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"GOOD  CHEER" 

Something  Different 
Something  Better 
Something  Exclusive 


Ranges 
Heaters 

and 

Furnaces 


The  James  Stewart  Manufacturing  Co. 


Limited 


WOODSTOCK  -  ONTARIO 

Western  Warehouse — 156  Lombard  St.,  Winnipeg,  Man. 


McLennan,  McFeely  &  Co., 
Vancouver,  B.C. 


Wholesale  Distributors  : 

Wood,  Vallance  Hardware  Co. 
Nelson,  B.C. 


Ross  Bros.,   Limited, 
Edmonton,   Alta. 
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Big  Ben  Store  Helps 


In  order  to  enable  Canadian  dealers  to 
get  the  maximum  benefit  from  the  Big  Ben 
campaign  now  running  in  Canadian  mag- 
azines, we  are  packing  Big  Ben  specially 
for  Canadian  trade,  six  in  a  carton  with  a 
full  set  of  store  selling  helps  (two  posters, 
two  show  cards,  two  metal  signs. ) 

On  an  order  for  12  we  add  a  solid  ma- 
hogany display  stand.     On  an   order  for  24 


or  more,  we  print  your  name  on  dials,  give 
the  posters,  display  stand,  and  a  beautiful 
metal  sign  lithographed  in  five  colors. 

Big  Ben  and  his  selling  helps  are  being 
carried  in  stock  by  54  wholesale  Canadian 
distributors.  We  will  be  glad  to  let  you 
have  their  names  upon  request.  Any  will 
tell  you  Big  Ben  is  the  best  made  and  the 
best  selling  alarm  that's  ever  been  put  out. 


In  broken  and  dozen  lots,  $2.15  less  2%.       In  lots  of  24,  $2.05  less  2%. 
The  Western  Clock  Co.,  La  Salle,  111. 
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There  is  a  Grinding  Need  In  Every 
Household,  Hotel,  Repair  Shop  arid 
Garage  for  a 

Carborundum 
Niagara  Grinder 

Every  machine  is  equipped  with  a  Carborundum  wheel — the  wheel  that  cuts  fast,  clean  and  cool 

every  machine  is  mechanically  perfect — castings  strong-,   durable — gears  perfectly  cut,    smooth 
running,  uniform — Carborundum  Niagara  Grinders  are  assembled  under  the  strictest  supervision 
— every   part     is    machined    right  —  put    together   right.         The    ma- 
chines   are  handsomely    finished    in     brown    enamel — all    small    parts 
nickel-plated— It  is  a  machine  that  will  appeal  to  anyone  who  has  any  tool  grinding  to  do — Write   for 
the  details  of  our  free   grinder   display    stand    offer — The    Carborundum    Grinder    stand    is    a  great 
sales  booster. 


A  re  you  a  Carborundum  Dealer  ?       Let  us 
tell  you  about  our  sales   co-operation  plans. 

THE     CARBORUNDUM     CO. 

NIAGARA  FALLS,  NEW  YORK 


THE  LIGHTNING  AND  BLIZZARD 


FREEZERS 

stand  ready  to  serve  you 
in  the  same  satisfac- 
tory manner  ia  which 
they  have  served  both 
trade  and  consumer 
for  over  a  quarter  of 
a  century.  The  con- 
struction is  of  the  same 
high  class.  They  run 
easy,  freeze  quickly 
and  take  the  smallest 
amount  of  ice  and  salt 
of  any  freezer  made. 
The  extensive  adver- 
tising from  season  to 
season  has  created  a 
permanent  demand. 
They  bring  trade  and 
help  you  keep  it. 


E  Better  let  your  Jobber  quote  at  once. 

NORTH  BROS.  MFG.  CO. 

Philadelphia,    Pa. 
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MOTOR    BOATING 

Will  be  more  popular  than  ever  this  season 


THIS  year  promises  to  be  a  record  year  in  the  motor  boat  field.  When 
the  season  opens  there  will  be  a  large  number  of  new  boats,  and  old 
boats  fixed  up.  What  are  you  doing  to  reap  the  benefit  of  this  trade  ? 
Every  wide-awkae  dealer  should  stock  motor  boat  supplies  and  marine  hard- 
ware. We  carry  the  largest  stock  of  accessories  in  Canada.  Our  Motor  Boat 
Accessory  Catalog  is  ready  for  mailing  ;  a  card  asking  for  Catalog  H.  24  will 
bring  it  to  you. 

If  you  are  interested  in  Marine  Engines  you  should  have  our  Catalog  H  23. 

WHEN   WRITING   FOR    CATALOGS    ADDRESS    OUR    NEAREST    BRANCH. 


The  Canadian  Fairbanks -Morse   Co., 

LIMITED 


MONTREAL 
ST.  JOHN 
OTTAWA 


TORONTO 

WINNIPEG 

CALGARY 


SASKATOON 

VANCOUVER 

VICTORIA! 


The  S.M.P.  Galvanized  Ice  Boxes 

and  Japanned  Water  Coolers 

Just  the  article  needed  for  Summer  Residences  or  Camps 

i 

Ice  Boxes 


SMALL 

Dimensions   20i"x  14  "x  14" 


LARGE 

28J"x16|"x16J" 


Water  Coolers 

Gallons  2  3  4  6  10 


Prices  on  Application 


THE  SHEET  METAL  PRODUCTS  COMPANY 


OF  CANADA  successors  to 

Kemp  Manufacturing  Company 

Montreal  TORONTO 


LIMITED 

Winnipeg 
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GARDEN  AND  LAWN  TOOLS 

Send  for  Special  Catalogues  and  Circulars. 


REVOLVING  TOP 
LAWN  SPRINKLERS 
Have  several  styles  of  these. 


o 


«W%'|E& 


GARDEN   TROWELS    and 
FLORAL  TOOLS. 


LAWN  SPRINKLERS. 

We  have  a  nice  assortment  in  this  line. 
Send  for  Special  Catalogue. 


We  handle  all 

MAIL   ORDERS 

promptly. 


MYERS  SPRAY  PUMPS. 
We  also  carry  Hand  Sprayers. 


o 

%    %    Q 


Send  us  your 
MAIL   ORDERS 
for  Quick  Service. 


BLACK  DIAMOND  HOSE 

The  best  wearing  value  possible 

in  Hose. 

4-ply  plain  or  wire  bound. 

I,  j  and  1  inch. 


BULL  DOG  HOSE. 

Best  Quality  Low  Priced  Hose  Made. 

3  Ply  ;   3  Sizes. 


MULTIPED  HOSE. 
Will  not  kink. 

Does  away  with  splitting  and  bursting 
hose.     Long  lived. 


i,  |  and  1  inch. 

Get  in  Touch  with  Us  or  Our  Salesman  at  Once. 

We  have  the  Lines  on  which  you  can  make  some  Money — if  that's  what  you  want. 

LEWIS  BROS.,  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER 
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WEAR-EVER 

$& 

ALUMINUM 


TRADE  MARK 


"Wear-Ever"  Aluminum  Ware 


"No !     They   are  not   all   the   same." 

"Wear-Ever" 

Aluminum   Utensils 

are  different. 


Of  course,  aluminum  is  aluminum; 
but  utensils  may  differ  in  thickness,  in 
handles,  in  finish. 

Thickness.  They  are  made  thick 
enough  to  prevent  denting-  readily ; 
thick  enough  to  guarantee  a  lifetime 
of  satisfactory  service. 
H  tndles.  The  handles  of  "Wear-Ever" 
utensils  are  made  of  the  best  tinned 
steel.  Aluminum  handles  would  be- 
come  too  hot — wooden  handles  would 
burn  off  or  break.  The  handles  of 
"Wear-^ver"  utensils  are  gripped  to 
the  utensils  by  aluminum  rivets  with 
large  heads.  The  heads  are  not  sunk 
into  the  side  of  the  utensil — the  side 
remains  of  uniform  thickness,  strong 
enough  to  hold  the  handle  on  firmly 
for  years. 

Finish.  The  outside  is  polished.  The 
inside  .is  hardened  by  an  electrical 
process  which  makes  the  metal  harder, 
smoother,  less  liable  to  be  discolored 
by  food  or  water  containing  alkali  or 
iron,  and  more  easily  cleaned  than 
would  be  possible  if  the  utensils  were 
not  so  finished. 

Replace  utensils  that  wear  out 
with  utensils  that  "Wear-Ever" 


RITE    FOR    CATALOGUE    AND  PRICES  TO 


The  Northern  Aluminum  Company,  Ltd. 

TORONTO,  ONTARIO 
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A  CONTRAST 

There  is  no  Fraud  or  Deception  About  the 


Stewart  Clipping  Machines 

No  Sham — No  Pretense — No  Imitation.  They  Are 
Genuine  in  Conception  and  Quality. 

When  you  sell  Stewart  Clipping  Machines, 
your  customers  and  yourself  are  backed  by  the 
guarantee  of  the  largest  establishment  in  the 
world  making  clipping  machines.  We  guarantee 
every  Stewart  machine  to  satisfy  the  user  or  we 
will  rufund  his  money. 

No  imitator  of  Stewart  Machines  has  ever  of- 
fered so  strong  a  guarantee  because  the  imitations 
are  inferior  in  quality. 

Business  Pirates  Find  Little 
Favor  with  Upright  Merchants 

The  Captain  Kidds  of  Commerce  who  seek  to  trade  upon 
an  honest  manufacturers'  reputation  by  inferior  imitations, 
should  have  no  place  in  the  modern  business  world. 

Handle  the  genuine  Stewart  Machines  to  make  pleased 
customers. 

Chicago  Flexible  Shaft  Company 

2S0  Ontario  Street,  CHICAGO 


HARDWARE     AND     METAL 


Steel  Company  of  Canada,  Limited 


ys 


Basic 
Open  Hearth 

STEEL 

PRODUCTS 


Steel  Bars 

|AU  Sizes  and  all  Carbons 

Horse  Shoes  Horse  Nails 

Stove  Bolts       Stove  Rods 

Rivets         Wire 

Wire  Nails         Tacks 

Bright  Wire  Goods 

Wood  Screws,   Machine  Screws 

Railroad  Track  Equipment 

Invincible  Fencing 


PROMPT  SHIPMENT1IF  ORDERED  NOW] 


WROUGHT  PIPE 

Merchant,  Black  and  Galvanized 
White  Lead,  Putty,  Shot,  Lead  Pipe 


DISTRICT  SALES  OFFICES: 

HAMILTON        TORONTO        MONTREAL        WINNIPEG 

VANCOUVER,  B.C.     VICTORIA,  B.C.     ST.  JOHN,  N.B.      HALIFAX,  N.S. 
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Samson 


Goods 


will  help  you  to  popularize  your 
store  and  make  quick  profits. 
We  have  helped  many  dealers 
develop  a  good  trade  in  Sporting 
Goods  by  supplying  them  with 
the  very  best  values  the  market 
affords.     Samson  Sporting  Goods 


Stand  the  Test 

of  hard  playing  and  have  won 
the  appreciation  of  every  sports- 
man who  has  used  them. 

This  is  a  good   time   to  order 

Sporting    Goods,    and   you    will 

make  no  mistake  in 

letting  us  have  your 

Order  Now 


H.   S.   Howland.   Sons   &   Co.,   Limited 


We    Ship 
Promptly. 


WHOLESALE    HARDWARE 


TORONTO 


Our  Prices 
are    Right. 


Graham  Nails  are  the  Best 


1 1  A  U I)  W  A  Ut     A  fl D     M ETAL 


?  ?  WHY  ?  ? 

Why  does  "CRESCENT  BRAND"  BUILDERS9 

HARDWARE  have  the  biggest  sales? 

Why  are  "CRESCENT  BRAND"  FINISHES  the 

most  sought  after?????? 

Why  is  it  that  the  majority  |of  doors  put  up  to-day 
swing  on  "CRESCENT  BRAND"  HINGES?????? 


?  ?  WHY  ?  ? 


Canada  Steel  Goods  Co.,  Limited, 


Hamilton,  Canada 


"STANDARD"  WICKLESS  BLUE  FLAME 

OIL  COOK  STOVES 


Made  on  the  "  gravity  feed "  principle 
SIMPLE  AND  EASY  TO  OPERATE. 

Solves  the    problem    of    economical  cooking 
in  country  homes  and  surburban  residences. 


Sizes  1,  2  and  3  Burners 

We  have  also  in  stock 


"Buckeye  Junior"  Gasoline  Stoves 
"  Summer  Girl "  Oil  Stoves 

"  German  Oil "  Oil  Stoves 

"Eagle"  Oil  Stoves,  Etc. 

WRITE      FOR      PRICES.  German  Glass  Bottom  Stove 

THE  THOS.  DAVIDSON  MFG.  COMPANY,  Limited 

MONTREAL  TORONTO  -  WINNIPEG 
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DISSTON 
TROWELS 


Some  users  preferring  the  New  York  Pattern!  Brick  Trowels 
with  handle  having  a  solid  wood  end,  instead  of  through  riveted 
tang,  we  have  made  up  the  Nos.  Hi  and  111!  to  meet  these 
requirements. 


No.  ll£ 


REGULAR   GRIP 


No.  Ill* 


LEATHER  GRIP 

We  shall,  of  course,  continue  making  the  Nos.  11  and  111 
patterns,  which  differ  only  in  having  the  through  riveted  tang. 
Each  number  made  with  the  LIFT  or  hang  at  three  different 
heights. 

Our  purpose  is  to  furnish  the  goods  wanted  and  of  a  quality 
that  will  give  perfect  satisfaction. 


HENRY  DISSTON  3L  SONS 

INCORPORATED 

KEYSTONE   SAW,    TOOL,   STEEL   AND   FILE  WO!RiKS 
PHILADELPHIA 
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The    Mirk    Th»t  SnoJ,    For 
Th«     B«»!     in      Rope 


The  Facts  About  Rope 

Why  not  consider  some  of  the  common-sense  reasons 
why  PLYMOUTH  Manila  rope  is  a  good  investment  for 
you  —  a  profit-maker  in  every  sense  of  the  word  ?  These 
facts  have  started  hardwaremen  thinking: 

PLYMOUTH  ROPE 

1  "The  Rope  You  Can  Trust" 

i  st.  Gives  more  pounds  of  satisfaction  to  an  ounce  of  weight 
than  any  other  rope  made.  Isn't  it  reasonable  to  expect  that 
when  a  rope  gives  good  value  for  the  money,  the  buyer  will 
come  back  for  more  ? 

2nd.  Outlasts  all  other  ropes.  When  the  marked  dura- 
bility of  rope  will  convince  buyers  that  they  want  no  other, 
isn't  their  steady  trade  fairly  well  assured  ? 

3rd.  Is  the  best  possible  advertisement.  When  you  get  the 
reputation  of  handling  a  very  fine  rope,  isn't  it  natural  that  vou 
get  customers  that  would  otherwise  go  elsewhere? 

Is  it  good  business  to  offer  your  customers  cheap  rope  when 
you  know  that  PLYMOUTH  Manila  gives  them  more  for 
their  money  and  at  the  same  time  helps  to  "boost"  your  trade? 
Why  not  ask  your  jobber  to  send  you  PLYMOUTH  next  time? 


INDEPENDENT  CORDAGE  CO.,  LTD. 

Canadian  Sales  Agents 
55  COLBORNE  STREET,  TORONTO,  ONTARIO 

_     ,  TORONTO 

Mods  at 

ST.  JOHN 


MONTREAL 
WINNIPEG 


HALIFAX 
VANCOUVER 
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1509 


CVCRCD 


LIS 


MANUFACTORY : 

Surrey  Works,  Smethwick,  near  Birmingham,  England 
BRASS  TUBES  AND  MOULDINGS 


BRASS  FENDER  BASES  AND  CORNER  CAPS 


CATALOGUE  OF  A  WIDE  RANGE 
OF  PATTERNS  ON  APPLICATION. 


CANADIAN  REPRESENTATIVE: 

GEO.   H.  SAYWELL 

HAMMOND  BUILDING,  61-3  ALBERT  STREET  :  .  WINNIPEG 

ALSO  AGENTS  AT 
TORONTO,  CALGARY,  VANCOUVER  AND  SASKATOON 

ASK    OUR    SALESMEN    TO     WAIT    UPON     YOU. 
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"  G  ALT  " 

CORNICES 
SKYLIGHTS 

(GALVANIZED  IRON  AND  COPPER) 

METAL  SHINGLES 
FIRE-PROOF  WINDOWS 


MET ALO  CEILINGS  &  WALLS 

Write  for  Catalogues  and  Price  Lists 

THE  GALT  ART  METAL  CO.,  Limited,  Dept.  C. 


GALT,  ONT. 


and 


WINNIPEG,  MAN. 


The  "LE  PAGE"  Patent 
OIL  DOOR  CHECK  and  SPRING 


LOWER  DOOR 
CHECK 


is  a  marvel  of  simplicity    and    has    a    mechanical    action    that    is 
perfect. 

It  is  the  only  door    check    made    without   packing  in  its  work- 
ing parts,  which  assures  absolute  free- 
dom from  packing  friction. 

The  door  on  which  this  device  is  used  cannot 
slam,  as  the  oil  in  the  spring  cup  of  the  check  forms 
a  cushion,  which  keeps  the  door  under  perfect  control 
and  allows  it  to  close  quietly. 

The  spring  tension  is  applied  by  means  of  the  rat- 
chet wheel  on  top  ;  the  checking  power  is  controlled  by 
the  thumbscrew  at  the  right. 

The  bearings  are  long  and  the  spindle,  with  crank 
at  lower  end,  is  drop-forged  from  cold  rolled  steel. 

Toronto  public  schools,  Simpson's,  Eaton's,  etc., 
use  this  door  check  exclusively. 

Write  for  circular  and  prices. 


WM.    KEATING 


266  MACDONALD  AVE. 


TORONTO 
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"ONWARD"  S&SSS 

are  machines  upon  which  every  dealer  can  absolutely  rely  to  sell 
well  and  bring  him  good  profits. 

You  run  no  risk  when  buying  from  us,  as  a  written  guarantee 
of  perfect  service  accompanies  every  cleaner. 

The  following  descriptive  matter  will  give  you  an  idea  of 
their  quality. 

THE  "DOUBLE  TANK"  MEANS  LESS  WORK 

The  double  tank  device  (an  exclusive  feature  of  the  Onward  Au- 
tomatic Hand  Power  Vacuum  Cleaner)  separates  95  per  cent,  of  the 
dust  from  the  air  without  the  use  of  screens,  baffles  or  water.  Only  5 
per  cent,  of  the  dust  is  screened,  which  means  that  the  screening  device 
offers  but  $  per  cent,  resistance  to  the  pump.  This  machine  is  the 
easiest  to  pump  and  the  easiest  to  empty,  as  the  reare  no  complicated 
screens  as  in  other  cleaners. 

It  has  the  greatest  air  displacement  because  the  pump  is  one-third 
larger  than  any  other.  This  gives  it  a  more  powerful  suction  and  a 
strong  blow.  (This  is  the  only  hand  machine  that]blows  as  well  as  sucks.) 

Do  not  be  deceived  by  any  other  claimed  to  be  just  as  good  as 
the  "Onward  Hand  Power." 

Made  of  malleable  iron  and  steel,  it  will  last  an  ordinary  lifetime. 

WRITE  FOR  OUR  NEW  20  PAGE  ILLUSTRATED  CATALOGUE  DESCRIBING 
OUR  HAND.  ELECTRIC  AND  STATIONARY  VACUUM  CLEANING  MACHINES. 


HAND    POWER 


Onward  Manufacturing  Co.,  Berlin,  Canada 

Distributing  Agents  for  Manitoba,  Saskatchewan  and  Alberta,  Moncrieff  &  Endress,  Ltd.,  Scott  Block,  Winnipeg 


Gloekler's  Patent  Refrigerator  Door  Fasteners 


Forcing  Door  Open 


Showing  Door  Forced  Shut 


^l^HIS  fastener  has  been  the  standard  for  Refrigerator  Doors  and  cold  storage  work  ever  since  it  has  been  on  the  market, 

•^       and,  especially  for  heavy  work,  is  without  an  equal.     It  is  made  heavy  and  substantial  with  nothing  about  it  to  bieak 

or  wear  out,  and  will  "last  a  lifetime."     Simple  and  easy  to  operate.     In  closing  door,  turn  lever  inside  keeper  and 

press  down  on  handle,  which  seals  the  door  absolutely  tight  with  little  effort.     To  open  door,  turn  handle  around  until  lever 

comes  outside  of  keeper  and  lift  on  handle,  which  will  force  the  door  open  without  any  effort,  no  matter  how  tightly  jammed. 

We  also  make'a  line  of  Spring  Fasteners,  Hinges,  etc.,  in  tinned, 
brass     and     nickel     plated.       Write     for     illustrated     price     list. 


BERNARD   GLOEKLER   &   CO. 


PITTSBURGH,   PA. 
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NEW  LINE 

UNIVERSAL  CLOTHES  WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs         Enclosed  Cog  Wheels 


No.  310E— 
No.  SHE- 


PLAIN   BEARINGS 

Rolls,   lOxlf  inches 
Rolls,   llxlf  inches 


IPacked  3  in  a  case 


STEEL   BALL   BEARINGS 

No.  317E—       _        -        -        -        Rolls,    lOxlf  inches 
No.  318E—       -  Rolls,   11  x  If  inches 

SAME  STYLE  MADE  IN  FOLDING  BENCH 


SEND   FOR   CATALOGUE  "F" 

THE  AMERICAN  WRINGER  COMPANY 

99   CHAMBER  STREET,   NEW  YORK 


Attractive,  Convenient,  Durable,  Reasonable  in  Price. 

Our  Patented  Metal  Shelf  Boxes  will  Improve  the  appearance  of 
your  store,  and  will  enable  you  to  give  your  customers  quicker 
and  more  efficient  service. 

Advise  us  space  you  have  available  for  shelf  boxes  and  shelving 


and    we   will   sketch   out    plan    and    give   you   our   best    price   for 

same. 

Send  for  illustrated  catalogue,  it  will  interest  you. 

Cameron  and  Campbell,    -    Toronto 
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Air-O-Lite  Lamp 


Write  for  full  particulars  and  prices. 

The  Rochester  Lamp  Company 

TORONTO,  ONTARIO 


More-Profit  Pumps 
—Real  Profit 

No  use  to  sell  a  pump  that  makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.  The  cost 
of  repairs  is  dead  loss 
of  time  and    temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.   Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDOUGALL  CO,,  Limited 

CALT,  CANADA 


LEE KNOTT 
ROOFING 


Pays 
An  Attractive 

fgr  profit.  -*m 

INVESTIGATE 

Oar  Agency  Proposition 

NOW 


"LEEKNOTT"  is  a  product  that 
will  keep  your  competitors  guessing. 

Its  quality  is  inferior  to  none  and 
superior  to  most  other  roofings. 

Made  from  the  very  best  of  Long 
Fibre  Woolen  Felt,  and  coated  with 
the  genuine  Trinidad  Lake  Asphalt 
specially  prepared  and  tempered  for 
the  purpose. 

The  fire  and  weather-resisting  qual- 
ities of  "LEEKNOTT"  are  far 
beyond  comparison.  Service  has 
proved  them  so. 

Absolutely  guaranteed  to  be 
just  as  we  claim. 

Galvanized  nails,  cement,  directions 
and  guarantee  packed  in  every  roll. 

A  card  will  bring  our  proposi- 
tion by  return  mail. 

Canadian  Supply  Co. 


-vTEATHERPROOF" 

CAsa 

PRODUCTS 


220  King  St.  West 

TORONTO 

Ont. 
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Why  we  can   Satisfy  you  on 
all  kinds  of  Heavy  Milled  Work 


N' 


OT  merely  because  we  have  satisfied  hundreds  of 
others  who  use  Acme  Parts.     Your  requirements 
may  be  different  from  theirs.      That's  just  the  point. 

We  are  in  a  position  to  handle  any  class  of  work  in 
Brass,  Iron  and  Steel  up  to  2  J"  diameter  and  io£"  long-. 

An  up-to-date  plant  equipped  with  the  most  improved 
screw-making  methods  is  at  your  service. 

It  means  accurate  parts,  up-to-the-minute  deliveries  and  reasonable  prices.    Samples 
and  specifications  closely  followed.     May  we  quote  you  ? 

All  regular  "V"  and  U.S.  Thread,  Cap  and  Set  Screws  carried  in  stock. 

We  have  a  contract  proposition  you  can't  afford  to  miss. 

The  National-Acme  Manufacturing  Co., 

MONTREAL,  QUEBEC,  ST.  HENRI  and  G.T.R. 


cc 


— MXIaryS— 

SAMSON"  DAIRY  PAILS 

The  Pails  That  Please 


The  bottom  is|  our  famous  "  SAMSON "  one|  piece 
and  seamless.  Body  made  from  best  quality  IXX 
Tin.     Malleable  ears,  with]  strong  Ibail   handle. 

For  particulars  and|prices  of  these'!and||other  grades, 
see  catalogue,  page  101. 

WClary's 

Toronto         Montreal        London        Vancouver        St.  John,  N.B. 
Hamilton         Winnipeg         Calgary         Saskatoon 

Send  Your  Order  to  Nearest  Branch  To-day. 


Flaring  Pattern 
Nos.  144,  164 


Dufferin  Pattern 
Nos.  145,  165 


"McClary"  on 

goods  is  a  quality 

name, 


McClary's 
Ship  Quick 
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Wringer 


WHITE   MOP 
WRINGER  CO. 

FULTONVILLE, 
N.Y. 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning-  Cutlery 
6d.  and  is.  Canisters., 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS,  Limited 

Manufacturer*  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths   and  Papers,  etc. 

Wellington  Mills,  London,  England 


^9BtI 

m 

NICKEL 

The  Canadian  Copper  Go. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Copper  Co. 


WRITE  US  FOR 
PARTICULARS  AND  PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


All  Bits  May 

Look  Alike 

to  You 


but  there's  as  much  difference 
between  the  FORD  and  ordinary 
bits  as  there  is  between  Black 
and    White. 

It  is  unquestionably  the  finest 
Bit  ever  made.  No  other  bit  CAN 
bore  as  rapid,  no  other  Bit 
DOES  bore  as  smooth  and  no 
other  bit  has  the  "accurate  to 
the  fraction  of  an  inch"  clean 
cutting  qualities  the  FORD  pos- 
sesses. 

FORD  BITS  will  bore 
straight  through  the 
hardest  knots 

without  turning  off  the  least. 
The  FORD  Patented  Concave 
Twist  is  a  marvel.  As  it  works 
it  throws  all  borings  to  the  cen- 
tre, thus  insuring  a  free,  easy 
action  from  the  moment  the 
screw  point  starts  until  it  bores 
out. 

Enthusiastic  Ford  Users  have 
termed  it  "The  Twist  that  saves 
the  wrist"  and  once  you  try  a 
|  Ford  you'll  agree  that  it  does 
save  many  i  twist,  bores  as  easy 
again  and  leaves  a  smoother  hole 
than    any    bit    you    ever   used. 

Progressive  dealers  everywhere 
sell  this  money  saving,  labor 
saving  bit.  Insist  upon  the 
FORD — each  one  fully  guaran- 
teed. 

Write  for  oar  free  descriptive  Catalogue 
G—and  descriptive  circulars 

FORD    AUGER    BIT  CO. 

HOLYOKE,  MASS. 


> 


r 


i 


PEASE 

FURNACE 
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Economy  Furnace-. -300— Series  B, 
Cased  with  Verticil  Shaker, 


Our  Motto   is   not    "How 

Cheap"  but  "How  Good" 

can  we  make  it. 

The  result  of  practising  this 
motto  is  our  unblemished 
reputation  for  the  last  36  years 
of  producing  the  best  furnace 
in  every  way. 

"Ask  the  man  who  has  one." 

Write  for  a  copy  of  our  new 
illustrated  catalogue. 

Let  our  Heating  Engineering 
Department  help  you  Free  of 
Cost  on  any  heating  problem 
you  may  have  to  solve. . 

Pease  Foundry  Company 


-LIMITED- 


Toronto 


Winnipeg 


Weitern  Representatives 


PEASE. WALDON  CO.,  ltd. 


WINNIPEG 
166 
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Sure !  It  sells  without  trouble 

MXIaryfc 

STYLE  C 

GAS  RANGE 


It's  the  Quality  that 
does  it 


TWO  SIZES 

16  inch  Oven 
18    "       " 


The  Favorite 
Household 

Style 
Gas  Range 


Large  Oven 

Ample  Broiler 

Large  Cooking 
Surface 

The  material,  work- 
manship and  finish  of 
the  C  Range  is  in 
keepingwith  McClary's 
1912  series  high- 
grade  ranges.  These 
are  the  factors  that 
make  sales  easy. 


If  you  have  not  ordered,  do  so  to-day, 

ASK  FOR  SPECIAL  COOK  BOOK  CATALOGUE. 

MXIarvS 


McClary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP      QUICK. 


Toronto,      Montreal,      London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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ON  DON  BAR    IRON 

is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means 
perfect  satisfaction  both  to 
you  and  to  your  customers. 
And  the  price  is  as  low  as 
we  can  make  it  without 
sacrificing  anything  of  its 
quality. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON  CANADA     ?| 

SALES  AGENTS 
Ontario — Baines  &  Peckover,  Toronto 
Manitoba  —  Bissett   &   Loucke,  Limited,    Winnipeg 


NOVA  SCOTIA  STEEL 
6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  8TEEL 


■- 

F.  E.  MYERS  &  BRO. 

ASHLAND.  OHIO 

= 

PUMPS    OF    ALL    KINDS 
HAY    UNLOADING    TOOLS 
BARM    DOOR    HANGERS 

guaranteed  by  our  reputation  for  fair 

dealing. 

The  name  meant  "QUALITY" 
LOOK  FOR    THE    NAME    MYERS 

■- 

J.  H.  ASHDOWN  HARDWARE  CO 
Winnipeg,  Calgary  and  Branch  Housei 

1 

ADVERTISE 
YOUR  STORE 

This  attachment  will  print 
your  ad.  on  the  paper  auto- 
matically, as  you  pull  it  from 
the  roller. 


Type  Matter  can  be  changed 
as  often  as  desired. 

Write  for  Particulars 

Utilities  Limited 

Bank  of  Ottawa  Bldg. 
MONTREAL 

19 


THE  ORDERS  FOR 

ERMALINE 

Cooking  Bags 

COME  ROLLING  IN 
ALL  THE  TIME 


What  share  are  you 
getting  of  this  trade  ? 

Have  you  yet  investi- 
gated this  new  system 
of  cooking? 

Are  you  not  willing  to 
carry  a  line  which  is  a 
sure  money  maker? 

Write  for  Samples  and 
Particulars  to-day  to 

Edward  Lloyd,  Ltd. 

508   Eastern  Townships 
Bank  Building 

Montreal,  -  Canada 
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HOCKEY  STICK   SPECIALISTS 

1912  Pice  List  Just   Issued 

St.  Mary's  Wood  Specialty  Co.,  Ltd. 


Branches : 
WINNIPEG  and  MONTREAL 


Just  the  Thing  for 
Gift  Hunters 

These  three  pieces  in  a  neat  satin-lined  box,  are  the 
very  thing  you  should  handle  as  they  are  certain  to 
attract  the  attention  of  gift  hunters. 

This  ware  is  heavily  plated  with  pure  silver.  It  is 
very  artistic  and  durable  and  makes  an  excellent  set 
for  a  child. 


The  McGlashan,  ClarkeCo., Ltd.,  Niagara  Falls,  Ont. 


AGENTS:— J. Mackay  Rose. 


I  McGill  St..  Montreal  j  N.  F  GUNDY,  61  Albert  St.,  Toronto :  David  Philip,  291  Portage  Ave.,  Winnipeg. 
Benj.  Rogers,  Charlottetown,  P.E.I. 


Simonds 


"  Crescent 
Ground  " 


Cross-Cut  Saws 


m^m0mn> 


Dealers  and  Jobbers  should  place  orders  at  once  so  that  their  stock  may  be  complete  to  supply  the  great  demand  for  Simonds 
Crescent  Cross-Cut  Saws,  that  begins  about  the  middle  of  Summer.  Write  us  about  the  quantity  you  can  use.  Give  specifi- 
cations and  shipping  date  when  delivery  would  be  desired.  If  you  take  this  matter  up  now,  it  will  be  the  surest  way  of  pro-' 
tecting  your  sale  of  Simonds  Crescent  Ground  Cross-Cut  Saws.     FACTORY  IN  MONTREAL. 

SIMONDS  CANADA  SAW  CO.,  Limited.        Montreal,  P.Q.,  Vancouver,  B.C.,  St.  John,  N.B. 


Reap  Good  Profits 


and  retain  your  good  reputa- 
tion by  selling  rifles  that  create  enthusiasm 
among  old  and  young  users  through  their  accuracy,  balance 
and  dependability.     When  it  comes  to  delivering  the  goods,  the 


This     rifle  is     excellently     finished — the 

working  parts  are  made  of  the  strongest 

and  most  durable  metal, 

and  can  be  easily 

kept  in  order. 


22 
CALIBER 


HAMILTON 

have  no  equal,  and  they  sell  at  a  price  that  appeals  to  every  buyer,         For  Sa,°  by 
assuring  quick  sales  for  the  dealer.  Write  us  for  circulars  and  prices.        A"  Jobbers 

C.  «/.  Hamilton  &  Son,  Plymouth,  Mich. 
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HERE   IS   A   WELL 
ADVERTISED  LINE 


Send  for  our  New  Folders  and  Win- 
dow display. 


W, 


Wonder 
-Shine 


\Sii 


IX 


Silver  Cleaner 

Silver 

and  GOLD 

(  Sterling  °b  Plate  d  Ware) 

*  No  Rubbing  No  Wear  ' 

Removes  tarnish  Instantly 

price  25  CENTS 

Wonder-Shine 

l  i  1*1  ITEO  lNCOR»Oft»»riO 

"oronto  Canada      Buffalo. r*V4 


K 


n 


\s 


There  is  50%  profit  on  every  package 
you  sell.    Goods  guaranteed. 

EMI    \wr~m 


PRICES    NET: 


10c.    Packages,  b  dozc 
in  case  - 

25c,  one  doz.  in  Display 
Box,  3  doz.  in  case 

50c,  one  doz.  in  case 


Per  doz 

.SO 

2.00 
4.00 


Complete  One  Dollar  Outfits 
with  Baskets,  etc.        7.80 


10c.  Electros  in  Pack- 
ages 

25c  Electros  in  Pack- 
ages 

50c  Large  Hotel  size 


.80 

2.00 
4.00 


WONDER-SHINE  LIMITED 


GENERAL  OFFICES— 220  King  St.  West 


TORONTO,    CANADA 
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JAMES  CARTLAND  &  SON 

BIRMINGHAM,  England       L,M,TED 

Also  LONDON,  GLASGOW,  CAPE  TOWN  and  SYDNEY,  N.S.W. 
Contractor*  to  the  Admiralty  and  War  Office 

the  "CONVERTIBLE  "patent  FANLIGHT  OPENER 


Simple 
Effeotlve 
Compact 


1796  IRON 
H  screw 4/- 

X     "     e/e 

1795  BRASS 

H  screw 6/8 

%       "       8/6 

1797  GUN   METAL 
H  screw 6/6 

y*    ••    10/6 

each. 


Manufacturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 


Original  Patentees  and  Manufacturers   of 

Cart  I  and   Patent   Helical,    Climax,  Adjustable, 
and  Reliable  Door  Springs 

FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KINO 


Architects    Own  Designs  and  Speolal  Requirements  Carefully  Exeeuted 

Our  new    Catalogue,  1911  edition,  fully    illustrated,  mailed    free  on 
application  to  wholesale  Hardware  Merchants. 


"KANGAROO"  BRAND 
TOOLS 


WWiT3r^'i?PffiWff'WP 


MADE 


BY 


ROBERT  SORBY   &  SONS,  LTD. 

SHEFFIELD         .:.         ENGLAND 
CI    We   cater   for   the    Canadian    trade. 

The  "KANGAROO"  can  be  relied 
upon  for  satisfactory  service.  Every 
tool  guaranteed. 


Canadian  Representative  : 

GEO.    H.    SAYWELL 

61-3  Albert  St.,  WINNIPEG 

Local  Agents  at  : 

TORONTO        CALGARY 

VANCOUVER  SASKATOON 


TRAOt    W»Rt 
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SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 

B.  &  S.  H,  Thompson  &  Go. 

LIMITED 

MONTREAL,  QUE. 


Clipper  Lawn  Mower 

Is  Recognized  As  A  Trade-Winner 
By    All    Dealers    Who     Sell     It. 

This  is  a  lawn  mower  that  gets  away  from  the 
ordinary  type  of  machine 
— a  mower  that  cuts 
cleaner  and  works  easier 
than  any  other  make. 

It  will  pay  you  to  investi- 
gate this  clipper 
as  it  has  proved 
wonderfully  effec- 
tive as  a  money- 
maker wherever 
sold. 


Writs  Tor  testimonials   and  get 
the    verdict    of    other    dealers. 

Clipper  Lawn  Mower  Company 

DIXON,  ILLINOIS,  U.S.A. 


No.  400  RICHARDS-VICTOR 

One  of  the  popular  ball  bearing  grindstones 
Jive  dealers  recommend  to  their  trade. 

The  R-W  line  of  grindstones  offers  the 
widest  choice  in  design  and  price  to  suit  your 
most  exacting  customers. 

Shall  we  send  Catalogs  and  Prices? 

fcchards  Wilcox* 

RpaF]    Manufacturing  Co.   fiizzR 

110  Aurora,Ill.U.S.A.  Kl 

Door  Hangers  and  Hard  ware  Specialt  e> 


BUSHLIN  PATENT 

Knocked     Down     Rakes 

ALLOW  GOOD  PROFITS 

Buy  your  hay  rakes  knocked  down. 
It  is  the  most  economical  way. 

In  this  form  they  occupy  much  less 
room,  enabling  you  to  carry  a  fairly 
large  stock,  which  would  otherwise 
be  impossible. 

These  rakes  are  easy  to  set  up,  and 
are  sold  under  a  written   guarantee. 
Their  finish    and  design   are    certain 
to  attract  farmers. 
Made  in    both  wood  and  wire    bow. 

Get  our  prices  and  particulars  at 
once. 

J.  H.  STILL  MFG.  CO.,  Ltd. 

ST.  THOMAS,  ONT. 


21 


1 1  A  K  1)  W  A  RE     AND     METAL 


MONARCH  HOSE  MENDER 

(HUDSON  PATTERN) 

Simplest  and  Best  on  the  Market 
for    Repairing    Garden    Hose. 

Packed  in  paste-board  boxes,  each  containing  1  pair  pliers  nicely 
japanned,  6  brass  mending  tubes,  and  20  brass  wire  bands. 
1  gross  in  a  case.     Weight  per  case,  100  pounds. 

JOBBERS — Write  for  prices  on  this  good  seller.  We  will  give 
exclusive  selling  rights  to  one  jobber  in  each  province. 

Monarch  Hardware   Company 

Buffalo,  New  York,  U.S.A. 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :    ALEXANDER  GIBB,  13  St.  John  St.,  MONTREAL 


Salem 


Kingston 


Morrow 


"New  Designs" 

Peterborough  Lock  Mfg.   Co.,  Ltd.     iw 


Irwin 


Avon 


Stratton 


PETERBOROUGH 


ONTARIO 


"New  Designs" 

See  Our  1911  Supplement 

CANADA 


^E  MORRIS  &  BAILEY  STEEL  CO 

PITTSBURG,    PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 


HARDWARE     AN  I)     M  E  T  A  L 


Patented— Canada,  February  20,  1912. 

"      ^-United  States,  October  31,  1911. 


Q  +  o  ^i  A  o  *+A     DOUBLE  ACTING 
OLd.Iltliil  ti    SPRING   FLOOR  HINGES 


It  is  a  door  i  heck  nnd  hinee  combined. 

It   autornntic.il  \    mioses  (he  door  without  a 

slam. 
It    pr»  vents    children    from    being   knocked 

down. 
It    prevents    injury     to    hands     if    caught 

when  door  is  closing. 
It  stops  door  exactly  at  center. 
It    holds    door    oren    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noise'es*. 
It  will  outwear  three  or  the  sprir  £    hinges 

now  in  common  use. 


REGULAR  KIND 


OtrACHABLE  FLOOR  CJOI 


THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  U.S.A. 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  (EL  Co. 

ORANGE,  N.  J. 


Satisfied  Customers']-  -  Successful  Store! 

Your  customers  expect  a  lantern  that  gives  a  bright  light, 
needs  little  care,  has  plenty  of  oil  capacity,  windproof  and 
without  mechanical  defect. 

You  look  for  these  points  and  a  good  profit. 


BANNER  IZ  LANTERNS 

meet  all  these  conditions. 
THEY  COST  NO  MORE  THAN   INFERIOR  LANTERNS 

BASK   YOUR   JOBBER]         n  ^tWM 

ONTARIO  LANTERN  &  LAMP  CO.,  Limited 


Head  Office 
Factory 


HAMILTON 


Branches  : 

MONTREAL  WINNIPEG 

30  St.    Dizier    St.  56  Albert  St. 
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MF.9 


amy 
'etalliCi 

Look    at    these    figures    on 

Weather- Vanes 

COST  TO  YOU,  $12.00 
RETAIL  FOR   $15.00. 

(  These  are  Eastern  prices — Address  Winnipeg  Office  for  Western  Canada  figures  ) 

$3.00  PROFIT  OR  25    . 

No  carrying  in  stock — Quick,  clean  turnover. 

Send  us  a  card  for  a  supply  of  attractively   printed 
circulars  on  this  line,  for  leaving  on   your   counters. 


No.  1552 


o 


THE  METALLIC  ROOFING  CO.  OF  CANADA,  Limited 

TORONTO,  ONT.  MANUFACTURERS  WINNIPEG,  MAN. 


C89 


OUR  eavetroughs  and   conductor  pipe  are  absolutely  uniform    in    make    and 
easy  to  fit. 

Corrugated  iron  skylights,  elbows,  ridge  roll,  valleys  and  ventilators. 

WHEELER     (BL     BAIN,      The  Quick   Shippers     TORONTO 


"GOOD   CHEER"    Sidewall   Registers 

A  line  in  fonr  sizes,  of  uniform  design  throughout.  Neat  and  tMtefol  patters,  sad 
supplied  In  black  Japan,  ordinary  oxidised  or  full  oxidized  finish,  with  enamelled  (tms 
fan.  Onr  ordinary  oxidised  will  abont  equal  the  more  expenslre  full  oxidised  finish 
of   other  makes. 

PosltlTe  actinx  fan — stays  exaetly  where  set,  and  when  closed  looks  tight.  No 
springs,    etc.,    to    weaken    or    loosen. 

The  price  f     It  will   pay  you   to  Inquire. 

A  fall  Una  of  the  above  carried  by  The  Jas.  Stewart  Mfg.   Co.,   Limited,   Winnipeg,  Has. 

The  Jas.  Stewart  Manufacturing  Co.,  Ltd. 

Woodstock,    Ontario 
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H.   BORER   CEL  CO.'S 

"  Tree    Brand  M 
PocKet  Cutlery 

Practically  every  buyer  of  cutlery  wants  the  best  for  his  money,  appreciating 
the  fact  that  there's  little  economy  and  satisfaction  in  the  purchase  of 
inferior  quality  goods  of  this  class. 


The  Finest  Steel  is  Used  in  Every  Piece 


Forging  and  tempering  are  expert,  and  the  keen  edges  hold  sharp  for  the  maximum  length  oi  time. 
Your  stock  of  Pocket  Knives,  Scissors,  Razors,  Shears,  etc.,  will  give  greatest  satisfaction  if  it  is 
the  "Tree"  Brand.  They  take  a  keen  edge  and  they  keep  a  keen  edge.  "Tree"  Brand  Cutlery 
will  withstand  every  test  to  which  it  can  be  readily  put.     Designed  right,  made  right,  finished  right. 

For  Sale  by  all  Leading  Wholesale  Hardware  Houses 


J 


Now  is  the  time  to  Push  Churns 

and  the  Churn  to  Push  is  the      ^-     T\-   JD^    |  J    ^^  j£ 

Made  in  2  styles,  6  sizes. 

It's  a  name  familiar   to   the   Butter   Makers  of   both    hemispheres. 


Style  F. 

Agents': 

W.  L.  Haldimand  &  Son, 

Montreal 
H.  F.  Moulden  &  Son, 

Winnipeg 


Why? 


Because  they  combine  every  Requisite 
of  a  Rapid  and  Perfect  Butter  Maker 
and  are  a  combination  of  Simple  Con- 
struction, Massive  Strength  and  Easy 
Manipulation. 

Barrels  made  of  seasoned  Oak.  Run' 
on  steel  ball  bearings,  are  easily  drain- 
ed and  conveniently  detachable  for 
cleaning. 

All  Steel  Frames 

Combination  Hand  and  Foot  Drive. 
Fitted  to  Run  by  Power  if  Required 

Made  by 


Style  E. 


Cummer-Dowswell,  Limited 

HAMILTON,  CANADA 
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Corrugated  Iron  Prevented 
Spread  of  Terrible  Fire 

The  thousands  who  watched  the  terrible  fire  in  Toronto  a  few  days  ago,  when  thousands 
of  dollars'  worth  of  property  was  destroyed,  had  a  chance  to  see  what  corrugated  iron  would  do 
to  prevent  the  spread  of  flames. 

i —  In  The  News"  the  next  day  it  was  reported  that  the  firemen  could  not  reach  the  flames 
on  accounc  of  the  iron  coverings  of  the  buildings,  but  as  an  official  put  it  afterwards  :  "  I  tell  you 
if  it  hadn't  been  for  the  iron  coverings  on  those  buildings  this  entire  neighborhood  would  have 
been  destroyed.  Some  of  those  buildings  were  huge  furnaces  and  the  last  thing  to  fall  was  the 
metal  sides." 

And  that  is  only  one  instance  of  the  protection  afforded  by  Corrugated  Iron. 

How  about  your  buildings  ?  Supposing  some  building  near  yours  should  burn,  and  the 
burning  pieces  fell  on  your  factory,  how  many  chances  have  you  of  saving  it  ? 

Use  corrugated  iron  for  your  covering.  Let  us  tell  you  about  ACORN  QUALITY 
CORRUGATED  IRON — the  iron  with  the  trade  mark — the  kind  that  lasts  practically  forever. 

If  you  intend  building,  write  to  us  to-day  for  our  prices. 
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Metal  Shindle&SidingC 

PRESTON    ONT.  MONTREAL    QUE 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 

General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


■■■■■■■ I 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 

Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  Work.  Etc.,  for  Prisons, 
Jails  and  City  Lockups. 


"ATLAS"  BRAND 

EMERY  CLOTH,  Blue  Twilled; 
SAND  PAPER,  Very  Flexible. 
GLASS  PAPER,    High    Cutting 

Surface. 
GARNET  PAPER,  in  Rolls  and 

Reams.  (Strong  Manilla  Back), 
"ATLAS "  EMERY,  in  Packages 

and  Casks. 

USED  BY  ALL  THE  LEADING 

GOVERNMENTS 

BRITISH,  COLONIAL  AND  FOREIGN. 
AND  "THEY  KNOW." 

LONDON  EMERY  WORKS  CO. 
London,  Eng. 

Canadian  Representative: 

W.   FRANK  MURPHY 

55  St.  Francois  Xavier  St. 
MONTREAL,  QUE. 
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MORRISON'S  ENGINEERS'  SUPPLIES 

(ABSOLUTELY  GUARANTEED) 
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STEAM  COCKS 


LEVER  THROTTLE  VALVES 


The  Hardwareman  is  judged 
by  the  variety  and  quality  of 
the  Engineers'  goods  he  supplies. 

Do  not  risk  your  reputation 
by  selling  inefficient  articles, 
when  Morrison's  guaranteed 
goods  are'procurable  at  a  reason- 
able price. 

Consult  us  at  once  and  get  full  particulars. 
Catalogue  to  the  trade. 


The  James  Morrison  Brass 
Mfg.  Co.,  Ltd. 

93-97  Adelaide  Street  West,     - 
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GLOBE  VALVES 


SWING  CHECK  VALVES 


TORONTO 


HEINTZ  STEAM  TRAPS 


STEAM  EJECTORS 


The  Cooker  that  Takes  and  Holds  the  Leadership 
"IDEAL"  FIRELESS  COOK  STOVES 

have  the  merit  that  makes  them  the  choice  of  every  buyer — man  or 
woman.  Superiority  of  construction  appeals  to  the  mechanical  mind — 
handsome  appearance  appeals  to  the  artistic 
mind— the  ability  of  the  Cooker  to  imprison  the 
heat  and  establish  a  positive  cooking  unit  ap- 
peals to  the  scientific  mind — their  better  cooking, 
and  money  saving,  time  and  labor  saving  qualities 
appeal  to  all.  You  can  prove  the  superiority  of 
the  "IDEAL"  from  any  angle  of  argument. 


THE 

Toledo  Cooker  Co. 

Sole     Manufacturers     of 

"IDEAL"  Fireless 
and  Steam  Cookers 

1608  WEST  BANCROFT  ST. 
TOLEDO,  OHIO 


Lined  with  Pure  Aluminum 

There  is  nothing  about  an  "IDEAL"  to  "handle  with  care" 
— the  lining  being  Pure  Aluminum  the  cooking  compartment 
will  not  crack,  chip,  flake  or  peel.  Will  not  rust,  corrode, 
pinhole. 

The  "Water  Seal"  Top 

Our  invention — is  the  final  perfection  of  Fireless  Cooker 
construction.  It  presents  the  heat  escaping,  therefore  the 
"IDEAL"  cooks  better,  faster  and  keeps  the  food  hot  longer. 
It  ROASTS— BAKES— STEAMS— STEWS— BOILS  better 
than  a  stove — better  than  any  other  cooking  device. 

Dealers  write  for  catalog,  wholesale  prices,  etc. 


Triplicate  Pails  of  Pure 
Aluminum  —  Seamless 
— Self-Locking  Covers. 
I  .  x*J 

Another  "Ideal"  triumph. 
It's  what  the  people  have 
hoped  for — a  three-set  alu- 
minum utensil  that  would 
permit  cooking  several 
things  at  one  time  in  one 
compartment  over  one 
radiator  of  a  fireless  cooker 
— any  kind.  Also  splendid 
over  one  burner  of  oil  or 
gas  stove.  Each  pail  has 
capacity  for  two  quarts. 
Three  together,  9%  inches 
in  diameter. 
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HIGHEST  QUALITY 

Steamfitters'  Supplies 
Valves  and  Fittings 

Steam  Whistles 
Oil  Cups       Gauge  Glasses 


Caverhill,  Learmont  &  Co. 

WHOLESALE    DISTRIBUTORS 

MONTREAL  and   WINNIPEG 
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The  Cost 

of  Quality 

in  the  first  cost  of  a  tool  is  so  small  in  comparison 
to  the  extra  value  received  that  no  mechanic  can 
afford  to  buy  any  but  the  best. 


HAND  DRILLS 

represent  the  highest  quality  in  the  tools  of  their 
class. 

Discriminating  mechanics  prefer  them  for  their 
practical  design  and  durability. 

Every  drill  is  thoroughly  well  made  by  skillful 
workmen  and  different  parts  are  carefully  fitted  to 
each  other  as  in  a  machine. 

Are  YOU  selling  them  to  YOUR  customers? 

Goodell-Pratt  Company 


GREENFIELD 


MASS.,  U.S.A. 


National   Steel 
Rim  Locks 

ASSURE  GREATEST 
SECURITY  and  DURABILITY 

The  locking  mechanism  is 

very    simple    and    cannot    get 

out  of  order. 

They    are    very   popular    with 

builders  who  demand  the  best 

locks. 

77. 


Give  the  "  Na- 
tional "  Lock  a 
trial  and  watch 
your  lock  trade 
increase. 

Write  at  once 
for  particulars. 

NATIONAL 
HARDWARE 
CO.,   Limited 

ORILLIA.  ONT. 
CANADA 


Is  This  Worth  Selling  ? 


Our  Up-to-date 
RESTAURANT   URNS 


are  so  simple,  so  attrac- 
tive and  so  convenient 
that  they  sell  rapidly 
at  all  times. 

Many  live  dealers  are 
selling  them  and  netting 
big  profits.  Why  don't 
you  ?  The  highest  class 
restaurants  and  hotels 
buy  them  on  sight,  and 
are  always  satisfied. 

We  guarantee  our 
urns  to  give  the  best 
of  service  and  com- 
mand the  best  trade. 

Try  them  once  and 
you  will  come  again. 

Write  To-day 

THE    BUFFALO 
MFG.  CO.,  Buffalo,  N.Y. 

Canadian    Representative 

H.  F.  Mcintosh  &  Co. 
28  Toronto  St.,  Toronto 
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CANADA 


"QUEEN'S  HEAD" 

Galvanized  Iron 

Its  popularity  never  diminishes. 


John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 
Makers  MONTREAL 

Bristol,  Newport  and  Montreal  Managers  Canadian  Branch 


INGOT  METALS 


Aluminum         Antimony 


Copper 
Lead 


Spelter 
Tin 


For  Lowest  Prices  and   Prompt  Deliveries 
Enquire  from  "  The  House  for  Metals." 

A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 


PROFITS 
Will  Appeal  to  YOU 


If  you  have  not  considered  the  cement  problem 
you  should  do  so  at  once  as  Rogers'  Portland 
Cement  allows  you  a  profit  worth  while. 


MMm 


ising  in  your"  vicinity  will  draw  the  builders'^^^^Rglg^^^^g 

._  ..  .lii^^H 


i  j  •  •. ... 

ength,  Wonderful  Stability  and  Uniform  Set  of       V,  :•  ■, 


this  product  are  known  everywhere. 

QUICK  DELIVERY  PRICES  RIGHT 

ALFRED  ROGERS  LIMITED 

28  West  King  Street,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 
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SWIFT 


DOMINION 


SURE 


If  you  want  to  shoot  to  kill 

Use  Dominion  Cartridges 


Bigger  Bags 


Better  Results 


You  Save  Money  on  Canadian 
Made  Cartridges 


RIGHT 


DOMINION 


RELIABLE 


SWEEPING   without   DUST 

This   can   best   be   accomplished   by  the  use   of 

SAPHO  ANTI-DUST 

The  only  sweeping  powder  that  disinfects. 

KEEPS  DOWN  THE  DUST 

SAVES  HALF  THE  WORK 

KILLS  MOTHS  AND  MICROBES 

IMPROVES  THE  APPEARANCE  OF  THE  CARPETS 

A  MONEY-MAKER  FOR  THE  DEALER 

Send  us  a  postcard  to-day  and  we  will  send  you  full  particulars  of  our  selling  scheme. 
A  large  number  of  dealers  are  handling  this  line  and  making  large  profits. 

You  can  do  the  same. 

SAPHO  MFG.  CO., 


Toronto 


586-588  Sanguinet  St.,  Montreal 


Winnipeg 
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A  Suggestion  for  a  Window   Display  of  Garden  Tools. 

Ambition  to  Grow  Things  Stirs  Nine  Men  Out  of  Ten  in  Early 
Spring— There  Will  Be  a  Heavy  Damand  for  Gardening  Tools 
and  the  Hardwareman  Should  Be  Prepared  to  Get  His  Share 
of  it— The  Handling  of  Seeds    Helps. 


It  may  be  an  inherent  desire  for  fresh 
air  and  exercise :  it  may  be  a  mild  form 
of  atavism  which  brings  about  a  "throw 
back"  to  the  primeval  instinct  for  till- 
ing the  soil.  Whatever  the  reason  may 
be,  the  fact  remains  that  nine  men  out 
of  ten  have  an  unappeasable  desire  to 
keep  a  garden.  The  mechanic  who 
works  hard  all  day  seems  to  find  re- 
lief in  handling  a  spade  and  hoe  at 
night.  The  jaded  business  man  forgets 
his  troubles  in  an  absorbing  devotion 
of  his  spring  and  summer  evenings  to 
the  frequently  impossible  task  of  rais- 
ing flowers  and  vegetables  from  a  four 
by  ten  plot  of  arid  city  soil.  The  am- 
bition to  grow  things  is  not  limited  to 
any  class,  nationality  or  section. 

Perhaps,  no  pursuit  is  more  generally 
indulged  in  or  more  persistently  pur- 
sued.  The  amateur  gardener  has  an  un- 
quenchable ambition,  and  he  can't  be 
discouraged.  Year  after  year  he  strug- 
gles with  the  problem  of  raising  radishes 
and  beets  from  soil  composed  of  three 
parts  ashes  and  one  part  gravel.  The 
meagre  results  do  not  discourage  him. 

An  enthusiast  seldom  counts  the  cost. 
The  writer  has  known  men  who  were 
stingy  and  grasping  to  the  last  degree 
in  everything  else,  spend  $20  or  there- 
abouts on  tools,  seeds,  manure  and  other 
garden  necessities;  and  they  haven't 
been  discouraged  when  the  sole  result 
of  that  expenditure  has  been  a  row  of 
withered  lettuce,  half  a  dozen  stunted 
carrotsfand  a  handful  of  fireproof  beets. 


The  object  of  this  rather  lengthly  pre- 
amble is  to  establish  the  fact— which 
probably  does  not  need  to  be  establish- 
ed, after  ail-that  the  spring  brings  a 
heavy  demand  for  everything  pertain- 
ing to  garden  culture,  and  that  it  is 
clearly  "up  to"  the  hardware  dealer 
to  make  the  most  of  this  profitable 
trade.  Before  proceeding  to  elaborate 
that  point,  another  digression  will  be 
necessary. 

An  impression  exists  among  certain 
dealers— it  is  pretty  general,  in  fact— 
that  regular  lines  sell  themselves  and 
that  it  is  only  necessary  to  feature  the 
specialties,  the  new  goods  and  the  high- 
est priced  articles.  Here  is  how  one 
hardware  man  expressed  it  recently:— 

"There  is  always  a  demand  for 
straight  hardware,  you  see.  I  know 
that  people  need  nails,  hammers,  sho- 
vels, pots  and  pans.  They  know  where 
to  come  when  they  need  them  Con- 
sequently I  take  business  in  staple  lines 
as  it  comes  and  devote  all  my  time  to 
looking  after  the  side  lines,  which  need 
all  the  attention  I  can  give  them." 

Another  dealer  makes  the  remark:— 
"I  never  put  the  kind  of  goods  in  the 
store  window  that  everyone  knows  can 
be  bought  here.  I  use  the  goods  which 
people  will  not  be  so  sure  of.  Besides. 
you  can 't  make  an  attractive  display  of 
plain  hardware  goods." 

Both  men  are  sadly  mistaken.  The 
demand  for  ordinary  hardware  lines  is 
nof  of  sucl,  a  fixed  quantity  that  it  can- 
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not  be  increased  by  live  methods  or  less- 
ened by  the  neglect  of  the  dealer.  Hard- 
ware is  the  same  as  everything  else  in 
this  respect.  Demand  is  stimulated  or 
checked  according  to  the  methods  adop- 
ted by  the  dealer  in  placing  his  goods 
before  the  public.  The  hardwareman 
who  simply  keeps  staple  lines  in  stock 
and  makes  no  attempt  at  advertisement 
or  display,  gets  only  the  demand  which 
arises  from  sheer  necessity;  in  other 
words  the  minimum. 

It  is  quite  as  erroneous  to  suppose 
that  staple  hardware  lines  cannot  be 
used  for  display  purposes  as  well  as 
specialties  and  household  goods.  Ar- 
range a  display  of  tools,  of  builders' 
hardware,  of  farm  supplies,  and  watch 
the  interest  it  will  create  among  the 
"men  folk."  A  practical  window  will 
prove  just  about  as  effective  in  point  of 
sales  as  an  artistically  arranged  dis- 
play of  more  catchy  goods. 

Which  brings  us  back  to  the  ques- 
tion of  garden  tools.  The  hardwareman 
should  not  take  it  for  granted  that  there 
will  he  a  certain  demand  for  tools,  and 
wait  for  the  customers  to  come  in.  He 
should  proceed  to  push  that  line  and 
kindred  lines  for  all  they  are  worth. 
He  can  increase  his  sales  in  direct  pro- 
portion to  the  effort  that  he  puts  forth. 

Don't  Forget  to  Advertise. 

In  the  first  place,  he  should  adver- 
tise. It  never  pays  to  underestimate  the 
value    of   suggestion.         Mr.    Suburban 
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Resident  is  suffering  from  the  restless- 
ness which  spring  engenders.  It  is  too 
nice  to  stay  in  the  house  in  the  evenings, 
hut  too  chilly  to  sit  out.  He  has  no 
place  particular  to  go.  How  is  he  go- 
ing to  occupy  his  evenings?  If  sug- 
gestion, in  the  shape  of  an  advertise- 
ment in  his  evening  newspaper,  calls 
his  attention  to  the  superior  quality  and 
cheapness  of  garden  tools  at  Jones '  hard- 
ware store,  he  gets  the  gardening  fever 
again.  "Witness  Mr.  S.  R.  making  his 
way  to  Jones'  hardware  store  for  the 
necessary  tools,  feeling  quite  cheerful 
because  he  has  found  some  way  to  allay 
his  restless  desire  for  something  to  do. 
Advertising  is  not  a  more  necessary 
feature  of  the  campaign  than  suitable 
display    in   the    store   and    in   the    store 


attract  attention,  it  is  not  hard  to  strike 
an  idea  which  would  be  in  keeping  with 
the  nature  of  the  goods. 

The  window  display  suggested  in  the 
accompanying  drawing  may  appear  at 
first  glance  to  be  rather  more  elaborate 
than  the  average  window  dresser  cares 
to  attempt.  In  reality,  it  can  be  arrang- 
ed with  little  expense  and  not  a  great 
deal  of  trouble.  The  posts  on  each  side 
of  the  gateway  are  the  only  solid  parts 
of  the  background.  The  rest  is  made 
of  muslin,  or  some  similar  material, 
stretched  over  a  framework  and  kalso- 
mined  to  represent  bricks,  a  reddish 
yellow  striped  with  white  being  the  best 
color  combination.  The  scenery  can  also 
he  done  with  kalsomine  but,  if  the  win- 
dow dresser  does  not  feel  that  his  artis- 


tools.  They  get  together  a  collection  of 
articles  which  are  needed  in  gardening, 
ranging  from  a  wheelbarrow  to  a  trowel, 
and  offer  the  assortment  at  a  certain 
figure.  They  make  a  reduction  in  the 
price  on  account  of  the  large  number  of 
articles  included,  and  as  an  inducement 
for  customers  to  purchase  a  complete 
outfit. 

It  pays  to  have  a  proposition  of  this 
kind  to  offer.  A  customer  enters  to  buy 
some  one  article  and  the  dealer  finds 
out  that  he  lacks  one  or  two  other  neces- 
sary tools.  "You  will  need  a  trowel 
and  a  rake,"  the  dealer  states.  "By 
the  way,  1  am  offering  a  complete  equip- 
ment here  at  a  figure  which  certainly 
makes  it  worth  your  while  to  lay  in  the 
lot.      It's   a   bargain   and    it    will   make 


A  Window  Display  With  a  Practical  Appeal — This  Window  Brought  Splendid    Results. 


windows.  The  power  of  suggestion  is 
forcibly  exerted  by  a  good  window  trim. 
An  illustration  is  herewith  presented  of 
a  display  of  garden  tools  shown  in  the 
window  of  a  hardware  store  for  the 
space  of  one  week  with  strikingly  good 
results.  It  will  be  noted  that  no  device 
was  used  other  than  to  merely  place  a 
good  assortment  of  various  sizes  in  the 
window.  It  was  a  display  with  a  purely 
practical  appeal  and  as  such  brought 
ample  returns. 

It  is  desired,  however,  to  make  a  dis- 
play  with   scenic   qualities,  designed  to 


tic  capabilities  are  equal  to  it,  this  part 
can  be  dispensed  with  entirely. 

The  placing  of  flower  pots  on  the  top 
of  each  of  the  posts  lends  a  realistic  and 
at  the  same  time  softening  effect.  The 
sketch  as  shown  provides  for  a  window 
about  20  feet  wide,  but  the  arrangement 
could  be  altered  to  suit  any  width. 

Who  will  deny  that  there  are  possi- 
bilities for  striking  window  displays  in 
garden  tools? 

Offer   Complete   Equipment. 

Some  dealers  get  first-class  results  by 
offerins'  complete  equipments  of  garden 
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your  gardening  work  doubly  easy.  A 
man  can't  do  really  good  work  without 
the  tools,  you  know." 

It  makes  a  splendid  talking  point,  and 
has  been  known  to  bring  large  sales 
during  the  spring  season. 

Another  important  consideration  is 
the  handling  of  seeds.  The  amateur 
gardener  may  be  willing  to  worry  along 
with  a  broken-backed  spade  and  a  sup- 
erannuated rake  but  there  is  one  com- 
modity he  must  purchase,  and  that  is 
seeds.  If  he  goes  to  a  feed  store  for 
his  supply,  the  necessity  of  bujiing  new 
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tools  will  never  be  presented  to  him. 
If,  on  the  other  hand,  he  buys  the  seeds 
at  a  hardware  store,  the  clerk  can  soon 
get  out  of  him  the  fact  that  he  needs 
new  tools  and  the  chances  are  that  he 
will  make  a  purchase  or  two.  This  is 
a  strong'  reason  why  hardwaremen 
should  handle  seeds.  The  trade  leads 
to  other  business. 

The  case  is  recalled  of  a  hardware 
dealer,  who  conducted  a  most  energetic 
seed  campaign  one  spring.  He  put  seeds 
in  the  window,  used  all  his  advertising 
space  to  talk  seeds,  offering  price  in- 
ducements which  brought  every  farmer 
and  city  householder  to  the  store.  He 
sold  a  tremendous  amount/  and  lost 
money    on    it. 

But  he  had  a  record  sale  of  imple- 
ments and  tools,  and  the  profit  made  in 
these  lines  more  than  compensated  him 
for  what  he  had  lost  on  the  seeds.  The 
seed  sale,  in  fact,  was  more  or  less  of 
a  "blind''  to  bring  people  to  the  store 
and  pave  the  way  to  a  profitable  trade 
in  tools  and  other  supplies.  It  paid  the 
dealer,  and  he  has  repeated  the  idea 
every  spring  since. 

It  would  not  do  to  dismiss  the  sub- 
ject without  a  word  as  to  the  farm 
trade. 

The  farmer  needs  a  great  variety  of 
tools  in  the  spring,  and  it  pays  the 
hardware  dealer  to  keep  in  touch  with 
him  through  the  weekly  newspapers  and 
by  special  efforts  to  capture  the  market 
day  trade. 


[reflections  Of] 


know   how   quickly    unforeseen   reverses 
may  occur. 

A  sudden  depression  in  the  market 
price  of  some  staple  may  find  us  with 
extra  stock  unsold,  and  the  germ  of  fear 
of  loss  dominates  the  mind. 

Generally  speaking,  when  we  antici- 
pate losing  anything  a  pessimistic  con- 
dition is  set  up  that  is  difficult  to  over- 
come. Failure  and  loss  are  almost  cer- 
tain unless  we  succeed  in  re-establishing 
hope. 

I  could  enumerate  a  long  list  of  busi- 
ness worries  or  fears  but  only  one  pro- 
bable assumes  the  chief  place  in  the 
catagory.  It  is  foredooming  oneself 
to  failure  if  persisted  in  fostering  while 
engaged  in  business. 

The  retail  hardware  man  who  feels  a 
lack  of  confidence  either  in 'his  goods  or 
capacity  to  exchange  his  wares  for 
money  has,  in  my  view,  fused  all  his 
fears  into  the  one  most  insidious  form 
of  apprehension. 


By  "Mack." 

Something  upon  which  1  pondered 
this  week  after  reading  a  volume  writ- 
ten by  a  well-known  authority  on  busi- 
ness and  social  success,  was  the  im- 
portance of  his  chapter  relating  to  fear. 

Almost  any  of  us  may  be  qualified  by 
experience  to  claim  a  somewhat  intim- 
ate acquaintance  with  this  emotion  in 
some  form.  I  shall  assert  that  possibly 
no  more  acute  manifestation  of  fear 
shows  itself  in  our  daily  round  of  living 
that  in  the  misgivings  entailed  in  our 
efforts  to  attain  success. 

People  who  are  familiar  with  the 
shifting  conditions  of  a  modern  business 


The  fears  that  sales  are  going  to  be 
lost. 

This  feeling  progresses  until  it  is  ex- 
tended in  such  a  manner  that  the  clerk's 
efforts  to  sell  their  customers  fall  un- 
der its  influence,  and  much  wasted  en- 
ergy results. 

Many  times  these  fears  may  be  shown 
to  be  only  imaginary.  Goods  fluctuate  in 
value  and  rise  again  to  our  ultimate  pro- 
fit; therefore,  we  had  no  cause  to  be- 
lieve in  the  ogre  of  ruin  being  at  the 
store  door. 

Also  it  can  be  shown  that  your  goods 
and  prices  are  fair  and  really  the  equal 
of  any  competitor. 

The  remedy  lies  in  readjusting  our 
own  mental  balance  and  resting  our 
faith  on  our  own  ability. 

We  hear  quite  frequently  of  slaves  to 
business  and  not  often  enough  of  the 
masters  of  it. 

Be  a  Master. 


Advances  Made  in  Glass  Prices 

The  Margin  of  Profit  Has  Been  Small  for  Some  Time  Past, 
and  the  Increased  Cost  of  Glass,  Due  to  English  Coal  Strike, 
Made  Upward  Revision  of  Prices  Necessary. 


Montreal,  Que. — Glass  has  taken  a 
bound  upward  in  the  last  week.  That 
there  would  be  an  advance  has  been 
predicted  for  some  time,  but  it  was  not 
known  that  the  rise  would  be  one  of 
from  10  to  15  per  cent.  However,  there 
is  a  cause  for  this — and  that  cause  is 
not  greed.  At  least  it  is  not  greed  on 
the  part  of  the  handlers. 

This  advance  may  apparently  be 
attributed  to  two  things.  One,  the 
low  price  at  which  glass  has  been  selling 
for  some  time  now.  The  other,  the  Eng- 
lish   coal   strike. 

From  what  can  be  learned,  it  is  evi- 
dent that  glass  has  been  handled  of  late 
at  a  very  narrow  margin  of  profit.  So, 
when  the  English  coal  strike  began  to 
cause  trouble,  it  at  once  became  appar- 
ent that  there  would  have  to  be  an 
upward  revision  of  prices.  It  could  not 
be  otherwise.  The  handlers  had  to 
pay  Eor  their  glass,  and  they  had  to  com- 
mence selling  this  glass  very  shortly, 
since  the  interference  with  shipping 
caused  by  the  strike  has  greatly  re- 
duced the  stocks. 

Since  they  were  selling  glass  which 
was  costing  more,  the  handlers  had  to 
charge  more  for  it.  Had  their  previous 
profit  been  large  this  would  not  have 
been  immediately  necessary,  but  when 
Imsiness  was  previously  carried  on  upon 
a  narrow  margin  of  profit  there  was  no 
alternative. 

At  a  meeting  held  last  week,  therefore, 
it    was    determined    to    strike    a    higher 
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rate  on  all  classes  of  glass.  That  this 
rate  will  remain  in  force  for  some  time 
is  generally  believed.  "There  may  be 
a  drop  in  four  or  five  months,"  remark- 
ed one  handler.  "It  is  doubtful  if  this 
will  come,  though,  and  it  is  certain  the 
drop  will  not  be  large,  for  the  business 
carried  on  upon  the  old  lines  was  un- 
profitable. ' ' 

The  new  rates  struck  are  as  follows: 
Star. 
Break  Price 

1 $3.05 

2 3.25 

3    3.65 

4    3.90 

5 4.15 

6 4.65 

7    5.10 

Double  Diamond. 
Break  Price 

1    $4.40 

2 4.75 

3    5.55 

4    6.00 

5    6.50 

6    7.00 

7 7.85 

8    9.10 

9 9.90 

10 11.00 

These  prices  refer  to  Montreal  and 
district.  The  Toronto  price  list  is  the 
same  as  formerly,  but  the  discounts  are 
25  and  30  per  cent,  for  proved  speci- 
fications. 
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A  REVIEW  OF  BUSINESS  PROSPECTTS. 

The  general  outlook  at  the  present  time  in  Canada  is 
very  bright.  Business  in  all  lines  and  in  all  sections  is 
good.  In  fact,  there  is  every  promise  that  in  some 
branches  of  industry,  the  year  1912  "will  be  a  record  one. 
This  is  true  of  hardware  and  kindred  lines.  From  pres- 
ent indications  more  hardware  will  be  sold  than  in  any 
previous  year. 

A  feeling  of  complete  confidence  is  manifested  among 
manufacturers,  wholesalers  and  retailers  alike.  They  can 
see  sure  evidences  of  prosperity,  coupled  with  growing- 
demands,  and  are  planning  to  meet  the  resultant  increase 
in  trade.  Nineteen  twelve  should  prove  a  splendid  year 
for  the  hardwareman. 

The  prosperity  of  the  country  as  a  whole  depends  in 
no  small  degree  on  conditions  in  the  west.  While  opinions 
differ  to  some  extent,  there  is  every  reason  to  believe  that 
the  western  provinces  are  striking  a  record  gait.  A 
contemporary  makes  the  significant  statement  that, 
"there  lias  been  considerable  activity  in  placing  fall 
business  for  some  weeks,  and  if  seeding  will  be  com- 
pleted without  any  serious  mishap  there  is  no  doubt  that 
the  demand  for  merchandise  for  the  next  season  will  be 
by  far  the  largest  in  the  history  of  the  country.  Each 
week  sees  the  volume  of  building  operations  in  the  west 
loom  larger." 

Another  satisfactory  feature,  bearing  on  the  prospects 
for  a  busy  year,  is  the  fact  that  collections  have  im- 
proved. Money  is  easier  and  in  freer  circulation,  thus 
pointing  not  only  to  brisk  business  conditions,  but  to  the 
existence  of  a  pretty  general  feeling  of  confidence. 


MAKING  THE  STORE  ATTRACTIVE. 

No  one  likes  to  think  of  winter  more  than  is  neces- 
sary at  this  season  when  the  trees  are  commencing  to 
show  some  signs  of  renewed  life.  Thoughts  are  all  of  the 
summer,  yet  memories  of  the  cold  weather  may  give  the 
progressive  merchant  some  ideas  which  will  enable  him 
to  make  his  store  attractive  during  the  hot  months. 

In  winter  every  dealer  saw  to  it  that  his  store  was 
well  heated.  Some  had  steam  heating  plants.  Some 
secured  warmth  by  hot  air  furnaces.  Some  used  hig 
heaters  placed  on  the  floor  of  the  store.  But  though  the 
method  differed,  the  result  secured  was  always  the  same. 
The  store  was  kept  warm  and  pleasant. 

In  the  months  to  come  the  opposite  result  is  to  be 
striven   after.     The  thing  is   to  keep  the   store   cool,   so 


that  passers-by  will  be  attracted  and  will  want  to  drop 
in.  Some  dealers — a  large  number — have  secured  this 
result  by  means  of  electric  fans  placed  at  various  points 
in  the  store.  It  keeps  the  store  cool,  thus  encouraging 
people  to  enter;  it  also  lets  those  who  do  enter  see  the 
fans  in  action.  "Delightfully  cool  in  here,"  a  woman  will 
remark.  "Those  fans  do  give  a  refreshing  breeze."  She 
will  compare  her  own  hot  kitchen  with  that  store,  and  the 
comparison  will  probably  result  in  this  question:  "How 
much  does  such  a  fan  as  you  have  there,  cost?" 

It  is  a  great  thing  to  make  a  store  attractive.  One 
dealer,  in  the  north,  went  so  far  last  summer  as  to  have 
a  large  pitcher  of  lemonade  standing  on  his  counter,  that 
all  might  quench  their  thirst.  He,  in  this  way,  helped 
make  his  store  popular,  and  the  summer  visitors  went 
there  whenever  they  wanted  any  fishing  tackle,  or  any  of 
the  articles  which  are  continually  in  demand  about  a 
camp.  A  man  who  by  making  his  store  attractive,  can  also 
make  it  suggest  purchases,  is  achieving  a  great  end.  He  is 
doing  that  exceedingly  difficult  thing,  killing  two  birds 
with  the  one  stone. 


THE   CO-OPERATION   OF   THE   MANUFACTURER. 

This  is  the  day  of  co-operation.  We  have  come  to 
realize  that  it  pays  to  work  in  concert  with  others.  We 
can  accomplish  a  great  deal  when  we  avail  ourselves  of 
the  assistance  of  others  when  alone  the  task  would  prove 
impossible.  In  the  field  of  commerce  it  does  not  pay  to 
plow  a  lone  furrow. 

Tn  the  hardware  business,  there  must  be  co-operation 
between  the  manufacturer,  the  wholesaler  and  the  re- 
tailer, if  the  best  results  are  desired.  If  the  manufacturer 
neglects  to  do  his  part,  the  sales  of  the  retailer  will 
suffer.  If  the  dealer  fails  to  live  up  to  his  responsibili- 
ties, the  manufacturer  finds  that  his  output  is  restricted. 

The  duty  of  he  manufacturer  does  not  stop  when  he 
has  sold  a  bill  of  goods  to  the  dealer.  It  devolves  upon 
him  to  give  the  dealer  all  information  needed  to  handle 
those  goods  to  the  best  advantage,  and  further,  to  give 
assistance  in  selling  the  goods  by  creating  a  demand  for 
them. 

The  duty  of  the  retailer  is  to  avail  himself  of  the 
help  of  the  manufacturer  in  every  possible  way.  He 
should  endeavor  to  learn  all  that  he  can  about  the  goods 
that  he  handles.  He  should  watch  the  advertising  of  the 
manufacturer,  and  take  advantage  of  it  to  push  sales  in 
his  territory  of  articles  which  are  being  familiarized  to 
the  public. 

Working  together  the  retailer  and  the  manufacturer 
can  accomplish  a  great  deal.  The  failure  of  the  one  to 
live  up  to  his  responsibilities,  can  sometimes  almost 
minimize  the  efforts  of  the  other. 

It  is  a  fact  that  many  dealers  do  not  endeavor  to  take 
advantage  of  the  assistance  proffered  by  the  manufac- 
turer. By  their  neglect,  they  are  missing  splendid  op- 
portunities for  increasing  their  trade. 


EFFICIENCY  IN  SELLING. 

"Any  fool  can  take  a  horse  to  water,"  it  is  said,  "but 
it  takes  a  wise  man  to  make  it  drink."  The  saying  is 
correct,  except  in  one  particular,  that  is  the  reference  to 
the  fool.  Any  fool  cannot  take  a  horse  to  water.  It 
takes  a  man  with  considerable  common  sense  and  tact  to 
do  even  that  with  some  horses. 
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Certainly  it  takes  a  wise  man  to  attract  customers 
into  a  store,  and  it  takes  a  still  wiser  man  to  make  them 
buy.  A  salesman  lias  need  of  the  very  highest  qualities 
of  tact  and  persuasion.  A  good  salesman  must  know 
two  things  well — the  article  he  is  trying  to  sell  and  the 
person  he  is  trying  to  sell  it  to.  Often  there  is  to  be  seer, 
the  sad,  sad  spectacle  of  a  clerk  trying  to  sell  a  round 
plug  for  a  square  hole.  So  much  waste  energy  that.  Just 
waste  energy. 

Conservation  is  the  cry  of  the  age,  and  there  is  as 
much  need  to  conserve  energy  as  anything  else.  Con- 
serve it  and  apply  it  properly.  It  is  useless  to  attempt 
to  sell  a  ten  dollar  tool  to  a  two  dollar  mechanic.  There 
is  no  wisdom  in  offering  a  laboring  man  a  fifty  dollar 
gas  range.  "Talk  quality"  is  a  fine  maxim,  but  every 
maxim  has  to  be  tempered  with  common  sense. 

Efficiency  is  wanted,  and  efficiency  is  that  which  en- 
ables a  purpose  to  be  accomplished.  If  the  purpose  is 
to  make  a  sale  the  salesman  will  do  well  to  remember  that 
the  first  necessity  is  to  size  up  the  wants  and  the  means 
of  his  customer;  then  he  may  present  in  his  most  attrac- 
tive way  the  goods  which  will  appeal  to  that  man. 


THE  RESTRICTIONS  OF  CREDITS. 

The  foundation  for  many  big  credit  accounts  is  laid  in 
the  spring.  The  farmer  has  not  a  great  deal  of  ready  cash 
after  the  winter's  inactivity,  and  is  not  always  in  a  posi- 
tion to  pay  for  what  he  requires.  And  his  requirements 
in  the  spring  are  heavy.  The  result  is  that,  starting  ahout 
the  present  time,  accounts  are  begun  with  the  hardware- 
men,  on  which  settlement  is  problematical  before  the 
crops  are  threshed. 

A  word  of  warning  may  not  be  amiss.  Although  the 
agricultural  customer  can  be  relied  upon  to  pay  up  in 
time,  he  can  often  be  pretty  slow,  and  the  hardwareman 
may  he  seriously  hampered  if  the  amount  of  money  out- 
standing is  allowed  to  reach  unduly  large  proportions. 
Customers  who  are  slow,  but  are  certain  to  pay  in  time, 
can  often  wreck  a  business.  It  is  well,  therefore,  to  ex- 
ercise considerable  caution  in  the  matter  of  credit  ex- 
tension. Dealers  should  see  to  it  that  the  amount  of 
money  outstanding  is  not  allowed  to  exceed  a  safe  margin 
(if  such  a  tiling  exists),  and,  to  insure  this,  they  should 
carefully  supervise  personal  accounts,  making  sure  that 
no  customer  is  allowed  to  get  too  deeply  into  the  debt  of 
the  firm. 


POINTED  EDITORIALS. 

Goods,   like   talents,   should  never  be   hidden   under  a 

bushel. 

•  •     • 

The  automobile  is  rapidly  coming  into  favor  for  retail 

delivery, 

•  •     • 

The  price  of  glass  has  gone  up.     The  advance  is  fully 
warranted  in  view  of  trade  conditions. 


•     •     • 


Wallpaper  is  finding   ready  sales   at   present, 
good  time  to  bring  this  line  well  forward. 


It   is   a 


"Make  your  store  attractive"  is  perhaps  the  very 
best  advice  which  could  be  given  the  hardwareman  at 
this  juncture. 


The  paint  trade  is  one  exception  to  prove  the  rule 
that  everything  comes  to  him  who  waits.  The  dealer 
who  waits  is  liable  to  be  kept  waiting  a  long  time. 

*       •      • 
This  is  a  good  time  to  bring  lawn  mowers  and  garden 
tools  into  the  window.    Those  who  have  lawns  and  gardens 
are  thinking  of  them  now. 

*  *     » 

Kitchen  ware  displays,  wherever  made,  are  attracting 
attention.  The  spring  fever  seems  to  be  contemporaneous 
with  a  demand  for  these  lines. 

*  *     * 

The  June  bride  will  soon  be  here.  It  is  time  that 
dealers  should  bring  forward  a  variety  of  goods  which 
will  make  suitable  presents  for  her. 

*  *     * 

Efficiency  is  required  in  salesmanship  as  in  every- 
thing else.  Energy,  tact  and  perception  are  the  three 
qualities  which  go  to  make  up  efficiency  in  this  respect. 

*  *     * 

It  has  been  co-operation  between  all  classes  of  busi- 
ness men  which  has  made  possible  the  wonderful  com- 
mercial  and   industrial   development   of  late   years. 


Wholesale  houses  are  experiencing  some  difficulty  in 
getting  men  at  all  skilled  in  hardware.  At  present  there 
appear   to   be   more   positions   than   there    are    competent 

men  to  fill  them. 

*  *     * 

The  rapid  development  of  the  country  is  indicated  in 
no  surer  way  than  by  the  increased  consumption  of 
metals.  So  heavy  has  the  demand  become  that  shortages 
of  a  more  or  less  serious  nature  have  developed  in  a 
number  of  lines  recently. 

*  *     * 

Some  fetching  samples  of  hardware  millinery  were 
shown  in  the  window  of  the  Abercrombie  Hardware  Co., 
Vancouver.  The  hats  designed  are  quite  as  attractive 
as  some  we  have  seen  in  millinery  stores,  and  they  would 
certainly  have  the  wearing  qualities. 
*-     *     # 

May  first  is  the  recognized  moving  day  in  most  cities, 
and  stove  dealers  are  urging  their  patrons  to  make  their 
purchases  early,  so  that  they  may  be  sure  of  securing 
their  range  without  any  delay.  Such  advertising  hits 
every  one  who  is  contemplating  a  move. 
»     *     * 

"Mark."'  our  retired  hardwareman,  whose  reflections 
are  perused  each  week  by  Hardware  and  Metal  readers, 
hints  that  there  is  something  in  the  old  age  theory  of 
Osier  after  all.  We  don't  agree  with  Mack.  Some  of 
the  most  aggressive  and  up-to-date  hardwaremen  we 
have  ever  met  will  never  see  sixty  again.  We  have  in 
mind  <me  dialer  who  thinks  of  a  new  idea  every  day  in 
the  year  and  he  is  getting  close  to  three  score  years  and 
ten. 

*  •     • 

The  Titanic  the  must  gigantic  and  powerful  machine 
thai  man  had  ever  turned  out.  collided  with  one  of  the 
thousands  of  icebergs  which  drift  down  from  the  north 
each  season,  and  the  wreck  of  the  man-made  monster 
resulted.  What  a  striking  manifestation  of  the  wonderful 
powers  of  nat  lire  ! 
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Be  Prepared  for  Wedding  Present  Trade 

The  Hardware  Store  of  To-day  Can  Really  Offer  a  Better  Selection  of  Suitable 
Articles  than  any  other  Establishment — There  can  be  Purchased  the  Useful  Gifts, 
and  How  They  Are  Appreciated — There  can  be  Bought  the  Casseroles,  the  Cut 
Glass,  and  the  Solid  Brass  Goods  which  Are  Ornaments,  Not  for  the  Day,  but 
for  Many  Years. 


Soon  the  small  town  papers  will  be 
bringing  out  that  old  headline,  "Mar- 
riage Bells.*'  The  "June  Weddings" 
line  will  also  be  popular,  for  the  sea- 
son of  marriages  is  approaching.  Even 
before  June  there  will  be  a  number  of 
weddings,  but  with  that  month  will  com- 
mence the  annual  matrimonial  boom, 
which  will  mean  the  buying  of  many 
wedding  presents  and  the  making  of 
much  money  by  those  who  display  the 
class  of  goods  suitable  for  gifts. 

There  was  a  time,  oh  a  number  of 
years  ago,  when  hardware  stores  pur- 
sued the  even  tenor  of  their  way.  ir- 
respective of  such  events  as  weddings. 
What  had  they  to  do  with  affairs  of 
this  kind  They  were  to  supply  the 
stern  realities  of  life — the  articles  need- 
ed for  building  or  for  repairing.  They 
met  the  every  day  needs  of  the  men, 
but  nothing  had  they  which  appealed  to 
woman  in  her  softer  moments.  They 
had  pots  and  pans,  but  none  of  those 
finer  goods — the  dishes  which  placed  up- 
on the  dining  room  table  add  to,  rather 
than  detract  from  the  daintiness  of  its 
appearance. 

Great  Change  of  Late. 
But   now  there  has  come  a  change — 
the  only  lamentable  thing  is  that   it  is 


not  yet  a  complete  change.  There  are 
yet  dealers  who  do  not  carry  the  many 
lines  which  are  in  demand  at  the  Christ- 
mas season  and  at  this  approaching  time 
of  weddings.  Some  do  not  carry  them 
of  a  purpose.  They  prefer  to  specialize 
on  other  lines.  But  still  other  dealers 
neglect  these  specialties  because  they 
have  not  seriously  considered  them  as 
money  makers.  They  have  time  and 
space  to  give  to  such  goods,  but  they 
have  never  seriously  thought  of  adding 
them  to  their  stock.  Still  others  there 
are  who  have  contented  themselves  with 
one  or  two  specialties.  It  would  seem 
they  might  well  broaden  out,  for  others 
have  made  money  from  carrying  a  wide 
selection,  and  there  seems  no  reason  to 
suppose  that  they  might  not  do  the 
same. 

Demand  for  the  Practical. 
The  hardware  store  offers  exceedingly 
practical  presents.  There  is  a  tendency, 
of  late,  to  favor  such.  Young  people 
standing  on  the  verge  of  matrimony, 
contemplating  the  high  cost  of  living 
and  the  low  cost  of  giving,  feel  like 
sending  to  their  friends  a  warning. 
"Kindly  omit  jewelry  and  all  trinkets, 
pretty  but  of  no  practical  use. ' '  There 
is  a  house  or  an  apartment  to  be  fur- 
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rushed,  and  there  is  no  denying  that 
wedding  presents  may  help  a  lot  with 
the  furnishing. 

But  sad  as  it  may  seem,  the  prospec- 
tive bride  and  groom  can  not  suggest 
what  is  to  be  given  them;  but  they  can 
hope  that  the  store  keepers  bring  for- 
ward the  variety  of  articles  which  will 
appeal  to  them. 

There  is  the  carpet  sweeper,  a  pre- 
sent well  worth  while.  It  is  going  to 
be  needed  in  every  home,  and  while  it 
may  not  look  terribly  imposing  among 
the  other  gifts,  it  will  show  that  the 
giver  wanted  to  make  a  present  which 
would  fill  a  real  want.  A  carpet  sweeper 
will  undoubtedly  be  appreciated,  and  is 
a  line  which  might  well  be  brought  for- 
ward at  this  season. 

Bringing  Goods  Forward. 

But  for  those  who  regard  carpet 
sweepers  as  too  prosaic  gifts,  there  are 
a  wide  line  of  other  articles  from  which 
presents  may  be  selected.  To  begin  with, 
there  is  cut  glass.  It  is  handled  in  many 
hardware  stores  now,  and  handled  to 
great  advantage.  Tumblers,  caraffes, 
knife  rests,  these  and  many  other  ar- 
ticles are  to  be  had.  Ornamental  they 
are  they,  yet  not  ornamental  only.  They 
fill  a  need —  a  very  actual  need — in  the 
newly  established  household. 

Silverware  is  another  class  of  goods 
popular  at  this  season.  By  bringing 
(rays,  knives,  forks  and  spoons  to  the 
front,  trade  is  at  once  attracted.  It  is 
a  fine  thing  to  arrange  a  silverware  win- 
dow at  this  season.  The  advertising 
helps  sent  with  the  line  handled  may  be 
used,  and  a  trim  prepared  which  will 
make  hundreds  pause.  Of  these  who  en- 
ter many  will  buy  silver  —  others  will 
see  something  else  which  they  think  even 
more  suitable  and  will  decide  for  it. 
But  the  end  will  have  been  achieved  by 
the  window. 

Better  Than  Jewelers. 

A  number  of  hardwaremen  declare 
that  they  have  worked  up  a  business  in 
silverware  which  excels  that  of  the  jew- 
elers. It  is  not  strange  that  this  should 
be  so,  for  the  hardware  men  are  often 
able  to  buy  to  better  advantage  than  are 
the  jewelers.  Also  by  installing  some- 
what similar  lines,  they  can  attract  cus- 
tom to  their  silverware  counter,  and 
make  their  silverware  department  lead 
people  to  look  at  other  lines. 

Brass  ware  works  along  hand  in  hand 
witli   silver.        Jardiniers,  coal   scuttles, 
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book  ends,  these  and  many  similar  ar- 
ticles attract  great  attention  and  bring 
business.  Then  there  are  curates — those 
three  deckers  so  necessary  to  the  grow- 
ingly  popular  form  of  sundry  afternoon 
tea.  Brass  ware  is  a  splendid  line  to 
play  up  prominently  at  this  season. 
Remember  the  Carvers. 

Xor  must  cutlery  be  forgotten.  A 
carving  set  will  be  absolutely  necessary 
in  the  new  home.  A  handsome  carving 
set  will  be  a  much  appreciated  gift,  and 
if  it  is  brought  to  the  attention  of  the 
distraught  present  hunter  it  is  sure  to 
exert   a   strong  appeal. 

Then  there  are  electrical  specialties. 
A  reading  lamp  or  a  brass  fixture  suit- 
able for  the  top  of  the  piano  will  to 
many  seem  the  exact  thing  wanted. 
Electric  irons,  too,  are  worth  keeping 
before  the  shoppers.    This  is  a  gift  which 


will  appeal  to  women  buyers.  They 
realize,  as  men  can  not,  what  an  elec- 
tric iron  means  in  energy  saved. 

Chafing  dishes,  spirit  lamps  of  copper, 
brass  or  aluminum,  these  are  other 
things  which  will  appeal  strongly  to 
the  woman.  Such  articles  are  both  use- 
ful and  ornamental.  Hardly  a  week 
passes  but  they  are  needed.  They  are 
a  constant  delight  to  the  bride.  And, 
of  course,  in  bringing  forward  goods  to 
attract  the  wedding  present  trade  the 
dealer  must  remember  that  it  is  the 
bride  who  counts.  It  is  the  bride  that 
every  one  wants  to  please.  Will  she 
like  this,  they  ask  themselves? 

The  groom — he  is  only  a  necessity  to 
whom  no  one  pays  much  attention — a 
sort  of  accessory  before,  and  after  the 
fact. 


A  Good  Window  Display. 

The  accompanying  illustration  is  of  a 
window  display  of  just  such  goods,  de- 
signed by  E.  A.  Whitten,  of  the  Whit- 
ten   Co.,   Bracebridge. 

The  background  was  green  paper 
checked  with  twisted  red  crepe  paper. 
About  six  inches  from  the  wall  was  a 
fence  and  lattice  work  all  in  white.  On 
the  lattice  work  were  tied  knives,  forks, 
spoons,  scissors,  etc.,  and  in  the  squares 
were  suspended  different  pieces  of  sil- 
verware and  cut  glass  that  would  hang, 
each  neatly  priced. 

The  bottom  slanted  gradually  to  the 
glass,  covered  with  white  cheese  cloth 
on  which  was  displayed  carvers  and  all 
kinds  of  silverware  with  price  tickets 
attached. 


Traveler's  Duty  Towards  the  Retailer 

Something  Said  on  Another  Side  of  the  Question — It  is  the  Duty  of  the  Good 
Traveler  to  do  What  He  can  to  Further  the  Interests  of  Those  With  Whom  He 
Does  Business — Instances  Where  Travelers  Have  Been  of  Service  to  Their 
Customers  and  to  Their  Firms. 


Of  late  there  has  been  a  good  deal 
said  regarding  the  duty  of  the  retailer 
toward  the  traveler.  Something  deserv- 
ed to  be  said  upon  this  point,  for 
though  the  majority  of  merchants  have 
remembered  that  the  golden  rule  applies 
to  their  dealings  with  the  road  represen- 
tatives of  the  firms  from  which  they 
buy,  a  few  have  overlooked  this,  But 
while  the  retailers  have  a  duty  toward 
the  travelers,  it  must  be  remembered 
that  the  travelers  also  have  a  duty  to- 
wards the  retailers,  and  towards  the 
house  which  they  represent. 

A  traveler  has  more  to  do  now-a-days 
than  to  sell  goods.  The  man  who  only 
goes  to  those  firms  from  which  he  Imows 
he  can  take  an  order,  is  not  doing  the 
greatest  service  for  his  firm.  The  trav- 
eler should  be  the  connecting  link  be- 
tween his  house,  and  those  with  whom 
his  house  deals  or  hopes  to  deal.  He 
should  keep  his  house  before  these  re- 
tailers; sell  them  goods  when  he  may; 
and  help  them  in  turn  to  sell  the  goods. 
The  traveler  has  more  than  his  own 
interests  *o  look  after.  He  must  look 
after  the  interests  of  bis  firm,  and  of 
the  firms  to  whom  he  sells.  This  is 
necessary  from  a  mere  selfish  stand- 
point, for  it  is  only  through  the  ad- 
vancement of  his  firm  and  his  firm's  cus- 
tomers that  the  traveler  can  hope  for 
his  own  advancemei.t. 

Travelers'  Great  Opportunity. 
Perhaps  no  man     has     it  more  in  his 
power  to  help  those  with  whom  he  does 
business  than  has  the  traveler.  Perhaps 


no  man  has  it  more  in  his  power  to 
give  useful  suggestions  to  the  firm  from 
which  he  draws  his  salary. 

An  instance  shows  something  of  the 
work  which  an  enthusiastic  traveler 
may  do  for  his  firm.  This  happened 
some  little  time  ago.  The  traveler  was 
working  through  Ontario,  and  on  his 
trips  noticed  a  young  man  be'hind  the 
counter  in  a  Hamilton  hardware  store. 
The  young  man  impressed  him  as  having 
considerable  ability  with  his  pencil.  The 
traveler  reported  this  at  the  head  office 
of  the  firm,  and  an  offer  was  made  to 
the  clerk  who  shortly  moved  to.  the  con- 
cern's advertising  department. 
The    Sequel. 

Thus  ended  the  first  chapter,  but  listen 
to  the  sequel.  The  young  man  showed 
more  and  more  ability  with  h'is  pencil. 
He  arose  in  the  advertising  business.  He 
moved  from  one  office  of  the  company  to 
another.  He  established  a  reputation 
among  advertising  men  ;or  the  artistic 
quality  and  forcefulness  of  the  advertis- 
ing matter  he  turned  out.  For  some 
years  now  he  has  been  managing  this 
largo  concern's  advertising  department, 
doing  good  -  work  for  himself  and  his 
firm. 

This  young  man  had  ability  above  the 
ordinary.  Probably  he  would  have 
come  to  the  front  in  time  without  the 
assistance  of  that  traveler,  but  the 
traveler  through  his  watchfulness  and 
interest,  both  in  his  firm  and  in  the 
clerks  with  whom  he  came  in  touch,  se- 
cured for  the  voirng  man  his  start,  and 
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for  his  firm  a  man  who  had  the  capabil- 
ity of  developing  until  he  was  able  to 
fill  a  big  man's  position. 

The  day  has  gone  when  a  traveler  may 
enter  a  store,  take  an  order  or  two,  and 
move  out  with  a  brief  expression  of 
thanks.  He  may  not  seem  to  do  more 
than  this,  but  the  traveler  who  is  worth 
while  is  the  one  who  notes  how  his  cus- 
tomer's business  is  progressing,  and 
who  studies  the  need  of  that  customer. 
A  traveler  to-day  is  in  need  of  special 
training  that  he  may  be  able  to  repre- 
sent his  firm  as  well  as  sell  for  his 
firm.  It  is  not  for  him  to  silently  list- 
en while  retailers  abuse  the  firm  which' 
he  represents.  He  must  investigate  the 
trouble,  and  see  where  the  fault  really 
lies.  He  must  suggest  an  adjustment  to 
his  house. 

"I  think  a  traveler  should  go  to.  a  cus- 
tomer with  something  worth  his  atten- 
tion besides  his  goods,"  remarked  a 
sales  manager  of  one  of  the  largest 
wholesale  houses,  in  speaking  on  this 
subject.  "He  should  have  a  closer 
touch  of  certain  markets  than  the  re- 
tailer can  have.  He  should  he  able  to 
offer  suggestions  as  to  the  best  time  to 
buy  certain  lines.  He  must  know,  more- 
over, how  to  make  these  suggestions. 
There  is  a  way  of  doing  this  which 
would  be  nothing  short  of  impertinence. 
On  the  other  hand  the  same  thing  can 
be  done  in  a  way  which  will  not  make 
any  wrong  impression  upon  the  retailer, 
but  will  convince  him  that  the  traveler 
has  his  interests  at  heart." 


Criticisms  of  Some  Retail  Ads. 

Suggestions  for  the  Improvement  of  the  Lay-out  in  Two  Instances  —  The  Wis- 
dom of  Quoting  Prices — How  Illustrations  Should  and  Should  Not  Be  used. 


A  number  of  retail  hardware  adver- 
tisements are  herewith  appended,  to- 
gether with  criticisms  and  suggestions, 
which  may  prove  of  value,  not  only  to 


the  writer  showed  much  idea  of  the 
economy  of  space  when  he  planned  his 
lay-out.  A  certain  amount  of  white 
space   helps   the   appearance   of   an   ad. 


peared  under  the  cut  in  the  original. 
The  space  left  vacant  is  open  for  addi- 
tional reading  matter. 

This  arrangement  not   only  improves 


Simplicity  Hand  Power  Sprayers. 

/\  re  the  Qesi 


A  Tri^l  Will  Convince 


|LLSLEY&HARVEYCa,U0. 

PORT  W/i,L|/\MS,  (V.S- 


HOUSE  CLEANING  WILL    BE  TWICE  AS    EASY    IF ,  YOU    HAVE 

GOOD  THINGS  TO  CLEAN  HOUSE  WITH.  WHY  DO  THIS  DAILY.  NEVER 

ENDING  TASK  WITH  SHACKLING.  WORN  OUT  SCRUB    BRUSHES    AND 

RjUBS.    BUY  NEW  ONES  AND  SAVE  MONEY    BY  SAVING  WORK. 

.  KK2ICHBSR  WHEN  YOU  NEED  HARDWARE  THAT  WE    HAVE  IT. 


An  Improved  Lay-out  Suggested  for  Ad. 
No.  1. 

the  dealers  whose  advertisements  ap- 
pear, but  to  all  other  hardwaremen  as 
well. 

No.  1  (3  col.  adv.) — Illsley  &  Harvey 
Co.,  Port  Williams,  have  an  ad.  which 
has  one  outstanding  quality.    It  is  strik- 


ALFRED  BABB 

Advertisement  No.  2. 

but  the  extravagance  shown  in  the  pre- 
sent instance  is  not  commendable.  The 
lay-out  would  have  been  much  improved 
if  the  idea  shown  in  the  accompanying 
sketch  had  been  followed  out.  The  cut 
is  shoved  over  to  the  side,  thus  making 
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ing.     It  cannot  be  said,   however,  that      room  for  the  reading  matter  which  ap- 
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An  Improved  Lay-out  Suggested  for  Ad. 
No.  2. 

the  appearance  of  the  ad.  very  consider- 
ably, but  has  the  advantage  of  leaving 
more  space  for  reading  matter. 

No.  2  (2  col.  adv.)— Alfred  Babb,  of 
Portage  La  Prairie,  deserves  credit  for 
having  designed  a  seasonable  ad.  with  a 
forcible  argument  to  give  it  point.  One 
serious  criticism  can  be  voiced,  how- 
ever. The  cut  is  too  big  for  the  space. 
It  monopolizes  everything,  and  the  read- 
ing matter  has  to  be  scrimped  into  so 
small  a  space  that  it  is  not  easily  read. 


Arc  the  Best 


Good 
Qooon 


Weiehel's  Weekly  Store  News 


Three  Wheeled 
Farmer's  Waggon 
and  Stock  Scale 

Itis  desigad  to  till  a  bog  fcfc  need 
for  something  more  convenient  and  port- 
able timo  the  ordinary  four  whctJedi  pUt- 
tortn  Scale. 

Price  $25.00 


Made  in  3  sizes  No.  I,  2  and  3.  Large  airchamberg,  easy  to  opera-to,  no  cheap  packing  *o 
wear  out,  by  pass  valve  for  agitating  without  pressure  on  hose  and  a  mechanical  agitator 
that  passe*  close  to  the  strainer. 

HOSE — This  year  we  have-a  special  spray  hose  that  cannot  be  found  elsewhere  in  ihe 
Valley,  Jt  is  worth  your  while  to  procure  it  in  your  line  of  business.  We  carry  full  stock 
all  kioda  Spray  Pump  Fittings  and  Repairs.     We  also  have  a  special  man  for  repair  work 

ILLSLEY   &   HARVEY  CO.,  LTD. 
PORT  WILLIAMS/  N.  S. 

Advertisement  No.  1. 


240  lb.  Union  Scale 
Capacity  1-2  oz. 

to  240  lbs. 

The  beat  and  moat  Improved  UNION 

SCALK  on  th*  market.  Made  with  braaa 
beam  and  tin  scoop  We  have  1  ox-  of 
these  scales  which  will  he  sold  while  thcV 
last  At 

S6.00  for  Cash 


M.  WEICHEL  &  SON      — o. 


Advertisement  No.   3. 
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We  think  also  that  the  heading  used  is 
not  as  strong  as  the  first  phrase  in  the 
reading  matter,  viz.,  "House  cleaning 
will  be  twice  as  easy." 

This  ad.  would  have  been  better  had 
the  cut  been  left  out.  Striking  though 
the  illustration  is,  it  should  not  have 
been  used  unless  the  space  were  con- 
siderably enlarged.  The  lay-out  sug- 
gested in  the  accompanying  sketch 
would  have  been  more  effective.  By 
eliminating  the  cut,  space  is  left  to 
suitably  "play  up"  the  arguments  con- 
tained in  the  reading  matter. 

Xo.  3  (3  col.  adv.)— M.  Weichel  & 
Son,  Waterloo,  have  an  ad.  here  which 
presents  many  good  points.  A  com- 
mendable feature  about  the  retail  ad- 
vertising of  this  firm  is  the  continuity 
of  form  and  lay-out  observed.  The  head- 
ing "  Weichel 's  "Weekly  Store  News," 


McGregor's 

HARDWARE    STORE 

For  Prices  That  Suit    All  Pocket  Books 
Special  Line*  of  all    kinds  in 

Hardware,  Stoves, 

Tinware,  Graniteware 


OILS 


of  all  kinds  and  of  the  best  quality 


ffTh^TAIIwoolHorseBlankets 

at  right  prices.    Call  and  see  them 


W«  carry  the  world  known 

Hackney  Stock 

1-^fV /■*/■!  for  Horses,  Sheep,  Pouftry, 

Also  Pure  Oyster  Shell,  absolutely  free  from 
clam  shell  and  sand 

I  Skates.  Hockey  Sticks  Hand  Sleighs, 
also  a  fine  stocU  o!  Sleigh  Bells 
and  Chimes.    Call  and  see  them. 


I 


jas.  n.  McGregor 

■a^       OAKVII  t  P        ^ 


"J 


Advertisement  No.  4. 

with  the  phrases,  "good  goods"  and 
"low  prices,"  bracketed  at  the  side,  has 
become  familiar  through  long  usage  and, 
therefore,  has  a  distinct  value. 

The  lay-out  is  not  all  that  might  be 
desired,  but,  owing  to  the  size  and  shape 
of  the  cuts,  it  is  probably  the  only  one 
possible.  An  improvement  could  have 
been  effected  had  some  means  been  taken 
to  separate  one  cut  and  the  reading  mat- 


ter belonging  to  it  from  the  other.  The 
rather  jumbled  and  uncertain  appear- 
ance which  the  ad.  has  now  would  have 
been  avoided  in  that  way. 

A  creditable  feature  is  the  fact  that 
the  prices  are  prominently  marked. 

No.  4  (2  col.  adv.) — Jas.  N.  McGregor, 
Oakville,  has  adopted  a  style  which  has 
many  good  points.  The  writer  confess- 
es to  a  predilection  for  a  good  length 
ad.  divided  off  into  sections,  and  each 
section  devoted  to  one  article  or  line  of 
goods.  The  idea  has  not  been  carried 
out  very  well  in  the  present  instance. 
The  diversified  arrangement  of  type 
gives  a  broken-up  appearance  to  the 
whole,  and  the  lack  of  specific  state- 
ments is  a  drawback.  If  uniform  head- 
ings had  been  used  in  each  section,  and 
prices  had  been  clearly  marked,  the  sell- 
ing powers  of  the  ad.  would  have  been 
increased. 

Might  we  also  add  that  skates,  hock- 
ey sticks,  hand  sleighs,  et  al.,  are  hardly 
seasonable  now? 

The  printer  deserves  a  reprimand  for 
his  treatment  of  the  border  in  this  ad. 


Hardware  Letter 
Box 

Hygiea  Dustless   Crayons. 

J.  A.  Steacy,  Seeley's  Bay. — "Please 
let  me  know  where  I  can  procure  Hy- 
giea Dustless  Crayons,  also  colored  cray- 
ons for  blackboard  use." 

Geo.  M.  Hendry  Co.,  215  Victoria  St., 
Toronto. 

Automatic   Centre   Punches. 

Cochrane  Hardware,  Limited,  Copper 
Cliff,  Ont. — "Please  advise  us  who  are 
the  makers  of  Automatic  Centre 
Punches."  L.  S.  Starrett  Co.,  Athol, 
Mass.;  Browne,  Sharpe  Mfg.  Co., 
Providence,    R.    I. 

Original  Cook  Stove  Lining. 

Jas.  Flett,  Wiarton,  Ont.— "Kindly 
advise  me  where  I  can  procure  lining  for 
the   Original   Cook   Stove." 

Write  M.  A.  Caswell,  380  Queen  St. 
E..   Toronto. 

Alligator  Steel  Belt  Lacings. 

The  Geo.  Taylor  Hardware  Co.,  New 
Liskeard,  Ont. — "Kindly  advise  us 
through  your  columns  the  manufactur- 
er of  Alligator  Steel  Belt  Lacings." 

Crescent  Oil  Co.,  18  Grenadier  Road, 
Toronto,  are  agents  for  this  line. 

— $ 


BANQUET  POSTPONED. 

Owing  to  tlie  marine  disaster  which 
has  cast  a  gloom  over  all  parts. of  the 
world,  the  annual  dinner  of  the  King- 
ston Old  Boys  of  Montreal,  which  was 
to  have  been  held  on  April  19,  has  been 
postponed  indefinitely. 
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The     following    items  are   taken  from 

the  issue  ol  April  16,  1892: 

"McMurtry    &      Co.,      have    receiv- 
ed    the    contract     for      St.  Thomas 
waterworks   supplies   for  the  present 
year." 
Editor's  Note.— There     are  now     two 

hardware    firms    of  that     name  in     St. 

Thomas   McMurtry   Hardware   Co.,     and 

Geo.  A.  McMurtry  Co. 

*  *      * 

"Fire  destroyed  the  stable  and 
sheds  of  Thomas  Davidson  &  Co., 
St.  Cunegonde  street,  Montreal, 
last  week.    The  loss  is  estimated  at 

$1,500." 

*  •      * 

"The  Barb  Wire  Association  at 
its  quarterly  meeting  in  Montreal 
reduced  the  prices  of  barb  wire, 
plain  twist  and  staples  by  25c  per 
hundredweight,  the  reduction  to  take 
place  from  the  first  of  the  month." 

*  *      .■ 

"The  wire  nail  manufacturers  met 
and  confirmed  for  another  quarter 
the  list  they  adopted  on  January  8. 
The  table  of  net  prices,  that  is  the 
price  remaining  after  the  75  per 
cent,  discount  is  deducted,  ranges 
from  $3  per  keg  for  6-inch  3-gauge 
to  $6  for  5-inch,  86  gauge," 


NEW  BUSINESS  LARGE. 

Cleveland,  0.,  April  18.— The  Iron 
Trade   Review  to-day  says: 

New  business  has  not  been  so  large 
in  the  iron  and  steel  trade  during  the 
past  week,  but  prices  have  shown  the 
influence  of  well  filled  order  books  for 
some  time  ahead,  and  have  advanced  in 
most  finished  lines  of  steel,  while  pig 
iron  has  shown  substantial  strength  and 
generally  better  prices.  This  is  true 
in  spite  of  the  fact  that  a  Cleveland 
firm  has  sold  about  28,000  tons  of  basic 
at  a  cut  of  75c  to  $1.00  below  pre- 
vailing prices.  One  of  the  largest  pipe 
orders  of  the  year  was  placed  with  the 
leading  interest.  Coke  production  has 
become  more  normal  and  fancy  prices 
for  spot  coke  have  diminished.  Sheets 
advanced  from  $1.00  to  $2.00  a  ton, 
merchant  bars  have  advanced  $1,  the 
semi  finished  steel  market  is  stronger 
and  more  active  and  production  is  con- 
tinuing at  the  record-breaking  rate  of 
March,   thus  far  into   April. 


Complete  Course  of  Sheet  Metal  Work 


In  problem  19,  plate  17,  Fig.  1  A,  B, 
C,  D,  sepresents  a  collar  flashing  around 
a  pipe  going  through  a  pitched. roof. 

What  we  want  to  develop  in  this  case, 
is  the  opening  H,  Fig.  3,  so  that  will 
fit  close  to  the  pipe  when  the  collar  A, 
B,  C,  D,  is  set  at  the  angle  shown  by 
Fig.  2. 

First  draw  the  elevation  Fig.  2  having 
the  line  P.P.  equal  to  the  diameter  of 
the  desired  pipe,  and  the  line  S,  S,  at 
the  desired  pitch,  and  equal  to  the 
length  of  flashing  wanted. 

Then  draw  Fig.  1,  which  is  a  plau 
view  of  the  pipe  and  collar  as  it  would 
appear  if  seen  from  above. 


By  L.  W.  KOSER 

Theu  draw  the  outline  N,  M,  R,  S,  of 
Fig.  3,  having  N.  M,  and  R,  S,  equal  to 
the  line  S,  S,  of  Fig.  2,  and  the  lines 
N,  R,  and  M,  S,  equal  to  A,  D,  and  B, 
C,  Fig.  1. 

Now  divide  the  circle  of  Fig.  1  into 
equal  spaces  and  project  lines  from  each 
point  up  to  the  line  S,  b. 

Now,  place  one  point  of  the  dividers 
at  S  and  the  other  point  at  I,  Fig.  2, 
and  transfer  this  distance  to  the  line 
N,  M,  Fig.  3,  as  N,  I.  Transfer  the 
spaces  1  to  2,  2  to  3,  3  to  4,  etc.,  from 
the  line  S,  S,  to  the  line  N,  M,  until 
all  the  spaces  are  transferred,  and  draw 
the  usual  measurement  lines. 


Now  place  the  T-sqr.  parallel  to  the 
line  N.  M.  Bring  it  against  No.  4  on 
Fig.  1  and  cut  No.  4  measurement  line 
on  Fig.  3.  ,  Then  bring  it  against  No. 
5  and  cut  lines  3  and  5,  then  against 
No.  6  and  cut  lines  2  and  6,  then  against 
No.  7  and  cut  lines  1  and  7.  Trace  a 
line  through  the  points  of  intersection, 
and  develop  the  other  half  of  the  pat- 
tern in  the  same  way. 

In  problem  20,  Fig.  3  is  a  collar 
flashing  to  fit  over  a  pipe  going  through 
a  ridged  or  double  pitched  surface,  the 
method  of  developing  being  the  same  as 
explained  for  Prob  19. 

Concluded  on  page  50 
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Current  News  of  Hardware  Trade 


To  Represent  Manufacturers. 
Montreal,    Que. — W.    H.    Evans   is    in 
New  York  this  week,  making  arrange- 
ments to  represent  some  New  York  man- 
ufacturers as  their  agent  in  Montreal. 
An  Explosion. 
Montreal. — An   explosion   in   the   var- 
nish room  of  the  building  on  Congrega- 
tion   street  used    by    George  Wolfe     & 
Son,  manufacturers  of  shovels,  caused  a 
fire  this  week.   Prompt  work  on  the  part 
of  the  firemen  saved  serious  results. 
Hockeyists  Dine. 
Montreal,   April     19.— The  fourth-    an- 
nual dinner  of    the  Wholesale  Hardware 
Hockey  League,    was     held  last  evening 
in  Cooper's  dining  room.      The  officers, 
and  members     of  the  various  competing 
teams  were    present,    and  there  was     a 
right  good   time   all  round.      During  the 
evening  the  Fuller  Cup  and  the  Gillette 
Shield  were  presented     to  the  champion 
Canadian   Fairbanks-Morse   team,     while 
the  runr.ers  up,    Thomas   Robertson      & 
Co.'s  players,    were     presented  with     a 
handsome  trophy. 

Want  Half-Holiday. 
Fredericton,  N.B.— The  matter  of  the 
weekly  half-holiday  is  agitating  the 
clerks  and  employers  of  Fredericton  and 
it  is  probable  that  a  decision  in  the  mat- 
ter will  be  reached  some  time  very  soon. 
The  clerks  are  requesting  the  same  favor 
accorded  last  year,  namely,  the  closing 
of  business  houses  on  Thursday  after- 
noon of  each  week  during  June,  July  and 
August,  and  most  of  the  employers  are 
inclined  towards  the  demand.  Tn  St. 
John  it  is  expected  that,  beginning  with 
June,  the  hardware  houses  will  close  on 
Saturday  afternoons  until  Septmber,  as 
has  previously  been  the  case. 
In  Larger  Store. 
Trenton,  Ont. — Bailey  &  Reynolds, 
hardware  dealers,  are  moving  into  new 
quarters.  They  have  secured  a  double 
store  which  will  give  them  practically 
double  the  floor  space  which  they  form- 
erly had. 

News  From  Regina. 
Regina,  Sask. — J.  Walton  Peart,  of 
Peart  Bros.  Hardware  Co.,  and  Mrs. 
Peart  left  last  week  on  an  extended  visit 
to  Louisville,  Kentucky.  They  will  also 
visit  several  other  points  in  the  East 
before  they  return. 

Wm.  Munro  has  purchased  the  inter- 
ests of  Mr.  Marshall,  of  the  firm  of 
Dunlop  &  Marshall,  and  the  business 
will  be  continued  under  the  name  of 
Dunlop  &  Munro.  The  interior  of  the 
store  has  been  generally  improved,  in- 
cluding the  installation  of  cases  and 
silent  salesmen. 


Agricultural   activity    has   commenced 
in  this  locality.     The  farmers  are  busily 
engaged   preparing   for    spring   seeding. 
Seeding  will  be  general  in  a  few  days. 
H.  A.  Bernier  to  Open  Store. 

Montreal. — H.  A.  Bernier,  for  twenty- 
three  years  general  manager  of  the  hard- 
ware firm  of  L.  .1.  A.  Surveyor,  has 
severed  his  connection  with  that  estab- 
lishment, and  is  starting  the  Bernier 
Hardware  Co.  at  126  St.  Lawrence 
Boulevard. 

Mr.  Bernier  is  skillea  in  many  lines, 
having  devoted  particular  attention. to 
newspaper  advertising  and  to  window 
dressing.  He  was  one  of  the  judges  in 
The  Hardware  and  Metal  Christmas 
window  dressing  competition.  Mr.  Ber- 
nier states  that  he  is  going  to  handle 
only  high  class  lines,  and  his  store  when 


Hector  A.  Bernier. 

opened  in  May,  is  sure  to  be  up  to  date 
in  every  respect. 

Traveling   in   West. 

Winnipeg. — ('.  E.  Beckett  was  in  Win- 
nipeg last  week  on  a  business  trip 
through  western  Canada,  representing 
Thomas  Jowett  &  Sons,  Sheffield,  Eng- 
land. 

Winnipeg. — W.  Bruce  Morrow,  manu- 
facturers agent,  Toronto,  called  on  the 
trade  in  Winnipeg  last  week  and  has 
planned  a  three  week's  business  trip 
through  the  west. 

Business  Changes. 

Sewan.  Sa>k.  Walter  F.  Collins  is 
opening  up  a  hardware  store  here. 

Mitchell.    Out. — Fred.    A.   Moses,   for- 
merly of  New  Liskeard,  manager  of  the 
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Cobalt  Hardware  Company,  has  moved 
to  Mitchell,  Ont.,  where  he  has  bought 
out  a  business. 

Weldon,  Sask. — A  hardware  store  is 
being  opened  here  by  the  firm  of  Larsen 
&  Targeson. 

Gainsborough  Sask. — The  hardware 
stock  of  J.  B.  Wilson  has  been  sold  to 
I.  A.  Burke. 
MacNutt,  Sask.— N.  P.  Threinen,  hard- 
ware and  implement  dealer,  has  been 
succeeded  by  Mr.  Wagner. 

Kronan,  Sask.  —  Synder  &  Eberle 
have  bought  out  the  hardware  and  im- 
plement business  of  Schultz  Bros. 

Watrous,  Sask. — The  Watrous  Trad- 
ing Co.  have  disposed  of  their  hardware 
department  to  Robins,  Saunders  & 
Robins. 

Napinka,  Man.— H.  S.  DeWitt,  dealer 
in  hardware  and  furniture,  has  been  suc- 
ceeded by  Wood  &  Jack. 

Teeswater,  Ont. — D.  Ferguson,  hard- 
ware dealer,  has  disposed  of  his  busi- 
ness, and  is  leaving  for  the  West. 

Personal    Notes. 

T.  H.  Jordan,  vice-president  of  A.  C. 
Leslie  &  Co.,  Montreal,  is  spending  a 
few  days  in  New  York  and  Atlantic 
City. 

W.  Bates,  once  with  J.  Corbett,  of 
Kingston,  but  who  has  been  living  in 
the  United  States  for  the  past  twenty 
years,  is  moving  to  Montreal. 


HARDWAREMEN  ELECTED. 

St.  John,  N.B. — The  vote  taken  in  the 
election  of  last  week  was  entirely  favor- 
able to  the  two  hardwaremen,  candidates 
for  the  offices  of  commissioner.  Miles  E. 
Agar  and  C.  B.  Allan  were  endorsed  by 
a  large  vote  polled  in  their  favor  as  can- 
didates on  the  "Citizen's  Ticket,"  and 
they  appear  to  stand  a  promising  chance 
of  being  amongst  the  four  winners  for 
office  in  the  finals  to  be  held  on  Tuesday 
next.  W.  S.  Fisher  was  one  of  three 
candidates  for  the  office  of  mayor  but, 
although  considering  the  forces  against 
him  he  polled  a  large  vote,  he  was  de- 
feated. Had  he  been  in  the  city  and 
been  able  to  make  a  canvass  in  his  own 
behalf,  there  seems  little  doubt  but  that 
he  would  have  been  one  of  two  to  try 
the  finals  in  the  next  election.  As  it 
was  he  was  accorded  a  fine  vote,  and 
from  Saskatoon,  where  he  is  establishing 
branches  of  his  company,  he  telegraphed 
his  hearty  thanks  to  the  electors  who 
supported  him. 


Progressive  Hardware  Retailing 


Easter  Millinery  in  Western  Hardware  Store — Montreal  Firm  are  Using  Auto- 
mobile for  Delivery  Wagon — A  Splendid  Hardware  Display  in  Departmental 
Store — Regina  Firm  Make  Saturday  Sales  Very  Successful — Other  Live  Me- 
thods Adopted  by  Canadian  Dealers. 


MOVING  STOVE  DEPARTMENT. 

Montreal. — R.  and  W.  Kerr  are  now 
announcing  their  intention  to  separate 
their  stove  and  kitchenware  department 
from  the  sporting  goods  section  of  their 
business.  A  store  is  being  built  at  38 
Cathcart  Street,  into  which  the  ranges 
and  kitchen  utensils  are  to  be  moved 
about  September  1st.  This  will  give 
more  room  for  the  display  of  these  lines, 
and  also  for  the  sporting  goods. 

HAVE   MOTOR   DELIVERY. 

Montreal. — The  James  Walker  Hard- 
ware Company  are  the  first  in  Mont- 
real to  purchase  an  automobile  delivery 
wagon.  It  is  a  big  red  car,  of  fine  ap- 
pearance and  of  large  capacity. 

A   SPLENDID   DISPLAY. 

Toronto,  Ont. — Inasmuch  as  the  ways 
of  the  large  departmental  stores  are 
interesting  to  the  smaller  dealers,  if  only 
for  purposes  of  emulation,  it  is  worth 
describing  a  window  display  shown  in 
this  week  in  the  T.  Eaton  store.  It  is 
quite  a  remarkable  display  in  its  way 
and  has  attracted  the  attention  of  many 
thousands  of  housewives  during  the  past 
few  days. 

Three  window  spaces  are  used  for  a 
display  of  household  goods,  most  of  the 
articles  being  particularly  useful  for 
housecleaning.  There  is  a  tremendous 
variety  of  goods  shown,  ranging  all  the 
way  from  tins  of  hand  cleaner  to  motor 
washing  machines  and  vacuum  cleaners. 
Many  signs  are  found  containing  an- 
nouncements, such  as  "cleaning  requis- 
ites for  the  housewife,"  and  "now  for 
the  busy  days."  If  there  is  a  single 
article  which  could  be  needed  for  house- 
cleaning  purposes  missing  from  the  col- 
lection, the  writer  failed  to  detect  the 
omission  after  a  close  scrutiny  of  over 
a  quarter  of  an  hour. 

In  the  first  window  is  a  wax  figure  of 
a  woman  in  kneeling  position  with  scrub 
brush  and  pail,  a  placard  referring  to 
this  method  as  "the  old  way."  In  the 
third  window  is  another  wax  figure 
standing  and  operating  a  vacuum  clean- 
er; this  being  placarded  as  "the  new 
way. "  In  the  centre  window  is  a  wash- 
ing machine  with  wringer  attached,  both 
being  operated  by  a  small  motor. 

The  background  of  the  window  was 
built  up  with  an  assortment  of  brooms, 


paint  brushes  and  whisks.  Good  use  of 
step  ladders,  clothes  horses  and  dryers 
is  made  for  the  display  of  the  countless 
variety  of  smaller  articles. 

Everything  in  the  window  is  hardware 
— except  the  gowns  and  dust  caps  of  the 
wax  figures,  the  prices  of  which  are 
labelled  the  same  as  everything  else  in 
the  window. 

That  a  display  of  this  kind  has  an  ab- 
sorbing interest  for  women  was  evidenc- 
ed by  the  large  numbers  who  can  be 
seen  studying  it  at  all  times.  Retail 
dealer's  who  have  not  already  had  a  win- 
dow display  of  this  description  should 
lose  no  time  about  arranging  one.  It 
will  prove  well  worth  while. 

GAS  RANGE  DEMONSTRATION. 

St.  Thomas,  Ont. — The  gas  range  trade 
is  now  large  and  dealers  are  making 
efforts  to  get  householders  interested. 
As  a  great  deal  of  moving  is  being  done, 
more  gas  stoves  are  bought  now  than  at 
any  season  of  the  year. 


The  event  having  been  well  advertised 
in  the  local  papers,  there  were  large 
crowds  at  the  demonstration  on  both 
days. 

BUSINESS  IS  GOOD. 

St.  John,  N.B. — Business  with  local 
hardware  dealers  during  the  past  few 
weeks  has  been  exceptionally  encour- 
aging, and  there  is  every  reason  to  be- 
lieve that  the  spring  trade  this  year  will 
be  well  above  the  average  for  this  city. 
Already  outside  orders  have  been  par- 
ticularly heavy  with  the  wholesale 
houses  while  the  retail  trade  have  had  no 
cause  to  complain  at  their  share.  St. 
John  and  Fredericton  merchants,  how- 
ever, complain  that  they  have  been  held 
Ujj  in  their  receipts  of  orders  this  spring, 
not  only  from  Upper  Canadian  houses 
but  from  across  the  water  as  well.  Vari- 
ous reasons  are  ascribed  for  this  delay, 
but  practically  all  orders  are  entirely 
filled  now. 

The    spring   housecleaning   campaigns 


FREE   DEMONSTRATION   FREE 

McCIaryi» 

Famous  1912    GAS    RANGES      WILL    BE 
DEMONSTATED  BY  THEIR  OWN  EXPERT 


ALL  ARE  SPECIALLY 
INVITED 


Much  valuable  Information  will  be 

gained  on  the  management  of 

gas  and  gas  ranges. 

How  to  use  gas  to  the  best  advantage 
and  keep  gas  bills  down. 

Don't  Miss  This 


LADIES! 

You  will  find  much  of   interest    and 
instruction  at  this  demonstration 

NOTE  THE  DATES 

Wednesday,  17th  inst. 
Thursday,  18th  inst. 

COME  AND  BRING  A  FRIEND 


|  GEO.   A.   McMURTRY,   Talbot    Street 


Advertisement  of  gas  range  demonstration  in  Geo.  A.  McMurtry  store, 
*  St.  Thomas. 

are  now  in  progress  and  every  possible 
effort  is  being  made  by  the  various  hard- 
ware firms  to  secure  as  large  a  share  as 
can  be  had.  The  displays  in  most  of  the 
windows  of  the  local  stores  are  calcu- 
lated to  attract  the  attention  of  the  pass- 
ing, housekeeper  who  sees  featured  such 
lines  as  she  needs  most  particularly  in 
helping  her  in  renovating  her  home. 
Certain  kinds   of   polishes   and  veneers 


Geo.  A.  McMurtry,  hardware  dealer. 
Talbot  street,  held  H  gas  range  demon- 
stration at  his  store  on  Wednesday  and 
Thursday  of  this  week.  He  had  secured 
an  expert  from .  the  manufacturer  to 
demonstrate  the  ranges  and  the  latter 
gave  talks  as  well  on  methods  of  getting 
the  best  results  from  the  stoves  and 
using  the  gas  to  the  best  advantage  at 
the  same  time. 

44 


HARDWARE     AND     METAL 


in  particular  are  accorded  especial  atten- 
tion and  their  sale  is  being  pushed  to 
almost  every  visitor  to  some  of  the 
stores. 


OFFERING  RANGE  AS  PRIZE. 

Guelph,   Ontario. — The   Guelph   Hard- 
ware Co.  have  placed  a  quart  jar,  con- 
taining tacks,  on  display  in  their  store 
window  and  are  advertising  the  fact  that 
a  steel  range  will  be  given  away  free  to 
the  person  guessing,  nearest  to  the  actual 
number  of  tacks  in  the  jar.    The  rules  of 
the  contest  are  announced  as  follows : 
Any  person  purchasing  goods  to 
the    value    of   $1.00    will    have   the 
right  to  guess. 

The  range  is  a  No.  9  Jewel  Cook, 
and  is  valued  at  $40.  Guaranteed 
the  best.  On  display  all  next  week. 
Guesses  will  be  received  up  till  9 
o'clock  Saturday  night,  May  11th, 
1912. 

Outside  men  will  be  chosen  as 
judges.  In  case  of  two  guesses  be- 
ing the  same  the  one  received  first 
will  be  counted,  so  buy  your  goods 
early  and  have  first  guess. 
One  guess  only. 

ISSUES    A    CATALOGUE. 

Montreal.— A.  E.  Bregent,  192  St. 
Catherine  street  east,  has  just  issued 
a  finely  illustrated  catalogue  of  spring 
and  summer  sporting  goods.  Baseball 
gloves  and  bats,  lacrosse  sticks,  tennis 
rackets  and  golf  clubs  are  all  shown,  and 
prices  at  which  these  may  be  obtained 
quoted. 

Another  booklet  deals  with  baseball 
uniforms,  giving  samples  of  cloths  and 
prices  at  which  these  can  be  supplied. 


HOLD  SATURDAY  SALES. 

Regina,  Sask. — Saturday  special  sales 
are  conducted  regularly  by  the  Peart 
Bros.  Hardware  Co.,  with  considerable 
success.  Each  sale  is  of  articles  priced 
at  the  same  figure.  The  sale  prices  vary 
each  week  from  10  cents  to  one  dollar. 

Last  week  a  fifty  cent  sale  was  put 
on,  consisting  of  kitchen  utensils,  cut- 
lery and  tools.  The  articles  placed  on 
sale  were  priced  regularly  from  fifty  to 
seventy-five  cents.  One  of  the  store  win- 
dows was  filled  with  an  assortment  of 
sale  goods  a  couple  of  days  previous. 
A  large  show  card  was  hung  in  the  win- 
dow with  the  words,  "Saturday  Special 
50  cents."  On  Friday  night  liberal 
space  was  used  in  the  papers  to  adver- 
tise the  sale.  As  a  result  of  the  pub- 
licity thus  given,  the  store  was  crowded 
practically  all  day,  and  there  was  an 
exceptionally  heavy  sale  of  the  goods 
offered.  Although  the  margin  of  profit 
was  smaller  than  is  usually  secured  on 
the  goods,  the  amount  sold  was  large, 
thus  affording  compensation.  In  addi- 
tion, the  sales   of  other  goods  was  in- 


creased by  the  presence  of  the  people 
who  attended  the  sale.  Many  who  came 
to  buy  bargain  goods  made  liberal  pur- 
chases of  other  goods  as  well. 

Peart  Bros,  have  been  carrying  on  a 
seasonable  advertising  campaign,  as  the 


Use  "FLAXOAP"  for 
Cleaning  Woodwork 

FLAXOAP  is  a  pure  Indeed  soap,  very  useful  for  clcun- 
_  nrirrura  windows,  out  c^ass.  clothes  or  trie  Minis,  hill 
especially  adapted  (o  cleaning  Honrs.  woodwork'  anil  fur- 
lure  II  is  used  in  uarm  wafer  and. will lcav«  a  splendid 
istre  on  anv  varnished  surface 

Price  Per  Can 33e  and  45c 


FOR  HOUSE  CLEANING  TIME 

a  full  line  of  Goto  Bro.ii.-c,  Miiu'iimiiil.  Paint, 
rinsli,  Stain,  Family  Paint.  Enamel,  Fltiorlac,  Johnson's 
■      V1  ax,  I  uinilurc 'Varnish  and  Liquid  Vciiecr. 


Peart  Bros.  Hardware  Co. 


Oorxt  Bo«1]>  lUlin,  x±t  I,u  MimI 


moh  ui 


accompanying  sample  shows.  They  have 
been  advertising  paints  heavily  and  also 
paying  attention  to  soaps  and  other  ar- 
ticles in  use  during  house  cleaning  time. 

EASTER  HARDWARE  MILLINERY. 
Vancouver,  B.C. — An  Easter  display 
that  attracted  more  than  ordinary  at- 
tention was  that  of  the  Abercrombie 
Hardware  Company  on  Granville  Street. 
Generally  hardware  stores  confine  their 
displays  to  hardware  lines,  but  on  this 


occasion  some  excellent  hats,  or  rather 
imitation  hats,  made  a  winning  window. 
From  the  opposite  side  of  the  street  one 
would  never  have  known  but  what  the 
hats  were  some  of  the  peculiar  shapes 
of  the  day,  though  closer  inspection  re- 
vealed the  fact  that  they  were  cunning- 
ly devised  of  the  materials  to  be  found 
only  in  a  hardware  store. 

Nine  models  were  laid  out  in  the  win- 
dow. Griddles,  roasting  pans,  wash  bas- 
ins, dish  pans,  etc.,  were  used,  the  trim- 
mings being  mostly  wool  dusters  which 
did  excellently  in  place  of  long  willow 
plumes.  Perhaps  the  most  attractive 
was  that  in  the  corner  the  shape  of 
which  was  a  carpenter's  tool  basket, 
which  was  trimmed  with  a  wool  duster. 
At  first  glance  one  would  not  have  re- 
cognized that  it  was  a  parody,  the  shape 
being  altogether  right,  and  the  plume 
showing  up  well. 

Rolls  of  wire  cloth  were  used  for 
stands  on  which  to  display  the  clever 
creations.  No  fixtures  were  in  the  win- 
dow with  the  exception  of  hardware, 
rolls  of  wire,  and  such  material  as  en- 
tered into  the  composition  of  the  dis- 
play. Crepe  paper  was  used  on  the  bot- 
tom of  the  window  and  for  the  back- 
ground, against  which  the  hats  showed 
well. 

The  display  was  put  in  by  one  of  the 
members  of  the  store  staff,  and  it  was 
gratifying  to  note  that  people  came  in 
autos  on  Good  Friday  and  Saturday  and 
Sunday.  Many  sales  were  traced  di- 
rectly to  the  display. 


Display  of  Hardware  Millinery  in  the  Store  of  the  Abercrombie  Hardware  Co., 

Vancouver. 
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Weekly  Market  Report  —  Metals 


A  FIRM  TONE. 

The  dominant  tone  on  the  metal 
markets  is  the  distinct  tendency 
towards  firmness.  It  seems  quite 
probable  that  the  near  future  will 
see  higher  prices  in  practically  all 
metals. 

Proof  of  the  heavy  consumption 
of  metal  in  this  country  is  found 
in  the  fact  that  shortages  have  de- 
veloped in  many  lines.  Supplies 
generally  are  light  while  demand 
continues  heavy. 


MONTREAL. 

Montreal,  April  19. — If  there  is  any- 
thing in  signs  it  would  appear  that  this 
is  a  good  time  for  those  needing  metal 
to  buy.  During  the  past  week  there 
have  been  a  number  of  advances,  and 
from  the  shortage  of  supplies,  and  the 
high  price  which  the  manufacturers  will 
have  to  pay  for  coal,  it  seems  practical- 
ly certain  that  there  will  be  further  ad- 
vances. 

Tin  has  risen  in  value  slightly  in  the 
past  few  days.  Lead  is  not  only  scarce 
but  high  in  price.  Spelter  is  practically 
unobtainable.  Copper  is  none  too  plen- 
tiful. This  metal  is  likely  to  rise  in 
value,  but  even  should  it  not  do  this  the 
jobbers  are  likely  to  feel  the  necessity 
of  advancing  their  prices.  At  the  pres- 
ent time  they  are  able  to  keep  their 
figures  fairly  moderate  because  they  are 
selling  stock  which  they  secured  at  a 
more  favorable  market.  Lead  is  exceed- 
ingly scarce.  Orders,  indeed,  cannot  al- 
ways be  filled.  Even  iron  is  scarce.  The 
possibility  of  an  advance  here  is  being 
freely  spoken  of. 

Transportation  Improved. 

Trade  generally  is  fairly  satisfactory. 
Tb'e  transportation  problem  has>  im- 
proved somewhat,  though  still  there  are 
cars  long  over  due. 

Tin. — The  advance  here  has  not  been 
great.  Locally  stocks  are  fair.  Higher 
prices  are  spoken  of  as  likely,  but  it  is 
not  at  all  sure  that  these  will  come  in 
the  immediate  future.  Those  needing  tin 
however,  might  do  worse  than  buy  now. 
Such  is  the  opinion  of  the  closest  stu- 
dents. 

Copper. — Stocks  in  the  States  are  con- 
siderably lower  than  for  some  time 
past.  This  may  be  making-,  some  differ- 
ence here.  Anyway,  certain  it  is  that 
lead  is  advancing,  and  the  expectation 
is  that  the  price  will  continue  in  an  up- 
ward direction. 

The  jobbers  have  advanced  the  price 
of  bars  and  sheets  2c  a  pound.  Brass 
rods  have  been  advanced  3c,  and  rods 
and  tubing  2c  a  pound. 


Ingot  copper  is  still  quoted  at  $17  a 
cwt.,  a  remarkably  low  figure  iu  view  of 
the  high  prices  now  being  paid  for  the 
material  in  car  load  lots.  If  the  17c  a 
pound  which  has  been  predicted  is  reach- 
ed, the  price  of  ingot  metal  in  .;uch 
quantities  as  are  usually  ordered  from 
the  jobbers  will  of  necessity  be  consider- 
ably raised. 

Borrowing  the  Fashion. 

Antimony. — Stocks  are  low,  indeed  al- 
most exhausted.  Users  are  borrowing 
the  one  from  the  other.  There  is  no 
likelihood  of  immediate  relief. 

Spelter — There  is  something  ap- 
proaching a  spelter  famine  in  Montreal. 
The  handlers  have  next  to  none.  The 
demand  for  the  metal  is  quite  consider- 
able. Conditions  are  none  too  good.  But 
some  carloads  are  on  the  way.  The 
price  asked  for  this  metal  will  be  quite 
high,  but  it  is  hardly  likely  that  there 
will  be  much  complaint  because  of  this. 
Lead  and  Iron  Going  Up. 

Lead — Stocks  here  are  low.  There 
has  been  an  advance  in  lead  pipe,  the 
discount  having  been  changed  from  25 
to  22y2  per  cent.  Pig  metal  is  not  mark- 
ed up,  yet  it  is  known  that  4V2C  a  pound 
are  being  given  for  remelted  pig,  and 
this  in  large  quantities.  Until  some  lead 
arrives  there  is  going  to  be  some  trouble 
locally,  but  it  is  expected  that  a  cargo 
will  dock  slightly  before  the  end  of  the 
month. 

Iron — This  metal,  usually  staple  how- 
ever the  others  are  fluctuating,  is  caus- 
Lng  some  uneasiness  now.  The  makers 
have  been  shipping  from  stock,  and 
therein  lies  the  trouble.  Their  reserves 
are  now  well  nigh  exhausted.  On  ac- 
count of  the  higher  price  of  coal  their 
new  stocks  will  cost  them  more  to  make, 
and  they  will  not,  moreover,  be  willing 
to  sell  all  they  make.  They  will  na- 
turally wish  to  re-establish  their  reserve. 

The  tendency  in  this  direction  is  al- 
ready evident,  for  one  local  firm  which 
placed  an  order  for  10  tons  was  unable 
to  secure  this. 

Tt  begins  to  look  like  higher  iron. 


TORONTO. 

Toronto.  April  18. — There  is  a  firmer 
tendency  noted  in  all  metal  lines.  While 
there  have  been  no  distinct  price  ad- 
vances since  last  writing,  fractional  in- 
creases have  been  made,  and  all  prices 
are  firm.  There  is  reason  to  believe  that 
higher  quotations  will  be  made  in  some 
lines  before  Ions'. 

The  feature  of  the  market  is  the  con- 
tinued shortage  in  some  metals.  While 
the  transportation  situation  has  improv- 
ed somewhat,  great  difficulty  is  still  be- 
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ing  experienced,  and  this  adds  to  the 
troubles  of  the  metal  houses  arising  out 
of  the  paucity  of  stocks. 

The  demand  is  growing  larger  every 
day,  and  it  is  now  generally  recognized 
that  the  country  is  on  the  eve  of  a  record 
year.  Industrial  development  is  indicat- 
ed by  the  ever-increasing  consumption  of 
metal.  Business  so'  far  this  year  has 
been  much  larger  locally  than  during 
the  same  period  last  year. 

Tin — Locally  there  has  been  a  heavy- 
demand  for  tin,  and  the  price  is  firmer. 
47  cents  being  the  prevailing  quotation. 
The  primary  market  at  London  has  felt 
the  effect  of  the  loss  of  the  Titanic,  but 
prices  have  remained  steady  throughout. 
A  despatch  reads : 

"It  is  very  evident  that  the  appalling 
marine  catastrophe  has  overshadowed 
the  trading  in  the  foreign  markets.  The 
serious  loss  of  life  and  wealth  naturally 
come  home  with  much  more  force  to  Eng- 
land than  America,  and  it  is  only  natural 
that  traders  should  stand  on  one  side  for 
the  clay,  leaving  the  market  steady  and 
unchanged." 

Scarce  and  High. 

Lead — This  metal  remains  scarce  and 
high  in  price.  There  is  a  steady  demand 
here,  and  it  would  cause  no  surprise  if 
further  advances  were  to  be  made 
shortly. 

Copper  Becoming  Scarce. 

Copper — There  is  not  as  much  copper 
in  sight  as  the  metal  handlers  would  like 
to  see  in  view  of  the  continued  heavy- 
demand.  A  report  from  New  York  gives 
some  interesting  figures  in  this  regard : 
March  showed  approximately  5,000,000 
pounds  less  of  production  than  the  130.- 
000,000  pounds  of  the  preceding  March, 
and  the  returns  of  the  first  quarter  of 
1912  of  about  361,000,000  pounds  in  out- 
put, are  only  about  5,000,000  pounds 
larger  than  the  production  for  the  same 
quarter  a  year  ago.  In  other  words. 
1912  so  far  has  shown  only  a  nominal 
increase  in  output,  in  spite  of  the  fact 
that  there  were  at  least  five  important 
mines  sending  metal  to  the  refineries  this 
year  that  bad  not  reached  production 
stage  a  year  ago. 

Local  stocks  are  light,  and  the  price, 
as  a  result,  is  firm. 

No  Spelter  Here. 
Spelter^-The  shortage  continues  prac- 
tically as  complete  as  ever.  There  is 
none  in  sight,  and  any  prices  quoted  are 
purely  nominal.  It  is  hoped  that  new 
supplies  will  be  received  by  the  first  of 
the  month,  but  there  does  not  seem  to  be 
much  hope  of  replenishing  stores  before 
that  time. 


Weekly   Market   Report  —  Hardware 


RUSH  IS   ON. 

The  spring-  rush  is  on  in  whole- 
sale hardware  circles.  The  im- 
provement in  the  weather  condi- 
tions has  brought  a  complete 
stimulation  of  the  retail  demand 
and  the  dealers  are  losing  no 
time,  therefore,  in  getting  stocked 
up  to  meet  the  trade  requirements. 


MONTREAL. 

Montreal,  April  18.— In  the  States, 
where  many  have  become  stampeded  by 
reason  of  the  approaching  election,  they 
are  asking,  '*What's  the  matter  with 
business."  Well  in  Canada  there  is 
nothing  the  matter  with  business  at  all. 
In  hardware  lines  all  is  well.  The  re- 
tailers are  now  being  called  upon  to 
meet  a  large  demand,  and  the  wholesal- 
ers are  naturally  busy  as  a  result. 

It  is  of  course  for  the  spring  lines 
that  the  demand  is  especially  heavy;  but 
for  builders'  hardware  too,  the  call  is 
satisfactory.  The  floods  which  were 
reported  from  several  sections  last  week, 
have  now  abated.  They  interfered 
with  business  to  some  extent,  yet  what 
was  lost  will  likely  be  secured  later. 
When  there  is  mild  weather  in  the  early 
wiziter.  and  the  sale  of  skates  and  win- 
ter goods  is  -mall,  the  result  is  serious, 
for  experience  has  shown  that  people 
then  think,  ''Oh  winter  is  well  advanced 
now,  I  "11  make  what  I  have  do."  With 
spring  goods,  however,  it  is  different. 
The  summer  is  going  to  be  of  long  dura- 
tion, therefore  though  cold  weather  bas 
retarded  the  start,  there  is  yet  great 
need  of  lawn  supplies,  garden  tools  and 
similar  lines. 

Stocking  Wedding  Presents. 

Sporting  goods  arc  moving  better  all 
t lie  time.  The  weather  is  becoming  finer 
and  the  retailers  arc  Belling  largely. 

The  open  season  for  marriages  is  ap- 
proaching. This  means  business  to  the 
hardware  man.  and  thai  lie  may  secure 
this  busines  he  is  now  laying  in  a  supply 
of  goods  suitable  for  presents.  Some  are 
rather  delaying  this  action,  but  a  large 
number  of  order-  for  this  class  of  goods 
have  already  been  received. 

There  has  been  but  little  change  in 
prices  of  late.  Owing  to  competition 
from  the  United  States  a  drop  of  10  per 
cent,  has  been  declared  on  wooden 
screws  and  brass  tacks.  Some  changes 
are  also  noted  in  tinware,  but  otherwise 
the  market  remains  al  the  old  figures. 
Lawn  Furniture  Moving. 

Spring  Goods. — Lawn  hose,  clippers, 
mowers  and  sprinklers  have  been  mov- 
ing rapidly  of  late.  So  big  have  been 
the  orders,  indeed,  that  some  of  the  job- 
bing houses  have  been  compelled  to  re- 


new their  stock  thus  early  in  the  season. 
Garden  seats,  and  all  kinds  of  lawn  fur- 
niture have  been  selling  well.  The  reas- 
onable price  at  which  these  are  now  mar- 
keted has  caught  people's  attention,  and 
they  are  making  purchases  readily. 

Kitchen  Ware. — There  has  been  no 
falling  off  in  the  demand  for  this  class 
of  goods.  Still  the  retailers  are  display- 
ing the  good  lines,  and  they  are  reaping 
their  reward  in  large  sales. 

Builders'  Hardware. — Nails,  which  are 
being  sold  at  a  remarkably  small  profit, 
are  in  good  demand.  Cement  is  moving 
well,  too.  It  is  time  for  the  use  of  this 
now,  and  farmers  who  have  become  ac- 
customed to  handling  ,  it  are  making 
needed  repairs  about  their  buildings, 
or  are  laying  the  foundations  for  new 
buildings.  Various  roofings  are  moving 
well,  too,  at  this  season.  It  is  a  time  of 
activity  in  all  lines  connected  with  new 
structures. 

Decrease  of  5  Per  Cent. 

Here  the  change  in  price  alreay  men- 
tioned might  be  more  fully  explained. 
In  addition  to  a  10  per  cent,  reduction 
in  wooden  screws  the  discount  on  round 
head  bright,  flat  head  brass,  and  round 
head  brass  tacks  has  been  changed.  The 
decrease  is  about  5  per  cent. 

Sporting  Goods. — Baseball  goods  are 
usurping  a  good  deal  of  window  room 
these  days.  Lacrosse  and  tennis  neces- 
sities too  are  finding  a  place,  and  fishing 
tackle  and  golf  clubs  are  being  shown. 
The  sale  is  becoming  heavy.  It  is  indeed 
a  great  season  for  the  sporting  depart- 
ments. 

The  rivers  are  becoming  clear  of  ice 
now.  Thoughts  of  canoes  and  boats  are 
occurring  to  the  young  men,  and  pur- 
chases are  being  made.  Nor  is  the  bicy- 
cle being  overlooked.  It  seems,  that  a 
movement  back  to  the  wheel  has  started. 

TORONTO. 

Toronto,  April  18.  —  The  pleasant 
weather  of  the  past  week  was  just  what 
was  needed  to  bring  business  in  hard- 
ware lines  along  with  a  rush.  While 
there  had  been  no  reason  previously  to 
complain  of  the  volume  of  trade,  the  un- 
favorable conditions  undoubtedly  limit- 
ed the  trade  of  the  retailer.  Some  deal- 
ers, as  a  result,  were  backward  about 
sending  in  their  orders.  Now  all  this 
is  past.  The  dealers  are  not  losing  any 
time  about  stocking  up  such  goods  as 
they  lack  and  the  wholesale  houses  are 
experiencing  a  healthy  rush  of  business. 

The  situation  in  respect  to  freightage 
is  not  improved  at  all.  The  wholesalers 
are  still  finding  difficulty  in  getting  new 
supplies,  particularly  if  the  shipments 
are  from  the  other  side,  as  much  diffi- 
culty is  found  in  making  shipments,  and 
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dealers  are  complaining  of  the  slowness 
with  which  goods  reach  th'em. 

Collections  are  reported  to  be  better 
although  they  are  still  a  little  slow. 

Spring  Goods.  —  Demand  centres  to 
some  extent  in  spring  goods.  Garden 
tools  are  an  active  line  at  the  present 
moment.  There  is  a  heavy  call  for 
everything  pertaining  to  garden  culture 
and  already  quite  a  large  demand  has 
been  met  for  wire  netting,  screen  doors, 
hose,  lawn  mowers  and  so  on  ad  infini- 
tum. 

Household  Goods.— Articles  for  use  in 
the  household  are  selling  quite  as  brisk- 
ly as  outdoor  lines.  There  is,  for  in- 
stance, a  particularly  heavy  demand  for 
goods  which  are  required  for  house- 
cleaniLg  purposes.  Among  the  lines 
moving  are:  Brooms,  mops,  pails,  mop 
handles,  step  ladders,  washing  machines, 
wringers,  clothes  dryers,  vacuum  clean- 
ers, polishes,  gloves  and  whitewash 
brushes.  While  most  dealers  have  al- 
ready laid  in  their  first  spring  stock  of 
such  goods,  the  run  of  sorting  orders 
has  begun',  evidencing  an  active  retail 
demand. 

Some  demand  is  also  reported  for  re- 
frigerators. Quite  a  few  large  orders 
have  been  placed,  mostly  in  the  city, 
however. 

Builders'  Hardware.— Building  opera- 
tions are  proceeding  apace  and  the 
hardwaremen  are  finding  that  they  need 
complete  supplies  of  everything  pertain- 
ing to  builders'  hardware.  Tb'e  jobbers 
report  an  unusually  heavy  demand  for 
this  time  of  year.  It  is  stated  that 
cement  is  in  steady  demand  and  the 
same  is  true  of  roofing  and  building 
paper.  An  active  spring;  trade  is  prom- 
ised in  all  these  lines.  The  jobbing 
houses  are  meeting  with  a  very  satis- 
factorv  call  for  tools  and  mill  supplies 
generally.  Hardwaremen  seem  to  be 
handling  more  belting  than  ever  before. 

Heavy  Hardware.— There  is  a  steady 
demand  now  ir.1  most  lines.  Supplies 
have  been;  more  readily  forthcoming  this 
spring  than  usually,  despite  the  fact 
that  the  demand  has  been  heavier.  Price 
quotations  are:— Discounts  on  carriage 
bolts,  i  and  less,  60  and  10  and  10; 
coach  screws,    75;   stove  bolts,      80     and 

7*. 

Sporting  Goods— The  demand  fot 
sporting  goods  has  reached  to  full  spring 
proportions.  There  is  a  steady  call  for 
guns  and  ammunition  as  well  as  base- 
ball, lacrosse  and  tennis  supplies. 

The  bicycle  trade  is  proving  quite  a 
strong  feature.  Hardware  dealers  are 
handling  bicycles  and  repair  parts  large- 
lv  this  spring.  The  motorcycle  and 
everything  pertaining  thereto  are  also 
coming  within  the  ken  of  the  retail 
hardware  dealer. 


Stoves,  Furnaces  and  Accessories 


Advantages  of  Handling  One  Line 
Continuously 

This  Gives  the  Self  Advertising  Qualities  of  the  Stove  a 
Chance  to  Work — It  Enables  Repairs  to  be  Made  with  Ease 
and  Profit  for  the  Parts  Will  be  at  Hand — Advisability  of  Tin- 
shop. 


What  stove  am  I  to  carry?  Is  it  a 
good  policy  to  handle  a  number  of  lines  ? 

Never,  probably,  was  there  a  question 
drawer  at  any  hardware  convention 
where  subjects  like  these  were  not 
brought  up  and  discussed. 

Opinions  vary.  In  a  multitude  of 
council  there  is  wisdom,  so  those  who 
listen  to  the  discussions  doubtless  go 
home  with  something  to  think  over.  As 
a  result  of  this  thought  a  number  reach 
definite  decisions — the  kind  of  definite 
decisions  upon  which  they  are  ready  to 
act.  Opinions  may  vary  also  on  the  cor- 
rectness or  incorrectness  of  these  de- 
cisions, yet  they  are  worthy  of  consider- 
ation by  all,  and  it  is  therefore  well 
worth  giving  space  here  to  recounting 
the  beliefs  of  a  Peterboro  hardware  man. 

Poor  Policy  to  Change. 

A.  P.  Brown,  of  the  Higgins  Hardware 
Company,  is  one  who  thinks  it  wise  to 
stick  to  certain  lines.  He  thinks  it  is 
much  better  not  to  handle  too  many  and 
believes  that  to  change  a  line  unless  for 
some  good  reason,  is  the  poorest  kind  of 
policy.  He  argues  this  way.  Stoves  ad- 
vertise themselves.  If  you  handle  one 
line  this  year  and  another  next,  there 
is  need  of  pioneer  work;  whereas  if  one 
line  is  kept  continuously  people  know 
that  their  neighbors  have  it;  that  they 
are  getting  satisfaction  from  it;  and 
that  it  should  be  a  good  purchase  for 
them.  There  is  no  uneasiness  about  the 
satisfactoriness  of  the  stove,  the  ques- 
tion is  merely  one  of  price. 

Mr.  Brown  cites  an  example  of  the 
manner  in  which  stoves  help  to  sell 
stoves. 

Remembered  Sister's  Range. 

"A  man  came  in  here  last  fall,"  he 
said,  "wanting  a  stove.  He  was  a 
stranger  in  the  city.  I  did  not  know 
him  and  he  did  not  seem  to  know  any 
one.  He  had  not  a  very  clear  idea  of 
what  he  wanted  in  the  way  of  a  stove 
either,  but  suddenly  he  went  over  and 
examined  a  steel  range.  'I'll  take  this 
one,'  he  said,  'my  sister  has  one  like  it. 
I  never  heard  her  complain  and  I  guess 
this  will  gi^e  us  good  service  all  right.' 

"That  was  all  there  was  to  that  sale. 
The  sister  did  not  live  in  Peterboro,  but 


the  man  remembered  the  appearance  of 
her  stove  and  bought  one  like  it." 

From  the  viewpoint  of  repairs  also 
there  is  an  advantage  in  carrying  one  line 
continuously,  according  to  Mr.  Brown. 
A  person  comes  into  the  store  wanting 
a  part.  If  this  is  for  a  stove  which 
was  carried  years  ago,  but  which  now 
has  been  given  up,  there  will  be  difficulty 
in  filling  tbe  order.  Where  the  old  line 
is  still  carried,  however,  the  part  is  at 
hand,  and  it  can  be  put  in  with  little 
trouble  and  with  a  good  profit  to  the 
stove  dealer.  The  ability  to  supply 
parts,  moreover,  gives  the  hardware  man 
a  good  name.  It  leads  people  to  come 
there  when  they  want  other  things, 
whereas  if  the  part  could  not  be  put  in 
the  range  immediately,  the  customer 
would  be  disgruntled  and  would  feel 
like  trying  another  establishment  when 
something  else  was  wanted. 

How  Tinshop  Helps. 

Mr.  Brown  also  ranges  himself  with 
those  hardwaremen  who  affirm  that  it  is 
a  good  plan  to  carry  on  a  tinshop  in 
connection  with  the  regular  hardware 
store.  Mr.  Brown's  contention  is  based 
upon  his  experience  with  stoves.  He 
believes  that  a  tinsmithing  department 
helps  in  the  sale  of  ranges.  It  enables 
stoves  to  be  installed. 

People  to-day  like  to  have  a  job  com- 
pleted as  quickly  as  possible.  If  they 
can  have  all  the  work  done  by  one  man 
they  are  better  satisfied  than  if  they 
have  to  see  two  or  three  about  the  work. 


SOME    GOOD    AGENCIES. 

The  business  which  was  formerly  car- 
ried on  under  the  name  of  Dingman  & 
McComhe,  22  St.  John  Street, 
Montreal,  has  undergone  some 
changes.  It  is  now  being  con- 
ducted by  Gault  McCombe  under  the 
name  of  Gault  McCombe  &  Company. 
This  firm  is  acting  as  agents  for  Jevens 
&  Co.,  Liverpool,  ir.on,  tinplate,  and 
metal  merchants;  Aktiebolaget  Gernex- 
port  Co.,  Stockholm,  Sweden.  Swedish 
iron,  etc.,  and  a  number  of  other  Bri- 
tish and  European  companies.  They 
have  recently  been  appointed  Eastern 
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Canadian  representatives  for  Earle 
Bourne  &  Co.,  Birmingham,  manufactur- 
ers of  brass  and  copper  tubing.  An  of- 
fice has  been  opened  in  the  Corris- 
tine  building. 


WIRE  COMPANY  CHANGES  HANDS. 

Montreal,  April  16. — The  machinery 
and  plant  of  the  Wire  Goods  Company 
of  Canada  has  been  purchased  by  Wire 
Goods,  Limited,  and  manufacture  will 
be  continued  at  Howick,  P.Q.  The  new 
company  is  capitalized  at  $50,000,  of 
which  amount  $10,000  is  already  sub- 
scribed. Officers  have  been  elected  as 
follows:  President,  Robert  Maw;  Vice- 
president,  Andrew  T.  Hunter ;  Secretary- 
treasurer  W.  B.  McLean;  Managing 
Director,  Robert  Renton;  Manager  of 
works,  Joseph  Goyette. 

A  Montreal  office  has  been  opened  at 
204  St.  James  Street. 


OPINIONS  ON  SPECIAL  NUMBER. 

Henderson  &  Richardson. 

We  are  very  pleased  with  this  number. 
It  is  the  best  yet. 

Double  Claw  Hammer  Co. 

We  are  much  pleased  with  our  full 
page  ad.  After  carefully  examining  this 
publication,  we  find  it  quite  beyond  our 
capability  to  make  any  suggestion  in  the 
way  of  improvement.  Your  spring  num- 
ber is  quite  as  masterfully  complete  as 
anything  of  its  kind  known  to  us.  You 
certainly  understand  the  art  of  arrang- 
ing advertising  matter.  We  thank  you 
for  the  pains  you  have  taken  in  our  case. 


AGENCY  REORGANISED. 

The  agency  business  formerly  opera- 
ted under  the  name  of  Eadie-Douglas, 
Limited,  with  head  office  at  12  Uni- 
versity Street,  Montreal,  has  been  re- 
organized, and  the  name  changed  to 
Douglas-Milligan,  Limited.  H.  C.  Eadie 
has  withdrawn  absolutely  from  the  busi- 
ness, and  the  president  organization  con- 
sists of: — H.  P.  Douglas,  president;  G. 
M.  Milligan,  vice-president;  E.  M.  Wat- 
son, secretary-treasurer. 

The  Toronto  branch  office  is  now  un- 
der the  management  of  W.  F.  Gouin- 
lock,  with  offices  in  the  Confederation 
Life  Building,  and  the  company  is  re- 
presented by  live  agents  in  the  leading 
cities  throughout  Canada. 

The  company  represent  in  the  build- 
ing and  mechanical  lines  some  of  the 
best  known  concerns  in  the  business. 


Weekly  Market  Report--Stoves 


ADVANCES    IN    PRICE. 

The  stove  and  heating  market 
has  been  featured  by  a  pretty  gen- 
eral advance  in  tin  and  galvan- 
ized ware.  The  setting  of  the  ne\<- 
scale  was  necessitated  in  or  ler  to 
even  up  in  some  lines,  but  the 
underlying  reason  is  the  increased 
cost  of  raw  material. 

There  is  an  active  tone  to  the 
stove  market  ar.d  sa'os  have  been 
heavy. 


MONTREAL. 

Montreal,  April  18. — As  was  predicted 
last  week  some  advances  have  been  made 
in  various  galvanized  and  tinned  lines. 
It  was  only  to  be  expected  that  this 
would  be  so,  since  raw  material  has  been 
advancing  so  rapidly  owing  to  the  strike. 
More  advances  may  come  before  long, 
but  it  is  not  likely  that  any  of  these  will 
be  of  such  an  extent  as  to  cause  alarm. 

Orders  generally  have  been  good  of 
late.  The  bad  weather  seems  about 
over.  Now  the  travelers  are  able  to  get 
around,  and  they  are  securing  results. 
For  stoves,  refrigerators  and  kitchen 
utensils  orders  are  being  sent  in,  but  es- 
pecially is  the  call  good  for  kitchen  uten- 
sils. These  appear  to  be  needed  in  all 
parts  of  this  wide  Dominion. 

Some  of  the  Advances. 

Hollow  ware  tinned  steel  has  been  ad- 
vanced, the  discount,  having  been  chang- 
ed from  50  to  45  per  cent.  The  reas- 
on, of  course,  is  obvious.  On 
account  of  the  strike  tin  of  the 
class  which  has  to  be  used  for  this 
tinning  has  advanced  greatly.  To  cover 
themselves  the  manufacturers  have  had 
to  raise  the  price  of  the  finished  pro- 
duct. 

Fire  shovels,  sizes  2  and  3,  have  been 
raised  in  price  to  $2  and  $2.50.  Quite  a 
large  advance  this,  for  the  discount  has 
not  been  changed,  standing  at  the  old 
figure  of  50  per  cent. 

Retinned  stamp  ware  has  been  increas- 
ed. Whereas  the  discount  was  75  and 
12%,  it  is  now  75  and  5.  The  advance  in 
pig  tin  has  made  this  increase  necessary. 

Cheese  factory  trimmings,  which  were 
quoted  at  25  per  cent,  discount,  are  now 
rated  at  20;  while  coal  hods,  both  gal- 
vanized and  Japanned,  are  now  quoted 
at  35  per  cent,  instead  of  40  ,per  cent. 
Changes  in  Lists. 

There  has  been  a  change  in  the  list  of 
galvanized   oil   cans.        The   new   quota- 
tions are: 
i/2  gal   $  4.35  per  doz. 

1  eal 5.50   per   doz. 

2  gal 8.50   per  doz. 


3  gal 10.50  per  doz. 

5  gal 13.50  per  doz. 

5  gal.  oil  can  with  tap.  .  14.00  per  doz. 

The  discount  remains  the  same. 

Also  there  has  been  a  change  in  the 
list  price  of  enamel  cream  pitchers,  as 
follows : — 

No.  8  10.  12. 

Gray $  7.50        $  8.50        $  9.50 

White    ..     ..  15.00  17.00  19.00 

Spring  Goods. — All  classes  of  kitchen 
utensils  have  been  moving  well.  The  re- 
tailer's are  feeling  a  good  demand  for 
these  articles,  and  are  therefore  buying 
largely  from  the  manufacturers.  The 
demand  for  refrigerators,  becomes  heav- 
ier every  day. 

Good  Gas  Range  Business. 

Gas  Stoves. — Business  here  is  brisk. 
Good  advertising  campaigns  are  being 
carried  on,  both  by  manufacturers  and  re- 
tailers. The  people  are  being  led  to  see 
that  they  will  profit  by  ordering  early. 
It  is  only  by  taking  this1  step,  indeed, 
that  they  can  be  assured  of  prompt  de- 
livery. 

Ranges,  heaters  and  furnaces.  — 
Ranges  are  being  ordered.  Dealers  have 
been  selling  stoves  already,  and  they  see 
that  they  will  need  more  to  satisfy  the 
demand.  Heaters,  of  course  are  quiet.  A 
few  are  being  sold,  but  only  a  few.  Fur- 
naces are  being  installed  in  new  houses. 
That  is  the  extent  of  business  in  this 
line. 


TORONTO. 

Toronto,  April  18. — There  is  a  brisk 
tone  to  business  in  stoves  and  heating 
accessories.  The  manufacturers  are  so 
busy,  in  tact,  that  they  are  finding  diffi- 
culty in  meeting  orders  in  some  few 
lines. 

It  is  quite  apparent  that  sales  to  date 
have  been  much  heavier  than  is  usually 
experienced  at  this  season.  A  number 
of  manufacturers  report  that  they  have 
made  substantial  increases  over  the 
amount  of  business  done  up  to  this  time 
last  year. 

The  feature  of  the  week  is  a  pretty 
general  advance  in  some  lines  of  tin  and 
galvanized  ware.  The  advance  is  not 
large  in  any  case  and  will  not  disturb 
trade  in  any  degree.  The  new  prices 
have  been  brought  about  largely  through 
the  advance  in  the  cost  of  the  raw 
material. 

Cream  cans  are  now  quoted  at  a  dis- 
count of  40  per  cent,  instead  of  45  per 
cent. 

Black  T  pipes  are  now  $4.50  a  dozen, 
taper  pipes  $2.50  a  dozen,  and  galvanized 
ridge  pipes   $9.00   a   dozen:   all   subject 
to  a  discount  of  40  per  cent. 
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There  has  also  been  an  advance  in  the 
prices  on  galvanized  oil  cans.  The  list 
now  stands :  y2  gal.,  $4.35 ;  1  gal.,  $5.50 ; 
2  gal.,  $8.50  ;  3  gal.,  $10.50;  5  gal., 
$13.50 ;  subject  to  the  regular  galvanized 
ware  discount. 

The  prices  on  oblong  stove  boards  have 
been  arranged  as  follows:  18  by  24, 
$18.50;  18  by  28,  $19.00;  20  by  28. 
$21.00;  24  by  32,  $25.00;  26  by  30, 
$25.00;  25  by  36,  $26.50;  26  by  34, 
$26.50;  26  by  38,  $28.50;  28  by  36, 
$28.50;  28  by  41,  $37.50;  28  by  44, 
$40.00;  30  by  48,  $50.00. 

There  have  also  been  slightly  increased 
quotations  set  for  black  and  tinned 
kettle  ears. 

Ranges. — The  range  trade  is  active 
and  is  becoming  more  so  every  day. 
There  is  a  pretty  steady  demand, 
although  few  large  orders  are  being  re- 
ceived. One  order  for  16  was  received 
by  a  local  manufacturer  this  week  but 
this  is  largely  in  excess  of  the  usual  pro- 
portions of  April  orders. 

Can't  Meet  Demand. 

Gas  Ranges. — The  demand  for  gas 
ranges  has  become  so  large  that  the 
manufacturers  are  not  in  a  position  to 
fill  all  orders  promptly.  There  has  been 
a  most  marked  increase  in  the  demand 
over  last  year,  showing  that  the  market 
for  the  gas  stove  is  becoming  much 
wider.  Rush  orders  are  now  being  re- 
ceived and  it  is  quite  apparent  that  deal- 
ers are  selling  rapidly.  A  Toronto  dealer 
ordered  45  the  other  day  and  wanted 
them  sent  to  him  without  delay,  which 
shows  how  brisk  the  trade  has  become. 

Heaters. — Few  orders  are  received  for 
coal  heaters  but  oil  stoves  are  in  pretty 
good  demand.  Spring  and  fall  are  the 
seasons  when  the  oil  heater  is  particu- 
larly in  demand. 

Furnaces  in  Demand. 

Furnaces. — The  furnace  trade  has  not 
yet  attained  to  what  might  be  termed 
full  spring  activity,  but  it  is  getting 
there  fast.  Buildings  are  being  rushed 
along  in  the  cities  and  the  heating  con- 
tractors are  making  an  early  start  at 
their  work.  There  is,  as  a  result,  a 
good  outgoing  movement  of  furnaces 
noted. 

WILL  MISS  PAPER. 

"Hardware  and  Metal. — Having  sold 
my  business  I  therefore  wish  to  stop  my 
subscription  for  Hardware  and  Metal. 
I  will  miss  if  yery  much  as  I  have  taken 
it  for  a  long  time  and  have  been  very 
much  interested  in  reading  it  from  week 
to  week.  Every  hardware  merchant 
should  have  a  copy  of  it  as  it  will  in 
many  ways  help  him  in  his  business." — 
D.  Ferguson,  Teeswater,  Ontario. 


Weekly  Western  Market  Report 

Improved  Weather  Conditions  Followed  by  Improvement  in  Trade — Activity  is 
Now  Reaching  the  Culminating  Point — Firmness    Noted   in   All    Lines. 


Winnipeg,  April  18. — There  is  no 
change  in  the  situation  here  as  regards 
prices,  but  the  condition  of  the  copper 
market  indicates  probabilities  of  a  rise 
in  price  of  all  copper  manufactures, 
copper  plate,  copper  wire  and  brass 
goods.  It  is  also  considered  probable 
that  hardwood  manufactures  may  short- 
ly become  dearer. 

With  the  opening  of  the  building  sea- 
son has  come  an  unusually  good  de- 
mand for  carpenters'  tools  and  painters' 
supplies.  There  is  also  a  first  rate  de- 
mand for  the  minor  lines  in  builders' 
hardware. 

The  weather  on  the  whole  has  been 
favorable  for  out-door  work  and  good 
progress  has  been  made.  Two  light  snow- 
falls have  caused  delays,  but  on  the 
whole  have  been  rather  beneficial  to  the 
land  than  otherwise. 

Collections  are  still  far  from  satis- 
factory, and  little  improvement  in  this 
respect  need  be  looked  for  until  seeding 
is  finished.  The  whole  energy  of  the 
West  is  now  devoted  to  get- 
ting in  the  crop.  That  done, 
it  Avill  get  busy  squaring  things 
up.  There  is  not  the  least  cause  for 
anxiety  in  this  matter.  Accounts  out- 
standing will  be  made  good. 

The  opening  of  navigation  will,  as 
usual,  give  a  great  boost  to  Western 
trade.  Orders  are  being  held  back  for 
all  heavy  goods  awaiting  the  reduc- 
tion in  freight  rates  that  follows  the 
opening  of  the  lake-rail  route. 

To  sum  up,  the  outlook  is  distinctly 
satisfactory.  Wheat,  the  basis  of  all 
Western  trade,  is  high  and  going  up; 
also  there  is  lots  of  it  yet  to  move. 
Foreign  capital  and  a  most  satisfactory 
class  of  emigrants  are  pouring  into  the 
country  and  every  man  worth  his  salt 
is  able  to  get  work  at  good  wages. 

Winnipeg  Hardware  Quotations. 

Ax  Handles — Oval  and  octagon,  s.g. 
hickory,  $3.50 ;  No.  1,  $2.40;  2,  $1.35; 
p.g.  oak,  $2.90. 

Augur  Bits— "Irwin"  bits,  47y2; 
other  lines  70  and  10  per  cent. 

Bolts — Carriage,  %  and  smaller,  65; 
7-16  and  larger,  55;  machine,  %  and 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  3; 
small  lots,  2y2;  stove  bolts,  77y2. 

Bar  Iron — Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring  steel,  $3.40;  machinery  steel, 
$3.50;  tool  steel,  Black  Diamond,  100 
lbs.,  $8.50;  Jessop,  $15. 


Blocks — Steel,  50  per  cent.;  wood,  60 
per  cent. 

Cut  Nails— $3.15  per  keg  base. 
Wire  nails,  base,  $2.80  Winnipeg;  $2.35 
Fort  William. 

Copper — Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire,  3- 
inch  gage,  24c,  to  20-inch  gage,  29c. 

Crowbars — 4y2c  per  lb. 

Corrugated  Iron  and  Roofing,  etc. — 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,  28,  painted,  $2.84;  26,  $3.24. 

Canada  Plates — Firm.  Half  polish,  6 
and  7-inch,  $3.65;  8-inch,  $3.90;  full 
polish,  6  and  7-inch,  $4.40;  8-inch,  $4.65. 

Clevices — 7y2c  per  lb. 

Enamelware — Canada,  50;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per  cent. 

Files — American,  75;  Black  Diamond, 
60;  Nicholson's,  65  per  cent. 

Galvanized  Iron — Apollo,  16  gauge, 
$3.80;  18,  $3.85;  20,  $3.90;  22  and  24, 
$4;  6,  $4.20;  28,  $4.60;  30  gauge  or 
10%  oz.,  $4.80;  Queen's  Head,  20,  $4; 
24,  $4.20;  26,  $4.60;  28,  $4.80. 

Galvanized  Iron  Pipe — %  in.,  $3.25;  V2 
in.,  $4.05;  %  in.,  $5.00;  1  in.,  $7.20;  1% 
in.,  $9.80;  V/2  in.,  $11.80;  2  in.,  $15.30. 

Galvanized  Ware.— 37^  p.c. 

Grindstones— Per  100  lbs.,  $1.65. 

Horseshoes— "M.R.M."  and  "Bell" 
iron,  No.  0  to  1,  $4.90 ;  No.  2  and  larger, 
$4.65;  snowshoes,  No.  0  to  No.  1,  $5.15; 
No.  2  and  larger,  $4.90;  steel  No.  0  to 
1,  $5.35 ;  No.  2  and  larger,  $5.10 ;  feather- 
weight, $6.50. 

Horse  Nails— "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7,  $3.05;  8,  $2.85;  9,  $2.75;  10, 
11  and  12,  $2.65  in  25-lb.  boxes. 

Harvest  Tools — 50,  5  and  5  per  cent. 


Hinges— Light  T  and  strap,  65  per 
cent. 

Hooks — Brush,  heavy,  per  dozen, 
$8.75;  grass,  $1.70. 

Iron  Washers — Full  box,  40  per  cent.; 
smaller  lots,  35  per  cent. 

Iron  Pipe,  Black— y8  in.,  $3.15 ;  y4  in., 
$2.30;  3/8  in.,  $2.35;  i/2  in.,  $3.15;  3/4  in., 
$3.80;  1  in.,  $5.45;  1%  in.,  $7.45;  1%  in., 
$8.95;  2  in.,  $11.55;  2y2  in.,  $18.40;  3 
in.,  $24.15;  3y2  in.,  $32.25;  4  in.,  $36.75; 
4y2  in.,  $42.50;  5  in.,  $47.50;  6  in., 
$61.50;  7  in.,  $95.50;  8  in.,  $118. 

Logging  Chain— y4  in.,  $7.50;  5-16  in., 
$6 ;  %  in.,  $5.50. 

Lanterns — Cold  blast,  per  dozen,  $7; 
coppered,  $9;  dash,  $9. 

Poultry  Netting — 57y2  per  cent. 

Pig  Lead— $4.75.     Lead  Pipe— $5.75. 

Lead  Waste— $6.75. 

Rivets  and  Burrs — Iron  rivets,  55  per 
cent.;  copper,  No.  8,  30c;  10,  32c;  12, 
34c;  copper  burrs,  No.  8,  40c;  13,  43c; 
12,  46;  copper  rivets  and  burrs,  No.  8, 
31c ;  9,  32c ;  10,  33c ;  coppered,  No.  8, 
17c;  9,  17y2c;  10,  18c. 

Rope  —  Sisal,  8%;  Pure  Manilla. 
103  ic;  British  Manilla,  9c;  lath  yard, 
9y4c.    ' 

Staples.— Bright  wire,  $2.50  F.O.B. 
Fort  William;  $2.90,  Winnipeg. 

Steel  Squares — 40  off  new  list. 

Shovels — Discounts  on  No.  1,  No.  2, 
60  and  1\  p.c;  No.  3,  No.  4,  50  and 
2i  p.c;  No.  1  scoops,  50  and  G  p.c;  all 
other  grades,  45  and  5  p.c;  fifty  cents 
per  dozen  net  is  added  to  equalize  east- 
ern freights.  , 

Solder— Half  and  half,  $28  per  cwt. 

Screws — Flat  head,  iron,  87£,  brass, 
77J;  round  head,  iron,  82£;  brass,  72£; 
coach,  67J  per  cent. 

Staples — Bright  wire  per  cwt.,  $2.50 
at  Fort  William,   $2.90,  Winnipeg. 


Complete  Course  of  Sheet  Metal  Work 


(Concluded  from  page  42.) 


The'  elevation  Fig.  2  is  first  drawn. 
This  shows  the  pipe  and  the  shape  of 
the  surface  through  wh'icn  it  passes,  and 
is  also  a  side  view  of  the  flashing. 

Then  a  plan  Fig.  1  is  dropped  from  the 
elevation  which  gives  a  top  view,  also 
the  true  shape  of  the  pipe  and  the  exact 
width  of  flashing. 

Then  the  lines  N.  M.  and  R.  S.  are 
projected  out  from  A,  B,  and  D,  C, 
their  true  length  being  taken  from  the 
line  S-S-S  Fig.  2. 

Then  the  circle  in  Fig.  1  is  spaced  off 
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and  lines  projected  up  to  the  line  S-S-S 
Fig.  2. 

Then  the  different  spaces  on  the  line 
S-S-S  are  transferred  to  the  line  N-M 
and  the  usual  measurement  lines  drawn. 

Then  with  the  T-sqr.  placed  parallel 
to  N-M  bring  it  against  the  different 
points-  on  the  circle  Fig.  1  ,  and  cut  the 
corresponding  measurement  lines. 

It  matters  not  what  the  shape  of  the 
pipe  is.  The  method  of  getting  the 
(lashing  for  around  it  would  be  the 
same  herein  outlined. 


Methods  of  Retailing  Paints  and  Varnishes 


Featuring  Paints  is  Profitable  Business 

The  splendid  Results  Obtained  by  the  Raymond  Hardware  Co., 
Montreal — The  Paint  Stock  Was  Kept  to  the  Fore  Right 
Through  the  Winter  Months. 


After  all  there  is  really  only  one  way 
to  sell  paint  in  any  quantities,  that  is  to 
let  the  people  see  that  you  have  paint 
to  sell.  There  may  be  firms  that  can 
carry  on  business  without  any  display- 
shrinking  from,  rather  than  seeking  the 
light  of  publicity.  But.  their  number  is 
small;  and  after  all  they  know  that  their 
very  shrinking  from  the  public  gaze, 
their  very  exclusiveness,  s'ives  them  the 
publicity  which  they  must  have  to 
live. 


must  make  his  goods  known  through  his 
windows,  through  his  shelves,  and 
through  his  other  advertisements. 
Large  Sales  in  Winter. 
The  Raymond  Hardware  Co.,  343 
N'otre  Dame  street,  Montreal,  believe  in 
playing  up  their  goods  prominently.  Es- 
pecially have  they  devoted  space  to 
paint  and  varnish.  In  the  winter,  when 
the  demand  was  not  generally  great,  this 
firm  lppt  varnish  and  floor  paints  to  the 
front.      Displays     were     put  in  the  win- 


But  the  dull  season  has  passed  now. 
Spring  is  here  and  with  the  spring  has 
come  a  demand  for  paint.  Yet  it  must 
not  be  thought  that  men  and  women 
wake  up  of  a  morning  and  suddenly  de- 
cide that  they  have  painting  to  do,  and 
that  they  will  buy  a  few  cans,  a  brush 
or  two,  and  get  to  work  that  day.  A 
few  do  this.  Or.ly  those  who  make  a 
genuine  effort  to  secure  the  paint  trade 
know  how  few. 

How  Sales  Are  Made. 
Paint  sales  in  the  great  majority  of 
cases  come  as  the  result  of  a  number 
of  suggestions.  A  man  sees  a  paint  ad- 
vertisement in  his  paper.  Paint  is  at 
once  suggested  to  him.  He  perhaps 
thin'p   that    a  little   would  not   do      his 


i'aint    and    Varnish    Department    of   The     Raymond    Hardware    Company,    Montrea       1. 


In  any  event  it  is  only  a  Tiffany's  or 
some  such  concern  which  can  successful- 
ly carry  on  business  thus  unobtrusively. 
The  average  hardware  dealer — any  hard- 
ware dealer  in  fact — musr  make  his  pres- 
ence known   in     a     community,   and     he 


dows.  Manufacturer's  helps  were  used, 
and  the  natural  result  followed.  In  the 
dull  months— the  months  when  some  held 
that  there  was  practically  no  use  trying 
to  sell  varnish,  much  less  paint— ^this 
firm  made  large  sales. 
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house  any  harm.  But  he  turns  over  to 
the  sporting  page,  and  forgets  all  about 
the  subject  in  his  grief  at  a  baseball  re- 
verse. The  next  day  he  sees  a  hard- 
ware window  in  which  paint  is  well  dis- 
played.    He  paused.    The  thought  of  the 
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house  that  would  be  improved  by  a  coat 
or  two  recurs  to  his  mind — with  a 
little  more  force  this  time.  But  again 
he  moves  on.  Perhaps  he  sees  a  poster 
or  two.  Perhaps  he  sees  another  house 
that  has  been  painted.  He  notices  the 
fine  appearance  it  presents.  Suddenly 
he  determines  that  he  will  paint  his 
house,  and  he  hurries  back  to  that 
store  where  he  saw  the  good  display. 

So  it  is  with  a  woman.  She  does  not 
determine  to  buy  varnish  right  away. 
She  sees  varnish  in  a  window.  She 
sees  the  posters  which  show  how 
the  interior  of  a  room  may  be  brighten- 
ed by  a  little  of  this.  She  sees  the 
improved  appearance  it  gives  to  a  floor; 
and  she  thinks  of  the  woodwork  in  her 
own  home.  ,  Her  purchase  is  just  the  re- 
sult of  these  suggestions  which  have 
been  given  to  her. 

In  the  Raymond  hardware  store  the 
idea  of  giving  suggestions  has  not  been 
lost  sight  of  for  a  moment.  Fine  win- 
dows are  regularly  arranged.    This  takes 


some  time,  but  it  brings  result.  The 
helps  issued  by  the  varnish  and  paint 
makers  are  used  wisely.  They  are  sent 
to  those  who  it  is  known  are  interested 
in  paint.  Thus  are  people  brought  to 
the  store,  and  there  they  see  a<paint  de- 
partment which  is  bound  to  attract  and 
hold  their  attention.  There  is  no  dis- 
order. The  cans  are  arranged  in  per- 
fect rows.  Color  cards  are  kept  on  the 
counter.  Brushes  are  to  be  found  in 
the  silent  salesman.  A  man  going  into 
the  store  with  any  idea  of  buying  paint 
or  varnish'  is  not  likely  to  go  out  with- 
out placing  an  order.  He  is  likely  to 
take  away  a  brush  or  two  also. 

This  careful  arrangement,  and  all 
round  careful  attention  to  the  paint  de- 
partment, has  brought  remarkable  re- 
sults— much  greater  results  than  were 
expected,  stated  the  manager  of  the 
store.  Varnish  has  been  pushed  especi- 
ally of  late.  And  varnish  has  been  sell- 
ing so  fast  that  the  orders  are  of  the 
cart  load  variety. 


Go  after  the  Paint  Trade;  Don't  Wait  for  it 


Elbert  Hubbard  has  remarked,  "The 
man  who  can  sell  things  is  a  success. 
Others  may  be." 

There  are  a  good  many  who  do  not 
see  eye  to  eye  with  the  Fra  on  all 
points,  but  every  man  who  has  paint 
upon  his  shelves  will  agree  that  the 
man  who  can  sell  this  in  large  quanti- 
ties is  entitled  to  be  called  a  success. 
There  are  degrees  in  success  of  course, 
but  no  man  who  can  arouse  the  people 
to  the  need  of  painting  can  properly  be 
called  a  failure. 

Paint  is  not  the  easiest  thing  in  the 
world  to  sell.  Any  man  can  lay  in  a 
stock  and  dispose  of  a  good  deal  of 
this,  for  there  are  bound  to  fee  a  number 
in  the  community  who  are  alive  to  the 
value  of  paint.  But  the  man  who  gets 
the  largest  sales — who  is  truly  success- 
ful in  this  line — is  the  man  vho  can 
arouse  interest  in  those  who  have  tot 
thought  much  about  painting;  who  can 
give  those  who  have  been  actually  ignor- 
ant, some  conception  of  the  value  of 
paint.. which  will  make  them  come  into 
the  store  and  purchase  largely. 
The  Case  of  Two  Men. 

How  is  this  end  to  be  achieved?  That 
surely  is  a  great  question,  and  one  to 
which  no  definite  answer  can  be  given. 
But  methods  adopted  successfully  by 
others  may  be  recounted  from  time  to 
time,  for  these  can  hardly  fail  to  be  of 
value  to  others  who  are  attempting  to 
get  all  the  profit  they  can  from  their 
paint  department. 

In  Joliette,  Quebec,  two  men  were  in 
partnership  in  the  hardware  business. 
Their  names  need  not  be  mentioned 
here  for  both  have  moved  now.     One  of 


those  men  was  a  great  paint  salesman, 
He  was  not  content  to  sell  paint  only 
to  those  who  came  to  the  store  for  it. 
He  felt  sincerely  that  there  were  many 
others  in  the  neighborhood  who  would 
be  wise  to  expend  some  money  for  paint. 
That  these  people  had  not  awakened  to 
their  need  was  unfortunate,  but  this  ac- 
tive partner  did  not  intend  to  permit 
them  to  suffer,  or  to  permit  himself  to 
suffer,  by  reason  of  their  ignorance.  He 
went  out  among  these  peop'e.  He  spent 
long  afternoons  in  the  country  seeing 
which  farmers  seemed  to  need  paint. 
Then  he  would  talk  to  these  men. 
The  Value  of  a  Letter. 

This  Joliette  salesman  had  a  number 
of  good  schemes.  He  would  write  to 
those  who  were  building  new  houses. 
These,  he  felt  sure,  would  be  buying 
paint.  The  only  thing  was  to  get  them 
to  buy  the  right  kind— the  kind  which 
he  handled.  But  those  who  were  build- 
ing new  barns  were  even  better  worth 
keeping  in  touch:  with.  Sometimes  this 
aggressive  salesman  wrote  letters  to  the 
owners  of  the  barns.  He  believed  this 
to  be  good  policy  in  a  number  of  cases. 
Indeed  he  sometimes  sent  letters  to  men 
whom  he  saw  at  least  once  a  week. 
There  was  an  object  in  this.  Some  of 
those  country  people  were  not  in  the 
habit  of  receiving  a  great  deal  of  mail. 
A  letter  was  in  the  nature  of  an  event. 
Its  contents  would  be  speculated  upon 
before  the  envelope  was"  opened,  and  the 
writing  inside  would  be  carefully  scan- 
ned. Every  word  would  be  noted. 
Spoke  From  Accurate  Knowledge. 

The  dealer  found  from  experience  that 
he  could  put  facts  about  his  paint  clear- 
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ly  before  people  by  such  letters.  He 
would  tell  them  the  figures  at  which 
barn  paint  could  be  purchased.  He  would 
estimate  the  amount  which  would  be 
needed  for  the  barn  in  question — having 
previously  discovered  the  dimensions  of 
that  barn.  He  would  explain  something 
of  the  preserving  qualities  of  .the  paint, 
and  would  give  an  idea  of  the  time  it 
would  take  for  the  farmer  to  paint  the 
barn  himself;  suggesting  that  this  might 
be  done  at  a  season  when  other  farm 
worl.i  would  not  demand  a  great  deal  of 
attention. 

Some  men,  the  dealer  decided,  would 
be  more  impressed  by  a  personal  talk; 
and  to  them  he  explained  by  word  of 
mouth'  the  advisability  of  painting. 
Often  there  were  slow  mornings  and 
afternoons  in  the  store,  and  then  this 
man  would  harness  up  and  go  off  to  talk 
with  a  prospective  customer,  or  perhaps 
merely  to  look  up  other  prospects. 

That  is  a  part  of  the  story.  Later  the 
partnership  was  broken,  one  man  retir- 
ing and  the  other — the  hustling  salesman 
— going  west.  A  new  dealer  took  the 
Joliette  store,  and  at  once  there  was  a 
great  falling  off  in  the  paint  sales.  It 
was  no  ordinary  decrease.  According  to 
the  house  who  supplies  the  dealer  he 
does  not  talis  ten  per  cent,  of  the  paint 
that  was  sold  in  the  days  of  the  man 
who  made  paint  salesman1  h'p  a  serious 
study 

The  cause  of  this  tremendous  drop  can 
only  be  attributed  to  the  methods  used. 
The  paint  sold  was  the  same.  Those 
who  had  used  it  were  entirely  satisfied. 
What  they  said  must  have  tended  to 
make  others  think  of  using  paint,  yet 
the  sales  decreased  by  leaps  and  bounds. 
The  new  dealer  did  not  keep  in  touch 
with  his  customers.  He  did  not  study 
the  neighborhood  to  see  who  would 
need  paint.  He  simply  waited  for  the 
orders  to  come,  and  they  didn't  come. 

There  is  another  thing  to  be  consider- 
ed too.  By  the  missionary  work  he 
did  for  paint,  the  first  dealer  stirred  up 
a  demand  for  other  lines — brushes,  and 
regular  hardware,  needed  about  the 
farm.  In  his  trips  he  took  many  orders 
for  this  class  of  goods,  and  he  establish- 
ed a  connection  which  meant  much 
trade  to  him  the  year  through.  This 
business,  to  a  certain  extent,  was  lost 
to  the  dealer  who  succeeded.  He  did 
not  keep  himself  and  his<  goods  before 
the  people.  He  did  not  keep  all  their 
patronage. 

There  may  be  cases  where  it  is  im- 
possible for  the  dealer  to  get  out  and 
canvass  as  did  the  successful  paint  sales- 
man whose  story  is  outlined  here.  Re- 
tailers in  large  centres  could  not  do 
this.  Perhaps  it  would  be  impossible 
for  some  in  smaller  places;  yet  it  is 
very  evident  that  to  secure  the  best  re- 
sults a  dealer  must  teep  in  touch  with 
those     whose     custom     he  seeks. 
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Free  Help   for  Every  Decorator 

Our  new  service  department  will  help  you  plan  the  interior 

=    and  exterior  painting  and  decoration  of  any  - 

house  or  of  a  part.     In  place  of  a  small  job,  you  can  get  a 
big  one,  well  planned  and  done.     Remember  the 


Special  helps  for  the 
decorator  or  dealer  to 
get  him  good  business. 


Every  decorative 
problem  properly  an- 
swered for  best  results. 


DECORATIVE  AID  DEPARTMENT 


M.  L..PAINT  is  best-lasting 
exterior  paint,  improved  during 
20  years  of  careful  tests.  The 
kind  that  helps  your  business 
when  you  sell  it.  Ready  to  use. 
FLOORGLAZE,  a  flint- 
hard,  glass-like  and  beautiful  floor 
finish  that  applies  easily,  stands 
wear,  resists  scratches.  Best 
of  all  interior  finishes. 


is  at  your  free  service. 
Just  send  us  your  pro- 
blem. We  give  you  ex- 
actly the  right  shades 
and  line  of  goods  to 
use.  We  give  you  sug- 
gestions. Give  areas 
and  we  tell  exactly  how 
much  paint  you  need, 
or  varnish,  or  flat  wall 
color.  Stencil  sugges- 
tions, too.   Get  booklet. 


ELASTILITE,  an  indoor 
or  outdoor  varnish  that  is  applied 
easily  and  perfectly.  You  can 
guarantee  it.  It  gives  every 
satisfaction.    A  beautiful  finish. 

M.  L.  FLAT  WALL,  an 
easy  -  to  -  clean  wall  paint  for 
plaster,  burlap  or  wood,  in  beauti- 
ful interior  shades.  Sanitary, 
clean  and  adapted  to  stenciling. 


Samples  of  the  above  finishes  on  request.  The  Decorative  Aid  Dept.  supplies  suggestions,  estimates  and 
stencil  designs  (stencils  also  at  low  cost)  to  any  decorator,  painter  or  dealer  who  wants  to  give  his  customers 
the  best  and  most  modern  service.    Freely  at  the  service  of  the  entire  retail  trade.    Send  your  problems. 

IMPERIAL  VARNISH   &   COLOR  COMPANY,    LIMITED 

108  Princess  St.,  WINNIPEG  6-24  Morse  St.,  TORONTO  365  Water  St.,  VANCOUVER 


One  good 


MAGNETS 

TALK  NO.   1— PAINT 

The    attraction    between    product  and  consumer  is  the  secret  of  business  success, 
selling  article  often  proves  the  magnet  that  attracts  the  multitude  your  way. 

Place  two  magnets  near  a  nail  and  the  less  powerful  one  will  immediately  lose  its  drawing 
power,  just  as  an  ordinary  paint  loses  its  drawing  power  when  a  superior  paint  goes  on  sale 
in  your  community. 

The  magnetic  features  of  paint — the  features  that  draw  customers  with  an  attractive  force 
that  is  irresistible — are  fineness  of  texture,  uniformity  of  covering,  serviceability  and  even  wear- 
ing qualities  that  leave  a  smooth  service  for  repainting. 

Lowe  Brothers  "  High  Standard  "  Liquid  Paint  possesses  all  these  magnetic  virtues.  It  draws 
custom  and  holds  custom.  If  you  are  interested  in  business  building,  investigate  this  sales- 
getting  "Magnet." 


Lyon=Monkhouse 


LIMITED 


171  James  Street 
WINNIPEG. 

MAN. 


TORONTO 

DAYTON        BOSTON 

CHICAGO 

NEW  YORK 

KANSAS  CITY. 


I 
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Weekly  Market  Report  —  Paints 


AN    INCREASED    DEMAND. 

Tlie  past  week  has  been  a  busy 
one  in  paint  and  oil  circles.  The 
demand  is  largely  in  excess  of 
that  usually  experienced  at  this 
time  of  year. 

Linseed  oil  is  higher  in  price 
and  advances  have  aiso  been  re- 
corded in  glass  prices.  White 
lead  may  advance  at  any  time  al- 
though no  move  has  been  made  up 
to  the  present. 


MONTREAL. 

Montreal,  April  18. — "It  is  remark- 
able the  way  paint  is  moving  this  year," 
remarked  the  sales  manager  of  one  of 
the  large  paint  manufactories.  "There 
seems  no  doubt  at  all  now  that  this  will 
be  a  banner  season." 

Words  such  as  these  are  to  be  heard 
on  all  sides.  There  is  no  wild  rejoicing. 
The  heads  of  concerns  are  too  busy  to 
spend  much  time  gloating,  but  they  do 
say  in  quiet  yet  pleased  tones,  that  the 
business  to  date  has  been  all  that  could 
be  expected,  and  almost  all  that  could 
be  wished.  About  the  only  complaint 
the  manufacturers  have,  indeed,  is  that 
they  feel  they  might  sell  even  more  could 
they  manufacture  more. 

Good  Work  on  Firing  Line. 

The  retailers — the  men  on  the  firing 
line — are  evidently  doing  great  work  on 
paint.  They  are  co-operating  with  the 
manufacturers  to  the  benefit  of  all.  Gen- 
erally there  is  a  greater  interest  shown 
in  painting  than  has  been  evidenced  for 
some  time. 

The  cartage  and  freight  trouble  has 
been  somewhat  relieved.  One  firm  re- 
ports |  that  it  has  been  able  to  have 
everything  moved  which  was  to  be  mov- 
ed— a  happy  state  of  affairs  which'  had 
not  existed  before  for  some  time.  Gen- 
erally better  conditions  of  transporta- 
tion are  reported. 

Prices,  for  the  most  part  remain  firm. 
Linseed  oil  has  advanced  somewhat,  but 
without  any  apparent  cause.  It  is  not 
likely  that  the  upward  movement  will 
continue. 

White  Lead.— While  there  is  still  a 
feeling  that  a  higher  price  for  white 
lead  may  be  struck,  no  advance  has 
come  as  yet.  The  business  in  this  line 
is  heavy.  From  all  districts  the  orders 
are  coming.  Seven  cent  lead  is  still 
looked  for  by  the  manufacturers.  It 
would  seem  that  retailers  would  do  well 
to  consider  the  likelihood  of  lead  reach- 
ing this  figure  before  any  great  length 
of  time. 

Linseed   Oil   Advances. 

Turpentine. — Conditions  here  are  prac- 
tically    unchanged.       The     supplies    are 


fairly  good,  and  prices  are  still  quoted 
at  .70.  There  is  not  a  great  demand, 
though  this  material  is  being  used  quite 
largely  as  is  usual  at  this  season.  Re- 
tailers, as  a  whole,  appear  to  be  fairly 
well  supplied. 

Linseed  Oil. — A  general  stiffening  of  the 
market  is  noted,  prices  having  risen 
from  .91  and  .94  to  .93  and  .96.  What 
causes  this  rise 'is  hard  to  explain.  There 
is  no  scarcity  noted.  There  are  no 
rumors  of  a  coming  scarcity.  The  ord- 
ering is  quite  large — larger  than  it  has 
been  for  some  little  time,  and  tiie  ad- 
vance seems  to  come  as  a  natural  re- 
sult. 

Mixed  Paints. — The  demand  here  is 
exceedingly  heavy.  Car  load  lots  are 
being  shipped  almost  daily.  From  the 
west,  the  east,  and  the  central  parts  of 
Canada,  the  orders  are  being  received. 
There  is  no  talk  of  high  prices.  The 
thing  the  retailers  seem  to  want  is  to 
get  the  paint.  A  demand  has  been 
created,  and  the  dealers  must  take  steps 
to  meet  this  demand  and  to  foster  it. 
A    Splendid    Month. 

Last  year  April  was  an  exceedingly 
poor  month.  This  year  it  would  seem 
that  it  i«  "'"o-  1o  be  one  of  the  best 
the  paint  trade  has  had  in  some  time. 

Glass.— The  new  scale  of  prices,  men- 
tioned in  detail  elsewhere,  is  not  stop- 
ping ordering.  There  is  a  real  demand 
at  this  season.  Double  windows  are  be- 
ing taken  off  and  breaks  occur.  New 
buildings  are  being  completed.  In  all 
neighborhoods  glass  is  needed.  The 
handlers'  stocks  are  none  too  large,  but 
fresh  supplies  are  expected  by  the  early 
boats. 

Paris  Green. — The  demand  for  this  ma- 
terial is  growing  larger.  Jobbers  are 
receiving  orders  daily.  In  a  short  time 
now  the  retail  demand  will  assume  large 
proportions,  rnd  the  dealers  are  taking 
steps  to  meet  this  trade. 

TORONTO. 

Toronto, April  18. — There  is  a  more  ac- 
tive tone  to  the  market  and  it  may  almost 
be  said  that  full  spring  activity  is  now 
shown.  '  The  jobbers  and  manufactur- 
ers are  very  busy  and  all  reports  are 
to  the  effect  that  the  trade  is  large- 
ly in  excess  of  any  previous  year.  If 
business  keeps  up  at  the  present  rate, 
the  year  1912  will  prove  a  record  one. 

The  past  week  has  seen  quite  a  few 
changes,  and  the  air  is  full  of  rumors 
of  other  price  changes  pending.  It  is 
taken  for  granted  that  there  will  be 
an  advance  before  long  in  white  lead, 
although  the  grinders  have  not  made 
any  move  yet. 

Linseed  Oil. — The  price  of  linseed  oil 
has  been  boftsted  2  cents  here,  making 
the  prevailing  quotations  96  for  raw 
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and  99  for  boiled.  This  is  rather  a 
high  price  for  this  time  of  year,  but 
those  in  close  touch  with  the  situation 
state  that  it  is  not  as  high  as  the  cir- 
cumstances warrant.  English  oil  is 
higher  than  for  some  time,  and  all  re- 
ports are  to  the  effect  that  it  is  certain 
to  remain  up.  Seed  in  Canada  is  not 
plentiful  and  there  is  said  to  be  lively 
competition  for  the  supplies  as  they 
come  on  the  market. 

There  does  not  seem  to  be  any  doubt 
that  linseed  oil  is  going  to  remain 
high.  Prices  for  midsummer  delivery 
are  stiff,  and  there  are  no  signs  of  a 
let-up.  Demand  locally  has  been  good 
for  this  season  of  year. 

Turpentine. — A  reduction  of  one  cent 
has  been  made  in  turpentine  since  last 
writing,  so  that  the  price  is  now  69 
cents.  There  is  a  fairly  good  demand. 
The  future  of  turpentine  is  a  little 
uncertain.  There  is  only  a  normal  sup- 
ply on  hand  at  Savannah  and  the  new 
turpentine  is  arriving  very  slowly.  Under 
the  circumstances,  higher  prices  might 
be  expected  only  consumption  in  Amer- 
ica has  been  very  high.  Whether  this 
can  be  accepted  as  a  proof  that  stocks 
are  becoming  light  with  the  sure  pros- 
pect of  a  heavy  buying  movement  short- 
ly, remains  to  be  seen. 

In  the  meantime  local  stocks  are  very 
light.  Some  of  the  jobbers  are  reported 
to  be  sold  right  out  and  newT  supplies 
are  arriving  slowly.  There  is  just 
enough  turpentine  on  hand,  in  fact, 
to  meet  immediate  requirements  only. 

White  Lead. — There  are  no  develop- 
ments to  report  in  white  lead.  The 
higher  price  charged  for  linseed  oil 
makes  still  more  certain  the  prospect 
of  an  early  advance  in  the  price  of 
white  lead. 

Glass. — The  change  in  the  discount  on 
glass  will  be  found  elsewhere  in  this 
issue.  It  is  felt  here  that  the  advance 
is  fully  justified  in  view  of  all  the  cir- 
cumstances. 

Putty. — There  is  an  active  demand 
noted  for  putty.  Present  prices  are: — 
Standard  bulk  in  casks,  $2.20;  in  100- 
lb.  drums,  .$2.25;  in  25-lb.  drums,  $2.65; 
bladder,  in -barrels,  $2.75.  Pure  putty 
prices  remain  the  same.  Bulk,  in  casks, 
$2.50;  in  100-lb.  drums,  $2^80;  in  25- 
lb.  drums,  $2j90;  bladder  in  barrels,  $3. 
Prepared  Paints. — There  is  a  heavy 
buying  movement  in  all  lines  of  paint. 
Dealers  are  experiencing  a  brisk  demand 
and  are  finding  it  necessary,  in  many 
cases,  to  send  in  sorting  orders.  Ship- 
ments have  been  heavy  during  the  past 
month,  but  especially  heavy  during  the 
last  week.  The  few  days  of  real  sum- 
mery weather  brought  a  flood  of  "rush" 
orders  from  dealers  in  all  parts  of  the 
country. 


HARDWARE     AND     METAL 


B-H  "ENGLISH"  PAINT 

70%  Pure  White  Lead  -30%  Pure  WhiteZinc 

100%  PURE  PAINT 
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HARDWARE     AND     METAL 


CURRENT  MARKET  QUOTATIONS 


These  prices  are  for  such  qualities  and 

Quantities  as  are  usually  ordered  by  retail 
ealers  on  the  usual  terms  of  credit,  the 
lowest  figures  being  for  larger  quantities  and 
prompt  pay  Large  cash  buyers  can  fre- 
quently make  purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once  of 
any  apparent  errors  in  this  list,  as  the  desire 
la  to  make  it  perfectly  accurate.  Retailers 
desiring  to  get  in  touch  with  firms  selling  any 
articles  on  which  quotations  are  made  can  do 
•o  by  writing  the  editor. 


METALS  AND  METAL  PRODUCTS 

ANTIMONY. 

Oookson's  or  Hallett's,  per  lb. ...  8  50    8  25 

BABBIT    METAL 

Canada  Metal  Company— Imperial,  genu- 
ine, 50c.;  Imperial  tough,  50c.;  White  Brass, 
48c;  Metallic,  45c, ;  Special,  33c;  Harris  heavy 

J 'ressure,  25c;  Hercules,  20c;  White  bronze, 
Be.;  Star  frictionless,  10c;  Alluminold,  9c; 
Mogul,  6c;  No.  3,  5ic;  No.  4,  6c  per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic  Metal. 
—XXX  Genuine,  50c  ;  Superior,  45c. ;  A 
Special,  35c;  HooHoo,  25c  ; ''A,"  20c;  "B," 
18c;  "C,"  15c;  "D,"  12c;  No.  1,  10c;  No. 
2,  8c;  No.  3,  6c 

Magnolia  i Metal  Co.  —  Magnolia,  25c. 
Defender,  20c  ;    Mystic,  17c  ;    Kosmic,  15c 

BOILER  PLATES  AND  TUBES 

Montreal.  Toronto 
Plates,  J  to  4  Inch,  per  100  lb..    2  20       2  20 

Heads,  per  100  lb 2  45       2  45 

Tank  plates,  3-16  inch 2  30       2  40 

Tubes  per  100  feet,   1J  Inch  . .    9  50       9  00 

"  "  2      "     ..    8  25       8  50 

21    "      ..  10  50  10  00 

"  3      "      ..  12  00  12  10 

Si    "      ..  15  00  15  30 

»  "  4       '      . .  19  25  19  45 

BRASS. 

Spring  sheets,  up  to  20  gauge 0  24 

Rods,  base  %  to  1  Inch,  round. .  0  20 

Tubing,  seamless  base,  per  lb 0  23 

Tubing,  iron  pipe  size,  1  Inoh  base..  0  23 
Oopper  tubing,  4  cents  extra. 

BRASS  GOODS,  VALVES,  ETC. 

Ground  work,  65  p.c 

Standard  Compression  work,  65  p.c. 

High  grade  compression  work,  60  p.c 

Cushion  work,  55  per  cent. 

Fuller  work,  70  p.c;  No.  0,  75 p.c,  and  1  and  2 

dasin  cocks,  70  p.c. 
Flatway  stop  and  stop  and  waste  cocks,  65 

p.c;  roundway,  60  p.c. 
J.M.T.,Globe,  Angle  and  Check   Valves,  55 

p.c;  Standard,  65  p.c 
J.M.T.  Radiator  Valves,  60;  Standard,  o5; 

patent  quick-opening  valves,  70  and  10  p.c. 
Kerr   extra,    standard,    globes,    ingles   and 

checks,  60  p.c. 
Kerr  Jenkins'  disc,  standard  valves,  621  pc 
Kerr  oopper  alloy  disc  standard  globe,  angle 

and  check  valves,  621  P-c 
Kerr  standard  radiator  disc  valves,  65  and  10 

p.c;  Jenkins  disc  and  quick  opening  hot 

water  radiator  valves,  75  p.c. 
Kerr  Weber  l.B.B.M.  straightway  and  water 

ga  te  valves,  screwed  and  flanged,  621  and 

10  p.c 
Kerr  N.P.  Union  Elbows,  75  p.c. 
Kerr  "  Radium"  valve  discs,  45  p.c. 
.Jenkins'  Valves — Quotations  on  indication 

to  Jenkins'  Bros.,  Montrer 
OOPPER 

Per  100  lb. 

Casting  ingot 17  00 

Out  lengths,  round  bars,  1  to  2  in.  .  24  00 
Plain  sheets,  14  oz.,  14x48",  14x60"..  26  00 
Oopper  sheet,  tinned,  14x60,  14  oz. .  27  00 
Copper  sheet,  planished,  14x60,  base  34  00 
Braziers',  in  sheets,  6x4 26  00 

OOPPER  AND  BRASS  WIRE 

Brass,  60  p.c;  copper,  621  P.O. 

IRON  AND  STEEL 

In  car  lots.  Montreal.  Toronto. 

Canadian  foundry,  No.  1 19  50 

"  "  No.  2 19  00 

Mlddlesboro,  No.  3  pig  iron..  18  00  19  00 

Snmmeriee,  No.  2         "       ..20  00  22  50 

(jarron  .special 20  00        .... 

Oarron,  soft 19  75        

Cleveland,  No.  1 18  75  20  50 

Olarenoe,  No.  3 18  00  20  75 

Jarrow 17  75  20  50 

Glengamock 22  50 

Radnor,  oharcoal  iron 32  00  32  50 

Ayresome.No.  3 18  75  

Perro  Nickel  pig  iron  (Soo) 25  00 

Steel  billets,  Bessemer  or  open 

hearth,  f .o.b.  Pittsburg 27  50 

Angles base    2  50  2  50 

Common  bar,  per  100  It 1  90       2  05 

Forged  Iron  2  05       2  20 

Refined  "  "         2  15       2  30 

Horseshoe  Iron     "         2  15       2  30 

ft'fldsteel 126  2  15 


Sleigh  shoe  steel 1  90 

Iron  finish  machinery  steel 

(domestic)  1  95 

Iron  finish  steel  (foreign) 2  25 

Reeled  maohinery  steel     2  85 

Tire  steel  2  00 

Sheet  oast  steel 0  15 

Toe  calk  steel 2  85 

Mining  cast  steel 0  071 

Highspeed 0  65 

Capital  tool  steel 0  50 

Oammell  Laird 

Black  Diamond  tool  steel ....    0  08 

Corona  tool  steel 06% 

Silver  tool  steel 0  12% 

OOLD   ROLLED   SHAFTING 

9-16  to  11-16  Inch 

ftol7-16      "     

17-16to3      "     

Montreal,  25  and  2.    Toronto,  30. 


2  15 

2  15 

2  25 

3  00 
2  35 
0  15 
2  90 
0  08 
0  65 

o'ii 

0  08 


0  06 
0  051 
0  05 


BLACK    SHEETS 

Montreal  Toronto 


10  gauge 2  30 


2  30 
2  20 
2  20 
2  20 
2  20 
2  25 
2  25 
2  35 
2  40 


:  50 
2  55 
2  35 
2  45 
2  45 
2  45 
2  55 
2  55 
2  65 
2  80 


Machinery  oast  sorap.No.l  16  00  14  50 

Stove  plate 12  50  13  00 

Malleable  9  00  9  00 

Miscellaneous  steel 5  00  6  uO 

Old  rubbers .  0  09  0  081 

LEAD. 

Montreal     Toronto 
Domestic    (Trail)  pig,  100  lb    4  85       4  60 

Imported  pig,  per  100  lb 4  85       4  60 

Bar  pig,  per  100  lb 4  95       4  25 

Sheets,  211b.  Bq.  ft.,  by  roll...    5  20       5  00 

Sheets,  3  to  6  lb.  ft 4  90       4  75 

Cut  sheets  Jo.  per  lb.  extra. 

Out  sheets  to  size,  Jc.  per  lb.  extra. 

LEAD  PIPE 
Lead  Pipe  and  Waste,  221  pc. 
Caulking  lead,  4Jc  per  pouna. 
Traps  and  bends,  45  per  oent. 

solder.  Per  lb. 

Montreal  Toronto 
Bar,  half-and-half,  guaranteed  0  26  0  261 
Wiping 0  23    0  24 


SHEET    ZINC 


5-o wt.  casks  , 

Part  casks... 


SPELTER. 


8  25 
8  50 


8  00 
8  50 


Foreign,  per  100  lb  7  56 


CANADA   PLATES 

Ordinary,  52  sheets 2  90  2  90 

All  bright,  52  sheets 3  70  4  00 

Galvanized—       Apollo    D.  Crown   Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

'.'         9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRUGATED) 

22  gauge,  per  square 6  10 

24        "  "  5  00 

26        "  "  385 

28        "  "  3  65 

Less  10  p.c. 

GALVANIZED    SHEETS 

B.W.  Queen's  Fleur-  Gordon  Gorbal's 
gauge  Head  de-Lis  Crown  Best  Best 
16-20. ...      360  335         360  3  60 

22-24....      365  340         365  3  65 

26 4  05  3  80         4  05  4  05 

28 4  25  4  00         4  25  4  25 

Colborne  Crown— 3.65,  3.70,  3.75,  4.00. 

Less  than  case  lots  10  cents  per  hd.  extra. 
'Comet"  sheets — 

22 365 

24 3  70 

26 3  75 

28 4  00 

Apollo  brand—  Montreal    Toronto 

24  gauge,  American 3  60  3  45 

26        "  "  3  85  3  50 

28        "  (26  English).      4  10  3  95 

10}  oz.,  equal  to  28 English      4  35  4  25 

IRON   PIPE 

list  Black  Galv. 

i-inch  and  |-inch  ..  9    5  60  66  p.c.  51  p.c. 

i-inc.h .'...        8  50  71  p.c.  60  p.c 

f-inch 1150  75  p.c  65  p.c. 

1-inch 16  50  75  p. e.  65  p.c. 

H-inch 22  50  75  p.c.  65  p.c. 

11-inch 27  00  75  p.c.  65  p.c. 

2 -inoh 36  00  78ip.c  661p.c. 

21-inch 57  50  76Jp.c.  66|p.  c. 

3 -inoh 75  50  761p.c  66^p.c. 

31-inch 95  00  75  p.c.  65  p.c. 

4 -inch 108  00  75  p.c.  65  p.c 

IRON  PIPE  FITTINGS. 

Canadian  malleable,  40;  cast  iron,  65 ; 
standard  bushings,  70;  headers,  60;  flanged 
unions,  65;  malleable  bushings,  65;  nipples, 
75  and  10 ;  malleable,  lipped  unions,  65. 

SOIL  PIPE  AND    FITTINGS 

Medium  and  extra  heavy  pipe  up  to  6  inch, 
70  and  10;  7  and  8  in.  pipe,  50  p.c 

Light  pipe,  60  and  10  p.c;  fittings,  70  and 
10  p.c. 

RANGE  BOILERS 

30-gallon,  Standard,  $4.75;  extra  heavy,  $7.00 

KITCHEN  SINKS 

Oast  Iron,  16x24,  $1;  18x30,  $1.15;  18x36,  $1.95. 
Flat  rim  enameled  sinks,  15  x  24,  $2;  18  x  30, 
$2.35:  18  x  36,  $3.50. 

HEATING  APPARATUS. 

Hot  Water  Boilers— 50  and  10  per  oent. 
Hot  Water  Radiators— 50  and  10  per  cent 
Steam  Radiators— 50  10  and  21  per  cent 
Wall  Radiators— 50  and  10  p.c 
Specials— 25  p.o. 


OLD    MATERIAL 

Dealers  buying  prices : 

Montreal  Toronto 

Heavy  oopper  and  wire,  lb.    0  11  0  11; 

Light  oopper  bottoms  ....    0  09  0  09 

Heavy  red  braBS 0  10  0  10 

"      yellow  brass 0  08  0  08 

Light  brass 0  06  0  06; 

Tealead 0  021  0  02 

Heavy  lead 0  02$  0  0SJ 

Sorapzino  0  03  0  04 

No.  1  wrought   Iron 2    0  10  00 


TIN  AND  TINPLATES 

Lamb  and  Flag  and  Straits— 
56  and  28-lb.  ingots,  100  lb.     $48  50    46  00 

Redipped  Oharcoal  Plates— Tinned 
MLS,  Famous  (equal  Bradley)  Per  box 

I  C,  14x20  base $7  00 

IX,l4x20base 8  25 

I  X  X,  14x20 base ....      9  50 

Raven  and  Murex  Grades — 

!O,14x20base 5  00 

IX,  14x20  base 6  00 

I  X  X,  14x20  base 7  00 

I  X  X  X,  14x20  base 8  00 

"Dominion  Crown  Best"— Double. 
Coated,  Tissued. 

I  C,  14x20  base 7  00  7  00 

I  X,  14x20  base 8  25  8  25 

I  X  X,  14x20  base 9  50  9  50 

"  Alia  way's  Best" — Standard  Quality. 

I  0, 14x20  base 4  50 

I  X,  14x20  base 5  25 

I  XX,14x20base 6  00 

Bright  Cokes 
Bessemer  Steel — 

IC,14x20base 

20x28,  double  box 

Charcoal  Plates— Terne 
Dean  or  J.  G.  Grade — 

I  C,  20x28,  112  sheets 

IX,  Terne  Tin 

Charcoal  Tin  Boiler  Plates. 
Cookley  Grade — 

XX,  14x56,  50  sheet  bis."* 
"     14x60,  "  J-.... 

"     14x65,  "  J 

Tinned  Sheets. 
72  x  30  up  to  24  gauge,  case  lots    8  00 


POULTRV  NETTING. 
2-ln.  mesh,  19  w.  g.,  60  and  21  p.c.  off.    Other 

sizes,  60  and  5  p.o.  off. 
Poultry  netting  staples,  55  per  cent. 

SMOOTH  STEEL  WIRE 

No.  0-9 gauge,  fe.35  base;  No.  10  gauge,  6o 
extra; No.  11  gauge,  12c extra;  No.  12  gauge, 
20c.  extra;  No.  13  gauge,  30c  extra;  No.  14 
gauge,  40c.  extra ;  No.  15  gauge,  55c  extra ; 
No.  16  gavge,  70c  extra.  Add  60c.  for  copper- 
ing and  $2  tcr  tinning 

Extra  net  per  100  lb.  —  Oiled  wire  10c, 
spring  wire  $1.25,  bright  soft  drawn  15a, 
charcoal  (extra  quality)  $1.25,  packed  in  oasks 
or  oases  15c,  bagging  and  papering  10c.  50 
and  100-lb.  bundles  10c,  In  25-lb.  bundles 
15c,  in  5  and  10-lb.  bundles  26c,  In  1-lb 
hanks,  50c,  In  1-lb.  hanks  75c,  in  1-lb. 
hanks  $]. 

WIRE  CLOTH 

Painted  Screen,  in  100-ft.  rolls,  $1.65  per 
100  sq.  ft. ;  in  50-f t.  rolls,  $1.70  per  100  sq.  ft. 

WIRE  FENCING 

Galvanized  barb 2  45 

Galvanized,  plain  twist 2  75 

Oar  lots  and  less. 
Dominion  special  field  fencing,  331  p.o.  small 

lots;  extra  5  p.c. 
F.O.B.  Montreal. 

WIRE  ROPE 

Galvanized,  1st  grade,  6  strands,  24  wires,  |, 
$5  ;1  inch,  $16.80. 
Black,  1st  grade,  6  strands,  19  wires,  |,  95 
inch,  $15.10.    Per  100  feet  f.o.b.  Toronto. 

WROUGHT  STAPLES 

Galvanized 2  80 

Plain 1  50 


4  25 
8  50 


7  50 
9  00 


7  00 


7  35 

7  85 


WIRE 


ANNEALED  OUT  HAT  BAILING  WIRE. 

No.  10,  $3,80;  No.  11,  $3.90;  No.  12  and  13, 
$4;  No.  131.  $4.10;  No.  14,  $4.25;  No.  15,  $4.50; 
in  lenghts  6"  to  11",  discount  30  per  oent.; 
other  lerjgchs  20c  per  100  lbs.  extra ;  if  eye  or 
loop  on  end  add  25c  per  100  lbs.  to  the  above. 
OLOTHBS  LINE  WIRE. 

No  7  wire  solid  line,  No.  17,  $4.90;  No 
18,  $3;  No.  19,  $2,70;  6  wire  solid  line,  No- 

17,  $4.45;  No.  18,  $3  10;  No  19,  $2  80,  Al. 
prices  per  1000  ft.  measure;  6  strand.  No- 

18,  $2.60;  No.  19,  $2.90  F.o.b.  Hamilton, 
Toronto,  Montreal,  London. 

COILED  PPRING  WIRE. 

High  Carbon,  No.  9,  $2.60  In  oars. 

FINE  STEEL  WIRE. 

Discount  25  per  cent.  Li3t  of  extras.  In 
10  0-lb.  lots:    No.  17,  $5;  No.  18,  $5.50;   No, 

19,  $6;  No.  20,  $6.65;  No.  21,  $7;  No.  22. 
$7.30;  No.  23,  $7.65;  No.  24,  $8;  No.  25, 
$9;  No.  26,  $9.50;  No.  27,  $10;  No.  28,  $11; 
No.  29,  $12;  No.  30,  $13;  No.  31,  $14;  No. 
32,  $15;  No.  33,  $16;  No.  34,  $17.  Extras  net. 
Tinned  wire,  Nos.  1J-25,  $2;  Nos  26-3i  $4; 
Nob.  30-34,  $6.  Coppered,  75c  ;  oiling,  10c; 
in  25-lb.  bundles,  15c  ;  in  5  and  10-lb.  bundles, 
25c  ;  in  1-lb.  hanks,  25c  ;  in  1-lb.  hanks,  38c; 
in  i-lb.  hanks,  50c  ;  packed  in  casks  or  cases, 
15c. ;  bagging  or  papering,  10c 

HAV    WIRE  IN  COILS. 

$2.35  base  f.o.b.,  Montreal,  Toronto,  Ham- 
ilton and  London. 

GALVANIZED  WIRE 

From  stock,  f.o.b.  Montreal  —  100  lbs. 
Nos.  4  and  5,  $2.80;  6,  7,  8,  $2.75;  9,  $2.30 
10,  $2.80;  11,  $2.85;  12,  $2.45:  13,  $2.56 
1 4,  $3.15.    In  oar  lots  straight  or  mixed. 


PAINTS,  OILS  AND  GLASS 

BARN  PAINT 

In  barrels,  1-gal.  tins 080  085 

In  barrels,  5-gal.  tins 080  085 

BEESWAX 

Perlb 0  40 

CHEMICALS 

In  casks  per  lb 

Sulphate  of  copper  (bluestone) 0  07 

Litharge,  ground 0  06 

flaked 0  051 

Green  copperas  (green  vitrol) 0  01 

SugarofLead 0  09 

COLORS    IN    OIL 

Venetian  red,  1-lb  tins  pure 0  09 

Chrome  yellow,  pure 0  18 

Golden  ochre,  pure    0  11 

French  ochre,  pure 0  00 

Chrome  green,  pure 0  11 

French  permanent  green,  pure 0  15 

Sign  writers'  black,  pure 0  IT 

Marine  black,  25  lb  irons 0  06 

ENAMELS 

Per  gallon  in  quart  tins. 
M.  L.  Floorglaze  (Imperial  V.  &  O. 

Co 1  86 

Cee  Pee  Co.  enamel 4  50 

Sterling  Enamels 3  20 

Anchor  Flonrlustre 1  84 

glue  Per  lb. 

French  medal 0  10 

German  common  sheet 0  10 

German  prima 0  15 

White  pigsfoot 0  15  0  20 

Brantford  medal 0  10 

golden  medal 0  11 

"  brown  sheet 0  10 

"  golden  sheet 0  13 

"  gelatine ....  0  22 

white  gelatine 0  20 

"  white  glue 0  12 

lOOflake 0  10  0  11 

Perfection  amber  ground,  No.  1230  0  13 
Ground  glues  at  same  prices. 
Brantford  all-round  glue,  1-lb.  packages,  10c 
1-lb.,  15c;  1-lb.,  25c.    Discount. 

XXL  0  13 

XL 0  111 

CL 012 

C 0  11 

PARIS  GREEN. 

Montreal    Toronl 

Drums,  50  and  100  lbs 0  161  0  16; 

Packets,  1-lb.,  100  in  case  0  181  0  18J 

"       t-lb.,  "         0  201  0  201 

Tins,  1-lb.,  100  in  oase 0  191  0  ir 

PARIS  WHITI. 

In  bbls  0  90 

PIGMENTS. 

orange  Mineral,  oasks 0  09 

"         100-lb.  kegs 0 

PREPARED    PAINTS. 

Per  gallon  in  qt  tii 

Sherwin-Williams  paints,  base *  00 

Canada  Paint  Co.  's  pure 175  2  00 

Globe  house  paint  (Windsor) 190 

"New  Era"  house  paint  (Windsor).  1  85 

Benj.  Moore  Co.'s  'Egyptian"  Brd  1  SO 

Moore's  pure  linseed  oil,  H.0 1  06 

Brandram-Henderson's  "  English."  2  00 

Ramsay's  paints,  pure 1  80 

Ramsay's  paints,  Thistle 1  36 

Martin-Senour,  100  p.c.  pure .  2  00 

Senour's  floor  paints 1  80 

SterlingPure 189 

Manle  Leaf  Paint  (Imp.  V.  40.  Ooj 
Jamieson's  Crown  and  Anchor 
brand 1  86 
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HARDWARE     AND     METAL 


Full  Imperial 
Measure 


You    cannot    lay    too    much 
customers  get  full  Imperial 


Not  Wine  or 
Short  Measure 


R.  stress  on  the  fact  that  your 
([measure  with   every   can  of 


MINERVA 


PAINTS    ANDI  PAINT    SPECIALTIES 

[The  FamousSBritish  Brand 

But  that  is  not  all.      "  MINER VA"|Brand  is  the|essence  of  high  quality,  and  is  backed  by  an  unsullied 
reputation  of  78  years'  standing.^ 

Our  dealer  co-operation  and  selling  helps  have  created  a  tremendous  demand  for 
the  "  MINERVA"  Paints — the  most  profitable  line  for  aggressive  retailers. 
Get  details  of  our  Proposition.      It  will  pay  you. 

Pinchin,  Johnson  &  Co. 

(Canada)  Limited 

Established  in  England  in  1834  377-387  'Carlaw    Ave.,   Toronto 
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Steel  Tanks  and  Self-Measuring  Pumps 
for  Paint  Oils 

They  avoid  all  the  loss  and  inconvenience  sus- 
tained under  the  old  method.  The  steel  tanks  are 
air-tight  and  will  not  permit  the  oil  |toJ  gum  or 
stick.  The  pumps  measure  the  oil  according  to  the 
Imperial  Standard,  directly  into  the  customer's  can. 
They  count  the  gallons  pumped  and  compute  the 
charge  for  fractional  gallons. 

THE  BOWSER   PAINT  OIL  SYSTEM 

will  put  every  cent  of  profit  into  your  pocket,|where 
it  belongs.  With  a  Bowser  your  paint  oil  depart- 
ment will  be  as  clean  and  inviting  as  your  shelf 
hardware  department.     It  draws  trade. 

Why  not  investigate  now  and  be  ready  for  spring. 
Your  fellow  merchants  are  using  them.  They'll 
help  you.     Ask  for  book  No.  15. 

S.  F.  BOWSER  &  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 
For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Tanks,  Gasoline  and 
Oil  Storage  Systems,  Self-registering  Pipe  Line  Measures,  Dry  Cleaning  Systems,  etc. 


Do  you  know  any  of 
these  Bowser  users? 


Samuel  Hobbs, 

1434  Queen  St.  W. 
Toronto 

Geo.  Ecclestone, 

Bracebridge,  Ont. 

Manville  Hardware 
Company, 

Prince  Albert,  Sask. 

J.  H.  Ashdown, 

Calgary,  Alta. 

Arthur  Latham, 

Moose  Jaw,  Sask. 


Cochrane  Hardware 
Company 


Peart  Bros. 


Toronto 


Regina,  Sask. 


57 


11  A  U  D  W  A  11  E     A  IS  1)     METAL 


PLASTER   OF    I'AKIh 

Per  barrel 30 

PINE    TAB 

Half-pint  tins,  per  dozen 0  60 

<"UTT*. 

standard 

Bulk  in  casks 2  20 

"    100-lb.drum»  2  55 

Bladders  In  bbls    2  75 


Flam,  in  bbla 

01  Idem  bolted  In  barrels. 


u  10 
1  00 


HARDWARB 


RED  DRV    LEAD. 

Ueuulne,  5601b.  casks,  per  owt    4  75  4  75 

Genuine,  100  lb.  kegs,        "         5  25  5  25 

No.  1,  casks,  per  100  lbs 4  25  4  25 

No.  1,  kegs,  per  100  lbs 4  75  4  75 

afllNHLI    8IAIN8 

In  6-gallon  buckets      0  75 

TURPENTINE  AND  OIL. 

Montreal    Toronto 

Can.  Prime  wcite  petroleum  gal  0  14  i  12 

U  8.  Water  white         "                0  151  •  131 

U.S.  Pratt's  astral         "                0  19  u  15J 

Castor  oil,  per  lb.,  In  bbls u  us  0  09 

Motor  Gasoline   single  bbls 0  171 

Benzine,  per  gal  single  bbls U  151 

Pure  Turpentine,  single  barrels   0  70  0  69 

Wood  Turpentine 0  60 

Turpentine,  second  run 0  60 

Linseed  Oil,            "               raw..  0  93  0  96 

"                        '              boiled      96  99 

Rosin,  "G"  grade,  bbl.  lots,  100  lbs.  . .  3  25 

VARNISHES. 

r*«>  gal.  iiuii. 

Carriage,  No.  1 ...  1  50 

Pale  durable  body j  50 

' '    hard  rubbing     J  00 

Finest  elastic  ge»  lag     8  00 

Elasclo  Oas 1  50 

Furniture,  pollsfili  g 100 

Furniture,  extra         . .  20 

No.  1 0  95 

mi'iu  0  90 

Light  oil  hmu> 1  35 

Gold  size  Japan      j  00 

TurpB  br  jwn  japan      1  60 

No.  1  brown  Japan 1  10 

Baking  black  japan  1  55 

No.  1  blaok  japau u  95 

Benzine  black  japan 0  76 

Crystal  Damar j  50 

No.  1         "         .              ....  j  jj 

Pure  asphalt  a  m 1  40 

Oilcloth 150 

Lightning  dryer 0  85 

OjlasHlite  varnish ...  •;  25 

CopaLine  varnish 2  25 

"ramtine  etnor  fiuini,  *  2> 

Jamieson's floor  enamel ....  1  75 

inerwin- Williams  aupal  varnlsn  ..  a  ou 

Canada  Paint  Cos  sun  varnish  ...  2  25 

"  Kyanlze  "  Interior  Finish 2  4u 

"  Flint-Lao, 'ooaoh 1  gn 

R.H.  Ltd."  Gold  Mortal  "    In  oases  2  25 

Dependon  Lt.  H.  Oil  Finish 8  75 

Everlastic  Floor 14  25 

Fiaamc  floor  nuir.ii  3  u„ 

Blastlca  «x'orl"r  rlnl.h  4  MS 

Stovepipe  varnish,  1  pints,  per  gross  8  00 
Pure  white  shellac  varnish,  in  barrels  1  75 
Pure  orange      "  "  "         i  60 

No.  1  orange     "  "  "         i  30 

WINDOW     GLA88 

BUe  United  Double 

Inohes.  otar  Diamond 

Under26 (4  85  1  6  25 

26tu40 4  65  6  75 

41  to  50 6  10  7  50 

51to60  5  35  8  50 

61to70  5  75  9  75 

71to80 6  25  11  00 

81to85  7  00  12  50 

86to90 1500 

91  to  95 17  50 

96tol0<  ....  20  50 

Toronto,  25  p.c.  and  30  p.c. 

Montreal  prices,  no  discount. 
Size  United  Inches  Star 

Under  26  43  05 

26  to  40 3  25 

41  to  50 365 

51  to  60 390 

1  to  70 4  15 

WHITE   iliU  GROUND  IN  OIL.      Per  1UU  ID 

Montreal    Toronto 

Anchor,    pure 6  85  7  00 

Brandram's  B.  B.  Genuine  ..      7  85  8  00 

O.P.C.  decorators,  pure 6  85  7  00 

Crown  and  Anchor,  pure 6  85  7  00 

Haepham  Genuine 710  7  25 

Essex  Genuine  (Windsor) 7  00 

Island  City  Decorators' Pure.    6  85  7  00 

LilyPure 6  85  7  00 

Moore's  Pure  White  Lead....  7  00 

Monaroh  (Windsor) 6  60 

M'unro'i  Seiec  Kla*»  White.       7  10  7  25 

Purity,  O.  O.  Co. 's  Ltd 6  60 

ttanuay's  Purs  Lei  d 6  85  7  00 

Kamsay'e  Exterior  6  60  6  75 

Sterling  Pure 7  00 

TigerPure 6  85  7  00 

4k 
Western  Schedule. 

Terms— 2  p.c.  30  days  or  net  3  months  from 
date  of  shipment.  Packages  25  lbs.  and  over. 
500-lb.  kegs,  15c  per  100  lbs.  lower.  Delivery— 
F.O.B.  Toronto  or  Hamilton ;  London,  5c  per 
100  lbs.  extra.  Contracts  as  required  until 
15th  May,  1911. 

WHITE   ZINC  (DRY). 

ixtra  Ked  neal.  V.M 0  071 

white  ZINC    IN  OIL, 

fore,  In  25-lb.  Irons   0  10 

go.  1         '•        "       0  07 

o.  I.        "         "        0  05} 


ADZES. 

Oarpenters',  per  doz 1J  50  1*00 

Plain  ship,         "  '8    '0  22  Uu 

AXES  AND   HATCHET8 

Single  bit,  per  doz 6  00  a  00 

Double  bit      "      10  00  12  Ou 

Bench  Axes 6  75  10  00 

Broad  Axes 22  75  25  n,. 

Hunters'  Axes  5  00  6  00 

'Boys'  Axee 5  75  6  50 

Lathing  hatchets 4  70  10  U0 

Shingle        "        1  45  6  75 

Claw     .       "•        1  70  5  00 

Barrel)         "         5  50  6  85 


L&ylor-ff or ut-s,  prospeotors 0  051 

Buckworth.  per  lb  u   iOj 

AMMUNITION 

"Dominion"  Rim  Fire  Ca-tridges  and 
C.B.  caps,5i,  10  &  21p.c.;B.B  caps,  nil,  lOand 
24  p.c;  Centre  Fire  Pistol  Cartridges,  25  and 
21  pc;  Centre  Fire  Sporting  and  Military 
Cartridges,  10  and  10  p.c  ;  Primers,  10  and  21 
p.c;  Brass  Shot  She' Is,  45  and  121  V-C.;  Shot 
Cartridges,  discount  sams  as  ball  cartridges, 
f.o.b.  any  iobbing  point  east  of  Manitoba. 
Net  90  days. 

"Crown"  Black  Powder,  30  and  10  p.c; 
"  Sovereign"  Bulk  Smokeless  Powder,  30  and 
10  p.c;  "  Regal"  Dense  Smokeless  Powder,  30 
and  lOp.c;  "Imperial"  Shells, both  Bulk  and 
Dense  Smokeless  Powder,  30  and  10  p.c. 
Empty  8hells,  30  and  10  p.c    90  days  net. 

Ordinary  drop  shot,  AAA  to  dust  $7.5U  pel 
100  lbs.  Discount  25  per  oent ;  cash  discount. 
2  per  oent,  30  days  ;  net  extras  as  follow* 
subject  to  cash  discount  only  ;  Chilled,  40  o  , 
buck  and  seal,  80c;  no.  28  ball,  $1  20  per  1CX1 
lbs.:  bags  less  than  25  lbs.,  1c.  par  lb.;  F.O.B 
Montreal,  Toronto,  Hamilton,  London,  8t. 
John  and  Halifax,  freight  equalized. 


AUGERS   AND    BITS 

Ford's  auger  bits 30  and  10 

Irwin's  auger 471 

Gilmour'B  auger 60 

Rockford  auger 1 50  and  10 

Gilmour's  car 471 

Clark's  expansive 40 

Jennings'  Gen.  auger,  net  list. 

BARN   DOOR  HANGERS. 

doz.  pairs 

Stearns  wood  track 4  50  6  00 

Zenith -  9  00 

Atlas,  steel  covered 500  600 

Perfect 8  00  1100 

New  Milo,  flexible 6  00 

Double  straphangers,  doz.  sets    6  50 

Standard  jointed  hangers,  "        —  6  45 

Steel  King  hangers             "        6  40 

Storm  King  and  safety  hangers  —  6  25 

Storm  King  rail 4  25 

Crown 4  85 

Orescent 6  50 

Sovereign 7  25 

Chicago  Friction,  Oscillating  and   Big  Twin 

Hangers,  5  per  cent. 
Steel,  track,  1  x  3-1 6  in.  (100  ft. ) . . .  3  25 


BARN    DOOR    LATCHES 


Challenge,  dozen. 
Defiance,  dozen . . 
Gem  dozen 


3  15 
2  75 
7  50 


Door  bells,  push  and  turn,  45  and  10  p.o. 
Cow  bells,  65  p.c. 

Sleigh  bells,  shaft  and  banes,  pair,  22c  up. 
Sleigh  bells,  body  straps,  each,  $1.15  up. 
Farm  bells,  No.  1,  $1.65. 


Extra,  60, 10  and  10  per  oent. 

Standard,  60, 10, 10  and  10  per  oent. 

No.  1,  not  wider  than  6   in.,  60,  10,10  and  10 

Agricultural,  not  wider  than  4  In.,  75  per  oent 

Laoe  leather,  per  side,  80c;  out  laoes,  85c 

BIRD  OAOEP, 

Brass  and  Japanned,  40  p.  c. 

BOLTS  AND  NUTS 

Carriage  Bolts,  common  new  $1  list     Per  cent 
"  "      I  and  smaller...  70 

"  "      7-16  and  up 

"  "       Norway  Iron  ($3 

list) 60 

Machine  Boits,  I  and  less 60, 10  &  10 

Machine  Bolts,  7-16  and  up  ... .    60 

Plough  Bolts 55,    5  *  10 

Blank  Bolts 60 

Bolt  Ends 60 

Sleigh  Shoe  Bolts,  I  and  less. . .     60  and  10 
Sleigh  Shoe  Bolts,  7-16  &  larger    55  and  05 

Coach  Sorews.  new  list 7 

Nuts,  square,  all  sizes,  44.c  per  lb.  off. 
Nuts,  hexagon,  all  sizes,  41c  per  lb.  off. 
Stove  rods,  per  lb.,  51  to  Re 
Stove  Bolts  80. 


BUILDING   PAPER,    ETO 

Tarred  Slater's  paper,  per  roll 70 

O.  K.  paper,  No.  1,  per  roll 0  75 

O.  K.  paper,  No.  2,  per  roll 0  70 

Plain  Fibre,  No.  1,  per  400  ft.  roU. . . .  0  45 

Plain  Fibre,  No  2,             "            ....  0  27 

Tarred  Fibre,  No.  1,  per  400  ft.  roll. . .  0  55 
Tarred  Fibre, No.  2,            "             ..0  35 

Tarred  Fibre  Cyclone,  25  lb.,  per  roll  0  55 

Dry  Cyclone,  15  lbs..        0  45 

Plain  Surprise,  per  roll 0  40 

Resin  sized  Fibre  per  roll 0  40 

Asbestos  building  paper,  per  100  lbs..  4  00 

Heavy  straw,  plain  &  tarred,  per  ton  3'  50 

Carpet  Felt,  per  100  lbs 2  5u 

Tarredwool  rooting  felt,  per  luu  lb.. . .  1  811 

Pltoh,  Boston  or  Sydney,  per  10 J  Its  0  7'' 

Pltoh,  Scotch,  per  100  lbs 0  65 

Ueav>  I  Ihre,  32'  &  60',  per  1U0  lbs. . . .  3  00 

2  I  ly  Read}  Rooting,  per  square C  70 

J    '                         '                 "        ....  95 

2  Ply  uuiupieio.  per  mil 116 

3  "               1  35 

Liquid  Booting  Cement,  brls.,  per  gal  0  15 

"       tins              "    f1  20 

Crude  Coal  Tar,  per  barrel 3  50 

Refined  Coal  Tar,  tins,  per  doz 1  25 

Refined  Coal  Tar,  per  barrel 4  50 

Shingle  varnish,  per  barrel 4  50 

Caps,  per  lb  0  06 

Nails,  per  lb 0  05 

M  op  cotton,  per  lb 0  15 


Plated,  bower  barff  &  nickel,  No.  241,  45  p. 
Wrought  brass,  45  p.c.  off  revised  list 
Cast  iron  looBe  pin,  60  p.c 
Wrought  steel  fast  joint  an  '  loose  pin,  70  p.c. 
Crescent  brands,  70  per  cent 

CEMENT  AND  FIREBRICK 
anaolan  Portland,  bags  per  bbl    1  55    1  70 

White  Bros.  English 2  00    3  05 

Laf arge  "  oement  in  wood 3  40 

Fire  brick,  Scotoh,  per  1,000  ....  23  00  ?8  00 

English 17  00  2100 

"  American,  low 23  00  25  00 

"  "  high 27  50  35  00 

Fire  olay  (Scotch),    net  ton  ....    5  50 

CHALK  AND  PENCILS 

arpeuters  Colored,  per  gross       0  65    0  80 
"         lead  pencils,  per  grs    2  40    6  75 
CHISELS. 

Cold  chisels,  5  x  6  in  ,  doz 2  20 

Bevel  edee,  1  innh.  doz 2  50 

CHAIN 
Prool  coll,  per  1U0  lb.,  }  In.,  $6.00;  5-16  In., 

$4.85;  I t4-25;  7-16  in.,  $4.00;  i  in.,  $3.75; 

9-16  ir...  $3.70 ;  g  in.,  83.65  ;  J  in.,  $3.60;  ,  in., 
$3.45;  1  in.,  $3.40. 

Stall  fixtures,  35 ;  trace  chain,  45 ;  jaok chain, 
Iron,  50 ;  jack  chain,  brass,  50 ;  cow  ties,  40 ; 
baiter  chains,  50  and  5;  tie  outs,  75;  coil 
chain,  50  and  5;  hammock  chains,  galvan- 
ized, 35  and  5. 

CHURNS. 

[So. 0,  »H.  jNo.1,$9;  No.  2,  $10 ;  No.  8, 
■fll  ,  No.  4,  $13  ;  No,  5,  $16.;  f.o.b.  Toronto 
Hamilton,  London  and  St.  Marys,  40 
per  tent.;  f.o.b.  Ottawa,  Kingston  and 
Montreal  374  and  10  per  cent. 

CLAMPS 

Malleable  nwlvel  head,  4  In 2  50 

"  adjustable,  4  In 7  60 

OarpenterB,  3  feet 3  60 

OOHDnOTOR   PIPE. 

2  inch,  in  !'  loot  lenghts 3  30 

3  "  "  "  4  00 

4  "  "  "  5  28 

5  "  '■  ■'  7  26 

6  "  "  8  80 

COTTER     PINS 

nr>r..er  plus,  90  p.c  Montreal 

OOFPEk  AND  NICKEL  WARE. 

1  t  pe»   boilers,  kettles.  471  n  °- 
Copper  tea  and  coffee  pou.  421  p.c 
Oopper  pitts.  271  Per  oent 
Foundry  good*,  nollow  ware,  45  p.o. 

DOOR  KNOBS 

Oanadlan  knobs,  45  and  10  per  oent. 
Porcelain,   mineral  and  Jet  knobs,  net  list. 

DOOR  SETS. 

Canadian.  4!>  and  10  per  oent. 
Door  pulls,  60  per  cent. 

DOOR  HANGERS  (PARLOR) 

Single  sets,  each  (Easy  brand) 1  80 

Double  sets,  each     3  25 

Unbreakable  rail.  100  feet 5  00 

DOOR  SPRINGS 
Chicago  (coil),  25  per  cent. 
Reliance  (coil),  20  per  oent. 

DRAW  KNIVES. 

Oarpenters  6  inch,  doz 5  25 

Folding  handles,  8  inoh,  doz 1  80 

DRILLS. 
Bit  stook  drills,  2-32  in.,  doz 0  67 

ESCUTCHEON     PINS 

Steel,  dli  oonnt  60  per  oent 
Brass,  55  oer  nens 

SAVETROCOHP. 

8  inoh  in  100  foot  lengths 2  90 

10    "  "  "       > 8  16 

12    "  "  "        ., 3  68 

15     "  "  "  6  25 

Add  extra  10c  per  100  ft.  O.G.  Round  Bead 
Trough. 

tAOTORT   «TLK  CANS. 

Milk  cans  and  palls,  35  p.o. 

Hand  delivery  and  creamery  oans,  40  p.o. 

Railway  cans,  45  p.c. 

Cream  cans,  40  p  c. 

Creamery  trimmings,  75  and  121  P.o 


rACUETS. 

O  .niaiiii,  oork-llned,  35  per  oeni 

FARRIER    KNIVES 

Buckworth,  50  p.o. 

PILES   AND   RASPS. 

P. 

711 
70 
70 

70 

60 
(50 

<m 

271 

35 

»r  oent 

and  10 

and  10 
and  10 

McCleUan,  Globe 

nd  10 
and  10 

and  10 

Nicholson     

Jowett's  (English  list)         

Spear  &  Jackson  (Eng)ish  list) 

FORGES 

Blacksmiths  portable,  135  lbs 

.  9  85- 

GALVANIZED   WAR* 

Dufferin  pattern  pails,  45  per  cent 
Flaring  pattern,  45  per  cent 
Galvanized  washtubs,  45  per  cent 

GRINDSTONES 

Over  40  lbs.  and  2  in.  thick,  per  100  lbs. 
Smaller  sizes  extra. 

UAMOlEHa. 

1  10 
0  36 

Ladies  claw,   handled,  doz 

Adze  eye  nail  hammer,  10 oz  ,  doz. . . . 
hickory  handle,  1  lb.,  doz. 

"       straight  claw,  1  lb.,  doz 

Farriers  hammers,  10  oz.,  doz 

Tinners  setting.  1  lb.,  doz 

0  60 

1  25 

6  25 

7  00 
5  60 
4  50 

Machinists,  1  lb.,  do7 

Sledge,  Canadian,  5  lbs.  and  over  . 

Sledge,  Masons,  5  lbs.  and  over 

3  20 
0  06 
0  08 

Sledge,  Napping,  up  to  2  lbs 

0  09 

HARVEST  TOOLS. 
50  and  5  per  cent. 

Sidewalk  and  stable  sorapers,  net,  $2.25. 
Wood  hay  rakes,  40  and  10  per  oent. 
Lawn  rakes,  net. 

HALTERS  (SNAP  AND  RING) 

Jnce  Rope,  j-tnch per  gross     ....      8  00 

"     ,r     \   "     ....       ,P  ....     10  60 

"     "      I"      ....       "  ....     13  60 


Leather,  1-lnoh  per  doi. 

Leather,  11  '" 
Web 


4  00 

5  20 
2    6 


SISAL  HALTERS  (SNAP  AND  RING 

fin.  $9.00;     7-16-in.  $10.20;    1-in.    $11.40 
9-16-in.  $13  20;  §-in.  $15.00. 

HINGES 
Blind,  dtsoount  60  per  oent. 
Heavy  T  and  strap,  4-ln    100  lb.  net. .    7  28 

5-ln.       "      7  00 

"  6-ln.,     "      6  76 

"  "  8-ln.,  6  50 

"          "        10-ln.  and  larger . .    6  2S 
Light  T  and  strap,  discount  65  s.c. 
Sorew  book  and  hinge- 
under    12    n....  per  100  lb 4  00 

over  12 In "  ....        3  50 

Crate  hinges  and  back  flaps,  65  and  5  p.  o. 
Ohe>  t  hinges  and  hinge  hasps,  65  p.o. 

HINGES  (SPRING) 

Spring,  per  gross— No.  5,  $16.10;  No.  10, 
$16.10;  No.  20,  $9.50;  No.  50,  $17.58;  No. 
51,  $7.76;  No.  120,  $16.10. 

Screen  door  sets— No.  2250;  $14.95  ;  No.  2260* 
$19.55;  No.  2275,  $21.85;  No.  1192,  $19.55. 

Chicago  hold  back  screen  door,  iron,  gro.  $12. 

Chicago  spring  hinges,  15  p.c. 

Triplex  spring  hinges,  40  p.c. 

Chicago  surface  floor  (6,000),  45  p.c 

Garden  City  fire  house  hinges,  121  po. 

"Chief"  floor  hinge,  50  p.c. 


2  25 

3  40 


HOOKS 
Wrought  Iron  hooks  and  staples 

1x5 per  gross 

5-16x5 R 

Bright  wire  sorew  eyes,  60  p.o. 

Bright  steel  gate  hooks  and  staples 

Iron  screw  book*,  60  and  20  p.o 

Iron  gate  books  and  eyes  60  and  20  p.o. 

Crescent  hat  auo  <-.>at  wire.  60  per  cent 

Stove  pipe  eyes,  kitchen  and  square  hooks 

60  p.c. 

HORSE    NAILS 

MR  M.  cold  forged  process  list,  10th  Jan- 

aary,  1912.  Prioe  per 

Size  Length  25-lb.  box 

Nos.    3  It  inoh  $4  H' 

4  1}  "  3  76 

5  1 15-16  3  60 

6  21  3  10 

7  2  5-16  2  90 

8  21  2  75 

9  2 11-16  2  (0 

10  2}  2  50 

11  3  1-16  J  45 

12  31  2  46 

HOR8ESHOES. 

Iron  shoes,  light,  medium  and  heavy.  No. 
2  and  larger,  $3.90;  No.  1  and  smaller,  $4.15; 
snow  pattern,  No.  2  and  larger,  $4.15;  No. 
1  and  smaller,  $4.40;  "XL"  steel  shoes,  new 
light  pattern,  1  to  6,  No.  2  and  larger,  $4.36; 
No.  1  and  smaller,  $4.60;  "  X.L."  steel  shoes., 
feather  weight,  pattern  all  sizes,  No.  0  to  4, 
$5.75;  special  countersunk  steel,  all  sizes, 
0-4,  $6.25;  toe  weight  steel  shoes,  all  sites. 
No.  1  to  4,  $6.75.     F.O.B.  Montreal. 

Toecalks  Standard,  J. P.  a  Co., "Blunt"  No. 
1  and  smaller,  $1.50;  No.  2  and  larger,  $1.26. 
"  Sharp"  No.  1  and  smaller,  $1.75 ;  No.  2  and 
larger,  $1.50  per  box.    Put  up  in  254b.  boxes 

HORSE  WEIGHTS. 

Taylor-Forbes,  410. 

ICE  OR*  AM    rBIItlSK 

white  Mountain. .V,   per  lb 


58 


HARDWARE     AND     METAL 


ALEX-AMRTHUR&KF 


A^oMtf^eal. 


WRITE    US    AT    ONCE 


"READY"    ROOFING    AND    "BLACK 
DIAMOND"   TARRED  FELT 

When  handling  roofing  and  building  papers  it  is  to 
your  advantage  to  supply  your  trade  with  the  best, 
even  if  your  profits  are  not  so  large,  as  a  satisfied 
customer  is  your  best  advertisement — an  advertise- 
ment that  will  greatly  increase  your  business. 

Our  products  can  be  easily  laidjby  any  ordinary 
workman,  and  are  guaranteed  tofmeet  the  require- 
ments of  every  buyer.  We  alsc/make  a  full  line  of 
Wrapping  Papers. 

"CYCLONE"   AND   "JOLIETTE" 
BUILDING   PAPERS 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


Increase  Your  Sales 

by  selling  goods  that  create  enthusiasm  among    * 
users.       These    kind    of    goods    can    be    easily 
obtained  in 


HEINISCH      SHEARS 


The  dealer  will  find  it  a  pleasure  to  handle  them  as  they  bring  good  profits,  and  guarantee  him  against 
come-backs.  High  quality  and  perfect  temper  does  it.  We  also  manufacture  Tailors'  Shears, 
Trimmers,  Tinners'  Snips,  etc.     Ask  your  jobber  for  them. 

R.  HE1NISCHS  SONS  COMPANY  Newark,  N.J.,  U.S.A. 


fVesto   Double  Bath  Cocks 

Nickel  Plated.      With  China  Index  Handles 
"A     QUARTER     TURN     GIVES    A    FULL    OPENING" 

Tails  (Finished)  Screwed  for  }4  in.  Male  I.P. 


GOOD 


(   METAL 
J    PLATING 
I    FINISH 
{  DESIGN 


We  can  quote  you  an  attractive  price.      Write  Dept.  P. 

T.  McAVITY  &  SONS,  Limited,  ST.  JOHN  and  WINNIPEG 


HARDWARE    AND    METAL 


uim 

{b>  knives,  net  Hat. 
Oleuae,  50  and  25  per  oent. 

KITCHEN  IHilClUD  WABI 
White  ware,  75  per  oent. 
London  and  Prinoess,  50  per  oent. 
Canada,  Diamond,  Premier,  50  and  10  p.o. 
Pearl,  Imperial,  and  granite  steel,  80  and  10 

per  oent. 
Premier  ateel  ware,  40  per  oent. 
•tar  deoorated  steel  and  white,  IS  per  oent. 
Hollow  ware,  tinned  ateel,  45  per  oent.  off. 
Enamelled  street  algna,  4U  P.O. 

KITCHEN    SUNDRIES. 

Aibeatoa  mata,  50  p  o. 

Can  openers,  per  dos 0  40  0  75 

Mlnoing  knives  per  do* 0  50  0  90 

Potato  mashers,  wire,  per  doi. . .  0  60  0  70 

"  wood       "        ..  0  50  0  80 

Vegetable  slloers,  per  doi 2  25 

Universal  meat  ohopper,  No.  1 1  15 

Enterprise  ohopper,  eaoh    1  SO 

Spiders  and  try  pans, 50 and  5  p.o. 

Star  Al  ohopper  6  to  32    1  85  4  10 

'  "         lOOtolOJ 1  SB  1  00 

Kitohen  hooks,  bright 0  BO 

Toasters,  50  p.o 
Fire  shovels,  50. 
Oil  stores  and  ovens,  50  and  10. 

LADDIES 

8  to  6  feet,  12o.  per  foot ;  7  to  1ft.,  13o. 
Extension  ladders,  15o.  per  foot  up. 


6  76 

5  00 


LANTERNS. 

Japanned  ware,  45  per  oent. 

No.  2  or  4  Plain  Cold  Blast per  doi. 

Lift  Tubular  and  Hinge  Plain,      " 
Japanning,  50c.  per  dozen  extra. 
Prism  globes,  per  dozen,  $1.20 
Lamp  wick,  50  per  oent. 


LAWN     HOSE 

Oompetition  grade  lawn  hose,  70  and  5. 

LAWN   MOWERS 

Taylor  Forbes  Co.— 8-inch  wheel,  3  knives, 
13  in.,  95.10;  9-in.  wheel,  3  knives,  12  in., 
16.75 ;  9-in.  wheel,  5  knives,  12  in.,  97.76, 
lOi-in.  wheel,  4  knives,  12  in.,  88.50;  lOJ-in, 
wheel,  4  knives,  12  in.,  ball  bearing,  910.00: 
50  per  oent.  f.o.b.  Guelph. 

D.  Maxwell  &  Sons.—  8-inch  open  wheel, 
S  knives,  12  in.,  95.10;  do..  4  knives,  96.35, 
l-kioh  wheel,  3  knives,  12  in.  sizes,  96.75; 
do.,  4  knives,  97.25 ;  104-inch  wheel,  4  knives, 
13  in.  sizes,  $8.50,  ball  bearing  do.,  910; 
do.,  5  knives,  910.50.  50  per  cent,  f.o.b.  fac- 
tory. 

LOOKS  AND    KEYS. 
Canadian,  45  and  10  per  cent. 

LUMBERMEN'S  SUPPLIES 

Cant  hooks,  dozen,  from 12  00 

Axes,  dozen,  from 6  50 

Axe  handles,  dozen,  from 1  15 

Cross  cut  saws,  per  foot 0  25  0  43 

Axe  wedges,  dozen 0  25 

Ball  and  heel  calks 4  00  4  25 

MALLETS, 

Tinsmiths',  24  x  5*  in.,  per  doz 1  26 

Carpenters',  round  biokory,  6  in.,  per 

doz 195 

Lignum  Vitae,  round, 5  Inch,  per  doz    2  40 
Caulking,  No.  8,  oak,  per  doz 15  00 

MATS 

Wire  door  mats,  standard,  16x24,  doz.    9  00 

METAL  POLISH. 

Tandem  metal  poliBh  paste 6  00 

Axoline  brass  cleaner,  100  in  package    6  50 

MINERS  SUPPLIES 

Mattocks,  6  lb.,  18  inch,  96  dozen 
Picks,  6  to  71b.,  4.65  doz 
Plok  handles,  81-85  dozen. 
Prospectors'  hammers,  lfij  oentsper  lb 
Drilling  hammers,  6  cents  per  lb. 
Crowbars,  3}  cents  per  lb. 

MOPS  AND  IRONING   BOARDS. 

Mops,  per  doz 120    150 

Folding  ironing  boarda 16  25  18  00 

NAILS  Wire 

1— ljlnch 3  35 

liinoh        3  00 

14— Ulnoh 2  75 

2—  21inoh     2  65 

»J— Jfinoh 2  50 

3— 3}  i neb 2  45 

84— 4  inch 2  40 

4],  5,  54,  6  inch  (base)         2  35 

Out  nails— Montreal,  92.40 ;  Toronto,  82.60. 
Miscellaneous  wire  nails,  75  per  cent. 
Coopers'  nails,  334  per  oent. 

Pressed  spikes,  |  diameter,  per  100  lbs. .  2  85 

OAKUM. 

Plumbera  ....per  100 lb 4  60 

OILERS. 

Kemp's  Tornado  and  MoOlary  t  Model 
galvaniaed  oil  oan,  with  pump,  5  gal- 
lon, per  dozen  

Davidson  oilers,  40  per  cent. 

Zuie.  and  tin,  50  per  oent. 

Coppered  oilers,  50  per  oent.  off. 

Bran  oilers,  SO  per  oent, 

Malleable,  SB  per  oent 

PLATE-D    0OOD8 

Tfiilliiniwam.  40  per  cent  discoun 

flatware,  staples,  40  and  10;  fancy,       and  50. 

■aMon'a   "Orees    Arrow"  natwe,   42|  per 

eent.     "Srogalese"  and    "AJaski"  Nevada 

stiver  flatware,  42  p  i. 


PIECED    WARE. 

oisouuot  35  per  oent. 

10-ot-  flaring  aap  buoketa,  35  ner  oent 

6, 10  and  14-qt.  flaring  palls  35  per  oent. 

Copper  bottom  tea  kettles  and  boilers,  35  p.o. 

Coal  hods,  40  per  oent. 

Boiler  and  tea  kettle  pitta,  36  p.o. 

plajucb 
Wood  benoh,  Canadian,  40,  American,  15  p.o. 
Wood,  f  anoy,  SO  to  35  per  oent. 
Stanley  planes,  $1.55  to  $3.60,  net  list  prices. 

PLIERS  AND  NIPPERS. 
uutton'i  genuine,  37 1  to  40  per  oent 

PLOUGH   LINES. 

Russian  snap per  gross    30  00 

Indian  snap ' '  25  00 

PUMPS. 
Berg  s  wing  pump,  7  5  per  oent. 

raiors.  per  doi. 

Boker'a  7  60     1100 

"        KuigOutter 15  00 

Henokel'a 7  50     30  0t 

Olauss  automatlo  safety    37  00 

Olauss  perfect  stropper 1600 

Gillette  Safety,  eaoh 8  76 

Claass  Razors  and  Stropa,  SO  per  oent 

Brer  Ready  Safety ...     BOO 

ROPE  AND  TWINE, 

Sisal  rope 0  08* 

Pure  Manilla  rope 0  10} 

"British" Manilla 0  09 

Cotton,  3-16  inch  and  larger 0  24 

Russia  Deep  Sea  line,  i  in.  diam.  and 

over,  154  J  under  J  in.,  16J. 
Jute,  |  and  upwards,  9c.;  under  |,  9Jc. 

Lath  yam,  single 0  08 

Lath  yarn,  double 0  08J 

Sisel  bed  cord,  48  feet,  per  dozen ....    0  65 

Steel  bed  cord,  6 1  feet,  per  dozen 0  80 

Sisel  bed  cord,  72  feet,  per  dozen ....    u  95 
Cotton  clothes  line,  274  off. 

Bag,  Russian  t wine,  per  lb 0  27 

Wrapping,  cotton,  3-ply  twine    0  26 

,r  "  4-ply  twine    0  30 

Mattress  twine,  per  lb 0  45 

Staging       "  "    0  35 


10  00 


REFRIGERATORS 

Sanderson-Harold,  40  per  oent. 
Galvanized,  45  p.o. 

RIVETS  AND  BURRS. 
Iron  Rivets,  black  and  tinned,  60, 10  and  10. 
Iron  Burrs,  60  and  10  and  10  p.o. 
Copper  Rivets,  usual  proportion  burrs,  85  and 

124  Per  oent. 
Copper  Burrs  only,  324  p.o. 
Extras  on  Coppered  Rivets    4-lb.    package' 

lo.  per  lb.;  4-lb.  paokages  2c.  lb. 
Tinned  Rivets,  net  extra,  3c.  per  lb. 
Coppered  Rivets,  net  extra,  24c.  per  lb. 

RIVET  SETS. 
Canadian,  85  to  874  Per  oent. 
RULES. 

Boxwood,  No.  68,  2  foot,  doz 115 

vorp,  No.  1383, 3  foot,  eaoh 3  50 

BAD  IRONS. 

Mrs.  Potts,  No.  55,  polished.  ...per  set  0  80 

No.  50,  niokle-plated,  "  0  85 

handles,  Japaned,  per  gross  8  40 

Common,  plain. 4  25 

"         plated '.  6  SO 

Aabestoa,  per  aet I  50 

SAND  AND  EMERT  PAPER, 

Sand  and  emery  paper,  40  per  oent 

SASH  WEIGHTS 

Sectional,  1  lb.  each,  per  100  lb 2  25 

Sectional,  %  lb.  each,  per  100  lbs 2  40 

Solid,  3  to  30  lbs  1  55 

SASH   OOM.D 

No  8.  per  i'  , .        0  33 

SAWS. 
Atkins  Hand  and  Crosscut,  25  per  cent. 
Disston's  Hand,  15  per  cent. 
Simonds  Hand.  15  per  cent 
Shurley  &  Dietrich,  40  and  35  per  cent 
Spear  s  Jackson,  40  per  cent. 

SAW   SETS. 

Canadian  discount  40  p.c 

SCREEN  DOORS  AND  WINDOWS  Doz 
Common  doors,    2  or   3  panel,  walnut 

stained,  4-in., style 7  80 

Common  doors       or  3  panel,  grained 

only,  4-in.  style 8  10 

Beaver  window  screens,  14x18,  open  284 

inches 1  60 

Perfection  window  screens,  14x15,  open 

224  inches 1  80 

Model  window  screens,  14x22,  open  364 

Inches 2  25 

SCALES. 

Gurney  Standard,  35;  Champion,  50  p. c. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Champion 
ScaleB,  45. 

Fairbanks  Standard,  30;  Dominion,  50; 
Richelieu,  50. 

Warren  new  Standard,  35 ;  Champion,  45 , 
Weigh  Beams,  30. 

SCYTHE  SNATHS 
Canadian,  40  per  cent. 

screws  Per  cent 

Wood  F.H.,  bright  and Bteel 85  and  10 

"      R.H.,  bright 80  and  10 

'      F.H.,  braes 75  and  10 

"      R.H.,  brass 70  and  10 

"      F.H.,  bronze 70  and  10 

"      R.H.,  bronze 65  and  10 


Drivesorews 8  "1  and  10 

Set,  oase  hardened 60 

Square  cap 60  and  05 

Hexagon  cap 45 

Bench,  wood,  per  doz 85  00 

"       Iron,  per  doz 4  35 

SCREWS  (MACHINE) 

Plat  head,  iron  and  brass,  85  per  cent. 
Fillister  head,  iron,  SO;  brasa,  35  per  oent. 

SCREW  DRIVERS. 

Sargent's,  per  dozen 0  65       1  00 

North  Bros.,  No.  30,  per  dozen 16  80 

SCISSORS  AND  SHEARS 

Clauss,  nickel  scissors  and  shears,  60;  Japan 

65 ;  tailors,  40 ;  pruning,  70 
Seymonr's,  50  and  10  per  cent. 
Acme  Shear  Co. ,  nickel-plated  and  Japanned, 
40  per  cent. 

SHELF  BRACKETS 

No.  140  65  and  10  p.o. 

SKATES  AND  HOOKEY  STICKS. 

Starr  skates,  374  per  oent. 
Boker,  hookey  30c.upwards  ;  spring 
Empire  hookey  sticks,  93  00,  93.50. 
Micmao  and  Rex  sticks,  94.00, 96.00 
Pucks   net,  81.50. 

SHOVELS  AMD  SPADES. 

Canadian,  No.  1  and  2  grade,  60  and  24  p.o.; 
No.  3  and  4  grade,  50  and  34  p.o. 

SQUARES. 

Disston's  60  and  10  p.o. 

Stanley  Try  Squares,  size  74,  doz.  net . .  82  85 

SNAPS. 

Harness,  25  per  cent. 

SOLDERING  IRONS 

Base,  per  lb.,  38  cents. 

STAMPED  WARE. 

Plain,  75  and  124  per  cent. 
Retinned,  75  and  5  per  cent. 
Tinners'  trimmings,  75  and  5  p.o. 

SAP  SPOUTS. 

Bronzed  iron  with  hooks per  1,000    7  50 

Eureka  tinned  steel,  hooks  "  8  00 

STAPLES 

Poultry  netting,  100  lbs 5  70 

Bed,  100  lbs.,  No.  14 6  75 

Blind,  per  lb 12 

OooperB'  staples,  45  per  cent. 
Bright  spear  point,  75  per  oent. 


STABLE  FITTINGS. 

Dennis  Wire  4  Iron  Co',  334  p.o. 

STOVE   BOARDS 

Lithographed,  60  and  10 

STOVEPIPES. 

5  and  6  inch,  per  100  lengths 

7inoh "  ~r 

Nestable,  40  per  oent. 

STOVEPIPE  ELBOWS 


5  and  6-inoh,  common per  doi.    1  22 

7-inoh "         135 

"olished,  15o  per  dozen  extra. 
Thimbles,  70  p.o. 
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STOCKS  AND  DIES. 

No.  20  Beaver  Die  Stock 18  75 

STONES— OIL  AND  SCYTHE. 

Washita per  lb.  0  25  0  37 

Hindostan "  0  06  0  10 

slip "  0  18  0  20 

Axe "  ....  0  10 

Deer  Creek "  ....  0  10 

Deerlick "  ....  0  25 

"      Axe "  ....  0  15 

Lily  white "  0  42 

Arkansas "  ....  150 

Water-of-Ayr "  0  10 

Scythe per  gross  3  50  5  00 

TACKS,   BRADS,   ETC. 

Carpet  tacks,  blued,  80  and  10  P.O.;  tinned, 
85 ;  (in  kegs),  40 ;  cut  tacks,  blued,  in  dozens 
only,  80  and  10;  4  weights,  60;  Swedes  cut 
tacks,  blued  and  tinned,  bulk,  85  and  5,  in 
dozens,  75  and  10;  Swedes,  upholsterers', 
bulk,  90;  brush,  blued  and  tinned,  bulk,  70 
and  10 ;  Swedes,  gimp,  blued,  tinned  and  jap- 
anned, 824;  zinc  tacks,  35;  leather  carpet 
taoka,  35 ;  copper  tacks,  45 ;  copper  nails,  50 ; 


trunk  nails,  black,  66  and  10;  truna  nails,  tin 
ned  and  blued,  65  and  10 ;  clout  nails,  blued 
and  tinned,  65  and  10;  chair  nails,  36  and  10; 
patent  brads,  40  and  10 ;  fine  finishing,  40  and 
10 ;  lining  tacks,  in  papers,  net ;  lining  taoka, 
in  bulk,  15 ;  lining  tacks,  solid  heads,  in  bulk, 
75;  saddle  nails,  in  papers,  10 ;  saddle  nails, 
in  bulk,  15;  tufting  buttons,  22  line  in  dozens 
only,  60;  zinc  glaziers'  points,  5;  double 
pointed  tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  55;  clinch  point  shoe 
rivets,  45  and  10 ;  cheese  box  tacks,  874  i 
trunk  tacks,  80  and  20 ;  strawberry  box  taoka. 
80  and  10. 


TAPE  LINES. 

Universal,  ass  skin,  No.  714,  66  ft.,  doz.  8  0U 

Lufklns,  linen,  No.  404, 66  ft.,  eaoh. . . .    0  94 

"       steel.  No.  264,  66  ft.,  eaoh  ....    3  68 

Ohesterman'  e  linen,  No.  1822,  66  ft.  ea.   1  10 

"  Metallic,  No.  1821 196 

Steel,  No.  1840,  60  feet .... 


TROWELS. 

Disston's,  10  per  oent. 

THERMOMETERS 

Tin  case  and  dairy,  75  to  75  and  10  p.o. 


TINNERS    SNIPS 

Discount  35  per  cent. 


TINNERS      TRIMMINGS 

Discount,  45  per  cent. 

Plain  and  retinned,  75  and  124. 


TRAPS  (STEEL  GAME) 

Newhouse,  30  per  cent. 

H*  wley  &  Norton,  40, 10  and  5  per  oent. 

V'°.tor,  60  and  5  per  cent. 

Oneida  Jump  (Star),  50,  10  and  5  per  oent. 

TRAP8  (RAT  AND  MOUSE)  Dot 

Out  O'  Sight  Mouse  Traps 80 

"       "      Rat  Traps 120 

Easy  Set  Mouse 0  46 

"      "    Rat 0  96 

Blizzard  Mouse  Traps 0  46 

"       Rat  Traps 0  96 

Hold-Fast  (formerly  Devil)  Mouse  Traps  0  25 
Hold-Fast  (formerly  Devil)  Rat  Traps  0  80 
5-Hole  Tin  Chokers 0  80 

VISES 

Per  pound 0  12  0  12$ 

Hinged  pipe  vise,  25  lbs 3  55 

Saw  vise 450  500 

Blacksmiths',  60;  parallel,  45  per  cent. 


WASHING  MACHINES 

New  Ontario 41  26 

Round,  re-acting,  per  doz 81  25 

Square,  re-acting,  per  doz 77  50 

Dowswell 52  50 

New  Century,  Style  A 101  25 

Ideal  Power 180  00 

Daisy 73  35 

Stephenson 74  00 

Puritan  Motor 165  00 

Connor,  improved 52  50 

Ottawa 55  00 

Connor  Ball  Bearing 112  60 

Connor  Gearless  Motor  Washer 180  00 

20  per  cent. 

WRINGERS 

Royal  Canadian,  11  in.,  doz 47  75 

Eze,  10  in.,  per  doz 46  76 

Bicycle,  11  inch 60  60 

Trojan,  12  inch 100  00 

Challenge,  3  year,  11  inch 53  25 

Ottawa,  3  year,  11  inch 58  25 

Favorite,  5  year,  11  inch 61  75 

20  per  cent. 

WHEELBARROWS 

Navvy,  steel  wheel,  dozen 21  20 

Garden,  steel  wheel,  dozen 32  40 

WHIFFLETREES 

Tubular  steel  whiffletrees,  28  in 0  70 

34  in 100 

36  in 136 

"         "     neokyokes,  36  in 1  05 

"  "     doubletrees,  40  in 0  95 

"         "     lumbermens,  44  In 1  15 


WOOD  HANDLES 

Second  growth  ash  fork,  hoe,  rake  and  shove 

handles,  40  p.c. 
Extra  ash  fork,  hoe,  »ake  and  shovel  handles, 

45  per  cent. 
Nos.  1  and  2  ash  fork    hoe,  rake  and  shovel 

handles,  50  p.c. 
Carriage  neokyokes  and  whiffletrees,  ash  V 

hickory  40  p.c. 
Team  neokyokes,  oval  aud  round  whiffletrees, 

hickory  and  ash,  35  p.c. 
All  other  ash  goods,  40  p.c. 
All  hickory,  maple  and  oak  goods  35  p.o. 


WRENCHES 

Agricultural,  674  P-c. 

WROUGHT  IfMM  WA8« 
Canadian  50  per  oent. 
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HARDWARE    AND    METAL 


A  Safe  Investment 

WITH  A 

Quick  Return 

IS  SURE  WHEN   YOU 
LAY  IN  A   STOCK   OF 

THE 

JAMIESON 
PRODUCTS 

WHETHER  IN  VARNISH. 
PAINTS,  SHINGLE  STAIN, 
ENAMELS  OR  ANY  OF 
THE  NUMEROUS  LINES 
WE  MAKE,  YOU  WILL 
ALWAYS  FIND 

100°/,  Value 

IN  EVERY  CAN 

NO  ONE  CAN  GIVE  YOU 
MORE. 

WE  WOULD  LIKE  YOU 
TO  KNOW  OUR  GOODS 
THE  WAY  WE  DO. 

OUR   CATALOGUE   WOULD   HELP. 

Why  Not  Get  One? 


R.  G.  Jamieson  &  Co.,  Limited 

ESTABLISHED  1858 
Owning  and  Operating 

P.  D.  Dods  &  Co.,  Limited 

Montreal  and  Vancouver 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S  HOUSE   COLORS— A  Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


NEW  YORK 


CHICAGO 


CLEVELAND 


The  Greatest  Extremes  of  the  Weather 


Cannot  Affect 


Structural  Iron  Paint 

It  is  generally  known  that  iron  expands  and  contracts 

according  to  the  temperature. 


In  Western  Canada  the  tempera- 
ture reaches  such  an  extreme  that 
in  order  to  resist  cracking  and 
pulling  off,  the  paint  has  to  have 
the  right  elasticity  as  well  as  mois- 
ture-resisting qualities. 

"  Stephens  ''  Paint  has  resisted  the 
tremendous  extremes  of  the  West- 
ern climate  for  years  and  is  especi- 
ally adapted  to  such  conditions. 

Writ*  um  at  onco   for  color  cards 
anal  aaoncy  propomition. 

G.  F.  STEPHENS  &  CO. 


WINNIPEG 


LIMITED 


Branch  at  Calgary,  Alta. 


CANADA 
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HARDWARE    AND    METAL 


Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starring  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND 
METAL 

It  is  the  central  market  place  of  the  hardware  trade 
throughout    Canada. 


There    is     always     someone    somewhere    looking    for    just 
such  proposition  as  you   have   to   offer. 


RATES  (payable  in  advance)  :  — 

2c.  per  word  first  insertion 

1c.  per  word  subsequent  insertion. 

5c.   additional   each  insertion  when  Box  Number  is  required. 


BUSINESS  CHANCES 

NICE,  SMART  LITTLE  HARDWARE  Busi- 
ness for  sale.  In  thriving  western  town.  Turn- 
over $12,000.  Large  district  to  draw  from. 
Box  647.  Hardware  and  Metal,  Toronto,   (lltf) 

WE  HAVE  GOOD  IMPROVED  FARM  NEAR 
Barrie — another  near  Guelph,  that  we  want  to 
exchange  for  up-to-date  hardware  business. 
Thornton  Bros.,  Hardware  Merchants,  Brad- 
ford, Ont.  (16) 

HARDWARE  BUSINESS,  WELL  ESTAB- 
lished.  One  of  the  best  stands  in  west  end 
of  city,  stock  five  thousand.  Big  yearly  turn- 
over. Will  also  sell  building.  Apply  box  657. 
Hardware  &  Metal,  Toronto.  (15) 

HARDWARE  AND  TINSMITH  BUSINESS 
— established  20  years;  stock  new;  terms  to 
suit  purchaser;  money-maker;  turnover  $20,- 
000.00;  reasons  for  selling,  "going  west."  Ap- 
ply Box  656.  (15) 


CENTRAL  ALBERTA.— GOOD  HARDWARE 
business  for  sale  in  one  of  the  beat  towns, 
mixed  farming  and  dairying  community,  stock 
and  fixtures  about  $5,500,  in  first  class  shape, 
one  opposition.  Box  648  Hardware  and  Metal, 
Toronto.  (lltf) 

FIRST  CLASS  HARDWARE  BUSINESS  IN 
Coronation,  the  liveliest  town  in  central 
Alberta,  for  sale.  $8,000  stock,  well  assorted. 
Building  and  fixtures  either  for  sale  or  rent. 
For  full  particulars  and  terms  address  G.  R. 
Farmer,  P.O.  Box  128,  Castor,  Alta,       (16  tf) 


HARDWARE  AND  PLUMBING— ONE  OF 
the  best  established  businesses  in  Toronto. 
Corner  store;  good  location  and  lease;  busi- 
ness increasing  and  profitable;  stock  about 
$4,000;  good  reason  for  selling;  an  opportun- 
ity.    Box  060,  Hardware  &  Metal,  Toronto. 

(17) 


THRIVING  HARDWARE  BUSINESS  FOR 
sale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 


SITUATIONS   VACANT 


EXPERIENCED  HARDWARE  CLERK 
wanted  at  once.  State  salary  expected.  Box 
661,  Hardware  and  Metal,  Toronto.  (16) 


WANTED. — Hardware  clerk  with  two  or  Ihree 
years'  experience,  as  second  man.  Apply  with 
references  and  state  salary  expected  to 
The  Nelson  Hardware  Co.,  Ltd.,  Windsor, 
Ont. (16) 

WANTED— YOUNG  MAN  WITH  TWO  OR 
three  years'  hardware  experience  as  clerk  in 
hardware  store.  Apply,  with  references,  and 
state  salary  expected,  G.  H.  Clark  &  Co., 
Niagara  Falls,  Ont.  (15) 

WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town,  to  look  after  the  entire  circula- 
tion of  our  thirteen  publications.  Work  very 
remunerative.  MacLean  Publishing  Company. 
143-149  University  Avenue,  Toronto,  Ont.      (tf) 

WANTED— AN  ENERGETIC  YOUNG  MAN 
with  experience  in  running  furnace,  tinware 
and  stove  store,  to  take  charge  of  retail  store 
in  Hamilton.  Must  have  some  capital,  but 
will  have  our  backing  State  experience.  This 
is  a  good  opportunity  for  a  practical  man. 
Bowes,   Jamieson,   Limited,   Hamilton.       (15) 


HARDWARE    LINES    WANTED 


HARDWARE  LINES  WANTED  ON  A  COM- 
mission  basis,  covering  western  provinces. 
Canadian  Specialty  Co.,  Suite  307,  Travis  Blk., 
Calgary,  Alta.  (14) 


SITUATIONS  WANTED 


EXPERIENCED  MAN  WANTS  POSITION 
as  bookkeeper,  or  to  take  charge  of  office 
work.  Can  do  advertising,  collecting,  conduct 
correspondence,  etc.  Box  662,  Hardware  and 
Metal,    Toronto.  (17) 


GENERAL  HARDWARE  —  YOUNG  MAN 
with  three  years'  experience  desires  position ; 
temperate,  good  salesman  and  stockkeeper. 
Can  furnish  best  of  references.  Must  be  in 
first-class  store.  Box  658,  Hardware  &  Metal, 
Toronto.  (15) 


A  YOUNG  SCOTCHMAN— ENERGETIC  AND 
ambitious,  with  wholesale  and  retail  experi- 
ence, is  desirous  of  making  a  change  as  first 
clerk,  or  taking  charge  of  store;  West  prefer- 
red. Can  furnish  highest  of  references.  Ap- 
ply  Box  659,  Hardware  and   Metal,   Toronto. 

(17) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS 
and  paperhangers — Practical  and  useful  book 
Ixeating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
cost  of  work,  useful  recipes,  etc.  Price  Vi 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dept.,   143-149  University  Ave.,   Toronto. 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314  Stair  Building,  Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and  Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalllng  an  Otls-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  apace  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otls-Fensom  Elevator  Co.,  Traders 
Bank  Building,  Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.    Agencies  everywhere  in  Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE      AND     FACTORY     HEATING 
systems.      Taylor-Forbes    Company,     Limited. 
^  Supplied    by    the   trade    throughout    Canada. 

(tf) 

YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  typewrit- 
ers of  various  makes,  which  we  have  rebuilt 
and  which  we  will  sell  at  $10.00,  $15.00  and 
$20.00  each.  We  have  also  a  large  stock  of 
better  rebuilts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto,  Can- 
ada, (tf) 


ARTICLES  FOR  SALE 

COMPLETE  SET  TINSMITHS'  GASFITTING 
and  plumbing  tools  for  sale.  M.  J.  Otto, 
Duunville.  (16) 

THE  PATENT  FOR  A  NEW  AND  THE 
most  efficient  ventilator  extant.  Address  the 
inventor  R.  M.  Pancoast,  Civil  Engineer,  Cam- 
den,   N.J.  (17) 

PRINTING 

CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,  London,  England. 
(15tf) 

PRICE  TICKETS 

PRICE  TICKETS  FOR  WINDOW  SHOW 
goods.  Black  lettering  on  white  card  marked 
25c,  50c,  75c,  $1,  $1.25,  $1.50,  $1.75,  $2,  $2.50,  $8, 
$3.50,  $5.  Dozen  in  set,  per  set  25  cents  post- 
paid. Technical  Book  Dept.,  143  University 
Avenue,   Toronto.  (tf) 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal  Want  Ad. 

It  should  find  for  you  among 
the  thonsands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer, the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buy. 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion   for   box    number 
if    desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


The    Condensed  Ads.  In   this 
Paper  will  bring  good  reeulte 
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294  Adelaide  St.  W., 
Toronto,  Ont. 
March  28,  1912 


Hardware  &  Metal, 

Toronto,  Ont. 

Gentlemen  : — 

"We  are  pleased  to  an- 
nounce that  we  were  to-day 
favored  with  a  visit  from  Mr. 
Bert  Hamilton  of  Hamilton 
&  Stott,  of  St.  Thomas. 

While  here  Mr.  Hamilton 
on  behalf  of  the  firm  of  Ham- 
ilton &  Stott  completed  ar- 
rangements whereby  they 
purchased  from  the  Jones 
Register  Co.,  of  Toronto,  their 
entire  stock  of  Jones  Regis- 
ters, floor  registers,  borders 
and  faces,  wall  pipes  and  fit- 
tings, and  everything  con- 
nected with  the  heating  busi- 
ness formerly  owned  by  the 
Jones  Register  Co.,  of  Tor- 
onto. From  this  date  Hamil- 
ton &  Stott  will  be  successors 
to  the  Jones  Register  Co.,  of 
Toronto,  and  all  Jones  Regis- 
ters furnished  to  the  trade  in 
the  Province  of  Ontario  will 
be  furnished  by  Hamilton  & 
Stott,  of  St.  Thomas. 

The  Jones  Register  Co. 
still  retain  the  book  accounts, 
and  all  collections  of  the 
Jones  Register  Co.'s  book  ac- 
counts will  be  made  by  the 
Jones  Register  Co. 

Yours  very  truly, 
THE  JONES  REGISTER  CO. 
A.  O.  Jones,  Sec'y. 


WINNIPEG 

READY 

ROOFING 

Waterproof 
Weatherproof 


Made  of  the  highest  grade  of  wool  felt,  thoroughly 
saturated  with  non-drying  gummy  compound  that 
remains  soft  and  pliable  in  the  extremes  of  temper- 
ature and  is  absolutely  waterproof. 

Samples  and  directions  for  laying  on  request. 


WINNIPEG 


CALGARY 


EDMONTON 


□= 


as 


MEW  EH  A  PAIIMT 


us  euAEjysnFEED 


'TTHE  increasing  demand  for  New  Era  Paint 
and  its  past  record  of  service  enable  us  to 
place  a  guarantee  that  it  will  outlast,  cover 
more  surface,  hold  its  color  better,  stand  more 
weather  changes,  and  give  a  more  brilliant 
finish  than  any  high-priced  paint  you  can  buy. 
It  is  made  to  meet  the  requirements  of  the  most 
critical  painter.     Write  at  once  for  prices. 


STANDARD   PAINT  &  VARNISH   GO,,  LIMITED 

WINDSOR,  ONTARIO 


Lt 


Queen  City  Water  White 

GIVES    PERFECT    LIGHT 

FOR  SALE  BY  DEALERS  EVERYWHERE 


a 
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\f 


Merit 

is  the 
of  Success 

and  so  we  are  rather  inclined  to  be  proud 
of,  and  to  talk  about,  the  long,  seventy  years 
long,  success  of 

Ramsay's  Paints 

because  every  one  of  these  years  is  a  witness  to  the 
unqualified  merit  of  our  paints  which  have  built  up 
enviable  paint  trades  for  our  various  agents. 

Why  don't  YOU  be  an  agent  too? 

A.  Ramsay  &  Son  Co.,  Montreal 

Paint  Makers  Since  '42 

Western  Distributors — A.  McBride  &  Co.,  Limited,  Calgary; 

Revillon  Bros.,  Limited,  Edmonton;  Bogardus,  Wickens, 

Begg,  Limited,  Vancouver. 


Not  a  Single  Complaint  on  Pratt  & 
Lambert  Varnishes   in  Ten   Years 


This  letter  proves  Pratt  &  Lambert  Varnishes  sell  through 
P  &  L  advertising  and  varnish  selling  assistance  which  has 
tripled  the  sale  of  "61  "  Floor  Varnish  for  P  &  L  Dealers  in  three 
years ;  tripled  the  sales  of  Vitralite,  the  Long-Life  White  Enamel 
in  less  than  one  year.  How  much  have  your  white  enamel  and 
floor  varnish  sales  increased  ? 

F.  P.  COLLINS  PAINT  CO. 

White  Lead,  Paints,  Colors.  Varnishes,  Oils,  Turpentine,  Biushei,  Glass  and  Painter*'  Supplies 


Window  Display — Pratt  &  Lambert  Varnishes 
Collins  Paint  Co. 


225  West  Fayette  Street 

PRATT  &  LAMBERT  Syracuse,  N.Y.,     December  12,  1911 

Gentlemen : — We  are  glad  to  have  the  opportunity  of  expressing  our  appreciation  of  your  courteous  treatment  and  hearty 
co-operation  in  the  sale  of  these  celebrated  goods.  The  writer  has  been  identified  with  the  paint  business  for  upwards  of  twenty- 
five  years,  and  is  pleased  to  say  that  your  several  makes  of  Varnish  seem  to  meet  the  needs  and  win  the  unqualified  approval  of 
our  trade,  not  only  in  Syracuse  but  also  in  the  many  cities  and  towns  of  Central  New  York. 

If  there  is  such  a  thing  as  pre-eminence  among  your  excellent  brands,  our  trade  would  place  Vitralite  and  "61  "  Floor  Var- 
nish a  step  in  advance  of  the  others.  Reports  from  consumers  indicate  that  these  brands  need  no  salesman.  In  the  writer's 
experience  as  a  dealer,  he  has  yet  to  find  there  equal. 

We  are  always  glad  to  give  credit  where  credit  is  due  and  assuring  you  that  we  are  pleased  to  continue  pushing  the  sale  of 
your  famous  products,  we  remain,         Very  truly  yours,  .  F.  P.  COLLINS  PAINT  CO.         FPC-W         Per  F.  P.  Collins  (Signed) 

Pratt  &  Lambert  advertising  is  creating  the  same  varnish  selling  demand  in  your  town  which  will  be  greater  than  ever  this 
Spring.     You  must  decide  for  yourself  whether  or  not  you  will  take  the  sales  and  profits,  but  first,    so  you  may  consider  the  facts, 

WRITE   NOW   FOR   P  &   L  DEALERS'   PROPOSITION 


PRATT  &  LAMBERT-lnc. 


VARNISH     MAKERS,       24    OOURTWRIGHT    STREET,    BRIDGEBURG,    ONTARIO 

FACTORIES:—  BRIDQEBURG,    CANADA  NEW  YORK  BUFFALO  CHICAGO  LONDON  PARIS  HAMBURG 
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Make  Yours  a  Canada  Paint  Store 

Did  you  ever  think  of  the  convenience  and  advantage  of  having  your  entire  stock 
of  paints,   varnishes,   colors,  stains  and   accessories  all  supplied  £by  the  same 
manufacturer?      It  gives   your    store  a  marked  identity,  and   customers  are 
impressed  when  they  find  that  every  package  bears  the  name  of  one  well- 
known   manufacturer  whose  name  and  reputation  for  good  quality  have 
been  established  nearly  fifty  years:     You   can   purchase   anything  you 
require  of  us,  from  calcimines  to  the  finest  enamel.     Our  sundry  line 
is  large  enough  to  handle  any  demand.     In  addition   you  have   the 
satisfactory  knowledge   that  everything  you  buy  of  the  Canada 
Paint  Company  is  not  only  absolutely   reliable,   but  represents 
the   best  value  obtainable  for  the  money.      You  know  that 
any  C.  P.  product  may  safely  be  sold  to  your  most  par- 
ticular  customers   and    will  give  them    entire    satis- 
faction in  appearance  and  service.     Why  not  make 
your    store  a  Canada  Paint   Store  ?     Replenish 
your  old  stock  as  it  runs  low  with  C.  P.  goods. 
When  your    entire  stock  bears  the  C.P. 
label  you  know  you  haven't  an  infer- 
ior   article  in    your    store.      C.  P. 
products  are  medium  priced — 
neither  high  nor    low — and 
pay   as  good   a   margin 
of    profiit    as    any 
reputable 
goods 
can. 

THE  CANADA  PAINT  COMPANY 

LIMITED 
MONTREAL  TORONTO  WINNIPEG 
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Challenges  Comparison 

Our  terms  are  Sixty  Days — some  varnish  houses  give  four  months. 

Why  should  you  deal  with  Glidden  ? 

There's  just  one  answer,  Mr.  Merchant :  The  quality  of  the  goods  and  the 
profits  to  you. 

The  Glidden  discount  is  so  much  more  generous  than  the  discounts  made  by 
other  varnish  houses  that  the  discount  discounts  the  terms. 

The  discount  we  offer  the  trade  on  Green  Label  Varnishes,  Stains  and  Specialties 
makes  it  possible  for  you  to  make  more  money  absolutely  regardless  of  four 
months'  — five  months' — or  six  months'  terms,  and  Glidden's  Green  Label 
Varnishes  are  in  a  class  by  themselves. 

Have  you  been  reading  our  advertising  in  the  painters'  publications? 

We  challenge  any  painter  in  the  land  to  send  us  a  sample  of  any  exterior  varnish 
equal  in  quality  to  Glidden's  M.P.  Durable  Exterior,  or  any  interior  varnish  equal 

to  Glidden's  M.  P.  Durable  Interior,  or  any  floor 
varnish  equal  to  Glidden's  M.P.  Durable  Floor. 
We  are  giving  this  challenge  bold  advertisement  in  the 
Master  Painter,  The  Painter  and  Decorator,  The 
Modern  Painter,  Practical  Decorator,  Painters' 
Magazine,  Cement  World,  American  Carpenter 
and  Builder,  etc. 

That  is  the  sort  of  challenge  that  shows  faith 
in  the  quality  of  our  goods,  and  the  painters 
know  it. 


Write  for  our  New  and  Most  Generous  Proposition  to  the 
Trade  on  Green  Label  Varnishes,  Endurance  Wood  Stains, 
Endurance  Colorspar,  and  Specialties.     Use  the  attached 
coupon. 

THE  GLIDDEN 
VARNISH   COMPANY 

Factories : 
CLEVELAND,  Ohio         TORONTO,  Canada 

Branches : 


THE 
GI/TDDEN 
VARNI8H 
COMPANY, 
Toronto,  Ont. 
Gentlemen: 
Send  me  full  particu- 
lars  on   your  Dealers' 
Offer    on    Green    Label 
Varnishes,    your    Special 
Offer  on  Endurance  Wood 
Stains      and      your     Gold 
Premium    Offer   on    Endur- 
ance Colorspar,   understand- 
ing   It   will    place   me    under 
no   obligations. 


NEW  YORK— CHICAGO— LONDON 


Name 
Address 
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Greater  Sales-Greater^ 
Satisfaction* 

G%EATERj 

Profit 


It  is  the  quality  the  manufac- 
turer puts  into  his  paint  that  gives  the 
greater  satisfaction  —  that  makes  greater 
sales   possible,    and   returns   the    greater 
profits   to   the  paint  dealer.     The  dealer 
who  handles 


Hii 


4b 


Martin-Senour  Paint 

100%  Pure 

finds  his  business  growing  as  a  result  of  the  presence  of  the  quality  of  lasting 
service,  non-fading  color,  luster,  free  flowing,  surface  covering  capacity  put  into  paint  by 
its  makers.     If  you  want  the  greater  sales  and  the  greater  profits  that  come  as  a  re- 
ward for  greater  satisfaction,  sell  Martin-Senour  Paints.      Don't  put  off  writing  for 
the  agency 


THE  MARTIN-SENOUR  CO.,  Limited 


Pioneers  of  Pure  Paint 


Montreal 


Chicago 


Winnipeg  ^k 


MARINE  VARNISH 

Your  customers  will  be  looking  for  varnish,  these  days,  for 
their  motor  boats,  canoes,  yachts  and  so  forth.  They  will 
want  a  varnish  that  will  stand  the  weather.  There  is  only 
one  best  varnish  for  this  work,  and  that  is 

DOUGALL  VARNISH 

Dougall  Marine  Varnish  is  made  to  stand  the  weather.  It 
is  impervious  to  water,  sun  and  wind. 

Dougall  Marine  Varnish  carries  a  better  polish  than 
any  other,  is  not  affected  by  spray  or  sun,  and  will 
not  turn  white. 

Recommend  it  to  your  customers.  We  will  back  your 
guarantee. 

The  Dougall  Varnish  Co.     -^ 

Limited 

J.  S.  N.  DOUGALL,  President 

305    Manufacturers    Street 
Montreal 

Associated  with 
Murphy  Varnish  Co.,   U.S.A. 
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The  Demand  [for  "Sterling"  Brands  is 
Proof ,  of    its  sterling  quality. 

CANADIAN  OIL  COMPANIES,  LTD. 

TO  R  O  N  T  O 


Halifax  St.  John  Montreal 

Edmonton  Hamilton 


Quebec  Winnipeg  Calgary 

London  Ottawa 
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Our  Business 
Is  Built 
On  a  Rock 

— alabaster  rock,  from  which  is 
made  the  only  pure,  permanent 
and  sanitary  wall-coating — 

ALABASTINE 

When  a  room  is  being  paper- 
ed or  kalsomined  you  know  the 
trouble  and  unpleasantness  it 
involves — the  rubbing  and  wash- 
ing and  scraping.  And  you 
know  how  soon  Kalsomine  de- 
cays and  rubs  or  scales  off. 
But  ALABASTINE  is  a  cement 
which    hardens    onl'the    wall — 

■ 

becomes  a  part  of  it  and  does 
not  need  to  be  scraped  or  wash- 
ed off  when  a  fresh  coat  is  ap- 
plied. In  fact,  each  new  coat 
improves  the  wall. 

Why  not  build  up  your  trade 
on  the  alabaster  rock  which  has 
been  so  sure  a  foundation  for 
our  success  ?  We  help  with  our 
advertising  and  supply  you  with 
catalogues,  show  cards,  ban- 
ners, tint  cards  and  posters. 
But  the  greatest  help  is  the 
genuine  value  of  Alabastine. 

Remembor  that  Spring  rush  I  and 
ORDER  NOW,  direct  or  through  your 
Jobber. 

The  Alabastine  Co.,  Ltd. 

PARIS,    ONTARIO 


1 


i  nahei\  witfi  Tw<>  Co 


A  Test      % 
That  Will  jk 

Convince   ^m 

YOU!  * 


LOOR   FINISH 

J? 


May    we    send   you    a    sheet    of    paper 
coated  with  the  celebrated 


Floor  Finish 


By  a  few  simple  experiments  you  can  prove  to 
your  own  satisfaction  just  how  good  it  is. 

Roll  it  in  a  ball,  crush  it,  stamp  on  it,  wet  it,  and 
you  will  notice  the  varnish  has  neither  cracked 
nor  turned  white. 

Is  not  such  a  finish  a  line  of  sterling  merit  it  will 
pay  you  to  feature  ? 

International  Varnishes  have  been  supreme  in 
quality  for  over  40  years,  and  each  can  contains 
full  Imperial  Measure,  not  wine  or  short  measure. 

Write  for  details  of  our  proposition. 


TORONTO  WINNIPEG 

Canadian  Factory  of  Standard  Varnish  Works 


New  York         Chicago 
Brussels 


London         Berlin 
Melbourne 


Largest  in  the  world   and   first  to   establish  definite 
standards  of  quality. 


K47 
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BLACK  DIAMOND  FILE  WORKS 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


Atlanta,  1895 


MAXWELL  WHEELBARROWS  SUIT  EVERYBODY 
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From  the  big  contractor  to  the  man  whose  garden  is  his 
hobby,  every  man  can  find  exactly  the  type  of  wheel- 
barrow he  needs  in  the  Maxwell  line.  You'll  be  surprised 
at  the  amount  of  trade  you  can  do  in  these  barrows  if 
you  show  a  good  assortment,  and  make  a  point  of  draw- 
ing to  them  the  attention  of  the  scores  of  men  who  ought 
to  have  a  first-class  wheelbarrow,  but  haven't.  Nine 
styles,  all  strong,  well  balanced  and  durable. 

David  Maxwell  &  Sons,  st.  Marys,  Ont. 


Open  Ring  Cow  Ties 

WELD 


ELECTRIC 
SWELL 
WELD 
CHAIN 

MADE  IN   CANADA  j 


Closed  Ring  Cow  Ties 


25°/  more   strength  and  25°/  more    SALES 

co/o  mure  ^W£AR  ^  S0LD  BY  J0BBERS  j       ^/o  "«"*  }  PR0FI 


[  ORDERS 
PROFITS 


Made  by 


Office: 
BUFFALO,  N.Y. 


McKinnon  Chain  Company  St.  Catharines,  ont. 


CONNOR 


Connor  Washers 
and  Wringers 

All  dealers  who  handle  our  goods  are  enthusi- 
astic over  the  satisfaction  they  are  giving.  They 
have  features  that  place  them  beyond  price-cutting 
competition. 

Write  for  our  agency  proposition  and  prices; 
also  full  particulars. 


SON,     LTD.,     OTTAWA,     CANADA 


Merrick-Anderson   Co.,  Winnipeg*  Agents  for  Manitoba,   Saskatchewan   and  Alberta 
Geo.  D.  Horsman,  838  Granvills  St.,  Vancourer,  Agent  for  British  Columbia. 
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Galvanized    Ice    Boxes    and    Refrigerators 


No.   1—28  1/4  x  16  3/4  x  16  1/4 

in.  Heavy  Galvanized  Iron. 
Outlet  to   drain    ice   compart- 
ment. 
Japanned  and  Oak  Grained. 

No.  3—23  x  17  x  16  in. 
Double  Galvanized  Walls  and 
Cover. 

Nickel-plated    faucet  to   drain 
ice  chamber. 
Japanned  and  decorated. 

Write  for  prices 

E.  T.  Wright  &  Co. 

(H.  G.  Wright) 

Hamilton,  Canada 

Agencies  at   Toronto,  Winnipeg, 
and  Vancouver. 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  goodlCanadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass  Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  .*.  Ontario 


MAPLE  LEAF 


"Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.   All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 
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Screw  Hook  and  Strap  Hinges 


Remember  that  all  the  goods  manufactured  by  us  are  guaranteed  to 
be  of  the  finest  quality  and  best  finish.  Whether  you  are  ready  to 
purchase  at  once  or  not,  you  should  have  our  catalog  and  discounts. 

WRITE  TO-DAY— a  post  card  will  bring  it  to  you. 

Montreal  Hardware  Mfg.  Co.,  Limited 

Manufacturers  of  Butt  Hinges,  Light  T  and  Strap  Hinges, 
Heavy  T  and  Strap  Hinges,  Hinge  Hasps,  Screw  and  Strap 
Hinges,  Latches,  Door  Bolts,  Hitching  Rings,  etc. 


Montreal 


Canada 


Easy  to  Sell  ^Always  Satisfactory 


Our  washboards  have  an  appear- 
ance that  pleases  the  customer  and 
assuies  quick  sales. 


The  extreme  high  quality 
and   the  excellent  finish  of 

CANE'S 

Washboards 

have  won  for  them  a  recognized 
superiority. 

A  few  of  our  best  grades  are  the 

IMPROVED   GLOBE, 

ORIGINAL  GLOBE, 

DIAMOND  [KING,    AND    STANDARD    GLOBE, 

BEAVER  (Brass),  NEPTUNE  (Fancy  Crimp  Zinc); 

Washboards  are  only  one  of  the  many  lines  we  handle. 

Write  for  catalog  on  CANE'S  WASHDAY  WOODENWARE— 
they  ensure  good  profits. 

The  Wm.  Cane  &  Sons  Company 

LIMITED 

NEWMARKET, - , ONTARIO 
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GREENING'S 

Antique  Rustless  Bronze  Screen  Cloth 

should  be  used  in  every  better  class  of  building. 
Every  Hardwareman  should  stock  one  or  two  rolls. 
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Ask  your  jobber  for  samples  and  full  particulars. 

THE  B.  GREENING  WIRE  CO.,  Limited 


Hamilton,  Ont. 


Montreal,  Que. 


GLASS 


Have  you 
placed  your 
Import  Order  for 

GLASS  ? 

Obtain  our 
Prices- 


of  Every  Description 
for 
uildings 


OBB 


Quality 
and  Delivery 
GUARANTEED. 
Prompt  Shipment. 

Stock  Orders 
Write  Us. 


MANUFACTURING  CO. 

LIMITED 
OFFICES    AND    FACTORIES 

London    Toronto    Winnipeg     Montreal 
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There's    a    Big    Demand    Among 
Miners    and    Sportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of  parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.        Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH,    ILLINOIS,    U.  S.  A. 


Got  Our  Prices  and  Get  to  Thinking,  That  Is  All  Wo  Ask 

TH  IS  MANTEL 

Is  Artistic,  Ornamental  and  Substantial.  90  other  designs  of 
the  same  quality.  Gas  and  Coal  Grates  and  Fireplace  Fittings, 
also  a  complete  line  of  Gas  and  Electric  Fixtures. 

WRITE     FOR     CATALOGUE     AND     PRICE     LIST. 
Test  us,  every  test  is  one  more  triumph. 

OUR  TRADE  EXTENDS  FROM  COAST  TO  COAST 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 


X^OUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction  to    your    customer 

in  every  instance. 

Write  for  Prices  and  Discounts. 

The  Aylmer  Pump  &  Scale  Co.,  Limited 


AYLMER, 


ONTARIO 


FIX  UP  YOUR  CHIMNEYS 


Even  the  best  stove  or  furnace  will  be  unsatisfactory  if  the 
chimney  does  not  draw  well.      Rut  the 

"Zephyr   Ventilator" 

will  give  a  good  draft  to  any  chimney.     It  will  even  allow  the 
burning  ol  soft  coal  in  the  stove,  with  >jood  results. 

We  warn  yuu  to  sell  the  "Zephyr 
Ventilator"  in  your  town.  There  is 
money  in  it,  and  the  satisfaction  thai 
it  gives  will  bring  you  new  custom- 
ers. The  "Zephyr"  cannot  be 
excelled  for  ventilating  the  rooms 
of  Clubs,  Steam  Laundries,  etc. 
The  "Zephyr"  makes  high  chim- 
neys unnecessary. 


Montreal.  Dec.  4th  1905. 
}.  W.  Harris  Mfg.  Co..  Ltd. 

Montreal,  Que. 
Gentlemen  . — 

It  pleases  me  to  be  in  a  position  to  state 
that  tlie  "  Zephyr  "  Ventilator  placed  on 
my  chimney  is  giving  me  ihe  greatest 
satisfaction 

The  smoke  which  we  used  to  have  in 
the  house  has  completelv  disappeared, 
owing  to  the  good  work  of  your"Zephyr" 
Ventilator. 

I  remain,  gentlemen. 
Yours  trulv. 

T.  A.  GAUTHIER. 
128  St.  Elizabeth  St. 


Made  by 

The  J.   W.  Harris  Mfg.  Co.,  Ltd. 

Contractors 

Montreal 
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Famous  Red  Jacket  "So-Easv-to-Fix 


M 


Made   by   RED  JACKET  MFG.  CO.,  Davenport,  Iowa 


The  old  wood  pump  idea  embodied  in  an  iron  pump.  Absolutely  different 
from  all  other  makes.  So  Easy  to  Work.  Valves  can  be  removed  and  repaired,  when 
necessary,  without  tearing  up  platform  or  taking  pump  from  well. — " So-Easy-to-Fix. ' ' 

Get  the  exclusive  agency  for  this  line  of  exclusive  features  and  control  the 
pump  trade  of  your  locality. 

Write  the  nearest  of  these  Jobbers : 


ROSS  BROS.  Ltd., 

EDMONTON 


CANADIAN  FAIRBANKS-MORSE  CO.,       METALS  Ltd., 


WINNIPEG 


SASKATOON 


CALGARY 


kV^%^V^^^V-V'VVV'VVVV'V-VVV'V'VV-V-VVVV'V'V%,"V'V-VV-V-V-VV"VV-VV-V'VVV'V-V--VVVVV'V-VVVV'VVVA'< 


MR.  DEALER: 

You  know  that  the  principal  cost  of  a  wringer  is  the  rolls- 
We  make  our  own  rolls  and  our  name  stands  behind  them. 
They  are  best. 

ANCHOR  BRAND  WRINGERS 

are  live  stock. 
They  look  well— wear  better — sell  best. 

Lovell  Manufacturing  Company,    -    Erie,  Pa. 


No.  790,  GUARANTEE 


"Try  Us  for  Service 
and  Quality" 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 


Goods  For    Your 

NOTION  COUNTER 

We  have  a  large  variety  of 
household  necessities  that 
will  prove  a  very  profitable 
addition  1o  your  notion  de- 
partment. 

These  goods  are  Al  Quality 
— it  will  pay  you  to  stock 
them  at  once. 

Write   for  catalogue 
and    prices     to-day. 


Andrews  Wire  Works  of  Canada,  Ltd. 


Watford,  Ont. 


Rockford,  111. 
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IT'S  QUALITY  AND  ADVANTAGES  THAT  MAKE 


CANADIAN  HOWARD 


DOUBLE 
RADIATOR 


FURNACES 


THE'CHOICE  OF  MOST  BUILDERS 


The  "HOWARD"  Furnace  means  an  enormous  economy  in  fuel  to  the  user. 
as  the  heat  and  gases  have  to  pass  through  two  radiators,  thereby  greatly 
reducing  the  heat  by  the  time  it  reaches  the  smoke  pipe,  which,  in  the  ordinary 
furnace  would  go  up  the  chimney. 

We  employ  only  the  most  skilled  mechanics  and  use  only  the  best  materials  in 
the  manufacture  of  this  furnace. 

Mr.  Dealer,  if  you  want  to  handle  a  line  that  will  prove  completely  satisfactory 
to  your  customers,  and  a  money-maker  for  yourself,  investigate  the  HOWARD. 
Remember  it  is  absolutely  guaranteed.     Write  us  for  particulars. 

The  C.  NORSWORTHY  CO.,  Ltd.,  St.  Thomas,  Ont. 


CANADIAN  TUBE  &  IRON  CO.,  SES  Ca„ada 

OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


<J 


TRADE  MARK 

BRAND 


OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works : 
Lachine  Canal 


IRON 
STABLE  FITTINGS 


Send  for  Illustrated  Catalogue  and 
discounts   to   hardware     dealers. 

Dennis  Wire  and  Iron  Works  Co., 

Limited 
London,  Ontario 


O.K.  THIMBLES 


Every  new  house  In  yonr  town  means  a 
prospect  for  several  O.K.  Stove  Pipe  Thimbles. 
Tod  should  carry  a  good  supply  In  stock  and 
be  ready  to  supply  them  when  wanted. 

O.K.  Thimbles  are  made  for  both  floors  and 
partitions.  They  can  always  be  put  in  place 
instantly.  Tour  customers  will  prefer  them  to 
any  other  Stove  Pipe  Thimbles  they  can  buy. 


METAL  5H/MDLE&  SIDING  *T?  LTD. 

PRESTON  &  MONTREAL 


FOB  SALE   BT  JOBBEBS   OB  BT   THE 

MANUFACTURERS. 


Reproduction  of 

NEW  SEYMOUR   SHOW   CARD 

12-in.  by  15-in.,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.      A  show   card   will   be   sent  to  every   dealer 

sending:  his  business  card  with  request  to 

Henry  T   Seymour  Shear  Co. 

Selliij  Arf-.l.,  WIBBUSGB  &  HILGER,  Ltd.,  New  Yerk 
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Pink's 

Lumbering 

Tools 


M       MADE  IN  CANADA 


The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


T.  PINK, 


Manufacturer 
of 


LUMBER  TOOLS 

PEMBROKE,  ONT. 


Poor  Drills  Will  Not  Make 
the  Best  Drill  Press  Efficient 

'  ,'^The  drill  is  the  heart,  the  real  vital  spot, 'in  all  drilling-  jobs. 

■  ■  VV  &  B  Drills  and  Reamers  eliminate  the  doubt  of  efficiency  from  good  presses. 
They  are  known  in  progressive  shops  for  their  strength  and  toughness.  They  have 
real  ability  to  lessen  operating  cost — increase  production — and  they  therefore  exert  a 
favorable  influence  towards  greater  profit  on  output. 

"  W  &  B  Diamond''  Twist  Drills  and  Reamers  stay  better,  more  accurate  and  have 
greater  cutting  ability — for  a  longer  time  than  ordinary  tools.  They  are  guaranteed  to 
possess  just  the  right  degree  of  toughness  to  resist  wear  and  to  resist  breaking  under 
severe  duty  strains.  Made  in  both  Carbon  and  High  Speed  Types.  "  W  &  B  Diamonds" 
can  be  had  of  all  large  city  iobbers.      Write  us  for  full  details. 


Trad« 


<^>     Tools  of  Quality  Bear  These  Marks      <*«^>  m«i» 


The  Whitman  &  Barnes  Mfg.  Co. 


Established  1854 


ST.  CATHARINES.  ONT. 


STOCKS  CARRIED  AT  WINNIPEG  AND  MONTREAL 
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WASH  BOILERS  That  Will  Prove  Rapid  Sellers 

These  boilers  are  positively  hand  made  from  start  to  finish. 

Each    one    has   a    heavy    steel   wire    rod    which    assures  strength 

and  durability. 

All  seams  are  carefully  soldered.     We  make  all  grades  of  Copper, 

Tin    and    Galvanized    ware,    each    guaranteed  to  give  the  buyer 

his  money's  worth. 

Write  for  catalog  on  all  our  lines — our   prices  will    interest    you. 

SOREN  BROS.,  Cor.  King  &  Niagara  Sts.,  Toronto 


'ONE  MINUTE"  Washers  &  Wringers 

Imitated  in  Construction — Unequalled  in  Quality 

This  machine  will  increase  your  washer  profits. 
It  contains  all  the  qualities  that  are  essential  to  make  it 
the  most  satisfactory  to  both  dealer  and  user. 

Communicate   with   us   NOW  and  get    full   particulars. 
It  will  pay  you. 

ONE  MINUTE  WASHER  CO.,  TORONTO 

MacKENZlE  BROS..  Winnipeg,  Man.,  Sa»k.  and  Alberta 
CANADA  STOVE  &  FURNITURE  CO.,  Montreal 


Corbin  Glass  Knobs 

are  like  beautiful  jewels  in  fine   settings.      Large 
variety    of   designs.  Particulars    on    request. 

P.  &  F.  CORBIN 

SUCCESSORS 

The  American  Hardware  Corporation 
NEW  BRITAIN,  CONN. 


RED   CROSS    CHEMICAL 
CLOSETS 

(PATENTED) 

Indorsed  by  all  PUBLIC  HEALTH  OFFICIALS, 
ARCHITECTS,  INSPECTORS  and  SCHOOL 
BOARDS  throughout  the  Dominion. 

The  ONLY  ODORLESS  AND  SANITARY 
CLOSETS  MANUFACTURED.  All  OTHERS 
advertised  ARE  IMITATIONS  of  our  goods. 

ALWAYS  ask  for  "RED  CROSS"  Chemical 
Closets,  and  get  VALUE  and  PERFECT  SATIS- 
FACTION for  your  money.  "RED  CROSS" 
STANDS  FOR  QUALITY,  AND  WE  ARE 
BEHIND  OUR  GUARANTEE. 

We  were  again  awarded  the  DIPLOMA  and 
MEDAL  for  Exhibit  of  "  RED  CROSS  "  Closets, 
by  the  WINNIPEG  INDUSTRIAL  EXHIBITION 
ASSOCIATION  for  the  year  1911. 

You^need  our  closets,  we  need  your  money — let's 
trade. 

Write  for  trade  prices  and  catalogue  to 


* 


RED  GROSS  SANITARY 
APPLIANCE  CO. 


GRIMSBY, 


R.  HARRIS  &  CO..  Ltd. 
1107Langley  St.. 

Victoria.  B.C. 


ONTARIO 

F.  E.  CHAPMAN. 

240  Chambers  of  Commerce. 

Winnipeg,  Man. 
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IMPERIAL  STANDARD  SCALES 

Crown  Beam  Portable  Platform  Scale 

The  Beam,  standing  above  out  of  the  shadow  of  the  Cap,  can  be  more  easily  read. 
This  construction  makes  the  Scale  more  compact,  and  it  takes  up  less  room,  as 
no  part  projects  past  the  sides  of  the  platform. 

This  Scale  is  fitted  with  ROTARY  AXLE,  which  will  allow  of  its  turning 
within  its  own  length. 

CAPACITIES:    600  Lbs.  to  2500  Lbs. 

This  is  one  of  the  many  popular  styles  of  Imperial  Standard  Scales. 
We  make  400  varieties. 

Our  128-page  Catalog  is  a  book  you  ought  to  have. 
GET  OUR  PRICES 

The  Burrow,  Stewart  &  Milne  Co., 

LIMITED 
Factory  and  Head  Office :   HAMILTON,  ONT. 

Warehouses  and  Offices  at  Montreal  and  Toronto 

Western  Customers  please  address 

THE  BURROW,  STEWART  &  MILNE  CO.,  Limited 

130   JAMES   AVE.,   WINNIPEG,    MAN. 


a 


Made  in  Winnipeg 


yy 


is  a  good  thing  to  tell  Western 
customers  about  a  dry  battery 
you   are   going  to  sell  them 
It  means  that   they   get  a 
FRESH  cell  every  time. 

X  CELL 

DRY  BATTERIES 

are  being  strongly  advertised 
throughout   the   West.     A 
better  battery  isn't  made. 
Order    from    any    Western    jobber 
you'll  get  fresh  stock,  absolutely. 


and 


CANADIAN    CARBON   CO.,   LIMITED 

WINNIPEG 


Sell  "Safe-lock" 

the  strongest  fence  made. 

Before  you  order  any  more  fenc- 
ing, just  note   the  "Safe-Lock" — 


it  cannot  slip. 

Strand  wires  in  the  "SAFE-LOCK"  Fence  do 
not  have  to  lose  strength  by  being  kinked — the 
lock  holds  without  it. 

This  feature  is  a  great  selling  point — it  means 
greater  strength,  greater  durability,  greater  value 
for  your  customer's  money. 

The  man  who  ham  *he  "Safe-Lock 
Agency  in  you  locality  will  Just 
naturally  get  the  bulk  of  the  trade. 

You  be  the  man — write  us  for  Catalog  and  Prices 
Write  us  to-day. 


The  Owen  Sound  Wire 
Fence  Co.,  Limited 


Owen  Sound, 


Ontario 


Western  Agents 
Brandon  Safe-Lock   Fence  Co. 

Brant/on,  -  -  Man. 
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No.  50J  MITRE  BOX 

This  has  a  single  piece  Frame.  Doth  the  Base  and  the  Back  of  which  are  ac- 
curately machined. 

The  Saw  Guide  Uprights  are  steel  rods  and  carry  the  Saw  Guides  in  which 

the  saw  works       The  Uprights,  which  are  instantly  removable,  are  adjustable 

,   The  special  feature  of  these  Boxes  is  that  any  ordinary  Panel  Saw  may  be  used 

in  place  of  a  Back  Saw  if  desired.    A  strong  and  accurate  tool  at  a  moderate  price. 

K°-  VZ.%         .  Li»*  Price  «•«•»  *550 

No.  60'A  with  20  in.  Back  Saw         "  "         $7.50 

£tfflitgb 

&0*  Si  JUvel  Co. 


"New  Britain.Conn.U.SA 


We  have  the  finest  machinery  and  every  facility  for  producing  best 
quality 

WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have  taken  special 
care  in  the  drawing  to  obtain  a  regular  gauge.  Every  keg  is 
guaranteed  to  be  full  weight. 

We  also  recommend  our  WIRE  BALE  TIES,  and  O  and  A  WIRE 
as  the  best  on  the  market. 

Write  at  once  for  prices  avd  full  particulars. 

THE  LAIDLAW  BALE-TIE  CO.,  LIMITED,       -        HAMILTON 

GEO.  W.  LAIDLAW,  Vancouver,  B.C.  HARKY  F.  MOULDEN,  Winnipeg,  Man. 


"MULE-HIDE" 


HIGH  GRADE  ROOFING 

IS  THE  CHOICE  OF  EVERY  DEALER  AND  USER  WHO  KNOWS. 

The  weather-resisting  qualities   of   this   roofing  are  far  beyond 

comparison.     Service  has  proved  Mule-Hide  Roofing  to  be  the 

most  economical  on  the  market. 

A  ten-year,  ironciad  guarantee,  of  money  back  if  not  as  represented 

accompanies  every  order  that  leaves  our  works. 

Our  proposition  spells  good  profits  for  the  dealer — write  for  it 

at  once. 

THE  DOMINION  ROOFING  COMPANY 

31-33  Front  Street  East,  Toronto,  Can. 


MULE-HIDE 


ROOFING 


NOT    A    KICK 


flr 


J( 


Artistic  Stove  Pipe 
Registers 

This  design  is  a  favorite  of  contract- 
ors and  builders.  It  will  help  your  sales. 

Send  for  our  circular  No.  1342  of 
business  building  hardware  specialties 
— We  make  a  large  line  of  goods  for 
the  summer  season. 

Stover  Mfg.  Co. 

709  East  St.,     -     Freeport,  111. 
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GET  THE  GENUINE 


DOES  THE   REPUTATION   of   GARLOCK 
PACKING  mean  anything  to  you  ? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -        ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Tinned  Sheets 

ALL  GRADES 


M.  &  L.  Samuel,  Benjamin  &  Co 

CORNER   KING   STREET  AND   SPADINA   AVENUE 

Toronto 
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The"lDEAL"LAWN    FENCE 


r 


"An  Attractive  [FENCE  Which   Pays  An  Attractive   PROFIT" 

The  Ideal  Fence  appeals  to  the  public  because  it  is  neat  and  ornamental,  very 
strong  and  not  expensive.  Has  a  close  mesh  which  keeps  chickens  and  small 
animals  out  of  the  yard. 

The  Ideal  Fence  not  only  affords  protection  to  the  lawn,  but  adds  greatly  to  the 
appearance  of  any  place  in  which  it  is  erected. 

One  very  important  feature  about  Ideal  Lawn 
Fence  is  that  it  is  made  of  No.  9  hard  steel 
evenly  galvanized  wire.  No  soft  or  cabled  wire 
is  used,  so  that  when  once  erected  it  does  not 
stretch,  but  maintains  its  original  appearance 
without  bagging  or  sagging. 

This  fence  can  be  put  up  quickly,  and  at  a 
small  cost,  by  anyone,  and  will  accomplish  the 
same  result  of  efficiency  and  appearance  as  an 
iron  fence  costing  many  times  as  much. 

Write  for  our  catalogue  and  prices  now 
and  catch  the  Spring  trade. 

THE 


McGregor,   Banwell 
Fence  Co.,  Limited 

WALKERVILLE,  ONTARIO 


McFARLANE'S 
Common    Step-Ladder 


This  is  a  good  substantial  Step-Ladder,  being 
made  of  good  clear  lumber  with  hardwood 
steps  nailed  together. 

SEND     FOR     CATALOGUE 

McFARLANE    LADDER    WORKS 

Tel.  M.  2038         158-160  River  St.,  TORONTO,  ONT. 


44 
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THERMO 

The  Washer 

That   makes   the    Washday    Bright 


Easy  to  Sell 


Itsimprovedmotion 
absolutely    elimin- 
ates washday  drud- 
gery    caused     by 
hard  working  ma- 
chinery.      It     is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo Washeris 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 

washer       department 

get      full      descriptive 

matter  and  prices. 

Drop  us  a  card  NOW. 


LONDON. 
CANADA 


THE  LONDON   FOUNDRY  CO.,  LTD., 

Edwin  Schorield  (Eastern  Agent),  Canadian  Express  Bldg.,  Montreal: 
F.  J.  Schuch  (Western  Ontario  Agent),  19  Jarvis  Street.  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 
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GET  YOUR  TRADE  ACQUAINTED 
WITH  THE 

FAULTLESS  LADDER 


This  is  a  ladder  upon 
which  every  user  can 
absolutely  depend,  as  it 
is  strongly  and  substan- 
tially built. 

It  is  made  from  clear 
stock  and  has  wide  steps, 
strong  galvanized  steel 
ears  rivetted  to  the}  top 
and  bottom. 

Has  iron  rod  under  each 
step,  having  a  galvanized 
steel  washer  at  each  end 
of  sufficient  size  to 
cover  the  nails  and 
hold  the  step,  thereby 
preventing  them  from 
working  out  as  is  often 
the  case. 

Equipped  with  BOYER'S 
FAULTLESS  LOCK, 
Made  regularly  4  to  10 
feet,  and   extra   heavy 
10  to  16  feet. 

GET  OUR  COMPLETE  CATALOG 
AND  PRICES  AT  ONCE. 

-fThe  Stratford  Mfg.  Co.,  Limited 

STRATFORD,    -    CANADA 


Why  Buy  the   "Near  Brand"  when 
the  Best  is  Procurable  ? 

THE  L.  MARTIN  CO.'S 

Old  Standard,  Eagle,  Pyramid  and  Globe 

GERMANTOWN 

LAMPBLACK 

IS  THE  BEST 

AND  HAS  BEEN  FOR  OVER  SIXTY  YEARS 

Sold  by  all  dealers  who  realize  that  a  satisfied  customer  is 
worth  more  than  a  little  extra  profit  on  a  less  reliable  article. 

The  L.  MARTIN  CO. 

y\  Manufacturers  of  the 

I'm     Highest  Standard  Lampblacks 
'  yT  for  all  purposes 

0s  ASK  YOUR  DEALER 

Quality  is  remembered  long  after  price  is  forgotten 

NEW  YORK     PHILADELPHIA    CINCINNATI     LONDON,  EN6. 


""'"""""""""•m.-m. _, 


Best  Files  for  Every  Purpose 

are  Nicholson-made  Files.  We  have  the  machinery,  the  methods  and  the 
steel  that  a  specialized  file-making  experience  of  nearly  fifty  years  proves 
to  be  the  best.  Nicholson-made  Files  have  come  to  be  the  standard  of  file 
quality  all  the  world  over.  These  are  the  well-known  factory  brands  made 
by  the  Nicholson  File  Co.  in  Canada : 

"AMERICAN"  "ARCADE"  "GREAT  WESTERN"  "GLOBE" 

"EAGLE"        "McCLELLAN"        "KEARNEY  &  FOOT"        "J.  B.  SMITH" 

Live  Hardwaremen  throughout  Canada  find  it  very  profitable  to  push  some  or 
all  of  these  lines  as  their  specialties  in  files.  Try  it.   Your  jobber  can  supply  you. 


Nicholson  File  Co., 


Port  Hope,  Ont, 
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The  Demand 

for  Sprayers  of  all  sorts  is  growing  rapidly. 
We  (claim*  to  have|  the  best  AUTOMATIC 
COMPRESSED-AIR  SPRAYER  on  the  market 
at  the  price. 

It  is  light,  easily  handled,  does  the  work 
quickly  and  well  and  is  cheap. 

It  will  pay  you  to  have  it  in  stock. 

Send  for  description  and  prices. 

CAVERS     BROS.,     Manufacturers 

GALT,     ONTARIO 


FLEXIBLE 

Metallic  Gas  Tubing 

This  is  an  article  that  every  dealer 
should  handle — because  it  is  the 
most  economical  to  the  user — 
because  it  yields  a  good  profit  as 
well.  It  will  not  kink,  burn  out  or 
rot  and  is  just  as  light  and  flexible 
as  rubber.  Made  in  either  steel  or 
copper.  Wsite  NOW  for  circulars 
and  prices. 


F.   J. 

19  JARVIS  ST., 


SCHUCH 

TORONTO,  CAN. 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


SSKtm 


BEAR  BRAND 

LAMP  BLACKS 


Have  The  Quality 
That  Customers  Demand 

We  are  the  largest  manufacturers  of 

Lamp    Blacks.     Ivory     Blacks,    Bone 

Blacks.  Drop  Blacks,  Mineral  Blacks,  and  Cement  Blacks  in   the  world. 

Ihese  products  are  of  one  qua  ity — the  best,  and  we  aim  to  keep  I  hem 

so.     A  trial  order  will  eonvince  you. 

WRITE  TO-DAY 

Wilcke*  Martin  Wilcke*  Co. 

NEW  YORK,  N.  Y.  U.  S.  A. 


STEP  LADDERS 

*  TO  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp. j 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Sena  for  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLI  -  OUT. 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Gold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO. 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


Do  Not  Be  Misled   by  Inferior   Imitations. 


There  is  but  one 


PRENTISS 

VISE 


Mad!  by 


Prentiss  Vise  Company 

Hardware  Buildup.  106-110  Lafayette  St.,  Cor.  Walker  St.,  NEW  Y01I 

Suit  Afonta  for  Canada :   A.  Macfarlaaa  4  Co.,  Carlttlat  lldc.  Montreal. 

Sal.  (genu  far  Cruat  Britain  :    Chai.  Rtat  &  to.,  112  Queun  Victoria  St.,  London.  E.  C. 


No  Horse  Can  Break  the 

Makes  no  difference  how 
he  lunges,  jumps  or  jerks. 
No  difference  who  hitches 
up,  the  hames  will  be 
tight  and  exert  the  same 
pressure  every  day.  So 
good  that  we  guarantee  it 
and  authorize  you  to  re- 
fund the  price  to  any  dis- 
satisfied user.  Sells  for 
25c.  but  leaves  you  a  pro- 
fit of  50  per  cent.,  or  $1  on 
every  dozen,  posts  you 
$2  a  dozen.  See  "Kline"  on 
the  lever.  Descriptive  cir- 
cular on  request- 

The  National  Safety  Snap  Co..  Inc.,  Dept,  33.  Wilmington.  0..  U.S.A. 

Sole  manufacturers  of  the  Klingsnap  and  Kline  Hame  Fastener. 

D.  C.  Rots  &  Co..  56  Colborne  Street,  Toronto,  Ont, 

Canadian  Distributing  Agents 


CLOSED 
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UTICA  PLIERS 

UTICA  PLIERS  can  be  depended  upon  to  DO  the 
work.  Each  Plier  is  tested  before  leaving  the  factory,  and 
guaranteed  to  give  ABSOLUTE  satisfaction. 

Any  tool  bearing  the  Utica  trade  mark  has  our  "MONEY 
BACK  IF  NOT  SATISFACTORY"  guarantee  behind  it. 

"THE  PLIER  THAT  FITS  THE  HAND" 

Let  us  send  you  prices  and  catalogs. 

UTICA  DROP  FORGE  &  TOOL  CO.,  Utica,  N.Y. 

SOLE   CANADIAN   AGENTS 
SMITH  HARDWARE  CO.,  Ltd.,  240  Lemoine  St.,  MONTREAL 


■!l«- 


BHHHJi"^ 


"BLITZ"   SPARK  PLUGS 

cannot  short  circuit;  the  inner  wire,  through  the  porcelain  being 
protected  by  a  mica  tube.  The  porcelains  are  imported,  and  the 
plug  in  general  is  assembled  of  parts  of  the  highest  quality 
throughout.     Made  in  all  sizes. 

WIITE  FOR  PRICES. 

Mcirf?'  SMITH  HARDWARE  CO.,  Ltd.  24011L«e.r,ia'^r"o.•' 


STAMPED 
OH  THM 


Corporate  Mark 


GENUINE 
ARTICLE 


Granted  1780, 


Jonathan  Crookes  ft  Son 

Sheffield,  England 

PEN,  POCKET  <&  SPORTING 
KNIVES,  RAZORS,  <&c. 

For  Salo  by  Loading  Wholesale  Housos 


Rules 


THE  PHAPIN- STEPHENS  PO.. 

W    UNION    **  FACTORY  " 

PINE  MEADOW,    CONN., U.S.A. 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 


LIMITED 


Avoid  imitations    of    our 


CUTLERY  ^J>  bYd    * 

By  seeing  that  this  exact  |  ^L 

SOLE  AGENTS   FOR   CANADA 

James  Hutton  6&  Company 

MONTREAL 


Pole  Line  Hardware 


CROSS  ARM  BRACES 
POLE  STEPS 
SQUARE  WASHERS 
ROUND  WASHERS 


MACHINE  BOLTS 
CARRIAGE  BOLTS 
NUTS,  ETC. 

Plain  or  Galvanized 


We  Galvanize  by  the  HOT  DIP  Process 


LONDON,   CANADA 


WALL  PLASTER 

"Empire"  Plaster  Board  combines  lathing  and 
fireproofing  in  one  simple  operation. 

The  "Empire"  Brands  of  Wood  Fiber,  Cement 
Wall  and  Finish  Plasters. 

We  shall  be  pleased  to  send  you  our  specification 
booklet. 

Manitoba  Gypsum  Co.,  Limited 

Winnipeg,  Man. 


Glues,  Gelatines  and  Size 

Quality  counts  in  these  lines,  as  in 
others.  Fifty  years'  experience 
enables  us  to  offer  goods  that  for 
QUALITY  and  VALUE 
cannot  be  excelled. 

Supplied  through  Merchants,  Jobbers,  ttc,  only 

The  GROVE  CHEMICAL  CO.,  LTD. 

E.tabli.hed  18S6  Apple?  Bridge,  Wigan,  Lanes,  England 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufactuiers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO.,  LTD.. 
Prater  Avenue,  Toronto. 


BEE  KEEPERS'  SUPPLIES. 


Bee    Keepers'    Supplies.    Screen  Doors, 

Window   Screens,   Bed     Springs  of    all 

kinds,  including    full  line   of  Folding 
Beds,  Children's  Cribs,  etc. 

The  Ham  &  Nott  Co.,  Limited 

Brantford.  Ont. 


Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth,  Ont..  by 

James   &  Reid 

ASK   YOUR  JOBBER 


EMERY  WHEELS. 


Canadian 

Hart  Wheels 

443  Barton  St.  East,  Hamilton 

Corundum  aod  Emary  Wheels 

Grlndlos  Maohlnas,  Besrar 

Oil  Stoats. 


IRON. 


PIG 

IRON 

STEEL  PLATES, 

BARS   and  ANGLES 

BAR 

IRON 

David  C.  Mitchell  &  Co. 

118  Queen  St.    - 

Glasgow,  Scotland 

MANUFACTURERS'   AGENT. 


Wostsrn    Distributors,  Limited 

CUSTOMS    BBOUU 

Wholesale  Commission  Marehute  aae" 
Manafaetnrers'  Areata.  Car*  DUtribal- 
ed,  Warehoused  and  Forwarded.  Ware- 
house on  Transfer  Track.  Baslneee 
solicited. 

OTJB     POSITION     IS    YOUB     OPPOB- 

TTJNITY. 

SASKATOON,    WBSTZBN   CANADA. 


BUILDERS'  SUPPLIES. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  6&  Banks 

Steel  Beams.  Columns,  Plates    Gas 

and     Water     Pipes,     Contractors', 

Municipal   and   Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


FIRE  BRICK. 


Silica  Bricks,  Fire  Bricks,  Fire  Clay, 
Silica  Cement,  Ganister  Composition 

For  material  traded  to  withstand  the  in- 
tensest  heat  or   moderate  heat,  apply  to 

A.  Y.  DINAS  SILICA  BRICK  A  LIME  CO..  LTD. 
118.  Queen  Street,  Glasgow,  Scotland 


ALEXANDER    QIBB 

Manufacturers'  Agent  and  Metal  Broker, 
18  8t.  John  Street,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufncturers.  Correspondence  in- 
vited from  Arms  wishing  to  be  represented- 


CHAPLETS. 


BRASS  STENCILS. 


PLOW  CASTINGS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manlius.ti.Y. 


CLIPPERS. 


*»w*   HUT'S 
SUFFICIENT, 

SEND  FOR  CATALOGUE  TO 

_  American  Shearer  Mfg.  Co.,  Nashua.NH.US 

Wlebnsch  &  Hilger,  Ltd.,  special  New  lurk 
Bepresentatives,   106-110   Lafayette   Street. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,    well  sewn  with  heavy  twine  and 

riveted. 

Waterproof  Horse    and  Wagon   Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


Sheet  Metal  Stampings,  Special  Stamped 
Metal  Goods  to  Order.  Dies  and  Tools, 
Steel  Stamps,  Machine  and  Furniture 
Name  Plates,  Seals  and  Seal  Presses, 
Fire  Escapes,  Brass  Name  Plates. 

Herod  Machine  &  Stamping  Co., 

BRANTFORD  Limited 


HOUSE  NUMBERS. 


ALUMINUM  &  BRASS  HOUSE 
NUMBERS,  BRASS  SIGNS 

HAMILTON   STAMP    &  STENCIL  WORKS.  LTD., 
HAMILTON,  ONT. 


FLOOR  SPRINGS. 


The    Best    Door    Oloaer    Is 
Newman's   Invincible   Floor   Spring 

Will  close  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  adrantages  OTer  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Qtves  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 
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Castings  of  all  Kinds. 

Write  us  for  our  list  of 
Plow  Castings. 

The  Hilborn  Co.,  Ayr,  Ontario. 


RIVETS    AND    STEEL   PRODUCTS. 


The  PARMENTEB  BULLOCH  00.,  Ltd. 

GANAHOQUE,  ONT. 

Iron  sad  Copper  Rivets,  Iron  tad  Copper  Burrs, 
Bifurcated  sad  Tubular  Rivets,  Wire  Nails, 
Copper  aod  Steel  Boat  aad  Canoe  Nails, 
Escutoheoa    Plna,    Leather    Shoe  and  Overshoe 

Buckles,   Felloe  Plates. 


STRAP  HINGES. 


ATLAS    STRAP    HINGE 

Strong,    Light    and    Attractive,    Japan    Finish. 

One  pair  with  Screws  in  a  Neat  Box. 

■Write  for  Samples  and  Prices. 

ATLAS  MFG.  CO..    -    New  Haven.  Conn. 
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SPRAYERS. 


COLLINS  SPRAYERS=SATlSF»ED  CUSTOMERS 

The  Collins  line  of  sprayers  for  this  year  is  the  best 
yet  offered.  We  have  found  some  small  improve- 
ments could  be  made,  especially  in  finish,  and  have 
also  lowered  the  price,  with  the  intention  of  making 
larger  sates  buc  smaller  profits.  We  are  aiming  at 
doubling  last  years  output.  Our  three  largest  sellers 
are  our  Three-gallon  Compressed  Air  Sprayer,  our 
Crown  and  Gem  Sprayers.  Write  for  Catalogue  and 
Prices.     For  Sale  by  Leading  Jobbers  or 

THE  COLLINS  MFG.  CO..  TORONTO 


STANCHIONS. 


O.K.    CANADIAN  U  BAR 
STEEL  STANCHIONS 

will  hold  the  cattle  secure 
at  all  times.  Is  superior 
in  strength  on  account  of 
eing  made  of  high  car- 
bon U  Bar  steel  aod  no 
oints  and  rivets  to  wear 
lose. 
C. oid. 10  Potato  Hicb5.  Co., Limited,  208 Stone Rd., Gait. Ont. 


TOOL  HOLDERS. 


MMfTROM  CUTTINS-OFF  TOOLS 

an  correct lj  deaignod  and  tba  blade* 
are  bevel  rolled  from  speoial  8elf- 
Hardening  Steel.  Straight  and  Offaoa 

shapes.  7  aiiea  each.  Writef  or  Catalogue 


Armttrang  Bret.Toel  Ca. 

luSN.  Frmooiaco  Ave 

CHICA60,  U.S.A. 


WIRE  SPRINGS. 


WE   MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION 

James  Steele,  Limited,  Guelph 


Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 

"Comet  Brand" 

Also  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Maker* 

W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sale*  Agent 

ALEXANDER  GIBB 

13  St.  John  Street  -  Montreal 


Malleable  Iron  Castings 

for  Carriages  and  Special 
Castings    of    all    Kinds 

Manufactured  by 

P.  KYLE 

MERRICKVILLE.  ONT. 


The  INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON   &   SON,    Canadian    Agents,    MONTREAL 


* 


J.  A.  HENCKELS 


TWINWORKS 


CUTLERY 


# 


Pocket  Knives,  Scis 
sors.  Razors,  Butchers 
and  Cooks'  Knives,  etc. 


/<£&.  F.W.  Lamplough  &  Co.,  "BSE? 


Sharratt  &    Hewth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED   FENCE   HOOK  &X?£Z£a Woot,en P#cfcete °" 

.FENCE  HOOK 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


(•    A  #"^  MM  ip   99        are  the  strongest  and  sharpest    low-priced    Shears  and  Scissors 
iWj  ill  fj  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5  years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  soiddaiiy  to-day  ? 

Because  "Acme"  on  a  shear  or  scissor  spells  satiafaction  to  the  cuatomer  at  a  low  price  and   a 
handsome  profit  lo  the  dealer  with  greatly  increased  sales. 
Special  Representatives,  Wiebnsch  &  Bilter,  Ltd.,  New  York  City. 
MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple- 
ment your  high-priced  shears  with    "Acme"   shears  and  scissois  and    watch   the 
gratifying  results. 
Jobbers  should  write 
for    our  W-2  Cata- 
ogue,    illustrating 
themost  completeline 

ofshearsandscissors  The  No.  701  Oval  Steel  Screw  Straight  Trimmer 

manufactured.  is  one  of  our  newest  patterns. 

THE  ACME  SBEAR  CO.,  (125-195  Kaowlion  St.,)  BRIDGEPORT,  CONN.,  U.S.A. 


Pioneer  Drop  Forged    Screw   Drivers 

Write  us  about  our  line  of  small  tools. 

We  make  the  most  complete  line  of  Screw  Drivers 

on  the  market.     Send  in  for  catalog  to-day. 


The  Southlngton  Mfg.  Co.,   -   Southington,  Oonn. 


A  want  ad.  in  this  paper 

will   bring  replies  from 

all  parts  of  Canada. 
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PEERLESS 
PERFECTION 


You 


4-4- ' 


Are  Known  by 
the  Goods  You  Sell 


lib—  <{>• 


Peerless  Poultry  Fencing 
J  will  sustain  your  good  repu- 
'tation,  because  it  has  a  Repu- 
diation oj  Its  Oivn,  in  addition  tol 
'making  more  satisfied  custom-^ 
'ers  for  you  and  greater  sales.  I 
\_  .'SJ       You  can  vouch  for  the  quality  of 
four  fence  because  we  protect  you  with  ] 

Our   Guarantee 

A  moderate  priced  fence  with  which 
you  can  successfully  meet  mail  order 
competition  and  at  the  same  time  real- 
ize a  nice  margin  of  profit  for  yourself. 
Write  for  our  catalogue  and  get  ac- 
quainted with   a  dependable  line  of 
fencing  for  your  business. 
.We  manufacture  a  complete  line 
1  of  farm,  poultry  and  ornamen- 
J  tal  fence  and  gates. 
*    Agents  wanted  immediately. 

The  Banwell  -  Hoxie  Wire 
Fence  Company 

WINNIPEG,  MAN. 
HAMILTON,  ONT. 


THE 

CHAMPION 
GRATE 

which  is  found  only  in 
this  range,  is  crosswise, 
non-warping  bars,  easily 
shaken,  more  open  sur- 
face and  a  clean  fire.  It 
is  the  result  of  long  study 
and  is  superior  to  most 
grates. 


A  Wonderful 
Value 

always    prevails    in     the 

CHAMPION 
RANGE 

It  sells  on  sight  to  pros- 
pective buyers  and  is 
guaranteed  to  give  abso- 
lute satisfaction  and  long 
service. 


D. 
& 


J.  BARKER 
COMPANY 

PICTON,  ONT. 


B: 


m 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They  appeal   to  the  best 
mechanics  and  are  backed  up  by  an  aggressive 
advertising  campaign   that  pays.    Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line;    Address 

E.  C.  ATKINS  &  CO., 

MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 


Vancourar  Branch.  109  Powell  St. 


U.S.  Factory,  Indianapolis,  Ind. 


it 
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All  house  cleaning  work  is,  to  say  the  least,  tiring  and 
tedious,  and  the  housewife  is  constantly  looking  for 
labor  reducers. 

SOCLEAN 

The   Dustless   Sweeping   Compound 

lessens  the  labor'of  sweeping  by  one-half,  besides  being 
a  disinfectant  and  carpet  saver. 

SOCLEAN  is  very  economical  to  use  and  may  be 
stocked  for  all  classes  of  trade,  being  put  up  in  handy 
sized  lithographed  pails,  convenient  for  household  use, 
to'sell  at  25c,  50c.  and  $1.00. 

Send  your  order  direct  to 

SOCLEAN   LIMITED,  Toronto,  Ont. 

The    originators    of    the    Dustless    Sweeping    Compound    in    Canada 


"THE  NAME'S  THE  GUARANTEE" 

BACKED  BY  8369 

130  Years'  Experience 


///////^//•//////////•/^^/^//•/////////••//'^/////•/•/^/////////////^/•A'^/^////////////^^/^A^ 


171- A  Secret  Process  VANADIUM  Steel 
(Also  Straight  Back) 

===  Extract  from  The  LONDON  DAILY  TELEGRAPH  ===== 

WHICH    SPEAKS    FOR    ITSELF 

As  a  matter  of  fact,  the  trade  of  which  Sheffield  Is  the  centre  has  in  the  last  year  or  two  fought — 
and  won — a  notable  fight.  Germany  was  a  formidable  competitor;  America  a  yet  more  serious  one.  In 
the  matter  of  tools,  and  especially  SAWS.  The  English  makers  set  themselves  to  meet  this  sharp 
rivalry,  availing  themselves  of  a  superior  position  alike  in  materials  and  highly  specialized  skill.  They 
took  full  advantage  of  the  technical  schools,  with  tbeir  scientific  teaching  as  to  metals  and  the  treat- 
ment of  steel,  and  paid  more  attention  than  they  have  ever  done  before  to  design  and  finish.  Their 
energy  and  enterprise  won  prompt  recognition  from  the  buyers  for  the  retail  trade,  and  within  very 
recent  days  they  have  enjoyed  the  spectacle  of  seeing  the  agent  of  one  of  the  most  noted  firms  of  tool- 
makers  in  the  United  States  coining  over  to  make  a  tour  of  inquiry  as  to  what  had  come  over  English 
trade  that  they  had  lost  it  so  entirely.  The  British  manufacturers  had,  moreover,  proved  conclusively 
that,  quality  for  quality,  their  products  had  nothing  whatever  to  fear  on  the  important  matter  of  retail 
selling    price,   and    their  victory    was   complete. 

IF  you  are  not  handling  our  Saws  and  Edge  Tools,  you  are  paying  more  for  inferior  goods. 

Does  it  pay  you  ? 


Henderson  &  Richardson 

Board  of  Trade  Building,  MONTREAL 


Spear  &  Jackson,  Ltd 

SHEFFIELD,  England 


89 


HARDWARE  AND  METAL 


Books  for  the  Metal  Workers 

Any  of  the  following  books  sent  prepaid  on  receipt  of  price 

WRITE    FOR    CATALOGUE 


THE  NEW  METAL  WORKER  PATTERN  BOOK. 

A  treatise  on  pattern  cutting  as  applied  to  all 
branches  of  sheet  metal  work.  By  George  W.  Kit- 
tredge.  430  pages;  744  illustrations;  sice  10x13 
inches.    Cloth  bound.    Price  $5.00. 

ART  OF  COPPERSMITHING. 

A  practical  treatise  on  -working  sheet  copper  into 
all  forms.  By  John  Fuller,  Sr.  327  pages;  474 
engravings;  size  10  x  6i  in.  Cloth  bound.  Price 
|3.00. 

SHEET  METAL  WORK. 

A  manual  of  practical  self-instruction  in  the  art  of 
pattern  drafting  and  construction  work  in  light  and 
heavy-gauge  metal,  including  sky-lights  and  roofing, 
cornice  work,  etc.  By  Wm.  Neubecker.  267  pages; 
358  illustrations;  6£  x  0}  inches.  Half-Morocco 
binding.     Price  $3.00. 

A  PRACTICAL  WORKSHOP  COMPANION. 

For  tin,  sheet  iron  and  copper  plate  workers.  By 
LeRoy  J.  Blinn.  296  pages ;  170  figures.  Site  5  x 
71  inches.     Price  $2.50. 

SHEET  METAL  WORKERS*  INSTRUCTION. 

^y  Joseph  H.  Rose.  300  pages.  Profusely  illus- 
rated.    Price  $2.00. 

THE  ROOFING,  CORNICE  &  SKYLIGHT  MANUAL. 

175  pages;  170  illustrations  and  13  plates;  size,  6 
x  9$  inches.     Cloth  bound.    Price  $1.50. 

BAUGHMAN'S  BUYER  &  SELLER  COST  TABLES. 

A  cost  book  for  everybody  having  cost  to  figure  by 
the  piece,  pound,  foot  or  ton,  from  2$c  per  hundred 
to  £  0  a  hundred.     Leather  bound.     Price  $1.50. 

TINSMITHS '  HELPER  &  PATTERN  BOOK. 

With  useful  rules,  diagrams  and  tables.  By  H.  K. 
Vosburgh.  A  new  revised  edition;  120  pages;  53 
figures;  size  4i  x  6|  inches.  Cloth  bound.  Price 
$1.00. 


TWENTIETH   CENTURY  SHEET  METAL  WORKER, 

By  H.  E.  Osborne.  Gives  short,  concise  explan- 
ations which  should  be  easily  understood  by  tih©  young 
apprentice,  and  are  sufficiently  scientific  for  the  prac- 
tical use  of  the  journeyman.  86  pages;  size  5}  x 
7|;  illustrated.  Cloth  bound;  Price  $1.00.  Paper 
Cover;  Price  60c. 

PRACTICAL  METAL  PLATE  WORK. 

By  Paul  N.  Hasluck.  247  illustrations;  160  pages. 
Price  75c. 

TREATISE  ON  THE  GEOMETRICAL  DEVELOPMENT 
OF  ROUND  AND  OVAL  CONES. 

With  easy  examples  of  their  application.  For  the 
use  of  beginners  and  practical  sheet-iron  and  tin- 
plate  workers.  By  John  Fuller,  Sr.  52  pages;  87 
figures;  size  4£  x  6}  inches.  Cloth  bound.  Price 
75c. 

MENSURATION  FOR  SHEET  METAL  WORKERS. 

As  applied  in  working  ordinary,  problems  in  shop 
practice.  By  W.  Neubecker.  51  pages;  70  figures; 
5J  x  7}  inches.     Cloth  bound.     Price  50c. 

TABLES  GIVING  THE  LENGTH  OF  BARS  FOR  SKY- 
LIGHTS, AND  RAFTERS  FOR  ROOFS. 

84  pages;  bond  paper;  handy  pocket  size.  Cloth 
bound.     Price  50c. 

THE  METAL  WORKER  SHOP  CARDS. 

Made  of  Manila  Board;  11  x  14  inches;  eyeletted 
for  hanging  up  in  the  shop.  No.  1. — Table  of  the 
quantity  of  tin  required  for  roofs.  No.  2. — Table 
of  the  diameters,  areas  and  circumferences  of  circles. 
Price  25  cents  each. 

EASY  LESSONS  IN  ROOF  MEASUREMENTS. 

By  W.  Neubecker.  Twelve  lessons  on  figuring  the 
amount  of  material  required  to  cover  a  given  sur- 
face in  flat,  hipped  or  irregular  shaped  roofs.  31 
pages,  5£  x  8  inches;  12  illustrations.  Paper  cover. 
Price  25c. 

HOUSE  CHIMNEYS. 

A  series  of  articles  on  chimney  tioables  and  their 
remedies.  62  pages;  5£  x  8inehes;  40  illustrations. 
Paper  cover.     Price  25c. 


MACLEAN  PUBLISHING  COMPANY 

TECHNICAL  BOOK  DEPARTMENT 
143-149  University  Avenue  ...  TORONTO,  ONT. 
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Hustling  Hardwaremen 


are  selling 


Z.  V.    Crimp   Roofing 


because  they  are  proud 
of  its  appearance  and 
know|  their  customers 
will   always   get   value. 


Our  literature  gives    reasons   and  prices. 

Winnipeg  Ceiling  and  'Roofing  Co. 


P.O.  Box  2186  H. 


WINNIPEG,  MAN. 


CARRIAGE 
SPRINGS  &  AXLES 
ANCHOR 
BRAND 


THE  CUELPH  8PRINC  A  AXLE  CO. 

LIMIT!! 
CUtLPH,  ONT. 


MORE    ECONOMICAL    DELIVERY 

That  the  motor  truck  will  soon  replace  the  horse  and  rig  for  commercial  delivery 
purposes  is  the  contention  of  a  writer  in  MacLean's  Magazine  for  April,  who  deals 
with  "The  Future  of  the  Motor  Truck."  The  trucks  are  now  in  general  use  in  the 
larger  centres  of  the  United  States  and  are  rapidly  growing  in  popularity  in  Canada. 
There  is  no  question  as  to  the  better  service  which  they  provide ;  the  only  issue  is  as  to 
the  cost  of  operation.  To  merchants  this  is  a  vital  problem.  The  facts,  figures  and 
conclusions  which  are  presented  in  the  article  would  seem  to  indicate  that  the  motor 
truck  will  soon  supersede  the  horse  and  rig. 


Jardine  Universal  Ratchet 
Clamp  Drill 

Died  In  factories  of  all  kinds  for 
hurried  machine  repalri. 

All  machine  shops  and  railway 
shops  ahonld  haxe  It. 

Bridge  builders,  track  layers, 
and  structural  metal  workeri 
hare  constant  nit  for  It. 

Saad  for  Description. 


A.  B.  JARDINE  &  CO. 

HESPELER  ONTARIO 


1  You  May  Become  a  Practical 

llBBBBBBBBBBBBBBBBBBBBBBBBBBBBBBl                                        HSI 

1      Window  Dresser  for  $2.50 

HARDWARE 

WINDOW  DRESSING    • 

This  is  the  first    book   ever  written 
devoted  exclusively  to  Hardware  Win- 

ajBjBjBjBjBjsajBjBjfl 

dow  Display,  and  is  a  really  new  and 

good  book.     It  is  a  practical,  up-to- 

date  collection  of  ideas  of  the  most 

expert     window     dressers     in     the 

world.     There  are  hundreds  of  dis- 

plays in  the  book  that  can  be  put  in 

• 

at  practically  no  expense — anyone  of 

them  will  bring  enough  extra  trade 

to   the    store    to    pay   for    the  book 
many  times. 

256  Pages                 8x11  Inches                300  Illustrations 

Price    $2.50.    (Payable  in  Advance) 
Send  for  Descriptive  Circular 

^^^^^^^^^^■■■1                              M 

Technical    Books,    143-14g  University   Ave.,   Toronto 
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[Unsurpassed  in 
Quality  and 
High  ' 
Workmanship 


Brand! 

CUTLERY     , 

(Razors,  Scissors  and  Pocket-Knives) 


Guaranteed 

To  Give 

Full 

Satisfaction 


is  the  line  you  should  handle.      Why  ?      Be- 
causejwe  sell  the  goods  for  you  by  our  advertis- 
ing to  the'public.        Because  it  leaves  you  better  profits. 
Because,  on  account  of  its  unequalled  high  class  quality,  it 
will  not  only<keep*your  old  customers  but  bring    you    new    ones. 
Canadian   Agents:    GREEFF-BREDT  &   CO.,   TORONTO 

Western  Office :    Fellman,  Gibson  &  Jardlne.  222  Pottage  Ave.,  WINNIPEG.  MONTREAL  Office  :    H.  J.  Stafford,  134  Bleury  St 


THE     IDEAL     LAWN 
MOWER      GRINDER 

Will  grind  a  lawn  mower 
perfectly  in  15  to  30  min- 
utes, makes  every  blade 
keen  with  just  the  right 
angle  and  a  perfect  clear- 
ance, each  blade  is  sharp- 
ened alike,  so  that  the  lawn 
mower  will  run  and  cut 
easier  than  when  new.  We 
cannot  begin  to  enumerate 
all  its  advantages  here. 
Orderone  to-day,  and  when 
established  you  willcontrol 
the  business.  Madetodrive 
both  by  hand  and  power. 
Manufactured  by 

R.  Woon  &  Co.,  Oshawa,  Ont. 


ARE 
YOU 
ALIVE 


To  the  possibilities  which  a  Want 

Ad.    in   Hardware   and  Metal 

holds  for  you  ?  Do  you  know  that 
for  a  few  cents  you  can  gain  the 
attention  of  every  hardware  re- 
tailer, wholesaler,  manufacturer  and 
clerk  in  Canada  ? 

RATES  :  payable  in  advance. 
2c.  per  word  first  insertion, 
ic.  per  word  subsequent  insertions. 
5C  extra  if  box  number  is  desired. 

Hardware  and  Metal 

TORONTO  -  MONTREAL -WINNIPEG 


Write  for  a  Free  Razor  Strop 


Any  dealer  in 
the  country 
can  have  a 
New  Torrey 
Honing  Strop 
— absolutely 
free. 


I 


\1I7E  know  that  every  dealer  in  this  country  who  sees  and 
uses  the  New  Torrey  Honing-  Strop  will  immediately  put 
in  a  supply  and  recommend  them  to  his  customers.  That  is 
why  we  are  willing  to  prove  the  superiority  of  our  strop  by 
giving  you  one  absolutely  free.  This  offer  is  open  only  to  those 
dealers  who  have  not  already  received  a  strop  free. 

All  you  have  to  do  is  to  write  us  the  name  of  your  jobber,  and  tell 
us  that  you  want  the  strop  and  we  will  send  it  at  once,  absolutely 
free,  except  for  duty.  We  will  also  send  you  our  new  proposition 
— we  know  it  will  interest  you. 

Write  to-day  to  "our  home  address,  Worcester 

J.  R.  TORREY  &  CO.,  Dept.  F.,  Worcester,  Mass. 

Sole  Canadian  Representatives  : 

HENDERSON  &  RICHARDSON  (Formerly  J.  A.  Henderson) 

[Board  of  Trade  Building,  MONTREAL 


Occasionally  advertisements 
tiser's  name  in 
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INDEX     TO    ADVERTISERS 

are  inserted  in  the  paper  after  the  index  has  been  printed. 

this  index  i   not  part  of  the  advertising  order.    The  index 

for  the   convenience   of  the   readers   of  the  paper. 


The  insertion   of 
is  inserted    solely 


the   Adver- 


AcmeShearCo 87 

Alabast.ne  Co.,  Tbe 69 

American  Wringer  Co 14 

75 

......  87 


7  0 


Andrews  Wire  Works,  Ltd 

Armstrong  Bros.  Tool  Co 

Atkins  4  Co.,  JE.  0  

AtiaaMig.  Co 

AylmerPump  and  Scale  Co 

A  Y.  Dinas  91  ica  Brick  ft  Lime  Co 
Banwell  Hoiie  Wire  Fence  Co  .... 

Barker,  D.  J 

Harnett,  G.  ft  H.  Co iu 

Barton  Netting  Co 74 

Bernard  Glockler  &  Co 13 

Bone  ft  Banks 86 

Bowser,  S.  P.,  &  Co.,  Ltd 55 

Brandram-Henderson,  Ltd 55 

Buffalo  Mfg.  Co 30 

Burrow  Stewart  &  Milne  Co 79 

Cameron  &  Campbell 14 

Canada  Foundry  Co 84 

Canada  Metal  Co 11 

Canada  Paint  Co 65 

Canada  Steel  Goods  Co 8 

Canada  Wire  *  Iron  Goods  Mfg.  Co..  27 

Canadian  Carbon  Co 79 

Ohnadian  Copper  Co 17 

Canadian  Fairbanks  Morse  Co. ,  Ltd. . .  2 

Canadian  Hart  Wheels 86 

Canadian  Oil  Companies 68 

Canadian  Potato  Machinery  Co  87 

Canadian  Supply  Co 15 

Canadian  Tube  &  Iron  Co 76 

Cane,  Wm  72 

Carborundum  Co 1 


22 

.    29 

Carers  B'os 

.     84 

Chapin-St-vens  Co.,  The 

85 

Cheney  ft  Son.  8 

Chicago  Flexible  Shaft  Co 

Chioaan  SpriTi*  Butt  Ot.. inside  back 

coTer 

Clipper  Lawn  M^wer  Co  . . 

22 

Cochran  Pipe  Wrench  Co 

.     14 

Obllins  Mfe.  Co 

,.     86 

Oonnor,  T.  H  .  ft  Son 

Corbin,  P  ft  F 

Orookes,  Jonathan,  ft  Son 

..    85 

Cummer- Dowswell,  Ltd 

26 

Davidson.  Thos..  Mfg.  Co 8 

Dennis  Wire  ft  Iron  Co 76 

Directory  of  Manufacturers 86  87 

Disston,  Henry,  ft  8on 9 

Dominion  Cartridge  Co 32 


Dominion  Roofing  Co 80 

Dorken  Bros 26 

Dougall  Varnish  Co 67 

Evered&Co 11 

Ford  Auger  Bit  Co 


17 

Gait  Art  Metal  Co 12 

Garlock  Packing  Co 81 

Gibb,  Alexander 86 

GilberUon  ft  Co..  W 87 

Giidden  Varnish  Co        66 

Goodell-Pratt  Co  33 

Greeff  ft  Bredt      92 

Greening,  B.,  Wire  Co T3 

Grove  Chemical  Co 8S 

Guelph  Spring  and  Axle  Co 91 

Gutta  Percha  ft  Rubber  Mfg.  Co. , 

inside  back  cover 

Ham  ft  Nott 86 

Hamilton  Brass  Mfg.  Co  71 

Hamilton  ft  Son,  C  J       20 

Hamilton  Stamp  &  Stencil  Works 86 

Harris,  J.  W,  Co 74 

Heinisch.  R.,  Sons  Co 59 

Herod  Machine  &  Stamping  Co 86 

Hilborn  ft  Co.,  Ltd     S" 

Hobos  Mfg.  Co 73 

Howland.  H.  8.,  Sons  ft  Co 7 

Hutton,  Jas..  ft  Co 85 

Imperial  Varnish  and  Color  Co 53 

International  Tool  Co inside  baok  cover 

International  VamiBh  Co 69 

James  ft  Reid 86 

Jamieson  ft  Co.,  Ltd.,  R.  C 

Jardine.  A.  B.,  ft  Co 

Jones  Register  Co. . , 


61 

91 

63 

Keating,  Wm 12 

Kyle,  P 87 

Laidlaw  Bale  Tie  Co 80 

Lamplough,  F.  W  87 

Leslie.  A.  C.&Co 31 

Lewis  Bros.,  Ltd 3 

Lloyd,  Ed           19 

London  Rolt  and  Hinge  Works 85 

London  Em-  ry  Works 27 

London  FoimdryCo 82 

London  Rolline  Mill  Co 19 

Lowe  Rros. ,  Ltd 53 

Lowell  VI  fg  Co        75 

Lufkin  Rule  Co inside  back  cover 

McArthur,  Alex.,  ft  Co E9 


McAvity  ft  Sons,  T 

McClary  Mfg.  Co 

MoDougall,  R,  Co 

McFarlane  Ladder  Works 
MoGlashan-Clarke  Co.,  Ltd. 
McGregor,  Banwell  ft  Co. 


....  59 

16  18 

....  15 

....  82 

....  2) 

82 

McKinnon  Chain  Co 70 

Manitoba  Gypsum  Co 85 

Maple  City  Mfg.  Co 74 

Martin,  L.  Co 83 

Martin-Senour  Co 67 

Maxwell,  D.,  ft  Sons 70 

Metal  Shingle  and  Siding  Co 27  76 

Metallic  Roofing  Co J5 

Mitchell  ft  Co., David 86 

M  onarch  Hardware  •  o  23 

Montreal  Hardware  Co 72 

Mo  re  &  Co.,  Benjamin  51 

Morris  ft  Bailey  Stoel  Co 23 

Morrison  Brass  Mfg.  Co. ,  Jas 28 

Myers  &  Bro..  F.  E 19 

National  Acme  Mfg.  Co 18 

National  Hardware  Co 30 

National  Safety  Snap  Co 84 

Newman,  W.,  ft  Sons f6 

Nicholson  File  Co 83 

Noteworthy  ft  Co.,  C 76 

North  Bros.  Mfe.  Co 1 

Northern  Aluminum  Co 4 

Nova  Scotia  Steel  and  Coal  Co 19 

Oakey.  John,  ft  Sons 17 

One  Minute  Washer  Co 78 

Ontario  Lantern  &  Lamp  Co. ,  Ltd 24 

Onward  Mf'g  Co 13 

Otterville  Mfg.  Co 84 

Owen  Sound  Wire  Fence  Co 79 

Parmenter  Bullock  Co.,  The 86 

Pease  Foundry  Co 17 

Peterborough  Lock  Co 23 

Pinchin-Jobinson  ft  Co.,  Ltd 57 

Pink,  Thos  77 

Plymouth  Cordage  Co 10 

Pratt  ft  Lambert.  Inc 64 

Prentiss  Vise  Co  84 

Queen  City  Oil  Co 63 

Ramsay,  A,  ft  Son  Co 64 

Raymond  Bros S* 

Red  Cross  Sanitary   Appliance  Co  ...  78 

Red  Jacket  Mfg.  C>  75 

Riohards- Wilcox  Mfg.  Co 22 

Robertson  Mfg.  Co.,  Ltd.,  P.  L 96 


Rochester  Lamp  Co 15 

Rogers,  A  fred,  Ltd 31 

Ross  Rifle  Co 96 

St.  Mary's  Wood  Specialty  Co 26 

Samuel,  M.  ft  L.,  Benjamin,  ft  Co 81 

Sapho  Mfg.  C j 32 

Schuch,  F.  J 84 

Seymour,  Henry  T. ,  Shear  Co 83 

Sharratt  ft  Newth 87 

8haw,  A.,  ft  Son 87 

Sheet  Metal  Products  Co 2 

Shurly-Dietrich  Co.  Ltd  71 

Simonds  Canada  Saw  Co 20 

Smith  Hardware  Co ]  85 

Soclean  1  .imited 89 

Sorby  &  Sons,  Robt 21 

Soren  Bros 73 

Southington  Mfg.  Co .,,  87 

Spear  ft  Jackson,  Ltd 89 

Standard  Chain  Co 23 

Standard  Mfg.  Co 24 

Standard  Paint  and  Varnish  Co . .     . '. '. .  63 

Stanley  Rule  and  Level  Co 80 

8tanley  Works,  The. . .  .outside  back  cover 

PteelCo  of  Canada,  Ltd 6 

Stephens,  G.  F.,&Co , 61 

Stevens  Co.,  Ltd.,  The  Jno 75 

Stewart  Mfg.  Co.,  Jas.,  Ltd 25 

outside  front  cover 

Still,  J.  H 22 

Stover  Mfg.  Co 80 

Stratford  Mfg.  Co 83 

Tallman  Brass  and  Metal  Co 84 

Thompson,  B.  ft  S.  H 22 

28 
92 
59 
24 
85 

Utilities  Limited 19 

Want  Ads 62 

Western  Clock  Mfg.  Co.  .inside  front  cover 

Western  Distributors,  Ltd 86 

Western  Wire  and  Nail  Co 87 

Wheeler  &  Bain 25 

White  Mop  Wringer  Co 17 

Whitman  ft  Barnes  Mfg.  Co 77 

Wilckes-Martin-Wilckes  Co 84 

Winnipeg  Ceiling  ft  Roofing  Co 91 

Winnipeg  Paint  and  Glass  Co.,  Ltd 63 

Wondershine  Ltd 21 

Woon  ft  Co.,  R 92 

Wright,  E.  T.,  ft  Co 71 


Toledo  Cooker  Co. 

Torrey  Razor  Co.,  J.  R 

Toronto  Plate  Glass  Importing  Co. 

Townsend  &  Co.,  S.  P 

Ut  ca  Drop  Forge  Co. 


A     Proposition     That    Is      vvorth      vvhile 


One  that  will  fill  your  spare  time  with  congenial  work — hringinggood 
money.     Are  you  interested  ?     You  are.     Well,  here  are  the  details. 

Throughout  Canada  is  scattered  an  army  of  men  who 
are  everywhere  booking  subscriptions  for  MacLean's 
Magazine.  If  you  join  them  you  can  add  very  con- 
siderably to  your  regular  income.  If  you  are  a  hustler 
you  will  find  it  will  pay  you  to  give  all  your  time  to 
the  work. 

Some  of  our  most  successful  salesmen  were  ''spare  time  men"  first. 

Write  us  for  terms  ana  full  particulars 

MacLEAN    PUBLISHING    COMPANY 

143-149  University  Avenue,  :-:  TORONTO,  CANADA 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive    Wheels 

London  Emery  Works,  London,  Eng. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Canadian    Hart    Wheels,     Hamilton. 

Aluminum     Ware 
British  and  Continental  Agencies,  Ltd. 

Toronto 
Hero    Mfg.    Co.,    Philadelphia. 
Northern     Aluminum    Co.,     Toronto. 
Stover    Mfg.    Co.,    Freeport,    111. 
Wondershine   Limited,    Toronto. 

Aril  in  ll  i»i  (ion 
Dominion  Cartridge  Co.,   Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   New  York. 

Animal  Traps 

Oneida  Community  Ltd.,  Oneida,  N.Y. 

Anchors 

Henderson   &    Richardson,    Montreal. 
Star   Expansion   Bolt   Co.,   New   York. 

Auger  Bits 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 
Spear    &    Jackson,    Sheffield,    Eng. 
Tobin  Arms  Mfg.   Co.,   Woodstock. 

Babbitt  Metal 

Canada   Metal    Co.,    Toronto. 
Magnolia  Metal   Co.,    Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 

Bar   Iron 

Henderson    &   Richardson,    Montreal. 
Steel  Co.   of  Canada,   Hamilton. 
London    Rolling    Mills    Co.,    London. 

Bale-Ties 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Bar    Urns 

Buffalo   Mfg.    Co.,    Buffalo,   N.    Y. 
Bath    Room    Fittings 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 
S.   Sternau  &  Co.,  Brooklyn,  N.Y. 

Belting 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  &  Haworth,  Montreal. 

Belting,  Hose,  etc. 

Gutta  Percha  and  Rubber  Mfg.  Co., 
Toronto. 

Bird   Cages 

E.  T.  Wright   &  Co.,   Hamilton. 
Binder    Twine 
Plymouth   Cordage   Co.,   N.    Plymouth, 
Mass. 

Bolts   and   Nuts 

London  Bolt  and  Hinge  Works,  Lon- 
don,  Ontario. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

National   Acme   Mfg.    Co..   Montreal. 

Boilers   and   Radiators 

Pease    Foundry    Co.,    Toronto. 

Gurney  Foundry  Co.,   Toronto. 
Bolts — Expansion 

Star  Expansion   Bolt   Co.,    New   York. 
Brass    Goods 

British  &  Continental  Agencies,  Ltd., 
Toronto. 

Jas.  Cartland  &  Son  Ltd.,  Birming- 
ham,   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson    &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Stover  Mfg.    Co.,   Freeport,    HI. 

Brass,  Sheets,  Tubes  and  Rods 

Henderson    &    Richardson,    Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 

Brushes 

Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Rings — Galvanized,    Brass 
and  Plain 

Star  Expansion  Bolt  Co.,  New  York, 

Builders'   Tools    and    Supplies 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
Caverhill,    Learmont   &    Co.,    Montreal 
Howland,   H.   S.   Sons  &  Co.,   Toronto 
Lewis    Bros.    &    Co.,    Montreal. 
Lufkin    Rule   Co.,    Saginaw,    Mich. 
North  Bros.  Mfg.  Co.,  Philadelphia,  Pa 
Stanley  Rule  &  Level  Co.,  New  Britain. 

Builders'  Hardware 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

May  &  Padmore,  Birmingham,  Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough. 

Cans 

American    Can    Co.,    Montreal. 

Thos.     Davidson    Mfg.    Co.,    Montreal. 

McClary    Mfg.    Co.,    Toronto. 


The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 

Hamilton    Brass    Mfg.    Co.,    Hamilton. 

Carpet    Sweepers 

Bissell  Carpet  Sweeper  Company, 
Grand   Rapids,    Mich. 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 

Carriage    Springs    and    Axles 

Guelph  Spring  and  Axle  Co.,  Guelph, 

Cartridges 

Dominion   Cartridge  Co.,   Montreal. 
Cash   Registers 

National   Cash   Register   Co.,   Toronto. 
Cattle   and   Trace   Chains 

Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon    Chain    Co.,    St.    Catharines 
Oneida    Community    Limited,    Niagara 
Falls,    Ont. 

Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Alf.    Rogers,    Ltd.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal 

Churns 

Connor,  J.  H.,  &  Sons,  Ottawa,  Ont. 
Cummer -Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  &  Sons,  St.Mary's,  Ont 

Chafing  Dishes 

Buffalo  Mfg.    Co.,   Buffalo. 

S.    Sternau   &  Co.,    Brooklyn,  N.Y. 

Chaplets 

S.  Cheney  &  Son,   Manlius,  N.Y. 

Clippers — All  Kinds 

American  Shearer  Mfg.  Co.,  Nashua.NH 
Chicago    Flexible    Shaft   Co.,    Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 
Mass. 

Clocks 

The  Western  Clock  Mfg.  Co.,  La  Salle, 
111. 

Clothes    Reels    and    Lines 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Hamilton    Cotton    Co.,    Hamilton. 

Clothes   Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
American  Wringer  Co.,  New  York  City 
Lovell   Mfg.    Co.,    Erie,    Pa. 

Cold   Rolled    Strip    Steel 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burg,  Pa. 

Cordage 

Hamilton    Cotton    Co.,    Hamilton. 
Plymouth   Cordage   Co.,    N.    Plymouth, 
Mass. 

Cow   Ties 
Greening,  B.,   Wire  Co.,   Hamilton. 
McKinnon    Dash    and    Metal    Co.,    St. 

Catharines. 
Oneida   Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo   Mfg.    Co.,   Buffalo,   N.Y. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto,  Win- 
nipeg. 

E.  T.  Wright  &  Co.,  Hamilton. 

Cutlery — Razors,     Scissors,    etc. 

Caverhill,   Learmont  &   Co.,    Montreal. 
Crookes,    Jonathan,   &   Son 
Dorken    Bros.    &    Co.,    Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson    &    Richardson,    Montreal. 
Heinisch's,   R.,  Sons  Co.,  Newark.N.J. 
Howland,  H.S.,  Sons  &  Co.,  Toronto. 
Hutton,    Jas.,    &    Co.,    Montreal. 

F.  W.   Lamplough   &  Co.,   Montreal. 
McGlashan,   Clarke  Co.,   Ltd.,   Niagara 

Falls. 

Door    Checks 

Wm.    Keating,    Toronto. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

Door  Hangers 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Richards  Wilcox  Mfg.  Co.,  Aurora,  111. 

Door    Springs 

Stover    Mfg.    Co.,    Freeport,    HI. 

Drawer  Pulls 

Stover   Mfg.    Co.,    Freeport,    HI. 

Drills,  Brick  and   Stone 

Star   Expansion    Bolt   Co.,    New  York. 
Whitman     &     Barnes    Mfg.     Co.,     St. 
Catharines. 


Drills — High    Speed 

Alexander    Gibb,     Montreal. 


Drinking  Cups 

Hero    Mfg.    Co.,    Philadelphia. 
Dry  Batteries 

Canadian   Carbon    Co.,   Winnipeg. 
Eavetroughs 
Thos.    Davidson  Mfg.   Co.,   Montreal. 
McClary's,    London,    Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,   Win- 
nipeg. 
E.   T.   Wright  &  Co.,   Hamilton. 
Metal   Shingle   &  Siding  Co.,   Preston. 
Wheeler    &    Bain,    Toronto. 

Emery   or   Corundum   Wheels 
The   Carborundum  Co.,   Niagara  Falls, 

N.Y. 
Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 
Londoh  Emery  Works,  London,  Eng. 

Electric   Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 
Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Tor- 
onto. 

Emery    Cloth 

London  Emery  Works,  London,  Eng. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,    Winnipeg 
McClary's,    London,    Ont. 

Escutcheon    Pins 

The  Parmenter  &  Bulloch  Co.,  Gana- 
oque,    Ont. 

Fencing — Woven  Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,  Banwell  &  Co.,  Walker- 
ville. 

Files   and    Rasps 

Bamett  Co.,  G.  &  H.,  Philadelphia,  Pa 
Delta  File  Works,   Philadelphia,   Pa. 
Disston,  Henry,  &  Sons,  Philadelphia, 

Pa. 
Nicholson   File   Co.,   Port  Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 

Montreal. 
Spear    &    Jackson,    Sheffield,    Eng. 

Firearms     and    Ammunition 

Harrington  &  Richardson  Sons  Co., 
Worcester,    Mass. 

C.  J.  Hamilton  &  Son,  Plymouth, 
Mich. 

Tobin    Arms   Mfg.    Co.,    Woodstock. 

Fire  Escapes 

Canada  Foundry  Co.,   Ltd.,   Toronto. 
Dennis  Wire  &   Iron   Co.,   London. 

Fine    Irons 

Stover  Mfg.   Co.,   Freeport,  HI. 

Fire   Place   Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 

Food  Choppers 

Enterprise    Mfg.    Co.,    Philadelphia. 

D.  Maxwell   &    Sons,    St.    Mary's. 

Foot  Warmers 

Chicago    Flexible    Shaft   Co.,    Chicago. 

Forgings 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 

Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.    Davidson   Mfg.    Co.,   Montreal. 
The  Steel   Co.   of  Canada,   Ltd,   Ham- 
ilton. 

Galvanized    Iron 

W.  Gilbertson  &  Co.,  Ltd.,  Alex. 
Gibb,    Montreal,    Agent. 

Henderson    &    Richardson,    Montreal. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and  Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Gas    Fixtures 

The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 

Glass 

Hobbs  Mfg.  Co.,  London. 
Toronto  Plate  Glass  Imp.  Co.,  Toronto 
Winnipeg    Paint  &  Glass  Co.,  Winnipeg 
Consolidated     Plate     Glass    Co.,     Tor- 
onto. 

A.  Ramsay   &   Son,    Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 
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Glass,  Ornamental 

Consolidated  Plate  Glass  Co.,   Toronto 

Hobbs    Mfg.    Co.,    London. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Glass    Paper 

London  Emery  Works,  London,  Eng. 
Glass,   Wired 

Hobbs    Mfg.    Co.,    London. 

Toronto  Plate  Glass  Imp.  Co.,  Tor- 
onto. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Consolidated  Plate  Glass  Co.,  Toronto 

Glaziers'   Diamonds 

Pelton,   Godfrey   S. 
Sharratt   &    Newth,    London,    Eng. 
Winnipeg   Paint  &  Glass   Co.,   Winni- 
peg. 

Glue 

The    Canada    Glue    Co.,    Ltd.,    Brant- 
ford. 
Henderson    &    Richardson,    Montreal. 

Grindstones 

Richards-Wileox  Mfg.  Co.,  Aurora, 
111. 

American  Grinder  Mfg.  Co.,  Mil- 
waukee. 

Guns 
Harrington    &    Richardson    Arms    Co. 

Worchester,    Mass. 
Tobin  Arms  Mfg.  Co.,  Woodstock,  Ont. 
C.    J.     Hamilton    &    Son,     Plymouth, 

Mich. 

Hammers 

Stover  Mfg.  Co.,    Freeport,   HL 
Whitman     &    Barnes    Mfg.    Co.,    St. 
Catharines. 

Handles 

Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
W.    C.    Crawford   Co.,  Tilbury. 

Hay  Unloading  Tools 

F.    E.    Myers   &   Bro.,    Ashland,   Ohio. 
Hinges 
Canada    Steel    Goods    Co.,    Hamilton. 
Cowan    &    Britton,    Gananoque. 
Montreal    Hardware   Co.,    Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 

Hinges,     Spring 
Chicago    Spring    Butt    Co.,    Chicago. 
Standard    Mfg.    Co.,    Shelby,    Ohio. 

Hockey   Sticks 

StUl,  J.  H.  Mfg.   Co.,   St.   Thomas. 
St.    Marys    Wood    Specialty    Co.,    St. 
Marys. 

Hooks 

Henderson    &    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Stover   Mfg.    Co.,    Freeport,    HI. 

Hoop   Iron 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Hoops — Steel    and     Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

Horseshoes  and  Nails 

Steel   Co,    of   Canada,    Ltd.,    Hamilton 

Ice    Cream    Freezers 

North   Bros.   Mfg.   Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 

Ice  Cutting  Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 

Iron   and    Steel   Bars 

Henderson    &    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Hamilton 

London    Rolling   Mill   Co.,   London. 

Iron    Pipe 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Canada    Tube    &    Iron    Co.,    Montreal. 

Iron    Pumps 

Aylmer   Pump    &    Scale    Co.,    Aylmer. 
R.    McDougall    Co.,    Gait. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa 
F.    E.    Myers  &   Bro.,   Ashland,   Ohio. 

Knife   Polish 

London  Emery  Works,  London,  Eng. 
Ladders 

Stratford  Mfg.  Co.,   Stratford,  Ont. 
Ladders — Shelf 

Hamilton    Brass    Mfg.    Co.,    Hamilton. 

F.    E.   Myers  &   Bro.,    Ashland,   Ohio. 

Richards-Wileox  Mfg.  Co.,  Aurora, 
HI. 


HARDWARE     AND     METAL 


Lamps,  Acetylene 

Maple   City  Mfg.   Co.,    Monmouth,   111. 
Lampblack 
The   L.    Martin   Co.,    New   York. 
Wilckes  Martin  Wilckes  Co.,  New  York 

Lanterns 

Thos.    Davidson   Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

E.  T.    Wright    &    Co.,    Hamilton. 

Lawn     Fencing- 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening    Wire    Co..    Ltd.,    Hamil- 
ton. ■ 
McGregor  Banwell   &  Co.,   Walkemlle 
Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn  Mowers 

D.  Maxwell  &  Sons,  St.  Mary's,  Ont. 
Supplee  Hardware  Co.,  Philadelphia 
Clipper  Lawn  Mower  Co.,  Dixon,  HI. 
S.  P.  Townsend  &  Co.,  Orange,  N.J. 
Whitman  &  Bames  Mfg.  Co.,  St, 
Catharines. 

Lawn   Swings 

F.  E.    Myers   &   Bro.,   Ashland,    Ohio. 
Stratford  Mfg.   Co.,    Stratford,   Ont. 

Lightning    Rods 

Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont, 

Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdw.    and   Lock   Mfg.    Com- 
pany,  Belleville. 

Canadian    Yale    &    Towne,    St,    Cath- 
arines. 

May  &  Padmore,   Birmingham,  Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough    Lock    Mfg.    Co.,    Peter- 
borough,   Ont, 
Lumbering    Tools 

Pink,  Thos.,  &  Co.,  Pembroke,  Ont 
Manufacturers'  Agents 

Gibb,    Alexander,    Montreal. 

Mcintosh,    H.    F.,    &   Co.,    Toronto. 

Western    Distributors  Ltd.,    Saskatoon. 

Mantels   and    Grates 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 

Match  Boxes 

Stover    Mfg.    Co.,    Freeport,    HI. 

Metals  ..    rMiiin 

Canada  Metal  Co..    Toronto. 
Caverhill,    Leannont  &  Co.,   Montreal. 
Gibb,   Alexander,   Montreal. 
Henderson    &    Richardson,    Montreal. 
Leslie,  A.  C,  &  Co.,  Montreal. 
Lysaght,   John,    Bristol,   Eng. 
Magnolia    Metal    Co.,    Montreal. 
McKechnie  Bros.,  Birmingham,   Eng. 
Nova  Scotia  Steel  and  Coal  Co.,   New 

Glasgow,    N.S. 
Samuel,    Benjamin   &   Co.,    Toronto. 
The  Sheet  Metal  Products  Co.of  Canada 

Ltd.,  Montreal,  Toronto,  Winnipeg 
Tallman  Brass  &  Metal  Co.,  Hamilton 
Thompson,  B.   &  8.  H.  &  Co., Montreal 

Metal  Lockers 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Dennis  Wire  &  Iron  Co.,  London,  Ont, 

Metal  Shingles,  Sidings,  Etc. 

Gait  Art  Metal  Co.,   Gait. 

Metallic   Roofing  Co.,   Toronto. 

Metal  Shingle  and  Siding  Co.,  Preston. 

Metal    Polish,   Emery    Cloth,   Etc. 
Oakey,  John,  &  Sons,  London,  Eng. 
John    C.    Wilson,    Ottawa. 

Metal    Stove   Fronts 

Canada  Foundry  Co.,   Ltd.,  Toronto. 

Mop    Holder 

Theo.  J.   Ely  Mfg.   Co.,   Erie,  Pa. 

Mop    Wringers 

White   Mop   Wringer   Co.,    Fultonville, 
N.Y. 

Nail    Fullers 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  Hardware  Co.,   Montreal. 

Nails,    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
P.  L.  Robertson  Mfg.  C,  Milton,  Ont. 
Steel  Co,  of  Canada,  Limited,  Ham- 
ilton. 

OUers 

Thos.    Davidson  Mfg.    Co.,   MontieaL 
Hero    Mfg.    Co.,    Philadelphia. 
Maple  City   Mfg.    Co.,   Monmouth,    HI. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 
Wright,  E.  T.  &  Co.,  Hamilton,  Ont. 

Oil   Stones 

Canadian  Hart  Wheels,  Hamilton,  Ont 
Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil    Stoves 
McClary    Mfg.    Co.,    London. 
Queen    City   Oil   Co.,    Toronto. 


Oil    Tanks 

Bowser,    S.    F.,    &   Co.,   Toronto. 

Ornamental   Iron   and   Wire 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Dennis  Wire  &  Iron  Co.,  London,  Ont 

Packing 

Garlock   Packing  Co.,    Hamilton,    Ont. 

Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walkervile,  Ont, 

Brandram    Henderson,     Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Dougall    Varnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial  Vamish   and  Color  Co.,   Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal 

Lowe    Bros.,    Ltd.,    Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin   &  Co.,   Toronto. 

Pinchin.    Johnson    Co.,    Toronto. 

Pratt    &     Lambert     Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard    Paint    and    Varnish    Works, 
Windsor,    Ont. 

G.     F.     Stephens    &     Co.,     Winnipeg, 
Man. 

Winnipeg   Paint  &   Glass   Co.,    Winni- 
peg. 
Paint    and    Varnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall   Varnish  Co.,   Montreal. 

Imperial    Varnish    &    Color    Co.,    Tor- 
onto. 

Perforated    Sheet    Metals 

Canada    Wire    and    Iron    Goods    Mfg. 

Co.,    Hamilton. 
Greening,   B.,   Wire  Co.,  Hamilton, 

Pig   Iron 

Henderson    &    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Samuel  Benjamin  &  Co.,   Toronto. 
A.   C,   Leslie  &  Co.,   Montreal. 

Pipe,    Wrought    Lead    and 

Galvanized 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Canadian  Tube  &  Iron  Co.,  Montreal. 

Pliers 

Henderson    &    Richardson,    Montreal. 
Smith    Hardware    Co. ,    Montreal. 

Poultry   Netting 
Greening,     B.,     Wire    Co.,     Hamilton, 

Ont. 
John   Lysaght,    Ltd.,    Bristol,    Newport 

and    Montreal. 

Pruning    Knives 

International    Tool    Co.,    Detroit. 

Pumps 

Canada    Foundry    Co.,    Ltd.,    Toronto. 
R.    McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 

Pumps,   Power 

Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 

Putty 

Brandram-Henderson   Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams  Co.,  Montreal. 
Pinchin-Johnson   &   Co.,    Toronto. 

Rat  Traps 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
Lovell    Mfg.    Co.,    Erie,    Pa. 

Razors 

Gillette  Safety  Razor  Co.,  Montreal. 
Greeff-Bredt   &  Co.,   Toronto. 
Jonathan    Crookes    &    Son,     Sheffield, 

Eng. 
Dorken    Bros.    &    Co.,    Montreal. 
Jas.   Hutton   &   Co.,    Montreal. 

Razor    Hones 

Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 

Razor    Strops 

J.   R.   Torrey  &  Co.,   Worcester,  Mass. 

Registers 
Jas.     Stewart     Mfg.     Co.,     Woodstock, 

Ont. 
Canadian    FerTosteel    Co.,    Bridgeburg. 

Rivets 

Steel    Co.    of  Canada,    Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
P.   L.   Robertson   Mfg.   Co.,   Ltd.,   Mil- 
ton  West,    Ont. 

Roofing   Supplies 

Barber  Asphalt   Co.,    Philadelphia. 
Brantford    Roofing    Co.,    Brantford. 
Canadian    Supply   Co.,    Toronto. 
Dominion     Roofing     Co.     of     Canada, 
Ltd.,    Toronto. 


Gait  Art   Metal  Co.,    Gait,   Ont. 

McArthur,    Alex.,    &    Co.,    Montreal. 

Metal   Shingle  &   Siding  Co.,   Preston, 
Ont. 

Metallic   Roofing  Co.,   Toronto. 

United    Roofing    &    Mfg.    Co.,    Phila- 
delphia,   Pa. 

Winnipeg   Paint   &   Glass   Co.,    Winni- 
peg. 
Rope 

Independent    Cordage    Co.,    Toronto. 
Rules  and   Gauges 

Jas.  Chesterman  &  Co.,  Ltd.,  Shef- 
field,   England. 

Lufkin  Rule  Co.,   Windsor. 
Saws 

Atkins,  E.  C,  &  Co.,  Indianapolis, 
Ind. 

Disston,  Henry,  &  Sons,  Philadelphia. 

Drabble   &    Sanderson,    Sheffield,    Eng. 

Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 

Simonds  Canada  Saw  Co.,   Montreal. 

Spear    &    Jackson,    Sheffield,    Eng. 
Scales 

Aylmer  Pump  &  Scale  Co.,  Aylmer, 
Ont. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Renfrew  Scale  Co.,   Renfrew,   Ont, 
Screws,    Nuts,    Bolts 

National    Acme   Mfg.    Co.,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Screws,  Wood 
P.    L.     Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.   of  Canada,  Hamilton. 
Scythe    Stones 
The  Carborundum   Co.,   Niagara  Falls, 
New    York. 

Shears,   Scissors 

Acme  Shear  Co.,   Bridgeport,  Conn. 
R.   Heinisch's  Sons  Co.,   Newark,  N.J. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
J.  Wiss  &  Sons  Co.,  Newark,  N.J. 

Shelf   Boxes 

Cameron     &     Campbell,     Toronto. 
Shovels    and    Spades 

Spear    &    Jackson,    Sheffield,    Eng. 

Sieves   and    Screens 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 
McGlashan,  Clarke  Co.,  Niagara  Falls. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 

Sprayers 

T.    Collins    Mfg.    Co.,    Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,    Toronto,   Winnipeg 
E.    T.    Wright    &    Co.,    Hamilton. 
Spramotor  Co.,  London. 

Springs 

B.     Greening  Wire  Co. ,  Ltd. ,  Hamilton 
Henderson    &    Richardson,    Montreal, 

Spring    Hinges,    Etc. 

Chicago  Spring  Butt  Co.,  Chicago,  HI. 
Standard   Mfg.    Co.,    Shelby,    Ohio. 

Staples 

B.    Greening    Wire  Co.,  Ltd.,  Hamilton 
Steel   Co.   of  Canada,   Ltd.,  Hamilton. 

Steel — High  Speed 

Alexander   Gibb,    Montreal. 
Henderson    &    Richardson,    Montreal. 

Steel— Cold    Rolled    Strip 

Morris  &  Bailey  Steel   Co.,    Pittsburg. 

Stencils 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 

E.  T.   Wright  &  Co.,   Hamilton,   Ont. 
Herod      Machine     &      Stamping     Co., 

Brantford. 

Store    Ladders 

Hamilton  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 

Stoves,   Furnaces 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,    London,    Ont. 
Pease  Foundiy  Co.,   Toronto. 
D.    J.    Barker   &    Co.,    Picton. 

Tacks 

The  Steel  Co.  of  Canada,  Ltd.,Ham- 
ilton. 

Tapes 
Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont. 

Tiling — Wall  and  Floor 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont, 


Tin    Plate 

Henderson   &   Richardson,    Montreal. 

A,  C.   Leslie  &  Co.,  Montreal. 

B.  &   S.  H.   Thompson   &  Co.,  Mont- 
real. 

M.    &    L.    Samuel,    Benjamin   &   Co., 
Toronto. 
Tools 

The   Chapin  Stevens  Co.,   Pine  Mead- 
ow,  Conn. 

The      GoodeU-Pratt      Co.,      Greenfield, 
Mass. 

Spear    &    Jackson,     Sheffield,    Eng. 

Allan    Hills    Edge   Tool    Co.,    Gait. 

Armstrong    Bros.    Tool    Co,,    Chicago. 

Robt.    Sorby    &    Sons,    Sheffield. 

Stanley      Rule      &      Level      Co.,    New 
Britain. 

International    Tool    Co.,    Detroit, 
Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 
Tool   Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther   Grinder  Mfg.    Co.,    Milwaukee. 
Richards-Wilcox     Mfg.     Co.,     Aurora. 

111. 

Trucks 

Aylmer    Pump    &    Scale    Co.,    Aylmer, 

Ont. 
Renfrew    Scale   Co.,    Renfrew,    Co. 

Varnishes:     See  Paints 
Berry  Bros.,  Limited,  WalkeirUle,  Ont 
Dougall    Vamish    Co.,    Montreal. 
Glidden  Varnish  Co.,  Toronto. 
International    Vamish    Co.,    Toronto. 
Pratt  &   Lambert,    Bridgeburg. 

Ventilators 

Harris,   J.   W.,   Co.,   Montreal. 
Vises 

Henderson    &    Richardson,    Montreal. 
Hollands   Mfg.    Co.,    Erie,    Pa. 
Chas.   Parker  Co.,   Meriden,   Conn. 
Prentiss   Vise   Co.,    New   York. 

Washing    Machines,    Etc. 

J.  H.  Connor  &  Son.,  Ottawa,  Ont, 
Cummer-DowsweU  Ltd.,  Hamilton,  Ont 
D.   Maxwell  &   Son,   St.  Mary's,  Ont. 
One   Minute   Washer  Co.,    Toronto. 
London   Foundry  Co.,   London. 

Wall   Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle   Irons 

Stover  Mfg  Co.,  Freeport,  HI. 
Wagons — Children's 

Wodstock   Wagon    Co.,    Woodstock. 
Washers 

P.    L.    Robertson    Mfg.    Co.,    Milton. 

Ont. 
Steel  Co.    of  Canada,  Limited,  Hamilton 

White  Lead 

Brandram-Henderson     Co.,     Montreal. 
Steel  Co.    of  Canada,  Limited,  Hamilton 

Wholesale   Hardware 
Caverhill,    Leannont   &   Co.,    Montreal 
Howland,  H.  S.,  Sons  &  Co.,  Toronto 
Lewis  Bros.  &  Co.,  Montreal. 

Window    Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire    Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire  Door  Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire — Iron,    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

P.   L.    Robertson  Mfg.  Co.,  Milton,  Ont, 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd.. 

Watford,   Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire    Goods,    Bright 

Steel  Co,    of  Canada,  Limited,  Hamilton 
Wire    Goods 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 

Wire   Machinery 

Ed  Brand,  472  Moss  Lane.,  Manchester 
Eng. 

Wire    Products 

Andrews    Wire    Works,    Watford,    Ont. 
Wire    Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 

Jas.    Steele  Limited,   Guelph,   Ont, 
Wrenches 

Cochran    Pipe    Wrench    Co.  » 

Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 

Bemis    &    Call    Hdwe.    &    Tool    Co.. 
Springfield,    Mass. 
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The  ROSS 

"High  Velocity"  Sporting  Rifle 

justifies  itself  on  every  occasion  where 
absolute  dependability  is  required. 


Where  danger  is  met  face  to  face  its  superiority  is 
shown — 

RETAIL  PRICE,  $70.00 

Other  Ross  Rifles  from  $25.00  up 

The  prestige  of  the  Ross  Rifle  increases  from  month  to 
month,  and  there  are  demands  in  every  town  in 
Canada  for  them. 

Dealers  will  find  them  the  most  satisfactory  to  carry 
— no  trouble  with  duties,  no  delay  in  securing  parts. 
Liberal  discounts  and  satisfied  customers. 


Send  for  Catalogue  and  Trade  Discounts. 


THE  ROSS  RIFLE  CO., 


QUEBEC,  QUE. 


R03?fHS0N  WOOD  SCREWS 

The  hardwareman  who  is  wide  awake  can  make  excellent  profits 
by  boosting"  this  new  wood  screw. 

The  square  hole,  into  which  a  specially  made  screwdriver  fits, 
has  become  extremely  popular  with  every  user.  With  this  the 
woodworker  can  do  the  work  in  less  time  and  without  danger  of 
destroying"  the  wood,  as  the  screwdriver  cannot  slip. 


^*i 


PAT.  FEB.  2,  1909 


T 

o 


We  are  also  manufacturers    of   Hand    Drivers,   Yankee    Bits, 
Brace  Bits,  Rivets,  Burrs,  Washers,  Nails,  Wire,  etc. 

Writo  for  catalog  and  prices 

The   P.   L.   Robertson   Manufacturing  Co.,  Limited,  Milton,  Ont. 

TORONTO  WAREHOUSE,  19  Jarvis  Street        -       F.  J.  Schueh,  Agent 

Montreal   Agent :—  Ed  win  Sch  afield.  Room   509    Canadian    Exprau  Building.    Montreal,  Qua. 
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Every 

Fruit- 

Grower 

Needs 

It. 


Pruning  Time 
Is  Almost  Here 


«>%j^         and     the      dealer     who 
iKV  stocks    and    displays    the 


"Kansas" 

Pruning 

Knife 


(Improved) 

is    the    man    who    will    realize     quick 

sales  and  reasonable  profits. 

This    PRUNING     KNIFE    absolutely 

eliminates  all   stretching  and   climbing 

that  is   caused  through  use  of  ordinary 

pruning  knives. 

Put  it  in  stock  at  once.       Give  it  a  fair 

trial    by   learning    its    use    and  value, 

then   you   have    another    staple    profit 

maker. 

Drop  us  a  card   for   more   information, 

prices,  etc. 

International  Tool  Co. 


Cor.  Porter  and  4th  St., 


Detroit.  Mich. 


TAYLOR-FORBES  CO..  Limited 
Guelph,  Ont.,  Canadian  Manufacturers 


■^^-V  TRADE 

CHICAGO 


TRADE    BUILDING 

Have  you  a  stock  of  Spring  Hinges  that 
have  distinctive  selling  features  which  your 
salesmen  can  offer  and  which  would  make 
the  prospective  purchaser 
buy  them  and  no  other  ? 


Chicago  "Relax" 
Spring  Hinges 

are  in  great  demand.  They 
are  substantial  in  construc- 
tion and  readilv  applied. 
The  EXCLUSIVE  FEA- 
TURE of  spring  action 
release,  allowing  the  door 
to  be  placed  at  any  desired  position  and  auto- 
matically re  engaging  when  the  door  is 
closed,  is  of  recognized  merit  and  utility. 

Send  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

Chicago  Spring  *Bttit  (£ompswj|jc 


CHICAGO 


NEW  YORK 


GOLD     MEDAL    WORLD'S   EXPOSITION,    BRUSSELS,    1910 


Valve  Discs 


For  long  and  satisfactory 
service,  nothing  to  equal 
them  has  ever  been  made. 


PRACTICALLY 


INDESTRUCTIBLE" 


Manufactured   molely   by    THE    GUTTA     PERCHA    &    RUBBER     MFG.     CO.    OF  TORONTO,  LIMITED 
Toronto  Montreal  Halifax  Winnipeg  Calgary  Vancouver 


measuring   TAPES   with   &/rvUam!x*mje<>uA/   readings 


i  ffi  ]<?l ,  i  m  i7 


46 


^fi 


4  61 


_Li 


An   improvement  originated  and   brought  out  a  few  years  ago  by 


/UFK/N 


PATENTED  IN  CANADA  AND  ENGLAND 

U.S.   Patent  pending. 

tgy^gnmt     Measuring     Tapes    always    embody    the    latest     improvements,     and     are     leaders     of     the     field    because  they 
fWrnwiw      have  always  given  satisfaction. 

The /i/FMN Rule  (?o.  ofQanada+Itd. 

—  W/JVDSOR,ONT. 
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S  TAN  LEYS 

Wrought  Steel  ScreenDoor  Hardware 


Set  No. 
1750 


Each  Set  Complete 

in  a  Neat  Box 

with  Screws 


DFAI  FR<S    anrl    Rf TIT  HFR^    a"ke    are    PLEASED  with  the  high  quality    of   the    hard- 

ULrtLLft°   dDU   DU1L.LJE.IVO    wareand    the  convenient    way  it  is  packed    ready  for  use. 

Set  No.  1750  consists  of  two  3x3  Ornamental  loose  pin  Butts;  one  5-in.  wrought-steel  pull; 
one  No.  3  high-grade  steel-wire  spring,  greatly  superior  to  the  ordinary  screen  springs;  and 
one  gate  hook  and  eye.  This  is  the  very  best  set  of  screen  hardware  on  the  market,  but  sells 
at  prices  comparing  favorably  with  other  makes  of  greatly  inferior  quality. 

Set  No.  1752  is  less  expensive,  but  fully  equal  to  the  screen-door  sets  of  other  manufactur- 
ers. It  is  made  up  of  two  2-i  x  2-i  Butts;  one  43,-in.  pull;  one  No.  2  steel  spring,  and  one 
gate  hook  and  eye. 

These  sets  are  handsomely  finished  in  Japan,  Antique  Copper  or  Dull  Brass,  or  the  new 
"Stanley"  Sherardized.  rustprccf  finish,  which  is  just  the  finish  for  outside  use.  Packed 
twelve  boxes  in  a  carton,  one  gross  sets  in  a  case. 

Send  in  your  order  now  and  be  prepared  for  the  Spring  Business. 


The  Guaranty 


TRAD£ 

Mar* 


of  Quality 


THE    STANLEY   WORKS 

NEW  BRITAIN,  CONN. 
Canadian  Representatives:  A.  MACFARLANE  &  CO.,  Montreal 


CANADA'S     ONLY     WEEKLY     HARDWARE     PAPER 

HARDWARitlETAL 

Published  Weekly  by 

THE   MACLEAN   PUBLISHING   COMPANY,   LIMITED 


Vol.  XXIV. 


Publication  Office :   Toronto,  Canada 
April  27,  1912 


No.  17 


*.••/'••  "•'.-'.*.'-.■. V'-V  •  -*  -  '•■-  :*-'    •C-l"  ■ 
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IS  ALMOST  HERE 


"  '4/  r 


i:-«r.: 


• ' 
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Boat  Builders  and  Boat  Repairers 

NEED 

SUPPLIES 


In  nearly  every  locality  there  are  a 
number  of  motor  boats  being  built 
or  repaired.  These  boats  must  have 
engines  and  marine  hardware. 

Every  dealer  should  stock  a  line  at 
once  and  be  prepared.  A  display 
will  attract  prospective  buyers 
and  will  often  effect  a  sale. 

OUR  MOTOR  BOAT  ACCESSORY  AND 
MARINE   ENGINE   CATALOGUES   are 

ready.  A  ~ard  will  bring  them  by 
return  mail 

THE  SOONER  YOU  WRITE-THE  SOONER 
YOU   PROCURE   EXTRA   PROFITS 

The  Canadian  Fairbanks-Morse  Co. 


MONTREAL 
ST.  JOHN 
OTTAWA 


LIMITED 

TORONTO 
IWINNIPEG 
CALGARY 


SASKATOON 

VANCOUVER 

VICTORIA 


>;• 


•"'.*:♦. 
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It's  a  Good  Day's  Work 

When  You  Make  a  Friend 


"  I  want  a  razor,"  he  says,  as  he  steps 
up  to  your  counter. 

What  do  you  do  about  it  ? 

Do  you  follow  the  line  of  least  resistance 
and  take  his  money  for  whatever  razor  hap- 
pens to  strike  him  as  the  cheapest  ? 

Or  do  you  play  the  part  of  a  real  sales- 
man ?  Do  you  consider  the  future,  his  in- 
terests and  your  own,  and  convince  him,  by 
good  straight  talk,  that  the 

GILLETTE 
Safety  Razor 


is  the  razor  that  will  give  him  for  a  lifetime 
the  maximum  satisfaction  per  dollar  of  cost  ?  Of  what  other  razor  could  you  say 
this? 

The  most  important  result  of  selling  a  man  a  GILLETTE  is  that  he  will  be  de- 
lighted. Whatever  razor  he  has  been  using  before,  the  GILLETTE  shave  will,  in 
comparison,  be  so  much  quicker,  cleaner  and  more  comfortable,  that  he  will  be 
grateful  to  you  for  recommending  it  to  him.     You  will  have  made  a  friend. 

Moreover,  he  will  come  back  regularly  for  new  blades — and  come  well  pleased. 
Could  you  ask  a  better  opportunity  to  do  business  with  him  in  other  lines  ? 

And  lastly,  but  still  worth  noting  carefully,  when  you  exercise  your  sales- 
manship and  sell  a  "  Made  in  Canada  "  GILLETTE  for  $5.00,  your  immediate  re- 
ward is  much  more  substantial  that  when  you  hand  out  a  cheap  foreign-made 
make-shift. 

The  Gillette  Safety  Razor  Co.  of  Canada,  Limited 


■Qillette 


Office  and  Factory 


KNOWN  THE 


WORLD  OVER. 


THE  NEW  GILLETTE  BUILDING, 
St.  Alexander  Street, 
MONTREAL 
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MAYMORE 


INSIDE 

LOCK 

SETS 

A 

SPECIALTY 


COMPLETE 

LINE 

OF 

BUILDERS 

HARDWARE 

No  7968 
Write    for    Particulars    of    Complete    Line,   to 

THOMAS. W.  KIRBY 
YONCE    ST  ARCADE    TORONTO 


MANUFACTURED     BY 


TD 


ENG 


J0T  TR.ADE 

<hicago 


►- 


A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  sales- 
man can  offer  and  which  would  make  the  pro- 
spective purchaser  buy  them 
and  no  other? 

Chicago  "Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability 
and  finish  of  this  article  are 
unsurpassed,  and  in  consid- 
eration of  prices  that  are  conservative  in 
respect  to  value,  the  up-to-date  dealer  cannot 
afford  to  neglect  this  profitable  business. 

Send  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

Chicago  Spring  %tti!JI*mpin}£« 


CHICAGO 


NEW  YORK 


A  New  Line 

"Yankee M  Plain  Screw  Drivers 

Strong,    durable,    well  balanced    tools,    of   the   same   high 
quality  of  material  and  workmanship  as  other  "Yankee" 
Tools,  which  to-day  are  without  equal. 

The  blade  and  ferrule  are  highly  polished,  the 
handle  of  hardwood,  finished  in  dull  black, 
making  a  handsome  appearance. 

Each  tool  is  thoroughly  tested  and  the 
blades  positively  guaranteed    not 
to  turn  in  the  handle. 

Your  Jobber  vi  ill  Supply  You 

No.  90,  Standard  Style,  Four- 
teen Sizes,  2  to  30  in. 

No.  95,  Cabinet  Style, 
(Slim  Blade) 
Eleven  Sizes,   2\ 
to  154  in. 


Made  by 

North  Bros. 
Mfg.  Co. 

PHILADELPHIA,  PA 
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For  a  Spring  Stock — Nothing  Equals  Soclean 

Chiefly  because  the  thoughts  of  every  housewife  are  engaged  in 
the  Spring  cleaning  of  their  home.  It  is  the  time  to  push  it,  and 
its  wonderful  workings  will   make  them  repeated  users  of 


SOCLEAN 

The  Dustless  Sweeping  Compound 


It  is  economical,   absolutely  lays  dust,  saves  scrubbing  and  dusting,   brightens   and 
preserves  carpets,  is  a  disinfectant,  leaves  a  fragrant   odor   after    sweeping. 

Soclean  is  put  up  in    handy-sized    lithographed    pails,    convenient    for  household 
use,  and   will   pay  you   well   to  stock   and   push,  especially   NOW; 

SOCLEAN  LIMITED,    Toronto,  Ont. 


No.  690 

Mowing  Machine 
Oilers 

Plain  or  Copper 
Plated 


S.  M.  P. 
OILERS 

Made  with  large  filler  opening 

IV'  diameter  will  soon  be 

in  demand. 

How  is  your  stock  ? 


Prices  an  Application 


No.  675 

Seamless  Litho  Oilers 

Special  Design,  As- 
sorted Colors,  Bent 
or  Straight  Spouts, 
Stencilled  Specially. 


THE  SHEET  METAL  PRODUCTS  COMPANY 


OF  CANADA 


Montreal 


SUCCESSORS  TO 

Kemp  Manufacturing  Company 

TORONTO 


LIMITED 


Winnipeg 
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DISSTON   HAND  SAWS 


tX<b  ifakto  *OteYx  oX 


IMPORTERS  AND  DISTRIBUTORS 


LEWIS  BROS.,  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER] 
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THE  "BAILEY"  WOOD  PLANE  has  the  same  adjustment  of  cutter  as  the  celebrated  "BAILEY" 
IRON  PLANE— differing  only  in  detail  where  the  extra  thickness  of  the  Wood  Bottom  has 
to  be  taken  into  consideration. 

The  Bottom  is  made  from  selected  and  well-seasoned  beech. 

The  name  "BAILEY"  and  the  number  are  cast  on  every  Plane,  and  the  name  "STANLEY"  is 
stamped  on  every  cutter. 

INSIST  that  your  orders  be  filled  with  Planes  made  by  THE  STANLEY  RULE  &  LEVEL 
COMPANY,  which  carry  with  them  a  GUARANTEE  backed  by  a  Company  that  has  been  manu- 
facturing Carpenters'  and  Mechanics'  Tools  for  over  half  a  century. 

••BAILEY''      WOOD     and     IRON     PLANES,      -'BAILEY"     BLOCK     PLANES 
' STANLEY '■  BIT  BRACES,  SPOKESHAVES  and  POCKET  LEVELS  are  now 

MADE  IN  CANADA 
Address  all  communications  to  : 


STANDARD 

THE  WORLD 

OVER. 


New  Britain. Conn.  U.S.A. 


EVERY 

TOOL 

GUARANTEED 
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HARDWARE     AND     METAL 


No.  CC,  Fitted  with 

4  Small  Collets  cutting  1/4,  5/16,  3/8,  7/16,  Stock  14  inches 

3  Large  Collets  cutting-  1/2,  5/8,  3/4,  Stock  26  inches 


Reece  New  Screw  Plates 

COMPLETE  WITH  TAPS 
AND     TAP    WRENCHES 


These  high  grade  screw 
plates  have  a  small  stock 
for  small  size  dies,  and  a 
larger  one  for  the  larger 
size  dies. 

The  stocks  are  case- 
hardened,  with  beautiful 
mottled  finish.  Handles 
are  made  from  best 
drawn  steel  tubing. 

The  dies  are  adjustable, 
and  are  held  firmly  and 
solid  in  collet,  so  that 
while  being  adjustable 
they  will  run  as  true  as 
solid  dies  will. 

Tap  wrenches  are  ad- 
justable. 

Butterfield's  high  grade 
taps  in  each  set. 

Furnished  oversized  for 
rough  iron,  unless  other- 
wise ordered. 


No.  EE,  Fitted  with 

4  Small  Collets  cutting  1/4,  5/16,  3/8,  7/16,  Stock  14  inches 

5  Large  Collets  cutting  1/2,  5/8,  3/4,  7/8,  1,  Stock  26  inches 


No.  GG,  Fitted  with 

4  Small  Collets  cutting  1/4,  5/16,  3/8,  7/16,  Stock  14  inches 

3  Medium  Collets  cutting  1/2,  5/8,  3/4,  Stock  26  inches 

4  Large  Collets  cutting  7/8,  1,  1  1/8,  1  1/4,  Stock  40  inches 


WHOLESALE  DISTRIBUTORS 


Caverhill,  Learmont  &  Co.,   Montreal 


HARDWARE     AND     METAL 


The  Steel  Company,  Limited 


WIRE 


Oiled  and  Annealed  Wire,   Barbed  Wire 

Galvanized  Coiled  Spring  Wire 

Wire  Nails,    Fence  Staples,    Tacks 

Wood  Screws,  Machine  Screws 

Stove  Bolts,    Tin  Bolts 

Rivets  and  Burrs 


Bar  Iron,    Bar  Steel 

Tiger  White  Lead 

Bolts  and  Nuts 

Horse  Shoes,    Horse  Nails 


DISTRICT  SALES  OFFICES: 


HAMILTON  TORONTO  MONTREAL  WINNIPEG 

VANCOUVER,  B.C.  VICTORIA,  B.C.  ST.  JOHN,  N.B.  HALIFAX,  N.S. 
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HARDWARE     AND     METAL 


H.  S 


We   Ship 
Promptly. 


ORDER 
NOW 

Howland,  Sons  &  Co.,  Limited 

WHOLESALE    HARDWARE 

TORONTO 

Graham  Nails  are  the  Best 


Our  Prices 
are    Right. 


HARDWARE    AND    METAL 


?  ?  WHY  ?  ? 

Why  does  "CRESCENT  BRAND"  BUILDERS' 

HARDWARE  have  the  biggest  sales? 

Why  are  "CRESCENT  BRAND"  FINISHES  the 

most  sought  after?????? 

Why  is  it  that  the  majority  of  doors  put  up  to-day 
swing  on  "CRESCENT  BRAND"  HINGES?????? 

?  ?  WHY  ?  ? 


CanadalSteel  Goods  Co.,  Limited, 


Hamilton,  Canada 


■"STANDARD"  WICKLESS  BLUE  FLAME- 
OIL  COOK  STOVES 

Made  on]  the  "  gravity  feed  "  principle 
SIMPLE  AND  EASY  TO  OPERATE. 

Solves  the    problem    of    economical  cooking 
in  country  homes  and  surburban  residences. 

Sizes  1,  2  and  3  Burners 

We  have  also  in  stock 


"Buckeye  Junior"  Gasoline  Stoves 
"  Summer  Girl "  Oil  Stoves 

"  German  Oil "  Oil  Stoves 

"Eagle"  Oil  Stoves,  Etc. 


WRITE      FOR      PRICES. 


German  Glass  Bottom  Stove 


THE  THOS.  DAVIDSON  MFG.  COMPANY,  Limited 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE     AND     METAL 


"THE  NAME'S  THE  GUARANTEE" 


BACKED  BY 


130  Years'  Experience 


^••>»VS>i*>\'V^^.^^.^^/V,/^^^^/>/yV^>>^ 


171-A  Secret  Process  VANADIUM  Steel 
(Also  Straight  Back) 

=====  Extract  from  The  LONDON  DAILY  TELEGRAPH  ===== 

WHICH    SPEAKS    FOR    ITSELF 

As  a  matter  of  fact,  the  trade  of  which  Sheffield  is  the  centre  has  In  the  last  year  or  two  fought — 
and  won — a  notable  fight.  Germany  was  a  formidable  competitor;  America  a  yet  more  serious  one,  In 
the  matter  of  tools,  and  especially  SAWS.  The  English  makers  set  themselves  to  meet  this  sharp 
rivalry,  availing  themselves  of  a  superior  position  alike  in  materials  and  highly  specialized  skill.  They 
took  full  advantage  of  the  technical  schools,  with  their  scientific  teaching  as  to  metals  and  the  treat- 
ment of  steel,  and  paid  more  attention  than  they  have  ever  done  before  to  design  and  finish.  Their 
energy  and  enterprise  won  prompt  recognition  from  the  buyers  for  the  retail  trade,  and  within  very 
recent  days  they  have  enjoyed  the  spectacle  of  seeing  the  agent  of  one  of  the  most  noted  firms  of  tool- 
makers  in  the  United  States  coming  over  to  make  a  tour  of  inquiry  as  to  what  had  come  over  English 
trade  that  they  had  lost  it  so  entirely.  The  British  manufacturers  had,  moreover,  proved  conclusively 
that,  quality  for  quality,  their  products  had  nothing  whatever  to  fear  on  the  important  matter  of  retail 
selling  price,  and   their  victory  was  complete. 

IF  you  are  not  handling  our  Saws  and  Edge  Tools,  you  are  paying  more  for  inferior  goods. 

Does  it  pay  you  ? 


Henderson  &  Richardson 

Board  of  Trade  Building,  MONTREAL 


Spear  &  Jackson,  Ltd 

SHEFFIELD,  England 


YOU  CAN  MOVE  BACK  THE  HANDS, 
BUT  NOT  THE  TIME 

If  you  do  not  sell  cement  now,   make  it  a  point 
to  stock  an  order  at  once. 

Rogers' 
Portland  Cement 


pays  a   very   attractive    profit 
will  continually  increase. 


and    the    demand 


Act  quickly  or  you  will  be  losing  profits  which  you  would  otherwise  have  procured. 
You  may  not  think  so  now  but  you  will  realize  it  in  the  near  future.  Then  it  is  too  late 
— you  have  lost  money — your  competitor  may  have  the  trade  in  your  locality. 

ROGERS'  PORTLAND  CEMENT  is  a  product  of  unrivalled  quality,  greatest  dura- 
bility and  highest  efficiency,  and  is  specified  by  architects  for  modern  houses. 

WRITE  US  AT  ONCE  FOR  PRICES.    QUICK  SHIPMENTS  GUARANTEED. 

ALFRED  ROGERS  LIMITED 

28  West  King  Street,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,   WINNIPEG 
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HARDWARE     AND     METAL 


MONARCH  HOSE  MENDER 

(HUDSON  PATTERN) 

Simplest  and  Best  on  the  Market 
for    Repairing    Garden    Hose. 

Packed  in  paste-board  boxes,  each  containing  1  pair  pliers  nicely 
japanned,  6  brass  mending  tubes,  and  20  brass  wire  bands. 
1  gross  in  a  case.     Weight  per  case,  100  pounds. 

JOBBERS — Write  for  prices  on  this  good  seller.  We  will  give 
exclusive  selling  rights  to  one  jobber  in  each  province. 

Monarch  Hardware   Company 

Buffalo,  New  York,  U.S.A. 


STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 

Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :    ALEXANDER  GIBB,  13  St.  John  St.,  MONTREAL 


Salem 


Kingston 


Morrow 


U" 


'New  Designs" 

Peterborough  Lock  Mfg.   Co.,  Ltd.     TU7e 


PETERBOROUGH 


ONTARIO 


Irwin 


Avon 


Stratton 


"New  Designs" 

See  Our  1911  Supplement 

CANADA 


r 


TH?  MORRIS  &  BAILEY  STEEL  CO 

PITTSBURG,    PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250, 


HARDWARE    AND    METAL 


Sell  GLUE  in  packages—it  means  less  handling—more  profit 


BRANTFORD 

ALL  AROUND 

GLUE 

weighed  and  wrapped  ready  to 
hand  over  the  counter. 

NO  MUSS— NO  FUSS- 
NO  LOSS  OF  TIME 
V4,  pounds,   Yz  pounds,  pounds. 
Everybody's  Glue  Size,  in  pounds 
only. 

The  quality  is  there  and  will  be 
maintained. 

ASK    YOUR  JOBBER   FOR  PRICES 
AND  DISCOUNTS 

PROTECT  your  »how-caies  by 
using  the 

BRANTFORD    COIN 
MAT 

same  as  cut  at  left  in  Blue 

and  Orange. 

WRITE    US    FOR    ONE. 

CANADA  GLUE  CO. 

LIMITED 
BRANTFORD,  ONT. 

Manufacturers  of  Glue  and 
Gelatine  of  all  kinds  and  for 
all  purposes. 


THE    SALES    OF 


HARRIS  HEAVY  PRESSURE 

BABBITT  METAL 

ARE  INCREASING  BY  LEAPS  AND  BOUNDS 


1 


Harris  Heavy  Pressure 

is 

A  High  Grade 

BABBITT   METAL 

at    a 

Medium    Price 


Harris  Heavy  Pressure 


The  Babbitt  Metal  without  a 
fault 


Harris  Heavy  Pressure 

is  Recognised  as 
THE  BEST 

BABBITT  METAL 
for  all 
General  Machinery  Bearings 


Mr.   Hardwareman ! 

Are  you  getting  your  share  of  the  Babbitt  Trade?     If  not,  write  us  for  prices. 

THE    CANADA   METAL    CO,  Limited 


HEAD    OFFICE 
AND  FACTORY 


TORONTO 


WESTERN 
FACTORY 


WINNIPEG 


HARDWARE     AND     METAL 


BRUSHES 


Assortments    of    Brushes  in  neat  dis- 
play boxes  convenient  for  tHe  Hard- 


wareman. 


Varnish  Brushes  that  re- 
tail for 

5c.  10c.  15c.  20c.  25c. 

at  a  good  profit  for  the 
Hardware  dealer.  Can 
be  bought  through  your 
Jobber  or  from 


MEAKINS  &  SONS 


TORONTO 


HAMILTON 


WINNIPEG 


THE  HOHLFELD  LINE 

OF 

High  Grade  Hammocks 

for  1912 

is  now  ready  and  will  be  shown 
throughout  Canada  by 

GEO.  BORGFELDT  &  CO.  OF  TORONTO  AND  MONTREAL 


The  Most  Profitable 

Line 

Because  it  is  Most 

Saleable 


The  Most  Popular 

Line 

Because  it  is  Most 

Satisfying 


Main  Office  and  Mill,  Philadelphia.  Pa. 


NEWEST  DESIGNS,  WEAVES   AND  COLORINGS 

Known  the  world  over  as  the  standard 
by  which  all  others  are  measured 


Geo.  Borgfeldt  Gk  Co.,   Agts 

TORONTO 

Catalog  and  Prices  on  request 
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HARD  W  ARE     AND     META  I: 


The  force  behind  the  dealer 

The  strong,  steady,  appealing  advertising  we  do  for  your  benefit  is  as 
constant  as  the  roofing  it  advertises. 

The  merits  of  Genasco  have  been  continually  kept  before  consumers  all 
over  the  country  for  years,  with  cumulative  effect. 

This  is  a  valuable  asset  for  every  dealer  who  handles 


THE  TRINIDAD-LAKE-ASPHALT 


It  makes  it  easy  for  the  alert  dealer  to  increase  his  roofing  sales. 
Take  advantage  of  it ;  order  Genasco  from  your  jobber. 

The  Kant-leak  Kleet  for  smooth -surface 

roofings  is  the  newest  effective  fastener. 

THE   BARBER   ASPHALT    PAVING    COMPANY 

Largest  producers  of  asphalt,  and  largest  manufacturers  of  ready  roofing  in  the  world 

■  PHILADELPHIA 

NEW  YORK  SAN  FRANCISCO  CHICAGO 

CaTerhill,  Learmont  &  Company,  Montreal,  Quebec.  D.  H.  Howden  &  Co.,  Ltd.,  200  York  St.,  London,  Ont.,  Canadian  Distributors 


r&RMMs(b 


q  Right  in  every  hardware  store  is  the  most  logical  plate  for  a  line    of    reliable,    accurate,    and 
moderate-priced  single  guns. 

For  ridding  premises  of  pests — snakes,  rats,  'chucks  and  the  many  kinds  of  crop  and  poultry  de- 
stroyers, the  Harrington  &  Richardson  single  guns  are  specially  suited. 

^  There  is  a  large  and  growing  demand  for  an   economical  and    efficient   weapon    for    just    that 
purpose,  as  well  as  for  occasional  hunting. 

Here's  the  gun : 


Specifications,    12  to  28  gauge— 26  to  32  inch    barrel— ejecting  or  non-eiecting— f;ne  black  walnut  stock— hard 
rubber  butt   plate — weight   5}i  to  6%  lbs.,  according  to  gauge  and   barrel.    For  black  or  smokeless  powder. 

<J  These  guns  are  quick  sellers.  They  are  made  and  sold  under  the  broad  H.  &  R.  guarantee  of 
quality,  reliability  and  satisfaction.  With  a  few  of  these  II.  &  R.  guns  in  stock,  the  hardware 
dealer  is  equipped  for  a  profitable  and  increasing   trade. 

Our  40-page  catalogue  is  yours  for  the  asking.    It  contains  valuable  selling  points  for  every  hard- 
ware dealer,  and  shows  the  complete  H.  &  R.  line.      Ask  for  it  now  while  you  think  of  it. 


Harrington  &  Richardson  Arms  Co., 


718  Park  Avkub, 

Woroostor,  Mass. 
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HARDWARE     AND     METAL 


CONVERTED 


The  foundation  upon  which  we  have  built  a  world-wide  business  is  based  upon 
our  policy  of  seeking  and  curing  troublesome  bearings,  and  otherwise  demon- 
strating the  value  and  economy  of  Magnolia  Metal. 

Magnolia  is  not  a  soft  metal ;  its  factor  of  safety  is  far  in  excess  of  the  requirements  of  any 

properly  constructed  bearing — and  out-wears  even  brass  or  bronze,  giving  much  better  service. 

There  is  a  lot  of  misinformation  regarding  "hard"  bearings. 

No  matter  how  hard  they  are  they  go  to  pieces  or  give  trouble  when  they  get  hot — which  they 

generally  do.     Magnolia  keeps  cool,  won't  squash,  stays  put,  and  won't  cut. 

O.    B.   LITTELL 
622  Pontius  Avenue,  Seattle,  Was.  December  7th,  1911. 

Gentlemen : — I  take  pleasure  in  stating  that  I  am  a  user  of  Magnolia  Metal  and  have  been  for  the  past  two  years. 
I  have  put  Magnolia  Metal  to  what  I  consider  a  thorough  trial.  The  first  place  I  applied  the  metal  was  to  an 
Emery  wheel  travelling  1200  R.P.M.,  and  it  worked  so  well  that  I  then  applied  it  to  a  fan  1470  R.P.M.  The  next  place 
was  to  the  crank  pin  of  my  main  engine,  and  having  such  good  results  I  concluded  to  babbitt  the  cross  head  brasses. 
In  all  the  places  the  metal  was  applied,  not  one  bearing  has  been  taken  up  over  1-16-inch,  and  has  run  from  12  to 
18  months. 

I  have  come  to  the  conclusion  that  Magnolia  is  surely  a  riddle  ;    it  can  be  worked  like  lead  and  still  be  as  tough 
as  it  is. 

I  was  somewhat  afraid  to  try  it  in  my  main  engine,  because  I  thought  it  was  too  soft  to  stand  up  to  the  work,  but  I  have  a 
different  opinion  now.  I  have  been  following  this  line  of  work  for  over  twelve  years,  and  am  sorry  that  I  did  not  have  an  intro- 
duction sooner. 


Yours  respectfully, 


ALLEN   J.  STOCKS,  Engineer  in  Charge. 


SPECIAL  OFFER 

PRACTICAL  ENGINEER  POCKET  BOOK,  680  pages, 
over  2000  subjects.  Price  40c.  post  paid.  We  do  not 
aim  to  make  a  profit  on  these  books.  We  buy  them  in 
large  quantities  as  an  advertising  medium  and  give 
Engineers  benefit  of  low  price.  They  are  highly 
spoken  of  by  Engineers.     Address  Montreal  office. 


SOLD   BY   LEADING   DEALERS  EVERYWHERE  OR  BY 

MAGNOLIA  METAL  CO. 

225   ST.   AMBROISE   STREET,   MONTREAL 

NEW  YORK  CHICAGO 


YOUR  TIN  SHOP 


is  not  complete  without  a 
NO  YES  GROOVER.  It  will 
GROOVE  the  work  and  close 
the  seam  down  in  one  oper- 
ation. It  is  good  for  INSIDE 
or  OUTSIDE  seaming.  The 
standard  size  has  been  32  in. 
long.      We  are  also  making 

the  "NOYES"  for  36  in.  work.  The  COST  is  a  mere 
trifle  compared  with  RESULTS.  INCREASE  your 
PROFITS  by  adding  one  of  these  machines  to  your  equipment. 


The  Brown  Boggs  Company,  Limited 

HAMILTON,     CANADA 

Tinsmiths'    Tools,    Presses,     Dies,     Sheet    Metal    Workers'    Tools,     Canning  Machinery 
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HARDWARE     AND     METAL 


"  BANNER" 

COLD  BLAST 

LANTERNS 


Cost  no  more  than  inferior 
Lanterns. 

Sell  quicker — turn  your  money 
over  faster  and  make  more 
profit. 

They  will  bring  you  calls  for 
other  good  goods. 

Order  now  from  your  jobber 
or 


ONTARIO  LANTERN  &  LAMP  CO.,  LTD. 

Head  Office  and  Factory  : 

HAMILTON,  ONTARIO 


Branches  ; 


30  St.  Dizier  Street 
MONTREAL 


56  Albert  Street 
WINNIPEG 


Write  Us 

ABOUT  A  STOCK 
OF 

Leather  Belting 


and  let  us  explain  how  you 
can  work  up  a  trade  in  this 
line  that  will  stick  to  you,  a 
trade  that  will  prove  a 
good  steady  money-maker 
and  a  producer  of  satisfied 
customers. 

Take  a  minute  or  two  to 
drop  us  a  card  right  now, 
while  you're  still  thinking 
about  it. 


Tanners  and  Manufacturers 


MONTREAL 

|511  William  St. 

ST.  JOHN,  N.B. 

89  Prince  William  St. 


TORONTO 

27  Melinda  St. 

'VANCOUVER 

217  Columbia  Ave. 


WINNIPEG 

244  Princess  Street 

For  over  30  years  the  makers 
of    the     best     leather     belts 
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HARDWARE     AND     METAL 


QUALITY 

to  the  bottom  of  the  box 

USERS  of  ACME  Milled  Screws  and  parts  figure  they  will 
need  a  certain  quantity  of  parts.  They  have  learned 
that  it  is  not  necessary  to  order  in  excess  and  allow  for  culls. 
ACME  Products  are  rigidly  inspected  before  they  are  packed 
and  customers  pay  for  first  grade  parts  only. 

TF  you  use  Acme  Screws  you  know;  if  you   don't,  a  trial    order    will    convince 
you  and  you'll  find  all  the  standard  screws  and  nuts  carried  in  stock. 


O 


UR  facilities  for  making  all  kinds  of  special  parts  to  the  specifi- 
cations are  right  up-to-the-minute — Send  the  sample.  The 
Quality  is  consistent. 


You  cannot  afford  to  miss  our  contract  proposition. 
THE  NATIONAL-ACME  MANUFACTURING  CO. 

MONTREAL,  QUE.,  ST.  HENRI  &  G.T.R. 


Make  Money  From   Good 
Pumps— Profit 

Unless  a  metal   pump  is  made   just 
right  it  will  leak  at  joints  or  valves. 

"  Aremacdee "  pumps  do  not  give 
dealers  who  sell  them 
trouble  and  loss  from 
defective  service  in 
"  Aremacdee  "  pumps 
sold  customers. 

Pumps  for  every 
use— hand  or  motor- 
force  or  lift — every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.     Ask  for  it— 
for  dealer  prices — for  dealer  terms. 

The 

R.  McDougall  Co.,  limited 

GALT,    CANADA 


Air-O-Lite  Lamp 


A  Necessity  in 

the  Modern 

House. 

Never  Fails  to 
Satisfy. 

Makes  its  ^own 
gas — ch  e  a  per 
than  Oil,  Elec- 
tricity or  city 
gas.  Just  what 
is  required  in 
your  house  or 
country  cottage 
— safe — reliable 
and  no  chim- 
neys  to   break. 


Write  for  full  particulars  and  prices. 

The  Rochester  Lamp  Company 

TORONTO,  ONTARIO 
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H  A  R  D  AV  A  R  E     AND     METAL 


WHITE   MOP 
WRINGER  CO 

FULTONVILLE, 
N.Y. 


NICKEL 

The  Canadian  Copper  Go. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Copper  Co. 


WRITE  US  FOR 
PARTICULARS  AND  PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning  Cutlery 
6d.  and  is.  Canisters., 

« WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS,  Limited 

Manufacturer*  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths  and  Papers,  etc. 

Wellington  Mills,  London,  England 


FORD  AUGER  BITS 

are  years  ahead 
of  competitors 

It  h.is  always  been  our  aim  to 
unanufacture  a  bit  tb:it  would  be 
better  than  other  BESTS.  We've 
succeeded.  Tests  have  proved  It. 
Tests  made  by  men  who  used 
the  same  bit  for  years — thought 
there  was  none  like  it — wouldn't 
use  any  other,  but  heard  so 
much  of  the  FORD  and  its  won- 
derful Patented  Concave  Twist 
that  they  tried  it — working  it 
alongside  of  their  favorite  bit. 
Lo.  and  behold,  the  FORD  dirt 
BETTER  WORK  at  almost 
DOUBLE  the  SPEED.  This 
meant  money  to  them — money  in 
both  time  and  quality  of  work. 
They  used  the  FORD  again  and 
were  further  convinced  of  its  su- 
periority. To-day  these  men  and 
thousands  of  other  discriminat- 
ing workmen  use  the  FORD  in 
preference    to    all    others. 

Easy  and  Profitable 
to  Sell 

Our  terms  allow  you  a  gener- 
ous profit  and  our  advertising 
will  create  a  demand  and  make 
sales  easy  for  you.  Each  FORD 
Bit  is  backed  up  with  our  solid 
guarantee,  and  any  dissatisfac- 
tion will  be  speedily  made  right. 

Ford  users  are  profitable  cus- 
tomers, for  once  you  sell  a  man 
a  FORD  you've  secured  a  steady 
buyer.  We  want  you — we'll  help 
you.  Will  you  write  us?  We'll 
send  you  a  handsome  illustrated 
catalogue,  descriptive  circulars, 
our  terms  to  you,  and  name  of 
your  nearest  Jobber. 

Ford   Auger   Bit   Co. 

112  Cabot  St.,  Holyoke,  Mass. 


"^v 


J 


Economy  Faioace— 300— Series  B. 
Cased  with  Vertical   Shaker. 

To  Dealers 

Read  These  Figures! 

In  London,  Ontario,  the  Annual 

Reports  of  Board  of  Education 

for  the  last  five  years,  show  as 

follows : 

Average  cost   per    class   room 


per  year 


PEASE 

System  $27.75 

Other  Systems  $54.44 


In  Toronto,  Board  of    Educa- 
tion Annual  Report : 

PEASE  SYSTEM  in  Annette 
Street  School  cost  $21.61  per 
room. 

All  other  Systems  in  Toronto 
average  $43.86  per  room. 

See  The  Difference  ? 

THE 

Pease  Foundry  Company 


Toronto 


LIMITED- 


Winnipeg 


Woatern    Ropreeantalivea 

PEASE-WALDON  CO.,  Ltd..    WINNIPEG 

333 
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Sure !  It  sells  without  trouble 

MXIaryfc 

STYLE  C 

GAS  RANGE 


It's  the  Quality  that 
does  it 


TWO  SIZES 

16  inch  Oven 
18    "       " 


The  Favorite 
Household 

Style 
Gas  Range 


Large  Oven 

Ample  Broiler 

Large  Cooking 
Surface 

The  material,  work- 
manship and  finish  of 
the  C  Range  is  in 
keeping  with  McClary's 
1912  series  high- 
grade  ranges.  These 
are  the  factors  that 
make  sales  easy. 


If  you  have  not  ordered,  do  so  to-day. 

ASK  FOR  SPECIAL  COOK  BOOK  CATALOGUE. 

MXIaryfc 


'McClary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP      QUICK. 


Toronto,      Montreal,      London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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i-THE   DEFIANCE -i 


A  few  of  our  beautiful  line  of 

Cut  Glass  Knobs 


HIGH-CLASS       BUILDERS' 

HARDWARE  of  all  kinds  for 

high-class  buildings,  banks,  offices, 

residences,  etc. 

The  Belleville  Hardware  and  Lock  Manufacturing  Co. 

LIMITED 


Head  Office  and 
Factory 


BELLEVILLE 
Canada 


THE     MOST     POWERFUL 
REGISTER  IN  THE  WORLD 


■ :  ';  ■!    !■■■ 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  aj|12J.in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG,  ONTARIO 


There's    A    Better    Profit    Awaiting    YOU 

Seize    this    opportunity    and    write   us    for  catalog  on 

CHAMPION    RANGES 

Ranges  that  are  extremely  popular  wher- 
ever used — ranges  that  bring  the  dealer 
good  profits. 

The  Champion  Grate 

is  a  grate  which    is   patented   and  usedjjj 
only    on    this    range.       Crosswise,    non-  jfl 
warping,  easily  shaken,  more  open  sur-jjj 
face  and  a  clean  fire. 
Write  tor  Catalogue  NOW. 
BARKER  &  COMPANY,  -  Picton,  Ontario 


AMERICAN  BRINDERS  Are  Real  Trade-Winners 

This  Grinder  is  particularly  adapted  for  purposes  where  a  very  compact  yet 
powerful  grinder  is  needed.  Just  the  thing  for  a  carpenter's  tool  chest  and  private 
shops,   as  well  as  hundreds  of  occasions  of  like  nature. 

When  the  grinder  is  assembled  a  quantity  of  high  grade  oil  is  placed  into 
the  case   so   that  the  machine  can  be  used  indefinitely  without  oiling. 

The  gears  run  in  this  oil  path,  further  causing  them  to  operate  noiselessly 
without  friction,  and  with  elimination  of  excessive  wear. 

Stock  it  at  once — we  guarantee  good  results. 

A  card  will  bring  circulars  and  prices  by  return  mail. 

Three  sizes.     4-6-7-Inch  Wheels,  Corundum  or  Carboiundum. 


The   American   Grinder   Mfg.   CO., 


MILWAUKEE, 

WIS.,  U.S.A. 

Merchants'  Hardware  Specialties  Co.,  Ltd.   C\LLGT2RY 


AGENTS  WESTERN  CANADA 
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■■■Mm, 


Patented— Canada,  February  20,  1912. 

—United  States,  October  31, 1911. 


Standard 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from   being   knocked 

down. 
It    prevent*    injury     to    hands     if    caught 

when  door  is  closing-. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action    of  door    absolutely 

noiseless. 
It  will  outwear  three  ot  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING   FLOOR  HINGES 


DETACHABLE  N.QQR  ELAIi 


REGULAR  KIND 


THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  U.S.A. 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  (EL  Co. 

ORANGE.  N.  J. 


MXIaryS 


cc 


SAMSON''  DAIRY  PAILS 

The  Pails  That  Please 


The  bottom  is  our  famous  "  SAMSON "  one  piece 
and  seamless.  Body  made  from  best  quality  IXX 
Tin.     Malleable  ears,  with   strong    bail   handle. 

For  particulars  and  prices  of  these  and  other  grades, 
see  catalogue,  page  101. 


Flaring  Pattern 
Nos.  144,  164 


MXIaryfc 


Dufferin  Pattern 
Nos.  145,  165 


Toronto         Montreal         London 
Hamilton  Winnipeg 


Vancouver         St.  John,  N.B. 
Calgary  Saskatoon 


"  McClary  "  on 

[goods  is  a  quality 

name 


Send  Your  Order  to   Nearest  Branch  To-day. 


McClary's 
Ship  Quick 
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IVletalltci 

Look    at    these    figures    on 

Weather- Vanes 

COST  TO  YOU,  $12.00 
RETAIL  FOR  $15.00. 

I  These  are  Eastern  prices— Address  Winnipeg  Office  for  Western  Canada  figures  ) 

$3.00  PROFIT  OR  25    . 

No  carrying  in  stock — Quick,  clean  turnover. 

Send  us  a  card  for  a  supply  of  attractively    printed 
circulars  on  this  line,  for  leaving  on   your   counters. 

THE  METALLIC  ROOFING  CO.  OF  CANADA,  Limited 

TORONTO,  ONT.  MANUFACTURERS  WINNIPEG,  MAN. 

C89 


No.  1552 


GREENING'S 

Antique  Rustless  Bronze  Screen  Cloth 

should  be  used  in  every  better  class  of  building. 
Every  Hardwareman  should  stock  one  or  two  rolls. 


: 

1 

) 

i 

' 

i 

• 

i 

> 

- 

Ask  your  jobber  for  samples  and  full  particulars. 

THE  B.  GREENING  WIRE   CO.,  Limited 


Hamilton,  Ont. 


Montreal,  Que. 


21 


HARDWARE     AND     METAL 


HOCKEY  STICK   SPECIALISTS 

1912  Price  List  Jutt   Issued 

St.  Mary's  Wood  Specialty  Co.,  Ltd. 


Branches  : 
WINNIPEG  and  MONTREAL 


The  McGlashan,  Clarke    12  Dwt.  Ktl/veS 


are  made  of  the   best   Crucible  Steel,  finished  by  methods  devel- 
oped during  years  of  successful  manufacture,  plate  with  12  dwts. 
pure  silver,  put  up  in  neat  Rack  Boxes  containing  one-half  dozen.     Every  box  contains  our  guarantee. 

The  McGlashan,  Clarke  Co.,  Ltd.,  Niagara  Falls,  Canada 

AGENTS  :  J.  Mackay  Rose.  88  McGill  St..  Montreal.  Que.  N.  F.  Gundy.  61  Albert  St..  Toronto,  Ont.  David  Philip.  291  Portage  Ave..  Winnipeg.Man. 

Benj.  Rogers.  Chqrlotti"own.  P.K.I. 


Now  is  the  time  to  Push  Churns 

and  the  Churn  to  Push  is  the      J^     g^   ^^   jj   Jj^  g£ 

Made  in  2  styles,  6  sizes. 

It's  a  name  familiar   to   the   Butter   Makers  of   both    hemispheres. 


Style  F. 

Agents  : 

W.  L.  Haldimand  &  Son, 

Montreal 
H.  F.  Moulden  &  Son, 

■Winnipeg 


Why? 


Because  they  combine  every  Requisite 
of  a  Rapid  and  Perfect  Butter  Maker 
and  are  a  combination  of  Simple  Con- 
struction, Massive  Strength  and  Easy 
Manipulation. 

Barrels  made  of  seasoned  Oak.  Run 
on  steel  ball  bearings,  are  easily  drain- 
ed and  conveniently  detachable  for 
cleaning. 

All  Steel  Frames 

Combination  Hand  and  Foot  Drive. 
Fitted  to  Run  by  Power  if  Required. 

Made  by 


Style  E. 


Cummer-Dowswell,  Limited 

HAMILTON,  CANADA 
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Corrugated  Iron  Prevented 
Spread  of  Terrible  Fire 

The  thousands  who  watched  the  terrible  fire  in  Toronto  a  few  days  ago,  when  thousands 
of  dollars'  worth  of  property  was  destroyed,  had  a  chance  to  see  what  corrugated  iron  would  do 
to  prevent  the  spread  of  flames. 

In  The  News"  the  next  day  it  was  reported  that  the  firemen  could  not  reach  the  flames 
on  account  of  the  iron  coverings  of  the  buildings,  but  as  an  official  put  it  afterwards  :  "  I  tell  you 
if  it  hadn't  been  for  the  iron  coverings  on  those  buildings  this  entire  neighborhood  would  have 
been  destroyed.  Some^f  those  buildings  were  huge  furnaces  and  the  last  thing  to  fall  was  the 
metal  sides." 

And  that  is  only  one  instance  of  the  protection  afforded  by  Corrugated  Iron. 

How  about  your  buildings  ?  Supposing  some  building  near  yours  should  burn,  and  the 
burning  pieces  fell  on  your  factory,  how  many  chances  have  you  of  saving  it  ? 

Use  corrugated  iron  for  your  covering.  Let  us  tell  you  about  ACORN  QUALITY 
CORRUGATED  IRON — the  iron  with  the  trade  mark — the  kind  that  lasts  practically  forever. 

If  you  intend  building,  write  to  us  to-day  for  our  prices. 


MENTION  HARDWARE  AND  METAL 


Metal  Shingle&SidinoC 

PRESTON    ONT.  MONTREAL    QUE 


I 

WfJXf 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 

General  Wire  and  [ronWork 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  Work.  Etc.,  for  Prisons. 
Jails  and  City  Lockups. 


THE      BEST      CHEAP     FENCE 
ON  THE  MARKET  IS 

"  MONARCH  " 

WIRE    FENCE 


"MONARCH"  Fence  is  made  of  the  best 
galvanized  No.  9  Hard  Steel  Wire  throughout, 
and  as  it  is  made  in  fifteen  sizes  and  suitable 
for  all  purposes,  you  would  find  it  a  very  easy 
seller  and  money-maker.  Note  the  simple 
"  MONARCH  "  Ring  Lock— the  best  lock  of  its 
kind  in  the  world. 

Now's  the  time  to  push  Fencing  hard. 
Commence  by  writing  us  for  Catalog 
and  prices. 

The  Owen  Sound  Wire  Fence  Co., 


Limited 


OWEN  SOUND, 


ONTARIO 
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Nail 
Sets 


For  good  dependable  Nail  Sets  you  can 
offer  your  customers  nothing  better  than 
these  two  brands.  They  will  stand  up  to 
the  work  and  you  can  rest  assured  of  their 
giving  satisfaction. 

No.  990  is  5/16  inch  in  diameter  for  those  who 
prefer  the  slim  style.  No.  999  is  3/8  inch  for 
those  who  like  a  heavier  Set. 

No.    900    POCKET    SETS 

consist  of  4  of  our  No.  999  Nail  Sets  (each  with  a 
different  size  point)  put  up  in  a  neat  little  case.  They 
are  very  popular. 


Goodell-Pratt    Company 


Greenfield,  Mass.,  U.S.A. 


PATENT 


LEAD 
HEAD 


Roofing 

NAILS 


Wherever  Corrugated  Iron  is  used  these  are  wanted. 


Galvd.  Cone  Head  Roofing  Nails  and  Washers, 

Galvd.  Hoop  Iron  or  Steel,  Galvd.  Plates, 

Bars,  Angles. 

LEAD  COATED  SHEETS  AND  HOOP  IRON 


McHUTCHEON  &   CO., 

82-94   Lanoeffeld  St.,  Glasgow 


SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 

B.  &  S.  H.  Thompson  &  Co. 

LIMITED 

MONTREAL,  QUE. 
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GET  READY 
TO  MEET 

BIG  DEMAND  FOR  THIS  MACHINE 

HOUSEKEEPERS  are  learning  more  thoroughly  every  year 
the  possibilities  of  the  Enterprise  Cherry  Stoner.  Where 
one  was  sold  five  years  ago  ten  are  sold  to-day.  And  where  one 
is  sold  to-day  ten  will  be  sold  five  years  hence. 

The  fact  that  the  Enterprise  Cherry  Stoner  is  an  indispensable  household  machine  makes 
it  indispensable  to  your  stock.     The  name 

ENTERPRISE 

on  these  Cherry  Stoners,  as  in  every  article  that  leaves  the  Enterprise  plant,  stands  for 
the  best  obtainable  service. 

ENTERPRISE  CHERRY  STONERS  do  rapid  and  effective  work.  They  are  far  easier  to  adjust 
than  other  machines,  and  the  jaws  absolutely  retain  their  position  when  set.  The  parts 
of  these  machines  are  interchangeable. 

It  is  an  absolute  certainty  that  you  can  readily  make  sales  for  these  sterling  machines 
among  your  trade.     The  fact  that  every  family  should  have  them  makes  them  ready  sellers. 

In  every  respect  they  are  up  to  the  high  quality  of  Enterprise  Meat  and  Food  Choppers,  Sad 
Irons,  Sausage  Stuffers,  Coffee  Mills,  etc. 

The  Enterprise  line  is  the  most  profitable  for  you  to  handle,  because  Enterprise  quality  has 
made  it  the  most  popular — the  most  called  for. 

THE  ENTERPRISE  MANUFACTURING  CO.  of  PA. 

PATENTED   HARDWARE  SPECIALTIES 

PHILADELPHIA,  PA. 


21  Murray  Street,  NEW  YORK 

24  West  Lake  Street,  CHICAGO 

544  Van  Ness  Avenue, 
SAN  FRANCISCO 


Send  to-day 
for  descriptive 
catalogue  show- 
ing complete 
Enterprise  line. 
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Sporting  Goods  Dealer 

W  liy   liOt      Increase  your  profits  this  year? 

HOW  By  securing  orders  from  your  local 
Base  Ball  Clubs  for  their  Base  Ball 
Uniforms. 

We  carry  a  large  variety,  well 
assorted  to  suit  everybody 

We  assure  you  good  profits 

A.  E.  BREGENT 


Sporting  Goods  and  Manufacturer 
of  Athletic  Uniforms 

192  St.  Catherine  Street  East,  Montreal 
Write  for  Catalogue 


"CHIEF  BENDER" 


IMPERIAL  STANDARD  SCALES 

Crown  Beam  Portable  Platform  Scale 

The  Beam,  standing  above  out  of  the  shadow  of  the  Cap,  can  be  more  easily  read. 
This  construction  makes  the  Scale  more  compact,  and  it  takes  up  less  room,  as 
no  part  projects  past  the  sides  of  the  platform. 

This  Scale  is  fitted  with  ROTARY  AXLE,  which  will  allow  of  its  turning 
within  its  own  length. 

CAPACITIES:   600  Lbs.  to  2500  Lbs. 

This  is  one  of  the  many  popular  styles  of  Imperial  Standard  Scales. 
We  make  400  varieties. 

Our  128-page  Catalog  is  a  book  you  ought  to  have. 
GET  OUR  PRICES 

The  Burrow,  Stewart  &  Milne  Co., 

LIMITED 
Factory  and  Head  Office :   HAMILTON,  ONT. 

Warehouses  and  Offices  at  Montreal  and  Toronto 

Western  Customers  please  address 

THE  BURROW,  STEWART  &  MILNE  CO.,  Limited 

130   JAMES   AVE.,    WINNIPEG,    MAN. 
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LION  BRAND  METALWARE 


WE  CARRY  a  fuU  line  of  "LION  BRAND,  KING  QUALITY"  metal-ware,  and  guar- 
antee it  the  best  in  the  land.     High  in  quality  but  moderately  priced. 


Heavy  re-tinned  strainer  pails.  If  you  have  a  "Lion  Brand"  Boiler,  you  have  Dairy  Pails  that  stand  the  racket. 

They  stand  the  kick,  the  best.    None  dust  as  Good.  That's  Lion  Brand  dairy  pails, 


One  lion  Brand  tub  is  all  you  need  buy. 
It  will  supply  your  needs  forever. 


Galvanized  heavy  stock  pails 
The  wear  that  W-E-A-R-S. 


You  buy  Lion  Brand  galvanized 
pails  but  once.  That's  often 

enough.    They  last. 

"LION  BRAND,  KING  QUALITY"  metal-ware;  the  kind  that  W-E-A-R-S 


Write  us  for  sole  agency  proposition. 

MERRICK-ANDERSON  CO 

WINNIPEG,  MAN. 

Sole  Distributors  for  Canadian  Northwest. 


When  You're  in  a  Hurry,  Order  from  Us 

CORRUGATED  IRON,  EAVETROUGHS,  CONDUCTOR  PIPE,  ELBOWS, 
RIDGE       ROLL,        VALLEYS,      SKYLIGHTS      AND      VENTILATORS. 


Wheeler  &  Bain 


The  Quick  Shippers 


Toronto 
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SWIFT 


DOMINION 


SURE 


„■  . 


If  you  want  to  shoot  to  kill 

Use  Dominion  Cartridges 


Bigger  Bags 


Better  Results 


You  Save  Money  on  Canadian 
Made  Cartridges 


RIGHT 


DOMINION 


RELIABLE 


REMINGTON 

UMC 


AND  YOU'LL   NEED    A    FEW  OF  THE    NEW 

Remington -UMC  Hollow  Points 

MADE  IN 


f*AO(    MfcP* 


SMOKELESS 


.22  Winchester 
Smokeless 


'  '  R.F. AUTOMATIC 


.22',Wlnohester 
R.  F.  Automatic 


U);      LONG 
1     LESMOK 


U  !        R!FLE 


HULLDW  ruifti 


.22  Long 

Lesmok 


.22  Long 

Rifle 


HOLLOW  POINT., 

.22  Short 
Hollow  Point 


PemingtonrUMC  .22  calibre  hollow  points  make  sure  your  small  game.  Their  shocking  power  is 
enormous.  Small  animals  of  high  vitality  cannot  escape  to  die,  wounded,  in  holes  or  cover.  A  hit 
means  a  kill  always,  and  the  accuracy  of   PemingtonrUMC  .22  calibre  ammunition  is  world  famous. 

ffem/ngton.-l/AfC  hollow  point  .22's  are  specially  effective  in  the  extermination  of  gophers,  ground 
squirrels  and  other  pests.  And  they  cost  but  fifty  cents  a  thousand  more — subject  to  discounts.  Ask 
our  representative  for  a  demonstration  of  their  mushrooming  effect. 

PemJngtOnrUMC — the  perfect  shooting  combination. 

Remington  Arms-Union  Metallic  Cartridge  Co. 


299  Broadway 


New  York  City 


Reminfion-UMC  Eastern  Factory  Loaded  Shells  now  on  Sale  on  Pacific  Coast. 
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Arranging  the  Store  for  Spring  Trade 


Certain  Classes  of  Goods  Should  Now  be  Relegated  to  the 
Background,  and  Others  Should  be  Brought  Prominently  For- 
ward— The  Danger  of  Overcrowding — Wide  Variety  of  Articles 
Can  be  Effectively  Shown  if  Only  Samples  are  Placed  in  the 
Showcases — The  Reserve  Supply  May  be  Kept  Out  of  Sight. 


This  is  the  period  of  transformation. 
Outside  the  snow  has  gone,  and  the  trees 
are  commencing  to  show  signs  of  life. 
Nature  has  put  away  winter  things,  and 
is   bringing   out    her   spring   attire. 

This  metamorphosis  is  just  as  neces- 
sary inside  the  hardware  store  as  out 
of  doors,  if  the  best  results  are  to  be 
secured.  The  winter  goods  must  be 
put  to  the  rear,  and  the  spring  goods 
brought  to  the  front.  None  will  deny 
the  wisdom  of  this,  but  many  there  are 
who  will  point  out  that  this  is  a  hard 
thing  to  accomplish.  And  indeed  it  is 
so,  for  the  number  of  spring  lines  are 
many.  If  all  these  were  brought  for- 
ward there  would  be  wild  confusion  in 
the  store,  and  confusion  means  lack  of 
efficiency  in  the  shop  as  well  as  on  the 
deck  of  the  sinking  ship.  The  small 
boy  at  the  party,  who  remarked  that  a 
little  too  much  was  just  right,  spoke 
only   from   a   gastronomical    standpoint. 

Danger   of   Overcrowding. 

Undoubtedly  the  question  of  arrang- 
ing spring  lines  is  a  difficult  one.  Many 
a  display  has  been  spoiled  by  overcrowd- 
ing; this,  indeed,  is  the  danger  when 
the  desire  is  to  bring  prominently  for- 
ward the  class  of  goods  most  suitable 
to  this  season.  There  is  a  retailer  who 
believes  it  good  business  to  get  some- 
thing of  everything  he  carries  into  his 
store.  He  is  successful,  but  it  is  in 
spite  of  his  windows,  not  because  of 
them. 


No,  crowded  effects  are  to  be  avoided. 
Yet  it  is  wise  to  bring  spring  lines  to 
the  front.  How  then  is  this  to  be  done 
without  confusion? 

Much  depends  upon  the  store,  of 
course,  but  it  may  be  possible  to  give 
some  suggestions  for  the  type  of  store 
which  is  perhaps  most  common.  Many 
of  these  suggestions  are  merely  illus- 
trations of  what  has  been  seen  in  hard- 
ware establishments  where  there  has 
been  a  genuine  effect  made  to  bring  the 
proper  class  of  goods  forward  properly. 
There  will  be  some  schemes  suggested 
which  will  be  impossible  of  adoption  to 
many.  It  is  always  so.  But  even  the 
suggestions  which  cannot  be  acted  upon 
may  yet  not  be  barren  of  profit.  They 
will  not  be  if  they  cause  the  retailer 
to  think  of  some  other  scheme  by  which 
lie    can    obtain   a    like   result. 

Must  Not  Overlook  Paint. 

One  thing  is  pretty  generally  recog- 
nized to-day ;  it  is  that  the  dealer  serves 
his  own  best  interests  by  keeping  paint 
well  to  the  fore.  Spring  is  the  great 
paint  season.  The  demand  is  heavy  now, 
and  it  is  merely  common  sense  to  keep 
the  goods  where  they  can  be  readily 
seen,  and  where  they  will  suggest  a  pur- 
chase to  those  who  had  not  thought  of 
buying. 

Builders'  hardware,  too,  cannot  wise- 
ly be  relegated  to  any  inconspicuous 
place.  Last  year  was  a  record  building 
year.     This  year,  it  seems,  a  new  mark 
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Ingenious  methods  of  displaying  spring  goods  in  the  store. 
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A  suggested  arrangement  for  spring 
goods.  A — showcase  around  pillar; 
B — silent  salesman  with  sporting 
goods;  C — fishing  pole  rack;  D — oil 
stoves  around  circular  radiator;  E 
— garden  tool  rack;  F — motor  boat 
stand;  G — bat  rack;  H — space  devot- 
ed to  lawn  mowers,  etc.;  I. — table 
with   kitchenware. 

is  again  to  be  established.  From  all 
parts  of  the  Dominion  comes  news  of 
building.  For  all  the  inside  fixtures — 
the  door-knobs,  the  hinges,  the  catches 
and  the  locks — there  will  be  a  heavy 
call.  Indeed  this  call  has  already  been 
heard.  Builders'  hardware  then,  in  nine 
stores  out  of  ten,  should  be  kept  well 
forward. 

Remember  Sporting  Goods. 

There  is  one  store  in  which  these 
facts  have  been  borne  in  mind.  On  one 
side  of  the  front  door  is  the  paint  de- 
partment, and  on  the  other  are  to  be 
seen  cases  and  shelves  displaying  fine 
samples  of  builders'  hardware.  One 
window  is  given  up  to  a  paint  display, 
in  another  is  a  sporting  trim  showing 
samples  of  many  lines  needed  at  this 
season  by  sportsmen. 

With  this  much  space  given  to  the 
two  staple  lines,  it  may  be  asked  what 
can  be  done  with  the  other  goods  which 
must  be  prominently  displayed  at  this 
season  if  the  sales  are  to  be  as  large 
as  possible.  Well,  the  task  is  not  an 
impossible  one. 

In  a  Montreal  hardware  store  a  post 
stands  about  ten  feet  in  from  the 
door,    helping    to    support    the    ceiling. 
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It  might  be  thought  this  would  be  some- 
what iu  the  way,  but  it  has  been  so  util- 
ized that  it  is  not  noticed.  Around 
this  post  a  glass  case  has  been  built — 
the  cost  was  not  great — and  in  this  case 
are  shown  samples  of  silverware.  A 
customer  might  not  see  exactly  what 
was  wanted  from  this  necessarily  some- 
what small  selection,  but  it  is  certain 
that  enough  will  be  seen  to  make  one 
desirous  of  seeing  more — and  there  is 
more  to  be  seen  in  a  showcase  placed 
nearer  the  rear  of  the  store. 

Only  Samples  are  Shown. 

Further  back  in  this  store,  in  the  po- 
sition indicated  in  the  accompanying 
cut,  is  a  silent  salesman,  in  which  is 
arranged  a  fine  display  of  sporting 
goods — one  of  the  particularly  good 
lines  during  the  spring  and  summer.  No 
attempt  is  made  to  more  than  show 
samples  here.  The  stock  is  kept  fur- 
ther back   in  the   store. 

Behind  this  showcase  stands  a  cir- 
cular radiator.  That  might  seem  to 
break  the  floor  space,  but  it  has  been 
utilized  as  a  stand.  About  this  radi- 
ator are  arrayed  metal  and  wire  door- 
mats. Every  one  knows  how  they  are 
needed  in  the  spring.  Show  these  prom- 
inently and  the  sales  will  come.  As 
well  as  the  door  mats,  coal  oil  stoves 
are  shown  here.  Only  three  or  four  are 
ranged  about  this  radiator.  They  do 
not  occupy  any  great  amount  of  space, 
but  they  enable  all  passing  to  get  an 
idea  of  the  stock  carried.  It  is  neces- 
sary that  these  stoves  should  be  shown 
at  this  season.  Ordinary  heaters  may 
be  relegated  somewhat  to  the  back- 
ground, but  coal  oil  stoves  are  especi- 
ally wanted  in  the  spring  and  early 
summer  months.  Good  results  are  to 
be  secured  by  bringing  them  prominent- 
ly to  the  attention  of  all  coming  into 
the  store. 

Showing  Fishing  Rods. 

In  another  establishment  a  neat  me- 
thod has  been  adopted  of  displaying  fish- 
ing poles.  A  stand  has  been  made  which 
permits  of  the  rods  being  arranged  in 
the  form  of  a  pyramid.  By  this  device 
not  a  square  yard  of  floor  space  is  oc- 
cupied, yet  the  sportsman  can  see  at 
a  glance  a  score  or  more  of  the  rods 
carried.  He  will  be  a  hard  man  to 
please  who  does  not  see  among  this  num- 
ber some  such  rod  as  he  wants. 

But  spring  is  a  time  for  garden  tools, 
too.  Garden  tools  can  occupy  a  great 
deal  of  space — also  properly  arranged' 
they  can  be  shown  with  economy  of 
floor  room.  A  good  method  is  to  in- 
stall a  stand  like  that  upon  which  the 
fishing  poles  are  arranged,  but  some- 
what larger.  Around  this  spades,  rakes, 
trowels,  hose  reels  and  such  lines  may 
be  grouped,  and  the  whole  space  occu- 
pied will  not  be  great. 


Motor  boat  and  automobile  acces- 
sories are  other  lines  which  move  par- 
ticularly well  at  this  season,  when  autos 
are  being  brought  out  of  garages  and 
when  motor  boats  are  being  put  into  the 
water  again.  In  one  store  where  a  good 
sale  of  these  is  reported,  the  manager  has 
placed  upon  his  floor  a  stand,  shaped 
much  like  the  stile  which  used  to  afford 
an  easy  means  of  getting  over  a  fence. 
On  the  steps  of  this  are  arranged  wheels, 
carburetors,  spark  plugs,  and  a  wide 
variety  of  marine  hardware.  Again  the 
space  occupied  is  not  great. 

Then  there  are  baseball  bats.  A  store 
which  establishes  a  name  for  carrying 
a  wide  variety,  of  these  may  count  upon 
a  good  trade  the  summer  through.  Boys 
and  men  will  come  to  that  store  to  buy. 
They  will  tell  their  friends  of  the  fine 
selection  they  can  get,  and  still  more 
business  will  come. 

There  are  different  ways  of  showing 
bats.  In  some  stores  little  compart- 
ments are  made  along  the  counter,  one 
line  of  bats  being  kept  in  one  compart- 
ment. Not  a  great  deal  of  space  is  taken 
in  this  way,  Another  method  is  to  make 
a  stand  in  stepladder  form.  Grooves 
in  this  will  enable  bats  to  be  laid  across 
much  like  steps.  A  purchaser  then  can 
take  in  at  a  glance  the  various 
models.  He  can  pick  up  the  bats 
— examine  their  grain  and  try  their 
weight.      The    examination     will     cause 


little  or  no  disarrangement,  and 
the  one  selected  can  quickly  be 
replaced  from  the  stock  kept  elsewhere. 

Household  goods  must  also  be  shown. 
A  hardware  store  to-day,  while  it  need 
not  keep  the  rule  of  the  sea — "Women 
and  Children  first" — must  yet  not  for- 
get the  women,  and  kitchenware  appeals 
especially  to  them  at   this  time. 

A  series  of  tables,  one  built  on  top 
of  the  other  in  pyramid  style,  enables 
a  wide  variety  of  these  lines  to  be 
shown.  Such  a  stand  is  not  costly.  It 
may  be  made  indeed  by  an  ingenious 
clerk. 

All  the  spring  lines  cannot  possibly  be 
brought  to  the  front  of  the  store,  but 
they  can  be  so  placed  that  even  those 
near  the  back  will  get  their  proper  share 
of  attention.  The  thing  is  to  make  one 
display  lead  a  person  naturally  on  to 
another,  so  that  the  customer  who  has 
come  in  for  some  trifle  will  walk  back 
to  see  what  is  shown.  In  this  way,  if 
refrigerators,  lawn  mowers,  and  such 
lines  have  to  be  placed  near  the  back, 
they  will  not  be  lost.  The  eye  will 
be  carried  back  from  one  display  to  an- 
other, and  all  who  are  interested  in  lawn 
mowers  and  refrigerators — and  they  be- 
long to  the  legion  family  at  this  season 
— will  see  what  they  want.  They  will 
walk  a  few  steps  back  and  examine  the 
samples   shown. 


Fixing  the  Selling  Price 


The  discussion  on  the  fixing  of  the 
selling  price  continues  and  a  number 
of  interesting  communications  have 
been  received.  An  advocate  of  the  me- 
thod of  reckoning  the  cost  of  doing 
business  and  the  profit  on  the  cost  price 
of  the  goods,  is  Geo.  Landreth,  of  Land- 
reth  Bros.,  Lemberg,  Sask.  He  writes  as 
follows : 

"In  reading  your  articles  on  fixing 
the  selling  price,  it  strikes  me  as  if 
most  of  the  people  who  disagree  with 
you  are  under  the  impression  that  all 
earnings  should  be  figured  against  the 
amount  invested,  whereas  you  do  not 
consider  the  amount  invested,  but  figure 
that  a  man  does  not  make  his  percentage 
until  he  has  sold  the  goods,  and  so, 
therefore,  does  not  realize  until  same 
are  sold.  'There,'  he  can  say  to  him- 
self, 'I  have  made  10  cents  on  that 
sale,'  if  he  is  making  ten  per  cent,  on 
a  one  dollar  sale. 

"Owing  to  the  practice  that  earnings 
are  reckoned  against  the  amount  invest- 
ed as  a  percentage,  people  are  under  the 
impression  you  are  wrong,  and  you  are 
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if  it  comes  to  declaring  a  percentage 
of  earnings  in  a  stock  company,  unless 
you  take  the  earnings  by  themselves  and 
declare  another  percentage  on  the 
amount  invested. 

' '  In  your  way  of  figuring  one  has  only 
to  keep  track  of  the  amount  of  goods 
sold  to  kjiow  what  he  has  earned  or 
made;  that  is,  providing  there  are  no 
leaks  and  that  all  goods  are  sold  at  a 
certain  rate  (percentage).  For  in- 
stance: Volume  of  business  is  $10,000, 
percentage  10;  therefore  net  earnings 
are  $1,000,  if  there  are  no  leaks,  which 
is  doubtful.  But  if  the  merchant  has 
a  $5,000  stock  (paid  for)  he  has  realiz- 
ed $1,000  on  his  $5,000  investment,  so 
therefore  he  has  made  20  per  cent,  on 
his  investment  the  usual  way  of  figuring. 

"If  I  am  wrong  in  this  I  do  not  see 
it,  but  I  must  say  you  could  not  say 
to  a  bunch  of  shareholders,  we  have 
only  made  10  per  cent.,  when  you  really 
have  made  20  per  cent." 

Yours  truly, 

Geo.  Landreth. 


Interior    of    Macleod   Hardware  Co.  Store 


The  Macleod  Hardware  Co.  Have  a  "Cash  Only"  Provision  to 
Govern  All  Sales  in  Hardware  and  Furniture  and  Have 
Found  it  the  Best  Way  to  do  Business — Some  Interesting  Points 
in  Regard  to  the  Cash  System. 


One  of  the  best  known  merchants  of 
the  world  has  predicted  a  mercantile 
millenium  when,  in  the  course  of  time, 
the  cash  system  becomes  universal.  If 
all  dealers  went  strictly  on  the  cash 
basis,  conditions  of  trade  would  un- 
doubtedly be  wonderfully  improved.  The 
wholesaler  and  the  manufacturer  would 
not  have  to  wait  for  their  money,  the 
dealers  themselves  would  be  saved  the 
burden  of  financial  worry,  failures  would 
be  reduced  to  a  minimum.  Things  would 
not  be  so  ideally  beautiful  from  the 
standpoint  of  the  consumer,  who  would 
have  to  break  Desire  and  Immediate 
Means  into  double  harness  and  make 
them  trot  ;along  together;  but  there 
would  be  no  question  as  to  the  advant- 
ages from  the  standpoint  of  the  mer- 
chant ;  no  question  whatever. 

In  the  meantime,  some  dealers  are  not 
waiting  for  this  trade  Utopia  to  be  es- 
tablished. They  have  determined  to  an- 
ticipate it  and  are  putting  into  practice 
the  system  which  would  help  so  much 
to  bring  it  about. 

"Cash  only"  is  the  sign  which  the 
Macleod  Hardware  Co.,  of  Macleod,  Al- 
berta, have  hung  in  a  commanding  po- 
sition in  their  store.  It  is  in  plain  view 
of  all  who  enter  and  it  states  the  terms 
on  which  all  transactions  in  the  store 
must  be  based.  It  is  some  time  now 
since  the  firm  put  this  sign  up,  and  they 
certainly  have  no  intention  of  taking 
it  down.  The  "cash  only"  policy  has 
proven  an   eminently   satisfactory   one. 

It  must  not  be  assumed  from  the 
heading  that  this  is  the  sole  secret  of 
the   success   of   this   Western   firm.     On 


the  contrary,  a  share  only  of  the  credit 
can  be  attributed  to  this  cause.  The 
members  of  the  company,  T.  M.  Paulson 
and  B.  E.  Spink,  are  practical  business 
men,  with  a  full  share  of  the  energy  and 
vigor  which  are  deemed  essential  qual- 
ities in  the  West.  They  have  infused 
these  qualities  into  the  building  up  of 
their  business.  The  fact  that  they  trade 
on  a  strict  cash  basis  has  been  a  strong 
factor,  however,  in  their  success  and 
has  steered  them  around  many  of  the 
shoals  which  always  confront  the  begin- 
ner in  business. 

An  Agricultural  District. 

The  experience  of  the  Macleod  Hard- 
ware Co.  has  a  deep  significance  on  two 
counts.  It  is  often  claimed  that  the 
hardwareman  who  is  located  in  an  agri- 
cultural district,  cannot  successfully  run 
a  cash  business.  The  argument  is  ad- 
vanced that  the  farmer  does  not  possess 
a  steady  source  of  income  and  cannot, 
therefore,  be  expected  to  pay  cash  down 
the  whole  year  around.  The  farmer's 
money  rolls  in  after  harvest  and  he  then 
"squares  up"  the  accounts  which  have 
accumulated  during  his  "off  seasons." 
This  consideration  has  kept  many  deal- 
ers from  attempting  a  cash  business  who 
otherwise  would  change  over  without 
hesitation. 

Macleod,  Alberta,  is  situated  in  a 
splendid  agricultural  country.  The  term 
"sunny  Alberta"  applies  with  exacti- 
tude to  the  conditions  which  prevail  in 
the  wheat  lands  lying  around.  The  con- 
sequence is  that  a  good  share  of  the 
trade  of  the  Macleod  Hardware  Co.  is 
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farm  trade.  The  "cash  only"  stipu- 
lation has  not  hurt  it.  The  wheat  raiser 
from  the  country  pays  down  his  cash 
as  readily  as  the  townsman. 

Is  it,  after  all,  largely  a  matter  of 
habit?  The  farmer  likes  to  charge 
goods  it  seems;  and  he  generally  has  a 
balance  at  the  bank  all  the  time.  If  it 
is  necessary  to  pay  cash,  he  is  willing 
to  produce  it. 

A  Furniture   Department. 

Another  obstacle  which  has  kept  many 
dealers  from  making  the  change  from 
credit  to  cash  is  the  difficulty  experi- 
enced in  exacting  full  and  immediate 
payment  for  certain  lines  of  goods — 
stoves,  for  instance.  Some  dealers  do 
large  contract  trade  in  builders'  hard- 
ware, and  they  are  adverse  to  changing 
their  system  because  they  fear  that  the 
new  scheme  could  not  be  applied  to  that 
branch  of  their  business.  With  some 
men  it  is  one  thing,  with  others  it  is 
another. 

The  Macleod  Hardware  Co.  have,  like 
many  other  Western  hardware  firms,  a 
furniture  department.  Now  if  any  busi- 
ness is  difficult  to  run  on  a  cash  basis 
it  is  furniture.  People  must  have  fur- 
niture, whether  they  have  the  where- 
withal to  pay  for  it  or  not  and,  just 
as  sure  as  there  will  always  be  im- 
pecunious parties  in  the  world,  there 
will  always  be  a  demand  for  furniture 
on  the  so-much-per-week  plan. 

Nevertheless,  the  "Cash  only"  sign 
which  regulates  the  sales  of  hardware 
in  the  Macleod  Hardware  Co.  exercises 

(Concluded  on  page  38.) 
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STRENGTHENING  THE  MAGNET. 

What  is  the  use  of  a  show  window?  Generally  this 
is  believed  to  be  the  sample  of  the  store;  the  eye,  not 
through  which  the  store  looked  out,  but  through  which  the 
people  look  in.  The  window  is  an  indication  of  what  is 
to  be  seen  inside.  But  it  is  more  than  this.  It  is  one  of 
the  store's  magnets — one  of  the  forces  which  draw  people 
to  the  store. 

This  phase  of  window  dressing  deserves  some  consi- 
deration. The  retailer  must  present  his  goods  in  such  an 
attractive  way  that  they  will  arrest  attention,  and  draw 
people  to  inspect  them  more  closely.  But  there  is  an 
agency  outside  of  the  mere  goods  which  some  men  have 
used  to  make  their  windows  attractive.  They  give  room 
to  signs,  not  immediately  relating  to  the  store,  but  of 
genuine  interest  to  a  large  part  of  the  people  whose  cus- 
tom they  have  or  hope  to  gain.  There  are  some  who  do 
not  believe  in  this — and  doubtless  in  certain  places  this 
would  not  be  advisable — but  properly  regulated  the  system 
of  putting  forward  signs,  bearing  information  about 
things  of  interest  to  the  general  public,  does  a  store  good. 

People  notice  these  cards  from  across  the  street,  and 
walk  out  of  their  way  to  see  what  is  to  be  learned.  After 
satisfying  their  curiosity,  they  look  at  the  goods  in  the 
window.  If  the  display  is  well  arranged — and,  of  course, 
the  notices  must  not  be  allowed  to  interfere  with  this — 
many  people  will  see  something  which  they  want.  They 
will  perhaps  buy,  or  will  say  something  about  the  goods 
which  will  induce  others  to  buy. 

Let  people  once  get  to  know  that  signs  bearing  news 
of  general  interest  are  to  be  seen  in  a  certain  store  win- 
dow, and  many  of  them  will  go  out  of  their  way  to  pass 
that  store.  Much  attention  will  be  gained.  The  magnet 
will  have  been  made  more  powerful,  and  the  educational 
qualities  of  the  window  will  not  have  been  spoiled,  if  dis- 
crimination has  been  shown  in  the  class  of  announce- 
ments which  are  given  window  room. 


RECKONING  OVERHEAD  EXPENSES. 

The  question  of  fixing  the  selling  price  and  figuring 
profits  is  a  live  one,  judging  from  the  interest  which 
hardwaremen  are  taking  in  the  discussion  which  has  been 
conducted  through  the  columns  of  Hardware  and  Metal. 
Quite  a  number  are  still  unconvinced,  however,  that  the 
proper  way  is  to  figure  profits  and  overhead  expenses  on 
the  selling  price. 
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The  fallacy  of  figuring  profits  and  cost  of  doing  busi- 
ness on  the  cost  price  can  be  best  illustrated,  perhaps, 
by  quoting  the  experience  of  a  dealer  who  followed  that 
system.  He  was  doing  a  $40,000  dollar  business,  and  he 
reckoned  his  overhead  expenses  to  be  about  $7,500  or 
about  18.7  per  cent.  In  figuring  the  selling  price  of  his 
stock,  he  added  the  18.7  per  cent,  to  the  cost  price  of  the 
goods  and  then  tacked  on  his  margin  of  profit.  He  made 
the  grave  mistake  of  forgetting  that  his  expenses  totaled 
that  percentage  on  the  selling  price,  not  on  the  cost  price. 
Thus,  instead  of  allowing  18.7  per  cent.,  he  probably  al- 
lowed considerably  less  than  10  per  cent,  on  most  articles 
and  was  creating  a  deficit  of  something  like  $4,000  each 
year,  which  had  to  be  made  up  out  of  the  margin  of 
what  he  assumed  to  be  his  profit.  The  result  of  this 
blunder  in  accounting  was  that  his  profits  were  growing 
smaller  every  year,  despite  the  fact  that  his  business  was 
growing. 


AS  TO  THE  FUTURE  OF  METALS, 

A  careful  consideration  of  the  metal  market  at  the 
present  moment  is  sufficient  to  make  all  interested  pause 
to  consider  what  the  future  will  be,  and  what  they  had 
better  do  now  in  view  of  that  future. 

See  what  conditions  are.  Tin  high  and  apparently 
going  higher.  Iron  exceedingly  scarce  in  Canada,  and 
orders  from  Canadian  houses  being  refused.  Copper 
stocks  low  and  prices  high.  Spelter  almost  unobtainable; 
lead  scarce;  and  antimony  in  greater  demand  than  usual, 
with  a   smaller  supply  on  hand. 

It  is  a  difficult  situation  to  fully  comprehend,  but  the 
signs  seem  to  point  toward  a  higher  market  for  one  and 
all  the  metals.  True,  copper  is  higher  now  than  it  has  been 
for  a  long  time,  but  it  is  also  true  that  the  supplies  are 
lower  than  is  usual  at  this  season,  and  the  demand  is 
great.  Seventeen  cent  copper  is  looked  for,  and  if  it 
comes  a  general  advance  on  all  products  will  have  to  be 
made. 

When  iron  seems  likely  to  advance  at  this  season  the 
situation  is  indeed  strange.  But  iron  does  seem  quite 
likely  to  rise  in  value  on  the  Canadian  market  at  the  pre- 
sent time.  The  supply  is  small  here.  English  shippers 
have  been  exhausting  their  stock  during  the  strike.  Now 
they  will  want  to  refill  their  warehouses.  This  will  take 
a  certain  amount  of  their  new  product,  which  will  result 
in  the  supply  on  the  market  being  smaller  than  the  de- 
mand, the  higher  prices  to  meet  the  demand.  More- 
over, the  higher  prices  which  are  being  paid 
for  coal  will  make  production  of  this  and  almost  all  other 
metals  more  costly.  It  seems  certain  that  higher  figures 
must  be  asked  before  long. 


KEEP  AHEAD  OF  THE  SEASONS. 

The  dressmaker  and  milliner  know  the  styles  which 
are  to  prevail  in  a  certain  season  long  before  the  public 
gets  any  inkling.  They  are  prepared  well  in  advance 
of  the  season.  It  is  the  same  in  all  lines  of  trade,  and 
commerce.  Everything  which  is  to  be  offered  to  the  pub- 
lic must  be  prepared  quite  a  time  before  the  date  of  pre- 
sentation. The  theatrical  magnate  begins  to  plan  in  early 
spring  the  attractions  which  he  will  offer  in  the  fall  and 
winter.  The  magazines  plan  their  stories  and  features 
several  months  in  advance.  The  manufacturer  is  striving 
in  1912  to  find  new  ideas  and  models  to  offer  in  1913. 

The  retail  hardwareman  must  follow  the  same  policy 
of  keeping  ahead  of  the  trade.  To  get  best  results,  he 
must  know  just   what   he  intends  to   do,   what   stock   he 
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is  going  to  handle  and  how  he  is  going  to  handle  it,  quite 
a  little  time  before  demand  for  those  lines  is  felt.  For 
instance,  he  should  prepare  now  for  the  trade  in  wedding 
presents,  which  will  start  late  in  May  and  continue 
right  through  June  and  July.  In  a  short  time  also,  he 
should  begin  to  plan  his  harvest  tool  campaign.  Although 
little  seed  is  yet  in  the  ground,  the  time  will  soon  roll 
around  when  the  farmers  will  start  to  thresh. 

Much  has  been  said  on  the  subject  of  the  wisdom  of 
preparing  well  ahead  of  time.  The  admonition  cannot  be 
made  too  strong,  however.  Haphazard  merchandising, 
taking  trade  just  as  it  comes,  season  after  season,  brings 
the  dealer  just  the  amount  of  trade  that  arises  from  sheer 
necessity.  No  demand  is  created.  On  the  other  hand, 
the  dealer  who  plans  out  everything  ahead  of  the  seasons 
is  bound  to  "work"  all  lin?s  to  the  fullest  possible  extent. 


ARRANGING  THE  HOLIDAY  SCHEDULE. 

Soon  straw  hats  will  be  making  their  appearance,  and 
spring  will  be  on  the  wane  and  summer  approaching.  The 
days  will  be  hot,  and  thoughts  of  summer  vacations  will 
fill  many  minds.  This  is  a  state  of  affairs  which  may  be 
expected,  and  the  hardwareman  will  do  well  to  make  his 
preparations  accordingly. 

These  dealers  who  employ  a  number  of  clerks  might 
well  arrange  in  advance  the  date  upon  which  the  staff 
will  go  away  for  their  holidays.  The  dealer  will  then 
know  during  just  what  seasons  he  will  have  a  short  stall. 
He  will  be  able  to  prepare  in  good  time,  so  that  all 
may  be  in  readiness  when  this  short-handed  season  ar- 
rives. 

Arranging  the  holiday  schedule  well  in  advance  is  of 
advantage  to  the  employer  in  other  ways.  It  prevents 
disputes  among  the  clerks  as  to  who  shall  go  on  a  cer- 
tain date.  It  enables  the  clerks  to  plan  their  trips;  and 
instead  of  their  being  any  discord  among  them  there 
will  be  a  feeling  of  expectancy.  They  will  give  more  en- 
thusiastic, more  whole-hearted  service. 


N.  C.  Cameron,  of  Goderich,  Ont.,  has  been  making 
an  extensive  study  of  this  problem,  and  he  claims  to  have 
a  solution  in  a  tax  or  license  on  houses  which  sell  by 
catalogue  outside  of  their  own  communities.  He  says  the 
law  could  be  enforced  in  the  same  manner  as  the  liquor 
license  law,  where  the  Government  collects  a  percentage 
of  the  bar  receipts.  Each  hotel  proprietor  must  give  a 
sworn  statement  of  his  bar  receipts.  Mail  order  houses 
would,  under  Mr.  Cameron's  plan,  be  obliged  to 
make  sworn  declarations  to  the  Government  of  the  amount 
of  business  done  in  each  municipality.  The  tax  would  be 
a  certain  percentage  of  that  amount,  and  would  go  to  the 
coffers  of  the  various  municipalities. 

That  there  will  be  much  opposition  to  such  a  measure 
is  beyond  a  doubt,  and  it  is  a  question  which  should  be 
given  much  thought  before  a  definite  proposition  is  pre- 
sented to  the  Legislature. 

A  number  of  other  important  discussions  took  place, 
chiefly  on  Legislative  matters,  and  these  discussions  cer- 
tainly demanded  a  larger  attendance.  If,  as  one  of  the 
members  expressed  himself,  merchants  could  have  known 
what  was  on  the  bill-of-fare,  more  would  have  been 
present. 


POINTED  EDITORIALS. 

It  is  his  ability  to  get  the  ' '  extra  margin ' '  of  trade 
which  makes  or  unmakes  most  merchants. 

*      *      * 

"Cash  only"  is  a  good  motto  for  the  retail  dealer. 
One  cash  sale  is  worth  two  bad  debts  on  the  books. 

"Get  your  goods  out  in  full  view,"  is  the  advice  of 
a  well-known  hai'dwareman,  to  further  the  sale  of  sea- 
sonable lines. 

Winter  goods  left  in  stock  are  now  being  put  away. 
When  they  are  brought  out  again,  in  the  fall,  the  care 
or  lack  of  care  taken  in  the  storing  will  be  very  evident. 


A  PROOF    OF   CONFIDENCE. 

Writing  to  Hardware  and  Metal,  a  Western  hardware- 
man  says:  "We  are  expecting  the  biggest  year  on  re- 
cord, and  are  stocking  up  for  a  heavy  trade. ' ' 

It  is  the  surest  proof  of  confidence  on  the  part  of  the 
dealer  when  he  shows  it  by  ordering  heavily.  The  dealer 
who  lays  upon  himself  the  responsibility  of  selling  more 
goods  than  ever  before,  is  convinced  in  his  own  mind 
that  conditions  of  trade  are  going  to  be  such  that  he 
will  find  no  difficulty  in  increasing  his  sales. 

The  dealer  in  question  is  located  in  a  Western  city 
.which  is  experiencing  a  steady  growth,  but  is  not  "boom- 
ing," in  the  ordinarily  accepted  sense  of  the  word.  There 
is  no  feverish  building  activity  to  guarantee  a  record  de- 
mand and  yet  the  hardwareman  is  thoroughly  convinced 
that  trade  is  going  to  break  all  records. 

It  is  a  healthy  sign.  Corrobative  evidence  is  not  lack- 
ing by  any  means.  From  all  sections  of  the  country  come 
reports  which  bespeak  activity  and  soundness  in  trade 
conditions. 


TAX  ON  MAIL  ORDER  HOUSES. 

At  the  annual  meeting  of  the  Retail  Merchants'  Asso- 
ciation of  Canada,  report  of  which  appears  elsewhere  in 
ciation  of  Canada  was  a  lengthy  discussion  on  the  mail 
order  question. 
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Feature  brushes  and  other  paint  accessories.  This 
is  one  of  the  surest   awys  of  building  up  a  good  paint 

business. 

*  *      * 

If  a  sport  enthusiast  becomes  interested  in  an  article, 
he  is  likely  to  buy  it,  despite  the  price  and  other  consid- 
erations. The  secret  of  big  sales  in  sporting  goods  is, 
therefore,  to  arouse  the  interest  of  the  sporting  fra- 
ternity. 

*  *      * 

Many  retail  dealers  still  figure  their  profits  on  the 
cost  price,  judging  from  communications  received  by 
Hardware  and  Metal.  This  system  may  be  followed  suc- 
cessfully, but  it  possesses  drawbacks  which  are  avoided 
by  figuring  on  the  selling  price. 

*  *      * 

In  arranging  the  holiday  schedule,  Mr.  Dealer,  don 't 
forget  that  hard-working,  worried  and  faithful  member 
of  the  staff,  the  proprietor.  He  needs  rest  and  relaxation 
the  same  as  the  others,  and  should  have  it.  Don't  think 
that  the  store  can't  get  along  without  him.  The  abso- 
lutely indispensable  man  lias  never  yet  been  found. 

*  *      * 

Although  the  headline  is  one  of  the  most  important 
parts  of  an  advertisement,  a  great  many  retail  advertisers 
dispense  with  it  entirely.  An  ad.  without  a  good  head- 
line loses  at  least  half  its  strength. 


Arouse  the,  Interest  of  the  Sport  Lovers 

The  One  Sure  Method  of  Holding  the  Trade  in  Sporting  Goods— Why  Not  Hold 
a  Spring  Opening  Day? — How  One  Dealer  Went  About  It — Proper  Display 
is  a  Strong  Factor — Two  Convenient  Devices  Shown. 


"All  work  and  no  play  makes  Jack 
a  dull  boy,"  is  one  old  adage  to  which 
practically  all  members  of  the  male  sex 
unhesitatingly         subscribe.  Outdoor 

sports  of  all  kinds  are  the  main  interest 
in  life  of  healthy  boys;  and  the  speed 
with  which  men  turn  over  to  the  sport- 
ing page  of  their  morning  paper  is 
pretty  positive  proof  that  the  same  pas- 
sion survives  through  years  of  maturity. 
It  is  no  anomaly  for  the  keen  business 
man  of  the  morning  and  early  afternoon 
to  become  an  ardent  baseball  fan  at 
3.30;  it  is  just  human  nature. 

For  all  of  which  reasons  the  sporting 
goods  trade  is  well  worth  the  attention 
of  the  retail  dealer.  Of  late  years  the 
trade  has  been  drifting  more  and  more 
toward  the  hardwareman  until  now  it  is 
pretty  generally  recognized  that  the 
hardware  store  is  the  place  to  go  for 
sport  supplies.  It  is  important  that  the 
dealer  should  "nail  it  down,"  when  he 
has  the  opportunity,  for  this  branch  of 
his  business  is  too  good  to  lose.  "What 
we  have  we'll  hold"  should  be  the  motto 
of  the  hardwareman. 

To  hold  the  trade  in  sporting  goods 
entails  the  devotion  of  considerable  time 
to  that  department.  The  secret  of  suc- 
cess is  to  make  that  part  of  the  store 
interesting  to  sporting  goods  customers. 
The  sport  devoteee  is  an  enthusiast 
above  all  else.  If  his  interest  is  aroused 
on  visits  to  the  hardware  store,  he  will 
keep  on  visiting  it.  A  good  stock  well 
displayed  will  arouse  his  interest.  The 
sportsman  loves  to  handle  and  examine 
anything  pertaining  to  sport  and  will 
frequently  be  led  to  indulge  by  that 
means  in  purchases  which  he  had  not 
intended   previously  to  make.     Perhaps 


Swinging  Rack  for  Small  and  Flat  Ar- 
ticles. 


the  strongest  inducement  to  hold  out 
for  the  trade  of  the  sporting  fraternity 
is  to  have  a  member  of  the  staff  well 
versed  in  sports.  A  clerk  who  can  talk 
hunting  to  local  nimrods,  discuss  the 
ways  of  the  "speckled  beauties"  with 
angling  devotees  and  argue  big  league 
averages  with  baseball  fans,  will  always 
be  a  magnet  to  attract  sporting  goods 
trade. 

The  Spring  Trade. 

The  spring  is  the  "big  season"  in 
sporting  goods.  The  dormant  enthusi- 
asm of  the  sport  lover  is  aroused  when 
the  first  signs  of  warm  weather  appear, 
it  is  important,  therefore,  that  the 
dealer  should  pay  special  attention  to 
this  trade  during  the  spring  season. 

Why  not  hold  an  opening  day?  This 
is  done  in  other  lines — in  paints,  stoves, 
Christmas  goods.  The  writer  recalls  the 
experience  of  a  dealer  in  Western  On- 
tario who  adopted  this  plan  three  or 
four  years  ago.  He  selected  the  first  of 
April  ate  the  date,  and  advertised  the 
opening  extensively,  running  a  series 
of  snappy  ads.  calculated  to  attract 
the  attention  of  sportsmen.  On  the 
night  before  the  opening  day,  the  staff 
got  to  work  and  arranged  the  stock  to 
fit  the  occasion.  A  large  table  was  shov- 
ed to  the  front  of  the  store  and  on  it 
was  placed  a  variety  of  articles,  such 
as  baseball  and  cricket  gloves,  deckers 
and  masks.  Three  ropes  were  strung 
from  the  top  of  the  shelves  on  one  side 
of  the  store  to  the  top  on  the  other. 
Deckers  and  gloves  were  attached  at 
intervals  on  the  first  rope.  Tennis  rack- 
ets were  strung  along  the  second  and 
the  third  was  used  for  the  display  of 
baskets,  reels  and  other  supplies  sacred 
to  the  gentle  sport  of  Izaak  Walton. 
Racks  with  bats,  lacrosse  sticks,  fishing 
rods  and  guns  were  placed  as  near  the 
front  of  the  store  as  possible.  All  other 
lines  were  obscured  more  or  less  by  the 
prominence  thus  given  to  sporting 
goods,  but  it  was  for  one  day  only.  The 
following  night  the  store  was  rearranged 
in  the  old  order.  In  the  meantime,  how- 
ever, practically  every  sport  enthusiast 
in  town  had  visited  the  store  and  a 
record  day's  sales  had  been  the  re- 
sult. So  satisfactory  had  the  opening 
day  been  that  the  dealer  has  repeated 
the  operation  each  year  since  and  is 
getting  better  results  every  time. 
Proper   Display. 

Proper  display  of  sporting  goods  is  a 
strong  factor  in  creating  sales.  At  the 
same  time,  there  are  few  problems  which 

34 


present  more  difficulties.  It  is  not  an 
easy  matter  to  devise  methods  for  show- 
ing gloves,  baseball  bats,  tennis  rackets 
and  fishing  rods.  Many  dealers  have 
given  it  up  and  jnst  put  the  goods  in 
anyhow,  heaping  the  "deckers"  on  a 
counter  and  placing  the  rods  and  bats 
in  a  convenient  corner. 

Two  simple  and  effective  methods  of 
displaying  goods  are  shown  in  the  Sport- 
ing Goods  Dealer.  The  first  is  a  folding- 
display  rack  for  small  articles  or  large 
flat  articles.  The  rack  should  be  made 
of  soft  wood  covered  with  cloth  or  felt. 
The  articles  can  be  fastened  on  firmly 
with  wires  or  tacks.  The  upright  can 
be  made  from  an  ordinary  piece  of  gas 
pipe,  with  a  heavy  piece  of  iron  casting 
for  a  base.  The  supports  at  the  top 
and  bottom  can  be  made  to  fit  within 
each  other  in  such  manner  that  the  pan- 
els will  fold  up.  When  closed  the  rack 
would  occupy  very  small  space.  The  dif- 
ferent sections  swing  easily  either  way, 
so  that  while  the  customer  may  be  wait- 
ing for  a  package  he  may  inspect  sev- 
eral of  the  surfaces  crammed  full  of 
articles  that  he  may  be  interested  in. 
Fishing  tackle,  baseball  gloves,  golf 
balls,  pocket  knives,  hunting  knives  and 
small  supplies  of  almost  limitless  vari- 
ety may  be  shown  and  the  articles  can 
be  changed  with  the  passing  months  so 
that  the  display  will  always  be  season- 
able. 

The  second  rack  is  for  the  display  of 
baseball  bats.     It  consists  of  a  base  on 


A  Rack  for  Baseball  Bats. 
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rollers,  with  a  firm  upright,  to  the  top 
of  which  two  revolving  wooden  discs 
are  securely  attached.  The  bats  are  hung 
in  notches  in  the  outer  edges  of  these 
discs.  The  smaller  disc  sets  higher  than 
the  larger,  so  that  longer  bats  than  those 
in  the  outer  disc  may  be  held  in  it. 
Three   dozen   bats   can   be   held  in   the 


rack  at  a  time,  and  yet  the  pivotal  bear- 
ing used  in  the  revolving  construction 
makes  it  possible  to  turn  the  heavily 
loaded  discs  easily.  The  rack  is  so  con- 
structed that  when  not  in  use  it  can 
be  taken  apart  without  the  aid  of  a 
tool  and  placed  in  a  box  the  size  of 
a  woman's  hat  box  for  storage. 


It  is  well  for  the  hardwareman  to  con- 
sider all  such  schemes  for  display. 
Without  some  such  devices,  he  will  find 
it  impossible  to  display  the  goods  to 
such  advantage  that  sport  lovers  will 
consider  a  visit  to  the  store  interest- 
ing. 


Hardware  Store  Publicity 


The  headline  is  undoubtedly  one  of 
the  most  important  features  of  an  ad- 
vertisement; and  yet,  strange  to  say, 
there  are  few  retail  advertisements 
which  can  boast  a  headline  of  any  kind. 
This  may  sound  like  a  paradox,  never- 
theless it  is  a  fact. 

The  headline  is  the  opening  statement 
in  the  advertisement,  the  part  which 
the  eye  first  encounters.  It  is  set  in 
larger  type  and  is  supposed  to  bear 
somewhat  the  same  relation  to  the  rest 
of  the  ad.  that  the  headline  in  a  news 
paper  does  to  the  body  of  the  article. 
But,  as  stated  before,  a  large  number 
of  ads,,  have  no  headline  at  all.  The 
writer  became  convinced  of  this  sad 
truth  on  going  over  a  bundle  of  retail 
hardware  advertisements  in  search  of 
material  for  this  article.  Only  a  few 
of  the  ads.  had  anything  which  could  be 
called  a  headline.  A  great  many  of 
them  started  off  with  the  name  of  the 
firm,  thus: 

JONESVILLE  HARDWARE   CO. 
E.  K.  Smith,  Manager. 

Quite  a  number  started  off  Avith  the 
word  "Hardware,"  or  in  a  few  cases 
"Smith's  Hardware."  A  few  more  had 
gone  just  one  step  fuither  and  began 
with'  such  introductory  words  or 
phrases,  as  "Wire  Fencing,"  "Paints," 
"Stoves,"  to  indicate  the  particular 
branch  of  the  hardware  business  to  be 
taken  up  in  the  ad. 

In  the  real  sense  of  the  word,  these 
are  not  headlines,  any  more  than  the 
name  of  a  newspaper  could  be  used  as  a 
heading  for  an  article.  If  the  editor  of 
a  daily  paper  put  the  word  "news"  at 
the  top  of  a  column,  every  reader  would 
appreciate  the  fact  that  what  followed 
was  in  the  nature  of  news  but  there 
would  be  no  inducement  to  find  out 
what  the  article  contained.  The  editor 
who  got  his  paper  out  in  that  style 
would  not  be  voted  a  success  and  yet  he 
would  not  be  more  at  fault  than  the 
hardwareman  who  puts  the  word  "hard- 
ware" across  the  top  of  his  advertise- 
ment. 

It  is  equally  bad  to  start  the  adver- 
tisement with  the  name  of  the  firm.  In- 
terest the  reader  in  the  proposition  and 
he  will  want  to  find  out  the  name      of 


the  firm  offering  it.  Telling  him  the 
name  of  the  firm  does  not  necessarily 
arouse  in  him  any  curiosity  as  to  the 
nature  of  the  proposition  which  fol- 
lows. In  this  respect,  a  lesson  might 
be  learned  from  that  ubiquitous,  some- 
times derided,  universally  avoided,  and 
yet  capable  and  energetic  member  of  so- 
ciety, the  book  agent.  If  the  book 
agent  opened  up  with  the  bald  announce- 
ment, "I'm  selling  books,"  he  would 
"get  the  door"  before  he  could  say  an- 
other word.  The  wily  agent  knows 
that  his  chief  hope  is  to  interest  his 
prospect  before  he  lets  the  latter  ,  find 
out  what  hi9  business  is.  Accordingly, 
he  begins  something  like  this:  "You  are 
a  busy  man,  Mr.  Blank,  and  I  suppose 
you  haven't  had  an  opportunity  to 
travel  and  see  the  world  as  much  as 
you  would  like.  A  man  with  a  big 
business  to  look  after  can't  go  wander- 
ing off  on  long  trips,  I  know.  But  you 
can  enjoy  all  the  benefits  of  travel  with- 
out the  discomforts  by  reading  So-and- 
So's  travel  lectures "  and  so  on> 

That  is  salesmanship.  Now  the  ad. 
writer  is  a  salesman.  He  is  striving  to 
interest  the  public  in  the  article  he  is 
advertising.  He  is  striving  to  make 
his  ad.  stand  out  from  the  great  mass 
of  news  and  advertisements  which  makes 
up  the  modern  daily  newspaper  so  that 
the  eye  of  the  busy  reader,  in  skimming 
through  (the  average  reader  "skims" 
rather  than  reads)  the  pages,  will  pick 
it  out,  pause  and  peruse  it.  It  is  no 
mean  task. 

The  importance  of  the  headline  will, 
therefore,  be  seen.  It  decides  the  fate 
of  the  ad.  If  the  headline  interests,  the 
reader  stops  and  looks  over  the  ad.  If 
it  contains  none  of  the  elements  calcu- 
lated to  interest,  the  amount  of  atten- 
tion attracted  will  be  correspondingly 
less.  What  chance,  then,  has  the  be- 
nighted ad.  writer  who  cannot  resurrect 
from  the  storehouse  of  his  imagination 
anything  more  original  and  striking 
than  the  word  "hardware?" 

Writing  a   Headline. 

In  writii.g    a  headline,   the  first    rule 

to  be  borne  in  mind  is  that  it      should 

tell   the  story  of  the  ad.   in   the      same 

way  that  the  newspaper  heading      sums 
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Chapter  7— The 
Headline. 

up  the  story  which  follows  it.  Some 
advertisers  believe  in  writing  the  head- 
line without  any  regard  to  the  rest  of 
the  matter,  on  the  principle  that,  if  you 
interest  people  at  the  start,  they  will 
continue  right  through  to  the  end.  Nove- 
lists sometimes  do  this.  But  the  auth- 
or's license  does  not  extend  to  the  ad. 
writer.  When  a  person  is  plunged  into 
the  perusal  of  an  advertisement  of  kit- 
chenware  through  the  medium  of  a 
headline  which  read,  "Shot  from  the 
mouth  of  a  cannon,"  he  feels  that  he 
has  been  tricked  and  is  resentful. 
Write  Headline  First. 

Some  good  ad.  writers  seek  for  a 
headline  first  and  then  write  the  adver- 
tisement to  fit  it.  If  they  are  sufficient- 
ly clever,  they  can  succeed  by  that 
method.  But  it  is  a  cart-before-the- 
horse  way  at  best  and  generally  leads 
to  a  disjointed,  illogical  and  unconvinc- 
ing advertisement.  The  logical  way  is  to 
write  the  body  of  the  ad.  first  and  then 
prepare  the  headline  from  what  has 
been  written,  summing  up  the  whole 
story  in  the  fewest  words  possible.  It 
should  be  borne  in  mind  that  the  news- 
paperman writes  his  story  first  and  then 
prepares  bis  heading. 

Should  Be  Brief. 

A  headline  may  be  imperative,  funny 
or  startling.  Only  one  quality  is  ab- 
solutely necessary.  It  must  be  brief. 
The  reader  is  more  likely  to  focus  his 
attention  on  a  few  words  than  on  a 
long  sentence.  One  of  the  best  head- 
lines the  writer  has  seen  in  a  long  time 
was  the  midsummer  admonition  of  an 
Eastern  Canadian  hardwareman,  ad- 
dressed to  the  public  during  a  particul- 
arly warm  spell— "Get  a  tent."  Brief, 
pointed,  imperative,  it  struck  home. 
Those  three  words  had  many  times  the 
potency  of  such  a  construction  as  "Do 
you  need  a  tent  in  this  warm  weather?" 
or  the  tiresomely  hackneyed,  "We  handle 
tents  at  all  prices." 

Three  Classes. 

Headlines  can  be  roughly  divided  into 
three  classes:  Interrogative,  imperative 
and  demonstrative.  The  interrogative 
is  the  most  commonly  used  but  not  by 
any  means   the  most  effective  under   all 
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circumstances.  The  interrogative  head- 
liner  asks:  "Do  you  need  a  gas  range?" 
thus  appealing  to  the  class  of  people 
who  have  come  to  the  conclusion  pre- 
viously that  they  do  need  a  gas  range. 
The  imperative  headline  recognizes  no 
restrictions  but  boldly  flaunts  the  asser- 
tion addressed  to  all  and  sundry:  "You 
need  a  gas  range!"  The  demonstrative 
headliner  seeks  to  convince  one  of  the 
need  for  a  range  by  citing  a  fact,  such 
as  "A  gas  range  saves  labor." 

Different  styles  must  be  adopted  to 
suit  different  cases.  On  the  whole, 
however,  the  interrogative  style  lacks 
force  and  should  not  be  employed  to 
any  great  extent.  The  imperative  style 
can  become  wearisome  also.  People 
cannot  always  be  hectored  into  buying 
and  a  constant  succession  of  dynamic 
imperatives  will  put  them  out  of  sym- 
pathy with  the  advertiser.  For  general 
use,  the  demonstrative  form  is  found 
the  most  useful  and  the  most  readily 
adaptable. 

Good  and  Otherwise. 

Here  are  a  few  specimens  of  headlines 
culled  at  random  from  hardware  adver- 
tisements in  Canadian  newspapers: — 

"Don't  sleep  cold  at  nights  when  you 
can  get  a  bed  warmer  for  one  dollar." 
Too  long.  It  straggles  all  over  the 
space.  How  would  this  do?  "Bed 
warmers  bring  comfort." 

"Hundreds  of  Hunters."  Very  bad. 
The  rest  of  the  sentence  is  finished  off 
in  small  type,  so  that  the  words  which 
strike  the  eye  first  convey  no  signific- 
ance or  meaning.  "Prepare  for  hunting 
season,"  would  have  been  more  effective. 

"Doesn't  this  hot  weather  make  you 
wish  you  had  a  gas  range?"  Too  long 
by  far.  "Cook  in  comiort,"  expresses 
the  same  thought  much  more  concisely 
and  with  equal  force. 

"If  you  are  thinking."  An  antiquated, 
stereotyped,  inanely  inexpressive  head- 
ing. T,t  tells  nothing  and  is  worse 
than  mere  blank  space. 

"Put  the  mail  order  stove  on  the 
scales."  (This  one  accompanied  by  cut.) 
It  makes  a  definite  suggestion  and  is 
calculated  to  set  the  person  who  has 
caught   mail-orderitis   to   thinking'. 


The  D.  Moore  Co.,  Hamilton. 

We  are  very  much  pleased  with  the 
arrangement  of  our  ad.  in  your  Spring 
Number,  and  think  that  your  artist  has 
excelled  himself  in  the  way  he  has  dis- 
played the  ranges  and  also  the  type,  etc. 
We  think  it  is  a  very  attractive  ad. 

We  must  compliment  you  on  the  very 
artistic  manner  in  which  you  have  put 
out  this  Spring  Number,  and  think  it 
will  be  the  means  of  bringing  some  busi- 
ness. 


{reflections  of! 


By   Mack. 

I  obtained  a  new  point  of  view  re- 
garding the  attitude  of  a  business  man 
towards   bis  business   recently. 

To  many,  the  Utopian  period  of  busi- 
ness life  begins  when  the  generosity  of 
Fortune    provides    the    opportunity    of 

tb  drawing  from  the  active  direction 
of  affairs  that  are  usually  interlaced 
with  responsibility. 

Now  the  impression  seems  to  be  ac- 
cepted generally  that  the  retail  mer- 
chant or  the  manufacturer,  it  may  be, 
works  his  best  to  develop  a  lucrative 
trade  and  at  the  same  time  maintains 
an  aspect  of  repressed  hostility  to  his  en- 
vironment. 

There  are  many  instances  of  this  con- 
dition known  to  all  of  us  should  it  be 
acknowledged  frankly. 

But  this  is  not  the  way  of  our  pattern 
merchant  whose  philosophy  I  shall  de- 
scribe for  the  benefit  of  those  who  chafe 
under  the  daily  round. 

He  has  trained  his  mind  to  extract 
entertainment  from  his  work  in  the  of- 
fice every  day. 

By  excluding  from  his  mental  vision 
pictures  of  future  pleasure  and  benefits, 
to-day's  task  yields  to  him  satisfaction. 

Probably  the  number  of  men  capable 
of  carrying  on  a  business  from  year  to 
year  buoyed  by  such  an  atmosphere  of 
hope  is  as  yet  too  small  to  be  called  a 
class. 

If  it  were  larger  could  anyone  doubt 
the  good  effect  such  treatment  would 
show  on  the  average  store  and,  of  course, 
upon  the  dealer  himself. 

This  gentleman  apparently  does  not 
believe  that  it  is  necessary  to  seek  recre- 
ation by  interrupting  the  tenor  of  events 
by    long   vacations. 

He  is  in  constant  mental  training  and 
fresh  to  cope  with  any  ordinary  difficul- 
ty or  situation  as  it  appears. 

And  this  by  the  relaxation  of  mind 
induced  from  putting  himself  in  a  re- 
ceptive mood  and  expecting  pleasure 
and  interest  from  his  work. 

The  optimistic  outlook  thus  caused  is 
reflected  in  the  successful  results  ob- 
tained in  financial  increase  and  physical 
efficiency. 
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THE  JAP-A-LAC  1912  CONTEST. 

Following  their  regular  custom  for 
years,  The  Glidden  Varnish  Company 
are  offering  valuable  prizes  for  the  best 
Jap-A-Lac  window  display  made  in  1912. 
This  year  the  first  prize  is  a  solid  gold 
repeating  watch,  valued  at  $75.00.  The 
second  prize  is  a  twenty-year  gold  filled 
repeating  watch,  valued  at  $50.00.  The 
third  prize  is  a  17-jewel  14k.  gold  Locust 
watch.  They  will  also  award  thirty 
prizes  of  watches  to  all  contestants  who 
send  them  photographs  of  their  Jap-A- 
Lac  window  displays,  which  displays 
may  be  of  superior  excellence,  yet  not 
worthy  of  either  first,  second  or  third 
prize. 

The  material  for  making  the  Jap-A- 
Lac  window  display  consists  of  a  cen- 
ter piece  showing  a  Japanese  pagoda 
in  the  center  of  which  is  a  large  Jap-A- 
Lac  can,  and  around  the  base  of  which 
are  shown  Japanese  figures  dancing  the 
famous  Flower  Dance  of  Japan.  It  is 
the  work  of  the  well-known  artist,  W. 
W.  Denslow.  This  center  piece  is  re- 
inforced by  a  window  trim  in  which 
wistaria  is  used  in  connection  with  Ja- 
panese screens. 


The  following  items  were  taken  from 
the  issue  of  April  23,   1892: 

"Another  new  hardware  store  has 
opened  on  Upper-  Water  street,  Hali- 
fax, the  proprietor  being  M.  O. 
Crowell,  who  has  had  an  extensive 
experience    in   the   business." 

*  *      * 

"A  representative  of  Hardware 
the  other  day  had  the  pleasure  of  a 
ramble  through  the  spacious  premi- 
ises  in1  which  Bond  &  Co.,  Guelph, 
carry  on  business  as  hardware  mer- 
chants." 

Editor's  Note. — The  Bond  Hardware 
Co.  are  in  the  same  premises  still  but 
they  recently  acquired  the  store  next 
door  and  have  practically  doubled  the 
capacity   of   their   store. 

*  *      » 

"The  Toronto  Roofing  Co.  have 
dissolved,  W.  G.  McMurchy  &  Co. 
continuing." 

*  *      * 

"Fire  was  caused  by  combustion 
in  the  cellar  of  McMahon  Bros.' 
hardware  store,  Kingston,  early  on 
Wednesday  morning.  Loss  $1,000; 
covered  bv  insurance." 


Complete  Course  of  Sheet  Metal  Work 


By  L.  W.  KOSER 


Prob  1,  plate  17,  shows  the  method 
of  developing  a  cone. 

First  draw  the  plan  Fig.  1,  having  the 
diameter  of  the  circle  to  correspond  to 
the  diameter  of  the  base  of  the  desired 
cone. 

Step  the  plan  off  into  equal  spaces  and 
numher  each. 

Draw  the  elevation  Fig.  2  which  rep- 
resents the  height  and  gives  the  slant  or 
pitch  of  the  cone  a9  A,  B,  C. 

With  the  point  of  the  compass  set  at 
A,  and  the  lead  at  B,  and  with  any  con- 
venient point  as  centre,  as  S,  describe 
the  arc  N.  M,  Fig.  3  and  lay  off  on 
this  the  stretchout  of  Fig.  1;  draw  lines 
from  the  points  1,   into  the  centre,      as 


shown  by  the  lines  N,  S,  and  M,  S,  and 
the  pattern  is  developed. 

Prob.  2  shows  the  method  of  develop- 
ing the  frustrum  of  a  cone  with  its  top 
cut  off  parallel  to  its  base. 

Draw  the  plan  Fig.  1  and  step  it  off 
into  equal  spaces. 

Then  draw  a  complete  cone  as  shown 
by  the  elevation  R,  B,  D,  Fig.  2. 

Then  draw  the  line  A,  C,  showing 
where  the  cone  is  to  be  eut  off  at. 

Set  the  point  of  the  compass  at  R, 
and  the  lead  at  D,  and  with  any  con- 
venient point,  as. S,  describe  the  arc  jN, 
M,  and  lay  off  the  stretchout  of  Fig.  1. 

Draw  lines  from  the  points  1  into  the 
point  S. 


Then  set  the  point  of  the  compass  at 
R,  Fig.  1  and  the  lead  at  C,  and,  with 
S,  as  a  centre,  describe  the  arc  0,  P, 
cutting  the  lines  N,  S,  and  .M,  S,  thus 
completing  the  pattern. 

Prob.  3  represents  a  frustrum  of  a 
cone  used  as  a  transition  piece  to  con- 
nect a  large  and  a  small  pipe  running  in 
the  same  direction. 

The  method  of  developing  is  the  same 
as  Prob.  2. 

Prob.  4  shows  the  pattern  developed 
for  a  bucket  or  pail.  This  is  a  frus- 
tum of  a  cone  inverted  or  turned  upside 
down,  and  is  developed  the  same  as  ex- 
plained for  Proh.  2. 
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Progressive  Hardware  Retailing 


A  New  Way  of  Showing  Knives — Featuring  Tools  for  the  Farm — A  Forcible 
Talk  on  Paint — B.  C.  Dealer  is  Holding  a  Big  Cash  Sale — Pushing  Houseclean- 
ing  Goods. 


NEW  WAY  OF   SHOWING  KNIVES. 

Picton,  Ontario. — Carter  Bros,  have 
a  new  and  highly  effective  method  of 
displaying  knives.  A  glass  showcase  is 
used  for  these  goods  and  the  knives, 
instead  of  being  left  in  the  cases  are 
taken  out  and  laid  flat  on  shelves.  Cus- 
tomers have  thus  a  complete  assortment 
to  glance  over  and  can  make  a  selection 
with  greater  facility.  Behind  the  show- 
case are  small  trays  or  drawers  in  each 
of  which  one  variety  of  knife  is  stored. 
When  a  customer  desires  to  inspect  or 
buy  a  certain  knife,  the  salesman  opens 
the  corresponding  drawer  and  takes  one 
out.  Thus  there  is  never  any  necessity 
to  remove  goods  from  the  showcase  and 
the  assortment  is  always  complete. 

TOOLS  FOR  THE  FARM. 

Rosetown,  Sask .— Under  the  caption 
"Tools  for  the  Farm,"  L...  F.  Heartwell 
&  Co.,  are  running  a  half-page  ad.  de- 
voted to  the  sale  of  speed  drills,  hoof 
parers,  vises,  portable  forges  and  simi- 
lar articles.  The  advertisement  con- 
tains the.  following  pertinent  statement: 

"The  outlook  for  a  bumper  crop  was 
never  better  than  at  the  present  time. 
If  you  want  your  share  of  the  crop  you 
must  be  prepared  to  do  your  work  at 
the  proper  time. 

"All  who  have  lived  in  the  West  for 
two  or  more  years  know  the  importance 
of  getting  the  crops  ii.,  and  off,  in  seas- 
on. 

"Those  who  were  the  most  successful 
last  year,  were  those  who  had  their  ma- 
chinery repaired  and  ready  to  go  to 
work  when  the  time  came  for  them  to 
do  so.  If  you  keep  your  machinery, 
harness  and  horses  in  shape  you  are 
prepared  for  your  work  at  the  proper 
time. 

"If  you  have  your  own  tools  you  can 
get  your  repairing  done  before  the  seed- 
ing and  spring  work  begins.  You  will 
also  save  time  and  money  as  it  takes 
both  to  go  to  town  for  a  small  repair." 

FORCIBLE  PAINT  TALK. 

St.  John,  N.  B. — "Spring  is  the  great 
housecleaning  season.  It's  the  time 
when  everybody  feels  it  is  absolutely 
necessary  to  make  things  brighter  with 
the  liberal  use  of  paint.  Paint  is  a 
necessity,  not  a  luxury.  Good  paint  is 
fully  important  as  insurance.  Paint 
to  the  house  is  as  clothing  to  the  body." 


These  are  just  a  few  quotations  from 
"McAvity's  Messenger,"  the  spring  is- 
sue of  which  made  its  appearance  this 
week,  from  the  offices  of  T.  McAvity  & 
Sons,  the  hardware  dealers  in  King 
street.  Short,  pithy,  directly  to  the  point, 
these  and  other  like  sentences  command 
instant  attention  and,  featured  well, 
caused  the  casual  reader  to  give  the  re- 
remainder  of  the  contents  of  the  num- 
ber more  careful  attention  than  might 
otherwise  be   the   case. 

The  firm  have  started  an  active  spring 
housecleaning  campaign.  Their  issue  of 
the  "Messenger"  attracted  considerable 
attention  in  St.  John,  and  it  was  gotten 
up  for  no  other  purpose,  so  that  this 
must  be  decidedly  gratifying.  The  issue 
Avas  illustrated  with  cuts  showing  the 
advantages  of  certain  lines  of  goods, 
and  there  was  just  enough  reading  mat- 
ter to  get  the  reader  interested  and  to 
cause  him  to  make  a  visit  to  the  store 
to  inspect  the  features  advertised.  Each 
line  had  the  various  prices  affixed,  and 
no  article  of  use  or  value  in  the  work 
of  renovating  the  house  and  premises 
in  springtime  escaped  the  listing  in  the 
issue  of  the  "Messenger,"  which  should  - 
prove  a  distinct  aid  in  the  campaign 
to  secure  the  trade.  It  was  published  in 
two  pages  of  one  of  the  local  dailies. 


BIG   CASH   SALES. 

Enderby,  B.  C. — The  Fulton  Hardware 
Co.  are  conducting  a  cash  sale  of  all  lines 
of  hardware.  The  fact  that  "$25,000 
worth  of  goods  will  be  placed  at  the 
mercy  of  the  buying  public"  is  being 
fully  announced  in  full  page  advertise- 
ments in  the  local  paper.  The  sale  will 
close  on  May  11  and  everything  is  being 
offered  at  a  very  considerable  reduction. 
The  stipulation  is  made,  however,  that 
all  sales  will  be  on  a  strictly  cash  basis. 

HOUSECLEANING  AD. 

High  River,  Alta. — "Housecleaning 
time  properly  prepared  for  ceases  to  be 
the  most  dreaded  time  in  the  year,"  is 
the  introductory  sentence  in  an  adver- 
tisement of  the  High  River  Hardware 
Co.  Following  a  number  of  illustrations 
are  given  of  articles  suitable  for  use 
at  housecleaning  time,  the  list  including 
carpet  sweepers,  wash  boilers,  clothes 
wringers,  dustpans,  washboards,  mops, 
carpet  beaters,  scrubbing  brushes  and 
pails. 
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SECRET  OF  WESTERN  FIRM'S  SUC- 
CESS. 

(Continued  from  page  31.) 

the  same  control  over  transactions  in  the 
furniture  department.  All  sales  are 
cash  sales.  If  this  can  be  successfully 
accomplished  with  respect  to  furniture, 
there  is  good  reason  to  believe  that  the 
same  can  be  done  with  respect  to  stoves, 
builders'  hardware  and  so  forth. 

Members  of  the  Firm. 

The  Macleod  Hardware  Co.  are  a  pro- 
gressive firm  in  other  respects  as  well. 
As  will  be  seen  from  the  accompanying 
illustration,  they  have  a  good-sized 
store  with  modern  fixtures.  The  stock  is 
neatly  and  effectively  arranged  and 
credit  is  particularly  due  for  the  display 
of  machine  tools.  A  large  stock  is  car- 
ried and  the  articles  are  effectively 
shown  behind  glass  cases. 

T.  M.  Paulson  was  formerly  in  busi- 
ness in  Minneapolis.  B.  E.  Spink  was 
with  the  Alberta  Pacific  Elevator  Co., 
serving  in  the  capacity  of  auditor. 


FREIGHT  CHARGES. 

The  Editor  of  Hardware  and  Metal: 

I  have  been  following  your  articles  on 
"How  to  arrive  at  the  selling  price" 
with  great  interest. 

There  is  one  question  I  would  like  to 
ask:  Do  you  include  freight  charges  in 
the  overhead  expenses? 

Our  expense  of  doing  business  aver- 
ages 25  per  cent.,  including  the  freight. 
Leaving  the  freight  out,  it  would  aver- 
age about  22  or  23  per  cent. 

Would  be  glad  to  see  your  answer  in 
the  next  issue. 

Yours  respectfully, 

S.  F.  Y. 

Freight  charges  are  not  included  in 
overhead  expenses,  but  are  reckoned  on 
the  cost  price  of  the  goods.  Briefly,  the 
cost  price  of  goods  is  determined  on  the 
following  basis:  The  invoice  price,  less 
the  trade  discount  (but  not  less  any 
cash  discount),  plus  the  freight  or  ex- 
press and  cartage,  but  not  plus  demur- 
rage charges  or  breakage  losses.  If  your 
overhead  expenses  run  as  high  as  23 
per  cent.,  you  had  better  start  to  in- 
vestigate to  find  the  reason.  That  per- 
centage   is    too    high. — Editor. 


Current  News  of  Hardware  Trade 


In  New  Office. 

Montreal.- — B.  &  S.  H.  Thompson  have 
moved  from  their  old  office  on  St.  Paul 
Street,  and  are  now  located  in  the  new 
Transportation  Building,  suite  no.  507. 
Annual   Reunion. 

Kingston  Old  Boys,  who  are  largely 
represented  in  the  hardware  trade 
throughout  Canada,  will  be  interested 
in  the  announcement  that  the  Annual 
Re-union  of  the  "Old  Limestone  City" 
will  be  held  on  June  3. 

Moving   Head   Office. 

Ottawa,  Ont.—  The  Westport  Plating 
and  Manufacturing  Co.  are  moving  their 
head  office  from  here  to  Westport.  The 
move  is  being  effected  in  order  to  have 
the  head  office  and  factory  together. 
W.   G.   Colville  Burned   Out. 

Fort  William,  Ontario. — Fire  broke 
out  in  the  hardware  store  of  W.  G.  Col- 
ville on  Tuesday  morning.  Owing  to  the 
fact  that  the  city  mains  were  turned  off 
for  repairs,  the  hardware  store  and  two 
others  were  consumed.  The  total  loss  is 
estimated  at  $132,000,  about  two-thirds 
covered  by  insurance. 

Opening  Showrooms. 

Montreal.  —  The  Sherwin-Williams 
Company  of  America  are  this  week 
opening  in  New  York  large  showrooms. 
In  these  there  are  to  be  model  rooms 
equipped,  showing  the  public  the  effects 
which  can  be  secured  from  a  wise  use 
of  interior  paints.  The  showroom  is  to 
be   in   charge   of  a   Canadian. 

George   Chaffee   Goes   West. 

Montreal. — George  Chaffee,  until  re- 
cently connected  with  Lewis  Bros.,  left 
last  week  for  Chicago  and  St.  Paul  en 
route  for  Winnipeg,  where  he  has  ac- 
cepted a  position  with  Wood,  Vallance. 
Mr.  Chaffee  will  move  to  Calgary  upon 
the  completion  of  the  Wood,  Vallance 
warehouse   in  that   city. 

Watched  the  Markets. 

Montreal. — What  happens  when  a  man 
neglects  to  follow  the  markets  closely 
was  well  illustrated  here  one  day  this 
week.  One  metal  man  found  that  an- 
other was  selling  tin  a  cent  and  a  quart- 
er below  the  market.  The  man  who 
knew  the  rapid  advance  the  metal  had 
taken  bought  all  he  could  from  the  other 
man,  making  quite  a  nice  little  sum  in 
this  way. 

Scale   is    Fixed. 

Toronto,  Ont.  —  The  International 
Sheet  Metal  Workers'  Union  of  Toronto 
lias  come  to  an  agreement  for  the  forth- 
coming year  with  the  employers.  About 
300  men  are  affected.  The  terms  are 
as  follows:     Minimum  rate.  35  cents  an 


hour,  and  every  man  geting  more  than 
35  cents  an  hour  2  cents  an  hour  in- 
crease. The  present  rates  run  from  33  to 
45  cents  an  hour. 

Hours — 8  hours  a  day,  except  in  June, 
July,  August  and  September,  when  firms 
desirous  of  so  doing  will  work  9  hours 
a  day.     5y2  days  a  week's  work. 

Dalton  &  Sons'  Store  Burned. 

Kingston,  April  24th. — Dalton  &  Sons, 
Princess  Street,  one  of  the  oldest  hard- 
ware firms  in  the  city,  suffered  a  severe 
loss  by  fire  Tuesday  afternoon.  It  was 
one  of  the  worst  fires  the  city  has  ex- 
perienced in  some  years.  The  loss  is 
estimated  at  from  ten  to  fifteen  thousand 
dollars.  The  entire  stock  was  valued 
at  about  $50,000.  This  was  covered  by 
$39,000  insurance.  The  fire  started  in 
the  cellar,  where  the  oils  are  stored,  and 
the  store  itself  was  gutted.  The  stock 
in  the  warehouse  at  the  back  was  almost 
untouched.  The  tipping  over  of  a  coal 
oil  lamp  which  was  in  the  hands  of  one 
of  the  boys  employed  in  the  store,  is 
said  to  have  been  the  cause  of  the  fire. 
The  lad  was  so  frightened  at  what  oc- 
curred that  he  cleared  out  and  gave  the 
others  in  the  store  no  warning  at  all 
of  it. 

Thus,  the  fire  was  given  a  good  start 
before  the  firemen  were  summoned.  Mr. 
Dalton  was  in  the  office  and  his  attention 
was  drawn  by  his  lady  stenographer, 
who  noticed  smoke  coming  up  through 
the  office  floor.  At  first  Mr.  Dalton 
thought  it  was  only  a  match  which  had 
ignited,  but  when  he  made  an  investiga- 
tion, was  shocked  to  find  that  a  terrible 
fire  was  raging  among  the  barrels  of  oil 
in  the  basement. 

The  books  of  the  firm  were  safely  re- 
moved. The  firemen,  under  Chief  Arm- 
strong, rendered  good  work.  Seven  min- 
utes after  the  fire  was  discovered,  the' 
firefighters  had  several  streams  playing 
on  the  flames.  While  the  fire  was  at  its 
height,  one  of  the  clerks  in  the  store, 
Henry  Bedford,  showed  great  bravery 
when  he  entered  the  building  and  res- 
cued the  cash  register. 

Business  Changes. 

Coquitlam. — The  firm  of  Watson  & 
McKeown  have  opened  their  new  hard- 
ware store  near  Dewdney  Trunk  Road. 

Goodlands,  Alta. — Geo.  R.  McLean  is 
opening   a   new    hardware  store   here. 

Oxbow,  Sask. — Crossby  &  Johnston 
bought  the  hardware  business  of 
George  S.  Hames. 

Khedive,  Sask.- — Martin  Fladagar  is 
withdrawing  from  the  hardware  firm  of 
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Martin  Fladager  &  Co.     His  half  inter- 
est has  been  acquired  by  J.  L.  Farnum. 

Cadogan,  Alta. — Paulson  Bros.,  hard- 
ware dealers  of  Bawlf,  have  opened  a 
branch  store  here. 

Melbourne,  Ont. — R.  C.  Thomson  has 
sold  out  his  hardware  business  here  to 
Alexander  McDougall,  and  has  gone 
West,  locating  at  Outlook,   Sask. 

Gait,  Ont. — The  Brewster  Hardware 
Co.  have  disposed  of  their  stock  to  W. 
F.  Hall,  of  Berlin,  who  has  taken  pos- 
session. Mr.  Hall  was  with  Geo.  Potter, 
of  Berlin,  for  some  time. 
Personal  Notes. 

Montreal.— F.  M.  Tobin,  of  the  Tobin 
Arms  Manufacturing  Company,  Wood- 
stock, spent  several  days  in  Montreal 
last  week. 

The  fine  weather  is  bringing  the  Que- 
bec retailers  to  Montreal.  Among  those 
in  the  city  this  week  were:  A.  Lesage, 
St.  Therese;  C.  Leblanc,  Joliette;  H. 
Desjardin,  Terrebonne;  J.  P.  Poissant, 
St.  Edward;  A.  Largaee,  Cartierville ; 
L.  J.  Mage,  St.  Antoine;  R.  Chasse,  Tet- 
reauville;  P.  E.  Caron,  Chambly;  P. 
Laberge,  Chateauguay. 

New  Companies. 

Among  the  new  companies  recently 
incorporated  are  the  following: 

S.  Weisglass,  Ltd.,  to  manufacture 
hardware  lines,  head  office  Montreal, 
capital   stock  $100,000. 

Wire  Goods,  Ltd.,  head  office  Howick, 
Quebec,  capital  stock  $50,000. 
profitable. 


CULTIVATION   OF   FLAX. 

Ottawa,  April  14.— The  Federal  in- 
corporation of  the  Canada  Flax  Fibre 
Company,  Limited,  of  Toronto,  with 
a  capital  stock  of  three  million  dollars, 
as  announced  in  yesterday's  Canada 
Gazette,  presages  the  inauguration  of  a 
great  new  industry  of  special  import- 
ance to  the  prairie  provinces.  The  in- 
corporators are  nominally  law  clerks  and 
stenographers  in  a  Toronto  law  office, 
but  it  is  understood  the  men  behind  the 
enterprise  are  Toronto  and  English  cap- 
italists. The  manufacture  of  cloth  and 
paper  from  flax  fibre  on  an  extensive 
scale  in  the  prairie  provinces,  where  flax- 
is  grown  extensively,  and  where  hun- 
dreds of  thousands  of  tons  of  flax  straw 
are  now  thrown  away  each  year,  has  been 
rendered  feasible  by  a  new  process  of 
handling  flax  fibre.  The  incorporation 
of  the  new  company  marks  the  first  step 
towards  the  exploitation  of  what  pro- 
mises to  be  a  most  important  manu- 
facturing industry  in  the  West. 


Weekly  Market  Report  —  Metals 


TIN   GOES  UP. 

The  whole  trend  in  metals  is  to- 
ward higher  prices.  Sharp  ad- 
vances were  made  during  the  week 
in  tin  and  the  price  has  now  reach- 
ed almost  a  record  level.  It  is 
noteworthy  that  tke  scarcity  in  a 
number  of  lines  is  still  felt.  There 
has  been,  in  fact,  scarcely  any  im- 
provement, despite  the  fact  that 
buyers  are  showing  a  tendency  to 
order  some  metals  for  immediate 
requirements  only. 


MONTREAL. 

Montreal,  April  25.— Tin  has  taken 
one  of  its  upward  turns,  advancing  £3 
upon  the  primary  market,  and  having  of 
necessity  been  raised  here.  Indeed,  it 
is  a  high  market  all  around  this  week. 
Copper,  rather  unexpectedly,  has  de- 
clined, although  not  sufficiently  to  af- 
fect the  price  asked  by  the  Canadian 
handlers.  Whether  the  decline  will  con- 
tinue, or  whether  the  price  will  soar 
once  more  is  a  question.  The  copper 
market,  at  the  present  time  is  none  too 
certain. 

All  metals  are  scarce.  Lead  is  ex- 
ceedingly difficult  to  obtain.  So  is 
tin.  There  is  next  to  no  spelter  on 
hand.  Antimony  is  wanted  badly,  also 
iron.  But  relief  is  in  sight.  Word  has 
been  received  of  shipments  on  early 
boats,  and  it  would  appear  that  the  first 
week  in  May  will  see  a  more  healthy 
condition  of  the  market. 

Large  Orders  Placed. 

But  even  the  better  supply  which  is 
expected  will  hardly  cause  any  drop  in 
price.  Orders  have  already  been  placed 
for  more  metal  than  will  reach  Canada 
by  the  early  boats. 

Tin.— The  remarkably  rapid  advance 
which  came  on  Monday  ooes  not  seem 
to  have  been  the  result  of  any  manipu- 
lation by  the  syndicate,  but  rather  to 
have  been  the  natural  outcome  of  heavy 
ordering.  The  supply  of  tin  which 
could  be  sold  in  place  of  Straits— upon 
the  proper  scale — was  not  great.  The 
call,  therefore,  was  upon  the  Straits, 
and  there  was  not  enough  on  hand  to 
meet  the  demand. 

Locally  ordering  of  tin  has  been 
heavy.  It  is  a  strange  thing,  but  as 
this  metal  advances  the  demand  for  it 
seems  to  increase.  Dealers  fear  that 
there  will  be  a  still  further  rise,  and  as 
present  events  show,  with  *some  cause. 
Up  a  Cent  a  Pound. 

It  has  been  found  necessary  to  advance 
tin  on  the  local  market  a  cent  a  pound, 
the  Lamb  and  Flag  Straits  now  being 
quoted  at  $49.50. 


Copper. — Stocks  appear  to  be  some- 
what easier.  The  demand  continues 
large  but  the  metal  is  on  hand  to  en- 
able the  filling  of  orders.  The  easing  off 
has  not  been  sufficient  to  cause  a  drop 
in  the  prices  locally,  for  the  advance 
which  was  made  last  week  was  a  small 
one  in  view  of  the  rapid  jumps  which 
the  metal  had  been  taking. 

Whether  a  future  advance  will  take  the 
metal  up  to  17  cents  in  large  lots,  as 
has  been  predicted,  remains  to  be  seen. 

Antimony. — There  is  little  new  to  re- 
port. The  metal  is  still  wanted  by 
manufacturers,  and  is  still  a  little  hard 
to  obtain.      Supplies  are  low. 

Spelter.— This     metal     also  is  scarce. 
Shipments  are  expected  to  arrive,      and 
their  coming  may  result  in  a  small  orop 
in  prices,  but  this, is  far  from  certain. 
Advances  in  Lead. 

Lead. — So  scarce  has  this  metal  be- 
come that  it  has  been  necessary  for  the 
handlers  to  make  another  small  ad- 
vance,. They  are  being  forced  to  pay 
more  for  the  metal  and  must  charge  a 
little  more  for  it. 

Domestic  Trail  has  been  advanced  10 
cents  a  cwt.  to  $4.95.  Imported  pig 
has  risen  similarly;  while  bar  pig  has 
jumped  to  $5.20  a  cwt.,  a  rise  of  25 
cents. 

Only  a  speedy  arrival  of  more  sup- 
plies can  keep  lead  from  advancing  still 
further.  A  shipment  is  expected  on  the 
first  boats,  however,  so  the  scarcity 
may  be  relieved. 

Iron.— Stocks  are  getting  lower  and 
lower,  for  there  is  a  good  deal  of  order- 
ing, and  the  handlers,  though  chary,  aire 
selling  some  of  the  metal.  Shipments 
are  known  to  be  coming,  but  they  will 
probably  be  all  sold  before  tb'ey  land; 
and  as  there  is  but  little  likelihood  of 
enough  metal  coming  to  meet  the  need, 
lower  prices  do  not  seem  imminent.  A 
change  in  the  other  direction  is  more 
likely. 

TORONTO. 

Toronto,  April  26.- — The  situation  in 
metals  is  eminently  satisfactory  from 
one  standpoint  and  rather  alarming  from 
another.  The  satisfactory  side  of  the 
question  is  the  fact  that  consumption 
is  very  heavy.  There  is  a  big  demand 
all  along  the  line  and  there  is  every 
reason  to  believe  that  this  active  con- 
dition will  be  maintained  right  through 
the  year. 

The  unsatisfactory  features  are  found 
in  the  extreme  scarcity  of  some  metals, 
tending  to  higher  prices  in  most  lines. 
There  is  no  relief  in  sight  in  some  lines, 
particularly  as  the  demand  continues  so 
consistently  heavy. 

40 


Tin  Goes  Up. 

Tin. — The  past  week  has  seen  a  rather 
remarkable  advance  in  tin;  remarkable 
even  for  tin.  The  local  price  has  follow- 
ed the  sharp  advances  recorded  on  the 
primary  markets,  and  quotations  to-day 
range  anywhere  from  48  to  50  cents, 
with  the  higher  figures  most  common. 

Even  at  this  price  there  have  been 
large  sales.  Buyers  seem  inured  to 
high  prices  in  tin  and  no  developments 
at  London  have  the  power  seemingly  to 
check  the  demand  to  any  appreciable 
extent. 

The  firmness  shown  at  London  seems 
to  point  to  a  conviction  that  the  intrin- 
sic position  is  one  of  great  strength. 
Stocks  are  said  to  be  light  on  the  prim- 
ary markets,  which  will  tend  to  keep 
prices  up. 

Great  Firmness  in  Lead. 

Lead. — There  have  been  no  develop- 
ments in  the  lead  situation.  The  de- 
mand continues  heavy  and  the  metal 
locally  is  rather  scarce.  It  follows  as 
a  natural  sequence  that  the  price  has 
remained  firm.  Although  no  direct  in- 
dications of  a  pending  advance  have 
been  given,  it  is  apparent  that  the  mar- 
ket is  tending  in  that  direction. 

Antimony. — Little  interest  is  being 
shown  in  antimony.  Small  sales  are  the 
order  of  the  day. 

Copper.  —  The  tendency  in  copper 
seems  to  be  to  buy  from  hand-to-mouth. 
The  price  has  advanced  to  such  a  com- 
paratively high  figure  that  some  buyers 
are  a  little  shy  about  purchasing  in 
bulk  and  are  content  to  satisfy  immedi- 
ate! requirements  only.  Small  orders 
predominate  and  yet  the  volume  of  busi- 
ness is  large  enough  to  give  an  active 
tone  to  the  market. 

The  future  of  copper  is  a  little  uncer- 
tain, but  confidence  is  felt,  a  condition 
brought  about  by  the  heavy  consumption 
all  around. 

Spelter.  —  "Scarce"  is  hardly  the 
word  to  use  in  connection  with  spelter. 
There  is  none  in  sight  locally  and  no 
business  is  being  done.  Enquiries  in- 
dicate that  the  metal  is  in  demand,  but 
there  will  be  none  to  satisfy  the  de- 
mand before  the  first  of  the  month. 
Iron  is  Firm. 

Pig  Iron. — There  is  a  firm  tendency 
noted  in  pig  iron  and  higher  quotations 
would  not  cause  any  surprise. 
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G.  L.  Griffith  &  Son. 
The  spring  number  arrived  all  right 
and  it 's  a  dandy.  Our  ad.  shows  up  well 
and  we  should  get  some  business  from 
this.  Just  got  a  rush  order  from  Mon- 
treal, so  they  must  be  getting  help  from 
the  ad. 


Weekly   Market   Report  —  Hardware 


PRICE   INCREASES. 

The  hardware  market  has  been 
featured  by  "advances  and  ru- 
mors of  advances."  Several  lines 
have  gone  up  in  price,  as  noted 
below,  and  there  is  much  talk  of 
future  increases  as  a  result  of  the 
higher  cost  of  raw  material  Some 
interesting  developments  are  pro- 
mised in  the  not  distant  future. 


MONTREAL. 

Montreal,  April  25. — Business  seems 
to  be  growing  brisker  every  day.  The 
Titanic  diaster  of  last  week  had  some 
harmful  influence  in  the  cities,  but  the 
orders  from  the  country  were  not  check- 
ed, and  now  attention  is  generally  un- 
distracted  from  the  daily  activities. 

Some  price  changes  have  been  noted. 
all  of  these  relating  to  shovels  and 
scoops,  \he  new  price  rate  having  been 
struck  at  a  meeting  of  the  Shovel  As- 
sociation held  in  Montreal  last  week. 
The  revision,  naturally,  is  in  an  upward 
direction.  With  metals  scarce  as  they 
are  at  present,  the  move  could  hardly  be 
otherwise,  unless  some  competition  made 
a  drop  necessary. 

Tools  in  Big  Demand. 

Spring  goods  are  moving  especially 
well,  though  tools,  not  necessarily  con- 
nected with  this  season,  are  in  good  de- 
mand. 

It  would  appear  that  this  is  a  time 
when  the  hardware  dealer  would  do  ex- 
ceedingly well  to  study  the  market  con- 
ditions carefully;  and  then  make  an  ex- 
amination of  his  stock.  Certain  lines 
seem  likely  to  advance,  and  if  the  stock 
of  these  on  hand  is  small  it  would  be 
advisable  to  order  a  fair  supply  at  once. 
Because  of  the  high,  and  rising  price  of 
brass,  builders'  hardware  may  well  be 
advanced.  Valves  and  solder  irons  will 
hardly  remain  at  their  present  figure 
for  long.  Copper  rivets  and  brass  screws 
may  advance,  too.  True  brass  screws 
have  been  dropped  recently,  but  it  was 
American  competition  which  brought 
about  this  movement.  Let  there  be  a 
bettering  of  conditions  across  the  line 
and  screws  will  advance  here. 

Demand    for    Spring    Lines. 

Spring  Goods. — For  all  class  of  spring 
goods  the  orders  are  piling  in.  Lawn 
mowers  are  in  demand — and  lawn  mow- 
ers of  a  high  grade,  too.  There  is  a 
call  for  clippers,  for  sprinklers,  for  hose 
and  hose  reels.  The  dealers  are  prepar- 
ing for  a  heavy  business  in  these  lines. 

Builders'  Hardware. — Here  there  has 
been  an  increase  in  the  heavy 
business  which  has  been  noted 
for  some  time.  From  the  cities 
the      larger      orders      are     being      re- 


ceived, but  the  smaller  places  of  the 
far  West  are  making  their  demands. 
Later  it  may  be  that  dealers  will  buy 
in  order  to  insure  a  good  stock  against 
a  probable  advance  in  price.  Now,  how- 
ever, the  ordering  seems  to  be  the  re- 
sult merely  of  a  large  demand  felt  and 
anticipated. 

New  Discounts  Struck. 

Shovels,  as  has  been  indicated,  have 
been  advanced.  At  present  the  dis- 
counts are  as  follows: — 

Grade  1 — 60  and  2  1-2  per  cent.  off. 

Grade  2 — 55  and  2  1-2  per  cent.  off. 

Grade  4 — 45  and  5  per  cent.  off. 

In  scoops  the  change  in  discounts  has 
been  as  follows : — 

Grades  1,  2  and  3 — 50  and  5  per  cent. 
off. 

Grade  4 — 50  per  cent.  off. 

Kitchen  Ware. — The  demand  for  this 
line  of  goods  seems  likely  to  remain 
large  for  some  little  time.  Dealers  are 
laying  in  good  stocks,  but  supplemen- 
tary orders  show  that  they  are  retailing 
the  ware  with  satisfactory  rapidity. 
The  moving  season  is  undoubtedly  re- 
sponsible for  a  good  deal  of  the  pur- 
chasing. 

Weather  Helping  Sporting  Goods. 

Sporting  Goods. — Warm  weather  is 
beginning  to  suggest  the  laying  off  of 
overcoats,  and  when  it  does  this  it  also 
suggests  the  purchasing  of  goods  needed 
for  Spring  and  Summer  sports.  Base- 
ball and  tennis  goods  are  beginning  to 
sell  well.  Fishing  tackle  is  moving,  and 
bicycles  are  showing  once  more  that 
they  can  come  back.  The  sales  are 
growing,  dealers  say.  The  demand  this 
season  has  been  much  better  than  it 
was  in  the  early  spring  months  of  1911. 


TORONTO. 

Toronto,  April  26. — Spring  trade  is 
now  at  its  height.  With  weather  condi- 
tions favorable  and  the  surety  of  a  con- 
tinuance of  like  conditions,  the  hard- 
ware dealers  are  finding  that  the  spring 
demand  is  heavy.  There  is,  in  conse- 
quence, an  insistent  call  on  the  whole- 
salers for  supplies.  Local  jobbers  report 
that  they  are  pretty  well  rushed;  in  fact, 
that  business  is  just  as  heavy  as  they 
can  conveniently  handle.  Whatever  has 
been  lost  up  to  the  present  through  un- 
favorable weather  conditions  is  now  be- 
ing made  up  in  real  earnest. 

A  number  of  price  changes  have  been 
made  during  the  week.  The  tendency  in 
prices  is  upward,  due  to  the  rapidly  in- 
creasing cost  of  metals  in  many  cases. 
It  is  highly  probable  that  advances  will 
be  made  in  other  lines  before  long. 
Those  who  are  closely  in  touch  witli  con- 
ditions assert  that  there  will  be  ad- 
vances as  a  result  of  the  cost  of  copper 
and  brass ;  as  this  would  affect  many 
lines  of  builders'  hardware,  the  predic- 


tion is  one  of  deep  significance  and 
should  be  given  close  consideration.  The 
v  9q  o%  's^unoo  \ye  uo  'suiaas  ^uasajd 
good  time  for  the  retailer  to  do  his  buy- 
ing. 

A  Heavy  Demand. 

Seasonable  Lines. — Spring  goods  are 
in  heavy  demand  all  around.  Rakes, 
spades,  hose,  lawn  mowers,  sprinklers, 
wire  netting  and  all  other  goods  of  a 
like  nature  are  being  shipped  out  in  big 
bulk.  Already  there  are  plenty  of  sort- 
ing orders  being  received,  showing  that 
the  demand  on  the  retailer  has  been 
heavy. 

Spades  have  been  advanced.  The  new 
schedule  is  noted  in  the  Montreal  hard- 
ware report. 

Shipments  Are  Heavy. 

Household  Goods. — Shipments  of  all 
varieties  of  household  goods  are  heavy. 
Refrigerators  are  in  particularly  heavy 
demand.  One  jobber  reports  an  indivi- 
dual order  for  45  this  week  from  an  out- 
side point.  There  is  a  correspondingly 
good  demand  for  all  kitchen  sundries — 
enamelware,  tinware,  etc. 

The  vacuum  cleaner  trade  is  reported 
to  be  heavier  by  a  wide  margin  than  in 
any  previous  year.  This  is  an  article 
which  is  rapidly  coming  into  favor. 

Builders'  Hardware. — The  demand  is 
undoubtedly  heavy  and  it  is  growing  all 
the  time.  "Selling  more  than  ever  be- 
fore at  this  time  of  year,"  is  the  terse 
commentary  of  the  sales  manager  of  a 
local  jobbing  house. 

It  is  predicted  that  some  lines  will 
be  advanced  shortly,  in  view  of  the 
high  cost  of  raw  material.  Undoubtedly 
the  material  entering  into  the  manu- 
facture of  builders'  hardware  is  costing 
more  and,  in  some  cases,  it  is  hard  to 
obtain.  Whether  this  will  affect  prices 
remains  to  be  seen. 

Upward  Revision. 

Heavy  Hardware. — An  advance  in  the 
price  of  lead  pipe  to  7  1-2  cents  is  re- 
ported. The  discount  remains  the  same. 
The  discounts  on  screws  have  been  re- 
vised in  accordance  with  the  upward 
trend  in  price.  The  new  discounts  have 
already  been  announced.  There  is  a  good 
demand  for  all  lines  of  heavy  hardware 
at  present  moment. 

Sporting  Goods. — The  good  weather 
has  brought  along  a  rapid-fire  demand 
for  all  lines  of  sporting  goods.  Anglers' 
supplies  are  being  sold  now,  although 
the  fishing  season  cannot  be  said  to  have 
opened.  Baseball  goods  are  very  much 
in  demand.  Every  corner  lot  is  being 
utilized  by  some  amateur  nine  and  the 
stores  are  experiencing  a  steady  call  for 
balls,  bats  and  gloves.  This  means  an 
equally  heavy  demand  on  the  jobbers. 
All  other  varieties  of  sporting  goods  are 
selling  correspondingly  well. 


Stoves,  Furnaces  and  Accessories 


What  About  the  Second  Hand  Gas  Range  ? 

These  are  Harder  to  Dispose  of  Profitably  Than  Are  Coal 
Cookers — The  Three-Dollars-Do  wn-and-a-Dollar-a-Month  Busi- 
ness Has  Decreased  the  Call  for  Old  Models,  Even  in  the  Large 
Cities — Two  Means  of  Disposal  Which  Have  Been  Tried 
With  Good  Success. 


What  is  to  become  of  the  second-hand 
gas  stoves? 

At  this  season,  when  many  are  mov- 
ing, and  when  gas  stoves  have  to  be 
moved  with  the  rest  of  the  furniture, 
this  question  is  a  particularly  live  one. 
Many  there  are  who  would  be  glad  if 
they  did  not  feel  it  necessary  to  move 
that  gas  stove.  If  they  could  simply  go 
to  a  dealer,  arrange  with  him  to  allow 
so  much  for  the  old  stove,  and  give  him 
the  balance  in  cash.  Then  the  dealer 
would  remove  the  old  model  and  would 
put  the  new  one  in  the  house  to  which 
the  move  was  made. 

Field  Seems  Limited. 

But  what  is  the  dealer  to  do  with  the 
stove  which  he  takes  in  part  payment? 
There  are  a  number  of  ways  in  which 
coal  ranges  secured  in  this  way, 
may  be  disposed  of,  but  a  dif- 
ferent state  of  affairs  exists  with 
gas  ranges.  Coal  and  wood  cook- 
ers, of  the  second-hand  variety,  can 
be  repaired  and  sold  to  the  poorer 
classes  in  the  community.  They  can  also 
be  sold  to  the  well-to-do  for  use  in  sum- 
mer kitchens.  A  second-hand  stove  is 
a  mighty  useful  thing  to  have,  accord- 
ing to  the  experience  of  many  dealers; 
but  a  second-hand  gas  stove  is  not  so 
valuable.  It  cannot  be  sold  to  the  poor- 
er classes,  for  the  poorer  classes  in  a 
great  many  cases  do  not  have  gas  in 
their  homes.  There  is  no  equipping 
summer  kitchens  with  gas  stoves.  There 
is  no  gas  there  either.  In  the  smaller 
places  only  the  moderately  well-to-do 
have  gas  stoves.  They  want  new  mod- 
els, when  they  buy,  so  there  is  no  solu- 
tion here  for  the  problem  of  how  best 
to  dispose  of  gas  ranges  which  have  al- 
ready been  used  to  a  greater  or  less 
extent. 

How  Business  Has  Been  Spoiled. 

It  would  seem  the  demand  for  these 
is  largely  confined  to  the  large  cities. 
There  gas  is  found  in  many  of  the  poor- 
er homes.  There  live  a  good  number 
who  are  glad  enough  to  get  a  good  model 
which  is  yet  not  costly.  That  it  has 
been  used  a  little,  that  it  does  not  look 
new,  does  not  particularly  matter  to 
them. 


Yet  even  the  business  among  this  class 
has  been  somewhat  spoiled  by  the  three- 
dollars-down-and-a-dollar-a-month  con- 
cerns. When  a  man  can  get  a  new  stove 
put  in  his  kitchen  on  payment  of  $3, 
he  does  not  look  with  a  great  deal  of 
favor  upon  a  stove  which  has  been 
used,  and  for  which  he  is  asked  to  pay 
a  sum  varying  from  $8  to  $15  or  $18. 
That  in  addition  to  the  three  dollars  ini- 
tial cost,  he  will  be  called  upon  to  pay 
$20  or  $30  in  one-dollar  monthly  instal- 
ments is  lightly  regarded.  A  dollar  at 
a  time  'he  thinks  he  will  not  miss.  He 
feels  confident  that  he  will  not  miss 
it  as  much  as  he  would  miss  that  extra 
six  or  more  dollars  at  the  start.  Per- 
haps it  is  by  looking  at  things  in  this 
way  that  people  are  kept  poor;  never- 
theless this  is  the  way  many  people  do 
view  a  stove  purchase. 

Advertising  Wisely. 

Yet  second-hand  gas  ranges  may  be 
disposed  of  fairly  profitably — providing, 
of  course,  the  right  means  are  taken. 
M.  H.  Boucher,  of  St.  Lawrence  Boule- 
vard, Montreal,  has  adopted  the  wise 
plan  of  letting  people  know  that  he  has 
second-hand  stoves  to  dispose  of.  He 
does  not  take  much  space  to  convey 
this  information.  Where  advertising 
space  is  expensive,  it  is  doubtful  if  the 
returns  would  justify  the  expenditure. 
But  at  the  bottom  of  his  advertisment, 
telling  of  his  other  stoves,  Mr.  Boucher 
adds  a  line  mentioning  the  old  models 
which  he  is  prepared  to  dispose  of  "at 
greatly   reduced  prices." 

This  scheme  is  bringing  results.  It 
catches  the  attention  of  the  few  who 
do  pause  to  consider.  It  attracts  all 
who  would  rather  pay  down  six  or  ten 
dollars  at  once  than  eighteen  or  twenty- 
five  dollars  within  a  year.  An  ad.  such  as 
this  attracts  the  wise  bargain  hunters, 
and  the  necessary  sales  are  made. 

An  Opposite  Method. 

How  second-hand  gas  ranges  can  be 
disposed  of  in  a  place  much  smaller 
than  Montreal  is  somewhat  of  a  ques- 
tion. One  man  explains  the  plan  he 
adopts.  It  is  quite  the  reverse  of  that 
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adopted  by  Mr.  Boucher  in  Montreal. 
Whereas  Mr.  Boucher  sought  to  draw 
attention  to  the  second-hand  stoves  he 
had  for  sale,  this  man  sought  rather 
to  keep  the  knowledge  of  his  old  models 
to  himself. 

A  strange  course  of  procedure  this 
may  seem,  yet  one  which  was  not  adopt- 
ed without  some  thought.  The  dealer 
explains  his  course  this  way.  "You 
see,"  he  says,  "there  are  a  number  of 
people  here  who  would  like  to  have  a 
gas  stove  in  their  kitchen,  but  who  feel 
they  cannot  afford  to  spend  any  consid- 
erable sum  for. one.  They  have  a  good 
coal  range,  and  the  addition  of  a  gas 
stove  seems  somewhat  in  the  nature  of 
an  unnecessary  expense.  I  get  to  know 
the  people  who  deal  with  me,  and  when 
I  find  one  who  would  rather  like  a 
gas  range,  but  who  does  not  feel  jus- 
tified in  paying  any  great  sum  for  one, 
I  remark  casually  that  I  have  some  pat- 
terns which  have  been  slightly  used, 
and  which  I  am  selling  off  at  a  low 
figure.  Often  the  customer  becomes  in- 
terested, and  a  sale  is  made." 

No  Harm  to  Other  Business. 

The  dealer  adds  that  he  does  not  in 
this  way  interefere  with  his  sale  of  new 
models.  He  never  speaks  about  the  old 
ranges  until  he  feels  quite  sure  that  it 
would  be  useless  to  attempt  to  sell  a 
new  stove. 

It  is  to  give  him  a  chance  to  deter- 
mine who  will  and  who  will  not  buy  the 
new  and  more  expensive  models  that  this 
dealer  keeps  his  supply  of  second-hand 
stoves  somewhat  of  a  mystery.  But  he 
has  another  reason.  As  he  says:  "The 
place  in  which  I  do  business  is  not  of 
great  size.  The  people  buying  gas 
stoves  are  of  the  better  class.  They 
would  not  like  people  to  know  they  were 
buying  a  second-hand  gas  range.  They 
wouldn't  like  to  think  they  were  buying 
one  themselves.  As  a  matter  of  fact,  I 
never  use  the  term  'second-hand'  at 
all.  I  say  stoves  'which  have  been 
slightly  use' — stoves  which  I  have  taken 
back  because  people  were  moving,  or 
because  they  want  a  larger  oven.  1 
never  let  one  of  these  'stoves  which 
have  been  slightly  used'  go  out  until  it 
is  in  perfect  condition,  and  so  the  buy- 
ers are  quite  satisfied.  I  find  that  I 
am  not  losing  any  favor  because  of 
handling  this  line.  Bather  people  seem 
to  be  pieased  that  I  can  give  them  what 
they  want  at  a  price  which  they  feel 
they  are  justified  in  paying." 


Weekly  Market  Report— Stoves 


A  BIG  DEMAND. 

Trade  is  said  to  be  so  much 
brisker  that  conditions  resemble 
what  is  usually  experienced  in 
early  fall.  The  feature  of  the 
market  is  the  big  demand  for  gas 
stoves.  The  manufacturers  are 
experiencing  some  little  difficulty 
in  meeting  the  demand.  It  is  also 
noteworthy  that  the  demand  for 
gasoline   stoves   is   increasing. 


MONTREAL. 

Montreal,  April  25. — Because  they  are 
so  busy  getting  out  the  goods  which  are 
on  order,  manufacturers  have  little  to 
say  about  business.  It  is  good,  that  is 
about  all  there  is  to  be  said.  Orders  are 
coming  in  better  than  they  have  for 
some  time.  The  month  of  April  to  date 
is  much  ahead  of  April,  1911,  and  the 
probabilities  are  that  the  increased 
amount  of  business  done  will  be  render- 
ed larger  before  the  coming  of  May. 

The  general  advance  in  tinware,  an- 
nounced last  week,  has  not  had  any  de- 
terrent effect  on  orders.  Rather  the  de- 
mand for  kitchen  ware  has  increased. 

Business  in  stoves  is  entirely  satis- 
factory. All  lines  are  being  largely  or- 
dered—that is  excepting  heaters,  which 
are  not  much  wanted  at  this  season. 
Furnaces,  too,  are  moving  in  a  satis- 
factory manner. 

Collections  Reported  Good. 

Not  only  is  business  good,  but  it  is 
reported  that  the  manufacturers  are  get- 
ting their  money  rapidly.  The  retailers, 
the  country  through,  seem  to  be  in  a 
good  position  financially. 

Spring  Goods. — As  has  been  said  the 
higher  price  level  has  not  stopped  the 
call  for  tinware  in  the  least. 
All  kitchen  articles,  indeed,  are 
being  largely  ordered.  This  is 
this  line.  The  retailers  continue  to 
show  the  ware  prominently,  and  those 
passing  by  are  evidently  seeing  the  wis- 
dom of  buying.  The  number  of  new 
homes  being  opened,  and  the  number  of 
people  who  are  moving,  undoubtedly  has 
a  good  deal  to  do  with  this  demand. 

(las  Stoves. — Here  a  rush  is  being  ex- 
perienced. Orders  are  being  placed  with 
the  retailers  in  large  numbers,  and,  of 
course,  every  one  wants  the  stove  de- 
livered promptly.  None  think  they  can 
wait.  So,  the  manufacturers  are  being 
called  upon  to  make  hurried  shipments, 
and  the  retailers  are  giving  their  cus- 
tomers the  quickest   service  possible. 


Orders  Placed  Early. 

Many,  it  will  be  remembered,  have 
been  taking  steps  to  rouse  people  to  the 
necessity  of  placing  their  stove  orders 
early,  and  so  avoiding  the  rush.  The 
rush,  as  far  as  the  dealers  have  been 
concerned,  has  not  been  avoided;  but 
they  did  get  a  good  deal  of  early  busi- 
ness, which  after  all,  is  what  was  most 
wanted.  They  are  quite  content  that 
there  should  be  a  rush  now. 

Coal  oil  and  gasoline  stoves  are  in  de- 
mand, too.  These  are  wanted  for  homes 
in  the  city  and  in  the  country  places. 
Some  say  the  demand  for  these  lines  is 
much  greater  than  it  was  last  year. 
Generally  an  improvement  in  the  busi- 
ness is  noted,  and  it  must  be  remember- 
ed that  it  is  only  April  yet. 

Good  Call  for  Ranges. 
Ranges,  Heaters  and  Furnaces. — 
Spring  is  not  as  brisk  a  season  for 
ranges  as  is  the  fall,  yet  at  this  very 
time  there  is  a  big  demand  for  these 
cookers.  Those  taking  up  house-keeping 
are  buying  their  ranges,  and  many  are 
being  purchased  by  those  who  are  rele- 
gating their  old  range  to  the  summer 
kitchen. 


TORONTO. 

Toronto,  April  26. — The  activity  not- 
ed in  the  stove  market  is  unusual  for 
this  time  of  year.  All  lines  are  selling 
briskly.  "Our  trade,"  commented  a 
manufacturer  to-day,  "is  just  about  as 
heavy  as  we  usually  get  it  in  the  early 
fall ;  much  larger  than  we  expect  at  this 
time  of  year."  Reports  indicate  that 
a  pretty  satisfactory  increase  has  been 
made  over  last  year. 

The  transportation  situation  has  im- 
proved, but  considerable  difficulty  is  still 
being  experienced.  The  railways  are 
unable  to  make  shipments  rapidly  and 
some  complaints  are  being  received  from 
customers  on  that  score. 

Gas  Ranges. — The  largest  demand,  of 
course,  is  being  experienced  in  gas 
stoves.  There  is  a  heavy  call  and  the 
manufacturers  state  that  they  are  meet- 
ing with  considerable  difficulty  in  meet- 
ing the  demand.  Shipments  are  heavy 
and  every  mail  brings  in  its  share  of 
"rush"  orders.  The  same  applies  to 
gas  plates,  which  are  in  heavy  demand 
this  year. 

People  "Coming  Around." 

Oil  and  gasoline  stoves  are  selling 
well.  With  respect  to  gasoline  stoves, 
people  are  slowly  "coming  around"  and 
losing  the  belief  that  they  are  dangerous 
to  operate.  There  is,  as  a  result,  a 
steadily  growing  demand. 
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A  Steady   Trade. 

Ranges. — Although  taking  a  second 
place  in  sales  just  at  present,  coal  ranges 
are  still  pretty  active.  The  demand, 
though  not  unduly  heavy,  is  steady  and 
is  showing  signs  of  rapid  improvement. 
Several  good  sized  orders  were  placed 
this  week. 

Coal  Heaters. — The  demand  is  not 
large,  but  a  few  orders  are  coming 
along.  Considerable  booking  is  being 
done  and  everything  points  to  an  active 
fall  trade. 

Furnaces  in  Demand. 

Furnaces.  —  The  warm  weather  has 
created  active  resumption  of  building 
operations  and  there  is,  as  a  result, 
a  better  tone  to  the  furnace  industry. 
Furnacemen  are  now  pretty  busy  and 
the  manufacturers  are  finding  the  de- 
mand brisk. 

CLEARING  SALE. 

Vancouver,  B.C.— C.  B.  Kernan,  148 
Hastings  street  east,  is  selling  out  his 
hardware  stock.  In  order  to  dispose  of 
the  goods  before  his  lease  expires,  he  is 
conducting  a  clearing  sale  and  is  adver- 
tising extensively. 

He  has  been  using  a  four-column 
space  twenty  inches  deep  for  his  adver- 
tising matter.  Prices  have  been  made 
the  outstanding  feature.  The  advertise- 
ment has  a  two-inch  margin1  on  each 
side,  the  margin  space  being  divided  in- 
to a  couple  of  dozen  sections.  Each 
section  contains  the  name  of  one  article 
and  the  price,  the  figures  being  set  in  36 
pt.  type  so  that  the  prices  stand  out 
boldly  from  the  rest  nf  the  advertise- 
ment and  compel  attention. 


THE  GARDENER'S  REWARD. 

Apropos  of  amateur  gardening,  the 
following  poem  is  well  worth  reproduc- 
tion : — ■ 

It  was  the  busy  hour  of  four, 
When  from  a  city  hardware  store 
Emerged  a  gentleman  who  bore 

1  hoe, 

1  spade, 

1  wheelbarrow. 
From  thence  our  hero  promptly  went 
Into   a   seed   establishment, 
And  for  these  things  his  money  spent: 

1  peck  of  bulbs, 

1  job  lot  of  shrubs, 

1  quart  of  assorted  seeds. 
He  has  a  garden  under  way, 
And    if   he's    fairly   lucky,  say, 
He'll  have  about  the  first  of  May 

1  squash  vine, 

1   egg  plant, 

1  radish. 


Weekly  Western  Market  Report 

Important  Price  Changes  Are  Pending  in   Many   Hardware   Lines — Trade   Has 
Been  Exceptionally  Good  as  Result  of  the  Favorahle  Weather  Conditions. 


Winnipeg,  April  23. — A  meeting  is  be- 
ing held  this  week  which  will  probably 
result  in  some  important  changes  in 
hardware  prices.  What  these  will  be 
cannot  be  stated  at  time  of  writing. 

Trade  has  been  exceptionally  good, 
due  to  the  favorable  weather  conditions. 
Western  jobbing  houses  are  being  rush- 
ed to  meet  the  demands. 

Winnipeg  Hardware  Quotations. 

Ax  Handles — Oval  and  octagon,  s.g. 
hickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.  oak,  $2.90. 

Augur  Bits— "Irwin"  bits,  47y2; 
other  lines  70  and  10  per  cent. 

Bolts — Carriage,  %  and  smaller,  65; 
7-16  and  larger,  55;  machine,  %  and 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  3; 
small  lots,  2^2 ;  stove  bolts,  77^4. 

Bar  Iron — Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring  steel,  $3.40;  machinery  steel, 
$3.50;  tool  steel,  Black  Diamond,  100 
lbs.,  $8.50;  Jessop,  $15. 

Blocks — Steel,  50  per  cent.;  wood,  60 
per  cent.  . 

Cut  Nails — $3.15  per  keg  base. 
Wire  nails,  base,  $2.80  Winnipeg;  $2.35 
Fort  William. 

Copper — Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire,  3- 
inch  gage,  24c,  to  20-inch  gage,  29c. 

Crowbars — 4%c  Per  lb. 

Corrugated  Iron  and  Roofing,  etc. — 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,  28,  painted,  $2.84;  26,  $3.24. 

Canada  Plates — Firm.  Half  polish,  6 
and  7-inch,  $3.65;  8-inch,  $3.90;  full 
polish,  6  and  7-inch,  $4.40;  8-inch,  $4.65. 

devices — 71/2c  per  lb. 

Enamelware — Canada,  50 ;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per  cent. 

Files — American,  75;  Black  Diamond, 
60;  Nicholson's,  65  per  cent. 

Galvanized  Iron — Apollo,  16  gauge, 
$3.80;  18,  $3.85;  20,  $3.90;  22  and  24, 
$4;  6,  $4.20;  28,  $4.60;  30  gauge  or 
10%  oz.,  $4.80;  Queen's  Head,  20,  $4; 
24,  $4.20;  26,  $4.60;  28,  $4.80. 

Galvanized  Iron  Pipe — %  in.,  $3.25;  % 
in.,  $4.05;  %  in.,  $5.00;  1  in.,  $7.20;  iy4 
in.,  $9.80;  V/2  in.,  $11.80;  2  in.,  $15.30. 

Galvanized  Ware.— 37£  p.c. 

Grindstones— Per  100  lbs.,  $1.65. 

Horseshoes— "M.R.M."  and  "Bell" 
iron,  No.  0  to  1,  $4.90;  No.  2  and  larger, 


$4.65;  snowshoes,  No.  0  to  No.  1,  $5.15; 
No.  2  and  larger,  $4.90;  steel  No.  0  to 
1,  $5.35 ;  No.  2  and  larger,  $5.10 ;  feather- 
weight, $6.50. 

Horse  Nails— "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7,  $3.05;  8,  $2.85;  9,  $2.75;  10, 
11  and  12,  $2.65  in  25-lb.  boxes. 
Harvest  Tools — 50,  5  and  5  per  cent. 
Hinges — Light  T  and  strap,  65  per 
cent. 

Hooks — Brush,  heavy,  per  dozen, 
$8.75;  grass,  $1.70. 

Iron  Washers — Full  box,  40  per  cent.; 
smaller  lots,  35  per  cent. 

Iron  Pipe,  Black— %  in.,  $3.15 ;  %  in., 
$2.30;  3/8  in.,  $2.35;  %  in.,  $3.15;  %  in., 
$3.80;  1  in.,  $5.45;  iy4  in.,  $7.45;  1%  in., 
$8.95;  2  in.,  $11.55;  2%  in.,  $18.40;  3 
in.,  $24.15;  3%  in.,  $32.25;  4  in.,  $36.75; 
41/2  in.,  $42.50;  5  in.,  $47.50;  6  in., 
$61.50;  7  in.,  $95.50;  8  in.,  $118. 

Logging  Chain — 14  in.,  $7.50;  5-16  in., 
$6 ;  %  in.,  $5.50. 

Lanterns — Cold  blast,  per  dozen,  $7; 
coppered,  $9;  dash,  $9. 

Poultry  Netting — 57V2  per  cent. 
Pig  Lead— $4.75.     Lead  Pipe— $5.75. 
Lead  Waste— $6.75. 
Rivets  and  Burrs — Iron  rivets,  55  per 
cent.;   copper,  No.  8,  30c;   10,   32c;   12, 
34c;  copper  burrs,  No.  8,  40c;  13,  43c; 
12,  46;  copper  rivets  and  burrs,  No.  8, 
31c;   9,  32c;   10,   33c;   coppered,  No.   8, 
17c;  9,  17y2c;  10,18c. 

Rope  —  Sisal,  8%;  Pure  Manilla, 
1034c;  British  Manilia,  9c;  lath  yard, 
9i/4c. 

Staples.— Bright    wire,     $2.50     F.O.B. 
Fort  William;  $2.90,  Winnipeg. 
Steel  Squares— 40  off  new  list. 
Shovels— Discounts    on  No.   1,   No.   2, 
60  and  2£  p.c;  No.  3,  No.  4,    50     and 
2*  p.c;  No.  1  scoops,  50  and  6  p.c;  all 
other  grades,    45  and  5  p.c;  fifty    cents 
per  dozen  net  is  added  to  equalize  east- 
ern freights. 
Solder— Half  and  half,  $28  per  cwt. 
Screws— Flat  head,  iron,  87£,      brass, 
77J;  round  head,    iron,  82J;  brass,   72^; 
coach,  67£  per  cent. 

Staples— Bright  wire  per  cwt.,  $2.50 
at  Fort  William,   $2.90,  Winnipeg. 

Belleville  Hardware  &  Lock  Manu- 
facturing Co. 
We  received  to-day  your  Annual 
Spring  Number  of  your  paper,  which 
we  want  to  compliment  you  on.  It  cer- 
tainly is  a  very  creditable  piece  of  work 
and  we  are  well  pleased  with  our  ad.  in 
same. 
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Catalogues 

and 

Booklets 


A  Handsome  Calendar. 
The  Carborundum  Co.,  Niagara  Falls, 
have  sent  out  a  very  handsome  calendar, 
showing  the  Falls,  with  an  Indian  in  a 
canoe  striking  out  across  the  river.  Of 
unusual  ^ize,  it  makes  an  attractive 
hanger  for  the  office. 

•  •     • 

A  Want  Book. 
Emerson  &  Fisher,  St.  John,  N.B., 
have  issued  a  "want  book,"  which  is 
arranged  on  an  original  plan.  The 
pages  on  the  left-hand  side  of  the  book 
are  used  for  advertising  matter  and  the 
right-hand  pages  are  left  blank  except 
for  ruled  lines.  The  object  of  this  is 
that  the  wants,  suggested  by  the  adver- 
tising matter  on  the  left  page,  can  be 
entered  on  the  right  page  before  they 
are  forgotten  or  neglected. 

•  •     • 

Marble's  Arms. 
The  1912  catalogue  of  the  Marble 
Arms  and  Mfg.  Co.,  Gladstone,  Mich., 
has  been  issued  to  the  trade.  It  is  a 
directory  of  the  sixty  outing  speciali- 
ties made  by  this  firm.  The  catalogue 
is  9  by  11  inches  and  illustrates  the 
full  line.  It  includes  full  information 
and  descriptions  of  sights,  pocket 
screw  drivers,  rods  and  cleaners,  auxili- 
ary cartridges,  anti-rust  ropes,  nitro- 
solvei.t  oil,  pocket  axes,  hunting  knives, 
fish  gaffs  and  nippers,  compasses,  etc. 
This  catalogue  contains  a  special  section 
devoted  to  advertising  and  selling  helps, 
particularly  designed  for  the  retailer. 

•  •     • 

Edge   Tools. 

The  Allan  Hills  Edge  Tool  Co.,  Gait, 
Ont.,  have  issued  a  handsome  catalogue, 
showing  their  line  of  edge  tools.  It  is 
printed  on  coated  paper  and  the  cuts, 
which  are  all  half  tone,  show  up  ex- 
tremely well.  The  cover  is  embossed 
and  printed  in  three  colors. 

The  lines  shown  include  axes  of  all 
sizes  and  varieties,  adzes,  sleeks, 
chisels,  carpenters'  knives,  coach  and 
wagon  makers'  knives,  shingle  and 
beading  knives,  brick  scrutch,  brick 
hammers,  brick  chisels,  cold  chisels, 
peaveys,  cant  hooks,  picks,  matlock, 
crow  bars,  hammers,  sledges,  wedges 
and  mauls. 


Methods  of  Retailing  Paints  and  Varnishes 


Interior  Paints  Present  a  Fine  Field 

Few  Realize  the  Ease  with  which  This   May   Be  Applied — Interior 
Paints  Not  Only  Give  Beautiful  Effects,    but    They    Bender    the 
House  Sanitary;  They  Give  a  Finish   that   Is   Durable — Hardware- 
men  Must  Do  Considerable  Educational  Work. 


It  is  largely  because  of  the  educa- 
tional work  which  has  been  done  by 
both  manufacturers  and  retailers  that 
the  paint  business  has  grown  so  tre- 
mendously in  the  past  decade.  But  it 
is  exceedingly  necessary  that  the  dealers 
should  not  come  to  feel  that  there  re- 
mains nothing  more  to  be  done.  They 
should  not  even  get  the  idea  that  the 
breaking  ground  has  been  accomplished, 
and  that  all  they  have  now  to  do  is  to 
keep  the  ground  fertile.  There  remains 
yet  a  great  deal  of  missionary  work. 
Hardly  a  dealer  is  there  who  has  made 
his  paint  business  as  wide  as  it  may 
possibly   be   made. 

A  New  Field  Opening. 

Much  has  been  said  about  house  and 
barn  paint,  and  much  remains  yet  to 
be  said;  but  there  is  another  side  to  the 
painting  trade — a  side  which  has  come 
to  the  front  only  during  the  past  three 
or  four  years — a  side  about  which  there 
is   a  great   deal  of  ignorance  displayed. 

Of  interior  paints  the  great  mass  of 
the  outside  public  know  very  little. 
They  are  being  educated,  but  the  work 
has  only  commenced.  Some  people  have 
predicted  that  the  paint  business  has 
been  going  ahead  so  fast  that  it  will 
play  itself  out.  These  interior  paints 
show  the  foolishness  of  any  such  pre- 
diction. Why  here  is  a  branch  of  paint- 
ing which  has  only  been  touched  to  date. 
It  remains  for  the  hardwaremen  of  the 
country  to  devolop  it — to  educate  people 
up  to  the  point  where  they  will  see 
what  they  can  do  to  beautify  their  homes 
by  the  use  of  a  little  of  this  special 
preparation. 

These  interior  paints  have  virtues  of 
which  many  are  as  yet  in  ignorance. 
The  lamentable  part  is  that  there  are 
hardwaremen,  men  who  are  handling 
paint,  who  know  little  of  this  line.  They 
can  tell  a  customer  that  it  is  for  interior 
work,  but  only  the  few  are  able  to  ex- 
plain how  easily  it  may  be  applied;  only 
the  few  are  able  to  show  that  while  the 
initial  cost  is  perhaps  a  little  more  than 
would  be  necessary  to  decorate  the  room 
with  a  cheap  wall  paper,  the  ultimate 
cost  will  yet  be  less.  Only  a  few  are 
able  to  point  out  the  sanitary  advan- 
tages. 

Those  who  have  come  to  realize  the 
fine  effects  which  can  be  secured  by  the 


use  of  wall  paints,  the  tints,  the  deli- 
cate colors,  the  tones  which  harmonize 
with  the  furniture  used,  have  neverthe- 
less often  been  kept  from  having  their 
houses  decorated  in  this  way  because 
they  believed  the  work  would  be  expen- 
sive. And  it  must  be  admitted  these 
people  have  had  some  reason  for  so  sup- 
posing. It  has  been  to  the  advantage  of 
the  decorators  to  keep  people  in  ignor- 
ance of  the  ease  with  which  many  of 
these  wall  paints  can  be  applied.  By 
keeping  the  people  in  the  dark,  they 
have  kept  business  for  themselves. 
Easily  Applied. 

Now  that  is  all  very  well  from  the 
standpoint  of  the  decorator,  but  for  the 
people  and  for  the  hardwaremen  who 
supplies  the  householder  with  what  he 
wants,  this  ignorance  is  not  satisfactory. 
Interior  paints  are  not  so  hard  to  apply. 
True,  there  are  some  effects  which  the 
amateur  could  hardly  secure,  but  the 
average  tint  he  can  easily  get  by  fol- 
lowing a  few  simple  directions.  The 
householder,  moreover,  who  would  wish 
to  effect  a  saving  by  doing  his  own  walls 
and  ceiling,  does  not  want  the  most  ex- 
pensive finish.  He  wants  something 
dainty,  something  good  but  simple,  and 
he  can  obtain  what  he  desires  himself. 
The  borders  at  the  top  of  the  walls 
will  not  bother  him.  With  the  stencils 
which  the  hardwareman  can  supply, 
these  can  quite  simply  be  obtained. 

To  what  extent  these  interior  paints 
will  come  to  be  used  rests  largely  with 
the  hardwareman.  If  he  makes  a  study 
of  the  interior  paints  himself;  if  he 
talks  of  them  to  his  customers;  if  he  is 
willing  to  explain  how  they  can  be  ap- 
plied, even  when  a  sale  does  not  seem 
imminent,  he  will  educate  the  people  of 
his  community  to  using  this  material. 
Sanitary  Features. 

The  hardwareman  need  not  feel  that 
he  is  advocating  the  use  of  the  interior 
paint  on  its  appearance  alone.  Many 
will  decide  to  use  I  his  for  the  fine  effects 
which  it  renders  possible;  but  others 
may  be  lead  to  make  purchases  from 
other  reasons.  The  beauty  which  the 
paints  render-  possible  will  appeal  to 
them,  hut  the  other  features  which  it 
offers   will    clinch    the   sale. 

Paint  for  instance,  is  sanitary.  In  the 
1'nited    States,    some  little   time   ago,   a 
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test  was  made  to  find  which  was  the 
most  sanitary  for  interior  decorations — 
paint  or  other  mural  coverings.  The  de- 
cision wTas  strongly  in  favor  of  paint. 
Indeed,  one  would  not  have  to  refer  to 
the  United  States  investigation  to  get 
pretty  good  evidence  of  this.  Think  of 
your  local  hospital.  How  are  the  walls 
decorated?  Paint.  Perhaps  it  has  not 
the  fine  appearance  which  can  be  given 
by  the  splendid  interior  paints  now  be- 
ing manufactured,  but  paint  is  used  in 
the  hospitals  for  the  reason  that  it  is 
sanitary.  In  this  age  which  has 
invented  the  phrase  "Swat  the  fly," 
in  this  age  when  germs  are 
having  such  a  struggle  to  prevent  being- 
exterminated,  the  sanitary  features  of 
interior  paints  are  well  worthy  of  at- 
tention. They  are  worth  explaining  to 
prospective  buyers.  Won't  the  fact  that 
using  paint  pn  her  walls  makes,  the 
house  less  likely  to  disease  appeal  to 
the  mother  of  a  family? 

Some,  when  it  was  suggested  that 
they  should  use  interior  paints,  have  de- 
cided against  this,  claiming  it  is  too 
expensive  a  means  of  decoration.  The 
dealer  should  be  able  to  answer  that 
argument.  He  need  not  attempt  to  prove 
that  a  decorator  can  be  secured  to  do 
the  painting  for  the  price  it  would  cost 
to  paper.  That  would  hardly  be  true. 
But  .the  dealer  may  point  out  that  the 
householder  can  do  the  painting  him- 
self. He  can  tell  him  how,  and  give  him 
some  of  the  information  prepared  by 
the  manufacturing  houses. 

It  is  worth  pointing  out  too  that  the 
painting  once  done  is  done  for  a  large 
number  of  years.  The  most  delicate 
tones  will  last.  Dirty — yes,  they  will 
get  a  little  dirty,  but  what  matter. 
They  can  be  washed.  Think  of  the  way 
that  will  appeal  to  the  housekeeper — a 
wall  that  can  be  washed  and  kept,  as 
bright  as  when  first  decorated. 

Every  one  who  has  been  in  a  house  at 
the  time  a  move  is  in  progress  knows 
how  the  walls  then  appear.  A  picture 
is  taken  down,  and  the  place  where  the 
picture  has  hung  stands  revealed,  the 
paper  behind  not  having  faded  as  much 
as  had  the  other.  There  is  nothing  like 
that  with  the  walls  decorated  with  in- 
terior paint.  They  are  durable.  They 
do  not  fade.  They  get  a  little  dirty  but 
they  can  be  cleaned.  There  is  nothing 
unsanitary  about  them,  and  they  can  be 
had  economically. 

Undoubtedly  there  is  a  large  business 
in  this  material  yet  to  be  developed.  It 
is  for  the  hardwareman  to  do  much  of 
the   educational    work. 


Feature  Paint  Accessories  and  Supplies 

Dealers  Find  That  it  Pays  to  Push  the  Sale  of  Brushes  and  Similar  Supplies 
— It  Improves  the  Demand  for  Paint  Considerably — Methods  of  Keeping  Sup- 
plies to  the  Front. 


The  handling  of  paint  accessories  can 
be  made  a  valuable  feature  of  the  paint 
trade.  A  stronger  statement  of  the 
case  might  be  used.  Accessories 
SHOULD  be  made  a  feature  of  the 
trade.  The  sale  of  accessories  both 
directly  and  indirectly  helps  the  sale  of 
paint  and  varnish. 

Figure  it  out  this  way.  The  dealer 
who  builds  up  a  good  paint  business 
does  so  partly  on  the  strength  of  good 
service.  He  must  supply  satisfactory 
paint,  of  course,  but  he  has  got  to  see 
that  the  customer  is  satisfied  on  all 
points  as  well  a9  with  regard  to  the 
quality  of  the  goods.  If  a  customer  is 
not  supplied  with  everything  needed  to 
do  the  work  well,  he  is  not  going  to  be 
satisfied.  Men  will  buy  floor  paint  and 
try  to  put  it  on  with  an  old  brush  that 
lias  been  around  the  house  for  years  un- 
til the  bristles  have  become  ossified. 
Are  they  satisfied  with  the  results?  Cer- 
taii.ty  not.  They  leave  the  floor 
streaky  and  probably  lay  the  blame  on  the 
paint  and  the  dealer  who  sold  it.  If  the 
dealer  had  gone  to  the  trouble  of  selling 
brushes,  he  would  have  made  nothing 
but  satisfied  customers. 

It  is  a  wise  rule  to  set  that  a  brush 
should  be  suggested  to  every  purchaser 
of  paint  and  varnish.  It  is  not  suffici- 
ent to  do  it  sometimes.  Do  it  al- 
ways. A  young'  hardwareman,  who  has 
worked  up  a  good  business  in  paint,  in- 
formed   the  writer  recentlv   that  he  had 


adopted  this  as  a  rule  for  all 
members  of  his  staff.  "Do  you  need  a 
brush?"  has  become  quite  as  invariable 
a  phrase  after  a  sale  of  paint  has  been 
closed  as  "good  day."  This  rule  was 
adopted  some  time  ago  and  the  dealer 
states  /that  he  believes  a  sale  is  made  at 
least  three  out  of.  every  five  times.  His 
sale  of  brushes  has  been  more  than 
trebled  in  that  time. 

There  are  many  other  lines  which 
come  under  the  head  of  paint  acces- 
sories. Furniture  polishes,  putty,  paint 
remover,  graining  tools,  are  all  in  con- 
stant demand.  What  is  more,  articles 
of  this  nature  are  needed  in  the  home 
but  are  often  not  asked  for  because  the 
customer  never  thinks  of  them.  Clearly 
tfrei.',  it  devolves  on  the  dealer  to  .do  all 
the  thinking. 

Some  provision  should  be  made  for 
the  display  of  such  goods  in  the  paint 
department.  As  a  general  rule,  they 
are  kept  in  drawers  or  in1  packages  or 
on  a  top  shelf;  somewhere  out  of  sight, 
at  any  rate.  In  the  best  regulated 
stores,  a  silent  salesman  is  provided  for 
the  display  of  brushes  and  general  sup- 
plies, the  same  being  placed  in  close 
proximity  to  the  paint  stock.  This 
method  cannot  be  too  highly  commend- 
ed. The  goods  sell  themselves.  The 
customer  is  made  to  realize  his  needs 
bv  inspection  of  the  articles  thus  dis- 
played. 


i 

PAINT 

SURPRISE 


It  will  surprise  you  to  see  how 
It  looks,  how  It  wears,  how  it 
works,  how  economical  it  is  when 
you  paint  with  BEAVER  PAIHTS. 
the  oldest  and  best  known  paints 
io  town  today,  made  from  best 
paint  material  to  ftgni  off  hot  sun 
and  storw,  to  outlast  'all  other5 
and  at  Just  the  right  price  for 
Pure  Paint. 


We  hate  Freeh 
LIMB. 
'  GLOB. 

WBITUC. 
1UBASTUB. 
LIQUID  VEIBEB. 
LEMON  OIL  POLISH 


A  fine  line  of 
HOUSE  and  BOAT  VAftMSB. 
BBAS6  and  SILVER  POLISHES. 
BRUSHES  and  WILL  PAPBB. 


JAMES  &REID'S 

Dm:  Hardware  Stores  *od  Wall  Paper  House,  Tel  8t,  Perth.  Ont 

I  .«iii,!ry  and  Machine  Shujia   in  full  airing.     Follow  the  Crowd. 


Display  of  brushes  in  store  window    of    D.      W.    Douglas,    Campbellford. 

46 


A   profitable    advertisement  of  paint 
specialties. 

Should  be  Advertised. 

Paint  accessories  should  be  advertised 
as  well;  advertised  in  the  many  ways 
that  the  dealer  has  at  his  command. 
They  should  be  given  publicity  through 
the  medium  of  window  displays.  The 
accompanying  illustration  of  a  brUsh 
window  in  the  store  of  D.  W.  Dougllas  of 
Campbellford,  shows  that  it  is  quite 
possible  to  make  up  striking  and  at- 
tractive displays.  Splendid  results 
were  obtained  in  this  instance. 

Advertising  space  in  the  papers  should 
also  be  given  to  paint  specialties  and 
accessories.  James  &  Reid,  of  Perth, 
have  realized  this  as  the  advertisement 
reproduced  herewith  attests.  By  an  an-- 
peal  of: this  nature,  the  public  are  made 
to  realize  that  the  spring  brings  with  it 
a  need  for  just  such  lines  for  the  beauti- 
fication  and  preservation  of  property 
both  indoors  and  out-of-doors. 
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DELIGHTS  THE  DEALERS 

M-L  Paint  Lines  carry  'Come-Again'  Business — 
quality.    Varnishes,  Paints,  Flat  Wall  Colors,  Insi 
The  DECORATIVE  AID  DEPT.  helps  you 
sales.     Write  for  the  Booklet. 

Imperial  Varnish  &  Color  Co.,  Limited 

108  Princess  St..  6-24  Morse  St..  365  Water  St.. 

Winnipeg  TORONTO  Vancouver 


■iTHMir 

DELIGHTED!  IT'S  ML.  PAINT. 


Lyon-Monkhouse 

Limited 
171  James  Street 
Winnipeg.  Man. 


TORONTO 

Dayton  Boston 

Kansas  City 
Chicago   New  York 
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MAGNETS 

TALK  NO.  2— PROMOTION 

An  Ad.  is  the  advance  agent  of  a  product.  In  the  old  days  the  successful  theatrical  advance 
agent  was  a  man  with  flowing  moustache  and  many  flourishes ;  to-day  he  is  a  quiet  little 
business  man. 

The  day  of  boastful  advertising  is  past.  Successful  business  men  realise  to-day  that  the  most 
powerful  sales-getting  magnet  is  the  plain  unvarnished  truth.  Those  who  use  it  most 
succeed  most. 

The  simple  story  of  what  Lowe  Brothers  "High  Standard"  Liquid    Paint    will    accomplirh  fb^. 

requires  no  boast  to  be  convincing.     We  are  educating  communities  from  time  to  time  on  the 

paint  question  with  honest  straight-forward  literature.  |^^ 

One  superior  article  often  proves  the  pivot  of  Successful  Business  Building.  The'combined 
magnetic  forces  of  Lowe  Brothers  advertising  and  "High  Standard"  paint  will  permeate  your  N^. 

whole  business,  giving  new  energy  and  drawing  power. 
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Weekly  Market  Report  —  Paints 


A  HEAVY  WEEK. 

The  market  has  been  featured 
this  week  by  a  remarkably  heavy 
demand  for  prepared  paints  and  all 
kinds  of  specialties.  A  record 
spring  trade  is  being  done. 

No  price  changes  are  recorded 
but  everything  points  to  develop- 
ments shortly.  White  lead  and 
linseed  oil  will  likely  go  up  and  a 
small  decrease  seems  not  unlikely 
in  turpentine. 


MONTEEAL. 

Montreal,  April  26.— Possible  advances 
in  white  lead  and  linseed  oil  are  caus- 
ing the  handlers  to  watch  the  market 
with  great  care  at  the  present  time. 
The  likelihood  of  an  increase  in  lead,  of 
course,  is  owing  to  the  rise  in  the  pig 
—a  rise  which  seems  move  likely  to  con- 
tinue than  to  cease.  Linseed  is  strong 
at  the  present  time,  but  that  an  advance 
will  come  immediately  is  far  from  cer- 
tain. Indeed  there  is  now  some  variety 
in  the  prices  quoted,  some  handlers  be- 
ing a  cent  or  two  below  others. 

Mixed  paints  are  moving  splendidly. 
The  shipping  departments  have  their 
hands  full,  being  rushed  to  get  out  the 
orders.  The  retailers  no  longer  look 
upon  delays  in  shipment  with  any  de- 
gree of  tolerance.  They  want  the  paint, 
and  they  want  it  right  away,  for  orders 
are  being  placed  with  them  daily.  For- 
tunately the  shipping  facilities  have  im- 
proved a  good  deal  and  the  delays  are 
mot  great. 

Turpentine.— At  the  present  time  there 
is  a  good  demand  for  turpentine.  It 
might  be  thought,  therefore,  that  the 
price  would  remain  strong,  but  rather 
there  is  a  downward  tendency.  Still 
quotations  are  at  .70,  but  it  seems 
quite  likely  that  prices  will  drop  slight- 
ly in  the  next  few  weeks.  Yet,  as  has 
been  said  before,  with  turpentine  one 
never  can  tell. 

White  Lead.— There  are  those  who  con- 
sider that  the  price  of  lead  is  already 
high  enough,  but  none  of  these  are  cor- 
roders  or  handlers.  They  are  paying  ad- 
vanced prices  for  pig  lead,  and  realize 
that  unless  there  is  a  change  in  the 
price  of  the  raw  product,  they  will  not 
long  be  able  to  market  the  finished  pro- 
duct at  the  present  figure.  It  seems 
quite  likely,  indeed  that  an  advance  will 
be  struck  before  May  is  over.  If  the 
rise  does  come  the  English  .  coal  strike 
will   be  partially   responsible. 

Of  late  there  has  sprung  up  a  big  de- 
mand for  linseed  oil.      The  stocks  at  the 


present  time  are  fairly  good,  but  it  is 
rumored  that  the  seed  is  scarce,  which, 
if  true,  will  have  an  influence  on  prices,. 
The  heavy  building  operations  are  large- 
ly responsible  for  the  demand.  Paint- 
ing is  already  being  extensively  under- 
taken, and  where  painting  is  being  done 
there  linseed  oil  is  being  used  in  large 
quantities.  For  floors,  too,  the  oil  is 
now  wanted.  Naturally  the  demand  has 
grown  considerably. 

Mixed  Paint.  —  Last  April— that  is 
April  of  1911— was  a  poor  paint  month.  It 
was  cold  and  wet,  and  few  there  were 
who  thought  of  getting  to  work  decorat- 
ing. This  April  has  be^n  entirely  dif- 
ferent. Operations  have  been  extensive. 
The  business  for  the  month  is  far  ahead 
of  the  corresponding  season  last  year, 
and  the  hopes  are  that  May  will  surpass 
May  of  last  year,  though  then  much  of 
the  left  over  business  of  April  was 
transacted. 

Glass  Still  Wanted. 

Glass.— The  advance  in  prices  has  not 
had  any  noticeable  effect  upon  the  de- 
mand. Dealers  are  recognizing  that 
there  is  no  great  likelihood  of  a  lower 
level  being  struck  in  the  near  future. 
They  are,  therefore,  laying  in  supplies. 
A  few  saw  the  advance  coming  and 
bought  largely.  They  naturally  are  not 
buying  now  but  the  heavy  orders  of  the 
others  prevents  any  falling  off  being  no- 
ticed. 

Paris  Green. — Retailers  are  now  selling 
to  some  farmers.  They  know  that  the 
demand  will  grow,  and  are  now  laying 
in  a  good  supply. 

TORONTO. 

Toronto,  April  26.— The  past  week  has 
been  an  exceptionally  busy  one  for  the 
paint  manufacturers  and  jobbers.  The 
mild  weather  has  brought  the  spring 
trade  along  with  a  rush.  The  dealers 
are  now  experiencing  a  heavy  demand 
for  paint  and  are  compelled  to  place 
large  supplementary  orders.  The  de- 
mand to  date  has  been  far  in  excess  of 
previous  years  and  there  is  every  reason 
to  believe  that  this  pace  will  be  main- 
tained throughout  the  ytrar. 

No  price  changes  have  been  made  dur- 
ing, the  week  but  a  number  are  pending 
and  future  developments  are  worth 
watching  closely. 

Oil  is  Firm. 
Linseed  Oil. — The  price  of  linseed  oil 
remains  firm  and  must  continue  so  for 
some  time  as  the  price  of  flaxseed  has 
again  advanced  in  the  North-west.  Pres- 
ents figures  would  indicate  that  there 
is  no  profit  for  the  crushers  on  present 
prices.  Consenuentlv  they  are  raising 
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their  price  one  cent  per  gallon.  No 
change  has  been  made  in  the  local  job- 
bing price,  although  there  is  a  firm  ten- 
dency noted  and  an  advance  shortly 
would  not  cause  any  great  measure  of 
surprise.  Everything  points  to  con- 
tinued firmness  in  the  oil  market  for 
some  time  to  come.  Prices  are  96  for 
raw  and  99  for  boiled. 

Turpentine.— Owing  to  the  fact  that 
the  market  price  of  turpentine  at  pres- 
ent is  more  favorable  to  the  buyer  than 
it  has  been  in  other  years  at  this  seas- 
on, there  has  been  a  fair  demand  from 
the  retailers.  Stocks  of  turpentine  in 
the  hands  of  local  jobbers  are  very 
light  as  they  are  only  buying  from 
hand  to  mouth.  This  course  has  been 
necessary  to  avoid  loss,  owing  to  the 
uncertainty  of  the  market  in  the  south- 
ern States.  The  price  has  remained  the 
same  as  last  week,  69  cents,  but  there 
have  been  rumors  of  the  like- 
lihood of  a  slight  decrease.  Wheth- 
er this  will  come  is  hard  to  say 
but  conditions  on  the  primary  markets 
seem  to  point  that  way.  For  the 
month  of  March  the  receipts  of  turpen- 
tine at  the  shipping  points  were  some 
700  barrels  less  than  for  the  same 
month  last  year.  Notwithstanding  this, 
there  has  been  a  lair  supply  of  stock  on 
hand  at  Savannah  and  the  market  is 
quiet. 

In  rosins  the  prices  for  the  fine  grades 
have  been  very  materially  reduced  while 
the  prices  for  the  darker  brands,  from 
G  down  t0  D,  have  remained  fairly  nor- 
mal. Considering  the  quantity  of  rosin 
held  in  stock  at  the  beginning  of  the 
year,  it  looks  as  if  there  might  be  some 
further  decline  in  all  the  grades  in  the 
near  future. 

White  Lead  Firm. 

White  Lead. — The  price  of  white  lead 
has  not  been  changed  although  a  feeling 
of  certainty  exists  that  there  will  be  an 
advance  before  long.  Ihere  is  a  good 
demand. 

Glass. — The  uncertainty  which  has  ex- 
isted with  respect  to  the  price  of  glass 
has  not  hurt  the  demand.  There  is  a 
good  call  for  this  time  of  year. 

Putty. — There  is  an  active  demand. 
Prices  are  as  follows:— Standard  bulk  in 
casks,  2.20;  in  100-ft.  drums,  $2.40;  in 
25-lfc.  drums,  $2.50;  bladder  in  barrels, 
$2.65.  Pure  putty  prices  are  as  fol- 
lows:—Bulk  in  casks,  $2.50;  in  100-ft. 
drums,  $2.80;  in  25-tt>.  drums,  $2.90; 
bladder  in  barrels,  $3. 

Prepared  Paints.— The  demand  for  pre- 
pared paints  is  large.  There  is  a  par- 
ticularly good  demand  for  floor  paints, 
house  paints,  wall  colors  and  other  spe- 
cialties used  for  house  decoration  Car- 
riage paint  is  also  moving  well 
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Front  Elevation,  Quebec  Technical  School,  Quebec,  P.Q.     Rene  P.  Eemay,  Architect. 


Painted  and  decorated 

with 

Brandram's    B.B.    Genuine 

and 
AnchoT    Pure    White    Lead 


**&We* 


Marier  &  Tremblay 

Decorators, 

Quebec. 


BRANDRAM'S  B.B.  GENUINE 

WHITE  LEAD 

ANCHOR  PURE 

WHITE  LEAD 

are  used  on  the  biggest  and 
best    buildings    in    Canada 

MADE  BY 

The  Only  Corroders  and  Grinders  in  Canada 


Montreal 


Halifax 


St.  John 


Toronto 


Winnipeg 
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CURRENT    MARKET    QUOTATIONS 


These  prices  are  for  such  qualities  and 
quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  films  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 


METALS    AND    METAL    PRODUCTS. 
ANTIMONY. 

Cookson's  or  Hallett's,    per  lb.  .8  50    8  25 
BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  50c. ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c. ;  Harris  heavy  pressure,  25c. ;  Her- 
cules, 20c. ;  White  bronze.  15c. ;  Star 
frictionless,  10c. ;  Alluminoid,  9c. ;  Mogul, 
6c. ;   No.   3,   5%c ;    No.   4,   6c.    per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  50c. ;  Superior, 
45c;  A  Special,  35c;  Hoo  Hoo,  25c; 
"A,"  20c;  "B,"  18c;  "C,"  15c;  "D," 
12c;  No.   1,  10c;  No.   2,  8c;   No.   3,  6c. 

Magnolia  Metal  Co.— Magnolia,  25c; 
Defender,  20c ;  Mystic,  17c ;  Kosmic, 
15c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    %   to   %   inch,    per 

100    lbs 2  20       2  20 

Heads,   per  100   lb 2  45       2  45 

Tank    plates,    3-16    inch 2  30       2  40 

Tubes  per  100  feet,   1%   in.    9  50       9  00 

2  ".8  25       8  50 
2%    ".  10  50      10  00 

3  ".  12  00      12  10 
3%    ".  15  00      15  30 

4  *'.  19  25      19  45 
BRASS. 

Spring    sheets,    up    to    20   gauge...    0  24 
Rods,   base  %   to  1  inch,   round..    0  20 
Tubing,    seamless    base,    per   lb. . .    0  23  • 
Tubing,    iron    pipe    size    ,    1    inch 

base   0  23 

Copper   tubing,    4   cents   extra. 

BRASS    GOODS,    VALVES,    ETC. 
Ground   work,    65  p.c. 
Standard    Compression    work,    65   p.c. 
High  grade   compression  work,   60   p.c. 
Cushion    work,    55    per    cent. 
Fuller  work,  70  p.c. ;  No.  0,  75  p.c,  and 
1   and  2  basin  cocks,   70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

65    p.c. ;    roundway,    60   p.c. 
J.M.T.   Globe,   Angle  and  Check  Valves, 

55  p.c. ;   Standard.   65  p.c. 
J.M.T.    Radiator    Valves,    60;    Standard, 

65;  patent  quick-opening  valves,  70  and 

10  p.c. 
Kerr  extra,   standard,  globes,   angles  and 

checks,    60    p.c. 
Kerr   Jenkins'    disc,   standard   valves,62% 

per  cent. 
Kerr   copper    alloy    disc     standard    globe, 

angle   and   check   valves,   62%   p.c. 
Kerr    standard    radiator    disc    valves,    65 

and    10   p.c. ;    Jenkins    disc    and    quick 

opening  hot    water   radiator   valves,   75 

p.c. 
Kerr    Weber    I.B.B.M.    straightway    and 

water  gate  valves,  screwed  and  flnaged, 

62%   and   10   p.c. 
Kerr    N.P.    Union    Elbows,    75    p.c. 
Kerr"Radium"    valve    discs,    45   p.c. 
Jenkins'    Valves— Quotations   on   applica- 
tion   to    Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100   lb. 

Casting    ingot     17  00 

Cut  lengths,  round  bars,  %  to  2 

in 24  00 

Plain      sheets,      14      oz.,      14x48 

inches,   14x60   inches   26  00 

Copper      sheet,       tinned,       14x60, 

14  oz 27  00 

Copper    sheet,    planished,    14x60, 

base 34  00 

Braziers',    insheets,    6x4    26  00 

COPPER    AND    BRASS    WIRE 
Brass,   60   p.c. ;  copper,   62%   p.c. 

IRON  AND  STEEL 
In   car  lots.  Montreal. 

Canadian  fonndry.   No.    1 

Canadian   foundry,    No.    2 

Middlesboro,  No.  3  pig  iron  18  00 
Summerlee,    No.   2  pig  iron  20  00 

Carron,    special    20  00 

Carron,    soft    19  75 

Cleveland,    No.   1 18  75 

Clarence,    No.    3    18  00 

Jarrow    17  75 

Glengarnock   

Radnor,    charcoal   iron 32  00 

Ayresome,    No.    3 18  75 

Ferro  Nickel  pig  iron  (Soo)  

Steel  billets.  Bessemer  or 
open  hearth,  f.o.b.  Pitts- 
burg     

Ancles  $ base  2  50 

Common  bar,  per  100  lb.  1  90 
Forged  iron,  per  100  lb.  2  05 
Refined  iron,  per  100  lb...  2  15 
Horseshoe  iron,  per  100  lb...  2  15 
Mild   steel   1  95 


Toronto 

19  50 

19  00 

19  00 

22  50 

20  50 

20  75 

20  50 

22  50 

32  50 

25  00 


Sleigh    shoe    steel     190       2  15 

Iron    finish   machinery  steel 

(domestic)     195       2  15 

Iron  finish  steel   (foreign)..    2  25       2  25 

Reeled  machinery  steel  2  85       3  00 

Tire    steel    2  00       2  35 

Sheet  cast  steel    0  15       0  15 

Toe    calk    steel    2  85       2  90 

Mining   cast   steel    0  07%    0  08 

High    speed    0  65       0  65 

Capital    tool    steel    0  50       

Cammell   Laird    0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona   tool   steel   0  06%    

Silver   tool   steel    0  12%    

Cold     Rolled     Shafting. 

9-16    to    11-16    inch    0  06 

%  to  1  7-16  inch  0  05% 

1    7-16    to    3    inch    0  65 

Montreal,    25   and    2.      Toronto,    30. 
BLACK    SHEETS 

Montreal.  Toronto 

10   gauge    2  30         2  50 

12    gauge    2  30  2  55 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20  2  45 

20    gauge    2  20  2  45 

22    gauge    2  25  2  55 

24    gauge    2  25  2  55 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    52    sheets    2  90  2  90 

All  bright,   52  sheets    ....    3  70  4  00 

Galvanized—   Apollo   D.  Crown    Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24    gauge,    per    square    5  00 

26    gauge,    per    square    3  85 

28   gauge,    per   square    3  65 

Less   10   p.c. 

GALVANIZED  SHEETS 
B.W.      Queen's  Fleur-   Gordon   Gorbal's 
gauge       Hend     de-Lis      Crown  Best  Best 
16-20....       3  60         3  35         3  60         3  60 
22-24....       3  65         3  40         3  65         3  65 

26 4  05  3  80  4  05  4  05 

28 4  25         4  00         4  25         4  25 

Colborne  Crown— 3.65.   3.70,   3.75.   4.00. 
Less   than   case   lots   10   cents   per   hd. 
extra. 


"Comet"    sheets— 
22 

3  65 

24 

.    3  70 

20 

..    3  75 

28 

.    4  00 

Apollo   brand— 

Montreal  Toronto 

27  50 
2  50 
2  05 
2  20 
2  30 
2  30 
2  15 


24    gauge.    American 3  60  345 

26   gauge,    American 3  85  3  50 

28    gauge,    (26    English)       4  10  3  95 

10%    oz.,    equal    to    28 

English    4  35  4  25 

IRON  PIPE 

List  Black        Galv. 

%-inch    and 

%-inch    $    5  50       66    p.c.       51    p.c. 

%-inch    8  50       71    p.c.       60    p.c. 

%-inch    1150       75    p.c.       65    p.c. 

1-inch    16  50       75    p.c.       65    p.c. 

1%-inoh    22  50       75    p.c.       65    p.c. 

1%-inch    27  00      75    p.c.       65    p.c 

2-inch    36  00       76%p.c       66%p.c 

2%-inch    57  50       76%p.c       66%p.c 

3-inch    75  50       76%p.c.       66%p.c. 

3%-inch    95  00       75    p.c.       65    p.c. 

4-inch    108  00       75    p.c.       65    p.c. 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  65; 
standard  bushings,  70;  headers.  60; 
flanged  unions,  65:  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,    65. 

SOIL    PIPE    AND    FITTINGS 

Medium   and   extra  heavy   pipe  up   to  6 

inch,    70    and    10;    7    and    8    in.    pipe, 

50  p.c. 

Light   pipe,    60   and   10   p.c. :   fittings,    70 

and   10   p.c. 

RANGE  BOILERS 
30-gallon,     Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast   iron,    16x24,    $1;    18x30,    $1.15;    18x36, 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 
18x30,    $2.35:    18x36,    $3.50. 

HEATING  APPARATUS 
Hot  Water   Boilers— 50  and   10   per   cent. 
Hot    Water    Radiators— 50    and    10    per 

cent. 
Steam     Radiators— 50,     10     and     2%     per 

cent. 
Wall   Radiators— 50  and  10  p.c 
Specials— 25   p.c. 

OLD  MATERIAL 
Dealers'   buying  prices: 

Montreal  Toronto 
Heavy    ocpper    and 

wire,   lb 0  11  0  11% 

Light    copper    bottoms.  0  09  0  09% 

Heavy    red    brass    0  10  0  10% 

Heavy  yellow  brass   0  08  0  08% 

Light    brass    006  0  06% 

Tea   lead    0  02%  0  02% 

Heavy  lead  0  02%  0  02% 

Scrap   zinc    0  03  0  04 

No.    1    wrought    iron    ..  0  02  10  00 


Machinery     cast     scrap, 

No.    1    16  00  14  50 

Stove    plate    12  50  13  00 

Malleable     9  00          9  00 

Miscellaneous    steel    5  00          6  00 

Old    rubbers    0  09          0  08% 

LEAD. 

Montreal  Toronto 
Domestic   (Trail)    pig,   100  lb.    4  95    5  05 

Imported    pig,    per    100   lb 4  95    5  05 

Bar   pig,    per   100   lb 5  20    5  30 

Sheets,  2%  lb.  sq.  ft.   by  roll    5  20    5  30 

Sheets,    3    to   6   lb.,    ft 4  90    5  00 

Cut  sheets  %c   per  lb.   extra. 

Cut  sheets  to  size,  %c  per  lb.  extra. 

LEAD  PIPE. 
Lead    Pipe    and    Waste,    22%    p.c. 
Caulking   lead,    4%c    per   pound. 
Traps  and  bends,  45  per  cent. 

SOLDER. 

Per  lb. 

Montreal.  Toronto 
Bar,  half-and-half,  guaranteed  0  26  0  26>/2 
Wiping    0  23    0  24 

SHEET    ZINC. 

5-cwt.   casks   8  25       8  00 

Part   casks   8  50       8  50 

SPELTER. 
Foreign,    per    100    lb 7  50       7  25 

TIN    AND    TINPLATES. 

Lamb   and    Flag  and    Straits— 
56    &    28-lb.    ingots,    100    lb.$49  50    $50  00 

Redipped     Charcoal     Plates— Tinned 

M  L  S,  Famous  (equal  Bradley) 

Per   box 

I   C,    14x20   base $7  00 

I    X,    14x20   base    8  25 

I   X   X,   14x20  base   9  50 

Raven    and    Murex    Grades— 

I    C,    14x20   base    5  00 

I    X,    14x20   base 6  00 

I    X    X,    14x20   base 7  00 

I   X  X   X,    14x20  base 8  00 

"Dominion    Crown    Best"— Double. 

Coated,    Tissued. 

I    C,    14x20    base 7  00  7  00 

I  X,  14x20  base 8  25  8  25 

I    X    X,    14x20    base 9  50  9  50 

"Allaway's     Best"— Standard     Quality. 

I   C.    14x20   base    4  50 

..I     X,     14x20     base     5  25 

I    X    X,    14x20    base 6  00 

Bright   Cokes 
Bessemer    Steel — 

I    C,    14x20    base    4  25 

20x28,    double    box    8  50 

Charcoal    Plates— Terne 
Dean   or  J.    G.    Grade— 

I   C,    20x28,   112   sheets 7  50 

I    X,     Teme    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley   Grade — 
XX.   14x56,  50  sheet  bxs.) 
XX,    14x60,    50  sheet  bxs.)      ....       7  00 
XX,    14x65.   50  sheet  bxs.) 

Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots     8  00       7  35 

72x30  up   to  26  gauge,   case 

lots    7  85 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No.  12  and 
13,  $4;  No.  13%,  $4.10;  No.  14,  $4.25;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ;  other 
lengths  20c  per  100  lbs.  extra;  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes   Line   Wire. 

No.  7  wire  solid  line,  No.  17,  $4.90- 
No.  18.  $3:  No.  19,  $2.70;  6  wire  solid 
line,  No.  17,  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London. 

Ceiled  Spring  Wire. 
High  Carbon,  No.  9,  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17,  $5;  No.  18 
$5.50:  No.  19.  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23,  $7.65;  No.  24 
$8;  No.  25,  $9:  No.  26.  $9.50;  No.  27 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25.  $2;  Nos.  26-31,  $4- 
Nos.  30-34.  $6.  Coppered,  75c;  oiling, 
10c ;  in  25-lb.  bundles,  15c ;  in  5  and 
10-lb.  bundles,  25c :  in  1-lb.  hanks,  25c.  ; 
in  %-lb.  hanks,  38c. :  in  %-lb.  hanks, 
50c. ;  packed  in  casks  or  cases,  15c. ; 
bagging   or   papering,    10c. 

Hay   Wire  in  Coils. 
$2.35    base    f.o.b.,    Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5,  $2.80;  6.  7,  8,  $2.75;  9 
$2.30;  10,  $2.80;  11,  $2.85;  12,  $2.45;  13 
$2.55:14,  $3.15.  In  car  lots  straight  or 
mixed. 


Poultry    Netting. 
2-in.    mesh,   19  w.g..   60  and  2%   p.c.   off. 
Other  sizes,   60  and  5  p.c   off 
Poultry  netting  staples,   55  per  cent. 
Smooth  Steel   Wire. 
No.     0-9     gauge,     $2.25    base;    No     10 

?ra„U?eW6c-  1eoXtra;  No"  u  eange  lie.  ex 
tra;    No.    12    gauge,    20c    extra;    No.    13 

??,gV°C  ,fxtra;  No-  14  eauge,  40c  ex- 
tra. No.  15  gauge,  55c  extra;  No.  16 
?auge,  70c  extra.  Add  60c  for  copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  10c 
spring  wire  $1.25,  bright  soft  drawn  15c' 
charcoal  (extra  quality)  $1.25,  packed 
in    casks    or     cases    15c,    bagging     and 

FlTto g2S5  ,hC'h  5°i, anCL  100-lb  bundfe, 
n,  '  ,.  i,"lb'„  bundles  15c,  in  5  and  10- 
ihhbUEdlts  25£  ta  lib-  ha°ks.  50c,  £ 
%-lb.   hanks,   75c,   in   y4-lb.   hanks,   $1 

D  ■   .  „    „     Wire    Cloth, 
nermn  d    S"ireen'    ^    100-ft.    rolls,    $1.65 
WO  sq°  jg1   ft';  m  50"ft-   '"Us,   »V per 

Wire   Fencing. 
Galvanized    barb  o  « 

Galvanized,    plain    twist"!*.    '.'.'.'      2  75 

Car   lots   and   less. 
Dominion    special    field    fencing     33    1-3 
%0sma"  Jots      extra    5^    *    13 
*.O.B.     Montreal. 

Wire   Rope. 
wi?aIva%Z6di.  If.  grade     6    strands,    24 
t^'i%',  P'    1    "><*•    $16.80. 
Black     1st   grade,    6    strands,    19    wires 

Toronto1.  m°h-  ^^  Per  10°  feet  KS 
Galvanized  W™.Ught   StapIeS-  „  g0 

P1™  ::::::::::::::::  1  IS 

Paints,    Oils  and   Glass   2  50 

Barn    Paint. 

In   barrels,   1-gal.   tins    0  80     0  85 

In  barrels,  5-gal.  tins  ....  0  80  0  85 
„       ,.  Beeswax. 

Per    lb 040 

Chemicals. 
■j.,1,  1    *        r  1°  casks  per  lb. 

bulphate    of    copper    (Milestone)..    0  07 

Litharge,    ground    ...    005 

flaked    '    n  05V 

Green    copperas    (green   vitroi)"!!    "01* 


Sugar    of    Lead 


0  09 


..       .,  Colors   in    Oil. 

Venetian   red,   lib.   tins  pure 0  09 

Chrome   yellow,    pure    .......  0  is 

Golden    ochre,    pure    .  n  11 

French    ochre,    pure n  09 

Chrome   green,    pure    on 

Wench    permanent    green,    pure!!  0  15 

Hignwnters'     black,     pure     ....  0  17 

Marine  Mack,   25  lb.   irons   '  0  05 

Enamels. 
iu    r     £,er  eallon   in  ""art  tins. 

M.   L.   Floorglaze   (Imperial  V.   &  C. 

Cee    Pee   Co.' '  enamel' ".'.'.'.'.'.'..]'.'.'.'.  |» 

Sterling     Enamels     . .  1  9n 

Anchor    Floorlustre    ...!!!!!!!!!!!!!  1  80 
r.        ,                    Glue.                         per  ik 

French    medal    010 

German    common    sheet    .  .         '  0  10 

German   prima    015    ' 

White    pigsfoot    ...""    6'l5  0  in 

Brantford    medal ...  q  10 

"t  golden   medal    . !    ..."  oil 

brown    sheet     0  10 

solder   sheet    0  13 

gelatine     0  22 

a  white     gelatine 0  20 

white    glue    0  12 

100    flake    0  10  0  11 

Perfection   amber  groHnd,  No.   1230  0  13 
Uround    glues    at    same    prices. 
Brantford    all-round    glue,     %-lb  pack- 
ages    10c,    %-lb.,    15c;    1  lb.,    25c.  PDte- 
count. 
XXL     


XL. 


0  13 
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PT 0  11% 

UL 012 

u U— :••••■ 011 

Pans    Green, 
r.  ,.„        .  Montreal  Toronto 

Drums,    50    and    100    lbs 0  16%  0  16».i 

Packets     1-lb.,    100   in    case..  0  18%  0  18% 

%-lb.  "        ....  0  20%  0  20% 

Tins,    1-lb.,   100   in   case !  0  19V4  0  19% 

Paris  White. 

In    bbls 0  go 

Pigments. 

Orange    Mineral,    casks    0  09 

100-lb.      kegs....!    0  09% 
Prepared   Paints. 

Per  gallon 

Sherwin-Williams    paints,    base. . .  '2  oo"3 

Canada  Paint  Co.'s  pure  ..    1  75  2  00 

Globe     house     paint    (Windsor)  i  60 
"New     Era"     house    paint     (Wind 

sor      j  g5 

Benj.     Moore     Co.'s     "Egyptian" 

Brand     j  55 

Moore's    pure    linseed    oil,    H.C.!  1  65 

Brandram-Henderson's     "English"  2  00 

Ramsay's    paints,    pure    1  60 

Ramsay's    paints,    Thistle    1  30 

Martin-Senour,   100   p.c.   pure   2  00 

Senour's    floor    paints    1  60 

Sterling    Pure    '  1  jo 

Maple    Leaf    Paint    (Imp.    V.    * 

Jamieson's    Crown    and    Anchor 
brand      ]  ,,„ 


HARDWARE    AND    METAL 


HOW  ABOUT 
YOUR  PAINT  OIL  DEPARTMENT  ? 

If  you  could  find  a  way  to  increase  the  profits  in  your  paint  oil  de- 
partment you  would  at  least  investigate  it,  wouldn't  you  ?  Then  why 
not  take  the  time  during  the  winter  months,  NOW,  to  investigate  the 

BOWSER  PAINT  OIL  SYSTEM 

We  have  installed  systems  for  many  of  your  fellow  merchants — 
it  pays  them — it  will  pay  you. 

You  can  get  one  outfit  or  a  dozen,  just  as  your  requirements  de- 
mand. You  don't  have  to  invest  much  money  but  you  get  enormous 
returns. 

The  Bowser  not  only  prevents  all  waste  and  over-measure,  but  it 
gives  your  store  tone  and  attractiveness.  It  draws  trade  because  you 
can  give  better  service  and  cleaner  oil.  The  pumps  measure  the  oil 
directly  into  the  customer's  can — no  measures  nor  funnels.  It  com- 
putes the  charge  and  counts  the  gallons. 

Send  a  card  to-day  for  free  book  No.  15. 

S.  F.  BOWSER  6&  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 

For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Gasoline  and  Oil  Storage   Systems, 
Self-registering  Pipe  Line  Measures,  Dry  Cleaning  Systems,  etc. 
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HARDWARE     AND     METAL 


Plaster  of  Paris. 

Per    barrel    0  30 

Pine  Tar. 

Half -pint   tins,   per  dozen   0  60 

Putty. 

Standard 
Bulk    in   casks    2  20 

"    100-Ib.     drums     2  55 

Bladders,    in    bbls 2  75 

Red    Dry    Lead. 
Genuine,  560  lb.   casks,  per  cwt  4  75   4  75 
Genuine,    100    lb.     kegs       "         5  25    5  25 

No.    1   casks,   per  100  lbs 4  25    4  25 

No.    1    kegs,    per    100    lbs 4  75   4  75 

Shingle   Stains. 

In    5-gallon    buckets    0  75 

Turpentine   and   Oil. 

Montreal  Toronto 
Can.    Prime   white   petroleum, 

gal 0  14      0  12 

U.S.     Water    white  "         0  15%  0  13% 

U.S.     Pratt's    astral  "       0  19     0  15% 

Castor   oil,    per  lb.,    in   bbls.  0  08     0  09 

Motor  Gasoline  single   bbls 0  17% 

Benzine,  per  gal.   single  bbls 0  15% 

Pure  Turpentine,   single   bbls  0  70     0  69 

Wood    Turpentine    0  60 

Turpentine,    second    run    0  60 

Linseed    Oil  "  raw...  0  93     0  96 

boiled.  0  96     0  99 
Rosin,    "G"    grade,   bbl.   lots, 

100    lbs 3  25 

Varnishes. 

Per  gal.   cans. 

Carriage,    No.    1    150 

Pale   durable   body    3  50 

hard   rubbing    3  00 

Finest    elastic   gearing    3  00 

Elastic    Oak    150 

Furniture,    polishing    2  00 

Furniture,    extra    120 

No.     1     0  95 

Union    0  90 

Light    oil    finish    1  35 

Gold   size   japan    2  00 

Traps,    brown    japan    160 

No.    1    brown    japan    110 

Baking    black    japan    135 

No.   1   black   japan    0  95 

Benzine    black    japan    0  75 

Crystal    Damar    2  50 

No.    1  "        2  25 

Pure    asphaltum    1 40 

Oilcloth     150 

Lightning    dryer    0  85 

Elastilite    varnish     1  25 

Copaline     varnish     2  25 

Granitine    floor    finish    2  25 

Jamieson's    floor    enamel     175 

Sherwin-Williams  kopal  varnish.  2  50 
Canada  Paint  Co. 's   sun  vamish.    2  25 

"Kyanize"    Interior    Finish    2  40 

"Flint-Lac,"     coach     180 

B.H.     Ltd.     "Gold     Medal,"     in 

cases     2  25 

Dependon    Lt.    H.    Oil    Finish....    8  75 

Everlastic    Floor     14  25 

Flattine    floor    finish    3  00 

Elastica   exterior   finish   4  25 

Stovepipe    varnish,    %    pints,    per 

gross     8  00 

Pure    white    shellac    varnish,     in 

barrels     1  75 

Pure    orange    shellac    varnish,    in 

barrels     1  60 

No.    1   orange   shellac  varnish,    in 

barrels     1  30 

Window   Glass. 
Size    United  Double 

Inches.  Star  Diamond 

Under     26     $4  25       $6  25 

26    to    40    465  6  75 

41    to    50    5  10  7  50 

il    to    60    5  35  8  50 

61    to    70    5  75  975 

71    to    80    6  25         1100 

81    to    85    7  00         12  50 

86    to    90    15  00 

91    to    95    17  50 

96    to    100    20  50 

Toronto,    25   p.c.    and   30   p.c. 

Montreal    prices,    no    discount. 
Size    United    Inches  Star 

Under    26     $3  05 

26    to    40     3  25 

41    to    50     3  65 

51    to    60     3  90 

61    to    70     4  15 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 
Per    100    lb. 

"Anchor,"     pure     6  85       7  00 

Brandram's  B.B.  Genuine  7  85  8  00 
C.P.C.  decorators,  pure...  6  85  7  00 
Crown    and    Anchor,    pure.    6  85       7  00 

Elephant    Genuine    7  10       7  25 

Essex    Genuine    (Windsor) 7  00 

Island      City      Decorators' 

Pure      685       7  00 

Lily    Pure    6  85      7  00 

Moore's    Pure   White   Lead    ....       7  00 

Monarch    (Windsor)    6  60 

Munro's        Select        Flake 

White     7  10       7  25 

Purity,    CO.    Co.'s    Ltd 6  60 

Ramsay's    Pure    Lead    6  85       7  00 

Ramsay's     Exterior     6  60       6  75 

Sterling    Pure     7  00 

Tiger    Pure    6  85       7  00 

Western  Schedule. 

Terms— 2  p.c.  30  days  or  net  3  months 
from  date  of  shipment.  Packages  25 
lbs.  and  over.  500-lb.  kegs,  15c  per  100 
lbs.  lower.  Delivery— F.O.B.  Toronto 
or  Hamilton;  London,  5c  per  100  lbs. 
extra.  Contracts  as  required  until  15th 
May.    1911. 

White    Zinc    (Dry) 
Extra    Red    Seal,    V.M 0  07% 


White  Zinc  in   Oil. 

Pure,    in    25-lb.    irons    0  10 

No.    1  "  "        0  07 

No.    2  "  "        0  05% 

Whiting. 

Plain,    in    bbls    0  70 

Gilders   bolted   in   barrels    1  00 

HARDWARE. 
Adzes. 

Carpenters',    per   doz 12  50  14  00 

Plain    ship          "           18  00  22  00 

Axles   and   Hatchets. 

Single   bit,    per   doz 6  00  9  00 

Double    bit        "         10  00  12  00 

Bench    Axes     6  75  10  00 

Broad     Axes     22  75  25  00 

Hunters'    Axes     5  00  6  00 

Boys"     Axes     5  75  6  50 

Lathing    hatchets     4  70  10  00 

Shingle   hatchets    145  6  75 

Claw    hatchets    170  5  00 

Barrell    hatchets     5  50  6  85 

Anvils. 

Taylor-Forbes,     prospectors     0  05% 

Buckworth,    per   lb 0  10% 

Ammunition. 

"Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps,  50,  10  &  2%  p.c;  B.B.  caps, 
50,  10  and  2%  p.c. ;  Centre  Fire  Pistol 
Cartridges,  25  and  2%  p.c. ;  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c;  Primers,  10  and  2%  p.c; 
Brass  Shot  Shells,  45  and  12%  p.c; 
Shot  Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

"Clown"  Black  Powder,  30  and  10 
p.c;  "Sovereign"  Bulk  Smokeless 
Powder,  30  and  10  p.c;  "Regal"  Dense 
Smokeless  Powder,  30  and  10  p.c; 
"Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c.  Empty 
Shells,   30   and   10   p.c.     90   days   net. 

Ordinary  drop  shot,  AAA  to  dust, 
$7.50  per  100  lbs.  Discount  25  per 
cent. ;  cash  discount,  2  per  cent.  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only;  Chilled,  40c;  buck 
and  seal,  80c;  no.  28  ball,  $1.20  per  100 
lbs.;  bags  less  than  25  lbs.,  %c  per  lb.; 
F.O.B.  Montreal,  Toronto,  Hamilton, 
London,  St.  John  and  Halifax,  freight 
equalized. 

Augers   and    Bits. 

Ford's    auger   bits    30     and  10 

Irwin's    auger     47% 

Gilmour's     auger     60 

Rockford    auger     50     and  10 

Gilmour's    car     47% 

Clark's    expansive    40 

Jennings'    Gen.    auger,    net    list. 
Barn    Door   Hangers. 

doz.    pairs. 

Steams    wood    track    4  50     6  08 

Zenith     9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect      8  00    1100 

New    Milo,    flexible    6  00 

Double    strap    hangers,    dozen 

sets     6  50 

Standard       jointed      hangers, 

dozen    sets    (;  45 

Steel  King  hangers,  doz.   sets    6  40 

Storm   King  and  safety  hang- 
ers            6  25 

Storm     King    rail    4  25 

Crown      4  85 

Crescent     6  50 

Sovereign     7  25 

Chicago    Friction,    Oscillating    and    Big 

Twin    Hangers,    5   per   cent. 
Steel,   track,   1  x  3-16   in.    (100  ft.).    3  25 

Barn    Door   Latches. 

Challenge,    dozen    2  25 

Defiance,    dozen    2  75 

Gem,     dozen     7  50 

Bells. 
Door   bells,    push    and    turn,    45    and   10 

p.c. 
Cow    bells,    65   p.c. 
Sleigh    bells,     shaft    and    hames,     pair, 

22c    up. 
Sleigh    bells,    body    straps,     each,    $1.15 

up. 
Farm    bells,    No.    1,    $1.65. 

Belting. 
Extra,    GO,    10    and    10    per    cent. 
Siandard,    60,   10,   10   and   10   per   cent. 
No.    1,    not    wider    than    6    in.,    60,    10, 

10    and    10. 
Agricultural,    not   wid.er    than   4    in.,    75 

per   cent. 
Lace   leather,    per   side,    80c;    cut   laces, 

85c 

Bird    Cages. 
Brass   and   Japanned,   40  p.c. 

Bolts   and   Nuts.         Per  cent. 
Carriage   Bolts,   common,   new, 

$1    list. 
Carriage  Bolts,  %  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    %    and   less..  60,  10  &  10 
Machine   Bolts,   7-16   and   up..  60 

Plough     Bolts     55,  5  &  10 

Blank   Bolts   60 

Bolt   Ends    60 

Sleigh     Shoe     Bolts,     %     and 

less     60    and  10 

Sleigh    Shoe    Bolts,    7-16    and 

larger     55    and  05 

Coach    Screw,    new   list    7 

Nuts,   square,   all   sizes,  4%c  per  lb.   off. 
Nuts,  hexagon,  all  sizes,  4%c  per  lb.  off. 
Stove  rods,   per  lb.,   5%  to  6c 
Stove    Bolts,    80. 


Building   Paper,    etc. 
Tarred    Slater's    paper,    per    roll....    0  70 

O.    K.    paper,    No.    1,    per   roll    0  75 

O.    K.   paper,   No.   2,   per  roll   0  70 

Plain  Fibre,   No.  1,  per  400  ft.   roll   0  45 
Plain    Fibre,    No.    2,  "  ....    0  27 

Tarred    Fibre,    No.    1,    per    400    ft. 

roll     0  55 

Tarred    Fibre,    No.    2  "  . .    0  35 

Tarred    Fibre    Cyclone,    25   lb.,    per 

roll     0  55 

Dry   Cyclone,    15  lbs 0  45 

Plain    Surprise,    per    roll    0  40 

Resin   sized    Fibre,    per   roll    0  40 

Asbestos    building    paper,    per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton     37  50 

Carpet    Felt,    per   100   lbs 2  50 

Tarred  wool  roofing  felt,  per  100  lb    1  80 
Pitch,    Boston    or    Sydney,    per    100 

lbs 0  70 

Pitch,   Scotch,   per  100  lbs 0  65 

Heavy   Fibre,   32'    &  60',    per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per    sq 0/0 

3  Ply   Ready   Roofing,   per  sq 0  95 

2  Ply    complete,    per    roll    1  15 

3  Ply  complete,  per  roll    1  35 

Liquid    Roofing   Cement,    brls.,    per 

gal 0  15 

Liquid    tins    Cement    0  20 

Crude    Coal    Tar,    per   barrel    3  50 

Refined    Coal    Tar,    tins,    per   doz...    125 

Refined    Coal    Tar,    per    barrel    4  50 

Shingle    varnish,    per    barrel    4  50 

Caps,    per   lb 0  06 

Nails,     per    lb 0  05 

Mop   cotton,   per  lb 0  15 

Butts. 
Plated,    bower  barff   &   Nickel,   No.   241, 

45    per   cent. 
Wrought  brass,   45  p.c.   off  revised  list. 
Cast   iron   loose   pin,    60   p.c. 
Wrought  steel   fast  joint  and  loose  pin, 

70   p.c. 
Crescent   brands,    70   per   cent. 

Cement   and   Firebrick. 
Canadian    Portland,    bags,    per 

bbl 155   1  70 

White   Bros.    English    2  00    2  05 

"Lafarge"     cement,    in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English     17  00  21  00 

American,     low...  23  00  25  00 
high....  27  50  35  00 

Fire   clay    (Scotch),    net   ton 5  50 

Chalk    and    Pencils. 
Carpenters    Colored,    per   gross    0  65   0  80 
lead   pencils,    p.    gr    2  40    6  75 
Chisels. 

Cold   chisels,   5x6   in.,   doz 220 

Bevel   edge,   1  inch,   doz 2  50 

Chain. 
Proof  coil,  per  100  lb.,  %  in.,  $6.00; 
5-16  in.,  $4.85;  %  in.,  $4.25;  7-16  in., 
$4.00;  %  in.,  $3.75;  9-16  in.,  $3.70;  %  in., 
$3.65;  %  in.,  $3.60;  %  in.,  $3.45;  1  in., 
$3.40. 

Stall  fixtures,  35;  trace  chain,  45;  jack- 
chain,  iron,  50;  jackchain,  brass,  50;  cow 
ties,  40;  halter  chains,  50  and  5;  tie  outs, 
75;  coil  chain,  50  and  5;  hammock  chains, 
galvanized,    35   and    5. 
Churns. 
No.   0,   $9;  No.   1,   $9;  No.   2,   $10;  No. 
3,  $11;  No.  4,  $13;  No.  5,  $16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St.  Marys, 
40    per    cent. ;    f.o.b.    Ottawa,    Kingston 
and    Montreal,   37%   and   10   per   cent. 
Clamps. 

Malleable  swivel  head,  4  in 2  50 

adjustable,   4   in 7  60 

Carpenters,    3    feet    3  60 

Conductor    Pipe. 

2  inch,    in    10    foot    lengths    3  30 

3  "  "  "  4  00 

4  "  "  "         5  28 

6       "  "  "         7  26 

6       "  "  "         8  80 

Cotter  Pins. 
Cotter  pins,   90   p.c.    Montreal. 

Copper  and  Nickel  Ware. 
Copper   boilers,    kettles,    47%    p.c. 
Copper   tea   and   coffee   pots,    42%   p.c. 
Copper   pitts,    27%   per   cent. 
Foundry  goods,  hollow  ware,  45  p.c. 

Door  Knobs. 
Canadian    knobs,    45   and   10   per   cent. 
Porcelain,    mineral    and    jet    knobs,    net 
list. 

Door    Sets. 
Canadian,   45   and   10  per  cent. 
Door  pulls,   60  per  cent. 

Door    Hangers    (Parlor) 

Single  sets,  each   (Easy  brand)    180 

Double    sets,    each    3  25 

Unbreakable   rail,    100   feet    5  00 

Door   Springs. 
Chicago    (coil),    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters   6   inch,    doz 6  25 

Folding   handles,   8   inch,   doz 180 

Drills. 

Bit  stock  drills,  2-32  in.,  doz 0  67 

Escutcheon  Pins. 
Steel,  discount  50  per  cent. 
Brass,    55   per   cent. 

Eavetroughs. 

8  inch    in    100    foot    lengths    2  90 

10      "  "  "         3  15 

12      "  "  *'         3  68 

15      "  "  "         6  25 

Add   extra  10c  per  100  ft.   O.G.   Round 
Bead  Trough. 

Factory  Milk  Cans. 
Milk   cans   and   pails,   35  p.c. 
Hand  delivery  and  creamery  cans,  40  p.c. 
riailways    cans,    45    p.c. 
Cream    cans,    40    p.c. 
Creamery    trimmings,    75    and    12%    p.c. 
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Faucets. 
Common,    cork-lined,   35  per   cent 

Farrier    Knives. 
Buckworth,   50  p.c. 

Files  and  Rasps.        Per  cent. 

Disston's     70  and  10 

Great    Western,    American    70  and  10 

Kearney    &  •Foot,    Arcade    70  and  10 

J.    Barton    Smith,     Eagle    ....  70  and  10 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     60 

Nicholson     62  2-3 

Jowett's    (English    list)     27% 

Spear  &  Jackson   (English  list)  35 
Forges. 

Blacksmiths   portable,    135   lbs 9  85 

Galvanized  Ware. 
Dufferin  pattern  pails,   45  per  cent. 
Flaring    pattern,    45    per    cent. 
Galvanized    washtubs,    45    per    cent. 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs 110 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  35 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  oz.,  doz.    1  25 

hickory   handle,   1  lb.,   doz.    6  25 

straight    claw,    1    lb.,    doz.    7  00 

Farriers    hammers,    10    oz.,    doz....    5  60 

Tinners    setting,    %    lb. ,    doz 4  50 

Machinists,    %    lb.,    doz 3  20 

Sledge,  Canadian,  5  lbs.  and  over.  0  06 
Sledge,    Masons,    5    lbs.    and    over.    0  08 

Sledge,    Napping,    up   to    2   lbs 0  09 

Harvest   Tools. 
50    and    5    per    cent. 
Sidewalk   and   stable  scrapers,   net  $2.25. 
Wood   hay   rakes,   40   and   10   per   cent. 
Lawn    rakes,    net. 

Halters    (Snap    and    Ring). 

Jute    Rope,    %-inch,    per    gross 8  00 

%-inch,    per   gross    10  50 

%-inch,   per  gross   13  50 

Leather,    1-inch,    per    doz 4  00 

Leather,    1%-inch,    per  doz 5  20 

Web     2  45 

Sisal   Halters   (Snap   and   Ring). 
%-in.,     $9.00;     7-16-in.,     $10.20;     %-in.. 
$11.40;    9-16-in.,    $13.20;   %-in.,    $15.00. 

Hinges. 
Blind,   discount   50   per   cent. 
Heavy   T   and   strap,    4-in.,    100   lb. 

net     7  25 

Heavy   T   and   strap,    5-in.,    100   lb. 

net     7  00 

Heavy   T    and   strap,    6-in.,    100   lb. 

net     6  75 

Heavy   T    and   strap,    8-in.,    100   lb. 

net     6  50 

Heavy     T     and     strap,     10-in.    and 

larger     6  26 

Light  T  and  strap,  discount  65  p.c. 
Screw    hook    and    hinge- 
under   12   in.,   per   100   lb 4  00 

over   12   in.,   per  100  lb 3  60 

Crate   hinges   and   back   flaps,    65   and   5 

p.c. 
Chest  hinges  and  hinge  hasps,   65  p.c. 

Hinges    (Spring) 

Spring,  per  gross— No.   5,   $16.10;  No.   10, 

$16.10;    No.    20,    $9.50;    No.    50,    $17.58; 

No.    51,    $7.76;    No.    120,    $16.10. 

Screen    door    sets— No.    2250,    $14.95;    No. 

2260,   $19.55;  No.   2275,   $21.85;   No.   U92, 

$19.55. 

Chicago    hold    back    screen    door,    iron, 

gro.,    $12. 
Chicago   spring  hinges,    15  p.c. 
Triplex    spring    hinges,    40    p.c. 
Chicago   surface   floor    (6,000),    45   p.c. 
Garden  City  fire  house  hinges,   12%  p.c. 
"Chief"   floor  hinge,   50  p.c 

Hooks. 
Wrought   iron  hooks   and   staples— 

%    x   5,    per   gross    2  26 

5-16   x  5,   per   gross    3  40 

Bright   wire   screw   eyes,   60   p.c. 
Bright   steel   gate   hooks   and   staples. 
Iron   screw   hooks,   60   and   20   p.c 
Iron   gate  hooks  and   eyes,   60  &  20  p.c. 
Crescent   hat   and   coat   wire,    68   p.c 
Stove    pipe    eyes,    kitchen     and     square 
hooks,   60  p.c. 

Horse  Nails. 
M.R.M.    cold   forged   process   list,    10th 
January,    1912.  Price  per 

Size  Length  25-lb.  box. 

Nos.    3  1%-inch  $4  10 

4  1%-inch  3  75 

5  1    15-16  3  50 

6  2%  3  10 

7  2    5-16  2  90 

8  2%  2  75 

9  2    11-16  2  60 

10  2%  2  50 

11  3    1-16  2  45 

12  3%  2  45 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy, 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4.15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L. "    steel   shoes,    new   light   pattern, 

1  to  6.  No.  2  and  larger,  $4.35:  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes,  No.  0 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel  shoes, 
all  sizes.  No.  1  to  4,  $6.75.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  &  Co., 
"Blunt"   No.   1   and   smaller,   $1.50;   No. 

2  and  larger.  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.75;  No.  2  and  larger,  $1.50 
per  box.     Put  up   in   25-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    414c. 

Ice    Cream    Freezers. 
White    Mountain,    5c    per   lb. 


HARDWARE     AND     METAL 


Before  you  place  your  order  for  roofing 
and  building  papers  get  our  prices. 
We  have  the  facilities  for  turning  out 
the  highest  grade  weather  -  resisting 
products  at  a  reasonable  cost  -  products 
that  can  be  easily  laid  by  any  ordinary 
workman — products  that  will  give  a  ser- 
vice that  cannot  be  excelled. 
We  manufacture  all  kinds  of  wrapping 
paper. 


RED 
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WINDOW 

GLASS 
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BENDERS 

TO 

THE 

TRADE 


THt  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,    FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


The  High  Quality  of  Our 

HEINISCH  TINNER  SNIPS 


The 
VULCAN' 


has  made  them  the  tinners'  favorites.  This  quality  is 
due  to  the  great  care  taken  in  selecting  materials 
and  the  tempering  which  is  done  by  experts. 
The  "Vulcan"  Snip  is  designed  especially  for  cut- 
ting curves,  all  irregular  shapes,  cornice  work  and 
small  circles  down  to  3  inches  in  diameter. 

Recommend  them  to  your  customers — we  guarantee  the  highest    satisfaction.     Get  them  from  your  jobber. 

R.  HeiniscH's  Sons  Company        tailors*       trimmers* 

NewarK,  N.J.,   U.S.A.  SHEARS  SCISSORS 


OP=*Qfr 


Pnesto   Double  Bath  Cocks 

Nickel  Plated.      With  China  Index  Handles 
"A     QUARTER     TURN     GIVES    A     FULL    OPENING" 

Tails  (Finished)  Screwed  for  V-i  in.  Male  I.P. 

(   METAL 

rnnn  J   PLATING 
GOOD    !   FINISH 


DESIGN 
We  can  quote  you  an  attractive  price.      Write  Dept.  P. 

T.  McAVITY  &  SONS,  Limited,  ST.  JOHN  and  WINNIPEG 
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HARDWARE     AND     METAL 


Knives. 
Hay    knives,    net    list. 
Clauss,    50    and    25    per    cent. 

Kitchen     Enameled     Ware. 
White    ware,    75    per    cent. 
London    and    Princess,    50    per    cent. 
Canada,    Diamond,    Premier,    50    and    10 

per   cent. 
Pearl,    Imperial,    and     granite     steel,    60 

and    10    per    cent. 
Premier    steel    ware,    40    per   cent. 
Star   decorated   steel   and   white,    25   per 

cent. 
Hollow   ware,   tinned   steel,   45  per  cent. 

oft*. 
Enamelled   street   signs,    40   per   cent. 

Kitchen     Sundries. 
Asbestos    mats,    50    p.c. 

Can    openers,    per    doz 0  40    0  75 

Mincing    knives,    per    doz.    ...    0  50    0  90 

Potato  mashers,  wire,  per  doz.    0  60    0  70 

wood,    per    doz.    0  50    0  80 

Vegetable   slicers,    per   doz 2  25 

Universal  meat  chopper,   No.  1    1  15 

Enterprise   chopper,    each    130 

Spiders  and   fry   pans,    50   and 

5    per    cent. 
Star    Al   chopper,    5   to   32    ...    135    4  10 
100    to    103....    1  35    2  00 

Kitchen    hooks,    bright    0  60 

Toasters,    50    per   cent. 

Fire   shovels,   50. 

Oil    stoves    and    ovens.    50    and    10. 

Ladders. 
3  to  6  feet,  12c  per  foot;  7  to  1  ft.,  13c. 
Extension   ladders,    15c   per   foot  up. 

Lanterns. 
Japanned    ware,    45    per    cent. 
.No.    2   or   4   Plain   Cold   Blast,    per 

doz 6  75 

Lift     Tubular     and     Hinge     Plain, 

per    doz 5  00 

Japanning,  50c  per  dozen  extra. 
Prism    globes,    per    dozen,    $1.20. 
Lamp    wick,    50    per    cent. 

Lawn    Hose. 
Competition  grade  lawn  hose,  70  and  5. 

Lawn    Mowers. 

Taylor  Forbes  Co.— 8-inch  wheel,  3 
knives,  12  in.,  $5.10;  9-in.  wheel,  3 
knives,  12  in.,  $6.75;  9-in.  wheel,  5 
knives,  12  in.,  $7.75;  10%-in.  wheel,  4 
knives,  12  in.,  $8.50;  10%-in.  wheel,  4 
knives,  12  in.,  ball  bearing,  $10.00;  50 
per    cent,    f.o.b.    Guelph. 

D.  Maxwell  &  Sons.— 8-inch  open 
wheel,  3  knives,  12  in.,  $5.10;  do.,  4 
knives,  $6.25;  9-inch  wheel,  3  knives, 
12  in.  sizes,  $6.75;  do..  4  knives,  $7.25; 
10%-inch  wheel,  4  knives,  12  in.  sizes, 
$8.50;  ball  bearing  do.,  $10;  do.,  5  knives, 
$10.50;    50    per   cent,    f.o.b.    factory. 

Locks   and    Keys. 
Canadian,    45    and    10    per    cent. 

Lumbermen's    Supplies. 

Cant   hooks,   dozen,    from    12  00 

Axes,    dozen,    from    6  50 

Axe    handles,    dozen,    from    1  15 

Cross   cut  saws,    per  foot    0  25  0  43 

Axe    wedges,    dozen    0  25 

Ball    and    heel    calks    4  00  4  25 

Mallets. 
Tinsmiths',    2%x5%    in.,    per    doz..    1  25 
Carpenters',    round    hickory,    6    in., 

per    doz 1  95 

Lignum    Vitae,    round,   5   inch,    per 

doz 2  40 

Caulking,    No.    8,    oak,    per   doz 15  00 

Mats. 
Wire    door    mats,    standard,    16x24, 
doz 9  00 

Metal    Polish. 

Tandem  metal  polish  paste   6  00 

Axoline   brass    cleaner,    100   in   pkge    6  50 

Miners    Supplies. 
Mattocks,   6  lb.,   18  inch,   $6  dozen. 
Picks,    6    to    7    lb..    $4.65    dozen. 
Pick    handles,    $1.85   dozen. 
Prospectors'    hammers,    16%c    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars,    3%    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 120      150 

Folding    ironing    boards    16  25    18  00 

Nails.  Wire 

1—1%     inch     3  35 

1%    inch     3  00 

1%— 1%     inch     2  75 

2—2%    inch     2  65 

,2%— 2%    inch     2  50 

3—3%     inch     2  45 

3%^J    inch     2  40 

4%,    5,    5%,    6   inch    (base)    2  35 

Cut      nails— Montreal,      $2.40;      Toronto, 

$2.60. 
Miscellaneous    wire    nails,    75    per    cent. 
Coopers'    nails,    33    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  100 
lbs 2  85 

Oakum. 
Plumbers. ..  .per    100    lb 4  50 

Oilers. 

Kemp's  Tornado  and  McClary's 
Model  galvanized  oil  can,  with 
pump,    5    gallon,    per    dozen 10  00 

Davidson   oilers,    40   per  cent. 

%inc  and   tin,   50  per  cent. 

Coppered   oilers.   50   per  cent.   off. 

Brass    oilers.    50    per    cent. 

Malleable,    25    per    cent. 


Plated    Goods. 

Holloware,    40   per   cent,    discount. 

Flatware,  staples,  40  and  10;  fancy,  10 
and    50. 

Hutton'8  "Cross  Arrow"  flatware,  42% 
per  cent.  "Singalee"  and  "Alask," 
Nevada   silver   flatware,    42   per   cent. 

Pieced   Ware. 
Discount,    35   per   cent. 
10-qt.    flaring    sap    buckets,    35    p.c. 
6,    10   and  14-qt.    flaring  pails,   35   p.c. 
Copper   bottom    tea   kettles   and    boilers. 

35    per   cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitts,    35    p.c. 

Planes. 
Wood    bench.    Canadian,    40,    American, 

25   per   cent. 
Wood,    fancy,    30   to   35   per   cent. 
Stanley    planes,    $1.55    to    $3.60,    net   list 

prices. 

Pliers   and  Nippers. 
Button's  genuine,   37%   to  40  per  cent. 

Plough    Lines. 

Russian    snap    per  gross    30  00 

Indian     snap     "  25  00 

Pumps. 
Berg's    wing    pump,     75    per    cent. 

Razors.  per  doz. 

Boker's     7  50  1100 

King  Cutter   15  00 

Henckel's     7  50  20  00 

Clauss    automatic    safety    27  00 

Clauss   perfect    stropper    16  00 

Gillette    Safety,    each    3  75 

Clauss   Razors   and   Strops,   50  per  cent. 

Ever    Ready    Safety    9  00 

Rope   and   Twine. 

Sisal    rope     0  08% 

Pure    Manila    Rope    0  10% 

"British"    Manilla    0  09 

Cotton,    3-16   inch    and   larger 0  24 

Russia  Deep  Sea  line,  %  in.  diam. 

and   over,    15%;   under   %   in.,    16%. 
Jute,  %  and  upwards,  9c;  under  %,  9%c. 

Lath    yarn,    single    0  08 

Lath    yarn,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  95 
Cotton    clothes    line,    27%    off. 

Bag,    Russian   twine,   per  lb 0  27 

Wrapping,    cotton,    3-ply    twine...    0  26 
4-ply    twine...    0  30 

Mattress   twine,    per   lb 0  45 

Staging         "  "        0  35 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galvanized,    45    per    cent. 

Rivets    and     Burrs. 

Iron  Rivets,  black  and  tinned,  60,  10 
and  10. 

Iron   Burrs,    60   and   10   and   10  p.c. 

Copper  Rivets,  usual  proportion  burrs, 
35    and    12%    per    cent. 

Copper    Burrs    only,    22%    per    cent. 

Extras  on  Coppered  Rivets,  %-lb.  pack- 
ages  lc   per   lb. ;   %-lb.   pkgs. ,    2c  lb. 

Tinned    Rivets,   net   extra,    3c   per   lb. 

Coppered    Rivets,   net  extra,   2%c  per  lb. 

Rivet   Sets. 
Canadian,    35   to   37%    per    cent. 

Rules. 

Boxwood.    No.    68,    2    foot,    doz 115 

Ivory,    No.    1282,    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    55,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     0  85 

Mrs.    Potts,   handles,   japanned,   per 

gross 8  40 

Common,    plain     4  25 

plated    5  50 

Asbestos,    per    set    150 

Sand    and    Emery    Paper. 
Sand   and   emery   paper,   40   per   cent. 

Sash   Weights. 

Sectional,   1  lb.    each,   per  100  lb...  2  25 

Sectional,    %   lb.,    each,    per  100   lbs  2  40 

Solid,    3    to    30    lbs 155 

Sash  Cord. 
No.    8,    per    lb 0  33 

Saws. 
Atkins   Hand    and    Crosscut.    25   p.c. 
Disston's    Hand,    15    per    cent. 
Simonds    Hand.    15    per   cent. 
Shnrley   &    Dietrich.    40   and   35  p.c. 
Spear    &    Jackson,    40    per    cent. 

Saw   Sets. 

Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows      Doz. 

Common   doors,   2  or  3  panel,   wal- 
nut   stained,    4-in.    style     7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,   4-in.   style    8  10 

Beaver  window  screens,   14x18,   open 
28%     inches     1  60 

Perfection      window    screens,    14x15, 
open    22%    inches    1  80 

Model   window   screens,    14x22,    open 
36%     inches     2  25 

Scales. 

Gurney    Standard,    35;    Champion,    50 

per    cent. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 


Fairbanks  Standard,  30 ;  Dominion, 
50 ;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe    Snaths. 
Canadian,    40  per   cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright    and    steel  85  and  10 

R.H.,    bright    80  and  10 

"       F.H.,    brass    75  and  10 

R.H.,     brass     70  and  10 

F.H.,     bronze     70  and  10 

R.H.,    bronze     65  and  10 

Drive     screws     85  and  10 

Set,    case    hardened    60 

Square     cap     50  and  05 

Hexagon    cap     45 

Bench,    wood,    per   doz $5  00 

"     iron,    per    doz 4  25 

Screws    (Machine). 
Flat  head,   iron  and  brass,   35  per  cent. 
Fillister  head,   iron,   30;   brass,   25  p.c. 

Screw   Drivers. 

Sargent's,     per    dozen     0  65     100 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors   and    Shears. 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and   10   per   cent. 
Acme     Shear     Co.,     nickel-plated     and 
Japanned,  40  per  cent. 

Shelf    Brackets. 
No.    140,    65    and    10   per   cent. 

Skates   and   Hockey   Sticks. 
Starr    skates,    37%    per    cent. 
Boker,    hockey,    30c    upwards ;    spring 
Empire    hockey    sticks,    $3.00,    $3.50. 
Micmac    and    Rex    sticks,    $4.00,    $6.00. 
Pucks,    net,    $1.50. 

Shovels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.c. 
off;  No.  2  grade,  55  and  2%  p.c.  off; 
No.  4  grade,  45  and  5  p.c.  off. 
Canadian,  No.  1  and  2  grade,  60  and 
2%  p.c. ;  No.  3  and  4  grade,  50  and 
2%   per   cent. 

Scoops. 
Grade    1,    2,    3,    50   and    5   per    cent.    off. 
Grade   4,    50    per    cent.    off. 
Squares. 
Disston's,    60    and    10   per   cent. 
Stanley  Try  Squares,   size  7%,   doz. 

net     $2  85 

Snaps. 
Harness,    25   per   cent. 

Soldering   Irons. 
Base,    per  lb.,   28   cents. 

Stamped   Ware. 
Plain,    75   and   12%    per   cent. 
Returned,    75    and    5    per   cent. 
Tinners'    trimmings,    75    and    5   p.c. 

Sap   Spouts. 
Bronzed  iron  with  hooks,   per  1,000    7  50 
Eureka     tinned     steel,     hooks,    per 
1,000     8  00 

Staples. 

Poultry    netting,    100    lbs 5  70 

Bed,    100    lbs..    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear  point,   75  per  cent. 

Stable   Fittings. 
Dennis   Wire   &   Iron   Co.,   33   1-3   p.c. 

Stove    Boards. 
Lithographed,    60   and    10. 
Stovepipes. 

5   and   6   inch,    per   100   lengths 7  62 

7   inch,   per   100  lengths    8  18 

Nestable,   40   per  cent. 

Stovepipe    Elbows. 
5    and    6-inch,    common,    per   doz...    1  22 

7-inch,     per    doz 135 

Polished,    15e    per    dozen    extra. 
Thimbles,    70   per   cent. 

Stocks   and    Dies. 
No.   20   Beaver  Die  Stock   18  75 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25  0  37 

Hindostan      "         0  06  0)0 

slip     "         0  18  0  20 

"  Axe     "         0  10 

Deer     Creek     "         0  10 

Deerlick     "         0  25 

Axe     "         ....  0  15 

Lily     white      "         0  42 

Arkansas     "         150 

Water-of-Ayr     "         0  10 

Scythe     per  gross  3  50  5  00 

Tacks,  Brads,  Etc. 
Carpet  tacks,  blued,  80  and  10  p.c. ; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  80  and  1":  '. 
weights.  60:  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5,  in  dozens,  75 
and  10;  Swedes,  upholsterers',  bulk.  90; 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  nnd 
japanned,  82%:  zinc  tacks,  35;  leather 
carpet  tacks.  35:  copper  tacks,  45;  cop- 
per nails.  50:  trunk  nails,  black.  65 
and  10:  trunk  nails,  tinned  and  blued, 
65  and  10:  clout  nails,  blued  and  tinned, 
65  and  10:  chair  nails.  35  and  10; 
patent,  brads,  40  and  10:  fine  finishing. 
40  and  10:  lining  tacks,  in  papers,  net: 
lining  tacks,  in  bulk.  15:  lining  tacks, 
solid  heads,  in  bulk,  75:  saddle  nails,  in 
papers,    10;    saddle    nails,    in    bulk,    15; 


tufting  buttons,  22  line  in  dozens  only, 
60;  zinc  glaziers'  points,  5;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  55;  clinch  point 
shoe  rivets,  45  and  10 ;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  20;  strawberry 
box   tacks,   80  and   10. 


Tape   Lines. 

Universal,   ass  skin,   No.  714,   66  ft., 

doz 3  00 

Lufkins,   linen,   No.   404,   66  ft.,   ea.  0  94 

steel,    No.   264,   66  ft.,   each  3  50 
Chesterman's  linen,   No.  1822,  66  ft. 

each     1  10 

Chesterman's    Metallic,     No,    1821..  1 95 

Steel.    No.    1840,    50    ft 


Trowels. 
Disston's,   10   per  cent. 

Thermometers. 
Tin  case  and  dairy,  75  to  75  and  10  p.c. 

Tinners'    Snips. 
Discount   35   per   cent. 

Tinners'    Trimmings. 

Discount,    45   per    cent. 

Plain    and    retinned,    75    and    12%. 

Traps    (Steel    Game). 

Newhouse,    30    per    cent. 

Hawley  &  Norton,  40,  10  and  5  p.c. 

Victor,    60    and    5   per   cent. 

Oneida   Jump   (Star),   50,   10  and  5  p.c. 

Traps    (Rat   and    Mouse)  Doz. 

Out  O'   Sight  Mouse  Traps   0  60 

"        "        Rat   Traps    120 

Easy    Set    Mouse    0  45 

"      Rat     0  95 

Blizzard    Mouse    Traps    0  45 

Rat    Traps    0  95 

Hold-Fast    (formerly    Devil)    Mouse 

Traps    0  25 

Hold-Fast     (formerly     Devil)     Rat 

Traps      0  80 

5-Hole    Tin    Chokers    0  80 

Vises. 

Per    pound     0  12    0  12% 

Hinged    pipe    vise,    25   lbs 3  55 

Saw    vise    4  50   5  00 

Blacksmiths',    60;   parallel,    45   per   cent. 

Washing  Machines. 

New   Ontario    4125 

Round,    re-aeting.    per    doz 81  25 

Square,    re-acting,    per   doz 77  50 

Dowswell     52  50 

New   Century,    Style   A    10125 

Ideal    Power    180  00 

Daisy    73  25 

Stephenson      74  00 

Puritan     Motor     165  00 

Connor,    improved    52  50 

Ottawa     55  00 

Connor    Ball    Bearing    112  50 

Connor  Gearless  Motor  Washer. ..  180  00 
20   per  cent. 

Wringers. 

Royal    Canadian.    11   in.,   doz 47  75 

Eze,    10   in.,    per  doz 46  75 

Bicvcle,    11    inch    60  50 

Troian,    12    inch    100  00 

Challenge.    3  year,    11  inch    53  25 

Ottawa.    3    year,    11   inch 58  25 

Favorite,   5  year,   11   inch    6175 

20   per   cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    2120 

Garden,    steel   wheel,    dozen    32  40 

Whiffletrees. 

Tubular   steel   whiffletrees,    28   in...  0  70 

34    in...  1  00 

36    in...  125 

"          '       neckyokes,     36    in....  1  05 

"          "       doubletrees,    40    in..  0  95 

"          "       lumbermens,    44   in..  1  15 

Wood   Handles. 

Second  growth  ash  fork,  hoe,  rake  and 
shovel  handles,  40  per  cent. 

Extra  ash  fork,  hoe,  rake  and  shovel 
handles,   45   per  cent. 

Nos.  1  and  2  ash  fork,  hoe,  rake  and 
shovel   handles,    50   per  cent. 

Carriage  neckyokes  and  whiffletrees,  ash 
35,    hickory,    40   per   cent. 

Team  neckyokes,  oval  and  round  whiffle- 
trees,  hickory  and   ash,   35  per  cent. 

All   other  ash  goods,  40  per  cent. 

All  hickory,  maple  and  oak  goods,  35 
per   cent. 

Wrenches. 
Agricultural,    67%    per    cent. 

Wrought    Iron    Washers. 
Canadian,   50  per  cent. 
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JAMIESONS 


Floor 
Enamel 


In    every   respect  the 
best  finish  for  floors. 


R.  G.  Jamieson  &  Co.,  Limited 

ESTABLISHED  1858 
Owning  and  Operating 

P.  D.  Dods  &  Co.,  Limited 

Montreal  and  Vancouver 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S   HOUSE    COLORS— A   Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


NEW  YORK 


CHICAGO 


CLEVELAND 


BARN,  ROOF  AND  ELEVATOR 

PAINTS 

Pay  an  Attractive  Profit — Produce  Results 

Every  farmer  is  looking  for  something  to  "add  charm  to  his  farm." 

Stock  our  high  grade  paints.  We  supply  you  with  window  displays 
and  advertising  circulars  so  as  to 
make  your  sales  easy. 

Besides  making  the  farm  more 
attractive,  our  paints  are  perfect 
protection  for  exposed  surfaces, 
whether  of  wood  or  metal. 

Stephens  paints  are  used  by  all 
Railroads  for  freight  cars  and  by 
all  leading  elevator  Companies 
throughout  the  West  for  their 
buildings. 

It  will  pay  you  to  investigate 
Stephens  profits. 

WRITE    US    TO- DAY 

G.  F.  STEPHENS  &  CO. 


LIMITED 


WINNIPEG 


CANADA 


Branch  at  Calgary,  Alta. 
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Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND 
METAL 

It  is  the  central  market  place  of  the  hardware  trade 
throughout    Canada. 


There    is    always     someone    somewhere    looking    for    just 
such  proposition  as  you  have  to   offer. 


RATES  (payable  in  advance)  :  — 

2c.  per  word  first  insertion 

1c.  per  word  subsequent  insertion. 

5c.  additional  each  insertion  when  Box  Number  is  required. 


BUSINESS  CHANCES 

WANTED— HARDWARE  IN  OOOD  TOWN 
in  Ontario:  Orillia,  Barrie.  Oshawn,  Gait, 
Woodstock  or  Brampton  preferred.  Box  <i(J7. 
Hardware   &    Metal,    Toronto.  (17) 


NICE,  SMART  LITTLE  HARDWARE  Busi- 
ness for  sitle.  In  thriving  western  town.  Turn- 
over $12,000.  Large  district  to  draw  from. 
Box  647.  Hardware  and  Metal,  Toronto,   (lltf) 

WE  HAVE  GOOD  IMPROVED  FARM  NEAR 
Barrie — another  near  Guelph,  that  we  want  to 
exchange  for  up-to-date  hardware  business. 
Thornton  Bros.,  Hardware  Merchants,  Brad- 
ford, Ont.  (16) 

A  CLEAN,  UP-TO-DATE  STOCK  OF  HARD- 
ware,  about  $5,500.00,  in  one  of  the  best  towns 
north  of  Toronto;  where  prices  are  nol 
slaughtered.  Owner  going  West.  Box  (ilii;. 
Hardware  &  Metal,  Toronto.  (19) 

HARDWARE  BUSINESS,  WELL  ESTAB- 
lished.  One  of  the  best  stands  in  west  end 
of  city,  stock  five  thousand.  Big  yearly  turn- 
over. Will  also  sell  building.  Apply  box  657. 
Hardware  &  Metal,  Toronto.  (15) 

HARDWARE  AND  TINSMITH  BUSINESS 
— established  20  years;  stock  new;  terms  to 
suit  purchaser;  money-maker;  turnover  $20.- 
000.00;  reasons  for  selling,  "going  west."  Ap- 
ply Box  656.  (15) 

HARDWARE  AND  TINSMITHING  Busi- 
ness— also  set  of  tinners'  tools  for  sale  in  nice 
town  in  first-class  farming  country;  good  rea- 
sons for  selling.  Address  J.  L.  Thompson, 
Elmvale,  Ont.  (17i 

CENTRAL  ALBERTA.— GOOD  HARDWARE 
business  for  sale  in  one  of  the  best  towns, 
mixed  farming  and  dairying  community,  stock 
and  fixtures  about  $5,500,  In  first  class  shape, 
one  opposition.  Box  648  Hardware  and  Metal, 
Toronto.       (lltf) 

FIRST  CLASS  HARDWARE  BUSINESS  IN 
Coronation,  the  liveliest  town  in  central 
Alberta,  for  sale.  $8,000  stock,  well  assorted. 
Building  and  fixtures  either  for  sale  or  rent. 
For  full  particulars  and  terms  address  G.  R. 
Farmer,  P.O.  Box  128,  Castor,  Alta.       (16  tf) 


HARDWARE  AND  PLUMBING— ONE  OF 
the  best  established  businesses  in  Toronto. 
Corner  store;  good  location  and  lease;  busi- 
ness increasing  and  profitable;  stock  about 
$4,000;  good  reason  for  selling;  an  opportun- 
ity. Box  660,  Hardware  &  Metal,  Toronto. 
(17) 

THRIVING  HARDWARE  BUSINESS  FOR 
sale,  consisting  of  shelf  and  heavy  hardware, 
«t"ves,  etc.  Located  In  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000.  which  is  being  reduced.  Excellent 
chance  to  buy  nt  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 

HARDWARE  BUSINESS  FOR  SALE  IN 
live  town  of  1,500  in  Saskatchewan,  on  main 
line  of  C.P.R.  Stock  and  fixtures,  including 
shop  tools,  $12,000.00.  Turnover  last  year 
$52,000;  net  profits  over  $6,000.  Building  is 
130  x  20  ft.,  with  basement.  Can  rent  for 
$55.00  per  month.  Reason  for  selling,  poor 
health.  Box  663,  Hardware  and  Metal,  To- 
ronto. (23) 


HARDWARE    LINES    WANTED 


HARDWARE  LINES  WANTED  ON  A  COM- 
mission  basis,  covering  western  provinces. 
Canadian  Specialty  Co.,  Suite  307,  Travis  Blk., 
Calgary,  Alta.  (14) 


SITUATIONS  WANTED 


EXPERIENCED  MAN  WANTS  POSITION 
as  bookkeeper,  or  to  take  charge  of  office 
work.  Can  do  advertising,  collecting,  conduct 
correspondence,  etc.  Box  662,  Hardware  and 
Metal,    Toronto.  (17) 


GENERAL  HARDWARE  —  YOUNG  MAN 
with  three  years'  experience  desires  position ; 
temperate,  good  salesman  and  stockkeeper. 
Can  furnish  best  of  references.  Must  be  in 
first-class  store.  Box  658,  Hardware  &  Metal, 
Toronto.  (15) 


WANTED— BY  AN  EXPERIENCED  HARD- 
ware  clerk,  position  as  travelling  salesman  for 
hardware.  Have  had  six  years'  experience  in 
the  retail  hardware  business.  Western  terri- 
tory preferred.  Box  664,  Hardware  &  Metal. 
Toronto.  (18) 


A  YOUNG  SCOTCHMAN— ENERGETIC  AND 
ambitious,  with  wholesale  and  retail  experi- 
ence, is  desirous  of  making  a  change  as  first 
clerk,  or  taking  charge  of  store;  West  prefer- 
red. Can  furnish  highest  of  references.  Ap- 
ply  Box   659,   Hardware  and   Metal,   Toronto. 

(17) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
■i  color,  erainlner.  paperlmnering.  estimating 
cost  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dept.,   143-149  University   Ave.,   Toronto. 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE.  ADD  OH 
subtract  In  one  operation.  Elliott  Fialier. 
Limited.   Room  314  Stair  Building,  Toronto. 

OOPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and  Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stnlling  an  Otls-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otls-Fensom  Elevator  Co.,  Traders 
Bank  Building,  Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies  everywhere  in  Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  bouse  on  earth. 
We  can  prove  it.  Make  us.  The  National 
Cash  Register  Co..  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATINO 
systems.  Taylor-Forbes  Company,  Limited 
Supplied    by    the    trade    throughout   Canada. 

(tf» 

YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  typewrit- 
ers of  various  makes,  which  we  have  rebuilt 
and  which  we  will  sell  at  $10.00,  $16.00  and 
$20.00  each.  We  have  also  a  large  stock  of 
better  rebullts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto,  Can- 
ada, (tf) 
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ARTICLES  FOR  SALE 

COMPLETE  SET  TINSMITHS'  GASFITTING 
and  plumbing  tools  for  sale.  M.  J.  Otto, 
Dunnville.  (16) 


THE  PATENT  FOR  A  NEW  AND  THE 
most  efficient  ventilator  extant.  Address  the 
inventor  R.  M.  Pancoast,  Civil  Engineer,  Cam- 
den.   N.J.  (17) 


SITUATIONS   VACANT 

EXPERIENCED  HARDWARE  CLERK 
wanted  at  once.  State  salary  expected.  Box 
661,  Hardware  and  Metal,  Toronto.  (16) 


WANTED— HARDWARE  CLERK.  APPLY 
at  once,  stating  experience  and  salary  ex- 
pected.    R.   Hawkins,   Smith's   Falls,   Ont. 

(18) 

WANTED   —   SENIOR      CLERK      TO      TAKE 

charge  of  hardware  store  in  Western  city  of 
8.000  population.  Box  665,  Hardware  &  .Metal. 
Toronto.  (17) 


WANTED. — Hardware  clerk  with  two  or  three 
years'  experience,  as  second  man.  Apply  with 
references  and  state  salary  expected  to 
The  Nelson  Hardware  Co.,  Ltd.,  Windsor, 
Ont.  (16) 


WANTED— YOUNG  MAN  WITH  TWO  OR 
three  years'  hardware  experience  as  clerk  in 
hardware  store.  Apply,  with  references,  and 
state  salary  expected,  G.  H.  Clark  &  Co., 
Niagara  Falls,  Out.  (15) 


WANTED— A  RELIABLE.  AMBITIOUS  MAN 
In  every  town  to  look  after  the  entire  circula- 
tion of  our  thirteen  publications.  Work  very 
remunerative.  MacLean  Publishing  Company. 
143-149  University  Avenue,  Toronto.  Ont.      (tf) 


WANTED— AN  ENERGETIC  YOUNG  MAN 
with  experience  in  running  furnace,  tinware 
and  stove  store,  to  take  charge  of  retail  store 
in  Hamilton.  Must  have  some  capital,  but 
will  have  our  backing  State  experience.  This 
Is  a  good  opportunity  for  a  practical  man. 
Bowes,   Jamieson,   Limited,  Hamilton.       (15) 


PRINTING 


CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery   Lane,  London,  England. 

(15 tf) 


PRICE  TICKETS 


PRICE  TICKETS  FOR  WINDOW  SHOW 
goods.  Black  lettering  on  white  card  marked 
25c.  50c,  75c.  $1.  $1.25,  $1.50,  $1.75,  $2,  $2.60,  $3, 
$3.50,  $5.  Dozen  In  set,  per  set  25  cents  post- 
paid. Technical  Book  Dept.,  143  University 
Avenue,  Toronto.  (tf) 


The    Condensed  Ads.   in   this 
Paper  will  bring  good  results 


HARDWARE     AND     M E T  A  L 


LIN-UNA  Fr  BURLAP 


Present  day  ideas  demand  utility  and  simple,  inexpen- 
sive beauty  in  home  building  and  decoration — good  taste 
rather  than  extravagant  expenditure  sets  the  style. 

In  no  other  direction  is  the  trend  towards  simplicity 
and  individuality  more  marked  than  the  prevailing  treat- 
ment or  furniture,  woodwork,  and  especially  WALLS. 

The  owners  of  beautiful  walls  take  a  pride  in  them, 
the  credit  for  that  is  attributed  in  numerous  cases  to 
LIN-UNA  BURLAP. 

Can  you  imagine  anything  more  attractive  than  a  beauti- 
ful paneled  dado  of  LIN-UNA  BURLAP  in  your 
dining  room,  living  room,  hall,  den,  etc.  Not  only  do  they 
give  forth  comfort  and  good  cheer,  but  create  a  lasting 
impression  of  good  taste  and  refinement. 

LIN-UNA  fast-to-light  Tapestry  BURLAPS  are 
essentially  and  admirably  adapted  for  their  original  pur- 
pose—for beautifying  the  walls  of  the  better  city  and 
country  homes,  churches,  clubs,  schoois,  hospitals,  public 
buildings,  theatres,  etc.,  and  are  extensively  used  for  this 
purpose.  The  colors  are  rich  in  tone,  selected  by  com- 
petent artists  and  ate  fast  to  light  as  can  be  obtained  by 
modern  methods  of  scientific  dyeing.  The  cloth  is  especial  - 
ly  made  for  the  requirements  of  the  trade  and  is  shrunk  in 
the  process,  despatched  out  to  a  perfect  edge  for  butting 
or  joining,  and  no  effort  is  spared  to  produce  BURLAP 
OF  FIRST  QUALITY. 


SHOWING  A  DINING  ROOM    PANELED 
WITH    LIN-UNA    BURLAP. 

Write  for  Sample  Card  showing  Thirteen  Popular  Colors- 
WINNIPEG  PAIN  T  &  GLASS  CO.,  LIMITED, 
WINNIPEG. 


WINNIPEG,  CALGARY,  EDMONTON 


GOOD 
ADVERTISING 

Have  your  ad.  appear  on  every 
parcel  that  leaves  your  store. 
This  is  a  very  cheap  method 
of  advertising,  and  a  very  good 
one. 


This  is  the  machine  that  will 
do  the  work  for  you.  Reason- 
able in  price,  and  nothing  to 
get  out  of  order. 

Utilities  Limited 

Bank  of  Ottawa  Bldy. 
MONTREAL 


Genuine  satisfaction  is 
assured  to  every  user  of 

NEW  ERA  PAINT 

because  it  lasts  longer,  covers  more 
surface  and  holds  its  color  better 
than  any  other  prepared  paint. 

Is  not  this  the  article  you  can 
handle  with  pleasure  and  profit? 
Write  for  our  prices;  they  will 
interest  you  too. 


Standard    Paint    & 
Varnish  Co. 


LIMITED 


WINDSOR 


ONTARIO 


IT  WILL  PAY  YOU 


positions  there. 


to  watch  our  Condensed 
Ad     columns.      There 
are  many  money-making 
You  may  find  just  what  you  want. 
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INSIDE  The  Can 

is  where  *we  put  the  best  argument  you  can  use 
with  your  paint  customers.  It  is  this  that 
makes  each  one  a  confirmed  user  of 

Ramsay's  Paints 

and  if  we  didn't  know  this  to  be  |so,  and  if  we 
couldn't  back  up  our  paints  with  our  reputation 
as   guarantee,   we    would   never    have    had 

seventy  years  of   unqualified   success 

with  our  paints. 

INCREASE    YOUR    BUSINESS 
BYf  BECOMING     AN     AGENTj 

A.  RAMSAY  &  SON  CO. 


Paint  Makers  Since  '42 


MONTREAL 


WESTERN  DISTRIBUTORS 

A.  McBRIDE  &  CO.,  Limited,  Calgary. 
REVILLON  BROS.,  Limited,   Edmonton. 
BOGARDUS,  WICKENS,  BEGG,  Limited, 
Vancouver. 


Sterling  Prepared  Paints 


We  were  looking  for  the  rush  of  Spring  orders  and  started 
early  to  prepare  in  order  to  give  our  customers  good  service.  We 
are  in  a  position  to  make  prompt  shipment  of  this  HIGH 
QUALITY    PAINT. 


CANADIAN    OIL    COMPANIES,    LIMITED 


HALIFAX 

CALGARY 


ST.  JOHN 

EDMONTON 


TORONTO 

MONTREAL 
HAMILTON 


QUEBEC 
LONDON 


WINNIPEG 
OTTAWA 


HARDWARE    AND    MET4L 


All 

s-w 

Agents  and 
Dealers 
should 
make  record 
sales  and 
big    profits 
this  Spring 


Right  now  is  the  time  to  get  busy  with  your  Spring  paint  window  displays.  Don't  wait 
for  the  other  fellow.  Begin  now  to  let  the  people  in  your  locality  know  that  you  are  the  local 
Sherwin-Williams  distributor.  Make  special  Sherwin-Williams  Paint  and  Varnish  displays 
each  week.  The  window  trims  we  have  for  you  this  year  are  the  best  we  ever  had.  See  that 
your  outdoor  signs  are  put  out  at  once  along  the  country  roads.  Go  around  and  make  a  list  of 
the  property  owners  whose  houses  and  barns  need  painting  and  let  us  send  them  our 
personal  letters  on  S.  W.P.  and  Commonwealth  Barn  Red.  Write  us  for  free  newspaper  electros. 
Start  early  and  beat  the  other  fellow  to  it. 

Our  national  advertising  in  the  magazines  and  farm  papers  is  now  working  in  full  blast. 
The  Sherwin-Williams  reputation  is  by  long  odds  the  widest  and  most  favorable  in  the 
Dominion.  It  is  founded  on  quality  and  extended  by  publicity.  Let's  all  work  together  to 
make  sales  and  profits  this  Spring  the  biggest  ever.  Call  on  us  for  all  the  help  and  advice 
you  want.     Our  whole  organization  is  at  your  service.     &ejm  Now  ! 

Sherwin-Williams 

Paints  &Varnishes 


Montreal 


Toronto 


Winnipeg  Vancouver 
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ESTABLISHED   1875 


.^xVahm^ 
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BRANCHES . 

Nrw    YORK,    Chici 
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l'ACTORIE  M  :  CLKVE  U.VSH  AND  TORONTO  . 
OJSXKIML  OFFICK.CT.EVKI.ANn,  O IIIO. 


CABLE  AOORESS-COPAL  CLEVELAND" 
A  B.C  FOURTH  ANO  FIFTH  EDITIONS 
tlEBEfiS  &  WESTERN   UNION  CODES  USED 


Editor,  "Hardware  &   Metal", 

#143  University  Ave., 

TORONTO. 
Dear  Sir;- 


Tokoxto.Ont.    April  22iid,1912. 


Kindly  cancel  our  ad.  in  "Hardware  &  Metal"  of  this  week,  as  we  wish  to  use 
the  space  in  explaining  to  our  customers  why,  for  the  past  few  weeks,  we  have1 
been  unable  to  make  better  delivery  of  our  products. 

It  is  only  about  eighteen  months  since  we  began  manufacturing  our  lines  in 
Canada.  Our  plant,  we  believed,  would,  under  ordinary  conditions,  meet  our 
requirements  for  two  or  three  years,  but  in  less  than  six  months  we  found 
it  necessary  to  enlarge. 

Our  first  improvement  was  a  large  Force-Draft  Melting  Building,  then  a  new 
Reducing  and  Filtering  Building,  this  was  followed  by  a  new  Tank  and  Storage 
House.  We  then  bought  more  land  and  enlarged  our  Grinding  Department,  and 
have  just  completed  a  large  building,  which  we  have  this  week  begun  using 
as  a  stock  warehouse  and  shipping  building. 

A  little  over  a  year  ago  we  started  a  heavy  campaign  of  advertising  our 
Green  Label  Varnishes  and  Jap-a-lac  to  the  consumer.  Last  fall  we  enlarged 
our  discounts  to  the  dealers  and  lowered  the  list  price  of  Jap-a-lac  to  the 
public,  and  while  we  anticipated  that  this  would  make  a  still  greater  increase 
in  our  business,  it  grew  faster  than  we  did  and  for  the  past  few  weeks  we 
have  been  unable  to  make  prompt  shipments. 

We  are  now  occupying  all  the  new  buildings  and  beginning  with  this  week  we 
will  be  able  to  make  prompt  deliveries  of  all  orders  received,  and  we  wish 
to  thank  those  dealers  who  were  lenient  with  us,  during  our  inability  to  make 
better  deliveries. 


If  you  will  be  kind  enough  to  reserve  space  for  our  ad.  in  your  next  issue, 
we  will  be  very  glad  to  furnish  you  with  regular  copy  for  same  in  a  few  days. 


Signed) 


Yours  very  truly, 

THE  GLIDDEN  VARNISH  COMPANY, 


TORONTO,   ONT. 

EDITOR'S  NOTE.— We  have  received  permission  from  The  Glidden  Varnish  Co. 
to  reproduce  the  above  letter  explaining  their  position  with  our  readers. 


HARDWARE     AND     METAL 


greater  sales-gfrpater^ 
Satisfaction* 

GREATER: 

Profit 


It  is  the  quality  the  manufac- 
turer puts  into  his  paint  that  gives  the 
greater  satisfaction  —  that  makes  greater 
sales    possible,    and    returns    the    greater 
profits   to   the  paint  dealer.     The  dealer 
who  handles 


Martin-Senour  Paint 

100%  Pure 

finds  his  business  growing  as  a  result  of  the  presence  of  the  quality  of  lasting 
service,  non-fading  color,  luster,  free  flowing,  surface  covering  capacity  put  into  paint  by 
its  makers.     If  you  want  the  greater  sales  and  the  greater  profits  that  come  as  a  re- 
ward for  greater  satisfaction,  sell  Martin-Senour  Paints.      Don't  put  off  writing  for 
the  agency 


THE  MARTIN-SENOUR  CO.,  Limited 


Pioneers  of  Pure  Paint 


Montreal 


Chicago 


Winnipeg  ^k 


Varnish  to  Stand  the  Weather 

For  use  on  Motor  Boats,  Yachts,  Canoes,  etc.,  varnish  must  be  of  the 
best  quality!  Those  of  your  customers  who  are  water  sport  enthusiasts 
will  be  purchasing  varnish  now  to  put  their  craft  in  shape.  Sell  them 
DOUGALL  VARNISH  and  be  sure  that  they  get  the  best. 

DOUGALL  MARINE  VARNISH 

Is  The  Very  Best  Obtainable  And  Guaranteed  To  Give  Satisfaction  On  All  Work. 

It  gives  a  very  high  polish,  which  it  retains  in  spite  of  exposure  to  the  weather. 
The  ravages  of  sun  and  wind  do  not  affect  it,  and  the  action  of  spray  will  not 
spoil  its  appearance. 

Unlike  most  varnishes,  the  action  of  water  will  not  cause  it  to  turn  white. 
THE  VARNISH  THAT   LASTS   LONGEST. 

THE    DOUGALL  VARNISH   COMPANY,  Limited 

305  Manufacturers  Street,  Montreal 

J.  S.  N.  DOUGALL,  President.  Associated  with  MURPHY  VARNISH  CO.,  U.S.A. 
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Pink's 

Lumbering 

Tools 


MADE  IN  CANADA 


The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


T.  PINK, 


Manufacturer 
of 


LUMBER  TOOLS 

PEMBROKE,  ONT. 


KA-LOR-OID    ROOFING 

(Colored  Ru-ber-oid,  Can.  Patents  93,027  and  93,160) 

IN  RED,  BROWN  AND  GREEN 

is  the  only  ready  roofing  made  in  permanent  impregnated  colors.  In 
KA-LOR-OID  the  colors  are  not  painted  on,  but  by  our  patented  process 
are  made  an  integral  part  of  the  exposed  surface,  and  cannot  wash  off  or 
fade. 

KA-LOR-OID  meets  the  growing  demand  for  attractive  and  yet 
durable  roofing  for  bungalows,  expensive  residences  and  public  build- 
ings. You  can  recommend  KA-LOR-OID  with  perfect  confidence  that 
it  will  retain  its  fine  appearance  and  continue  to  give  perfect  protection 
for  years  after  stained  shingles  and  other  ready  roofings  have  had  to  be 
replaced. 

Write  for  Samples  and  a  supply  of  Booklets  to 

The  Standard  Paint  Co.  of  Canada,  Limited 


286  St.  James  St.,  MONTREAL 


105  Tenth  Ave.  E.,  CALGARY 


WINNIPEG 


25  Pender  St.,  VANCOUVER 


BEWARE  IMITATIONS 
gEHUIHE  UNLESSi 


APPEARS  ON  WRAPPER 
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"As  nearly  perfect  as  you  could  make 
them  — This  is  what  one  of  the  largest  dealers 
said  a  few  days  ago  with  reference  to  the  polished 
handles  on  our 

Klondike  and 
Jubilee  Brooms 

The  finest  corn,  high-class  workmanship  and 
a  perfect  handle  will  produce  a  Broom  easy  to 
sell  and  on  which  a  good  profit  can  be  made. 

Now  is  the  time  to  order  a  supply. 

Stevens-Hepner  Co.,  Limited 

PORT  ELGIN  -  -  ONTARIO 


If  you  want  Strictly 
Pure  Turpentine  at 
the  right  price,  get 
our  quotation  before 
placing     your     order. 


^TURPENTINE       PRODUCERS' 
A  GENCY 

Independent  Distributors 

Office,  140  Victoria  St.  Phones: 

Warehouse,  Macdonell  Ave.     Main  4391 
C.P.R.  &  G.T.R.  Sidings  Park  2781 


The  Man 
Who  Knows 


features  the  brand  of  unequalled  merit  and  reputa- 
tion. 

INTERNATIONAL 

VARNISHES  &  VARNISH  SPECIALTIES 

are  reliable  and  uniform  and  are  backed  by  a  repu- 
tation for  quality  of  many  years'  standing. 

Here  are  a  few  leaders  of  the  famous  INTER- 
NATIONAL specialties.  Every  dealer  should  stock 
them  for  his  own  satisfaction  and  profit. 


Household  Lacquer 


White  Enamel 


Floor   Finish 


te^f 


Finishes  Stains 

Every  can  guaranteed  to  contain    full    Imperial 
measure. 


TORONTO         WINNIPEG 

Canadian  Factory  of  Standard  Varnish  Works 

NEW  YORK  CHICAGO  LONDON 

^BERLIN         BRUSSELS         MELBOURNE 

Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 

K63 
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PALMER  HAMMOCKS 

OF  ALL  KINDS 


■2    —7  —  12 


Middletown,  Conn. 


The  "TIGER" 

The    most    attractive    and    popular    design    ever     woven    in    a 
hammock. 

THe  I.  E.  Palmer  Co., 

The   original,   largest   and   best   equipped   hammock   plant   in   the   world. 

Also  manufacturers  of  Mosquito  Canopies,  Nettings,  Crinoline  Linings,  Horse-fly  and  Minnow  Nettings 

and  Window  Screen  Cloth.     Dyeing,  Sheer  and  Swiss  Finishing. 

Canadian  Representative : 

R.  N.  SCOTT,  200  McGill  Street,  Montreal. 


New  York  Office :  55  Worth  Street 


="PEERLESS"= 

Full  and  Half   Screw  Hangers 

Will  Sell  Quickly  At  a  Good  Profit 

Very  soon  the  house  wife  will  be  taking  precautions  to  keep 
the  flies  etc.  from  entering  the  home. 

Houses  on  which  our  Screen  Hangers  and  Fasteners  are 
used  are  burglar  proof,  and  at  the  same  time  have  a  constant 
supply  of  fresh  air. 

A  display  will  bring  many  buyers  your  way.     Put  in  an  order  at  once 

Write  for  details   and  prices. 


HALF  SCREEN  HANGER 


Cowan  &  Britton 


Gananoque,  Ont. 


DRABBLE  &  SANDERSON 


Ebenezer  Works,  SHEFFIELD,  England. 


Established  1816 


,,,0oses 


tot 


a\\P*tP 


0bt*inabieqUaUty 


The  leading  English  Manufacturers,  with  ninety-five  years'  reputation. 

Canadian  Selling  Agent:  -  ■  D.  G.  ROSS,  17  Bleury  St.,  MONTREAL 


i'  ■     '  .-» 
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H A RDWARE     AND     METAL 


"NORCROSS"  CULTIVATOR-HOES  &  WEEDERS 

MR.  DEALER  : 


Do  you  ap- 
preciate QUALITY 
and  DISTINCTIVE- 
NESS? 

We  have  had 
20  years'  ex- 
perience in  the 
exclu  sive 
ma  n  u  f  acture 
of  this  one  line 
and  guarantee 
our  goods  to 
out-class  all 
imitations  on 
the  market. 

W  e  have 
nearly  300  re- 
gular jobbing 
customers  i  n 
the  U.S. 

"  WE  MAKE  NOTHING  ELSE 

AND  OUR  GOODS  SHOW  IT" 

Our  S-prong  is  the  only  one  having  detachable  ferrule  (Pat'd)  pro- 
viding for  attaching  Cultivator  to  Wheel  Plows. 

Our  new  3-prong  is  a  modification  in  size,  weight  and  cost,  eheap 
as  the  common  hoe  in  price  and  pays  a  greater  profit. 

ANY  WOMAN  CAN  USE  THIS  WITH  EASE 

Our  Midget  is  the  greatest  of  all  Flower  Weeders. 

Our  line  is  complete.     Weights — 3  lbs.,  2  lbs.,  12  oz. 

Canadian  Jobbers  who  handle  the  "Norcross"  line  are  :  Mc- 
Lennan. McFeely  &  Co.,  Ltd.,  Vancouver.  B.C.:  Lewis  Bros.,  Ltd., 
Montreal;  The  Eureka  Planter  Co.,  Ltd., 'Woodstock,  Ont, 

Write  them  for  Circulars  and  Prices. 


C.  S.  NORCROSS  &  SONS. 


BUSHNELL,  ILL.,  U.S.A. 


Patentees  and  Sole  Manufac'urers. 


Compare 

This  Coop 

With 

Others 

Storm  Front 
Not  Shown 


CUT  THIS  OUT      Folds  Flat 

Roof  Slides 
Back 

Perfect 
Ventilation 

Rat,   Rain  and 
Vermin  Proof 

Steel 
Throughout 


SPECIAL  INTRODUCTORY  OFFER  ;— To  every  dealer  who  sends  us 
this  ad.  with  a  One  Dollar  Bill  we  will  ship  at  once  one  Tri-Angle  Ail- 
Metal  Coop.  The  regular  retail  price  of  this  coop  is  $1.90.  Money  must 
reach  us  by  May  7,  1912. 

This  coop   displayed   in   your  store   will   sell  six  dozen  more.     And 
there's  a  good  profit. 

The  Tri-Angle  Manfg.  Co.,  75  Grant  St.,  Freeport,  III.,  U.S.A. 


^Talking to  the  Point 


CLASSIFIED  WANT  ADS  get  right 
down  to  the  point  at  issue.  If  you  want 
something,  say  so  in  a  few  well-chosen 
words.  Readers  like  that  sort  of  straight- 
from-the-shoulder-talk,  and  that  is  the  rea- 
son why  condensed  ads  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  WANT  ADS  are  always 
noticed.  They  are  read  by  wide-awake, 
intelligent  dealers,  who  are  on  the  look 
out  for  favorable  opportunities  to  fill 
their  requirements. 

TRY  A  CONDENSED  AD  IN 
THIS  PAPER 


Put  the  Same  Varnish 

Can  on  Your  Shelves 

that  the  Public  Sees 

in  the  Magazines 


The  prominent  pub- 
licity that  is  being  given 
to  the  Berry  Brothers' 
Varnish  Can,  month 
after  month,  gives  an 
added  value  to  the  display 
on  your  shelves. 


Even  if  you  fail  to  put  out  any  of  our 
attractive  store  advertising,  your  shelves 
will  carry  an  advertising  message  to 
every  man,  woman  and  child  that  enters 
your  store. 

A  solio.  front  of  Berry  Brothers'  Var- 
nish Cans  will  help  you  "cash  in"  on 
our  effective  advertising  in  a  way  that  is 
possible  with  no  other  line. 

Berry  Brothers'  line  includes 
every  varnish,  shellac  and  kin- 
dred product  that  any  dealer 
needs  to  fill  all  his  demands. 

Berry  Brothers,  Ltd. 

The  World's  Largest  Varnish  Makers 

WALKERV1LLE,  ONT. 


HARDWARE    AND    METAL 


EXPANSION 
BOLTS 


Somebody's  Going  To  Get  It 
—It  Might  As  Well  Be  You 

We  are  receiving  inquiries  every  day  from  people  who  have  occasion  to  buy  Expansion 
Bolts — these  inquiries  might  just  as  well  go  to  you — if  you  could  see  some  of  the  letters 
from  Dealers  thanking  us  for  sending  them  business,  you  would  not  hesitate  to  send 

for  our  90  day  Special  Dealers'  Proposition.  We  can  refer  in- 
quiries only  to  those  who  have  our  goods. 

It's  easier  to  sell  to  a  man  when  he's  in  your  store  than  it  is  to 
get  him  to  come.  We  are  paying  to  get  men  to  come  to  you. 
Can  you  supply  them  ? 

Star  Expansion  Bolt  Co. 

CATALOGUE  DEPT.  36 

147-149  Cedar  Street,  New  York  City 

Bacon    Bros.,    377     St.  Paul  St..  Montreal.  Can.:  Turner  &  'Walker,  14  Bannatyne  Ave..  Winnipeg.  Can. 
H.  F.  Mcintosh  &  Co..  28  Toronto  St..  Toronto.  Can. 


STRONGEST,  SAFEST, 
MOST  SATISFACTORY 

That's  why  you  should 
specify  the 

"National"  Steel  Rim 

LOCKS 

The  simplicity  in  construction 
and  grade  of  materials  used 
assure  absolute  satisfaction 
with  every  sale. 


The  National  has 
got  a  quick  selling 
ability  that  others 
lack--better  inves- 
tigate it  at  once. 

Prices  on 
request 

NATIONAL 
HARDWARE 
CO.,    Limited 

ORILLIA.  ONT. 
CANADA 


Choice  Chafing  Dishes 


THAT  SELL  WELL  and  YIELD  GOOD  PROFITS 


Made  in  Silver  and  Nickel  Plate,  capacity  three 
pints.  Patent  asbestos  forced  draught  lamp 
with  each  dish,  or  peerless  regulating  lamp. 
Handles  of  rubberoid  or  staghorn. 

Get  Catalogue  and  Prices 

Buffalo   Mfg.   Co.,   Buffalo,   N.Y. 

Canadian  Representatives 
H.  F.  Molntosh  &  Co..  28  Toronto  Street,  Toronto 
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HARDWARE  AND  ME  TAJ, 

MINNOW    AND    FROG    BUCKETS 

Fishermen  are  now  securing  their  equipment  for  the  season's  sport.  One  of  the  first  requirements  is  a 
bait-can — one  that  will  keep  the  bait  alive  and  fresh.  Our  "Mermaid"  Bucket  is  constructed  with  an  air- 
tight compartment  at  the  top,  so  that  it  is  buoyant,  and  will  float  at  the  side  of  the  boat,  thus  keeping 
the  bait  in  its  natural  element. 

The   "MERMAID" — Double — Floating.   Japanned    Green — 
Gold    Striped. 

Quarts 10 

Diam.  ins 8| 

Height,  ins 9i 

The  "ANGLER" — Double.  Japanned  Green — Gold  Striped. 

Quarts 10 

Diam.  ins 8f 

Height,  ins 9 J 

Send  in  your  order  now,  and  be  ready  for  the  first  enquiry. 


E.  T.  WRIGHT  &  CO., 


(H.  G.  WRIGHT) 


Hamilton,  Canada 

Agencies  at  Vancouver,  Winnipeg  and  Toronto 


§&l")!lGm 


CO 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good{Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass   Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .*.  .'.  Ontario 


MAPLE  LEAF 


" Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.   All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 
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and 


VANCOUVER,     B.C. 


HARDWARE    AND     METAL 


IRECT  RESULTS 

Are    obtainable    only   through    the    agency   of    intensive     salesmanship  in 
your  newspaper  advertising. 


Is  such  a  Salesman  worth  $1.25  a  week  ? 

The  Edward  C.  Plume  Company's  trade-building  campaign  for  retail  Hardware   Deal- 
ers is  bringing  DIRECT  RESULTS  to  other  stores  everywhere— WHY  NOT  TO  YOURS  ? 

Drop  us  a  line  to-day  and  we'll  tell  you  all  about  it — in  other  words,  "SHOW  YOU." 
EDWARD  C.  PLUME  COMPANY,  417-421  So.  Dearborn  St.,  CHICAGO 


Got  Our  Prices  and  Get  to  Thinking,  That  Is  All  We  Ask 

TH  IS  MANTEL 

Is  Artistic,  Ornamental  and  Substantial.  90  other  designs  of 
the  same  quality.  Gas  and  Coal  Grates  and  Fireplace  Fittings, 
also  a  complete  line  of  Gas  and  Electric  Fixtures. 

WRITE     FOR     CATALOGUE     AND     PRICE     LIST. 
Test  us,  every  test  is  one  more  triumph. 

OUR  TRADE  EXTENDS  FROM  COAST  TO  COAST 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 


VOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction   to    your    customer 

in  every  instance! 

Write  for  Prices  and  Disoounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 

AYLMER,  ONTARIO 


A  Common  Sense  Talk 


AIR  IS  CHEAP.  You  do  not  pay  rates  for  air  like  you  do  for  water,  yet 
a  big:  fuss  is  made  over  the  impurity  of  water  and  very  often  no  thought  is 
taken  of  the  impurity  of  the  air  breathed  from  day  to  day  and  night  to  night. 

Croivded    rooms,    whether   in   public    places,   schools,    opera    houses    or 
factories,  require  ventilation  as  well  as  the  private  dwellings. 
House  Building  is  a  Science  Nowadays  and  no  Building  is  Complete 
w  ithout  one  of  our  j.  w.  harris  ventilators. 

The  Ventilator  Itself  is  an  Ornament 
and  can  be  made  to  suit  the  character  of  the 
building,  either  as  to  size  or  as  to  quality 
of  material. 

Montreal,  Dec.  4th,  1905 
Messrs.  J.  W.  Harris  Mfg.  Co.,  Ltd. 

City 
Dear  Sirs,— 

In  answer  to  your  letter  of  the  25th  ult.,  I 
must  say  that  I  am  very  much  satisfied  with  the 
results  of  the"ZEPHYR"  Ventilators. 

Yours  truly, 
W.  Champagne, 

191  St.  Paul  St. 

Dealers  everywhere  will  find  a  double  profit 
in  handling  this  ventilator.  Write  direct 
for  catalogue  and  booklet  to-day. 

Learn  about  our  system  of  ventilating.  A 
pleasure  to  send  books. 

The  J.  W.  Harris  Mfg.  Co.,  Ltd. 

General  Contractors  and  Manufacturers 

Montrea  I 
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There's    a    Big    Demand    Among 
Miners    and    Sportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
.service  with  minimum  of  breakage  or  loss  of  parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.        Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH,    ILLINOIS,    U.  S.  A. 


MODERN  WIRE  MACHINERY 

COMPLETE  PLANTS     FOR  WIRE  DRAWING,   NETTING.   WEAVING 
Improved  High  Speed  Barb  Wire  Machines 
Improved  High  Speed  Wood  Screw  Machines 
Complete  Plants  for  making  ELECTRIC  WELDED  CHAIN 
Up-to-date    AUTOMATIC    MACHINES  for 
making: 

BOLTS,  BUCKLES.  COTTER  PINS.  CUT 
NAILS  and  TACKS.  DOOR  MATS,  FURNI- 
TURE SPRINGS. 


HINGES.    HOB     NAILS. 
NAILS.  RINGS,  RIVETS, 
SCREWS.  SCREW 
HOOKS  and  EYES. 
STAPLES.  WIRE  NAILS 
QUADRANGULAR 
MESH  WIRE  NETTING 
WIRE  STRAIGHTENING  and 

CUTTING  MACHINES 
THREAD  ROLLING 

MACHINES.  ETC..  ETC. 

Sesu  Voir   Enquiries. 

EO.  BRANO 

Specialist  in  Wire  Machinery 

472,  Moss  Lane,  East 

Manchester  -       England 

Cable  Ad:  "FiliereB,   Manchester " 

Code   used-  A. B.C.,  6th   Edition 


RIVET    PRESS 


THE     IDEAL     LAWN 
MOWER      GRINDER 

Will  grind  a  lawn  mower 
perfectly  in  IS  to  30  min- 
utes, makes  every  blade 
keen  with  just  the  right 
angle  and  a  perfect  clear- 
ance, each  blade  is  sharp- 
ened alike,  so  that  the  lawn 
mower  will  run  and  cut 
easier  than  when  new.  We 
cannot  begin  to  enumerate 
all  its  advantages  here. 
Orderone  to-day,  and  when 
establishedyouwillcontrol 
the  business.  Made.to  drive 
both  by  hand  and  power. 
Manufactured  by 

R.  Woon  &  Co.,  Oshawa,  Onf. 


"Try  Us  for  Service 
and  Quality" 


We  carry  a 
large  stock  of 

Wholesale  Plumbers'  Supplies, 

from  which  we  can 
make  immediate  ship- 
ments. 

Drop  us  a  card  and  get 
FREE  copies  of  Blue 
Prints  for  septic  tanks. 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 


If  you 
want  to 
handle 

WIRE 
NAILS 

of  superior 
quality, 
consult  us 
at  once. 


We  are  in  a  position  to  meet  every  re- 
quirement, as  we  have  the  latest  machin- 
ery which  turns  out  perfect  nails — these 
nails  are  guaranteed  to  be  full  weight. 

For  baling  purposes,  we  recommend  our 
Baling  Wire  and  Bale-Ties  as  the  best 
that  can  be  secured  on  the  market. 

SEND  US  A  TRIAL  ORDER 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED, 
HAMILTON,        -        ONTARIO 

HARRY  F.  MOULDBN,  Winnipeg.  Mao. 
GEO.    W.    LAIDLAW,    Vancouver,   B.C. 
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Reproduction  of 

NEW  SEYMOUR   SHOW   CARD 

12-in.  by  15-in.,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.      A  show   card    will  be   sent  to  every   dealer 

sending  his  business  card  with  request  to 

Henry  T   Seymour  Shear  Co. 

S.llimi  Agents,  WIEBUSCB  &  HILGEB,  Ltd.,  New  York 


Hustling  Hardwaremen 


are  selling 


3.  V.   Crimp  Roofing 


because  they  are  proud 
of  its  appearance  and 
know  their  customers 
will   always   get   value. 


Our  literature  gives    reasons   and  prices. 

Winnipeg  Ceiling  and  Roofing  Co. 

P.O.  Box  2186  H.  WINNIPEG,  MAN. 


CANADIAN  TUBE  &  IRON  CO.,  K25  ca„ada 

OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 

OUR  WROUGHT  PIPE 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


ft 


TRADE  MARK 

BRAND 


Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works : 
Lachine  Canal 


"MULE-HIDE"  ROOFING 

Brings  Profits  That  Will  Appeal  To  YOU 

If  you  believe  in  the  common-sense  idea,  that  what  a  man  gets  is  as  important  as  what  he  pays — study 
the  felt,  saturation  and  coating  of  MULE-HIDE  ROOFING.  If  you  know  enough  about  roofings  to 
appreciate  what  MULE-HIDE  is,  that  others  (at  the  same  price  or  lower)  are  not,  then  you'll  want 
MULE-HIDE  for  what  it  is  that  others  are  not,  and  you  can  safely  figure  on  a  report  from  MULE- 
HIDE  that  satisfies  the  man  who  wants  the  best,  and  the  most  for  his  money. 
Write  us  at  once  for  full  detail*  and  price* 

The  Dominion  Roofing  Company,  Limited 

31-33  FRONT  STREET  EAST,  TORONTO 


MULE-HIDE 

ROOFING 


f 


NOT    A    KICK 
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Jardine  Universal  Ratchet 
damp  Drill 

Died  In  factories  of  all  klndi  for 
harried  machine  repairs. 

All  machine  shops  and  railway 
■hope  ihonld  have  It. 

Bridge  bullden,  track  layers, 
and  structural  metal  workers 
hare  constant  nse  for  It. 

Stud  for  Description. 


A.  B.  JARDINE  &  CO. 

HESPELER  ONTARIO 


Attention! 


Hara's    lh«    Una  of    splendid  sellers 


Are  you  handling  the 

Buster  Brown 

Children's  Express   Wagons  ? 

They  are  beautifully  made,  painted, 
strong-  and  easy-running.  Handy 
around  farm,  home  or  store. 

In  4  size*.  Sand  for  prices. 

WOODSTOCK  WA60N&MF6.  CO.,  LTD. 

W00D8T0CK,    ONT 
Western  Represantatires 

JAS  STEWART  MFG.  CO..  LTD..  Winnipeg,  Mm. 


294  Adelaide  St.  W., 
Toronto,  Ont. 
March  28,  1912 


Hardware  &  Metal, 

Toronto,  Ont. 

Gentlemen : — 

We  are  pleased  to  an- 
nounce that  we  were  to-day 
favored  with  a  visit  from  Mr. 
Bert  Hamilton  of  Hamilton 
&  Stott,  of  St.  Thomas. 

While  here  Mr.  Hamilton 
on  behalf  of  the  firm  of  Ham- 
ilton &  Stott  completed  ar- 
rangements whereby  they 
purchased  from  the  Jones 
Register  Co.,  of  Toronto,  their 
entire  stock  of  Jones  Regis- 
ters, floor  registers,  borders 
and  faces,  wall  pipes  and  fit- 
tings, and  everything  con- 
nected with  the  heating  busi- 
ness formerly  owned  by  the 
Jones  Register  Co.,  of  Tor- 
onto. From  this  date  Hamil- 
ton &  Stott  will  be  successors 
to  the  Jones  Register  Co.,  of 
Toronto,  and  all  Jones  Regis- 
ters furnished  to  the  trade  in 
the  Province  of  Ontario  will 
be  furnished  by  Hamilton  & 
Stott,  of  St.  Thomas. 

The  Jones  Register  Co. 
still  retain  the  book  accounts, 
and  all  collections  of  the 
Jones  Register  Co.'s  book  ac- 
counts will  be  made  by  the 
Jones  Register  Co. 

Yours  very  truly, 

THE  JONES  REGISTER  CO. 

A.  O.  Jones,  Sec'y- 
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FILES 

OF 
QUALITY^ 


The  Utmost 

Assurance 

of  Good 

Service 


THE 

"DELTA" 
SPECIAL 

Pays  Good    Profits 


DELTA 

r  Here  is  a  Hand  Saw 
File  of  unusual  quality 
and  temper,  the  kind 
that  brings  "  repeat 
orders." 

Made  of  S.  &  C. 
Wardlow's  finest 
English  steel  and 
absolutely  guaranteed 
to  give  the  user  the 
ZS  highest  satisfaction. 

It  will  pay  you  to  investi- 
gate the  "Delta"  at  once— 
it  will  be  your  stand-by. 

WRITE  TO-DAY. 

DELTA    FILE   WORKS 

PHILADELPHIA,     PA. 

CANADIAN  AGENTS: 

H.S  HowUnd,  Son.  &  Co  .  Toronto;  Stark. 
Seybold,  Montreal  ;  Win.  Stairs,  Son  & 
Morrow,  Halifax. 


HARDWARE     AND     METAL 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &  H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


'ONE  MINUTE"  Washers  &  Wringers 

Imitated  in  Construction — Unequalled  in  Quality 

This  machine  will  increase  your  washer  profits. 
It  contains  all  the  qualities  that  are  essential  to  make  it 
the  most  satisfactory  to  both  dealer  and  user. 

Communicate   with   us  NOW  and  get    full  particulars. 
It  will  pay  you. 

ONE  MINUTE  WASHER  CO.,  TORONTO 

MacKENZIE  BROS.,  Winnipeg,  Man.,  Satk.  and  Alberta 
CANADA  STOVE  &  FURNITURE  CO.,  Montreal 


MAXWELL  WHEELBARROWS  SUIT  EVERYBODY 

From  the  big  contractor  to  the  man  whose  garden  is  his 
hobby,  every  man  can  find  exactly  the  type  of  wheel- 
barrow he  needs  in  the  Maxwell  line.  You'll  be  surprised 
at  the  amount  of  trade  you  can  do  in  these  barrows  if 
you  show  a  good  assortment,  and  make  a  point  of  draw- 
ing to  them  the  attention  of  the  scores  of  men  who  ought 
to  have  a  first-class  wheelbarrow,  but  haven't.  Nine 
styles,  all  strong,  well  balanced  and  durable. 
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David  Maxwell  &  Sons,  st.  Mary'*,  Ont. 


Open  Ring  Cow  Ties 

WELD 


25%  more  strength 


WEAR 


ELECTRIC 
SWELL 
WELD 
CHAIN 


MADE  IN   CANADA  ) 

AND 
SOLD  BY  JOBBERS  j 


Closed  Ring  Cow  Ties 


f .  r  w  |  ORDERS 

25%  more    SALES 


Office: 
BUFFALO,  N.Y. 


Made  by 

McKinnon  Chain  Company  St 


PROFITS 

Factory : 
.  CATHARINES,  ONT. 
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GET  THE  GENUINE 


DOES  THE    REPUTATION    of    GARLOCK 
PACKING  mean  anything  to  you  ? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "GARLOCK"  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -         ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Zinc  Sheets 


M.  &  L.  Samuel,  Benjamin  &  Co 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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THE    "BEST"   FUEL   CHUTE 

Is  a  Necessity  to  Every  Up-to-date  Home 

This  device  will  prove  an  effective  seller  in  your  locality.  It  costs 
very  little  more  than  a  window  sash  and  glass.  Sets  flush  with 
the  outside  wall.  An  overlapping  flange  on  top  of  the  door  pre- 
vents rain  from  entering  chute  and  rusting  it  out.  Adapted  for 
any  kind  of  fuel  and  absolutely  burglar  proof.  This  is  certain  to 
create  a  large  demand. 

Write  us  at  once  for  full  information  and  prices. 

STERLING  FOUNDRY  CO.,   Sterling,  111.,  U.S.A. 
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Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


\tm*mtmi*mnmm^\$mnm9mmmmm^mMmm*tm*tm0vim»mm^mn 

Anyone    can    use    it.       Plumbers    and    other    mechanics    will    have 

FLUXITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

Of   the   Jobbers   and   Factors   in   small  and   large  tins.    Remember  it  in  your  indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  212  Vienna  Rd.,  Bermondsey,  Eng. 

General  Representatives  :  SAYWELL'S  SALESMEN,  61  Albert  Street.  'Winnipeg. 


mmmmm0**m*m 


Common  Pulley 
Extension   Ladder 

SUITABLE  FOR  FRUIT  PICK- 
ING AND  GENERAL  USE 

This  Ladder  can  be  instantly 
taken  apart,  making  two  single 
ladders.  The  ladder  is  self  hook- 
ing and  self  releasing,  is  very  light 
and  strong,  being  reinforced  with 
wire  cable  on  the  back. 

Made  of  Clear  Norway  Pine, 
Malleable  Iron  Castings,  Hard- 
wood Rungs,  and  nailed  together. 

STOCK  SIZES 

20,  24,  26,  28,  30,  32,  36  and  40  ft. 

Average  Weight,  2lA  lbs.  to  the  Foot 
SEND  FOR  CATALOGUE 

McFarlane  Ladder  Works 

158  and  160  River  St.  : :  Toronto,  Ont. 
Tel.  Main  2038 

V. > 
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THERMO 

The  Washer 

That   makes   the    Washday   Bright 


Easy  to  Sell  \  \ 


Itsimprovedmotion 
absolutely    elimin- 
ates washday  drud- 
gery    caused     by 
hard  working  ma- 
chinery.      It     is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 
washer       department 
get     full      descriptive 
matter  and  prices. 
Drop  us  a  card  NOW. 

LONDON. 
CANADA 


THE  LONDON   FOUNDRY  CO.,  LTD., 

Edwin  Schofield  (Eastern  Aeent).  Canadian  Express  Bldg.,  Montreal: 
F.  J.  Schuch  (Western  Ontario  Agent).  19  Jarvi»  Street.  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 
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The  Mechanic 

Special  Service  Ladder 


This  ladder  is  all  that  its  name 
implies  and  is  highly  prized  for 
use  in  the   shop  or  wherever  a 
handy  ladder  suitable  to  sus- 
tain a  great  weight  is  requir- 
d.     The  legs  are  connected 
>y   rounds    so    that  one   or 
more  may  make  use  of  the 
ladder  at  one  time,  and  the 
rounds     and     steps     are 
staggered  so  that  a  plank 
can   be  placed  through 
V        and  find  support  every 
six   inches.     The   ears 
are  of  malleable  iron 
and  steps  are  trussed. 

If  you  want  to  in- 
crease your  profits, 
that  ladde  r  will 
help  you. 


Get  Catalog  and  Prices  NOW. 

The  Stratford  Mfg.  Co.,  Limited 


STRATFORD 


CANADA 


Sixty-two  Years 
In  Business 

Sixty-two  years'  experience, 
enabling  us  by  dint  of  superior 
quality  in  building  up  the 
largest  business  of  bulk  and 
package  Blacks,  not  only  in 
England  and  America,  but  in 
the  world. 

In  order  to  be  sure  of  the 
best  and  most  economical,  look 
for  the  Red  Seal  on  every  pack- 
age. 

Manufacturers  of  Old  Stand- 
ard, Eagle,  Globe  and  Pyramid 
Germantown  Brands. 

WHY  BUY  THE  NEAR  BRAND 
WHEN  THE  BEST  IS  PRO- 
CURABLE ? 


L.MARTIN  CO 

SI  FULTON  STREET 

NEW   YORK    U.5.A 


1S» 


Nicholson-made  Files 

are  the  Standard  of  File  Quality 

The  entire  output  of  the  Nicholson  File  Company  in  1864  was  100  dozen  per 
day.  At  the  present  time  16,000  dozen  Nicholson-made  Files  are  sold  every  day 
and  shipped  to  all  parts  of  the  civilized  world.  Unvarying  good  quality,  coupled 
with  progressive  methods  and  strict  specialization,  is  the  cause. 

In  Canada  these  are  the  well-known  factory  brands  made  by  the  Nicholson 
File  Company : — 

"AMERICAN"  "ARCADE"  "GREAT  WESTERN"  "GLOBE" 

"EAGLE"        "McCLELLAN"        "KEARNEY  &  FOOT"         "J.  B.  SMITH" 

Nearly  every  file  user  in  Canada  has  a  preference  for  one  or  more  of   these   lines   above   all 
others.     You  can  stake  your  reputation  upon  their  absolutely  uniform  and  satisfactory  quality. 

YOUR  JOBBER  KNOWS! 

Nicholson  File  Co.,  Port  Hope,  Ont. 
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The  Demand 

for  Sprayers  of  all  sorts  is  growing  rapidly. 
We  claim  to  have  the  best  AUTOMATIC 
COMPRESSED-AIR  SPRAYER  on  the  market 
at  the  price. 

It  is  light,  easily  handled,  does  the  work 
quickly  and  well  and  is  cheap. 

It  will  pay  you  to  have  it  in  stock. 

Send  for  description  ard  prices. 

CAVERS      BROS.,     Manufacturers 

GALT,     ONTARIO 


FLEXIBLE 

Metallic  Gas  Tubing 

This  is  an  article  that  every  dealer 
should  handle — because  it  is  the 
most  economical  to  the  user— 
because  it  yields  a  good  profit  as 
well,  it  will  not  kink,  burn  out  or 
rot  and  is  just  as  light  and  flexible 
as  rubber.  Made  in  either  steel  or 
copper.  Wpite  NOW  for  circulars 
and  prices. 

*  F.    J.   SCHUCH 

19  JARVIS  ST.,  TORONTO,  CAN. 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


Mm&aiWfM 


We    are     the     World's     g^       /J^  ^% 
Largest      Manufacturers  f^r/T,nnT^/1)^t 


If  in  doubt,  let  us  sub- 

mit  you  the  eiidence  of 

e/WQntOWH%   deal?rs    who    know,     by 


of     Pure     Lampblacks,  if 
is  has  been  gained  by  It 
giying  our  trade  intrinsic™  " I 

Ted%     /swm^Tt/^^i?  $     Better  give  our  Lamp- 
-araluethat  cannot  be  \<*i£frfP<£)/uCn.  *   black  a  trial — t  will  cost 


1  <?;|  f||l%  _ I  ^henreUrorderT8     °f 

4 


obtained    in    any     other     vU   nuuiminaaa.   <?'      you  nothing  if  dissatisfied, 
lampblack.  **  „■"?.■:••  -s*v 

Write  to-day. 


STEP  LADDERS 

4  TO  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Send  for  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  -  -  ONT. 


Wilckcs  Martin  Wilckes  Company  1 

NEW  YORK,  N.Y.,      USA  ■ 


Cap  Screws,  Set  Screws,  Studs 
[[Special  Milled  Work 
Gold  Pressed  Nuts    n 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 
HALIFAX 

OTTAWA 


LIMITED^ 

HEAD  OFFICES 
TORONTO.', 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


O.K.  TMILVI 


These  Thimbles  are  easily  adjusted  and  cannotgei  out  of  order  because 
they  have  no  springs.  They  are  the  only  real  good  Stove  Pipe  Thimbles 
inthe  market.  For  sale  by  leading  jobbers,  and  manufactured  exclu- 
sively by 


A  Strong  Selling  Point 


This  combination  Nut  and  Pipe  Wrench  has  a 
very  strong  selling   point— Double  Efficiency 
Its  handiness  and  strength  at  once  appeal  to  the  good  mechanic  to 
save  him  time  and  trouble.      You  can  sell  a  lot  of  these    Wrenches- 
make  a  start  by  writing  to-day  for  our  catalog. 


BEMIS  &  CALL  HARDWARE  &  TOOL  CO. 

Springfield,  Mass.,  U.S.A. 
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UTICA  PLIERS 

UTICA  PLIERS  can  be  depended  upon  to  DO  the 
work.  Each  Plier  is  tested  before  leaving  the  factory,  and 
guaranteed  to  give  ABSOLUTE  satisfaction. 

Any  tool  bearing  the  Utica  trade  mark  has  our  "MONEY 
BACK  IF  NOT  SATISFACTORY"  guarantee  behind  it. 

"THE  PLIER  THAT  FITS  THE  HAND" 

Let  us  send  you  prices  and  catalogs. 

UTICA  DROP  FORGE  &  TOOL  CO.,  Utica,  N.Y. 

SOLE   CANADIAN   AGENTS 
SMITH  HARDWARE  CO.,  Ltd.,  240  Lemoine  St.,  MONTREAL 


"BLITZ"  SPARK  PLUGS 

cannot  short  circuit;  the  inner  wire,  through  the  porcelain  being 
protected  by  a  mica  tube.  The  porcelains  are  imported,  and  the 
plug  in  general  is  assembled  of  parts  of  the  highest  quality 
throughout.     Made  in  all  sizes. 

WlirE  FOR  PRICES. 


&  SMITH  HARDWARE  CO.,  Ltd.  2%^™! SP"0" 


i. 


BLACft  JACft 


TRY  IT 


SOLD   BY 

ALL 
JOBBERS 


K-Ib  tin.— 
3  doz.  in  cm* 


rLDDWEARRsE  SPECIALISTS 

Buyers  and  Exporters  for  Hardware, 

Metal,   Heating,   Paint    and    Oil 

Trades. 

STRACHAN,  OSWELL  &  CO. 

22    St.     Mary    Axe,    LONDON,   E.C. 


Correspondence     Invited. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our  ^CQ£D    "TRADF 

CUTLERY  ^J^  ►Ti 


By  seeing  that  this  exact 
mark   is  on  each    blade. 


Waited  ^' 


TED 

SOLE  AGENTS  FOR  CANADA 

James  Hutton  C&  Company 

MONTREAL 


Pole  Line  Hardware 


CROSS  ARM  BRACES 
POLE  STEPS 
SQUARE  WASHERS 
ROUND  WASHERS 


MACHINE  BOLTS 
CARRIAGE  BOLTS 
NUTS,  ETC. 

Plain  or  Galvanized 


We  Galvanize  by  the  HOT  DIP  Process 
I  HON  B0LT--3JilhlGE_Woj 
LONDON,   CANADA 


WALL  PLASTER 

"Empire"  Plaster  Board  combines  lathing  and 
fireproofing  in  one  simple  operation. 

The  "Empire"  Brands  of  Wood  Fiber,  Cement 
Wall  and  Finish  Plasters. 

We  shall  be  pleased  to  send  you  our  specification 
booklet. 

Manitoba  Gypsum  Co.,  Limited 

Winnipeg',  Man. 


When  in  the  market  for 

Glues,  Gelatines,  Size,  Etc. 

you  often  have  to  order  goods  without 
having  time  to  get  quotations,  etc.  Get 
our   lists  now,  and  keep  them    on    file. 

Supplied  through  Merchants,  Jobbers,  etc.,  only, 

The  GROVE  CHEMICAL  CO.,  LTD. 

ESTABLISHED  1858         Appley  Bridge,  Wigan,  Lane*.,  England 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufactuiers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO.,  LTD- 

Fraser  Avenue,  Toronto. 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth.  Ont.,  by 

James   &  Reid 

ASK  YOUR  JOBBER 


IRON. 


PIG 

IRON 

STEEL  PLATES, 

BARS   and  ANGLES 

BAR 

IRON 

David  C.  Mitchell  &  Co. 

118  Queen  St.    - 

Glasgow,  Scotland 

BEE  KEEPERS'  SUPPLIES. 


MANUFACTURERS*  AGENT. 


Bee    Keepers'    Supplies,    Screen  Doors, 

Window   Screens,   Bed    Springs  of    all 

kinds,  including    full   line   of  Folding 
Beds,  Children's  Cribs,  etc. 

The  Ham  &  Nott  Co.,  Limited 
Brantford.  Ont. 


BRASS  STENCILS. 


Sheet  Metal  Stampings,  Special  Stamped 
Me  al  Goods  to  Order.  Dies  and  Tools, 
Steel  Stamps,  Machine  and  Furniture 
Name  Plates,  Seals  and  Seal  Presses, 
Fire  Escapes,  Brass  Name  Plates. 

Herod  Machine  &  Stamping1  Co., 

BRANTFORD  Limited 


BUILDERS'  SUPPLIES. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  £&>  Banks 

Steel  Beams,  Columns.  Plates.  Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manlius.N.Y, 


CLIPPERS. 


f&i£5  ij>  %JJtt C 

mv% 

SUFFI6IENT. 

BIND  FOR  CATALOGUE  TO 
American  Shearer  Mfg.  Co.,  Nashua, NH, US 
Wlebusch  &  Hllger,  Ltd.,  special  New  York 
Representatives,   106-110   Lafayette    Street. 


EMERY  WHEELS. 


Canadian 

Hart   Wheels 

443  Barton  St.  East,  Hamilton 

Corundum  and  Bmery  Whstls 

Grinding  Maohiaea,  Bearer 

Oil  Stones. 


FIRE  BRICK 


Silica  Bricks,  Fire  Bricks,  Fire  Clay, 
Silica  Cement,  Ganister  Composition 

For  material  graded  to  withstand  the  in- 
tansest  heat  or   moderate  heat,  apply  to 

A.  Y.  DINAS  SILICA  BRICK  &  LIME  CO..  LTD. 
118.  Queen  Street.  Glasgow.  Scotland 


FLOOR  SPRINGS. 


The    Beat    Door    Closer    la 

Newman's   Invincible   Floor  Spring 

Will  dose  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


HOUSE  NUMBERS. 


ALUMINUM  &  BRASS  HOUSE 
NUMBERS,  BRASS  SIGNS 

HAMILTON   STAMP    &  STENCIL  WORKS.  LTD., 
HAMILTON,  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,    well  sewn  with  heavy  twine   and 

riveted. 

Waterproof  Horse    and  Wagon   Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 
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Western    Distributors,  Limited 

CUSTOMS  BROKKRI 
Wholesale  Commission  Merchants  and 
Man  afacta  rare'  Afeats.  Care  Dlstribal- 
ed,  Warehoused  and  Forwarded.  Ware- 
house on  Transfer  Track.  Baslneec 
solicited. 

ODB     POSITION     IB    TOUR     OPPOB- 

TTJNITT. 

SASKATOON,    WS8TKKN    CANADA. 


ALEXANDER    GIBB 

Manufacturers'  Agent  and  Metal  Broker, 
18  8t.  John  Street,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufncturers.  Correspondence  in- 
vited from  Arms  wishing  to  be  represented- 


PLOW  CASTINGS. 


Castings  of  all  Kinds. 

Write  us  for  our  list  of 
Plow  Castings. 

The  Hilborn  Co.,  Ayr,  Ontario. 


RIVETS   AND    STEEL   PRODUCTS. 


The  PABMENTEB  BULLOCH  00.,  Ltd. 

GANAN0QUE,  ONT. 

Iron  and  Copper  RiTets,  Iron  and  Copper  Burrs, 
Bifurcated  and  Tubular  Rirtta,  Wire  Nails, 
Copper  and  Steel  Boat  and  Canoe  Nails, 
Esenteheoa  Pins,  Leather  Shoe  and  Overshoe 
Baekles,  Felloe  Plates. 


STRAP  HINGES. 


ATLAS    STRAP    HINGE 

Strong,    Light    and    Attractive.    Japan    Finish. 

One  pair  with  Screws  in  a  Neat  Box. 

Write  for  Samples  and  Prices. 

ATLAS  MFG.  CO.,        ■         New  Haven.  Conn. 
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SPRAYERS. 


COLLINS  SPRAYER5=  SAT1SF1ED  CUSTOMERS 

The  Collins  line  of  sprayers  for  this  year  is  the  best 
yet  offered.  We  hare  found  some  small  improve- 
ments could  be  made,  esp- daily  in  finish,  and  have 
also  lowered  the  price,  with  the  intention  of  making 
larger  sales  but  smaller  profits.  We  are  aiming  at 
doubling  last  year's  output.  Our  three  largest  sellers 
are  our  Three-gallon  Compressed  Air  Sprayer,  our 
Crown  and  Gsm  Sprayers.  Write  for  Catalogue  and 
Prices.    For  8ale  by  Leading  Jobbers  or 

THE  COLLINS  MFG.  CO..  TORONTO 


STANCHIONS. 


O.K.    CANADIAN  V  BAR 

STEEL  STANCHIONS 
will  hold  the  cattle  secure 
at  all  times.  Is  superior 
in  strength  on  account  of 
eing  made  of  high  car- 
bon U  Bar  steel  and  no 
oints  and  rivets  to  wear 
lose. 

C.osdiao  Potato  Hschy.  Co.,  Limited.  208  Slooe  Rd..  Gall,  Ont. 


TOOL  HOLDERS. 


ARMSTRONC       PLANER        TOOL* 
Are      ALWAYS   Ready    for     use. 

7  Sizes.  Write  for  Catalog. 

ARMSTRONC  BR08.  TOOL  CO. 

106  N.  Francisco  Ave.  Chicago,  U.S.A. 


ONE 

with    an    assortment 

of  Cutters 
EQUAL    A    DOZEN 
FORCED  TOOLS 


WIRE  SPRINGS. 


WE    MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION 

James  Steele,  Limited,  Guelph 


HARDWARE  SHELF  BOXES 


Goods  Well  Displayed  are  Half  Sold  ! 

i  The  most  aUractive.most  dur- 

aUe  and  mo  it  serviceable  sheff 
box  on  the  market  is  (he 

BENNETT  STEEL 

HARDWARE   SHELF  BOX 


wr.te  far  Cotalogut)  and  Ptki  lift 
CHMEROH  *V  CAMfBELL 


When  writing  advertisers  kindly  men- 
tion having  seen  the  advertisement  in 
this  paper. 


Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 


"Comet  Brand 


yy 


Alto  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Makers 

W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sale*  Agent 

ALEXANDER  GIBB 

13  St.  John  Street  -  Montreal 


The  INFALLIBLE  GLAZIER'S  DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutlers 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY  S.  PELTON   &  SON,    Canadian    Agents,    MONTREAL 


HERCULES 


SASH  CORD 


BUY  THE  BEST 

Star  Brand  Cotton  Rope 
Star  Brand  Cotton  Clothes  Lines 
Star  Brand  Cotton  Twine 

For  Sale  by  All  'Wholesale  Dealers 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  &£*££!£? Wooden P,ckets  on 

.FENCE  HOOK 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


i(    A  1^  1W1T   "        are  the  strongest  and   sharpest    low-priced    Shears  and   Scistors 
i\  Li  iTl  Ij  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5  years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  sold  dai.y  to-day  ? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and   a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Specisl  ReprescDlalives,   Wiebusch   &  Bilker,   Lid.,  New  York  City. 
MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple- 
ment your  high  priced  shears  with    "Acme"   shears  and  scissors  and    watch   the 
gratifying  results. 
Jobbers  should  write 
for    our  W-2  Cata- 
ogue,    illustrating 
the  most  completeline 

ofshearsandscissors  The  No.  701  Oval  Steel  Screw  Straight  Trimmer 

manufactured.  is  one  of  our  newest  patterns. 

THE  ACME  SHEAR  CO.,  (125-195  IsowI.od  Si.,)  BRIDGEPORT.  CONN.,  U.S.A. 


Pioneer  Drop  Forged    Screw   Drivers 

Write  us  about  our  line  of  small  tools. 

We  make  the  most  complete  line  of  Screw   Drivers 

on  the  market.    Send  in  for  catalog  to-day. 


The  Southlngton  Mfg.  Co..   -   Southington.  Oonn. 


A  want  ad.  in  this  paper 

will  bring  replies  from 

all  parts  of  Canada. 
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PEERLESS 
PERFECTION 


You 

Are  Known  by 

rthe  Goods  You  Sell 


M.; 


Peerless  Poultry  Fencing 
'  will  sustain  your  good  repu- 
tation, because  it  has  a  Repu- 
diation of  Its  Oivn,  in  addition  to] 
]  making  more  satisfied  custom- 
ers for  you  and  greater  sales.  1 
You  can  vouch  for  the  quality  of 
four  fence  because  we  protect  you  with  | 

Our   Guarantee 

A  moderate  priced  fence  with  which 
you  can  successfully  meet  mail  order 
competition  and  at  the  same  time  real- 
ize a  nice  margin  of  profit  for  yourself. 
Write  for  our  catalogue  and  get  ac- 
quainted with  a  dependable  line  of 
fencing  for  your  business. 
y We  manufacture  a  complete  line 
\  of  farm,  poultry  and  ornamen- 
tal fence  and  gates. 
Agents  wanted  immediately. 

The  Banwell  -  Hoxie  Wire 
Fence  Company 

WINNIPEG,  MAN. 
HAMILTON,  ONT. 


STAR 

Safety  Razor 


"SS 


give 
without 


The   only    safety  with 
barber's  blade.      It  will 
satisfaction   for 
additional  cost. 

We  are  receiving  many  inquiries  from 
Canada  for  STAR  goods.       We  give 
these  to  our  dealers  whenever  possible.  Our 
national    advertising  is    making    the    demand 
greater  daily. 

Many  dealers  are  dressing  their    windows  with 
STAR  goods  and  display  matter.     It    draws  to 
their  stores  the  purchasers  of  STARS  created  by 
advertising.    Are  you  one  of  these  dealers  ? 

Write  us  for  display  matter  of  all  kinds  and  for  1912  Catalog  of 

STAR  Safety  Razor* 
STAR    Shaving    Brushes 
STAR  Diagonal  Grooved  Strop* 
STAR  Automatic  Stropping 

Machine* 
STAR    Safety    Corn    Razors 


their  s 

V^  our 

X 


Your  jobber  qvitt  supply  you 


Kampfe  Bros. 


12-14  Reade  Street 

NEW  YORK  CITY 


it 


:® 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They   appeal   to   the  best 
mechanics   and   are   backed  up  by  an  aggressive 
advertising  campaign   that  pays.     Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line;     Address 

E.  C.  ATKINS  &  CO., 

MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 


Vancouver  Branch.  109  Powell  St. 


U.S.  Factory,  Indianapolis,  Ind. 
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is  a  line  that  never  varies  in  quality. 
The  consignments  you  receive  from 
time  to  time  are  the  same  through 
and  through — absolutely  reliable  in 
toughness,  strength  and  workability. 
Economical  and  correct  methods  of 
production  mean  that  you  get  a  flaw- 
less product  at  the  lowest  prices. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON,  CANADA 

Sales  Agents,  Ontario:  Baines  &  Peckover,  Toronto 
Manitoba:    Bissett    &    Loucks,  Limited,     Winnipeg 


'IllllllllH, 


....,,111  lilt 


R.    D.    HEARD,    1384    King    Street, 


POTATO    PROTECTION 

is  best  given  by  the  Hot  se-Power 
SPRAMOTOR.  as  the  illustration 
shows.  The  work  is  thoroughly 
done  at  15  minutes  co  an  acre. 
Four  rows,  three  nozzles  to  a 
row.  adjustable  in  height,  width 
and  direction.  Nozzles  will  not 
clog.  Air  tank,  12  gals.,  gives 
guaranteed  125  pounds  pressure 
with  all  12  nozzles  working. 
Automatic  and  hand  controlled. 
Agitator  clean-out ;  pressure 
relief  into  tank  and  nozzle  pro- 
tector under  driver's  seat. 

The  SPRAMOTOR  is  made  for 
1  or  2  horses  or  to  be  operated 
by  hand.  Equally  efficient  for 
field  or  orchard.  Saves  time  and 
labor.     Saves  crops  too. 

Send  for  free  treatise  on  crop 
di.fa.es.     AGENTS    WANTED. 

London,    Canada 


I 


-PUMPS- 

A)l    Hinds 
H  a y  U n  1  o a d. i n g£  Tool 8. 
Barn     Door     Hangers. 


The   word 
QUALITY. 


'MYERS"    assures 
Better  write  to  us. 


F.  E.  MYERS  &  BRO. 

ASHLAND,   OHIO 

J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houses 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.8. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


Wrapping 
Paper 

is  rather  a  common- 
place subject  to  talk 
about,  but  we  want 
you  to  know  that  we 
are  specialists  in 

Waterproof 
Lining 
Papers 

of    every     description. 


DAMP  AND  RUSTY 

goods  do  not  make  a 
favorable  impression 
on  your  customers. 
Why  not  use  a  damp 
and  rust-proof  wrap- 
ping paper  ? 

Our  distributors  will 
be  glad  to  give  you 
further   information. 

The  Dominion  Paper  Co. 

Montreal. 

The  Wilkinson-Appleyard  Co. 

Toronto 

The  Schofield  Paper  Co. 

St.  John 

The  Hudson  Paper  Company 

Winnipeg 
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SWING  CHECK  VALVES 


STEAM  COCKS 


WHISTLES 


LEVER  THROTTLE  VALVES 


GLOBE  VALVES! 


.STOCK. 


STEAM  EJECTORS 


HEINTZ  STEAM  TRAPS 


MORRISON'S  ENGINEERS'  SUPPLIES 

(ABSOLUTELY  GUARANTEED) 

The  Hardwareman  is  judged  by  the  variety  and 
quality  of  the  Engineers'  goods  he  supplies. 

Do  not  risk  your  reputation  by  selling  inefficient 
articles,  when  Morrison's  ."guaranteed  goods  are 
procurable   at   a    reasonable   price. 

Consult  us  at  once   and  get  full  particulars. 
Catalogue  to  the  trade. 

The  James  Morrison  Brass  Mfg.  Co.,   Ltd. 

93-97  Adelaide  Street  West,     -     -    TORONTO 


ADS  and  SALES 


By  HERBERT  N.  CASSON 

A    Study    of   Advertising    and    Selling   from   the 

Standpoint  of  the  New  Principles 

of  Scientific  Management 

Something  in  it  for  Every  Advertiser,   Advertising  Manager, 

Corporation,  Salesman,  Sales  Manager,  American 

Business  Man. 

CONTENTS 


ELY'S 
JANITOR    MOP 

E^No.  8  for  men 
No.  21   for  women=131 

Others  are  not  just  as  good 


Chapter 

I.  Can  thePrinciples  of  Effici- 
ency be  Applied  to  Sales  ? 
II.  Efficient  Salesmanship 

III.  A    Sales   Campaign — How 
to  Start  It 

IV.  Face  to  Face  Salesmanship 
V.  The   Evolution   of   Adver- 
tising 

VI.  The  Weak  Side  of  Adver- 
tising 


Chapter 

VII.  The   Principles    of    Effici- 
ency Applied  to  Advertis- 
ing 
VIII.  The  Building  of  an  Adver- 
tisement 
IX.  An  Analysis  of  Current  Ad- 
vertising 
X.  The  Future  oi  Advertising 
XI.  Public  Opinion 
XII.  The  Professional  Outsider 


PRICE,    $2.00    NET 

Postage.  13  cents  additional 

TECHNICAL  BOOK  DEPARTMENT 

MacLean  Publishing  Co., 
143-149  University  Avenue,  Toronto 


ELY'S  DANDY 

Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 

ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 


Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 
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The  cut  shows  the  George  White  &  Sons  Co.'s  plant,  London,  Ontario.  Note  well  the  location.  The^plant 
stretches  out  along  the  G.T.  railway  track — it  lies  right  in  the  very  danger  zone  of  flying  sparks  and  hot 
cinders.  But  that  doesn't  worry  the  Company  in  the  least,  for  every  building  connected  with^the  plant  is 
covered  with  Brantford  Roofing — and  "Flying  Sparks"  are  no  menace  to  a  roof  protected  with  Brantford  Roofing. 


Get  our  BIG   Profit-Earning  Proposition! 

Now  is  YOUR  time  to  get  ready  for  a  good  roofing  trade,  and  Quicker  sales  and  bigger  profits  can  be  realized  by 
handling  Brantford  Roofing  than  would  be  possible  with  any  other  line.  For  Brantford  Roofing  is  the  ONE  best  roofing  on 
the  market.  Made  of  long  fibred  wool  completely  saturated  with  pure  Asphalt  (a  mineral  fluid  that  cannot  be  materially 
affected  by  heat  or  water,  wear  or  weather)  in  three  different  kinds — ASPHALT,  RUBBER  and  CRYSTAL. 

We  have  a  big  profit-earning  proposition  which  is  sure  to  interest  you.     Don't  overlook  it.     Write  to-day  for  full  particu- 
lars— find  out  the  reason  why  there's  profit  for  the  merchant  handling 

BRANTFORD    ROOFING 


BRANTFORD    ROOFING    CO.,    LTD. 


made  by  the 


Brantford,    Canada 


EASTERN  AGENTS— Branch  office  and  warehouse.  9  Place  D'Youville.  Montreal.  Que. 
WESTERN  CANADA— Warehouse.  117  Market  Street.  Winnipeg.  Man, 
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Hercules"  Is  The  Backbone 


Twist  Drill 

The  strength  of  a  drill  is  in  the  steel.  If  the 
steel  loses  its  strength  during  the  process  of 
manufacture,  the  drill  suffers. 

"  Hercules  "  Drills  are  twisted  while  hot  from 
High  Percentage  Vanadium  High  Speed 
Steel.  This  process  leaves  the  steel  undisturb- 
ed and  retains  its  original  toughness. 

These  drills  hold  out  longest  between  grinds 
because  they  have  the  backing. 

The  taper  shanks,  usually  one  size  larger 
than  ordinary,  prevent  tang  troubles  and  give  a 
greater  driving  power  because  the  drill  fits  into 
the  chuck  firmly  and  in  the  center. 

Your  jobber  will  supply  them  or  you  can  send 
order  direct.      Send  for  Catalogue  74-C. 


Tools    of  Quality 


MARK 

Bear  these  Marks 
Tools   of   Quality 

TRADE 


W 


MARK 

Bear  these  Marks 


Catalog  74-C  will 
be  sent  on  request 


The  Whitman  &  Barnes  Mfg.  Co. 


Established]1854 


ST.1CATHARINES,  ONTARIO 


Stocks^carried|at  Winnipeg  and  Montreal 
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H.  BOKER  &  CO. 

"TREE  BRAND" 

RAZORS  AND  POCKET  CUTLERY 


-f 


FINEST  CONCAVED  RAZOR 

"RADIUM" 

With  adjustable  guard,  fits  all  Boker's  Razors. 
For  sale  by  Leading  Wholesale  Hardware  Houses. 


Simonds 


"  Crescent 
Ground  " 


Cross-Cut  Saws 


Dealers  and  Jobbers  should  place  orders  at  once  so  that  their  stock  may  be  complete  to  supply  the  great  demand  for  Simonds 
Crescent  Cross-Cut  Saws,  that  begins  about  the  middle  of  Summer.  Write  us  about  the  quantity  you  can  use.  Give  specifi- 
cations and  shipping  date  when  delivery  would  be  desired.  If  you  take  this  matter  up  now,  it  will  be  the  surest  way  of  pro- 
tecting your  sale  of  Simonds  Crescent  Ground  Cross-Cut  Saws.     FACTORY  IN  MONTREAL. 

SIMONDS  CANADA  SAW  CO.,  Limited.         Montreal,  P.Q.,  Vancouver,  B.C.,  St.  John,  N.B. 


The  Hamilton 
RIFLES 


22 
CALIBER 

have  reached  the  height  of  mechanical  perfection, 
being  well  balanced,  accurate  and  absolutely  safe. 

They   have   few   working    parts,   which   are   very  simple   and   can    be   easily 
kept  clean. 

Both  old  and  young  will  buy  this  attractive  rifle  on  sight  and  you  will  benefit 
by  their  enthusiasm  over  its  excellent  service. 

Put  it  in  stock — give  it  a  fair  trial  and  if  unsatisfactory  return  at  our   expense. 

GET  OUR  CIRCULARS  AND  PRICES.  For  Saio  by  Jobber*. 

C.  J.  Hamilton  &  Son       Plymouth,  Mich. 
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WHERE 

QUALITY,  ACCURACY  and 
DEPENDABILITY 

are  Combined 
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INDEX     TO     ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed. 
tiser's  name  in  this  index  i   not  part  of  the  advertising  order.    The  index 
for  the   convenience   of  the   readers   of  the  paper. 


The   insertion   of 
is  inserted    solely 


the  Adver- 


Acme  Shear  Co 79 

American  Grinder  Co 19 

Armstrong  Bros.  Tool  Co 79 

Atkins  ft  Co.,  E.  0  80 

Atla.  MJg  Co 78 

Auto  Controller  Co.,  The 74 

Arlmer  Pump  and  Scale  Co 68 

A.  Y.  Dinaa  Silica  Brick  &  Lime  Co...  78 


Banwell  Hoxie  Wire  Fence  Co 80 

Barber  Asphalt  Paving  Co 13 

Barker,  D.  J 19 

Barnett.  G.sH.Oo 72 

Barton  Netting  Co 88 

BeUeriUe  Hdw.  ft  Lock  Mfg.  Co.,  Ltd.  19 

Bemis  ft  Call  Hardware  and  To.  1  Go. . .  78 

Berry  Bros.,  Ltd 65 

BOaal  ft  Banks 78 

Bowwr,  8.  F.,  &  Co.,  Ltd 51 

Brand  Ed 69 

Brandram-Henderson,  Ltd 49 

Brantford  Roofing  Co 83 

Bregent,  A.  E 26 

Brown  Boggs  Co., Ltd 14 

Buffalo  MTg.  Go 66 

Burrow  Stewart  &  Milne  Co 26 

Cameron  ft  Campbell 73 

Canada  Foundry  Co 76 

Canada  GlueOo 11 

Canada  Metal  GO 11  78 

Canada  Steel  Goods  Co 8 

Canada  Win  *  Iron  Goods  Mfg.  Co . .  23 

flwiaatllan  Popper  Go 17 

Canadian  Fairbanks  Morse  Ce. ,  Ltd. . . 

outside  front  oorer 

Canadian  Ferrosteel  Co    19 

Canadian  Hart  Wheels 78 

Canadian  Oil  Companies 58 

Canadian  Potato  Machinery  Go  79 

Canadian  Tube  ft  Iron  Co 70 

Oarerhill,  Learmontft  Go  5 


Carers  Bros. 

Qbaney  ft  8on,  8 

nhlnato  Spring  Butt  Go. 

QMHna  Mfg.  Go 

Go  wan  ft  Britton 

Cummer -Do  wa  well,  Ltd. . 


Davidson,  Thos.,  Mfg.  Co 8 

Delta  File  Works 71 

Directory  of  Manufacturers 78  79 

Dominion  Cartridge  Co 28 


Dominion  Roofing  Co 70 

Dorken  Bros 84 

Dougall  Varnish  Go 61 

Drabble  &  Sanderson 64 

Ely  Mfg.  Co.,Theo.  J 82 

Enterprise  Mfg.  Go 25 

Ford  Auger  Bit  Co 17 

Garlook  Packing  Co 73 

Gibb,  Alexander 78 

Gilbertson  ft  Co.,  W 79 

Gillette  Safety  Razor  Co..inSide  frontcover 

Gfidden  Varnish  Co        60 

Goodeli-Pratt  Co          24 

Greening,  B.,  Wire  Go 21 

Grove  Chemical  Co 77 

Gutta  Percha  ft  Rubber  Mfg.  Co 

inside  back  oorer 

Ham  *  Nott 79 

Hamilton  Brass  Mfg.  Co 67 

Hamilton  Cotton  Co 79 

Hamilton  ft  Son,  O.  J  84 

Hamilton  Stamp  ft  Stencil  Works 78 

Harrington  ft  Richardson  Arms  Co 13 

HarriB,  J.  W.,  Co 68 

Heinisoh.  R. ,  Sons  Co 53 

Herod  Machine  &  Stamping  Co 78 

Hilborn  &  Co.,  Ltd 79 

Hohlfeld  Mfg.  Co 12 

Howland,  H.  S.,  Sons  ft  Co 7 

Hutton.  Jas.,  ft  Co 77 

Imperial  Varnish  and  Color  Go 47 

International  Varnish  Go 63 

James  ft  Raid 78 

Jamieson  &  Co.,  Ltd. ,  R.  O 55 

Jardine,  A.  B,  &  Co 71 

Jones  Register  Co 71 

Kampfe  BroB     80 

Laidlaw  Bale  Tie  Go 69 

Lewis  Bros.,  Ltd 3 

Lloyd.Ed 81 

London  Bolt  and  Hinge  Works 77 

London  Foundry  Go 74 

London  Rolling  Mill  Co 81 

Lowe  Bros. ,  Ltd 47 

Lovell  Mfg.  Co     inside  baok  cover 

Lufkin  Rule  Co inside  back  cover 


Mc Arthur,  Alex.,  ft  Co. 
MoArity  &  Sons,  T 


63 
53 


McClary  Mfg.  Co 18  20 

MoDougaU,  R.,  Co 16 

McFarlane  Ladder  Works      74 

MoGlashan-Clarke  Co.,  Ltd 22 

McGregor,  Banwell  &  Co 85 

McHutcheon  Bros 24 

McKinnon  Chain  Co 72 

Magnolia  Metal  Co 14 

Manitoba  Gypsum  Co 77 

Maple  City  Mfg.  Co 69 

Martin,  L.  Co 75 

Martin-Senour  Co 81 

Maxwell,  D.,  ft  Sons 72 

May  &  Padmore  1 

Meat  ins  &  Sons 12 

Merrick,  Anderson  &  Co 27 

Metal  Shingle  and  Siding  Co 23  76 

Metallic  Roofing  Co 25 

Mitchell  ft  Co. ,  David 78 

Monarch  Hardware  10  10 

Mor  re  &  Co.,  Benjamin 55 

Morris  ft  Bailey  Steel  Co H 

Morrison  Braes  Mfg.  Co.,  Jas 82 

Myers  &  Bro.,  F.  E 81 

National  Acme  Mfg.  Co 18 

National  Hardware  Co 66 

Newman,  W.,  &  Sons 78 

Nioholson  File  Co 75 

Nickel  Plate  Stove  Polish 77 

NorcroBs  &  Sons,  C.  S 65 

North  Bros.  Mfg.  Co 1 

Nova  Scotia  Steel  and  Coal  Co 81 

Oakey.  John,  ft  Sons 17 

One  Minute  Washer  Co 72 

Ontario  Lantern  &  Lamp  Co.,  Ltd 15 

Otterrille  Mfg.  Co 76 

Owen  Sound  Wire  Fence  Go 23 

Palmer  Co.,  The  I.  E 64 

Parmenter  Bullock  Co.,  The 78 

Pease  Foundry  Co 17 

Peterborough  Lock  Go 10 

Pinchin  Johnson  &  Co.,  Ltd £1 

Pink,  Thos 62 

Plume  Co.,  Edward  C  ...  68 

Ramsay,  A.,  &  Son  Co 58 

Raymond  Bros 78 

Rem.ArmsUnion  Metallic  Cartridge  Co  28 

Robertson  Mfg.  Co. ,  Ltd.,  P.  L 88 


Rochester  Lamp  Go 16 

Rogers,  A  fred,  Ltd...   9 

Ross  Rifle  Co 88 

St.  Mary's  Wood  Specialty  Co 22 

Sadler  &  Haworth 15 

Samuel,  M.  &  L.,  Benjamin,  *  Co 73 

Schuch,  F.  J 76 

Seymour,  Henry  T.,  Shear  Co 1 J 

Sharratt  ft  Newth 79 

Shaw,  A. ,  ft  Son 79 

Sherwin-Williams  Co 59 

Sheet  Metal  Products  Go 2 

►•hurly-Dietrich  Co.  Ltd  67 

Simonds  Canada  Saw  Co 84 

Smith  Hardware  Co 77 

Soclean  Limited 2 

Southington  Mfg.  Co 79 

Spear  ft  Jaokson,  Ltd 9 

Spramator  Co...       81 

Standard  Chain  Co 10 

Standard  Mfg.  Co 20 

Standard  Paint  Co      62 

Standard  Paint  and  Vamish  Co 57 

Stanley  Rule  and  Level  Co 4 

8tanley  Works,  The outside  back  cover 

Pteel  Co  of  Canada,  Ltd 6 

Stephens,  G.  F.,&  Co 56 

Sterling  Foundry  On 74 

Stevens  Co.,  Ltd.,  The  Jno 69 

StevenB-Hepner  Co 63 

Still,  J.  H inside  back  cover 

Strachan,  Oswell  &  Co 77 

Stratford  Mfg.  Co 75 

Tallman  Brass  and  Metal  Co 76 

Thompson,  B.  &  S.  H 24 

Toronto  Plate  Glass  Importing  Go 53 

Townsend  &  Co.,  8.  P 20 

Triangle  Mfg.  Co 65 

Turpentine  Producers  Agency 63 

Ftica  Drop  Forge  Co 77 

Utilities  Limited 57 

Want  Ads 56 

Western  Distributors,  Ltd 78 

Western  Wire  and  Nail  Co 79 

Wheeler  &  Bain 27 

White  Mop  Wringer  Co 17 

Whitman  &  Barnes  Mfg.  Go 83 

Wilckes-Martin-Wilckes  Co 78 

Winnipeg  Ceiling  &  Roofing  Co 70 

Winnipeg  Paint  and  Glass  Go.,  Ltd. ...  57 

Woodstock  Wagon  &  Mfg.  Go 71 

Woon  &  Co.,  R 69 

Wright.  E  T..  ft  Co 67 


The"IDEAL"LAWIM    FENCE 


"An  Attractive  FENCE  Which   Pays  An  Attractive  PROFIT" 

The  Ideal  Fence  appeals  to  the  public  because  it  is  neat  and  ornamental,  very 
strong  and  not  expensive.  Has  a  close  mesh  which  keeps  chickens  and  small 
animals  out  of  the  yard. 

The  Ideal  Fence  not  only  affords  protection  to  the  lawn,  but  adds  greatly  to  the 
appearance  of  any  place  in  which  it  is  erected. 

One  very  important  feature  about  Ideal  Lawn 
Fence  is  that  it  is  made  of  No.  9  hard  steel 
evenly  galvanized  wire.  No  soft  or  cabled  wire 
is  used,  so  that  when  once  erected  it  does  not 
stretch,  but  maintains  its  original  appearance 
without  bagging  or  sagging. 

This  fence  can  be  put  up  quickly,  and  at  a 
small  cost,  by  anyone,  and  will  accomplish  the 
same  result  of  efficiency  and  appearance  as  an 
iron  fence  costing  many  times  as  much. 

Write  for  our  catalogue  and  price*  now 
and  catch  the  Spring  trade. 


THE 


McGregor,   Banwell 
Fence  Co.,  Limited 

WALKERVILLE,  ONTARIO 
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HAEDWAEE    AND    METAL 


CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive    Wheels 

London  Emery  Works,  London,  Eng. 
Carborundum  Co.,  Niagara  Palls,  N.Y. 
Canadian    Hart    Wheels,     Hamilton. 

Aluminum     Ware 

British  and  Continental  Agencies,  Ltd. 

Toronto 
Hero    Mfg.    Co.,    Philadelphia. 
Northern     Aluminum    Co.,     Toronto. 
Stover    Mfg.    Co.,    Freeport,    111. 
Wondershine   Limited,    Toronto. 

Ammunition 

Dominion  Cartridge  Co.,   Montreal. 
Remington  Anns  Onion  Metallic  Cart- 
ridge Co.,   New  York. 

Animal  Traps 
Oneida  Community  Ltd.,  Oneida,  N.Y. 

Anchors 

Henderson    &    Richardson,    Montreal. 
Star   Expansion   Bolt   Co.,   New   York. 

Auger  Bits 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 
Spear    &    Jackson,    Sheffield,    Eng. 
Tobin  Arms  Mfg.   Co.,   Woodstock. 

Babbitt  Metal 

Canada   Metal    Co.,    Toronto. 
Magnolia   Metal   Co.,    Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 

Bar   Iron 

Henderson    &    Richardson,    Montreal. 
Steel  Co.   of  Canada,   Hamilton. 
London    Rolling    Mills    Co.,    London. 

Bale-Ties 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Bar    Urns 

Buffalo   Mfg.    Co.,    Buffalo,    N.    Y. 
Bath    Room    Fittings 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 

S.  Stemau  &  Co.,  Brooklyn,  N.Y. 

Belting 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  &  Haworth,  Montreal. 

Belting,  Hose,  etc. 

Gutta  Percha  and  Rubber  Mfg.  Co., 
Toronto. 

Bird   Cages 

E.   T.   Wright  &  Co.,   Hamilton. 
Binder    Twine 
Plymouth  Cordage   Co.,   N.   Plymouth, 

Mass. 

Bolts   and   Nuts 

London  Bolt  and  Hinge  Works,  Lon- 
don,  Ontario. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

National   Acme   Mfg.    Co..    Montreal. 

Boilers   and   Radiators 

Pease    Foundry    Co.,    Toronto. 
Gurney   Foundry  Co.,   Toronto. 

Bolts — E  x  pan  sion 

Star  Expansion  Bolt  Co.,  New  York. 
Brass    Goods 

British  &  Continental  Agencies,  Ltd., 
Toronto. 

Jas.  Cartland  &  Son  Ltd.,  Birming- 
ham,   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson    &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Stover  Mfg.   Co.,   Freeport,    111. 

Brass,  Sheets,  Tubes  and  Bods 

Henderson    &    Richardson,    Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 

Brushes 

Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Rings — Galvanized,    Brass 
and  Plain 

Star  Expansion  Bolt  Co.,  New  York. 
Builders'  Tools   and   Supplies 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,    Learmont   &    Co.,    Montreal 
Howland,  H.   S.   Sons  &  Co.,  Toronto 
Lewis    Bros.    &    Co.,    Montreal. 
Lufkin    Rule   Co.,    Saginaw,    Mich. 
North  Bros.  Mfg.  Co.,  Philadelphia,  Pa 
Stanley  Rule  &  Level  Co.,  New  Britain. 

Builders'  Hardware 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

May  &  Padmore,  Birmingham,  Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough. 

Cans 

American    Can    Co.,    Montreal. 

Thos.     Davidson    Mfg.    Co.,    Montreal. 

McClary   Mfg.    Co.,    Toronto. 


Bissell      Carpet      Sweeper      Company, 


The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 

Hamilton    Brass    Mfg.    Co.,    Hamilton. 

Carpet    Sweepers 

ssell      Carpet 
Grand    Rapids,    M 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 

Carriage    Springs    and    Axles 

Guelph  Spring  and  Axle  Co.,   Guelph. 

Cartridges 

Dominion   Cartridge   Co.,    Montreal. 

Cash   Registers 

National    Cash   Register    Co.,    Toronto. 
Cattle   and    Trace   Chains 

Greening,   B„   Wire  Co.,   Hamilton. 
McKinnon    Chain   Co.,    St.    Catharines 
Oneida    Community    Limited,    Niagara 
Falls,    Ont. 

Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Alf.    Rogers,    Ltd.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal 

Churns 

Connor,  J.  H.,  &  Sons,  Ottawa,  Ont. 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  &  Sons,  St.Mary's,  Ont 

Chafing  Dishes 

Buffalo   Mfg.    Co.,   Buffalo. 

S.   Sternau  &  Co.,   Brooklyn,  N.Y. 

Chaplets 

S.  Cheney  &  Son,  Manlius,  N.Y. 

Clippers — AH  Kinds 

American  Shearer  Mfg.  Co.,  Nashua.NH 
Chicago    Flexible    Shaft   Co.,    Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 
Mass. 

Clocks 

The  Western  Clock  Mfg.  Co.,  La  Salle, 
111. 

Clothes    Reels   and    Lines 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Hamilton    Cotton    Co.,    Hamilton. 

Clothes   Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
American  Wringer  Co.,  New  York  City 
Lovell    Mfg.    Co.,    Erie,    Pa. 

Cold   Rolled    Strip    Steel 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burg,  Pa. 

Cordage 

Hamilton    Cotton    Co.,    Hamilton. 
Plymouth    Cordage   Co.,    N.    Plymouth, 
Mass. 

Cow   Ties 
Greening,  B.,   Wire  Co.,  Hamilton. 
McKinnon    Dash    and    Metal    Co.,    St. 

Catharines. 
Oneida   Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo   Mfg.    Co.,    Buffalo,    N.Y. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto,  Win- 
nipeg. 

E.  T.  Wright  &  Co.,  Hamilton. 

Cutlery — Razors,     Scissors,    etc. 
Caverhill,    Learmont  &   Co.,    Montreal. 
Crookes,    Jonathan,   &   Son 
Dorken    Bros.    &    Co.,    Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson    &    Richardson,    Montreal. 
Heinisch's,   R.,   Sons  Co.,  Newark.N.J. 
Howland,  H.S.,  Sons  &  Co.,  Toronto. 
Hutton,   Jas.,   &   Co.,    Montreal. 

F.  W.   Lamplough   &  Co.,   Montreal. 
McGlashan,   Clarke  Co.,   Ltd.,   Niagara 

Falls. 

Door   Checks 

Wm.    Keating,    Toronto. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

Door  Hangers 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Richards  Wilcox  Mfg.  Co.,  Aurora,  111. 

Door    Springs 

Stover    Mfg.    Co.,    Freeport,    111. 

Drawer  Pulls 

Stover   Mfg.    Co.,    Freeport,    HI. 

Drills,  Brick  and   Stone 

Star   Expansion    Bolt   Co.,    New   York. 
Whitman     &     Barnes    Mfg.     Co.,     St. 
Catharines. 

Drills — High    Speed 

Alexander    Gibb,     Montreal. 


Drinking  Cups 

Hero    Mfg.    Co.,    Philadelphia. 
Dry  Batteries 

Canadian   Carbon    Co.,    Winnipeg. 
Eavetroughs 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto,  Win- 
nipeg. 

E.   T.   Wright  &  Co.t   Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler    &    Bain,    Toronto. 

Emery   or   Corundum   Wheels 

The  Carborundum  Co.,  Niagara  Falls, 
N.Y. 

Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 

London  Emery  Works,  London,  Eng. 

Electric   Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 
Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Tor- 
onto. 

Emery    Cloth 

London  Emery  Works,  London,  Eng. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 
McClary's,    London,    Ont. 

Escutcheon    Pins 

The  Parmenter  &  Bulloch  Co.,  Gana- 
oque,    Ont. 

Fencing — Woven  Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,  Banwell  &  Co.,  Walker- 
ville. 

Files   and    Rasps 

Barnett  Co.,  G.  &  H.,  Philadelphia,  Pa 
Delta  File  Works,   Philadelphia,   Pa. 
Disston,  Henry,   &  Sons,  Philadelphia, 

Pa. 
Nicholson   File   Co.,    Port  Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 

Montreal. 
Spear    &    Jackson,    Sheffield,    Eng. 

Firearms    and    Ammunition 

Harrington  &  Richardson  Sons  Co., 
Worcester,    Mass. 

C.  J.  Hamilton  &  Son,  Plymouth, 
Mich. 

Tobin   Arms   Mfg.    Co.,    Woodstock. 

Fire  Escapes 

Canada  Foundry  Co.,   Ltd.,   Toronto. 
Dennis   Wire  &   Iron   Co.,   London. 

Fine   Iron* 

Stover  Mfg.   Co.,   Freeport,   HJ. 

Fire  Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor, Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 

Food  Choppers 

Enterprise    Mfg.    Co.,    Philadelphia. 

D.  Maxwell    &    Sons,    St.    Mary's. 

Foot  Warmers 

Chicago   Flexible   Shaft   Co.,    Chicago. 

Forgings 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 

Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.    Davidson   Mfg.    Co.,   Montreal. 
The   Steel   Co.   of  Canada,   Ltd,   Ham- 
ilton. 

Galvanized    Iron 

W.  Gilbertson  &  Co.,  Ltd.,  Alex. 
Gibb,    Montreal,    Agent. 

Henderson    &    Richardson,    Montreal. 
John    Lysaght,     Ltd.,     Bristol,    Newport 
and   Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Gas    Fixtures 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 

Glass 

Hobbs  Mfg.   Co.,   London. 
Toronto  Plate  Glass  Imp.  Co.,  Toronto 
Winnipeg    Paint  &  Glass  Co.,  Winnipeg 
Consolidated     Plate     Glass     Co.,     Tor- 
onto. 

A.  Ramsay   &   Son,    Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 


Glass,  Ornamental 

Consolidated  Plate  Glass  Co.,   Toronto 

Hobbs    Mfg.    Co.,    London. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Glass   Paper 

London   Emery   Works,    London,    Eng. 
Glass,   Wired 
Hobbs    Mfg.    Co.,    London. 
Toronto    Plate    Glass    Imp.    Co.,    Tor- 
onto. 
Winnipeg  Paint  &   Glass  Co.,    Winni- 
■  peg. 

Consolidated  Plate  Glass  Co.,   Toronto 
Glaziers'  Diamonds 
Pelton,    Godfrey   S. 
Sharratt   &   Newth,    London,    Eng. 
Winnipeg   Paint  &  Glass  Co.,    Winni- 
peg. 

Glue 

The    Canada    Glue    Co.,    Ltd.,    Brant- 
ford. 
Henderson    &    Richardson,    Montreal. 

Grindstones 

Richards- Wilcox     Mfg.     Co.,     Aurora, 

American  Grinder  Mfg.  Co.,  Mil- 
waukee. 

Guns 

Harrington    &    Richardson    Arms    Co. 

Worchester,    Mass. 
Tobin  Arms  Mfg.  Co.,  Woodstock,  Ont. 
C#  .is    Hamilton    &    Son,     Plymouth, 

Mich. 

Hammers 

Stover  Mfg.   Co.,   Freeport,   m. 
Whitman     &    Barnes    Mfg.    Co.,    St. 
Catharines. 

Handles 

Still     J     H.     Mfg     Co..    St.    Thomas. 
W.    C.    Crawford   Co.,   Tilbury. 

Hay  Unloading  Tools 

F.   E.   Myers  &  Bro.,   Ashland,   Ohio. 

Hinges 

Canada    Steel    Goods    Co.,    Hamilton. 
Cowan    &    Britton,    Gananoque. 
Montreal    Hardware    Co.,    Montreal. 
The     Stanley     Works,     New     Britain. 
Conn. 

Hinges,     Spring 
Chicago    Spring    Butt    Co.,    Chicago. 
Standard    Mfg.    Co.,    Shelby,    Ohio. 

Hockey   Sticks 

Still,  J.  H.  Mfg.   Co.,   St.   Thomas. 
St.    Marys    Wood    Specialty    Co.,    St. 
Marys. 

Hooks 

Henderson    &    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited.    Ham- 
ilton. 
Stover  Mfg.   Co.,   Freeport,   DJ. 

Hoop  Iron 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Hoops — Steel    and    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

Horseshoes  and  Nails 

Steel   Co.   of  Canada,   Ltd.,   Hamilton 

Ice    Cream    Freezers 

North   Bros.   Mfg.   Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Ice  Cutting  Tools 
North  Bros.  Mfg  Co.,  Philadelphia,  P« 

Iron   and    Steel   Bars 

Henderson    &    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Hamilton 

London   Rolling  Mill  Co.,   London. 

Iron   Pipe 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 
Canada    Tube    &    Iron    Co.,    Montreal. 

Iron    Pumps 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 
R.    McDougall    Co.,    Gait. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa 
F.    E.    Myers  &   Bro.,   Ashland,    Ohio. 

Knife   Polish 

London    Emery    Works,    London,    Eng. 
Ladders 

Stratford  Mfg.   Co.,   Stratford,   Ont. 
Ladders — Shelf 

Hamilton   Brass   Mfg.    Co.,    Hamilton. 

F.    E.    Myers  &   Bro.,    Ashland,   Ohio. 

Richards- Wilcox  Mfg.  Co.,  Aurora. 
111. 
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lamps.  Acetylene 

Maple  City  Mfg.   Co.,   Monmouth,   m. 
Lampblack 

The   L.    Martin    Co.,    New   York. 

Wilckes  Martin  Wilckes  Co.,  New  York 

Lanterns 
Thos.    Davidson   Mfg.    Co.,   Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,  Toronto,   Winnipeg 

E.  T.    Wright    &    Co.,    Hamilton. 

Lawn     Fencing: 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

McGregor  Banwell   &  Co.,   Walkerrille 

Ban  well  Hoxie  Wire  Fence  Co.,  Ham- 
ilton, 

Lawn  Mowers 
D.  Maxwell  &  Sons,  St.  Mary's,  Ont. 
Supplee  Hardware  Co.,  Philadelphia 
Clipper  Lawn  Mower  Co.,  Dixon,  111. 
S.  P.  Townsend  &  Co.,  Orange,  N.J. 
Whitman  &  Bames  Mfg.  Co.,  St. 
Catharines. 

Lawn   Swings 

F.  E.    Myers   &  Bro.,    Ashland,    Ohio. 
Stratford  Mfg.   Co.,    Stratford,   Ont. 

Lightning:    Rods 

Hamilton  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

Locks,    Knobs,    Escutcheons,    etc. 

Belleville  Hdw.  and  Lock  Mfg.  Com- 
pany,  Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

May  &  Padmore,   Birmingham,   Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough    Lock    Mfg.    Co.,    Peter- 
borough,   Ont. 
Lumbering:    Tools 

Pink,  Thos.,  &  Co.,  Pembroke,  Ont 
Manufacturers*  Ag-ents 

Gibb,   Alexander,    Montreal. 

Mcintosh,    H.    F.,    &   Co.,    Toronto. 

Western   Distributors   Ltd.,    Saskatoon. 

Mantels   and    Grates 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 

Match   Boxes 

Stover    Mfg.    Co.,    Freeport,    111. 

Metals 
Canada    Metal    Co.,    Toronto. 
Caverhill,    Learmont  &   Co.,   Montreal. 
Gibb,   Alexander,   Montreal. 
Henderson    &    Richardson,    Montreal. 
Leslie,  A.  C,  &  Co.,  Montreal. 
Lysaght,   John,   Bristol,   Eng. 
Magnolia    Metal    Co.,    Montreal. 
McKechnie  Bros.,   Birmingham,   Eng. 
Nova  Scotia  Steel  and  Coal  Co.,   New 

Glasgow,    N.S. 
Samuel,    Benjamin   &  Co..   Toronto. 
The  Sheet  Metal  Products  Co.of  Canada 

Ltd.,   Montreal.   Toronto,    Winnipeg 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Thompson,   B.   &  S.  H.  &  Co., Montreal 

Metal  Lockers 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Dennis  Wire  &  Iron  Co.,  London,  Ont. 

Metal  Shingles,  Sidings,  Etc. 

Gait  Art  Metal  Co.,   Gait. 

Metallic  Roofing  Co.,   Toronto. 

Metal  Shingle  and  Siding  Co.,  Preston. 

Metal    Polish,   Emery    Cloth,   Etc. 
Oakey,  John,  &  Sons,  London,  Eng. 
John    C.    Wilson,    Ottawa. 

Metal    Stove    Fronts 
Canada  Foundry  Co.,   Ltd.,  Toronto. 

Mop    Holder 

Theo.   J.    Ely  Mfg.    Co.,   Erie,   Pa- 
Mop    Wringers 
White    Mop   Wringer   Co.,    Fultonville, 
N.Y. 

Nail    Pullers 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  Hardware  Co.,   Montreal. 

Nails,  Wire 
Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
P.  L.  Robertson  Mfg.  C,  Milton,  Ont. 
Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Oilers 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Hero    Mfg.    Co.,    Philadelphia. 
Maple  City   Mfg.    Co.,   Monmouth,    111. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto.   Winnipeg 
Wright,  E.  T.  &  Co.,  Hamilton,  Ont. 

Oil    Stones 

Canadian  Hart  Wheels,  Hamilton,  Ont 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil    Stoves 

McClary    Mfg.    Co.,    London. 

Queen    City   Oil    Co.,    Toronto. 


Oil   Tanks 

Bowser,    S.    F.,    &    Co.,    Toronto. 
Ornamental   Iron   and   Wire 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton, 
Dennis  Wire  &  Iron  Co.,  London,  Ont 
Packing 
Garlock   Packing  Co.,   Hamilton,   Ont. 

Paints,  Oils.  Varnishes 

Berry  Bros.,  Limited,  Walkervile,  Ont. 

Brandram    Henderson,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Donga  11    Varnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial   Varnish   and  Color  Co.,   Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin   &  Co.,   Toronto. 

Pinchin,    Johnson    Co.,    Toronto. 

Pratt    &     Lambert     Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard    Paint    and    Varnish    Works, 
Windsor,    Ont. 

G.     F.     Stephens    &     Co.,     Winnipeg, 
Man. 

Winnipeg   Paint  &   Glass  Co.,    Winni- 
peg. 
Paint   and    Varnish    Remover 

Chadeloid  Chemical  Co..  New  York. 

Dougall   Varnish  Co.,   Montreal. 

Imperial    Vamish    &    Color    Co.,    Tor- 
onto. 

Perforated    Sheet    Metals 

Canada    Wire    and    Iron    Goods    Mfg. 

Co.,    Hamilton. 
Greening,   B.,   Wire  Co.,  Hamilton. 

Pig   Iron 

Henderson    &    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Samuel  Benjamin   &  Co.,   Toronto. 
A.   C.   Leslie  &  Co.,   Montreal. 

Pipe,    Wrought    Lead    and 

Galvanized 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Canadian  Tube  &  Iron  Co.,   Montreal. 

Pliers 

Henderson   &   Richardson,    Montreal. 
Smith    Hardware    Co.,    Montreal. 

Poultry    Netting 

Greening,     B.,     Wire     Co.,     Hamilton, 

Ont. 
John   Lysaght,    Ltd.,    Bristol,    Newport 

and    Montreal. 

Pruning    Knives 

International    Tool    Co.,    Detroit. 
Pumps 
Canada    Foundry    Co.,    Ltd.,    Toronto. 
R.   McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 

Pumps,   Power 

Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 

Putty 

Brandram-Henderson   Co.,    Montreal, 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams  Co.,  Montreal. 
Pinchin- Johnson    &   Co.,   Toronto. 

Rat  Traps 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
Lovell    Mfg.    Co.,    Erie,    Pa. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 

Razors 

Gillette  Safety  Razor  Co.,  Montreal. 
Greeff-Bredt   &   Co.,    Toronto. 
Jonathan    Crookes    &    Son,     Sheffield, 

Eng. 
Dorken    Bros.    &    Co.,    Montreal. 
Jas.   Hutton   &   Co.,   Montreal. 

Razor   Hones 

Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 

Razor   Strops 
J.   R.  Torrey  &  Co.,   Worcester,   Mass. 

Registers 
Jas.     Stewart     Mfg.     Co.,     Woodstock, 

Ont. 
Canadian    FerTOSteel    Co.,    Bridgeburg. 

Rivets 

Steel   Co.   of  Canada,   Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
P.   L.   Robertson   Mfg.   Co.,  Ltd.,   Mil- 
ton  West,   Ont. 

Roofing   Supplies 

Barber  Asphalt   Co.,    Philadelphia. 
Brantford    Roofing    Co.,    Brantford. 
Canadian    Supply   Co.,    Toronto. 
Dominion     Roofing     Co.     of     Canada, 
Ltd.,    Toronto. 


Gait  Art  Metal  Co.,   Gait,   Ont. 

McArthur,    Alex.,    &    Co.,    Montreal. 

Metal  Shingle  &  Siding  Co.,  Preston, 
Ont. 

Metallic   Roofing  Co.,   Toronto. 

United  Roofing  &  Mfg.  Co.,  Phila- 
delphia,  Pa. 

Winnipeg  Paint  &  Glass  Co.,  Winni- 
peg. 

Rope 

Independent   Cordage   Co.,    Toronto. 
Rules  and   Gauges 

Jas,  Chesterman  &  Co.,  Ltd.,  Shef- 
field,   England. 

Lufkin   Rule  Co.,   Windsor. 
Saws 

Atkins,  E.  C,  &  Co.,  Indianapolis, 
Ind. 

Disston,  Henry,  &  Sons,  Philadelphia. 

Drabble   &   Sanderson,    Sheffield,   Eng. 

Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 

Simonds  Canada  Saw  Co.,   Montreal. 

Spear    &    Jackson,    Sheffield,    Eng. 

Scales 

Aylmer  Pump  &  Scale  Co.,  Ayhner, 
Ont. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Renfrew  Scale  Co.,   Renfrew,   Ont. 

Screws,   Nuts,   Bolts 

National   Acme   Mfg.   Co.,   Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton, 

Screws,  Wood 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.   of  Canada,  Hamilton. 

Scythe    Stones 

The  Carborundum  Co.,  Niagara  Falls, 
New   York. 

Shears,  Scissors 

Acme  Shear  Co.,   Bridgeport,  Conn. 
R.  Heinisch's  Sons  Co.,   Newark,  N.J. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
J.  Wiss  &  Sons  Co.,  Newark,  N.J. 

Shelf   Boxes 

Cameron     &     Campbell,     Toronto. 
Shovels    and    Spades 
Spear    &    Jackson,    Sheffield,    Eng. 

Sieves   and    Screens 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Silverware 

McGlashan,  Clarke  Co.,  Niagara  Falls. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 

Sprayers 
T.    Collins    Mfg.    Co.,    Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,    Winnipeg 
E.    T.    Wright    &    Co.,    Hamilton. 
Spramotor  Co.,  London. 

Springs 

B.     Greening  Wire  Co. ,  Ltd. ,  Hamilton 
Henderson    &    Richardson,    Montreal. 

Spring    Hinges,    Etc. 
Chicago  Spring  Butt  Co.,  Chicago,  HI. 
Standard   Mfg.    Co.,    Shelby,   Ohio. 

Staples 
B.    Greening    Wire  Co.,  Ltd.,  Hamilton 
Steel   Co.   of  Canada,   Ltd.,  Hamilton. 

Steel— High  Speed 

Alexander   Gibb,    Montreal. 
Henderson    &    Richardson,    Montreal. 

Steel— Cold    Rolled    Strip 

Morris  &  Bailey  Steel  Co.,  Pittsburg. 
Stencils 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

E.  T.   Wright  &  Co.,   Hamilton,   Ont. 
Herod      Machine     &      Stamping     Co., 

Brantford. 

Store    Ladders 

Hamilton  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 

Stoves,   Furnaces 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,    London,    Ont. 
Pease  Foundry  Co.,   Toronto. 
D.   J.   Barker  &   Co.,    Picton. 

Tacks 

The  Steel  Co.  of  Canada,  Ltd.,Ham- 
ilton. 

Tapes 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont, 

Tiling — Wall  and  Floor 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 


Tin    Plate 

Henderson    &    Richardson,    Montreal. 

A.  C,   Leslie  &  Co.,  Montreal. 

B.  &   S.   H.   Thompson  &   Co.,   Mont- 
real. 

M,    &    L.    Samuel,    Benjamin    &    Co., 
Toronto. 
Tools 

The   Chapin   Stevens  Co.,   Pine   Mead- 
ow,  Conn. 

The      Goodell-Pratt     Co.,      Greenfield, 
Mass. 

Spear    &    Jackson,     Sheffield,    Eng. 

Allan    Hills    Edge   Tool    Co..    Gait. 

Armstrong    Bros.    Tool    Co.,    Chicago. 

Robt.    Sorby    &    Sons,    Sheffield. 

Stanley     Rule     &     Level     Co.,    New 
Britain. 

International   Tool   Co.,   Detroit. 
Tools — Metal    Workers' 

Brown-Boggs   Co.,    Hamilton. 
Tool  Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther   Grinder   Mfg.    Co.,    Milwaukee. 
Richards-Wilcox     Mfg.     Co.,     Aurora, 

111. 

Trucks 

Ayhner    Pump    &    Scale    Co.,    Aylmer. 

Ont. 
Renfrew    Scale    Co.,    Renfrew,    Co. 

Varnishes:     See  Paints 
Berry  Bros.,  Limited,  Walkerrille,  Ont 
Dougall    Varnish    Co.,    Montreal. 
Glidden  Varnish  Co.,  Toronto. 
International    Vamish    Co.,    Toronto. 
Pratt   &   Lambert,    Bridgeburg. 

Ventilators 

Harris,  J.  W„   Co.,   Montreal. 

Vises 

Henderson    &    Richardson,    Montreal. 
Hollands   Mfg.    Co.,    Erie,    Pa. 
Chas.   Parker  Co.,    Meriden,   Conn. 
Prentiss   Vise   Co.,    New   York. 

Washing    Machines,    Etc. 
J.  H.  Connor  &  Son.,  Ottawa,  Ont. 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
D.   Maxwell  &   Son,   St.  Mary's,   Ont, 
One    Minute   Washer  Co.,    Toronto. 
London   Foundry  Co.,   London. 

Wall   Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle    Irons 

Stover  Mfg  Co.,  Freeport,  111. 
Wagons — Children's 

Wodstock   Wagon    Co.,    Woodstock. 
Washers 

P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.    of  Canada,  Limited,  Hamilton 

White  Lead 

Brandram-Henderson     Co.,     Montreal. 
Steel  Co.    of  Canada,  Limited,  Hamilton 

Wholesale    Hardware 
Caverhill,    Learmont   &   Co.,    Montreal 
Howland,  H.  S.,   Sons  &  Co.,  Toronto 
Lewis  Bros.  &  Co.,  Montreal. 

Window    Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire   Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire  Door  Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire — Iron,    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

P.   L.    Robertson  Mfg.  Co.,  Milton,  Ont. 

Steel  Co.    of  Canada,  Limited,  Hamilton 
Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd., 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire    Goods,    Bright 

Steel  Co.    of  Canada,  Limited,  Hamilton 
Wire    Goods 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Wire    Machinery 

Ed  Brand,  472  Moss  Lane.,  Manchester 
Eng. 

Wire   Products 

Andrews    Wire    Works,    Watford,    Ont. 
Wire    Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 

Jas.    Steele   Limited,   Guelph,   Ont. 
Wrenches 

Cochran    Pipe    Wrench    Co. 

Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 

Bemis    &    Call    Hdwe.    tc    Tool    Co., 
Springfield,    Mass. 
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"%*$*" 


High  Velocity 


There  Are 
Lots  of 

Men  With 
$70.00 


Quite  a  few  go  to  your  store  and  could  be  tempted  by  a  "  Ross  "  High 
Velocity  Rifle. 

In  fact  every  sportsman,  who  has  the  price,  will  look  longingly  at  this 
arm  and  require  very  little  coaxing  to  buy  it. 

And  this  one  sale  is  not  a  bad  day's  work ! 

If  you  have  not  any    in   stock,  write  at 
once  for  discounts  and  full  particulars. 


THE  ROSS  RIFLE  CO., 


QUEBEC,  QUE. 


~WB 


PAT.  FEB.  2.  1909 


ROBERTSON  SSI^T 

WOOD  SCREWS 

Have  a  decided  advantage  over  other  styles  of  wood  screws. 
By  having  a  square  hole,  into  the  centre  of  which  a  specially 
designed  screwdriver  fits  snugly,  it  does  away  with  all  possi- 
bility of  slipping,  which  often  proves  disastrous  to  the  screw, 
and  wastes  a  considerable  amount  of  the  workman's  time. 

They  will  sell  on  sight — get  our  prices  at  once. 

We  also  manufacture  high-grade  Hand  Drivers,  Yankee  Bits, 
Brace  Bits,  Rivets,  Burrs,  Washers,  Nails  and  Wire. 

SEND  FOR  CATALOG 

The  P.  L.  Robertson  Manufacturing  Co.,  Limited,  Milton,  Ont. 

TORONTO  WAREHOUSE,  19  Jarvis  Street        -        F.  J.  Schueh,  Agent 

Montreal   Agent:  — Edwin  Schofield,  Room   509    Canadian    Expreu  Building,   Montreal,  Que. 
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IF    \T'S  AN 


r^v  WDIWf.PD    *** 


WRINGER 


csS 


V 

V 


fe^ 


THAT'S   ALL   YOU   NEED  TO 
KNOW   ABOUT  A   WRINGER 

The  quality  goes  in    before  the 

name  goes    on.       Do    you 

handle  them?     If 

not,  why? 

LOVELY  MFG.  CO. 

□     ERIE,  PA.    U.S.A.  □ 


Pearson's 
Patent  Poke  No.  2 


possesses  several  strong  advantages 
over  other  makes,  and  will  yield  you 
a  good  profit. 

It  cannot  slip  off,  doesn't  wear  the 
mane,  and  is  very  easily  adjusted. 

It  is  light,  but  very  strong,  and  will 
prevent  running  in  the  field. 

Does  not  interfere  with  the  animal's 
comfort  when  lying  down,  and  allows 
it  to  eat  comfortably. 

Guaranteed  to  be  exactly  as  represent- 
ed or  money  refunded. 

Get  our  circulars  and  prices. 


J.H.  STILL  MFG.  CO.,  Ltd 

ST.  THOMAS,  ONT. 


GOLD    MEDAL   WORLD'S  EXPOSITION,   BRUSSELS,    1910 
r:K£Rtx^R.d.Cfc 


Valve  Discs 


For  long  and  satisfactory 
service,  nothing  to  equal 
them  has  ever  been  made. 


PRACTICALLY 


INDESTRUCTIBLE" 


Manufactured  molely   by    THE    CUTTA    PERCHA    &    RUBBER    MFC.    CO.    Of  TORONTO,  UMITEO 
Toronto  Montreal  Halifax  Winnipeg  Calgary  Vancouver 

MEASURING     TAPES     with     SnUoTltovieOllAs     READINGS 


An   improvement  originated  and   brought  out  a  few   years  ago  by 


/UF/ftN 


/UFK/N 


PATENTED  IN  CANADA  AND  ENGLAND 

U.S.   Patent  pending. 

Measuring    Tapes    always    embody     the    latest     improvements,     and    are     leaders    of    the     field    because  they 
have  always  given  satisfaction. 

THE/i/FKIA(ftl/LE{?q.  OfQaNAJ>A,ITJ>. 
— =  W/NDSO/tONT. 


IT  A  K  D  W  A  R  E     A  N  D     M  1*:  T  A  L 


I 


Cuts  actual  size 


In  every  set  are  one  pair  of  2V2  in.  wrought  light  narrow  butts,  one  hook 
and  eye,  and  two  V/2  in.  bolts.  Your  customers  will  be  quick  to  see  the  advantage 
of  having  a  bolt  at  each  side  of  the  window. 

Japanned  or  "Stanley"   SHERARDIZED. 

Packed  with  screws,  one  set  in  a  box,  12  sets  in  a  carton,  a  gross  sets  in  a  case. 
Backed  by  the  S.  W.  Guarantee.     Tell  your  Jobber  to  supply  you. 
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HARDWARE-METAL 
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Publication  Office :   Toronto,  Canada 
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Great  Britain's  Merchant  Fleet 


carries 


LYSAGHT'S  SHEETS 

To  ALL  PARTS  of  the  World 


Over  one  thousand  tons  on  one  steamer 
alone  en   route  to   Montreal 


Reliable  quality  is  the  reason  for  their  popularity 


JOHN    LYSAGHT,   LIMITED 

Maker* 

Bristol,  Newport  and  Montreal 


y\ 


A.  C.  LESLIE  &  CO.,  LIMITED 

Montreal} 

Managers,  Canadian  Branch 
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^hose  *ho  rise 
sc    early    even 

_B\g  Bcn" 


Big  Ben  Store  Helps 


In  order  to  enable  Canadian  dealers  to 
get  the  maximum  benefit  from  the  Big  Ben 
campaign  now  running  in  Canadian  mag- 
azines, we  are  packing  Big  Ben  specially 
for  Canadian  trade,  six  in  a  carton  with  a 
full  set  of  store  selling  helps  (two  posters, 
two  show  cards,  two  metal  signs. ) 

On  an  order  for  12  we  j.dd  a  solid  ma- 
hogany display  stand.     On  an   order  for  24 


or  more,  we  print  your  name  on  dials,  give 
the  posters,  display  stand,  and  a  beautiful 
metal  sign  lithographed  in  rive  colors. 

Big  Ben  and  his  selling  helps  are  being 
carried  in  stock  by  54  wholesale  Canadian 
distributors.  We  will  be  glad  to  let  you 
have  their  names  upon  request.  Any  will 
tell  you  Big  Ben  is  the  best  made  and  the 
best  selling  alarm  that's  ever  been  put  out. 


In  broken  and  dozen  lots,  $2.15  less  2%.       In  lots  of  24,  $2.05  less  2%. 
The  Western  Clock  Co.,  La  Salle,  111. 
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■J 


Carborundum 
Co-Operation 


r 


"T  is  one  thing  to  sell  a  dealer  a  bill  of 

goods — it  is  quite  another  thing  to  help 

him    sell    what  he  has  bought.     Every 

time  a  dealer  buys  a  stock  of  Carborundum 

Sharpening  Stones  he  gets  the  full  benefit 

of  Carborundum  sales  helps — of  Carborundum  advertising  that  always  has  created  the  demand 

— of  the  prestige  of  Carborundum  quality. 

The  Carborundum  Company  is  doing  more  than  ever  before  to  aid  the  dealer  to  turn  over  his 
stock — to  make  his  sharpening  stone  account  one  of  his  leaders. 

Carborundum  window  displays — lithograph  cut  outs — circular  matter — booklets — display  cases 
■ — prepared  newspaper  copy — all  free  to  the  dealer,  and  are  doing  great  work  in  identifying  the 
Carborundum  dealer  as  the  dealer  who  sells  more  sharpening  stones. 

Have  you  our  catalog — discounts — trade  help  offers.     A  letter  will  bring  them. 

The  Carborundum  Company,  Niagara  raiis,  n.y. 


THE  LIGHTNING  AND  BLIZZARD 


FREEZERS 

stand  ready  to  serve  you 
in  the  same  satisfac- 
tory manner  in  which 
they  have  served  both 
trade  and  consumer 
for  over  a  quarter  of 
a  century.  The  con- 
struction is  of  the  same 
high  class.  They  run 
easy,  freeze  quickly 
and  take  the  smallest 
amount  of  ice  and  salt 
of  any  freezer  made. 
The  extensive  adver- 
tising from  season  to 
season  has  created  a 
permanent  demand. 
They  bring  trade  and 
help  you  keep  it. 


Better  let  your  Jobber  quote  at  once. 

NORTH  BROS.  MFG.  CO. 

Philadelphia,    Pa. 
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MOTOR    BOATING 

Will  be  more  popular  than  ever  this  season 


THIS  year  promises  to  be  a  record  year  in  the  motor  boat  field.  When 
the  season  opens  there  will  be  a  large  number  of  new  boats,  and  old 
boats  fixed  up.  What  are  you  doing  to  reap  the  benefit  of  this  trade  ? 
Every  wide-awake  dealer  should  stock  motor  boat  supplies  and  marine  hard- 
ware. We  carry  the  largest  stock  of  accessories  in  Canada.  Our  Motor  Boat 
Accessory  Catalog  is  ready  for  mailing  ;  a  card  asking  for  Catalog  H.  24  will 
bring  it  to  you. 

If  you  are  interested  in  Marine  Engines  you  should  have  our  Catalog  H  23. 

WHEN   WRITING   FOR    CATALOGS    ADDRESS    OUR    NEAREST    BRANCH. 


The  Canadian  Fairbanks -Morse   Co., 

LIMITED 


MONTREAL 
ST.  JOHN 
OTTAWA 


TORONTO 

WINNIPEG 

CALGARY 


SASKATOON 

VANCOUVER 

VICTORIAl 


THE  S.M.P.  RAILROAD  MILK  CANS 

Roll-Rim  and 
Inside  Hoop 
Pattern,  Dome 
or  Seamless 
Covers,  with 
Drop  or  Sta- 
tionary Malle- 
able. Iron  Side 
Handles. 


8  and  10  gallon 
cans  supplied 
with  either 
dome  or  seam- 
less covers  as 
required.  4  and 
6  gallon  cans 
have  dome 
covers. 


Prices   on 

-Application 

Gallons 
4      6      8      10 


Bodies  of  4  and 
6  gallon  cans 
made  of  22 
gauge  tinned 
iron,  8  and  10 
gallon  cans  18 
gauge. 


INSIDE  HOOP  PATTERN 


ROLL-RIM  PATTERN 


TKe   SKeet    Metal    Products    Company 


OF  CANADA 


MONTREAL 


SUCCESSORS  TO 

KEMP  MANUFACTURING  COMPANY 

TORONTO 


LIMITED 


WINNIPEG 


HARDWARE     AND     METAL 


m-  YOU  Should 


Thousands  Upon  Thousands 

of  sewing  machines  of  the  same  make  as  ours 

Are  Sold  Annually 


in  the  United  States— about  200,000— by 
Hardware  Merchants  who  known  o  more 
about  Sewing  Machines  than  you  do. 

YOU    NEED    NOT    BE     AN   EXPERT 

to  handle  Our  Line. 

Many  Canadian  Dealers  are  doing  a  very 

pleasing  and  profitable   business   with   our 

FOUR  EXCELLENT  SELLING 


SLACK  ^^  DIAMOND 
Ball  Bearing — Drop  Head 


SEWING  MACHINES 


PIONEER 
Cone  Bearing — Drop  Head 


Our  Four 
Machines 
cover  the 
entire 
range  of 
requirements, 
and  are  values 
unsurpassed. 


Why   Pass   Up   a  Profitable  Business  to 

the  Sewing  Machine  Agency,  Peddler  or 
Dry  Goods  Store. 

Sewing  Machines  in  YOUR  Store 
will  attract  the  women — which 
means  more  Carpet  Sweepers, 
more  Freezers,  more  Food 
Choppers  and  more  Kitchen  and 
Household  goods  sold.  They 
buy  a  lot  of  that  sort  of  stuff 
from  other  people  which  you 
could  make  them  buy  of  you. 

DON'T  KEEP  PUTTING  IT  OFF 
Start  Now 

Write  for  Catalogue  and  Prices  on 

"BLACK  "DIAMOND 
Gold  Coin     Queen  of  the  West     Pioneer 


EVERY  MACHINE  GUARANTEED  FOR  TEN  YEARS 

LEWIS  BROS.,    LIMITED,    MONTREAL 


OTTAWA 


TORONTO 


VANCOUVER 


HARDWARE     AND     METAL 


OUR  ROPE  IN  YOUR  WINDOW 

To  Make  the  Most  of  a  Thing — Push  It 

An  increasing  number  of  dealers  are  learning  that  Plymouth  rope  sales 
bring  satisfied  customers,  permanent  trade,  the  reputation  of  handling 
the  best,  and  lasting  profits. 

PLYMOUTH  ROPE 

1  "The  Rope  You  Can  Truer 

does  all  this  because  it  is  a  specialty — the  one  best  rope.  To  help 
dealers  make  the  most  of  Plymouth's  advantages  we  have  arranged 
a  practical  advertising  and  selling  service — furnished  and  delivered 
free  to  every  Plymouth  dealer.  This  will  mean  still  more  good  cus- 
tomers for  good  rope — for  you  if  you  want  them. 


Better  write  us  now  for  prices 
and  the  name  of  our  nearest 
distributor.  Service  ready  to 
deliver  in  a  few  days. 


INDEPENDENT  CORDAGE  CO.,  LIMITED 

Canadian  Sates  Agents 

55  COLBORNE  STREET,  TORONTO,  CANADA 

Stocks  at  TORONTO,  MONTREAL,  HALIFAX,  ST.  JOHN,  WINNIPEG,  VANCOUVER 


HARDWARE    AND     METAL 


U£&^ 


The  loyalty  of  our  army  of  skilled 
mechanics  is  embodied  in  the  quality  of 
the  goods  they  make,  and  this  in  the 
past  Seventy-two  Years  engendered  a 
like  loyalty  to  the  DISSTON  BRAND  on 
the  part  of  the  great  multitude  of  saw, 
tool  and  file  users. 


HENRY  DISSTON  &  SONS 

Incorporated 

KEYSTONE  SAW,  TOOL,  STEEL  AND  FILE  WORKS 
PHILADELPHIA,  PA. 


HARDWARE     AND     METAL 


The  Steel  Company,  Limited 


WIRE 


Oiled  and  Annealed  Wire,    Barbed  Wire 

Galvanized  Coiled  Spring  Wire 

Wire  Nails,    Fence  Staples,    Tacks 

Wood  Screws,  Machine  Screws 

Stove  Bolts,     Tire  Bolts 

Rivets  and  Burrs 


Bar  Iron,    Bar  Steel 

Tiger  White  Lead 

Bolts  and  Nuts 

Horse  Shoes,    Horse  Nails 


DISTRICT  SALES  OFFICES 


HAMILTON  TORONTO  MONTREAL  WINNIPEG 

VANCOUVER,  B.C.  VICTORIA,  B.C.  ST.  JOHN,  N.B.  HALIFAX,  N.S. 
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SAMSON   FARM  AND   GARDEN  TOOLS 

Are  up  to  the  highest  point  of  perfection  in  every  detail,  and  your  customers  will 
have  no  hesitation  in  repeating  their  orders.  The  merchants  who  handle  Samson 
goods  won't  have  to  worry  about  the  selling ;  the  quality  of  the  goods  speaks  for 
itself  every  time.  The  success  of  the  Samson  line  has  been  won  by  reason  of 
extra  quality  and  thorough  workmanship,  and  our  eagerness  to  embody  every  im- 
provement that  makes  for  better  tools  and  more  lasting  satisfaction.  With  the 
Samson  line  you  get  the  assurance  of 

ABSOLUTE  SATISFACTION  AT  A  MODERATE  COST 

Samson  Farm  and  Garden  Tools  promote  confidence  between  buyer  and  seller,  and  the  merchant 
can  be  sure  of  absolute  reliability,  the  pick  of  materials,  superior  construction  and  improved  finish. 
You  cannot  too  highly  recommend  the  Samson  Farm  and  Garden  Tools. 

You  will  want  to  know  about  our  line  of  Lawn  Mowers,  built  with  the  most  perfect  balance  and 
construction,  and  as  easy  running  as  a  sewing  machine.     Let  us  hear  from  you. 


Send  Us  Your  Orders 


H.  S.  HOWLAND,  SONS  &  CO.,  LIMITED 


We    Ship 
Promptly. 


WHOLESALE   HARDWARE 

TORONTO 

Graham  Nails  are  the  Best 


Our  Prices 
are    Right. 


HARDWARE    AND    METAL 


?  ?  WHY  ?  ? 

Why  does  "CRESCENT   BRAND"  BUILDERS' 

HARDWARE  have  the  biggest  sales? 

Why  are  "CRESCENT  BRAND"  FINISHES  the 

most  sought  after ????|?? 

Why  is  it  that  the  majority  of  doors  put  up  to-day 
swing  on  "CRESCENT  BRAND"  HINGES?????? 

?  ?  WHY  ?  ? 


Canada  Steel  Goods  Co.,  Limited, 


Hamilton,  Canada 


'"STANDARD"  WICKLESS  BLUE  FLAME- 
OIL  COOK  STOVES 

Made  on  the  "  gravity  feed  "  principle 
SIMPLE  AND  EASY  TO  OPERATE. 

Solves  the    problem    of    economical  cooking 
in  country  homes  and  surburban  residences. 

Sizes  1,  2  and  3  Burners 


We  have  also  in  stock 

"Buckeye  Junior"  Gasoline  Stoves 
"  Summer  Girl "  Oil  Stoves 

"  German  Oil "  Oil  Stoves 

"  Eagle "  Oil  Stoves,  Etc. 

WRITE      FOR     PRICES. 


German  Glass  Bottom  Stove 


THE  THOS.  DAVIDSON  MFG.  COMPANY,  Limited 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE     AND     METAL 


SI 


Est* 
1509 


&C? 
LIS 


eVCRCD 

MANUFACTORY: 

Surrey  Works,  Smethwick,  near  Birmingham,  England 

Electric  &  Gas  Lighting  Fittings 


FOR 
PUBLIC 
BUILDINGS, 
ETC. 


ARCHITECTS' 
DESIGNS 
EXECUTED 


ORNAMENTAL   BRASS  AND    IRON  WORK  FOR 
ENTRANCE      GATES,      BALUSTRADING      ETC. 


CANADIAN  REPRESENTATIVE : 

GEO.   H.  SAYWELL 

HAMMOND  BUILDING,  61-3  ALBERT  STREET  :  ; 


WINNIPEG 


ALSO  AGENTS  AT 
TORONTO,  CALGARY,  VANCOUVER  AND  SASKATOON 

ASK    OUR    SALESMEN    TO     WAIT    UPON    YOU. 


HARDWARE     AND     METAL 


Sell  The  Gun  of  Quality 

For  many  years  Tobin  Guns  have  been  sold  by 
the  best  retailers  with  satisfaction  to  every  buyer. 

Tobin  Guns  have  the  reputation  for  being  the 
best  sellers.  They  are  the  best  guns  and  bear 
the  best  selling  name. 


Guns 


make  it  easy  for  any  dealer  to  build  up  a  profit- 
able gun  trade.  They  give  satisfaction  and  win 
new  buyers  by  their  own  merit.  Many  dealers 
have  never  been  able  to  sell  any  guns  successfully 
until  they  sold  the  Tobin. 


We  have  a  proposition  to  make  you 
sent  Tobin  Guns  in  your  locality, 
to-day  for  particulars. 


-to  repre- 
Write  us 


Tobin  Arms  Manufacturing  Co.,  Limited 

Woodstock,         -         Ontario 
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No  Locks  are  Yale  Locks  unless  made  by  Yale  &  Towne 


(HI.    CANADIAN    HOMr-    "I     VALE     LOCKS    AND    HARDWARE 


Products 
now  made  in  Canada 

Having  established  our  own  plant  in  Canada, 
we  now  propose  that  every  house  owner,  builder, 
architect  and  contractor  shall  know  about  Yale 
locks  and  that  all  good  dealers  sell  them. 

Back  up  our  magazine  campaign  with 
good  store  and  newspaper  advertising 

We  are  reaching  purchasers  of  Yale  Products  in  your  locality.  You 
should  let  them  know  you  have  the  goods.    We  furnish  free  to  dealers: 


Window  Displays  Newspaper  Advertisements 

Illustrations  and  diagrams  en-  Strong.bright.attention-gettingnews- 

abling  you  to  duplicate  striking  paper  advertisements,  in  plate  form, 

and  novel  displays  worked  out  all  ready  to  print,  in  various  sizes. 

by  our  window  trimmer.  Good  pictures  and  trade-getting  copy. 


Printed  Matter 

Booklets  and  leaflets  for  counter  dis- 
tribution and  mailing  to  customers,  il- 
lustrating and  describing  the  Yale  Pro- 
ducts you  sell.  Proved  trade  builders. 


Dealers'  Helps  are  shown  and  described  in  our  booklet,  "Yale  in  Canada."    Send  for  it. 

Canadian  Yale  &  Towne  Limited 

Makers  of  Yale  Products  in  Canada:  Locks,  Padlocks,  Builders'  Hardware,  Door  Checks  and  Chain  Hoists 

General  Offices  and  Works:  St. Catharines,  Ont. 
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Tanks  and 
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Is  your  profit  keeping  pace  ? 

Bff  Cement  has   become  one  of  the  farmer's  daily  necessities.      His  demand  for  it,   active 
twelve  months  in  the  year,  is  growing  by  leaps  and  bourds. 

The  demand  is  being  stimulated  by  the  most  energetic  educational  campaign  ever 
undertaken  in  Canada. 

A  $3,600  prize  Contest  for  farmers  was  conducted  in   191 1,  and  the  second  contest  will 

be  held  this   year.      Advertisements  in   newspapers  and   farm  journals  — The  book,  "  What 

The    Farmer    Can    Do    With    Concrete" — A  *  uarterly    magazine,    "Farm    Improvements." 

-Booklets  on  every  phase  of  concrete  work — Lectures  to   farmers  at  agricultural  colleges. 

These  are  some  of  the  means  now  being  employed  to  increase  the  demand  for  concrete." 

Are  you  getting  your  share  of  the  profits  from  this  publicity? 

We  are  anxious  to  help  you  get  it.  We  will  send  you  wall  files,  handsome  steel  signs 
and  copies  of  all  publications.  Our  Publicity  Department  is  always  glad  to  answer  any  in- 
quiries you  desire  to  make.  In  addition  to  this  service,  we  send  you  the  names  of  those 
farmers  in  your  community  who  have  inquired  about  concrete,  giving  you  valuable  "  tips" 
on  prospective  purchasers. 

Last,  but  not  least,  dealers  who  handle  "Canada"  Cement  are  building  up  a 
permanent  trade  on  this  newly-awakened  demand,  because  they  sell  the  Cement  that 
always  gives  satisfaction. 

Canada  Cement  Company  Limited 

Sales  Offices  7at  Montreal,  Toronto,  Calgary,  Winnipeg 
Publicity  Department,  Montreal 


HARDWARE    AND     METAL 


* Qu*Jrtj, 
LAWN   MCWERS 


""%X 


*!  «F 


"PENNSYLVANIA" 
Qualify  Lawn  Mowers 

will  do  more  work  with  less  labor 

L  than  any  mower  on  the  market. 
They  are  always  sharp,  because 
ihey     have    crucible    tool    steel 

rbiades    throughout,    oil-hardened 

and  water  tempered. 

"Pennsylvania*"  are    made  to  -last_ 

lifetime,  and  as  they  do  awa. 
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LAWW  MCWERS 
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"PENNSYLVANIA 

A 


rii 


RE  easy  drivers,  smooth  run 

best  for  every  class  of  woy 

with  lew  labor  than  any  mi 

navq 


V,WA 


are  always  sharp,  because  they  r 
out,  oil-tempered  and  hardened, 
a  hletime,  and  soon  pay  lor  themscly 
rt-tharpening  expense.    For  lawn 
"Pennsylvania"  Quality  Lawn  Mo 
class  by  themselves. 

MAILED  FREE 
"The  Lawn— Its  Making  and  Care.' 
■  tractive  book  written  tor  ui  byi 
inent  authority,  gladly  mailed  on  red 

SUPPLES  HARDWARE  COMPANY 
P.  O  Bo«  ISM  PHILADELPHIA  ' 


...vdK^  ",,.„■  .W*  "^  ,..,*■  tos 


Easy-Driving,  SmootrFRunning 

and  Almost  Noiseless 
"PENNSYLVANIA"  *«*S:  Lawn  Mowers 

HAVE  SELF-SHARPENING  CRUCIBLE  TOOL 
STEEL  BLADES  THROUGHOUT 

THESE  oil-hardened  and  water-tempered  blades  are  made 
from  the  same  kind  of  steel  as  used  in  all  tools  requiring  a 
keen-cutting  edge.  The  lipped-edge  stationary  blade  is  so 
constructed  that  it  gradually  wears  away,  sharpening  both  itself 
and  the  revolving  blades  in  the  process.  This  self-sharpening 
feature  enables  a  "PENNSYLVANIA"  to  scon  pay  for  itself. 

(her  unique  feature  of  "PENNSYLVANIA"    mowers    i-    their 

lon^  wheel    base  i  perated  by  a  train  of  gears  on  both  sides,  which  insures 

over  tile  most  uneven  lawns. 

\syi.\  W'lAS  '  are  best  for  every  class  of  work,    They'll  last 

and  do  more  work  with  lc^s  labor   than  any   other  mower    on   the 

markrt. 

permanent  lawn  mower  satisfaction,    in>i-t    upon   "PENNSYL- 
VANIA" Quaiil} — tor  30  years  m  a  class  bj  them 
•  V|-      ^  \*k  your  seedsman  or  hardware  dealer. 

fjftJW  ^  MAILED  FREE  ON  REQUEST 


Mews's  .       "™?  Lau:"    "'Making  end  Cart."  an 

inttructn-e  took  uritien  tor  (it  by  a  promi- 
nent authority,  gladly  mailed  free  to  any  one 
in'teretted.    Write  for  your  copy  now. 


1  v.y   I]AR|*W  IHE  ntMI'ANY 
l'llll..il».l.l'tllA 
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Lawn  Hcwers 


Ik 


Fyou  want  an  easy-driving,  self-sharp-  y. 
emng,  and  practically  noiseless  mower,  one    fi 

that  is  best  for  every  class  of  w<  rk;  one  that  will  last  !<>n?t  r  and  *.       Jff  • 

one  that  will  do  more  work  with  loss  labor  than  any  other 

on  [he  market,  you  should  have  one  of  (lie  famous  .    ^.m-j') 


"PENNSYLVANIA" 

Quality  Lawn  Mowers 

"PENNSYLVANIA?"  are  always  sharp,  because  th. -v  are  ociua//u 
self-sharpening.  All  of  the  blades  are  of  crucible  lool  =teel  through- 
out, oil-hardened  and  wjrtrr-ternpercd— Ihe  aim  k.m-1  a*  u,«l  in  high-cuss 
clutch,  fenivr-.  »hd  ill  tools  lequit-ns  »  t-e«  can  ns  edga.  As  they  do  »>v»v 
«iili  Jl  te-thatncnnig  «,*,.«-,  "PENNSylAANIAS"  .o™,  p:.v  for  ihrm^lvc'. 

F„;  &  WOn'ihl.  *■■..  •       \ m   .,-,  M  iln.t  on.  i™  I  »po"  "f ENNSYLVANIA" 

Q.i.lrv  -   1.,  Hi-.,    i I  u  I  v  ik-m.  I  — 

SUPPLES  HARD*'  IRE  COMPANY    Ml  1578,       *    Pi  "I  ADFLH  It  \ 


FREE 
BOOK 

"The  Law  n    -  lu 
|  NWctn-AmJCaH-." 
hi  iontnn  live  bpofa  ] 
■win  ■:  (orus  by 
pconiineitt  auttioi 
1  ity,  gladly  mailed  I 
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IF  your  trade  knew 
as  much  about 
44  Pennsylvan  i  a" 
Quality  Lawn  Mowers 
as  you  do,  it  wouldn't 
be  necessary  for  us  to 
spend  thousands  of 
dollars  in  general 
magazines  as  we  are 
doing. 

But  as  it  pays  us  to  do  this,  it 
will  pay  you  to  link  your  store  to 
this  campaign— tofeaturetheline 

Philadelphia,   Pennsylvania 
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l-THE   DEFIANCE— 

THE     MOST     POWERFUL 
REGISTER  IN  THE  WORLD 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG, ONTARIO 


THE 

CHAMPION 
GRATE 

which  is  found  only  in 
this  range,  is  crosswise, ^nr 
non-warping  bars,  easily 
shaken,  more  open  sur- 
face and  a  clean  fire.  It 
is  the  result  of  long  study 
and  is  superior  to  most 
grates. 


D.  J.  BARKER 
&    COMPANY 

P1CTON.  ONT. 


A  Wonderful 
Value 

always    prevails    in     the 

CHAMPION 
RANGE 

It  sells  on  sight  to  pros- 
pective buyers  and  is 
guaranteed  to  give  abso- 
lute satisfaction  and  long 
service. 


A  Line  the  People  Want  and  Why- 
Ideal  Fireless  Cook  Stove 

The  people  want  a  Fireless  Cooker  lined  with  material  that  will  not  rust,  pin-hole 
corrode,  crack,  chip,  flake  or  peel  off. 

PURE  ALUMINUM  is  insurance  against  these  things.  With  each  "A"  Style  Ideal 
Fireless  Cook  Stove,  we  give  a  -written  guarantee  that  the  lining  is  99  per  cent,  pure 
aluminum.  The  people  want  a  Fireless  Cooker  that  is  positive  in  its  results. 
THE  "WATER-SEAL"  TOP  (exclusive  with  the  Ideal)  imprisons  all  the  heat 
within  the  cooker,  insuring  a  positive  and  absolute  cooking  unit  which  makes  the 
Ideal  cook  faster,  cook  better,  and  keep  the  food  hot  longer  than  any  other  Fireless 
Cooker.     It  roasts,  bakes,  steams,  stews,  boils. 

Ideal  Steam  Cookers 


Ideal  Firele 
some  illustrated  catalogues. 


is  another  article  the  people  want  and  have  bought  for  more 
than  a  quarter  ol  a  century  and  dealers  selling  more  of  them 
everyday.  It  co«>ks  n  lull  meal  "Ver  just  one  burner  of  any 
kind  of  stove  and  does  it  bette.'  than  a  s'ove.  All  the  nutri- 
ment or  the  food  is  retained,  and  flavors  developed.  Nothing 
can  scorch,  burn  or  overcook.  A  whistle  calls  20  minutes  De- 
fore  more  water  is  needed. 

Saves  Money,  Time,  Work  and  Worry 

No.  20.  the  popular  family  size,  holds  16  1-quart  jars  in  CAN- 
NING FRUITS  AND  VEGETABLES. 

WE  WANT  EXCLUSIVE  DEALERS  to  handle  Ideal  Cookers 
and  our  line  of  Household  Specialties.     Price  lists    and    hand- 
zes,  styles,  etc.,  are  sent  on  request 


The  Toledo  Cooker  Company 

1319  W    Bancroft  Toledo,  Ohio 
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Wringer 


WHITE  MOP 
WRINGER  CO. 

FULTONVILLE, 
N.Y. 


NICKEL 

The  Canadian  Copper  Co. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Copper  Co. 


WRITE  US  FOR 
PARTICULARS  AND  PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


>v 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning  Cutlery 
6d.  and  is.  Canisters., 

•WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturer*  of 

Emery.  Black  Lead,  Emery,  Glass 
and  Flint   Cloths   and  Papers,  etc. 

Wellington  Mills,  London,  England 


FORD  AUGER  BITS 

are  years  ahead 
of  competitors 

It  has  always  been  our  aim  to 
manufacture  a  bit  that  would  be 
better  than  other  BESTS.  We've 
succeeded.  Tests  have  proved  it. 
Tests  made  by  men  who  used 
the  same  bit  for  years — thought 
there  was  none  like  it — wouldn't 
use  any  other,  but  heard  so 
much  of  the  FORD  and  its  won- 
derful Patented  Concave  Twist 
that  they  tried  it — working  it 
alongside  of  their  favorite  bit. 
Lo,  and  behold,  the  FORD  did 
BETTER  WORK  at  almost 
DOUBLE  the  SPEED.  This 
meant  money  to  them — money  in 
both  time  and  quality  of  work. 
They  used  the  FORD  again  and 
were  further  convinced  of  its  su- 
(j  periority.  To-day  these  men  and 
thousands  of  other  discriminat- 
ing workmen  use  the  FORD  in 
preference    to    all   others. 

Easy  and  Profitable 
to  Sell 

Our  terms  allow  you  a  gener- 
ous profit  and  our  advertising 
will  create  a  demand  and  make 
sales  easy  for  you.  Each  FORD 
Bit  is  backed  up  with  our  solid 
guarantee,  and  any  dlssatlsfac- 
fl  tion  will  be  speedily  made  right. 
Ford  users  are  profitable  cus- 
tomers, for  once  you  sell  a  man 
a  FORD  you've  secured  a  steady 
buyer.  We  want  you — we'll  help 
you.  Will  you  write  us?  We'll 
send  you  a  handsome  illustrated 
catalogue,  descriptive  circulars, 
our  terms  to  you,  and  name  of 
your   nearest  jobber. 

^  Ford   Auger   Bit   Co. 

112  Cabot  St.,  Holyoke,  Mass. 
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Economy  Furnace-- 300— Series  B. 
Cised  with  Vertical   Shaker. 


Are  You    Getting 
Your  Share 

of  the  furnace  trade  in  your  vicinity  ? 

Do  you  satisfy  your  customers  as 
thoroughly  as  possible  ? 

Is  your  furnace  department  paying 
you  as  it  should  ? 

Agents  and  dealers  for 

TBE 

PEASE 

FURNACE 

find  their  business  growing  and  their 
customers  pleased  enough  to  tell  their 
friends  about  the  PEASE. 

We  know  this,  because  for  the  last 
36  years  we  have  been  conducting  a 
successful  business  and  have  received 
highest  compliments  on  the  satisfac- 
tion that  our  furnaces  give,  and  from 
dealers  who  handle  them. 

PEASE  FURNACES  are  most 
durable,  most  efficient,  absolutely 
reliable  and  bring  the  dealer  pro- 
fitable business. 

Write  for  catalogue  and  full 
particulars. 

Let  our  Heating  Engineering  depart- 
ment help  you  free  of  cost  on  any  heat- 
ing problem  you  may  have  to  solve. 

Pease  Foundry  Company 


LIMITED- 


Toronto  ::         Winnipeg 

Western     Representative! 

PEASE-WALDON  CO.,  Ltd.,    WINNIPEG 

252 


HARDWARE    AND    METAL 


Favorite  Stoves  and  Ranges 

Are  A   Profitable  Line   To    Handle 

We  specialize  on  Stoves  and  Ranges  and  our 
line  comprises  everything  from  the  cheap  steel  cook 
to  the  highest  grade  of  FAMILY  STEEL  RANGES. 


We  Wish    To    Direct    The    Attention    Of 
The  Western  Trade 

that  we  carry  at  Winnipeg  a  large  and  well  assorted 
stock  and  can  make  prompt  shipment. 

We  also  carry  a  complete  line  of 

GASOLINE  &  OIL  STOVES,    WASHING  MACHINES, 
WRINGERS,  ETC. 

Write  for  our  Western  Price  List.     Just  Issued. 


FINDLAY  BROS.   CO.,   LIMITED, 


260  Princess  St. 
WINNIPEG 


FACTORY:— CARLETON  PLACE,  ONT. 


Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "Aremacdee" 
Hand  or  Motor  Metal  Force  or  Lift  Pumps  give 
their  customers  lasting  satisfaction. 

Every  pump  sold  stays 
sold—gives  the  dealer  no 
trouble. 

They  are  metal— hand 
fitted  valves  —  air-tight — 
strong— lasting. 

The  big  catalogue  tells 
you  exactly  what  the  line 
is— get  it  for  the  asking. 


Write 


The 


R.  McDougall  Co.,limited 

GALT,   CANADA 


Air-O-Lite  Lamp 


A  Necessity  in 

the  Modern 

House. 

Never  Fails  to 
Satisfy. 

Makes  its  own 
gas — ch  e  a  per 
than  Oil,  Elec- 
tricity or  city 
gas.  Just  what 
is  required  in 
your  house  or 
country  cottage 
— safe— reliable 
and  no  chim- 
neys  to   break. 


Write  for  full  particulars  and  prices. 

The  Rochester  Lamp  Company 

TORONTO,  ONTARIO 
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HARDWARE     AND     METAL 


7/ 


Your  Furnace  Trade 
Will  Increase 

if  you  recommend  and  sell 

HECLA  w£kM 
FURNACES 

(For  Coal  and  Wood) 


Better  Profits 


are  the  result  of  selling   this   well-advertised 
and  favorably  known  furnace.  ^ 

STEEL    RIBBED    FIREPOTS,     CAST    IRON 
COMBUSTION  CHAMBER,  PATENT  FUSED 

JOINTS,  CIRCULAR    WATER     PAN,    INDE-' 

PENDENT    GRATE     BARS— these    features 

make   **ECLA  Furnaces  easy  to  sell  and  give  ~ 
results   to   the    user   in   the   way    of     great 
economy,  durability,  ease  of  management 
and  large  heating  capacity. 

Every    sale    means    a    satisfied 
customer. 


Clare  Brothers  &  Co.,  Ltd. :  Preston,  Ont. 

BRANCHES 

CLARE  &  BROCKEST,  Limited,  Winnipeg,  Man.         REYNOLDS  &  JACKSON,  Calgary. 

RACE,  HUNT  &  GIDDY,  Edmonton,  Alta.  J.  M.   KAINS    &   CO.,   Vancouver. 

The  MECHANICS'  SUPPLY  CO.,  Quebec,  Que. 


II  A  R  I)  W  A  R  E     AND     MET  A  L 


It's  the  Quality  that  Sells  Them 


MXIary* 


High  Grade  1912  Gas  Ranges 


Ask  for 
CATALOGUE 

and 
COOK  BOOK 


Send 

Your  Order  to 

Our  Nearest 

Branch  To-day. 


"McClary"  on  Goods 
is  a  Quality  Name. 


The  Favorite  Household  Range — STYLE  C. 

The  Housewife   knows  good   value   when  she  sees  it. 

That's  why  so   many  McClary   Gas  Ranges  are  sold. 

It's  the  quality  that  does  it ! 

For  quality,  finish  and  economical  working,  McClary 
Ranges  have  no  equal. 

Send  along  your  order  to-day.    The  moment  you  get  the 
ranges  set  up  on  your  floor  you'll  find  sales  easy  to  make. 


MXIaryfc 


McCLARY'S 
SHIP      QUICK. 


Toronto,      Montreal,       London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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I  A  l;  I)  WW  It  K     A  N  D     M  ETA  I. 


Superior  Cast- Steel 

CHURCH   And  SCHOOL  BELLS 

Is  a  Line  With  Which  Every 
Wide-Awake  Dealer  Should  Get  Acquainted 

Suppose  you  should  have  a  call  for  a  Church  or  School  Bell  to-day — can 
you  supply  it?  If  you  cannot  you  will  be  losing  an  attractive  profit  that 
you  would  otherwise  have  procured. 

Investigate  the  Superior  Cast-Steel  Bells  at  once — DON'T  MISS  A  SALE. 

These  bells  are  cast  from  a  specially  selected  quality  of  steel,  entirely 
unlike  that  used  by  other  founders,  and  with  the  aid  of  the  most  approved 
appliances.  We  guarantee  the  metal  to  possess  every  requisite  for  pro- 
ducing bells  of  full,  rich,  mellow  tone  and  of  the  greatest  durability,  j 


Every  bell  before  leaving  works  is  given  a  thorough  ringing  test,  and  only 
perfect  bells  are  offered  to  the  trade. 

THE  REASONABLE  PRICE  OF  THE  SUPERIOR  CAST-STEELBELLS  is  sure  to'attract 
prospective  buyers. 

WRITE  FOR  FULL  DETAILS  NOW 


THE  JAMES  MORRISON  BRASS  MFG.  CO.,  LIMITED 


93-97  Adelaide  Street  West,  Toronto 


xm& 


Money  Maker 
for  all  Dealers 


«■•'/  ."•'.-  .■,'*"".■  ■".v."-:- 


This  is  a  cement  that  is  well  known  by  most  archi- 
tects for  its  stability,    evenness    of  set   and    great 
strength.      By  stocking  it  you  will  not  be  handling 
a  side  line,  but  a  line  that  you  will  eventually  specialize.     Our  prices 
are  right.  All  orders  receive  prompt  attention  and  immediate  delivery. 

ALFRED  ROGERS  LIMITED 

28  West  King  Street,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 


II  A  I!  ]>\V  A  R  E     A  N  D     MET  A  L 


: 


Patented— Canada,  February  20,  1912. 

—United  States,  October  31,  1911. 


Standard 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from   being   knocked 

down. 
It    prevents    injury     to    hands     if    caught 

when  door  is  closing. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noiseless. 
It  will  outwear  three  ot  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING  FLOOR  HINGES 


SPRING  ADJUSTflCHT| 


E^^SMMB 


QETMHABLT.  I10DH  EUH 


REGULAR  KIND 


THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  U.S.A. 


TOWNSEND  MOWERS 


HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 


Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  (BL  Co. 

ORANGE.  N.  J. 


MXIaryS 


CG 


SAMSON"  DAIRY  PAILS 

The  Pails  That  Please 


The  bottom  is  our  famous  "  SAMSON "  one  piece 
and  seamless.  Body  made  from  best  quality  IXX 
Tin.     Malleable  ears,  with   strong   bail   handle. 

For  particulars  and  prices  of  these  and  other  grades, 
see  catalogue,  page  101. 

WQary's 

Toronto         Montreal         London         Vancouver         St.  John,  N.B. 
Hamilton  Winnipeg  Calgary  Saskatoon 

Send  Your  Order  to  Nearest  Branch  To-day. 
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Flaring  Pattern 
Nos.  144,  164 


Dufferin  Pattern 
Nos.  145, 165 


"  McClary  "  on 

goods  is  a  quality 

name 


McClary's 
Ship  Quick} 


HARDWARE     AND     M  E T A  . 


Mjoney  a 
IVletallici 

Look    at    these    figures    on 

Weather- Vanes 

COST  TO  YOU,  $12.00 
RETAIL  FOR  $15.00. 

(  These  are  Eastern  prices— Address  Winnipeg  Office  for  Western  Canada  figures ) 

$3.00  PROFIT  OR  25    . 

No  carrying  in  stock — Quick,  clean  turnover. 

Send  us  a  card  for  a  supply  of  attractively   printed 
circulars  on  this  line,  for  leaving  on   your   counters. 

THE  METALLIC  ROOFING  00.  OF  CANADA,  Limited 

TORONTO,  ONT.  MANUFACTURERS  WINNIPEG,  MAN. 


No.  1SS2 


C89 


WIRE  ROPE 


tFOR 

HAY  FORKS 

Lasts  longer,  more  easily  handled,  gives  better  satisfaction  and  pays  the  dealer  a 

better  profit  than  any  other.      Write  for  full  particulars. 

Wire  Rope  for  hauling  Threshing  Machines,  House  Moving,  etc. 

We  manufacture  all  kinds  of  Wire  Rope  for  all  purposes. 

WIRE    ROPE    FITTINGS  WIRE   ROPE    GREASE 

The  B.  Greening  Wire  Co. 

LIMITED 
HAMILTON  MONTREAL 

ONT.  QUE. 


HARDWARE     AND     METAL 


HOCKEY  STICK   SPECIALISTS 


1912  Price  List  Just  Issued 


St.  Mary's  Wood  Specialty  Co.,  Ltd. 


Branches : 
WINNIPEG  and  MONTREAL 


JUMBO    FORKS 


"JUMBO"  Forks  have  a  standard 
silver  plate  that  is  guaranteed  to  give 
long  and  satisfactory  service  under 
ordinary  wear. 

EVERY  SET   CONTAINS 


"JUMBO"  Forks,  put  up  with  our  12 
dwt.   knives  in  a  lined   case,  make  a 
highly   acceptable   gift.      Send  a   trial 
order  to  your  nearest  wholesaler. 
OUR  GUARANTEE. 


The  McGLASHAN,  CLARKE  CO.,  Limited 

NIAGARA  FALLS,  ONTARIO 


AGENTS  :     J.  Mackay  Rose.  88  McGill  St..  Montreal.    Que.        N.  F,   Gundy.  61  Albert  St..   Toronto.    Ont. 
David  Philip.  291  Portage  Ave..  Winnipeg.  Man.        Benj.  Rogers.  Charlottetown.  P.E.I. 


Cummer-Dowswell  Products 


THE  SIGN 


Power  Washing  Machines 
Hand  Washing  Machines 
Leader  Barrel  Churns 
|Egg£Crates 


Laundry  and  Power 

Clothes  Wringers 

Hand  i Clothes  Wringers 

Rotary  Lawn  Dryers 

Mangles 


OF  OUALITY 


ALL  have   Exclusive  Features  that   distinguish  them   from  other  makes. 


MADE    BY 


Agents : 

W.  L.  Haldimand  &«Son, 

Montreal,  Que. 
H.  F.  Moulden  &  Son, 

Winnipeg,  Man. 


Cummer-Dow  swell9 

HAMILTON,  .CANADA 


M 


ill 


HARDWARE     AND     METAL 


Corrugated  Iron  Prevented 
Spread  of  Terrible  Fire 

The  thousands  who  watched  the  terrible  fire  in  Toronto  a  few  days  ago,  when  thousands 
of  dollars'  worth  of  property  was  destroyed,  had  a  chance  to  see  what  corrugated  iron  would  do 
to  prevent  the  spread  of  flames. 

In  The  News"  the  next  day  it  was  reported  that  the  firemen  could  not  reach  the  flames 
on  account  of  the  iron  coverings  of  the  buildings,  but  as  an  official  put  it  afterwards  :  "  I  tell  you 
if  it  hadn't  been  for  the  iron  coverings  on  those  buildings  this  entire  neighborhood  would  have 
been  destroyed.  Some  of  those  buildings  were  huge  furnaces  and  the  last  thing  to  fall  was  the 
metal  sides." 

And  that  is  only  one  instance  of  the  protection  afforded  by  Corrugated  Iron. 

How  about  your  buildings  ?  Supposing  some  building  near  yours  should  burn,  and  the 
burning  pieces  fell  on  your  factory,  how  many  chances  have  you  of  saving  it  ? 

Use  corrugated  iron  for  your  covering.  Let  us  tell  you  about  ACORN  QUALITY 
CORRUGATED  IRON — the  iron  with  the  trade  mark — the  kind  that  lasts  practically  forever. 

If  you  intend  building,  write  to  us  to-day  for  our  prices. 


MENTION  HARDWARE  AND  METAL 


Metal  Shingle&  Siding  C 

PRESTON    ONT.  MONTREAL    QUE 


lii 


\ftm 


m 


w 


if 


i? 
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GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 
General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer^his  money's  worth  and  the 
dealer  a  good  profit. 


m   n   m    ii 


•I* 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


■■■■■■■■ 


■■■■■■■■ 


■■■■■■■■ 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

Wt  Specialize  in  all  kinds  of  Eteel  Cells.  Steel  'Work.  Etc..  (or  Prisons. 
Jails  and  City  Lockups. 


ELY'S 
JANITOR   MOP 

K^No.  8  for  men 
No.  21  for  women^ 

Others  are  not  just  as  good 


ELY'S  DANDY 

Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 
ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 
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HARDWARE     AND     METAL 


SELL 


CALIPERS  and 

DIVIDERS 

These  tools  are  made  in  all  the  standard  sizes 
and  styles.  Their  workmanship  is  unexcelled  by 
any  other  maker. 

We  would  be  pleased  to  quote  interesting  prices 
to  dealers  who  will  ask  us  about  them. 

GOODELL-PRATT    COMPANY 

GREENFIELD,    MASS.,    U.S.A. 


Gloekler's  Patent  Refrigerator  Door  Fasteners 


Forcing  Door  Open 


Showing  Door  Forced  Shut 


>T*HIS  fastener  has  been  the  standard  for  Refrigerator  Doors  and  cold  storage  work  ever  since  it  has  been  on  the  market, 

*■      and,  especially  for  heavy  work,  is  without  an  equal.     It  is  made  heavy  and  substantial  with  nothing  about  it  to  bieak 

or  wear  out,  and  will  "last  a  lifetime."     Simple  and  easy  to  operate.     In  closing  door,  turn  lever  inside  keeper  and 

press  down  on  handle,  which  seals  the  door  absolutely  tight  with  little  effort.     To  open  door,  turn  handle  around  until  lever 

comes  outside  of  keeper  and  lift  on  handle,  which  will  force  the  door  open  without  any  effort,  no  matter  how  tightly  jammed. 

We  also  make  a  line  of  Spring  Fasteners,  Hinges,  etc.,  in  tinned, 
brass     and     nickel     plated.       Write     for     illustrated     price     list. 

BERNARD  GLOEKLER   &   CO. 


PITTSBURGH,   PA. 
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HARDWARE    AND    METAL 


Cuts 

Either 

Wood 

or 
Metal 


W     B.H.M.  AUTO -LOCK 


A  HIGH  GRADE   MECHANIC'S   TOOL 

The   "Auto  Lock" 

Adjustable  Coping  Saw. 

The  turning  devices  at  each  end  of  the  frame  lock 
automatically  and  hold  the  blade  in  any  desired  posi- 
tion. 

A  single  motion  while  the  hands  are  in  position  for 
sawing  turns  the  blade  to  any  angle  without  removing 
it  from  the  work.  Tension  of  the  frame  can  be  instantly 
regulated  by  turning  the  handle. 

The  Bridgeport  Hardware  Mfg.  Corp.,  SSi. 


CONVENIENT  TO  USE— CUTS  FAST  AT  ANY  ANGLE— SAVES  TIME 

Send  for  Circulars 
and  Prices. 


Attractive,  Convenient,  Durable,  Reasonable  in  Price. 


Our  Patented  Metal  Shelf  Boxes  will  Improve  the  appearance  of 
your  store,  and  will  enable  you  to  give  your  customers  quicker 
ana  more  efficient  service. 

Advise  us  space  you   have  available   for  shelf  boxes  and   shelving 


and    we    will    sketch    out    plan    and    give    you    our   best    price    for 

same. 

Send  for  Illustrated  catalogue.  It  will   Interest  you. 

Cameron  and  Campbell,     -    Toronto 


iBarrel 


Unsurpassed 
Quality  and 
High  ' 
Workmanship 


Brand 


CUTLERY 

Razors,  Scissors  and  Pocket-Knives) 


is  the  line  you  should  handle.      Why  ?      Be- 
ause  we  sell  the  goods  for  you  by  our  advertis- 
:o  the  public.        Because  it  leaves  you  better  profits. 
;e,  on  account  of  its  unequalled  high  class  quality,  it 
nly  keep  your  old  customers  but  bring    you    new    ones. 
Canadian   Agents  :    GREEFF-BREDT  &  CO.,   TORONTO 

Western  Office  :    Fellman,  Gibson  &  Jardlne.  222  Port?ge  Ave.,  WINNIPEG.  MONTREAL  Office  :    H.  J.  Stafford,  134 


Guaranteed 

To  Give 

Full 

Satisfaction 


Sleury  St. 


The  prize  dog  at  a  bench  show  wins  on  points; 

and  points  would  give  the  COCHRAN  first  prize  at  a  wrench  show. 


No 


Here  are  the  points.     You  be  the  judge. 

Frame   and    handle    one   solid  piece.     Indestructible  rocker  in  place  of  frame  pin. 

crushing  or  locking.     No  lost  motion.     Perfect  grip  and  release. 

Proof  against  all  side-pull  injury 
Drop  forged  jaws  of  highest  grade  tool  steel  ad- 
aptable to  wrench  manufacture, 


Cochran  Pipe  Wrench  Manufacturing  Co. 

Canadian  Branch  i    70  George  St.,  Ottawa 


HARDWARE     AND     METAL 


Richards  Royal 

House  Door  Hanger  is  recognized  by 
dealers  as  the  leader  in  house  door 
hanger   construction. 

Live'dealers  sell  RICHARDS  ROYAL 
for  the  satisfaction  and  profit  it  brings. 

Are  you  getting  this  profit  ? 

fcchards  Wilcox* 

REF]    Manufacturing  Co.  FOEF] 

m  AURORA,lLL.U.S.A.  (Ml. 

Door   Rangers  and    '■'ardware  Qpe  iaities 


44 


Tk&ngavoo 

3Bvand 


TRADE    MARL 


2£es,  mp  bop,  glad  to  see 
pout 

3  have  used  and  sold  Sovbp's 
Tkangavoo  brand  tools  for  35 
peavs. 

tEfjuS  is  tfje  sstple  of  toelcome  gtben  to  our 
representatibe  from  i£>t.  HTorjn  to  Victoria. 


TAobevt  Sovbp  &  Sons, 

Sheffield  zu* 

iCaiwbmn  i\cprrsr n tatibr : 

#eo.  &  g>aptoell,  61=3  Albert  &t.,  ©Winnipeg 

Hocal  agents  at 
Toronto,  Calgarp,  Vancouver  anb  Saskatoon. 


Great  Strength  and  Durability 
Prevail  In 

PARKER'S 

HEAVY  SWIVEL 

RAILWAY  VISE 

The  service-giving  qualities  are    certain   to  ap- 
peal to  every  mechanic. 


The  steel  faces 
of  this  Vise  are 
milled  and  fit- 
ted to  the  jaws, 
and  are  re- 
markable. 

Write  us  at  once  for 
our  illustrated  cata- 
logue— study  it,  and 
you  will  soon  be 
convinced  of  the 
advantages  of  this 
tool. 


The  Charles  Parker  Co. 

MERIDEN,  CONN.,  U.S.A. 


Glass 

For    nearly    100    years 
the  products  of 

Peter  Orr&  Sons 

and 

have   been  used  in  all 

parts  of   the  world. 

They    are    famed     for 

Emery 

their    excellence    and 
hard  wearing  qualities. 

You    will  find  Orr's 

Glass  and  Emery  Cloths 

Paper 

and  Papers  a  good  line 
to  stock. 

Samples  and    prices 

from 

and 

Agents — 

George  Peatt  &  Co. 

Box  1651,  Winnipeg,  Man. 

Cloth 

280  Cathedral  St. 

GLASGOW 
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Now  is   the   Time  to  Specialize  In 


"ONWARD" 

They   Sell  Well  and  Pay  An  Attractive  Profit 

This  machine  is  different   in   every   essential   and   is 
infinitely   superior  in  every   particular   to  any  other 
hand  Power  Automatic  Vacuum  Cleaner  on  the  market. 
This  is  a  fact  which  we  guarantee.       The 
Onward  Automatic  "  Hand  Power  "  is  not  an 
experiment  but   a   machine   that   has   "  made 
good  "   everywhere.        Do  not  look  over  this 
money-maker  as  it  has  better  profits  in  store 
for  you. 

Write  to-day  for  our  new  Descriptive  Cata- 
logue  which  points  out  clearly  the  advantages 
of  this  machine. 

Seize  these  profits  at  once — do  not  delay. 

Onward  Manufacturing  Co. 


VACUUM 
CLEANERS 


10 


BERLIN 


CANADA 


Lsrgett  Bjiliirs  of    Hind    and    Electric    Power    Vacuum    Cleaners]  in"  Canadn. 


HAND  POWER 


BELT  PERFECTION 


MAPLE  LEAF' 

Brand 


Stitched  Cotton 

Duck  Belting 
Makes  Business 


When  you  sell  a  fence  your  customer  holds  you  re- 
sponsible for  its  quality — not  the  maker.  So  why  not 
sell  the  fence  that  will  satisfy  your  customers  and 
bring  them  back  for  more  ?  Read  what  some_dealers 
^have  to  say  about  the 


TRADE  COMES  WITH  CONFI- 
DENCE. WHY  ? 
Because  "MAPLE  LEAF"  costs  much 
less  than  leather,  rubber  or  Balata  belt- 
ing, is  stronger  and  more  efficient, 
and  its  durability  has  been  thoroughly 
demonstrated. 

We  give  the  dealers  every  help  possible 
in  securing  and  holding  belting  business. 

DOMINION  BELTING  CO. 

LIMITED 

HAMILTON  CANADA 


Peerless  Fence 


Sell   the   BEST  Fence? 


Saves 
Expense 


There  is  no  fault  to  find  with  your  fence 
the  fencing  I  put  up  four  years  ago  is  Just 
as  good  as  the  day  I  put  it  up,  showing  no 
sign  of  rust  and  giving  good  satisfaction.  It 
is  an  A  No.  1  Fence.  The  PEERLESS  around 
here  stands  the  test  better  than  any  other 
make  that  I  have  seen. — John  Mason,  Spring 
Brook. 


I  have  been  well  pleased  with  all  the  wire 
I  have  received  from  you.  My  customers 
are  all  highly  pleased  with  all  the  PEER- 
LESS fencing  they  have  received  from  me, 
and  although  opposition  is  very  strong  in 
the  community,  PEERLESS  Fencing  is  tak- 
ing the  lead.— Wm.  F.  Mills,  Wheatley. 

I  must  honestly  confess  I  have  found 
PEERLESS  Fencing,  once  stretched,  per- 
fectly satisfactory.  I  have  never  seen  any 
rust  on  it  yet,  nor  have  I  received  one 
complaint  from  the  many  different 
men  I  nave  sold  wire  to. — J.  H.  Craig, 
Metcalfe. 


We  manufacture  farm  and  orna- 
mental gates,  lawn,  farm  and  poultry 
fences  of  a  quality  that  will  build  up 
good  business  for  you.  Write  for 
particulars. 

The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

Oept.  U.K.        HAMILTON.  ONT.         WINMPIG.  MAN. 
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COMING ! 

WONDER-SHINE 

Pure  Aluminium  Cooking  Utensils 

A 


WILL — Be    heavily     advertised    by 
Brand. 

WILL — Bear  this  trade-mark. 


sS)  PURE 


^  WARE  <* 


WILL — Be  sold  through  trade  only, 
and  not  peddled  from  door  to  door. 

WILL— Be  "Made  in  Canada"  Goods. 


MADE  IN  CANADA 

Please   hold  your   orders   until   you  receive  our  catalogue  or  see  our  samples. 
Our   prices  will   be   right.      Write   us   to-day  telling  about  your  requirements. 

N.B.— First  deliveries  May  1912. 

WONDER-SHINE  LIMITED 


GENERAL  OFFICES— 220  King  St.  West 


TORONTO,  CANADA 


K72 


CANE'S  WASHBOARDS 


(6 


The  Choice  of  the  Women  Who  Know" 


The  construction,  finish  and  durability  of   CANE'S  WASHBOARDS    give    them  a  recognized 
superiority   wherever   sold.      Of  course  you  sell   other    washboards,    but   why   not   give    your 
customers  the  best   board  for  their  money?     CANE'S 
WASHBOARDS  are  not  high  priced,  but  are  unequalled 
for  lasting  and  satisfactory  service.     We   have   a   board 
for  every  purpose,  a  few  are  as  follows  : 

IMPROVED    GLOBE— Thin  back,   solid   zinc   washing  plate. 
ORIGINAL  GLOBE— Heavy  back,  solid  zinc  washing  plate. 
NEPTUNE— Wavy  zinc  washing  plate. 
DIAMOND  KING— Glass   washing   plate. 
WESTERN  KING— Enamel  washing  plate. 
BEAVER — Brass  washing  plate. 

Write  for  Catalog  on  Washboards  and  general 
Washday  Woodenware. 


The  Wm.  Cane  &  Sons  Co.,  Limited, 

Newmarket,  Ont. 


28 


HARDWARE     AND     MET  A  L 


Reece  New  Screw  Plates 

COMPLETE  WITH  TAPS 
AND     TAP    WRENCHES 


These  high  grade  screw 
plates  have  a  small  stock 
for  small  size  dies,  and  a 
larger  one  for  the  larger 
size  dies. 

The  stocks  are  case- 
hardened,  with  beautiful 
mottled  finish.  Handles 
are  made  from  best 
drawn  steel  tubing. 

The  dies  are  adjustable, 
and  are  held  firmly  and 
solid  in  collet,  so  that 
while  being  adjustable 
they  will  run  as  true  as 
solid  dies  will. 

Tap  wrenches  are  ad- 
justable. 

Butterfield's  high  grade 
taps  in  each  set. 

Furnished  oversized  for 
rough  iron,  unless  other- 
wise ordered. 


!  ggn  NCH  j^TO  IjKhtfBll 


No.  CC,  Fitted  with 

4  Small  Collets  cutting  1/4,  5/16,  3/8,  7/16,  Stock  14  inches 

3  Large  Collets  cutting  1/2,  5/8,  3/4,  Stock  26  inches 


EEJE  SM  EWES  C  REW  iP  L  A?T 
iglROGKjHdtDINlG    %M  s/igTW^ 
OCKHOLPINJS     :Xz/sM_  3| 
r«E£yWI^ENCM;ES  NO    39s*""1 


No.  EE,  Fitted  with 

4  Small  Collets  cutting  1/4,  5/16,  3/8,  7/16,  Stock  14  inches 

5  Large  Collets  cutting  1/2,  5/8,  3/4,  7/8,  1,  Stock  26  inches 


R  E  ECE&  N £  W  5C-REW  P !_ 
:  14-IN.STCTCK  HOLDING  'A   5Ae 
.26  1  N.  STO C KM  0  LD I  NG  W  s/s  3A 
4C>J  N.  STO  C  K  H  OLD  I  NG  Vs    I'M  '/a  VU 
WITH  2  TAP  WRENCHES  NO.  10  &  4% 


NO.  GG.  3  STOCKS  14-26  &40  INCHES   LONG-- 


No.  GG,  Fitted  with 

4  Small  Collets  cutting  1/4,  5/16,  3/8,  7/16,  Stock  14  inches 

3  Medium  Collets  cutting  1/2,  5/8,  3/4,  Stock  26  inches 

4  Large  Collets  cutting  7/8,  i,  1  1/8,  1  1/4,  Stock  40  inches 


WHOLESALE  DISTRIBUTORS  : 


Caverhill,  Learmont  &  Co.,   Montreal 
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Standard  A.L.A.M.  Castellated  Nuts 

NAMCO  Castellated  Nuts  on  Bolts  insure  safety  and  give  finish.  This  is  what 
you  want.  Castellated  or  Plain  Nuts  have  smooth  edges,  accurately  tapped  holes 
and  clean  cut  off,  and  they  are  just  a  little  better  than  the  ordinary. 

A.L.A.M.  Plain  or  Castellated  Nuts  are  carried  in  stock  at  our  factory  ready 
for  immediate  shipment. 

Let  us  file  your  contract  for  your  screw  machine  products  and  be  sure  of  sat- 
isfaction. » 

The   National-Acme  Manufacturing  Co., 

MONTREAL,  QUEBEC,  ST.  HENRI  and  G.T.R. 

NEW  LINE 

UNIVERSALJCLOTHES  WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs        Enclosed  Cog  Wheels 


No.  310E- 
No.  31  IE- 


No.  317E- 
No.  318E- 


|PLAIN   BEARINGS 

[-        Rolls,   10  x  If  inches 
Rolls,   llxlf  inches 

STEEL   BALL   BEARINGS 

-  Rolls,    10  x  If   inches 

Rolls,   llxlf  inches 


IPacked  3  in  a  case]] 


SAME  STYLE  MADE  IN  FOLDING   BENCH 


SEND]  FOR]  CATALOGUE  "F" 


THE  AMERICAN  WRINGER  COMPANY 

99   CHAMBER  STREET,   NEW  YORK 
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Hamilton   Jewel    Gas    Ranges 


The  illustration  shows  our    No.    240    Gas   Range. 
The  additional  working  space  provided  on  the  top 
of  the  range  by  the^raising  of  the  side  oven  and 
broiler  is  alfeature  that  commands  interest  every- 
where.     Thej  oven    and    broiler    are    large    and 
placed  at  a  convenient  height. 
The   elevated   shelf   and   steel 
under-shelf    are    additional 
space-providers,  and  combine 
to  make  this  range  one  of  our 
most  popular  styles. 


Make  1912  the 
best  ever. 

Buy  from  the 
Hamilton  Jewel 
people — makers 
of  Good  Gas  Goods 


HAMILTON  JEWEL 

Gas  Ranges  are 
crowded  with  real 
sal  e-p  r  o  d  u  c  i  n  g 
features. 

Simple  in  design. 

Easily  operated. 

Excellent  working 

and 
wearing  qualities. 

Unsurpassed 

in  actual  results 

obtained. 

Equipped  with  the 
Graves'  Patent 
Safety  Lighter  and 
Jewel  Adjustable 
Needle  Valves. 

Economical 

in  time,  fuel  and 

labor. 

THE  PRICE  IS 
RIGHT 


Style  240 


(J    Our  NEW  80 -PAGE  1912 
CATALOG  of  Gas  Ranges, 
Heating  Stoves  and  Gas  Appli- 
ances is  ready  for  mailing'  now. 


CI    There  are   many   new  fea- 
tures in  our  1912   designs. 
Revised   prices.      Send   for   the 
New  Catalog  to-day. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

..  Head  Office  and  Works:    HAMILTON,  ONTARIO 
Offices  and  Warerooms  at  TORONTO,  MONTREAL  and  WINNIPEG 

Western  Customers  please  address  all  communications  to  130  James  Avenue,  Winnipeg 


31 


HARDWARE     AND     METAL 


DOMINION 


DOMINION 


DOMINION 


DOMINION 


Dominion    Ammunition 

These  Cartridges  will  get  the 
Game  every  time  if  you  hold 
right. 

Look  for  cheaper  price  than  the 
imported. 


Look  for  this 


Trade  Mark 


Write  if  you  are  interested  to 

Dominion  Cartridge  Co. 

Montreal,  Que. 


SAPHO 

ANTI-DUST 

Disinfectant    Sweeping   Powder 

WILL    MAKE 

Friends  For  You 


Your  lady  customers 
will  buy  it  on  sight, 
and  after  a  trial  they 
will  buy  it  all  the  time. 


A  COMPOUND  WHICH  MAKES  IT  POSSIBLE  to  sweep  without  raising  clouds  of  dust,  and  which,  at 
the  same  time,  destroys  all  germs,  improves  the  appearance  of  the  carpet  and  lengthens  its  life. 
ANTI-DUST  is  the  only  disinfectant  sweeping  powder. 

Your  customers  don't  eat  dirt — Don't  let  them  breathe  it.     They  don't  breathe  disease  germs   from 
choice — Why  not  tell  them  how  to  prevent  it  by  destroying  microbes.     Anti-Dust  does  it. 

Special  Local  Newspaper  advertising  proposition  for  orders  received  before  15th  May,  1912. 
Liberal  Discounts  for  the  Dealer  Write  for  Particulars 

C  A  DUA   JUIVr     nf\      I  •      -J.    J      586-588  SANGUINET  STREET,  MONTREAL 

oArflU  lVlrb.  LU.,  Limited,  Toronto         Winnipeg 
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Methods  of  an  Aggressive  Stove  Dealer 

How  Picton  Dealer  Conducts  This  Branch  of  His  Business — Keeps  Stoves  on  the 
Floor  the  Whole  Year  Around — Brushes  Them  Every  Morning  to  Keep  Them 
Bright  and  Clean — Keeps  Prospect  Book — Uses  Road  Signs  to  Great  Extent — 
Two  Hundred  Have  Been  Put  Up  This  Year  and  This  Number  Will  be  Doubled 
— The  Importance  of  Properly  Installing  the  Stove. 


By  H.  M.   Moxon,  of  J.  Moxon  &   Son, 


Some  time  ago  you  asked  me  to  con- 
tribute to  the  columns  of  your  valuable 
paper,  an  article  on  my  methods  of  sell- 
ing stoves  and  ranges.  I  am  pleased  to 
do  this,  hoping  that  in  some  way  my  ex- 
perience in  stove  selling  may  prove  val- 
uable to  some  of  your  readers  in  the 
same  way  that  I  have  gained  much  in- 
formation from  the  advice  and  experi- 
ence of  the  other  writers  in  Hardware . 
and  Metal.  First,  be  careful  in  select- 
ing a  good  line  of  stoves  and  ranges. 
Limit  yourself  to  one  line  only,  and  then 
you  are  talking  the  same  stove  day  after 
day  and  it  also  makes  less  confusion  in 
the  handling  of  repairs.  Your  custom- 
ers will  never  forgive  you  if  you  are  not 
able  to  furnish  them  with  repairs  for 
the  stove  yon  sold  them. 

Having  made  your  selection,  arrange 
your  stoves  neatly  in  rows,  if  possible, 
on  your  floor.  Avoid  crowding  them  to- 
gether, and,  above  all,  do  not  use  them 
for  shelves  or  keep  the  tops  littered 
with  other  goods.  See  that  they  are 
kept  well  brushed  and  that  the  nickel  is 
cleaned  often. 

Brush  Every  Morning. 
We  have  made  it  a  point  lately  to 
thoroughly  brush  our  stoves  every  morn- 
ing and  thoroughly  clean  the  nickel 
every  Friday  and  so  keep  them  shining. 
We  have  all  our  stoves  mounted  on 
trucks  so  they  are  easy  to  show  and 
easy  to  sweep  under. 

On  Display  the  Whole  Year. 

We  think  it  a  good  plan  to  keep  our 
stoves  on  display  on  our  floor  the  year 
round.  Some  dealers,  as  soon  as  the 
heavy  stove  trade  is  over,  huddle  them 
away  in  some  unused  corner  and  forget 
about  them  till  stove  season  comes  again 
or  till  a  customer  comes  in  and  asks  to 
be  shown  one.  Almost  daily,  even  at 
lliis  time  of  year,  when  customers  come 
in  and  are  being  waited  upon,  they  will 
wander  back  through  our  stove  depart- 
ment and  stand  and  admire  the  stock. 
It  is  an  easy  matter,  if  you  see  them  tak- 
ing1 an  interest  in  the  stove,  before  they 
leave  your  store  to  ask  them  if  they  in- 
tend buying.  Possibly  they  will  say  no. 
but  they  have  looked  over  your  stoves 
and.  if  they  meet  with  their  approval, 
they  are  sure  to  tell  someone  else  of 
them  who  will  perhaps  want  to  buy. 


PLANS  WORTH  NOTING. 

The  firm  of  J.  Moxon  &  Son 
have  an  enviable  reputation  as 
retail  handlers  of  stoves  and 
ranges.  Their  methods  are 
brisk,  aggressive  and  up-to-date. 
The  accompanying  article  by 
H.  M.  Moxon,  in  which  he  states 
in  detail,  the  broad  lines  on 
which  their  campaigns  are  con- 
ducted, will  have  a  deep  inter- 
est for  every  retail  hardware- 
man.  Some  of  the  points  made 
by  Mr.  Moxon  are  well  worthy 
of  full  consideration. — Editor. 


Keep  Prospect  Book. 

They  may  say,  "No,  I  don't  want  to 
buy  now,  but  perhaps  will  later  on." 
Jot  this  down  in  your  prospect  book.  Al- 
ways keep  a  prospect  book.  It  pays. 
Now  you  gain  this  information  by  hav- 
ing your  stoves  on  the  floor  the  year 
round.     You  cannot  otherwise. 

Having  made  selection  of  stoves  and 
arranged  them  in  most  attractive  man- 
ner possible,  if  you  have  a  window 
space  you  can  spare,  place  a  stove  in  the 
window.  You  can  change  this  around, 
a  range  for  a  while,  then  towards  fall,  a 
parlor  heater.  But,  above  all,  keep  both 
stove  and  window  clean.  If  you  don't 
purpose   doing  this,   better  keep   it   out. 


H.  M.   MOXON. 
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The  Advertising  Campaign. 

Now  you  are  ready  to  start  your  ad- 
vertising campaign.  On  Saturday,  our 
market  day,  we  send  circulars,  telling 
of  the  quality  of  our  stoves,  to  the  mark- 
et place.  We  instruct  the  boy  to  place 
them  in  the  baskets  or  hand  them  to  the 
farmers  and  their  wives.  Next,  he  vis- 
its all  the  hotel  sheds  and  stabling 
barns  and  places  them  in  the  vehicles. 
We  also  mail  a  goodly  number. 

Take  a  prominent  space  in  the  news- 
papers and  start  talking  stoves  and 
nothing  but  stoves.  Don't  spoil  your 
ad.  by  mentioning  any  other  article  un- 
less it  be  something  pertaining  to  the 
stove.  If  your  space  in  the  paper  will 
permit,  invariably  use  a  cut  and,  if  you 
have  more  than  one  cut,  change  them 
every  week  when  you  change  the  word- 
ing of  your  ad. 

Road  Advertising. 

We  are  firm  believers  in  the  method 
of  road  advertising,  providing  it  is 
properly  done.  Our  company  helps  us 
out  here  a  lot.  There  are  five  roads  lead- 
ing into  Picton  and  on  each  road  we 
have  a  beautiful  lithographed  sign  sup- 
plied by  the  manufacturers,  placed  in  a 
conspicuous  place  and  not  too  far  from 
town,  advertising  our  stoves  and  ranges. 
Then  we  place  the  small  signs  furnished 
us,  at  intervals,  on  each  side  of  the  road 
for  about  five  miles  out,  each  way.  Of 
course,  we  do  not  stop  there.  We  could 
not  expect  the  company  to  supply  us 
with  all  the  signs  needed.  Each  year  we 
make  a  number  ourselves.  We  make 
them  of  galvanized  iron,  paint  them  yel- 
low and  letter  them  in  black.  We  find 
these  colors  stand  the  weather  best  and 
they  are  more  attractive. 

This  spring  we  have  just  finished  put- 
ting out  over  two  hundred  and  hope  to 
have  another  lot  ready  for  fall.  Care 
must  be  taken  not  to  put  too  much  word- 
ing on  the  road  signs.  Just  have  enough 
so  that  a  person  driving  by  may  read  it 
at  a  glance.  Try  and  have  them  as  dif- 
ferent in  wording  as  possible  and  see 
that  they  are  well  put  up,  in  conspicu- 
ous places.  Keep  them  up  by  placing 
new  ones  here  and  there  between  old 
ones  a  few  times  a  year.  This  is  bound 
to  bring  results. 

Then,  when  your  wagon  starts  out  de- 
livering in  the  county  (for  in  Picton  we 
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have  to  deliver  all  the  stoves  we  sell,  to 
some  point  ten,  twelve  or  fifteen  miles 
distant,  throw  a  few  signs  in  the  wagon 
and  have  them  put  up  on  the  return 
trip  at  the  farthest  point  away. 

Talk  Stoves. 

When  the  stove  season  opens  up,  start 
talking  stoves  to  every  adult  customer 
who  comes  into  your  store.  If  they  tell 
you  they  are  not  going  to  buy.  take  them 
back  and  show  them  through.  Tell  them 
how  good  a  stove  you  have  and  prove  it 
to  them  by  showing  your  line.  They  will 
surely  tell  others  who  may  intend  buy- 
ing. 

When  the  buyer  comes  along  and  ex- 
presses a  desire  to  look  at  our  stoves, 
we  first  ascertain  about  the  size  stove  he 
thinks  he  would  require.  This  avoids 
going  over  all  your  stoves  for  possibly 
lie  had  his  mind  made  up  as  to  size  when 
he  came  in.  Our  plan  is,  on  finding  this 
out,  to  take  him  to  the  best  stove  in  the 
class  he  desires,  that  we  have  on  our 
floor.  If  he  finds  it  too  high-priced, 
then  we  show  him  the  cheaper  ones  and 
nine  times  out  of  ten  he  will  turn  back 
and  buy  the  high-priced  one. 

Some  Salesmanship  Pointers. 

Do  the  most  of  your  talking  on  the 
dearest  stove,  but  never  start  in  on  the 
cheaper  one  and  work  up  to  the  dearer 
for  he  will  be  dissatisfied  because  he 
cannot  buy  the  more  expensive  stove  at 
the  price  of  the  cheaper  one.  Don't  be 
afraid  to  take  a  stove  apart  and  explain 
it.  It  tires  a  customer  to  stand  and  look 
at  a  stove  and  look  at  you  and  have  you 
do  the  same.  He  feels  you  are  not  pains- 
taking and  don't  know  much  about  the 
business. 

Start  at  the  fire  box  and  show  him 
how  the  heat  travels.  Explain  to  him 
the  construction  of  flues.  If  you  have 
draw  out  grates,  draw  them  out  and  tell 
him  how  easy  it  is  to  make  repairs  on 
grates  without  removing  the  furnace 
linings.  Lift  off  a  cover  and  let  him 
heft  it.  Show  him  the  linings  on  the 
bottoms  of  the  centres.  Lift  out  the 
reservoir  and  explain  to  him  the  weight 
of  copper  from  which  it  is  made.  In- 
struct him  in  the  use  of  all  dampers. 

Having  done  this,  take  up  the  general 
appearance,  the  design  and  finish  of  the 
stove  and  above  all  say  nothing  detri- 
mental about  any  other  make  of  stove. 
Every  time  you  do  so,  you  advertise  the 
other  fellow.  We  find  it  a  good  way,  if 
a  customer  asks  us  regarding  another 
make  of  stove,  to  simply  say,  "yes,  we 
think  all  stove  manufacturers  to-day  are 
making  first-class  articles."  and  there 
drop  the  subject  as  soon  as  possible. 
Never  attempt  to  argue. 

Get  acquainted  with  your  stove  be- 
fore trying  to  sell  a  customer,  know 
every  part  of  it  and  its  entire  construc- 


tion so  you  would  be  capable  of  replac- 
ing every  part.  Unless  you  know  this, 
you  cannot  expect  to  tell  your  customer 
something  you  do  not  know  yourself.  It 
may  be  tiresome  to  go  through  this 
ordeal  with  every  customer  who  comes 
in,  and  you  may  have  black  hands  and 
face  when  you  get  through,  but  it  is  the 
only  way  to  sell  stoves. 

Closing  the  Deal. 

And  now  if  you  feel  you  have  impart- 
ed to  your  customer  every  bit  of  knowl- 
edge you  have  regarding  your  stove,  im- 
mediately proceed  to  close  the  sale.  Not 
too  hurriedly,  of  course,  but  there  is  no 
use  of  a  long  waste  of  time  at  this  stage. 
You  should  know  whether  you  have  con- 
vinced him  or  not  and  all  that  remains 
to  be  done  is  to  take  settlement. 
The  Importance  of  Delivery. 

If  you  are  in  the  habit  of  delivering 
your  stoves,  the  same  as  we  do  here,  see 
that  whoever  takes  them  out  is  compe- 
tent. Some  dealers  have  an  idea  that 
anybody  who  can  lift  a  stove  in  a  house 
and  set  it  on  its  base  and  stick  the  pipes 
on  any  old  way,  is  a  good  enough  man 
to  deliver  stoves.  We  consider  the-  de- 
livery part  a  very  important  one.  We 
are  particular  to  see  the  stove  sets  per- 
fectly square,  particular  about  the  run- 
ning of  our  pipes  to  have  them  stand 
straight  and  look  workmanlike.  All  this 
pleases  the  housewife.  Having  done 
this,  we  always  brush  our  stove  up,  rub 
off  the  nickel  and  then  proceed  to  show 
the  operator  thoroughly  the  working  of 
the  drafts  and  the  place  to  clean  out  the 
flues.  We  also  state  how  often  they 
should  be  cleaned.  Having  done  this, 
we  invariably  insist  on  starling  a  fire 
and,  after  the  fire  has  started,  we  have 
the  housewife  work  the  dampers  herself 
so  as  to  be  sure  she  thoroughly  under- 
stands them. 

By  being  particular  in  this  way  we 
have  very  little  difficulty  with  stoves  not 
working.  If  nothing  goes  wrong  in  the 
start  it  is  never  hard  to  convince  a  cus- 
tomer thereafter  that  it  was  not  the 
fault  of  the  stove. 

In  conclusion,  I  might  say  that  for  the 
past  twelve  years  we  have  sold  from  one 
and  a  half  to  three  carloads  yearly  of 
stoves  and  ranges  and  don't  know  of  a 
single  case  where,  under  proper  condi- 
tions, we  have  failed  to  give  satisfac- 
tion. 


Canadian  Tube  &  Iron  Co. 

Copy  of  your  Annual  Spring  Number 
reached  our  office. 

We  have  no  criticisms  to  offer  in  con- 
nection with  the  issue  referred  to,  but, 
on  the  other  hand,  would  like  to  con- 
gratulate your  company  on  the  able  man- 
ner in  which  the  Spring  Number  of 
Hardware  and  Metal  has  been  prepared. 
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•  By   Mack. 

Almost  every  business  man  believes  in 
the  benefits  accruing  from  a  holiday  oc- 
casionally and  gives  considerable 
thought  to  planning  some  suitable  re- 
creation. 

These  annual'  outings  should  be  of 
value  in  different  ways,  but  many  do 
not  show  favorable  results  to  those 
who  are  deemed  fortunate  enough  to  be 
able  to  indulge  in  them. 

They  invariably  in  such  a  case  carry 
their  business  cares  as  mental  excess 
baggage. 

It  is  reasonable  to  think  that  unless 
we  leave  the  anxieties  of  the  store  at 
home  the  anticipated  pleasure  of  a  re- 
spite from  the  daily  task  is  largely 
diluted. 

We  are  likely  to  return  voting  holi- 
days a  delusion  and  take  up  the  work 
of  management  rather  feverishly. 

Even  ,  the  afternoon  intermittently 
taken  in  the  summer  season  is  tinged 
with  worry  on  account  of  the  conscious- 
ness that  business  is  neglected. 

For  many  employers  who  carry  only 
a  small  staff  it  is  found  to  be  impos- 
sible, even  for  a  short  interval,  to  ab- 
sent themselves  from  their  usual  sur- 
roundings. 

Yet  I  h'ave  knowu  hardware  dealers 
under  circumstances  similar  to  those 
described,  who  were  not  aware  of  hav- 
ing undergone  any  hardship. 

In  fact  they  always  were  to  all  ap- 
pearances enjoying  their  business. 

They  could  take  a  moral  holiday  al- 
most any  day. 

In  advance  of  the  question:  "What 
kind  of  a  holiday  do  you  mean  when 
you  say  'moral  holiday?'  "  I  hasten  to 
explain  this  form  of  relaxation. 

The  mental  process  concerned  is  to 
allow  say  for  to-day  the  entire  sus- 
pension of  the  moral  obligation  under 
which  the  majority  of  business  men  do 
their  work. 

Anyone  may  test  the  merit  of  this 
mental  attitude  at  his  leisure  by  exer- 
cising faith  in  others  to  some  extent. 

More  than  that  a  genuine  holiday  from 
the  responsibilities  of  business  will  be 
acquired  with  some  practice. 


A  View  of  the  Interior  of  the  Store  of  the  Island  Hardware  Co.,  Victoria,  B.C. — Mr. 
Adams  is  seen  at  the  rear  wearing  a  hard  hat — Mr.  Wilson  is  standing  at  the  left. 
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New  Ideas  for  the  Improvement  of  the  Interior  of  the  Hardware  Store  —  Some 
Firms  Are  Dispensing  with  Side  Counters — How  Better  Light  Can  Be  Secured — 
The  Plans  Followed  by  the  Island  Hardware  Co.,  of  Victoria,  B.C. 


There  has  been  a  gradual  evolution  of 
late  years  toward  new  ideas  in  the  con- 
struction and  lay-out  of  hardware  stores. 
The  trend  has  been  altogether  in  one 
direction ;  toward  the  acquirement  of 
more  space  and  light. 

In  the  old-time  hardware  store  space 
and  light  were  at  a  premium.  It  gen- 
erally happened  that  the  stock  was  much 
too  big  for  the  store,  and  the  proprie- 
tor just  "jammed  it  all  in"  somehow 
and  let  it  go  at  that.  As  a  result  the 
hardware  store  of  the  past  generation 
was  a  dark  and  rather  dingy  place,  with 
unwieldy  articles  piled  up  in  unlikely 
places  and  the  ceilings  loaded  down  with 
a  variety  of  goods.  There  was  little 
breathing  room  in  the  old-time  store 
and  rather  less  light  than  room.  It  did 
not  matter  so  much,  for  the  bulk  of 
the  buying  in  those  days  was  done  by 
the  men. 

But  fortunately  "the  old  order 
changeth,"  yielding  place  to  newer  and 
better  ideas.  The  hardware  store  of  to- 
day is  wide,  airy  and  bright,  with  large 
plate-glass  windows,  neat  fixtures  and 
ceilings  free  from  obstruction.  Econ- 
omical methods  of  storing  and  display- 
ing goods  have  been  found,  so  that  the 
store  interior  is  no  longer  cluttered  and 
crowded.  The  improvement  has  been 
very  marked. 

Future  Developments. 

But  the  end  is  not  yet.  The  future 
will  see  further  developments  along  these 
lines.  Already  there  are  indications 
that  future  evolution  may  bring  about 
the  partial  elimination  of  that  seeming- 
ly indispensable  feature  of  retail  trade, 
the   store   counter. 

First  thought,  one  is  impelled  to  ask, 
how  could  business  be  carried  on  with- 
out counters?  They  seem  as  neces- 
sary to  a  store  as  an  engine  to  a  train, 


a  rudder  to  a  boat  or  a  roof  to  a  house. 
It  is  over  the  counter  that  sales  are 
made,  that  goods  are  shown  and  wrap- 
ped up,  that  the  money  is  paid.  Can  the 
counter  be  dispensed  with? 

Some  dealers  say  it  can.  A  number 
of  the  largest  stores  in  the  United  States 
have  no  counters.  The  goods  are  all  on 
shelves  or  displayed  in  "silent  sales- 
men" in  the  centre  of  the  store.  Cus- 
tomers can  go  right  up  to  the  shelves 
and  inspect  the  goods  at  close  range. 
The  chief  advantage  of  this  arrange- 
ment is  that  there  is  a  great  economy  in 
the  matter  of  space. 

Unique  Canadian  Store. 

One  of  the  first  Canadian  stores  with 
this  arrangement  is  the  new  establish- 
ment of  the  Island  Hardware  Co.,  at 
Victoria,  B.  C.  A  view  of  the  interior 
of  this  store  is  herewith  shown.  By  the 
elimination  of  counters,  it  has  been 
found  possible  to  house  the  stock  in  a 
store  of  elongated  proportions.  Al- 
though extremely  long  and  narrow,  the 
•  store  has  an  appearance  of  roominess 
lacking  in  hardware  establishments  of 
much  greater  width.  The  lack  of  count- 
ers gives  space  at  each  side  and  allows 
considerable  space  for  the  display  of 
goods  in  the  centre  of  the  store.  The 
members  of  the  firm  state  that  the  ar- 
rangement has  facilitated  the  transac- 
tion of  business. 

The  store  in  question  was  designed 
largely  with  a  view  to  space  and  light. 
The  great  bulk  of  the  stock  is  housed 
along  the  walls.  The  ceilings  are  abso- 
lutely clear  and  there  is  practically  no- 
thing to  obstruct  the  light.  Note  the 
result.  Daylight  penetrates  to  every 
part  of  the  store.  It  is  the  easiest  mat- 
ter to  reach  any  article.  The  goods  can 
be  inspected  with  ease.  The  one  criti- 
cism which  may  be  offered  is  that  the 
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facilities  for  special  display  of  articles 
have  been  reduced.  The  lack  of  store 
fixtures  curtails  possibilities  in  that  re- 
spect. 

Undoubtedly  this  store  represents  a 
development  in  interior  arrangement 
which  is  somewhat  ahead  of  the  times. 
Whether  the  store  of  the  future  will  be 
modeled  along  these  lines  remains  to  be 
seen.  The  objects  aimed  at  are  worthy 
of  highest  commendation,  however,  for 
light  and  space  are  greatly  needed  in  the 
store. 

Something  About  Firm. 

The  Island  Hardware  Co.  are  a  new 
firm.  F.  T.  Adams  and  J.  D.  Wilson 
are  partners  in  the  company,  both  prac- 
tical hardwaremen.  Mr.  Adams  has 
been  secretary-treasurer  of  the  Acme 
for  the  past  five  years.  Mr.  Wilson  has 
Co.  departmental  store  of  Edmonton, 
been  buyer  with  the  Shore  Hardware  Co. 
of  Victoria. 

They  are  conducting  their  new  busi- 
ness along  aggressive  and  original  lines. 
They  carry  a  full  line  of  everything  per- 
taining to  hardware.  Their  store  is  at 
707  Fort  street,  Victoria,  and  is  equip- 
ped with  commodious  warerooms  at  the 
rear 


LARGE  EARLY  SHIPMENT. 

A.  C.  Leslie  &  Co.,  Montreal,  have  re- 
ceived a  cablegram  from  John  Lysaght, 
Limited,  Bristol,  stating  that  they  have 
shipped  over  1,000  tons  of  galvanized 
and  black  steel  sheets  by  the  "English- 
man" of  the  Dominion  Line,  the  first 
direct  steamship  from  Bristol  to  Mont- 
real. Considering  the  serious  delay 
caused  by  the  coal  strike,  this  shipment 
shows  that  there  is  a  growing  appreci- 
ation in  Great  Britain  of  the  import- 
ance of  fostering  the  Canadian  trade. 
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CONDITIONS  ARE   SOUND. 

One  of  the  most  significant  evidences  of  the  general 
prosperity  existing  in  all  lines  of  trade  in  Canada  is  the 
fact  that  there  has  been  little  disturbance  in  labor  con- 
ditions this  spring.  As  a  general  thing,  May-day  finds 
the  trades  more  or  less  in  a  state  of  disruption,  the  jour- 
neymen demanding  increased  wages,  the  employers  breath- 
ing defiance.  It  is  not  uncommon  for  business  in  the 
larger  cities  to  be  disturbed  in  early  spring  by  a  suc- 
cession of  strikes  of  more  or  less  lengthy  duration.  Tor- 
onto has  seen  no  fewer  than  fourteen  strikes  in  different 
trades  at  the  same  time. 

While  there  have  been  strikes  this  spring,  and  some 
are  still  pending,  for  that  matter,  the  situation  has  been 
exceptionally  quiet.  Demands  for  better  wages  have 
been  advanced  by  the  men,  but  the  differences  have  been 
settled   amicably   and   satisfactorily. 

This  is  a  striking  evidence  of  prosperous  conditions. 
The  fact  that  higher  scales  have  been  fixed  without  demur 
in  many  cases  shows  the  financial  soundness  of  the  em- 
ploying interests  and  the  confidence  with  which  they  re- 
gard the  future. 


A    WORD    ABOUT    SIGNATURES. 

Improvements  in  business  methods  during  the  past 
few  years  have  been  many.  The  telephone  brought  a 
silent  revolution.  The  telegraph,  and  later  the  wireless, 
rendered  still  further  aid,  while  the  typewriter  has  come 
to  do  still  more  toward  time  saving. 

Time  saving.  That  is  a  cry  of  the  age.  It  is  to  save 
time  that  letters  are  typewritten — to  save  the  time  of  the 
sender  and  of  the  receiver.  The  minutes  conserved  by  the 
legible  writing  of  the  machines  would  aggregate  years. 

But  still  there  is  a  waste  of  time  which  hardly  seems 
necessary.  Etiquette  decrees  that  the  signature  of  a  let- 
ter shall  be  in  writing.  Etiquette  is  responsible  for  much — 
and  in  this  case  is  responsible  for  unnecessary  worry,  for 
moments  wasted,  and  for  violent  words  launched  boldly 
on  the  office  air. 

How  often,  after  the  reading  of  a  letter,  is  the  whole 
office  staff  summoned  to  hazard  opinions  as  to  the  char- 
acters represented  by  the  hieroglyphics  at  the  bottom  of 
the  missive. 

Many  famous  men  have  a  signature  which  looks  like 
a  seismograph's  record  of  an  earthquake.  Many  who  are 
not  great  think  they  will  achieve  greatness  by  copying  the 
idiosyncrasies  of  the  great.  They  affect  an  unreadable 
signature.    They  need  some  such  awakening  as  was  given 


the  young  minister  to  whom  an  old  Scotch  body  remark- 
ed: "It  was  na  sa  bad  d  sermon.  You  reminded  me  of 
the  great  Talmage  when  you  blawed  yer  nase." 

Indeed,  it  is  often  the  weaknesses  of  the  great  that 
are  copied,  but  it  seems  a  shame  that  any  should  attempt 
to  make  their  signatures  more  unreadable  than  they  na- 
turally are. 

But  after  all,  this  question  of  signature  would  not  be 
so  troublesome  if  the  firm's  name  were  always  printed  on 
the  paper.  It  might  be  a  good  thing  to  have  the  sender's 
name  typewritten,  too.  This  would  act  as  a  key  to  the 
signature,  and  would  prevent  much  trouble,  and  much 
annoyance  when  the  reply  came  with  the  name  of  the 
one  for  whom  it  was  intended  incorrectly  spelled. 


TO  PROMOTE  EFFICIENCY. 

The  wide  recognition  accorded  to  the  need  for  effici- 
ency is  demonstrated  by  the  organization  of  a  body  in 
New  York  to  be  known  as  "The  American  Society  for 
Promoting  Efficiency."  The  object  of  this  society,  ac- 
cording to  its  constitution,  is  "the  promotion  of  efficiency, 
or  the  highest  result  obtainable  relative  to  the  effort  ex- 
pended, in  every  activity  of  man. "  It  is  open  to  anyone 
who»  takes  a  genuine  interest  in  the  question  of  the  im- 
provement of  effort  and  result.  The  directors  will  investi- 
gate into  every  field  of  activity  with  the  purpose  of  find- 
ing new  methods  and  better  systems. 

Already  a  number  of  men  of  international  reputa- 
tion have  become  interested  in  the  movement  and  it  is  be- 
coming apparent  that  the  work  will  be  furthered  by  some 
of  the  best  intellects  in  the  world.  The  project  is  a 
gigantic  one,  but  the  committees  now  at  work  can  be  de- 
pended upon  to  unearth  a  vast  amount  of  valuable  and 
practical  information. 


HITCHING  THE  WAGON. 

"That's  a  good  suggestion.  That's  a  good  idea." 
These  phrases  are  of  a  type  which  has  become  stereotyped. 
They  are  uttered  daily  by  men  in  all  walks  of  life — by 
hardware  men  among  others. 

There  is  a  hopeful  sign  here.  These  phrases  indicate 
that  people  are  .open  to  accept  suggestions  and  ideas, 
which  is  a  great  thing,  for  as  every  one  knows  an  open 
mind  is  the  first  requirement  for  one  bent  upon  self  im- 
provement. But  the  fault  with  these  phrases  is  that 
so  often  the  ' '  suggestion ' '  or  the  ' '  idea ' '  is  not  followed. 
Its  value  is  recognized  but  it  is  not  harnessed.  Hitch 
your  wagon  to  a  star,  remarked  Emerson.  He  put  the 
word  hitch  first.  To  pick  the  star  would  show  some  intel- 
ligence, but  the  hitching  is  the  thing  of  practical  value. 

It  is  absolute  ly  necessary  to  supplement  suggestion  by 
action.  And  it  is  absolutely  necessary  to  read  Hardware 
and  Metal  with  that  in  view,  if  the  best  results  are  to  fol- 
low. Some  men  read  that  garden  tools  might  well  be 
brought  to  the  attention  of  passersby  at  this  season. 
' '  That 's  a  good  idea, ' '  they  say,  then  they  forget  about  it. 
Others  read  this.  They  consider  the  various  suggestions 
made.  They  consider  their  own  stores — the  peculiar 
needs,  and  the  features  which  make  a  special  display  dif- 
ficult. Then  they  set  about  arranging  the  display.  Some 
of  these  men  merely  acquiesce — merely  agree  with  the 
suggestion.     The  others   act   upon   it. 

A  dealer  recently  read  that  the  price  of  copper  would 
likely  advance.  "It  would  be  a  good  time  to  buy,"  he 
remarked  to  himself.  But  he  put  off  buying  and  the 
prices  were  raised. 

Another  man  read  that  copper  was  likely  to  go  up. 
"I  had  better  stock  up,"  he  thought.     "Even  if  the  ad- 


36 


HARDWARE     AND     METAL 


vance  should  not  come  I  will  not  suffer."    He  placed  bis 
order  at  once,  and  is  now  ahead  of  the  game. 

A  suggestion  is  a  fine  thing,  undoubtedly,  but  it  is  a 
more  profitable  thing  to  be  able  to  act  promptly  upon  a 
suggestion  when  this  seems  advisable.  Procrastination 
is  not  only  the  thief  of  time  but  also  of  profits. 


POINTED  EDITORIALS. 

There  is  no  advertisement  like  the  wagging  tongue  of 
a  satisfied  customer. 

*  «     » 

The  promotion  of  efficiency  is  one  of  the  biggest  move- 
ments in  the  business  world  to-day. 

»     *     * 

There  is  nothing  like  moving  to  make  certain  lines 
move. 

*  *     * 

On  Wednesday  the  trout  season  opened.  Fishing 
tackle  will  now  be  in  great  demand.    Play  it  up. 

*  •     • 

A  query  comes  from  a  dealer  who  wants  to  know 
where  he   can  get  jail  fittings.     Of  a   surety  this   is   a 

hardware  line. 

»     •     » 

An  Eastern  dealer  is  enquiring  now  where  he  can  se- 
cure machines  for  heading  apple  barrels.  It  is  by  pre- 
paring orders  in  advance  that  trade  is  secured. 

«     •     • 

There  is  no  distinction  gained  by  having  an  unread- 
able signature.  A  scrawl  arouses  no  emotion  but  deep 
annoyance  in  the  receiver.     It  provokes  profanity  rather 

than  praise. 

*  •     • 

There  is  more  in  selling  a  stove,  perhaps,  than  in 
selling  any  other  hardware  line.  A  large  sum  is  involved 
and  the  salesman  cannot  close  the  deal  until  he  has  ab- 
solutely   convinced   his    customer. 

*  •     • 

A  counterless  store  may  sound  like  an  anomaly.  Un- 
doubtedly, however,  the  demand  for  space  and  light  in 
the  store  is  tending  toward  the  simplification  of  store  ar- 
rangements by  the  reduction  of  old-fashioned  fixtures. 

*  *     • 

In  one  of  Montreal's  new  office  buildings  a  bronze 
letter  box  costing  $1,100  has  been  installed.  An  expensive 
store  house  for  a  two-cent  letter,  yet  many  of  these  let- 
ters will  bring  returns  beside  which  $1,100  would  seem 

small. 

*  •     • 

Acting  upon  the  suggestion  in  last  week's  issue  of 
Hardware  and  Metal,  a  number  of  Montreal  hardware 
dealers  have  arranged  attractive  window  displays  of  gard- 
en and  lawn  implements.     Their  sales  are  repaying  them 

for  their  trouble. 

*  •     • 

"Never  go  to  extremes."  is  the  advice  of  a  veteran 
salesman.  "The  pert  and  extremely  talkative  salesman 
is  only  one  degree  worse  than  the  human  oyster,  who 
can't  find  a  word  to  say.  Between  the  two  types  there 
is  a  happy  medium.    Find  it  and  model  yourself  on  that 

type." 

*  •     • 

"Hitching  your  wagon  to  a  star,"  reduced  to  plain 
business  terms,  means  setting  out  to  do  business  accord- 
ing to  the  most  advanced  principles.  It  is  not  as  difficult 
as  the  graphic  wording  of  the  phrase  would  suggest.  The 
hitching  part  is  not  at  all  difficult,  but  it  is  an  entirely 
different  matter  to  "keep  hitched." 


Selling  Stoves 

a  VETERAN  hardware  dealer  once  made  the  remark: 
•**■  "I've  lived  sixty  hard,  hustling  years  and  I've  done 
a  lot  of  work  in  my  time,  but  the  one  thing  I'm  most 
proud  of  is  that  I've  sold  more  stoves  than  any  man  in 
this  whole  county." 

Selling  a  stove  is  no  mean  task.  The  purchase  of  a 
stove  is,  to  the  average  customer,  a  big  event.  It  involves 
not  only  a  large  sum  of  money,  but  the  future  comfort 
of  the  household  as  well.  The  customer,  therefore,  is 
actuated  by  suspicion  and  cupidity  in  almost  equal  parts. 
He  wants  an  all-around  good  stove,  and  he  wants  to  get 
it  just  as  .cheaply  as  he  can. 

The  salesman  has  to  possess  the  practical  knowledge 
of  the  mechanic  and  the  tact  of  a  diplomat.  He  has  to 
convince;  and  conviction  grows  slowly  in  the  mind  of 
the  stove  customer.  To  close  a  deal  requires  in  many  in- 
stances not  a  little  insight  into  human  nature.  No  wonder 
then  that  the  veteran  hardware  dealer  referred  to  above 
was  proud  of  his  record  as  the  champion  stove  salesman 
of  his  home  county.  He  had  proven  himself  a  man  of 
parts. 

Stove  salesmanship  does  not  begin,  however  when  the 
customer  enters  the  store  and  end  when  he  leaves.  It 
is  something  like  time:  it  has  "no  beginning  and  no  end." 
A  Winnipeg  dealer  tells  of  a  customer  who  bought  a 
range  from  him,  explaining  as  he  paid  over  the  cash  with- 
out any  haggling,  his  reasons  for  placing  his  trade  there. 
"I've  noticed  the  stoves  in  your  store  for  several  years 
off  and  on,"  he  said.  "They  have  always  looked  so  bright 
and  fresh  that  I  made  up  my  mind  long  ago  that  when  I 
needed  a  new  range    I'd  come  here." 

Another  dealer,  who  makes  it  a  practice  to  "follow 
up"  every  sale,  in  order  to  make  sure  that  the  stoves  he 
has  placed  are  giving  satisfaction,  has  made  numerous 
sales  on  the  strength  of  recommendations  which  the  own- 
ers have  given  to  friends.  This  form  of  ' '  after  salesman- 
ship,"  unfortunately  rather  rare,  is  one  of  the  most  ef- 
fective methods  of  drumming  up  new  trade.  Service 
given  the  public  nowadays  in  most  instances  is  so  pre- 
functory  and  machine-like,  that  people  appreciate  real 
service  when  they  get  it.  The  man  who  is  anxious  to 
serve  you  after  he  has  made  the  sale  belongs  to  a  rare 
species.  If  he  proves  to  be  sincere  and  painstaking,  he 
deos  not  have  to  hunt  for  customers.  They  come  to  him 
in  droves. 

The  point  we  have  striven  to  make  is  that  every 
step  in  the  management  of  the  stove  department  is  part 
of  the  dealer's  salesmanship  campaign.  The  way  he  keeps 
his  stock,  his  advertising,  his  delivery  service,  are  all 
phases  of  salesmanship.  If  he  lets  the  stoves  in  his  store 
get  rusty,  if  he  neglects  his  advertising,  even  though  he 
has  all  the  gifts  and  wiles  to  exercise  when  he  gets  a  cus- 
tomer within  range,  he  is  still  a  poor  salesman.  His  fault 
lies  in  the  fact  that  he  neglects  to  do  anything  to  bring 
the  customers  into  the  store.  Skill  in  presenting  facts 
and  a  persuasive  tongue  constitute  one-half  of  stove  sales- 
manship; careful  and  far-seeing  management  of  the  de- 
partment is  the  other  half. 

The  leading  article  in  this  issue  deals  with  the  man- 
agement of  a  stove  department  in  a  most  comprehensive 
way.  It  contains  a  number  of  aggressive  suggestions  and 
"live  wire"  ideas.  Keeping  the  stock  prominent  in  the 
store  the  whole  year  around  is  one  of  the  best  of  them. 
Continuity,  after  all,  is  one  of  the  most  potent  of  forces. 
It's  the  man  who  sticks  to  his  knitting  every  hour  of  the 
flay  and  every  day  in  the  year  who  lands  on  top  in  the 
end.     Intermittent  effort  seldom  wins  out  in  the  long  run. 
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No.  14.— W.  H.  Thome,  St.  John,  N.  B. 


Mr.  Bok,  the  rather  famous  editor  of 
The  Ladies'  Home  Journal,  has  recent- 
ly set  out  to  discover  the  two  greatest 
words  in  the  life  of  a  woman.  Doubt- 
less many  suggestions  have  been  made. 
We  could  have  made  a  guess  or  two 
ourselves,  and  being  also  entirely  ig- 
norant of  the  subject  we  might  have  hit 
it  right.  But  the  two  greatest  words 
in  the  life  of  a  man  are  really  of  more 
interest  here.  All  things  being  consid- 
ered, we  would  say  that  these  two 
words  are  "yes"  and  "no,"  especi- 
ally "no."  No  one  knows  just  how 
much  depends  upon  a  "no."  A  man  is 
made  or  marred  according  as  he  decides 
between  these  two  syllables.  The  words 
mark  the  cross  roads  of  life,  and  there  is 
a  cross  road  encountered  every  day. 
A  Hard  Word  to  Say. 

Upon  occasions,  "no,"  one  of 
the  shortest  words  in  the  dic- 
tionary, is  one  of  the  hard- 
est to  say.  But  there  are  men  who 
are  able  to  say  it,  and  the  picture  of  one 
of  these  is  shown  slightly  to  the  right. 

Mr.  W.  H.  Thorne,  of  St.  John,  is 
among  the  best  refusers.  Not  that  Mr. 
Thorne  is  hard-hearted.  He  is  hard- 
headed,  perhaps,  but  hard-hearted  never. 
Yet  he  has  learned  the  gentle  art  of  re- 
fusing. There  is  hardly  an  important 
office  in  or  around  St.  John  for  which 
Mr.  Thorne  has  not  been  asked  to  run. 
A  staunch  Conservative,  he  has  yet 
many  friends  among  the  Liberals.  He  is 
a  man  large  in  mind  as  in  body,  and  it 
has  been  felt  that  he  could  win  almost 
any  post,  for  which  he  strove.  So  he 
has  been  urged  to  run  for  the  legisla- 
ture; to  run  for  mayor;  to  run  for  the 
Federal  House.  But  for  some  reason 
the  running  has  not  seemed  good  to  Mr. 
Thorne.  He  has  said  "no."  He  has  taken 
his  part  in  politicial  affairs,  both  of  St. 
John  and  of  the  Dominion,  but  to  run 
for  office  he  would  not.  Perhaps  he  has 
felt  that  his  business  demands  so  much 
time  that  he  could  not  give  as  much  as 
he  should  to  any  outside  cause  with 
which  he  became  actively  connected. 
Quite  likely  this  is  the  explanation  of 
the  many  refusals.  If  so,  the  value  of  a 
^'no"  is  patent,  for  Mr.  Thorne  has 
prospered. 

Started  Forty-four  Years  Ago. 

It  was  in  1867  that  Mr.  James  founded 
his  hardware  and  metal  business.  In 
1875  Richard  C.  Scovil  was  taken  into 
partnership,  and  then  in  1877  came  the 
great  fire  which  practically  exterminat- 
ed St.  John's  business  section.  But  Mr. 
Thorne  and  Mr.  Scovil  were  not  dismay- 
ed. From  the  mayor  they  got  a  permit 
to  erect  wooden  temporary  quarters,  and 


Mr.  Thorne  Has  Learned  the  Gentle  Art 

of    Refusing — There    is    Hardly  an 

Important  Office  in  or  Around 

St.  John  for  Which  He  Has 

Not  Been  Asked  to  Run. 

in  two  such  buildings  they  re-established 
their  business. 

Since  this  time,  though  failing  health 
forced  Mr.  Scovil  to  withdraw,  the  busi- 
ness has  been  growing  steadily;  and  a 
year  or  two  ago  the  Montgomery  build- 
ing on  King  street  was  secured.  This 
building,  with  its  fine  show  windows  and 
ample  floor  space,  offers  splendid  facili- 
eies  for  the  handling  and  displaying  of 
the  wide  variety  of  goods  carried.  Prac- 
tically all  lines  are  stocked,  from  belting 
and  mill  supplies  to  phonographs  and 
fancy  goods. 

It  is  little  wonder  that  the  manage- 
ment of  such  a  concern  occupies  a  good 
deal  of  the  attention  of  the  president. 
Yet,  Mr.  Thorne  does  find  time  for  other 
things.  He  is  a  good  citizen  in  every  way. 
He  has  had  faith  in  the  future  of  St. 
John — had  faith  when  that  future,  to 
the  casual  observer,  did  not  seem  as 
bright  as  it  does  at  present.  He  has 
done  his  part  to  help  along  every  good 
civic  movement.  In  him  the  idea  of 
government  by  commission,  so  recently 
launched,  found  a  stanuch  friend. 
Enthusiastic  Yachtsman. 

Mr.  Thorne  is  a  yachtsman.  It  takes 
a  resident  of  New  Brunswick  to  mention 
the  name  of  the  yacht  club  of  which  he 
is  a  member,  but  any  one  can  spell  it — 
oh  simple  in  the  extreme.  The  club  is 
the  Royal  Kennebecassis.  Now  try  to 
say  that  fast.  Of  late,  Mr.  Thorne  has 
done  little  sailing,  but  a  year  or  so  ago 
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his  yacht,  ' '  The  Dream, ' '  was  a  familiar 
sight  on  the  St.  John  river. 

A  man,  it  is  said,  is  known  by  the 
friends  he  keeps.  Mr.  Thorne  is  prob- 
ably willing  to  admit  the  truth  of  this 
saying,  for  he  numbers  on  his  list  some 
well-known  men.  Sir  Leonard  Tilley, 
one  of  the  fathers  of  Confederation,  was 
his  close  friend.  Another  is  John  Doug- 
las Hazen — "Dare  Devil  Doug"  as  he  is 
known  by  the  profane  in  New  Bruns- 
wick. 

Members  of  Beefsteak  Club. 

Then  Mr.  Thorne  is  a  member  of  the 
Beafsteak  Club — an  organization  which 
goes  in  more  for  "roughing  it"  than  for 
such  gastronomical  feasts  as  the  name 
would  imply.  Camping  is  one  of  the 
club's  main  functions.  All  its  members 
are  enthusiastic  fishermen,  and  annually 
an  expedition  is  made  to  the  south 
branch  of  the  Oromocto.  That's  another 
New  Brunswick  name  for  the  unfamiliar 
to  practice  on. 

In  the  Oromocto  there  are  salmon — fly 
salmon — and  the  members  of  the  Beef- 
steak Club  insist  that  they  catch  these. 
Certain  it  is  that  they  return  with  long 
strings,  and  as  there  are  no  fish  stores 
in  the  district  whence  they  eome,  the 
good  people  of  St.  John  are  disposed  to 
accept  their  word — that  is  about  the  fish 
that  are  shown,  they  could  not  be  ex- 
pected to  believe  the  tales  of  the  fish 
that  got  away. 

Does  Much  Travelling. 

Outside  of  his  fishing  trips  Mr. 
Thorne  does  a  good  deal  of  traveling, 
going  south  for  a  time  every  winter.  Per- 
haps it  is  these  trips — and  the  pleasure 
he  takes  out  of  them — which  keep  Mr. 
Thorne  so  young,  and  enable  him  to  en- 
joy the  hard  work  which  he. still  insists 
upon  doing.  Perhaps  it  is  these  trips 
which  still  give  him  the  strength  to  say 
No,  when  No  seems  the  right  thing  to 
say. 


B.    Greening   Wire   Co. 

We  have  looked  through  the  spring 
number  and  certainly  it  reflects  very 
great  credit  on  you  as  publishers.  This 
with  your  careful  distribution  should  be 
a  very  valuable  medium  to  the  adver- 
tisers and  at  the  same  time  should  be  a 
very  valuable  guide  to  the  hardware 
buyer. 

Allan  Hills  Edge  Tool  Co.,  Gait. 

The  Spring  Number  of  Hardware  and 
Metal  has  arrived,  and  must  say  that 
the  general  appearance  of  the  same  is 
remarkably  good. 


Sets  and  Single  Fixtures  in  Demand 

Moving  and  Housecleaning  Season  Suggests  Purchase  of  New  Fixtures  to 
Many — Semi-Fine  Lines  Now  on  Market  at  Moderate  Cost — Dealers  Must  Keep 
Up  Their  Stock. 


Thanks  to  the  ingenuity  of  man,  which 
has  enabled  building  to  be  carried  on 
the  year  through,  whereas  a  short  time 
ago  operations  had  to  be  entirely  dis- 
continued during  the  winter  months, 
electrical  fixtures  now  find  a  ready  sale 
in  the  spring.  Indeed,  this  is  one  of  the 
best  seasons  for  these  goods,  since  new 
houses  are  being  opened  in  goodly  num- 
bers, many  of  which  have  still  to  be 
equipped  with  electric  lights.  The  wir- 
ing is  in,  but  the  fixtures  have  yet  to  be 
installed. 

But  there  is  a  demand  for  electrical 
fixtures  outside  of  that,  for  which  the 


Simple  hall  light  made  from  cast  brass. 
Cut  loaned  by  Robert  Mitchell  &  Co. 

dwellers  in  new  houses  are  responsible. 
As  has  been  remarked  before,  this  is 
the  moving  season.  Now  a  move  means 
a  lot  of  inconvenience,  and  it  means  ex- 
pense; but  it  also  has  some  advantages. 
Let  us  be  optimistic,  and  say  a  good  word 
even  for  the  moving  season.  It  gives  the 
householder  a  chance  to  get  rid  of  some 
old  things  which  have  become  almost 
eyesores.  Among  other  things  it  gives 
him  an  opportunity  to  get  a  lighting 
fixture  or  two  such  as  he  has  admired. 
Many  single  fixtures  are  being  bought 
at  this  time,  and  they  are  being  bought 


by  those  who  are  seizing  this  occasion, 
when  the  house  is  upset  anyway,  to  have 
one  or  two  lights  which  suit  their  fancy 
installed  in  place  of  some  old  models 
which  seemed  rather  to  detract  from 
the  appearance  of  the  room. 

No  Time  for  Short  Stock. 

Undoubtedly  this  is  not  the  time  for 
the  hardware  man  to  allow  his  stock  of 
electrical  fixtures  to  fall  low.  The  man 
who  can  present  attractive  fixtures  at 
this  time  is  going  to  secure  sales. 

There  is  really  no  startling  change 
in  styles.  Fixtures  being  sold  this 
spring  are  much  like  those  which  were 
turned  out  a  year  ago.  Some  minor 
changes  there  are.  Chains,  possibly,  are 
even  more  popular  than  they  then  were. 
But  generally  styles  are  about  the  same. 
There  has  been  some  new  patterns  put 
upon  the  market,  however — patterns 
which  would  appeal  to  the  hardwareman 
handling  these  goods.  Some  of  these 
are  too  costly  for  the  man  who  must 
get  his  market  among  people  of  moder- 
ate means,  but  there  are  others  which 
can  be  retailed  at  a  very  moderate 
figure. 

Hammered    Brass    the    Thing. 

Hammered  brass  is  in  great  demand 
just  at  present,  but  all  who  are  conver- 
sant with  the  subject,  know  that  ham- 
mered brass  means  a  costly  article,  yet 
much  the  same  effect  can  be  obtained 
somewhat  more  cheaply,  as  is  shown  by 
the  cast  fixtures  which  have  been  care- 


fully prepared  to  represent  the  hammer- 
ed article.  They  cost  hardly  half  as 
much,  and  yet  look  very  similar.  There 
is  little  use  saying  the  imitation  is  as 
good  as  the  article  imitated,  yet  the  imi- 
tation is  really  good  of  its  kind. 

One  of  the  lights  which  is  moving 
most  rapidly  at  present  is  the  table 
reading  lamp.  In  summer  every  one 
hopes  to  cut  down  the  lighting  bill.  Yet 
all  know  that  they  will  want  to  read 
after  the  daylight  fails.  It  is  very  ne- 
cessary then  that  the  'light  in  the  lib- 
rary should  be  good,  and  what  can  pos- 
sibly be  better  for  reading  than  a  read- 
ing lamp.  There  are  some  cast  brass 
models  in  this  line  which  have  been  mov- 
ing well  ,one  of  which  is  shown  in  an 
accompanying  cut.  The  base  and  sup- 
porting bars  are  of  brass,  but  the  shade 
of  the  lamp  is  of  art  glass,  which  al- 
lows a  soft  light  to  illuminate  the  room. 

Fixtures  ;of  similar  make  are  now 
being  marketed  for  all  the  rooms  in  the 
house;  a  simple  hanging  globe  for  the 
hall;  clusters  for  the  living  room;  hang- 
ing lights  for  the  bedroom;  and  bracket 
lamps  for  the  bedroom  or  den.  Illus- 
trations of  several  of  these  are  given. 
They  are  all  of  lights  of  moderate  price 
— none  over  fifteen  dollars,  and  some 
as  low  as  four.  For  the  sum  it  is  not 
hard  to  sell  an  attractive  fixture.  And 
especially  is  a  ready  market  found  at 
the  moving  and  the  housecleaning  sea- 
son.-    Then   the   need    of    a   change   is 


Rich  living  room  light,  of  the  style  which   is  now   exceedingly   popular 
loaned  by  Robert   Mitchell   &   Co. 
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brought  clearly  home,  and  the  fear  of 
inconvenience  is  not  so  great.  Things 
are  so  confused  anyway,  that  even  the 
man  of  the  house — who  hates  house- 
cleaning  even  worse  than  he  hates  hav- 
ing his  papers  tidied  away — is  willing 
to  have  a  little  addition  to  the  general 
disorder.  Get  it  all  over  at  once,  is  his 
policy. 

Good  Stock  Necessary. 

There  are  sales  to  be  made  just  now; 

of  that  there  can  be  little  doubt.     The 

only  question  is  how  to  make  them,  and 

the  first  requirement  is  undoubtedly  to 


Library    reading    lamp — Good     but    not 
very  costly. 

have  the  stock.  Advertising  is  good  to 
draw  trade.  Some  dealers  are  securing 
fine  results  by  advising  the  people 
through  the  daily  papers — that  they  can 
install  all  the  fixtures  needed  at  a  cer- 
tain figure.  But  you  notice  these  deal- 
ers first  have  the  fixtures.  That  is  the 
great  requirement.  Fixtures  must  be 
carried  before  they  can  be  advertised, 
or  before  a  window  display  can  be  ar- 
ranged. 


Hardware  Letter 
Box 

Iron  Partitions. 

S.  L.  Adolph,  Listowel,  Ont.—  "Kind- 
ly give  me  names  of  manufacturers  of 
iron  partitions  for  horse  stables." 

Dennis   Wire   and   Iron   Co.,   London, 
Ont.;  Pedlar  People,  Oshawa,  Ont. 
Jail  Fittings. 

H.  E.  Burtt,  Woodstock,  Ont.— "What 
firms    manufacture    jail    fittings?" 


Goldie  McCulloch  &  Co.,  Gait,  Ont.; 
.).  &  J.  Taylor,  Gait. 

Heading  Machine. 

Sumner  Co.,  Moncton,  N.  B. — "Can 
you  give  names  of  manufacturers  of 
heading  machine  for  putting  in  heads 
in  apple  barrels?" 

Mack  &  Co.,  Rochester,  N.  Y.;  Chal- 
loner,  Oshkosh,  Wis. ;  Parkins  &  Co., 
Grand  Rapids,  Mich. 

Manufacturers  of  Baby  Buggies. 

W.  H.  Turnbull,  Brantford,  Ont.  — 
"Kindly  give  me  names  of  Canadian 
manufacturers  of  baby  buggies." 

Goderich  Wheel  Rigs,  Goderich,  Ont.; 
Gendron  Mfg.  Co.,  Toronto;  Gibbings 
Ltd.,  Granby,  Que. ;  Canada  Furniture 
Mfrs.,   Woodstock,   Ont. 

Gasoline  Cooking  Stoves. 

E.  Boucher,  St.  Hyacinthe,  Que.  — 
"Kindly  give  me  names  of  manufactur- 
ers of  latest  style  gasoline  cooking 
stoves." 

McClary  Mfg.  Co.,  London,  Ont.; 
Thos.  Davidson  Mfg.  Co.,  Montreal, 
Que. 

Manufacturers  of  Cook  Stoves. 

Magladery  Bros.,  Englehart,  Ont.  — 
"Who  are  the  makers  of  the  Family 
Peninsula  and  Cook's  Friend  cook 
stoves?" 

Clare  Bros.,  Preston,  manufactures 
the  Peninsula,  and  D.  Moore  Co.,  Ham- 
ilton, the  Cook's  Friend. 

Angle  Iron  Fence  Posts. 

Jas.  Flett,  Wiarton,  Ont.— "Who  are 
the  manufacturers  of  Angle  Iron  Fence 
Posts?" 

Page  Wire  Fence  Co.,  Walkerville, 
Ont. 

Lawn  Mower  Grinders. 
Winnipeg    Tool     and     Forging     Co.   — 
"What  firm  manufactures  lawn  mower 
grinders   ' ' 

R.  Wood  &  Co.,  Oshawa,  Ont. 


Catalogues 

and 

Booklets 


Peterboro'  Locks. 

The  Peterboro'  Lock  Manufacturing 
Co.,  Peterboro',  have  issued  a  handsome 
100-page  catalogue,  in  the  nature  of  a 
supplement  to  their  1908  catalogue.  It 
has  been  arranged  in  a  most  systematic 
way  so  that  any  information  can  be  ob- 
tained without  difficulty.  The  publica- 
tion has  been  divided  into  sections  such 
as  "locks,"  "hardware  of  ornamenta- 
tion," etc.  In  addition,  it  is  completely 
indexed.  The  printing  is  done  on  coat- 
ed paper  and  every  article  listed  is 
handsomely  illustrated. 
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On  a  colored  insert  special  attention 
is  drawn  to  their  New  Departure  front 
door  set. 

Cane's  Woodenware. 

Unique  and  attractive  is  the  booklet 
issued  by  Wm.  Cane  &  Sons  Co.,  New- 
market. It  is  printed  in  four  colors 
throughout  and  contains  some  highly 
original  designs   and   illustrations. 

Among  the  goods  shown  are  wash- 
boards, pails,  tubs,  plates,  egg  crates, 
butter  molds  and  clothes  pins.  It  is  one 
of  the  neatest  and  most  attractive  cata- 
logues received  in  some  time. 
Fireless  Cook  Stoves. 

The  Toledo  Cooker  Co.,  Toledo,  Ohio, 
have  sent  out  a  booklet  which  covers  the 
use  and  manufacture  of  tireless  cookers 
in  a  most  comprehensive  way.  It  con- 
tains an  article  of  some  length  by  C.  E. 
Swartzbaugh,  President  of  the  company, 
in  which  he  tells  of  the  origin  of  the 
Ideal  fireless  cooker,  the  methods  and 
materials  used  in  its  manufacture,  how 
it  should  be  used,  the  results  obtained, 
and  many  other  points. 

The  catalogue  is  printed  in  two  colors 
and  is  well  illustrated. 

Roofing  Supplies. 

Wheeler  &  Bain,  Toronto,  have  issued 
their  annual  spring  catalogue  of  galvan- 
ized iron  roofing  supplies,  eavetroughs, 
corrugated  pipes  and  elbows,  corrugated 
sheets,  skylights,  cornices,  galvanized 
iron  sheets,  tin  plates,  ventilators,  sol- 
der and  hot  air  furnaces.  It  contains 
descriptions,  illustrations  and  prices  of 
their  complete  line  and  makes  a  handy 
reference  for  everything  pertaining  to 
sheet  metal  and  furnace  work. 
Stoves  and  Ranges. 

D.  J.  Barker  &  Co.,  Picton,  have  is- 
sued an  illustrated  price  list  of  their 
stoves  and  ranges.  It  contains,  in  addi- 
tion to  the  complete  line  of  stoves  the 
description  of  some  of  the  parts,  in- 
cluding the  grate  used  in  the  manufac- 
ture of  the  Barker  line. 

Sporting  Catalogue  Issued. 

Caverhill  &  Learmont,  of  Montreal, 
have  just  issued  their  annual  sporting 
catalogue.  It  is  an  exceedingly  attract- 
ive booklet,  dealing  especially  with  guns, 
rifles  and  hunting  supplies.  The  need 
of  having  a  catalogue  relating  to  sleigh 
bells  has  been  felt  in  the  past,  so  a  sec- 
tion in  this  sporting  booklet  is  devoted 
to  these  goods. 

A  Plane   Statement. 

The  Chopin-Stephens  Co.,  Pine  Mea- 
dow, Com.'.,  have  issued  a  folder  under 
the  heading,  "A  Plane  Statement," 
which  contains  an  interesting  talk  on 
the  value  and  utility  of  wood  planes^. 
Their  products  are  described  and  illus- 
trated, as  well  as  a  number  of  other 
C.S.  Co.  products.  The  statements  in 
this  folder  are  marked  as  the  result  of 
86  years'  experience. 


Use  of  White  Space  in  Advertisements 

Emphasis  and  Attractiveness  Are  Secured  by  This  Means — Writers  Should  En- 
deavor Not  to  Crowd  Space  Too  Much — A  Retail  Ad.  With  Many  Good  Points 
But  Which  Could  he  Improved  by  Providing  More  White  Space. 


A  great  many  ad.-writers  are  inclin- 
ed to  discount  the  importance  of  the  ap- 
pearance of  an  advertisement.  They  ap- 
peal to  the  mind  of  the  reader,  not  to 
the  eye.  "If  I  put  the  proper  stuff  into 
an  advertisement,  people  will  read  it," 
declares  one  man.  "It  doesn't  so  much 
matter  how  the  ad.  is  arranged,  provid- 
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A  suggested  lay-out  which    would    pro- 
vide white  space  and  take  away  the 
somewhat   crowded   appearance. 

ed  that  it  says  something  of  interest." 
This  view  is  right  to  the  extent  that 
what  an  advertisement  says  is  the  main 
consideration.  It  is  necessary,  however, 
In  make  it  attractive  in  appearance  also. 
An  advertisement  must  appeal  to  the 
eye  before  it  has  the  chance  to  appeal 
to  the  mind.  Many  a  forceful,  well- 
reasoned  advertisement  is  passed  over 
because,  typographically,  it  has  failed  to 
attract. 

Crowding  a  Common  Fault. 
One  of  the  reasons  why  so  many 
newspaper  ads.  are  so  lacking  in  attract- 
iveness is  that  the  writer  has  too  much 
to  say.  Brevity  is  not  the  common  heri- 
tage of  all  ad.-writers.  They  are  in- 
clined to  be  verhose  rather  than  laconic 
in  their  statements  of  fact.  The  result 
is  that  a  large  proportion  of  newspaper 
ads.  are  sadly  crowded.  Every  square 
inch  of  space  is  used. 

Now  the  judicious  use  of  white  space 
is  one  of 'the  surest  methods  of  adding 
attractiveness  to  the  qualities  of  an  ad- 
vertisement. White  space  throws  the 
type  into  strong  relief  and  statements 
stand  boldly  out.  Where  the  ad.  is 
made  up  of  a  jumble  of  type,  nothing 
stands  out  distinctly.  The  ad.-writer 
who  tries  to  crowd  too  much  into  hia 
space  sacrifices  emphasis.  The  use  of 
white  space  is,  therefore,  one  of  the 
thinsrs  which  an  ad.-writer  should  thor- 
oughly  understand  and  appreciate. 


This  rather  lengthy  preamble  brings 
us  to  the  consideration  of  an  extremely 
creditable  advertisement  submitted  for 
criticism  by  H.  H.  Otton  and  Son,  of 
Barrie.  After  careful  study,  the  writer 
has  come  to  the  conclusion  that  only  on 
one  score  can  a  material  criticism  be 
voiced.  The  lay-out  gives  a  somewhat 
crowded  effect.  There  has  been  no  use 
made  of  white  space. 

A  Strong  Advertisement. 

Let  us  enumerate  the  good  points  first. 
The  i  ad.  is  seasonable.  It  deals  with  a 
line  of  goods  in  which  every  thrifty 
housewife  is  interested  at  the  present 
moment.  The  arguments  are  forcefully 
presented.  It  is  well  illustrated.  It  is 
specific.  The  prices  are  clearly  marked. 
Taking  it  all  around,  this  ad.  is  a  good 
one  and  has  resulted  no  doubt  in  a  big 
sale  of  the  goods  enumerated. 

There  is  room  for  improvement  in  the 
one  respect,  however.  The  ad.  presents 
rather  a  crowded  appearance  which 
could  have  been  eliminated  by  planning 
the  lay-out  as  shoAvn  in  the  accompany- 
ing sketch.  The  removal  of  the  rule 
under  the  headline  would  improve  the 
general  appearance  and  give  more 
space.  By  setting  the  introductory 
argument  in  smaller  type  several  ad- 
vantages would  be  gained.  First  and 
foremost,  it  would  be  possible  to  leave 
a  good  margin  on  either  side  instead  of 
running  the  matter  out  to  the  border 
and   "white   space"   would   thereby   be 


provided.  Then  the  headline  would  be 
given  added  prominence.  The  large-siz- 
ed type  following  the  headline  in  the  ad. 
as  it  stands  detracted  from  the  strength 
of  the  headline.  Another  advantage 
would  be  gained  in  the  chance  to  add 
prominence  to  the  words  ' '  Try  us  and  be 
convinced."  Surmounted  by  smaller 
type  this  line  would  stand  out  with 
double  strength. 

By  setting  the  reading  matter  accom- 
panying each  cut  in  smaller  type,  it 
would  be  possible  to  leave  a  narrow  mar- 
gin between  each  panel,  adding  con- 
siderably to  the  attractiveness  of  the 
lay-out. 

The  Headline, 

In  the  opinion  of  the  writer,  the  head- 
line might  have  been  made  stronger. 
"Make  your  housecleaning  easier  this 
year,"  or  just  "Make  your  houseclean- 
ing easier,"  makes  a  suggestion  in  line 
Avith  the  rest  of  the  advertisement.  The 
fact  that  new  goods  are  being  advertised 
which  tend  to  lessen  labor  would  lend 
substance  to  the  suggestion  in  the  head- 
line. 

C.  S.  Norcross  &  Son. 
We  received  the  great  Annual  Spring 
Number  of  Hardware  and  Metal  and  as- 
sure you  our  ad.  on  page  228  is  not  only 
passably  satisfactory,  but  is  exceedingly 
so.  It  is  well  printed  and  the  arrange- 
ment of  the  entire  ad.  strikes  us  as  be- 
ing the  best  possible. 


SPRING  HOUSE  CLEANING  REQUISITES 

We  he«e  added  to  our  rtock  in  thi«  line  of  goodt  many  new  line*  to  make  the  .pring  work.  e**y.  '  New  Floor 
Rru*he*  end  Mope.  New  Wei!  Dvutera,  New  line*  in  Scrub  end  Cleaning  Bruahe*.  We  carry  the  Largeel  Stock 
Sa  Berne  in  thU  CU»*  of  Qood*.     TRY  US  AND  BE  CONVINCED. 


Electric   and 
Hand 

Ideal    Electric    Iron* 

Aa*lh«r  ,'*.'  !•••«  ■■•!■■  HIM     On<« 

WW 

The  Velox 
~T"  i                     Power  Wa*her 

UkW  jKnbi  1  " 

Power 
Vacuum 

—    / 

F^fi  W  :.:r.:r.rz:: 

Cleaner* 

A-rf 

Wl  ^.t'.'^rii.*"" 

L&ljflrR'v 

W— ll*  pm  Oaf 

50c  end  75c 

» j,  wm«i    '■-'  nu    Met  is  o* 

J                 Price  15.00 

The  New 

Century 

Waaher 


The   Knoll 

Wa.her 

W.  !»•••  t«U    (tu*   Mi 


t«-     Unci  $•«• 


Wringer* 

W.  -Wl  «It  THE  M5T 

MAK.U         C—  ~*t*>*W 

Umm   J  I*  ■  pWrm 


Priea   «   $375 
to  S.0O  act 


H.  H.  Otton  &  Son 


FIVE   POINTS   HARDWARE 


The  Place  to  Buy  Your  Houae 
Cleaning  Supplies 


A    thoroughly    commendable    advertisement  which   has    many    good    points    but 
which  might  be  improved  in  one  respect. 
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Lesson  13--Complete  Course  in  Cardwriting 

Deals  With  the  Popular  Flowing  Brush  Script  Lettering — Where  to  Use  It  and 
Where  Not — Brushes  Required  and  How  to  Use  Them. 


By  J.  C.  Edwards,     Copyright,  Canada,1911. 


Few  styles  of  lettering  lend  them- 
selves more  gracefully  to  show  card 
writing  than  does  the  Brush  Script.  At 
the  same  time  it  is  strong,  legible  and 
easily  made,  unlike  its  more  delicate 
parent  the  Outline  Script. 

There  are  many  styles  of  this  letter 
taught  and  some  quite  as  good,  perhaps, 
yet  everybody  has  an  individuality,  or 
should  have,  and  this  style  brings  out  the 
author 's. 

Where  to  Use  it  and  Where  Not. 

Brush  Script  may  be  used  where  any 
other  style  of  fancy  letter  could  be  em- 
ployed, but  never,  or,  rather  seldom 
where  the  card  proclaims  a  bargain.  No 
fancy  letter  is  in  keeping  with  bargains. 
This  mistake  is  too  often  made  to  the 
detriment  of  the  sale  and  cheapening  of 
card  writing. 

Capitals  should  be  used  only  at  the 
beginning  of  a  sentence  or  as  is  shown 
in  the  card,  capitals  may  be  used  on  each 
word  of  a  heading,  providing,  of  course, 
there  are  no  small  words  such  as  "and," 
"in,"  "it"  and  such  like.  The  lower 
case  is  much  more  flowing  and  readable 
when  alone,  than  if  broken  up  by  caps. 
Any  proper  noun  should,  as  in  ordinary 
writing,  have  a  capital  but  in  no  case 
must  a  word  be  composed  of  all  capi- 
tals. 

Speed  May  be  Acquired. 

With  diligent  practice,  considerable 
speed  may  be  acquired  in  lettering  with 
this  style  of  letter.  The  whole  aim  is 
to  get  a  neat  flowing  letter,  all  on  the 
same   slant.     Few  people   nowadays   do 


Stroke  Script,  such  as  pin  lettering, 
which  will  be  taught  in  subsequent  les- 
sons. Suppose  that  you  associated  this 
letter  with  a  heavy  face  letter  such  as 
Brush  Block,  the  result  would  be  dis- 
astrous— simply  a  black  blotch  without 
character,  without  style.  To  bring  out 
the  main  words  of  a  card,  use  the  Brush 
Script.  A  fine  line  letter  such  as  Small 
Brush  Stroke  Roman  made  with  small 
brush  or  pen,  may  be  used  as  a  reader, 
giving  a  pleasing,  strong  effect. 

The  card  here  shown  is  a  combination 
of  these  two  letters  and  gives  a  fair  idea 
of  the  style  obtained  by  their  combined 
use. 

The  Brush  to  Use. 

In  the  execution  of  this  letter,  a  brush 
should  be  used  that  will  give  the  maxi- 
mum width  of  stroke  of  the  capital  and 
which  will  also  draw  down  to  a  smaller 
stroke  for  the  lower  case  letter.  The 
fine  line,  of  ocurse,  is  merely  an  edge- 
wise stroke  of  the  brush.  The  brush 
should  be  held  so  as  to  give  the  correct 
angle  to  every  line.  Keep  the  card  al- 
ways squarely  in  front  of  you  when 
writing.  Don't  fail  in  this  or  the  proper 
angle  will  not  be  obtained. 

Overloading  the   Brush. 

Some  pupils  insist  that  it  is  difficult 
for  them  to  get  a  clear-cut  line  or  stroke. 
This  is  due,  largely,  to  the  student's 
carelessness  in  rubbing  out  the  surplus 
ink  and  his  fear  of  the  card.  Seems 
funny  to  say  a  living  being  is  liable, 
very  liable  to  be  afraid  of  an  inanimate 


may  he  used  where  amj  other 
fancy  loll  or  is  appropriate. 
Never  use  capitals,  on  hj 
at  I  he  beoinnino  of  a  sentence. 

o  to     »-■'■■ 

except  in  headings  as  above 
or  to  signify  a  proper  noun. 


Application   of  the    Brush    Stroke  Script  and  harmonizing   letter. 


not  know  the  proper  slant  of  business- 
college-taught  writing.  This  letter 
should  be  made  the  same  with  each  letter 
joined  as  shown  in  the  accompanying 
card. 

The  Combination  Card. 
Only   light   face   alphabets   should   be 
used  in     conjunction     with  the     Brush 


object  like  a  piece  of  plain  white  card- 
board. Nevertheless,  it  is  true.  He  is 
afraid  to  touch  the  brush  to  it,  and  the 
sooner  a  person  gets  over  that  fear  the 
sooner  a  clear  straight-edge  stroke  will 
be  accomplished.  Practice  making  quick 
sure-stroke  lines.  Do  it  quickly  but  with 
a  dash  that  will  at  first  seen  reckless. 
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Do  it  first  on  rough  paper  then  on  old 
cardboard,  then  on  clean  white  board. 
Waste  a  few  pieces,  but  practice.  Don't 
be  afraid  to  practice.  Practice  this  al- 
phabet well  and  put  it  into  use  when 
you  have  mastered  the  following  plate 
No.  14,  as  the  two  are  inseparable. 

For  further  particulars  re  brushes,, 
etc.,  write  The  Editor  of  this  paper  at 
143   University  Ave.,   Toronto. 


The  following  items  were  taken  from 
the  files  of  April  30,  1892. 

"A  deputation  consisting  of 
Messrs.  Grose  and  Wright,  of  Ham- 
ilton; Smith,  of  Belleville,  and  Van 
Wagner,  of  Montreal,  waited  upon 
Hon.  Messrs.  Bowell  and  Chapleau 
the  other  day  to  urge  an  increased 
duty  upon  tubular  lanterns  and  rail- 
way lamps." 

TRADE  NOTES. 

"Robb  Bros.,  hardware  mer- 
chants, Amherst,  Ont.,  have  sold 
out." 

"Foster  &  Foster,  stove  and 
tinware  dealers,  Belleville,  have  dis- 
solved partnership,  Frank  S.  Foster 
continuing." 

"Stephen  Bros.,  dealers  in  paint 
and  oils,  Ottawa,  have  dissolved 
partnership,  William  Wallace  Ste- 
phen continuing." 

•      •      * 

"A  tramp  arrested  in  London  on  a 
charge  of  carrying  firearms  has  been 
committed  to  stand  his  trial  for  the 
burglary  of  Frank  J.  Bishop's  hard- 
ware store  in  Brantford." 
Editor's   Note.— The   business    referred 
to     is   still     conducted     under   the   firm 
name  of  J.  Bishop  &  Son,  and  is  one  of 
the  best  known  in  Western  Ontario. 


Bridgeport  Hardware  Mfg.  Corp. 
We  thank  you  for  the  copy  of  your 
Annual  Spring  Number.  We  think  this 
is  a  mighty  fine  production.  We  are 
pleased  with  it.  We  should  think 
it  would  pay  you  perhaps  to  get 
out  a  number  like  this  twice  a  year  in- 
stead of  once  a  year,  but  we  can  realize 
that  the  cost  attached  to  a  volume  like 
this  is  pretty  large  but  it  does  you  a 
lot  of  good,  and  it  is  a  fine  issue. 


HARDWARE     AND     METAL 


PlaieN?l3"LccentricBrush5troke5cript 

Cap/Za/s  — 


Arrows  indicate  direction  of  brush  stroke       Practice  will  soon   master  this  Letter. 
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Complete  Course  of  Sheet  Metal  Work 


By  L.  W.  KOSER 


Prob.  5,  Plate  18,  shows  method  of  de- 
veloping the  Frustum  of  a  Cone  whose 
top  is  oblique  to  its  base. 

Draw  the  plan  Fig.  1  and  divide  it  off 
into  equal  spaces. 

Then  the  full  size  cone  as  shown  by 
R.B.D.     Fig.  2. 

Then  the  line  A.C.  showing  the  angle 
it  is  cut  off  at. 

Project  vertical  lines  up  from  each  of 
the  points  on  Fig.  1,  until  they  touch  the 
base  line  B.D.  of  Fig.  2,  then  carry  them 
towards  the  centre  R.  until  they  touch 
the  inclined  line  A.C.  Then  carry  them 
horizontally  across  to  the  line  R.D.  and 
number  them  the  same  as  Fig.  1. 

With  the  point  of  the  compass  set  at 
R.  and  the  lead  at  D.  and  with  R.  as  the 
centre,  describe  the  arc  N.M.     Lay  out 


on  this  the  stretchout  of  Fig.  1,  and 
draw  lines  from  each  number  into  the 
centre  R. 

Then  with  the  point  of  the  compass 
set  at  7,  Fig.  2,  describe  an  arc,  cutting 
No.  7  measurement  line  on  Fig.  3.  Then 
bring  the  lead  against  No.  6  and  cut  No. 
6  measurement  lines,  and  continue  thus 
until  each  one  of  the  points  on  the  line 
R.D.,  Fig.  2,  has  been  carried  out  to  the 
measurement  line  having  the  correspond- 
ing number  or  position,  then  a  line  trac- 
ed through  the  points  of  intersection 
completes  the  pattern. 

Prob.  6  shows  a  Cone  with  its  bottom 
cut  oblique  to  its  base. 

The  method  of  developing  is  the  same 
as  Prob.  5. 

First  draw  the  plan  Fig.  1  and  space 


it  off.     Then  draw  the  Cone  R.A.B.  Fig. 
2  and  the  Oblique  line  CD. 

Carry  the  points  from  Fig.  1  up  to  the 
line  A.B.  then  towards  the  centre  until 
they  touch  the  oblique  line  CD.  Then 
parallel  to  the  base  until  they  touch  the 
line  R.B. 

With  a  radius  equal  to  R.B.  and  R.  as 
a  centre,  describe  the  arc  N.M.  and  lay 
off  the  stretchout  of  Fig.  1. 

Then 'with  R.  as  a  centre,  bring  the 
lead  against  each  one  of  the  points  on 
the  line  R.B.  and  swing  an  arc,  cutting 
the  measurement  line  having  the  corres- 
ponding number  or  position. 

Prob.  7  is  a  combination  of  Prob.  5 
and  6. 

(Continued  on  page  50) 
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New  Hardware  Goods 


BARN  ROOF  LIGHT. 

The  Metallic  Roofing  Co.,  Toronto, 
have  put  a  new  skylight  on  the  market 
•which  they  call  the  "Acheson  Barn 
Roof  Light."  The  accompanying  illus- 
tration shows  style  6,  which  is  the  popu- 
lar size  and  style.     It  is  designed  to  let 


< 


Barn  Roof  Lights. 


sunshine  and  fresh  air  in  and  to  let  air, 
dust  and  chaff  out.  It  has  many  advant- 
ages, serving  as  a  ventilator  and  afford- 
ing a  way  to  climb  onto  the  roof.  In 
size  it  is  96  by  33  inches,  and  the  sash 
raises  26  inches.  The  curb  is  solid  wood, 
encased  in  metal  with  riveted  joints  and 
a  strong  but  simple  opening  device. 


ANOTHER  LUTHER  GRINDER. 

A  new  machine  just  pnt  out  by  the 
Luther  Grinder  Mfg.  Co.,  Milwaukee, 
Wisconsin,  is  an  efficient  sharpening 
machine  that  can  be  packed  into  small 
space.     This  new  Dimo-Grit  Grinder  No. 


35  incorporates  these  points  in  a  unique 
way. 

All  the  mechanism  of  the  machine  is 
contained  within  the  wheel  itself.  The 
wheel  is  hollowed  out  to  contain  a  ser- 
ies of  four  driving  gears  and  pinions. 
These  produce  a  speed  of  twenty  revo- 
lutions of  the  grinding  wheel  to  every 
turn  of  the  handle.  All  bearings  are 
constructed  in  one  piece,  and  everything 
is  enclosed  and  dustproof.  The  ma- 
chine is  finished  in  red  and  black 
enamel.  The  wheel  is  of  Dimo-Grit,  the 
new  "diamond"  substance. 

The  space  required  for  carrying  this 
grinder  is  scarcely  greater  than  the 
wheel  itself.  The  wheel  is  5%  inches  in 
diameter,  and  the  entire  machine  packs 
in  a  box  5%  inches  long.  All  the  dif- 
ferent parts,  including  the  handle, 
clamp,  tool  rest,  etc.,  can  be  easily  and 
quickly  taken  apart  for  packing.  Its 
particular  use  is  to  be  found  with  car- 
penters for  their  tool  chest,  for  miners, 
surveyors,  prospectors,  woodsmen  and 
sportsmen,  in  fact,  for  all  who  have 
tools  to  be  kept  sharp,  but  who  cannot 
have  them  in  a  permanent  work  shop. 


A  NEW  LETTER  BOX. 

Something  new  in  the  house  letter 
boxes  has  recently  been  brought  out  by 
the  Ajax  Hardware  Mfg.  Co.,  Military 
Road,  Buffalo,  N.Y.  It  consists  of  a 
leter  box  designed  for  city  use. 

This  mail  box  is  equipped  with  a 
lock  and  key.  The  lock  used  is  a  genu- 
ine flat  keyed  lock  of  a  standard  make. 
The  box  is  10  1-2  inches  high,  5  inches 
wide  and  2  1-4  inches  thick.  It  is  long 
enough  to  hold  a  full  size  legal  envelope, 
and  its  design  and  construction  is  such 
as  to  permit  easy  access  to  its  contents. 


Dimo-Grit   Grinder. 


TRI-ANGLE    ALL-METAL    CHICKEN 
COOP. 

The  Tri-Angle  All-Metal  Chick  Coop 
is  a  novelty  manufactured  by  the  Tri- 
Angle  Manufacturing  Company,  Free- 
port,  111. 

The  Tri-Angle  all-metal  chicken  coop 
has  two  important  features.  One  is  ven- 
tilation. On  hot  nights  it  is  not  neces- 
sary to  close  the  coop  by  using  the  solid 
metal  front.  Simply  take  out  the  net- 
ting front  and  place  it  in  upside  down, 
and  the  chickens  are  safe  from  rats, 
weasels,  etc.,  and  as  cool  and  comfort- 
able as  if  in  the  open  air.  Another  fea- 
ture is  that  the  top  slides  back  so  that 
the  hen  and  chicks  can  be  easily  reach- 
ed, and  it  allows  the  cop  to  dry  out 
in  a  few  minutes  after  washing,  or  after 
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the  chicks  carry  in  mud  after  a  rain, 
thus  guaranteeing  a  dry  and  healthful 
place  for  the  chickens. 

The  coop  is  made  entirely  of  galvan- 


Tri-Angle  All-Metal  Coop. 

ized  iron  and  weighs  but  14  pounds.     It 
folds  flat  in  a  small  bundle. 


A  NEW  STYLE  SPARK  PLUG. 

The  Smith  Hardware  Company,  Mont- 
real, is  handling  a  new  style  of  spark 
plug  which  will  remove  some  of  the 
automobilist's  troubles,  and  also  some 
of  the  troubles  of  the  motor  boat  en- 
thusiast. 

The  porcelain  core  has  a  mica  lining, 
which  prevents  a  break  making  a  short 
circuit,  as  often  occurs  with  an  ordin- 
ary  spark   plug.      This   ordinary   spark 


MICA  LINED 
P0f?CLLAIN  &ORC 


New   Style   of   Spark   Plug. 

plug,  when  once  broken,  must  be  immedi- 
ately replaced.  The  mica  lined  porce- 
lain core,  however,  permits  the  plug 
working  until  such  time  as  it  may  be 
conveniently  replaced. 


HARDWARE     AND     METAL 


SEAMLESS  TRIPLICATE  PAILS. 

Seamless  triplicate  pails  of  pure  alum- 
inum for  fireless  cookers  are  now  a  real- 
ity. They  are  drawn  from  heavy  sheets 
of  pure  aluminum — seamless,  have  self- 
locking  covers  and  "nest"  with  an  ac- 
curacy of  fit  that  shows  how  carefully 


Fraudulent  Marking  of  Glass 


"Ideal"   Seamless   Triplicate  Pails   for 
Fireless   Cookers. 

the  designing  was  done.  Each  pail  has 
capacity  for  two  quarts.  The  three  to- 
gether measure  9  1-2  inches  in  diameter. 
The  object  of  these  pails  is  to  cook  sev- 


The  following  statements,  given  by 
one  who  is  thoroughly  in  touch  with  the 
glass  situation,  are  worth  close  consid- 
eration. The  practice  mentioned  obtains, 
it  is  said,  in  many  countries,  although 
the  Belgian  manufacturers  are  now 
striving  to  prevent  the  placing  of 
wrong  quality  marks. 
Editor  of  Hardware  and  Metal: — 

Those  retail  hardware  dealers  who 
have  placed  sheet  glass  import  orders 
will  do  well  to  examine  carefully  the 
cases  and  contents  of  their  purchases  to 
see  that  they  are  receiving  exactly  that 
which  they  assumed  they  purchased. 

During  the  winter  the  qualities  4th 
and  3rd,  as  pertaining  to  16  oz.  glass, 
have  been  used  by  some  jobbers  inter- 
changeably, and  those  retail  hardware 
dealers  who  are  desirous  of  improving 
the  quality  of  their  stock  have  been 
given  assurances  by  some  importers  that 
they  are  buying  3rds,  when  in  reality 
they  are  buying  nothing  but  4ths.  In 
many  instances  last  year  so-called  3rd 
quality  was  imported  into  Canada  under 


Seamless   Triplicate  Aluminum  Pails. 


eral  things  at  one  time  in  one  compart- 
ment of  a  fireless  cooker.  They  will  op- 
erate in  any  fireless  cooker,  and  are  also 
splendid  for  cooking  several  things  at 
one  time  over  one  burner  of  a  gas  or  oil 
stove. 


LAUNCH  SUPPLIES. 

Sault  Ste.  Marie.  —  The  Cochrane 
Hardware  Co.  are  to  the  front  with  a 
bid  for  the  launch  trade.  Recognizing 
the  fact  that  the  boating  season  is  at 
hand,  they  are  advertising  parts  and  re- 
pairs for  launches  and  motor  boats.  In 
a  series  of  well-illustrated  advertise- 
ments they  are  featuring  the  following 
lines: — Line  cleats,  brass  propellers,  pol- 
ished brass  side  steering  wheels,  stuffing 
boxes,  whistles,  and  brass  fog  horns, 
spark  plugs,  sailing  lights,  anchors,  re- 
verse gears,  carburettors,  tiller  ropes, 
cable,  marine  paints,  and  spar  varnish. 


the  names  of  different  brands  of  glass, 
but  the  marking  "3rds"  was  omitted 
entirely  from  the  box.  In  other  in- 
stances, where  the  glass  was  sold  not 
as  any  particular  brand,  but  simply  as 
3rds,  16  oz.,  these  markings  were  placed 
upon  the  cases  while  lying  at  the  docks 
at  Antwerp,  the  4th  marks  having  been 
erased.  It  is  a  notorious  fact  that  dur- 
ing the  season  of  1911  thousands  of 
cases  were  re-marked  in  this  way. 

This  has  proceeded  to  such  an  extent 
as  to  jeopardize  the  Belgian  trade  in  this 
country,  and  the  European  manufactur- 
ers who  are  combined  in  a  strong  syndi- 
cate are  taking  steps  to  put  a  stop  to 
this  practice.  The  manufacturers  them- 
selves in  the  past  have,  to  a  certain  ex- 
tent, loaned  themselves  to  this  deception 
by  reason  of  the  fact  that  they  have 
sold  to  the  importers  large  quantities 
of  glass  omitting  quality  marks.  The 
syndicate  at  the  present  time  are  tak- 
ing steps  to  prohibit  this  practice,  and 
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to   exercise   their   rights   to   the   fullest 
extent,  upon  those  engaging  in  it. 

In  their  endeavor  to  preserve  qual- 
ity grades  of  Belgian  glass  the  manu- 
facturer needs  the  assistance  of  the  re- 
tailer, who,  in  buying  a  quality  such  as 
3rd,  must,  on  receipt  of  the  cases,  not 
only  be  satisfied  to  get  the  glass,  but 
to  note  carefully  that  the  cases  contain 
the  original  markings  of  the  manufactur- 
er, and  also  note  that  these  markings- 
have  not  been  tampered  with,  and  fur- 
thermore that  the  cases  contain  these 
markings,  not  simply  a  brand  with  the 
quality  grade  omitted. 

In  many  instances  the  retailer  in  plac- 
ing his  import  order  is  desirous  of  secur- 
ing and  pays  an  extra  price  to  get  3rds. 
Unless  3rds  are  really  delivered  to  him 
that  extra  price  is  simply  extra  profit 
to  the  importer.  In  other  instances  the 
retail  buyer  intends  to  buy  4ths,  and  on 
receipt  of  prices  he  finds  that  some  job- 
ber has  quoted  him  3rd  quality  at  the 
same  price  as  4th  quality.  The  import 
business  is  cut  down  so  fine  that  no 
margin  exists  to  allow  of  this,  and  that 
dealer  quoting  3rds  at  this  price  knows, 
full  well  that  bona  fide  3rds  will  never 
be  supplied.  To  such  an  extent  has 
this  gone  that  in  many  instances  during 
the  past  winter  season  3rds  quality  have 
been  quoted  in  competition  with  4ths  at 
prices  which  it  is  imposible  to  cover 
the  cost  of  3rds,  to  say  nothing  of  any 
margin  of  profit. 

It  is  to  be  hoped  that  those  few  im- 
porters who  have  been  resorting  to  these 
practices  will,  if  not  in  their  own  good, 
at  least  in  the  good  of  the  entire  trade, 
abandon  such  a  course  which  cannot  pos- 
sibly lead  to  ultimate  success. 

Manufacturer/ 

FEATURING  WALL  PAPERS. 

Transcona,  Man. — B.  C.  Higgins,  hard- 
ware dealer,  is  featuring  his  wall  paper 
department.  This  has  developed  into  an 
important  branch  of  the  business 
through  aggressive  management  and 
well-arranged  publicity. 

Mr.  Higgins  is  now  devoting  consid- 
erable advertising  space  to  his  wall 
paper  stock,  urging  the  important  part 
that  good  wall  paper  plays  in  beautify- 
ing the  home. 

The  Auto  Strop  Safety  Razor  Co.,  To- 
ronto, have  sent  out  notices  that  after 
May  1  extra  blades  for  Auto  Strop 
razors  will  be  supplied  only  in  pack- 
ages of  six  and  twelve,  listing  at  50 
cents  and  $1.00  respectively,  subject  to 
the  various  discounts. 


Current  News  of  Hardware  Trade 


Stock   Sold. 
Ottawa,    Ont.    —    The   hardware   and 
stove  stock  of  the  Ottawa  Hardware  Co. 
has  been  sold. 

Using  Motor   Truck. 
Montreal. — To  help  in  the  carrying  of 
their  goods,   Brandram-Henderson  have 
purchased    a    Packard    three-ton    motor 
truck. 

Move  to  New  Quarters. 

Montreal. — The  Canada  Cement  Com- 
pany have  moved  from  the  Bank  Nation- 
al building  to  more  spacious  quarters 
in  the  new  Herald  Building,  Craig 
Street. 

Have  Moved  Office. 

Montreal. — Canadian  Explosives,  Lim- 
ited, have  moved  from  their  old  office  in 
tie  C.  P.  R.  Telegraph  Building,  4  Hos- 
pital Street,  to  the  new  Transportation 
Building,  which  is  bounded  by  St. 
James,  St.  Francois  Xavier  and  Notre 
Dame  Streets.  The  Canadian  Explos- 
ives has  secured  a  suite  on  the  eighth 
floor. 

James  Walker  Banquet. 

Montreal. — The  Social  Club  of  the 
James  Walker  Hardware  Company  is 
an  active  organization,  but  never  more 
active  than  on  a  recent  evening  when  a 
banquet  was  given  in  honor  of  the  hock- 
ey team.  A  fine  repast  had  been  prepar- 
ed in  The  Castle  Blend  Tea  Room,  but 
full  justice  was  finally  done  this  and  the 
toast  list  commenced. 

"The  Company"  was  proposed  by 
Andrew  Ross  and  replied  to  by  Max  Hill, 
the  managing  director. 

"The  Hockey  Team"  brought  speech- 
es from  Messrs.  Holden  and  Hadley. 
Messrs.  Malone  and  Campbell  spoke  in 
connection  with  the  toast  to  "The 
Staff;"  while  to  Messrs.  Irons  and  Mor- 
in  fell  the  task  of  doing  justice  to  "The 
Ladies." 

William  Hill,  of  the  Yale  and  Towne 
Co..  New  York,  was  present,  and  was 
forced  to  speak  when  his  company  and 
himself  were  toasted. 

Conditions  are  Good. 

A.  L.  Woolf,  Winnipeg  manager  for 
the  Ontario  Lantern  and  Lamp  Co.,  has 
Teturned  to  Winnipeg  from  his  spring 
trip  through  Alberta,  Saskatchewan  and 
Manitoba.  Mr.  Woolf  reports  every  in- 
dication of  a  trade  boom  in  the  West 
this  spring. 

R.  J.  Douglas,  of  R.  C.  Jamieson  & 
Co.,  has  been  indisposed  for  several 
days.  He  is  expected  back  at  the  office 
shortlv. 


A.  W.  D.  Wheaton,  of  Maberly,  On- 
tario, was  in  Montreal  on  business  dur- 
ing the  week. 

The  staff  of  Lewis  Bros.,  Montreal, 
are  holding  a  euchre  and  dance  on  Fri- 
day evening,  May  10th. 

William  Spinney,  of  Yarmouth,  N.  S., 
has  been  in  Montreal  this  week.  He  is 
on  a  buying  trip. 

Becomes  Montreal  Manager. 
Montreal.— G.     T.    H.    Piatt,    second 
vice-president  of  the  Hobbs  Manufactur- 
ing Co.,  for  the  past  four  years  manager 


Geo.  T.  H.  Piatt. 

of  the  branch  at  Winnipeg,  has  lately 
assumed  the  management  of  the  busi- 
ness of  the  company  at  Montreal.  L. 
R.  Scott,  until  recently  the  manager  at 
Montreal,  has  become  treasurer  of  the 
company  at  their  head  office,  at  London, 
Ont.  Mr.  Piatt  has  met  with  a  wide 
measure  of  success  in  the  West,  and  can 
be  depended  upon  to  conduct  the  busi- 
ness of  the  company  at  Montreal  with 
equal  credit. 

Building  New   Store. 

Balmoral,  Man. — Owing  to  the  steady 
increase  of  his  business,  D.  McLaren, 
hardware  dealer,  is  building  a  fine  new 
store.  It  will  be  50  by  30,  two  storeys 
in  height,  and  with  basement.  The 
ground  floor  will  be  used  for  the  hard- 
ware stock  and  the  second  floor  will  be 
used  for  furniture.  Mr.  McLaren  is  in- 
stalling a  hoist  to  carry  the  furniture 
to  the  upper  storey. 
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Business  Changes. 

Lajord,  Sask. — The  hardware  and  im- 
plement business  belonging  to  the  es- 
tate of  J.  A.  Berg,  has  been  sold  to 
H.  A.  Hanson. 

Areola,  Sask. — John  R.  Mears,  hard- 
ware dealer,  has  been  succeeded  by  Wes- 
ley A.  Youngblind. 

Mitchell,  Ont. — F.  A.  Campbell,  who 
has  sold  out  his  hardware  business  to 
Fred  A.  Moses,  of  Cobalt,  has  conducted 
his  store  here  most  successfully  for  the 
last  twenty-four  years,  and  is  one  of  the 
best  known  hardwaremen  in  this  section. 
Mr.  Moses  is  now  in  possession. 

Winnipeg. — A.  J.  Davies  &  Co.  have 
started  in  the  tinsmithing  business  in 
this  city. 

Dominion  City,  Man.- — D.  Phillips, 
hardware  dealer,  has  sold  out  to  R. 
Gillespie,  of  Rainy  River,  Ont. 

Dilkie,  Sask. — Billyard  Bros,  have 
started  in  the  hardware  business  here. 

Weston,  Ontario. — Hugill  &  Cameron, 
hardware  dealers,  have  dissolved  part- 
nership. 

Calgary,  Alta. — Maguire  &  Dixon, 
hardware  dealers,  have  dissolved  part- 
nership. N.  E.  Dixon  will  continue  the 
business. 

Penhold,  Alta. — W.  H.  Eyre,  dealer  in 
hardware,  is  reported  to  have  sold  out. 

Strathmore,  Alta. — P.  G.  Owen,  hard- 
ware dealer,  is  giving  up  business. 

Mitchell.  Ont.— F.  A.  Campbell,  hard- 
wareman,  has  sold  out. 

Hedley,  B.C.— E.  M.  Crooker,  hard- 
wareman,  has  sold  to  Ezra  Mills. 

Gainsboro',  Sask. — J.  B.  Wilson  is 
selling  his  hardware  stock  to  Burke  & 
Co. 

Creelman,  Sask. — M.  E.  Carruthers 
lias  taken  over  the  hardware  business  of 
Wright  &  La  Berge. 

Shawinigan  Falls,  Que. — Beauchemin 
&  Trudel  have  succeeded  Beauchemin  & 
Cie.  in  the  hardware  business  here. 

Toronto,  Ont. — Oscar  Knechtel,  hard- 
ware dealer,  Queen  street  east,  has  sold 
out. 

Dominion  City.  —  R.  Gillespie,  of 
Rainy  River,  has  re-opened  the  hard- 
ware store  lately  occupied  by  D.  Phil- 
lips. He  has  put  in  a  new  and  up-to- 
date  stock. 

Woodville,  Ont.— V.  D.  McPherson  has 
been  succeeded  in  the  hardware  business 
by  Good  &  McEachern. 


Weekly  Market  Report  —  Metals 


PRICES   TEND  UPWARD. 

The  metal  situation  shows  no 
developments.  The  tendency  in 
prices  is  all  upward.  Copper  has 
advanced  and  the  price  of  lead 
pipe  has  also  been  increased.  Tin 
is  as  strong  as  ever. 

The  demand  is  large.  The  de- 
velopment of  the  country  is  so 
rapid  that  the  consumption  of 
metals  is  showing  steady  in- 
creases. 


MONTREAL. 

Montreal,  May  2. — Still  the  upward 
movement  of  metals  continues.  Tin  has 
advanced  rapidly  in  the  past  few  days. 
Copper,  while  it  has  not  risen  on  the 
primary  market,  has  necessarily  been 
advanced  locally,  the  old  supplies  which 
were  secured  at  a  lower  market  having 
been  exhausted.  Spelter  is  still  hard 
to  obtain,  and  lead  has  risen  somewhat. 

The  high  prices  of  the  metals  are 
causing  but  little  worry,  however;  what 
anxiety  there  is  rather  results  from  the 
shortage  of  supplies.  Yet  even  this  is 
not  worrying  the  handlers  greatly,  as 
ships  are  now  nearing  Montreal.  A 
cargo  of  lead,  indeed,  is  expected  to  land 
to-day. 

Navigation  Opening  Brings  Rush. 

The  opening  of  river  navigation  is 
causing  great  activity  locally.  Orders 
have  been  received  from  Quebec,  to 
which  place  ships  are  already  sailing. 
From  other  points  at  which  river  boats 
touch  orders  have  come.  These  may 
not  be  filled  for  a  week  or  so,  but 
shipments  will  be  sent  out  on  the  first 
boats,  which  will  likely  sail  early  next 
week. 

For  tin,  lead  and  iron  there  is  a 
healthy  call;  while  brass  and  copper  are 
in  big  demand.  None  of  the  stocks  are 
large  at  the  moment,  with  the  single 
exception  of  tin. 

Tin. — On  the  primary  market  the  ad- 
vance has  been  remarkable,  prices  now 
being  quoted  around  the  £211  mark. 
Statistics  show  that  the  reserve  is 
smaller  than  usual,  and  that  the  ship- 
ments of  Straits  are  also  of  lesser  size. 
This  seems  to  indicate  a  firm  market, 
and  prices  locally  are  likely  to  rise 
rather  than  fall,  although  stocks  are 
ample. 

V2  Cent  a  Pound  Advance. 

Copper. — The  local  rise  of  50  cents  a 
cwt.  is  not  the  result  of  any  recent  ad- 
vance on  the  primary  market,  but  is 
due  to  the  local  handlers  having  sold 
out  the  metal  which  they  bought  at  a 
better  market.    To  date  they  have  given 


the  retailers  the  benefit  of  their  early 
purchases,  having  raised  their  figures 
as  little  as  possible.  Stocks,  however, 
are  small.  Shipments  may  be  expected 
shortly,  but  until  they  arrive  some 
trouble  will  be  experienced  in  filling  or- 
ders. 

Antimony. — Stocks  small,  but  enough 
to  meet  the  demand,  which  is  hardly 
as  large  now  as  it  was  a  fortnight  ago. 

Spelter. — Prices  remain  steady,  but 
there  is  a  scarcity  of  the  metal  locally. 
This  is  due  to  delay  in  freights.  Some 
February  spelter  has  arrived,  but  the 
March  purchases  are  yet  to  be  heard 
from.  As  things  are  at  present  it  is 
quicker  to  get  spelter  from  Europe  than 
from   East   St.   Louis. 

Lead  Pipe  Rises. 

Lead. — Following  the  advance  in  the 
pig,  there  has  been  another  advance  in 
lead  pipe,  the  discount  upon  which — re- 
cently reduced  from  25  to  22^  per  cent. 
— has  now  been  further  reduced  to  20 
per  cent.  Wiping,  formerly  quoted  at 
23c,  has  been  advanced  to  23V2&. 

A  cargo  of  80  tons  is  expected  to  reach 
port  to-day.  Much  of  this  has  been  al- 
ready sold,  but  there  will  be  a  large 
enough  quantity  left  to  fill  all  immediate 
orders. 

Iron. — There  is  no  great  supply  of 
this  metal  on  hand.  Some  cargoes  are 
on  the  way,  but  unless  they  arrive 
shortly  it  may  be  found  necessary  to  ad- 
vance the  price. 

TORONTO. 

Toronto,  May  2.— The  situation  in  me- 
tals has  not  altered.  That  is,  the  up- 
ward tendency  is  as  marked  as  ever, 
and  there  is  continued  scarcity  in  many 
lines. 

The  situation  has  one  good  feature. 
Metal  men  are  too  busy  attending  to 
the  orders  which  are  pouring  in  on 
them,  to  do  any  worrying.  They  recog- 
nize that  prices  are  higher  in  some 
metals  than  they  care  perhaps  to  see, 
but  the  orders  continue  to  come  in,  so 
it  is  taken  for  granted  that  the  firmness 
in  prices  is  not  retarding  trade  one  iota. 
There  is,  in  addition,  the  assurance  of 
continued  activity,  for  stocks  are  said 
to  be  very  light. 

The  one  feature  which  is  really  caus- 
ing some  worry  is  the  slowness  shown 
by  the  railroads  in  handling  freight 
traffic.  Exasperating  delays  have  occur- 
red, both  in  receiving  and  shipping.  The 
freight  congestion  has  helped  to  make 
even  more  marked  the  scarcity  which 
exists  in  some  metals. 

Tin. — There  is  continued  strength  in 
tin.     While  prices  have  not  been  chang- 
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ed  locally,  there  is  more  of  a  tendency 
shown  to  quote  the  higher  figures  noted 
last  week.  There  is  a  heavy  demand, 
and  it  seems  reasonable  to  assume  that 
tin  will  hold  around  the  50  mark  for 
some  time  to  come. 

The  growth  in  tin  consumption  is  real- 
ly striking.  Statistics  show  that  the 
American  deliveries  for  April  were 
5,400  tons,  or  300  tons  more  than  any 
previous  month  in  the  history  of  the 
trade;  some  1,700  tons  more  than  the 
average  monthly  deliveries  during  each 
of  the  years  1911,  1910,  1909,  and  2,500 
tons  larger,  or  nearly  double  the  month- 
ly average  deliveries  of  1908  and  1907. 

An  Advance  in  Copper. 

Copper. — Copper  continues  on  the  up- 
ward path  and  an  advance  of  x/i  cent 
has  been  made  here.  The  price  is  now 
pretty  high,  and  metal  men  are  divided 
in  their  views  as  to  whether  the  metal 
will  advance  beyond  the  present  figur* 
or  not.  Certainly,  however,  the  present 
price  is  being  firmly  maintained,  and 
the  demand  continues  so  strong  that 
there  is  absolutely  no  reason  to  expect 
the  price  to  recede. 

Lead. — The  tendency  in  lead  has  been 
toward  higher  prices,  though  no  change 
has  been  made  here  yet.  Quotations  are 
all  firm.  There  is  a  large  demand  and 
stocks  are  said  to  be  lower  than  is  deem- 
ed advisable.  While  not  as  difficult  to 
obtain  as  some  other  metals,  lead  has 
not  been  forthcoming  in  large  supplies. 

An  advance  has  been  made  in  lead 
pipe,  the  discount  being  cut  to  20  per 
cent. 

Spelter.  —  The  situation  here  is  but 
little  improved.  There  is  little  spelter 
in  sight,  although  speedy  relief  is  antici- 
pated. 

Plates  and  Sheets. — The  firm  tendency 
noted  in  plates  and  sheets  has  been 
maintained.  There  is  a  splendid  de- 
mand, and  the  stocks  are,  on  the  whole, 
quite  satisfactory. 


APPRECIATES    LETTER    BOX. 

Editor  Hardware  and  Metal,— "I 
must  thank  you  for  the  trouble  you 
have  taken  to  give  me  the  correct 
information  about  squaring  hand 
shears. 

"Every  time  I  have  had  to  en- 
quire for  some  special  goods,  you 
have  always  looked  into  the  mat- 
ter carefully  and  your  information 
is  always  useful  to  me." 

"E.   BOUCHER." 


Weekly   Market   Report  —  Hardware 


ADVANCES  RECORDED. 

The  week  has  been  featured  by 
important  price  changes.  All 
brass  goods  —  bibbcocks  and 
valves,  sleigh  bells,  etc.  — ■  have 
been  put  up  about  10  per  cent,  in 
price.  Cotton  goods,  clotheslines 
and  sash  cords  have  advanced  in 
a  like  degree.  Another  increase 
has  been  made  in  lead  pipe,  2x/2 
per  cent,  having  been  clipped  off 
the  discount. 

Business  has  been  exceptionally 
brisk  in   all  sections. 


MONTREAL. 

Montreal,  May  2. — More  price  changes 
are  reported  this  week;  none  of  great 
importance,  yet  the  lower  figure  asked 
for  one  line  of  goods  will  mean  that 
the  retailer  will  be  able  to  find  a  readier 
sale  for  the  various  models;  and  the  in- 
crease in  other  articles  is  of  some  mo- 
ment since  it  indicates  what  may  be 
expected  in  the  future. 
Thermos  bottles  may  be  purchased 
which  have  dropped  in  price.  Various 
causes  are  given,  but  it  would  appear 
that  German  competition  is  making  a 
lower  price  level  seem  necessary.  New 
Thermos  bottles  can  be  purchased 
by  the  retailer  as  low  as  $1.15,  while 
$1.75  used  to  be  about  the  rock  bot- 
tom" price. 

Brass  Going  Up. 

Brass  goods  generally  h'ave  moved 
upward.  This  rise  was  predicted  some 
time  ago,  the  steady  advance  in  copper- 
making  an  upward  revision  seem  a  cer- 
tainty. As  yet  builders'  hardware  lines 
have  not  been  advanced,  but  it  is  ex- 
pected that  higher  figures  will  be  set 
before  long.  Dealers  who  are  selling 
builders'  hardware  in  good  quantities 
might  do  well  by  buying  fairly  largely 
at  the  present  time. 

Cotton  clothes  lines  and  rope  have 
also  been  advanced  ten  per  cent.,  and 
there  has  been  an  upward  movement  in 
sash  cord. 

Generally  business  has  been  exceeding- 
ly good.  Evidently  the  retailers  are 
having  a  heavy  call  for  spring  lines,  for 
they  are  urging  the  jobbers  to  give 
them  prompt  delivery  of  these  goods. 
Sporting  goods  continue  to  move  well, 
the  opening  of  the  trout  season  having 
been  followed  by  a  heavy  demand  for 
tackle. 

Heavy  Spring  Buying. 

Spring  Goods. — These  lines  are  being 
ordered  largely.  The  demand  now  has 
become  general,  and  the  retail  sales 
must  be  large  since  supplementary  ord- 
ers are  pouring  in.  Garden  tools  are 
especially  wanted,  but  lawn  mowers, 
hose  and  similar  lines  are  being  bought 
largely. 


Builders'  Hardware.  —  Some  of  the 
factories  are  said  to  be  somewnat  &low 
in  making  deliveries,  a  fact  which  is 
explained  by  the  large  orders  if  reived. 
The  purchase  of  these  lines  ;ias  now 
started  in  earnest.  With  the  probabil- 
ity of  an  advance,  it  is  likely  that  the 
demand  will  become  even  heavier  in 
the  coming  week. 

Tools,  are  moving  briskly.  Carpent- 
ers and  other  workmen  are  now  busy 
upon  outside  work.  They  need  new 
tools  to  complete  their  kits,  and  are 
buying  in  such  good  quantities  that  the 
retailers  are  demanding  fresh  supplies. 
Various  Lines  Advanced. 

Brass  goods,  as  has  been  said,  hove 
moved  up  about  10  per  cent,  in  price. 
Cupboard  and  drawer  locks,  and  ail  Eng- 
lish brass  foundry  material  such  as 
catches,  knobs,  and  brass  cocks  are 
among  the  articles  advanced.  Compres- 
sion bibbs  too,  are  quoted  10  per  cent 
higher  than  a  week  ago. 

Other  lines  of  builders'  hardware 
have  not  increased  in  price  as  yet,  but 
the  rise  seems  imminent. 

Kitchenware. — Though  tin  continues  to 
soar  there  has  been  no  further  i'be  in 
tinware,  nor  is  there  likely  to  be  an  ad- 
vance for  some  little  time.  If  ',he  high 
price  of  the  pig  continues  an  advance 
will  be  made  eventually,  but  hardly  un- 
til business  conditions  improve  aorur.s 
the  border. 

Rope  Up  Half  Cent  a  Pound. 

Cotton  rope,  and  cotton  clothes 
lines  have  been  advanced  10  i  ex  cent., 
while  sash  cord  has  gone  up  *  cent  a 
pound. 

Sporting  Goods.  —  Here  the  warm 
weather  is  causing  a  great  nprove- 
ment  in  orders.  The  demand  or  base- 
ball goods,  lacrosse  sticks,  golf  clubs, 
and  fishing  tackle  has  increased  by 
leaps.  Supplementary  orders  are  now 
being  received,  which'  indicates  clearly 
that  the  retailer  is  having  little 
trouble  in  disposing  of  the  goods. 


TORONTO. 

Toronto,  May  2.— The  past  week  has 
seen  a  number  of  important  changes  in 
price.  Brass  and  copper  goods  have 
gone  up  and  an  advance  has  also  been 
made  in  cotton  goods. 

In  these  lines  there  has  been  a  steady 
upward  tendency  for  some  time  past. 
The  high  price  of  metals  is  the  primary 
cause. 

To  counterbalance  this  upward  trend, 
steel  goods  have  shown  an  easier  tone 
since  the  first  of  the  year.  Stamped 
goods  in  quite  a  few  lines  are  selling 
from  5  to  10  per  cent,  less  than  at  this 
time  last  year.  Thus  the  market  is,  on 
the  whole,  pretty  well  evened  up,  al- 
though all  talk  at  the  present  time  is 
of  advances. 
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Business  is  extremely  good.  The  local 
jobbing  houses  are  handling  a  large  vol- 
ume of  business,  and  shipments  have 
been  heavy;  so  heavy,  in  fact,  that  the 
railways  are  not  making  deliveries  with 
any  degree  of  promptitude.  Many  com- 
plaints are  heard  on  that  score. 
Brass  Goods  Up. 

The  most  important  advance  is  with 
regard  to  brass  goods.  A  general  10 
per  cent,  increase  has  been  declared  on 
such  lines  as  sleigh  bells,  bibb  cocks  and 
valves,  builders'  hardware  into  which 
copper  and  brass  enter,  and  similar  lines. 
This  is  due  to  the  advance  in  copper  and 
has  been  expected  for  some  time.  It 
is  noted,  however,  that  brass  goods  in 
Europe  are  not  advancing.  European 
trade  conditions  are  always  more  steady 
and  advances  are  not  often  made.  It 
is  said  that  the  European  manufacturers 
of  brass  tacks  and  similar  lines  laid 
in  large  supplies  of  copper  before  the 
advances  in  the  price  of  that  metal  be- 
gan. 

Cotton  Goods  Up. 

A  10  per  cent,  advance  has  been  de- 
clared on  cotton  clothes  lines  and  cords. 
Sash  cord  has  advanced  y2  cent  a  pound. 
These  increases  are  not  due  to  any  re- 
cent development  or  shortage  in  cotton, 
but  rather  to  a  tendency  for  the  market 
to  right  itself.  Prices  have  been  ab- 
normally low,  and  the1  increases  put 
into  effect  will  tend  to  bring  the  scale 
up  to  a  more  fair  basis. 

A  further  increases  has  been  declared 
in  lead  pipe,  2y2  per  cent,  having  been 
cut  off  the  discount,  making  it  20  per 
cent. 

Seasonable  Goods. — There  is  a  steady 
call  for  rakes,  spades,  hose,  lawn  mow- 
ers, sprinklers,  wire  netting  and  other 
goods  of  a  similar  nature.  While  most 
dealers  stocked  up  in  spring  goods 
some  time  ago,  plenty  of  sorting  orders 
are  now  being  received. 

Household  Goods. — There  is  a  heavy 
trade  being  waged  in  graniteware,  tin- 
ware and  all  household  articles.  Refrig- 
erators are  now  in  demand  and  some 
large  orders  are  being  filled. 

Builders'  Hardware. — Although  busi- 
ness has  been  good  right  along,  there 
was  a  marked  stimulation  this  week. 
Orders  became  larger  and  heavier.  It 
is  quite  apparent  that  the  effect  of  the 
extensive  building  operations  is  making 
itself  felt  on  the  retail  trade. 

Sporting  Goods. — Business  is  now  at 
its  briskest  point.  Jobbers  state  that 
they  are  doing  more  business  than  ever 
before  in  most  lines.  There  has  been 
an  unusually  heavy  call  for  canvas 
gloves  and  mitts.  Camping  supplies  are 
starting  to  move  already.  Baseball,  la- 
crosse and  tennis  supplies  are  in  splen- 
did demand. 


Weekly  Western  Market  Report 

Substantial  Reductions  in  Canada  P  lates — Lead  Pipe  and  Waste  Advances 
— Price  of  Screws  Adjusted — Market  Quiet,  But  Trade  is  Reported  to  be  Satis- 
factory. 


Winnipeg,  May  1. — With  the  filling  of 
spring  orders  completed,  there  has  been 
a  somewhat  quieter  time  in  the  whole- 
sale hardware  business  here,  but  a  sharp 
revival  of  activity  is  certain  as  soon 
as  seeding  is  finished. 

The  weather  has  so  far  been  very  fav- 
orable to  getting  in  the  crop,  and  the 
area  in  wheat  will  be  little  if  any  short 
of  last  year's  acreage. 

The  building  season  is  now  in  full 
swing  in  Winnipeg  and  other  towns,  and 
the  retail  trade  in  tools  and  staple  lines 
of  builders'  ware  has  been  exceptionally 
good. 

Building  permits  in  Winnipeg  already 
reach  $4,500,000,  almost  the  amount  of 
first  four  months  of  1911. 

Prices  are  steady.  There  has  been  a 
sharp  decline  in  Canada  plates,  and  a 
rise  of  10  cents  on  lead  pipe  and  lead 
waste.  Prices  of  screws  have  been  ad- 
justed. No  sweeping  changes  are  prob- 
.able    until    the    opening    of    navigation. 

Collections  are  reported  slow,  but  im- 
proving. 

Winnipeg  Hardware  Quotations. 

Ax  Handles — Oval  and  octagon,  s.g. 
hickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.  oak,  $2.90. 

Augur  Bits— "Irwin"  bits,  47y2; 
other  lines  70  and  10  per  cent. 

Bolts — Carriage,  %  and  smaller,  65; 
7-16  and  larger,  55;  machine,  %  and 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  3; 
small  lots,  2V2;  stove  bolts,  77*4- 

Bar  Iron — Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring  steel,  $3.40;  machinery  steel, 
$3.50;  tool  steel,  Black  Diamond,  100 
lbs.,  $8.50 ;  Jessop,  $15. 

Blocks — Steel,  50  per  cent.;  wood,  60 
per  cent. 

Cut  Nails — $3.15  per  keg  base. 
Wire  nails,  base,  $2.80  Winnipeg;  $2.35 
Fort  William. 

Copper — Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire,  3- 
inch  gage,  24c,  to  20-inch  gage,  29c. 

Crowbars — 4V2C  per  lb. 

Corrugated  Iron  and  Roofing,  etc. — 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,  28,  painted,  $2.84;  26.  $3.24. 

Canada  Plates. — Lower.  Lead  polish, 
6  and  7-inch,  $3.40;  8-inch,  $3.65;  full 
polish,  6  and  7-inch,  $4.25 ;  8-inch,  $4.50. 


devices — 7V2C  per  lb. 

Enamelware — Canada,  50 ;  Imperial 
00 ;  Premier,  50 ;  Colonial,  60 ;  white,  70 
and  5;  diamond,  50;  granite,  60  per  cent 

Files — American,  75;  Black  Diamond 
60;  Nicholson's,  65  per  cent. 

Galvanized  Iron — Apollo,  16  gauge 
$ii.80;  18,  $3.85;  20,  $3.90;  22  and  24 
$4;  6,  $4.20;  28,  $4.60;  30  gauge  or 
1034  oz.,  $4.80;  Queen's  Head,  20,  $ 
24,  $4.20;  26,  $4.60;  28,  $4.80. 

Galvanized  Iron  Pipe — %  in.,  $3.25;  % 
in.,  $4.05;  %  in.,  $5.00;  1  in.,  $7.20;  1% 
in.,  $9.80;  V/2  in.,  $11.80;  2  in.,  $15.30. 

Galvanized  Ware.— 37^  p.c. 

Grindstones— Per  100  lbs.,  $1.65. 

Horseshoes— "M.R.M."  and  "Bell" 
iron,  No.  0  to  1,  $4.90;  No.  2  and  larger, 
$4.65;  snowshoes,  No.  0  to  No.  1,  $5.15; 
No.  2  and  larger,  $4.90;  steel  No.  0  to 
1,  $5.35 ;  No.  2  and  larger,  $5.10 ;  feather- 
weight, $6.50. 

Horse  Nails — "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7,  $3.05;  8,  $2.85;  9,  $2.75;  10, 
11  and  12,  $2.65  in  25-lb.  boxes. 

Harvest  Tools— 50,  5  and  5  per  cent. 

Hinges — Light  T  and  strap,  65  per 
cent. 

Hooks — Brush,  heavy,  per  dozen, 
$8.75;  grass,  $1.70. 

Iron  Washers — Full  box,  40  per  cent.; 
smaller  lots,  35  per  cent. 

Iron  Pipe,  Black — %  in.,  $3.15;  ^4  m-> 
$2.30;  %  in.,  $2.35;  y2  in.,  $3.15;  %  in., 
$3.80;  1  in.,  $5.45;  1%  in.,  $7.45;  1%  in., 
$8.95;  2  in.,  $11.55;  2y2  in.,  $18.40;  3 
in.,  $24.15;  3y2  in.,  $32.25;  4  in.,  $36.75; 
41/2  in.,  $42.50;  5  in.,  $47.50;  6  in., 
$61.50;  7  in.,  $95.50;  8  in.,  $118. 

Logging  Chain — 14  in.,  $7.50;  5-16  in., 
$6;  %  in.,  $5.50. 

Lanterns — Cold  blast,  per  dozen,  $7; 
coppered,  $9;  dash,  $9. 

Poultry  Netting — 57%  per  cent. 

Pig  Lead.— $4.75.     Lead  Pipe— $5.85. 

Lead  Waste— $6.85. 

Rivets  and  Burrs — Iron  rivets,  55  per 
cent.;  copper,  No.  8,  30c;  10,  32c;  12, 
34c;  copper  burrs,  No.  8,  40c;  13,  43c; 
12,  46;  copper  rivets  and  burrs,  No.  8, 
31c;  9,  32c;  10,  33c;  coppered,  No.  8, 
17c;  9,  17y2c;  10,  18c. 

Rope  —  Sisal,  8%;  Pure  Manilla, 
103/4c;  British  Manilia,  9c;  lath  yard, 
9i/4c. 

Staples.— Bright  wire,  $2.50  F.O.B. 
Fort  William;  $2.90,  Winnipeg. 

Steel  Squares — 40  ofl  new  list. 
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Shovels— Discounts  on  No.  1,  No.  2, 
60  and  2£  p.c;  No.  3,  No.  4,  50  and 
2i  p.c;  No.  1  scoops,  50  and  (J  p.c;  all 
other  grades,  45  and  5  p.c;  fifty  cents 
per  dozen  net  is  added  to  equalize  east- 
ern freights. 

Solder— Half  and  half,  $28  per  cwt. 

Screws. — Flat  head  iron,  87y2  and  10; 
brass,  77*4  and  10;  round  head  iron, 
821/2  and  10;  brass,  72y2  and  10;  coach, 
871/2  per  cent. 

Staples— Bright  wire  per  cwt.,  $2.50 
at  Fort  William,   $2.90,  Winnipeg. 


A  STRONGER  TONE. 

Cleveland,  O.,  May  2.  —  The  Iron 
Trade    Review    to-day    says — 

There  has  been  a  gradual  absorption 
of  inactive  capacity  in  most  lines  of 
finished  and  semi-finished  steel,  with  a 
consequent  stronger  tone  to  prices,  dur- 
ing the  past  week.  Independent  pro- 
ducers of  billets  and  sheet  bars  have 
taken  the  lead  in  advancing  prices,  be- 
ing forced  to  such  action  by  rapidly  in- 
creasing consumption  and  limited  sup- 
ply. Pig  iron  buying  has  shown  signs 
of  increasing  activity.  Some  important 
inquiries  are  out  for  basic  and  recent 
sales  show  no  signs  of  weakening  prices. 
The  shortage  of  furnace  coke  is  continu- 
ing in  spite  of  favorable  weather  and 
labor  conditions  and  prices  are  remark- 
ably firm  at  higher  levels.  Some  im- 
provement is  noted  in  the  demand  for 
light  rails.  Car  buying  by  railroads  has 
filled  plate  mills  with  business  for  some 
months  ahead  and  is  causing  talk  of  a 
further  advance  in  prices  on  this  pro- 
duct. Pipe  buying  is  active,  but  there 
is  talk  of  severe  competition  in  steel 
line  pipe  and  oil  country  goods  that  is 
holding  prices  in  check  for  the  present. 
Merchant  pipe  is  strong  and  prices  firm. 


COMPLETE  COURSE  IN  SHEET 
METAL  WORK. 

(Continued    from   page    44) 

The  student  will  now  readily  see,  that 
in  drawing  the  patterns  for  cone-shaped 
articles  it  is  only  necessary  to  draw  one- 
half  of  the  plan,  as  twice  this  space  can 
be  set  off  on  the  stretchout;  in  fact, 
where  space  does  not  permit  and  both 
sides  of  the  article  are  the  same,  it  is 
only  necessary  to  draw  one-half  of  the 
pattern  on  paper,  as  twice  the  pattern 
can  be  laid  off  on  the  metal. 


Methods  of  Retailing  Paints  and  Varnishes 


Connection  Between  Advertising  and  Paint 

An  Address  by  L.  R.  Greene  Before  the  Montreal  Publicity  Association 
— He  Tells  How  the  Sales  Can  be  Improved  by  Giving  Due  Publicity 
to  the  Paint  Stock. 


Some  interesting  hints  upon  advertis- 
ing— hints  which  will  be  of  value  to  re- 
tailers as  to  others — were  given  on 
Tuesday  night,  when  L.  R.  Greene,  Ad- 
vertising Manager  of  the  Sherwin- 
Williams  Company  of  Canada,  spoke 
before  the  Montreal  Publicity  Associa- 
tion. 

Mr.  Greene  explained  in  starting  one 
of  his  first  experiences  in  advertising. 
He  was  working  in  Hamilton  at  the 
time,  and  a  young  lady  of  his  acquaint- 
ance lost  a  hatpin.  The  method  then 
generally  accepted  of  locating  lost  ar- 
ticles was  to  put  a  notice  in  the  Post 
Office — the  place  where  most  people 
gathered.  •  This  scheme  the  young  lady 
tried,  but  without  avail. 

"Why  don't  you  put  an  ad.  in  the 
paper?"  asked  Mr.  Greene. 

The  young  lady  took  his  advice,  and 
the  very  night  after  the  ad.  appeared, 
the  pin  was  found  in  a  pin  cushion  in 
the  girl's  room. 

"That  showed  me  right  away,"  smil- 
ed Mr.  Greene,  "that  advertising  brings 
results. ' ' 

Co-operation  Essential. 

Before  the  assembly  of  advertising 
specialists  Mr.  Greene  made  no  attempt 
to  theorize,  but  rather  outlined  princi- 
ples as  he  had  seen  them  employed,  and 
as  he  had  employed  them.  He  spoke  of 
the  need  of  connecting  the  advertising 
with  the  sales  department.  Only  by 
doing  this  can  the  best  results  possibly 
be  obtained,  and  only  by  arranging  for 
this  co-operation  can  a  great  deal  of 
waste  be  prevented. 

In  his  company,  Mr.  Greene  explain- 
ed, there  are  three  departments  which 
work  together — the  one  helping  the 
other.  First  there  is  the  advertising 
department,  in  which  the  advertising 
matter — the  color  cards  and  booklets — 
are  prepared.  Then  there  is  the  promo- 
tion department,  which  aims  to  pro- 
mote new  business;  and  lastly,  there  i3 
the  sales  department.  The  promotion 
department  acts  as  the  link  between  the 
advertising  department  and  the  sales 
force.  It  receives  the  requests  of  the 
travellers,  decides  where  advertising 
matter  may  best  be  sent,  and  starts  the 
work  of  educating  new  dealers. 

Mr.  Greene  spoke  of  the  annual  con- 
vention of  the  travellers  and  the  adver- 


tising staff.  This,  he  declared,  has  been 
of  great  value.  Points  which  have  ap- 
pealed to  the  salesmen  are  there  brought 
up.  Suggestions  are  received  as  to  the 
best  time  of  advertising  certain  lines. 
The  travellers  are  given  some  ideas  of 
the  time  at  which  the  various  classes  of 
advertising  are  to  be  sent  out.  Thus 
they  go  to  their  customers  with  a  real 
lever.  They  can  say,  "Now,  Mr.  Blank, 
in  May  we  are  going  to  be  advertising- 
mixed  paint  in  all  parts  of  the  country. 
That  will  be  a  great  time  for  you  to 
make  a  good  display."  Thus  a  good 
order  can  usually  be  secured,  for  the 
dealer  will  naturally  be  anxious  to  get 
the  benefit  of  the  extensive  advertising. 
Where  the  Dealer  Comes  In. 
The  traveller  also  can  tell  his  cus- 
tomers at  what  season  form  letters  will 
be  ready.  Thus  the  progressive  dealer 
will  have  time  to  prepare  for  these.  He 
can  determine  to  whom  he  would  like 
these  letters  sent,  and    can    arrange    a 


display  which  will  carry  along  the  ad- 
vertising work  started  by  the  manu- 
facturers. 

Through  the  co-operation  of  the  tra- 
veller, Mr.  Greene  also  pointed  out,  a 
saving  can  be  made  in  the  amount  of 
advertising  assistance  sent.  The  tra- 
veller recommends  what  color  cards,  and 
what  posters  should  be  sent.  He  knows 
the  use  that  the  dealer  is  making  of 
them — and  follows  the  old  biblical  rule, 
he  secures  most  help  for  those  who  most 
help  themselves. 

"We  find  it  better,"  stated  Mr. 
Greene,  "not  to  send  a  dealer  too  many 
helps  at  a  time.  If  he  gets  a  great  pile 
they  are  likely  to  be  lightly  regarded, 
and  to  be  given  a  place  of  retirement 
behind  the  counter.  If,  on  the  other 
hand,  the  helps  are  sent  out  a  few  at  a 
time,  but  at  frequent  intervals,  more 
thought  is  put  on  the  uses  to  be  made 
of  them.  The  results  therefore  are  bet- 
ter, both  to  the  manufacturer  and  the 
retailer. 

Early  Opposition. 

Mr.  Greene  spoke  of  the  opposition 
which  some  of  the  old  travellers  had  at 
first  shown  to  the  promotion  depart- 
ment.    They  seemed   to  think  that   the 


A  splendid  display  of  paints  and  accessories    in    the     store     window    of     Geo. 
Mathewson,  Queen  Street  east,  Toronto.  i 
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work  of  opening  up  new  territory,  and 
of  securing  new  accounts,  was  for  them 
alone.  But  soon  the  folly  of  this  posi- 
tion was  acknowledged,  the  travellers 
seeing  that  the  promotion  department 
was  helping  them,  and  that  they  were 
helping  themselves  by  helping  it.  An 
instance  was  given.  From  a  new  cus- 
tomer there  came  an  order  for  $200 
worth  of  paint.  This  was  the  result  of 
the  promotion  department's  work.  The 
order  was  not  at  once  filled,  but  from 
the  promotion  department  went  a  mes- 
sage to  the  dealer,  advising  him  of  the 
receipt  of  the  letter,  but  saying  that 
Mr.  So  and  So,  the  company's  repre- 
sentative, was  in  the  district,  and  had 
been  asked  to  call.  The  traveller  did 
call.  He  assisted  the  dealer,  explained 
the  advertising  help  which  would  be 
given  him,  and  instead  of  a  $200  order 
he  secured  one  for  $400,  all  new  busi- 
ness. 

The   discussion    which    followed    Mr. 


Greene's  address  was  of  greater  inter- 
est even  than  usual,  and  of  especial  in- 
terest to  paint  men. 

Objection  to  Mixed  Paints. 

A  member  asked  Mr.  Greene  why  it  is 
that  certain  painters  seem  to  object  to 
working  with  ready  mixed  paint.  He 
said  he  had  recently  had  his  house 
painted,  and  when  making  the  bargain 
with  the  painter,  had  asked  that  a  cer- 
tain ready  mixed  paint  be  used.  "I'll 
use  that  if  you  like,"  the  painter  had 
replied,  "but  I  won't  guarantee  the 
work. ' ' 

"Painters  like  to  mix  their  own 
paint,"  said  Mr.  Greene.  "By  this 
means  they  think  they  can  effect  a  sav- 
ing. Paints  turned  out  by  a  good  con- 
cern are  blended  scientifically,  and  are 
made  of  the  very  best  material.  It 
stands  to  reason,"  he  urged,  "that  they 
should  be  better  than  the  paint  mixed 
in  a  haphazard  way  by  the  average 
painter. ' ' 


The  Reward  for  Moving  Paint  Forward 

Ten  Dollars  a  Foot  Was  the  Ratio  of  Gain  of  a  Toronto  Dealer 
— Why  Paint  Must  be  Given  a  Prominent  Place  in  Store,  if 
Big  Sales  are  Desired. 


One  of  the  first  essentials  in  conduct- 
ing a  paint  department  in  the  spring 
season  is  to  place  the  stock  in  a  prom- 
inent position.  During  the  winter 
paint  is  given  a  rear  position  in  the 
large  majority  of  stores.  As  soon  as 
spring  arrives,  it  should  be  moved  up. 
If  allowed  to  remain  at  the  back  of 
the  store,  the  paint  will  not  sell  as 
briskly  as  it  should  at  this  season  of 
the  year. 

The  experience  of  a  Toronto  dealer — 
whose  name,  by  request,  will  not  be 
mentione^d— is  worth  quoting  in  this 
connection.  Last  spring,  for  the  first 
time,  he  came  to  the  conslusion  that  it 
would  pay  him  to  feature  his  paint 
stock.  This  conclusion  was  reached  by 
reason  of  the  building  activity  going  on 
in  the  section  where  nis  store  was 
located.  "All  these  buildings  will  need 
paint,"  the  dealer  told  nimself,  "so  I 
might  as  well  let  them  know  I  .  am 
selling  paint." 

He  moved  his  stock  up  to  the  front  of 
the  store  where  it  was  quite  prominent. 
Formerly  it  had  occupied  a  row  of  in- 
conspicuous shelves  at  the  rear.  The 
new  location  included  a  row  of 
sgelves  at  the  front  on  the  right 
hand  side  of  the  entrance  and  a 
silent  salesman  directly  fronting  the 
door.  The  showcase  was  used  for  the 
display  of  brushes,  glass  cutters  and 
articles  of  that  nature.  On  the  top 
varnishes  and  paint  specialties  in  lib- 
eral assortment  were  arranged. 


—  farmer 
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Office 


Showing     change    in     position  of  paint 

department    which    brought    gain 

in  business. 

The  change  was  a  striking  one. 
Whereas,  formerly  the  store,  to  a  casual 
observer,  showed  no  evidences  of  paint 
whatever,  after  the  change  the  paint 
stock  was  the  first  to  greet  the  eye  of 
the  incoming  customer.  It  could  not 
be  lost  sight  of  for  a  moment. 

The  dealer  did  not  bestir  himself  in 
any  other  direction,  except  to  put  in 
an  occasional  window  display  of 
paints,  but  the  effect  on  his  sales  was 
almost  magical.  During  the  months  of 
April,  May  and  June,  his  sales  aggre- 
gated $300  more  than  during  the  same 
three  months  of  the  year  before. 

"I  just  moved  the  stock  forward 
thirty  feet,"  commented  the  dealer. 
"Ten  dollars  a  foot  is  pretty  good 
pay." 

In  order  to  make  the  change,  he  had 
displaced  s-ome  household  lines,  moving 
it  back  to  the  place  formerly  occupied 
by  the  paint.  His  sales  in  the  goods 
displaced  did  not  suffer  one  iota,  how- 
52 


ever.       The      change      brought    a  clear 
gain. 

Why  it  Pays. 

It  is  not  hard  to  understand  why  giv- 
ing, if  the  matter  were  presented  to 
the  importance  of  the  matter; 
on  the  contrary  by  h'is  own  in- 
pay  s.  Many  people — a  majority  of  peo- 
ple, perhaps— have  not  yet  come  to  look 
upon  paint  as  a  necessity.  Their  homes 
may  need  paint  badly  and  yet  the  fact 
may  go  unnoticed  for  years  even.  ..  They 
would  recognize  the  necessity  of  paint- 
ing, if  the  matter  were  presented  to 
them  in  the  right  light.  The  trouble 
is  that  they  never  give  the  matter  any 
thought,  whatever. 

It  will  thus  be  seen  that  the  dealer 
who  keeps  his  paint  stock  in  the  rear, 
where  it  is  seldom  seen,  very  directly 
contributes  toward  th'e  carelessness 
which  people  show  on  the  subject  of 
paint.  He  does  nothing  to  bring  his 
customers  to  a  realization  of  the  mat- 
ter; on  the  contrary,  by  his  own  in- 
difference, he  helps  to  confirm  them 
in  theirs.  There  is  nothing  in  the 
store  to  keep  recalling  paint  and  its 
possibilities  to  them. 

But  when  the  dealer  arranges  his 
stock  to  give  prominence  to  paint,  the 
effect  is  directly  opposite.  People  see 
paint  every  time  they  enter  the  store. 
They  must  unconsciously  give  some 
thought  to  it;  some  connection  in 
their  thoughts  will  inevitably  be  es- 
tablished between  the  paint  stock  in 
Jones'  hardware  store  and  the  dilapi- 
dated, unkempt  appearance  of  the  front 
verandah  at  home.  That  connection  of 
ideas  is  bound  to  come  in  time.  If  the 
dealer  does  anything  to  foster  it.  If 
he  puts  in  an  admonitory  word  now 
and  then,  explaining  the  good  results 
which  can  be  obtained  at  a  small  cost, 
the  chances  of  making  a  sale  are 
large. 

That  is  how  it  works.  That  is  why 
the  dealer,  quoted  above,  cleared  $10 
for  every  foot  forward  that  he  moved 
his  paint  department. 


J.  H.  Lauer  Resigns. 
Montreal. — J.  H.  Lauer,  for  seven 
years  secretary-treasurer  and  manager 
of  the  Montreal  Builders'  Exchange,  has 
resigned.  He  has  been  offered  the  man- 
agement of  a  mercantile  concern  which 
Mr.  Lauer  does  not  think  he  should  re- 
fuse.   His  place  will  be  hard  to  fill. 


Appointed  Agent. 

Montreal.  —  William  H.  Evans  has 
been  appointed  sole  agent  for  Messrs. 
Wilckes,  Martin,  Wilckes  Company  ,of 
New  York,  makers  of  fine  lampblack. 

Mr.  Evans  has  taken  an  office  in  the 
Commercial  Union  Bldg.,  St.  James 
Street,  Montreal. 
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There's  Money  i  ML  Line 

ML  goods  are  made  to  build  up  trade  for  our 
dealers  and  ourselves.  They  have  to  be  good, 
and  they  are  good  because  we've  been  in  business 
for  20  years — long  enough  to  know  that  the  way 
to  succeed  is  to  give  full  honest  value  for  every 
dollar's  worth  we  sell. 

ML  ML 

PAINTS  FLOORGLAZE 


Under  weather  tests  ML 
Paints  have  stood  up  bet- 
ter than  the  many  "best" 
paints  in  the  market.  You 
can  surely  get  particular 
trade  with  ML  Paints. 


A  quick  drying,  glossy, 
wear  -  resisting  finish — 
good  for  any  paint  pur- 
pose. In  solid  and  trans- 
parent effects.  Many 
shades.  Well  advertised. 


ELASTILITE 
VARNISH 

A  favorite  with  folk  who 
know  that  quality  pays 
though  it  seems  to  cost 
more  at  first.  Elastilite 
is  splendid  for  any  var- 
nish need,  indoors  or  out. 


DECORATIVE  AID  DEPARTMENT— A  Help  for  Every  Decorator  and 
Dealer  Color  schemes,  and  technical  information  given,  by  which  any  dealer 
may  sell  exactly  the  right  paints  in  the  right  shades  to  properly  decorate  any 
house.  Stencil  designs,  etc.,  included  in  information.  This  plan  helps  you 
get  more  business.      Services  are  free.     Write  for  Decorative  Aid  Booklet. 


Many  other  good  members  in  the  ML  Line.        Get  price  list,  color  cards  and  samples  soon,  jrom 
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Imperial  Varnish  and  Color  Company,  Limited,  Toronto       J*!, 

6-24  Morse  St..  Toronto  108  Princess  St..  Winnipeg  365  Water  St..  Vancouver      |VI  L 
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I  MAGNETS 

TALK  NO.  3— FULL  VALUE 

The  most  powerful  of  magnets  is  value — full  value.  Continuous  patronage  is  attracted  only  by 
magnetic  value.  Forceful  advertising  will  get  new  customers,  but  it  takes  "full  value  received" 
to  hold  them. 

Full  value  in  paint  means  efficiency,  serviceability  and  economy  by  use  of  the  paint — the 
working  and  hiding  quality,  covering  capacity  and  durability. 

Lowe  Brothers  "High  Standard"  Liquid  Paint 

"The  Paint  of  Proven  Performance"  represents  the  maximum  of  magnetic  power.  Its  success- 
ful sale  is  promoted  by  magnetic  advertising  and  sustained  by  magnetic  value.  The  first  mag- 
net draws  custom — the  second  magnet  keeps  custom. 

The  magnetic  features  of  Lowe  Brothers'  Agency  will  build  business  for  dealer  agents,  just  as 
the  sun's  magnetic  rays  lifts  water  to  the  clouds. 

Think  it  over — then  write  us. 
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Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 


<S^m  flrcjfifcfj 


TORONTO 

Dayton  Boston 

Kansas  City 
Chicago   New  York 


Weekly  Market  Report  —  Paints 


A  HEALTHY  BOOM. 

Phenomenal  advances  in  the  de- 
mand for  paint  are  reported  from 
all  sections.  Manufacturers  now 
speak  as  though  assured  of  the 
largest  year  in  the  history  of  the 
country.  Certainly,  the  demand 
at  the  present  time  is  sufficiently 
large  to  tax  the  capacity  of  the 
various  firms. 

A  firm  tendency  is  noted  in 
prices.  Turpentine  and  oil  have 
advanced,  and  there  is  still  much 
talk  of  an  advance  in  white  lead, 
the  latter  contingency  being  ex- 
pected any  day  now. 


MONTREAL. 

Montreal,  May  2. — With  manufactur- 
ers runing  their  plants  Saturday  after- 
noons and  evenings;  with  undelivered 
orders  piling  up  in  the  offices;  with  de- 
mands for  exceptionally  large  quantities 
of  a  certain  class  of  article  being  an- 
swered by  intimations  that  owing  to  the 
unprecedented  demand  immediate  ship- 
ment of  the  whole  quantity  cannot  be 
guaranteed ;  it  becomes  very  evident  that 
the  paint  business  is  booming. 

But  the  word  boom  has  been  abused 
of  late.  The  paint  industry  is  not  mak- 
ing any  sudden  spurt  which  will  soon  die 
out.  It  has  rather  gathered  more  speed, 
and  all  signs  point  to  the  likelihood  of 
there  being  a  still  further  increase, 
rather  than  a  decrease,  in  the  coming 
months. 

Exceptional  Advances. 

1912  to  date  has  been  an  exceptional 
year.  One  firm  reports  that  the  volume 
of  business  done  during  the  first  four 
months  is  greatly  in  excess  of  that  done 
during  the  same  period  in  1911 — thous- 
ands of  dollars  in  excess.  The  same  sat- 
isfactory conditions  are  reported  by 
other  manufacturers.  The  only  trouble, 
at  the  present  time,  indeed,  is  to  turn 
out  goods  fast  enough — that  and  to  get 
supplies  of  raw  materials. 

There  seems  no  keeping  up  with  the 
orders.  Such  is  the  report  from  all 
sides.  The  retailers  are  going  about 
their  selling  in  the  right  way.  They  are 
getting  the  business,  as  is  shown,  not 
only  by  their  own  statements,  but  also 
by  the  word  of  the  manufacturers  who 
have  many  supplementary  orders  to  sub- 
stantiate their  words. 

Trouble  With  Cartage. 

The  cartage  problem  is  causing  some 
trouble.  May  1  is  moving  day  in  Mont- 
real.    Drays   are   at   a   premium.     This 


makes  it  just  a  little  harder  for  the 
manufacturers  to  get  their  goods  to  the 
railways. 

But  the  general  healthy  state  of  busi- 
ness causes  such  minor  troubles  to  be 
regarded  lightly.  To  the  retailers,  how- 
ever, these  delays  are  serious,  for  the 
stocks  on  their  shelves  decrease  rapidly. 
The  retailers,  however,  are  themselves  to 
blame  to  some  extent.  They  should  have 
placed  their  orders  earlier. 

No  price  changes  are  quoted,  though 
there  is  a  tendency  to  charge  a  higher 
price  for  linseed.  White  lead,  too,  seems 
about  to  advance. 

Turpentine. — There  is  little  to  report 
here.  Supplies  are  fair,  and  still  sales 
are   being   made   at   70c. 

Advance  in  Lead  Coming. 

White  Lead. — With  pig  going  up 
steadily,  the  coming  of  an  advance  in 
white  lead  seems  only  a  question  of 
time.  When  this  higher  figure  will  be 
struck  is  somewhat  of  a  question,  but 
probabilities  are  that  in  two  weeks  an 
advance  of  10c  a  cwt.  will  be  announc- 
ed. Orders,  it  would  seem,  might  well 
be  placed  now.  The  dealer  has  nothing 
to  lose  and  there  is  a  good  possibility 
of  effecting  a  substantial  saving. 
Trouble  With  Delivery. 

Mixed  Paint. — Here  the  orders  are  pil- 
ing in.  Stocks  are  low,  for  the  goods 
are  being  taken  to  the  railways,  almost 
as  soon  as  made.  To  facilitate  prompt 
shipment  manufacturers  are  having 
carts  left  in  the  yard,  and  loaded  dur- 
ing the  night  so  that  they  can  be  drawn 
away  first  thing  in  the  morning.  But 
even  with  such  schemes  as  this  it  is  im- 
possible to  keep  up  with  the  orders. 
Paint  is  being  used  all  over  the  Domin- 
ion, and  there  is  litle  rest  for  the  mak- 
ers. 

TORONTO. 

Toronto,  May  2. — There  has  been  a 
heavy  demand  for  all  lines.  Business  in 
paint  has  continued  just  as  brisk  as 
ever.  Dealers  are  sending  in  repeat  or- 
ders now  for  large  bulk,  showing  that 
the  demand  on  the  part  of  the  bulk  has 
attained  to  full  spring  proportions.  There 
is  a  marked  stimulus  in  the  call  for  oil 
and  turpentine.  Outside  painting  is  now 
heavy.  Oil  and  turpentine  have  re- 
sponded to  outside  conditions  and  ad- 
vanced slightly  in  price. 

Oil  is  Higher. 

Linseed  Oil. — There  has  been  a  2  cent 
advance  in  linseed  oil,  making  local  quo- 
tations 98  cents  for  raw  and  $1.01  for 
boiled.  Everything  tends  to  continued 
firmness  in  the  price  of  oil.  It  is  stated 
that  there  have  been  further  advances 
54 


in  Great  Britain,  and  that  the  market 
price  there  is  relatively  higher  than  the 
quotations  prevailing  here.  In  addition, 
the  Canadian  crushers  find  the  price  of 
flaxseed  in  the  north-west  firmly  main- 
tained. As  the  bulk  of  the  seed  for  the 
year  has  reached  the  market,  there  does 
not  seem  to  be  any  possibility  of  de- 
cline, so  the  price  of  linseed  oil  will  be 
firm  for  some  months  to  come. 
"Turps"  Also  Firmer. 
Turpentine  has  been  doing  a  little 
fluctuating  lately.  Late  last  week  a  ten- 
tative decline  to  68  cents  was  registered, 
some  houses  quoting  one  cent  less  than 
that.  Then  word  came  of  a  sharp  ad- 
vance at  Savannah  and  Jacksonville, 
where  prices  have  gone  up  about  5  cents 
per  gallon,  wine  measure,  which  would 
mean  an  advance  in  Canada  of  6  cents 
per  gallon,  imperial  measure.  Jobbers 
were  compelled,  accordingly,  to  advance 
the  price  here  They  have  put  the  selling 
price  at  70  cents,  and,  as  this  does  not 
by  any  means  cover  the  advance  in  the 
laid-down  cost,  a  further  increase  would 
not  cause  any  surprise.  An  operator  in 
turpentine,  in  the  State  of  Georgia,  writ- 
ing to  the  trade  journal  there,  says  that 
the  producers  of  turpentine  have  already 
lost  one  dipping  on  the  best  timber  in 
Georgia  for  the  year,  and  he  claims  that 
this  timber  on  which  the  loss  of  one- 
third  or  more  of  the  total  product  of 
gum  is  usually  taken,  has  made  a  very 
great  reduction  in  the  total  amount  of 
turpentine  produced  this  year.  The 
writer  also  claims  that  there  has  been  a 
lot  of  timber  blown  down  by  storms, 
which  is  another  material  factor  in  the 
reduction  of  the  quantity  produced. 
Labor  conditions  are  also  said  to  be 
making  trouble,  so  that  the  producers  of 
turpentine  under  present  prices  are  very 
much  discouraged  with  the  year's  out- 
look unless  prices  are  further  advanced. 

White  Lead  Firm. 

White  Lead. — Prices  still  remain  the 
same,  but  local  jobbers  state  that  they 
expect  an  "upward  revision"  any  day. 
There  is  a  first-class  demand  for  this 
season  of  the  year. 

Glass. — The  glass  trade  is  rather  quiet 
and  considerably  unsettled.  Some  un- 
certainty exists  as  to  future  prices,  and 
in  the  meantime  there  is  no  particular 
desire  to  sell  manifested. 

Putty. — The  demand  continues  very 
active  for  this  season.  Prices  are  as 
follows : — Standard  bulk  in  casks,  $2.20 ; 
in  100-lb.  drums,  $2.40;  in  25-lb.  drums, 
$2.50;  bladder,  in  barrels,  $2.65.  Pure 
putty  prices  are  as  follows: — Bulk,  in 
casks,  $2.50;  in  100-lb.  drums,  $2.80;  in 
25-lb.  drums,  $2.90;  bladder,  in  barrels, 
$3. 
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Exterior  View,  Basilica,  Quebec  Interior  View,   Basilica,   Quebec 

Decorated  with   Brandram's  B.B.  Genuine  White  Lead,  by  La  Compagnie  Gauthier  &  Frere,  Inc.,  Quebec 

SIXTY    CHURCHES 

Including  two  of  Canada's  most  Historic  and  Famous — 

THE  BASILICA  OF  Ste.  ANNE  de  BEAUPRE  THE  BASILICA,  QUEBEC 

Painted  and  Decorated  with     .     .     . 

Brandram's  B.B.  Genuine  White  Lead 


Established  in  1868        292  St.  Joseph  St.       Telephone  230O 

LA   COMPAGNIE   GAUTHIER   &    FRERE, 
Painters,  Decorators,  etc. 

Quebec,  4  Fevrier,  1910. 
MM.  Brandram-Henderson,   Limited, 
Montreal. 

Messieurs  : — Nous  soussignes  declarons  avoir  em- 
ploye la  peinture  Brandram  B.B.  Genuine  depuis  un 
grand  nombre  d'annees. 

Nous  l'avons  employe  au  peinturage  d'au  moins 
soixante  eglises  entre  autres,  la  Basilique  de  Quebec  et 
la  Basilique  de  Ste  Anne  de  Beaupr£  et  elle  nous  a 
toujours  donne  entiere  satisfaction. 

Aucune  peinture  ne  peut  rivaliser  avee  cette  marque. 
Vos  tous  devoues, 
LA  COMPAGNIE  GAUTHIER  &  FRERE, 

Per  JOS.  GAUTHIER.  President. 


Established  in  1868        292  St.  Joseph  St.       Telephone  2300 

LA  COMPAGNIE   GAUTHIER  &   FRERE, 
Painters,  Decorators,  etc. 

Quebec,  Feb.  4th,  1910. 
Messrs.  Biandrarn-Henderson,  Limited, 
Montreal. 
Gentlemen  : — We,    the    undersigned,    declare    that 
we  have  used  Brandram's  B.B.   Genuine  White  Lead 
for  a  great  number  of  years. 

We  used  this  White  Lead  in  the  painting  of  at  least 
sixty  churches,  among  which  are  the  Basilic  of  Quebec, 
and  the  Basilic  of  Ste.  Anne  de  Beaupre,  and  it  has 
always  proven  entirely  satisfactory. 

There  is  no  White  Lead  that  can  come  up  to  the 
standard  of  this  brand. 

Yours  truly, 
LA  COMPAGNIE  GAUTHIER  &  FRERE, 
Per.'JOS.  GAUTHIER. 


Made  by  the  only  Corroders  and  Grinders  of  White'Lead  in^Canada 
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CURRENT    MARKET    QUOTATIONS 


These  prices  are  for  such  qualities  and 
quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  "once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 


METALS    AND    METAL    PRODUCTS. 

ANTIMONY. 

Cookson's  or  Hallett's,   per  lb.. 8  50   8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  50c. ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c;  Harris  heavy  pressure,  25c;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c  ;  Alluminoid,  9c  ;  Mogul, 
6c;  No.   3,  5%c;   No.  4,   6c   per  lb.     _ 

Tallman    Brass    &    Metal    Co.— Arctic 
Metal.— XXX    Genuine,    50c;    Superior, 
45c;    A    Special,    35c;    Hoo    Hoo,    25c; 
"A,"  20c;  "B,"   18c;  "C,"   15c;  "D, 
12c ;  No.   1,  10c. ;  No.  2,  8c ;   No.  3,   6c 

Magnolia  Metal  Co.— Magnolia,  25c; 
Defender,  20c;  Mystic,  17c;  Kosmic, 
15c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    %   to   %   inch,    per 

100    lbs 2  20       2  20 

Heads,   per  100   lb 2  45       2  45 

Tank   plates,   3-16   inch 2  30       2  40 

Tubes  per  100  feet,   1%  in.    9  50       9  00 

2  ".    8  25       8  50 
2%    ".  10  50     10  00 

3  ".  12  00     12  10 
3%    ".  15  00     15  30 

4  "'.  19  25     19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  24 
Rods,  base  %  to  1  inch,  round..  0  20 
Tubing,  seamless  base,  per  lb.'. .  0  23 
Tubing,    iron   pipe   size    ,    1   inch 

base   0  23 

Copper   tubing,    4   cents   extra. 

BRASS    GOODS,    VALVES,    ETC. 
Ground  work,   65  p.c. 
Standard   Compression   work,   65  p.c 
High  grade  compression  work,   60  p.c. 
Cushion   work,   55   per   cent. 
Fuller  work,  70  p.c;  No.  0,  75  p.c,  and 
1  and  2  basin  cocks,   70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

65   p.c ;   roundway,   60   p.c. 
J.M.T.   Globe,   Angle  and  Check  Valves, 

55  p.c. ;  Standard,  65  p.c 
J.M.T.    Radiator    Valves,    60;    Standard, 

65;  patent  quick-opening  valves,  70  and 

10  p.c. 
Kerr  extra,  standard,  globes,  angles  and 

checks,    60    p.c 
Kerr   Jenkins'    disc,   standard  valves,62% 

per  cent. 
Kerr   copper   alloy   disc    standard   globe, 

angle  and   check   valves,   62%   p.c. 
Kerr    standard    radiator    disc    valves,    65 

and    10    p.c. ;    Jenkins    disc   and    quick 

opening   hot   water   radiator   valves,   75 

p.c 
Kerr    Weber    I.B.B.M.    straightway    and 

water  gate  valves,  screwed  and  finaged, 

62%   and   10  p.c. 
Kerr   N.P.    Union    Elbows,    75   p.c 
Kerr"Radium"    valve    discs,    45   p.c 
Jenkins'    Valves— Quotations   on   applica- 
tion  to   Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100  lb. 

Casting    ingot    17  50 

Out  lengths,  round  bars,   %  to  2 

in 24  00 

Plain      sheets,      14      oz.,      14x48 

inches,   14x60   inches   26  00 

Copper      sheet,      tinned,      14x80, 

14  oz 27  00 

Copper    sheet,    planished,    14x60, 

base 34  00 

Braziers',    insheets,    6x4    26  00 

COPPER    AND    BRASS    WIRE 
Brass,   60   p.c ;   copper,   62%  p.c. 


IRON  AND  STEEL 
In  car  lots.  Montreal. 

Canadian  foundry.  No.   1 

Canadian   foundry,    No.   2 

Middlesboro,  No.  3  pig  iron  18  00 
Summerlee,   No.  2  pig  iron  20  00 

Carron,    special    20  00 

Carron,    soft    19  75 

Cleveland,    No.   1 18  75 

Clarence,    No.    3    18  00 

Jarrow     17  75 

Glengamock   

Radnor,   charcoal  iron 32  00 

Ayresome.    No.    3 18  75 

Ferro  Nickel  pig  iron  (Soo)  

Steel  billets,  Bessemer  or 
open  hearth,  f.o.b.  Pitts- 
burg     

Angles? base  2  50 

Common  bar,  per  100  lb.  1  90 
Forged  iron,  per  100  lb.  2  05 
Refined  iron,  per  100  lb...  2  15 
Horseshoe  iron,  per  100  lb. . .  2  15 
Mild  steel   195 


Toronto 
19  50 
19  00 
19  00 
22  50 


20  50 
20  75 
20  50 
22  50 
32  50 

25'66 


27  50 
250 
2  05 
2  20 
2  30 
2  30 
2  15 


Sleigh    shoe    steel    190       2  15 

Iron  finish  machinery  steel 

(domestic)     195      2  15 

Iron  finish  steel   (foreign)..    2  25       2  25 
Reeled  machinery  steel  ....    2  85       3  00 

Tire   steel    2  00       2  35 

Sheet  cast  steel  0  15       0  15 

Toe    calk    steel    2  85       2  90 

Minjng   cast   steel    0  07%    0  08 

High   speed    0  65       0  65 

Capital   tool   steel    0  50       

Canimell   Laird   0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona   tool  steel   0  06%    

Silver   tool   steel    0  12%    

Cold     Rolled     Shafting. 

9-16   to   11-16   inch    0  06 

%  to  1  7-16  inch  0  05% 

1    7-16    to    3    inch    0  65 

Montreal,    25   and   2.     Toronto,   30. 
BLACK    SHEETS 

Montreal.  Toronto 

10   gauge    2  30  2  50 

12    gauge    2  30  2  55 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20  2  45 

20    gauge    2  20  2  45 

22    gauge    2  25  2  55 

24    gauge    2  25  2  55 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    52    sheets    2  90  2  90 

All   bright,   52  sheets   ....    3  70  4  00 

Galvanized—   Apollo   D.  Crown   Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6 10 

'{A   gauge,    per   square    5  00 

26   gauge,    per   square    3  85 

28   gauge,    per   square    3  65 

Less   10    p.c 

GALVANIZED  SHEETS 
B.W.      Queen's  Fleur-   Gordon  Gorbal's 
gauge       ±±ead     de-Lis      down  Best  Best 
16-20....      3  60         3  35         3  60         3  60 
22-24. ...      3  65         3  40         3  65         3  65 

26 4  05         3  80         4  05         4  05 

28 4  25         4  00         4  25         4  25 

Colborne  Crown-3.65,   3.70,  3.75,   4.00. 
Less   than   case   lots   10   cents   per   hd. 
extra. 
"Comet"    sheets— 

22 3  65 

24 3  70 

26 3  75 

28 4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American 3  60  345 

26  gauge,   American 3  85         3  50 

28   gauge,    (26   English)       4  10         3  95 
10%    oz.,    equal    to    28 

English    4  35  4  25 

IRON   PIPE 

List  Black        Galv. 

%-inch   and 

%-inch    $    5  50       66    p.c.       51    p.c. 

%-inch   8  50      71    p.c       60    p.c 

%-inch    11  50       75    p.c.       65    p.c. 

1-inch    16  50      75    p.c.      65    p.c. 

1%-inch    22  50       75    p.c.       65    p.c. 

1%-inch    27  00      75    p.c.       65    p.c. 

2-inch   36  00      76%p.c       66%p.c 

2%-inch    57  50       76%p.c.       66%p.c. 

3-inch    75  50       76%p.c       66%p.c. 

3%-inch    95  00      75    p.c.       65    p.c. 

4-inch    108  00      75    p.c.      65   p.c. 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  65; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,   65. 

SOIL    PIPE    AND    FITTINGS 

Medium   and   extra   heavy   pipe  up   to   6 

inch,    70    and    10;    7    and    8    in.    pipe, 

50  p.c. 

Light   pipe,   60   and   10   p.c;   fittings,   70 

and   10   p.c. 

RANGE  BOILERS 
30-gallon,    Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast   iron,   16x24,   $1;   18x30,   $1.15;   18x36, 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 
18x30,    $2.35;    18x36,    $3.50. 

HEATING  APPARATUS 
Hot  Water  Boilers— 50  and   10  per  cent. 
Hot    Water    Radiators— 50    and    10    per 

cent. 
Steam     Radiators— 50,     10    and    2%     per 

cent. 
Wall   Radiators— 50  and  10  p.c 
Specials— 25   p.c. 

OLD  MATERIAL 
Dealers'  buying  prices: 

Montreal  Toronto 
Heavy   oepper   and 

wire,  lb 0  11  0  11% 

Light   copper   bottoms..  0  09  0  09% 

Heavy    red    brass    0  10  0  10% 

Heavy  yellow  brass  ....  0  08  0  08% 

Light    brass    0  06  0  06% 

Tea   lead    0  02%  0  02% 

Heavy  lead  0  02%  0  02% 

Scrap  zinc   0  03  0  04 

No.    1    wrought   iron    . .  0  02  10  00 


Machinery     cast    scrap, 

No.   1   16  00  14  50 

Stove    plate    12  50  13  00 

Malleable    9  00         9  00 

Miscellaneous   steel    ....  5  00         6  00 

Old    rubbers    0  09         0  08% 

LEAD. 

Montreal  Toronto 
Domestic   (Trail)    pig,   100  lb.    4  95    5  05 
Imported   pig,    per   100   lb....    4  95    5  05 

Bar  pig,   per  100  lb 5  20    5  30 

Sheets,  2%  lb.  sq.  ft.  by  roll    5  20    5  30 

Sheets,   3   to   6  lb.,    ft 4  90    5  00 

Cut  sheets  %c.   per  lb.   extra. 

Cut  sheets  to  size,  %c.  per  lb.  extra. 

LEAD  PIPE. 

Lead  Pipe  and  Waste,  20  p.c. 
Caulking  lead,  4%c  per  pound. 
Traps  and  bends,  45  per  cent. 

SOLDER. 

Per  lb. 
Montreal.     Toronto 

Bar,  half-and-half,  guaranteed  0  26    0  26% 
Wiping     0  23%  0  24 

SHEET    ZINC. 

5-cwt.   casks   8  25      8  00 

Part  casks   8  50       8  50 

SPELTER. 
Foreign,    per    100    lb 7  50       7  25 

TIN    AND    TINPLATES. 

Lamb  and   Flag  and   Straits— 
56    &   z8-lb.    ingots,    Uw    lb.$49  50    $50  00 

Redipped    Charcoal     Plates— Tinned 

MLS,  Famous  (equal  Bradley) 

Per  box 

I  C,  14x20  base $7  00 

I  X,  14x20  base  8  25 

I  X  X,  14x20  base  9  50 

Raven    and    Murex    Grades— 

I   C,    14x20   base    5  00 

I   X,   14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I   X  X   X,    14x20  base 8  00 

"Dominion    Crown    Best"— Double. 

Coated,    Tissued. 

I    C,   14x20   base 7  00  7  00 

I  X,  14x20  base 8  25  8  25 

I    X    X,    14x20    base 9  50  9  50 

"Allaway's     Best"— Standard     Quality. 

I  C,   14x20   base   4  50 

..I    X,     14x20    base     5  25 

I    X    X,    14x20    base 6  00 

Blight   Cokes 
Bessemer   Steel— 

I   C,    14x20   base    4  25 

20x28,    double    box    8  50 

Charcoal    Plates— Terne 
Dean   or  J.   G.   Grade— 

I   C,    20x28,    112   sheets 7  50 

I    X,    Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley   Grade— 
XX,  14x56,  50  sheet  bxs.) 
XX,   14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,   50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    800      735 

72x30  up   to  26  gauge,   case 
lots    7  85 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No.  12  and 
13,  $4;  No.  13%,  $4.10;  No.  14,  $4.25;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ;  other 
lengths  20c  per  100  lbs.  extra;  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes  Line  Wire. 

No.  7  wire  solid  line.  No.  17,  $4.90; 
No.  18,  $3;  No.  19,  $2.70;  6  wire  solid 
line,  No.  17,  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London. 

Coiled  Spring  Wire. 
High  Carbon,  No.  9,  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17,  $5;  No.  18, 
$5.50;  No.  19,  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23,  $7.65;  No.  24, 
$8;  No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31,  $4; 
Nos.  30-34,  $6.  Coppered,  75c:  oiling, 
10c ;  in  25-lb.  bundles,  15c. ;  in  5  and 
10-lb.  bundles,  25c ;  in  1-Ib.  hanks,  25c ; 
in  %-lb.  hanks,  38c ;  in  %-lb.  hanks, 
50c. ;  packed  in  casks  or  cases,  15c. ; 
bagging   or   papering,    10c 

Hay  Wire  in  Coils. 
$2.35    base    f.o.b.,    Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5,  $2.80;  6,  7,  8,  $2.75;  9, 
$2.30;  10,  $2.80;  11,  $2.85;  12,  $2.45;  13, 
$2.55;14,  $3.15.  In  car  lots  straight  or 
mixed. 


Poultry    Netting. 
2-in.   mesh,  19  w.g.,  60  and  2%  p.c.   off. 
Other  sizes,   60  and  5  p.c   off. 
Poultry  netting  staples,   55  per   cent. 
Smooth   Steel   Wire. 

No.  0-9  gauge,  $2.25  base;  No.  10 
gauge,  6c.  extra ;  No.  11  gauge,  12c  ex- 
tra; No.  12  gauge,  20c  extra;  No.  13 
gauge,  30c  extra;  No.  14  gauge,  40c  ex- 
tra; No.  15  gauge,  55c  extra;  No.  16 
gauge,  70c  extra.  Add  60c  for  copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  10c, 
spring  wire  $1.25,  bright  soft  drawn  15c, 
charcoal  (extra  quality)  $1.25,  packed 
in  casks  or  cases  15c,  bagging  and 
paperings  10c,  50  and  100-lb.  bundles 
10c,  in  25-lb.  bundles  15c,  in  5  and  10- 
lb.  bundles  25c,  in  1-lb.  hanks,  50c,  in 
%-lb.  hanks,  75c,  in  %-lb.  hanks,  $1. 
Wire    Cloth. 

Painted  Screen,  in  100-ft.  rolls,  $1.65 
per  100  sq.  ft.;  in  50-ft.  rolls,  $1.70  per 
100  sq.   ft. 

Wire   Fencing. 

Galvanized    barb    2  45 

Galvanized,    plain    twist    2  75 

Car   lots   and   less. 
Dominion    special    field    fencing,    33    1-3 

p.c.    small    lots;    extra    5    p.c. 
F.O.B.     Montreal. 

Wire   Rope. 

Galvanized,  1st  grade,  6  strands,  24 
wires,    %,    $5;   1   inch,    $16.80. 

Black,  1st  grade,  6  strands,  19  wires, 
%,  $5,  1  inch,  $15.10.  Per  100  feet  f.o.b. 
Toronto. 

Wrought   Staples. 

Galvanized     2  80 

Plain    2  50 

Paints,   Oils  and   Glass   2  50 

Barn    Paint. 

In  barrels,   1-gal.   tins   0  80     0  85 

In    barrels,    5-gal.    tins    ....    0  80     0  85 
Beeswax. 

Per   lb 0  40 

Chemicals. 

In  casks  per  lb. 
Sulphate    of   copper    (bluestone) . .    0  07 

Litharge,    ground    0  05 

"       flaked    0  05% 

Green   copperas    (green    vitrol) 0  01 

Sugar   of    Lead    0  09 

Colors   in    Oil. 

Venetian   red,   1-lb.   tins  pure 0  09 

Chrome   yellow,    pure    0  18 

Golden    ochre,    pure    0  11 

French   ochre,    pure    0  09 

Chrome   green,    pure    Oil 

French    permanent    green,    pure..    0  15 

Signwriters'    black,    pure    0  17 

Marine   black,   25  lb.   irons  0  05 

Enamels. 
Per  gallon  in  quart  tins. 
M.  L.   Floorglaze   (Imperial  V.   &  C. 

Co 180 

Cee    Pee   Co.    enamel    4  50 

Sterling    Enamels    3  20 

Anchor    Floorlustre    180 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    i     0  10 

German   prima    0  15 

White    pigsfoot    0  15     0  20 

Brantford    medal    0  10 

golden   medal    0  11 

brown    sheet     0  10 

solder  sheet   0  13 

gelatine     0  22 

white     gelatine 0  20 

white    glue    0  12 

100    flake    0  10     0  11 

Perfection  amber  ground,  No.  1230   0  13 
Ground    glues    at    same    prices. 
Brantford    all-round    glue,     %-lb.    pack- 
ages,   10c,    %-lb.,    15c;   1-lb.,    25c.     Dis- 
count. 

XXL     0  13 

XL 0  11% 

CL 0  12 

C 0  11 

Paris    Green. 

Montreal  Toronto 

Drums,    50    and    100    lbs 0  16%  0  16% 

Packets,    1-lb.,   100   in    case..  0  18%  0  18% 
"       %-lb.  "        ....  0  20%  0  20% 

Tins,    Mb.,    100   in   case 0  19%  0  19% 

Paris  White. 

In    bbls 0  90 

Pigments. 

Orange    Mineral,    casks    0  09 

"  100-lb.     kegs 0  09% 

Prepared   Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base...  2  00 
Canada  Paint  Co.'s  pure  ..  1  75  2  00 
Globe  house  paint  (Windsor)..  ISC 
"New  Era"  house  paint  (Wind- 
sor         185 

Benj.     Moore     Co.'s     "Egyptian" 

Brand    150 

Moore's    pure    linseed    oil,    H.C..    1  65 
Brandram-Henderson's    "English"    2  00 

Ramsay's    paints,    pure    1  60 

Ramsay's   paints,    Thistle    1  30 

Martin-Senour,   100   p.c    pure   ....    2  00 

Senour's    floor    paints    1  60 

Sterling    Pure    160 

Maple    Leaf    Paint    (Imp.    V.    & 

C.    Co.)    

Jamieson's    Crown    and    Anchor 
brand     1  60 
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F  you  would  have  a  Busy  and  Prosperous  Store,  give  special 
thought  and  study  to  the  development  of  each  department. 

The  Paint  department  is  one  that  should  be  an  excellent  profit 
producer.  To  make  it  such  sell  a  good  clean  cut  stock,  of  quality 
goods,  supported  by  the  manufacturers  co-operation,  i.e.,  the 
Common  Sense  kind  that  brings  trade  to  your  store.  Minerva 
Paint  Products  and  the  Pinchin-Johnson  Company's  co-opera- 
tive selling  plan  lead  the  way  to  bigger  business  and  better  divid- 
ends from  your  Paint  Department. 

It  is  not  fair  to  your  business  to  neglect  investigating  the 
Minerva  Proposition. 


Steel  Tanks  and  Self-Measuring  Pumps 
for  Paint  Oils 

They  avoid  all  the  loss  and  inconvenience  sus- 
tained under  the  old  method.  The  steel  tanks  are 
air-tight  and  will  not  permit  the  oil  to  gum  or 
stick.  The  pumps  measure  the  oil  according  to  the 
Imperial  Standard,  directly  into  the  customer's  can. 
They  count  the  gallons  pumped  and  compute  the 
charge  for  fractional  gallons. 

THE  BOWSER   PAINT  OIL  SYSTEM 

will  put  every  cent  of  profit  into  your  pocket,  where 
it  belongs.  With  a  Bowser  your  paint  oil  depart- 
ment will  be  as  clean  and  inviting  as  your  shelf 
hardware  department.     It  draws  trade. 

Why  not  investigate  now  and  be  ready  for  spring. 
Your  fellow  merchants  are  using  them.  They'll 
help  you.     Ask  for  book  No.  15. 


Do  you  know  any  of 
these  Bowser  users? 


Samuel  Hobbs, 

1434  Queen  St.  W. 
Toronto 

Geo.  Ecclestone, 

Bracebridge,  Ont. 

Manville  Hardware 
Company, 

Prince  Albert,  Sask. 

J.  H.  Ashdown, 

Calgary,  Alta. 

Arthur  Latham, 

Moose  Jaw,  Sask. 


Cochrane  Hardware 
Company 


S.  F.  BOWSER  &  COMPANY,  INC.,  TORONTO        pear,  b^. 

66-68  FRASER  AVENUE 
For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Tanks,  Gasoline  and 
Oil  Storage  Systems,  Self-registering  Pipe  Line  Measures,  Dry  Cleaning  Systems,  etc. 


Toronto 


Regina,  Sask. 
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Plaster  of  Paris. 

Per  barrel   0  SO 

Pine  Tar. 

Half-pint   tins,   per  dozen   0  60 

Putty. 

Standard 

Bulk    in    casks    2  20 

"    100-lb.    drums     2  55 

Bladders,    in   bbls 2  75 

Red   Dry   Lead. 
Genuine,  560  lb.  casks,  per  cwt  4  75   4  75 
Genuine,    100    lb.    kegs       "        5  25   6  25 

No.   1   casks,    per  100  lbs 4  25    4  25 

No.    1    kegs,    per    100   lbs 4  75   4  75 

Shingle   Stains. 

In   6-gallon   buckets    0  76 

Turpentine    and   Oil. 

Montreal  Toronto 
Can.   Prime  white  petroleum, 

gal 0  14     0  12 

U.S.     Water    white         "        0  15%  0  13% 
U.S.    Pratt's    astral  "       0  19     0  15% 

Castor  oil,   per  lb.,   in  bbls.  0  08     0  09 

Motor  Gasoline  single  bbls 0  17% 

Benzine,  per  gal.  single  bbls  —     0  15% 

Pure  Turpentine,   single  bbls  0  70      0  70 

Wood    Turpentine    0  60 

Turpentine,    second   run    0  60 

Linseed    Oil  "  raw...  0  93      0  98 

boiled.  0  96      1  01 
Rosin,    "G"   grade,   bbl.   lots, 

100    lbs 3  25 

Varnishes. 

Per  gal.    cans. 

Carriage,    No.    1    1 50 

Pale   durable   body    3  50 

"      hard  rubbing   3  00 

Finest    elastic    gearing    3  00 

Elastic    Oak    150 

Furniture,    polishing    2  00 

Furniture,    extra    1 20 

No.     1     0  95 

Union    0  90 

Light    oil    finish    1 35 

Gold   size   japan    2  00 

Turps,    brown    japan    160 

No.    1    brown    japan    110 

Baking    black    japan    1  35 

No.    1   black   japan    0  95 

Benzine    black    japan    0  75 

Crystal    Damar    2  50 

No.    1  "        2  25 

Pure    asphaltum    1  40 

Oilcloth      150 

■Lightning    dryer    0  85 

Elastilite    varnish    126 

Copaline    varnish     2  25 

Granitine    floor    finish    2  25 

Jamieson's    floor    enamel    1  75 

Sherwin-Williams  kopal  varnish.  2  50 
Canada   Paint   Co.'s   sun   varnish.    2  25 

"Kyanize"    Interior    Finish    2  40 

"Flint-Lac,"     coach     180 

B.H.     Ltd.     "Gold     Medal,"     in 

cases     2  25 

Dependon    Lt.    H.    Oil    Finish....    8  75 

Everlastic    Floor     14  25 

Klattine    floor    finish    3  00 

Elastica   exterior  finish   4  25 

Stovepipe    varnish,    %    pints,    per 

gross     8  00 

Pure    white    shellac    varnish,    in 

barrels     1  75 

Pure    orange    shellac    varnish,    in 

barrels     160 

No.    1   orange   shellac   varnish,   in 

barrels     130 

Window   Glass. 
Size    United  Double 

Inches.  Star  Diamond 

Under    26     $4  25       $6  25 

26    to    40    4  65  6  75 

41    to    50    5  10  7  50 

51    to    60    5  35  8  50 

61    to    70    5  75  9  75 

71    to    80    6  25         1100 

81    to    85    7  00         12  60 

86    to    90    15  00 

91    to    95    17  50 

96    to    100    20  50 

Toronto,    25    p.c.    and    30    p.c. 

Montreal    prices,    no    discount. 
Size    United    Inches  Star 

Under    26     $3  05 

26    to    40     3  25 

41    to    50     3  65 

51    to    60     3  90 

61    to    70     4  15 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 
Per    100    lb. 

"Anchor,"    pure     6  85       7  00 

Brandram's  B.B.  Genuine  7  85  8  00 
C.P.C.  decorators,  pure...  6  85  7  00 
Crown    and    Anchor,    pure.    6  85       7  00 

Elephant    Genuine    7  10       7  25 

Essex    Genuine    (Windsor) 7  00 

Island      City      Decorators' 

Pure      6  85       7  00 

Lily    Pure    6  85       7  00 

Moore's   Pure    White   Lead    7  00 

Monarch    (Windsor)    6  60 

Munro's        Select        Flake 

White     710       7  25 

Purity,    CO.    Co.'s    Ltd 6  60 

Ramsay's    Pure    Lead    ....    6  85       7  00 

Ramsay's     Exterior     6  60      6  75 

Sterling     Pure     7  00 

Tiger    Pure    6  85       7  00 

Western  Schedule. 

Terms— 2  p.c.  30  days  or  net  3  months 
from  date  of  shipment.  Packages  25 
lbs.  and  over.  500-lb.  kegs,  15c  per  100 
lbs.  lower.  Delivery— F.O.B.  Toronto 
or  Hamilton;  London,  5c  per  100  lbs. 
extra.  Contracts  as  required  until  15th 
May,    1911. 

White    Zinc    (Dry) 
Extra    Red    Seal,    V.M 0  07% 


White  Zinc  in   Oil. 

Pure,    in   25-lb.    irons    0  10 

No.    1  "  "        0  07 

No.    2  "  "        0  05% 

Whiting. 

Plain,    in    bbls    0  70 

Gilders   bolted   in   barrels    1  00 

HARDWARE. 
Adzes. 

Carpenters',   per  doz 12  50  14  00 

Plain    ship         "          18  00  22  00 

Axles   and   Hatchets. 

Single   bit,    per   doz 6  00  9  00 

Double    bit        '*         10  00  12  00 

Bench    Axes    6  75  10  00 

Broad    Axes    22  75  25  00 

Hunters'    Axes     5  00  6  00 

"Boys"     Axes     5  75  6  50 

Lathing    hatchets     4  70  10  00 

Shingle   hatchets    145  6  75 

Claw    hatchets    1  70  5  00 

Barrell    hatchets     5  50  6  85 

Anvils. 

Taylor-Forbes,     prospectors     0  05% 

Buckworth,    per   lb.    0  10% 

Ammunition. 

"Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps,  50,  10  &  2%  p.c;  B.B.  caps, 
50,  10  and  2%  p.c. ;  Centre  Fire  Pistol 
Cartridges,  25  and  2%  p.c. ;  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c. ;  Primers,  10  and  2%  p.c. ; 
Brass  Shot  Shells,  45  and  12%  p.c; 
Shot  Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

"Crown"  Black  Powder,  30  and  10 
p.c ;  "Sovereign"  Bulk  Smokeless 
Powder,  30  and  10  p.c;  "Regal"  Dense 
Smokeless  Powder,  30  and  10  p.c. ; 
"Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c.  Empty 
Shells,   30   and   10   p.c.     90   days   net. 

Ordinary  drop  shot,  AAA  to  dust. 
$7.50  per  100  lbs.  Discount  25  per 
cent. ;  cash  discount,  2  per  cent.  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only;  Chilled,  40c;  buck 
and  seal,  80c;  no.  28  ball,  $1.20  per  100 
lbs.;  bags  less  than  25  lbs.,  %c  per  lb.; 
F.O.B.  Montreal,  Toronto,  Hamilton, 
London,  St.  John  and  Halifax,  freight 
equalized. 

Augers   and   Bits. 

Ford's    auger   bits    30     and  10 

Irwin's     auger     47% 

Gilmour's    auger     60 

Rockf ord    auger     50     and  10 

Gilmour's    car    47% 

Clark's    expansive    40 

Jennings'    Gen.    auger,    net    list. 
Bam    Door   Hangers. 

doz.    pairs. 

Stearns    wood    track    4  50     6  00 

Zenith      9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect      8  00    1100 

New    Milo,    flexible    6  00 

Double    strap   hangers,    dozen 

sets     6  50 

Standard       jointed      hangers, 

dozen    sets    6  45 

Steel   King  hangers,   doz.   sets    ....     6  40 
Storm  King  and  safety  hang- 
ers            6  25 

Storm    King    rail    4  25 

Crown      4  85 

Crescent     6  50 

Sovereign     7  25 

Chicago    Friction,     Oscillating    and    Big 

Twin    Hangers,    5    per    cent. 
Steel,   track,   1  x  3-16  in.    (100  ft.).    325 

Barn    Door    Latches. 

Challenge,    dozen    2  25 

Defiance,    dozen 2  75 

Gem,    dozen    7  50 

Bells. 
Door    bells,    push    and    turn,    45   and   10 

p.c. 
Cow   bells,    65   p.c. 
Sleigh    bells,     shaft    and    hames,     pair, 

22c    up. 
Sleigh    bells,    body    straps,     each,    $1.15 

up. 
Farm    bells,    No.    1,    $1.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,    60,   10,    10   and   10   per   cent. 
No.    1,    not    wider    than    6    in.,    60,    10, 

10    and    10. 
Agricultural,    not   wider   than   4   in.,    75 

per   cent. . 
Lace    leather,    per   side,    80c;    cut   laces. 

85c 

Bird   Cages. 
Brass    and   Japanned,    40   p.c. 

Bolts  and   Nuts.        Per  cent. 
Carriage   Bolts,   common,  new, 

$1    list. 
Carriage  Bolts,  %  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3    list)    60 

Machine    Bolts,    %    and   less..  60,  10  &  10 
Machine   Bolts,   7-16   and   up..  60 

Plough     Bolts     55,  5  &  10 

Blank   Bolts    60 

Bolt   Ends    60 

Sleigh     Shoe     Bolts,     %     and 

less     60    and  10 

Sleigh    Shoe    Bolts,    7-16    and 

larger     55    and  05 

Coach    Screw,    new   list    7 

Nuts,   square,   all   sizes,  4%c  per  lb.   off. 
Nuts,  hexagon,  all  sizes,  4%c  per  lb.  off. 
Stove  rods,   per  lb.,   5%  to  6c 
Stove    Bolts,    80. 
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Building    Paper,   etc. 
Tarred    Slater's   paper,    per   roll....    0  70 

O.   K.   paper,   No.   1,   per  roll   0  75 

O.   K.  paper.  No.  2,  per  roll   0  70 

Plain  Fibre,   No.  1,  per  400  ft.  roll    0  45 
Plain   Fibre,   No.   2,  "  ....0  27 

Tarred    Fibre,    No.    1.    per    400    ft. 

roll     0  65 

Tarred    Fibre,    No.    2  "  ..    0  35 

Tarred    Fibre   Cyclone,    25   ft.,    per 

roll     0  65 

Dry  Cyclone,   15  lbs 0  45 

Plain    Surprise,    per   roll    0  40 

Resin   sized    Fibre,    per   roll    0  40 

Asbestos    building    paper,    per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton     37  50 

Carpet    Felt,    per    100    lbs 2  60 

Tarred  wool  roofing  felt,  per  100  lb   1  80 
Pitch,    Boston    or    Sydney,    per   100 

lbs 070 

Pitch,   Scotch,   per  100  lbs 0  65 

Heavy  Fibre,  32'   &  60',   per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per   sq 0  70 

3  Ply   Ready   Roofing,   per  sq 0  95 

2  Ply   complete,   per   roll    1  15 

3  Ply  complete,  per  roll   1  35 

Liquid    Roofing   Cement,    brls.,   per 

gal 015 

Liquid    tins    Cement    0  20 

Crude    Coal    Tar,    per   barrel    3  50 

Refined   Coal   Tar,    tins,   per  doz...    1  25 
Refined    Coal    Tar,    per   barrel    ....    4  50 

Shingle    varnish,    per   barrel    4  50 

Caps,    per   lb 0  06 

Nails,    per    lb. 0  05 

Mop   cotton,   per  lb 0  15 

Butts. 
Plated,   bower   barff   &   Nickel,   No.   241, 

45   per   cent. 
Wrought  brass,   45  p.c.   off  revised  list. 
Cast   iron   loose   pin,    60   p.c 
Wrought  steel   fast  joint  and  loose  pin, 

70   p.c. 
Crescent   brands,    70   per   cent. 

Cement   and   Firebrick. 
Canadian    Portland,   bags,    per 

bbl 1  55    1  70 

White  Bros.   English   2  00    2  05 

"Lafarge"     cement,     in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English     17  00  21  00 

"  American,     low...  23  00  25  00 

high....  27  50  35  00 

Fire   clay    (Scotch),   net    ton 5  50 

Chalk    and    Pencils. 
Carpenters    Colored,    per   gross    0  65    0  80 
"  lead  pencils,   p.   gr   2  40   6  75 

Chisels. 

Cold   chisels,   5x6   in.,    doz 220 

Bevel   edge,   1  inch,   doz 2  50 

Chain. 
Proof  coil,  per  100  lb.,  %  in.,  $6.00; 
5-16  in.,  $4.85;  %  in.,  $4.25;  7-16  in., 
$4.00;  %  in.,  $3.75;  9-16  in.,  $3.70;  %  in., 
$3.65;  %  in.,  $3.60;  %  in.,  $3.45;  1  in., 
$3.40. 

Stall  fixtures,  35;  trace  chain,  45;  jack- 
chain,  iron,  50;  jackchain,  brass,  50;  cow 
ties,  40;  haiter  chains,  50  and  5;  tie  outs, 
75;  coil  chain,  50  and  5;  hammock  chains, 
galvanized,    35   and   5. 
Chums. 
No.   0,   $9;   No.   1,   $9;   No.   2,   $10;  No. 
3,  $11;  No.  4,  $13;  No.  5,  $16;  f.o.b.   To- 
ronto, Hamilton,  London  and  St.  Marys, 
40    per    cent. ;    f.o.b.    Ottawa,    Kingston 
and    Montreal,   37%    and   10   per   cent. 
Clamps. 

Malleable  swivel  head,  4  in 2  50 

"        adjustable,    4   in 7  60 

Carpenters,    3   feet    3  60 

Conductor    Pipe. 

2  inch,   in   10   foot   lengths    3  30 

3  "  "         4  00 

4  '.'  "  "         528 

5  "  "  "         7  26 

6  "  "  "  8  80 

Cotter  Pins. 

Cotter  pins,   90   p.c.    Montreal. 

Copper  and  Nickel  Ware. 
Copper   boilers,    kettles,    47%    p.c 
Copper   tea   and   coffee   pots,   42%   p.c. 
Copper   pitta,    27%   per   cent. 
Foundry  goods,  hollow  ware,  45  p.c. 

Door  Knobs. 
Canadian   knobs,    45   and   10   per   cent. 
Porcelain,    mineral    and    jet    knobs,    net 
list. 

Door    Seta, 
Canadian,   45   and  10  per  cent. 
Door  pulls,   60  per  cent. 

Door    Hangers    (Parlor) 

Single  sets,   each   (Easy  brand)    180 

Double    sets,    each    3  25 

Unbreakable   rail,    100   feet   5  00 

Door   Springs. 
Chicago    (coil),    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters   6   inch,   doz 5  25 

Folding   handles,   8   inch,   doz 1  80 

Drills. 

Bit  stock  drills,  2-32  in.,  doz 0  67 

Escutcheon  Pins. 
Steel,  discount  50  per  cent. 
Brass,    55   per   cent. 

Eavetroughs. 

8  inch    in    100    foot    lengths    2  90 

10      "  "  "         3  15 

12      "  "         3  68 

15      "  "  "         6  25 

Add  extra  10c  per  100  ft.  O.G.   Round 
Bead  Trough. 

Factory   Milk  Cans. 
Milk  cans   and   pails,   35  p.c. 
Hand  delivery  and  creamery  cans,  40  p.c. 
Railways    cans,    45    p.c. 
Cream    cans,    40    p.c. 
Creamery    trimmings,    75    and    12%    p.c. 


Faucets. 
Common,   cork-lined,   35  per  cent 

Farrier   Knives. 
Buckworth,   50  p.c 

Files  and  Rasps.        Per  cent. 

Disston's     70  and  li 

Great  Western,  American  ....  70  and  It 
Kearney  &  Foot,  Arcade  ....  70  and  II 
J.    Barton    Smith,    Eagle    ....  70  and  lt 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     60 

Nicholson     62  2-3 

Jowett's    (English    list)     27% 

Spear  &  Jackson   (English  list)  35 
Forges. 

Blacksmiths   portable,    135   lbs 9  85 

Galvanized  Ware. 
Dufferin  pattern  pails,  45  per  cent. 
Flaring    pattern,    45    per    cent. 
Galvanized    washtubs,    45    per    cent. 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs 110 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  35 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  oz.,  doz.    1  26 

"       hickory   handle,   1  lb.,   doz.    6  26 

"       straight    claw,    1    lb.,    doz.    7  00 

Farriers    hammers,    10    oz.,    doz,...    5  60 

Tinners    setting,    %    lb.,    doz 4  50 

Machinists,    %    lb.,    doz 3  20 

Sledge,  Canadian,  5  lbs.  and  over.  0  06 
Sledge,    Masons,    5    lbs.    and    over.    0  08 

Sledge,    Napping,    up   to   2   lbs 0  09 

Harvest   Tools. 
50    and    5   per    cent. 
Sidewalk   and   stable   scrapers,   net   $2.25. 
Wood  hay   rakes,    40   and   10  per   cent. 
Lawn    rakes,    net. 

Halters    (Snap    and    Ring). 

Jute    Rope,    %-inch,    per    gross 8  00 

%-inch,    per   gross    10  50 

"  "       %-inch,   per  gross   13  50 

Leather,    1-inch,    per    doz 4  00 

Leather,    IVi-inch,    per  doz 5  20 

Web     2  45 

Sisal   Halters   (Snap   and   Ring). 
%-in.,     $9.00;     7-16-in.,     $10.20;     %-in., 
$11.40;   9-16-in„   $13.20;   %-in.,   $15.00. 

Hinges. 
Blind,   discount   50   per   cent. 
Heavy   T   and   strap,    4-in.,    100   lb. 

net     7  25 

Heavy   T   and   strap,   5-in.,    100   lb. 

net     7  00 

Heavy   T    and    strap,    6-in.,    100   lb. 

net     6  75 

Heavy   T    and    strap,    8-in.,   100   lb. 

net     6  60 

Heavy     T     and     strap,     10-in.    and 

larger     6  26 

Light  T  and  strap,  discount  65  p.c. 
Screw    hook    and    hinge — 

under   12   in.,   per   100   lb 4  00 

over  12   in.,   per  100  lb 3  60 

Crate   hinges   and   back   flaps,   65   and   6 

p.c. 
Chest  hinges  and  hinge  hasps,   65  p.c. 

Hinges    (Spring) 

Spring,  per  gross— No.   5,  $16.10;  No.   10, 

$16.10;    No.    20,    $9.50;    No.    50,    $17.68; 

No.    51,    $7.76;    No.    120.    $16.10. 

Screen    door    sets— No.    2250,    $14.95;    No. 

2260,   $19.55;  No.   2275,   $21.85;   No.   1192, 

$19.55. 

Chicago    hold    back    screen    door,    iron, 

gro.,    $12. 
Chicago   spring  hinges,    15   p.c. 
Triplex   spring   hinges,   40   p.c. 
Chicago   surface    floor    (6,000),    45   p.c. 
Garden  City  Are  house  hinges,   12%  p.c. 
"Chief"   floor  hinge,   50  p.c. 

Hooks. 
Wrought   iron  hooks   and  staples— 

%    x   5,    per   gross    2  26 

5-16   x  5,   per  gross    3  40 

Bright   wire   screw   eyes,   60   p.c 
Bright   steel   gate   hooks   and   staples. 
Iron   screw   hooks,   60   and   20   p.c. 
Iron   gate  hooks  and   eyes,   60   &  20  p.c. 
Crescent   hat   and   coat   wire,    60   p.c 
Stove    pipe    eyes,    kitchen     and     square 
hooks,   60   p.c. 

Horse  Nails. 
M.R.M.    cold   forged   process   list,    10th 
January,    1912.  Price  per 

Size  Length  25-lb.  box. 

Nos.    3  1%-inch  $4  10 

4  1%-inch  3  75 

5  1    15-16  3  60 

6  2%  3  10 

7  2    5-16  2  90 

8  2%  2  75 

9  2    11-16  2  60 

10  2%  2  50 

11  3    1-16  2  45 

12  3%  2  45 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy, 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4.15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L."   steel   shoes,    new   light   pattern, 

1  to  6,  No.  2  and  larger,  $4.35;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes,  No.  0 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  $6.75.  F.O.B. 
Montreal. 

.  Toecalks  Standard,  J. P.  &  Co., 
"Blunt"   No.    1   and   smaller,   $1.50;   No. 

2  and  larger,  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.75;  No.  2  and  larger,  $1.60 
per  box.     Put  up   in   25-lb.   boxes. 

Horse   Weights. 
Taylor-Forbes,    4%c 

Ice   Cream   Freeienu 
White    Mountain,    5c    per   lb. 
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HARDWARE     AND     METAL 


ALEX*ARTHIMC(F 


A\oMtf^eal. 


Black  <4|^  Diamond 

TARRED  FELT 

Is  a  necessity  for  every  up-to-date  house,  because  it 
keeps  the  house  warm  in  winter  and  cool  in  summer. 

It  is  made  of  the  highest-grade  material  and  guaran- 
teed to  last  as  long  as  the  house  on  which  it  is  used. 

We  also  make  a  full  line  of  wrapping  papers. 


F.  J.  COX,  Winnipeg, 


Western  Agent 


RED 


S 


BRAND 

WINDOW 

GLASS 


! 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  00.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON    ROADWAY  TORONTO 


The  Name  "HEINISCH"  Assures  Quality 


when   it  is  applied  to  Tailor  Shears,   Tinners'    Snips,  Shears    or   Scissors   that 
are  manufactured  by  us. 


85   years  of  practical  experience   in   their   manufacture  ac- 
counts for  their  superiority  over  other  makes. 


If    you    want    to 

stock  a  trade  builder  for 

1912  here's  your  chance.     Every 

article  is  absolutely  guaranteed.      Ask 

your  jobber  for  them  and  see  you  get  them. 


R.  HeiniscH's  Sons  Company 

Newarh,    N.J.,    U.S.A. 


Presto   Double  Bath  Cocks 

Nickel  Plated.      With  China  Index  Handles 

"A     QUARTER     TURN     GIVES    A     FULL     OPENING" 

Tails  (Finished)  Screwed  for  }4  in.  Male  I.P. 

I  METAL 
rmn    I    PLATING 

GOOD      FINISH 

{  DESIGN 
We  can  quote  you  an  attractive  price.      Write  Dept.  P. 

T.  McAVITY  &  SONS,  Limited,  ST.  JOHN  and  WINNIPEG 
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HARDWARE     AND     METAL 


Knives. 

Hay     knives,    net    list. 
Clauss,    60    and    25    per    cent. 

Kitchen    Enameled    Ware. 
White    ware.    75    per    cent. 
London    and    Princess.    50    per    cent. 
Canada,    Diamond,    Premier,    50    and    10 

per  cent. 
Pearl,    Imperial,    and     granite     steel,    60 

and    10    per    cent. 
Premier    steel    ware,    40    per   cent. 
Star   decorated   steel    and   white,    IB   per 

cent. 
Hollow  ware,    tinned   steel,   45  per  cent. 

off. 
Enamelled   street   signs,    40   per   cent. 

Kitchen     Sundries. 
Asbestos    mats.    60    p.c. 

Can    openers,    per    doz 0  40    0  75 

Mincing    tames,    per    doz.     ...    0  50    0  90 

Potato  mashers,  wire,  per  doz.    0  60    0  70 

wood,    per    doz.    0  50    0  R0 

Vegetable   alicers,    per   dos 125 

UniTersal  meat  chopper.   No.  1    —    115 

Enterprise    chopper,    each    1  JO 

Spiders  and   fry  pans,   59   and 

5   per   cent. 
Star   Al  chopper,    5   to  S2    ...    1  35    4  10 
100    to    105....    1  35   100 

Kitchen    hooks,    bright    0  60 

Toasters,    60    per    cent. 

Fire   shoTels.    60. 

Oil    store*    and    ovens.    SO    and    1». 

Ladders. 
I  to  6  feet,  12e  per  foot;  7  to  1  ft.,  13c. 
Extension  ladders.    15c  per  foot  up. 

Lanterns. 
Japanned    ware,    45    per    cent. 
No.   2  or  4   Plain   Gold   Blast,    per 

do "•;•    6TS 

Lift     Tubular     and     Hinge     Plain, 

per    doz »  M 

Japanning,  60e  per  dozen  extra. 
Prism    globes,    per    dozen,    fl.1t. 
Lamp    wick,    50    per    cent. 

Lawa    Hose. 
Competition  grade  lawn  hose.  TO  and  5. 

Lawn   Mowers. 

Taylor  Forbes  Co.— 8-inch  wheel,  * 
knives.  11  in.,  $6.10;  8-in.  wheel.  5 
knires,  12  in.,  $6.76;  9-in.  wheel,  5 
knires,  12  In.,  $7.75;  10%-in.  wheel,  4 
knires,  12  in.,  $8.50;  10%-in.  wheel,  4 
knires.  12  in.,  ball  bearing,  $10.00;  69 
per   cent,    f.o.b.    Ouelph. 

D.  Maxwell  ft  Sons.— 8-inch  open 
wheel.  3  knires,  12  in..  $5.10;  do.,  4 
knires,  $6.25;  9-inch  wheel.  S  knires, 
12  in.  sizes,  $6.75;  do.,  4  knires.  $7.25; 
10%-inch  wheel,  4  knires,  12  in.  sizes, 
$8.50;  ball  bearing  do.,  $10;  do.,  5  knlrea, 
$10.50;    50    per   cent,    f.o.b.    factory. 

Locks    and    Keys. 
Canadian.    45    and    10    per    cent. 

Lumbermen's    Supplies. 

Oant   hooks,    * ezen.    from    12  00 

Axes,    dozen,    f»*m    6  60 

Axe    handles,    dozen,    from    1  15 

Cross  cut  saws,   per  foot   0  25  0  43 

Axe    wedges,    dozen     0  25 

Ball    and    heel    calks    4  09  4  25 

Mallets. 
Tinsmiths',    2%x5%    in.,    per    doz..    125 
Carpenters',    round    hickory,    6    in., 

per    doz 195 

Lignum    Vitae,    round,   5   inch,    per 

doz 2  40 

Caulking,    No.    8,    oak,    per  doz 15  00 

Mats. 
Wire    door    mats,    standard,    16x24, 
doz 909 

Metal    Polish. 

Tandem  metal  polish  paste    6  00 

Axoline   brass   cleaner,    100   in  pkge    6  50 

Miners    Supplies. 
Mattocks,   6  lb.,    18  inch,  $6  dozen. 
Picks,    6    to    7   lb..    $4.65   dozen. 
Pick    handles.    $1.85   dozen. 
Prospectors'    hammers,    16%c    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars,    3%    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 1  20     1  50 

Folding    ironing    boards    16  25    18  60 

Nails.  Wire 

1-1%     inch     3  35 

1%    ineh    S  00 

1%-1%     inch     2  75 

2— 2%    inch    2  65 

2%— 2%    inch    250 

3-3%     inch     2  45 

3%— 4    inch    .._. 2  40 

4%,   5.   5%.   6   flkb   (base)    2  35 

Out      nails— Montreal,      $2.40;      Toronto, 

$2.60. 
Miscellaneous    wire    nails,    75    per    cent. 
Coopers'    nails,    S3    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  109 
lbs tSS 

Oakum. 
Plumbers.... per    100    lb 4  59 

Oilers. 

Kemp's  Tornado  and  McClary'a 
Model  galvanized  oil  can.  with 
pump,    6    gallon,    per    dozen 19  99 

Davidson  oilers.   40  per  cent. 

Viinc  and   tin.   50  per  cent. 

Coppered   oilers.   50  per  cent.   off. 

Brass    oilers.    50    per    cent. 

Malleable,    26    per    cent. 


Plated    Ooods. 

Holloware,   40   per  cent,    discount. 

Flatware,  staples,  40  and  10;  fancy,  10 
and    50. 

Hutton's  "Cross  Arrow"  flatware,  42% 
per  cent.  "Singalee"  and  "Alask," 
Nerada    silrer   flatware,    42    per   cent. 

Pieced   Ware. 
Discount,    35    per   cent. 
10-qt.    flaring    sap    buckets,    35    p.c. 
6,    10  and   14-qt.    flaring  pails,   35   p.c. 
Copper   bottom    tea    kettles    and    boilers, 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitta,    35    p.c. 

Planes. 
Wood    bench,    Canadian,    40,    American, 

25  per  cent. 
Wood,    fancy,    SO   to   35   per   cent. 
Stanley    planes,    $1.55    to    $3.60,    net   list 

prices. 

Pliers  and   Nippers. 
Button's  genuine,   37%   to  40  per  cent. 

Plough   Lines. 

Russian    snap    per  gross    30  00 

Indian    snap     "  25  00 

Pumps. 
Berg's    wing    pump,    76    per    cent. 


Razors.  per  doz. 

Boker's     7  50    11  00 

King  Cutter    15  00 

Henckel's     7  50    20  00 

Clauss    automatic    safety    27  00 

Clauss  perfect  stropper   16  00 

Gillette    Safety,    each    3  75 

Clauss   Razors   and   Strops,   50  per  cent. 

Ever    Ready    Safety    9  00 

Star    Safety    Razor,    33   1-3   p.c. 
Rope   and  Twine. 

Sisal    rope     0  08% 

Pure    Manila    Rope    0  10% 

"British"    Manilla    0  09 

Cotton,   3-16   inch   and   larger 0  24 

Russia  Deep  Sea  line,  %  in.  diam. 
and  orer,   15%;  under  %  in.,   16%. 
Jute,  %  and  upwards,  9c;  under  %,  9%c. 

Lath   yarn,   single   0  08 

Lath    yam.    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  95 
Cotton   clothes   line,    18  per   cent.    off. 

Bag,    Russian   twine,   per  lb 0  27 

Wrapping,    cotton,    3-ply   twine...    0  2$ 
"      4-ply    twine...    0  30 

Mattress   twine,    per  lb 0  45 

Staging        "  "       0  35 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galranized,    45    per    cent. 

Rirets    and    Burrs. 

Iron  Rirets,  black  and  tinned,  60,  10 
and  10. 

Iron   Burrs,    60  and   10   and   10  p.e. 

Copper  Rirets,  usual  proportion  burrs, 
35    and    12%    per   cent. 

Copper    Burrs    only.    22%    per   cent. 

Extras  on  Copnered  Rirets,  %-lb.  pack- 
ages  lc  per  lb.;   %-lb.   pkgs.,   2c  lb. 

Tinned    Rirets.    net   extra,    3c  per  lb. 

Coppered  Rirets,  net  extra,  2%c  per  lb. 

Riret   Sets. 
Canadian,    35    to   37%    per    cent. 
Rules. 

Boxwood,    No.    68,    2   foot,    doz 115 

Iyory,    No.    1282.    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    65,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     0  85 

Mrs.    Potts,  handles,   japanned,   per 

gross     , , 8  40 

Common,     plain     4  25 

plated    5  50 

Asbestos,    per    set    1  50 

Sand    and    Emery    Paper. 
Sand   and   emery   paper,   40  per  cent. 

Sash   Weights. 

Sectional,  1  lb.   each,  per  100  lb...  2  25 

Sectional,   %  lb.,    each,   per  100  lbs  2  40 

Solid,    3   to   30   lbs 155 

Sash  Cord. 
No.    8.    per  Tb 0  33 

Saws. 
Atkins   Hand   and   Crosscut,  25  p.c. 
Disston's    Hand,    15    per   cent. 
8imonds   Hand,   15   per  cent. 
Bhurley  ft   Dietrich.   40  and  35  p.c. 
Spear  &   Jackson,   40   per  cent. 

Saw   Sets. 

Canadian    discount,    40   per   cent. 

Screen    Doors    and    Windows     Doz. 

Common  doors,   2  or  3  panel,   wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only.   4-in.  style   8  10 

Bearer  window  screens,   14x18,  open 
28%     inches     160 

Perfection     window    screens,    14x15, 
open    22%    inches    1  80 

Model   window  screens,   14x22,    open 
36%     inches     2  25 

Scales. 

Gumey     Standard,    35;    Champion,    50 

per    cent. 

Burrow,  Stewsrt  ft  Milne  —  Imperial 
Standard.  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 
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Fairbanks  Standard,  30;  Dominion, 
50;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe    Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright    and    steel  85  and  10 

R.H.,    bright    80  and  10 

"       F.H.,    brass    76  and  10 

R.H.,     brass     70  and  10 

"       F.H.,    bronze     70  and  10 

"       R.H.,    bronze     65  and  10 

Drire    screws     85  and  10 

Set,    case    hardened     60 

Square     cap     50  and  05 

Hexagon    cap    45 

Bench,    wood,    per   doz $5  00 

"     iron,     per    doz 4  25 

Screws    (Machine). 
Flat  head,  iron  and  brass,  35  per  cent. 
Fillister  head,   iron,   30;  brass,   25  p.c. 

Screw    Drivers. 

Sargent's,    per    dozen     0  65     1  00 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors   and    Shears. 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and   10   per   cent. 
Acme      Shear     Co.,     nickel-plated     and 
Japanned,  40  per  cent. 

Shelf    Brackets. 
No.    140.   65   and   10   per  cent. 

Skates    and   Hockey   Sticks. 
Starr   skates,    37%    per    cent. 
Boker,    hockey,    30c    upwards;    spring 
Empire    hockey    sticks,    $3.00,    $3.60. 
Micmsc    and    Rex    sticks,    $4.00,    $6.00. 
Pucks,    net.    $1.50. 

Shorels  and  Spades. 
Canadian  No.  1  gTade,  60  and  2%  p.c. 
off;  No.  2  grade,  55  and  2%  p.c.  off; 
No.  4  grade,  45  and  5  p.c.  off. 
Canadian,  No,  1  and  2  grade,  60  and 
2%  p.e. ;  No.  3  and  4  grade,  50  and 
2%   per   cent. 

Scoops. 
Grade   1,    2,    3,    50   and   5   per   cent.    off. 
Grade    4,    50    per    cent.    off. 
Squares. 
Disston's.    60    and    10   per   cent. 
Stanley  Try  Squares,   size  7%,   doz. 

net     $2  85 

Snaps. 
Harness,    25   per   cent. 

Soldering   Irons. 
Base,  per  lb.,  28  cents. 

Stamped   Ware. 
Plain,    75   and    12%    per    cent. 
Retinned,    75    and    5    per    eent. 
Tinners'    trimmings,    75    and    5   p.c. 

San   Snouts. 
Bronzed  iron  with  hooks,   per  1,000    7  50 
Eureka     tinned     steel,     hooks,    per 
1,000     8  00 

Staples. 

Poultry    netting.    100    lbs 5  70 

Bed.    100    lbs..    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear  point,   75  per  cent. 

Stable  Fittings. 
Dennis   Wire   ft   Iron   Co.,   33   1-3   p.c. 

Stove    Boards. 
Lithographed,    60    and    10. 
Stovepipes. 

5   and    6   inch,    per   100   lengths 7  62 

7   inch,    per   100  lengths    8  18 

Nestable,    40   per  cent. 

Stovepipe   Elbows. 
5    and    6-inch,    common,    per   doz...    1  22 

7-inch,    per    doz 1  35 

Polished,    15c    per    dozen    extra. 
Thimbles,    70   per   cent. 


Stocks    and    Dies. 
No.  20  Bearer  Die  Stock   18  75 

Stones— Oil   and   Scythe. 

Washita     per  lb.    0  25  0  37 

Hindostan     "        0  06  0 10 

slip     "        0  18  0  20 

"         Axe    "        0  10 

Deer    Creek     •*         0  10 

Deerlick     "         0  25 

"         Axe    "         ....  0  15 

Lily     white     "         0  42 

Arkansas     "         l  BO 

Water-of-Ayr     "         ....  0 10 

Scythe     per  gross  3  50  5  00 

Tacks,  Brads,  Etc. 
Carpet  tacks,  blued,  80  and  10  p.c. ; 
tinned,  85;  (in  kegs),  40:  cut  tacks, 
blued,  in  dozens  only,  80  and  10;  V 
weights,  60:  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5.  in  dozens.  75 
and  10;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%:  zinc  tacks,  35;  leather 
carpet  tacks.  35;  copper  tacks,  45:  cop- 
per nails.  50;  trunk  nails,  black.  65 
and  10;  trunk  nails,  tinned  and  blued. 
65  and  10:  clout  nails,  blued  and  tinned. 
65  and  10:  chair  nails,  35  and  10; 
patent  brads.  40  and  10;  fine  finishing. 
40  and  10:  lining  tacks,  in  papers,  net: 
lining  tacks,  in  bulk.  15:  lining  tack*. 
solid  heads,  in  bulk.  75'  sarf'Mf  nails,  in 
papers,    10;    saddle    nails,    in    bulk.    15; 


tufting  buttons,  22  line  in  dozens  only, 
60 ;  zinc  glaziers'  points,  5 ;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  55;  clinch  point 
shoe  rirets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  20;  strawberry 
box    tacks,   80  and   10, 


Tape   Lines. 

Universal,  ass  skin,  No.  714.  (I  ft., 

doz 309 

Lufkins,   linen,    No.   404,  66  ft.,   ea.  0  94 

"       steel.    No.   264.   (6  ft.,   each  3  59 
Chesterman's  linen.  No.  1822,  66  ft. 

each 110 

Chesterman's    Metallic,    No.    1821..  1 95 

Steel,    No.    1S49.    59    ft 


Trowels. 
Disston's,    10   per  cent. 

Thermometers. 
Tin  ease  and  dairy,  rs  to  75  and  19  p.e. 

Tinners'   Snips. 
Discount  35   per   eent. 

Tinners'    Trimmings. 

Discount,   45  per  cent. 

Plain    and   retinned,   76   and   19%. 

Traps   (Steel   Oame». 

Newhouse,   30  per  eent. 

Hawley  ft  Norton,  40,  10  and  S  p.e. 

Victor,    69    and    5   per   eant. 

Oneida  Jump   (Star),  50,  19  and  I  p.c 

Traps    (Rat   and    Mousa)  Doz. 

Out  O'   Sight  Mouse  Trap*   0  60 

Rat  Trap*   129 

Easy    Set    Mouse    0  46 

"       "      Rat     0  96 

Blizzard   Mouse   Traps    0  45 

Rat    Traps    0  95 

Hold-Fast    (formerly    Devil)    Mouse 

Traps    0  25 

Hold-Fast     (formerly     Devil)      Rat 

Traps     0  80 

5-Hole    Tin    Chokers    0  80 

Vises. 

Per    pound    9  12    0  12* 

Hinged   pipe   vise,    25   lbs 3  55 

Saw    vise    4  59   1 09 

Blacksmiths',    60;   parallel,    45   per   cent. 

Washing  Machines. 

New    Ontario    4125 

Round,    re-acting,    per    dos 81  25 

Square,    re-acting,    per  dos 77  50 

Dowswell     52  50 

New   Century,    Style   A   10125 

Ideal    Power    180  00 

Daisy    73  26 

Stephenson     74  00 

Puritan    Motor    165  00 

Connor,    improved    62  50 

Ottawa     55  00 

Connor    Ball    Bearing    112  50 

Connor  Gearless  Motor  Washer...  180  00 
20  per  cent. 

Wringers. 

Royal    Canadian,    11   in.,    doz 47  75 

Eze,    10  in.,   per  doz 46  75 

Bicycle,    11    inch    60  50 

Trojan,    12    inch    100  00 

Challenge,   3  year,   11  inch   53  25 

Ottawa,    3    year,    11    inch    58  25 

Favorite.   5  year,    11   inch    61  75 

20   per  cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    21  20 

Garden,    steel    wheel,    dozen    32  40 

Whlffletrees. 

Tubular   steel   whiffletrees,   28  In...  0  70 

34    to...  100 

38    to...  125 

"  '      neckyokes,    36    in....  1  05 

"  "       doubletrees,    49    in..  0  95 

"  "       lumbermens,    44    to..  1  15 

Wood  Handles. 

Second  growth  ash  fork,  hoe,  rake  and 
shovel  handles,  40  per  cent. 

Extra  ash  fork,  hoe,  rake  and  shovel 
handles,   45  per  eent. 

Nos.  1  and  2  ash  fork,  hoe,  rake  and 
shovel  handles,   50  per  cent. 

Carriage  neckyokes  and  whiffletrees,  ash 
35,    hickory,    40   per    cent. 

Team  neckyokes,  oral  and  round  whiffle- 
trees.  hickory  and   ash,   35  per  cent. 

All  other  ash  goods,  40  per  cent. 

All  hickory,  maple  and  oak  goods,  3* 
per   cent. 

Wrenches. 
Agricultural,    67%    per    cent. 

Wrought    Iron    Washers. 
Canadian.    50  per  cent. 


HARDWARE     AND     METAL 


A 

PAYING 

LINE 

yet  one  that  is  often  over- 
looked  by  dealers  is 

ROOF  PAINT 

a  good  one  makes  many 
friends  and  also  good  profits 
for  the  dealer,  and  among  the 
good  ones  there  is  none  better 
than 

JAMIESONS 


When  used  on  Roofs,  Barns, 
Fences,  etc.,  it  gives  splendid 
results;  equal,  in  fact,  to 
those  obtained  with  many  so- 
called   "Pure   Paints." 

It  is  made  from  materials 
specially  adapted  for  outside 
wear,  in  eight  colors,  as  well 
as  white— and  it  is  cheap! 

DON'T  OVERLOOK  IT! 


R.  C.  Jamieson  &  Co.,  Limited 

ESTABLISHED  1858 
Owning  and  Operating 

P.  D.  Oodt  &  Co.,  Limiti!1 
Montreal  and  Vancouver 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S  HOUSE   COLORS— A  Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


NEW  YORK 


CHICAGO 


CLEVELAND 


Our  Good  Reputation 


and  our  iron-clad  guarantee 
stand  back  of  every  order  of 


opyright 


Pure  Ready  Mixed 

PAINT    ^=_= 

that  leaves  our  works. 

This  paint  is  not  an  experiment,  but  a  product  that 
has  proved  its  worthiness  of  a  place  in  your  store  by 
the  excellent  satisfaction  that  it  is  giving  in  the  West. 
This  paint  is  made  to  stand  the  greatest  extremes  of 
the  weather. 

Made  from  the  highest-grade  pigments  which  are  com- 
bined with  Pure  Manitoba  Linseed  Oil. 

Our  facilities  enable  us  to  produce  this  superior  pro- 
duct at  a  surprisingly  low  price. 

Be  an  agent  for  Stephens— it's  very  profitable. 

Write  for  color  cards  and  prices. 

G.  F.  STEPHENS  &  CO. 

LIMITED 

WINNIPEG  ....  CANADA 

Branch  at  Calgary,  Alt. 
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HARDWARE     AND     META 


Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND 
METAL 

It  is  the  central  market  place  of  the  hardware  trade 
throughout    Canada. 


There    is     always     someone    somewhere    looking    for    just 
such  proposition  as  you   have   to    offer. 


RATES  (payable  in  advance)  :  — 

2c.  per  word  first  insertion 

lc.  per  word  subsequent  insertion. 

5c.   additional  each  insertion  when  Box  Number  is  required. 


ARTICLES  FOR  SALE 


SITUATIONS  WANTED 


SITUATIONS   VACANT 


FOR  SALE— ACETYLENE  GAS  BURNER 
%  ft.  and  %  ft.,  $1.30  doz.,  post  paid.  W. 
Bourque,   Sherbrooke,   Que.  18TF 


BUSINESS  CHANCES 


WANTED  —  HARDWARE  BUSINESS  IN 
live  town;  stock  about  $5,000.00.  Box  672, 
Hardware  &  Metal,  Toronto.  (18) 


NICE,  SMART  LITTLE  HARDWARE  BTJ8I- 
mm  for  sale,  in  thriving  western  town.  Torn- 
over  $12,000.  Large  district  to  draw  from. 
Box  647.  Hardware  and  Metal,  Toronto,  (lltf) 


A  CLEAN,  UP-TO-DATE  STOCK  OP  HARD- 
ware,  about  $5,500.00,  in  one  of  the  best  towns 
north  of  Toronto;  where  prices  are  not 
slaughtered.  Owner  going  West.  Box  666, 
Hardware  &  Metal,  Toronto.  (19) 


CENTRAL  ALBERTA  — GOOD  HARDWARE 
basinets  for  sale  in  one  of  the  beat  towns, 
mixed  farming  and  dairying  community,  stock 
aad  fixtures  about  96,600,  in  first  class  shape, 
•nt  opposition.  Box  048  Hardware  and  Metal, 
Toronto.  (lltf) 

FIRST  CLASS  HARDWARE  BUSINESS  IN 
Coronation,  the  liveliest  town  in  central 
Alberta,  for  sale.  $8,000  stock,  well  assorted. 
Building  and  fixtures  either  for  sale  or  rent. 
For  full  particulars  and  terms  address  G.  R. 
Farmer,  P.O.  Box  128,  Castor,  Alta.       (16  tf) 


THRIVING  HARDWARE  BUSINESS  FOR 
sale,  conslstiBg  of  shelf  and  heavy  hardware, 
stoves,  ete.  Located  la  central  part  of  On- 
tario; throe  railroads;  turnover  $60,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Bex  CIS,  Hardware  and  Metal, 
Toronto.  (6Itf) 

HARDWARE  BUSINESS  FOR  SALE  IN 
live  town  of  1,500  in  Saskatchewan,  on  main 
line  of  C.P.R.  Stock  and  fixtures,  including 
shop  tools,  $12,000.00.  Turnover  last  year 
$52,000;  net  profits  over  $6,000.  Building  is 
130  x  20  ft.,  with  basement.  Can  rent  for 
$55.00  per  month.  Reason  for  selling,  poor 
health.  Box  663,  Hardware  and  Metal,  To- 
ronto. (23) 


CHANGE   OF    BUSINESS 


H.  ZUKERMAN  ANNOUNCES  THE  Disso- 
lution of  his  partnership  with  J.  D.  Farber, 
and  wishes  it  understood  that  he  is  not  re- 
sponsible for  any  debts  which  may  be  here- 
after incurred  by  The  Peoples'  Hardware 
Company,   Montreal.  (20) 


IMPORTERS  OF  SPORTING  GUNS 


Messrs.  Armstrong  &  Co.,  Sporting  Gun 
Dept.,  Offices.,  115  Northumberland  Street, 
Neweastle-on-Tyne,  desire  to  get  into  touch 
with  all  importers  of  sporting  guns  in  this 
country,  and  they  are  prepared  to  buy  a  list 
of  the  names  and  addresses  of  the  best  im- 
porters. They  will  be  pleased  to  receive  a 
quotation  for  such  a  list  from  any  person  in 
a  position  to  supply  it,  giving  details  of  num- 
bers and  countries,  and  in  the  meantime,  any 
firm  interested  in  sporting  guns  should  also 
communicate  with  them  direct  as  they  have 
a  most  advantageous  offer  to  put  before  such 
importers.  (18) 


EXPERIENCED  HARDWAREMAN  DESIRES 
position  as  manager  of  retail  hardware  store 
Is  strictly  temperate  and  can  furnish  best  of 
references.  Box  669.  Hardware  &  Metal. 
Toronto.  (18) 


HARDWAREMAN  REQUIRES  POSITION. 
At  liberty  after  June  15th.  Nine  years' 
Western  experience,  wholesale  and  retail. 
Road  job  preferred.  Box  670.  Hardware  and 
Metal,   Toronto.  (23) 


WANTED— BY  AN  EXPERIENCED  HARD- 
ware  clerk,  position  as  travelling  salesman  for 
hardware.  Have  had  six  years'  experience  in 
the  retail  hardware  business.  Western  terri- 
tory preferred.  Box  664,  Hardware  &  Metal, 
Toronto.  (18) 


TRAVELLER  HAVING  PROVED  HIS  ABIL- 

ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  668.  Hardware 
and    Metal,    Toronto.  18— 21t 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperbanging.  estimating 
cost  of  work,  useful  recipes,  ete.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dept,   143-149   University   Ave.,   Toronto. 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  In  one  operation.  Elliott  Fisher, 
Limited,  Room  314  Stair  Building,  Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classee  ef  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and  Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otls-Fensem  Elevator  Co.,  Tradera 
Bank  Building,  Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.    Agencies  everywhere  in  Caaada. 

THE  NATIONAL  CASH  KEGISTER  COM- 
pany  guarantee  to  •ell  a  better  register  for 
less  money  than  any  other  hoase  on  earth. 
We  can  prove  it.  Make  as.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE      AND     FACTORY     HBATIN0 

systems.  Taylor-Forbee  Company,  Limited. 
Supplied    by    the   trade    throughout    Caaada. 

(tf) 

YOU  CAN  BUY  A  REBUILT  TYPBWBITEE 
from  us.  We  nave  aboat  seventy-five  typewrit- 
ers of  various  makes,  which  we  have  rebuilt 
and  which  we  wUl  sell  at  $10.00,  $15.00  and 
$20.00  each.  We  have  also  a  large  stock  of 
better  rebuilt*  at  slightly  higher  flgares. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto,  Can- 
ada, (tf): 
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WANTED— HARDWARE      CLERK.      APPLY 
at    once,    stating   experience    and    salary     ex- 
pected.    R.  Hawkins,  Smith'a  Falls,  Ont 
(18) 

WANTED— HARDWARE  CLERK  WITH 
one  or  two  years'  experience  must  know  both 
languages.  Apply  with  reference  and  state 
salary  expected  to  W.  Bourque,  Sherbrooke, 
Que.  18t+ 

W ANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circula- 
tion of  our  thirteen  publications.  Work  very 
remunerative.  MacLean  Publishing  Company. 
145-149  University  Avenue,  Toronto,  Ont.      (tf) 


PRINTING 


CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery   Lane,  London,  England. 

(15tf) 

PRICE  TICKETS 

PRICE  TICKETS  FOR  WINDOW  SHOW 
goods.  Black  lettering  on  white  card  marked 
25c,  50e,  75c,  $1,  $1.25,  $1.50,  $1.75,  $2,  $2.50,  $$, 
$S.50,  $5.  Dosen  in  set,  per  set  25  cents  post- 
paid. Technical  Book  Dept.,  143  University 
Avenue,   Toronto.  (tf) 


WANTED  AT  ONCE 


Salesman 


for  a  progressive 
manufacturing  con- 
cern located  at  Mon- 
treal. A  young  man  of  good  address  familiar 
•with  hardware  trade.  Territory  to  be  covered, 
Eastern  Ontario  and  P.  Q.  State  age,  experi- 
ence, present  location  and  salary  expected. 
Box  671,  Hardware  and  Metal.  Toronto.       (19) 


r~ 


Keep  in  mind  the  domin- 
ant fact  that  mankind  from 
its  first  appearance  on  the 
earth  has  been  schooled  by 
nature  to  look  for  signs ; 
for  invitations  to  taste;  for 
suggestions  as  to  what  to 
wear.  Tell  your  story 
briefly,  forcibly,  truthful- 
ly, and  address  it  through 
the  proper  media  and  you 
can  successfully  apply  ad- 
vertising as  a  means  to 
increased  distribution. 


The    Condensed  Ade.  In  this 
Paper  will  bring  good  result* 
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Tell  Your 
Customers 

about  the  lines  you  are  pushing,  and 
about  the  special  sales  you  are  having. 
Tell  them  anything  you  like  about  your 
store  on  this  little  attachment  to  your 
paper  roller.  Type  changed  as  often 
as  desired.  Reasonable  in  price.  No 
trouble. 


Have  your  advertisement  on  every  par- 
cel that  leaves  your  store. 
Write  for  particulars  and  prices. 

Utilities  Limited 

Bank  of  Ottawa  Bldg. 
MONTREAL 


O.K.  THIMBLES 


ETery  new  house  In  yonr  town  means  a 
prospect  for  several  O.K.  Stove  Pipe  Thimbles. 
Too  should  carry  a  good  supply  In  stock  and 
be   ready   to   supply  them    when   wanted. 

O.K.  Thimbles  are  made  for  both  floors  and 
partitions.  They  can  always  be  put  In  place 
Instantly.  Tour  customers  will  prefer  them  to 
any  other  Stove  Pipe  Thimbles  they  can  buy. 


METAL  5H/MCLE  $  SIDING  C?  LTD. 

PRESTON  €  MONTREAL 


FOB  SALE  BT  JOBBERS  OB  BT  THE 
MANUFACTURERS. 


High  Quality  Screen  Goods 

■■■■■■■■■  mmi^mmama^mmmm  ^m^mmm^^mmmsn         «■•>■■■■ 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


IffiWlNMItGfillNPtoiy 


EVERYTHING  FOR  A  BUILDING 


^&g> 


WINNIPEG 


EDMONTON 


NEW 

ERA 

PAINT 


satisfy    your    customers     as 


Constant  Satisfaction 


NEW  ERA  PAINT  is  sold 
on  merit,  and  its  lasting 
qualities  never  fail  to  satisfy 
the  most  critical  of  buyers. 
Its  ability  as  a  surface 
coverer  and  its  ability  to 
keep  in  good  condition 
no    high-priced    paint    can 


satisfy — that's   where    NEW  ERA  wins  out. 

PRICES  AND  PARTICULARS  ON  REQUEST. 

Standard  Paint  &  Varnish  Works  Go. 


WINDSOR 


LIMITED 


ONTARIO 


A  want  ad.  in  this  paper 

will  bring  replies  from 

all  parts  of  Canada. 


Queen  City  Water  White  Oil 

GIVES    PERFECT    LIGHT 

FOR  SALE  BY  DEALERS  EVERYWHERE 
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Here 
is  the  Man 


with   whom    paint   users    are   every    day   becoming    more 
familiar.     He  stands  for  the  right  paint   to  paint  right,  for  at 
record    of   seventy    years  of  paint  service  and  everywhere  for 

Ramsay's  Paints 

which  always  bring  back  satisfied  paint  customers  because  of  the  argu 
ment  which  we  put  inside  each  can  we  sell — the  best  paint  obtainable 

You  should  have  this  man  in  your  store. 


A.  Ramsay  &  Son  Co.,  Montreal 

Paint  Makers  Since  '42 
WESTERN  DISTRIBUTORS  : 

A.  McBride  &  Co. .Limited,  Calgary; 
Revillon  Bros.,  Limited,  Edmonton; 
Bogardus,  Wickens,  Begg,  Limited, 
Vancouver. 


1 1 1 1  Mil  1 1  ^ 


Paint  and  Varnish  Removers 

MR.  DEALER:  When  you  buy  Paint  and  Varnish  Remorer  remember  that  QUALITY  is  more  important  than  Price. 
A  good  Paint  Remover  is  a  help  to  the  painter;  a  poor  Paint  Remover  is  a  nuisance.  The  fact  that  all  the  leading; 
manufacturers  of  paint  and  varnish  in  Canada  and  the  United  States  who  handle  paint  removers  at  all  are  licensees 
of  this  company  and  manufacture  under  our  patents  Is  the  strongest  possible  testimony  that  the  only  practical, 
satisfactory  and  efficient  removers  on  the  market  to-day  are  those  covered  by  our  patents. 

SEE  THAT  EVERY  CAN  IS  MARKED  "LICENSED  UNDER  CANADIAN  PATENT  No.  78,586" 

The  above  Canadian   patent  corresponds  to  our  U.S.   patent  No.  714,880,  which  is  the  basic  patent  under  which  modern 
paint  removers  are  manufactured.     The  following  well-known   and    highly    respected    Canadian    companies   sell    paint 


and  varnish  remover  manufactured  in   Canada   under  our  patents: 

The  Sherwin-Williams  Co.,  Montreal,  Canada 
International  Varnish  Co.,  Ltd.,  Toronto  Canada 
Pratt  &  Lambert,  Inc.,  Bridgebnrg,  Ontario,  Canada 
British  American  Paint  Co.,  Victoria,  B.C. 
Mount  Royal  Color  and  Varnish  Co.,  Montreal,  Canada 
James  Robertson  Co.,   Ltd.,   Toronto.  Canada 
Sanderson  Pearcy  Co..  Ltd.,  Toronto.  Canada 
Stewart  &  Wood,  Toronto,  Canada 
Martin-Senour  Company,  Ltd.,  Montreal,  Canada 


NAME  OF  BRAND 

"Taxite" 

"Klensa" 

"Expedite" 

"Bapoo" 

"Scrape-off" 

Robertson's  Paint  and  Varnish  Remover" 

"Devolite" 

"Solvo" 

"Martin-Senour  Paint  and  Varnish  Remorer" 


The  character  and  standing  of  these  companies  is  a  guarantee  to  you  that  the  paint  remover  sold  by  them  is  the  best 
that  can  be  produced. 

You  take  no  risk  when  you  buy  one  of  the  licensed  brands  of  Removers.     They  are  harmless  and  efficient. 
They  contain  no  carbolic  acid  or  alkali.     They  are  neutral. 


Chadeloid  Chemical  Company  I 


00  William  Street 
NEW  YORK,  N.Y. 
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February  Paint  "Window  Display  in  the  Store  of  the  Vokes  Hardware  Co.,  Queen  St.,  Toronto 

Why  the  Canada  Paint  Co.'s  Products  Attract  Trade 

People  are  familiar  with  the  satisfactory  quality  of  Canada  Paint  Co.  Paints  and  Varnishes. 
They  know  what  the  Canada  Paint  Co.  label  on  a  paint  and  varnish  can  means.  We  have 
been  nearly  fifty  years  building  up  this  reputation. 

Canada  Paint  Co.  products  are  the  result  of  half  a  century's  manufacturing  experience. 
The  correctness  of  our  formulas  and  materials  is  proved  by  the  satisfactory  quality  of  every 
can  of  Canada  Paint  Co.  Paints  and  Varnishes. 

Canada  Paint  Co.  goods  are  neatly  and  attractively  labeled.  On  the  shelves  or  in  the 
window  the  packages  present  a  good  appearance,  and  every  storekeeper  knows  that  goods 
that  look  best  sell  best. 

Canada  Paint  Co.  Paints  and  Varnishes  are  made  to  sell  at  popular  prices.  Dependable 
quality  and  popular  price  is  a  difficult  combination  to  beat.  Canada  Paint  Co.  products  pay 
a  profit  to  the  dealer  equal  to  that  of  any  reputable  goods. 

Finally,  our  store  advertising  is  practical  and  effective.  The  above  window  is  a  good 
example  of  the  display  effects  obtainable  with  the  kind  of  advertising  we  furnish  you.  Business 
is  good  in  the  store  handling  Canada  Paint  Co.  products. 

THE  CANADA  PAINT  COMPANY 


MONTREAL 


LIMITED 

TORONTO 


WINNIPEG 
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Easy  Business 


<I  Let  us  compare  two  stocks  of  merchandise.  The  first,  a  complete  stock 
of  KNOWN  QUALITY ;  in  other  words,  QUALITY  that  is  KNOWN, 
hardware,  tools,  washers,  stoves,  ranges,  cutlery,  hose,  mowers,  paints, 
varnishes,  varnish  stains,  all  made  by  progressive  manufacturers,  who 
advertise  and  MAKE  their  quality  KNOWN  to  YOUR  CUSTOMERS. 

fl  The  second,  a  complete  stock  of  hardware,  tools,  paints,  etc.,  QUALITY 
UNKNOWN,  made  by  UNKNOWN  MANUFACTURERS,  who  may 
have  been  in  business  a  thousand  years,  and  the  quality  may  be  good,  but 
hey  never  told  your  customers  about  it. 

•I  The  first  stock  is  easily  sold.  The  dealer's  store  soon  becomes  popular, 
his  customers  soon  know  where  they  can  purchase  the  things  they  are 
acquainted  with,  they  know  his  goods  are  standard. 

<I  The  second  stock  is  hard  to  sell,  the  goods  are  unknown.  He  must  do 
all  his  own  advertising.  You  hear  him  say  "It  is  as  good  as "  (well- 
known  brand)  and  makes  the  price  less.  Here  he  sacrifices  part  of  his 
profit  to  make  the  sale.     He  is  swimming  against  the  tide. 

fl  GROW  ALONG  LINES  OF  LEAST  RESISTANCE. 

CJIiThe  Glidden  Varnish  Company  are  the  largest  varnish  advertisers  and 
thellargest  manufacturerstoffHIGH- GRADE  VARNISH  in  the  world. 


The  Glidden  Varnish  Company 

Toronto,  Ontario 

Makers   of   High-Grade   Varnishes,   Enamels,    Wood   Stains   and    Jap-a-lac 
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GtgEATER  $ALES-G(R£ATER^ 

Satisfaction* 

GREATER: 

Profit 


\  otnw*  paint  •«*■  f 


It  is  the  quality  the  manufac- 
turer puts  into  his  paint  that  gives  the 
greater  satisfaction  —  that  makes  greater 
sales   possible,    and   returns   the   greater 
profits   to   the  paint  dealer.     The  dealer 
who  handles 


Martin-Senour  Paint 

100%  Pure 

finds  his  business  growing  as  a  result  of  the  presence  of  the  quality  of  lasting 
service,  non-fading  color,  luster,  free  flowing,  surface  covering  capacity  put  into  paint  by 
its  makers.     If  you  want  the  greater  sales  and  the  greater  profits  that  come  as  a  re- 
ward for  greater  satisfaction,  sell  Martin-Senour  Paints.      Don't  put  off  writing  for 
the  agency 

THE  MARTIN-SENOUR  CO.,  Limited 


Montreal 


Pioneers  of  Pure  Paint 

Chicago 


Winnipeg  ^k 


Motor  Boats  Need  Varnish 

and  so  do  sailing  yachts,  canoes  and  other  craft. 

Your  customers  are  getting  busy  these  days  putting  their  boats  in  shape 
for  the  summer,  and  when  they  varnish  their  boats  they  do  it  in  the  hope 
that  it  will  last  them  through  the  season. 

SEE  THAT  THEY  GET  THE  BEST 

They  want  varnish  that  will  stand  the  ravages  of  wind  and  rain ;  varnish 
which  will  not  be  discolored  by  spray,  and  which  will  not  turn  white. 

Dougall  Varnish  is  the  Best 

Guaranteed — every  drop  of  it.  The  very  best  obtainable,  and  the 
varnishjthat  has  no  equal. 

Tell  your  customers  that  it  is 

The  Varnish  That  Lasts  Longest 

The   Dougall   Varnish   Company,   Limited 

J.  S.  N.  Dougall.  President 
305  Manufacturers  Street,  -  -  Montreal,  Canada 

ASSOCIATED    WITH    MURPHY    VARNISH   CO.,    U.S.A. 
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The  Demand  for  "Sterling"  Brands  is 
Proof  of    its  sterling  quality. 


CANADIAN  OIL  COMPANIES,  LTD. 

TORONTO 

Halifax  St.  John  Montreal  Quebec  Winnipeg  Calgary 

Edmonton  Hamilton  London  Ottawa 
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Hoe,   Rake,  Shovel, 

Axe,  Adze,  Pick,  Sledge, 

Hay  Fork,  Manure  Fork, 

Peevie,    Spike  Maul, 

Cant   Hook, 

Hammer 

HANDLES 
Of  Quality 

WHIFFLETREES 

DOUBLETREES 

NECKYOKES 


Our  factory  is  located  in  the  centre  of 
the  Hickory,  Oak  and  White  Ash  belt  of 
the  Province  of  Ontario,  therefore,  we 
are  in  a  position  to  secure  raw  materials 
of  the  very  finest  quality  and  at  the 
lowest  possible  cost. 


The  many  repeat  orders  which  we  are 
constantly  receiving  are  proof  positive 
that  our  goods  and  their  profit-yielding 
qualities  appeal  to  the  trade. 


WRITE  FOR    CATALOGUE 
AND  PRICES  NOW. 

W.  C.  CRAWFORD  CO. 

LIMITED 
Tilbury,  ....  Ontario 


The 
Line  of     J  J 
Sustained 
Profit 


For  over  forty  years  in  every  part  of  the 
civilized  world 

INTERNATIONAL 

VARNISHES 

and 

VARNISH 

SPECIALTIES 

have  led  the  way  to  better 
profit  and  bigger  business. 
Our  co-operative  business- 
getting  methods  influence 
trade  to  your  store,  and  the 
worthiness  of  the  "Interna- 
tional" Line  cannot  fail  to 
enhance  your  reputation. 

Every  can  contains  full  im- 
perial measure. 


TORONTO 


WINNIPEG 


Canadian  Factory  of  Standard  Varnish  Works 

CHICAGO  LONDON 

BRUSSELS         MELBOURNE 


NEW  YORK 
BERLIN 


Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 
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A    NEW    VALVE 

JENKINS  BROS/ 

GUN    METAL  AND  IRON  BODY 

GATE  VALVES 

"TYPE  K" 

Special  Features: 

Highest  Quality  Steam  Metal.     Perfect  Intel-changeability.      Double  Compensating  Bronze  Wedges. 
Metal  Gland  in  Stuffing-Box.     Great  Strength  of  All  Parts.     Carefully  tested  to  250-lbs.  Water  Pressure 

UNRIVALLED   IN   DESIGN  AND  WORKMANSHIP 

Thoroughly  Reliable  Gate  Valve  for  Steam,  Water,  Oil,  Gas  or  Air.    A  trial  will  convince  you  that  it 
will  pay  you  to  use  these  valves  on  all  your  work. 

Stamped  with  TRADE  MARK  like  cut. 

Stocked  by  Machinery,  Hardware  and  Supply  Dealers  throughout  the  World. 


Catalogue  and  Full  Particulars  Cheerfully  Furnished  on  Application. 

JENKINS  BROS.,  Limited 

Head  Office  and  Works:  And  at 

102  St.  Remi  St.,  Montreal,  Canada  95  Queen  Victoria  St.,  London,  E.C. 


You  Can  Make  Your  Store 

PRODUCE  BETTER  RESULTS 


r 


both   in    profit   and  satisfaction    by  stocking    and    selling   a  '.^~ 
roofing  that  isjhigh  in  quality,  yet  low  in  price. 

"SAHKOTE" 
ASPHALT  ROOFING 

'.s  an  everlasting  waterproof  product,  specially  suited  to  Can- 
adian climatic  conditions.  Resists  deterioration  longer  than 
many  high-priced  roofings,  being  very  tough,  strong  and 
durable.  "Sankote"  appeals  to  the  public  because  it  gives 
them  more  service  in  proportion  tolprice  than  any  other 
roofing  on  the  market. 

Full  Directions,  Roofing  Nails  and  Liquid  Cement  packed  in 
every  roll.     iCan  be  easily  laid  by  any  inexperienced  hand. 

Write  us'Jor  exclusive  agency  proposition— it  is  certain  to  interest  youj 

Canadian  Supply  Co., 


220  King  St.  W. 
TORONTO 
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1912 
MODELS 

NOW 
READY 


BANNER  bcl°a1sdt  LANTERNS 

IN  ALL  STYLES  AND  FINISHES. 

IDEAL  BANNER  JUNIOR 

ALL  BRASS  OR  NICKEL  PAATED. 

NEW  CLIMAX  TILT 

TUBLAR  OR  "HOT  BLAST"  LANTERN. 

BANNER  BU6GY  LANTERN 

A  DRIVING  LANTERN  (Cold  Blast.) 

Fitted  with  2"  Bulls  Eye  Lense  in  Front  of  Flame. 
A  Ruby  Lense  in  Reflector,  warns  approaching 

vehicles. 

IN  HARD  BAKED 
BLACK  ENAMEL 

Packed  In  ^-Dozens. 
Ask    Your  Jobber  . 

Ontario  Lantern 
&  Lamp  Co.,  Ltd, 

Head  Office  HAMILTON, 
Factory  QNT 

Branches: 

MONTREAL        WINNIPEG 
30  ST.  Dizier    56  Albert 
Street  Street 


PIPE  FORCE  PUMPS 

WITH  COG  LEVER   TOP.      WITH   AND 
WITHOUT  THREE-WAY  VALVE 

You  can  sell  these  pumps  for  use  in  5-5/8" 
casing.  In  Fig.  259  the  delivery  or  three- 
way  valve  is  ON  THE  OUTSIDE  of  the 
discharge  pipe,  which  makes  it  much  easier 
to  pump.  The  stuffing  box  for  the  three- 
way  valve  is  below  the  frost  line.  These 
pumps  are  furnished  also  with  plain  wind- 
mill tops. 

Domm 

//<3ftdct/td 'Powers 

Cover  a  very  wide 
range.  They  include 
lift  and  force  pumps  of 
all  descriptions  ;  deep 
well  woi  king  heads : 
iron  and  brass  cylin- 
ders ;  triplex  power 
pumps;  spray  pumps; 
nozzles  and  appliances, 
etc.,  etc.  Ask  us  to 
send  you  special  bul- 
letin regarding  these 
pipe  force  pumps. 

THE 

Deming  Company 

115  Broadway 
SALEM,  OHIO 

Hand   and   Power    Pumps  for 
all  uses. 

GENERAL  DISTRIBUTING    HOUSES 

HENION  &  HUBBELL 

Chicago 

HARRIS    PUMP    &    SUPPLY 

COMPANY 

Pittsburg 

RALPH  B.  CARTER  CO. 

New  York 


Fifc.  258.  Pipe 
force  pump 
with  coff  lever 
top,  but  with- 


Fig.  259.  Pipe 
force  i  A  pump 
with  cog  lever 
top.  and  three- 


out  three-way   other  agencies  in  all  principal    wa,y  valve'f°r 

valve.  °  *  **  underground 

Cities.  discharge.   " 
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The"IDEAL"LAWIM    FENCE 


"An  Attractive  FENCE  Which   Pays  An  Attractive   PROFIT" 

The  Ideal  Fence  appeals  to  the  public  because  it  is  neat  and  ornamental,  very 
strong  and  not  expensive.  Has  a  close  mesh  which  keeps  chickens  and  small 
animals  out  of  the  vard. 

The  Ideal  Fence  not  only  affords  protection  to  the  lawn,  but  adds  greatly  to  the 
appearance  of  any  place  in  which  it  is  erected. 

One  very  important  feature  about  Ideal  Lawn 
Fence  is  that  it  is  made  of  No.  9  hard  steel 
evenly  galvanized  wire.  No  soft  or  cabled  wire 
is  used,  so  that  when  once  erected  it  does  not 
stretch,  but  maintains  its  original  appearance 
without  bagging  or  sagging. 

This  fence  can  be  put  up  quickly,  and  at  a 
small  cost,  by  anyone,  and  will  accomplish  the 
same  result  of  efficiency  and  appearance  as  an 
iron  fence  costing  many  times  as  much. 

Write  for  our  catalogue  and  price*  now 
and  catch  the  Spring  trade. 

THE 


McGregor,   Banwell 
Fence  Co.,  Limited 

WALKERVILLE,  ONTARIO 


\SAWS  ARE 
THE  BEST 


Now  that  applies  to  any  kind  of  a  saw  that  the  Hardware  trade  will  have 
occasion  to  sell.  Hand  Saws,  Crescent  Ground  Cross-cuts,  Bands,  and  Cir- 
cular Saws.  These  Saws  are  made  in  the  Simonds  factory  in  Montreal  and 
prompt  service  is  assured.  Every  Hardware  Dealer  should  have  Simonds 
Catalogue  and  trade  discounts. 

SIMONDS  CANADA  SAW  CO.,  Limited,  Montreal,  P.Q.  St.  John,N.B.  Vancouver,  B.C. 


"  Good  Profits" 


The  Straightest 
Aim 

at   YOUR   success   is   the    handling   of   quality   goods.      When  it  comes  to 
quality,  the 

HAMILTON  RIFLE 

cannot   be    beaten  for   the   price.     It   is   a   marvellous   22  calibre  rifle  with  few  working  parts.     These  can  be 
easily  kept  clean.     Its  safety,  strength  and  accuracy  give  it  an  unlimited   popularity   with    every  user.     The    finish   and   design 
make  it  very  attractive.     The  good  profits  will  appeal  to  you.     Get  our  circulars. 

Po>-    Salm   By  All  Jobber* 

C.  </.  Hamilton  &  Son 


Plymouth,  Mich. 
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SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 

B.  &  S.  H.  Thompson  &  Co. 

LIMITED 

MONTREAL,  QUE. 


Nine  Men  Out 
of  Every  Ten 
Want  This  -  - 


The  most  compact,  practical 
and    reliable     combined    shotgun 
and    rifle    on     earth — really    three 
guns  in  one  and  at  the  price  of  a  good 
revolver.  Yet  not  a  toy  nor  a  makeshift 
— carried    and    praised  by  thousands  of 
sportsmen  and  guides.    Red-blooded  men 
will    covet  it  as  soon  as  They  see  it — and 
your  profit  is  good. 


You  Can't  Help  Selling 

MALE'S' 

GAME 
GETTER 
GUN 


Ask  for 
Catalog 

of 
Marble's 
60  Outing 
Spec- 
ialties. 


Open 


Something  That  Sells 
on  Sight 

A  counter  selle.-  that  needs 

no  talk  to  show  how  handy  and 

compact    it    is — put    a    display 

easel    on    your   counter 

and  watch  it  empty  itself  ! 

— to  your  profit. 


Marbles  Pocket 
Screwdriver 


Three  handy  long  blades — lock 
open  separately.     Guaranteed. 

No.  245 — Size  :  open  4lA  inches,  closed 

3  inches,  50c. 
No.  246 — Size:  open  S%  inches,  closed 

3>4  inches  50c. 

Demand  for  these    screwdrivers    has    been 
immense    without   advertising.      Now    we    are 

advertising  them — and  you  can  sell  them  in  big 
lots.  Send  for  samples  on  approval  and  our 
special  offer  to  Dealers  and  Jobbers.     Write  to 


Cloted 


MARBLE  ARMS  &  MFG.  CO.,  5350  Delta  Ave.,  Gladstone,  Mich. 


This  is  the  handsomest  Pipe  in  Canada.  Elbows  to 
match.   Stock  it  and  get  the  high  class  trade. 

EAVETROUGH,  CONDUCTOR  PIPE,  ELBOWS,  CORRUGATED  IRON.  RIDGE 
ROLL.  VALLEYS.  SKYLIGHTS  AND  VENTILATORS. 

Wheeler  &  Bain,  THVo™oERS 


Ten- Year  Iron  Clad  Guarantee 

This  guarantee  and  our  reputation  are  behind  every  order  of 

MULE-HIDE  ROOFING 

that  leaves  our  works.     This  roofing  is  not  an  experiment  but 
a  roofing  that  has  showed  merit  through  its  past  service. 

We  invite  comparison  with  any  other  make.     Get  our  prices 
and  proposition  now. 

THE  DOMINION  ROOFING  CO.,  LIMITED 

31-33  FRONT  STREET  EAST,  TORONTO,  CAN. 
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MONARCH  HOSE  MENDER 

(HUDSON  PATTERN) 

Simplest  and  Best  on  the  Market 
for    Repairing    Garden    Hose. 

Packed  in  paste-board  boxes,  each  containing  1  pair  pliers  nicely 
japanned,  6  brass  mending  tubes,  and  20  brass  wire  bands. 
1  gross  in  a  case.     Weight  per  case,  100  pounds. 

JOBBERS — Write  for  prices  on  this  good  seller.  We  will  give 
exclusive  selling  rights  to  one  jobber  in  each  province. 

Monarch  Hardware   Company 

Buffalo,  New  York,  U.S.A. 


STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  57 EAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 

EVERYTHING  IN   WELDED  CHAIN. 

Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :    ALEXANDER  GIBB,  13  St.  John  St.,  MONTREAL 


Salem 


Kingston 


Morrow 


"New  Designs" 


Peterborough  Lock  Mfg.   Co.,  Ltd.     Turer 
PETERBOROUGH  ONTARIO 


Irwin 


Avon 


Stration 


"New  Designs" 

See  Our  1911  Supplement 

CANADA 


T^  MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,     PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge,  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 
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Hustling  Hardwaremen 

are  selling 

3.  V.   Crimp  Roofing 


because  they  are  proud 
of  its  appearance  and 
know  their  customers 
will   always   get   value. 


Our  literature  gives    reasons   and  prices. 

Winnipeg  Ceiling  and  Roofing  Co. 

P.O.  Box  2186  H.  WINNIPEG,  MAN. 


IRON 
STABLE  FITTINGS 


Send  for  Illustrated  Catalogue  and 
discounts   to   hardware     dealers. 

Dennis  Wire  and  Iron  Works  Co., 

Limited 
London,  Ontario 


CARRIAGE 
SPRINGS  &  AXLES 
ANCHOR 
BRAND 


THE  CUELPH  8PRINC  A  AXLE  CO. 

LIMIT!* 
CUELPH,  ONT. 


THE   IDEAL    LAWN 
MOWER     GRINDER 

will  grind  a  lawn  mower  perfectly  in  15 
to  30  minutes,  makes  every  blade  keen 
with  just  the  right  angle  and  a  perfect 
clearance,  each  blade  is  sharpened  alike, 
so  that  the  lawn  mower  will  run  and 
cut  easier  than  when  new.  We  cannot 
begin  to  enumerate  all  its  advantages 
here.  Order  one  to-day,  and  when  estab- 
lished you  will  control  the  business. 
Made  to  drive  both  by  hand  and  power. 

Manufactured  by 
R.    WOON    &     CO.,    OSHAWA,    ONT. 


Jardine  Universal  Ratchet 
Clamp  Drill 

Died  in  factories  of  all  klndi  for 
harried  machine  repaln. 

All  machine  ahopt  and  railway 
ahopi  ahonld  have  It. 

Bridge  bnlldera,  track  layera, 
and  itractural  metal  worker! 
haye  conatant  nae  for  It. 

S«nd  for  Description 


A.  B.  JARDINE  &  CO. 

HESPELER  .  ONTARIO 


When  writing  advertisers 
kindly  mention  having  seen 
the  advertisement  in  this  paper 


TO     THE      TRADE      AND      PUBLIC 


(NOTICE 


Please  take  notice  that  on  and  after  the  First  day  of  March, 
1912,  the  business  heretofore  conducted  by  the  William  Rogers 
Manufacturing  Company,  a  Canadian  Branch,  and  by  the  Ontario 
Silver  Company,  Limited,  will  be  done  by  The  Wm.  Rogers  Mfg. 
Co.,  Limited,  of  Ontario,  to  which  latter  Company  the  good  will, 
trade-marks  and  properties  of  every  sort  have  been  transferred. 
The  same  line  of  business  under  the  same  management,  at  the 
same  plants  and  under  the  same  trade-marks  and  good  will  as 
heretofore  will  be  continued  and  maintained  under  the  new  title. 

Respectfully,! 

WM.  ROGERSlMFG.fCO.JCanadian  Branch. 
ONTARIOlSILVER  CO.,  Limited.] 

Dated  at  Niagara  Falls,  Canada,^ 
[March   1,   1912.1 
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Famous  Red  Jacket  "So-Easy-to-Fix"  Pumps 

Made  by  RED  JACKET  MFG.  CO.,  Davenport,  Iowa 

The  old  wood  pump  idea  embodied  in  an  iron  pump.  Absolutely  different 
from  all  other  makes.  So  Easy  to  Work.  Valves  can  be  removed  and  repaired,  when 
necessary,  without  tearing  up  platform  or  taking  pump  from  well.  — li  So-Easy-to-Fix." 

Get  the  exclusive  agency  for  this  line  of  exclusive  features  and  control  the 
pump  trade  of  your  locality. 

Write  the  nearest  of  these  Jobbers : 


ROSS  BROS.  Ltd., 

EDMONTON 


CANADIAN  FAIRBANKS-MORSE  CO., 

WINNIPEG  -  -  -  SASKATOON 


METALS  Ltd., 

CALGARY 
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"Safelock"  Stays  cannot  Slip 


This  is  a  mighty  strong  selling  point.  It  means  that  the  fence  will  stand  up  to  the  hardest  usage  from  animals 
or  the  elements  and  still  keep  its  height  and  shape  unimpaired.  And  the  fact  that  the  strand  wires  do  not  have 
to  be  kinked,  owing  to  the  positive  permanent  grip  of  the  lock,  means  that  every  wire  will  stand  its  full  strain. 
The  "Safelock"  is  absolutely  the  strongest  wire  fence  made — you  can  sell  it  as  such  and  the  test  of  time  will 
bear  you  out  to  the  letter.  There's  good  money  in  handling  "  SAFELOCK."  Write  us  about  the  exclusive 
agency  for  your  locality.     Don't  put  it  off — Write  to-day, 


The  Owen  Sound  Wire  Fence 

Western  Agents:     THE  BRANDON 


X  Company,  Ltd.,  Owen  Sound,  Ont. 

SAFELOCK    FENCE  CO.,  Brandon,  Man. 


WESTERN    -i d 

WW               ASSURANCE 
f  w       .     .     COMPANY 

FIRE 

AND 

MARINE 

British  America  Assurance  Company 

A.D.   1833 

FIRE  A  MARINE 

Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hon.  Geo  A.  Cox,  President         W.  R.  Brook,  Vlee-Preeldent 

Robert  Blckerdlke,  M.P.,  W.  B.  Melkle,  E.  W  Cox.  Geo.  A.  Morrow 

D.  B.  Hinne,  Auiustue  Myere,  John  Hoekln,  K.C.,  LL.D. 
Frederlo  Nloholle,  Alex.  Laird,  Jimee  Kerr  Oeborne,  Z.  A.  Laeh,  K.C. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 
W,  B.  Mmlkl;  Omnmral  Managmri  P.  H.  Sim*,  Moormtary 

CAPITAL                                                                  11,400,000.00 

ASSETS 2,182,733.85 

LOSSES  PAID  SINCE  ORGANIZATION      29.833.820.90 

HEAD  OFFICE,    TORONTO, 

Assets  over    -    -    -    -  $  3,5i 

Losses  Paid  Since  Organization 

of  the  Company,  over  -      -      94,  U' 
HON.  GEO.  A.  COX,  President 

W.  R.  BROCK,  Vice-President 

W.  B.  MEIKLE,  General  Ma 
C.  C.  FOS' 

ONT. 

ffl,000.00 
)0,000.00 

oager 

fER,  Seosataxy 

tt 


GOOD   CHEER"    Sidewall   Registers 


A  line  in  four  sizes,  of  uniform  design  throughout.  Neat  and  tasteful  pattern,  and 
supplied  in  black  japan,  ordinary  oxidised  or  full  oxidized  finish,  with  enamelled  green 
fan.  Our  ordinary  oxidised  will  about  equal  the  more  expensive  fall  oxidised  finish 
of   other   makes. 

Positive  acting  fan — stays  exactly  where  set,  and  when  closed  lock*  tight.  No 
springs,    etc.,    to    weaken    or    loosen. 

The   price?     It   will   pay   yon   to    inquire. 

A  full  line  of  the  above  carried  by  The  Jas.   Stewart   Mfg.    Co.,  Limited,   Winnipeg-,   Mai. 

The  Jas.  Stewart  Manufacturing  Co.,  Ltd. 

Woodstock,    Ontario 

76 


HARDWARE     AND     METAL 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England         LIM,TED 

Also  LONDON,  CLASCOW.  CAPE  TOWN  and  SYDNEY,  NSW. 


Contractors  to  the  Admiralty  and  War  Office 


Original   Patentees  and  Manufacturers  of 

CARTLANDS   PATENT  HELIGAL,  CLIMAX, 
AND    RELIABLE    DOOR    SPRINGS 


DOUBLE 
ACTION 


5753  IRON 

3  in 4  3 

4  " 6/. 

5  " 8/6 

5754  BRASS 

3  in 6/9 

4" 10/- 

5  " 14/- 

per  pair. 


2401 

With  2  in. 


5355  IRON 

4  in 23/6 

5  " 32/- 

6  " 40/. 

5356  BRASS 

4  in 40/- 

5  " 53/- 

6  "    65/. 

per  dozen. 


Shoe, 
18/-  each. 


2860 

Whh  2  in 

Shoe. 
26/-  each' 


Manufacturers  of  every  description  of 

BUILDERS'    CABINET,     FANCY     AND 
NAVAL     BRASS     FOUNDRY 


FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 


Architects'  Own  Designs  and  Special  Requirements  Carefully  Executed 


Our  new  Catalogue,  1911  edition,  fully  illustrated,  mailed  free  on 
application  to  Wholesale  Hardware  Merchants. 


ATLAS" 

BRAND 


Improved    Blue   Twilled    Emery    Cloth 

Improved   Cabinet   Flint  Paper 

"Atlas"  Corn  and  Flour  Emery 

"Flora"    Knife  Polish 

"Atlas"    Knife    Boards 

A  Line  of  "Quality"  Goods  that  Should 
be  in  Every  First-Class  Hardware  Store. 

When   Ordering,    Specify    "ATLAS"    Brand 

London  Emery  Works  Co. 

LONDON,  ENGLAND 

Canadian  Representative : — 

W.  FRANK   MURPHY 

55  St.  Francois  Xavier  Street 

Montreal,  Can. 


ATTENTION  DEALERS! 


Tell     Agriculturalists,    Autoraobilists,     Electricians, 

Gas  Fitters,  Engineers  and  all  General  Purpose  Tool 

Users  that  ELGIN  DIES  cut  NEW 

THREADS  on  Bolts  or  Steel  Rods. 


Our  SETS  (both  in  Boxes  or  Leather 
Rolls)  are  not  as  costly  as  regular 
Screw — Plate — Sets,  and  it  is  not  necessary  to  have  a 
vise  when  caught  in  emergency,  for  the  dies  are 
RATCHETING.      There  are: 

6  Sizes,  ....  U.S.  Bolt  Standard  Dies 

5      "  ....  Canadian 

5       "  ....  Automobile     " 

3      "  ....  Brass  Pipe       " 

2  "  ....  Iron  Pipe         " 

3  "  ....  Pump  Rod       " 

Ask   for  our   booklet    and    see   how   your   customer 

wants  to  sort  up. 

Every  Set  has   an    Elgin  Wrench.      They  are  staple 

goods  with  all  Jobbers. 

Either  of  the  Bolt  Standards  are  the  big  sellers. 

STAR  MANUFACTURING  COMPANY 

CARPENTERSVILLE,    ILL.,    U.S.A. 
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Pink's 
Lumbering 

Tools 

MADE  IN  CANADA 


The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


T.  PINK,  Manufr e  LUMBER  TOOLS 

PEMBROKE,  ONT. 


a 


The  Builder's  Choice  " 


NATIONALSTEEL  RIM  LOCKS 

are  extremely  popular  where  simplicity,  safety 
and  strength  are  required.  It  is  a  quick  seller 
and  a  fair  introduction  to  your  customers  Js 
sure  to  increase  your  lock  trade. 


ORDER    FROM   YOUR    JOBBER 

NATIONAL  HARDWARE  CO.,  Limited 

ORILLIA  ONTARIO  CANADA 


Choice  Chafing  Dishes 


TBAT  SELL  WELL  and  YIELD  GOOD  PROFITS 


Made  in  Silver  and  Nickel  Plate,  capacity  three 
pints.  Patent  asbestos  forced  draught  lamp 
with  each  dish,  or  peerless  regulating  lamp. 
Handles  of  rubberoid  or  staghorn. 

Get  Catalogue  and  Prices 

Buffalo    Mfg.   Co.,   Buffalo,   N.Y. 

Canadian  Representatives 

H.  F.  Mcintosh  &  Co.,  28  Toronto  Street,  Toronto 
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OIL   STOVES  AND    OIL    STOVE    OVENS 

Asbestos  Starting  Rings 


We    have    the    standard    sizes    in    stock,    but    can    make  them   to    fit    any   stove. 


Corrugated  Plain 

Several  years'  experience  in  handling  the  "DANGLER"  Wick  andJWicklessJOil 
Stoves  have  convinced  us  that  this  line  is  the  best  value  and  the  most  satisfactory 
made. 

We  carry — Nos.  68  and  69,  2  and  3  Burner  Wickless,  and  Nos.  342L  343L,  2  and 
3  Burner  Wick. 

PROMPT  SHIPMENTS  GUARANTEED 

A  „e  Four  different  styles— Seven  different  sizes.     Glass  Door  "BOSS,"  Steel  Door  "BOSS,"  "DAISY"  and  "PRINCESS." 

v/Vvilbi  These  Ovens  have  given  universal  satisfaction  during  past  years. 

In  purchasing,  buy  goods  that  have  proved  their  merits  by  past  and  present  popularity.     Send  for  copy  of  our    "SUMMER  SALESMAN'' 
giving  description  and  prices.     ORDER  IN  TIME— EXPRESS  ORDERS  RUSHED. 


E.  T.  WRIGHT  &  CO., 


(H.  G.  WRIGHT) 


Hamilton,  Canada 

Agencies  at  Vancouver,  Winnipeg  and  Toronto 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kindlin  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  |which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton  Brass  Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  .*.  Ontario 


MAPLE  LEAF 


"Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Co.,  Limited 

VANCOUVER,     B.C. 


Shurly-Di 

GALT,      ONTARIO 


and 
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Make  QUALITY  Your  Principal  Selling  Aim 


Our  goods  are  of  the  highest  quality,  and  when  the 
selling  price  is  considered,  they  are  the  cheapest  on 
the  market. 


c 


Before  re-stocking  articles  such  as  Sink  Strainers, 

Fly  Killers,  Carpet  Beaters,  Flue  Stops,  Potato 

Mashers,  Vegetable  Lifters,  Egg  Beaters,  Wire  Baskets,  etc.,  consult 

us.     The  profits  are  right.  Write  us  to-day  for  catalogue  and  prices. 

Andrews  Wire  Works  of  Canada,  Limited 

Watford,  Ontario       -         and         -       Rockford,  Illinois  ~ 


Got  Our  Prices  and  Got  to  Thinking,  That  Is  All  Wo  Ask 

THIS  MANTEL 

Is  Artistic,  Ornamental  and  Substantial.  90  other  designs  of 
the  same  quality.  Gas  and  Coal  Grates  and  Fireplace  Fittings, 
also  a  complete  line  of  Gas  and  Electric  Fixtures. 

WRITE     FOR     CATALOGUE     AND     PRICE     LIST. 
Test  us,  every  test  is  one  more  triumph. 

OUR  TRADE  EXTENDS  FROM  COAST  TO  COAST 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 


VOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction  to   your    customer 

in  every  instance! 

Write  for  Prices  and  Dlsoounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


AYLMER, 


ONTARIO 


FIX  UP  YOUR  CHIMNEYS 


Even  the  best  stove  or  furnace  will  be  unsatisfactory  if  the 
chimney  does  not  draw  well.     But  the 


"Zephyr  Ventilator" 

will  give  a  good  draft  to  any  chimney.     It  will  even  allow  the 
burning  of  soft  coal  in  the  stove,  with  good  results. 
We  want  you  to  sell  the  "Zephyr 

Ventilator"  in  your  town.  There  is 
money  in  it,  and  the  satisfaction  that 
it  gives  will  bring  you  new  custom- 
ers. The  "Zephyr "  cannot  be 
excelled  for  ventilating  the  rooms 
of  Clubs,  Steam  Laundries,  etc. 
The  "Zephyr"  makes  high  ohim- 
neys  unnecessary. 

Brockville.Ont.,  Jan.  23rd,  1910 
Messrs.  J.  W.  Harris  Mfg.  Co.. Ltd. 

129  Sanguinet  St.,  Montreal 
Dear  Sirs  : 

Enclosed  you  will  find  my  cheque  to  cover 
account  of  the  last  of  the  many  of  your  "J. 
W.  Harris  Rotary  Ventilators,"  which  I 
have  installed  here  and  1  have  much  pleasure 
in  saying  tb^t  in  «verv  case  they  have  given 
perfect  satisfaction. 

Yours  truly. 

W.  H.  Harrison 

Made  by 

The  J.   W.  Harris  Mfg.  Co.,  Ltd. 

Contractors 

Montreal 
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There's    a    Big    Demand    Among 
Miners    and   vSportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of  parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.        Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH,    ILLINOIS,    U.  S.  A. 


WIRE  BALE   TIES 


SINGLE     LOOP 


Our  wire,  for  baling  hay,  is  made  from  the  finest  quality  Bessemer 
x>  Rods,  and  is  10  per  cent,  stronger  than  any  other  baling  wire. 

This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 
every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial  order — we  guarantee   to  satisfy. 

We  also  recommend  our  WIRE   NAILS  and  STAPLES  as  inferior 
to  none. 


The  Laidlaw  Bale-Tie  Co.,  Hamilton,  ont. 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


"Try  Us  for  Service 
and  Quality" 


The  John  Stevens  Co.,  Ltd 

WINNIPEG. 


For  a  quick  seller — 

STILL'S 

EXTRA 

AXE    HANDLES 

Beat  them  all 

You  certainly  are  losing  Trade 
if  you  do  not  stock  them. 

DO  NOT  DELAY  but  get  a  stock  at 
once.  For  the  Price  you  cannot  sur- 
pass them  in  Quality  or  Finish. 

Write  for  Prices. 

J.  H.  Still  Mfg.  Co.,  Ltd. 

ST.  THOMAS  ONTARIO 
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ITS  QUALITY  AND  ADVANTAGES  THAT  MAKE 


CANADIAN  HOWARD 


DOUBLE 
RADIATOR 


FURNACES 


THET CHOICE  OF  MOST  BUILDERS 


The'^"  HOWARD"  Furnace  means  an  enormous  economy  in  fuel  to  the  user, 
as  the  heat  and  gases  have  to  pass  through  two  radiators,  thereby  greatly 
reducing  the  heat  by  the  time  it  reaches  the  smoke  pipe,  which,  in  the  ordinary 
furnace  would  go  up  the  chimney. 

Wefemploy  only  the^most  skilled  mechanics  and  use  only  the  best  materials  in 
the  manufacture  of  this  furnace. 

Mr. [Dealer,  if  you  want  to  handle  a  line  that  will  prove  completely  satisfactory 
to  your|customers,  and  a  money-maker  for  yourself,  investigate  the  HOWARD. 
Remember  it  is  absolutely  guaranteed.     Write  us  for  particulars. 

The  C.  NORSWORTHY  CO.,  Ltd.,  St.  Thomas,  Ont. 


CANADIAN  TUBE  &  IRON  CO.,  ESS  ca»ada 

OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

,      BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


€> 


TRADE  MARK 

BRAND 


OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes^l/8~in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  everyjlength  is 
branded  with  our  trade  mark. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


^  Works  |_ 
LachineiCanal 


Steel  Rules,  Gauges, 

Etc. 


CHESTERMAN'S 


TRADE 


MEASURING  TAPES 


For, Prices,  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,    133  Coristine  Bldg.,  Montreal 


J     C 


Linen  and 
Steel 

MARKS 


^      TREBLE 


pwmiiwiimiiMiraMM 
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Engineers'  Small 
Tools 


Steel  Pocket  Rule 


82 


HARDWARE     AND     METAL 


SWEEPING  THE  COUNTRY 

From  Coast  to  Coast 

Roanoke  Power  Washer  and  Wringer 


FIT 

ATTACH  WHEEL 

HANDLE     IF  V 

(NONE  FAIL}  X. 


ENDLES) 
BELT  DRIVE 
FOR  WASHER 

(tKCuJSIVtVOMtOKE 


CEAR  CASE 


WRINGER  ON 
MOVABLE    FRAME 
(CXClUSIVC  ROAMOHC  FEATURE.) 


WRINGER 
BEIT   DRIVE 


ATTACH   HANOI! 
IF   [NCINC    FAILS 


ENCLOSED 
CEAR  WRINCER 


CLUTCH  LEVER 

FOR 

OPERATING 

WRINGER 


The  Roanoke  has 
instantly  met  the 
popular  demand, 
for    an    efficient 
durable,  medium 
priced    power 
washer. 

Real  merit  and 
honest,  extensive 

advertising  have 

made  it  the 

Fastest,  Easiest 
Seller 


HINGED 
PLATFORM  FOR 
DRAINING  TUB 


ROOM  FOR  TWO 
'  ^RINSE  TUBS 
CYPRESS    CORRUGATED 
WOOD   WASHER 

POINT  OF 
FRICTION  DRIVE 


Biggest  Profits 


IfOU,   Mr.    Dealer,   are    losing 
money  if  you  do  not  handle 
the  Roanoke.     Don't  wait  any  longer.     The  washing  machine  season 
is  on.    Get  busy  right  now  and  send  us  your  order.    The  Roanoke 

has  the  call— its  popularity  is  "sweeping  the  country."     Are  you  wise? 

ALTORFER  BROS.  COMPANY 

Makers  Exclusively  off  Washing  Machines 

CA%  555  Jefferson  Street  Roanoke,  Illinois 


The  "LE  PAGE"  Patent 
OIL  DOOR  CHECK  and  SPRING 


LOWER  DOOR 
CHECK 


is  a  marvel  of  simplicity    and    has    a    mechanical    action    that    is 
perfect. 

It  is  the  only  door    check    made    without   packing  in   its  work- 
ing- parts,  which  assures  absolute  free- 
dom from  packing  friction. 

The  door  on  which  this  device  is  used  cannot 
slam,  as  the  oil  in  the  spring  cup  of  the  check  forms 
a  cushion,  which  keeps  the  door  under  perfect  control 
and  allows  it  to  close  quietly. 

The  spring  tension  is  applied  by  means  of  the  rat- 
chet wheel  on  top  ;  the  checking  power  is  controlled  by 
the  thumbscrew  at  the  right. 

The  bearings  are  long  and  the  spindle,  with  crank 
at  lower  end,  is  drop-forged  from  cold  rolled  steel. 

Toronto  public  schools,  Simpson's,  Eaton's,  etc., 
use  this  door  check  exclusively. 

Write  for  circular  and  prices. 


WM.    KEATING 


266  MACDONALD  AVE. 


TORONTO 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


"ONE  MINUTE"  Washers  &  Wringers 

Imitated  in  Construction — Unequalled  in  Quality 

This  machine  will  increase  your  washer  profits. 
It  contains  all  the  qualities  that  are  essential  to  make  it 
the  most  satisfactory  to  both  dealer  and  user. 

Communicate   with   us  NOW  and  get    full   particulars. 
It  will  pay  you. 

ONE  MINUTE  WASHER  CO.,  TORONTO 

MacKENZIE  BROS..  Winnipeg,  Man.,  Sa»k.  and  Alberta 
CANADA  STOVE  &  FURNITURE  CO.,  Montreal 


SELL    A    GOOD    LAWN- MOWER 

to  a  man  and  you've  gone  a  long  way  toward  winning  his 
confidence  and  trade.  Sell  him  one  not  quite  so  good  and 
he'll  resent  it  every  time  he  mows  the  lawn.     Sell  him  a 

MAXWELL  LAWN-MOWER 

and  be  sure  you  are  on  the  right  side.  The  Maxwell  cuts  so 
smooth,  clean  and  easy,  and  holds  its  edge  so  well,  that  every 
man  who  appreciates  a  good  machine  is  sure  to  be  pleased 
with  it. 

8  to  22  inch  widths,  wheels  8  to  11  >2  inches  high,  3  to  6  knives; 
Grass  catcher  attachment  if  desired. 

David  Maxwell  &  Sons,   St.  Mary's  Ont. 


Open  Ring  Cow  Ties 

WELD 


25%  more  strength 

/l  I  WEAR 


ELECTRIC 
SWELL 
WELD 
CHAIN 


MADE  IN  CANADA 

AND 
SOLD  BY  JOBBERS 

Made  by 


Closed  Ring  Cow  Ties 


„rt/  [ORDERS 

25%  more    sales 

,u  [  PROFITS 


Office: 
BUFFALO,  N.Y. 


McKinnon  Chain  Company  St.  Catharines,  ont. 
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GET  THE  GENUINE 


DOES  THE    REPUTATION    of    GARLOCK 
PACKING  mean  anything  to  you? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -        ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


PIG  IRON 


M.  &  L.  Samuel,  Benjamin  &  Co. 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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BISSELUS 


"^\ 


V 


No  single  feature  ever  made  a  successful  carpet  sweeper — 

But  "CYCO"  BALL  BEARINGS  constitute  the  greatest  single  feature  in  carpet 
sweeper  construction. 

They  insure  an  automatic  and  effective  self-adjustment  of  the  brush  to  all  grades 
of  carpets. 

They  insure  easy  running,  noiselessness  and  a  positive  rotation  of  the  brush. 

Furthermore,  they  maintain  a  constant  and  unvarying  performance 
of  these  functions  for  years,  producing  greater  sweeping  power  and 
retaining  indefinitely  an  unimpaired  sweeping  efficiency. 

Thirty-six  years'  experience  in  the  exclusive  manufacture  of  carpet 
sweepers  has  taught  us  that  the  fullest  measure  of  satisfaction  and 
practicability  is  obtained  in  a  sweeper  that  requires  no  attention  in  its 
use  beyond  the  mere  emptying  of  the  pans. 

"CYCO"  BALL  BEARINGS 

The  fact  that  we  have  continuously  maintained  the  lead  in  this  and  foreign  countries  for  the  entire  thirty-six  years  we  have 
been  in  business  is  proof  enough  that  the  great  buying  public  recognize  the  genuine  merit  of  the  Bissell  Sweeper. 

Our  special_Easter  Offer  with  free  sweeper,  is  in  force  from  March  1st  to  May  15th.     Write  for  copy  of  this  Announcement. 

Bissell  Carpet  Sweeper  Co.,  Grand  Rapids,  Mich. 

(Largest  Exclusive  Manufacturers  of  Carpet  Sweepers  in  the  World.) 

Branches : 

New  York  (Eastern  Offices,  Salesroom,  and  Export  Department)  25  Warren  Street 

Niagara  Falls,  Canada  (Factory)  London,  England  Paris,  France 


McFARLANE'S 
Common   Step-Ladder 


This  is  a  good  substantial  Step-Ladder,  being 
made  of  good  clear  lumber  with  hardwood 
steps  nailed  together. 

SEND     FOR     CATALOGUE 

McFARLANE   LADDER   WORKS 

Tel.  M.  2038         158-160  River  St.,  TORONTO,  ONT. 


a 
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THERMO 

The  Washer 

That    makes   the    Washday    Bright 


Easy  to  Sell 


Itsimprovedmotion 
absolutely    elimin- 
ates washday  drud- 
gery    caused     by 
hard   working   ma- 
chinery.      It      is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo Washeris 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 
washer       department 
get     full      descriptive 
matter  and  prices. 
Drop  us  a  card  NOW. 

THE  LONDON   FOUNDRY  CO.,  LTD.,    {£nada 

Edwin  Schofield  (Eastern  Agent),  Canadian  Express  Bldg.,  Montreal: 
F.  J.  Schuch  (Western  Ontario  Agent),  19  Jarvis  Street,  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 


86 


HARDWARE     AND     METAL 


A  GARDEN  SEAT 

That  Will  Produce  Splendid  Results 


STRATFORD  GARDEN  SEATS  are  made 
from  good  strong  beech.  The  seat  and 
back  slats  are  screwed  firmly  to  the 
supporting  frame. 

Frame  painted  red  or  green. 
Balance  material  wood  varnished. 
Tied  two  in  bundle. 

SEND  YOUR  ORDER  AT  ONCE- -We 

guarantee  highest  satisfaction. 

The  Stratford  Mfg.  Co.,  Limited 


Stratford 


Ontario 


Canada 


Why  Buy  the    "Near   Brand"   when 
the  Best  is  Procurable  ? 

THE  L.  MARTIN  CO.'S 

Old  Standard,  Eagle,  Pyramid  and  Globe 

GERMANTOWN 

LAMPBLACK 

IS  TUX  BEST 

AND  HAS  BEEN  FOR  OVER  SIXTY  YEARS 

Sold  by  all  dealers  who  realize  that  a  satisfied  customer  is 
worth  more  than  a  little  extra  profit  on  a  less  reliable  article. 

.    The  L.  MARTIN  CO. 

' N  TJ  Manufacturers  of  the 

I'/i/j      Highest  Standard  Lampblacks 

fj  for  all  purposes 

^^  ASK  YOUR  DEALER 

Quality  is  remembered  long  after  price  is  forgotten 

NEW  YORK     PHILADELPHIA    CINCINNATI     LONDON,  ENG. 


There  is  a  Nicholson-made  File 
for  every  filing  purpose 


Among  the  many  other  reasons  why  dealers  should  handle  Nicholson-made  files 
is  their  great  range  of  shapes  and  grades.  Each  file  for  each  purpose  is  made  in  the 
shape  and  of  the  grade  of  steel  that  our  long  specialized  experience  has  shown  to  be 
the  very  best  for  the  purpose. 

In  Canada,  the  favorite  Nicholson-made  files  are  : 

"AMERICAN"  "ARCADE"  "GREAT  WESTERN"  "GLOBE" 

"EAGLE"        "McCLELLAN"        "KEARNEY  &  FOOT"         "J.  B.  SMITH" 

Sell  these  lines.  You  are  backed  by  all  the  great  prestige  of  the  Nicholson  File 
Company,  and  your  file  stock  is  the  line  acknowledged  to  be  the  standard  ot  file 
quality.     Your  jobber  can  supply  you, 


Nicholson  File  Co., 


(DOMINION    WORKS) 


Port  Hope,  Ont. 
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The  Demand 

for  Sprayers  of  all  sorts  is  growing  rapidly. 
We  claim  to  have  the  best  AUTOMATIC 
COMPRESSED-AIR  SPRAYER  on  the  market 
at  the  price. 

It  is  light,  easily  handled,  does  the  work 
quickly  and  well  and  is  cheap. 

It  will  pay  you  to  have  it  in  stock. 

Send  for  description  and  prices. 

CAVERS      BROS.,     Manufacturers 

GALT,     ONTARIO 


FLEXIBLE 
Metallic  Gas  Tubing 

This  is  an  article  that  every  dealer 
should  handle — because  it  is  the 
most  economical  to  the  user — 
because  it  yields  a  good  profit  as 
well,  it  will  not  kink,  burn  out  or 
rot  and  is  just  as  light  and  flexible 
as  rubber.  Made  in  either  steel  or 
copper.  Write  NOW  for  circulars 
and  prices. 


F.   J. 

19  JARVIS  ST., 


SCHUCH 

TORONTO,  CAN. 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


SSflm 


This  Mark  is  the  Ens u  ranee  Of 
LAMPBLACK  QUALITY 


Consistent  High  Quality  has  so  increased 
the  demand  for  our  Lampblacks  that 
we  have  been  forced  repeatedly  to 
increase  the  size  of  our  plant. 
We  are  now  the  World's 
Largest 

fife 

:ff^>r|  Wilckes  Martin  Wilckes  Co.,  *Z JSt 

cAQ/nPcfj/QCfl -M     Wm.  H .  frvats,  232  .lames  St.,  Moctlea)  ;   E    Fielding, 


wownuai 


tmwmm  £■ 

laiufil&Mel 


***"■•** 


Jf      34  Vonge  St..  T<  ronto;  H.  W.  Glast  co,  Wit.nipeg 


STEP  LADDERS 

4  TO  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Send  for  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  -  -  OUT. 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Gold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO. 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


All  kinds  of 

WOOD  THE  CHA„PI„M;ST.E™IC0- 

Planes 


UNiON    ~   FACTORY 

PINE  MEADOW,    CONN.,  U.S.A. 


For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 

on 


Granted  178a 
Jonathan  Crookes   &    Son 

Sheffield,    England 

SUPREME  CUTLERY 


— Ilk  ' 
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UTICA  PLIERS 

UTICA  PLIERS  can  be  depended  upon  to  DO  the 
work.  Each  Plier  is  tested  before  leaving  the  factory,  and 
guaranteed  to  give  ABSOLUTE  satisfaction. 

Any  tool  bearing  the  Utica  trade  mark  has  our  "MONEY 
BACK  IF  NOT  SATISFACTORY"  guarantee  behind  it. 

"THE  PLIER  THAT  FITS  THE  HAND" 

let  us  send  you  prices  and  catalogs. 

UTICA  DROP  FORGE  &  TOOL  CO.,  Utica,  N.Y. 

SOLE   CANADIAN   AGENTS 
SMITH  HARDWARE  CO.,  Ltd.,  240  Lemoine  St.,  MONTREAL 


aSAml 

llHlpBhn 


"BLITZ"   SPARK  PLUGS 

cannot  short  circuit;  the  inner  wire,  through  the  porcelain  being 
protected  by  a  mica  tube.  The  porcelains  are  imponed,  and  the 
plug  in  general  is  assembled  of  parts  of  the  highest  quality 
throughout.     Made  in  all  sizes. 

WRITE  FOR  PRICES. 

tZlT  SMITH  HARDWARE  CO.,  Lid.  ™\2Z:lT' 


LET  CUSTOMERS  TRY  IT  30  DAYS 

They  »re  bound  to  keep 
this  fastener  because  it  is 
better  than  words  can  tell; 
but  if,  by  chance,  one 
should  not  give  satisfac- 
tion, take  it  back.  We'll 
see  that  you  don't  lose. 
The  Kline  works  easily 
and  instantly.  Always  ex- 
erts the  same  pressure 
Lasts  longer  than  the  har- 
ness. Retails  for  25c.  Gives 
you  50  per  cent,  profit.  Or- 
dera  dozen  from  your  job- 
ber- $2.00.  Name  "Kline" 
on  the  handle.  Descrip- 
tive circular  on  request. 

The  Nationa  Safety  Snap  Co.,  Incorporated,  Dept.  33,    Wilmington.  0..  U.S.A. 
D.  C.  Ross  &  Co.,  56  Colborne  St.,  Toronto,  Ont. 

Canadian  Distributing  Agents 


CLOSED 


Do  Not  Be  Misled    by  Inferior    Imitations. 


There  is  but  one 


PRENTISS 

VISE 


Made   by 


Prentiss  Vise  Company 

Hardware  Boildinj,  106-110  Lafayette  St.,  Cor.  Walker  St.,  NEW  YORE 

Sail  Afents  for  Canada  :    k.  Macfarlana  &  Co.,  Corlstlni  Bldg..  Montreal. 

Sole  Agents  for  Great  Britain  :    Chas.  Neat  &  Co.,  112  Queen  Victoria  St.,  London,  E.  C. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our 


,tf*D  T,*0f 

CUTLE  RY  * '*As  l^  ^ 

Waited  \&6?" 


By  seeing  that  this 
mark    is   on   each    blade. 


SOLE  AGENTS  FOR  CANADA 

James  Hutton  £§»  Company 

MONTREAL 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors,  Gates,  etc, 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and   Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


LONDON,    CANAOA 


WALL  PLASTER 

"Empire"  Plaster  Board  combines  lathing  and 
fireproofing  in  one  simple  operation. 

The  "Empire"  Brands  of  Wood  Fiber,  Cement 
Wall  and  Finish  Plasters. 

We  shall  be  pleased  to  send  you  our  specification 
booklet. 

Manitoba  Gypsum  Co.,  Limited 

Winnipeg,  Man. 


Clues.  Celatines  and  Size 

Quality  counts  in  these  lines,  as  in 
others.  Fifty  years'  experience 
enables  us  to  offer  goods  that  for 
QUALITY  and  VALUE, 
cannot  be  excelled. 

Supplied  through  Merchants,  Jobbers,  etc.,  only 

The  GR.OVE  CHEMICAL  CO.,  LTD. 

E.tablUh.d  1856  Appley  Bridge,  Wigan,  Lanes,  Fngland 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufactuiers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO.,  LTD.. 
Frsser  Avenue,  Toronto. 


BRASS  STENCILS. 


Sheet  Metal  Stampings,  Special  Stamped 
Me  al  Goods  to  Order.  Dies  and  Tools, 
Steel  Stamps,  Machine  and  Furniture 
Name  Plates,  Seals  and  Seal  Presses, 
Fire  Escapes,  Brass  Name  Plates. 

Herod  Machine  &  Stamping*  Co., 

BRAN!  FORD  Limited 


BUILDERS'  SUPPLIES. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  ®9  Banks 

Steel  Beams,  Columns,  Plates,  Gas 

and     Water    Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  ManliiK.N.Y. 


CLIPPERS. 


mrs 

SUFFICIENT. 

SEND  FOR  CATALOGUE  TO 

American Shearer  Mfg.  Co. ,  Nashua, NH,U8 
Wlebnsch  &  Hilger,  Ltd.,  special  New  York 
Representatives,   106-110   Lafayette   Street. 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth.  Ont..  by 

James  &  Re  id 

ASK  YOUR  JOBBER 


EMERY  WHEELS. 


Canadian 

Hart   Wheels 

442  Barton  St.  East.  Hamilton 

Corundum  and  Emery  Wheals 

Grinding  Maohlnea,  Beaver 

Oil  Stones. 


FIRE  BRICK. 


Silica  Bricks,  Fire  Bricks,  Fire  Clay, 
Silica  Cement,  Ganister  Composition 

For  material  graded  to  withatand  the  in- 
tensest  heat  or  moderate  heat,  apply  to 

A.  Y.  DINAS  SILICA  BRICK  &  LIME  CO..  LTD. 
118,  Quean  Street.  Gls*gow,  Scotland 


FLOOR  SPRINGS. 


The    Beat    Door    Oloaer    la 

Newman's  Invincible  Floor  Spring 

Will  eloae  a  door  eilently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Qivee  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


HOUSE  NUMBERS. 


ALUMINUM  &  BRASS  HOUSE 
NUMBERS,  BRASS  SIGNS 

HAMILTON  STAMP   &  STENCIL  WORKS,  LTD., 
HAMILTON,  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  orjNo.  6  heavy 
duck,  well  sewn  with  heavy  twine  and 
riveted.  gPIJ 

Waterproof  Horse    and  Wagon   Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


IRON  and  STEEL 

OF  ALL    DESCRIPTIONS 

Brass,  Copper,  Zinc,  etc 

David  C.  Mitchell  &  Company, 

118    Queen    Street,  Glasjow,    Scotland. 


MANUFACTURERS'  AGENT. 


Western    Distributors,  Limited 

CUSTOMS  BBOKBM 
Wholesale  Commission  Merchants  ass 
Manufacturer^'  Afents.  Cars  Distribut- 
ed, Warehoused  and  Forwarded.  Ware- 
hoase  on  Transfer  Track.  Baalneaa 
solicited. 

ODB    POSITION     IS    TOOK     OPPOR- 
TUNITY. 
SASKATOON.    WBSTBBW    CANADA- 


ALEXANDER    GIBB 

Manufacturers"  Agent  and  Metal  Broker, 
18  8t.  John  Street,  Montreal 


Representing  Canadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented- 


PLOW  CASTINGS. 


Castings  of  all  Kinds. 

Write  us  for  our  list  of 
Plow  Castings. 

The  Hilborn  Co.,  Ayr,  Ontario. 


RIVETS   AND   STEEL  PRODUCTS. 


The  PABMBWTEH  BULLOCH  00.,  Ltd. 
OANAU0QUE,  OHT. 

Iron  sad  Copper  Hirsts.  Iron  and  Copper  Burrs, 
Bifurcated  snd  Tubular  Rivets,  Wire  Nails, 
Copper     snd     Steel    Boat   and    Csnoe     Nsllt, 

S  scutcheon    Pins,    Leather    Shoe  and  Overshoe 
■ckles,   Felloe  Plates. 


STRAP  HINGES. 


ATLAS    STRAP   HINGE 

Strong.    Light    and    Attractive,    JapantrFinish. 

One  pair  with  Screws  in  a  Neat  Box. 

Write  for  Samples  and  Prices. 

ATLAS  MFG.  CO..        -         New  Haven.  Conn. 


SPRAYERS. 


COLLINS  SPRAYERS-SATISFIED  CUSTOMERS 

The  Collins  line  of  sprayers  for  this  year  it  the  beat 
jet  offered.  We  have  found  lome  small  improre- 
ments  could  be  made,  especially  in  finish,  and  have 
also  lowered  the  price,  with  the  intention  of  making 
larger  aales  but  smaller  profits.  We  are  aiming  at 
doubling  last  year's  output.  Our  three  largest  sellers 
are  our  Three-gallon  Compressed  Air  Sprayer,  our 
Crown  and  Gam  Sprayers.  Write  for  Catalogue  and 
Prices.    For  Sale  by  Leading  Jobbers  or 

THE  COLLINS  MFG.  CO..  TORONTO 
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STANCHIONS. 


O.E.    CANADIAN  V  BAR 
STEEL  STANCBIONS 

will  hold  the  cattle  secure 
at  all  times.  Is  superior 
in  strength  on  account  of 

eing  made  of  high  car- 
bon U  Bar  steel  and  no 

oints  and  rivets  to  wear 
lose. 

Caaadiao  Potato  ".achy.  Co.,  Limited,  208  Slooe  Rd. ,  Gall,  OdI. 


TOOL  HOLDERS. 


.*££ 


AN  ARMSTRONQ  BORINQ  TOOL 
is  always  ready  for  use.  Should  be 
on  every  lathe.  Save*  all  forging 
70%  Grinding;  00   %  tool    steal. 

Write  for  Catalog. 


ARMSTRONG 

»R0S.      TOOL     CO. 
106  N.  Francisco 
Are. 

•HI0A0O,    U.   8.   A. 


'!..)■ ,  i  m' 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,   Estate  and   Fire 

Insurance  Agents. 
1SH  Toraato  Street,  Toronto.     52  Canada  Lite  Bldf.,  Montreal 


Malleable  Iron  Castings 

for  Carriages  and  Special 
Castings    of    all    Kinds 

Manufactured  by 

R.  KYL  E 

MERRICKVILLE.  0NT. 


Reproduction  of 

NEW  SEY10U1  SHOW  CA1D 

12-in.  by  15-in. ,  in  Handsome  Colors. 

Shear  and  Hand  atand  out  in  hieh  relief,  being  cut 

out.     A  show   card   will  be  aent  to  every  dealer 

sending;  his  business  card  with  request  to 

Henry  T    Seymour  Shear  Co. 

Salllsd  li.ata.  WIEBDSCI  &  BILGEE,  Ltd.,  New  Tern 


The  INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON    &   SON,    Canadian   Agents,    MONTREAL 


* 


J.  A.  HENCKELS 


TWINWORKS 


CUTLERY 


* 


Pocket    Knives,    Scis-  _  ,#»«.- 

sors,  Razors,  Butchers'        35re  F   W      I   3  ITl fllf. II Crh    ft,    fin        9  DeBr«soles  St- 

and  Cooks  Knives,  etc.       AGENTS  r.lf.   LampiOUgll    06    00. ,        MONTREAL 


Sharratt  &   Kewth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED   FENCE   HOOK  %£?£££* Wood°n p/c*e<* - 

FENCE  HOOK 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


•  »    A  i  ^  II 17  99       are  the  strongest  and  sharpest   low-priced   Shears  and  Scissors 
t\  I J  1YI  £i  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5   years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  sold  daily  to-day  ? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and   a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Special  SepreseDlatiTes,  Wiebusch  &  Oilier,  Ltd.,  New  York  City. 
MR.    DEALER:  Write  your  jobber  lo-day  for  prices  on  the  "Acme"  line,  supple- 
ment your  high  priced  shears  with    "Acme"   shears  and  scissors  and    watch  the 
gratifying  results.  _^ -^^"ftajajiiiiiil 


Jobbers  should  write 
for  our  W-2  Cata- 
ogue.  illustrating 
themostcompleteline 
of  ^nears  and  scissors 
manufactured. 


The  No.  701  Oval  Steel  Screw  Straight  Trimmer 
is  one  of  our  newest  patterns. 


THE  ACME  SHEAR  CO.,  U25-19S  Enowlion  St.,)  BRIDGEPORT,  CONN..  U.S.A 


Pioneer  Drop  Forged   Screw   Drivers 

Write  us  about  our  line  of  small  tools. 

We  make  the  most  complete  line  of  Screw  Drivers 

on  the  market.    Send  in  for  catalog  to-day. 


The  Southlngton  Mfg.  Co..    -    Southlngton,  Oonn. 
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WE    MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION. 

James  Steele,  Limited,  Guelph 
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"GALT" 

CORNICES 
SKYLIGHTS 

(GALVANIZED  IRON  AND  COPPER) 

METAL  SHINGLES 

FIRE-PROOF  WINDOWS 

METAL  CEILINGS  &  WALLS 

Write  for  Catalogues  and  Price  Lists 

THE  GALT  ART  METAL  CO.,  Limited,  Dept.  C. 

GALT,  ONT.  and  WINNIPEG,  MAN. 


(1: 


:@ 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They   appeal   to   the  best 
mechanics   and   are   backed  up  by  an  aggressive 
advertising  campaign   that  pays.     Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.     Address 

E.  C.  ATKINS  &  CO., 

MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 


Vancouver  Branch.  109  Powell  St. 


U.S.  Factory,  Indianapolis,  Ind. 


lb 
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ONDON   BAR   IRON 

is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means 
perfect  satisfaction  both  to 
you  and  to  your  customers. 
And  the  price  is  as  low  as 
we  can  make  it  without 
sacrificing  anything  of  its 
quality. 


London  Rolling  Mill  Co.,  Ltd. 

LONDON      CANADA  <;i 

SALES  AGENTS 
Ontario — Baines  &  Peckover,  Toronto 
Manitoba  —  Bissett    &    Loucks,  Limited 


ESTABLISHED  1849 


BRADSTREET'S 

Offices    Throughout    the    Civilized    World 


OFFICE8  IN  CANADA  : 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.8. 
London,  Ont. 
Ottawa,  Ont. 
St.  John.  N.B. 


Vancouver,  B.C. 
Hamilton,  Ont. 
Montreal,  Que. 

?uebec,  Que. 
oronto,  O-'t. 
Winnipeg,  Man. 


Reputation  gained  by  long  years  of  vigorous, 
conscientious  and  successful  work. 

THOMAS  C.  IRVING,  V?£ti?£Z£ 

TORONTO 


Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 

"Comet  Brand" 

Also  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Makers 

W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sales  Agent 

ALEXANDER  GIBB 

13  St.  John  Street  -  Montreal 


MYERS 


UM 


We  manufacture  all  kinds  of 
PUMPS.HAY  UNLOADING 
TOOLS  and  BARNDOOR 
HANGERS  that  are  service- 
able, durable  and  reliable. 
You  never  fail  to  get 
QUALITY  when  buying 
"THE  MYERS." 

F.  E.  MYERS  &  BRO. 

ASHLAND,  OHIO 

J.H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houias 


NOVA  SCOTIA  STEEL 

•ft  COAL  CO.,  Llmlfrd, 

NEW  GLASGOW,  N.S. 

Manufacturers  ef 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


NOW 

is 

THE  TIME 


The  sales  of 

ERMALINE  BAGS 

are  increasing  daily, 
which  is  a  sign  that 
those  who  have  used 
them  are  satisfied  of 
their  goodqualities  and 
their  time  and  money- 
saving  properties. 

You  Can  Sell  Them 

Your  customers  have 
heard  so  much  about 
this  new  system  that 
they  are  bound  to  be 
willing  to  buy  at  least 
a  dozen  bags  as  a  trial, 
and  we  know  that  the 
result  will  spell  steady 
business  for  you. 

Ask  your  wholesaler  or 
WRITE   TO-DAY   to 

the  manufacturers  for 
free  samples  and  prices 

Edward  Lloyd,  Ltd. 

508   Eastern  Townships 
Bank  Building 

Montreal,  -  Canada 
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ABSORBS  DUST 
GETS  THE  DIRT 
LESSENS  LABOR 

Housewives  are  heartily  wel- 
coming this  sweeping  com- 
pound in  their  daily  labors 
which  lessens  sweeping  labor 
one-half,  disinfects,  and  leaves 
a  pleasant  odor  making 
sweeping  more  of  a  pleasure 
than  a  drudgery. 

SOCLEAN 

THE   DUSTLESS   SWEEPING    COMPOUND 

is  an  article  that  sells  and 
pays  good  profits  to  the 
merchant.  The  best  season 
is  now  when  house-cleaning 
is  in  progress. 

Tell  your  lady  customers  that 
it  absolutely  lays  dust,  saves 
scrubbing  and  dusting, 
brightens  and  preserves  car- 
pets, and  destroys  moths. 

Put  up  in  handsome  pails  to 
sell  at  25c,  50c.  and  $1.00. 

Order  from  your  jobber  or  direct 

SOCLEAN  LTD.,  Toronto,  Ont. 

The  orignators  of  the  Dustless  Sweeping  Compound 
in  Canada. 


GRAND  RAPIDS 


No.  12 
GRAND  RAPIDS 


All-Steel 
Sash  Pulleys 

SAVE  THEIR  ENTIRE  COST 
IN 

Labor,  Freight,  Screws,  &c. 

GRAND     RAPIDS     are     the 

original— the  STAND- 
ARD goods.  Nearly  ev- 
ery jobber  in  Canada  and 
United  States  carries 
them  in  stock. 
Write  for  samples  and 
descriptive  catalogues 
We  make  thirty-seven 
styles. 

Largest    Sash    Pulley 
makers  in  the  world. 


GRAND  RAPIDS  HARDWARE  CO. 

100  Eleventh  Street,  6RAND  RAPIDS,  MICH.,  U.SA. 


Are  You  A  Contractor? 

Do  you  know  that  the  "Red  Cross"  Closets 
are  what  you  want  for  those  new  schools  you 
are  going  to  build  this  summer ! 

These  closets  are  made  especially  for 
Schools,  Hotels  and  Public  Buildings,  are 
guaranteed  odorless  at  all  times  if  installed 
as  we  direct.  They  are  indorsed  by  all  in- 
spectors, contractors  and  medical  men  who 
have  seen  them.  Your  new  schools  are  not 
complete  without  them.  They  may  be  in- 
stalled in  basement  of  schools.  No  need  of 
running  outside  to  filthy  closets  in  all  kinds 
of  weather. 

Writ*  for  catalogue  of  our  "Special  School  System" 

TO 

RED  CROSS  Sani- 
tary  Appliance  Co. 

GRIMSBY,  ONT. 

WESTERN  AGENT: 

F.  E.  CHAPMAN 

240  Chambers  of  Commerce, 

Winnipeg,        -        Man. 

B.C.  AGENT: 

R.  HARRIS  &  CO.  Ltd. 

1107    Langley    St. 

Victoria  B.C. 
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HANDLE    BRANTFORD    ROOFING 

And  Secure  the  BEST  Roofing  Trade  in  Your  Vicinity 

Every  time  you  recommend  this  high-grade  roofing  you  are  paving  the  way  for  more  and  better  business 
BRANTFORD  ROOFING,  as  you  know,  is  practically  indestructible,  and  there  is  a  fair  margin  of  profit  that 
will  please  you. 

There  are  three  kinds  of  Brantford  Roofing— ASPHALT,  RUBBER  and  CRYSTAL— and  each  of  the  three 
different  kinds  is  made  of  long-fibred  wool  completely  saturated  with  Pure  Asphalt  (a  mineral  fluid  that  has 
withstood  the  ravages  of  time  for  centuries). 

Write  to-day  for  samples  and  FREE  roofing  book. 

BRANTFORD   ROOFING   CO.,   LIMITED,  -  -  Brantford,  Canada 

Branch  Warehouses— MONTREAL,  9  Place  D'  Youville ;    WINNIPEG,  117  Market  Street 


The  George  White  &  Sons  Co.'s  plant,  London,  Ont.,  situated  beside  the  G.T.R.  main  line, 
and  right  in  the  danger  zone  of  flying  sparks  and  hot  cinders.  But  they  are  well  protected, 
for  even  their  boiler  house  and  foundries  are  covered  with  Brantford  Roofing. 


■ 


"Hercules "--The  Drills  With  a 

(Registered  Trade  Mark) 

Tough  Backbone 

"Hercules"  High  Speed  Twist  Drills  are  manufactured  from  a  HIGH  PER- 
CENTAGE, VANADIUM  HIGH  SPEED  STEEL  under  the  only  twisted-while-hot  pro- 
cess that  retains  all  the  strength  of  the  steel  in  the  finished  drill.  The  grain  of  the  steel 
is  undisturbed,  insuringjlonger  edge-holding  and  greater  resistance  to  the  strains  of  metals 
having  different  degrees  of  hardness.  No  more  tang  troubles  with  the  "Hercules"  be- 
cause the  taper  shanks,  usually  one  size  larger  than  regular,  give  the  greater  driving 
power,  owing  to  the  firm  hold  of  the  chuck  which  grips  the  drill  in  the  center.  Get 
them  from  your  nearest  jobber  or  order  direct. 


waB 


Tools  of  Quality  Bear  These  Marks 


The  Whitman  &  Barnes  Mfg.  Co. 

Established  1854  ST.  CATHARINES,  ONT- 

STOCKS  CARRIED   AT   WINNIPEG   AND   MONTREAL 


\r 
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H.  Boher  (EL  Co 

TREE  BRAND' 
Scissors  and  Shears 

WARRANTED 


_ 


Well  known  for  their  reliable  quality. 


The   most   satisfactory   line   for   retailers   to   sell  at 

a  Good   Profit. 

Can   be   had   through   all  leading   Wholesale   Hardware   Firms 


COPYRIGHTED, 


These  Planes  are  now  made  in  our  CANADIAN  WORKS 
SEND    FOR     CATALOGUE 


These  Block  Planes  are  the  highest  type  of  Block  Planes  manufactured.  The 
Cutters  are  made  of  the  best  English  steel,  tempered  and  ground  by  an  improved 
process  and  honed  ready  for  use. 

Nos.   9^   and   18   have   an   adjustable   throat  opening.     The   Cutters    are 

aidjustable  ooth  endwise  and  sidewise- 
No.  60  is  a  low  Angle  Block   Plane  with   adjustable   Cutter   and   throat 

opening.     Especially  adapted  for  working  across  the  grain. 
No.  131  has  reversible   adjustment   so   that   the  tool  can  be  used   as  an 

ordinary  Block  Plane,  or  as  a  Bull  Nose. 
No.  140  has  a  detachable  side  whereby  the  tool  may  be  changed   from  a 

Block  to  a  Rabbet  Plane  or  vice  versa.    The  Cutter  is  set  on  a  skew. 


"New  Britain,Conn.U.SA 


STORE     MANAGEMENT— COMPLETE 


16    Full-Page 
Illustrations 


Store 
MdnaFf1* 


272  Pages 
Bound  in  Cloth 


ANOTHER  NEW  BOOK 

By  FRANK  FARRINGTON 

I  A  Companion  book  lo   Retail  Advertising  Complete 

$1.00     POSTPAID 

Store   Management — Complete"   tells  all   about    the 
management  of  a  store  so  that  not  only  the  greatest  sales 
|  but  the  largest  profit  may  be  realized. 

THIRTEEN  CHAPTERS 

Here  is  a  sample: 
CHAPTER  V.-The  Store  Policy— What  it  shonldbe 
to  hold  trade.  The  money -b"ck  plan.  Taking  back  goods. 
Meeting  cut  rates.  Selling  remnants.  Delivering  goods. 
Substitution.  Handling  telephone  calls.  Rebating  railroad 
fare.     Courtesy  lo  customers. 

ABSOLUTELY  NEW  JUST  PUBLISHED 

Send  us  $1.00.      Keep  the  book  ten  days  and  if  it  isn't 
worth  the  price  return  it  and  get  your  money  back. 

Technical  Book  Dept. ,  MacLean  Publishing  Co. 
TORONTO 


ARE 
YOU 
ALIVE 


To  the  possibilities  which  a  Want 

Ad.    in   Hardware   and  Metal 

holds  for  you  ?  Do  you  know  that 
for  a  few  cents  you  can  gain  the 
attention  of  every  hardware  re- 
tailer, wholesaler,  manufacturer  and 
clerk  in  Canada  ? 

RATES  :  payable  in  advance. 
2C.  per  word  first  insertion, 
ic.  per  word  subsequent  insertions. 
SC  extra  if  box  number  is  desired. 

Hardware  and  Metal 

TORONTO  -  MONTREAL -WINNIPEG 
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Occasionally  advertisements 
tiser's  name  in 


INDEX     TO    ADVERTISERS 

are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion   of  the   Adver- 
this  index  i   not  part  of  the  advertising  order.    The  index  is  inserted    solely 
for  the   convenience   of  the   readers   of  the  paper. 


Acme  Shear  Go 

Altorf er  Bros  

American  Wringer  Co 

Andrews  Wire  Works.  Ltd 

Armstrong  Bros.  Tod  Co 

Atkins  4  Co. ,  E.  C  

AtUs  MIg.  Co 

AylmerPumrj  and  Scale  Co 

A.  Y.  Dinas  Silica  Brick  4  Lime  Co. . 
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Banwell  Hoxie  Wire  Fence  Co         27 

Barker,  D.  J 14 

Barnett.  iJ.4H.Co 84 

Barton  Netting  Co 80 

Bernard  Glockler  4  Co 24 

Bissell  Carpet  Sweeper  Co 86 

B— s  4  Banks SMI 

Bwwaar,  8.  F.,  4  Co.,  Ltd 57 

Bradstreets 93 

Braodram-Headersnn,  Ltd 55 

Brantford  Roofing  Co 95 

Bridgeport  Hdw.  Mfg.  Corp 25 

British  American  Assuranoe  Co 76 

Buffalo  Mfg.  Oo 78 

Burrow  Stewart  &  Milne  Co         31 


Cameron  4  Campbell 

Canada  Cement  Co 

Canada  Foundry  Co 

Canada  Metal  Oo 

Canada  Paint  Oo 

Canada  Steel  Goods  Co 

Canada  Wire  4  Iron  Goods  Mfg.  Co.. 

Ofcaadlan  Copper  Oo 

Canadian  Fairbanks  Morse  0*.,  Ltd. . 

Canadian  Ferrosteel  Co    

Canadian  Hart  Wheels 

Canadian  Oil  Companies 

Canadian  Potato  Machinery  Oo 
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Canadian  Supply  Co 70 

Canadian  Tube  4  Iron  Co     82 

Cane,  Win 28 

Carborundum  Oo 1 

Oartlan<i  4  Son,  Ltd  Jas 77 

Oarerhill,  Learmont  4  Oo          29 

Carers  Bros 88 

Chadeloid  Chemical  Oo           64 

Ohapin-StevensCo.,  The 88 

Oheney  4  Son   8 90 

Ohesterman.  Jas.  Co 82 

CUomo  Spring  Butt  Co.  inside  back  cover 


Doming  Co.,  The 71 

Dennis  Wire  4  Iron  Co 75 

Directory  of  Manufacturers 90  91 

Ois^^^ Henry,  4  Son 5 

DoL?"«RBeltiiig  Co 27 

Dominiu    Jartridge  (Jo 32 

Dominion  Rooting  Co 73 

Dorken  Bros 9H 

Dougall  Varnish  Co 67 

ElyMfg.  Co.Theo.  J 23 

Evered4Co 9 

Findlay  Bros.  Co.,  Ltd 16 

Ford  Auger  Bit  Co 15 

Gait  Art  Metal  Oo 92 

Oarlock  Packing  Co 85 

Gibb,  Alexander 90 

Gilbertson  4  Co.,  W 93 

Gtidden  Varnish  Co        66 

Uoodell-Pratt  Oo                24 

Grand  Rapids  Hardware 94 

Greeff  4  Bredt        i5 

Greening.  B.,  Wire  Oo 21 

Orore  Chemical  Oo. . , 89 

Guelph  Spring  and  Axle  Co 75 

Gutta  Percha  4  Rubber  Mfg.  Co 

inside  back  corer 

Hamilton  Brass  Mfg.  Co 79 

Hamilton  4  Son,  O.  J  .       72 

Hamilton  Stamp  &  Stencil  Works 90 

Harris,  J.  W.,  Co 80 

Heinisoh.  R..  Sons  Co 59 

Herod  Machine  &  Stamping  Co 90 

Hilborn4  Co.,  Ltd             91 

Hobos  Mfg.  Co 97 

Howland,  H.  8.,  Sons40o 7 

Button.  Jas..  4  Co 89 

Imperial  Varnish  and  Color  Oo 62 

International  Varnish  Oo 69 

James  4  Reid 90 

Jamieson  &  Co.,  Ltd. ,  R.  C 61 

Jardine,  A.  B.,  4  Oo 75 

Jenkins  Bros 70 

Jenkins  &  Hardy 91 


London  Rolling  Mill  Oo 93 

Lowe  Bros. ,  Ltd 53 

Lovell  Mfg   Co        inside  back  cover 

Lufkin  Rule  Co inside  back  cover 


McArthur,  Alex.,  4  Co 

McAvity  &  Sons,  T 

MoOlary  Mfg.  Co 

MoDougall,  R.,  Co 

McFarlane  Ladaer  Works 
McGlashan-Clarke  Co.,  Ltd. 
McGregor,  Banwell  &  Co. 
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....  59 

18  20 

....  16 

....  88 

....  22 

72 

McKinnou  Chain  Co 84 

Manitoba  Gypsum  Co 89 

Maple  City  Mfg.  Co..       81 

Marble  Arms  4  Mfg.  Co         73 

Martin,  L.  Co 87 

Martin-Senour  Co 67 

Maxwell,  D.,  4  Son* 84 

Metal  Shingle  and  Siding  Co 23  63 

Metallic  Roofing  Co 15 

Mitchell  4  Co  .David 90 

Monarch  Hardware  «  o  74 

Mo  re&C".,  Benjamin 61 

Morris  4  Bailey  Steel  Co 74 

Morrison  Brass  Mfg.  Co. ,  Jas 19 


Myers  4  Bro.,  F.  E. 


Keating,  Wm. 
Kyle,  P 


Clare  Bros.  4  Co. 
Coohran  Pipe  Wrench  Co . . 

CUttrts  Mf«.  0" 

Crawford  Co.,  Ltd.,  W.  C. 
Orookes,  Jonathan,  4  Son. . 
Oummer-Dowswell.  Ltd 

Davidson,  Thos.,  Mfg.  Oo. . 
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83 

91 

Laidlaw  Bale  Tie  Co 81 

Laoiplough,  F.  W 91 

Leslie,  A.  C,  4  Oo outside  front  cover 

Lewis  Bros.,  Ltd 3 

Lloyd,  Ed           93 

London  Bolt  and  Hinge  WorkB £9 

London  Em  °ry  Works 77 

London  Foundry  Co 86 
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National  Acme  Mfg.  Co 30 

National  Hardware  Co 78 

National  Safety  Snap  Co 89 

Newman,  W.,  4  Sons 90 

Nicholson  File  Oo 87 

Nor»worthy  4  Co 82 

North  Bros.  Mfg.  Co 1 

Nova  Scotia  Steel  and  Coal  Oo 91 

Oafcey.  John,  4  Sons 15 

One  Minute  Washer  Oo 84 

Oneida  Community outside  back  oover 

Ontario  Lantern  4  Lamp  Co.,  Ltd 71 

Onward  Mfg  Co 27 

Orr  4  Sons,  Peter  26 

Otterville  Mfg.  Co 88 

Owen  Sound  Wire  Fence  Oo 78 

Parker  Co.,  Chas 26 

Parmenter  Bullock  Co.,  The 90 

Pease  Foundry  Co 15 

Peterborough  Lock  Co 74 

Pinchin- Johnson  4  Co.,  Ltd £7 

Pink,  Thos  78 

Plymouth  Cordage  Co 4 

Prentiss  Vise  Co  89 

Queen  City  Oil  Co 


63 

Ramsay,  A. ,  4  Son  Co 64 

Raymond  Bros 9J 


Red  Cross  Sanitary  Appliance  Co....  94 

Red  Jacket  Mfg.  Co 76 

Richards- Wilcox  Mfg.  Co 26 

Robertson  Mfg.  Co.,  Ltd.,  P.  L lou 

Rochester  Lamp  Co 16 

Rogers,  A  f red,  Ltd     19 

Rogers  Mfg.  Oo. ,  Wm 75 

Ross  Rifle  Co 100 

St.  Marys  Wood  Specialty  Co 22 

Samuel,  M.  4  L.,  Benjamin,  4  Oo 85 

SaphoMfg.  Co 32 

Schuch,  F.  J 88 

Seymour,  Henry  T.,  Shear  Co 90 

Sharratt  4  Newth 91 

Shaw,  A.,  4  Son 91 

Sheet  Metal  Products  Oo 2 

^hurly-Dietrich  Oo.  Ltd  79 

Simonds  Canada  Saw  Oo 71 

Smith  Hardware  Oo 89 

Soclean  Limited 94 

Sorby  4  Sons,  Robt 26 

Southington  Mfg.  Co 91 

Standard  Chain  Oo 74 

Standard  Mfg.  Co 20 

Standard  Paint  and  Varnish  Co 68 

Stanley  Rule  and  Level  Co 96 

Star  Mfg.  Co 77 

t-teelOo  of  Canada,  Ltd 6 

Stephens,  G.  F.,4  On 61 

Stevens  Co.,  Ltd.,  The  Jno 81 

Stewart  Mfg.  Co.,  Jas.,  Ltd 76 

Still.  J.  H 81 

Stratford  Mfg.  Co 87 

Supplee  Hardware  Co 13 

Tallman  Brass  and  Metal  Oo 88 

Thompson,  B.  4  S.  H 73 

Tobin  Arms  Mfg.  Co.,  Ltd 10 

Toledo  Cooker  Co 14 

Toronto  Plate  Glass  Importing  Co 59 

Townsend  4  Co.,  8.  P 20 

ITtica  Drop  Forge  Co 89 

Utilities  Limited 63 

Want  Ads 62 

Western  Assurance  Oo 76 

Western  Clock  Mfg.  Co.  .inside  front  cover 

Western  Distributors,  Ltd 9  i 

Western  Wire  and  Nail  Co 91 

Wheeler  &  Bain 73 

White  Mop  Wringer  Co 15 

Whitman  4  Barnes  Mfg.  Oo 95 

Wilckes-Martin-Wilckes  Oo 88 

Winnipeg  Ceiling  4  Roofing  Co 75 

Winnipeg  Paint  and  Glass  Co.,  Ltd ....  63 

Woon&On.,  R 75 

Wondershi' e  Ltd 28 

Wriehr.F  T.  4  Oo 79 

Yale  &  Lowne 11 


GLASS 


Have  you 
placed  your 
Import  Order  for 

GLASS  ? 

Obtain  our 


of  Every  Description 
for 
uildings 


HOBBS 


Quality 
and  Delivery 
GUARANTEED. 
Prompt  Shipment. 
Stock  Orders 
Write  Us. 


MANUFACTURING  CO. 

LIMITED 
OFFICES    AND    FACTORIES 

London    Toronto    Winnipeg     Montreal 
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HARDWARE    AND    METAL 


CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive    Wheels 

London  Emery  Works,  London,  Eng. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Canadian    Hart    Wheels,     Hamilton. 
Aluminum     Ware 

British  and  Continental  Agencies,  Ltd. 
Toronto  .  ,  . 

Hero    Mfg.    Co.,    Philadelphia. 

Northern     Aluminum     Co.,     Toronto. 

Stover    Mfg.    Co.,    Freeport,    111. 

Wondershine   Limited,    Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,    New  York. 
Animal   Traps 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors 

Henderson    &    Richardson,    Montreal. 

Star   Expansion    Bolt   Co.,    New   York. 

Auger  Bits 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 
Spear    &    Jackson,    Sheffield,    Eng. 
Tobin  Arms  Mfg.  Co.,  Woodstock. 
Babbitt  Metal 
Canada    Metal    Co.,    Toronto. 
Magnolia   Metal   Co.,    Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 

Bar   Iron 

Henderson    &    Richardson,    Montreal. 
Steel  Co.   of  Canada,   Hamilton. 
London    Rolling    Mills    Co.,    London. 

Bale-Ties 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 
Bar    Urns 

Buffalo   Mfg.    Co.,    Buffalo,    N.    Y. 
Bath    Room    Fittings 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 

S.  Stemau  &  Co.,  Brooklyn,  N.Y. 

Belting 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  &  Haworth,  Montreal. 
Belting,  Hose,  etc. 
Gutta    Percha    and    Rubber    Mfg.    Co., 
Toronto. 
Bird    Cages 

E.   T.   Wright   &  Co.,   Hamilton. 
Binder   Twine 
Plymouth   Cordage   Co.,   N.    Plymouth, 
Mass. 
Bolts   and   Nuts 
London   Bolt  and   Hinge   Works,    Lon- 
don,  Ontario. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. „     . 
,         National   Acme   Mfg.    Co..    Montreal. 

.*&      Boilers   and   Radiators 

Pease    Foundry    Co.,    Toronto. 
Gumey   Foundry  Co.,   Toronto. 

Bolts — Expansion 

Star   Expansion    Bolt   Co.,    New   York. 

Brackets    Shelf 

Atlas   Mfg.    Co.,    New  Haven,   Conn. 
P.   &   F.   Corbin,    New  Britain,   Conn. 
Stanley   Works,    New   Britain,    Conn. 

Brass    Goods 

British  &  Continental  Agencies,    Ltd., 
Toronto. 

Jas.    Cartland    &    Son    Ltd.,    Birming- 
ham,   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson    &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Stover   Mfg.    Co.,    Freeport,   111. 
Brass,  Sheets,  Tubes  and  Rods 

Henderson    &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 
Brushes 

Meakins    &    Sons,    Hamilton. 

Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Rings — Galvanized,    Brass 
and  Plain 

Star  Expansion  Bolt  Co.,  New  York. 

Builders'  Tools   and   Supplies 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,    Learmont   &    Co.,    Montreal 
Howland,   H.   8.   Sons  &  Co.,  Toronto 
Lewis    Bros.    &    Co.,    Montreal. 
Lufkin    Rule   Co.,    Saginaw,    Mich. 
North  Bros.  Mfg.  Co.,  Philadelphia,  Pa 
Stanley  Rule  &  Level  Co.,  New  Britain. 

Builders'  Hardware 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian    Yale    &    Towne,    St,    Cath- 
arines. 

May  &  Padmore,  Birmingham,  Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough    Lock    Mfg.    Co.,    Peter- 
borough. 
Butts 

Canada   Steel   Goods   Co..   Hamilton. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

Cans 

American    Can    Co.,    Montreal. 

Thos.     Davidson    Mfg.    Co.,    Montreal. 

McClary    Mfg.    Co.,    Toronto. 


The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  CaBh  and  Parcel 

Hamilton    Brass    Mfg.    Co.,    Hamilton. 

Carpet    Sweepers 

Bissell  Carpet  Sweeper  Company, 
Grand    Rapids,    Mich. 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Carriage    Springs    and    Axles 
Guelph  Spring  and  Axle  Co.,   Guelph. 

Cartridges 

Dominion   Cartridge   Co.,    Montreal. 

Cash   Registers 

National   Cash   Register    Co.,    Toronto. 
Cattle   and    Trace   Chains 
Greening,   B.,  Wire  Co.,   Hamilton. 
McKinnon    Chain    Co..    St.    Catharines 
Oneida    Community    Limited,    Niagara 
Falls,    Ont. 

Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Alf.    Rogers,    Ltd.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal 

Churns 

Connor,  J.  H.,  &  Sons,  Ottawa,  Ont. 
Cummer-DowsweU  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  &  Sons,  St.Mary  s,  Ont 

Chafing  Dishes 

Buffalo   Mfg.   Co.,   Buffalo. 

S.    Stemau   &  Co.,    Brooklyn,   N.Y. 

Chaplets 

S.   Cheney  &  Son,   Manlius,  N.Y. 

Clippers — All  Kinds 

American  Shearer  Mfg.  Co.,  Nashua.NH 
Chicago    Flexible    Shaft   Co.,    Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 
Mass. 

Clocks 

The  Western  Clock  Mfg.  Co.,  La  Salle. 
111. 
Clothes    Reels   and   Lines 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Hamilton    Cotton    Co.,    Hamilton. 

Clothes   Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
American  Wringer  Co.,  New  York  City 
Lovell    Mfg.    Co.,    Erie,    Pa. 

Cold   Rolled    Strip    Steel 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burg,  Pa. 

Cordage 

Hamilton    Cotton    Co.,    Hamilton. 
Plymouth   Cordage   Co.,    N.    Plymouth, 
Mass. 

Cow  Ties 
Greening,  B„   Wire  Co.,  Hamilton. 
McKinnon    Dash   and    Metal    Co.,    Bt. 
Catharines.  _..-«.  „  «. 

Oneida   Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo  Mfg.    Co.,   Buffalo,   N.Y. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto,  Win- 
nipeg.   

E.  T.  Wright  &  Co.,  Hamilton. 

Cutlery — Razors,     Scissors,    etc. 

Caverhill,   Learmont  &   Co.,    Montreal. 
Crookes,   Jonathan,   &   8on 
Dorken    Bros,    &    Co.,    Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson    &    Richardson,    Montreal. 
Heinisch's,   R.,   Sons  Co.,  Newark.N.J. 
Howland,  H.S.,   Sons  &  Co.,  Toronto. 
Hutton,   Jas.,   &   Co.,    Montreal. 

F.  W.   Lamplough   &  Co.,   Montreal. 
McGlashan,   Clarke  Co.,  Ltd.,   Niagara 

Falls. 

Door   Checks 

Wm.    Keating,    Toronto. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

Door  Hangers 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Richards  Wilcox  Mfg.  Co.,  Aurora,  111. 

Door    Springs 

Stover    Mfg.    Co.,    Freeport,    111. 

Drawer  Pulls 

Stover    Mfg.    Co.,    Freeport,    m. 

Drills,  Brick  and   Stone 

Star   Expansion    Bolt   Co.,    New   York. 
Whitman    &     Barnes    Mfg.     Co.,     St. 
Catharines. 

Drills— High    Speed 

Alexander    Gibb,     Montreal. 


Drinking  Cups 

Hero   Mfg.    Co.,    Philadelphia. 

Dry  Batteries 

Canadian    Carbon    Co.,    Winnipeg. 

Eavetroughs 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  TorontoT  Win- 
nipeg. 

E.   T.    Wright  &  Co.,   Hamilton. 

Metal   Shingle  &  Siding  Co.,    Preston. 

Wheeler    &    Bain,    Toronto. 

Emery    or    Corundum    Wheels 

The  Carborundum  Co.,  Niagara  Falls, 
N.Y. 

Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 

London  Emery  Works,  London,  Eng. 

Electric   Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 
Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Tor- 
onto. 

Emery    Cloth 

London  Emery  Works,  London,  Eng. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 
McClary's,    London,    Ont. 

Escutcheon   Pins 

The  Parmenter  &  Bulloch  Co.,  Gana- 
oque,    Ont. 

Fencing — Woven  Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,  Banwell  &  Co.,  Walker- 
ville. 

Files    and    Rasps 
Bamett  Co.,  G.  &  H.,  Philadelphia,  Pa 
Delta  File  Works,   Philadelphia,   Pa. 
Disston,  Henry,  &  Sons,  Philadelphia, 

Pa. 
Nicholson   File  Co.,    Port  Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 

Montreal. 
Spear    &    Jackson,    Sheffield,    Eng. 

Firearms    and    Ammunition 

Harrington  &  Richardson  Sons  Co., 
Worcester,    Mass. 

C.  J.  Hamilton  &  Son,  Plymouth, 
Mich. 

Tobin    Arms   Mfg.    Co.,    Woodstock. 

Fire  Escapes 

Canada  Foundry  Co.,  Ltd.,  Toronto. 
Dennis   Wire  &   Iron   Co.,    London. 

Fine   Irons 

Stover  Mfg.   Co.,   Freeport,   m. 

Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor, Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 

Food  Choppers 

Enterprise    Mfg.   Co.,   Philadelphia. 

D.  Maxwell    &    Sons,    St,    Mary's. 

Foot  Warmers 

Chicago   Flexible   Shaft   Co.,   Chicago. 

Forgings 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 

Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
The  Steel  Co.  of  Canada,   Ltd,  Ham- 
ilton. 

Galvanized    Iron 

W.  Gilbertson  &  Co.,  Ltd.,  Alex. 
Gibb,    Montreal,    Agent. 

Henderson    &    Richardson,    Montreal. 
John    Lysaght,     Ltd.,     Bristol,    Newport 
and  Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Gas    Fixtures 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 

Glass 
Hobbs  Mfg.   Co.,  London. 
Toronto  Plate  Glass  Imp.  Co.  .Toronto 
Winnipeg    Paint  &  Glass  Co.,  Winnipeg 
Consolidated    Plate    Glass    Co.,    Tor- 
onto. 

A.  Ramsay   &   Son,    Montreal. 

B.  &  S.  H.  Thompson  tc.  Co.,  Mont- 
real. 


Glass,  Ornamental 
Consolidated  Plate  Glass  Co.,   Toronto 
Hobbs    Mfg.    Co.,    London. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Winnipeg   Paint  &   Glass   Co.,   Winni- 
peg. 
Glass   Paper 
London    Emery    Works,    London,    Eng. 

Glass,   Wired 
Hobbs    Mfg.    Co.,    London. 
Toronto    Plate    Glass    Imp.    Co.,    Tor- 
onto. 
Winnipeg  Paint  &   Glass  Co.,    Winni- 


Glaziers*   Diamonds 

Pelton,   Godfrey   S. 
Sharratt   &   Newth,    London,    Eng. 
Winnipeg  Paint  &   Glass   Co.,    Winni- 
peg. 
Glue 
The    Canada    Glue    Co.,    Ltd.,    Brant- 
ford. 
Henderson    &    Richardson,    Montreal. 

Grindstones 

Richards-Wilcox  Mfg.  Co.,  Aurora, 
111. 

American  Grinder  Mfg.  Co.,  Mil- 
waukee. 

Guns 
Harrington    &    Richardson    Arms    Co. 

Worchester,    Mass. 
Tobin  Anns  Mfg.  Co.,  Woodstock,  Ont. 
C.    J.    Hamilton    &    Son,     Plymouth, 
Mich. 
Hammers 
Stover  Mfg.   Co.,    Freeport,    111. 
Whitman     &    Barnes    Mfg.    Co.,    St, 
Catharines. 

Handles 

Still,    J.    H.,    Mfg.    Co.,    St.    Thomas. 
W.   C.    Crawford  Co.,   Tilbury. 

Hardware,    Metal    Window. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.   &  F.   Corbin,    New   Britain,   Conn. 

Hay  Unloading  Tools 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Hinges 

Canada    Steel    Goods    Co.,    Hamilton. 
Cowan    &    Britton,    Gananoque. 
Montreal   Hardware    Co.,    Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 

Hinges,     Spring 

Chicago    Spring    Butt    Co.,    Chicago. 
Standard   Mfg.    Co.,    Shelby,   Ohio. 

Hockey   Sticks 

Still,  J.  H.   Mfg.   Co.,   St,   Thomas. 
St.    Marys    Wood    Specialty    Co.,    St. 
Marys. 

Hooks 

P.    &  F.   Corbin,   New   Britain,    Conn. 
Henderson    &    Richardson,    Montreal. 
Steel   Co.   of  Canada,    Limited,    Ham- 
ilton. 
Stover    Mfg.    Co.,    Freeport,    TIL 

Hoop   Iron 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Hoops — Steel    and    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horseshoes  and  Nails 

Steel  Co.  of  Canada,  Ltd.,  Hamilton 
Ice    Cream    Freezers 

North   Bros.   Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.of  Canad» 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Ice  Cutting  Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 
Iron   and    Steel    Bars 

Henderson    &    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Hamilton 

London    Rolling   Mill   Co.,    London. 

Iron   Pipe 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Canada    Tube    &    Iron    Co.,    Montreal. 

Iron    Pumps 

Aylmer    Pump   &    Scale    Co.,    Aylmer. 
R.    McDougafl    Co..    Gait. 
Red  Jacket  Mfg.  Co.,  Davenport,  low* 
F.    E.    Myers  &   Bro.,   Ashland,   Ohio. 

Knife   Polish 

London  Emery  Works,  London,  Eng, 
Ladders 

Stratford  Mfg.  Co.,   Stratford,  Ont. 
Ladders — Shelf 

Hamilton    Brass    Mfg.    Co.,    Hamilton. 

F.    E.    Myers  &   Bro.,    Ashland,   Ohio. 

Richards-Wilcox  Mfg.  Co..  Aurora, 
OL 
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Lamps,  Acetylene 

Maple   City  Mfg.   Co.,    Monmouth,   111. 
Lampblack 

The    L.    Martin   Co.,    New   York. 

Wilckes  Martin  Wilckes  Co.,  New  York 

Lanterns 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

E.  T.    Wright    &    Co.,    Hamilton. 

Lawn     Fencing 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

McGregor   Banwell   &  Co.,   Walkerville 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn   Mowers 

D.   Maxwell  &  Sons,   St.   Mary's.   Ont. 

Supplee    Hardware    Co.,     Philadelphia 

Clipper  Lawn   Mower  Co.,    Dixon,    111. 

S.    P.   Townsend   &  Co.,   Orange,   N.J. 

Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Lawn    Swings 

F.  E.    Myers  &   Bro.,    Ashland,    Ohio. 
Stratford  Mfg.   Co.,    Stratford,   Ont. 

Lightning    Rods 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont. 

Locks,    Knobs,    Escutcheons,    etc. 

Belleville    Hdw.    and    Lock   Mfg.    Com- 
pany,   Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.    &   F.   Corbin,    New   Britain,    Conn. 

May  ft  Padmore,    Birmingham,   Eng, 

National    Hardware    Co.,    Orillia. 

Peterborough    Lock    Mfg.    Co.,    Peter- 
borough,   Ont. 
Lumbering    Tools 

Pink,  Thos.,  &  Co.,  Pembroke,  Ont 
Manufacturers'   Agents 

Gibb,    Alexander,    Montreal. 

Mcintosh,    H.    F.,    &   Co.,    Toronto. 

Western    Distributors   Ltd.,    Saskatoon. 

Mantels    and    Grates 

The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor,  Ont. 

Match    Boxes 

Stover    Mfg.    Co.,    Freeport,    111. 
Metals 

Canada    Metal    Co.,    Toronto. 
Caverhill,    Learmont  &   Co.,   Montreal. 
Gibb,   Alexander,   Montreal. 
Henderson    &    Richardson,    Montreal. 
Leslie,  A.  C,  &  Co.,  Montreal. 
Lysaght,   John,    Bristol,    Eng. 
Magnolia    Metal    Co.,    Montreal. 
McKechnie  Bros.,   Birmingham,   Eng. 
Nova  Scotia  Steel  and  Coal  Co.,    New 

Glasgow,    N.S. 
Samuel,    Benjamin   &   Co.,    Toronto. 
The  Sheet  Metal  Products  Co.of  Canada 

Ltd.,  Montreal,  Toronto,  Winnipeg 
Tallman  Brass  &  Metal  Co.,  Hamilton 
Thompson,  B.  &  8.  H.  ft  Co., Montreal 

Metal  Lockers 

Canada  Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
Dennis  Wire  &  Iron  Co.,  London,  Ont. 

Metal  Shingles,  Sidings,  Etc. 
Gait  Art   Metal   Co.,   Gait. 
Metallic  Roofing  Co.,   Toronto. 
Metal  Shingle  and  Siding  Co.,  Preston. 

Metal    Polish,    Emery    Cloth,    Etc. 
Oakey,  John,  &  Sons,  London,  Eng. 
John    C.    Wilson,    Ottawa. 

Metal    Stove   Fronts 

Canada  Foundry  Co.,   Ltd.,  Toronto, 
Mop    Holder 

Theo.   J.    Ely   Mfg.   Co.,   Erie,   Pa. 
Mop    Wringers 

White    Mop   Wringer   Co.,    Fultonville, 
N.Y. 

Nail    Pullers 

The    Bridgeport    Hdw,    Corp.,    Bridge- 
port,   Conn. 
Smith  Hardware  Co.,   Montreal. 

Nails,    Wire 

Laidlaw   Bale-Tie  Co.,  Hamilton,   Ont 

Parmenter  ft  Bulloch  Co.,  Gananoque. 

P.  L.  Robertson  Mfg.  C,  Milton,  Ont. 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Oilers 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Hero    Mfg.    Co.,    Philadelphia. 

Maple  City  Mfg.   Co.,   Monmouth,    IIL 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Wright,   E.  T.  ft  Co.,  Hamilton,  Ont. 

Oil    Stones 

Canadian  Hart  Wheels,  Hamilton,  Ont 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil    Stores 
McClary    Mfg.    Co.,    London. 
Queen    City   Oil    Co.,   Toronto. 


Oil   Tanks 

Bowser,    8.    F.,    &    Co.,    Toronto. 
Ornamental    Iron   and    Wire 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Dennis  Wire  &  Iron  Co.,  London,  Ont 
Packing 

Garlock    Packing   Co.,   Hamilton,    Ont. 
Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walkervile,  Ont. 

Brandram    Henderson,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Dougall    Varnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial   Varnish   and  Color  Co.,   Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin   &  Co.,   Toronto. 

Pinchin,    Johnson    Co.,    Toronto. 

Pratt    &     Lambert     Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard    Paint    and    Varnish    Works, 
Windsor,    Ont. 

G.     F.     Stephens    &     Co.,     Winnipeg, 
Man. 

Winnipeg   Paint   &   Glass   Co.,   Winni- 
peg. 
Paint    and    Varnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall   Varnish  Co.,   Montreal. 

Imperial    Varnish    &    Color    Co.,    Tor- 
onto. 

Perforated    Sheet    Metals 

Canada    Wire    and    Iron    Goods    Mfg. 

Co.,    Hamilton. 
Greening,   B.,   Wire  Co.,  Hamilton. 

Pig   Iron 

Henderson    &    Richardson,    Montreal. 
Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Samuel   Benjamin   &  Co.,   Toronto. 
A.   C.   Leslie  &  Co.,   Montreal. 

Pipe,    Wrought    Lead    and 

Galvanized 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Canadian  Tube  &  Iron  Co.,  Montreal. 

Pliers 

Henderson    &    Richardson,    Montreal. 
Smith    Hardware    Co.,    Montreal. 
Poultry   Netting 

Greening,     B„     Wire    Co.,     Hamilton, 

Ont. 
John   Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 
Pruning    Knives 

International    Tool    Co.,    Detroit. 
Pumps 
Canada    Foundry    Co.,    Ltd.,    Toronto. 
R.   McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 
Pumps,   Power 
Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 

Putty 

Brandram-Henderson   Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams  Co.,  Montreal. 
Pinchin-Johnson    &   Co.,    Toronto. 
Bat  Traps 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
Lovell    Mfg.    Co.,    Erie,    Pa. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 

Bazors 

Gillette  Safety  Razor  Co.,  Montreal. 
Greeff-Bredt    &   Co.,    Toronto. 
Jonathan    Crookes    &    Son,     Sheffield, 

Eng. 
Dorken    Bros.    ft    Co.,    Montreal. 
Jas.    Hutton   &   Co.,    Montreal. 
Kample   Bros.,    New   York. 

Bazor   Hones 

Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 

Razor    Strops 
J.   R.  Torrey  ft  Co.,   Worcester,  Mass. 

Registers 
Jas.     Stewart    Mfg.     Co.,    Woodstock, 

Ont. 
Canadian    Ferrosteel    Co.,    Bridgeburg. 

Bivets 

Steel    Co.    of   Canada,    Hamilton. 

Parmenter  ft  Bulloch  Co.,  Gananoque. 

P.   L.   Robertson   Mfg.   Co.,   Ltd.,   Mil- 
ton  West,    Ont. 
Roofing   Supplies 

Barber   Asphalt   Co.,    Philadelphia. 

Brantford    Rooting    Co.,    Brantford. 

Canadian    Supply   Co.,    Toronto. 

Dominion     Roofing     Co.     of     Canada, 
Ltd.,   Toronto. 

Gait  Art   Metal   Co.,    Gait,   Ont. 

McArthur,    Alex.,    &    Co.,    Montreal. 

Metal    Shingle  ft   Siding  Co.,   Preston, 
Ont. 


Metallic   Roofing  Co.,   Toronto. 
United    Roofing    &    Mfg.    Co.,    Phila- 
delphia,  Pa. 
Winnipeg   Paint  &    Glass   Co.,    Winni- 
peg. 
Rope 

Independent    Cordage    Co.,    Toronto. 
Rules  and   Gauges 
Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin   Rule  Co.,   Windsor. 
Saws 

Atkins,    E.    C,    &    Co.,    Indianapolis, 

Ind. 
Disston,  Henry,  &   Sons,   Philadelphia. 
Drabble   &    Sanderson,    Sheffield,    Eng. 
Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 
Simonds  Canada  Saw  Co.,   Montreal. 
Spear    &    Jackson,    Sheffield,    Eng. 
Scales 

Aylmer  Pump  &  8cale  Co.,  Aylmer, 
Ont. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Renfrew  Scale  Co.,   Renfrew,   Ont. 
Screen    Door    Sets 

P.    &   F.   Corbin,   New   Britain,   Conn. 

Stanley   Works,    New   Britain,    Conn. 
Screws,   Nuts,   Bolts 

National    Acme    Mfg.    Co.,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Screws,  Wood 

P.    L.     Robertson    Mfg.     Co.,     Milton, 

Ont. 
Steel  Co.   of  Canada,  Hamilton. 
Scythe    Stones 

The  Carborundum  Co.,  Niagara  Falls, 
New    York. 

Shears,   Scissors 

Acme  Shear  Co.,  Bridgeport,  Conn. 

R.   Heinisch's  Sons  Co.,   Newark,   N.J. 

Henry  T.  Seymour  Shear  Co.,  New 
York. 

J.  Wiss  &  Sons  Co.,  Newark,  N.J. 
Shelf    Boxes 

Cameron     &     Campbell,     Toronto. 
Shellacs 

Berry   Bros.,    Walkerville. 
Shovels    and    Spades 

Spear    &    Jackson,    Sheffield,    Eng. 
Sieves   and    Screens 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

Silverware 

McGlashan,  Clarke  Co.,  Niagara  Falls. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 

Sprayers 

T.    Collins    Mfg.    Co.,    Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.    T.    Wright    &    Co.,    Hamilton. 

Spramotor  Co.,  London. 
Springs 

B.     Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 
Spring    Hinges,    Etc. 

Chicago  Spring  Butt  Co..  Chicago,  m. 

Standard   Mfg.    Co.,    Shelby,   Ohio. 
Stains,    Shingle 

Berry   Bros.,    Walkerville. 
Stains,   Wood 

Berry   Bros.,   Walkerville. 
Staples 

B.    Greening    Wire  Co.,  Ltd.,  Hamilton 
Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Steel — High  Speed 
Alexander   Gibb,    Montreal. 
Henderson   &   Richardson,    Montreal. 

Steel — Cold    Rolled    Strip 

Morris  ft   Bailey   Steel  Co.,    Pittsburg. 
Stencils 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,    Toronto,   Winnipeg 

E.  T.    Wright  &  Co..   Hamilton,   Ont. 
Herod      Machine     &      Stamping     Co. 

Brantford. 

Store    Ladders 

Hamilton  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stoves,   Furnaces 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,    London,    Ont. 
Pease   Foundry   Co.,   Toronto. 
D.    J.    Barker   &    Co..    Picton. 
Tacks 

The  Steel  Co.  of  Canada,  Ltd., Ham- 
ilton. 

Tapes 

Jas.  Chesterman  &  Co.,  Sheffield,  Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont. 
Tiling— Wall  and   Floor 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 
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Tin    Plate 

Henderson    &    Richardson,    Montreal. 

A.  C.   Leslie  &  Co.,   Montreal. 

B.  &  8.  H.  Thompson  &  Co.,  Mont- 
real. 

M.  &  L.  Samuel,  Benjamin  ft  Co., 
Toronto. 

Tools 

The  Chapin  Stevens  Co.,  Pine  Mead- 
ow,  Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Spear    &    Jackson,     Sheffield,    Eng. 

Allan    Hills    Edge    Tool    Co.,    Gait. 

Armstrong    Bros.    Tool    Co.,    Chicago. 

Robt.    Sorby    &    Sons,    Sheffield. 

Stanley  Rule  &  Level  Co.,  New 
Britain. 

International    Tool    Co.,    Detroit. 

Tools — Metal    Workers' 

Brown-Boggs   Co.,    Hamilton. 
Tool  Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther   Grinder   Mfg.    Co.,    Milwaukee. 
Richards-Wilcox     Mfg.     Co.,     Aurora, 

Trucks 

Aylmer    Pump    &    Scale    Co.,    Aylmer. 

Ont. 
Renfrew    Scale    Co.,    Renfrew,    Co. 

Varnishes:     See  Paints 

Berry  Bros.,  Limited,  Walkerville,  Ont 

Dougall    Varnish    Co.,    Montreal. 

Glidden  Vamish  Co.,  Toronto. 

International    Varnish    Co.,    Toronto. 

Pratt  &  Lambert,  Bridgeburg. 
Ventilators 

Harris,  J.  W„  Co.,  Montreal. 
Vises 

Henderson    &    Richardson,    Montreal. 

Hollands   Mfg.    Co.,    Erie,    Pa. 

Chas.   Parker  Co.,   Meriden,   Conn. 

Prentiss  Vise  Co.,  New  Yot%, 
Washing    Machines,    Etc. 

J.   H.  Connor  &  Son.,  Ottawa,  Ont. 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

D.   Maxwell  &   Son,   St.  Mary's,  Ont. 

One    Minute   Washer  Co.,    Toronto. 

London  Foundry  Co.,  London. 
Wall   Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle   Irons 

Stover  Mfg  Co.,  Freeport,  111. 
Wagons — Children's 

Wodstock   Wagon    Co.,    Woodatock. 
Washers 

P.    L.    Robertson    Mfg.     Co.,    Milton. 

Ont. 
Steel  Co.    of  Canada,  Limited,  Hamilton 
White  Lead 

Brandram-Henderson     Co.,     Montreal. 
Steel  Co.    of  Canada,  Limited,  Hamilton 

Wholesale    Hardware 
Caverhill,    Learmont   ft    Co.,    Montreal 
Howland,  H.  S.,  Sons  &  Co.,  Toronto 
Lewis  Bros,  ft  Co.,  Montreal. 

Window    Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co. 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire   Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire  Door   Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire— Iron,    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 

Laidlaw  Bale-Tie  Co..   Hamilton,   Ont. 

£;   L.    Robertson  Mfg.  Co.,  Milton,  Ont. 

Steel  Co.    of  Canada,  Limited,  Hamilton 
Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd.. 

Watford,   Ont.  «■»««».  "«•. 

Canada  Wire  &  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wire    Goods 

Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 

Hamilton. 

Wire    Machinery 

Ed  Brand,  472  Moss  Lane.,  Manchester 
Eng. 

Wire    Products 

Andrews    Wire    Works,    Watford,    Ont. 
Wire   Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 

Jas.    Steele   Limited,   Guelph,   Ont. 
Wood    Finishes 

Berry   Bros.,    Walkerville. 
Wrenches 

Cochran    Pipe    Wrench    Co. 

Whitman  &  Bamea  Mfg.  Oo.,  Bt. 
Catharines. 

Bemis  ft  Call  Hdwe.  ft  Tool  Oo.. 
Springfield,    Mass. 


HARDWARE     AND     METAL 


Ross  Rifles  Please  Both  Purchaser  and  Seller 


*%***" 


280  Calibre 


HighVeloeity 


The  Rifles  are  good 
and  cheap  at  the 
price,  and  dealers 
make  a  reasonable 
profit  on  them. 


UP-TO-DATE  DEALERS  WON'T  REST 

until  every  customer  of  theirs  who  seeks  a  rifle,  and  can  afford  it,  has 
purchased  a  Ross  High  Velocity. 

THE  RETAIL  PRICE  IS  $70.00 

Dealers  make  their  profit  on  a  $70.00  sale  instead  of  on  $25.00  or  $35.00,  and 
and  the  customer  gets  a  rifle  of  which  he  may  well  be  proud.  For  accuracy 
and  power,  it  has  absolutely  no  superior.  Have  these  points  ever  occurred 
to  you? 

DISCOUNTS,  ETC.,  ON  APPLICATION 

THE  ROSS  RIFLE  CO.,    ::      QUEBEC,  QUE. 


ROBERTSON 

SOCKET  HEAD 


J 


WOOD  SCREWS 


GET 

OUR 

PRICES 


-in 


SEE 

THAT 

SQUARE 

HOLE 


T 


PAT.  FEB.  2,  1909 

HAND    DRIVERS,    YANKEE    BITS,    BRACE   BITS 
RIVETS,      BURRS,      WASHERS,      NAILS,     WIRE 

SEND  FOR  CATALOG 

The  P.  L.  Robertson  Manufacturing  Co.,  Limited,  -  Milton,  Ont. 

TORONTO  WAREHOUSE,  19  Jarvis  Street        -        F.  J.  Schuch,  Agent 

Montreal   Agent :  —  Edwin  Schofield,  Room   509    Canadian    Exprau  Building,    Montreal,  Que. 
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IF    ITS  AN 


r*  WDiMr.cn    1*-f 


WRINGER 


fexji 


A 


THAT'S  ALL  YOU   NEED  TO 
KNOW   ABOUT  A   WRINGER 

The  quality  goes  in    before  the 

name  goes    on.       Do    you 

handle  them?     If 

not,  why? 

LOVELY  MFG.  CO. 

□    ERIE,  PA.    U.S.A..  □ 


1 


xsjkJkSsxr^rszx'vv^V'C^r^ 


C 


HICflC 

irere  mm 


O 


TRADE    BUILDING 

Have  you  a  stock  of  Spring  Hinges  that 
have  distinctive  selling  features  which  your 
salesmen  can  offer  and  which  would  make 
|fc,  the   prospective    purchaser 

^  buy  them  and  no  other? 


Chicago  "Relax" 
Spring  Hinges 

are  in  great  demand.  They 
are  substantial  in  construc- 
tion and  readily  applied. 
The  EXCLUSIVE  FEA- 
TURE of  spring  action 
release,  allowing  the  door 
to  be  placed  at  any  desired  position  and  auto- 
matically re  engaging  when  the  door  is 
closed,  is  of  recognized  merit  and  utility. 

S  -nd  for  Catalogue  M  26.   It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

Chicago  Sprhj^'Btttt  (Tompatva 


CHICAGO 


NEW   YORK 


GOLD    MEDAL   WORLD'S   EXPOSITION,   BRUSSELS,    1910 


Valve  Discs 


For  long  and  satisfactory 
service,  nothing  to  equal 
them  has  ever  been  made. 


PRACTICALLY 


INDESTRUCTIBLE1 


/Manufacture*   sofeFTy    THE    GUTTA    PERCHA    &    RUBBER     MFC.    CO.    OF  TORONTO,  LIMITED 
Toronto  Montreal  Halifax  Winnipeg  Calgary  ^       Vancouver 


MEASURING     TAPES     with     SnAtanfatflGOtlAs     READINGS 


An  improvement  originated  and   brought  out  a   few   years  ago   by 


/UF/C/N 


/(/FK/N 


PATENTED  IN  CANADA  AND  ENGLAND 

U.S.  Patent  pending. 

Measuring     Tapes    always    embody    the    latest     improvements,     and    are     leaders     of    the     field    because  they 
have  always  given  satisfaction. 

Tff£ /ufkin Rule t?o.  of(?ANAi>AUrj>. 

—  WlNDSOJtONT. 
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If    he    does accept ;    you    will 
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FIGURE  IT  OUT  YOURSELF! 


THE  proposition 
is  so  simple  that 
it  hardly  needs 
figuring.  It  is  sim- 
ply this:  Most  of 
the  ready  roofings 
on  the  market 
have  a  smooth 
surface  which  re- 
quires painting 
every  year  or  two. 


Amatite  has  a  real  mineral  surface  which 
needs  no  painting. 

The  cost  is  about  the  same. 

The  smooth  surfaced  roofings  are  sold 
largely  because  people  do  not  know  that 
there  is  a  ready  roofing  on  the  market  which 
will  give  just  as  good,  if  not  better,  service 
without  paint  and  without  attention. 

If  you  buy  a  roofing  that  needs  painting 
you  must  figure  on  the  expense  of  paint 
and  the  labor.  If  you  neglect  to  paint  it 
the  roof  soon  falls  apart. 

Anyone  who  will  spend  a  few  moments 
investigating  the  proposition  cannot  help 
but  decide  on  Amatite.  Sample  and  book- 
lets free  on  request. 

THE    PATERSON 

LIMITED 

MONTREAL 
VANCOUVER 

MM 

ST.    JOHN,    N.  B.  //     Wl 

HALIFAX,    N.  S.  //// 
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Get  the  Boy  Scouts  Interested 

in  Your  Store 


Secure  a  lot  of  growing  customers  and  you  are  sure  of  a  growing  trade. 

The  boys  who  to-day  buy  fish-hooks,  jack-knives  and  25c.  baseballs  will 
soon  be  buying  Gillette  Safety  Razors,  tools,  and  baseball  outfits  of  National 
League  quality. 

A  few  years  more  and  you'll  be  selling  to  these  same  chaps  such  things 
as  ranges,  lawn  mowers,  wall  paper  and  the  thousand  and  one  other  things 
that  are  needed  in  a  new  home. 

If  you  are  looking  to  the  future  it  certainly  pays  to  cultivate  the  trade 
of  the  boys  and  young  men.  Keep  tab  on  those  who  will  soon  be^eeding  a 
razor,  and  get  them  interested  in  the  GILLETTE. 

The  mechanical  perfection  of  the  GILLETTE,  and  the  clean,  quick  way 
in  which  it  disposes  of  a  beard,  appeals  to  the  young  man  who  has  absorbed 
the  Boy  Scout  ideas  of  efficiency  and  quick  action.       And  once  he  sets  his 
heart  on  a  GILLETTE,  he'll  never  be  quite  happy  till  he  gets  it. 

Then  you'll  have  him  coming 
back  regularly  for  new  blades,  mak- 
ing it  very  easy  to  keep  in  touch 
with  him  and  hold  his  ever-growing 
trade. 

Try  it — it's  a  sound  business 
policy. 


Gillette  Safety  Razor  Co. 

of  Canada,  Limited 

Office  and  Factory : 

THE  NEW  GILLETTE  BUILDING 
ST.  ALEXANDER  STREET,  MONTREAL 


"Qillefte 


KNOWN  THE 


WORLD  OVER 
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A  few  of  our  beautiful  line  of 

Cut  Glass  Knobs 


HIGH-CLASS      BUILDERS' 

H  A  R  D  W  A  R  E  of  all  kinds  for 

high-class  buildings,  banks,  offices, 

residences,  etc. 

The  Belleville  Hardware  and  Lock  Manufacturing  Go. 

LIMITED 


Head  Office  and 
Factory 


BELLEVILLE 
Canada 


HICMC 

irare  up 


A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  sales- 
man can  offer  and  which  would  make  the  pro- 
spective purchaser  buy  them 
and  no  other? 

Chicago  "Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability 
and  finish  of  this  article  are 
unsurpassed,  and  in  consid- 
eration of  prices  that  are  conservative  in 
respect  to  value,  the  up-to-date  dealer  cannot 
afford  to  neglect  this  profitable  business. 

Send  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

Chicago  Spring ^uitjEomparj£, 


CHICAGO 


NEW  YORK 


Made  by 

North  Bros. 
Mfg.  Co. 

PHILADELPHIA,  PA. 


A  New  Line 

"Yankee"  Plain  Screw  Drivers 

Strong,    durable,    well  balanced    tools,    of   the   same   high 
quality  of  material  and  workmanship  as  other  "Yankee" 
Tools,  which  to-day  are  without  equal. 

The  blade  and  ferrule  are  highly  polished,  the 
handle  of  hardwood,  finished  in  dull  black, 
making  a  handsome  appearance. 

Each  tool  is  thoroughly  tested  and  the 
blades  positively  guaranteed    not 
to  turn  in  the  handle. 

Your  Jobber  Will  Supply  You 

No.  90,  Standard  Style,  Four- 
teen Sizes,  2  to  30  in. 

No.  95,  Cabinet  Style, 
(Slim  Blade) 
Eleven  Sizes,   2$ 
to  15j  in. 
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MOTOR    BOATING 

Will  be  more  popular  than  ever  this  season 


THIS  year  promises  to  be  a  record  year  in  the  motor  boat  field.  When 
the  season  opens  there  will  be  a  large  number  of  new  boats,  and  old 
boats  fixed  up.  What  are  you  doing  to  reap  the  benefit  of  this  trade  ? 
Every  wide-awake  dealer  should  stock  motor  boat  supplies  and  marine  hard- 
ware. We  carry  the  largest  stock  of  accessories  in  Canada.  Our  Motor  Boat 
Accessory  Catalog  is  ready  for  mailing  ;  a  card  asking  for  Catalog  H.  24  will 
bring  it  to  you. 

If  you  are  interested  in  Marine  Engines  you  should  have  our  Catalog  H  23. 

WHEN   WRITING   FOR    CATALOGS    ADDRESS    OUR    NEAREST    BRANCH. 


The  Canadian  Fairbanks -Morse   Co., 

LIMITED 


MONTREAL 
ST.  JOHN 
OTTAWA 


TORONTO 

WINNIPEG 

CALGARY 


SASKATOON 

VANCOUVER 

VICTORIAl 


Th. 


S.  M.  P. 


Galvanized    Garbage    and 
AsK   Cans 

For  Summer  Use!     A  Perfectly  Sanitary  and  Odorless  Garbage  Can. 


The  Seamless  Covers  are 

stamped  from  one  piece  of  heavy 

metal,  and  are  both  strong 

and  durable! 


With  Slip-over  cover,  and 
bail  handles  tor  carrying. 


Prices  on  application 


Nos 1  2  3 

Inches 12xl3|  13$  x  15  15  x  17i 


With  wooden  ribs,  and  side 
handles. 

Nos 4  5 

Inches  14$  x  20£  17  x  26$ 


TKe   SKeet    Metal    Products    Company 


OF  CANADA 


MONTREAL 


SUCCESSORS  TO 

KEMP  MANUFACTURING  COMPANY 

TORONTO 


LIMITED 


WINNIPEG 
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Hardware  Dealers  in  every  town  should  stock 
these  Tool  Kits. 

Every  owner  of  an  Automobile  will  buy  one  if 
it  is  drawn  to  his  attention;  He  needs  the  Tools, 
and  he  can  appreciate  their  immense  value  to  him 
in  case  something  goes  wrong  when  on  the  road. 


AUTOMOBILE 
TOOL  KITS 


They  Solve  the  Tool  Problem 

The    Automobilist    can   be    sure    that    he    possesses   all  the 
tools   likely  to   be  required  when  he  owns  one  of  these  kits. 


In  Bound 
Canvas  Rolls 

Each  Tool  in 

a  Separate 
Compartment 


VICTOR  KIT  No.  1 

The  most  complete  and  practical  Kit  made.  Contains  16 
pieces,  and  includes  every  tool  necessary.  Unquestionably 
as  fine  a  set  of  tools  as  ever  carried  by  an  automobile. 


VICTOR  KIT  No.  2 

A  cheap  Kit,  which  contains  all  the  tools  likely  to  be 
needed.  The  tools  are  high-grade,  and  the  kit  is  not 
equalled  at  the  price.     Contains  14  pieces. 


These  Goods  Need  Only  be  Shown  to  Sell— Think  of  the  Chance  to  Sell  a  Dozen  or 
More  Tools  at  One  Transaction— at  a  Good  Profit 

GET    OUR    CIRCULARS    AND    PRICES 

LEWIS  BROS.,    LIMITED,    MONTREAL 


OTTAWA 


TORONTO 


VANCOUVER 
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OUR  ROPE  IN  YOUR  WINDOW 

To  Make  the  Most  of  a  Good  Thing—Push  It 

An  increasing  number  of  dealers  are  learning  that  Plymouth  rope  sales 
bring  satisfied  customers,  permanent  trade,  the  reputation  of  handling 
the  best,  and  lasting  profits. 

PLYMOUTH  ROPE 

1  "The  Rope  You  Can  Trust" 

does  all  this  because  it  is  a  specialty — the  one  best  ropei 

To  help  dealers  make  the  most  of  Plymouth's  advantages  we  have  ar- 
ranged a  practical  advertising  and  selling  service — furnished  and  de- 
livered free  to  every  Plymouth  dealer.  This  will  mean  still  more  good 
customers  for  good  rope — for  you  if  you  want  them. 


Better  write  us  now  for  prices  and  further  informat- 
ion.     Service  ready  to  deliver  in  a  few  days. 


INDEPENDENT  CORDAGE  CO.,  LIMITED 

Canadian  Sales  Agents 

55  COLBORNE  STREET,  TORONTO,  CANADA 

Stocks  at  TORONTO,  MONTREAL,  HALIFAX,  ST.  JOHN,  WINNIPEG,  VANCOUVER 
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The  New  Bulb 
with  its  Parts  Assembled 


The  Season  for  Bath  Sprays 
Is  Here  Again 

H  The  refreshing  effects  of  shower  bathing  are  best  had 
when  the  flow  of  the  shower  is  gently  regular,  for  nothing 
is  more  annoying  to  the  bather  than  to  have  the  flow  of 
water  jerky  and  frequently  stop  on  account  of  the  bulb 
blowing  off  the  faucet. 

H  The  Sternau  Holdfast  Bulb,  just  patented,  insures  free- 
dom from  the  annoying  features  mentioned  above,  as  it 
will  remain  on  the  faucet  under  the  strongest  pressure  of 
water. 

IT  This  new  bulb  has  another  very  desirable  feature  in 
that  its  construction  is  practically  indestructible. 

1T  Each  Sternau  Bath  Spray  is  fitted  with  the  new  bulb, 
which  will  readily  appeal  to  those  desiring  a  Bath-Spray. 

*i  Send  for  prices  and  full  particulars  regarding  our  co- 
operative plan  for  promoting  your  sales. 

S.  STERNAU  &  COMPANY 


Office  And  Factory : 
John  and  Gold  St*.,  Brooklyn,  N.  Y. 

The  New  Bulb 
with  its  Parts  Disjoined 


Some  of  the  Different  Style 
STERNAU  BATH-SPRAYS 


New  York  Showroom*: 
305  Broadway,  N.  W.  Cor.  Duane  St. 

This  Rubber  Top 
whenever  neces- 
sary can  be  re- 
newed at  a  small 
cost  and  adjusted 
easily  by  anyone. 


The  top  is  made  in 
two  sizes,  thus  mak- 
ing it  possible  to  use 
the  bath-spray  on 
any  size  faucet. 


The  Brass,  Nickel- 
plated  Ring  and 
Chain  which  hold 
the  bulb  securely 
to  the  faucet. 


The  Brass,  Nickel- 
plated  Bulb,  practi- 
cally indestructible; 
will  resist  the 
strongest  pressure 
of  water. 
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The  Steel  Company,  Limited 


WIRE 


Oiled  and  Annealed  Wire,   Barbed  Wire 

Galvanized  Coiled  Spring  Wire 

Wire  Nails,    Fence  Staples,    Tacks 

Wood  Screws,  Machine  Screws 

Stove  Bolts,    Tire  Bolts 

Rivets  and  Burrs 


Bar  Iron,    Bar  Steel 

Tiger  White  Lead 

Bolts  and  Nuts 

Horse  Shoes,    Horse  Nails 


DISTRICT  SALES  OFFICES: 

HAMILTON  TORONTO  MONTREAL  WINNIPEG 

VANCOUVER,  B.C.  VICTORIA,  B.C.  ST.  JOHN,  N.B.  HALIFAX,  N.S. 
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iffi&fr** 
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Feature  Samson  Sporting  Goods 

Let  your  customers  know  that  you  handle  this 
profitable  and  satisfying  line.  The  selling  of 
Samson  Sporting  Goods  will  attract  a  line  of 
customers  well  worth  having.  Guaranteed  re- 
liability, service  and  value  are  three  reasons 
why  you  should  feature  Samson  Sporting 
Goods.     Let  us  have  your  order  to-day. 


h.  s. 


We    Ship 
Promptly. 


HOWLAND,  SONS  &  CO.,  LIMITED 

WHOLESALE   HARDWARE 

TORONTO 

Graham  Nails  are  the  Best 


Our  Prices 
are    Right. 
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?  ?  WHY  ?  ? 

Why  does  "CRESCENT   BRAND"  BUILDERS' 

HARDWARE  have  the  biggest  sales? 

Why  are  "CRESCENT  BRAND"  FINISHES  the 

most  sought?  after ?????? 

Why  is  it  that  the  majority"ofPdoors  put  up  to-day 
swing  on  "CRESCENT  BR  AND"  "HINGES  ?????? 

?  ?  WHY  ?  ? 

Canada  Steel  Goods  Co.,  Limited,        -        Hamilton,  Canada 

"STANDARD"  WICKLESS  BLUE  FLAME" 

OIL  COOK  STOVES 

i«,  "' "S£  '"^ISf?— —      ""ai'e  on  tne  "  gravity  feed "  principle 
|HMfiglnH#  SIMPLE  AND  EASY  TO  OPERATE. 

"Sem.dffl^J^*'^     **  •■•  ^l^ni         Solves  the    problem    of    economical  cooking 
JSi™  s£H>'   ,:"gSifc J  *n  country  homes  and  surburban  residences. 

Sizes  1,  2  and  3  Burners 

We  have  also  in  stock 

"Buckeye  Junior"  Gasoline  Stoves 
"  Summer  Girl "  Oil  Stoves 

"  German  Oil "  Oil  Stoves 

"Eagle"  Oil  Stoves,  Etc. 

WRITE      FOR      P  R  I  C  E8.  German  Glass  Bottom  Stove 

THE  THOS.  DAVIDSON  MFG.  COMPANY,  Limited 

MONTREAL  -  -  TORONTO  WINNIPEG 
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NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling   Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BaRNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


YALE 


No  Locks  are  Yale  Locks  unless  made  by  Yale  &  Towne 

You  will  find  that  it  pays 
you  to  carry  a  good  assort- 
ment of  Yale  night-latches, 
because  they  give  your  cus- 
tomers security,  while  the 
name  Yale  always  helps  the 
standing  of  the  store  that 
carries  Yale  goods. 


Yale  Cylinder 
Night-latch  No.  44 

A  combination  night-latch  and  dead- 
lock, offering  in  the  most  convenient 
form    the  highest  security  known. 

Back  up  our  Canadian  magazine  campaign 
with  good  store  and  newspaper  advertising. 
We  furnish  free  to  dealers: 


Window 
Displays 

ready  to  install, 
that  will  actu- 
ally sell  goods. 


Newspaper 
Advertisements 

ready  to  use  for 
your  own  local 
paper. 


Printed 
Matter 

for  you  to  send 
to  your  prospec- 
tive customers. 


Dealers'  Helps  are  shown  and  described  in  our  booklet 

"Suggestions  for  Selling  Yale  Night-latches." 

Send  for  this  and  for  our  booklet,  "Yale  in  Canada." 

Canadian  Yale  &  Towne  Limited 

Makers  of  YALE  Products  in  Canada:  Locks,  Padlocks, 
Builders*  Hardware,  Door  Checks  and   Chain  Hoists 

General  Offices  and  Works,  St.  Catharines,  Ont. 


C54-2 
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BRUSHES 


Assortments  of  Brushes  in  neat  dis- 
play boxes  convenient  for  the  Hard- 
wareman. 


Varnish  Brushes  that  re- 
tail for 

5c.  10c.  15c.  20c.  25c. 

at  a  good  profit  for  the 
Hardware  dealer.  Can 
be  bought  through  your 
Jobber  or  from 


MEAKINS  &  SONS 


TORONTO 


HAMILTON 


WINNIPEG 


"THE  NAME'S  THE  GUARANTEE" 


BACKED  BY 


1 30  Years'  Experience 


>^.WWW>*/W^./W/^/^^^^^^^^ 


171-A  Secret  Process  VANADIUM  Steel 

(Also  Straight  Back) 

=====  Extract  from  The  LONDON  DAILY  TELEGRAPH  ============= 

WHICH    SPEAKS    FOR    ITSELF 

As  a  matter  of  fact,  the  trade  of  which  Sheffield  is  the  centre  has  in  the  last  year  or  two  fought — 
and  won — a  notable  fight.  Germany  was  a  formidable  competitor;  America  n  yet  more  serious  one,  In 
the  matter  of  tools,  and  especially  SAWS.  The  English  makers  set  themselves  to  meet  this  sharp 
rivalry,  availing  themselves  of  a  superior  position  alike  in  materials  and  highly  specialized  skill.  They 
took  full  advantage  of  the  technical  schools,  with  their  scientific  teaching  as  to  metals  and  the  treat- 
ment of  steel,  and  paid  more  attention  than  they  have  ever  done  before  to  design  and  finish.  Their 
energy  and  enterprise  won  prompt  recognition  from  the  buyers  for  the  retail  trade,  and  within  very 
recent  days  they  have  enjoyed  the  spectacle  of  seeing  the  agent  of  one  of  the  most  noted  firms  of  tool- 
makers  in  the  United  States  coming  over  to  make  a  tour  of  Inquiry  as  to  what  had  come  over  English 
trade  that  they  had  lost  It  so  entirely.  The  British  manufacturers  had,  moreover,  proved  conclusively 
that,  quality  for  quality,  their  products  had  nothing  whatever  to  fear  on  the  Important  matter  of  retail 
selling  price,  and   their  victory  was  complete. 

IF  you  are  not  handling  our  Saws  and  Edge  Tools,  you  are  paying  more  for  inferior  goods. 


Does  it  pay  you  ? 


Henderson  &  Richardson 

Board  of  Trade  Building,  MONTREAL 


Spear  &  Jackson,  Ltd 

SHEFFIELD,  England 


10 
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Sell  GLUE  in  packages-it  means  less  handling-more  profit 

BRANTFORD 

ALL  AROUND 

GLUE 

weighed  and  wrapped  ready  to 
hand  over  the  counter. 

NO  MUSS— NO  FUSS- 
NO  LOSS  OF  TIME 
V4.  pounds,   %  pounds,  pounds. 
Everybody's  Glue  Size,  in  pounds 
only. 

The  quality  is  there  and  will  be 
maintained. 

ASK   YOUR  JOBBER  FOR  PRICES 
AND  DISCOUNTS 

PROTECT  your  show-case*  by 
using  the 

BRANTFORD    COIN 
MAT 

same  as  cut  at  left  in  Blue 

and   Orange. 

WRITE    US    FOR    ONE. 

CANADA  GLUE  CO. 

LIMITED 
BRANTFORD,  ONT. 

Manufacturers  of  Glue  and 
Gelatine  of  all  kinds  and  for 
all  purposes. 


THE    SALES    OF 


HARRIS  HEAVY  PRESSURE 

BABBITT  METAL 

ARE  INCREASING  BY  LEAPS  AND  BOUNDS 


Harris  Heavy  Pressure 

IS 

A  High  Grade 

BABBITT    METAL 

at   a 

Medium    Price 


Harris   Heavy  Pressure 


£        '* 


V 


The  Babbitt  Metal  without  a 
fault 


Harris  Heavy  Pressure 

is  Recognised  as 
THE  BEST 

BABBITT  METAL 
for  all 
General  Machinery  Bearings 


Mr.    Hardwareman ! 

Are  you  getting  your  share  of  the  Babbitt  Trade?     If  not,  write  us  for  prices. 

THE   CANADA   METAL    CO,  Limited 


rf«S  TORONTO 


73SK  WINNIPEG 
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Bull  Rings 


mas/t 


Perhaps  you  have  not  thought  of  Magnolia  Metal  in  connection  with  Bull  Rings — 
it  seems  to  be  just  the  thing.     It  is  also  good  for  piston  and  stem  rod  packing. 

MOBILE  LIGHT  AND  RAILROAD  COMPANY. 

Mobile,  Ala.,  January  12th,  1912. 
Gentlemen, — In  answer  to  your  inquiry  of  January  2nd,  will  state  that  the  Magnolia  Metal  put 
in  our  Bull  Rings  two  years  ago  is  giving  perfect  satisfaction.  The  metal  has  worn  about  1/32  in.  on 
the  bottom  in  that  time.  The  ring  is  58  in.  in  diameter  and  11  in.  of  bearing  surface.  Two  days  were 
used  in  the  job  of  removing  the  ring,  preparing  it  for  filling  and  turning  it  in  a  lathe  to  fit  cylinder  after 
it  was  poured.     If  the  above  is  of  any  use  to  you,  you  may  use  it  any  way  you  like. 

Respectfully, 

C.  MANKER, 

Engineer  Power  Station. 

The  method  employed  in  applying  Magnolia  as  described  by  Mr.  Manker  will 
be  sent  to  anyone  desiring  the  information. 


SPECIAL  OFFER 

PRACTICAL  ENGINEER  POCKET  BOOK,  680  pages, 
over  2000  subjects.  Price  40c.  post  paid.  We  do  not 
aim  to  make  a  profit  on  these  books.  We  buy  them  in 
large  quantities  as  an  advertising  medium  and  give 
Engineers  benefit  of  low  price.  They  are  highly 
spoken  of  by  Engineers.     Address  Montreal  office. 


SOLD   BY   LEADING   DEALERS  EVERYWHERE   OR  BY 

MAGNOLIA  METAL  CO. 

225    ST.    AMBROISE    STREET,    MONTREAL 

NEW  YORK  CHICAGO 


r&RARMS(b 


q  Right  in  every  hardware  store  is  the  most  logical  place  for  a  line    of    reliable,    accurate,    and 
moderate-priced  single  guns.  • 

For  ridding  premises  of  pests — snakes,  rats,   chucks  and  the  many  kinds  of  crop  and  poultry  de- 
stroyers, the  Harrington  &  Richardson  single  guns  are  specially  suited. 

q  There  is  a  large  and  growing  demand  for  an  economical  and    efficient   weapon    for    just    that 
purpose,  as  well  as  for  occasional  hunting. 


Here's  the  gun 


TRADE 


Specifications,   12  to  28  gauge — 26  to  32  inch    barrel— ejecting  or  non-ejecting— f'ne  black  walnut  slock— hard 
rubber  butt   plate — weight   5Ja   to  6H  lbs.,  according  to  gauge  and  barrel.    For  black  or  smokeless  powder. 

q  These  guns  are  quick  sellers.  They  are  made  and  sold  under  the  broad  H.  &  R.  guarantee  of 
quality,  reliability  and  satisfaction.  With  a  few  of  these  H.  &  R.  guns  in  stock,  the  hardware 
dealer  is  equipped  for  a  profitable  and  increasing  trade. 

Our  4:0-page  catalogue  is  yours  for  the  asking.    It  contains  valuable  selling  points  for  every  hard- 
ware dealer,  and  shows  the  complete  H.  &  R.  line.      Ask  for  it  now  while  you  think  of  it. 

Harrington  &  Richardson  Arms  Co.,  ZZZ5J5X2. 
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MAYMORE 


INSIDE 

LOCK 

SETS 

A 

SPECIALTY 


HARDWARE 


No  7968 
Write    for    Particulars    of    Complete    Line,   to 

THOMAS.  W.  KIRBY 

YONCE    ST  ARCADE    TORONTO 

MANUFACTURED    BY 


Hi 


ENG 


'NORCROSS"  CULTIVATOR-HOES  &  WEEDERS 

MR.  DEALER  : 

Do  you  ap- 
preciate QUALITY 
and  DISTHICTIIE- 
NESS? 

We  have  had 
20  years'  ex- 
perience in  the 
exclu  sive 
man  u  f  acture 
of  this  one  line 
and  guarantee 
our  goods  to 
out-class  all 
imitations  on 
the  market. 

W  e  have 
nearly  300  re- 
gular jobbing 
customers     i  n 

"  WE  MAKE  NOTHING  ELSE 

AND  OUR  GOODS  SHOW  IT" 

Our  5-prong  is  the  only  one  having  detachable  ferrule  (Pat'di  pro- 
viding for  attaching  Cultivator  to  Wheel  Plows. 

Our  new  3-prong  is  a  modification  in  size,  weight  and  cost  cheap 
as  the  common  hoe  in  price  and  pays  a  greater  profit. 

ANY  WOMAN  CAN  USE  THIS  WITH  EASE 

Our  Midget  is  the  greatest  of  all  Flower  Weeders. 

Our  line  is  complete.     Weights — 3  lbs..  2  lbs..  12  oz. 

Canadian  Jobbers  who  handle  the  "Norcross"  line  are  :  J.  H. 
Ashdown  Hdw.  Co..  Ltd.,  Winnipeg  :  Merrick-Anderson  Co..  Win- 
nipeg:  McLennan,  McFeely  &  Co.,  Ltd.,  Vancouver.  B.C.:  Lewis 
Bros..  Ltd..  Montreal:  The  Eureka  Planter  Co.,  Ltd.,  Woodstock,  Ont.; 
Jas.  Simmonds  Co..  Halifax  and  Dartmouth.  N.S. 

Write  them  for  Circular     ar<a  Prices 


C.  S.  NORCROSS  &  SONS. 


BUSHNELL,  ILL.,  U.S.A. 


Patentees  and  Sole  Manufacturers. 


SCREW   PLATES 

in  BOXES   and  ROLLS 

as  Accessories  to  Elgin  Wrenches. 


A  BOX  to  display  in  your  show-case  is  better  than  an 
Elgin  on  the  shelf,  for  a  1.000,000  USERS  will  want  the  Ac- 
cessories when  they  know  they  will  fit  their  Old  Elgin 
(bought  since  '05.) 

Any  of  these  parts  sold  out  of  the  set  can  be  replaced 
from  your  jobber  by  mail. 

The  BOX  is  best  for  the  show-case. 


The  Leather  ROLL  is  best  for  the  consumer. 

Many  dealers  buy  of  each  to  give  customers  a  choice. 


The  price  is  the  same  for  either,  These  are  exceptionally 
attractive  to  old  Elgin  Users,  which  means  new  business  for 
you,  and  more  Elgin  only  business,  later  they  will  want 
Accessories  too. 

All  Jobbers  Can  Supply 

STAR  MANUFACTURING  COMPANY 

CARPENTERSVILLE,    ILL.,    U.S.A. 
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l-THE   DEFIANCE 

THE    MOST    POWERFUL 
REGISTER  IN  THE  WORLD 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG.  ONTARIO 


X  CELL  Dry  Batteries 

are  preferred  in  the 
West! 

Our  advertising  all  over 
the  West  has  helped  and  is 
helping,  but  the  battery  that 
we  are  putting  out  is  winning 
the  whole  field,  West. 

Recommend  to  your  trade 
our  No.  8  for  engine  work  and 
watch  your  sales  go  up. 

Western    Dealers 

Write  us  and  we'll  put 
you  in  touch  with  the  nearest 
jobber. 

CANADIAN    CARBON   CO.,   LIMITED 

WINNIPEG  MAN. 


E.  W.  HANNA,  President  and  Managing  Director 


There's    A    Better    Profit    Awaiting    YOU 

Seize    this    opportunity    and    write   us    for  catalog  on 

CHAMPION    RANGES 

Ranges  that  are  extremely  popular  wher- 
ever used — ranges  that  bring  the  dealer 
good  profits. 

The  Champion  Grate 

is  a  grate  which    is    patented    and   used 
only    on    this    range.       Crosswise,    non- 
warping,  easily  shaken,  more  open  sur- 
face and  a  clean  fire. 
Write  for  Catalogue  NOW. 

D.  J.  BARKER  &  COMPANY,  -  Picton,  Ontario 


Plumbers    and    other    mechanics    will    have 


FLUXITE 


I 


Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  1  will  sing  my  songs  to  thee; 
FLUXl  I  E. 


the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

Of    the    Jobbers    and    Factors    in    small   and    large   tins.     Remember  it  in   your  indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  212  Vienna  Rd.,  Bermondsey,  Eng. 

General  Representatives:  SAYWELL'S  SALESMEN.  61  Albert  Street,  Winnipeg. 
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WHITE   MOP 
WRINGER  CO 

FULTONVILLE, 
N.Y. 


NICKEL 

The  Canadian  Copper  Co. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Copper  Co. 


WRITE  US  FOR 
PARTICULARS  AND  PRICES 


General  Offices 

43  EXCHANGE  PLAGE 

NEW  YORK  CITY 


Put  the  FORD  to 


this  test. 


>v 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning1  Cutlerv 
6d.  and  is.   Canisters., 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS,  Limited 

Manufacturer*  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths  and   Papers,  etc. 

Wellington  Mills,  London,  England 


Take  an  ordinary  piece  of  wood, 
after  starting  the  screw  point,  do 
not  use  any  pressure  on  the  brace. 
After  the  lip  begins  to  cut,  count 
the  number  of  turns  it  requires  to 
bore  through  the  wood.  Then  do 
the  same  on  the  end  grain  of 
Hickory  or  any  hard  wood  you  wish. 

Then— try  any  other  Bit  you  may 
have   in    these   same   ways. 

Tin-  result  will  prove  our  claim 
that  the  Ford  is  the  fastest  boring, 
smoothest  working  and  most  accur- 
ate boring  Bit  yet  produced.  Give 
the    FORD    the    above    test. 

and  be  convinced  of 
its  superiority 

It  i>  universally  used  by  all  pro- 
gressive carpenters  and  electricians, 
and  i!s  almost  phenomenal  sale 
tells  the  story  of  its  practicability 
for    all    kinds    of    work. 

It  lioies  almost  twice  as  fast  as 
tin  average  bit  in  both  hard  and 
BOft  wood,  wet  or  di-y.  or  even 
Frozen.       It     is     unexcelled     for    the 

rn    t .    fussiest    work. 

No  clogging,  no  turning  off— a 
knot  can't  stop  it.  it  is  accurate  to 
il.r-  fraction  of  an  Inch.  The  FORD 
is    imitated    but    not     equalled. 

Write  for  our  free  Booklet  E. 


Ford  A  user  Bit  Co. 

HOLYOKE,  MASS. 

Makers  of  Auger  Bits.  Ship  Augers. 
Car  Bits  and  Boring  Machines 


Economy  Fornace— 300— Series  B. 
Cased  with  Vertical   Shaker. 


Profit  by  the 
Experience  of  Others 

by  writing  us  for  letters  from 
users  and  dealers — these  let- 
ters will  convince  you  that  the 

PEASE 

FURNACE 


is  just  as  we  claim — an  eco- 
nomical and  efficient  heat  dis- 
tributor that  is  the  "  choice  of 
the  people  that  know." 

This  furnace  is  largely  sold  on 
the  recommendation  of  users 
to  their  friends  through  real 
merit.  Quality,  Construction 
and  Prices  are  right. 

Write  to-day  for  illustrated 
catalogue. 

Let  our  Heating  Engineering 
Department  help  you  Free  of 
Cost  on  any  heating  problem 
you  may  have  to  solve. 

Pease  Foundry  Company 


Toronto 


LIMITED- 


Winnipeg 


Western     Repreicntativea 


PEASE-WALDON    CO..  Ltd., 


WINNIPEG 

253 
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bm££s£x$^  Favorite  Stoves  and  Ranges 


Are  A    Profitable  Line   To    Handle 

We  specialize  on  Stoves  and  Ranges  and  our 
line  comprises  everything  from  the  cheap  steel  cook 
to  the  highest  grade  of  FAMILY  STEEL  RANGES. 

We   Wish    To    Direct    The    Attention    Of 
The  Western  Trade 

that  we  carry  at  Winnipeg  a  large  and  well  assorted 
stock  and  can  make  prompt  shipment. 

We  also  carry  a  complete  line  of 

GASOLINE  &  OIL  STOVES,    WASHING  MACHINES, 
WRINGERS,  ETC. 

Write  for  our  Western  Price  List.     Just  Issued. 


FINDLAY   BROS.   CO.,   LIMITED, 


260  Princess  St. 
WINNIPEG 


FACTORY:— CARLETON  PLACE,  ONT. 


Good  Pumps— 
with  Good  Profits 

We  are  looking  for  the   pump   dealer   who 
knows  that  selling  good  pumps  pays  in  good- will. 

McDougall  Pumps  are 
well  made,  properly  fitted, 
good  through  and  through 
"Aremacdee"  Brand. 


Every  pump  sold  stays 
sold  and  stays  in  good  order. 

Metal  Hand  or  Motor 
Pumps— for  Force  or  Lift 
use — every  size,  style,   kind,  in  our  big  catalogue. 

Write 

The 

R.  McDougall  Co.,  limited 

GALT,  CANADA 


Air-O-Lite  Lamp 


A  Necessity  in 

the  Modern 

House. 

Never  Fails  to 
Satisfy. 

Makes  its  own 
gas — ch  e  a  per 
than  Oil,  Elec- 
tricity or  city 
gas.  Just  what 
is  required  in 
your  house  or 
country  cottage 
— safe — reliable 
and  no  chim- 
neys  to   break. 


Write  for  full  particulars  and  prices. 

The  Rochester  Lamp  Company 

TORONTO,  ONTARIO 
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It's  the  Quality  that  Sells  Them 


McCIaiyS 


High  Grade  1912  Gas  Ranges 


Ask  for 
CATALOGUE 

and 
COOK  BOOK 


Send 

Your  Order  to 

Our  Nearest 

Branch  To-day. 


'McClary"  on  Goods 
is  a  Quality  Name. 


The  Favorite  Household  Range — STYLE  C. 

The  Housewife  knows  good  value   when  she  sees  it. 

That's  why  so   many  McClary  Gas   Ranges  are  sold. 

It's  the  quality  that  does  it ! 

For  quality,  finish  and  economical  working,  McClary 
Ranges  have  no  equal. 

Send  along  your  order  to-day.    The  moment  you  get  the 
ranges  set  up  on  your  floor  you'll  find  sales  easy  to  make. 


MXIaryi. 


McCLARY'S 
SHIP       QUICK. 


Toronto,      Montreal,      London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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m 

m 


Quality 


Conductor  pipe  and'eavetrough,  every  length  uniform  and  easily  fitted  together. 
Corrugated  iron,  elbows,  skylights,  ventilators,  ridge  roll  and  valleys. 


^^mzm£%%$% 


Wheeler  &  Bain 

The  Quick  Shippers 

TORONTO 


We  Make  "Mule-Hide"  Roofing  Sales  Easy 

The  dealer  who  aims  to  give  his  roofing  customers  intrinsic  value  for  money 
received  should  stock  MULE-HIDE  Roofing  at  once. 

We  have  a  proposition  by  which  we  do  our  utmost  to  help  YOU  make  quick 
sales  not  only  of  MULE-HIDE  Roofing  but  also  your  general  lines.  MULE-HIDE 
Roofing  is  guaranteed  to  give  absolute  satisfaction  to  all  your  customers.  Com- 
municate with  us  now.     We  confine  this  proposition  to  one  dealer  in  each  town. 

The  Dominion  Roofing  Co.  of  Canada,  Ltd. 


TORONTO 


CANADA 


The"RENFREWM Handy  Two-Wheel  TRUCK  SCALE 


7 


a 


A  Convenience  and  Protection  for  Farmers" 


This  is  a  scale  that  pays  the  dealer  A  VERY  ATTRACTIVE  PROFIT— a  scale  that  is  becoming  more 

and  more  popular  every  day  with  farmers. 

It  is  absolutely  accurate  and  has  many  advantages  over  the  common  scale. 

With  this  scale  in  his  possession  the  farmer  knows  the  exact  weight  of  the  products  he  is  selling— he 

is  armed  against  short  weights. 

The  "RENFREW  "  TRUCK  SCALES  are  GOVERNMENT  TESTED  and  have  been  awarded  their 
GOVERNMENT  CERTIFICATE  without  question,  and  are  backed  by  our  WRITTEN  GUARANTEE 
to  be  just  as  represented,  and  to  give  a  long,  reliable  service.  Capable  of  weighing  anything  from  a 
single  pound  to  2000  pounds. 

The    "RENFREW"    T  R  U  C  K35] 
SCALES  are  rigidly  built  and  will  ]' 
stand  all  kinds  of  rough  usage.! 
LET  US  SEND  YOU  ONE.     Show 
it  to  every  farmer  who  comes|into 
the  store,  and  see  howjmany'you 
can  sell. 


Writelfor  Circularsgand  IpricesINOW. 

Renfrew  Scale  Co. 

RENFREW,   ONT. 


18 


HARDWARE    AND    METAL 


THE  TRINIDAD-LAKE-ASPHALT 


Genasco  gives  you  a  vital  talking  point  to  help  you  sell  it — Trinidad 
Lake  asphalt. 

The  first  requirement  of  every  roof  is— that  it  shall  stay  waterproof. 
And  Trinidad  Lake  asphalt  is  "Nature's  Eve/lasting  Waterproofer."  Its 
natural  oils  gives  Genasco  the  life  that  lasts. 

Impress  this  on  your  customers  and  let  the  logic  of  it  help  them  decide. 

Have  you  ordered  a  good  supply  of  Genasco  from  your  jobber. 

The  Kant-leak   Kleet  waterproofs  seams 
without  cement  and  prevents  nail-leaks. 

THE   BARBER    ASPHALT    PAVING    COMPANY 

Largest  producers  of  asphalt,  and  largest  manufacturers  of  ready  roofinc  in  the  world 

PHILADELPHIA 
NEW  YORK  SAN  FRANCISCO  CHICAGO 

Caverhill,  Learmont  &  Company,  Montreal,  Quebec.  D.  H.  Howden  &  Co.,  Ltd.,  200  York  St.,  London,  Ont.,  Canadian  Distributors 
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Dealers  Can  Reap  Good  Profits 

BY  SELLING 

Rogers'  Portland  Cement 

This  is  a  cement  upon  which  every  architect  can  absolutely 

rely  as  it  has  proved  its  superior  weather-resisting  qualities 

by  its  past  service.^! 

ROGERS'   PORTLAND   CEMENT   has   great    strength, 

sets  evenly  and  is  absolutely  uniform  in  action. 

All  orders  receive  prompt  attention.     Our  service  is  quick 

and  efficient. 

ALFRED    ROGERS    LIMITED 

28  WEST  KING  STREET,  TORONTO 
N.  J.  D1NNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 
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Standard 


DOUBLE  ACTING 
SPRING  FLOOR  HINGES 


Patented— Canada,  February  20,  1912. 

—United  States,  October  31,  1911. 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from    being   knocked 

down. 
It     prevents    injury     to    hands     if    caught 

when  door  is  closing;. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noiseless. 
It  will  outwear  three  or  the  spring  hinges  Dprm   A  „    l-Txm 

now  in  common  use.  ±\.H»LtLJ1jAxv    JViJMU 

THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  U.S.A. 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  (EL  Co. 

ORANGE.  N.  J. 


It  makes  no  difference  what  kind  of  Milled 
Parts  you  use,  we  can  furnish  them  to  you  quickly. 

If  you  use  quantities  of  special  products  in 
Brass,  Steel  or  Iron,  Milled  from  the  bar,  it  will 
pay  you  to  get  our  quotations  on  quantities  of  a 
kind.    Deliveries  prompt. 

Orders  will  be  shipped  immediately  from  our 
large  assortment  of  Cap  and  Set  Screws,  with 
U.S.S.  or  "V"  Threads,  A.L.A.M.  Nuts,  also  Hex. 
Brass  Nuts,  carried  in  stock. 

Write  for  the  "Parts  for  the  Trade"  Book, 
showing  over  two  hundred  special  jobs;  or  the 
"  Milled  Screw  "  Book,  covering  standard  Screws 
and  Nuts. 


~JrG  CO  WUNTREaj^. 
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Galvanized  Cornices 


Skylights 


Ventilators 


Curved  Eavetrough 

Special  Galvanized  Iron  Work  of  All  Ki 

WRITE    US   FOR    ILLUSTRATED    CATALOGUE    AND    PRICE    LIST 

THE  METALLIC  ROOFING  CO.  OF  CANADA,  Limited 


TORONTO,  ONT. 


MANUFACTURERS 


WINNIPEG,  MAN. 


C  90 


WIRE  ROPE 


FOR 


HAY  FORKS 

Lasts  longer,  more  easily  handled,  gives  better  satisfaction  and  pays  the  dealer  a 

better  profit  than  any  other.      Write  for  full  particulars. 

Wire  Rope  for  hauling  Threshing  Machines,  House  Moving,  etc. 

We  manufacture  all  kinds  of  Wire  Rope  for  all  purposes. 

WIRE    ROPE    FITTINGS  WIRE    ROPE    GREASE 

The  B.  Greening  Wire  Co. 

LIMITED 
HAMILTON  MONTREAL 

ONT.  QUE. 
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HI  "VICTORIAN"  | — 
VITREOUS-CHINA  LAVATORIES 


No.  805 — CornerJLavatory 


^S 


Pedestal  Lavatory 


\ 


Should  Be  Stocked 

By  Every 
Progressive   Hard- 
wareman  Who  Does 
Plumbing  Work. 

THE   PROFITS 

WILL  APPEAL 

TO  YOU. 

Absolutely  Guaranteed  in  Every  Respect. 

The  "VICTORIAN"  cannot  be  excelled  in  quality,  design  and  construction. 

This  lavatory  is  absolutely  impervious  to  grazing  or  chipping  and  always 
attains  its  rich,  glossy  sppearance.  This  feature  is  certain  to  appeal  to 
modern  architects  and  is  greatly  appreciated  by  all  users. 

Let  us  send  you  a  sample  order — give  the  lavatory  a  fair  trial  as  to  its 
selling  qualities  and,  if  it  does  not  satisfy,  return  it  at  our  expense. 

Better  get  our  circulars  and  prices  at  once.  We  have  the  variety  from 
which  to  select.     Write  us  NOW. 

The  James  Morrison  Brass  Mfg.  Co.,  Limited 

93-97  Adelaide  Street  West,  TORONTO 


Cummer-Dowswell  Products 


THE  SIGN 


Power  Washing  Machines 
Hand  Washing  Machines 
Leader  Barrel  Churns 
jEggSCrates, 


Laundry  and  Power 

Clothes  Wringers 

HandjCiothes  Wringers 

Rotary  Lawn  Dryers 

Mangles 


IOFIOUALITY  | 


ALL  have   Exclusive  [Features  that  [distinguish  them   from  other  makes. 


MADE    BY 


Agents  : 

W.  L.  Haldimand  &[Son, 

Montreal,  Que. 
H.  F.  Moulden  &  Son, 

Winnipeg,  Man. 


Cummer-Dowswell,  Limited 


HAMILTON,  CANADA 
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Corrugated  Iron  Prevented 
Spread  of  Terrible  Fire 

The  thousands  who  watched  the  terrible  fire  in  Toronto  a  few  days  ago,  when  thousands 
of  dollars'  worth  of  property  was  destroyed,  had  a  chance  to  see  what  corrugated  iron  would  do 
to  prevent  the  spread  of  flames. 

In  The  News"  the  next  day  it  was  reported  that  the  firemen  could  not  reach  the  flames 
on  account  of  the  iron  coverings  of  the  buildings,  but  as  an  official  put  it  afterwards  :  "  I  tell  you 
if  it  hadn't  been  for  the  iron  coverings  on  those  buildings  this  entire  neighborhood  would  have 
been  destroyed.  Some;  of  those  buildings  were  huge  furnaces  and  the  last  thing  to  fall  was  the 
metal  sides." 

And  that  is  only  one  instance  of  the  protection  afforded  by  Corrugated  Iron. 

How  about  your  buildings  ?  Supposing  some  building  near  yours  should  burn,  and  the 
burning  pieces  fell  on  your  factory,  how  many  chances  have  you  of  saving  it  ? 

Use  corrugated  iron  for  your  covering.  Let  us  tell  you  about  ACORN  QUALITY 
CORRUGATED  IRON — the  iron  with  the  trade  mark — the  kind  that  lasts  practically  forever. 

If  you  intend  building,  write  to  us  to-day  for  our  prices. 
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Metal  Shindle&SidindC 

PRESTON    ONT.  MONTREAL    QUE 


HI 
J 


wm 


Wf 


ml 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 

General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  Work,  Etc.,  for  Prisons. 
Jails  and  City  Lockups. 


Mop  Wringer  and  Bucket 


ely  s     ely'S  DANDY 

JANITOR    MOP  WMnnifi 

BSF'No.  8  for  men 

No.  21  for  women^a  COMBINED 

Others  are  not  just  as  good  Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 
ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 
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STAR 

Safety  Razor 


a 


The    only    safety  with 
barber's  blade.      It  will 
satisfaction    for   years    without 
additional  cost. 

We  are  receiving  many  inquiries  from 
Canada  for  STAR  goods.       We  give 
these  to  our  dealers  whenever  possible.  Our 
national    advertising  is    making    the    demand 
greater  daily. 

Many  dealers  are  dressing  their  windows  with 
STAR  goods  and  display  matter.  It  draws  to 
their  stores  the  purchasers  of  STARS  created  by 

^our  advertising.  Are  you  one  of  these  dealers  ? 
k  Write  us  for  display  matter  of  all  kinds  and  for  1912  Catalog  of 
^L  STAR  Safety  Razors 

STAR    Shaving    Brushes 
STAR  Diagonal  Grooved  Strop* 
STAR  Automatic  Stropping 

Machines 
STAR    Safety    Corn    Razors 


Your  jobber  cwill  supply  you 


Kampfe  Bros. 

12-14  Reade  Street 

NEW  YORK  CITY 


:STOr.K 


BUY 

THE 

AUTOMATIC 

DRILL 

that  will  give  your  customers  the 
longest  service  and  the  greatest 
satisfaction. 

BUY 


No. 


108 


The 

Automatic    Drill 
de  Luxe 

It  is  a  tool  that  gives  lasting  satis- 
faction to  every  user. 

It  embodies  every  feature  which 
20  lyears  of  manufacturing^experi- 
ence  has  shown  to  be  necessary  or 
desirable. 

EFFICIENCY  AND  LONG  SERVICE 

are  the  watchwords  by   which  we   have  [ built 
this  fine  tool. 

The   best   mechanical   brains   and   the    best   of 
mechanical  skill  go  with  its  construction. 

It  is  the  Drill  you  should  have. 

Goodell-Pratt  Company 


Greenfield,  Mass.,  U.S.A. 
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Hamilton   Jewel    Gas    Ranges 


The  illustration   shows  our    No.    240    Gas    Range. 
The  additional  working  space  provided  on  the  top 
of  the  range  by  the  raising  of  the  side  oven  and 
broiler  is  a  feature  that  commands  interest  every-i 
where.      The    oven    and    broiler    are    large    and 
placed  at  a  convenient  height. 
The   elevated   shelf   and   steel 
under-shelf    are    additional 
space-providers,   and   combine 
to  make  this  range  one  oi  our 
most  popular  styles. 


Make  1912  the 
best  ever. 

Buy  from  the 
Hamilton  Jewel 
people — makers 
of  Good  Gas  Goods 


HAMILTON  JEWEL 

Gas  Ranges  are 
crowded  with  real 
sal  e-p  r  o  d  u  c  i  n  g 
features. 


Simple  in  design. 

Easily  operated. 

Excellent  working 

and 
wearing  qualities. 

Unsurpassed 

in  actual  results 

obtained. 

Equipped  with  the 
Graves'  Patent 
Safety  Lighter  and 
Jewel  Adjustable 
Needle  Valves. 


Economical 
time,  fuel  and 
labor. 

THE  PRICE  IS 
RIGHT 


Style  240 


^    Our  NEW  80-PAGE  1912 
CATALOG  of  Gas  Ranges, 
Heating-  Stoves  and  Gas  Appli- 
ances is  ready  for  mailing  now. 


{Jj    There  are   many   new  fea- 
tures in  our  1912   designs. 
Revised   prices.      Send    for   the 
New  Catalog  to-day. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

Head  Office  and  Works:    HAMILTON,  ONTARIO 
Offices   and  Warerooms   at  TORONTO,  MONTREAL  and   WINNIPEG 

Western  Customers  please  address  all  communications  to  130  James  Avenue,  Winnipeg 
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CANADIAN  TUBE  &  IRON  CO.,  S!S  ca„ada 

OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 

OUR  WROUGHT  PIPE 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


ffi 


TRADE  MARK 

BRAND 


Black  and  Galvanized,  Sizes'l/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works  : 
Lachine  Canal 


Hustling  Hardwaremen 


are  selling 


3.  V.    Crimp   Roofing 


Reproduction  of 

NEW   SEYMOUR   SHOW   CARD 

12-in.  by  1  -in  ,  in  Hamlaome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.      A  show   card   will   be   sent  to  every   dealer 

sendine  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Selling  Aijenls,  WIEBUSCB  &  HILGER,  Ltd.,  New  York 


because  they  are  proud 
of  its  appearance  and 
know  their  customers 
will   always    get    value. 


Our  literature  gives    reasons    and  prices. 

Winnipeg  Ceiling  and  Roofing  Co. 


P.O.  Box  2186  H. 


WINNIPEG,  MAN. 


AMERICAN  GRINDERS  Are  Real  Trade-Winners 


This  Grinder  is  particularly  adapted  for  purposes  where  a  very  compact  yet 
powerful  grinder  is  needed.  Just  the  thing  for  a  carpenter's  tool  chest  and  private 
shops,   as  well   as  hundreds  of  occasions  of  like  nature. 

When  the  grinder  is  assembled  a  quantity  of  high  grade  oil  is  placed  into 
the  case   so  that  the  machine  can  be  used  indefinitely  without  oiling. 

The  gears  run  in  this  oil  path,  further  causing  them  to  operate  noiselessly 
without  friction,  and  with  elimination  of  excessive  wear. 

Stock  it  at  once— we  guarantee  good  results. 

A  card  will  bring  circulars  and  prices  by  return  mail. 

Three  sizes.     4-6-7-Inch  Wheels,  Corundum  or  Carboiundum. 


The   American   Grinder   Mfg.   CO., 
Merchants'  Hardware  Specialties  Co.,  Ltd. 


MILWAUKEE, 

WIS..  U.S.A. 

CALGARY 

ALTA. 


AGENTS  WESTERN  CANADA 
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Great  American  Ball  Bearing 

LAWN  MOWERS 

With  Self-Sharpening  Blades 

The  Great  Easy  Running  High- 
Grade 
Machines 


SIZES 

15,    17,    19, 

21-INCH 

CUT 


USED  IN  LEADING   PARKS  AND  EVERYWHERE 
WHERE'  THE  1  BEST  IS  WANTED 


GALVANIZED  HOSE  MENDERS 


HOSE  COUPLINGS 


LAWN  SPRINKLERS 


NOZZLES 


HOSE  CLAMPS 


CAVERHILL,    LEARMONT    &    CO. 

MONTREAL 


27 


HARDWARE    AND    METAL 


5$> 


DOMINION 

LESS  PRICE— MORE  FORCE 

AMMUNITION 

What  you  want,   PRICE  rand  QUALITY 

We    Have    Both  {  Highest  QuaHty 

You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


REMINGTON 

UMC 


RIFLE  AND  PISTOL 
CARTRIDGES 

FOR  ONE-SHOT  KILLS 


For  small  game,  big  game,  target  or  protection  in  any  make 
of  gun  under  all  weather  conditions. 

The  uniform  ignition  due  to  the  perfection  of  the  famous 
Remington-UMC  primer,  makes  for  sure  fire,  accuracy  and 
penetration. 

In  Remington-UMC   big  game   cartridges,  perfect  combustion,  accurate  gauging, 
guarantee  uniform  flight  in  long  range  shots. 

Order  now  through  your  jobber. 
Our  extensive  advertising  insures  your  sales. 

PemlngtonrUMC  the  perfect  shooting  combination. 

Remington  Arms-Union  Metallic  Cartridge  Co. 


299  Broadway 


New  York  City 


■ 


Remington-UMC  Eastern  Factory  Loaded  Shells  now  on  Sale  on  Pacific  Coast. 
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How  to  Arrive  at  the  Percentage  to  be  Allowed  for  the  Cost  of  Doing  Busi- 
ness— Many  Hardwaremen  Explain  Their  Method  of  Covering  the  Overhead 
Expenses — The  Average  Percentage  Fixed  is  17  Per  Cent. — Method  Employed 
By  a  Western  Firm  to  Fix  Selling  Prices  on  a  Proper  Basis. 


The  merchant  who  has  not  accurately 
determined  the  cost  of  running  his, busi- 
ness is  not  in  a  position  to  fix  his  sell- 
ing prices  with  the  surety  of  profit.  He 
is  not  in  a  position  to  manage  any 
phase  of  the  business,  in  fact.  He  is 
"working  in  the  dark." 

The  term  "overhead  expenses,"  is  used 
to  apply  to  the  cost  of  doing  business 
and  the  phrase  is  highly  expressive. 
Overhead  expenses  include  practically 
every  expenditure  with  the  exception  of 
what  is  paid  out  for  goods.  The  method 
now  employed  by  progressive  merchants 
is  to  reckon  the  overhead  expenses  on 
the  turnover  for  the  year  and  thus  de- 
termine what  percentage  the  cost  of  do- 
ing business  represents. 

As  much  divergence  of  opinion  has 
been  met  with  in  regard  to  the  items 
which  should  be  figured  in  as  overhead 
expenses  and  also  as  to  the  percentage 
which  should  be  alloweu,  an  effort  has 
been  made  by  Hardware  i&  Metal  to 
secure  reliable  information  as  to  the 
methods  employed  by  progressive  hard- 
waremen. Opinions  have  been  secured 
from  dealers  in  all  parts  of  the  coun- 
try. 

What  are  "Overhead  Expenses?" 
The    first    question     which     arises  is, 
what   charges     constitute    the   overhead 
expenses  of  a  retail  store? 

An  Ontario  hardwareman  writes  us  on 
this  point  as  follows: 

"I  reckon  the  following  items  in  on 
the  cost  of  doing  business: — Rent,  light, 
heat,  water  and  ice,  telephone  (two 
systems  here),  office  supplies,  insurance, 
advertising,  donations,  depreciation, 
losses  (returned  goods,  breakage,  etc.), 
a  certain  percentage  for  bad  debts,  ap- 
propriation for  window  dressing,  deliv- 
ery, salaries  to  staff  and  incidentals. 

"Under  the  head  of  incidentals  come 
such     items    as: — Calendars,  association 


fees,  Christmas  gtifts  to  staff,  telegrams 
and  so  on. 

"Our  expenses  we  reckon  at  13  per 
cent.  This  may  seem  low  but  it  is 
made  possible  by  the  fact  that,  as  our 
firm  is  made  up  of  two  partners,  we  do 
not  have  to  carry  as  large  a  staff  and 
we  economize  in  salaries." 

Salary  for  Proprietors. 

This  list  is  a  fairly  comprehensive  one 
but  the  firm  in  question  have  made  a 
grievous  mistake.  The  rate  they  have 
struck  is  low  because  of  this  mistake. 

Provision  should  always  be  made  in 
the  overhead  expenses  for  the  propriet- 
or's salary.  He  is  giving  his  time  and 
brains  to  the  business  and  is  entitled  to 
a  salary  just  the  same  as  the  members 
of  the  staff.  If  no  charge  is  made 
against  the  business;  the  proprietor 
must  count  on  getting  his  salary  out  of 
the  profits;  and  in  that  case,  the  pro- 
fits left  will  be  slim  indeed. 

The  firm  quoted  above  should  allow  a 
salary  for  each  partner.  They  would 
then  find  that  the  overhead  expenses 
would  be  somewhere  around  18  per 
cent.  It  makes  a  big  hole  in  the  pro- 
fits to  charge  only  13  per  cent,  for  the 
cost  of  doing  business  when  18  per  cent, 
would  be  nearer  the  mark. 

Before  leaving  this  point,  it  is  in- 
teresting to  quote  an  extract  from  an- 
other letter  received:  "In  my  opinion," 
writes  this  hardwareman,  "the  dealer 
should  always  allow  from  $1,500  to  $2,- 
000  for  himself  as  a  salary.  He  earns 
it  and  is  entitled  to  charge  that 
amount  against  the  selling  price  of  the 
goods." 

The  Depreciation  Charge. 

An  important  item  to  consider  in  con- 
nection with  the  overhead  expenses  is 
the  depreciation  charge.  Does  the  aver- 
age hardwareman  write  off  enough  to 
cover  the  depreciation  in  stock,  premuse* 
and  fixtures?  One  hardwareman,  locat- 
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ed  in  Quebec,  thinks    not  at    any    rate. 
He  writes  as  follows: 

"I  doubt  if  many  of  us  realize  just 
how  heavy  the  loss  from  depreciation  is. 
If  I  happened  to  let  things  slide  for 
one  year,  I  would  find  the  shelves  carry- 
ing a  heavy  load  of  goods  which  I  could 
not  sell  at  the  regular  figure.  Goods  de- 
preciate rapidly  and  the  wear  and  tear 
on  store  fixtures  is  very  heavy.  I  am 
replacing  a  showcase  which  I  put  in 
eight  years  ago;  and  you  may  be  sure  I 
haven't  been  allowing  12  per  cent,  for 
depreciation  on  the  price  of  that  fixture^ 
so  I  am  out  money.  I  own  the  building 
I  am  in  and  have  been  allowing  3  per 
cent,  for  depreciation  on  the  premises 
and  the  store  fixtures.  I've  come  to 
the  conclusion  that  it  is  not  enough." 

This  is  an  important  point.  A  number 
of  the  replies  received  make  no  mention 
of  depreciation  charges  whatever.  It 
may  be  that  it  escaped  tbeir  minds  but 
the  item  is  so  important  that  it  should 
not  be  passed  over  in  that  way. 
Bad   Debts. 

Where  the  business  is  not  conducted 
on  the  cash  basis,  a  good  allowance 
should  be  made  for  bad  debts.  No  mat- 
ter how  careful  a  merchant  may  be  in 
the  supervision  of  credits,  he  will  get 
a  certain  number  of  "dead-beats"  on  his 
books.  Customers  will  move  out  of 
town,  forgetting  to  "settle,"  disputes 
will  arise  involving  a  certain  amount  of 
"writing  off;"  and,  taking  it  all 
around,  the  merchant  can  be  certain  of 
suffering  a  substantial  percentage  of  loss. 

"I  reckoned  my  losses  last  year  from 
bad  debts  to  be  nearly  3  per  cent.," 
writes  one  dealer.  "I  intend  to  allow 
that  margin  this  year  and  distribute  it 
all  around  to  protect  myself  from  like 
loss." 

Extra  Help. 

A  good  many  merchants  neglect  to 
figure  in  extra  help.      They  add  up    the 
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salaries  they  are  paying  to  clerks,  book- 
keeper and  driver  and  enter  the  total 
under  the  heading  of  "salaries." 

What  about  Saturdays  when  it  is  fre- 
quently necessary  to  secure  an  extra 
clerk  for  the  day? 

What  about  the  extra  help  needed  to 
handle  the  Christmas  trade? 

These  are  items  which  must  be  con- 
sidered. Extra  help  totals  quite  a 
sum  by  the  end  of  the  >ear. 

What  is  the  Percentage? 

The  second  question  which  arises  is, 
what  percentage  covers  the  C09t  of  do- 
ing business  in  the  average  store? 

It  has  been  learned  that  some  dealers 
charge  as  high  as  25  per  cent.,  and 
others  get  along  on  as  low  a  charge  as 
10  per  cent.  None  of  the  dealers  heard 
from  in  this  connection,  however,  go 
to  either  of  these  extremes.  The  high- 
est estimate  received  was  20  per  cent, 
and  the  lowest  12  per  ctnt.  The  ma- 
jority were  ground  17  per  cent.,  and 
that  seems  to  be  a  fair  average. 

A  Western  Ontario  hardwareman 
writes:  "Ours  is  an  average  business, 
costing  at  present  (premises  recently  en- 
larged), 17  per  cent,  of  sales  for  run- 
ning expenses,  which  means  about  15 
per  cent,  under  ordinar>  circumstances. 
We  figure  that  our  average  gross  pro- 
fit should  run  at  least  5  per  cent,  net  on 
sales,  so  that  if  a  man  turns  his  stock 
say  three  times  a  year,  as  he  should,  he 
would  have  a  dividend  of  15  per  cent. 
We  want  at  present  at  least  22  per 
cent,  average  on  sales.  We  would  say, 
however,  that  hardware  profits  are  just 
the  same  gross  that  they  have  been  for 
years,  notwithstanding  advances  in 
nearly  all  other  lines." 

A  Toronto  firm  state:  "We  charge  18 
per  cent,  for  cost  of  doing  business. 
With  salaries  going  up  the  way  they 
are  and  expenses  generally  increasing 
while  profits  remain  fixed,  this  percent- 
age is  barely  enough." 

A  letter  has  been  received  from  James 
Purvis,  of  Sudbury,  bearing  on  this 
question  from  an  interesting,  standpoint. 
He  writes  as     follows: 

"I  have  followed  very  closely  the  dis- 
cussion that  has  been  carried  on  for 
the  last  two  or  three  months  in  your 
journal  relative  to  retail  profit..  To  me 
it  is  quite  evident  that  the  advances 
asked  on  goods  are  all  or  more  than 
the  trade  will  stand.  Take  an  article 
in  every  day  use  that  costs  say  $1  laid 
down.  When  we  ask  $1.50,  or  50  per 
cent,  advance  on  it,  we  are  in  a  position 
to  be  easily  undersold  by  the  depart- 
mental store  or  catalogue  house,  and 
yet  that  is  only  allowing  33  1-3  per 
cent,  on  the  sale  for  profit  and  cost  of 
doing  business,  as  the  amount  you  are 
making  is  on  the  gross  turn  over  and 
not  on  the  cost  of  the  goods.  Margins 
cannot  and  will  not  increase.    The  cost 


of  doing  business  has  become  too  great 
and  now  two  courses  present  themselves: 
— Increasese  your  business,  if  you  can, 
or  amalgamate.  If  business  can  be  in- 
creased on  the  present  expense  well  and 
good.  Failing  .that,  let  two  or  more  of 
the  smaller  concerns  join  forces  and 
thereby  reduce  the  overhead  expense.  No 
business  carrying  an  overhead  expense  of 
20  per  cent,  can  sell  goods  at  the  prices 
the  public  expect  and  give  any  return 
on  the  investment. 

"The  retailers  must  bear  in  mind  the 
large  quantities  of  heavy  goods,  such  as 
wire  nails,  barbed  wire,  besides  twine, 
etc.,  that  he  sells  at  an  actual  loss.  At 
the  end  of  the  year,  he  cannot  expect 
to  show  more  than  from  20  to  25  per 
cent,  on  his  turnover. 

"There  is  no  doubt  that  conditions  for 
the  most  of  us  have  changed  for  the 
worse  in  the  last  ten  years.  Expenses 
have  increased  at  a  much  greater  rate 
than  profits  so  that  many  are  actually 
losing.  Fewer  hardware  stores  at  the 
present  expense  would  work  a  cure.  Will 
we  have  any  retail  mergers?" 

James   Purvis. 

Undoubtedly  the  cost  of  doing  business 
at  the  present  time  is  heavy.  A  Toron- 
to hardwareman  states  that  his  over- 
head expenses  ten  years  ago  aggregated 
17  per  cent.  Since  then  he  has  increas- 
ed his  turnover  by  $20,000  and  ,  his 
overhead  expense  is  still  about  17  per 
cent.      In     other    words   it   costs      him 


over    $3,000  more    to    do  business  now 
than  it  did  ten  years  ago. 

How  to  Figure  It. 

Finally,  it  is  necessary  for  the  dealer 
to  figure  his  cost  of  doing  business 
properly  if  he  would  avoid  loss.  Some 
dealers  figure  it  out  this  way.  Their 
turnover  has  been  a  certain  amount  for 
the  year  and  their  expenses  have  been 
so  much.  The  expenses  equal,  say  18 
per  cent,  of  the  turnover.  The  next 
step  they  take  is  to  add  18  per  cent,  to 
the  cost  price  of  each  article  in  order  to 
fix  the  selling  price. 

It  is  no  wonder  that  retail  dealers 
fail  when  this  method  is  so  frequently 
followed.  The  percentage  for  cost  of 
doing  business  is  reckoned  on  the  total 
turnover  and  must  always  be  figured  on 
the  selling  price  and  not  on  the  cost 
price  of  an  article. 

A  system  has  been  adopted  by  Camp- 
bell &  Ferguson,  of  Waskada,  which  pre- 
vents all  mistakes  of  this  nature  and 
makes  it  possible  to  find  the  selling 
price  of  an  article  automatically.  W.  K. 
Cherry,  manager  of  the  Waskada  branch, 
writes  as  follows: 

"Having  noticed  quite  a  few  articles 
in  Hardware  &  Metal,  regarding  the 
marking  of  goods,  we  are  enclosing  a 
copy  of  a  table  that  we  use.  We  have 
it  posted  up  in  our  marking-off  room 
and  find  it  very  handy." 

The  accompanying  illustration  shows 
the  table  used. 
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The  Importance  of  the  Store  Policy 

Every  Store  Has  a  Policy  of  its  Own,  Either  a  Good  or  a  Bad  One — What  is 
Yours?— The  Same  Policy  is  Generally  Observed  in  all  Phases  of  Business 
Management — The  Progressive  Precepts  Laid  down  by  Owen  Sound  Firm. 


What  is  your  store  policy? 

Although  some  may  not  realize  it,  a 
definite  policy  is  just  as  necessary  to  a 
merchant  as  it  is  to  a  politi- 
cal party.  The  dealer  lays  down 
certain  principles  on  which  he  moulds 
the  conduct  of  his  business.  The  public 
come  to  understand  what  that  policy  is 
in  time  and  the  prosperity  of  the  dealer 
depends  on  whether  his  policy  has  found 
favor    or   not. 

In  some  cases,  the  store  policy  is  fixed 
unconsciously.  The  dealer  who  makes 
it  his  endeavor  to  dispose  of  a  large 
volume  of  goods  and  carries  a  cheap 
stock,  would  repudiate  the  suggestion 
that  he  had  adopted  a  "sell  'em  at  any 
cost"  policy.  Nevertheless  that  is  the 
guiding  principle  in  the  management  of 
his  store.  People  find  that  the  goods 
they  buy  from  him  do  not  last  and  they 
go  to  him  only  when  they  want  some- 
thing cheap. 

The  writer  once  asked  a  hardwareman 
what  his  store  policy  was  and  received 
a  rather  blank  look  in  response. 

"I  don't  just  understand  what  you 
mean,"  he  said. 

At  that  moment  a  lady  entered  the 
store  and  the  proprietor  hurried  off  to 
wait  upon  her.  She  had  a  saucepan  in 
her  hand  which  she  handed  over  to  him 
with  the  curt  remark  that  she  had 
bought  it  in  the  store  a  few  days  before 
but  wanted  him  to  take  it  back  as  it  was 
not  "just  what  she  wanted."  That  the 
dealer  was  annoyed  goes  without  saying 
but  never  for  a  moment  did  he  let  the 
woman  see  it.  ''We  always  strive  to 
please  our  customers,"  he  declared. 
"Certainly   we   will   take   it   back,   Mrs. 

.    Perhaps  I  can  show  you  some 

other  kind."  He  made  a  sale.  Before 
the  transaction  was  concluded,  a  man 
dropped  in  to  make  a  small  purchase. 
"How's  that  ranee  I  sold  you  a  couple 
of  weeks  ago,  working?  '  asked  the  deal- 
er. "Well,  it  ■>  giving  us  a  little 
trouble,"  said  the  man.  "Perhaos  we 
don't  understand  yet  just  how  to  handle 
it."  "I'll  send  a  man  up,"  said  the 
dealer  promptly.  Then  he  added:  "No, 
I'll  drop  in  myself  on  the  way  home  to 
lunch." 

That   man'-  policy  was  obvious  to  all. 
A  ml  it   was  a  money  maker.     He  endeav- 
ored t<>  give   the  besi    service  he  knew 
how   and   to  please  his  customers. 
Covering  All  Phases. 

The  dealer  recmires  a  policy  to  cover 
all  phases  of  the  business — the  buying, 
the  selling,  the  advertising  and  the  fin- 
ancing. It  will  generally  be  found,  how- 
ever, that  the  same  underlying  principle 
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is  the  guiding  factor  in  the  manner  in 
which  the  dealer  handles  each  part  of 
his  business.  The  merchant  who  carries 
a  cheap  stock  and  relies  upon  his  low 
prices  to  draw  trade  will  base  his  buying 
operations  on  the  basis  of  cheapness 
alone.  He  will  carry  a  cheap  staff;  and 
get  cheap  service,  you  may  be  sure. 
On  the  other  hand,  the  dealer  who  en- 
deavors to  stock  his  store  with  first-class 
goods  will  encourage  sales  on  the  basis 
of  quality,  will  surround  himself  with 
capable  clerks  and  will  finance  the  busi- 
ness on  a  sound,  equitable  footing-. 

Conditions  Govern  Policy. 

Sometimes  conditions  govern  the  pol- 
icy of  the  store.  The  writer  visited  a 
store  recently  which  was  laid 
out  and  stocked  on  a  plan 
which  can  best  be  described  as 
antique.  The  space  was  small  and 
ciamped.  The  shelves  were  filled  with 
goods  arranged  with  no  semblance  of 
order, — the  drawers  were  fairly  bursting 
open  with  the  overload  they  contained, 
the  counters  were  covered  with  a  hig- 
gledy-piggledy collection  of  stuff.  A 
clerk  who  lacked  a  shave  badly,  was 
waiting  on  the  store.  He  made  a  credit 
sale,  wrote  down  a  memo  on  a  piece  of 
paper,  that  he  found  under  a  heap  of 
mouse  traps  standing  on  the  counter,  and 
stuck  it  in  a  drawer  behind  him.  The 
writer  indulged  in  a  little  speculation  as 
to    whether   that    memo    would    ever   be 
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found  again;  and  finally  concluded  that 
chances  were  rather  against  it. 

Everything  about  that  establishment 
reflected  the  same  condition  of  confusion 
and  lack  of  system.  The  proprietor  and 
his  clerk  were  never  certain  just  where 
to  look  for  things.  When  waiting  on  a 
customer,  it  took  them  so  long  to  find 
the  article  desired  and  to  make  change 
that  they  had  no  time  for  anything  else. 
The  business  system  was  shockingly 
loose.  Is  it  necessary  to  add  that  this 
dealer  was  always  behind  with  his  pay- 
ments, always  in  financial  trouble? 

Undoubtedly  environment  had  led  to 
the  loose  methods  followed.  If  the  store 
had  been  larger  and  the  stock  arranged 
on  a  better  system,  that  clerk  would 
have  been  more  likely  to  keep  his  work 
up  to  the  mark.  He  would  probably 
have  shaved  more  often.  There  is  no 
greater  incentive  to  good  work  than  the 
opportunity  to  do  good  work. 

A  crisp  summing-up  of  a  store  policy, 
which  can  be  cited  as  possessing  high 
merit,  is  found  in  the  catalogue  issued 
this  spring  by  Creeper  &  Griffin,  of 
Owen  Sound.  On  the  introductory  page, 
they  say: 

"We  desire  to  place  in  the  hands  of 
the  public  our  Fifth  Annual  Illustrated 
Catalogue,  and  also  to  thank  you  for  the 
confidence  shown  us  in  the  past  year. 
We  ask  your  honest  criticism;  and  if 
you  have  reason  to  criticise  and  you 
don't  we  never  learn  that  you  are  not 
entirely  satisfied  with  your  transactions 
with  us.  It  may  mean  the  loss  of  your 
goodwill,  your  trade  and  influence  for 
us.  A  mistake  on  our  part  of  one  order 
left  uncorrected  may  cost  us  many. 
Every  order  you  give  us  is  accepted  with 
the  understanding  and  agreement  that  if 
the  goods  you  get  are  not  perfectly  sat- 
isfactory they  can  be  returned  to  us 
and  we  will  refund  the  purchase  price. 
We  strive  with  every  measure  of  re- 
source to  leave  no  room  for  criticism; 
still,  occasionally,  errors  and  misunder- 
standings will  creep  in.  We  do  a  cash 
business  and  by  so  doing  are  able  to  give 
the  public  the  best  service,  and  when 
quality  is  considered,  the  best  price. 

"If  our  goods  and  our  service  please 
you  you  cannot  do  us  a  greater  favor 
than  to  tell  your  friends  and  neighbors. 

"If  our  goods  and  our  service  do  not 
please  you  you  cannot  do  us  a  greater 
fa voi-  than  to  tell  us. 

"We  have  but  one  price,  and  that  is 
the  price  printed  in  this  catalogue.  It 
is  exactly  the  same  to  you  as  to  the  larg- 
est buyer." 
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OVERHEAD  EXPENSES. 

The  problem  of  keeping  overhead  expenses  within 
bounds  is  one  of  the  most  serious  that  faces  the  retail 
dealer.  Expenses  have  acquired  the  faculty  of  climbing 
up  nowadays  with  great  speed;  much  faster,  in  fact,  than 
prices.  The  dealer,  who  does  not  keep  a  close  watch 
on  what  it  is  costing  him  to  do  business  will  soon  find  that 
the  increase  in  expenses  has  swallowed  up  his  profits. 

Under  the  circumstances,  the  problem  of  reckoning 
overhead  expenses  and  charging  for  same,  becomes  one 
of  vital  importance  to  every  hardwareman.  In  an  article 
appearing  in  this  issue,  the  problem  is  discussed  at  some 
length,  opinions  of  a  number  of  representative  hardware 
dealers  being  given.  While  some  state  that  they  find  the 
cost  of  doing  business  to  run  as  high  as  20  per  cent.,  the 
average  percentage  named  is  17.  This  is  accepted  as 
an  average  which  should  apply  to  every  hardware  busi- 
ness more  or  less.  Exceptional  circumstances  may  some- 
times entail  heavier  expenses,  but  the  dealer  whose  cost 
of  doing  business  exceeds  20  per  cent,  is  running  too  close 
to  the  wind.  Despite  the  fact  that  expenses  have  increas- 
ed materially  of  late  years,  careful  management  can  keep 
the  cost  of  maintenance  at  or  below  20  per  cent. 

Another  moot  point  is  the  method  to  be  employed  in 
determining  what  the  cost  of  doing  business  is.  Overhead 
expenses  include  practically  everything  but  the  cost  of 
the  goods.  Charges  for  maintenance  of  the  store,  salaries, 
advertising,  provision  for  depreciation  and  losses  should 
all  be  figured  in  as  overhead  expenses.  An  item  which 
should  never  be  omitted  is  the  proprietor's  salary.  The 
profit  which  the  merchant  makes  is  not  the  only  remun- 
eration due  him.  It  represents  the  return  on  his  invest- 
ment. For  the  time  and  brains  expended  in  the  manage- 
ment of  the  store,  the  proprietor  deserves  some  return 
also,  and  it  is  logical  that  this  should  be  charged  against 
the  goods.  The  salary  of  the  proprietor  should  be  reckon- 
ed in  the  selling  price,  just  as  much  as  the  salaries  of  the 
members  of  the  staff. 

Too  much  care  cannot  be  given  to  finding  the  full  cost 
of  doing  business.  If  items  are  forgotten,  it  follows  that 
they  are  not  charged  up  or  provided  for  in  any  way,  and 
must  ultimately  come  out  of  the  profits.  If  the  dealer 
is  very  careless,  and  allows  a  number  of  these  leaks  to 
go  unnoticed,  he  soon  finds  that  his  profits  have  vanished 
entirely. 

S> 

GOODS  SELLING  THEMSELVES. 

From  time  to  time  the  remark  is  made  that  certain 
goods   will   sell   themselves.      The   phrase   is  not   always 
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correctly  employed;  yet  there  are  occasions  when  it 
is  to  be  lamented  that  goods  are  not  given  a  fair  chance 
to  speak  for  themselves.  If  this  were  allowed,  the  sales 
would  come  more  readily. 

With  salesmanship,  as  with  everything  else,  it  is  pos- 
sible to  be  too  enthusiastic — too  insistent.  Sporting  goods, 
for  example  may  suffer  from  too  much  demonstxation.  If 
a  baseball  bat  is  to  be  sold  the  sale  will  be  more  quickly 
made  if  the  one  desiring  the  bat  is  allowed  to  try  a  num- 
ber, to  examine  the  grain,  and  to  pick  out  the  model 
which  best  suits  him.  The  clerk  may  swing  the  bat,  and 
talk  about  its  good  features,  but  his  talk  will  fall  on 
rather  heedless  ears — the  man  wants  to  examine  for  him- 
self. 

It  is  so  with  tennis  rackets.  If  a  sale  is  to  be  made, 
the  way  to  make  it  is  to  get  the  racket  in  the  prospective 
purchaser's  hand.  Let  him  examine  the  grip  and  the  re- 
inforced frame;  let  him  feel  the  balance.  He  probably 
knows  more  about  a  racket  than  does  the  clerk,  and  he 
does  not  want  to  be  talked  at.  He  wants  to  select.  A 
good  salesman  can  do  much  to  promote  sales,  but  a  good 
salesman  will  realize  that  there  is  a  time  to  keep  silent 
as  well  as  a  time  to  talk.  It  is  a  thing  young  clerks 
should  remember. 

t 


THE  WEDDING  PRESENT   TRADE. 

The  departmental  store  serves  one  valuable  purpose 
from  the  standpoint  of  the  retail  dealer.  It  gives  him 
ideas  worth  following.  With  high  priced  specialists  in 
every  department,  the  departmental  store  "sets  the  pace" 
in  many  respects. 

It  is  worth  noting,  therefore,  that  in  the  windows 
of  the  departmental  stores,  wedding  present  displays  have 
started  to  put  in  an  appearance.  Cutlery,  silverware, 
brass  goods,  cut  glass,  constitute  these  displays.  It  is 
indeed  noteworthy  that  the  departmental  store  shows  for 
wedding  presents  only  goods  which  are  handled  in  up- 
to-date  hardware  stores. 

Dealers  should  recognize  that  the  demand  is  now  start- 
ing and  that,  if  they  desire  to  secure  their  share  of  the 
trade,  it  is  time  to  begin  work.  Window  displays -will 
now  be  in  order. 

OVERDOING  FRIENDLINESS. 

Courtesy  is  an  absolute  necessity  for  the  salesman  who 
would  achieve  success.  Nor  does  courtesy  have  any  con- 
nection with  a  cringing  manner.  People  do  not  like  to 
buy  from  one  who  fawns  upon  them.  Neither  do  they 
like  to  have  dealings  with  one  who  is  too  familiar.  They 
want  to  do  busisess  with  a  man — just  a  man. 

In  this  age,  when  Jack  is  as  good  as  his  master,  and 
when  Jack  is  liable  to  be  a  master  himself  to-morrow, 
there  is  little  of  the  cringing  manner  shown.  It  is  a 
fault  which  is  fast  disappearing,  for  which  let  there  be 
universal  thanksgiving.  But  the  fault  of  over-friendli- 
ness has  not  decreased.  Many  clerks  there  are  who  ap- 
preciate the  difference  between  a  pleasant  manner  and 
too  great  familiarity;  but,  alas,  there  are  others  who 
feel  they  may  take  liberties  with  those  buying  from  them. 
They  joke,  they  make  personal  remarks  in  a  bantering 
way ;  generally  they  are  flippant  and  annoying. 

It  has  been  said  that  while  no  man  has  joked  an 
enemy  into  a  friend,  many  have  joked  a  friend  into  an 
enemy.  There  is  much  truth  in  this.  By  being  over 
familiar,  officious  even,  a  clerk  can  turn  a  friendly  cus- 
tomer into  an  enemy  of  the  store.  By  so  doing  he  be- 
comes a  thief  of  his  employer's  profits,  and  of  his  own 
prospects.       customer  rendered  unfriendly  will  tell  others 
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of  his  grievance,  and  the  damage  will  go  on  compound- 
ing. 

A  pleasant,  courteous  manner  is  to  be  much  desired, 
but  the  friendliness  which  develops  into  that  familiarity 
which  breeds  contempt  is  to  be  avoided  as  a  contagious 
disease. 


POINTED  EDITORIALS. 

What  is  your  store  policy? 

*  *     » 

The  June  wedding  present  trade  will  soon  open.  Are 
you  prepared  for  it? 

*  *     » 

There  is  no  business  detriment  like  the  wagging  tongue 
of  a  dissatisfied  customer. 

*  *     * 

Is  the  dealer  doing  his  full  share  to  spread  knowledge 
of  the  value  and  utility  of  paint  to  educate  the  public 

to  use  paint  more? 

*  *     * 

Dealers  who  neglected  to  note  the  continued  predic- 
tions in  Hardware  and  Metal  that  white  lead  was  going 
to  advance,  are  now  "sadder  and  wiser." 

*  *     * 

The  dealer  who  has  overhead  expenses  which  run 
as  high  as  25  per  cent,  of  his  total  turnover  had  better 
' '  get  from  under. ' '     Something  is  bound  to  drop. 


Twenty  years  ago  the  outlook  for  builders'  hardware 
was  reported  to  be  very  dull.  Contractors  had  little  to 
do  and  were  regarded  as  unsafe  financially.  To-day  the 
only  doubt  felt  is  with  reference  to  the  supply.  The  sales 
of  builders'  hardware  bid  fair  to  break  all  records. 


The  term  "overhead  expenses"  is  a  most  apt  one  to 
describe  the  cost  of  running  a  business.  Those  expenses 
are  hanging  suspended  over  the  head  of  the  dealer.  If 
they  become  too  heavy,  down  comes  the  whole  structure. 
The  expenses  must  not  be  too  heavy  for  the  business 
supporting  them. 

*  »     • 

The  Parcels  Post  agitation  seems  to  have  been  tem- 
porarily lost  sight  of  in  the  United  States,  in  the  heat 
of  the  presidential  nomination  campaigns.  The  Taft- 
Roosevelt  struggle  is  occupying  the  centre  of  the  stage 
and  freight  rates  have  been  shoved  to  the  background,  for 
the  time  being. 

*  *     • 

April  showers  may  bring  May  flowers,  but  it  takes 
June  weddings  to  bring  May  "showers."  Kitchen 
"showers"  for  brides  are  becoming  exceedingly  popular, 
and  the  hardwareman  can  make  them  more  popular  by 
arranging  good  window  displays  of  granite,  tin,  alum- 
inum and  copper  ware. 

*  •     • 

A  hardware  dealer  advertises  his  tool  stock  as  fol- 
lows: "What  we  are  driving  at;  what  we  want  to  "ham- 
mer" in,  should  be  "plane"  to  every  builder.  "Awl"  our 
hardware  is  the  best  you  ever  "saw,"  and  the  success 
of  our  business  "hinges"  on  this — "square"  deal.  None 
of  our  customers  ever  "bolt."  This  is  on  the  "level" 
so  "brace"  up  and  give  us  a  "bit"  of  your  trade.  Good 
hardware  "adz"  value  to  any  building." 


8-Cent  White  Lead. 

TN  accordance  with  predictions,  white  lead  has  again  ad- 
•*■  vanced.  There  is  no  stopping  this  commodity.  It  is 
a  good  thing,  and  seemingly  cannot  be  kept  down.  But 
alack,  there  are  those  who  would  wish  things  otherwise. 
A  fifteen  cent  advance  per  hundredweight  does  not  seem 
anything  tremendous,  when  a  single  hundredweight  is  con- 
sidered; but  just  as  the  little  drops  of  water  and  the  tiny 
specks  of  sand,  as  we  heard  those  many  years  ago,  form 
the  mighty  ocean  and  the  barren  strand';  so  a  number  of 
fifteen  cents  makes  an  amount  which  causes  a  perceptible 
diminution  in  a  man's  bankroll. 

Fifteen  cents  added  to  an  already  good  price  makes 
what  may  be  considered  a  high  price  for  white  lead.  To 
be  exact,  it  makes  the  figure  $7.00  and  $7.15,  instead  of 
$6.85  and  $7.00.  Yet  let  not  the  hardware  dealer  view 
this  price  with  too  great  disfavor;  for  from  present  in- 
dications it  would  appear  that  he  may  before  long  look 
back  at  this  amount  as  one  looks  back  upon  a  pleasant 
day  that  is  past. 

The  truth  is  that  white  lead  is  likely  to  advance  still 
further.  Eight  cent  lead  is  now  the  prediction  of  many 
well  informed.  "That  won't  come,"  some  will  say.  Per- 
haps not,  but  it  is  worth  remembering  that  those  who  are 
now  mentioning  8  cent  lead  as  a  probability,  are  those 
who  some  little  time  ago  announced  that  the  commodity 
would  shortly  sell  at  7  cents.  Men  have  been  known  to 
pick  two  winners  successively.  History  does  repeat  it- 
self. While  the  fact  that  a  man  has  predicted  correctly 
before  does  not  prove  that  he  will  do  this  again,  it  does 
indicate  that  some  careful  consideration  should  be  given 
all  his  predicitions. 

What  is  it  that  has  put  the  price  of  white  lead  up 
to  7  cents  ?  What  is  it  that  may  bring  a  still  further  ad- 
vance? Well  may  handlers  of  white  lead  ponder  these 
questions. 

Of  course,  the  real  cause — as  in  practically  every  ques- 
tion of  price — is  the  recognized  law  of  supply  and  de- 
mand. Not  only  is  the  demand  for  white  lead  so  great 
that  the  corroders  are  having  difficulty  in  meeting  it, 
but  the  scarcity  of  the  pig  lead  is  such  that  the  corroders 
are  having  difficulty  getting  the  raw  material  which  makes 
the  finished  product  possible.  Such  a  state  of  affairs 
naturally  brings  about  a  higher  price  level. 

The  heavy  demand  for  white  lead  needs  little  explan- 
ation here.  It  is  the  result  of  the  greater  awakening 
of  Canada  and  the  Canadian  people.  Buildings  are  shoot- 
ing up  all  over.  People  have  been  brought  to  appreciate 
the  value  of  white  lead  as  a  decoration  for  these.  They 
also  realize  the  beneficial  results  which  may  be  secured 
by  using  white  lead  in  an  old  building.  Indeed  a  growing 
country  has  realized  its  growing  need  of  white  lead. 

The  scarcity  of  the  pig,  which  is  making  production 
difficult,  may  partially  be  attributed  to  the  recent  coal 
strike.  Shipments  were  interfered  with,  and  while  sup- 
plies are  now  coming  out  in  satisfactory  style,  the  manu- 
facturers are  having  to  pay  more  for  their  lead.  Their 
margin  of  profit— never  large — is  thus  reduced  to  a  deci- 
mal with  naughts  standing  near  the  decimal  point.  Some 
one  must  enable  the  manufacturer  to  make  a  fair  profit. 
If,  therefore,  he  must  pay  more  for  his  white  lead,  he 
•  must  get  more  for  it. 

There  is  another  consideration  which  brought  about  the 
present  advance,  and  which  gives  some  ground  for  the 
general  belief  that  a  still  higher  price  will  shortly  be 
struck.  It  is  the  difficulty  which  is  being  experienced  in 
securing  workmen,  and  the  high  price  the  available  work- 
men   demand.      Manufacturers    are    rushing    production. 
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Points  Regarding  Sporting  Goods 

Not  Wise  to  Try  to  Show  Something  of  Everything  in  the  Window  Trim — Better 
to  Have  Everything  of  Something.  A  Danger  of  Overdoing  Advice — Let  the 
Customer  Test  the  Goods  for  Himself,  Quicker  and  Better  Results  Will  Thus 
be  Secured — Some  Space  Saving  Devices. 


Like  Gaul  of  old,  the  salesmanship  of 
Sporting  Goods  is  divided  into  throe 
parts.  It  is  necessary  in  the  first  place 
to  have  the  goods.  Then  an  arrange- 
ment must  be  made  which  will  make  peo- 
ple see  the  goods;  and  finally  it  is  neces- 
sary to  bring  the  goods  and  the  people 
together. 

The  first  step  necessitates  good  buy- 
ing and  a  close  association  with  the  out- 
side, for  it  is  obvious  that  only  these 
goods  may  be  successfully  handled  for 
which  there  is  a  demand,  or  for  which  it 
is  reasonable  to  suppose  a  demand  can 
be  created.  There  is  not  a  great  deal  of 
use  stocking  lacrosse  sticks  in  a  com- 
munity where  baseball  is  the  great  sport. 
Neither  is  it  wise  to  carry  fishing  tackle 
in  a  district  remote  from  good  fishing 
waters. 

Great  Value  of  Windows. 

The  proper  class  of  goods  once  secur- 
ed, however,  there  then  arises  the  prob- 
lem of  bringing  their  presence  home  ot 
the  people-  How  this  may  best  be  done 
is  a  problem  which  varies  according  to 
the  locality  in  which  the  store  is  placed; 
but  one  thing  is  certain;  and  that  is  thai 
the  window  is  of  great  value.  In  village, 
town,  or  large  city,  a  window  display 
will  attract  the  attention  of  all  passing, 
and  thus  the  goods  on  show  will  be 
widely  advertised. 


There  are  many  ways  of  making  win- 
dow trims.  All  are  good,  but  some  are 
better  than  others.  Perhaps  the  greatest 
fault  which  is  noticed  is  the  desire  to 
get  a  little  of  everything  handled  in  the 
one  window.  Confusion  is  the  natural 
result. 

What  Constitutes  a  Good  Trim? 

Some  one  has  said  that  a  truly  edu- 
cated man  is  one  who  knows  something 
of  everything  and  everything  of  some- 
thing. The  same  idea  applies  in  part  to 
windows.  It  is  the  window  that  shows 
everything  of  something  which  is  truly 
educational. 

Only  this  week  two  young  men  were 
standing  in  front  of  a  Montreal  hard- 
ware store,  one  of  the  windows  of  which 
was  given  over  entirely  to  baseball 
goods.  There  were  bats,  masks,  gloves  of 
all  styles — fielders'  gloves,  first  base- 
man's gloves,  the  big  gloves  used  only 
by  catchers.  There  were  the  wicked  but 
necessary  baseball  spikes,  the  shoes,  the 
uniforms;  and  adding  a  touch  of  wider 
interest  were  framed  pictures  of  some  of 
the  baseball  celebraties.  Ty.  Cobb,  the 
Georgian  Peach.  Baker,  of  home  run 
fame.  Eddie  Collins,  Christie  Matthew- 
son,  Big-Chief  Bender,  "Mooney"  Gib- 
son and  others. 

The  young  men  studied  the  window 
for  some  little  time,  and   spoke  of  the 


various  players,  and  of  the  different 
gloves.  Then  one  of  them  remarked  that 
he  would  like  to  see  some  golf  clubs  in 
the  window. 

An  Outsider's  Judgment. 

"Well,"  remarked  his  companion, 
"you  can  bet  that  there  are  any  number 
of  golf  clubs  inside.  A  firm  that  has 
such  a  range  of  baseball  goods  isn't  go- 
ing to  be  content  with  any  poor  assort- 
ments of  goods  needed  for  other  popular 
games. ' ' 

There  is  a  world  of  truth  in  this  state- 
ment of  the  young  man.  People  do  not 
only  judge  a  man's  stock  of  a  certain 
line  by  the  display  of  that  line  which 
they  see  in  the  window.  They  judge  all 
other  lines  by  this  display  too.  If  they 
see  an  Irish  stew  window — a  window 
in  which  there  is  a  little  of  everything 
and  not  much  of  anything — they  are  like- 
ly to  think  that  the  stock  inside  will  be 
similar — varied,  but  not  complete.  1 
fine  display  of  one  line,  on  the  other 
hand,  tends  rather  to  give  the  impression 
that  other  lines — not  shown — will  be  as 
full. 

One  Window,  One  Theme. 

Frequent  changes  of  windows  are  un- 
doubtedly desirable,  but  a  window  is 
something  like  a  business  letter,  it  should 
treat  of  only  one  subject. 

Inside   the   store  the   arrangement   of 


A  Corner  in  the  Sporting  Goods  Department  of  the  James  Walker  Hardware    Co.,  Montreal. 
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HARDWARE    AND    METAL 


sporting  goods  is  as  important  as  is  the 
arrangement  in  the  window.  Only  in 
the  store  everything  may  be  shown  by 
careful  scheming.  It  is  not  necessary  here 
to  speak  of  all  the  contrivances  which 
are  used  to  render  possible  a  wide  dis- 
play of  goods,  but  something  may  well 
be  said  of  two  bits  of  store  furniture 
just  introduced  in  an  up-to-date  sport- 
ing department. 

To  this  store  the  management  has  at- 
tracted a  high-grade  of  custom,  and  the 


A  Stand  for  the  Display  of  Golf  Sup- 
plies but  which  can  be  used  for 
other  purposes. 

demand  for  tennis  rackets  and  golf 
clubs  is  therefore  large.  Now  to  show 
a  wide  range  of  these  goods  was  a  prob- 
lem. It  was  a  serious  problem  too,  for 
the  space  available  was  not  at  all  great. 
The  solution,  however,  is  all  that  could 
be  desired.  The  floor  space  is  not  much 
reduced,  and  the  range  of  rackets  and 
clubs  which  are  on  hand,  is  large  indeed. 
Some  Space  Saving  Stands. 

For  the  tennis  rackets  the  manage- 
ment has  had  made  a  stand  resembling 
a  book  shelf  more  than  anything  else. 
There  are  three  shelves  upon  which  the 
rackets  rest,  the  handles  protruding  at 
one  end,  being  supported  by  a  brass  rod 
which  has  been  built  out  about  nine 
inches  from  the  shelf.  On  each  shelf 
there  are  perhaps  a  score  or  more  rack- 
ets, yet  the  whole  stand  is  not  three  feet 
wide.  It  is  so  convenient  that  the  pur- 
chaser can  try  a  dozen  or  more  rackets 
in  a  very  few  minutes-  Even  though 
the  store  is  not  a  wide  one  there  is  ample 
floor  room  left  for  the  rackets  to  be 
swung  as  in  a  game.  Thus  the  one 
contemplating  a  purchase  can  experi- 
ment accurately,  until  he  picks  a  racket 
which  in  weight,  balance,  and  grip  suits 
him  entirely. 

Along  the  same  line  is  a  stand  prepar- 
ed particularly  for  the  display  of  golf 
clubs,  but  which  is  also  used  for  sundry 
supplementary  lines. 

This  stand,  a  cut  of  which  is  here 
given,  is  perhaps  two  feet  wide  by 
three  feet  long,  and  stands  about  four 
feet  from  the  ground.  It  has  not  only 
a  top,  but  shelves  arranged  in  layers,  a 
space  of  five  or  six  inches  being  left  be- 


tween  each.      The  shelves   are  made   of 
slats,  so  that  a  better  view  of  what  is 
upon  the  lower  ones  can  be  obtained. 
Enables  Quick  Selection. 

But  in  the  case  of  this  stand  it  is  the 
ends  that  are  most  interesting,  for  the 
shelves  carry  golf  clubs,  the  extremes  of 
which  protrude  so  that  the  club  part 
may  be  clearly  seen  at  one  end,  and  the 
handle  at  the  other. 

On  this  stand  a  wide  variety  of  golf 
clubs  are  arrayed.  The  player  looking 
for  an  iron  can  run  over  the  business 
end  of  the  clubs,  and  seeing  some  which 
appeal  to  him  he  can  easily  draw  these 
out  and  test  them — try  the  spring  and 
the  weight. 

This  golf  club  stand  takes  but  little 
room,  and  there  is  good  space  left  for 
testing  the  goods.  This  actual  testing  is 
perhaps  the  best  salesman  which  a 
dealer  has. 

A  few  days  ago  three  young  men,  dis- 
cussing tennis,  started  to  speculate  up- 
on the  best  place  to  buy  their  supplies. 

"Well,"  said  one,  "I'm  strong  for . 

They  don't  everlastingly  fuss  about 
with  you  there.  Let  you  look  over  their 
stock  quietly,  and  test  what  you  think 
might  suit  you.  They  have  the  goods 
and  are  not  afraid  to  let  a  man  who 
knows  something  about  it  make  a  care- 
ful examination.  I'm  going  back 
there. ' ' 

Avoid  Too  Much  Advice- 

Undoubtedly  this  is  a  thing  to  remem- 
ber. The  book-lover  does  not  go  to  a 
book  store  where  a  clerk,  unacquainted 
with  his  tastes,  rushes  about  picking  up 


A  Rack  for  Showing  Tennis  Rackets. 

volumes  and  saying,  "this  is  something 
you  would  like."  The  real  book-lover 
goes  to  a  place  where  lie  is  allowed  to 
"browse"  among  the  books.  He  will 
buy  there,  and  buy  largely.  So  it  is 
with  sporting  goods.  A  man  who  under- 
stands a  game  thoroughly  does  not  want 
too  many  suggestions.  He  wants  to  be 
shown  the  goods  and  to  be  allowed  to 
do  his  own  buying. 

There  is  of     course  another     class  of 
customer.     The  class  who  are  starting  a 
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game,  not  knowing  a  great  deal  about 
it.  Then  is  the  time  for  good  salesman- 
ship— conscientious  salesmanship.  It  is 
an  opportunity  for  the  dealer  to  unload 
old  stuff.  But  if  the  dealer  is  wise  he 
will  not  do  this.  That  way  future  sales 
are  lost,  for  the  novice  will  not  remain 
a  novice  long.  He  will  soon  learn  that 
he  was  deceived.  He  will  hold  it  against 
the  dealer,  and  will  not  be  slow  to  say  a 
word  against  that  store,  though  he  may 
not  tell  how  he  was  imposed  upon. 

This  is  a  great  sporting  year.  The 
fine  weather  has  brought  the  enthusiasts 
out  in  numbers.  Saturday,  last  was  a 
banner  day,  and  there  will  undoubtedly 
be  others.  There  is  large  business  and 
large  profits  to  be  secured  from  sporting 
goods,  but  the  salesmanship,  in  all  its 
branches,  is  an  important  consideration- 
Upon  the  wisdom  of  the  methods  employ- 
ed the  number  of  the  sales  depends. 


Catalogues 

and 

Booklets 


Gas   Stoves. 

The  Burrow,  Stewart'  &  Milne  Co., 
Hamilton,  have  issued  a  neat  catalogue 
describing  their  line  of  Jewel  gas  stoves 
and  gas  appliances  for  cooking  and  heat- 
ing. It  is  a  very  complete  booklet  and 
gives  a  large  quantity  of  descriptive  in- 
formation with  reference  to  each  style 
and  part.  It  contains  80  pages,  and  is 
fully  illustrated.  Descriptions  are  also 
given  of  carving  or  steam  table,  hot 
water,  tea  and  coffee  urns,  cake  bakers, 
hot  plates,  water  heaters,  gas  heaters, 
gas  burners,  air  mixers,  artificial  fuel 
for  grates,  hot  plate  ovens,  steel  ranges, 
base  burners  and  warm  air  furnaces. 

Suction  Cleaner. 
Magic  Appliances,  Ltd.,  6  Farrington 
Ave.,  London,  have  issued  a  booklet,  de- 
scribing their  Magic  Suction  Cleaner.  It 
is  fully  illustrated  and  contains  a  mas- 
terly exposition  of  the  advantages  of 
this  new  method  of  houseeleaning.  Each 
illustration  shows  some  one  way  in 
which  the  vacuum  cleaner  can  be  put  to 
good  use  in  the  household. 

Wheelbarrows. 

The  Meaford  Wheelbarrow  Co.,  Mea: 
ford,  Ontario,  are  issuing  a  booklet 
showing  their  line  of  wheelbarrows, 
wheel  and  drag  road  scrapers,  trucks, 
dump  carts,  dump  cars,  baggage  bar- 
rows, push  carts,  mortar  hods,  etc.  It 
contains  102  pages  with  introduction 
and  index,  and  is  well  illustrated.  A 
large  amount  of  valuable  information 
on  these  lines  is  contained. 


Hardware  Store  Publicity    ^SS^S* 


The  reading  matter  in  an  advertise- 
ment is  divided  into  a  number  of  parts. 
The  first  part  is  the  headline.  Second 
comes  the  introduction,  which,  follows 
up  the  idea  contained  in  the  headline 
and  consists  of  a  more  or  less  general 
argument  with  reference  to  the  articles 
advertised. 

The  introduction  is  an  important  fea- 
ture. The  headline  catches  the  eye  but 
it  devolves  on  the  introduction  to  hold 
the  attention  of  the  reader  and  awaken 
enough  interest  to  induce  perusal  of  the 
body  of  the  ad.  where  descriptions  and 
prices  are  given. 

It  must,  therefore,  be  written  logical- 
ly and  forcefully.  It  must  present  reas- 
ons why  certain  goods  are  needed  and, 
perhaps,  sketch  briefly  a  few  of  the  ad- 
vantages of  the  goods.  Several  points 
should  be  borne  in  mind  in  writing  in- 
troductions. They  must  be  brief.  Brev- 
ity is  the  one  essential  necessary  in 
every  section  of  an  advertisement.  Ex- 
aggeration of  any  kind  should  be  avoid- 
ed. In  preparing  a  general  statement, 
one  is  prone  to  fall  into  exaggeration. 
When  it  comes  to  writing  an  introduc- 
tion some  advertising  men  can  think 
only  in  superlatives  and  they  fill  their 
talk  full  of  extravagant  and  bombastic 
assertions  which  are  so  obviously 
"stretched"  that  they  ruin  the  effect  of 
the  advertisement  entirely.  This  is  un- 
fortunately a  very  common  practice.  The 
tendency  should  be  avoided  above  all 
others. 

At  the  same  time,  the  ad.  writer 
should  not  go  to  the  other  extreme  and 
sacrifice  force  and  emphasis  in  order  to 
avoid  the  error  of  exaggeration.  A  good 
introduction  requires  to  be  both  force- 
ful and  emphatic.  Tell  the  truth  and 
tell  it  in  as  strong  a  way  as  you  know 
how. 

Study  the  Subject. 

Before  writing  his  introduction,  the 
advertiser  should  consider  the  subject 
thoroughly  and  endeavor  to  pick  out  his 
strongest  argument.  Suppose,  for  in- 
stance, that  it  is  in .  the  spring-time  and 
he  wants  to  advertise  paint.  The  appeal 
is  to  be  addressed  to  the  property  own- 
ers. The  strongest  form  in  which  the 
argument  could  be  presented  would  ,  be 
to   show    that  paint  was   in   the  nature 


of  an  investment  rather  than  an  expen- 
diture. Something  to  this  effect  would 
make  a  forceful  and  pointed  introduc- 
tion: 

MAKE   MONEY    ON    YOUR  HOUSE. 

"If  you  have  a  house  to  sell  or 
rent,  there  is  one  sure  way  to  secure 
a  purchaser  or  tenant.  Paint  the 
house  from  top  to  .bottom.  It  will 
look  ten  times  newer,  ten  times 
cleaner  and  ten  times  more  attrac- 
tive. Paint  will  add  a  big  margin 
to  the  selling  value  of  the  house  or 
bring  tenants  promptly. 

"If  you  don't  want  to  sell  or  rent, 
paint  the  house  anyway.  It  will 
add  years  to  the  life  of  the  build- 
ing." 

Correcting  a  Habit. 

In  other  cases  it  is  not  necessary  to 
prove  that  the  article  in  question  is  a 
necessity.  This  may  be  recognized  and 
yet  many  people,  through  negligence  or 
habit,  may  be  without  one.  It  be- 
comes necessary  in  such  cases  to  train 
the  arguments  on  the  particular  form  of 
negligence  or  the  habit  which  keeps 
people  from  buying.  Take  the  case  of 
the  lawn  mower.  Every  householder 
needs  a  lawn  mower,  but  a  great  many 
get  along  by  borrowing  from  a  neigh- 
bor. Clearly  then,  the  hardware  dealer 
who  wants  to  sell  lawn  mowers  to  peo- 
ple who  lack  them  should  get  after  the 
borrowing  habit.  Something  in  this 
wise  would  be  effective: 

DON'T      BORROW      THAT      LAWN 
MOWER  AGAIN. 

"When  you  borrow  you  place  your- 
self under  an  obligation.  The  thresh- 
ing noise  the  machine  makes  as  you 
cart  it  back  and  forth  advertises  the 
fact  to  the  neighborhood  that  you 
are  too  mean  to  buy  a  lawn  mower 
of  your  own.  Then,  you  can't  get 
the  machine  every  time  you  want  it. 
Buy  one  of  your  own  and  save  your- 
self all  this  inconvenience." 

The  "Sympathetic  Chord." 

Success  is  assured  the  advertiser  if  he 
can  strike  what  might  be  termed  a 
"sympathetic  chord."  If  the  reader  can 
thoroughly  subscribe  to  what  the  adver- 
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tisement  says,  he  is  in  a  mood  highly 
receptive  to  suggestion.  For  instance, 
the  amateur  gardener  finds  before  he  has 
progressed  far  with  his  work  that  it  is 
by  no  means  easy.  If  his  equipment  is 
not  complete,  the  labor  is  increased  con- 
siderably. Suppose  that  he  runs  across 
an  advertisement  which  begins  some- 
thing like  this: 

PLANTING    A    GARDEN    IS    HARD 
WORK. 

"Unless     you    have  the  right  kind 
of  tools  and  plenty  of  them.     In  ad- 
dition to  that,   you  fail  to  get     re- 
sults    in  keeping    with   your  efforts 
unless  you  have  the  necessary  equip- 
ment.    Best  results  caa  only  be  ob- 
tained by  the  use  of  the  best  tools." 
His  interest     is    aroused  because     he 
knows     from    experience  that  what  the 
advertisement  says  is  right.        In  addi- 
tion, he  feels  that  he  needs  more  tools, 
that  he  is  foolish  to  be  without  them. 

Applying  Emphasis. 

There  are  cases  again  where  emphasis 
should  be  the  ruling  characteristic  of  an 
introduction.  When  the  fact,  which  the 
ad.  writer  desires  to  work  on,  is  gener- 
ally recognized  but  not  as  generally  liv- 
ed up  to,  he  should  present  his  argu- 
ments "right  out  from  the  shoulder."  A 
hardwareman  recently  advertised  gas 
ranges  with  effective  emphasis,  as  fol- 
lows: 

SPARE    COOK   AND    POCKETBOOK. 

"It  is  necessary  to  have  a  gas 
range  for  use  in  summer  time  from 
the  standpoints  of  comfort  and 
economy.  Cooking  with  coal  en- 
tails much  labor  and  discomfort  on 
those  who  do  the  cooking.  It  raises 
the  temperature  of  the  house  to  boil- 
ing point  and  it  uses  fuel  unneces- 
sarily. With  a  gas  range,  meals 
can  be  cooked  quicker,  easier  and 
cheaper.  Gas  roasts  the  dinner;  not 
the  cook." 

A  General  Introduction. 

Where  the  advertisement  is  of  large 
size  and  devoted  to  a  number  of  lines, 
it  is  necessary  to  prepare  the  introduc- 
tion in  a  general  way.  in  such  cases,  a 
talk  on  the  seasonable  nature  of  the 
goods  offered  or  the  superior  service 
given  at  the  store  will  prove  effective. 
The  latter  plan  was  adopted  by  Fred 
Karn,  of  Woodstock,  in  writing  an  in- 
troduction for  a  full-page  advertisement 
which  covered  the  spring  field  pretty 
thoroughly.  The  accompanying  cut 
shows  part  of  the  ad.  including  the  in- 
troduction. 


Complete  Course  of  Sheet  Metal  Work 


Prob.  8  shows  the  method  of  develop- 
ing the  pattern  for  a  hip  bath. 

Draw  one-half  the  plan  and  space 
same  off. 

Then  draw  the  cone  as  shown  by  the 
lines  R.  1.  and  7.  Then  draw  the  curved 
line  A.D.  representing  the  top  of  the 
bath,  and  the  line  B,  C,  the  bottom. 

Drop  lines  from  the  different  points 
on  Fig.  1  until  they  touch  the  base  line 
1  7.  Then  carry  them  towards  the  cen- 
tre until  they  touch  the  curved  line  A  D. 
Then  parallel  to  the  base  line  until  they 
touch  the  line  7  R. 

The  pattern  is  then  developed  the 
same  as  prob.  5,  the  only  difference  be- 
ing that  the  point  1,  is  carried  to  the 
line  7,  the  point  2  to  the  lines  6,  etc., 
until  all  the  points  are  intersected.   But 


By  L.  W.  KOSER 

if  the  pattern  had  been  laid  out  on  the 
left  side  instead  of  the  right  then  the 
different  points  would  have  been  carried 
into  like  numbers.  We  make  this 
change  to  impress  the  principle  of  the 
pattern  upon  such  students  as  are  apt 
to  follow  the  instructions  in  too  mech- 
anical a  manner. 

Prob.  9  shows  the  method  of  develop- 
ing the  pattern  for  a  conical  flashing  to 
fit  around  a  pipe  and  against  one  side  of 
an  inclined  surface. 

The  flashing  being  shown  by  A  B  C  D, 
Fig.  1.  The  dotted  lines  being  drawn  to 
get  the  full  measurement  of  the  cone. 

At  any  convenient  place  lay  off  one- 
half  the  plan  as  Fig.  2  and  draw  the  full 
size  cone  as  R  P  1,  Fig.  3,  and  the  roof 
line  M  P. 


Carry  the  points  on  Fig.  1  to  the  line 
L  p,  then  into  the  centre  R.  With  R  as 
centre,  and  R  P  as  radius  describe  the 
arc  X  X  and  lay  off  the  stretchout,  draw 
lines  into  the  centre  R.  from  each  one  of 
the  points  on  th'e  line  X  X. 

Where  the  lines  from  Fig.  1  meet  the 
inclined  line  M  P,  carry  horizontal  lines 
to  the  side  R  P. 

Then  with  R  as  a  centre  swing  a  line 
from  each  of  these  points  and  cut  the 
measurement  line  having  the  correspond- 
ing position. 

If  it  is  desired  to  have  the  seam  on 
the  narrow  side,  then  develop  the  pat- 
tern on  the  left  side  of  the  elevation, 
and  as  previously  explained  this  will 
bring  like  numbers  into  contact. 
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Lesson  14™Complete  Course  in  Card  Writing 


Lettering  That  Has  the  Good  Points  of  Roman,   but   With  More   Speed 
Ribbon  as  a  Decoration  —  Getting  an  Easy  Swing  in  Writing. 

By  J.  C.  Edwards,  Copyright  1911. 


The 


A  T  the  first  glance  one  might  say  that 
^^  this  lettering  is  the  same  as  the 
Roman  slant  or  Italic  style;  but  upon 
examination  the  difference  is  quite 
marked.  In  the  first  place,  all  spurs  are 
eliminated  and  in  every  way  possible  the 
letters  are  formed  with  the  object  of 
promoting  speed  and  giving  a  continuous 
or  writing  effect. 

Speedier  Than  Roman  Italic. 

Considerable  time  is  wasted  in  execut- 
ing the  Roman  Italic,  because  of  the 
spurs  and  the  abrupt  stops  as  in  the 
"K,"  "W"   and  "V." 

This  style  of  letter  is  easily  and  quick- 
ly made  and  when  properly  written,  each 
letter   will    be   joined,   giving   the   effect 


the  letter  is  completed.  Such  letters  as 
"W"  and  "V"  come  under  this  head, 
also  the  "Z"  if  made  as  the  small  shad- 
ed letter  without  adding  stroke  four,  as 
sbown  in  the  larger  "Z." 

Practical  Pen  Lettering. 
This     style     of  lettering  lends  itself 
readily    to   pen  work.      The   broad   flat- 
pointed   ("Soennechen")   pens  are  used 


little   complicated,   but   is  quite  decora- 
tive and  adds  tone  to  the  card. 

Though  Effective — Avoid. 
You  will  notice  that  the  lettering  in 
this  card  overlaps  the  ribbon  decoration 
and  is  practically  lost,  thus  breaking  the 
sense  of  the  reading  matter.  This  should 
never  be  seen  in  any  card  used  on  a  dis- 
play of  merchandise.     The  ribbon  may 


How  the  brush  is  held. 

of  continuous  writing,  and  yet  it  is  quite 
legible. 

Getting  the  Easy  Swing. 

There  is  some  knack  in  getting  that 
most  desirable  free  and  easy  motion  in 
writing  brush  script.  The  brush  must  be 
held  at  the  same  angle  always,  and  when 
the  stroke  is  ended  at  the  bottom  line 
the  brush  should  be  quickly  returned  to 
the  top  ready  to  commence  the  next  down 
stroke. 

Practice  will  give  you  an  automatic 
motion — almost  mechanical.  This  is  de- 
sirable, as  it  gives  speed  and  confidence, 
which  is  readily  seen  in  the  finished 
work. 

Continuous  Stroke  Letters. 

There  are  several  letters  in  this  alpha- 
bet which,  in  making',  there  is  no  neces- 
sity to  lift  the  brush  off  the  card  until 
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Card  showing  application   of  ribbon  design   and   the  brush  stroke 

script. 


ill  various  sizes  according  to  the  size  of 
lettering  you  desire.  For  small  tickets, 
a  No.  21/4  pen  makes  a  very  neat  sized 
letter,  while  for  larger  card  work  a  No. 
1  or  1%  is  not  too  broad.  A  great  deal 
of  practice  is  necessary  to  use  these  pens 
well,  but  when  it  is  accomplished  the 
result  is  very  pleasing. 

The  Decorative  Ribbon. 

In  making  decorative  cards  the  ribbon 

in  a  great  many  forms  may  be  used  to 
advantage.  The  simplest  forms  are  easily 
made  and  are  quite  as  effective  as  the 
more  elaborate  styles.  The  one  illustrat- 
ed in  the  card  here  shown  is  perhaps  a 
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be  made  in  a  flat  color  or  may  be  made 
in  white  shaded  with  some  dainty  tint 
and  bearing  the  heading  or  the  import- 
ant inscription  plainly  lettered  or 
shaded. 

Many  forms  of  relief  are  resorted  to 
in  show  card  work.  The  card  here  shown 
gives  one  idea  which  is  used  to  advan- 
tage behind  a  ribbon  or  panel.  It  is  a 
grey  silhouette,  but  may  be  made  in  black 
or,  in  fact,  any  flat  opaque  color. 

Put  this  into  practice,  along  with  other 
ideas  which  you  may  see  or  think  of.  and 
note  the  various  effects  you  can  achieve 
with  very  little  effort  and  which  adds 
greatly  to  a  fancy  card. 
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This  |  late  is  descriptive  of  a  letter  that  can  be  effectively  applied  to    many   uses. 
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Progressive  Hardware  Retailing 


May  Bros.  Issue  an  Illustrated  Folder — Getting    Results    From   Advertising 
Featuring  Tools  and  Paints — Demonstrations  Being  Held. 


ISSUE    SPRING   FOLDER. 

West  Toronto.— May  Bros.,  hardware 
dealers,  have  issued  a  neat  retail  folder 
to  their  customers  which'  tbey  have 
termed  "Seasonable  suggestions  in 
hardware."  It  contains  illustrated  de- 
scriptions of  many  lines  now  much  in 
demand,  such  as  screen  doors,  lawn  sup- 
plies, carpet  sweepers,  paint,  wall 
stains,  washing  machines,  wringers,  gas 
ranges  and  water  heaters. 

The  folders  are  being  sent  out  in  wrap- 
pers which  contain  more  advertising 
matter.  On  the  front  is  the  business 
slogan:.  "We  carry  a  large  stock— we 
give  good  values— and  make  prompt  de- 
liveries." 

GETTING  RESULTS. 

Ritchie  &  Allen,  hardware  dealers, 
of  Okotoks,  Alta.,  write  to  Hardware 
and  Metal  as  follows: 

"The  last  week  in  March,  we  of- 
fered through  our  local  paper  here 
a  No.  22  single  shot  rifle  and  500 
rounds  of  22  ammunition  to  the 
person  bringing  in  the  greatest 
number  of  gopher  tails  to  our  store 
in  the  month  of  April.  You  could 
hardly  believe  how  this  small  in- 
vestment increased  our  rifle  and 
ammunition  sales  for  the  month.  It 
created  more  talk  throughout  the 
country  and  gave  us  more  good 
advertising  than  any  other  ad.  we 
have  ever  published. ' ' 

FEATURING    TOOLS    AND    PAINT. 

Peterboro,  Ont. — The  windows  of  the 
local  hardware  stores  are  featuring  paint 
and  tools. 

The  Peterboro  Hdwe.  Co.  have  a  very 
fine  carpenters'  tools  window  display 
arranged  by  C.  McGibbon.  Every  ar- 
ticle is  priced,  and  this  alone  gives  a 
great  selling  boost.  They  have  been 
holding  a  demonstration  this  week  of 
interior  stains. 

The  Kingan  Hdwe.  Co.,  have  a  garden 
tool  window  and  also  a  paint  and  var- 
nish' display,  causing  many  sales  in 
those  lines. 


SHOWING  HOUSECLEANING 
GOODS. 

Montreal.— After  moving  day  there  is 
general  house  cleaning,  and  many  hard- 
ware (dealers,  bearing  this  in  mind,  hav- 
ing   prepared      window    trims  of  house- 


cleaning  necessities  which  are  bound  to 
draw  sales.  Mops,  floor  brushes  and 
window  brushes  are  being  shown.  So 
are  dusters,  brooms  and  dust  layers. 
Some  of  the  windows  present  a  really 
striking  appearance.  It  is  not  easy  to 
use  many  lines  and  yet  make  the  whole 
agree,  yet  this  has  been  accomplished. 


A  "WINDOW  CAMPAIGN." 

St.  John,  N.B. — A  clever  illustration 
of  the  policy  employed  at  the  prevailing 
season  with  local  hardwaremen  may  be 
taken  from  the  window  displays  in  the 
store  of  W.  H.  Thorne  &  Co.,  Market 
Square.  The  firm  have  a  large  front- 
age of  windows,  and  it  is  fully  appre- 
ciated and  taken  advantage  of  as  a 
sales  producer,  for  something  appro- 
priate is  at  all  times  featured  thereiD 
which  is  intended  to  catch  the  eye  of 
prospective  customer.  At  present  a 
lesson  in  the  course  adopted  to  feature 
seasonable  goods  may  be  taken  from  the 
windows  both  in  King  street  and  Mar- 
ket square.  The  baseball  season  is  just 
opening  and  gives  promise  of  being  brisk 
and  successful,  and  one  window  is  de- 
voted to  an  entire  display  of  gloves, 
bats,  balls,  masks,  and  the  various  re- 
quisites of  a  ball  team,  cleverly  shown. 
It  is  also*  known  that  the  sporting  sea- 
son will  be  active  with  Uout  and  salmon 
fishing  before  long,  and  another  window 
is  given  up  to  an  exhaustive  display  of 
all  the  essentials  of  the  fisherman-  The 
wants  of  the  farmer  and  the  gardener 
are  attended  to  in  another  display  win- 
dow in  which  the  numerous  articles  of 
value  in  amateur  gardening,  lawn  pre- 
paration and  farm  life  are  shown  to  ad- 
vantage, while  in  still  another  window 
are  found  the  tools  which  are  about  to 
be  brought  into  extensive  use  in  the 
building,  and  projected  development  of 
the  city.  Those  interested  in  house- 
cleaning  will  find  a  window  devoted  to 
a  display  of  "work-lesseners,"  patents, 
polishes,  veneers,  etc.,  of  various  kinds, 
as  well  as  another  window  wherein  are 
shown  the  many  features  in  painting 
kept  in  stock,  and  the  persons  intending 
to  improve  the  interior  of  their  homes 
are  easily  satisfied  with  the  showing  in 
another  window  of  pieces  of  bric-a- 
brac,  ornamental  fixtures,  etc.  The  win- 
dow display  has  been  carefully  thought 
out,  and  should  prove  of  material  as- 
sistance in  the  endeavor  to  "boost"  the 
spring  trade  this  year. 
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The  following  items  were  taken  from 
the  files  of  May  7,  1892: 

"A  novel  and,  as  far  as  Canada 
is  concerned,  a  new  machine  has 
just  been  brought  out  by  the  Cant 
Bros.  Co.,  Gait.  It  is  an  automatic, 
hollow  square  chisel-morticer,  cap- 
able of  making  mortices  in  hard- 
wood, thus  rendering  it  invaluable 
for  car,  carriage,  wagon  and  furni- 
ture factories.  , 
*       *       * 

The  spring    outlook  for   trade  in 
builders'  hardware  does  not  bright- 
en for  city  retailers.     The  building 
trade  is  not  in  a  condition  to  inspire 
confidence  in  capital,  which  is  also 
timid  on  account  of  the  reaction  in 
real  estate.       A  large     number  of 
builders     have  failed,      many      with 
heavy    liabilities,    and     the  list   is 
lengthened  every  week.       Not  only 
do  these  failures  auger  ill  for  future 
business  among  local  hardwaremen, 
but  they  fall  heavily  upon  the  pres- 
ent affairs  of  these  traders." 
Editor's  Note. — Affairs  are  vastly  dif- 
ferent to-day.      A  record  year  is  antici- 
pated  in   building   operations,   and    the 
sale  of  builders'  hardware  has  already 
reached  a  large  volume.     Canada's  pres- 
ent prosperity  looks  doubly  great  when 
contrasted  with  the  conditions  which  ob- 
tained twenty  years  ago. 
*     »     » 

"Geo.  McGiffin,  of  the  hardware 
firm  of  McGiffin  &  Campbell,  Miami, 
Man.,  has  sold  out  his  share  of  the 
business  to  A.  Lawrence. 

L.  A.  Brink,  hardware  dealer, 
Teeswater,  has  sold  his  stock  to  J. 

H.  McHardy  and  R.  W.  McKenzie. 

»       »       » 

"Letters  patent  have  been  issued 
incorporating    the    James    Stewart 
Manufacturing   Co.,   of  Woodstock, 
with  a  capital  stock  of  $100,000. 
Editor's    Note. — The    firm    of    James 
Stewart    Manufacturing    Co.,    ranks  to- 
day among  the  best  known  of  Canadian 
manufacturers  of  stoves. 


To  Erect  Factory. 
Montreal. — R.   &  W.  Kerr  Hardware 
Company,  are  planning  to  erect  a  fac- 
tory this  summer  which  will  cost  about 
$50,000. 

To  Hold  Annual  Dinner. 

The  Montreal  branch  of  the  Kingston 
Old  Boys'  Association  will  hold  their 
postponed  annual  dinner  at  the  Engi- 
neers' Club,  Beaver  Hall  Hill  on  Satur- 
day, May  11. 

Becomes  Manufacturers'  Agent. 

St.  Thomas,  Ont. — Geo.  A.  Ferguson, 
of  the  firm  of  Ingram  &  Davey,  Ltd., 
has  disposed  of  his  interests  in  that 
concern,  and  will  become  a  manufactur- 
ers' agent  here.  He  will  sever  his  con- 
nection on  June  1. 

Appointed  Agents. 

Henderson  &  Richardson,  manufactur- 
ers' agents,  224  Board  of  Trade  Bldg., 
Montreal,  have  beer.'  appointed  agents 
for  the  Portland  Mfg.  Co.,  who  are  well 
known  to  the  trade,  as  manufacturers  of 
washing  machines. 

Building  New  Store. 
Saskatoon,  Sask. — Operations  have 
been  started  by  the  Saskatoon  Hard- 
ware Co.  on  second  avenue  on  a  new 
store  building.  It  is  the  intention  to 
build  but  one  story  at  the  present  time 
but  another  will  be  added  next  year. 
The  building  will  cover  a  space  of 
ground  fifty-two  feet  by  one  hundred 
and  thirteen. 

New  High  Water  Mark. 
Montreal  May  8  at  the  Builders'  Ex- 
change here  figures  have  been  compiled 
which  bear  out  the  predictions  so  often 
made,  to  the  effect  that  1912  is  to  be  a 
banner  building  year.  Work  now  con- 
tracted for,  and  talked  of,  amounts  to 
$50,000,000.  Much  of  this,  of  course,  will 
not  be  executed  this  year;  but  permits 
already  issued,  and  contracts  let,  indi- 
cate tl  at  operations  to  at  least  a  value 
of  $30,000,000  will  be  completed  during 
the  next  eight  months  within  the  bounds 
of  Greater  Montreal.  This  figure,  which 
is  a  conservative  estimate,  establishes 
a  new  high  water  mark. 

To  Make  Tools. 

The  Canadian  Warren  Axe  &  Tool 
Co.,  have  been  incorporated  with  head 
office  at  St.  Catharines  and  a  capital 
stock  of  $150,000.  They  will  manufac- 
ture axes  and  other  edge  tools,  peavies, 
cant  hooks,  mill  hooks,  logging  and 
lumbermen's  tools. 


Hardwaremen  Move  Around. 
Peterboro,  Ont. — There  have  been 
several  changes  recently  in  the  clerking 
staffs  of  local  hardware  stores.  W.  O. 
Labelle  and  E-  F.  Browning  are  leaving 
the  Kingan  Hardware  Co.  The  former 
is  going  on  the  road  out  West  for  the 
Miller-Morse  Co.  of  Calgary,  and  the  lat- 
ter is  going  to  Niagara  Falls,  Ont.  Mr. 
Gamble  of  the  Peterboro  Hardware  Co., 
has  gone  West  to  the  J.  H.  Ashdown  Co., 
of  Winnipeg.  Ed.  Latimer  of  Madoc, 
has  joined  the  staff  of  the  Kingan  Hard- 
ware Co. 

Personal  Notes. 

Lieutenant- Col.  Robert  Starke,  of 
Starke-Seybold,  Montreal,  has  been  pro- 
moted to  the  post  of  Brigade-Major. 

Business  Changes. 

Burford,  Ont — T.  S.  Rutherford, 
hardware  dealer,  has  sold  out. 

Elkhorn,  Man. — Graot  Bros.,  hard- 
ware dealers,  have  gone  out  of  business. 

Toronto. — F.  R.  Jackson  has  taken 
over  the  hardware  business  of  A.  C. 
Graham- 

Girvan,  Sask  —  Douglas  &  Stewart, 
hardware  and  implement  dealers,  have 
sold  their  hardware  stock  to  Geo. 
Hemme. 

Webster,  Sask.  —  Dingman  &  O'Con- 
nor, hardware  and  implement  dealers, 
have  dissolved  partnership. 

Winnipeg. — Geo.  Stambler  has  opened 
a  hardware  store  here. 

Rapid  City,  Man. — Morley  &  Ed- 
wards, hardware  dealers,  have  dissolved 
partnership. 

Piapot,  Sask. — A  hardware  store  has 
been  opened  here  by  J.  Bowie. 

Laird,  Sask. — I.  J.  Penner  is  starting 
in  the  hardware  business  here. 

Churchbridge,  Sask. — A  hardware 
store  is  being  opened  here  by  G.  S. 
Breedjford- 

Craik,  Sask. — R.  J.  McNaughton,  who 
is  in  the  tinsmithing  business  here,  has 
added  a  line  of  hardware. 

Carlyle,  Sask. — G.  W.  Stockton  has 
disposed  of  his  hardware  business  to 
McRae   &   Dodds. 

Calgary,  Alta.  —  Frew  &  Fleming, 
tinsmiths,  have  opened  a  branch  at  Hill- 
hurst. 

Bawlf,  Alta. — Paulson  Bros.,  hard- 
ware and  furniture  dealers,  have  opened 
a  branch  store  at  Cadogan. 

Bengough,  Sask.  —  Wright  &  Root, 
hardware  dealers,  have  dissolved  part- 
nership. 

Rapid  City,  Man.  —  Moxley  &  Foers- 
ter,  hardware     dealers,   have     dissolved 
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partnership.     R.  Foerster  will  continue 
the  business.     • 

Airdrie,  Alta.— W-  T.  Rogers  &  Co., 
hardware  dealers,  have  removed  to 
Laekner. 

Hardwareman  Elected. 

St.  John,  April  30. — A  hardwareman, 
and  president  of  the  St.  John  Hardware 
Dealers  and  Manufacturers'  Associa- 
tion, namely,  Miles  E.  Agar,  was  elected 
this  week  to  the  office  of  commissioner 
under  the  new  sj'stem  of  civic  adminis- 
tration, in  which  voting  took  place  this 
year  for  the  first  time.  Mr.  Agar  polled 
a  splendid  vote  and  his  friends  are 
heartily  congratulating  him  upon  the 
honors  bestowed  upon  him.  He  is  re- 
cognized as  a  shrewd,  clever  business 
man,  has  at  all  times  been  interested  in 
the  promotion  of  civic  affairs,  has  taken 
a  keen  interest  in  public  matters,  and  is 
expected  to  prove  himself  a  capable 
commissioner.  In  the  elections,  C.  B. 
Allen,  another  hardware  dealer,  came 
within  a  few  votes  of  being  successful. 
He  made  a  strong  fight,  and  an  encour- 
aging one,  and  that  he  did  not  win  is 
due  .to  the  strong  canvasses  made 
against  the  "Citizens'  Ticket"  with 
which  he  and  Mr.  Agar  were  connected. 
The  other  commissioners  elected  were: 
R.  R.  McClellan,  H.  B.  Sehofield,  and 
R.  W.  Wigmore.  James  H.  Frink  was 
chosen  mayor  with  a  majority  of  only 
two  votes  over  T.  H.  Bullock. 


OPEN  NEW  BRANCH. 

In  order  to  give  better  attention  and 
meet  the  demands  of  their  large- 
ly growing  trade  in  the  West, 
the  Pease  Foundry  Company,  of 
Toronto,  have  recently  formed  a 
subsidiary  company  in  Vancouver  under 
the  title  of  the  Pease  Pacific  Foundry 
Ltd.,  with  head  offices  at  324  Drake  St., 
Vancouver,  where  a  large  stock  will  be 
kept. 

The  officers  of  the  Company  are: — 
President,  D.  J.  MacKinnon,  (also  Presi- 
dent of  the  Pease  Foundry  Co.,  Toronto, 
and  of  the  Pease-Walden  Co.,  Winni- 
peg) ;  Vice-President,  Jas.  Gill,  Secre- 
tary-treasurer, T.  B.  Medforth  (former- 
ly chief  accountant  Pease  Foundry  Co-, 
Toronto) ;  Sales  Manager,  Wm.  Crane 
(formerly  Superintendent  Pease  Foun- 
dry Co.,  Ltd.) 

All  British  Columbia  business  will  be 
transacted  by  this  company,  which  will 
be  of  great  advantage  to  their  custo- 
mers. 


Stoves,  Furnaces  and  Accessories 


Get  the  "  Extra  Margin  "  of  Stove  Trade 

Dealers  Should  Endeavor  to  Enlarge  Their  Output  of  Stoves 
in  the  Spring — A  Suggestion  for  a  Window  Display — Stock 
Should  Not  he  "Side-tracked"  — Making  the  Most  of  the  Gas 
Range  Trade. 


Somebody  has  said  that  success  in 
business — or  in  anything  else — depends 
upon  securing  what  might  be  termed  the 
"extra  margin."  It  was  pointed  out 
that  while  the  majority  of  men  manage 
to  use  their  working  hours  well,  the 
man  who  finds  how  to  profit  by  his 
spare  time  is  the  one  who  reaches  the 
highest  rung  on  the  ladder;  that,  where- 
as most  merchants  can  manage  to  work 
up  a  reasonably  profitable  trade,  it  is 
the  dealer  who  can  get  a  little  margin 
on  the  others  who  can  be  termed  the  real 
success. 

Pursuing  this  thought,  it  may  be 
pointed  out  that,  whereas  any  dealer 
can  sell  a  certain  number  of  stoves  in 
the  spring,  he  should  endeavor  to  get 
the  "extra  margin,"  which  can  be  ob- 
tained by  the  exercise  of  energy  and 
initiative.  As  a  matter  of  fact,  dealers 
do  not  pay  nearly  as  much  attention  to 
stoves  in  the  spring  as  they  should. 
They  give  their  whole  time  to  other 
lines   more    or   less. 

In  the  opinion  of  some  of  the  most 
progressive  dealers,  the  stove  depart- 
ment can  be  made  just  as  active  in 
spring  as  any  other  branch  of  the  busi- 
ness. There  are  two  reasons  for  this. 
The  first  is  that  spring  is  moving  time 
and  there  is  more  or  less  demand  for 
new  stoves  on  the  part  of  people  who 
are  changing  their  quarters.  The  second 
is  that  the  gas  stove  trade,  which  is 
growing  literally  by  leaps  and  bounds, 
centres  prettly  largely  in  the  spring. 

The  gas  stove  is  now  regarded  as  a 
necessity  in  all  places  where  gas  is  ob- 


tainable. Many  of  the  smaller  towns 
do  not  possess  gas  plants,  but  the  num- 
ber is  diminishing,  and  consequently 
new  districts   are  being   opened   up   for 


and  tiresome,  it  involves  a  greater  ex- 
pense than  the  use  of  gas.  A  live  deal- 
er could,  if  lie  made  a  determined  effort, 
place  a  gas  range  in  two-thirds  of  the 
homes  in  his  section  which  lacked  them. 
The  present  is  the  time  to  make  this 
effort.  While  a  personal  canvass  would 
undoubtedly  be  effective,  the  writer  is 
of  the  opinion  that  good  advertising 
and  adequate  display  in  the  store  will 
prove    HI    that    is    required.      State   the 


The    Stove    Department    in   the   Store   of  W.   E.   Brown,   Strathmore,  Alta. 


the  exploitation  of  the  gas  range.  In 
all  cities,  the  demand  for  gas  stoves  has 
grown  beyond  belief  in  the  last  few 
years. 

There  are,  however,  many  homes  still 
which  lack  this  great  convenience.  Cook- 
ing in  summertime  is  done  with  a  coal 
range.  In  addition  to  the  fact  that  the 
housewife   finds    this    method   laborious 


A  Suggestion  for  a  Stove  Window — Various  Kinds  of  Stoves,  Ranges  and  Ac- 
cessories are   Shown. 
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facts  plainly — and  often — in  the  papers. 
Give  tl'e  stock  a  certain  prominence  in 
the  store.  And  run  good  window  dis- 
plays. As  much  trade  as  the  average 
dealer  can  conveniently  handle  will  be 
worked   up   by    such  means. 

A  Suggestive  Display. 

The  accompanying  drawing  shows  a 
suggestion  for  a  stove  window  display. 
It  is,  of  course,  a  first  essential  that 
a  window  display  of  stoves  must  have 
simplicity  as  its  main  asset.  The  sug- 
gested arrangement  shows  an  assortment 
of  gas  ranges,  coal  ranges,  heating 
stoves,  gas  and  oil  heaters,  fire  sets  and 
irons.  The  two  large  cards  shown,  one 
at  the  left  hand  side  and  the  other  in 
the  centre,  should  be  used  for  the  pre- 
sentation of  facts  and  arguments  about 
the  stocks  shown.  If  desired,  the  dis- 
play could  be  made  more  elaborate  by 
draping  the  sides  and  background  with 
bunting,  cheescloth  or  some  other  light 
material.  The  floor  could  be  laid  with 
wood-lined  stove  board^ 


HARDWARE    AND    METAL 


The  chief  drawback  to  the  success  of 
the  spring  stove  trade  of  many  dealers 
is  the  fact  that,  with  so  many  strictly 
spring  lines  of  goods  to  handle,  they 
allow  their  stove  stock  to  become  "side- 
tracked." The  stoves  are  shoved  into 
odd    corners,    obscured    from    view    bv 


piles  of  rakes,  hoes  and  rolls  of  poultry 
netting,  or  are  covered  with  a  multi- 
tude of  small  articles.  Sales  are  re- 
stricted as  a  natural  result. 

A  view  is  shown  of  the  stove  depart- 
ment in  the  store  of  W.  E.  Brown, 
Strathmore,  Alta.     The  stoves-  are  kept 


free  i  from  all  encumbrance  and  with 
sufficient  clear  space  to  make  inspection 
of  each  article  possible.  It  is  a  model 
department  in  many  ways.  Dealers  who 
follow  the  example  of  Mr.  Brown  can 
depend  upon  securing  the  "extra  mar- 
gin." 


Weekly  Market  Report— Stoves 


ACTIVITY  IN  STOVES. 

The  stove  market  is  showing 
every  evidence  of  unusual  activ- 
ity. Sales  at  the  present  time  are 
heaviest  in  gas,  oil  and  gasoline 
stoves  but  there  is  also  a  healthy 
demand  for  coal  ranges  and 
heaters.  The  furnace  industry 
has  sot  awav  to  an  early  start. 


Montreal,  May  9. — While  it  cannot  be 
said  that  the  demand  for  ranges  is  reach- 
ing the  proportions  of  the  great  fall  rush, 
there  is  nevertheless  a  big  demand  for 
stoves.  But  ranges  are  not  the  busiest 
line  at  present.  Perhaps  kitchen  ware 
shows  the  greatest  activity,  though  of 
late  there  has  been  a  rush  for  such  stoves 
as  are  needed  at  summer  resorts.  The 
warm  weather  is  coming.  People  who 
spend  several  months  away  from  the 
cities  are  moving  now,  and  many  of  them 
are  buying  oil  and  gasoline  heaters  before 
they  go. 

Tin  Rising,   Tinware  Steady. 

Though  tin  has  risen  rapidly  in  price, 
there  have  not  been  any  further  ad- 
vances in  tinware.  Iron  is  high,  too,  at 
the  present  time,  which  would  tend  to 
make  an  advance  in  tinware  likely,  were 
it  not  for  conditions  in  the  United 
States.  For  fear  of  competition  from 
there  the  local  manufacturers  will  hard- 
ly be  able  to  further  increase  their 
prices  even  if  the  continued  upward 
course  of  the  pig  metals  should  make 
tli is  seem  necessary. 

Spring  Goods. — The  demand  for  tin- 
ware is  keeping  up.  Xew  households  are 
being  started.  Emigration  has  already 
commenced.  Xew  kitchens  must  be 
equipped,  and  naturally  those  wishing 
cure  a  stock  come  to  the  hardware 
store. 

Waiting  for  Navigation  to  Open. 

Shipping  departments  are  being  kept 
busy  forwarding  this  class  of  goods  to 
the  retailers.  Some  there  are  who  are 
delaying  placing  their  orders  until  river 
navigation  is  again  in  full  swing)  but 
many  who  are  not  waiting  for  this,  are 


willingly  paying  the  higher  freight  ex- 
acted for  transportation  by  rail. 

Gas  Stoves. — The  same  causes  which 
create  a  demand  for  kitchen  ware  create 
also  a  demand  for  gas  stoves.  True,  the 
emigrants  do  not  clamor  for  this 
"energy  and  time  saver,"  but  in  the 
new  town  and  city  houses  gas  stoves  are 
wanted. 

The  sales  have  been  so  heavy  that  the 
manufacturers  have  had  some  difficulty 
filling  the  orders  as  promptly  as  they 
were  wanted. 

But  of  ever  greater  volume  has  been 
the  demand  for  coal  oil  and  gasoline 
stoves.  Either  more  summer  homes  are 
being  opened,  or  more  people  are 
becoming  educated  to  the  use  of 
oil  stoves.  Perhaps  there  is  some- 
thing in  both  these  reasons,  but 
it  would  appear  that  popular  edu- 
cation has  had  most  to  do  with 
creating  the  present  demand.  Farmers' 
wives  have  come  to  see  that  while  they 
are  denied  gas  they  may  secure  many  of 
its  benefits  by  securing  a  gasoline  or  an 
oil  stove.  Those  Avho  have  no  gas  con- 
nections in  the  city  are  also  buying. 

Many  Furnaces  Selling. 

Ranges.  Heaters  and  Furnaces. — A 
surprisingly  large  number  of  furnaces 
are  being  sold  now — thanks  to  the  un- 
usual building  activity  of  the  winter. 
New  houses,  when  completed  in  spring, 
must  have  furnaces  installed  then,  if 
they  are  to  be  sold  before  fall. 

Heaters  are  not  in  any  real  demand. 
An  odd  stove  is  sold  now  and  then  to 
someone  who  wishes  to  be  able  to  heat 
his  summer  home  of  a  chilly  evening, 
but  really  heaters  are  hardly  worth  men- 
tioning. But  they  will  he  in  a  few 
months.  Against  that  time  the  manufac- 
turers are  continuing  production. 

Ranges  are  moving  well.  In  all  dis- 
tricts these  are  being  bought,  and  the 
hardwaremen  who  carry  this  line  cannot 
afford  to  be  without  a  pood  assortment. 

TORONTO. 

Toronto,  May  9. — The  stove  industry 
is  showing  exceptional  activity  for  this 
time  of  year.  Although  it  is  not  usual 
to  sell  heaters  and  ranges  in  large 
numbers  at  this  season,  most  of 
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the  manufacturers  are  doing  so  now.  In 
addition,  the  gas  stove  trade  has  grown 
to  such  proportions  that  the  manufactur- 
ers are  finding  the  demand  rather  more 
than  they  can  handle.  Altogether, 
therefore,  the  market  is  so  busy  that 
there  is  every  reason  to  believe  that  the 
year's  trade  will  break  all  records. 

Stove  manufacturers  are  still  hamp- 
ered by  the  unsatisfactory  transporta- 
tion conditions.  Deliveries  have  been 
slow  and  there  have  been  some  com- 
plaints on  that  score. 

Gas  Stoves- — The  number  of  stoves 
sold  has  been  larger  by  quite  a  margin 
than  in  any  previous  year.  The  biggest 
rush  is  now  on  and  large  orders  are  be- 
ing placed.  "We  have  dealers  on  our 
list  who  are  selling  five  and  six  gas 
ranges  a  day,"  said  one  manufacturer. 
"The  demand  is  far  ahead  of  last  year. 
We  find  that  the  bulk  of  the  demand  is 
from  the  cities  but  there  has  been  an 
increase  in  the  call  from  the  towns  and 
smaller   places. ' ' 

Bigger  Increase  Here. 

Oil  and  gasoline  stoves. — There  has 
been  a  larger  increase,  however,  in  the 
demand  for  oil  and  gasoline  stoves.  Peo- 
ple are  already  moving  to  their  summer 
homes  and  are  taking  along  an  oil  or  a 
gasoline  stove.  The  prejudice  against 
gasoline  stoves  seems  to  be  pretty  well 
abated.  People  now  do  not  fear  that 
they  are  dangerous  and  the  sales  are 
growing  rapidly. 

Ranges. — There  is  a  healthy  demand 
for  coal  ranges.  The  manufacturers  re- 
port that  there  is  a  steady  outward 
movement  and  the  demand  is  pretty  well 
distributed  through  all  sections. 

Heaters. — There  is  not  as  large  a  de- 
mand, of  course,  for  heaters  but  each  day 
brings  its  quota  of  orders  just  the  same. 
Small   lots  are  being  shipped  out. 

Furnaces. — Here  again  (here  is  a.  go  >d 
movement  noted.  The  building  opera- 
tions in  all  sections  are  on  so  large  a 
scale  this  year  thai  the  furnace  indus- 
try is  assured  of  a  very  busy  year.  Al- 
ready a  great  deal  of  work  is  being  done. 
In  this  city  the  builders  have  been  at 
work  practically  all  wilder  and  there  is, 
as  a  result,  plenty  lor  the  furnacemen 
to  do  already.  Sales  are  reported  to  lie 
good. 


Weekly  Market  Report  —  Metals 


METALS  ARE  STRONG. 

The  dominant  note  in  the  metal 
market  is  strength.  Tin  has  been 
selling  at  unprecedentedly  high 
prices  although  the  former  level 
has  been  reached  again  now.  Lead 
is  exceptionally  strong  and  an  ad- 
vance has  been  made  in  sheets. 
Copper  weakened  early  in  the 
week  but  at  time  of  writing  has 
strengthened  up  again. 


MONTREAL. 

Montreal,  May  9. — Again  there  are 
changes  in  good  numbers  to  report,  and 
all  in  an  upward  direction.  Copper, 
technically,  has  weakened  somewhat,  but 
as  far  as  the  Canadian  market  is  con- 
cerned, at  least,  the  demand  for  the 
metal  is  so  steady,  and  the  supply  so 
limited,  that  a  lower  figure  is  out  of 
the  question.  It  would  appear,  indeed, 
that  the  lower  tone  in  London  and  New 
York  will  be  of  but  short  duration. 

Tin  has  seen  the  greatest  jump,  but 
lead,  too,  has  kept  on  its  upward  way. 
True,  the  pig  has  not  been  further  in- 
creased in  price,  but  sheets  have  leaped 
forward.  Solder,  too,  has  moved.  Up- 
ward, ever  upward,  is  the  general  cry. 
What  the  future  will  be  is  a  matter 
of  some  conjecture.  There  does  not 
seem  much  reason  to  look  for  lower 
figures  on  any  of  the  metals — that  is  in 
the  near  future.  Iron,  indeed,  would 
seem  likely  to  go  much  higher,  while 
tin  and  lead  also  seem  likely  to  take  a 
further   advance. 

What  Next   in   Tin? 

Tin. — It  is  not  long  ago  since  it  was 
found  necessary  to  advance  the  price 
of  tin  from  $48.50  to  $49.50;  but 
now  comes  a  further  and  larger 
advance.  This  week  conditions  have 
become  such  that  there  was  nothing 
for  it,  but  to  raise  the  prices  on  Lamb 
and  Flag  and  Straits  to  $52.00.  A 
jump  of  2!/2  cents  a  pound. 

Local  scarcity  is  only  one  reason.  The 
other,  and  more  important  cause,  is  the 
scarcity  of  future  supplies.  The  re- 
serve  seems   exceedingly   small. 

The  local  supplies,  it  should  be  said, 
have  been  replenished  this  week  by  a 
shimpent  from  England.  Much  of  this 
was  bought  from  the  dock,  however,  and 
the  remaining  amount  is  not  sufficient 
to  glut  the  local  market. 

Copper. — The  decline  on  the  primary 
market  is  a  little  hard  to  explain,  for 
the  demand  still  keeps  up  and  supplies 
are  said  to  be  none  too  large.  Locally 
the  market  is  firm.  There  is  no  prob- 
ability   of    a    revision    downward.       A 


movement   in  the   other  direction,  how- 
ever, does  not  seem  very  likely  now. 

Spelter  More  Plentiful. 

Spelter. — Stocks  have  improved.  Some 
delayed  cars  have  arrived,  and  now  all 
that  is  wanted  can  be  had.  Prices  re- 
main steady. 

Lead. — Here  the  price  increases  have 
been  numerous,  though  not  very  large. 
It  is  not  lack  of  stock  locally  which  has 
brought  about  the  change.  Early  ship- 
ments have  resulted  in  the  local  mar- 
ket being  well  supplied,  but  since  the 
handlers  have  had  to  pay  more  for  the 
metal,  they  are  naturally  compelled  to 
make  others  pay  more  for  it.  Sheets 
have  been  raised  from  30  to  35  cents 
per  cwt.,  thus  following  the  advance  in 
the  pig. 

Lead  pipe  and  waste  has  not  been 
further  advanced,  but  solder  has  been 
set  at  a  higher  figure.  Bar,  half  and 
half,  is  now  quoted  at  27c  instead  of 
26x/2  '>  while  wiping  is  quoted  at  24c  in- 
stead   of   23V2C. 

Iron. — For  a  long  time  this  has  been 
the  steady  metal,  but  there  is  no  deny- 
ing that  iron  is  now  on  the  rise  too. 
There  have  been  no  increases  in  price 
locally  as  yet,  which  just  means  one 
thing — namely  that  this  is  a  good  time 
to  buy.  The  advance  can  not  be  long 
in  coming.  One  of  the  straws  which 
show  the  way  the  wind  blows  was  seen 
this  week.  One  of  the  large  local  buy- 
ers sent  in  an  order  for  a  good  supply. 
They  expected  the  old  price,  but  got 
back  word  that  a  shilling  more  would 
have  to  be  charged. 


TORONTO. 

Toronto,  May  9.— The  metal  market 
has  been  featured  by  sharp  advances  and 
declines ,  during  the  past  week.  The  situ- 
ation has  altogether  been  unsettling  but 
matters  have  steadied  now,  leaving 
prices  where  ,th'ey  were  at  last  writing. 

Business  is  brisk  all  around.  Demand 
is  heavy  and,  as  there  is  still  a  scarcity 
of  metals,  the  situation  has  become  a 
little  strained  in  places.  It  is  particu- 
larly difficult  to  get  hold  of  any  spelt- 
er, although  the  shortage  in  this  metal 
is  not  as  complete  as  it  was  a  couple 
of  weeks  ago;  at  which  time,  in  fact, 
the  market  was  absolutely  devoid  of 
spelter. 

.  Tin  Up  and  Down. 

Tin. — The  course  of  tin  during  the 
past  week  has  been  marked  by  rapid 
fluctuations  of  a  steep  nature.  Early 
in  the  week  tin  went  up  sharply  on  the 
primary  markets  and, ,  hadi  the  local 
price  been  modelled  on  London  quota- 
tions, it  would  have  reached  the  unpre- 
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cedented  level  of  about  53  cents.  How- 
ever, tin  has  steadied  down  at  time  of 
writing  and  is  now  being  quoted 
around  50  cents.  The  demand  is 
strong. 

Tin  this  connection  it  is  interesting  to 
note  the  following  comment  in  the 
American  Metal  Market:  "The  Straits 
output  promises  no  increase,  and  as 
there  is  no  question  but  that  the  con- 
sumption of  the  world  for  tin  is  steadi- 
ly increasing,  this  question  of  output 
becomes  a  serious  one,  and  is  the  basis 
for  the  belief  in  higher  prices  that  exists 
in  the  best  informed  quarters." 

Copper.— It  has  been  the  other  way 
around  with  copper.  The  price  declined 
earlier  in  the  week  but  is  now  up  again 
to  the  same  level  as  last  week.  Confi- 
dence in  copper  was  a  little  weakened 
by  the  declines  but  is  now  being  restor- 
ed as  it  seems  fairly  certain  that  the 
price  will  be  maintained.  Demand  is 
good  here. 

The  condition  of  copper  In  the  United 
States  does  not  seem  quite  as  satisfac- 
tory. The  American  copper  trade  has 
been  at  a  (Complete  standstill  as  regard- 
ing business  foif  some  time.  The  statistics 
to-morrow  will  probably  give  some  in- 
dication of  the  condition  of  production 
and  American  consumption  and  may 
start  some  new  business. 

Lead  is   Strong. 

Lead.— While  no  changes  have  been 
made  in  local  prices,  there  is  a  very 
firm  tone  to  lead.  Stocks  are  still 
light  and  promise  to  remain  so  in  the 
face  of  the  heavy  demand  which  is 
steadily  maintained. 

Spelter  Still  Very  Scarce. 

Spelter.  —  The  outstanding  feature 
about  spelter ,  is  the  great  scarcity. 
While  it  is  now  possible  to  secure  some 
spelter,  it  involves  great  difficulty,  and 
trading,  as  a  result,  is  by  no  means 
active.     The  price  remains  the  same. 

Plates  and  Sheets. -^The  situation  is 
quite  satisfactory.  Demand  has  been 
large  and  supplies  have  been  coming 
forward  to  meet  it.  The  tone  is  heal- 
thy and  prospects  point  to  a  continua- 
tion of  brisk  trade  right  through  the 
vear. 


REACH  RIGHT  READERS. 

"Please  accept  our  thanks  for  the  ap- 
plications received  that  were  forwarded 
to  us  this  a.m.,  and  yesterday.  We  are 
in  turn  sending  them  on  to  our  custom- 
ers. It  certainly  looks  as  though  your 
paper  reached  the  right  class  of  read- 
ers."—Lewis  Bros.,  Limited,  Montreal. 


Weekly   Market   Report  —  Hardware 


FEATURES   OF  MARKET. 

The  hardware  market  has  been 
featured  by  the  heavy  demand  in 
nearly  all  lines.  This  is  particu- 
larly true  with  regard  to  refrig- 
erators. Dealers  are  ordering 
early  to  insure  fdll  shipments,  the 
scarcity  which  existed  last  fall  be- 
ing the  cause. 

Although  no  price  changes  have 
been  reported,  there  is  a  tendency 
toward  firmness  noted.  The  hard- 
ware situation  is  more  interesting 
at  present  than  it  has  been  for 
some  time. 


MONTREAL. 

Montreal,  May  9. — While  there  have 
been  no  price  changes  this  week,  price 
lists  are  still  being  altered,  all  the  brass 
goods  not  having  been  advanced  imme- 
diately upon  the  decision  that  a  ten  per 
cent,  increase  in  price  would  be  need- 
ful. Only  certain  classes  of  brass  goods 
were  raised  in  price  last  week,  but  the 
others  have  followed  naturally. 

What  will  be  the  future  of  brassware 
is  not  quite  certain,  since  the  price  of 
the  ingot  metal  has  dropped  slightly 
during  the  past  few  days.  There  seems 
little  likelihood  of  a  lower  level  com- 
ing, however.  The  present  decrease  in 
the  ingot  metal  is  slight  to  begin  with, 
and  seems  only  in  the  nature  of  a  tem- 
porary change. 

In  all  lines  ordering  is  reported  large. 
Especially  is  there  a  strong  demand  for 
harvest  tools  and  contractors'  suppplies. 
Both  are  to  be  expected  at  this  sea- 
son. 

There  is  still  some  trouble  being  ex- 
perienced with  securing  proper  trans- 
portation. But  river  navigation  is  now 
open,  and  relief  will  come  as  a  result. 

Spring  lines.  These  are  undoubtedly 
the  leaders  at  present.  Lawn  and  gar- 
den tools  are  moving  rapidly.  The  re- 
tailers hardly  seem  able  to  keep  ahead 
of  the  demand.  Swings,  hammocks,  and 
lawn  furniture  generally  are  being  or- 
dered daily.  This  is  a  line  which  has 
been  developed  greatly  during  the  past 
few  years.  Hundreds  of  up-to-date  re- 
tailers are  making  big  profits  out  of 
this  class  of  goods.  The  low  prices  now 
asked  for  these  makes  a  large  number 
of  sales  possible. 

Hay  forks,  pitch  forks  and  rakes  are 
wanted  by  those  who  conduct  business 
in  the  farm  communities.  It  is  a  little 
early  perhaps  for  retail  selling,  yet  im- 
mediate delivery  is  being  asked. 

Kitchenware. — There  seems  some  ex- 
pectation that  tinware  will  rise  in  price 
before  long.     Doubtless    the   high   price 


of  pig  tin  has  given  rise  to  this  belief, 
yet  it  must  be  remembered  that  tin  is 
not  the  material  most  used  in  tinware. 
At  present  it  does  seem  that  an  advance 
may  be  expected,  but  it  will  be  because 
of  the  price  of  steel  as  well  as  the  high 
level  to  which  tin  has  attained. 

Brass  goods  are  selling  rapidly,  in 
spite  of  the  higher  prices  recently 
struck.  For  kitchenware  of  all  kinds 
there  is  now  a  genuine  demand,  and  the 
wholesalers  and  manufacturers  are 
having  some  trouble  shipping  as  prompt- 
ly as  their  customers  would  like. 

Builders'  Hardware. — The  advance  in 
brass  and  copper  has  not  as  yet  exerted 
an  influence  upon  the  various  forms  of 
builders'  hardware  in  which  these  ma- 
terials are  so  largely  used.  That  these 
will  be  raised  in  price  seems  inevitable, 
however.  Perhaps  it  is  the  realization  of 
this  which  is  producing  such  heavy  buy- 
ng  at  present.  In  all  parts  of  the  coun- 
try orders  are  being  written. 

Contractors'  Tools  Wanted. 

For  contractors'  tools,  too,  such  as 
spades,  picks  and  scoops,  there  is  a 
heavy  demand.  The  promises  of  a  heavy 
building  year  are  being  borne  out,  and 
contractors  are  finding  great  need  for 
tools. 

Cement. — Again  there  has  arisen  a  big 
demand  for  this  material.  Partially  the 
demand  comes  from  the  contractors,  but 
a  great  deal  is  also  being  bought  by  the 
farmers,  who  are  coming  more  and  more 
to  see  what  improvements  they  can 
themselves  make  by  the  use  of  this 
material. 

Sporting  Goods. — The  retail  sales  are 
now  exceedingly  larger  - —  a  fact  for 
which  the  improved  weather  must  be 
largely  thanked.  Goods  are  being  dis- 
played wisely,  and  the  natural  result  is 
heavy  ordering. 


TORONTO. 

Toronto,  May  9.  —  The  numerous 
changes  which  have  been  made  in  hard- 
ware lines  recently  have  resulted  in 
awakening  a  considerable  degree  of  in- 
terest. Dealers  are  beginning  to  "sit 
up  and  take  notice."  They  are  watch- 
ing the  market  with  more  interest  than 
for  some  time  back. 

The  situation  is  undoubtedly  an  inter- 
esting one.  There  is  a  strong  tendency 
toward  firmness  noted  in  many  lines  and 
further  advances  would  not  cause  any 
surprise.  This  is  due  in  some  cases  to 
the  fact  that  demand  has  outstripped 
the  supply;  in  others  to  the  tendency  of 
the  market  to  readjust  itself.  The  lat- 
ter was  the  case  in  regard  to  cotton 
goods  which  were  advanced  10  per  cent. 
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last  week.  Prices  previously  had  been 
too  low  and  the  advance  had  been  anti- 
cipated for  some  time. 

There  have  been  no  price  changes  since 
last  writing  except  that  the  10  per 
cent,  advance  in  brass  goods  has  been 
made  general.  It  now  applies  to  prac- 
tically all  lines. 

Business  is  extremely  good.  The  local 
jobbing  houses  are  rushed  with  orders  at 
the  present  time,  demand  being  spread 
pretty  evenly  over  all  lines. 

Seasonable  Goods. — There  is-  a  steady 
call  for  spades,  hose,  rakes,  sprinklers, 
lawn  mowers,  wire  netting  and  the 
many  other  lines  now  largely  dn  demand 
in  the  stores.  Business  has  been  per- 
sistently good  in  this  department.  The 
number  of  repeat  orders  being  received 
indicates  that  the  trade  of  the  retailer 
is  brisk  and  steady. 

Household  Goods.— The  feature  of  the 
market,  perhaps,  is  the  demand  for  re- 
frigerators. Despite  the  fact  that  the 
weather  has  been  far  from  warm  this 
spring  the  demand  started  much  earlier 
than  usual.  This  was  probably  due  to 
the  fact  that  last  year  dealers  experienc- 
ed considerable  difficulty  in  getting  their 
orders  filled.  In  order  to  escape  this, 
they  have  been  stocking  up  earlier.  "I 
estimate  that  we  have  sold  more  al- 
ready than  we  did  all  last  year,"  said 
one  sales  manager  to-day.  In  view  of 
the  fact  that  last  year  saw  the  biggest 
demand  for  refrigerators  experienced  up 
to  that  time,  the  present  size  of  the 
demand  will  be  appreciated. 

While  no  scarcity  has  yet  been  felt,  it 
seems  a  moral  certainty  that,  as  the 
season  advances,  the  demand  will  out- 
strip the  supply. 

Other  household  goods  are  in  active 
demand. 

Builders'  Hardware.— The  demand  is 
still  growing.  Dealers  are  already  or- 
dering in  larg-e  bulk  and  the  number  of 
repeat  orders  coming  in  indicates  that 
there  i9  a  good  business  being  carried  on 
with  the  public  despite  the  comparative- 
ly early  season.  Travellers  report  that, 
with  the  amount  of  building  in  sight 
throughout  the  province,  the  demand  will 
be  very  large  all  summer  and  fall. 

Heavy  Hardware.—  Business  is  brisk. 
Deliveries  have  been  satisfactory  in  prac- 
tically all  lines. 

Sporting  Goods.— Sales  are  heavy  in 
sporting  goods.  The  opening  of  the 
baseball  leagues  has  revived  interest  in 
that  sport  to  such  an  extent  that  the 
demand  for  balls,  gloves  and  bats  has 
become  very  heavy.  Dealers  are  now 
stocking  up  briskly  in  these  and  all 
other  lines.  Canoes  and  paddles  are 
reported  t0  he  selling  well.  Trap-shoot- 
ors'  supplies,  rifles  and  ammunition  aire 
selling  in  better  volume  now. 


Weekly  Western  Market  Report 

Record  Trade  in  Builders'  Supplies — General   Trade   Outlook   Excellent — Rapid 
Increase  in  Building  Permits. 


Winnipeg,  May  9. — There  is  a  good 
seasonable  demand  for  all  classes  of  gen- 
eral hardware,  and  a  very  brisk  move- 
ment in  all  lines  of  builders'  supplies. 
This  will  be  readily  understood  when 
it  is  stated  that  Winnipeg  permits  jump- 
ed $1,000,000  in  two  weeks,  and  now 
exceed  $5,000,000,  a  record  for  the  first 
four   months   of  the  year. 

Some  anxiety  is  felt  as  to  threatened 
labor  troubles  in  the  building  trades  in 
the  province  of  Saskatchewan,  where 
painters  are  on  strike  and  other  unions 
are  very  dissatisfied  with  the  maximum 
wage  scale  as  announced  by  the  Associ- 
ation of  Builders'  Exchanges. 

Navigation  is  now  open  on  the  lakes, 
and  some  reduction  in  prices  of  heavy 
hardware  will  probably  be  announced 
shortly,  following  the  cheaper  freight 
rates  by  the  lake-rail  route. 

The  result  of  the  work  by  the  rail- 
road commission  in  investigating  freight 
rates  is  being  watched  with  much  inter- 
est here,  and  adjustment  more  equitable 
to  the  West  is  looked  for  by  Western 
business  men. 

Wheat  is  very  strong  and  the  advance 
in  prices  during  the  past  week  will  add 
much  to  the  spending  power  of  the 
West,  where  there  are  many  millions  of 
bushels   yet   to   market. 

Never  was  the  general  outlook  in  the 
West  more  generally  satisfactory  than 
to-day.  Wheat  seeding  bas  made  won- 
derful progress  and  will  be  finished  by 
May  1  in  the  majority  of  districts. 

The  soil  is  reported  to  be  in  perfect 
shape  for  germination,  and  fields  are 
already  green  in  many  localities. 

Fine  weather  has  given  a  decided 
boost  to  certain  lines,  notably  gas  ranges 
and  oil  stoves,  and  camp  cooking  out- 
fits. Every  year  sees  a  larger  number 
of  people  take  up  their  summer  resi- 
dences along  the  river  banks  and  groves 
in  temporary  bungalows.  The  supplying 
of  outfits  especially  adapted  for  such 
style  of  housekeeping  is  becoming  every 
year  a  more  important  line  of  busines 
to  the  hardwareman. 

Winnipeg  Hardware  Quotations. 

Ax  Handles — Oval  and  octagon,  s.g. 
hickory,  $3.50 ;  No.  1,  $2.40;  2,  $1.95; 
p.g.  oak,  $2.90. 

Augur  Bits— "Irwin"  bits,  47y2; 
other  lines  70  and  10  per  cent. 

Barb  Wire. — Lyman  4  pt.,  $1.85  f.o.b. 
Fort  William;  $2.26  per  spool  of  80 
rods  f.o.b.  Winnipeg;  Guidden  2  pt., 
$1.75  f.o.b.  Fort  William;  $2.12  per 
spool  of  80  rods  f.o.b.  Winnipeg ;  Baker 
2  pt.,  $1.73  f.o.b.  Winnipeg;  Waukegan, 
2  pt.,  $1.74  f.o.b.  Fort  William;  $2.12 
per  spool  f.o.b.  Winnipeg;  Alberta  2  pt., 


$1.73  f.o.b.  Fort  William,  $2.05  per 
spool,  f.o.b.  Winnipeg;  American  spe- 
cial, 2  pt.,  $1.45  f.o.b.  Fort  William; 
$1.73  per  spool  f.o.b.  Winnipeg;  plain 
twist,  $2.80  f.o.b.  Fort  William,  $3.20 
per  100  lb.,  f.o.b.  Winnipeg;  coil  spring 
wire,  No.  9,  $2.07  per  100  lbs.,  Fort  Wil- 
liam; $2.50  at  Winnipeg. 

Bolts — Carriage,  %  and  smaller,  65; 
7-1 G  and  larger,  55;  machine,  %  and 
under,  (50  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  3; 
small  lots,  2y2;  stove  bolts,  771/2- 

Bar  Iron — Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring  steel,  $3.40;  machinery  steel, 
$3.50;  tool  steel,  Black  Diamond,  100 
lbs.,  $8.50;  Jessop,  $15. 

Blocks — Steel,  50  per  cent.;  wood,  60 
per  cent. 

Cut  Nails — $3.15  per  keg  base. 
Wire  nails,  base,  $2.80  Winnipeg;  $2.35 
Fort  William. 

Copper — Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire,  3- 
inch  gage,  24c,  to  20-inch  gage,  29c. 

Crowbars — 4y2c  per  lb. 

Corrugated  Iron  and  Roofing,  etc. — 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,  28,  painted,  $2.84;  26,  $3.24. 

Canada  Plates. — Half-polish,  6  and  7- 
inch,  $3.40;  8-inch,  $3.60;  full  polish,  6 
and  7-inch,  $4.25;  8-inch,  $4.50. 

devices — 7y2e  per  lb. 

Enamelware — Canada,  50;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per  cent. 

Files — American,  75;  Black  Diamond, 
60;  Nicholson's,  65  per  cent. 

Galvanized  Iron — Apollo,  16  gauge, 
$3.80;  18,  $3.85;  20,  $3.90;  22  and  24, 
$4;  6,  $4.20;  28,  $4.60;  30  gauge  or 
103/4  oz.,  $4.80;  Queen's  Head.  20,  $4; 
24.  $4.20;  26.  $4.60;  28,  $4.80. 

Galvanized  Iron  Pipe — 3/$  in.,  $3.25;  % 
in.,  $4.05;  %  in.,  $5.00;  1  in.,  $7.20;  IV4 
in.,  $9.80;  V/z  in.,  $11.80;  2  in.,  $15.30. 

Galvanized  Ware. — 37£  p.c. 

Grindstones— Per  100  lbs.,  $1.65. 

Horseshoes— "M.R.M."  and  "Bell" 
iron.  No.  0  to  1,  $4.90;  No.  2  and  larger. 
$4.65;  snowshoes,  No.  0  to  No.  1,  $5.15; 
No.  2  and  larger,  $4.90;  steel  No.  0  to 
1,  $5.35;  No.  2  and  larger,  $5.10;  feather- 
weight, $6.50. 

Horse  Nails— "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6. 
$3.30;  7.  $3.05:  8.  $<?.85;  9.  $2.75:  10. 
11    and  12,  $2.65  in  25-lh.  boxes. 

Harvest  Tools — 50.  5  and  5  per  cent. 

Hinsres — Light  T  and  strap.  65  per 
cent. 
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Hooks — Brush,  heavy,  per  dozen, 
$8.75;  grass,  $1.70. 

Iron  Washers — Full  box,  40  per  cent.; 
smaller  lots,  35  per  cent. 

Iron  Pipe,  Black — y8  in.,  $3.15;  y4  in., 
$2.30;  3/8  in.,  $2.35;  %  in.,  $3.15;  %  in., 
$3.80;  1  in.,  $5.45;  iy4  in.,  $7.45;  iy2  in., 
$8.95;  2  in.,  $11.55;  2%  in.,  $18.40;  3 
in.,  $24.15;  3y2  in.,  $32.25;  4  in.,  $36.75; 
41/2  in.,  $42.50;  5  in.,  $47.50;  6  in., 
$61.50;  7  in.,  $95.50;  8  in.,  $118. 

Logging  Chain — y4  in.,  $7.50;  5-16  in., 
$6;  3/8  in.,  $5.50. 

Lanterns — Cold  blast,  per  dozen,  $7; 
coppered,  $9;  dash,  $9. 

Poultry  Netting — 57y2  per  cent. 

Pig  Lead.— $4.75.     Lead  Pipe— $5.85. 

Lead  Waste— $6.85. 

Rivets  and  Burrs — Iron  rivets,  55  per 
cent.;  copper,  No.  8,  30c;  10,  32c;  12, 
34c;  copper  burrs,  No.  8,  40c;  13,  43c; 
12,  46;  copper  rivets  and  burrs,  No.  8, 
31c;  9,  32c;  10,  33c;  coppered,  No.  8, 
17c;  9,  17y2c;  10,  18c. 

Rope  —  Sisal,  8%;  Pure  Manilla, 
lOic;  British  Manilia,  9c,;  lath  yarn, 
9y4c. 

Staples— Bright    wire,     $2  50     F.O.B. 
Fort  William;  $2.90,  Winnipeg. 
Steel  Squares — 40  off  new  list. 

Shovels — Discounts  on  No.  1,  No.  2, 
60  and  2|  p.c;  No.  3,  No.  4,  50  and 
2A  p.c;  No.  1  scoops,  50  and  t!  p.c;  all 
other  grades,  45  and  5  p.c;  fifty  cents 
per  dozen  net  is  added  to  equalize  east- 
ern freights. 
Solder— Half  and  half,  $28  per  cwt. 

Screws. — Bright  iron  round  head.  821/2 
and  10  p.c. ;  flat  head,  87V2  and  10  p.c. ; 
round  head,  brass,  72%  and  10  per  cent.; 
flat  bead  brass,  77%  and  10  per  cent. ; 
coach,  65  per  cent. 

Staples — Bright  wire  per  cwt.,  $2.50 
at  Fort  William,   $2.90,  Winnipeg. 

Paints  and   Oils. 

A  very  brisk  trade  in  paints,  oils,  var- 
nishes and  decorators'  supplies  of  all 
kinds  is  now  beins:  done,  and  prospects 
are  bright  for  a  first  rate  season's  busi- 
ness.    Prices  remain  firm. 

Linseed  Oil. — Raw,  per  gal.,  $1.00; 
boiled,    per    gal.,   $1.03; 

Turpentine,  per  gal.,  barrel  lots,  80c. 

Dry  Colors. — White  lead,  lb.,  7c:  red 
lead,  kess,  $6.50;  yellow  ochre,  in  bar- 
rel lols,  2T2c;  less  than  barrel  lots,  3c; 
golden  ochre,  barrels,  3y2c;  less  than 
barrels,  4c;  Venetian  red,  barrel,  $2.50; 
less  than  barrels.  $3.00;  American  ver- 
milion, 15c;  English  vermilion,  $1.00  per 
lb.;  Canadian  metallic  oxides,  barrel 
lots,  3a  31</2c ;  English  purple  oxides, 
in  casks,  31->c;  less  quantities,  4c  per 
lb. 


The  Great  Need  for  Paint  Advertising 

People  Do  Not  Fully  Appreciate  the  Possibilities  of  Paint — 
Dealers  Should  Do  All  in  Their  Power  to  Spread  the  Knowl- 
edge by  a  Liberal  Use  of  Printers'  Ink  and  by  Other  Methods 
of  Advertising — What  Some  Hardwaremen  Are  Doing. 


There  is  probably  not  one  dealer  in  a 
hundred  who  would  dispute  the  truth  of 
that  statement,  which  is  fast  becoming 
an  accepted  axiom,  "It  pays  to  adver- 
tise."' But  is  there  one  in  a  hundred 
who  applies  it  intelligently  to  the  con- 
duct of  his  paint  department?. 

There  is  a  wide  held  for  the  advertis- 
ing' of  paint.  Besides  the  ground  which 
the  dealer  covers  in  boosting  the  par- 
ticular make  of  paint  he  is  carrying,  be- 
hind the  competitive  side  of  advertis- 
ing, there  is  the  great  opportunity  offer- 
ing to  talk  the  need  of  paint — not  any 
particular  brand,  but  just  Paint.  The 
truth  of  the  matter  is  that  people  do 
not  fully  appreciate  Paint ;  they  do  not 
understand  its  protective  and  preserva- 
tive qualities,  nor  have  they  a  complete 
appreciation  of  its  decorative  possibili- 
ties. Some  men — their  number  is  legion 
— allow  their  property  to  go  to  rack  and 
ruin  when  a  few  dollars  a  year  spent  in 
paint  would  ward  off  the  devastating  ef- 
fects of  time.  The  appearance  of  rooms 
is  spoiled  by  blotches  and  discolorations, 
because  people  have  not  awakened  fully 
to  the  fact  that  a  tin  of  paint  and  a 
brush,  together  with  the  utensils  recent- 
ly put  forward,  can  effect  wonderful 
transformations. 


There  is  no  blinking  the  fact  that  peo- 
ple do  not  appreciate  the  full  possibili- 
ties of  Paint.  There  is  only  one  way  to 
remedy  this  condition  of  affairs  and  that 
is  to  advertise.  The  word  advertise  has 
a  wider  significance  than  the  meaning 
usually  attached  to  it.  Advertising  is 
not  limited  to  the  use  of  newspaper 
space;  it  includes  window  displays,  good 
display  methods  in  the  store,  talking  to 
customers  and  so  on.  For  the  time, 
however,  attention  is  to  be  devoted  ex- 
clusively to  the  one  branch  of  advertis- 
ing— newspaper -publicity.  For  the  pur- 
pose of  spreading  knowledge  on  the 
score  of  paint,  it  can  be  made  a  very 
potent  force. 

Is  Retailer  Doing  Share? 

The  manufacturer  is  doing  his  share 
of  the  work.  Publications  with  national 
and  international  circulations  carry  a 
large  volume  of  advertising,  telling'  the 
story  and  explaining  the  many  uses  of 
paint  and  varnish.  Attractive  posters 
and  billboards  are  to  be  seen  on  all  sides, 
conveying  the  same  message.  But  is  the 
retailer  doing  his  share  of  the  adver- 
tising? 

The  writer  knows  a  prosperous  hard- 
wareman  who  had  built  up  a  big  busi- 


ness largely  on  the  strength  of  the  good 
advertising  he  he  has  done.  And  yet  he 
never  advertises  paint.  When  taxed 
with  this  fact  once,  he  found  some  diffi- 
culty in  explaining  just  why  he  omitted 
paint.  "The  truth  is,  I  haven't  thought 
much  about  it,"  he  stated.  "I  have  so 
many  other  lines  to  advertise.  Then  the 
demand  for  paint  is  pretty  much  of  a 
staple  quantity — and  there's  so  little 
you  can  say  about  paint  anyway." 

There  are  scores,  even  hundreds,  of 
dealers  who  still  think  the  same  way, 
who  are  laboring  under  the  impression 
that  "there's  so  little  you  can  say  about 
paint,  anyway."  Wonder  if  there  are 
as  many  dealers  who  have  grasped  the 
truth  that  there  is  so  much  to  be  said 
about  paint  that  the  only  difficulty  is  to 
find  the  space  and  the  time  to  say  it? 

It  is  gratifying  to  note,  however,  that 
more  dealers  are  advertising  paint  now 
than  has  been  the  case  in  the  past.  The 
writer  has  before  him  a  grist  of  adver- 
tisements now  being  used  by  Canadian 
hardwaremen,  all  devoted  exclusively  to 
the  subject  of  paint.  The  retailer  is 
making  a  more  determined  effort  this 
year,  we  believe,  to  hold  up  his  end  in 
spreading'  the  gospel  of  paint  and  its 
possibilities. 

Under  the  heading  "Springtime  is 
painting  time,"  the  Gravenhurst  Hard- 
ware Co.,  Gravenhurst,  Ont.,  have  an  at- 
tractive advertisement,  in  which  the  pub- 
lic are  admonished  to  "protect  and 
beautify  your  home  by  using  high-grade 
paints." 

5J 


Cnicpie  and  effective  paint  displav  in  the   store   of   the  Lawrence  Hardware   Co. 
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The  Bond  Hardware  Co.,  Guelph,  have 
been  conducting  a  demonstration  of 
stains  and  varnishes  and  have  been  de- 
voting their  full  advertising  space  in  the 
newspapers  to  boosting  this  event. 

P.  S.  Stewart  &  Son,  Renfrew,  are  run- 
ning a  forceful  talk  on  the  importance 
and  economy  of  painting  buildings  to 
protect  them  from  the  wear  and  tear  of 
the  weather. 

Gardner  &  Co.,  Woodstock,  are  adver- 
tising paints  as  a  means  of  improving 
and  beautifying  the  house  and  grounds 
in  spring. 

The  list  might  be  continued  indefinite- 
ly but  the  above  are  fair  samples  of  what 


an  enlightened  percentage  of  dealers  are 
doing  to  increase  the  public's  belief  in 
the  utility  of  paint. 

The  time  will  come,  in  all  probability, 
when  all  dealers  will  adopt  this  course. 
The  future  development  of  the  paint  in- 
dustry will  be  greater  than  might  at 
present  be  deemed  possible.  Compara- 
tively speaking,  men  only  dabble  with 
paint  now;  in  the  future,  they  will 
"use"  it.  The  future  will  see  the  value 
of  paint  fully  recognized  and  the  de- 
mand will  increase  accordingly. 

In  the  meantime,  the  retail  dealer 
should  do  all  in  his  power  to  bring  about 
that  condition  of  complete  public  under- 
standing. 


Using  Paint  for  Straw  Hats  as  Bait 

This  Attracts  the  Women,  Who  Are  Liable  to  Buy  Other  Lines 
—The  Specialty  Brings  Good  Profits  Itself  Too — A  Valuable 
Sideline. 


From  time  to  time  people  may  be 
heard  conversing  about  some  special  sale 
which  is  then  being  held  in  a  department 
store.  "I  don't  see,"  one  will  say,  "how 
they  can  possibly  afford  to  sell  these 
goods  at  that  price.  I  don't  see  where 
they  make  any  money." 

It  is  quite  possible  that  there  is  no 
money  being  made  by  selling  these  lines. 
They  may  be  just  bait — just  a  special 
line  displayed  to  attract  people  to  the 
store.  This  is  the  principle  of  many  de- 
partment store  sales.  The  management 
determines  to  sell  a  certain  line  at  a  fig- 
ure so  low  as  to  preclude  the  possibility 
of  any  real  profit.  The  goods  may  bring 
a  small  amount  more  than  they  cost,  but 
certainly  the  margin  will  not  be  enough 
to  provide  for  rent  of  floor  space,  pay- 
ment of  clerks,  and  other  overhead  ex- 
penses. If  all  lines  were  sold  this  way 
the  business  would  go  steadily  behind, 
until  the  final  crash  came.  But  all  de- 
partments are  not  run  this  way.  There 
are  a  few  "leaders"  selected.  These  are 
marked  away  down,  and  are  widely  ad- 
vertised. People  come  by  the  score  to 
buy  them,  and  they  remain  to  buy  other 
things  which  have  been  arranged  to  at- 
tract their  attention,  and  which  offer  the 
management  an  ample  profit.  It  is  from 
these  other  lines  that  the  profits  are 
made. 

No  Reduction  Sale. 

Undoubtedly,  it  is  good  business  to 
use  one  class  of  goods  to  draw  people  to 
the  store,  so  that  they  will  see  others 
and  be  led  to  purchase  them.  But  a 
special  sale  is  not  the  only  way  this  may 
be  accomplished.  A  Montreal  merchant 
is  vising  a  somewhat  different  system  at 
this  present  minute.    He  is  using  a  paint 


specialty,  which  he  is  not  selling  at  un- 
unusually  low  figure,  but  which  is  at- 
tracting a  desired  class  of  custom  be- 
cause it  meets  a  real  need  of  the  desired 
class  of  customers. 

Every  hardware  dealer  realizes  the 
value  of  getting  women  to  his  store.  A 
man  is  good  to  deal  with.  He  usually 
comes  for  something,  gets  it  and  goes 
away.  What  he  sees  will  undoubtedly 
influence  him,  but  he  is  not  half  as  like- 
ly to  be  led  to  make  any  unplanned  pur- 
chases as  a  woman.  She,  once  in  the 
store,  will  see  several  things  which  she 
needs.  She  will  buy  them  too. 
Bait  Not  Costly. 

So  it  is  particularly  worth  while  at- 
tracting women  inside,  and  this  is  what 
this  Montreal  dealer  is  doing.  His  bait, 
moreover,  is  not  costing  him  anything. 
It  is  rather  yielding  him  a  good  profit. 
He  is  simply  using  a  display  of  paint 
which  can  be  used  on  straw  hats. 

This  is  the  season  when  straw  hats  are 
coming  into  style  once  more.  The  last 
season 's  creations  have  now  been  brought 
out.  Most  of  these  have  fallen  into  dis- 
favor, their  owners  deciding  that  they 
simply  must  have  a  new  hat.  But  that 
new  hat  once  purchased  they  will  be  will- 
ins'  and  anxious  to  make  such  changes 
in  the  old  straw  that  it,  too,  will  look 
like  new.  The  straw  paint,  or  enamel — 
it  goes  by  both  names — makes  this  pos- 
sible. So  the  display  in  the  window  is 
attracting  attention.  Young  girls  are 
drawn  as  well  as  women  who  are  serious- 
ly engaged  in  the  work  of  running  house- 
holds. The  girls  are  not  as  good  cus- 
tomers as  the  women — they  are  not  like- 
lv  to  see  any  other  line  which  they  feel 
they    must    buy.     But   they   do   buy   the 
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straw  paint,  and  thereby  the  dealer  reaps 
a  good  profit.  The  women,  however,  get 
not  only  the  paint,  but  they  also  look 
about  the  store.  They  see  the  garden 
tools,  the  pots  and  pans,  the  cutlery. 
They  see  picture  wire  and  thumb  tacks. 
They  see  domes  of  silence.  They  are 
sure  to  see  something  beside  the  paint 
which  they  want.  Moreover,  while  they 
came  in  for  paint  for  straw  hats,  they 
notice  also  paint  for  other  purposes. 
Good  salesmanship  will  result  in  these 
other  lines  being  sold,  for  the  women 
readily  appreciate  the  need  of  applying 
a  fresh  coat  either  inside  or  outside 
their  home. 

Only  a  Small  Display. 

This  paint  for  straw  hats  has  proved 
a  splendid  line  for  one  dealer.  It  has 
brought  him  profits  and  brought  him 
trade  which  he  would  not  otherwise 
have  secured.  And  all  this  he  has 
achieved  by  merely  arranging  an  at- 
tractive display  in  one  part  of  his  win- 
dow. He  did  not  give  the  whole  show 
space  to  this  particular  kind  of  paint. 
That  might  not  have  been  wise.  He 
merely  showed  the  straw  paint  among 
other  painting  goods.  But  this  particu- 
lar part  of  the  display  proved  of  great 
value  through  its  attractive  features. 

At  this  season  paint  or  enamel  which 
will  enable  an  old  hat  to  be  changed  into 
a  new  one,  will  be  in  demand  every- 
where. It  is  not  a  class  of  goods  which 
exerts  a  genuine  appeal  in  the  city  only. 
The  smaller  places  will  provide  a  ready 
market  for  this  line.  Country  people, 
too,  will  be  glad  to  buy  Indeed,  this  is 
one  of  those  side  lines  which  would  seem 
well  worth  some  attention.  The  profits 
accruing  will  not  be  tremendous,  but  a 
number  of  these  fair  sized  profits  will 
make  a  substantial  aggregate  That  old 
song  which  we  sang  so  many  years  ago, 
"Every  Little  Bit  Added  to  What 
You've  Got  Makes  Just  a  Little  Bit 
More,"  applies  very  well  to  profits.  It 
is  the  little  extras  which  make  a  busi- 
ness pav.  But  this  extra,  received  from 
the  sale  of  paint  for  straw  hats,  will 
not  onlv  swell  the  earnings  of  the  paint 
department,  but  will  also  attract  cus- 
tom which  will  mean  sales  for  other  de- 
partments. That  is  one  of  the  advantages 
of  specialties.  They  not  only  earn 
money  themselves,  but  make  other  lines 
earn  more. 

A  FULL  PAGE  AD. 
Chatham,  Ontario.  —  J.  E.  Wanless, 
local  hardwareman,  is  conducting  a 
vigorous  paint  campaign.  He  has  been 
advertising  in  full  page  space  in  the 
local  newspapers. 
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MAPLE     LEAF     WINS 

Carry  M-L  Paints  and  'win  out.'  It  makes  good  with  your 
customers.  A  full  line — full  of  profit  for  you.  Indoor  and  outdoor 
finishes — flat  walls  colors — varnishes. 

Write  the  DECORATIVE    AID   DEPT.  for  the  book- 
let.      This  free  department  help*  you  to   get    business 

Imperial  Varnish  &  Color  Co.,  Limited 

108  Princess  St., 
Winnipeg 
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$5,000  FOR  A  MAN 

This  is  the  sum  the  Vancouver  Lacrosse  Club  is  to  pay  Newsy  Lalonde  for  threelmonths' 
service.  The  reason  for  this  offer  is  that  Lalonde  is  not  only  a  wonderful'player,  but  that  he 
infuses  life  and  vigor  into  the  whole  team. 

In  the  game  of  business,  great  success  is  often|attained  by  securing'an  article  of.such^merit 
that  its  very  presence  starts  your  whole  stock  on  the  move,  or  in  other  words,  an^article^that 
infuses  life  and  vigor  into  your  business. 

Lowe  Brothers  "High  Standard"  Liquid  Paints  often  prove  the  pivot  around  which  is^swung 
a  successful  Hardware  Business.  These  paints  show  customers  the  real  meaning'of  the  word 
"value,"  for  in  fact,  not  in  theory,  they  have  greater  covering  power,  greater  durability, 'as: well 
as'every  other  virtue  which  go  to  make  paint  "best." 

We  back  this  statement  by  tests.     Investigate  and  you  will  be  convinced. 


Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 


tsftm  flrojfifc^ 


TORONTO 

Dayton  Boston 

Kansas  City 
Chicago   New  York 


K 


f- 


^ 


Weekly  Market  Report  —  Paints 


WHITE  LEAD  UP. 

The  expected  advance  in  white 
lead  has  materialized,  a  15  cent 
increase  having  been  put  into  ef- 
fect. Other  commodities  have  re- 
mained the  same,  but  there  is  a 
firm  tone  all  round.  An  advance 
in  putty   is   forecasted. 

The  demand  is  so  large  now  for 
all  lines  that  the  manufacturers 
and  jobbers  are  freely  and  con- 
fidently predicting  a  record  year. 


MONTREAL. 

Montreal,  May  9. — Not  the  least  let-up 
is  being  shown  in  the  demand  for  paint, 
and  similar  lines.  The  manufacturers 
are  having  their  hands  full  getting  the 
goods  out.  Indeed  the  shipping  depart- 
ments can  hardly  keep  up;  for,  since 
navigation  opened,  some  who  have  delay- 
ed ordering  so  that  they  could  secure 
this  cheaper  means  of  transportation, 
are  demanding  immediate  delivery.  Some 
who  expected  to  save  a  little  freight  by 
waiting  for  the  boats,  are  finding  that 
they  are  losing  the  early  trade  instead, 
by  reason  of  their  depleted  stocks. 

Oil  is  being  ordered  extensively  from 
points  reached  -by  the  river  boats.  The 
supplies  laid  in  before  navigation  clos- 
ed are  exhausted,  and  dealers  are  anxi- 
ous to  secure  a  new  stock. 

Lead  Up  Fifteen  Cents. 
The  feature  of  the  market  this  week 
is  the  advance  in  white  lead — an  advance 
which  was  predicted  in  the  market  re- 
ports for  some  little  time  back.  It  was 
thought  last  week  that  the  new  figure 
would  be  only  10  cents  higher  than  that 
for  which  lead  has  been  selling,  but  this 
was  not  regarded  as  sufficient,  an  ad- 
vance of  15  cents  having  been  determin- 
ed upon. 

Other  prices  remain  steady,  though  it 
is  generally  agreed  that  linseed  oil  is 
being  quoted  too  low.  A  buyer  of  large 
quantities,  indeed,  found  it  impossible 
to  secure  what  he  wanted  at  the  figures 
quoted.  Some  firms  still  set  their  price 
at  .93  and  .96,  but  .96  and  .99  is  con- 
sidered more  correct.  At  that  figure  oil 
could  be  bought.  It  would  be  exceeding- 
ly difficult  to  get  much  at  the  old  figure, 
indeed  a  number  of  purchases  have  been 
refused. 

The  Fear  of  Substitutes. 
Turpentine. — Figures  are  still  general- 
ly quoted  at  .70,  but  the  market  is  un- 
certain. A  higher  price  might  be  struck 
almost  any  time.  There  is  danger,  how- 
ever, that  too  high  a  figure  will  result  in 
the  use  of  substitutes.  This  fear  exerts 
some  restraining  influence  on  the  mar- 
ket. 


White  Lead. — After  showing  an  up- 
ward tendency  for  some  weeks,  white 
lead  has  finally  been  advanced,  the  figure 
now  being  $7  per  cwt.,  instead  of  $6.85. 
The  high  price  of  pig  lead  has  made  this 
advance  absolutely  necessary.  Indeed  at 
this  new  figure  the  profit  to  the  manu- 
facturers is  not  great. 

This  new  figure  is  likely  to  hold  for 
some  little  time.  Certainly  any  revision 
which  may  come  will  not  be  in  a  down- 
ward direction.  In  a  couple  of  months, 
however,  there  may  be  another  advance, 
if  lead  continues  to  climb.  Eight-cent 
lead,  according  to  one  manufacturer,  is 
something  quite  possible. 

Putty. — Grinding  is  continuing  day  and 
night.  The  demand  for  putty  is  already 
large.  It  will  grow,  and  the  manufac- 
turers are  doing  their  best  to  be  prepar- 
ed. 

Mixed  Paints. — It  is  here  the  demand 
is  exceptionally  large.  Dealers  are  sell- 
ing largely,  and  are  necessarily  placing 
supplementary  orders.  Nor  is  exterior 
paint  the  only  style  wanted — the  speci- 
alities, the  interior  paints,  the  floor 
paints,  and  the  varnishes  are  moving 
rapidly.  Such  novelties  as  straw  hat 
paint  are  also  selling  readily.  This 
weather  puts  the  thought  of  painting  in 
the  minds  of  all  who  are  interested  in 
their  homes. 


TORONTO. 

Toronto,  May  9. — There  is  no  escap- 
ing the  fact  that  a  record  demand  for 
paint  is  being  experienced.  This  is  ap- 
parent on  every  hand.  The  paint  manu- 
facturers and  jobbers  are  busier  than 
ever  before.  "I  would  not  have  believ- 
ed it  possible,"  said  one  man  to-day. 
"We  are  away  ahead  of  last  year  on 
sales  and  we  understand  that  the  other 
firms  are  doing  the  same.  The  demand 
for  paint  has  grown  wonderfully  in  the 
last  few  years,  but  the  increase  was 
never  so  marked  as  at  the  present 
time." 

This  applies  to  all  lines  more  or  less. 
White  lead  is  in  heavy  demand,  and,  al- 
though somewhat  unseasonable  at  pres- 
ent, glass  and  putty  will  have  heavy 
sales  later  on.  Enquiries  indicate  con- 
siderable interest  in  these  lines. 

The  only  price  change  this  week  is  in 
white  lead  which  has  been  advanced  15 
cents.  Other  changes  are  rumored,  how- 
ever. 

Linseed  Oil.  —  There  has  been  no 
change  in  the  oil  situation.  The  advance 
of  2  cents  made  last  week  has  been  firm- 
ly maintained,  and  oil  is  still  selling  at 
98  cents  for  raw  and  $1.01  for  boiled. 
Rumors  of  further  advances  have  been 
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heard,  showing  that  the  tendency  of  the 
market  is  all  toward  firmness  at  the  pre- 
sent time.  The  demand  has  been  con- 
sistently heavy. 

Turpentine.  —  No  change  has  been 
made  in  turpentine  so  that  the  selling 
price  is  still  70  cents.  If  any  changes 
are  made  in  the  near  future,  they  will 
almost  certainly  be  in  the  upward  direc- 
tion; but  it  is  not  at  all  certain  that 
changes  are  pending.  Demand  has  been 
good. 

White  Lead  Advances. 

White  Lead. — The  long  expected  ad- 
vance in  white  lead  has  come  at  last. 
Late  last  week  a  general  advance  of  15 
cents  was  put  into  effect.  It  is  not  con- 
sidered, however,  that  this  change  has 
solved  the  situation  by  any  means.  Talk 
of  further  advances  in  the  future  is 
heard.  Substance  is  lent  to  this  view 
by  the  fact  that  the  advance  declared 
is  not  as  large  as  had  been  anticipated. 
Locally  it  was  thought  that  the  grind- 
ers would  make  it  25  cents,  and  it  is, 
therefore,  believed  that  the  new  price 
will  not  prove  high  enough  under  all 
circumstances. 

There  is  a  splendid  demand  for  white 
lead,  and  shipments  have  been  very 
heavy. 

Glass. — The  glass  trade  is  not  very 
active  yet.  Dealers  will  soon  be  plac- 
ing their  orders,  however,  and  in  the 
meantime  the  situation  is  being  watched 
with  considerable  interest. 

Putty  May  Go  Up. 

Putty. — Will  the  price  on  putty  be  ad- 
vanced? A  local  jobber  stated  to-day: 
"If  linseed  oil  remains  firm,  the  price 
of  putty  will  surely  advance.  White 
lead  has  gone  up  several  times  since 
the  present  quotations  on  putty  were 
fixed."  It  seems  reasonable  to  assume 
from  this  advice  that  there  is  a  strong 
probability  of  putty  going  up.  Present 
prices  are :— Standard  bulk  in  casks, 
$2.20;  in  100-lb.  drums,  $2.40;  in  25- 
lb.  drums,  $2.50;  bladder,  in  barrels, 
$2.65.  Pure  putty  prices  are  as  fol- 
lows :_Bulk,  in  casks,  $2.50;  in  100- 
lb.  drums,  $2.80;  in  25-lb.  drums,  $2.90; 
bladder,   in   barrels,  $3. 

Prepared  Paint.  —  The  demand  is 
very  heavy.  Dealers  are  sending  in  re- 
peat orders,  with  a  persistency  which 
hints  at  a  bigger  store  business  than 
usual.  Business  undoubtedly  is  good,  so 
good  that  the  manufacturers  are  freely 
and  confidently  predicting  a  record  year. 

Varnishes  and  Japans. — The  condition 
of  trade  is  identical  in  these  lines. 
There  is  a  particularly  heavy  demand 
for  floor  stains. 
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Exterior  View,  Basilica,  Quebec  Interior  View,   Basilica,   Quebec 

Decorated  with  Brandram's  B.B.  Genuine  White  Lead,  by  La  Compagnie  Gauthier  &  Frere,  Inc.,  Quebec 

SIXTY    CHURCHES 

Including  two  of  Canada's  most  Historic  and  Famous — 

THE  BASILICA  OF  Ste.  ANNE  de  BEAUPRE  THE  BASILICA,  QUEBEC 

Painted  and  Decorated  with     .     .     . 

Brandram's  B.B.  Genuine  White  Lead 


Established  in  1868        292  St.  Joseph  St.       Telephone  2300 

LA    COMPAGNIE   GAUTHIER   &    FRERE, 
Painters,  Decorators,  etc. 

Quebec,  4  Fevrier,  1910. 
MM.  Brandram-Henderson,   Limited, 
Montreal. 

Messieurs  : — Nous  soussignes  declarons  avoir  em- 
ploye la  peinture  Brandram  B.B.  Genuine  depuis  un 
grand  nombre  d'annees. 

Nous  l'avons  employe  au  peinturage  d'au  moins 
soixante  eglises  entre  autres,  la  Basilique  de  Quebec  et 
la  Basilique  de  Ste  Anne  de  Beaupr£  et  elle  nous  a 
toujours  donne  entiere  satisfaction. 

Aucune  peinture  ne  peut  rivaliser  avee  cette  marque. 
Vos  tous  devoues, 
LA  COMPAGNIE  GAUTHIER  &  FRERE, 

Per  JOS.  GAUTHIER,   President. 


Established  in  1868        292  St.  Joseph  St. 


Telephone  2300 

FRERE, 
Feb.  4th,  1910. 


LA  COMPAGNIE  GAUTHIER   & 
Painters,  Decorators,  etc. 
Quebec, 
Messrs.   Biandrain-Henderson,  Limited, 
Montreal. 

Gentlemen  : — We,  the  undersigned,  declare  that 
we  have  used  Brandram's  B.B.  Genuine  White  Lead 

for  a  great  number  of  years. 

We  used  this  White  Lead  in  the  painting  of  at  least 
sixty  churches,  among  which  are  the  Basilic  of  Quebec, 
and  the  Basilic  of  Ste.  Anne  de  Beaupre,  and  it  has 
always  proven  entirely  satisfactory. 

There  is  no  White  Lead  that  can  come  up  to  the 
standard  of  this  brand. 

Yours  truly, 
LA  COMPAGNIE  GAUTHIER  &  FRERE, 

Per  JOS.  GAUTHIER. 


Made  by  the  only  Corroders  and  Grinders  of  White  Lead  in  Canada 
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CURRENT    MARKET    QUOTATIONS 


These  prices  are  for  such  qualities  and 
quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 


METALS  AND  METAL  PRODUCTS. 

ANTIMONY. 

Cookson's  or  Hallett's,   per  lb.  .8  50   8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  60c. ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c. ;  Harris  heavy  pressure,  25c. ;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c. ;  Alluminoid,  9c. ;  Mogul, 
6c;  No.   3,  5%c ;  No.   4,   6c   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  50c;  Superior, 
45c;  A  Special,  35c;  Hoo  Hoo,  25c; 
"A,"  20c;  ■•B,"  18c;  "C,"  15c;  "D," 
12c;  No.   1,  10c;  No.  2,  8c;  No.  3,  6c. 

Magnolia  Metal  Co.— Magnolia,  25c; 
Defender,  20c;  Mystic,  17c;  Kosmic, 
15c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    %   to   %   inch,    per 

100    lbs 2  20       2  20 

Heads,   per  100   lb 2  45       2  45 

Tank   plates,   3-16   inch 2  30       2  40 

Tubes  per  100  feet,  1%  in.    9  50       9  00 

2  ".8  25       8  50 
2%    ".  10  50      10  00 

3  *'.  12  00      12  10 
3%    '*.  15  00      15  30 

4  ".  19  25     19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  24 
Rods,  base  %  to  1  inch,  round. .  0  20 
Tubing,  seamless  base,  per  lb. . .  0  23 
Tubing,    iron   pipe   size   ,    1   inch 

base   0  23 

Copper   tubing,    4   cents   extra. 

BRASS    GOODS,    VALVES,    ETC. 
Ground  work,   65  p.c 
Standard   Compression   work,   65  p.c. 
High  grade  compression  work,  60  p.c 
Cushion   work,   55   per   cent. 
Fuller  work,  70  p.c;  No.  0,  75  p.c,  and 
1  and  2  basin  cocks,   70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

65   p.c ;   roundway,   60   p.c. 
J.M.T.   Globe,   Angle  and  Check  Valves, 

55  p.c ;   Standard,  65  p.c 
J.M.T.    Radiator    Valves,    60;    Standard, 

65;  patent  quick-opening  valves,  70  and 

10  p.c. 
Kerr  extra,  standard,  globes,  angles  and 

checks,    60   p.c 
Kerr   Jenkins'    disc,   standard   valves,62% 

per  cent. 
Kerr   copper   alloy   disc    standard   globe, 

angle   and   check  valves,   62%   p.c. 
Kerr   standard    radiator   disc    valves,    65 

and    10    p.c. ;    Jenkins    disc    and    quick 

opening   hot   water   radiator   valves,   75 

p.c 
Kerr   Weber    I.B.B.M.    straightway   and 

water  gate  valves,  screwed  and  flnaged, 

62%   and  10  p.c. 
Kerr   N.P.    Union   Elbows,    75   p.c 
Kerr"Radium"    valve    discs,    45   p.c. 
Jenkins'    Valves— Quotations   on   applica- 
tion   to   Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100   lb. 

Casting    ingot    17  50 

Cut  lengths,  round  bars,  %  to  2 

to 24  00 

Plato      sheets,      14      oz„      14x48 

inches,   14x60  inches   26  00 

Copper      sheet,      tinned,      14x60, 

14  oz 27  00 

Copper    sheet,    planished,    14x60, 

base,    34  00 

Braziers',    insheets,    6x4    26  00 

COPPER   AND    BRASS    WIRE 
Brass,   60  p.c;  copper,   62%   p.c. 


IRON  AND  STEEL 
In  car  lots.  Montreal. 

Canadian  foundry,  No.   1 

Canadian   foundry,   No.   2 

Middlesboro,  No.  3  pig  iron  18  00 
Summerlee,   No.  2  pig  iron  20  00 

Carron,    special    20  00 

Carron,    soft    19  75 

Cleveland,   No.   1 18  75 

Clarence,    No.    3    18  00 

Jarrow    17  75 

Glengarnock   

Radnor,   charcoal  iron 32  00 

Ayresome,   No.   3 18  75 

Ferro  Nickel  pig  Iron  (Soo)  

Steel  billets,  Bessemer  or 
open  hearth,  f.o.b.  Pitts- 
burg     

Angles  $ base  2  50 

Common  bar,  per  100  lb.  1  90 
Forged  iron,  per  100  lb.  2  05 
Refined  iron,  per  100  lb...  2  IB 
Horseshoe  iron,  per  100  lb. . .  2  15 
Mild   steel   1  95 


Toronto 

19  50 
19  00 
19  00 
22  50 


20  50 
20  75 
20  50 
22  50 
32  50 


25  00 


27  50 
250 
2  05 
2  20 
2  30 
230 
2  15 


Sleigh    shoe    steel    190      2  15 

Iron   finish  machinery  steel 

(domestic)     195      2  15 

Iron  finish  steel  (foreign)..    2  25      2  25 
Reeled  machinery  steel  ....    2  85      3  06 

Tire   steel    2  00      2  35 

Sheet  cast  steel   0  15       0  15 

Toe    calk    steel    2  85      2  90 

Mining   cast   steel    0  07%    0  08 

High   speed    0  65       0  65 

Capital    tool   steel    0  50       

Cammell   Laird   0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona   tool  steel   0  06%    

Silver   tool   steel    0  12%    

Cold     Rolled     Shafting. 

9-16    to    11-16    inch    0  06 

%  to  1  7-16  inch  0  05y2 

1    7-16    to    3    inch    0  65 

Montreal,   25   and   2.     Toronto,   30. 
BLACK    SHEETS 

Montreal.  Toronto 

10    gauge    2  30  2  50 

12    gauge    2  30  2  55 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20         2  45 

20    gauge    2  20  2  45 

22    gauge    2  25  2  55 

24    gauge    2  25  2  55 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    52   sheets    2  90  2  90 

All  bright,   52  sheets    ....    3  70  4  00 

Galvanized—   Apollo   D.  Crown   Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24   gauge,   per   square    5  00 

26   gauge,   per   square    3  85 

28   gauge,    per   square    3  65 

Less   10   p.c. 

GALVANIZED  SHEETS 
B.W.      Queen's  Fleur-   Gordon   Gorbal's 
gauge       Head     de-Lis      Crown  Best  Best 
16-20....       3  60         3  35         3  60         3  60 
22-24....      3  65         3  40         3  65         3  65 

26 4  05         3  80         4  05         4  05 

28 425         4  00         425         425 

Colbome  Crown— 3.65,   3.70,  3.75,   4.00. 
Less   than   case   lots   10   cents   per   hd. 
extra. 
"Comet"    sheets— 

22 3  65 

24 3  70 

26 3  75 

28 4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American 3  60         345 

26   gauge,   American 3  85         3  50 

28   gauge,    (26    English)       4  10  3  95 

10%    oz.,    equal    to    28 

English    4  35  4  25 

IRON   PIPE 

List  Black        Galv. 

%-inch   and 

%-inch    $    5  50      66    p.c.      51    p.c. 

%-inch    8  50       71    p.c.       60    p.c. 

%-inch    11  50       75    p.c.       65    p.c 

1-toch    16  50      75    p.c.      65   p.c. 

1%-inch    22  50       75    p.c.       65    p.c. 

1%-inch    27  00      75    p.c.       65    p.c. 

2-inch    36  00      76%p.c       66%p.c 

2%-toch    57  50       76%p.c       66%p.c. 

3-inch    75  50      76%p.c.       66%p.c. 

3%-toch    95  00      75    p.c      65    p.c. 

4-inch    108  00      75   p.c.      65   p.c. 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  65; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,   65. 

SOIL    PIPE    AND    FITTINGS 

Medium   and   extra  heavy  pipe  up  to  6 

inch,    70    and    10;    7    and    8    to.    pipe, 

50  p.c 

Light   pipe,   60   and   10  p.c;   fittings,   70 

and   10   p.c. 

RANGE  BOILERS 
30-gallon,    Standard,    $4.75;    extra   heavy, 

$7.00. 

KITCHEN  SINKS 
Cast   iron,    16x24,   $1;   18x30,   $1.15;   18x36, 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 

18x30,    $2.35;    18x36,    $3.50. 

HEATING  APPARATUS 
Hot  Water  Boilers— 50  and  10  per  cent. 
Hot    Water    Radiators— 50    and    10    per 

cent. 
Steam     Radiators— 50,     10    and    2%     per 

cent. 
Wall   Radiators— 50  and  10  p.c. 
Specials— 25   p.c. 

OLD  MATERIAL 
Dealers'   buying  prices: 


Heavy   ocpper   and 

wire,  lb 

Light   copper   bottoms.. 

Heavy    red    brass    

Heavy  yellow  brass  .... 

Light    brass    

Tea  lead   

Heavy  lead  

Scrap   zinc   

No.    1   wrought   iron    .. 


Montreal    Toronto 


0  11 
0  09 
0  10 
0  08 
0  06 
0  02% 
0  02% 
0  03 
0  02 


0  11% 
0  09% 
0  10% 
0  08% 
0  06% 
0  02% 
0  02% 
0  04 
10  00 


Machinery     cast     scrap, 

No.    1    16  00  14  50 

Stove    plate    12  50  13  00 

Malleable    9  00  9  00 

Miscellaneous   steel    —  6  00  6  00 

Old   rubbers    0  09  0  08% 

LEAD. 

Montreal  Toronto 
Domestic   (Trail)    pig,  100  lb.    4  95    5  05 
Imported   pig,    per    100   lb....    4  95    5  05 

Bar   pig,    per  100   lb 5  20    5  30 

Sheets,  2%  lb.  sq.  ft.  by  roll    5  50    5  30 

Sheets,    3   to   6   lb.,    ft 5  25    5  55 

Cut  sheets  %c.   per  lb.  extra. 

Cut  sheets  to  size,  %c.  per  lb.  extra. 

LEAD  PIPE. 

Lead  Pipe  and  Waste,  20  p.c. 
Caulking  lead,  4%c  per  pound. 
Traps  and  bends,  45  per  cent. 

SOLDER. 

Per  lb. 
Montreal.     Toronto 
Bar,    half-and-half,    guarant'd  0  27    0  27% 
Wiping    024    0  25 

SHEET    ZINC. 

5-cwt.   casks   8  25      8  00 

Part  casks   8  50       8  50 

SPELTER. 
Foreign,    per    100    lb 7  50       7  25 

TIN    AND    TINPLATES. 

Lamb  and   Flag  and   Straits— 
56   &   28-lt.    ingots,    100   lb... $52  00  $50  00 

Redipped    Charcoal     Plates— Tinned 

M  L  S,  Famous  (equal  Bradley) 

Per  box 

I    C,    14x20   base $7  00 

I    X,   14x20   base   8  25 

I  X   X,  14x20  base   9  50 

Raven    and    Murex    Grades— 

I   C,    14x20   base    5  00 

I   X,   14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I   X  X   X,   14x20  base 8  00 

"Dominion    Crown    Best"— Double. 

Coated,    Tissued. 

I    C,   14x20   base 7  00  7  00 

I  X,  14x20  base 8  25  8  25 

I    X    X,    14x20    base 9  50  9  60 

"Allaway's     Best"— Standard     Quality. 

I   C,   14x20  base    4  50 

..I     X,     14x20    base     5  25 

I    X    X,    14x20    base 6  00 

Bright   Cokes 
Bessemer   Steel— 

I   C,    14x20   base    4  25 

20x28,    double    box    8  50 

Charcoal    Plates— Terne 
Dean  or  J,   G.   Grade— 

I    C,    20x28,   112   sheets 7  50 

I    X,    Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley   Grade — 
XX,  14x56,  50  sheet  bxs.) 
XX,   14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,   50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  35 

72x30  up  to  26  gauge,   case 
lots    7  85 

WIRE. 

Annealed  Cut  Hay  Bailing  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No.  12  and 
13,  $4;  No.  13%,  $4.10;  No.  14,  $4.25;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent.;  other 
lengths  20c  per  100  lbs.  extra;  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes   Line   Wire. 

No.  7  wire  solid  line,  No.  17,  $4.90; 
No.  18.  $3;  No.  19.  $2.70;  6  wire  solid 
line,  No.  17,  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London. 

Coiled    Spring    Wire. 
High   Carbon,    No.    9,    $2.00   to   cars. 
Fine    Steel   Wire. 

Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17,  $5;  No.  18, 
$5.50;  No.  19,  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23,  $7.65;  No.  24, 
$8;  No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31,  $4; 
Nos.  30-34,  $6.  Coppered,  75c;  oiling, 
10c ;  in  25-lb.  bundles,  15c. ;  to  5  and 
10-lb.  bundles,  25c;  in  lib.  hanks,  25c; 
in  %-lb.  hanks,  38c;  in  %-lb.  hanks, 
50c. ;  packed  in  casks  or  cases,  15c ; 
bagging   or   papering,   10c 

Hay  Wire  to  Coils. 
$2.35    base    f.o.b.,    Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5,  $2.80;  6,  7,  8,  $2.75;  9, 
$2.30;  10,  $2.80;  11,  $2.85;  12,  $2.45;  13, 
$2.55  ;14,  $3.15.  In  car  lots  straight  or 
mixed. 
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Poultry    Netting. 
2-in.   mesh,  19  w.g.,  60  and  2%  p.c  off. 
Other  sizes,   60  and  5  p.c.   off. 
Poultry  netting  staples,   55  per  cent. 
Smooth   Steel   Wire. 

No.  0-9  gauge,  $2.25  base;  No.  19 
gauge,  6c.  extra;  No.  11  gauge,  12c.  ex- 
tra; No.  12  gauge,  20c  extra;  No.  13 
gauge,  30c  extra;  No.  14  gauge,  40c  ex- 
tra; No.  15  gauge,  55c  extra;  No.  16 
gauge,  70c  extra.  Add  60c  for  copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  10c, 
spring  wire  $1.25,  bright  soft  drawn  15c, 
charcoal  (extra  quality)  $1.25,  packed 
in  casks  or  cases  15c,  bagging  and 
paperings  10c,  50  and  100-lb.  bundles 
10c,  to  25-lb.  bundles  15c,  in  5  and  10- 
lb.  bundles  25c,  in  1-lb.  hanks,  50c,  to 
%-lb.  hanks,  75c,  in  %-lb.  hanks,  $1. 
Wire    Cloth. 

Painted  Screen,  to  100-ft.  rolls,  $1.65 
per  100  sq.  ft.;  to  50-ft.  rolls,  $1.70  per 
100  sq.   ft. 

Wire   Fencing. 

Galvanized    barb    2  45 

Galvanized,    plain    twist    2  75 

Car   lots   and   less. 
Dominion    special    field    fencing,    33    1-3 

p.c.    small    lots;    extra    5    p.c. 
F.O.B.     Montreal. 

Wire   Rope. 

Galvanized,  1st  grade,  6  strands,  24 
wires,    %,    $5;   1    inch,    $16.80. 

Black,  1st  grade,  6  strands,  19  wires, 
%,  $5,  1  inch,  $15.10.  Per  100  feet  f.o.b. 
Toronto. 

Wrought   Staples. 

Galvanized     2  80 

Plain    260 

Paints,   Oils  and  Glass   2  50 

Barn    Paint. 

In  barrels,  1-gal.   tins   0  80     0  85 

In    barrels,    5-gal.    tins    ....    0  80     0  85 
Beeswax. 

Per    lb 0  40 

Chemicals. 

In  casks  per  lb. 
Sulphate    of    copper    (bluestone) . .    0  07 

Litharge,    ground    0  05 

"      flaked    0  05% 

Green    copperas    (green   vitrol)....    0  01 

Sugar    of    Lead    0  01 

Colors   in   Oil. 

Venetian   red,   1-lb.   tins  pure 0  09 

Chrome   yellow,    pure    0  18 

Golden    ochre,    pure    0  11 

French   ochre,   pure    0  09 

Chrome   green,    pure    0  11 

French    permanent    green,    pure..    0  15 

Signwriters'    black,    pure    0  17 

Marine  black,   25  lb.   irons   0  05 

Enamels. 
Per  gallon  in  quart  tins. 
M.   L.   Floorglaze   (Imperial  V.   &  O. 

Co 180 

Cee    Pee   Co.    enamel    4  50 

Sterling    Enamels    3  20 

Anchor  Floorlustre    1  80 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    0  10 

German   prima    0  15 

White    pigsfoot    0  15     0  20 

Brantford    medal    0  10 

golden   medal    0  11 

brown    sheet     0 10 

solder  sheet   0  13 

gelatine     0  22 

**  white     gelatine 0  20 

white    glue    0  12 

100    flake    0  10     0U 

Perfection  amber  ground,  No.  1230   0  13 
Ground    glues    at    same    prices. 
Brantford    all-round    glue,     %-lb.    pack- 
ages,   10c,    %-lb.,    15c;   1-lb.,   25c.     Dis- 
count. 

XXL     0  13 

XL 0  11% 

CL 0  12 

C 011 

Paris    Green. 

Montreal  Toronto 

Drums,    50    and   100   lbs 0  16%  0  16% 

Packets,   1-lb.,    100   to   case..  0  18%  0  18% 
"       %-lb.  "        ....  0  20%  0  20% 

Tins,    Mb.,   100   to   case 0  19%  0  19% 

Paris  White. 

In    bbls 0  90 

Pigments. 

Orange    Mineral,    casks    0  09 

100-lb.     kegs 0  09% 

Prepared   Paints. 

Per  gallon 
to  qt.  tins 
Sherwin-Williams  paints,  base...  2  00 
Canada  Paint  Co.'s  pure  ..  1  75  2  00 
Globe  house  paint  (Windsor)..  180 
"New  Era"  house  paint  (Wind- 
sor         185 

Benj.     Moore     Co.'s     "Egyptian" 

Brand     150 

Moore's    pure    linseed    oil,    H.C..    1  65 
Brandram-Henderson's    "English"    2  90 

Ramsay's   paints,    pure    160 

Ramsay's   paints,    Thistle    1  30 

Martin-Senour,   100  p.c.   pure   ....    1  00 

Senour's    floor    paints    1  60 

Sterling    Pure    160 

Maple    Leaf    Paint    (Imp.    V.    & 

C.    Co.)    

Jamieson's    Crown    and    Anchor 
brand     1  60 


HARDWARE    AND    METAL 
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RE  you  deriving  the  fullest  profit  from  your  paint  department? 
The  surest  way  to  boost  your  paint  trade  is  to  handle  a  clean 
stock  of  goods  of  known  quality,  backed  by  vigorous  co-operation  on 
the  part  of  the  makers. 

The  famous  British  Brand  of  MINERVA  PAINTS  &  PAINT  Spec- 
ialties will  lead  the  way  to  better  business  and  bigger  profit  for  every 
aggressive  retailer. 

The  MINERVA  Line  is  no  experiment — it  has  made  good  and  is 
backed  by  78  years  reputation  for  quality. 

Every  can  contains  full  Imperial  Measure. 

Get  details. 

PINCHIN-JOHNSON  &  CO.  (Canada),  Limited 
377-387  Carlaw  Avenue,  Toronto 

Established  in  England   in  1834 


HOW  ABOUT 
YOUR  PAINT  OIL  DEPARTMENT? 

If  you  could  find  a  way  to  increase  the  profits  in  your  paint  oil  de- 
partment you  would  at  least  investigate  it,  wouldn't  you  ?  Then  why 
not  take  the  time  during  the  winter  months,  NOW,  to  investigate  the 

BOWSER  PAINT  OIL  SYSTEM 

We  have  installed  systems  for  many  of  your  fellow  merchants — 
it  pays  them — it  will  pay  you. 

You  can  get  one  outfit  or  a  dozen,  just  as  your  requirements  de- 
mand. You  don't  have  to  invest  much  money  but  you  get  enormous 
returns. 

The  Bowser  not  only  prevents  all  waste  and  over-measure,  but  it 
gives  your  store  tone  and  attractiveness.  It  draws  trade  because  you 
can  give  better  service  and  cleaner  oil.  The  pumps  measure  the  oil 
directly  into  the  customer's  can — no  measures  nor  funnels.  It  com- 
putes the  charge  and  counts  the  gallons. 

Send  a  card  to-day  for  free  book  No.  15. 

S.  F.  BOWSER  01  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 

For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Gasoline  and  Oil  StorageBSystems, 
Self-registering  Pipe  Line  Measures,  Dry  Cleaning  Systems,  etc. 
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HARDWARE     AND     METAL 


Plaster  of  Paris. 

Per   barrel    0  30 

Pine  Tar. 

Half -pint   tins,   per  dozen   0  60 

Putty. 

Standard 

Bulk    in   casks    2  20 

"    100-lb.     drums     2  65 

Bladders,    in    bbls 2  75 

Bed   Dry   Lead. 
Genuine,  560  lb.  casks,  per  cwt  4  75   4  75 
Genuine,    100    lb.     kegs       "         5  25    5  25 

No.   1  casks,   per  100  lbs 4  25   4  25 

No.    1    kegs,    per    100   lbs 4  76   4  76 

Shingle   Stains. 

In   5-gallon   buckets    0  75 

Turpentine   and   Oil. 

Montreal  Toronto 
Can.    Prime  white  petroleum, 

Eal 0  14     v  u 

US.     Water    white         "        0  15%  0  13% 
U  S.    Pratt's    astral  "       0  19     0  15% 

Castor  oil.   per  lb.,   in   bbls.  0  08     0  09 

Motor  Gasoline  single  bbls 0  17% 

Benzine,  per  gal.  single  bbls  ....     0  15% 
Pure  Turpentine,  single  bbls  0  70     0  7U 

Wood    Turpentine    0  60 

Turpentine,    second    run    ••••••••     «  »" 

Linseed   Oil  »  raw...  0  96     0  98 

Eosin,   "G"   grade,   bbl.   lots, 

100    lbs 3  26 

Varnishes. 

Per  gal.  cans. 

Carriage,    No.    1    160 

Pale   durable   body    J » 

hard  rubbing   «  w 

Finest   elastic   gearing    3  uu 

Elastic    Oak    150 

Furniture,    polishing    ^  w 

Furniture,    extra    j-f" 

No.    1    0  95 

Union    0  90 

Light    oil    finish    135 

Gold   size   japan    * »" 

Turps,    brown    japan    |JJ 

No.    1   brown    japan    J  w 

Baking    black    japan    J* 

No.    1   black   japan    «  » 

Benzine   black    japan    «  <» 

Crystal    Damar    ^  w 

NO.      1  .    in 

Pure    asphaltum    J  *» 

Oilcloth     S 

Lightning    dryer    «» 

Elastilite    varnish    £  » 

Copaline    varnish '■f 

Granitine    floor    finish if 

Jamieson's    floor    enamel     ........  i  <» 

Sherwin-Williams    kopal    varnish.  I  du 

Canada   Paint   Co.'s  sun  varnish.  2  25 

-Kyanize"    Interior    Finish    i  40 

"Flint-Lac,"     coach     ...............  i  ou 

B.H.     Ltd.     "Gold     Medal,       in 

cases     'AM"-H"i'C""  inc. 

Dependon    Lt.    H.    Oil    Finish....  8  75 

Everlastic    Floor «  f 

Flattine   floor   finish    . J"" 

Elastica   exterior   finish *  » 

Stovepipe    varnish,    %    pints,    per 

gross     :•"•••.••  8UU 

Pure    white    shellac    varnish,    in 

barrels     .••■•••.-•  L  '° 

Pure    orange    shellac    varnish,    in 

barrels     

No.    1   orange   shellac  varnish,   in 

barrels     ls 

Window   Glass. 

8iIZnech^ited  Stared 

Under  26            *  *  ®  *  6  25 

£    to  40       4  65  6  75 

J?    ft  S    ...    6  10  7  60 

S    to  60    ■    5S5  8  60 

5    to  70    5  75  9  75 

H    to  80    "                   6  26  1100 

£    ft  85    7  00  12  50 

86  to  lo  ::::::::::: \^ 

91    to    95    "50 

96    to    100    ...-• 20  50 

Toronto,   25   p.c.    and   30   p.c 

Montreal    prices,    no    discount. 
Size    United    Inches  Star 

Under    26     *  3  °= 

26    to    40     3  25 

41    to    50     3  65 

51    to    60     3  90 

61    to    70     *15 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 
Per    100    lb. 

"Anchor,"     pure 7  00       7  15 

Brandram's  B.B.  Genuine  8  00  8  15 
C.P.C.  decorators,  pure...  7  00  7  15 
Crown   and    Anchor,    pure.    7  00       7  15 

Elephant    Genuine     7  25      7  35 

Essex    Genuine    (Windsor) 7  15 

Island      City      Decorators' 

pure  7  00       7  15 

Lily     Pure     7  00       7  15 

Moore's    Pure    White   Lead    ....       7  15 

Monarch     (Windsor)     0  75 

Munro's        Select        Flake 

White    7  25       7  40 

Purity,     CO.     Co.'s    Ltd 6  05 

Ramsav's    Pure    Lead    7  00       7  15 

Ramsay's   Exterior    6  75       6  90 

Sterling   Pure    7  15 

Tiger    Pure    7  00       7  15 

Western  Schedule. 

Terms— 2  p.c.  30  days  or  net  3  months 
from  date  of  shipment.  Packages  25 
lbs.  and  over.  500-lb.  kegs,  15c  per  100 
lbs.  lower.  Delivery— F.O.B.  Toronto 
or  Hamilton;  London,  5c  per  100  lbs. 
extra.  Contracts  as  required  until  15th 
May,    1911. 

White    Zinc    (Dry) 
Extra    Red    Seal,    V.M 0  07% 


White  Zinc  in   Oil. 

Pure,    in   25-lb.    irons    0  10 

No.    1  "  "       0  07 

No.    2  "  "       0  05% 

Whiting. 

Plain,    in    bbls    0  70 

Gilders   bolted   in   barrels    1  00 

HARDWARE. 

Adzes. 

Carpenters',   per   doz 12  50  14  00 

Plain    ship         "          18  00  22  00 

Axles   and   Hatchets. 

Single   bit,    per   doz 6  00  9  00 

Double    bit        "         10  00  12  00 

Bench    Axes    6  75  10  00 

Broad    Axes     22  75  25  00 

Hunters'    Axes    5  00  6  00 

"Boys"     Axes     5  75  6  50 

Lathing    hatchets     4  70  10  00 

Shingle   hatchets    145  6  75 

Claw    hatchets    170  5  00 

Barrell    hatchets     5  50  6  85 

Anvils. 

Taylor-Forbes,     prospectors     0  05% 

Buckworth,    per   lb 0  10% 

Ammunition. 

"Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps,  50,  10  &  2%  p.c;  B.B.  caps, 
50,  10  and  2%  p.c;  Centre  Fire  Pistol 
Cartridges,  25  and  2%  p.c;  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c ;  Primers,  10  and  2%  p.c. ; 
Brass  Shot  Shells,  45  and  12%  p.c; 
Shot  Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

"Crown"  Black  Powder,  30  and  10 
p.c;  "Sovereign"  Bulk  Smokeless 
Powder,  30  and  10  p.c. ;  "Regal"  Dense 
Smokeless  Powder,  30  and  10  p.c. ; 
"Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c.  Empty 
Shells,   30   and   10   p.c.     90   days  net. 

Ordinary  drop  shot,  AAA  to  dust, 
$7.50  per  100  lbs.  Discount  25  per 
cent.;  cash  discount,  2  per  cent.  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only;  Chilled,  40c;  buck 
and  seal,  80c;  no.  28  ball,  $1.20  per  100 
lbs. ;  bags  less  than  25  lbs. ,  %c  per  lb. ; 
F.O.B.  Montreal,  Toronto,  Hamilton, 
London,  St.  John  and  Halifax,  freight 
equalized. 

Augers   and   Bits. 

Ford's   auger   bits    30     and  10 

Irwin's     auger     47% 

Gilmour's    auger     60 

Rockford    auger     50     and  10 

Gilmour's    car    47% 

Clark's    expansive    40 

Jennings'    Gen.    auger,    net    list. 
Barn    Door   Hangers. 

doz.    pairs. 

Stearns   wood   track    4  50     6  00 

Zenith     9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect      8  00    1100 

New    Milo,    flexible    6  00 

Double    strap   hangers,    dozen 

sets 6  60 

Standard       jointed      hangers, 

dozen    sets    6  45 

Steel  King  hangers,  doz.   sets    —     6  40 
Storm  King  and  safety  hang- 
ers            6  25 

Storm    King    rail     4  25 

Crown      4  85 

Crescent     6  50 

Sovereign     7  25 

Chicago    Friction,    Oscillating    and    Big 

Twin    Hangers,    5   per   cent. 
Steel,   track,   1  x  3-16  in.    (100  ft.).    3  25 

Bam    Door   Latches. 

Challenge,    dozen    2  25 

Defiance,    dozen    2  75 

Gem,    dozen     7  50 

Bells. 
Door   bells,    push    and    turn,    45    and    10 

p.c. 
Cow   bells,    65   p.c 
Sleigh    bells,     shaft    and    hames,     pair, 

22c    up. 
Sleigh    bells,    body    straps,    each,    $1.15 

up. 
Farm    bells,    No.    1,    $1.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,   60,   10,   10   and   10   per   cent. 
No.    1,    not    wider    than    6    in.,    60,    10, 

10    and    10. 
Agricultural,    not   wider    than    4   in.,    75 

per   cent. 
Lace   leather,    per   side,    80c;    cut   laces, 

85c 

Bird   Cages. 
Brass   and  Japanned,   40  p.c. 

Bolts  and   Nuts.        Per  cent. 
Carriage   Bolts,   common,  new, 

$1    list. 
Carriage  Bolts,  %  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    %    and   less..  60,  10  &  10 
Machine   Bolts,   7-16   and   up..  60 

Plough     Bolts     55,  5  &  10 

Blank   Bolts   60 

Bolt    Ends    60 

Sleigh     Shoe     Bolts,     %     and 

less     60    and  10 

Sleigh    Shoe    Bolts,    7-16    and 

larger     55    and  05 

Coach    Screw,    new   list    7 

Nuts,   square,   all  sizes,  4%c  per  lb.   off. 
Nuts,  hexagon,  all  sizes,  4%c  per  lb.  off. 
Stove  rods,   per  lb.,   5%  to  6c 
Stove    Bolts,    80. 


Building   Paper,    etc. 
Tarred    Slater's   paper,    per   roll....    0  70 

O.   K.   paper.   No.   1,   per  roll   0  75 

O.   K.   paper.  No.  2,  per  roll   0  70 

Plain  Fibre,  No.   1,  per  400  ft.   roll    0  45 
Plain   Fibre,    No.   2,  "  ....0  27 

Tarred    Fibre,    No.    1,    per    400    ft. 

roll     0  55 

Tarred    Fibre,    No.    2  "  ..    0  35 

Tarred    Fibre   Cyclone,    25   lb.,    per 

roll     0  55 

Dry   Cyclone,   15  lbs 0  45 

Plain    Surprise,    per   roll    0  40 

Resin   sized    Fibre,    per   roll    0  40 

Asbestos    building    paper,    per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton     37  50 

Carpet    Felt,    per   100   lbs 2  50 

Tarred  wool   roofing  felt,   per  100  lb    1  80 
Pitch,    Boston    or    Sydney,    per   100 

lbs 0  70 

Pitch,   Scotch,   per   100  lbs 0  65 

Heavy   Fibre,  32'   &  60',   per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per    sq 0/0 

3  Ply   Ready   Roofing,   per  sq 0  95 

2  Ply   complete,    per   roll    1  15 

3  Ply  complete,  per  roll   1  35 

Liquid    Roofing   Cement,    brls.,    per 

gal 0  15 

Liquid    tins    Cement    0  20 

Crude    Coal    Tar,    per    barrel    3  50 

Refined   Coal   Tar,    tins,   per  doz...    1  25 

Refined    Coal    Tar,    per   barrel    4  50 

Shingle    varnish,    per    barrel    4  50 

Caps,    per   lb 0  06 

Nails,    per    lb 0  05 

Mop   cotton,   per  lb 0  15 

Butts. 
Plated,    bower   barff   &   Nickel,    No.   241, 

45   per   cent. 
Wrought  brass,   45   p.c.   off  revised  list. 
Cast   iron   loose    pin,    60   p.c 
Wrought  steel   fast  joint  and  loose  pin, 

70   p.c 
Crescent   brands,    70   per   cent. 

Cement   and   Firebrick. 
Canadian   Portland,    bags,    per 

bbl 155   170 

White  Bros.    English   2  00    2  05 

"Lafarge"     cemeut,     in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English      17  00  2100 

American,     low...  23  00  25  00 
high....  27  50  35  00 

Fire   clay    (Scotch),   net    ton 5  50 

Chalk    and    Pencils. 
Carpenters    Colored,    per   gross    0  65    0  80 
lead  pencils,   p.   gr   2  40    6  75 
Chisels. 

Cold  chisels,   5  x  6   in.,   doz 2  20 

Bevel   edge,   1  inch,   doz 2  60 

Chain. 
Proof  coil,  per  10U  lb.,  %  in.,  $6.00; 
5-16  in.,  $4.85;  %  in.,  $4.25;  7-16  in., 
$4.00;  %  in.,  $3.75;  9-16  in.,  $3.70;  %  in., 
$3.65;  %  in.,  $3.60;  %  in.,  $3.45;  1  in., 
$3.40. 

Stall  fixtures,  35;  trace  chain,  45;  jack- 
chain,  iron,  50;  jackchain,  brass,  50;  cow 
ties,  40;  halter  chains,  50  and  5;  tie  outs, 
75;  coil  chain,  50  and  5;  hammock  chains, 
galvanized,    35   and    5. 
Churns. 
No.   0,   $9;   No.   1,   $9;  No.   2,   $10;   No. 
3,  $11;  No.  4,  $13;  No.  5,  $16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St.  Marys, 
40    per    cent.;    f.o.b.    Ottawa,    Kingston 
and    Montreal,   37%   and   10   per   cent. 
Clamps. 

Malleable  swivel  head,  4  in 2  50 

adjustable,    4   in 7  60 

Carpenters,    3    feet    3  60 

Conductor    Pipe. 

2  inch,   in   10   foot   lengths    3  30 

3  "  "  "         4  00 

4  •'  "  "         5  28 

5  "  "  "         7  26 

6  "  "  "         8  80 

Cotter  Pins. 

Cotter  pins,   90  p.c.    Montreal. 

Copper  and  Nickel  Ware. 
Copper   boilers,    kettles,    47%    p.c 
Copper   tea   and   coffee   pots,   42%   p.c 
Copper   pitts,    27%   per   cent. 
Foundry  goods,  hollow  ware,  45  p.c 

Door   Knobs. 
Canadian    knobs,    45   and   10   per   cent. 
Porcelain,    mineral    and    jet    knobs,    net 
list. 

Door    Sets. 
Canadian,   45   and   10  per  cent. 
Door  pulls,  60  per  cent. 

Door    Hangers    (Parlor) 
Single  sets,  each   (Easy  brand)    —    1  80 

Double    sets,    each    3  25 

Unbreakable   rail,    100   feet   5  00 

Door   Springs. 
Chicago    (coil),    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters   6   inch,   doz 5  25 

Folding   handles,   8   inch,   doz 1  80 

Drills. 

Bit  stock  drills,  2-32  in.,  doz 0  67 

Escutcheon  Pins. 
Steel,  discount  50  per  cent. 
Brass,    55   per   cent. 

Eavetroughs. 

8  inch    in   100   foot   lengths    2  90 

10      "  "  "  3  15 

12      "  "  "         3  68 

15      "  "  "         6  25 

Add  extra  10c  per  100  ft.   O.G.   Round 
Bead  Trough. 

Factory   Milk  Cans. 
Milk  cans   and   pails,   35  p.c. 
Hand  delivery  and  creamery  cans,  40  p.c. 
rvailways    cans,    45    p.c. 
Cream    cans,    40    p.c. 
Creamery    trimmings,    75    and    12%    p.e. 
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Faucet*. 
Common,   cork-lined,   35  per  cent 

Farrier    Knives. 
Buckworth,   50  p.c. 

Files  and  Rasps.        Per  cent. 

Disston's     70  and  10 

Great    Western,    American    70  and  10 

Kearney    &    Foot,    Arcade    70  and  10 

J.    Barton    Smith,    Eagle    70  and  10 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     60 

Nicholson     62  2-3 

Jowett's    (English    list)     27% 

Spear  &  Jackson   (English  list)  35 
Forges. 

Blacksmiths   portable,    135   lbs 9  85 

Galvanized  Ware. 
Dufferin  pattern  pails,  45  per  cent. 
Flaring    pattern,    45    per    cent. 
Galvanized    washtubs,    45    per    cent. 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs 110 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  35 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  oz.,  doz.    1  25 

hickory   handle,   1  lb.,   doz.    6  25 

straight    claw,    1    lb.,    doz.    7  00 

Farriers    hammers,    10    oz.,    doz....    5  60 

Tinners    setting,    %    lb.,    doz 4  60 

Machinists,    %    lb.,    doz 3  20 

Sledge,   Canadian,   5  lbs.   and  over.    0  06 
Sledge,    Masons,    5    lbs.    and    over.    0  08 

Sledge,    Napping,    up    to   2   lbs 0  09 

Harvest   Tools. 
50    and    5    per    cent. 
Sidewalk   and   stable  scrapers,   net  $2.25. 
Wood   hay   rakes,   40   and   10  per   cent. 
Lawn    rakes,    net. 

Halters    (Snap    and    Ring). 

Jute    Rope,    %-ineh,    per    gross 8  00 

%-inch,    per   gross    ....10  60 

"         "       %-inch,   per  gross   13  50 

Leather,    1-inch,    per    doz 4  00 

Leather,   1%-inch,    per   doz 5  20 

Web    2  45 

Sisal   Halters   (Snap   and   Ring). 
%-in„     $9.00;     7-16-in.,     $10.20;     %-in., 
$11.40;    9-16-in.,    $13.20;   %-in.,    $15.00. 

Hinges. 
Blind,   discount   50  per   cent. 
Heavy   T   and   strap,    4-in.,    100   lb. 

net     725 

Heavy   T   and   strap,   5-in.,    100   lb. 

net     7  00 

Heavy   T   and   strap,    6-in.,    100   lb. 

net     6  76 

Heavy   T   and   strap,    8-in.,   100   lb. 

net     6  60 

Heavy     T     and     strap,     10-in.    and 

larger     6  26 

Light  T  and  strap,  discount  65  p.c. 
Screw    hook    and    hinge- 
under   12    in.,    per    100   lb 4  00 

over  12   in.,   per  100   lb 3  60 

Crate   hinges   and   back   flaps,   65   and   5 

p.c. 
Chest  hinges  and  hinge  hasps,  65  p.c. 

Hinges    (Spring) 

Spring,  per  gross— No.   5,   $16.10;  No.   10, 

$16.10;    No.    20,    $9.50;    No.    50,    $17.58; 

No.    51,    $7.76;    No.    120,    $16.10. 

Screen    door    sets— No.    2250,    $14.95;    No. 

2260,    $19.55;    No.    2275,   $21.85;    No.    1192, 

$19.55. 

Chicago    hold    back    screen    door,    iron, 

gro.,    $12. 
Chicago   spring  hinges,    15   p.c. 
Triplex    spring    hinges,    40    p.c. 
Chicago   surface   floor    (6,000),    46   p.c 
Garden  City  fire  house  hinges,   12%  p.e. 
"Chief"   floor  hinge,   60  p.c. 

Hooks. 
Wrought   iron   hooks   and  staples— 

%    x   5,    per   gross    2  26 

5-16   x  5,   per  gross   : 3  40 

Bright   wire   screw   eyes,   60  p.c. 
Bright   steel   gate   hooks   and   staples. 
Iron   screw   hooks,   60   and  20   p.c 
Iron   gate  hooks  and  eyes,   60  &  20  p.e. 
Crescent   hat   and   coat   wire,    60   p.c 
Stove    pipe    eyes,    kitchen     and     square 
hooks,   60   p.c. 

Horse  Nails. 
M.R.M.    cold   forged   process   list,    10th 
January,    1912.  Price  per 

Size  Length  25-lb.  box. 

Nos.    3  1%-inch  $4  10 

4  1%-inch  3  75 

5  1    15-16  3  50 

6  2%  3  10 

7  2    5-16  2  90 

8  2%  2  75 

9  2    11-16  2  60 

10  2%  2  50 

11  3    1-16  2  45 

12  3%  2  45 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy, 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4.15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L."    steel   shoes,    new   light   pattern, 

1  to  6,  No.  2  and  larger,  $4.35;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes,  No.  0 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes.  0-4,  $0.25;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  $6.75.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  &  Co., 
"Blunt"    No.   1   and   smaller,   $1.50;   No. 

2  and  larger.  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.75;  No.  2  and  larger,  $1.50 
per  box.     Put  up  in   25-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    4%c. 

Ice    Cream    Freeiem. 
White    Mountain,    5c    per    lb. 


HARDWARE    AND    M  P  T  A  L 


Black  Diamond  Roofing 


No  Retailer  need  have  any 
scruples  in  recommending 
this  roofing  to  his  custom- 


ers. 


The  quality  is  uniform,  we  make  sure  that  each  roll  is  as  it^should  be  before  it  leaves  the  factory. 

It  has  stood  the  test  of  years  and  still  maintains  its  reputation  as  a  leader. 

Look  into  this  proposition,  We  also  manufacture  all  kinds 

it  will  pay  you  to  do  so. 


ALEX.  McARTHUR  &  CO.,  Ltd., 


F.  J.  COX,  Winnipeg 


of  wrapping  paper. 

82  McGILL  STREET, 
MONTREAL 
Sole  Agent  for  West 


RED 


S 


BRAND 

WINDOW 

GLASS 


-'■*V 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


7 


Good  Profits  and  Entire  Satisfaction  are  Assured 


the  dealer  who  handles  and  boosts 


HEINISCH  Tailor  Shears 


t 


They  are  made  from  the  highest  quality  materials  and 
by  skilled  workmen,  and  have  a  finish  and  temper  that 
have  enabled  us  to  gain  a  reputation  for  which  our 
competitors  are  continually  striving. 

We  also  manufacture  Scissors,  Tinners'  Snips,  Trim- 
mers— and  guarantee  them  inferior  to  none. 

Get  them  from  your  jobber. 

R.  Heinisch's  Sods  Co.,  Newark,  N.J.,  U.S.A. 


fVesto    Double  Bath  Cocks 

Nickel  Plated.      With  China  Index  Handles 
••A    QUARTER     TURN    GIVES    A    FULL    OPENING" 

Tails  (Finished)  Screwed  for  ^  in.  Male  I.P. 

[  METAL 

rr»rm       PLATING 
GOOD      FINISH 

[  DESIGN 
We  can  quote  you  an  attractive  price.     Write  Dept.  P. 

T.  McAVITY  &  SONS,  Limited,  ST.  JOHN  and  WINNIPEG 


HARDWARE     AND     METAL 


Knives. 

Hay    knives,     net    list. 
Clauss,    50    and    25    per    cent. 

Kitchen    Enameled    Ware. 
White    ware,    T5    per    cent. 
London    and    Princess,    50    per    cent. 
Canada,    Diamond,    Premier,    BO    and    It 

per   cent. 
Pearl,    Imperial,    and     granite     steel.    60 

and    10    per    cent. 
Premier   ateel   ware,    48   per   cent. 
Star   decorated    steel    and   white,    25    per 

cent. 
Hollow  ware,    tinned   steel,   45  per  cent. 

off. 
Enamelled   street   signs,    40   per  cent. 

Kitchen     Sundries. 
Asbestos    mats,    50    p.c. 

Can    openers,    per    doz 0  40    0  7S 

Mincing    knives,    per    doz.     ...    0  50    0  91 

Potato  mashers,  wire,  per  doz.    0  60    0  TO 

wood,    per    doz.    0  59    0  80 

Vegetable   slicers,    per   doz 2  25 

Universal  meat  chopper.   No.  1    1  15 

Enterprise    chopper,    each    1 30 

Spiders   and   fry  pans,    50   and 

5    per   cent. 
Star   Al  chopper,    S   to  32    ...    1  35    4  10 
100    to    103....    I  36    2  00 

Kitchen    hooks,    bright     0  60 

Toasters,    50    per    cent. 

Fire    shovels,    50. 

OH    stoves    and    ovens,    GO    and    10. 

Ladders. 
J  to  t  feet,  12c  per  foot;  T  t»  1  ft.,  13c. 
Extension  ladders,    15c   per  foot  up. 

Lanterns. 
Japanned    ware,    45    per    cent. 
No.    t  or  4   Plain   Cold    Blast,    per 

dos (  T6 

Lift     Tubular     and     Hinge     Plain, 

per    doz 5  00 

Japanning,  50e  per  dozen  extra. 
Prism    globes,    per    dozen.    $1.21. 
Lamp    wiek,    50    per    cent. 

Lawn    Hose. 
Competition  grade  lawn  hose.  70  and  5. 

Lawn    Mowers. 

Taylor  Forbes  Co.— 8-inch  wheel,  I 
knives,  12  in.,  $5.10;  9-in.  wheel,  3 
knives,  12  in.,  $6.75;  9-in.  wheel,  6 
knives,  12  in..  $7.75;  10%-in.  wheel,  4 
knives,  12  in.,  $8.50;  10%-in.  wheel,  4 
knives,  12  in.,  ball  bearing,  $10.00;  50 
per    cent,    f.o.b.    Guelph. 

D.  Maxwell  Sc  Sons.— 8-inch  open 
wheel,  3  knives,  12  in.,  $5.10;  do.,  4 
knives,  $6.25;  9-inch  wheel,  3  knives, 
12  in.  sizes,  $6.75;  do.,  4  knives,  $7.25; 
10%-inch  wheel,  4  knives,  12  in.  sizes, 
$8.50;  ball  bearing  do..  $10;  do.,  5  knives, 
$10.60;    50    per   cent,    f.o.b.    factory. 

Locks    and    Keys. 
Canadian,    45    and    10    per    cent. 

Lumbermen's    Supplies. 

Cant   hooks,    ««zen,    from    12  00 

Axes,    dozen,    9Mm    6  60 

Axe    handles,    dozen,    from    1  15 

Cross  cut  saws,   per  foot   0  25  0  43 

Axe    wedges,    dozen     0  25 

Ball    and    heel    calks    4  00  4  25 

Mallets. 
Tinsmiths',    2%x5%    in.,    per    doz..    1  25 
Carpenters',    round    hickory,    6    in., 

per    doz 195 

Lignum    Vitae.    round,    5   inch,    per 

doz i  40 

Caulking,    No.    8,    oak,    per   doz 16  00 

Mats. 
Wire    door    mats,    standard,    16x24, 
doz 9  00 

Metal    Polish. 

Tandem  metal  polish  paste    6  00 

Axoline   brass   cleaner,    100   in  pkge    6  50 

Miners    Supplies. 
Mattocks,    6  lb.,    18  inch,   $6  dozen. 
Picks,    6    to    7    lb..    $4.65   dozen. 
Pick    handles,    $1.85    dozen. 
Prospectors'    hammers,    16%c    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars,    3%    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 120      160 

Folding    ironing    boards    16  25    18  00 

Nails.  Wire 

1—1%     inch     S  35 

1%    inch    3  00 

1%-1%     inch     2  75 

2—2%    inch    2  65 

2%— 2%    inch    2  50 

3—3%     inch     » 2  45 

3%— 4    inch    2  40 

4%,    5,   5%,   6   Mb.    (base)    2  35 

Out      nails— Montreal,      $2.40;      Toronto. 

$2.60. 
Miscellaneous    wire    nails,    75    per    eent. 
Coopers'    nails,    33    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  1M 
H» E8S 

Oakum. 
Plumbers.... per    100    lb 4  51 

Oilers. 

Kemp's  Tornado  and  McClary's 
Model  galvanized  oil  can,  with 
pump,    5    gallon,    per    dozen 1100 

Davidson   oilers,    40  per  cent. 

%inc  and   tin,   50  per  cent. 

Coppered   oilers,   50  per  cent.    off. 

Brass    oilers.    50    per    cent. 

Mnllrnble,    26    per    cent. 


Plated    Goods. 

Holloware,    40   per  cent,    discount. 

Flatware,  staples,  40  and  10;  fancy,  10 
and    50. 

Hutton's  "Cross  Arrow"  flatware,  42% 
per  cent.  "Singalee"  and  "Alask," 
Nevada    silver    flatware,    42    per   cent. 

Pieced   Ware. 
Discount,    35   per   cent. 
10-qt.    flaring    sap    buckets,    35    p.c. 
6,    10   and   14-qt.    flaring  pails,   35   p.c. 
Copper    bottom    tea    kettles   and   boilers, 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitts,    35    p.c 

Planes. 
Wood    bench.    Canadian,    40,    American, 

25  per  cent. 
Wood,    fancy,    30    to   35   per  cent. 
Stanley    planes,    $1.55    to    $3.60,    net   list 

prices. 

Pliers  and   Nippers. 
Button's  genuine,   37%  to  40  per  cent. 

Plough    Lines. 

Russian    snap     per  gross    30  00 

Indian     snap     "  25  00 

Pumps. 
Berg's    wing    pump,    75    per    cent. 

Razors.  per  doz. 

Boker's     7  50    1100 

King  Cutter   15  00 

Henckel's      7  50    20  00 

Clauss    automatic    safety    27  00 

Clauss  perfect  stropper    16  00 

Gillette    Safety,    each    3  75 

Clauss   Razors   and   Strops,   50  per  cent. 

Ever    Ready    Safety    100 

Star    Safety    Razor,    33   1-3    p.c. 
Rope    and   Twine. 

Sisal    rope     0  06% 

Pure    Manila    Rope    0  10% 

"British"    Manilla    0  09 

Cotton.    3-16    inch    and   larger 0  24 

Russia  Deep  Sea  line,  %  in.  diam. 

and   over,    15%;   under  %   in.,   16%. 
Jute,  %  and  upwards,  9c;  under  %,  9%c. 

Lath    yarn,    single    0  08 

Lath    yarn,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  95 
Cotton   clothe3   line,    18   per  cent.    off. 

Bag,    Russian   twine,    per  lb 0  27 

Wrapping,    cotton,    3-ply    twine...    0  2$ 
4-ply    twine...    0  30 

Mattress   twine,    per  lb 0  45 

Staging         "  "        0  35 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galvanized,    45    per    cent. 

Rivets    and    Burrs. 

Iron  Rivets,  black  and  tinned,  60,  10 
and  10. 

Iron   Burrs,    60  and   10   and   10   p.e. 

Copper  Rivets,  usual  proportion  burrs, 
35    and    12%    per   cent. 

Copper    Burrs    only,    22%    per    cent. 

Extras  on  Coppered  Rivets,  %-lb.  pack- 
ages   lc   per   lb. ;    %-lb.    pkgs. ,    2c   lb. 

Tinned    Rivets,    net   extra,    3c   per   lb. 

Coppered  Rivets,  net  extra,  2%c  per  lb. 

Rivet   Sets. 
Canadian,    35    to   37%    per    cent. 
Rules. 

Boxwood.    No.    68,    2    foot,    doz 1  15 

Ivory,    No.    1282,    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    55,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     0  85 

Mrs.    Potts,   handles,    japanned,   per 

gross 8  40 

Common,     plain     4  25 

plated    5  60 

Asbestos,    per    set    1  60 

Sand    and    Emery    Paper. 
Sand    and   emery   paper,   40   per   cent. 

Sash   Weights. 

Sectional,   1  lb.    each,   per  100  lb...  2  25 

Sectional,   %   lb.,    each,   per  100  lbs  2  40 

Solid,    3    to    30    lbs 165 

Sash  Cord. 
No.    8,    per   lb 0  33 

Saws. 
Atkins  Hand   and   Crosscut,   25  p.c. 
Disston's    Hand,    15    per    cent. 
Simonds   Hand,    15   per  cent. 
Shurley  &   Dietrich,   40  and  35  p.c. 
Spear   &   Jackson,    40   per   cent. 

Saw   Sets. 

Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 

Common  doors,   2  or  3  panel,   wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,   4-in.    style    8  10 

Beaver  window  screens,  14x18,   open 
28%     inches     160 

Perfection     window    screens,    14x15, 
open    22%    inches    1  80 

Model   window   screens,    14x22,    open 
36%     inches     2  25 

Scales. 

Gumey    Standard,     35;    Champion,    50 

per    cent. 

Burrow,  Stewart  lc  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 
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Fairbanks  Standard,  30;  Dominion, 
50;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe    Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright    and    steel  85  and  10 

R.H.,    bright    80  and  10 

"       F.H.,    brass    75  and  10 

R.H.,     brass     70  and  10 

"       F.H.,     bronze     70  and  10 

"       R.H.,     bronze     65  and  10 

Drive    screws     85  and  10 

Set,    case    hardened     60 

Square     cap     50  and  05 

Hexagon    cap     45 

Bench,    wood,    per    doz $5  00 

"     iron,     per    doz 4  25 

Screws    (Machine). 
Flat  head,   iron  and  brass,   35  per  cent. 
Fillister  head,   iron,   30;   brass,   25  p.c. 

Screw    Drivers. 

Sargent's,     per    dozen     0  65     100 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors   and    Shears. 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and    10   per   cent. 
Acme      Shear     Co.,   .nickel-plated     and 
Japanned,   40  per  cent. 

Shelf    Brackets. 
No.    140.    65   and   10   per   cent. 

Skates   and   Hockey   Sticks. 
Starr    skates,    37%    per    cent. 
Boker,    hockey,    30c    upwards;    spring 
Empire    hockey    sticks.    $3.00,    $3.60. 
Micmac    and    Rex    sticks,    $4.00,    $6.00. 
Pucks,    net,    $1.50. 

Shovels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.e. 
off;  No.  2  grade,  55  and  2%  p.c.  off; 
No.  4  grade,  45  and  5  p.c.  off. 
Canadian,  No.  1  and  2  grade,  60  and 
2%  p.c;  No.  3  and  4  grade,  50  and 
2%    per    cent, 

Scoops. 
Grade    1,    2,    3,    50   and    5   per   cent.    off. 
Grade    4,    50    per    cent.    off. 
Squares. 
Disston's,    60   and    10    per   cent. 
Stanley  Try  Squares,   size  7%,  doz. 
net     $285 

Snaps. 
Harness,    25   per   cent. 

Soldering    Irons. 
Base,   per  lb.,   28   cents. 

Stamped   Ware. 
Plain,    75   and    12%    per   cent. 
Retinned,    75    and    5    per   eent. 
Tinners'    trimmings,    75    and    5    p.c 

Sap   Spouts. 
Bronzed  iron  with  hooks,   per  1,000    7  50 
Eureka     tinned     steel,     hooks,    per 

1.000    ~..  g00 

Staples. 

Poultry    netting,    100    lbs 570 

Bed,    100    lbs..    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples.    45    per    cent. 
Bright   spear  point,   75   per  cent. 

Stable   Fittings. 
Dennis    Wire   &   Iron    Co.,   33   1-3   p.c 

Stove    Boards. 
Lithographed,    60    and    10. 
Stovepipes. 

5   and   6   inch,    per    100   lengths 7  62 

7   inch,    per   100  lengths    8  18 

Nestable,    40   per   cent. 

Stovepipe    Elbows. 
5    and    6-inch,    common,    per   doz...    122 

7-inch,    per    doz 135 

Polished,    15c    per    dozen    extra. 
Thimbles,    70   per   cent. 

Stocks    and    Dies. 
No.   20   Beaver   Die   Stock    18  75 


Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25  0  37 

Hindostan     "        0  06  0  10 

slip     "         0  18  0  20 

_  _     Axe     "         ....  010 

Deer    Creek     "  0  10 

Deerlick     ••         ....  0  25 

..."         Axe    "         ....  0  15 

Lily     white     ••         0  42 

Arkansas     ••         ..  1  50 

Water-of-Ayr     "         .."  0  10 

Scythe     per  gross  3  50  5  00 

Tacks,  Brads,  Etc. 
Carpet  tacks,  blued,  80  and  10  p.c. ; 
tinned,  85;  (in  kegs),  40:  cut  tacks, 
blued,  in  dozens  only,  80  and  10;  % 
weights,  60:  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5,  in  dozens,  75 
and  10;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%:  zinc  tacks,  35;  leather 
carpet  tacks.  35;  copper  tacks,  45:  cop- 
per nails.  50:  trunk  nails,  black.  65 
and  10;  trunk  nails,  tinned  and  blued, 
65  and  10:  clout  nails,  blued  and  tinned, 
65  and  10:  chair  nails,  35  and  10- 
patent  brads,  40  and  10;  fine  finishing 
40  and  10;  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk.  15;  lining  tacks, 
solid  heads,  in  bulk.  75:  saddle  nails,  in 
papers.    10;    saddle    nails,    in    bulk,    15- 


tufting  buttons,  22  line  im  dozens  only, 
60 ;  zinc  glaziers'  points.  5 ;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk.  55;  clinch  point 
shoe  rivets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks.  80  and  20;  strawberry 
box    tacks,    80   and   10. 


Tape   Lines. 

Universal,  ass  skin,  Ns.  714,  tt  ft.. 

doz 3  08 

Lufkins,   linen,    No.   404,   68  ft.,   ea.  0  94 

"       steel.    No.    264,    66   ft.,    each  3  51 
Chesterman's  linen,  No.  1822,  66  ft. 

each     1  10 

Chesterman's     Metallic,     No.     1821..  1  95 

Steel,    No.    1»M,    40    ft 


Trowels. 
Disston's,   10   per   cent. 

Thermometers. 
Tin  case  and  dairy,  TS  to  75  sad  It  p.e. 

Tinners'    Snip*. 
Discount  35   per   cent. 

Tinners'    Trimmings. 

Discount,   45  per   cent. 

Plain    and    retinned,    75    aad    19%. 

Traps    (Steel    Game*. 

Newhouse,    30   per    eent. 

Hawley  &  Norton,  40,  10  aad  (  ».e. 

Victor,    68    and    5   per   cent. 

Oneida  Jump   (Star),   58,   II  aad  S  p.e. 

Traps    (Rat   and    UoosaJ  Dos. 

Out  O'   Sight  Mouse  Trays   0  60 

Rat  Trap*    120 

Easy    Set    Mouse    0  46 

"      Rat     0  96 

Blizzard    Mouse    Traps    t  45 

"  Rat    Traps    0  96 

Hold-Fast    (formerly    Devil)    Mouse 

Traps    0  25 

Hold-Fast     (formerly     Devil)      Rat 

Traps     0  80 

5-Hole    Tin    Chokers    8  80 

Vises. 

Per    pound    I  12    0  12% 

Hinged   pipe    vise,    25   lbs 3  65 

Saw    vise    4  SI    1 00 

Blacksmiths',    60;    parallel,    45    per   cent. 

Washing  Machines. 

New    Ontario    4125 

Round,    re-acting,    per    dos 81  25 

Square,    re-acting,   per  dos 77  60 

Dowswell     52  50 

New   Century,    Style   A    10125 

Ideal    Power    180  00 

Daisy    73  25 

Stephenson     74  00 

Puritan    Motor    165  00 

Connor,    improved    52  50 

Ottawa     55  00 

Connor    Ball    Bearing    112  50 

Connor  Gearless  Motor  Washer...  180  00 
20  per  cent. 

Wringers. 

Royal    Canadian,    11   in.,    dos 47  75 

Eze,    10  in.,   per  doz 46  75 

Bicycle,    11    inch    60  60 

Trojan,    12    inch    100  00 

Challenge.   3  year,   11  inch    53  25 

Ottawa,    3    year,    11    inch    58  25 

Favorite,    5   year.   11  inch    tl  75 

20   per  cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    2120 

Garden,    steel    wheel,    dozen    32  40 

Whiffletrees. 

Tubular   steel   whiffletrees,    28   in...  0  70 

34    in...  100 

36    to...  125 

'■  '       neckyokes,     it    in....  1  05 

"  "'       doubletrees,    46    in..  0  95 

"  "       lumbermens,    44    in..  1  15 

Wood   Handles. 

Second  growth  ash  fork,  hoe,  rske  and 
shovel  handles,  40  per  cent. 

Extra  ash  fork,  hoe,  rake  and  shovel 
handles,   45   per   cent. 

Nos.  1  and  2  ash  fork,  hoe,  rake  and 
shovel  handles.   50  per  cent. 

Carriage  neckyokes  and  whiffletrees,  ash 
35,    hickory.    40    per    cent. 

Team  neckyokes,  oval  and  round  whiffle- 
trees,   hickory  and   ash,   35   per  cent. 

All  other  ash  goods,  40  per  cent. 

All  hickory,  maple  and  oak  goods,  3i 
per   cent. 

Wrenches. 
Agricultural,    67%    per    cent. 

Wrought    Iron    Washers. 
Canadian,    50   per   cent 


HARDWARE    AND    METAL 


JAMIESONS 

CREOSOTE 

SHINGLE 
STAINS 

are  the  best  preservative  for 
shingle  roofs. 

They  also  give  an  artistic 
appearance  that  cannot  be 
obtained  with  ordinary  paint. 
They  are  made  in  a  variety  of 

Permanent  Colors 

and  will  stand  all  kinds  of 
weather. 


Every  year   the  demand  for 
shingle  stain  is  growing. 

It  would  pay  you  to  give  it 
careful   attention. 

Let  us  send  you  some  of  our 
new  sample  cards. 

THEY    WILL    INTEREST 
YOU. 


R.  C.  Jamieson  &  Co.,  Limited 

ESTABLISHED  1858 
Owning  and  Operating 

P.  D.  Dods  &  Co.,  Limited 
Montreal  and  Vancouver 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S   HOUSE   COLORS— A  Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


NEW  YORK 


CHICAGO 


CLEVELAND 


Our  Guarantee 
Is  Your  Protection 


Be  A  Paint 
ecialist 


you    may    think 
this  hard,  but  if 
you  stock  Stephens 
House  Paint  and  re- 
commend   it   to 
your   trade,  you 
will  not  only  gain 
the  confidence  of 
the  public  — 
your  orders 
will 


Every  order  that  leaves  our  works 
is  absolutely  guaranteed  to  give  the 
very   best  of  service — our  good  rep- 
utation backs  the  guarantee. 
Write  NOW  for  our  agency  proposition  prices  and  full  particulars. 
Stephens  Paint  is  the  choice  of  the  Western  people. 
It  is  of  rare  quality. 

G.  F.  STEPHENS  &  CO. 


WINNIPEG 


LIMITED 


Branch  at  Calgary,  Alta. 


CANADA 


HARDWARE    AND     METAI, 


Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND 
METAL 

It  is  the  central  market  place  of  the  hardware  trade 
throughout    Canada. 


There    is     always     someone    somewhere    looking    for    just 
such  proposition  as  you   have   to    offer. 


RATES  (payable  in  advance)  :  — 

2c.  per  word  first  insertion 

lc.  per  word  subsequent  insertion. 

5c.   additional  each  insertion  when  Box  Number  is  required. 


AGENCIES  WANTED 

LONDON  AGENCY— INFLUENTIAL  CITY 
firm,  established  connection,  ironmongers, 
hardwaremen  and  export  merchants,  desires 
good  agencies  in  hardware,  metal,  and  en- 
gineering specialties.  Box  84.  Hardware  and 
Metal,   88   Fleet   Street,    London,    Eng.        (21) 


ARTICLES  FOR  SALE 


A    STOCK     OF     CUT     NAILS     FOR     SALE. 
James   &   Reid,   Perth,   Ont.  (20) 


FOR  SALE— 2  500  CANDLE  POWER  INCAN- 

descent  arc  lights,  first-class  condition :  cost 
$19.00  each,  will  sell  for  $10.00  each.  Binns' 
Hardware,    Newmarket.  (21) 


FOR  SALE— ACETYLENE  GAS  BURNER 
y2  ft.  and  %  ft,  $1.30  doz.,  post  paid.  W. 
Bourque,   Sherbrooke,   Que.  18TF 


BUSINESS  CHANCES 


WANTED  —  HARDWARE  BUSINESS  IN 
live  town;  stock  about  $5,000.00.  Box  672, 
Hardware  &  Metal,  Toronto.  (20) 


HARDWARE  BUSINESS  FOR  RALE  IN 
village  north  of  Guelph.  Established  20 
years.  Good  farming  trade.  Must  sell  on  ac- 
count of  ill  health.  Apply  Box  673,  Hardware 
and   Metal,  Toronto.  (20) 


A  CLEAN,  UP-TO-DATE  STOCK  OF  HARD- 
ware,  about  $5,500.00,  in  one  of  the  best  towns 
north  of  Toronto;  where  prices  are  not 
slaughtered.  Owner  going  West.  Box  666, 
Hardware  &  Metal,  Toronto.  (19) 


CENTRAL  ALBERTA— GOOD  HARDWARE 
business  for  sale  in  one  of  the  best  towns, 
mixed  farming  and  dairying  community,  stock 
and  fixtures  about  $5,500,  in  first  class  shape, 
one  opposition.  Box  648,  Hardware  and  Metal, 
Toronto.  (lltf) 

FIRST  CLASS  HARDWARE  BUSINESS  IN 
Coronation,  the  liveliest  town  in  central 
Alberta,  for  sale.  $8,000  stock,  well  assorted. 
Building  and  fixtures  either  for  sale  or  rent. 
For  full  particulars  and  terms  address  G.  R. 
Farmer,  P.O.  Box  128,  Castor,  Alta.       (16  tf) 


THRIVING  HARDWARE  BUSINESS  FOB 
sale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 

TINSMITHING,  HEATING,  PLUMBING 
business.  Established  28  years.  Town  boom- 
ing; 2  railroads;  good  farming  locality;  about 
49  miles  north  of  Toronto.  Lots  of  work, 
and  new  buildings  going  up.  Will  turn  over 
contracts.  Good  reason  for  selling.  Stock, 
tools  and  goodwill  $1,000  or  $1,200.  Address 
Box  677,  Hardware  and  Metal,  Toronto.     (20) 


HARDWARE  BUSINESS  FOR  SALE  IN 
live  town  of  1,500  in  Saskatchewan,  on  main 
line  of  C.P.R.  Stock  and  fixtures,  Including 
shop  tools,  $12,000.00.  Turnover  Inst  year 
$52,000;  net  profits  over  $6,000.  Building  Is 
130  x  20  ft.,  with  basement.  Can  rent  for 
$55.00  per  month.  Reason  for  selling,  poor 
health.  Box  663,  Hardware  and  Metal,  To- 
ronto. (23) 


SITUATIONS  WANTED 


FIRST-CLASS  HARDWARE  MAN  DESIR- 
OUS to  make  change.  One  capable  of  taking 
full  charge  or  to  assist  with  the  buying  in  a 
wholesale  house.  Box  674,  Hardware  and 
Metal.  Toronto.  (19) 


HARDWAREMAN  REQUIRES  POSITION. 
At  liberty  after  June  15th.  Nine  years' 
Western  experience,  wholesale  and  retail. 
Road  job  preferred.  Box  670.  Hardware  and 
Metal,   Toronto.  (23) 


TRAVELLER  HAVING  PROVED  HIS  ABIL- 
ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  668.  Hardware 
and    Metal,    Toronto.  18 — 21t 


CHANGE   OF    BUSINESS 


H.  ZUKERMAN  ANNOUNCES  THE  Disso- 
lution of  his  partnership  with  J.  D.  Farber, 
and  wishes  it  understood  that  he  is  not  re- 
sponsible for  any  debts  which  may  be  here- 
after incurred  by  The  Peoples'  Hardware 
Company,   Montreal.  (20) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS.  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
cost  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  thev 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dent..   143-149  University  Ave..   Toronto. 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher. 
Limited.    Room   314.    Stair   Building.    Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and    Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensoin  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Wr;te  f«r  cntn- 
logue  "B,"  Otis-Fensom  Elevator  Co..  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  TN  THE 
Hartford.     Agencies   everywhere   in    Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  cither  house  on  earth. 
We  can  prove  it.  Make  us.  Tie  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATINO 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied   by   the  trade  throughout' Canada. 

(tf) 
YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  type- 
writers of  various  makes,  which  we  have'  re- 
built and  which  we  will  sell  at  $10.00,  $15.00 
and  $20.00  each.  We  have  also  a  large  stock 
of  better  rebuilts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Tvpewr'ter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto, 
Canada.  (tf) 


SITUATIONS  VACANT 

HARDWARE  CLERK  WANTED— ONE  OR 
two  years'  experience.  Box  676,  Hardware  & 
Metal,   Toronto.  (19) 

WANTED— MANAGER,  FOR  RETAIL  DE- 
partment,  by  old  established  wholesale  and  re- 
tail hardware  house.  Reply  by  letter  to  Box 
675,    Hardware    and    Metal.      Montreal.       19TF 

WANTED  --  HARDWARE  SALESMAN  — 
good  stock  keeper  and  window  dresser,  cap- 
able of  taking  charge.  State  age,  salary  and 
experience  to  G.  A.  Binns,   Newmarket.    (20 1 

WANTED— HARDWARE  CLERK  WITH 
one  or  two  years'  experience  must  know  both 
languages.  Apply  with  reference  and  state 
salary  expected  to  W.  Bourque,  Sherbrooke, 
Que.  18t  + 

WANTED— GOOD  ALL  ROUND  TINSMITH. 
Steady  job  for  the  right  man.  Applications 
state  number  of  years'  experience  and  wages 
expected.     Glover  Bros..  Windthorst,  Sask. 

(20) 

WANTED— ONE  OR  TWO  FIRST-CLASS 
hardware  clerks.  Will  pay  good  wages  to 
experienced  and  reliable  men.  Apply,  giving 
references,  etc..  to  Saskatoon  Hardware  Co., 
Saskatoon.    Sask.  (24) 

WANTED— TINSMITH.      CAPABLE    OF    DO- 

ing  all  outside  work,  including  installing  and 
repairing  furnaces.  This  is  a  good  opening 
for  a  young  man  where  advancement  will  be 
rapid.     Hose  &  Canniff,  Kenora.  Ontario.     (20) 

WANTED— A   RELIABLE.   AMBITIOUS   MAX 

in   every   town    to   look   after   the  entire   circu- 
lation    of     our     thirteen    publications.      Work 
very  remunerative.     MacLean  Publishing  Com- 
pany,  143-149  University   Ave.,   Toronto,   Ont. 
(tf) 

WANTED— AN  EXPERIENCED  BOOKKEEP- 
er,  must  be  a  good  collector,  references  re- 
quired,  man  with  knowledge  of  hardware  pre- 
ferred. Apply,  stating  age  and  salary  wanted 
to  the  Nelson  Hardware  Co.,  Ltd.,  Windsor, 
Ont. (201 

WANTED— AFTER  JUNE  1ST  — AN  Ex- 
perienced hardware  clerk  to  take  second  posi- 
tion in  retail  store.  Must  have  a  good  know- 
ledge of  builders'  hardware,  a  good  window 
dresser,  and  be  capable  of  taking  charge  of 
store,  if  required.  Apply,  with  references, 
stating  experience  and  salary  expected.  The 
Bond   Hardware  Co.,   Guelph.  (19) 


PRINTING 


CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List.  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane.   London,  Engl'iid. 

(15tf) 


PRICE  TICKETS 


TRICE  TICKETS  FOR  WINDOW  SHOW 
good*.  Rlnck  lettering  on  white  curd  markerf 
2!>.  DOe.  75c.  $1,  $1.25.  $1.50.  $1.75.  $2.  $2.5fl.  tX 
$3.50,  $5.  Down  In  set,  per  set  25  cents  p.nt- 
paid.  Terbnicnl  Book  Dept..  143  University 
Avenue.   Toronto.  Of) 


WANTED  AT  ONCE 


Salesman 


for  a  progressive 
manufacturing  con- 
cein  located  at  Mon- 
treal. A  young  man  of  good  address  familiar 
with  hardware  trade.  Territory  to  be  covered. 
Eastern  Ontario  and  P.  Q.  State  age,  experi- 
ence, present  location  and  salary  expected. 
Box  671.  Hardware  and  Metal.  Toronto.        (19) 
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HARDWARE    AND    METAL 


Merchants 

and 

Salesmen ! 


Would  you  be  willing  to  pay 
$2.00  to  hear  some  of  the  lead- 
ing authorities  on  salesmanship 
express  their  opinions  on  this 
all-important  subject?     In 

BRAIN-POWER     BUSINESS 
MANUAL 

125    Presidents,    Vice-Presi- 
dents, General  Managers,  Sales 
Managers  and  Star  Result  Get- 
ters, have  contributed  of  their 
knowledge   and   experience   on 
such  phases  of  the  subject  as: — 
The  Selling  Profession. 
Education  and  Training. 
Before  the  Interview. 
Getting  Interviews. 
The  Approach. 
Selling  Talk. 
Answering  Objections. 
Selling  Tactics. 
Closing  Sales. 
Cash  with  Order. 
Samples. 

Getting  the  Price. 
Credits  and  Terms. 
Cancelled  Orders. 
Territory. 

Long  vs.  Short  Trips. 
Finding  New  Customers. 
Salesmen's  Relation   to  House. 
Salesmen  and  Advertising. 
Expense  Accounts. 
Promotions. 
Bribes. 

Conduct  Toward  Customer. 
Special  Tactics. 
Character  and  Conduct. 
183  pages,  5%   x  8%   inches. 

PRICE  $2.00 

TECHNICAL  BOOKS. 

143-149  University  Ave. 

TORONTO 


High  Quality  Screen  Goods 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


STHE 


Winnipeg  Paint  (iiAssfe 


rf 


EVERYTHING  FOR  A  BUILDING 


WINNIPEG 


EDMONTON 


NEW  EKA  PAINT 

IS  THE  ENSURANCE  OF  PAINT  SATISFACTION 


This  paint  has  lasting  qual- 
ities that  are  greater  than 
many  highpriced  paints. 

It  cannot  be  excelled  as  a 
surface  cover  and  will  re- 
sist all  extremes  of  the 
weather. 

A  trial  will  be  most  con- 
vincing.    Try  it. 


Standard  Paint  and  Varnish  Co.,  Ltd. 

Windsor,  Ontario 


New    Era    Paint 

is  absolutely 

guaranteed. 


MORE     ECONOMICAL    DELIVERY 

That  the  motor  truck  will  soon  replace  the  horse  and  rig  for  commercial  delivery 
purposes  is  the  contention  of  a  writer  in  MacLean's  Magazine  for  April,  who  deals 
with  "The  Future  of  the  Motor  Truck."  The  (rucks  are  now  in  general  use  in  the 
larger  centres  of  the  United  States  and  are  rapidly  growing  in  popularity  in  Canada. 
There  is  no  question  as  to  the  better  service  which  they  provide ;  the  only  issue  is  as  to 
the  cost  of  operation.  To  merchants  this  is  a  vital  problem.  The  facts,  6gures  and 
conclusions  which  are  presented  in  the  article  would  seem  to  indicate  that  the  motor 
truck  will  soon  supersede  the  horse  and  rig. 
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Let  us  repeat :- 

our  best  paint  selling  argument  is  inside  each  can  we 
ship  and  the  moment  a  new  customer  of  yours  uses  his 
first  can  of 

Ramsay's  Paints 

our  argument  makes  him  a  confirmed  and  highly  satis- 
fied customer  of  yours,  so  that,  whenever  afterwards,  he 
needs  paint,  he  comes  to  you  for  Ramsay's.  Your  selling 
work  is  over  with  the  first  can  and  this  is  the  sort  of 
paint  trade  that  pays. 

Why  not  adopt  it  ? 


A.  RAMSAY  &  SON  CO. 

Paint  Makers  Since  '42  MONTREAL 

WESTERN  DISTRIBUTORS 
A.  McBRIDE  &  CO.,  Limited,  Calgary 
REVILLON  BROS.,  Limited,  Edmonton 
BOGARDUS,  WICKENS,  BEGG,  Limited, 
Vancouver 


Sterling  Prepared  Paints 

"Sterling"  Agents  say; — 

The    quality  and    reasonable  price  of  "Sterling"   Brands 
is   their   excuse    for   the   great   increase    in    their  sales. 

CANADIAN    OIL    COMPANIES,    LIMITED 

TORONTO 

HALIFAX  ST.  JOHN  MONTREAL  QUEBEC  WINNIPEG 

CALGARY  EDMONTON  HAMILTON  LONDON  OTTAWA 


[3»T    |i%"     Ica"    B1^^"^    M*^  •    B^^-~"    M^^T"'    Hi2~"    M*-*1*5-       ftf£=L      B1^*?,..      ■  -  * 
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Summer's  coming — bright  sunny  days — evenings  on  the 
porch.  You  don't  want  your  home  dark,  dingy  and  unattractive 
when  all  the  rest  of  the  world  is  busy  brightening  up — not 
when  it  is  so  easy,  so  economical,  and  so  satisfactory  to 
brighten  it  up  inside  and  out  with 

Sherwin-Williams 
Paints  &  Varnishes 


T»i  SHtinnit-WiiuArti 

aOORHNBHg 

UHsiDE_FlOOR^!J 


"They  include  a  finish  for  every  pur- 
pose around  the  farm  and  farmhouse — 
durable,  protective  paints  for  house,  barns, 
wagons  and  implements;  stains,  var- 
nishes and  enamels  for  interior  furniture, 
woodwork,  floors  and  all  the  other  worn 
places  about  the  home.  Each  Sherwin- 
Williams  Finish  is  made  for  a  particular 
use  from  carefully  selected  pure  raw 
materials,  mixed  and  ground  in  proper 
proportions  by  the  best  of  modern 
machinery. 

Sherwin-Williams  Paint  is  the  paint 
that  will  give  the  outside  of  your  home 
the  longest,  surest  protection  at  the  lowest 
price  per  year.  Made  of  pure  lead,  pure 
zinc,  and  pure  linseed  oil  and  the  neces- 
sary coloring  pigment  and  driers,  SWP 
spreads  further  and  costs  less  by  the  year 
than  inferior  paints  that  cost  less  by  the 
gallon. 

Sherwin-Williams  Mar-not  will  give 
your  floors  that  tough,  durable  varnished 
surface  that  you  have  been  looking  for — 
a  surface  that  will  not  easily  show  heel- 
marks  or  scratches,  and  is  not  affected  by 
hot  or  cold  water. 


If  you  prefer  a  painted  floor,  be  sure 
to  use  Sherwin-Williams  Floor  Paint,  the 
tough,  elastic  gloss  paint,  made  to  with- 
stand foot-wear  and  frequent  scrubbing. 
Eight  appropriate  colors  make  it  an  easy 
matter  to  select  a  shade  to  harmonize 
with  the  rest  of  the  room. 

To  secure  artistic  and  washable 
walls,  use  Sherwin-Williams  Flat-tone, 
the  new  sanitary  wall  finish  that  comes 
ready-to-use  in  twelve  beautiful  soft 
colors.  This  handsome  flat  finish  wears 
durably,  and  may  be  repeatedly  cleaned 
with  soap  and  water. 

Sherwin-Williams  Brighten-Up 
Finishes  include  a  paint,  varnish,  stain  or 
enamel  ready  for  use  for  every  household 
purpose. 

Sherwin-Williams 
Paints  and  Varnishes  for 
the  Farm,  include  special 
ready -for-use  finishes  for 
barns,  fences,  roofs,  wagons, 
and  implements. 

Look  for  the  familiar 
"Cover  the  Earth"  trade- 
mark when  buying  Paints 
and  Varnishes. 

=        The  Sherwin-Williams  Co.  of  Canada,  Limited,  Montreal, Toronto, Winnipeg, Vancouver 


Another  of  Those  Impressive  "Trade-getting"  Ads. 

which  "The  Sherwin-Williams  Co.  of  Canada"  are  running  regularly  in  the  Farm 
Journals  and  Leading  Weekly  Newspapers  of  the  Dominion.  Such  advertisements 
DO  create  interest  and  lead  to  an  increased  demand  for  S.W.  Paints  and  Varnishes. 

IF  THERE  IS  NOT  ALREADY  A  SHERWIN-WILLIAMS  AGENT  IN  YOUR  TOWN, 
GET  IN  TOUCH  WITH  US  AT  ONCE.  Our  "Selling  Helps"  to  bring  customers 
into  your  store  are  most  effective. 
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Challenges  Comparison 

Our  terms  are  Sixty  Days — some  varnish  houses  give  four  months. 

Why  should  you  deal  with  Glidden  ? 

There's  just  one  answer,  Mr.  Merchant:  The  quality  of  the  goods  and  the 
profits    to    you. 

The  Glidden  discount  is  so  much  more  generous  than  the  discounts  made  by 
other  varnish  houses  that  the  discount  discounts  the  terms. 

The  discount  we  offer  the  trade  on  Green  Label  Varnishes,  Stains  and  Specialties 
makes  it  possible  for  you  to  make  more  money  absolutely  regardless  of  four 
months' — five  months' — or  six  months'  terms,  and  Glidden's  Green  Label 
Varnishes  are  in  a  class  by  themselves. 

Have  you  been  reading  our  advertising  in  the  painters'  publications  ? 
We  challenge  any  painter  in  the  land  to  send  us  a  sample  of  any  exterior  varnish 
equal  in  quality  to  Glidden's  M.P.  Durable  Exterior,  or  any  interior  varnish  equal 

to    Glidden's    M.P.    Durable    Interior,    or   any   floor 
varnish  equal  to  Glidden's  M.P.    Durable  Floor. 

We  are  giving  this  challenge  bold  advertisement  in  the 
Master  Printer,  The  Painter  and  Decorator,  The 
Modern  Painter,  practical  Decorator,  Painters' 
Magazine,  Cement  World,  American  Carpenter 
and  builder,  etc. 

That    is    the   sort  of  challenge  that  shows  faith 
in   the  quality  of  our  goods,   and  the  painters 
know  it. 


Write  for  our  New  and  Most  Generous  Proposition  to  the 
Trade  on  Green  Label  Varnishes,  Endurance  Wood  Stains, 
Endurance  Colorspar,  and  Specialties.     Use  the  attached 
coupon. 


THE  GLIDDEN 
VARNISH  CO.. 
Toronto,      -       Ont. 


THE  GLIDDEN 
VARNISH  COMPANY 

Factories  : 
CLEVELAND,  Ohio.       TORONTO,  Canada 


Gentlemen  : 
Send   me  full   partic- 
ulars   on    your    Deal- 
ers'    Offer     on     Green 
Label     Varnishes,    your 
Special  Offer  on  Endur- 
ance   Wood    Stains    and 
your    Gold    Premium    Of- 
fer   on    Endurance    Color- 
spar,  understanding  it  will 
place    me    under   no    obliga- 
tions. 


Branches : 
NEW  YORK— CHICAGO— LONDON 


Name 
Address 
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It  is  the  quality  the  manufac- 
turer puts  into  his  paint  that  gives  the 
greater  satisfaction  —  that  makes  greater 
sales    possible,    and    returns   the    greater 
profits   to   the  paint  dealer.     The  dealer 
who  handles 

Martin-Senour  Paint 

100%  Pure 

finds  his  business  growing  as  a  result  of  the  presence  of  the  quality  of  lasting 
service,  non-fading  color,  luster,  free  flowing,  surface  covering  capacity  put  into  paint  by 
its  makers.     If  you  want  the  greater  sales  and  the  greater  profits  that  come  as  a  re- 
ward for  greater  satisfaction,  sell  Martin-Senour  Paints.      Don't  put  off  writing  for 
the  agency 


THE  MARTIN-SENOUR  CO.,  Limited 


Montreal 


Pioneers  of  Pure  Paint 

Chicago 


Winnipeg  ff% 


GET  THIS 
BUSINESS 


Some  of  your  customers  are  now  preparing  to  put  their  boats 
in  the  water.  They  need  varnish ;  and  they  will  want  the  best. 
They  will  want  to  know  whether  the  varnish  you  sell  them  is  suited 
to  the  purpose  for  which  they  require  it. 

Dougall  Varnish  Is  Guaranteed 

It  is  the  best  varnish  obtainable  for  use  on  Motor  boats,  yachts,  canoes, 
etc.  We  guarantee  it  because  we  know  that  there  is  no  varnish  made 
which  will  stand  the  weather  as  well  as  DOUGALL  VARNISH. 

It  will  not  turn  white.      It  will  not  blister.       It  will  not  crack  or  peel.       It  is  the  varnish  that  lasts  longest. 

THE   DOUGALL   VARNISH   COMPANY,   LIMITED 

Associated  with  Murphy  Varnish  Co.,  U.S.A.  J.  S.  N.   DOUGALL,  President. 

305  MANUFACTURERS  ST.  MONTREAL,    CANADA 
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87  Years'  Varnish   Selling 
Behind  this  Dealer's  Testimony 

The  following  letter  is  from  a  house  established  87  years — a  house  which,  in  its  time,  has  seen  plans  for  selling  varnish  for 
the  dealer  come  and  go.  When  such  a  house  comes  out  with  the  statement  that  the  "P  &  L"  Line  is  the  best  proposition  they 
have  ever  had  from  both  quality  and  selling  standpoint,  that  means  best  of  not  one  or  two  lines  but  perhaps  of  almost  every  line 
of  varnishes  on  the  market.  It  is  your  opportunity  now  to  profit  by  the  87  years'  experience  of  this  firm  by  investigating  the  Pratt 
&  Lambert  Proposition  from  every  standpoint. 

House  Established  1825. 

THE  BOOTH  &  LAW  COMPANY 


VARNISHES 


PAINTS 


BRUSHES 


Office  and  Salesrooms: 
69  Crown  Street. 
Warehouse: 
Water  and  Olive  Sts.,New  Haven,  Conn. 


Window  Trim.  P  &  L  Varnishes 


Lyman  M.  Law.  President 
Walter  B.  Law,  Vice-President 
J.  Harold  Law,  Secretary 
Charles  Weiss,  Sales  Manager 

MESSRS.  PRATT  &  LAMBERT  Dec.  1st.  1911 

Gentlemen  :  We  want  to  say  that  your  line  is  the  best  proposition  we  have  ever 
had.  from  both  quality  and  selling  standpoint.  Our  future  efforts,  we  can  assure  you. 
will  be  centered  on  the  P  &  L  Line. 

Thanking  you  for  you;  kind  co-operation,  we  are. 
Respectfully  yours. 

THE  BOOTH  &  LAW  COMPANY 
There  is  no  reason  why  you  cannot  duplicate  the  success  of  this  and 
other  Pratt  &  Lambert  Dealers  in  all  parts  of  the  United  States  and  Canada. 
Pratt  &  Lambert  advertising  is  creating  the  same  kind  of  a  varnish  selling 
demand.  This  Spring  this  demand  should  be  greater  than  ever,  owing  to 
the  tremendous  Pratt  &  Lambert  Spring  Advertising  Campaign.  Do  not  let 
this  Spring  go  by  without  at  least  investigating  what  we  can  offer  you  in 
increased  varnish  sales  and  profits. 

WRITE   NOW    FOR    P   &   L  DEALERS'   PROPOSITION 


FACTORIES:— 


PRATT  &  LAMBERT-lnc. 

VARNISH     MAKERS,        24    OOURTWRIGHT    STREET,    BRIDGEBURG,    ONTARIO 

BRIDQEBURG,    CANADA  NEW  YORK  BUFFALO  CHICAGO  LONDON  PaRIS 


HAMBURG 


Pink's 

Lumbering 

Tools 

MADE  IN  CANADA 


The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


T.  PINK, 


Manufacturer 
of 


LUMBER  TOOLS 

PEMBROKE,  ONT. 
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"As  nearly  perfect  as  you  could  make 
them  — This  is  what  one  of  the  largest  dealers 
said  a  few  days  ago  with  reference  to  the  polished 
handles  on  our 

Klondike  and 
Jubilee  Brooms 

The  finest  corn,  high-class  workmanship  and 
a  perfect  handle  will  produce  a  Broom  easy  to 
sell  and  on  which  a  good  profit  can  be  made. 

Now  is  the  time  to  order  a  supply. 

Stevens- Hepner  Co.,  Limited 

PORT  ELGIN  -  -  ONTARIO 


If  you  want  Strictly 
Pure  Turpentine  at 
the  right  price,  get 
our  quotation  before 
placing     your     order. 


^TURPENTINE       PRODUCERS' 
A  GENCY 

Independent  Distributors 

Office,  140  Victoria  St.  Phones: 

Warehouse,  Macdonell  Ave.     Main  4391 
C.P.R.  &  G.T.R.  Sidings  Park  2781 


GET  THE 

BENEFIT 

of  our  strong  sell- 
nig  [co-operation. 


We^are  far  from  being  con- 
tent with  making  varnishes 
that  are  unexcelled  in  quality. 
The  famous  line  of 

INTERNATIONAL 

VARNISHES  AND 
VARNISH  SPECIALTIES 

is  backed  by  forceful  dealer 
co-operation,  and  has  held 
pride  of  place  the  world  over 
for   more   than   40    years. 

Here  are  a  few  leaders  you  can 
feature  with  satisfaction  and  added 
profit : 


HOUSEHOLD  LACOUER 


WHITE  ENAMEL 


RD^NE 


STAINS 


FINISHES 


FLOOR  FINISH 


FULL  IMPERIAL  measure  in  every 
can — not    wine    or  short   measure. 


TORONTO 


WINNIPEG 


Canadian  Factory  of  Standard  Varnish   Works 

NEW  YORK  CHICAGO       «.        LONDON 

BERLIN         BRUSSELS         MELBOURNE 

Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 

K92 
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DRABBLE  &  SANDERSON 


Ebenezer  Works,  SHEFFIELD,  England. 


Established  1816 


„rooses 


Vor 


a\lPutP 


S4tV$ 


°bti 


i  finest 
inable 


Waliu 


The  leading  English  Manufacturers,  with  ninety-five  years'  reputation. 
Canadian  Selling  Agent:  -  -  -  D.  G.  ROSS,   17  Bleury  St.,  MONTREAL 


J5tgnlei>/Io<iU 

With  every  assortment  of  "JERSEY"  VISES,  a  Stand  similar  to  the  one 
shown  in  the  illustration  is  furnished.  They  make  a  very  attractive 
appearance  and  display  the  Vises  in  such  a  manner  as  to  result  in 
increased  sales. 

Send  for  our  special  Vise  circular  which  con- 
tains complete  description  of  all  styles  made. 


Stanly 

Unl*  Si  JLevel  Co. 

"New  Britain.Conn'.U.S-A 


HINGES,   BUTTS,    HASPS,    ETC. 
and  BUILDERS9  HARDWARE 

With  a  Long  Retained  Reputation  for  High  Quality 

It  is  the  best  policy  to  supply    your   builder   trade    with   the    highest    grade 
hardware.     Nothing    but    quality    will    bring    repeat    orders. 

Our  hardware  is  the  best  that  can  be  made    and    is  absolutely  guaranteed. 

Write  for  Catalogue 

COWAN  &  BRITTON,  GANANOQUE,  ONT. 


THE    "BEST"    FUEL   CHUTE 

Is  a  Necessity  to  Every  Up-to-date  Home 

This  device  will  prove  an  effective  seller  in  your  locality.  It  costs 
very  little  more  than  a  window  sash  and  glass.  Sets  flush  with 
the  outside  wall.  An  overlapping  flange  on  top  of  the  door  pre- 
vents rain  from  entering  chute  and  rusting  it  out.  Adapted  for 
any  kind  of  fuel  and  absolutely  burglar  proof.  This  is  certain  to 
create  a  large  demand. 

Write  us  at  once  for  full  information  and  prices. 

STERLING  FOUNDRY  CO.,   Sterling,  111,  U.S.A. 


•'  .M-"-.: 
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TRADE  \\\  MARK., 


CONSIDER 

THE 
QUESTION 
CAREFULLY 


ARE  YOU  GOING  TO  HANDLE 


"BANNER 


"  ffi  LANTERNS 


and  give  your  customer  all  the  service 
of  a  thoroughly  reliable  lantern  ? 
They  cost  no  more  than  inferior  lanterns. 
Can  you  afford  to  do  otherwise  ? 


"IDEAL  BANNER"  JUNIOR 

SOLID  BRASS  OR  NICKEL  PLATED. 

S:me  of  your  cus- 
tomers need  a  lantern 
that  is  smaller  and 
neater  than  the 
standard. 

The  "Ideal  Banner'' 
Junior  is  for  them. 

Ontario    Lantern 
&  Lamp  Go. 

LIMITED 

Hamilton     -  -     Ontario 

Branches : 
MONTREAL. P.O.  WINNIPEG. MAN. 
30  ST.  Dlzier        56  Albert 
Street  Street 


Publicity  that 

Helps  Reduce  Your 

Selling  Expense 

The  Berry  Brothers'  Trade-Mark  Label  is  so  well 
known  that  it  cuts  out  a  lot  of  the  argument  and 
selling-talk  formerly  needed  to  sell  good  varnish. 

It  means  quicker  sales  and  better  satisfied 
customers. 

All  varnish  labels  used  to  look  alike  to  those  out- 
side the  trade. 

Now  there's  one  that  the  buying  public  recognizes 
at  sight.  Big  space  advertising  in  which  the  Berry 
Brothers'  Label  looms  large  has  helped  solve  your 
selling  problems. 

Berry  Brothers* 
Business  Builders 

The  Big-4  with  [which  every 
dealer  can  mos»  easily  satisfy 
the  quality-demands  of  his  trade. 


WOOD 


For  finishing  floors  in  the  most 
^durable  manner  possible. 


For  interior  wood-work  _  ex- 
posed to  severe  wear  and 
finished  in  the  full  eloss. 


For  the  finest  rubbed  or  pol- 
ished finish  on  interior  wood- 
work. 

TELASTicioyfgDEl 

For  front  doon  and  all  other 
surfaces  exposed  to  the  weather 


Berry  Brothers,  Ltd. 

The  World's  Largest  Varnish  Makers 

WALKERVILLE,  ONT. 
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The"lDEAL"LAWIM    FENCE 


"An  Attractive  FENCE  Which   Pays   An   Attractive  PROFIT" 

The  Ideal  Fence  appeals  to  the  public  because  it  is  neat  and  ornamental,  very 
strong  and  not  expensive.  Has  a  close  mesh  which  keeps  chickens  and  small 
animals  out  of  the  vard. 

The  Ideal  Fence  not  only  affords  protection  to  the  lawn,  but  adds  greatly  to  the 
appearance  of  any  place  in  which  it  is  erected. 

One  very  important  feature  about  Ideal  Lawn 
Fence  is  that  it  is  made  of  No.  9  hard  steel 
evenly  galvanized  wire.  No  soft  or  cabled  wire 
is  used,  so  that  when  once  erected  it  does  not 
stretch,  but  maintains  its  original  appearance 
without  bagging  or  sagging. 

This  fence  can  be  put  up  quickly,  and  at  a 
small  cost,  by  anyone,  and  will  accomplish  the 
same  result  of  efficiency  and  appearance  as  an 
iron  fence  costing  many  times  as  much. 

Write  for  our  catalogue  and  prices  now 
and  catch  the  Spring  trade. 

THE 


McGregor,   Banwell 
Fence  Co.,  Limited 

WALKERVILLE,  ONTARIO 


SAWS  ARE 
THE  BEST 


Now  that  applies  to  any  kind  of  a  saw  that  the  Hardware  trade  will  have 
occasion  to  sell.  Hand  Saws,  Crescent  Ground  Cross-cuts,  Bands,  and  Cir- 
cular Saws.  These  Saws  are  made  in  the  Simonds  factory  in  Montreal  and 
prompt  service  is  assured.  Every  Hardware  Dealer  should  have  Simonds 
Catalogue  and  trade  discounts. 

SIMONDS  CANADA  SAW  CO.,  Limited,  Montreal,  P.Q.  St.  John,N.B.  Vancouver,  B.C. 


Quality,  Accuracy  and  Dependability 


are  three  of  the    features 
that  have  made  the 


HAMILTON  22  caliber  RIFLES 


popular  with  every  user.  These  rifles  are  excellently  finished 
and  well  balanced  and  are  sure  to  attract  prospective  buyers. 
The  working  parts  of  the  HAMILTON  are  very  simple  and  are 
easily  kept  clean. 

It  will  be  to  the  dealer's  advantage  to  communicate  with  us 
at  once  and  get  our  circulars  and  prices. 


Write  To-day 
For  Sale  by  all  Jobbers 

C.  J.  HAMILTON    &     SON 

Plymouth,  Mich.,  U.  S.  A. 
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SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 

B.  &  S.  H.  Thompson  &  Co. 

LIMITED 

MONTREAL,  QUE. 


"Safe-Lock"  Wire  Fence 


is  the  easiest  fence  to  sell,  because  it  is  by  far 
the  strongest  fence  made. 

The  strand  wires  of  the  "  Safe-lock"  Fence  are 
not  kinked — thus  each  wire  retains  its  full 
strength. 

And  just  note  how  the  stay  wires  interlock 
where  they  wrap  the  strand  wires.  This  lock 
absolutely  prevents  the  slipping  of  the  stay 
wires  along  the  strands  or  in  any  other  direc- 
tion from  any  cause  whatsoever. 

A  local  agency  for  the 
•'Sato- lock"  Fence  will 
bring  you  the  bulk  of 
the  fencing  business 
In     your     locality . 

Be  wise — write  us  to-day  for  Catalogue 
and  particulars. 

The  Owen  Sound  Wire  Fence 
Co.,  Limited 

OWEN  SOUND,  ONTARIO. 

WESTERN  AGENTS 

Brandon  Safe-lock  Fence  Go,  Brandon  Man, 


This  is 

to  remind 

you 

that  all  the  machine  shops,  wood- 
working plants,  laundries,  printing 
plants,  etc.,  in  your  town  are  con- 
tinually _  buying 

Leather  Belting 

and  we  yould  suggest  that  YOU  get 
after  YOUR  share  of  this  business, 
Mr.  Hardwareman,  by  handling  our 
widely  advertised  brands  of 

The  Belting  "Which  Costs 
Less  Per  Day  of  Service " 

"Climax"  "Reliance" 
"Amphibia" 

(WATERPROOF) 

Better  write  us  about  a  stock  while 
the  idea  is  fresh  in  your  mind. 


Tanners  and  Manufacturers 


MONTREAL 

511  William  St. 

ST.  JOHN,  N.B. 

89  Prince  William  St. 


TORONTO 

27  Melinda  St. 

VANCOUVER 

217  Columbia  Ave. 


WINNIPEG 

244  Princess  Street 

For  over  30  years  the  makers 
of    the     best     leather     belts 
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MONARCH  HOSE  MENDER 

(HUDSON  PATTERN) 

Simplest  and  Best  on  the  Market 
for    Repairing    Garden    Hose. 

Packed  in  paste-board  boxes,  each  containing  1  pair  pliers  nicely 
japanned,  6  brass  mending  tubes,  and  20  brass  wire  bands. 
1  gross  in  a  case.     Weight  per  case,  100  pounds. 

JOBBERS — Write  for  prices  on  this  good  seller.  We  will  give 
exclusive  selling  rights  to  one  jobber  in  each  province. 

h)  Monarch  Hardware   Company 

Buffalo,  New  York,  U.S.A. 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :    ALEXANDER  GIBB,  13  St.  John  St.,  MONTREAL 


YOUR  TIN  SHOP 


is  not  complete  without  a 
NO  YES  GROOVER.  It  will 
GROOVE  the  work  and  close 
the  seam  down  in  one  oper- 
ation. It  is  good  for  INSIDE 
or  OUTSIDE  seaming.  The 
standard  size  has  been  32  in. 
long.  We  are  also  making 
the  "  NO  YES  "  for  36  in.  work, 
trifle  compared   with  RESULTS. 


The  COST  is  a  mere 
INCREASE    your 
PROFITS  by  adding  one  of  these  machines  to  your  equipment. 


The  Brown  Boggs  Company,  Limited 

HAMILTON,     CANADA 

Tinsmiths'    Tools,    Presses,     Dies,     Sheet    Metal    Workers'    Tools,     Canning  Machinery 
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Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 

"Comet  Brand" 

Also  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Maker* 

W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sale*  Agent 

ALEXANDER  GIBB 

13  St.  John  Street  -  Montreal 


NOVA  SCOTIA  STEEL 
£  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.B. 

Manufacturers  »f 

FERRONA 
PIG  IRON 

and  8IBMBNS-MARTIN 

OPEN  HEARTH   STEEL 


Tell  Your 
Customers 

about  the  lines  you  are  pushing,  and 
about  the  special  sales  you  are  having. 
Tell  them  anything  you  like  about  your 
store  on  this  little  attachment  to  your 
paper  roller.  Type  changed  as  often 
as  desired.  Reasonable  injprice.  No 
trouble. 


Have  your  advertisement  on  every  par- 
cel that  leaves  your  store. 
Write  for  particulars  and  prices. 

Utilities  Limited 

Bank  of  Ottawa  Bldg. 
MONTREAL 


Stand  any  old  kind  of  racket! 

There's  nothing  so  handy  around  house,  store 
or  farm  as  the 

BUSTER  BROWN 

CHILDREN'S  EXPRESS  WAGON 

They're  strongly  made,  easy  running  and  well 
finished,  and  are  a  splendid  selling  line. 


IN  4  SIZES 
Write  for  Prices 

Western    Representatives: 

JAS.  STEWART  MFG.  CO.,  LTD. 

WINNIPEG,  MAN. 


The  Woodstock  Wagon  & 
Mfg.  Co.,  Limited 

WOODSTOCK,         -         ONTARIO 


F.  E.  MYERS  &  BRO. 

ASHLAND.  OHIO 


PUMPS    OF    ALL    KINDS 
HAY    UNLOADING    TOOLS 
BARN    DOOR    HANGERS 
I        guaranteed  by  our  reputation  for  fair 
dealing. 

The  name  mean*  "QUALITY" 
LOOK  FOR   THE   NAME   MYERS 


J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houses 
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MILL  FILE 

With    Strong 

Trade-Winning 
Qualities 


Be  Convinced — 
Stock  a  trial  order 

This  Mill  File  is  made 
from  the  highest  carbon 
crucible  steel,  and  by 
men  who  are  experts  in 
this  line. 

The  "Delta"  Mill  File 

has  a  quality  and  temper 
that  cannot  be  excelled. 
Its  strong,  deep,  sharp 
teeth  are  the  assurance 
of  long  life  and  maximum 
[Tefnciency  as  well  as  econ- 
omy. They  are  carefully 
inspected  before  leaving 
works,  and  guaranteed 
to  fully  satisfy  both  deal- 
er and  user. 

The  sooner  you  write — 
the  sooner  you  will  pro- 
cure extra  profits — do  it 
now. 

THI9  MARK  OUR 
GUARANTEE 


d 


3 


DELTA 


DELTA    FILE   WORKS 

PHILADELPHIA,     PA. 

CANADIAN  AGENTS: 
H.S    Howland,  Sons  &  Co.,  Toronto;    Stark, 
Seybcld.      Montreal  ;       Wm.    Stairs,    Son   & 
Morrow,  Halifax. 
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Make  More  in  1912 


w1 


ITHOUT  adding  to  your  expenses,  you  can  add  a 
good  deal  to  your  profits  by  selling  the  farmers  of  your  neigh- 
borhood the  Louden  Line  of  Barn  Equipments  as  described  below. 

Selling  the  LOUDEN  LINE 

of  Barn  Equipments 

is  made  easy  because  Louden  Barn  and  Hay  Tools  are  well  and  widely  known 
throughout  the  whole  of  Canada  by  reason  of  persistent  advertising  in  the  agricul- 
tural papers  of  the  Dominion.  Also  the  Louden  Line  without  doubt  represents  the 
very  best  Barn  and  Hay  Tools  made — they  are  the  result  of  46  years  of  intelligent 
thought  and   practical  experience. 

Louden  Sanitary  Steel  Stalls  and  Stanchions 

positively  increase  the  yield  of  milk  by  adding  to  the  comfort  and  contentment 
of  the  cows.  Learn  all  about  them  from  our  Catalogue.  Press  home  the  point  that 
to  install  these  devices  is  an  investment.     We  can  give  you  a  wealth  of  testimony. 

Louden  Hay  Carriers  and  Forks 

You  do  not  need  to  urge  the  point  that  the  scarcity  of  labor  requires  the  use  of 
labor-saving  appliances,  especially  for  the  quick  handling  of  crops.  Our  Junior 
Hay  Carrier,  and  Balance  Grapple  Fork  are  an  ideal  equipment.  We  also  make 
a  Double  Harpoon  Fork. 

Louden  Bird-Proof  Barn  Door  Hangers 

This  Hanger  you  are  doubtless  already  familiar  with,  since  it  is  on  pretty  gen- 
eral sale  by  Hardware  dealers  everywhere.  Being  bird-proof  and  snow-proof, 
simple  and  strong,  it  is  the   best  Barn   Door  Hanger  in   the  world. 

Louden  Feed  and  Litter  Carriers 

Now  and  in  the  early  autumn  is  the  time  to  suggest  Feed  and  Litter  Carriers  to 
dairy  and  stock  farmers.  The  Louden  Carriers  are  marvels  of  efficiency.  You  can 
sell  them — many  of  them — with  our  help.  Send  us  the  name  of  progressive 
farmers  and  we  will  work  with  you  to  get  an  order. 

Write  for  our  proposal  to  dealers.     Send 
for  catalogue  "Everything  for  the  Barn." 


Louden's 
Sanitary 
Stanchion 


Louden  Machinery  Co.,  Guelph,  Ont. 


Louden's  Junior 
Hay  Carrier 


Louden's  Bird-proof 
Barn-Door  Hanger 


Durability  - 


Write  tor 
particulars  to 

NATIONAL 
HARDWARE 
CO.,   Limited 

ORILLIA.  ONT. 


'  These  two  essentials  of  a  really 
^satisfactory  lock  are  combined 
fc  with  others  in 

NATIONAL  STEEL  RIM 
LOOKS 

The  locking  mechanism  is  en- 
tirely pivoted  on  a  central  pin,  and 
is  simple  in  the  extreme — a  great 
advantage  over  other  styles. 
For  strength  and  fine  finish  our 
locks  are  unequalled. 


"Where  Quality  Counts" 

Our    Up-to-date 
Restaurant  Urns 

The  quality  and  attrac- 
tiveness of  our  URNS  have 
put  them  in  the  foremost 
places  in  the  finest  Res- 
taurants and  Hotels  in  the 
country. 

They  are  guaranteed  to 
be  satisfactory  and  bring 
the  best  results. 

Our  URNS  are  not  ex- 
pensive— you  will  have  a 
quick  seller  and  a  reason- 
able profit. 

Write  for  our  proposition. 

THE 

BUFFALO  MFG. 

COMPANY 

Buffalo,  N.Y. 

Canadian  Representatives  : 

H.  F.  Mcintosh  &  Co.. 
28  Toronto  St.,  Toronto 
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SEE    THIS    LABEL    is   on   every   piece    o£    HIGH-CLASS   TINWARE   you    buy 

IT   PROTECTS   YOU   AGAINST 
INFERIOR  GOODS 


Anti-Rust  "  Dairy  Pail 


Nos. 
Size 


Wright's  "Anti-Rust"  Tinware  has  established  an  unchallenged 

reputation  for  durability  and  attractiveness. 
It  pays  to  handle  goods  which  are  conceded  to  be  unequalled. 


124  126 

ins.    llKx9K    12x11  Let  us  send  you  a  sample  order  of      Anti-Rust. 


"Anti-Rust"  Strainer  Pail 
Qts.  14  16 

Size  ins.     11  x  9lA     12x11 


T.  WRIGHT  &  CO., 

(H.  G.  WRIGHT) 


Hamilton,  Canada 

Agencies  at  Vancouver,  Winnipeg  and  Toronto 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton  Brass  Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  .'.  Ontario 


MAPLE  LEAF 


" Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 


and 


VANCOUVER,     B.C. 
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PLEASE  YOUR 
CUSTOMERS 

by    selling    them    this 
artistic  spoon.     It  has  a  guaranteed 
quality,  and  every  dealer  is  authorized  to  make 
good  our  guarantee,  therefore  he  runs  no  risk. 

Kindly   specify   McGlashan,   Clarke  Co.   goods  when    ordering    from    the    wholesale 
house  with  whom  you  deal.    WRITE  AT  ONCE. 

The    McGLASHAN,     CLARKE    CO.,    Limited, 
Niagara  Falls,  Ontario 

AGENTS  :     J.  Mackay  Rose,  88  McGill  St  .  Montreal.  Que.        N.  F,  GUNDY.  61  Albert  St..  Toronto.  Ont. 
David  Pihlip.  291  Portage  Ave..   Winnipeg,  Man.        Benj.  Rogers,  Charlottetown.  P.E.I. 


Get  Our  Prices  and  Get  to  Thinking,  That  Is  All  We  Ask 

THIS  MANTEL 

Is  Artistic,  Ornamental  and  Substantial.  90  other  designs  of 
the  same  quality.  Gas  and  Coal  Grates  and  Fireplace  Fittings, 
also  a  complete  line  of  Gas  and  Electric  Fixtures. 

WRITE     FOR     CATALOGUE     AND     PRICE     LIST. 
Test  us,  every  test  is  one  more  triumph. 

OUR  TRADE  EXTENDS  FROM  COAST  TO  COAST 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 


VOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction  to   your    customer 

in  every  instance; 

Write  for  Prices  and  Discounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


AYLMER, 


ONTARIO 


FIX  UP  YOUR  CHIMNEYS 


Even  the  best  stove  or  furnace  will  be  unsatisfactory  if  the 
chimney  does  not  draw  well.     But  the 


ft 


Zephyr   Ventilator" 

will  give  a  good  draft  to  any  chimney.     It  will  even  allow  the 
burning  of  soft  coal  in  the  stove,  with  good  results. 

We  want  you  to  sell  the  "Zephyr 
Ventilator"  in  your  town.  There  is 
money  in  it,  and  the  satisfaction  that 
it  gives  will  bring  you  new  custom- 
ers. The  "Zephyr"  cannot  be 
excelled  for  ventilating  the  rooms 
of  Clubs,  Steam  Laundries,  etc. 
The  "Zephyr"  makes  high  ohim- 
neys  unnecessary. 

Brockville,  Ont.,  Jan.  23rd,  1910 
Messra.  J.  W.  Harris  Mfg.  Co.. Ltd. 
ueq  p  129  Sanguinet  St.,  Montreal 
Dear  Sirs  : 

Enclosed  you  will  find  my  cheque  to  cover 
account  of  the  last  of  the  many  of  your  "J. 
W.  Harris  Rotary  Ventilators,"  which  I 
have  installed  here  and  I  hare  much  pleasure 
in  saying  th»t  in  every  case  they  have  given 
perfect  satisfaction. 

Yours  tiuly, 

W.  H.  Harrison 

Made  by 

The  J.   W.  Harris  Mfg.  Co.,  Ltd. 

Cutmtori 
IVIon-troal 


HARDWARE    AND    METAL 


There's    a    Big    Demand    Among 
Miners    and    vSportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of  parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.        Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH,    ILLINOIS,    U.  S.  A. 


We  have  the  facilities  for  turning  out 

The  Highest  Grade  Baling  Wire  and  Bale-Ties 

at  a  reasonable  cost — a  baling  wire  that  allows  the  dealer  good  profits  and  Is  certain  to  create 
enthusiasm  among  users. 

Before  placing  your  order,  write  us  for  prices  and  full  information. 

We  also  manufacture  WIRE  NAILS  and  STAPLES,  O.  &  A.  WIRE,  WIRE  BARREL 
HOOPS,  ETC,  each  having  a  quality  that  is  unsurpassed. 

THE  LA/DLAW  BALE-TIE  CO.,  Limited,   Hamilton,  Ontario 


GEO.  W.   LAIDLAW.  Vancouver.  B.C. 


HARRY  F.  MOULDEN,  Winnipeg,  Man. 


Long  Service  Is  A  Natural  Result  Of 
The    "  Twisted  -  While  -  Hot  "    Process 

It  must  be  annoying  to  the  average  drill  user  to  have  drills  made  from  well-known 
brands  of  steel  fall  down  on  the  job.  He  wants  efficiency  and  can't  get  it  because 
it's  milled  or  ground  away  in  the  process  of  manufacture. 

"  Hercules  "  High  Speed  Twisted  Drills 

are  made  from  a  High  Percentage  Vanadium  High  Speed  Steel  under  the  only  "twisted-while-hot" 
process  that  retains  all  the  strength  of  the  steel  in  the  finished  drill.  The  grain  of  the  steel  is 
undisturbed,  insuring  longer  edge-holding  and  greater  resistance  to  the  strains  of  the  metals 
having  different  degrees  of  hardness. 

The  taper  shanks,  usually  one  size  larger  than  ordinary,  prevent  tag  troubles  and  give  a 
greater  driving  power  because  the  drill  fits  into  the  chuck  firmly  and  in  the  center. 

Your  jobber  will  supply  them  or  you  can  send  order  direct.     Send  for  Catalog  74-B. 


CP  TRADE 


WEB 


MARK 


TRADE 


Tools  of  Quality  Bear  These  Marks 


MARK 


The  Whitman  &  Barnes  Mfg.  Co. 

Established  1854  ST.  CATHARINES,  ONT. 

STOCKS  CARRIED    AT   WINNIPEG   AND   MONTREAL 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested^File  User  upon  application. 

G.   &  H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


"ONE  MINUTE"  Washers  &  Wringers 

Imitated  in  Construction — Unequalled  in  Quality 

This  machine  will  increase  your  washer  profits. 
It  contains  all  the  qualities  that  are  essential  to  make  it 
the  most  satisfactory  to  both  dealer  and  user. 

Communicate   with   us  NOW  and   get    full  particulars. 
It  will  pay  you. 

ONE  MINUTE  WASHER  CO.,  TORONTO 

MacKENZIE  BROS.,  Winnipeg,  Man.,  Sa.k.  and  Alberta 
CANADA  STOVE  &  FURNITURE  CO.,  Montreal 


[THE    SPECIAL     FEATURES     IN     MAXWELL'S 

Champion  High-Speed  Washer 

make  it  a  winner  against  all  competition.  Made  of  Red  Cypress  (the  wood 
that  lasts  a  lifetime)  with  both  crank  and  top  lever  drive,  heavy  balance 
wheel,  and  extension  wringer  attachment,  allowing  practically  the  whole  top 
to  open,  the  CHAMPION'catches  the  fancy  of  the  woman  who  sees  it  for  the 
first  time,  and  wins  the  warm  recommendation  of  the  woman  who  uses  it. 
It  pays  to  link  up  your  store  with  such  successes  as  the  CHAMPION. 


DAVID    MAXWELL    &    SONS 


ST.  MARY'S,    ONT. 


Open  Ring  Cow  Ties 

WELD 


ELECTRIC 
SWELL 
WELD 
CHAIN 

MADE  IN   CANADA  1 


Closed  Ring  Cow  Ties 


25°/  more   strength  and  25°/  more     SALES 

uo/q  mure  ^W£AR  |  SQLD  By  J0BBERS  jj      *o/0  mure  ^  pRon, 


r  ORDERS 
PROFITS 


Made  by 


Office: 
BUFFALO,  N.Y. 


McKinnon  Chain  CompanyD 


^Factory : 
ST.  CATHARINES,  ONT. 


HARDWARE    AND    METAL 


GET  THE  GENUINE 


DOES  THE   REPUTATION   of   GARLOCK 
PACKING  mean  anything  to  you  ? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -        ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


METALS 


M.  fit  L.  Samuel,  Benjamin  &  Co. 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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HEAVY  SQUARE  SPRING  BOLTS 


Very  strongly  made  with  the  same  finish  that  we  put  into  all  our  goods. 

Far  superior  to  the  imported  article  and  fully  guaranteed  by  us.     Highest  quality  goods  at  attractive 
prices.     Goods  made  to  wear  and  to  last,  and  goods  made  with  a  finish  that  makes  them  sell. 

HAVE  YOU  WRITTEN  FOR  A  COPY  OF  OUR  CATALOG  YET? 

You  may  not  want  to  buy  just  now,  but  you  will  do  well  to  get  our  prices.     We  know  that  they  will 
interest  you. 

Montreal  Hardware  Manufacturing  Co.,  Limited 

Manufacturers  of  Butt  Hinges,  Light  T  and  Strap  Hinges,  Heavy  T  and  Strap  Hinges,  Hinge  Hasps, 
Screw  and  Strap  Hinges,  Latches,  Door  Bolts,  Hitching  Rings,  etc. 

MONTREAL,  -  CANADA 


^ 

Common  Pulley 
Extension   Ladder 

SUITABLE  FOR  FRUIT  PICK- 
ING AND  GENERAL  USE 

This  Ladder  can  be  instantly 
taken  apart,  making  two  single 
ladders.  The  ladder  is  self  hook- 
ing and  self  releasing,  is  very  light 
and  strong,  being  reinforced  with 
wire  cable  on  the  back. 

Made  of  Clear  Norway  Pine, 
Malleable  Iron  Castings,  Hard- 
wood Rungs,  and  nailed  together. 

STOCK  SIZES 

20,  24,  26,  28,  30,  32,  36  and  40  ft. 

Average  Weight,  VA  lbs.  to  the  Foot 
SEND  FOR  CATALOGUE 

McFarlane  Ladder  Works 

158  and  160  River  St.  : :  Toronto,  Ont. 
Tel.  Main  2038 

V J 


a 


f* 


THERMO 

The  Washer 

That    makes    the    Washday    Bright 


1 

Easy  to  S  el  \\ 


I  ts  i  mproved  motion 
absolutely    elimin- 
ates washday  drud- 
gery     caused     by 
hard  working  ma- 
chinery.      It      is      the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 

washer        department 

get     full      descriptive 

matter  and  prices. 

Drop  us  a  card  NOW. 


THE  LONDON   FOUNDRY   CO.,  LTD.,    Canada 

Edwin  Schofield  (Eastern  Agent),  Canadian  Express  Bldg.,  Montreal; 
F.  J.  Schuch  (Western  Ontario  Agent).  19  Jarvis  Street.  Toronto: 
MacPherson  &,  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 
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Quality  Did  It. 

Back  in  1864  the  Nicholson  File 
Co.  started  making  files  with  an 
output  of  100  dozen  a  day  to 
supply  a  local  market.  At  the 
present  time  the  files  made  by 
the  Nicholson  File  Company  sell 
at  the  rate  of  16,000  dozen  a  day, 
and  the  market  is  the  whole  civil- 
ized world. 

These  are  the  well-known  brands 
made  by  the  Nicholson  File  Co. 
in  Canada. 

"American" 

"Arcade" 

"Great  Western" 

"Globe" 

"Eagle" 

"McClellan" 

Kearney  &  Foot 

"J.B.Smith" 


All  steel  used  in  Nichol- 
son Files  is  made  strictly 
according"  to  our  own 
specifications  which  have 
been  adopted  after  many 
years  of  experiment. 
And  we  use  different 
grades  of  steel  for  different 
kinds  of  files.  As  a  result 
Nicholson-Made  Files  are  the 
fastest  cutting  tools  of  their 
kind   in   the  world. 

Your  Jobber  can  Supply  You. 

NICHOLSON 
FILE  CO. 


PORT  HOPE 


ONT. 


HEADQUARTERS 


Sixty-two  Years 
In  Business 

Sixty-two  years'  experience, 
enabling  us  by  dint  of  superior 
quality  in  building  up  the 
largest  business  of  bulk  and 
package  Blacks,  not  only  in 
England  and  America,  but  in 
the  world. 

In  order  to  be  sure  of  the 
best  and  most  economical,  look 
for  the  Red  Seal  on  every  pack- 
age. 

Manufacturers  of  Old  Stand- 
ard, Eagle,  Globe  and  Pyramid 
Germantown  Brands. 

WHYBUYTHENEARBRAND 
WHEN  THE  BEST  IS  PRO- 
CURABLE ? 


L.MARTIN  CO 

51  FULTON  STREET 

NEW   YORK    U.S.A 


Now  is  the  Time  to  Push 

"STRATFORD" 

PAINTERS'   TRESTLES 


Our   Painters'  Trestles   are 
made  from  clear  Arkansas 
Yellow  Pine  with  Rock  Elm 
Rounds  in    the  following 
lengths;  6,  8,    10,    12,    14, 
16,  18  and  20  feet. 


You    will    find    them 
real  live  business  get- 
ters,  as    they   give    a 
service    that     is    ap- 
preciated   by    every 
painter. 


Write  for  catalogue 

and 

prices  to-day 


The  Stratford  Mfg.  Co.,  Limited 

STRATFORD,     -     CANADA 
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The  Demand 

for  Sprayers  of  all  sorts  is  growing  rapidly. 
We  claim  to  have  the  best  AUTOMATIC 
COMPRESSED-AIR  SPRAYER  on  the  market 
at  the  price. 

It  is  light,  easily  handled,  does  the  work 
quickly  and  well  and  is  cheap. 

It  will  pay  you  to  have  it  in  stock. 

Sena  for  description  ana  prices. 

CAVERS     BROS.,     Manufacturers 

GALT,     ONTARIO 


FLEXIBLE 

Metallic  Gas  Tubing 

This  is  an  article  that  every  dealer 
should  handle — because  it  is  the 
most  economical  to  the  user — 
because  it  yields  a  good  profit  as 
well.  It  will  not  kink,  burn  out  or 
rot  and  is  just  as  light  and  flexible 
as  rubber.  Made  in  either  steel  or 
copper.  Write  NOW  for  circulars 
and  prices. 


F.    J. 

19  JARVIS  ST., 


SCHUCH 

TORONTO,  CAN. 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 

MmMkymi 


BEAR  BRAND 

LAMP  BLACKS 


Have  The  Quality      « 
That  Customers  Demand 

We  are  the  largest  manufacturers  of. 

Lamp    Blacks.     Ivory     Blacks,    Bone 

Blacks.  Drop  Blacks,  Mineral  Blacks,  and  Cement  Blacks   in  the  world. 

lhese  products  are  of  one  qua  ity — the  best,  and  we  aim  to  keep  them 

so.     A  trial  order  will  convince  you. 

WRITE  TO-DAY 

WILKES   MARTIN    WILKES   CO. 

NEW  YORK,  N.Y.,  U.S.A. 

Wm.    H.    Evans,    232  James   St.,    Montreal;   E.    Fielding,  34   Yonge   St., 
Toronto;    H.    W.    Glassco,    Winnipeg. 


STEP  LADDERS 

4  TO  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Sena  for  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  -  -  OUT. 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Gold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 

WINNIPEG 

TORONTO. 

VANCOUVER 

CANADA 

ROSSLAND 

A  Strong  Selling  Point 


This  combination  Nut  and  Pipe  Wrench  bis  a 
very  strong  selling   point— Double  Efficiency 
Its  hsndiness  and  strength  at  once   appeal  to  the  good  mechanic  to 
save  him  time  and  trouble.      You  can  sell  a  lot  of  these    Wrenches- 
make  a  stsrt  by  writing  to-dsy  for  our  catalog. 

BEMIS  &  CALL  HARDWARE  &  TOOL  CO. 

Springfield,  Mass.,  U.S.A. 


BLACR  JACK 


TRY  IT 


SOLD    B Y 

ALL 
JOBBERS 


K-lb  tin.- 
3  doz.  in  case 


HA  RIMY  ARE    AND    METAL 


UTICA  PLIERS 

UTICA  PLIERS  can  be  depended  upon  to  DO  the 
work.  Each  Plier  is  tested  before  leaving  the  factory,  and 
guaranteed  to  give  ABSOLUTE  satisfaction. 

Any  tool  bearing  the  Utica  trade  mark  has  our  "MONEY 
BACK  IF  NOT  SATISFACTORY"  guarantee  behind  it. 

"THE  PLIER  THAT  FITS  THE  HAND" 

let  us  send  you  prices  ana  catalogs. 

UTICA  DROP  FORGE  &  TOOL  CO.,  Utica,  N.Y. 

SOLE   CANADIAN   AGENTS 
SMITH  HARDWARE  CO.,  Ltd.,  240  Lemoine  St..  MONTREAL 


"BLITZ"   SPARK  PLUGS 

cannot  short  circuit;  the  inner  wire,  through  the  porcelain  being 
protected  by  a  mica  tube.  The  porcelains  are  imported,  and  the 
plug  in  general  is  assembled  of  parts  of  the  highest  quality 
throughout.     Made  in  all  sizes. 

WHITE  FOR  PRICES. 

*&'  SMITH  HARDWARE  CO.,  Ltd.  "•£-£ ?"„"'• 


O.K.  Ti-iiivi 


These  Thimbles  are  easily  adjusted  and  cannot  get  out  of  order  because 
they  have  no  springs.  They  are  the  only  real  good  Stove  Pipe  Thimbles 
inthe  market.  For  sale  by  leading  jobbers,  and  manufactured  exclu- 
sively by 


SISiS  SPECIALISTS 

Buyers  and  Exporters  for  Hardware, 

Metal,  Heating,  Paint   and    Oil 

Trades. 

STRACHAN,  OSWELL  &  CO. 

22    St.     Mary    Axe,    LONDON,   E.C. 


Correspondence     Invited. 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 

Avoid  imitations   of   our 


LIMITED 


CUTLERY  *\£,  (T4* 


By  seeing  that  this  exact 
mark   it  on  each    blade. 


Waited  \^' 


SOLE  AGENTS  FOR  CANADA 

James  Hutton  6§»  Company 

MONTREAL 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors,  Gates,  etc. 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and   Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


LONDON,   CANADA 


THE  IDEAL  LAWN 
MOWER      GRINDS  R 

will  grind  a  lawn  mower 
perfectly  in  15  to  30  min- 
utes, makes  every  blade 
keen  with  just  the  right 
angle  and  a  perfect  clear- 
ance, each  blade  is  sharp- 
ened alike,  so  that  the  lawn 
mower  will  run  and  cut 
easier  than  when  new.  We 
cannot  begin  to  enumerate 
all  its  advantages  here. 
Order  oneto-day,andwhen 
established  you  will  control 
the  business.  Madetodrive 
both  by  hand  and  power. 

Manufactured  by 

R.  Woon  &  Co.,  Oshiwa.  (M. 


ENGLISH  GLUES 

Over  fifty  years'  experience  in  the  manufacture  of 
Glues,     Gelatines,      Size,      Etc. 


enables  us  to  place  on  the  market  a  line  of  the 
products  excelled  by  no  one.  Lists,  etc.,  on 
application.    Supplied  through  Merehiats.  Jobbers,  etc,  only. 

THE  GROVE  CHEMICAL  CO.,  LTD. 

Established  1856  Appley  Bridge,  Wigan,  Lanes.  England 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keeo  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO.,  LTD., 
Fraser  Avenue,  Toronto. 


BRASS  STENCILS. 


Sheet  Metal  Stampings,  Special  Stamped 
Metal  Goods  to  Order.  Dies  and  Tools, 
Steel  Stamps,  Machine  and  Furniture 
Name  Plates,  Seals  and  Seal  Presses, 
Fire  Escapes,  Brass  Name  Plates 

Herod  Machine  &  Stamping1  Co., 

BRANTFORD  Limited 


BUILDERS'  SUPPLIES. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  ®.  Banks 

Steel  Beams,  Columns.  Plates    Gas 

and     Water     Pipes,     Contractors', 

Municipal  and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son.  Manlius.N.Y. 


CLIPPERS. 


f KIE5T"5  OJI»rC 

mrs 

SUFFI6IEHT, 

BEND  FOR  CATALOGUE 
American  Shearer  Mfg.  Co.,  Nashua,  N  H, US 

Wlebusch  &  Hllger,  Ltd.,  special  New  York 
Representatives.   106-110   Lafayette   Street. 


■Mr 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth,  Ont.,  by 

James  &  Reid 

ASK  YOUR  JOBBER 


EMERY  WHEELS. 


Canadian 

Hart   Wheels 

442  Barton  St.  East,  Hamilton 

Corundum  and  Emery  Wheals 

Grinding  Maohlass,  Beaver 

Oil  Stone*. 


FIRE  BRICK. 


Silica  Bricks,  Fire  Bricks,  Fire  Clay, 
Silica  Cement,  Ganister  Composition 

For  material  graded  to  withstand  the  in- 
tensest  heat  or  moderate  heat,  apply  to 

A.  Y.   DINAS  SILICA  BRICK  &  LIME  CO.,  LTD. 
118  Oueen  Street,  Glasgow,  Scotland 


FLOOR  SPRINGS. 


The    Best    Door    Oloser    Is 

Newman's   Invincible   Floor  Spring 

Will  close  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 

Hospital  Street  Birmingham 


HOUSE  NUMBERS. 


ALUMINUM  &  BRASS  HOUSE 
NUMBERS,  BRASS  SIGNS 

HAMILTON   STAMP    &  STENCIL  WORKS,  LTD.. 
HAMILTON.  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,   well  sewn  with  heavy  twine  and 

riveted. 

Waterproof  Horse   and  Wagon   Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


PIG 

IRON 

STEEL  PLATES, 

BARS   and  AN6LES 

BAR 

IRON 

David  C.  Mitchell  &  Co. 

118  Queen  St.    ■ 

Glasgow,  Scotland 

MANUFACTURERS'   AGENT. 


Western    Distributors,  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchants    and 
Manufacturers'  Agents.  Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track,    Business  solicited. 
OUR      POSITION      IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON,   WESTERN    CANADA 


ALEXANDER     GIBB 

Manufacturers'  Agent  and  Metal  Broker, 
<8  8t  John  Street,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented- 


PLOW  CASTINGS. 


Castings  of  all  Kinds. 

Write  us  for  our  list  of 
Plow  Castings. 

The  Hilborn  Co.,  Ayr.  Ontario. 


RIVETS   AND   STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper  Burrs, 
Bifurcated  and  Tubular  Rivets.  Wire  Nails, 
Copper  and  Steel  Boat  and  Canoe  Nails, 
Escutcheon  Pins,  Leather  Shoe  and  Overshoe 
Buckles,  Felloe  Plates. 


STRAP  HINGES. 


ATLAS    STRAP   HINGE 

Strong.    Light    and   Attractive,   Japan    Finish. 

One  pair  with  Screws  in  a  Neat  Box. 

Write  for  Samples  and  Prices. 

ATLAS  MFG.  CO..        ■         New  Haven.  Conn. 


SPRAYERS. 


COLLINS  SPRAYERS    SATISFIED  CUSTOMERS 

The  Collins  line  of  sprayers  for  this  year  is  the  best 
yet  offered.  We  have  found  some  small  improve- 
ments could  be  made,  esp-  cially  in  finish,  and  have 
also  lowered  the  price,  with  the  intention  of  making 
larger  sales  but.  smaller  profits.  We  are  aiming  at 
doubling  last  year's  output.  Our  three  largest  sellers 
are  our  Three-gallon  Compressed  Air  8prayer,  our 
Crown  and  Gem  Sprayers.  Write  for  Catalogue  and 
Prices.    For  Sale  by  Leading  Jobbers  or 

THE  COLLINS  MFG.  CO..  TORONTO 
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STANCHIONS. 


f  f 

uai 

O.K.    CANADIAN  0   BAB 
STEEL  STANCHIONS 

Mj       will  hold  the  cattle  secure 
M       at  all  times.     Is  superior 
M       in  strength  on  account  of 
ij       bsing  made  of  high  car- 
Jtf       bon  TJ  Bar  steel  and  no 
aa     joints  and  rivets  to  wear 
s=*     lose. 

CidiJiii  Potsto  Hschv.  Co. 

, Limited.  208  Slone  Bd.,  Gall, On). 

TOOL  HOLDERS. 
OUR  OFF-SET 
TOOL  HOLDERS 

I  Have  extra  large  head, 
'  cutter  and  screw.  A 
handy,  rigid  tool  for  Lathe  or  Planer.  An 
sir.ee— Right  and  Left  Hand. 

Write  for  Cata'og. 

ARMSTRONG   BR08.    TOOL  CO. 

106  N.  Francisco  Ave. 

CHICAGO  U.  S.  A 


esa 


WE    MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION. 

James  Steele,  Limited,  Guelph 


HARDWARE  SHELF  BOXES 


|  Goods  WeD  Displayed  are  Half  Sold  ! 

%  The  most  attrartive.most  dur*- 
.  aUe  and  most  serviceable  shelf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE   SHELF  BOX 

OVrr  w»»Otm  tomtt 

Write  far  Catalogue  and  rWliic 
C#ME Ron  ml  CAM'BEU. 
Tbronbo: 


When  writing  advertisers  kindly  men- 
tion having  seen  the  advertisement  in 
this  paper. 


Jardine  Universal  Ratchet 
Clamp  Drill 

Died  In  factories  of  all  kinds  for 
harried  machine  repairs. 

All  machine  shops  and  rail  w»i 
shops  should  have  It. 

Bridge  builders,  track  layers, 
and  structural  metal  worker* 
hare  constant  use  for  It. 

Send  for  Description 


A.  B.  JARDINE  &  CO 

HESPELEP  ONTARIO 


A  want  ad.  in  this  paper 

will  bring  replies  from 

all  parts  of  Canada. 


The  INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON    &   SON,    Canadian   Agents,    MONTREAL 


HERCULES 


SASH  CORD 


BUY  THE  BEST 

Star  Brand  Cotton  Rope 
Star  Brand  Cotton  Clothes  Lines 
Star  Brand  Cotton  Twine 

For  Sale  by  All  Wholesale  Dealers 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED   FENCE   HOOK  ^Ven^S" Wooden p,ekets 

FENCE  HOOK 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


,*    A  f^  lUIll1    "        are  the  strongest  and   sharpest    low-priced    Shear*  and   Scissors 
t\  \  J  LYl  Ci  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5  years  agp;  and  why  are  30,000  pairs  of  Acme 

Shears  sold  daiiy  to-day  ? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and   a 

handsome  profit  to  the  dealer  with  greatly  increased  sales. 

Special  Bepresentatives.  Wiebnsch  &  Biltfer,  Ltd.,  New  York  City. 

MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple. 

inent  your  high  priced  shears  with    "Acme"   shears  and  scissors  and    watch   the 

f  ratifying  results, 
obbers  should  write 
tor    our  W-2  Cata- 
ogue.    illustrating 
the  most  com  oleteline 

ofshearsandscissors  The  No.  701  Oval  Steel  Screw  Straight  Trimmer 

manufactured.  is  one  of  our  newest  patterns. 

THE  ACME  SHEAR  CO.,  (125-195  Ksowlioo  Si.,)  BRIDGEPORT,  CONN.,  U.S.A. 


Pioneer  Drop  Forged    Screw   Drivers 

Write  us  about  our  line  of  small  tools. 

We  make  the  most  complete  line   of  Screw    Drivers 

on  the  market.    Send  in  for  catalog  to-day. 


The  Southlngton  Mfg.  Co.,    •    Southington,  Oonn- 

83 


When  writine  advertisers 
kindly  mention  having  seen 
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THE  HOHLFELD  LINE 

OF 

High  Grade  Hammocks 

for  1912 

is  now  ready  and  will  be  shown 
throughout  Canada  by 

GEO.  BORGFELDT  &  CO.  OF  TORONTO  AND  MONTREAL 


The  Most  Profitable 

Line 

Because  it  is  Most 

Saleable 


The  Most  Popular 

Line 

Because  it  is  Most 

Satisfying 


Main  Office  and  Mill,  Philadelphia,  Pa. 

NEWEST  DESIGNS,  WEAVES  AND  COLORINGS 


Known  the  world  over  as  the  standard 
by  which  all  others  are  measured 

Geo.  Borgf eldt  £8L  Co.,   Agts 

TORONTO 

Catalog  and  Prices  on  request 


m- 


:® 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


'A'f. 


Vancouver  Branch,  169  Powell  St. 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They   appeal   to   the  best 
mechanics  and   are  backed  up  by  an  aggressive 
advertising  campaign  that  pays.    Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.    Address 


E.  C.  ATKINS  &  CO., 

MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolis,  Ind. 
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GRADED 


Never  Varies 
in  Quality  and  Toughness 


London  Bar  Iron  is  absolutely! flawless  and  is     ^^t^lil 


uniform  throughout,   assuring]  the  .buyer  intrinsic 
value  for  his  money. 

Our    methods    of    production    enable    us    to    produce 
this    high-grade    Iron    at  the  lowest  prices.     It  h will 
pay  you  to  sell  it — write  us  at  once. 

London  Rolling  Mill  Co.,  Ltd., 

LONDON  -  -  CANADA 

K^S^R^IW        Sales  Agents.  Ontario.  Baines  &Peckover,  To- 
*«w  .-onto.     Manitoba.  Bissett  &  Loucks. 

^fe^,^^^!»S^  Ltd..  Wmn.peg. 


<•=* 


J-« 


I 


t-j 


Knowledge 
Is  Power 


Every  hardwaxeman  can  get  valuable  pointers  and  make  his  business  a 
more  profitable  proposition  if  he  will  study  the  experiences  of  experts 
•who  have  'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a 
wide  range  of  subjects,  among  which  may  be  mentioned  Metal  Working 
Books,  Hardware  Window  Dressing,  Store  Business  Methods,  Paints  and 
Painting,  Salesmanship  and  Sales  Plans  and  Advertising.  We  have  also 
the  very  latest  books  on  the  plumbing  and  heating  problems. 

TECHNICAL  BOOKS,  143-149  University  Ave.,  TORONTO 


W.  186 

Waterproof 

Wrapping 

Papers 

May  SEEM  unnecessary 
to  the  average  merchant, 
but  consider  the  reason 
why  so  many  progressive 
concerns  are  discarding 
ordinary  wrapping  for  one 
which  will  effectually  pre- 
vent the  rusting  or  tarn- 
ishing of  metal  goods. 

It  is  just  as  economic  in- 
asmuch as  one  sheet  is 
sufficient  to  wrap  goods 
where  two  or  three  would 
be  used  of  ordinary  paper 
purely  as  a  means  of  pro- 
tection. 

Suggest  to  your  whole- 
saler that  it  will  be  found 
mutually  advantageous 
to  use. 

W.  186 

Waterproof 

Wrapping 

Papers 

Further  particulars  and 
samples  from  our  dis- 
tributors. 


The  Dominion  Paper  Co. 

Montreal,  P.O. 

The  Wilkinson-Appleyard  Co. 
|  Toronto.  Ont. 

The  Schofield  Paper  Co. 
St.  John.  N.B. 

The  Hudson  Paper  Company 
Winnipeg,   Man. 


TWO  CENTS  PER  WORD  I a™, um  Limited 


You  can  talk  across  the  continent   for  two  cents  per  word 
•g?  with  a  WANT  AD.  in  this  paper  £$? 
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THE 
LITTLE  GIANT 


The  "BAYARD" 

AUTOMATIC  POCKET  PISTOL 

Calibre  .32  (7.65m/J 


A  MIDGET 
AUTOMATIC 


THE   L.ITTL.E    GIANT— A   MIDGET 
HIGH   POWER  AUTOMATIC. 

The  .32  cal.  (7.65  mm)  "BAYARD" 
Pistol  has  been  designed  to  meet  the 
demand  for  a  POCKET  pistol  COM- 
BINING EASINESS  OP  MANIPULA- 
TION AND  SIMPLICITY  OF  CON- 
STRUCTION WITH  MAXIMUM  EFFI- 
CIENCY. 

Its  size  is  that  of  a  .25  cal.  pistol, 
although  it  shoots  THE  POWERFUL 
.32   CAL.    CARTRIDGE. 

The  "Bayard"  pistol  possesses  con- 
sequently THE  ADVANTAGE  of  hav- 
ing a  size  REDUCED  TO  THAT  OF 
THE    .25    CAL.    PISTOL    and    a    CAL. 

Length  of  Pistol 
Height  " 

Thickness     " 


-ft— 


OF  .32,  GENERALLY  CONSIDERED 
EFFECTIVE  and  heretofore  found 
only  in  pistols  of  greater  bulk.  These 
features  make  the  "BAYARD  PISTOL" 
the   IDEAL   POCKET   ARM. 


"BAYARD"    AMMUNITION. 

The  .32  Cal.  (7.65  mm)  "BAYARD" 
Cartridges  adapted  to  Automatic  Pis- 
tols of  this  calibre  have  no  equal  on 
the  market  as  to  quality,  regularity  of 
charges,  penetration,  etc.  We  are  spe- 
cialists In  the  manufacturing  of  this 
class  of  ammunition  and  guarantee 
against    misfire,    hangflre,    etc. 


4l  inch 

3i  " 
7/s  " 


Weight  of  pistol,  magazine  empty  15!  oz. 
Weight  "  "  filled    17     " 

Initial  velocity  of  bullet     .     •     .    837  feet 


Penetration  at  10  yards  :  Four    |  inch  pine  boards  placed  2  inches  apart 
«  IOO      <i         Three  "    "  "  " 

The  magazine  is  made  to  contain  5  cartridges. 

For      Sale      By     All     Leading      Wholesale      Hardware      Houses 


About  Sprinklers 


This  is  the  season  for  them 

MXIaryS 


line  of  these  is  a'high-grade  one. 
Japanned  and  plain  in  5  sizes. 
Galvanized  in  sizes  up  to  20  quart. 
All  made  of  best  material. 
Order  early  and  get  quick  deli  very . 


Japanned  or  Plain 
Sprinkler 


"  McClary  "  on 

goods  is  a  quality 

name 


MXIaryfc 

Toronto         Montreal         London         Vancouver         St.  John,  N.B. 
Hamilton  Winnipeg  Calgary  Saskatoon 


Galvanized 

Sprinkler 


McClary's 
Ship  Quick 
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Clinch  the  Roofing  Contract 

You  positively  cannot  say  too  much  for  BRANTFORD  ROOFING.  The  cut  shows  the  George  White 
&  Sons  Co.'s  plant  situated  right  beside  the  G.T.  main  line  in  London,  Ontario.  Even  the  Boiler 
House  and  Foundries  are  covered  with 

BRANTFORD    ROOFING 

and  a  roofing  that  successfully  withstands  the  combined  action  of  fierce  heat  within  and  flying 
sparks  and  hot  cinder* ,  flung  from  passing  trains,  without — besides  defying  wear  and  weather— 
cannot  be  too  highly  recommended. 

N.B. — When  you  see  excavation  work  going  on  go  after  the  Roofing  Contract  and  clinch  it. 
BRANTFORD  ROOFING  will  enhance  your  reputation,  and  there  is  a  reasonable 
margin  of  profit  in  it  for  you.     Write  for  our  new  catalogue. 

BRANTFORD  ROOFING  CO.,  Ltd.,  Brantford,  Can. 

Branch  Warehouses— MONTREAL,  9  Place  D'  Youville;   WINNIPEG,  117  Market  Street 


"Try  Us  for  Service 
and  Quality" 


We  carry  a 
large  stock  of 

Wholesale  Plumbers'  Supplies, 

from  which  we  can 
make  immediate  ship- 
ments. 

Drop  us  a  card  and  get 
FREE  copies  oj  Blue 
Prints  for  septic  tanks. 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 


Peterboro  Hardware 


Door  Knockers  add  greatly  to  the  appearance 
of  a  doori  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cards  will  interest  customers. 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 
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S2-E  MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,     PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  lands  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge,  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 


THIS 

IS  ONE 

of   the 

many   kinds 

of  Machines 

I  supply 

for  making 

WIRE 
ARTICLES 


\ 


MACHINERY 

DRAWING,      NETT- 
ING,   CRIMPING, 
CUTTING.  WEAV- 
ING   WIRE. 


FOR 

Making 

Barb  Wire.  Bolts, 
Buckles.  Coach  Screws. 
Cotter  Pins,  Cut  Nails 
and  Tacks,  Door  Mats 
Electric-welded  Chain, 

Furniture   Springs, 
Hinges,  Hooks,  Locks, 

Nails,  Rings,  Rivets, 
Screws,  Staples,  Wire 
Nails,  Wood  Screws, 
and  Any  other  Article 

made  from  'WIRE. 

SEND   FOR  LISTS 

ED.  BRAND 

Wire  Machinery  Specialist 

472  Moss  Lane  East 

Manchester,  Eng. 

Cable  Address :     "Filieres, 

Manchester."  - 
Code  used:   A. B.C.,  5th  ed. 


Compare 

This  Coop 

With 

Others 

Storm  Front 
Not  Shown 


CUT  THIS  OUT 


Folds  Flat 

Roof  Slides 
Back 

Perfect 
Ventilation 

Rat,   Rain  and 
Vermin  Proof 

Steel 
Throughout) 

SPECIAL  INTRODUCTORY  OFFER  :— To  every  dealer  who  sends  us 
this  ad.  with  a  One  Dollar  Bill  we  will  ship  at  once  one  Tri-Angle  All- 
Metal  Coop.  The  regular  retail  price  of  this  coop  is  $1.90.  Money  must 
reach  us  by  May  21,  1912. 

This  coop   displayed   in  your  store   will   sell  six  dozen  more.     And 
there's  a  good  profit. 

The  Tri-Angle  Manfg.  Co.,  75  Grand  St..  Freeport,  III.,  U.S.A. 


This  is  Soclean  Season— Get  Yours! 


If  you  have  not  a  stock  on  hand  at  this  season  of  the'year  you  are  missing  an 
opportunity  of  a  good  trade  now,  with  big  profits,  and  allsteady  trade  throughout 
the  year. 

SOCLEAN 

The  Dustless  Sweeping  Compound 

has  made  many  friends,  both  among  users  and  dealers.  Here  are  some  dealers 
reasons  for  stocking: 


Costs  less  than  others  of  the  same  nature. 
Earns  more  than  similar  lines. 
Advertises  itself. 

It's  time  to  go  after  the  profits  of  this  popular  line.    Put  up  in"attractive]tins,  sizes  tojsuit  everyjpurpose. 


Turns  quicker  than  any  other 
Requires  fewer  salesmen. 
Appeals  to  more  people. 


Send  an  order  to-day. 


-H]         tiB 


SOCLEAN  LIMITED,   -  Toronto,  Ont. 


•■i*V7 


ofi 
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INDEX     TO     ADVERTISERS 

Occasionally   advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's  name  in  this   index  is  not  part  of  the  advertising  order.     The  index  is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 


Acme  Shear  Co 

American  Grinder  Co 

Armstrong  Bros.  Tool  Co 

AtkiniftCo .,  K.  0  

AUasaUg  Co 

Auto  Controller  Co. ,  The 

Ajlmer  Pump  and  Scale  Co 

A.  T.  Dinai  Silica  Brick  ft  Lime  Co. . 


BanwellHoiie  Wire  Fence  Oo 14 

Barber  Asphalt  Paring  Co 19 

Barker,  D.  J 14 

Barnet  Mfg.  Co 9 

Harnett.  G.  *  H.  Co 7i 

Barton  Netting  Co 74 

BeUerllle  Hdw,  k  Lock  Mfg.  Co.,  Ltd.  1 

Bemis  *  Call  Hardware  and  Tool  Co. . .  80 

Berry  Bros.,  Ltd 67 

Baaae  ft  Banks 82 

■•*»».  8.  F„  ft  Co.,  Ltd 53 

BrandEd 88 

Brandram-Henderton,  Ltd 51 

Brantford  Roofing  Co 87 

Brown  Boggs  Co.,  Ltd 70 

BvJtalo  Mfg.  Go 72 

Burrow  Stewart  &  Milne  Co 35 


Okneroo  ft  Campbell 83 

0>nada  Foundry  Co 80 

Canada  QlueOo 11 

Canada  Metal  Co 11  80 

Osmda  Steel  Good*  Co 8 

Canada  Wire  *  Iron  Good*  Mfg.  Co..  23 

Canadian  Carbon  Co 14 

fT»— iTIiii  Copper  Co 15 

Canadian  Fairbanks  Morse  Ce. ,  Ltd. . .  2 

Canadian  Ferros teel  Co     14 

Canadian  Hart  Wheel* 81 

Canadian  Gil  Companies 60 

Canadian  Potato  Machinery  Co  83 

Canadian  Tube  ft  Iron  Co 26 

Ofcrerhill,  Learmont  ft  Co  27 

Oarers  Bros 30 

Cheney  ft  Son,  8 82 

CktfMo  Spring  Batt  Co 1 

GMUns  Mfg.  Oo 82 

Oowan  &  Bntton 66 

Onmmer-Dowswell,  Ltd 82 

Darldson,  Thos.,  Mfg.  Oo 8 

Delta  File  Works 71 

Directory  of  Manufacturers 82  83 

Dominion  Cartridge  Co 28 

Dominion  Roofing  Oo 18 

DoTken  Bros 86 


Dougall  Varnish  Co (3 

Drabble  ft  Sanderson 66 

Ely  Mfg.  Co.Theo.  J 23 

Findlay  Bros.  Co.,  Ltd 16 

Ford  Auger  Bit  Co 15 

Garlock  Packing  Oo 77 

Gibb,  Alexander 81 

GilberUon  ft  Co..  W 71 

Gillette  Safety  Razor  Co.. inside  frontcorer 

G Hdden  Varnish  Co        62 

Goodell- Pratt  Co 24 

Greening,  B..  Wire  Oo 11 

GroTe  Chemical  Co 81 

Gutta  Percha  k  Rub  bar  Mfg.  Co 

inside  back  oorer 

Hamilton  Brass  Mfg.  Co ' 73 

Hamilton  Cotton  Co 83 

Hamilton  k  Son,  O.  J 68 

Hamilton  Stamp  &  Stencil  Works 82 

Harrington  ft  Richardson  Arms  Oo 12 

Harris,  J.  W.,  Oo 74 

Heinisch.  R.,  SonsCo 55 

Herod  Machine  &  Stamping  Co 82 

Hilbora  k  Co.,  Ltd 83 

Hohlfeld  Mfg.  Co 84 

Howland,  H.  8.,  Sons  &  Co 7 

Hutton.  Jas.,  4  Oo 81 

Imperial  Vamish  and  Color  Co 49 

International  Varnish  Oo 65 

James  ft  Reid 82 

Jamieson  ft  Co.,  Ltd.,  R.  0 57 

Jardine,  A.  B,  ft  Oo 8} 

Kampfe  Bros 24 

Laidlaw  Bale  Tie  Co 75 

Lewis  Bros.,  Ltd 3 

Lloyd.Ed        85 

London  Bolt  and  Hinge  Works 81 

London  Foundry  Co 78 

London  Rolling  MM  Co 85 

Louden  Machinery  Co 72 

Lowe  Bros. ,  Ltd 49 

Lorell  Mfg.  Co     inside  baok  corer 

Lufkin  Rule  Co inside  back  corer 

Mc Arthur,  Alex.,  ft  Co 55 

MoArity  ft  Son»,  T 55 

McClary  Mfg.  Co 17  86 

McDougalL  R.,  Oo 16 

McFarlane  Ladder  Works     78 

MoGlaahan-Clarke  Co.,  Ltd 74 


McGregor,  Banwell  &  Co 68 

McEinuou  Chain  Co 76 

Magnolia  Metal  Co 12 

Maple  City  Mfg.  Co  75 

Martin,  L.  Co 79 

Martin-Senour  Co 83 

Maxwell,  D. ,  ft  Sons 76 

May  ft  Padmore 13 

Meakins  ft  Sons 10 

Metal  Slingle  and  Siding  Co 23  81 

Metallic  Roofing  Co 15 

Millers  Falls  Oo 89 

Mitchell  ft  Co.. Darid 82 

Monarch  Hardware  Co  70 

Montreal  Hardware  Mfg.  Co 78 

Moore  ft  Co.,  Benjamin 67 

Morris  ft  Bailey  Steel  Co 88 

Morrison  Brass  Mfg.  Co. ,  Jas 22 

Myers  ft  Bro..  F.  E 71 

National  Acme  Mfg.  Co 20 

National  Hardware  Co 72 

Newman,  W.,  ft  Sons 82 

Nicholson  File  Oo 79 

Niokel  Plate  Store  Polish  Oo 80 

Norcrossft  Son*,  C.  8 13 

North  Bros.  Mfg.  Oo 1 

Nora  Scotia  Steel  and  Coal  Oo 71 


Sadler  ft  Haworth 69 

Samuel,  M.  k  L.,  Benjamin,  ft  Oo 77 

Schuch,  f.  J 80 

Seymour,  Henry  T.,  Shear  Oo 26 

Sharratt  ft  Newth f3 

Shaw,  A.,  ft  Son 83 

Sheet  Metal  Products  Oo 2 

8her win- Williams  Co 61 

>-hurly-Dietrich  Oo.  Ltd 73 

Simond*  Canada  Saw  Co 68 

Smith  Hardware  Oo 81 

Soclean  Limited 88 

Southington  Mfg.  Co 83 

Spear  ft  Jackson,  Ltd 10 

Standard  Chain  Co 70 

Standard  Mfg.  Co 20 

Standard  Paint  and  Varnish  Oo 59 

Stanley  Rule  and  Lerel  Oo 66 

Stanley  Works,  The outside  back  corer 

StarMfg  Co IS 

Steel  Oo  of  Canada,  Ltd 6 

Stephens,  G.  F.,ft  Co 57 

Sterling  Foundry  Oo 66 

Sternau,  L&Co 5 

Stbrens-Hepner  Co 65 

8terensCo.,  Ltd.,  The  Jno 87 

Straohan,  Oswell  ft  Oo 81 

Still,  J.  H inside  back  corer 

Stratford  Mfg.  Oo 79 


Oakey,  John,  ft  Sons 

One  Minute  Washer  Oo 

Ontario  Lantern  ft  Lamp  Co.,  Ltd. 

Otterrille  Mfg.  Co 

Owen  Sound  Wire  Fence  Oo , 


Tallman  Brass  and  Metal  Oo 80 

Thompson,  B.  ft  S.  H 69 

Torrey  ft  Co.,  J.  R 89 

Toronto  Plate  Glass  Importing  Oo 55 

Townsend  ft  Co.,  8.  P 20 

Triangle  Mfg.  Co. 88 

Turpentine  Producers  Agency 65 


Parmenter  Bullock  Co.,  The 12 

PaterBon  Mfg.  Co outside  front  eover 

Pease  Foundry  Co 15 

Peterborough  Lock  Co 87 

Pinchin -Johnson  ft  Co.,  Ltd 53 

Pink,  Thos 64 

Plymouth  Cordage  Co 4 

Pratt  ft  Lambert  lac 64 


Ramsay,  A.,  ft  Son  Co 60 

Raymond  Bros 82 

Rem.ArmsUnionMetallicOartridgeCo  28 

Ren'rew  Scale  Co 18 

Robertson  Mfg.  Co.,  Ltd.,  P.  L 92 

Rochester  Lamp  Co 16 

Rogers,  A'fred,  Ltd... 19 

Ross  Rifle  Co 92 


Utica  Drop  Forge  Co 81 

Utilities  Limited 71 

Want  Ads 58 

Western  Distributors,  Ltd 82 

Western  Wire  and  Nail  Oo 83 

Wheeler&Bain 18 

White  Mop  Wringer  Co 15 

Whitman  ft  Barnes  Mfg.  Oo 75 

Wilckes-Martin-WilckeB  Co 80 

Winnipeg  Ceiling  ft  Roofing  Co 20 

Winnipeg  Paint  and  Glass  Co.,  Ltd. ...  59 

Woodstock  Wagon  ft  Mfg.  Oo 71 

Woon  ft  Co.,  R 81 

Wright,  E.  T.,  ft  Oo 72 


Yale  &  Towne. 


The 
Smile  of 
Satisfaction 

always  follows  the  use  of  Star  Hack  Saw 
Blades.     They  will  stand  up  to  any  class  of 
work,  cut  with  every  stroke,  and  have  surpassed 
all  Hack  Saw  Blades  in  quality  and  service  for  over 
twenty-five  years. 

STAR  HACK    SAW   BLADES 


with  fourteen  teeth  to  the  inch  are 
suitable  for  all  classes  of  work 
except  tubing  with  walls  less  than 
1-16  inch  thick — for  tubing  of  this 
thickness,  Star  Blades  with  twenty- 
four  teeth  to  the  inch  are  recom- 
mended. 


25  years 

of  Good 

Work  to 

Their  Credit 


Enterprising  dealers  everywhere  sell  Star  Hack 
Saw  Blades  because  they  appreciate  their  strength, 
durability,  and  cutting  qualities. 

Write  for  a  copy  of  our  FREE  book 
"Tool  Practice." 

MILLERS  FALLS  CO 

28   Warren   Street, 
New  York  City 


Write  to-day  for  a 

New  Torrey  Honing  Strop 

It  is  yours 

Absolutely  Free 

"C^VERY  dealer  who  has  not  already  re- 
ceived  one  of  our  strops  free  should 
write  for  one  to-day.  It  is  the  greatest  ad- 
vance in  strop  making  in  many  years — the 
result  of  half-a-century  of  experience.  The 
New  Torrey  Strop  will  keep  a  razor  in  per- 
fect condition — so  it  will  always  give  you 
a  close,  clean,  comfortable  shave. 

So  you  will  know  by  experience  how  good 
the  New  Torrey  Honing  Strop  is — so  you 
can  tell  your  customers  how  perfectly  it 
keeps  a  razor — tell  us  the  name  of  your 
jobber  and  we  will  send  you  a  strop  abso- 
lutely free,  except  for  duty. 

Write  for  it  to-day,  to  Worcester- 

J.  R.  TORREY  &  CO. 

Dept.  F  Worcester,  Mass. 

Sole  Canadian  Representatives: 

Henderson  &  Richardson,  Board  of  Trade  Bldg.,  Montreal 

Formerly  J.  A.  Henderson 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive    Wheels 

London  Emery  Works,  London,  Eng. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Canadian    Hart    Wheels,     Hamilton. 
Aluminum    Ware 

British  and  Continental  Agencies,  Ltd. 
Toronto  - 

Hero    Mfg.    Co.,    Philadelphia. 

Northern     Aluminum    Co.,     Toronto. 

Stover    Mfg.    Co.,    Freeport,     111. 

Wondershine   Limited,    Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    New  York. 
Animal  Traps 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors 

Henderson    &    Richardson,    Montreal. 

Star   Expansion   Bolt   Co.,    New   York. 
Auger  Bits 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Spear    &    Jackson,    Sheffield,    Eng. 

Tobin  Arms  Mfg.   Co.,  Woodstock. 
Babbitt  Metal 

Canada   Metal    Co.,    Toronto. 

Magnolia   Metal    Co.,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 

Bar  Iron 

Henderson    &   Richardson,    Montreal. 

Steel   Co.   of  Canada,   Hamilton. 

London    Rolling    Mills    Co.,    London. 
Bale-Ties 

Laidlaw  Bale-Tie  Co.,   Hamilton,  Ont. 
Bar    Urns 

Buffalo   Mfg.    Co.,    Buffalo,   N.   Y. 
Bath   Boom   Fittings 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 

S.   Stemau  &  Co.,  Brooklyn,  N.Y. 

Belting 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  &  Haworth.  Montreal. 
Belting,  Hose,  etc. 
Gutta   Percha   and   Rubber   Mfg.    Co., 
Toronto. 
Bird   Cages 

E.  T.   Wright  &  Co.,   Hamilton. 
Binder   Twine 
Plymouth   Cordage   Co.,    N.    Plymouth, 
Mass. 
Bolts   and   Nuts 
London  Bolt   and   Hinge   Works,   Lon- 
don,  Ontario.  , 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
National   Acme   Mfg.    Co..    Montreal. 

Boilers   and   Radiators 

Pease    Foundry    Co.,    Toronto. 
Gurney  Foundry  Co.,  Toronto. 
Bolts — Expansion 
Star  Expansion   Bolt  Co.,   New   York. 

Brackets    Shelf 

Atlas   Mfg.    Co.,    New  Haven,   Conn. 
P.   &  F.   Corbin,   New   Britain,   Conn. 
Stanley   Works,   New   Britain,    Conn. 

Brass    Goods 

British  &  Continental  Agencies,   Ltd., 
Toronto. 

Jas.    Cartland    &    Son    Ltd.,    Birming- 
ham,   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson   &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Stover  Mfg.   Co.,    Freeport,    111. 
Brass,  Sheets,  Tubes  and  Bods 

Henderson    &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Brushes 

Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Rings — Galvanized,    Brass 

and  Plain 

Star  Expansion  Bolt  Co.,  New  York. 
Builders'  Tools   and   Supplies 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,    Learmont  &   Co.,   Montreal 

Howland,   H.   S.   Sons  &  Co.,  Toronto 

Lewis    Bros.    &    Co.,    Montreal. 

Lufkin    Rule   Co.,    Saginaw,    Mich. 

North  Bros.  Mfg.  Co.,  Philadelphia,  Pa 

Stanley  Rule  &  Level  Co.,  New  Britain. 
Builders'  Hardware 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.   &   F.    Corbin,   New   Britain,    C. 

May  &  Padmore,  Birmingham,  Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough    Lock    Mfg.    Co.,    Peter- 
borough. 
Butts 

Canada   Steel   Goods  Co.,   Hamilton. 

P.   &  F.   Corbin,   New   Britain,   Conn. 
Cans 

American    Can    Co.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary   Mfg.   Co.,   Toronto. 


Bissell      Carpet      Sweeper      Company, 
—  h. 


The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 

Hamilton   Brass   Mfg.   Co.,   Hamilton. 

Carpet    Sweepers 

ssell      Carpet 
Grand    Rapids,    Micl 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Carriage    Springs    and    Axles 

Guelph  Spring  and  Axle  Co.,  Guelph. 

Cartridges 

Dominion   Cartridge   Co.,    Montreal. 

Cash    Registers 

National  Cash  Register  Co.,  Toronto. 
Cattle   and   Trace   Chains 

Greening,   B.,   Wire  Co.,   Hamilton. 

McKinnon    Chain    Co.,    St.    Catharines 

Oneida  Community  Limited,  Niagara 
Falls,    Ont. 

Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Alf.    Rogers,    Ltd.,    Toronto. 

B.  &  8.  H.  Thompson  &  Co.,  Montreal 

Churns 

Connor,  J.  H.,  &  Sons,  Ottawa,  Ont. 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  &  Sons,  St.Mary's,  Ont 

Chafing  Dishes 
Buffalo  Mfg.   Co.,   Buffalo. 
S.   Sternau  &  Co.,   Brooklyn,  N.Y. 

Chaplets 
S.  Cheney  &  Son,  Manlius,  N.Y. 

Clippers — All  Kinds 

American  Shearer  Mfg.  Co.,  Nashua.NH 
Chicago    Flexible    Shaft    Co.,    Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 
Mass. 

Clocks 
The  Western  Clock  Mfg.  Co.,  La  Salle, 
ID. 

Clothes    Reels    and    Lines 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Hamilton    Cotton    Co.,    Hamilton. 

Clothes   Wringers 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
American  Wringer  Co.,  New  York  City 
Lovell    Mfg.    Co.,    Erie,    Pa. 

Cold    Rolled    Strip    Steel 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burg,  Pa. 

Cordage 

Hamilton    Cotton   Co.,    Hamilton. 
Plymouth   Cordage  Co.,   N.   Plymouth, 
Mass. 

Cow   Ties 
Greening,  B.,   Wire  Co.,  Hamilton. 
McKinnon    Dash    and    Metal    Co.,    St. 

■Catharines. 
Oneida   Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo   Mfg.    Co.,   Buffalo,   N.Y. 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto,  Win- 
nipeg. 

E.  T.  Wright  &  Co.,  Hamilton. 

Cutlery — Razors,     Scissors,    etc. 
Caverhill,    Learmont  &   Co.,    Montreal. 
Crookes,   Jonathan,    &   Son 
Dorken    Bros.    &    Co.,    Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson   &   Richardson,    Montreal. 
Heinisch's,  R„  Sons  Co.,  Newark.N.J. 
Howland,  H.S.,   Sons  &  Co.,  Toronto. 
Hutton,   Jas.,   &   Co.,    Montreal. 

F.  W.   Lamplough   &  Co.,   Montreal. 
McGlashan,   Clarke  Co.,  Ltd.,   Niagara 

Falls. 

Door    Checks 

Wm.    Keating,    Toronto. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.   &   F.   Corbin,   New   Britain,    C. 

Door  Hangers 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 

Richards  Wilcox  Mfg.  Co.,  Aurora,  111. 
Door    Springs 

Stover    Mfg.    Co.,    Freeport,    111. 
Drawer  Pulls 

P.   &   F.    Corbin,   New  Britain,   0. 

Stover    Mfg.    Co.,    Freeport,    HL 

Drills,  Brick  and  Stone 

Star   Expansion   Bolt  Co.,   New  York. 
Whitman    &    Barnes    Mfg.    Co.,    St. 
Catharines. 

Drills — High    Speed 

Alexander    Gibb,     Montreal. 


Drinking  Cups 

Hero    Mfg.    Co.,    Philadelphia. 
Dry  Batteries 

Canadian    Carbon    Co.,   Winnipeg. 
Eavetroughs 

Thos.   Davidson   Mfg.   Co.,    Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto,  Win- 
nipeg. 

E.   T.   Wright  &  Co.,   Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler    &    Bain,    Toronto. 

Emery   or   Corundum   Wheels 

The  Carborundum  Co.,  Niagara  Falls, 
N.Y. 

Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 

London  Emery  Works,  London,  Eng. 

Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 
Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Tor- 
onto. 

Emery   Cloth 

London  Emery  Works,  London,  Eng. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 
McClary's,    London,    Ont. 

Escutcheon   Pins 

The  Parmenter  &  Bulloch  Co.,  Gana- 
oque,    Ont. 

Fencing — Woven  Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,  Banwell  &  Co.,  Walker- 
ville. 

Files   and   Basps 
Barnett  Co.,  G.  &  H.,  Philadelphia,  Pa 
Delta  File  Works,   Philadelphia,   Pa. 
Disston,  Henry,  &  Sons,  Philadelphia, 

Pa. 
Nicholson   File  Co.,   Port  Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 

Montreal. 
Spear    &    Jackson,    Sheffield,    Eng. 

Firearms     and     Ammunition 
Harrington    &    Richardson    Sons    Co., 
Worcester.    Mass. 

C.  J.  Hamilton  &  Son,  Plymouth, 
Mich. 

Tobin   Arms  Mfg.   Co.,   Woodstock. 

Fire  Escapes 
Canada  Foundry  Co.,   Ltd.,   Toronto. 
Dennis   Wire  &   Iron   Co.,   London. 

Fine   Irons 

Stover  Mfg.   Co.,   Freeport,  111. 

Fire  Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 

Food  Choppers 

Enterprise    Mfg.    Co.,    Philadelphia. 

D.  Maxwell   &   Sons,   St.   Mary's. 

Foot  Warmers 

Chicago   Flexible   Shaft   Co.,    Chicago. 

Forgings 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 

Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.   Davidson  Mfg.   Co.,  Montreal. 
The  Steel  Co.  of  Canada,   Ltd,  Ham- 
ilton. 

Galvanized    Iron 
W.    Gilbertson    &    Co.,     Ltd.,     Alex. 

Gibb,    Montreal,    Agent. 

Henderson   &   Richardson,    Montreal. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and  Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont- 
real. 

Gas    Fixtures 

The   Barton-Netting  Co.,    Ltd.,   Wind- 
sor,  Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 

Glass 
Hobbs  Mfg.  Co.,  London. 
Toronto  Plate  Glass  Imp.  Co. (Toronto 
Winnipeg    Paint  &  Glass  Co.,  Winnipeg 
Consolidated    Plate    Glass    Co.,    Tor- 
onto. 

A.  Ramsay  &  Son,   Montreal. 

B.  &  S.  H.  Thompson  &  Co.,  Mont 
real. 


Glass,  Ornamental 
Consolidated  Plate  Glass  Co.,  Toronto 
Hobbs   Mfg.    Co.,    London. 
Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Winnipeg  Paint  &   Glass   Co.,   Winni- 
peg. 
Glass    Paper 

London   Emery    Works,    London,    Eng. 
Glass,   Wired 
Hobbs    Mfg.    Co.,    London. 
Toronto    Plate    Glass    Imp.    Co.,    Tor- 
onto. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Consolidated  Plate  Glass  Co.,   Toronto 

Glaziers'   Diamonds 

Pelton,   Godfrey  8. 
Sharratt   &   Newth,    London,    Eng. 
Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 

Glue 

The    Canada    Glue    Co.,    Ltd.,    Brant- 
ford. 
Henderson   &   Richardson,    Montreal. 

Grindstone* 

Richards- Wilcox     Mfg.     Co.,     Aurora, 
111. 

American      Grinder      Mfg.    Co.,      Mil- 
waukee. 
Guns 

Harrington    &    Richardson    Amu    Co. 

Worchester,    Mass. 
Tobin  Arms  Mfg.  Co.,  Woodstock,  Ont. 
C.    J.    Hamilton    *    Bon,    Plymouth, 

Mich. 

Hammers 
Stover  Mfg.   Co.,   Freeport,   m. 
Whitman     &    Bamos    Mfg.    Co.,    St. 
Catharines. 

Handles 

Still,    J.   H„    Mfg.    Co.,    St.    Thomas. 
W.   C.   Crawford  Co.,  Tilbury. 

Hardware,    Metal    Window. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.   &  F.   Corbin,   New  Britain,   Conn. 

Hay  Unloading  Tools 

F.   E.   Myers  &  Bro.,   Ashland.  Onto. 
Hinges 

Canada    Steel    Goods    Co.,    Hamilton. 
Cowan    &    Britton,    Gananoaue. 
Montreal   Hardware   Co.,    Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 

Hinges,     Spring 

Chicago    Spring    Butt    Co.,    Chicago. 
Standard   Mfg.    Co.,    Shelby,   Ohio. 

Hockey   Sticks 
Still,  J.  H.  Mfg.  Co.,   St.   Thomas. 
St.    Marys    Wood    Specialty    Co.,    St. 
Marys. 

Hooks 

P.   &  F.   Corbin,   New  Britain,   Conn. 
Henderson   &   Richardson,   Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Stover   Mfg.    Co.,    Freeport,    III. 

Hoop   Iron 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Hoops — Steel    and    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horseshoes  and  Nails 
Steel  Co.   of  Canada,   Ltd.,   Tftimiiftm 

Ice    Cream    Freezers 

North   Bros.   Mfg.   Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Ice  Cutting  Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 
Iron   and   Steel   Bars 

Henderson    &    Richardson,    Montreal. 
Steel  Co.  of  Canada,  Limited,  Hamilton 

London   Rolling  Mill   Co.,   London. 

Iron   Pipe 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Canada   Tube   &    Iron   Co.,    Montreal. 

Iron    Pumps 

Aylmer   Pump   &   Scale   Co.,    Aylmer. 
R.    McDougall    Co.,    Gait. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa 
F.    E.    Myers  &   Bro.,   Ashland,   Ohio. 

Knife  Polish 

London   Emery   Works,    London,    Eng. 
Ladders 
Stratford  Mfg.   Co.,   Stratford,  Ont. 

Ladders — Shelf 

Hamilton    Brass    Mfg.    Co.,    Hamilton. 
F.   E.  Myers  &  Bro.,   Ashland,   Ohio. 
Richards-Wilcox     Mfg.     Co.,     Aurora, 
IU. 
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Lamps,  Acetylene 

Maple  City  Mfg.   Co.,   Monmouth,   111. 
Lampblack 

The    L.    Martin    Co.,    New   York. 
Wilckes  Martin  Wilckes  Co.,  New  York 

Lanterns 

Thos.    Davidson   Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,    Winnipeg 

E.  T.    Wright    &    Co.,    Hamilton. 

Lawn     Fencing 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

McGregor  Banwell  ft  Co.,   Walkerville 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn  Mowers 

D.   Maxwell  &  Sons,   St.   Mary's,   Ont. 

Supplee    Hardware    Co.,     Philadelphia 

Clipper  Lawn   Mower  Co.,   Dixon,    111. 

S.   P.   Townsend   ft   Co.,   Orange,   N.J. 

Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 

Lawn   Swings 

F.  E.    Myers  ft   Bro.,    Ashland,    Ohio. 
Stratford  Mfg.   Co.,    Stratford,   Ont. 

Lightning:    Rods 
Hamilton   Brass   Mfg.    Co.,   Hamilton, 
Ont. 

Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdw.    and   Lock   Mfg.    Com- 
pany,  Belleville. 

Canadian    Yale    ft    Towne,    St.    Cath- 
arines. 

P.    &   F.   Corbin,   New   Britain,   Conn. 

May  ft   Padmore,   Birmingham,    Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough    Lock    Mfg.    Co.,    Peter- 
borough,   Ont. 
Lumbering    Tools 

Pink,  Thos.,  ft  Co.,  Pembroke,  Ont 
Manufacturers'  Agents 

Gibb,    Alexander,    Montreal. 

Mcintosh,    H.    F.,    ft   Co.,    Toronto. 

Western   Distributors   Ltd.,    Saskatoon. 

Mantels   and    Grates 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 

Match  Boxes 

Stover    Mfg.    Co.,    Freeport,    111. 

Metals 
Canada   Metal   Co.,   Toronto. 
Caverhill.   Learmont  ft  Co.,   Montreal. 
Gibb,   Alexander,   Montreal. 
Henderson    &    Richardson,    Montreal. 
Leslie,  A.  C,  &  Co.,  Montreal. 
Lysaght,   John,   Bristol,   Eng. 
Magnolia    Metal    Co.,    Montreal. 
McKechnie  Bros.,  Birmingham,   Eng. 
Nova  Scotia  8teel  and  Coal  Co.,   New 

Glasgow,    N.S. 
Samuel,    Benjamin    ft   Co.,    Toronto. 
The  Sheet  Metal  Products  Co.of  Canada 

Ltd.,  Montreal,  Toronto,  Winnipeg 
Tallman  Brass  &  Metal  Co.,  Hamilton 
Thompson,  B.   &  8.  H.  &  Co., Montreal 

Metal  Lockers 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
Dennis  Wire  &  Iron  Co.,  London,  Ont. 

Metal  Shingles,  Sidings,  Etc. 
Gait  Art  Metal   Co.,   Gait. 
Metallic   Roofing  Co.,   Toronto. 
Metal  Shingle  and  Siding  Co.,  Preston. 

Metal    Polish,   Emery    Cloth,    Etc. 
Oakey,  John,  ft  Sons,  London,  Eng. 
John    C.    Wilson,    Ottawa. 

Metal    Stove    Fronts 
Canada  Foundry  Co.,   Ltd.,  Toronto. 

Mop    Holder 

Theo.  J.   Ely  Mfg.   Co.,   Erie,  Pa. 
Mop    Wringers 
White    Mop   Wringer   Co.,    Fultonvllle, 
N.Y. 

Nail    Pullers 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  Hardware  Co.,   Montreal. 

Nails,    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

P.  L.  Robertson  Mfg.  C,  Milton,  Ont 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Oilers 

Thos.   Davidson  Mfg.   Co.,   Montreal. 

Hero    Mfg.    Co.,    Philadelphia. 

Maple  City  Mfg.    Co.,   Monmouth,    111. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Wright,  E.  T.  ft  Co.,  Hamilton,  Ont, 

Oil   Stones 

Canadian  Hart  Wheels,  Hamilton,  Ont 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil    Stoves 
McClary    Mfg.    Co.,    London. 
Queen    City    Oil    Co.,    Toronto. 


Oil   Tanks 

Bowser,    S.    F.,    &    Co.,    Toronto. 
Ornamental   Iron   and   Wire 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Dennis  Wire  &  Iron  Co.,  London,  Ont 
Packing 

Garlock   Packing   Co.,   Hamilton,   Ont. 
Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walkervile,  Ont. 

Brandram    Henderson,     Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Dougall    Vamish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial   Vamish   and  Color  Co.,   Tor- 
onto 

International     Vamish     Co.,     Toronto. 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore.    Benjamin   ft  Co.,   Toronto. 

Pinchin,    Johnson    Co.,    Toronto. 

Pratt    ft     Lambert    Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard    Paint    and    Varnish    Works, 
Windsor,    Ont. 

G.     F.     Stephens    ft    Co.,     Winnipeg, 
Man. 

Winnipeg  Paint   &   Glass  Co.,    Winni- 
peg. 
Paint   and    Varnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall   Vamish  Co.,  Montreal. 

Imperial    Vamish    &    Color    Co.,    Tor- 
onto. 

Perforated    Sheet    Metals 

Canada    Wire    and    Iron    Goods    Mfg. 
Co.,    Hamilton. 

Greening,   B.,   Wire  Co.,   Hamilton. 
Pig   Iron 

Henderson    &    Richardson,    Montreal. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

Samuel   Benjamin   ft  Co.,   Toronto. 

A.   C.   Leslie  &  Co.,   Montreal. 

Pipe,    Wrought    Lead    and 
Galvanized 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,  Montreal. 
Pliers 

Henderson    &    Richardson,    Montreal. 

Smith    Hardware    Co.,    Montreal, 
Poultry   Netting 

Greening,     B.,     Wire     Co.,     Hamilton, 

Ont. 
John   Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 
Pruning    Knives 

International    Tool    Co.,    Detroit. 
Pumps 
Canada    Foundry    Co.,    Ltd.,    Toronto. 
R.    McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 
Pumps,   Power 
Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 

Putty 

Brandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co..    Montreal.     ' 
Sherwin-Williams  Co..  Montreal. 
Pinchin- Johnson    &   Co.,    Toronto. 
Rat  Traps 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
Lovell    Mfg.    Co..    Erie,    Pa. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 

Razors 

Gillette  Safety  Razor  Co.,  Montreal. 
Greeff-Bredt   ft   Co.,   Toronto. 
Jonathan    Crookes    &    Son,    Sheffield, 

Eng. 
Dorken    Bros.    &    Co..    Montreal. 
Jas.    Hutton   &   Co.,   Montreal. 
Kample   Bros.,    New   York. 

Razor   Hones 

Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Razor   Strops 
J.   R.  Torrey  ft  Co.,   Worcester,  Mass. 

Registers 

Jas.    8tewart    Mfg.     Co.,    Woodstock, 

Ont. 
Canadian    Ferrosteel    Co.,    Bridgeburg. 

Rivets 

Steel   Co.   of  Canada,   Hamilton. 

Parmenter  ft  Bulloch  Co.,  Gananoque. 

P.   L.    Robertson   Mfg.   Co.,   Ltd.,   Mil- 
ton  West,   Ont. 
Roofing   Supplies 

Barber   Asphalt   Co.,    Philadelphia. 

Brantford    Roofing    Co.,    Brantford. 

Canadian    Supply    Co.,    Toronto. 

Dominion     Roofing     Co.     of     Canada, 
Ltd.,   Toronto. 

Gait   Art   Metal   Co.,    Gait,   Ont. 

McArthur,    Alex.,    ft    Co.,    Montreal. 

Metal   Shingle  ft   Siding  Co.,    Preston, 
Ont. 

Metallic  Roofing  Co.,  Toronto. 


United    Roofing    &    Mfg.    Co.,    Phila- 
delphia,   Pa. 
Winnipeg   Paint  &   Glass   Co.,   Winni- 
peg. 
Rope 

Independent    Cordage    Co.,    Toronto. 
Rules  and   Gauges 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,   Windsor. 
Saws 

Atkins,  E.  C,  &  Co.,  Indianapolis, 
Ind. 

Disston,  Henry,  &  Sons,  Philadelphia. 

Drabble   &    Sanderson,    Sheffield,    Eng. 

Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 

Simonds  Canada  Saw  Co.,   Montreal. 

Spear    &    Jackson,    Sheffield,    Eng. 
Scales 

Aylmer  Pump  &  Scale  Co.,  Aylmer, 
Ont. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Renfrew   Scale  Co.,   Renfrew,   Ont. 
Screen   Door    Sets 

P.    &  F.    Corbin,   New  Britain,   Conn. 

8tanley   Works,    New   Britain,    Conn. 
Screws,   Nuts,   Bolts 

National    Acme    Mfg.    Co.,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Screws,  Wood 
P.    L.     Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.  of  Canada,  Hamilton. 
Scythe   Stones 
The  Carborundum  Co.,  Niagara  Falls, 
New    York. 

Shears,   Scissors 

Acme  Shear  Co.,   Bridgeport,  Conn. 

R,   Heinisch's  Sons  Co.,  Newark,  N.J. 

Henry  T.  Seymour  Shear  Co.,  New 
York. 

J.  Wiss  &  Sons  Co.,  Newark,  N.J. 
Shelf   Boxes 

Cameron     &     Campbell,     Toronto. 
Shellacs 

Berry   Bros.,   Walkerville. 
Shovels    and    Spades 

Spear    &    Jackson,    Sheffield,    Eng. 
Sieves   and   Screens 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 

McGlashan,  Clarke  Co.,  Niagara  Falls, 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Sprayers 

T.    Collins    Mfg.    Co.,    Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.    T.    Wright    &    Co.,    Hamilton. 

Spramotor  Co.,  London. 
Springs 

B.     Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 
Spring    Hinges,    Etc. 

Chicago  Spring  Butt  Co.,  Chicago,  DJ. 

Standard    Mfg.    Co.,    Shelby,    Ohio. 
Stains,    Shingle 

Berry   Bros.,   Walkerville. 
Stains,   Wood 

Berry   Bros.,    Walkerville. 
Staples 

B.    Greening    Wire  Co.,  Ltd.,  Hamilton 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Steel— High  Speed 

Alexander   Gibb,    Montreal. 

Henderson    &    Richardson,    Montreal. 
Steel— Cold    Rolled    Strip 

Morris  &   Bailey  Steel  Co.,    Pittsburg. 
Stencils 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 

E.  T.   Wright  &  Co.,   Hamilton,   Ont. 
Herod     Machine     &     Stamping     Co., 

Brantford. 
Store    Ladders 

Hamilton  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stoves,   Furnaces 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Pease  Foundry  Co.,   Toronto. 

D.    J.    Barker   ft   Co.,    Picton. 
Stoves,   Gas. 

Burrow,    Stewart   &   Milne   Co.,    Ham- 
ilton. 

McClary    Mfg.    Co.,    London,    Ont. 
Tacks 

The  Steel  Co.  of  Canada,  Ltd., Ham- 
ilton. 

Tapes 

Jas.  Chesterman  ft  Co.,  Sheffield,  Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont. 
Tiling — Wall  and  Floor 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor.  Ont. 
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Tin    Plate 

Henderson    ft    Richardson,    Montreal. 

A.  C.   Leslie  &  Co.,  Montreal. 

B.  &  S.  H.  Thompson  ft  Co.,  Mont- 
real. 

M.    &    L.    Samuel,    Benjamin    ft    Co.. 
Toronto. 
Tools 

The  Chapin  Stevens  Co.,  Pine  Mead- 
ow,  Conn. 

The  Goodell-Pratt  Co.,  Greenfield, 
Mass. 

Spear    &    Jackson,     Sheffield,    Eng. 

Allan    Hills    Edge   Tool    Co.,    Gait. 

Armstrong    Bros.    Tool    Co,,    Chicago. 

Robt.    Sorby    &    Sons,    Sheffield. 

Stanley  Rule  &  Level  Co.,  New 
Britain. 

International    Tool    Co.,    Detroit. 

Tools — Metal    Workers' 

Brown-Boggs   Co.,    Hamilton. 
Tool  Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther   Grinder   Mfg.    Co.,    Milwaukee. 
Richards-Wilcox     Mfg.     (jo.,     Aurora, 

Trucks 

Aylmer   Pump   &    Scale   Co.,    Aylmer, 

Ont. 
Renfrew    Scale    Co.,    Renfrew,    Co. 

Varnishes:     See  Paints 

Berry  Bros.,  Limited,  Walkerville,  Ont 

Dougall    Vamish   Co.,    Montreal. 

Glidden  Vamish  Co.,  Toronto. 

International    Varnish    Co.,    Toronto. 

Pratt  &  Lambert,  Bridgeburg. 
Ventilators 

Harris,  J.  W„  Co.,  Montreal. 
Vises 

Henderson    &    Richardson,    Montreal. 

Hollands   Mfg.    Co.,    Erie,    Pa. 

Chas.   Parker  Co.,   Meriden,   Conn. 

Prentiss  Vise  Co.,  New  York. 
Washing    Machines,    Etc. 

J.  H.  Connor  &  Son.,  Ottawa,  Omt. 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

D.   Maxwell  ft  Son,   St.  Mary's,  Ont. 

One   Minute   Washer   Co.,    Toronto. 

London  Foundry  Co.,  London. 
Wall   Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle    Irons 

Stover  Mfg  Co.,  Freeport,  111. 
Wagons — Children's 

Wodstock    Wagon    Co.,    Woodstock. 
Washers 

P.    L.     Robertson    Mfg.     Co.,    Milton 

Ont. 
Steel  Co.    of  Canada,  Limited,  Hamilton 
White  Lead 

Brandram-Henderson     Co.,     Montreal. 
Steel  Co.    of  Canada,  Limited,  Hamilton 

Wholesale    Hardware 
Caverhill,    Learmont   ft    Co.,    Montreal 
Howland,  H.  S.,  Sons  &  Co.,  Toronto 
Lewis  Bros.  &  Co.,  Montreal. 

Window    Guards 

Canada  Wire  &   Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire   Guards 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Wire  Door  Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire — Iron,    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Henderson    &    Richardson,    Montreal. 
Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 
P.   L.    Robertson  Mfg.  Co.,  Milton,  Ont. 
Steel  Co.    of  Canada,  Limited,  Hamilton 
Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd.. 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited,  Hamilton 

Wire    Goods 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton, 

Wire    Machinery 

Ed  Brand,  472  Moss  Lane.,  Manchester 
Eng. 

Wire   Products 

Andrews    Wire    Works,    Watford,    Ont. 
Wire   Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 

Jas.   Steele  Limited,   Guelph,  Ont. 
Wood    Finishes 

Berry   Bros.,   Walkerville. 
Wrenches 

Cochran    Pipe    Wrench    Co. 

Whitman  ft  Barnes  Mfg.  Co.,  Bt. 
Catharines. 

Bemis  ft  Call  Hdwe.  ft  Tool  Co.. 
Springfield,    Mass. 
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Don't    make    the 

•280  Calibre  .    .    ,  *         ,,. 

HigKVdoerty  mistake  of  selling 

a   cheap    arm    to 
a    man    who    can  afford    to   buy    a   more   expensive   one 

It  pays  you  to  sell  the  "Ross  280"  High  Velocity. 

Not  only  is  it  the  best  sporting  rifle  made,  but  the  retailing 
price  is  $70.00  and  it  is  a  sale  worth  making. 

Moreover,  any  man  fortunate  enough  to  own  a  Ross  High 
Velocity  is  sure  to  be  proud  of  it  and  it  will  prove  itself  a  walking 
advertisement  for  your  store. 


ROSS  RIFLE  CO. 


QUEBEC 


PAT.  FEB.  2.  1909 


«Wl 


-ROBERTSON 

SOCKET  HEAD 

WOOD  SCREWS 

have  a  new  and  very  important  feature  in  the  square  hole.  It  is  a  feature  that  wood 
workers  are  quick  to  notice,  as  it  not  only  preserves  the  screw,  but  also  saves  much 
of  their  valuable  time,  as  it  does  away  with  all  <  ossibility  of  the  screw  driver  slipping. 
It  is  certain  *o  create  a  large  demand  in  your  vicinity  after  once  introduced. 

i»%We  also  manufacture  Hand  Drivers,  Yankee  Bits,  Brace  Bits,  Rivets,  Burrs, 
Washers,  Nails,  Wire  and  other  high-grade  products. 


The  P.  L.  Robertson  Manufacturing  Co.,  Limited, 


Milton,  Ont. 


TORONTO  WAREHOUSE,  19  Jarvis  Street 


Montreal  Agent:— Edwin  Schofield,    Room   509   Canadian   Expr««t 
Building,  Montreal,  Que. 


F.  J.  Schuch,  Agent 


o 


Write  for  catalogue  and  prices 
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IF    ITS  AN 


^  WRINGER    V 


VjCSS 


THAT'S   ALL   YOU   NEED  TO 
KNOW   ABOUT  A   WRINGER 

The  quality  goes  in    before  the 

name  goes   on.      Do   you 

handle  them?     If 

not,  why? 

LOVBLIv  MFG.  CO. 

□    ERIE,  PA.    U.S.A.  □ 


^tixssssxsssxs: 


STILL'S 


AXE  HANDLES 


Every  dealer  should  get  acquainted  with 
STILL'S  Axe  Handles. 

Progressive  dealers  all  over  the  country 
are  increasing  their  trade  and  profits  by 
handling  our  QUICK  SELLING  SPEC- 
IALTY. 

STILL'S  AXE  HANDLES  REPRE- 
SENT ALL  THAT  IS  BEST  IN  QUALITY 
OF  MATERIALS,  SKILLED  WORKMAN- 
SHIP AND  COMPLETE  MANUFACTUR- 
ING FACILITIES. 

Meet  the  coming  demand  with  a  fair 
trial  order.      We  assure  satisfaction. 

J.H.STILLMFG.CO.,Ltd. 


ST.  THOMAS, 


ONT. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear,  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary         Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design  ;  particularly   adapted 
to  the  work  they  have  to  do;  durable  and  reliable. 


Those  that  bear 
thia  Trade-Mark 


/UFK/N 


are    the  leaders  of  the  field   because  they  have  always  given  satisfaction.     THEY 
ARE  DOMINION  MADE. 

fo«  s«u  it  7HE/UFK/A(Rt/I.Et?0.  Of/?AMU>A,lri>. 


CATALOGUE 
ON  REQUEST 


STANLEYS 

Wrought  Steel  SaeenDoot  Hardware 


Set  No. 
1750 


Each  Set  Complete 

in  a  Neat  Box 

with  Screws 


DEALERS     and     BUILDERS    alike    areH    PLEASED   with   the high   quality   of   the   hard- 

ware  and  the  convenient  way  it    is   packed    ready   for  use. 

Set  No.  1750  consists  of  two  3x3  Ornamental  loose  pin  Butts;  one  5-in.  wrought-steel  pull ; 
one  No.  3  high-grade  steel-wire  spring,  greatly  superior  to  the  ordinary  screen  springs ;  and 
one  gate  hook  and  eye.  This  is  the  very  best  set  of  screen  hardware  on  the  market,  but 
sells  at  prices  comparing  favorably  with  other  makes  of  greatly  inferior  quality. 

Set  No.  1752  is  less  expensive,  but  fully  equal  to  the  screen-door  sets  of  other  manufactur- 
ers. It  is  made  up  of  two  2\  x  %\  Butts;  one  4i  in.  pull;  one  No.  2  steel  spring,  and  one 
gate  hook  and  eye. 

These  sets  are  handsomely  finished  in  Japan,  Antique  Copper  or  Dull  Brass,  or  the  new 
'Stanley"  Sherardized,  rustproof  finish,  which  is  just  the  finish  for  outside  use.  Packed 
twelve  boxes  in  a  carton,  one  gross  sets  in  a  case. 


Send  in  your  order  now  and  be  prepared  for  the  Spring  Business 
The  Guaranty       \i>.W/       of  Quality 


TRADC 

Mar* 


THE    STANLEY    WORKS 

NEW  BRITAIN,  CONN. 
Canadian  Representatives :    A.  MACFARLANE  &  CO.,  Montreal  


HARDWARE»METAL 

i.   Week] 

THE   MACLEAN    PUBLISHING   COMPANY,   LIMITED 


LXIV 


Offi  :<      To    >nto    '  anada 


No 


There  is 

AN  ATMOSPHERE  « 

REFINEMENT 
lentle,  Restful  and 
Wholesome, inthe 
Warmth  from  a 

GOOD  CHEER 

WARM  AIR  FURNACE 

Such  a  delightful  indoor 
Climate  is  made  possible* 
by  the  adequate  HUMIDJTY 

from  its  big        I  -^fc. 
CIRCLE       WATERPAN 


The  Jame 

Stewart 
Manufacturing 
Company  Limited 

WOODSTOCK,  ONT. 
WINNIPEG,    MAN. 


FURNACE  CATALOGUE 
MAILED   ON   REQUEST 


"GOOD 

CHEER" 

STOVES  and 
FURNACES 

Something  Different 
Something  Better 
Something  Exclusive 


HARDWARE     AND     MKTAI 


who  rise 

men. 


"^hosc 

be  bvg 

morn-— »l& 


Big  Ben  Store  Helps 


In  order  to  enable  Canadian  dealers  to 
get  the  maximum  benefit  from  the  Big  Ben 
campaign  now  running  in  Canadian  mag- 
azines, we  are  packing  Big  Ben  specially 
for  Canadian  trade,  six .  in  a  carton  with  a 
full  set  of  store  selling  helps  (two  posters, 
two  show  cards,  two  metal  signs. ) 

On  an  order  for  12  we  i:dd  a  solid  ma- 
hogany display  stand.     On  an   order  for  24 


or  more,  we  print  your  name  on  dials,  give 
the  posters,  display  stand,  and  a  beautiful 
metal  sign  lithographed  in  five  colors. 

Big  Ben  and  his  selling  helps  are  being 
carried  in  stock  by  54  wholesale  Canadian 
distributors.  We  will  be  glad  to  let  you 
have  their  names  upon  request.  Any  will 
tell  you  Big  Ben  is  the  best  made  and  the 
best  selling  alarm  that's  ever  been  put  out. 


In  Broken  and  dozen  lots,  $2.15  less  2%.       In  lots  of24y  $2.05  less  2%. 
The  Western  Clock  Co.,  La  Salle,  111. 


HARDWARE    AND    METAL 


Carborundum 
Co-Operation 


IT  is  one   thing  to  sell  a  dealer  a  bill  of 
goods — it  is  quite  another  thing  to  help 
him    sell   what  he  has  bought.     Every 
time  a  dealer  buys  a  stock  of  Carborundum 
Sharpening  Stones  he  gets  the  full  benefit 
of  Carborundum  sales  helps — of  Carborundum  advertising  that  always  has  created  the  demand 
— of  the  prestige  of  Carborundum  quality. 

The  Carborundum  Company  is  doing  more  than  ever  before  to  aid  the  dealer  to  turn  over  his 
stock — to  make  his  sharpening  stone  account  one  of  his  leaders. 

Carborundum  window  displays — lithograph  cut  outs — circular  matter — booklets — display  cases 
— prepared  newspaper  copy — all  free  to  the  dealer,  and  are  doing  great  work  in  identifying  the 
Carborundum  dealer  as  the  dealer  who  sells  more  sharpening  stones. 

Have  you  our  catalog — discounts — trade  help  offers.     A  letter  will  bring  them. 


The  Carborundum  Company, 


Niagara  Falls,  N.Y. 


THE  LIGHTNING  AND  BLIZZARD 

FREEZERS 


stand  ready  to  serve  you 
in  the  same  satisfac- 
tory manner  its  which 
they  have  served  both 
trade  and  consumer 
for  over  a  quarter  of 
a  century.  The  con- 
struction is  of  the  same 
high  class.  They  run 
easy,  freeze  quickly 
and  take  the  smallest 
amount  of  ice  and  salt 
of  any  freezer  made. 
The  extensive  adver- 
tising from  season  to 
season  has  created  a 
permanent  demand. 
They  bring  trade  and 
help  you  keep  it. 


Better  let  your  Jobber  quote  at  once. 

NORTH  BROS.  MFG.  CO. 

Philadelphia,    Pa. 
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MOTOR    BOATING 

Will  be  more  popular  than  ever  this  season 


THIS  year  promises  to  be  a  record  year  in  the  motor  boat  field.  When 
the  season  opens  there  will  be  a  large  number  of  new  boats,  and  old 
boats  fixed  up.  What  are  you  doing  to  reap  the  benefit  of  this  trade  ? 
Every  wide-awake  dealer  should  stock  motor  boat  supplies  a  nd  marine  hard- 
ware. We  carry  the  largest  stock  of  accessories  in  Canada.  Our  Motor  Boat 
Accessory  Catalog  is  ready  for  mailing  ;  a  card  asking  for  Cat  alog  H.  24  will 
bring  it  to  you.     . 

If  you  are  interested  in  Marine  Engines  you  should  have  our  Catalog  H  23. 

WHEN   WRITING    FOR    CATALOGS    ADDRESS    OUR    NEAREST    BRANCH. 


The  Canadian  Fairbanks -Morse   Co., 

LIMITED 


MONTREAL 
ST.  JOHN 
OTTAWA 


TORONTO 

WINNIPEG 

CALGARY 


SASKATOON 

VANCOUVER 

VICTORIA 


™E  S.M.P."Hot  Blast"  Oil  Stoves 

Just  the  article  needed  for  Summer  Residences  or  Camps 

These  Stoves  Have 

Two  Extra  Large  4£  inch  Burners. 

Large  Oil  Filling  Hole. 

Legs  made  of  Tinned  Band  Steel. 

Large  Seamless  Oil  Founts,  consequently  no  leakage. 

Brass  Thumb  Pieces  on  Wick  Turners. 

Chimneys  and  Extensions   made   from  Drawn  Steel, 
therefore  no  breakage. 

No  Cast  Iron  Parts  to  get  broken  in  shipping  or  while 
being  used. 

Prices  on  .Application 

TKe    SKeet    Metal    Products    Company 


OF  CANADA 

MONTREAL 


SUCCESSORS  TO 

KEMP  MANUFACTURING  COMPANY 

TORONTO 


LIMITED 


WINNIPEG 


HARDWARE    AND    METAL 


Cut  the  Ice  Bills 

Half -in- two 


ALL-STEEL 

REFRIGERATORS 


are  great  Ice  Savers 

Built  Like  a  Vacuum  Bottle 


No  Wood    ^^r^r 


to  decay,  ab- 
sorb mois- 
ture, retain 
odors, 
harbor 
germs,   or  to 
swell,  warp 
or  crack. 

8  Wall 
Insulation 

With 
Dead   Air 

Space 


Cottage  Style 
House  Style 

Aluminum  or 

White  Enamel  Outside 


Large  Family  Style 


White  Enamel  Inside ;  Galvanized  Ice  Chamber. 


LEWIS  BROS.,  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER 


CANADIAN  AGENTS 


hardware  and  metal 


OUR  ROPE  IN  YOUR  WINDOW 

To  Make  the  Most  of  a  Good  Thing—Push  It 

An  increasing  number  of  dealers  are  learning  that  Plymouth  rope  sales 
bring  satisfied  customers,  permanent  trade,  the  reputation  of  handling 
the  best,  and  lasting  profits. 

PLYMOUTH  ROPE 

l"The  Rope  You  Can  Trust" 

does  all  this  because  it  is  a  specialty — the  one  best  rope. 

To  help  dealers  make  the  most  of  Plymouth's  advantages  we  have  ar- 
ranged a  practical  advertising  and  selling  service — furnished  and  de- 
livered free  to  every  Plymouth  dealer.  This  will  mean  still  more  good 
customers  for  good  rope — for  you  if  you  want  them. 


Better  write  us  now  for  prices  land  further  informat- 
ion.     Service  ready  to  deliver  in  a  few  days. 


INDEPENDENT  CORDAGE  CO.,  LIMITED 

Canadian  Sales  Agents 

55  COLBORNE  STREET,  TORONTO,  CANADA 

Stocks  at  TORONTO,  MONTREAL,  HALIFAX,  ST.  JOHN,  WINNIPEG,  VANCOUVER 


HARDWARE    AND    METAL 


No.    1 1 30.       Body    and     Bottom 
ONE  PIECE. 

\}/i  inch  opening. 


THE 


SPRING 

IS  HERE 


No.  1130  (Straight  Spout) 
No.  1131  (Bent  Spout) 


AND    WILL    BE    ALL    THE    YEAR 

IN  THE  FAULTLESS  BOTTOMS  OF 

Hero  Quality  Oilers 


Here  are 

two  popular  mowing 

machine  oilers. 


Your  jobber 

has  them  and  many 

others. 


No.   1 1 20. 

The  Best  Oiler  Made. 
1^2  inch  opening. 
SOLID  BRASS  Hoop 

and  Screw  with 

"THE   SMOOTH  THREAD." 

(PATENTED    PROCESS) 


The  Hero  Manufacturing  Company 


PHILADELPHIA,   PA.,   U.S.A. 


No.  1120  (Straight  Spout) 
No.  1121  (Bent  Spout) 


HARDWARE    AND    METAL 


The  Steel  Company,  Limited 


WIRE 


Oiled  and  Annealed  Wire,   Barbed  Wire 

Galvanized  Coiled  Spring  Wire 

Wire  Nails,    Fence  Staples,    Tacks 

Wood  Screws,  Machine  Screws 

Stove  Bolts,    Tire  Bolts 

Rivets  and  Burrs 


Bar  Iron,    Bar  Steel 

Tiger  White  Lead 

Bolts  and  Nuts 

Horse  Shoes,    Horse  Nails 


DISTRICT  SALES  OFFICES: 

HAMILTON  TORONTO  MONTREAL  WINNIPEG 

VANCOUVER,  B.C.  VICTORIA,  B.C.  ST.  JOHN,  N.B.  HALIFAX,  N.S. 


HARDWARE    AND    METAL 


LAWN  MOWERS 

When  it  comes  to  Lawn  Mowers  land 
other  Lawn  and  Garden  Tools,  why 
not  sell  only  the  best?  We  can 
supply  you  with  Lawn  Mowers  that 
will  give  absolute  satisfaction.  As  finely  ad- 
justed as  it  is  possible  to  have  them,  easy 
running  and  will  give  perfect  service.  These 
are  the  kind  of  Tools  that  will  build  up  your 
trade,  because  they  stand  the  test. 

It  will  soon  be  time  now  for  Hammocks,  and 
we  have  a  large  assortment  from  which  to 
select.  Get  descriptions,  prices,  etc.,  and  in- 
clude Hammocks  with  your  next  order. 

Send  Us  Your  Orders 

.  r 

H.  S.  HOWLAND,  SONS  &  CO,  Limited 

WHOLESALE   HARDWARE  MERCHANTS 

TORONTO 

Graham  Nails  are  the  Best 


We    Ship 
Promptly. 


Our  Prices 
are    Right 


HARDWARE    AND    METAL 


CRESCENT  BRAND 


Crescent 


Brand 


HARDWARE 


BUTT  HINGES 
STRAP  HINGES 
TEE  HINGES 
HINGED  HASPS 


BARN  DOOR  HANGERS 
PARLOR  DOOR  HANGERS 
TROLLEY  HANGERS 
SHELF  BRACKETS 


WROUGHT  STAPLES   ROLLSTON  PULLEYS 


GATE  HOOKS 


Etc. 


WAGON  HARDWARE 
Etc.  Etc. 


STEEL    SHEETS,    BANDS,     BARS,     RODS,    WIRE 

CANADIAN  STEEL  GOODS  CO.,  Ltd. 

HAMILTON,        -        -        CANADA 


'"STANDARD"  WICKLESS  BLUE  FLAME- 
OIL  COOK  STOVES 

Made  on  the  "  gravity  feed  "  principle 
SIMPLE  AND  EASY  TO  OPERATE. 

Solves  the    problem    of    economical  cooking 
in  country  homes  and  surburban  residences. 

Sizes  1,  2  and  3  Burners 

We  have  also  in  stock 


"Buckeye  Junior"  Gasoline  Stoves 
"  Summer  Girl "  Oil  Stoves 

"  German  Oil "  Oil  Stoves 

"Eagle"  Oil  Stoves,  Etc. 


WRITE      FOR     PRICES. 


German  Glass  Bottom  Stove 


THE  THOS.  DAVIDSON  MFG.  COMPANY,  Limited 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE    AND    METAL 


CVCRED 


Es** 

1509 


5C? 
L™ 


MANUFACTORY : 

Surrey  Works,  Smethwick,  near  Birmingham,  England 


No.  5685 


LOCK  LATCH  SET 

Consisting  of  two  handles  and 
latches,  and  weighted  mortise 
lock. 


PRESTON'S  SCREW  FANLIGHT  OPENERS. 

For  opening,  closing  and  fastening  all  kinds  of  Fanlights,  Casements  and 
Skylights.     Various  patterns  adapted  to  all  positions. 


EVERED  &  CLARKE'S 
PATENT  TELESCOPIC  CASEMENT  STAY 


No.   6582. 

The  Stay,  either  open  or  closed,  is  entirely  out  of  the  way  of  blinds  and 

curtains. 

The  thumb  screw  is  riveted  to  prevent  loss. 

The  Stay,  being  made  of  hard-drawn  oblong  tube,  is  stronger  than  a  cast 

stay  of  the  same  thickness. 

7  inches  long  closed,  12  inches  extended. 


CANADIAN  REPRESENTATIVE: 

GEO.   H.  SAYWELL 


HAMMOND  BUILDING,  61-3  ALBERT  STREET  :  ; 

ALSO  AGENTS  AT 
TORONTO,  CALGARY,  VANCOUVER  AND  SASKATOON 

ASK    OUR    SALESMEN    TO     WAIT    UPON     YOU. 


WINNIPEG 


HARDWARE    AND    METAL 


WEAR-EVER 
ALUMINUM 


TRADE  MARK 


"Wear-Ever"  Aluminum  Ware 


"No  !     They   are  not   all   the   same." 

"Wear-Ever" 

Aluminum   Utensils 

are  different. 


Of  course,  aluminum  is  aluminum; 
but  utensils  may  differ  in  thickness,  in 
handles,  in  finish. 

Thickness.  They  are  made  thick 
enough  to  prevent  denting  readily  ; 
thick  enough  to  guarantee  a  lifetime 
of  satisfactory  service. 
Handles.  The  handles  of  "Wear-Ever" 
utensils  are  made  of  the  best  tinned 
steel.  Aluminum  handles  would  be- 
come too  hot — wooden  handles  would 
burn  off  or  break.  The  handles  of 
"Wear-Ever"  utensils  are  gripped  to 
the  utensils  by  aluminum  rivets  with 
large  heads.  The  heads  are  not  sunk 
into  the  side  of  the  utensil — the  side 
remains  of  uniform  thickness,  strong 
enough  to  hold  the  handle  on  firmly 
for  years. 

Finish.  The  outside  is  polished.  The 
inside  is  hardened  by  an  electrical 
process  which  makes  the  metal  harder, 
smoother,  less  liable  to  be  discolored 
by  food  or  water  containing  alkali  or 
iron,  and  more  easily  cleaned  than 
would  be  possible  if  the  utensils  were 
not  so  finished. 

Replace  utensils  that  wear  out 
with  utensils  that  "Wear- Ever" 


WRITE    FOR    CATALOGUE    AND  PRICES  TO 

The  Northern  Aluminum  Company,  Ltd. 

TORONTO,  ONTARIO 
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DISSTON     SAWS 

have  been  sold  and  used  continuously 
for  the  past  SEVENTY-TWO  YEARS  in 
ever  increasing  quantities. 

This  is  the  supreme  test  of  RELIABILITY, 


HENRY    DISSTON    &    SONS 

INCORPORATED 

Keystone  Saw,  Tool,  Steel  &  File  Works 
PHILADELPHIA,    PA. 


Armstrong  Ratchets 

The  Best  and  Most  Complete  Line  Made 

Made  entirely  from  Drop  Forgings  and  Bar  Steel. 

Hardened  all' over — Outwear  Two  of  the  Soft  Kind. 


SHORT  RATCHET 
For  Morse  Taper. 


Each  Ratchet 
is  packed  in  a 
Cardboard  Box. 


DEALERS ! 


UNIVERSAL  RATCHET 


Two  inches  of  motion  at  end  of 
handle,  IN  ANY  DIRECTION, 
will  drive  the  Drill. 


Patented  Nov.  8, 1898, 
Sept.  29, 1900. 


Do  you  want  the 
Best  Made,  Best 
Packed  and  Best 
Advertised 
Ratchets? 


When  the 

other  ratchets  yon 

have  are  useless  for 

lack  of  room  to  move  the 

handle,  get  an  ''Armstrong 

Umvkbsal"  and  it  will  do  the  job. 

LET  US  SEND  YOU  A  CATALOG 


OUR  NEW  LINE 

■■"■—■ - i H'WWWIk 

"STANDARD"  REVER- 
SIBLE  RATCHETS 


"Hard-to-Please" 
USERS  prefer 
ARMSTRONG 
RATC  H  ETS 


They  stand 
the  racket. 


SLEEVE  RATCHET 


Armstrong  Bros.  Tool  Co. 

"The  Tool  Holdmr  Peoplm." 

306  N.  Francisco  Avenue,  Chicago 
U.S.A. 


BOILER 
RATCHET 
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NEW  LINE 

UNIVERSAL  CLOTHES  WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs         Enclosed  Cog  Wheels 


PLAJN   BEARINGS 

No.  310E—       -  Rolls,   lOxlf  "inches 

No.  31  IE—       -  Rolls,   llxlf  inches 

STEEL   BALL   BEARINGS 

No.  317E—       -  Rolls,   lOxlf   inches 

No.  31 8E—       -  Rolls,   11  x  If  inches 

SAME  STYLE  MADE  IN  FOLDING  BENCH 
SEND  FOR  CATALOGUE  "F" 


IPacked  3  in  a  case 


THE  AMERICAN  WRINGER  COMPANY 

99   CHAMBERS  STREET,   NEW  YORK 


The  "LE  PAGE"  Patent 
OIL  DOOR  CHECK  and  SPRING 


LOWER  DOOR 
CHECK 


is  a  marvel  of  simplicity    and    has    a    mechanical    action    that    is 
perfect. 

It  is  the  only  door    check    made    without   packing  in  its  work- 
ing parts,  which  assures  absolute  free- 
dom from  packing  friction. 

The  door  on  which  this  device  is  used  cannot 
slam,  as  the  oil  in  the  spring  cup  of  the  check  forms 
a  cushion,  which  keeps  the  door  under  perfect  control 
and  allows  it  to  close  quietly. 

The  spring  tension  is  applied  by  means  of  the  rat- 
chet wheel  on  top  ;  the  checking  power  is  controlled  by 
the  thumbscrew  at  the  right. 

The  bearings  are  long  and  the  spindle,  with  crank 
at  lower  end,  is  drop-forged  from  cold  rolled  steel. 

Toronto  public  schools,  Simpson's,  Eaton's,  etc., 
use  this  door  check  exclusively. 

Write  for  circular  and  prices. 


WM.    KEATING 


266  MACDONALD  AVE. 


TORONTO 
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CYALE) 

No  Locks  are  Yale  Locks  unless  made  by  Yale  &  Towne 

You  will  find  that  it  pays 
you  to  carry  a  good  assort- 
ment of  Yale  night-latches, 
because  they  give  your  cus- 
tomers security,  while  the 
name  Yale  always  helps  the 
standing  of  the  store  that 
carries  Yale  goods. 


Yale  Cylinder 
Night-latch  No.  44 

A  combination  night-latch  and  dead- 
lock, offering  in  the  most  convenient 
form    the  highest  security  known. 

Back  up  our  Canadian  magazine  campaign 
vdth  good  store  and  newspaper  advertising. 
We  furnish  free  to  dealers: 


Window 
Displays 


Newspaper 
Advertisements 


Printed 
Matter 


ready  to  install,  ready  to  use  for  for  >»u  to  send 
that  will  actu-  your  own  local  to  your  prospec- 
ally  sell  goods,      paper.  tive  customers. 

Dealer*'  Help*  are  shown  and  described  in  our  booklet 

"Suggestions  for  Selling  Yale  Night-latches." 

Send  for  this  and  for  our  booklet,  "Yale  in  Canada." 

Canadian  Yale  &  Towne  Limited 

Makers  of  YALE  Products  in  Canada:  Locks,  Padlocks, 
Builders'  Hardware,  Door  Checks  and   Chain  Hoists 

General  Offices  and  Works,  St.  Catharines,  Ont. 


f',i; 


IS  DIFFERENT 

Many  who  do  not  KNOW,  think  our  Dies  are  a 

common  clean-up-thread  proposition  like 

OTHERS  they  do  know. 


IT  IS  A  GREAT  MISTAKE 


ELGIN  DIES 


~> 


a^GQDDDIES 

^  and  RATCHETING! 

They  will 
CUT  NEW  THREAD 
...  on  a  steel  rod 
»V  $ H  them  the  chance 

IS  W|i^tter  die  proposition 

©ftany  counter; 
THEH  FOR  YOURS! 
Every  one 
you  have  sold 
ELGIN  WENCHES  to 
will  buy 
some  of  the 
ACCESSORIES 
When  he  knows 
IT  IS  UP  TO  YOU 
to  showhim, 
and  it  will  make 
NEWBUSINESS  FOR  YOU. 


6  sizes  of  Bolt  Dies 

5  sizes  Automobile  Dies 

3  sizes  Brass  Pipe  Dies 

3  sizes  Pump  Rod  Dies 

2  sizes  Iron  Plate  Dies 

Can  be  had  to  select  from,  but  the  Bolt  Standard  is  the  big 
seller. 

Ask  for  our  booklet  and  see  how  your  customer  wants  to 
sort  up. 

SETS  in  Boxes,  or  Leather  Rolls,  and  an  Elgin  Wrench  in 
every  Set.  An  Elgin  Set  in  your  showcase  is  better  than  an 
Elgin  on  the  shelf. 

ALL  JOBBERS  CAN  SUPPLY— ASK  THEM 

STAR  MANUFACTURING  COMPANY 

CARPENTERSVILLE,    ILL.,    U.S.A. 
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l-THE  DEFIANCE-i 

THE     MOST     POWERFUL 
REGISTER  IN  THE  WORLD 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG, ONTARIO 


THE 

CHAMPION 
GRATE 

which  is  found  only  in 
this  range,  is  crosswise,^ 
non-warping  bars,  easily 
shaken,  more  open  sur- 
face and  a  clean  fire.  It 
is  the  result  of  long  study 
and  is  superior  to  most 
grates. 


D.  J.  BARKER 
&    COMPANY 

PICTON,  ONT. 


A  Wonderful 
Value 

always    prevails     in     the 

CHAMPION 
RANGE 

It  sells  on  sight  to  pros- 
pective buyers  and  is 
guaranteed  to  give  abso- 
lute satisfaction  and  long 
service. 


Get  in  Early  With  This  Fast  Selling  Line  and  Have 
a  Big  Spring  and  Warm  Weather  Business. 

Now  is  the  time  to  install  a  "Cookery  Department."  Spring  buying  has  begun.  Dealers' 
sales  of  "IDEAL"  FIRELESS  and  STEAM  COOKERS  are  increasing  daily,  and  will 
continue  to  grow  larger  as  the  days  get  warmer.  It's  the  one  big  paying  summer 
proposition.     Your  stock  should  be  on  display  now. 

One  of  the  many  exclusive  features  of  the  "  IDEAL"  FIRELESS  COOK  STOVE  is  the 

"WATER  SEAL"  TOP 

a  heat-holding  device  that  is  automatic  and  insures  absolute  cooking  success.  They 
ROAST,  BAKE,  STEW,  STEAM  and  BOIL,  and  do  it  faster,  better  and  keep  the 
food    hot   longer   than    any   other   FIRELESS    COOKER.     Lined    throughout   with 

"PURE"  ALUMINUM 

the  "14-kt.  gold  of  kitchen  ware."  Sanitary.  Will  not  rust,  corrode,  pin-hole,  crack, 
chip  or  peel.     COOKERS  made  in  nine  sizes. 

"  IDEAL"  STEAM  COOKERS 

Cook  an  Entire  Meal  Over  ONE  BURNER  of 
Any  Kind  of  Stove.  Any  kind  of  fuel.  Flavors  and 
odors  cannot  intermingle.  Food  better  cooked  than  in  a 
stove.  Nothing  can  scorch,  burn,  over-cook,  dry-up  or 
evaporate.  It's  "  The  COOKER  with  the  Whistle,"  that 
calls  20  minutes  before  more  water  is  needed. 

HOLDS  16  1-QUART  JARS  FOR  CANNING  FRUITS  OR  VEGETABLES. 

Made  in  14  sizes,  including  sizes  for  hotels  and  restaurants.  Round  or  square ;  tin  with  copper 
bottoms  or  solid  copper.  Illustrated  catalogue  of  STEAM  and  FIRELESS  COOKERS 
and  100  other  Household  Specialties,  with  wholesale  prices,  sent  free  on  request. 

EXCLUSIVE  AGENCIES  GIVEN. 


fe?R^,i:i*!i1!i3!l!%^#'B,''''.'l"ii; '"V^flHI 


THE  TOLEDO  COOKER  COMPANY 

1319  W.  BANCROFT  STREET,  TOLEDO,  OHIO 
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is  a  line  that  never  varies  in  quality. 
The  consignments  you  receive  from 
time  to  time  are  the  same  through 
and  through — absolutely  reliable  in 
toughness,  strength  and  workability. 
Economical  and  correct  methods  of 
production  mean  that  you  get  a  flaw- 
less product  at  the  lowest  prices. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON,  CANADA 

Sales  Agents,  Ontario:  Baines  &  Peckover,  Toronto 
Manitoba:    Bissett   &    Loucks,  Limited,     Winnipeg 


Wlllllim, 


.....„,lllll//l'l 


NICKEL 

The  Canadian  Copper  Co. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Copper  Co. 


WRITE  US  FOR 
PARTICULARS  AND  PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


Put  the  FORD  to 


this  test. 


s 


>v 


Take  an  ordinary  piece  of  wood, 
after  starting  the  screw  point,  d  i 
not  use  any  pressure  on  the  brace. 
After  the  lip  begins  to  cut,  count 
the  number  of  turns  it  rtq  ;ires  to 
bore  through  the  wool.  Then  do 
tire  same  on  the  end  grain  of 
Hickory  or  any  hard  wool  you  wish. 

Then— try  any  other  Hit  you  may 
have    in    these    same    ways. 

The  result  will  prove  our  ilaim 
that  the  Ford  is  the  fastest  boring, 
smoothest  nrorking  an  l  most  accur- 
ate boring  Bit  yet  produce  J.  Give 
the    FOKD    the    above    test. 

and  be  convinced  of 
its  superiority 

It  is  rnivcrsally  used  by  all  pro- 
gressive carpenters  and  electricians, 
an  I  its  almost  phenomenal  sale 
tells  the  story  of  its  practicability 
for    all    kin  Is    of    work. 

It    bores    almost    twice    as    fast    as 
the   average   bit    in    both    hard 
sot t     woo  t.    wet     . .r     dry,    or     evi  o 
i.      It    is    rm  icelled    for    the 
i,    fussiest    work. 

No    clogging,     no    turning      off— a 
knot  can't   stop  it.   it   Is 
I  lu"   fraction  of  an    inch.   The    I'OKn 
is    imitated    but    not     equalled. 

Write  for  oar  free  Booklet  E. 

Ford  Auger  Bit  Co. 

HOLYOKE,  MASS. 

Makers  of  Auger  Bits.  Ship  Aueers. 
Car  Bits  and  BorinK  Machines 


Wringer 


WHITE  MOP 
WRINGER  CO. 

FULTONVILLE, 
N.Y. 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning  Cutlery 
6d.  and  is.  Canisters., 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  0AKEY  &  SONS,  Limited 

Manufacturers  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint    Cloths   and   Papers,  etc. 

Wellington  Mills,  London,  England 
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SUCCESS     FURNA 


Will  Strengthen  Your  Hold 
Upon  Your  Furnace  Trade 


// 


A  Trial  ' 

Will  Convince  You 

Of  It's 

SUPERIOR 

SELLING 

QUALITIES 

You  cannot  afford  to  over- 
look this  ideal  business-gett- 
er. It  is  a  furnace  with  dis- 
tinctive advantages  over  most 
other  makes — advantages  that 
the  trade  is  quick   to  notice. 

Write  at  once  for  our  Cata- 
logue and  prices.  We  abso- 
lutely guarantee  every  "Pilot 
Success"  that  leaves  our 
works. 

Profit  by  the  experience  of 
others  by  writing  for  testi- 
monials from  "Pilot  Success" 
dealers. 

PROMPT  SERVICE 


The   Hall  Zryd   Foundry   Co.,  Limited 

Hespeler  -:-  Ontario 
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HARDWARE    AND    METAL 


Quality  Goods  Make  Business 

MXIary* 

1912  GAS  RANGES  AREoFFAxKsuiEL^USE 


ORDER 

TODAY 


WRITE  FOR 
CATALOGUE 

AND 
COOK  BOOK 


Style  G.  No.  258 


Youjwilllfind  many  customers  who  want  this  style  of  Range. 

The  Jlarge  closed  in  Cabinet  base  with  shelf  and  sliding  doors  is  just  what  they  want. 

Show  it  to  them'and'you'll  find  it  is  so! 

This  range  has  numerous  advantages  that  will  at  once  be  appreciated  by  the  housewife. 

A  large  cooking  Surface,  griddle  plate,  lots  of  oven  and  broiler  space  and  somewhere 

to  keep  pots,7  pans  and  other  utensils. 

MXIaryS 


"McClary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP      QUICK. 


Toronto,      Montreal,      London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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HARDWARE    AND    METAL 


High  Quality 

Conductor  pipe  and  eavetrough,  every  length  uniform  and  easily  fitted  together. 
Corrugated  iron,  elbows,  skylights,  ventilators,  ridge  roll  and  valleys. 


Wheeler  &  Bain 

The  Quick  Shippers 

TORONTO 


IF  YOU  BELIEVE  IK  THE  UP-TO-DATE  METHODS  OF  CONDUCTING  BUSINESS 


you  should  investigate  our  ORIGINAL  ADVERTISING  PLAN  and  GET  ACTION  SELLING 
SERVICE  or 

"MULE-HIDE"  ROOFING 

(NOT  A  KICK  IN  A  MILLION  FEET) 

whereby  we  can  increase  your  business  25%  to  50%.  This  is  not  a  claim  but  a  fact  that  has  been 
proved  time  and  time  again.  Let  us  prove  it  to  YOU.  Get  this  proposition  NOW.  Quick  action 
means  dollars  to  you — do  not  hesitate. 

The  Dominion  iRoof ing  Company,  Limited 

31-33  FRONT  STREET  EAST,  TORON  TO 


MULE-HIDE 


ROOFING 


NOT    A    KICK 


Br 


About  Sprinklers 

This  is  the  season  for  them 


MXIaryS 


line   of  these  is  a  high-grade  one. 
Japanned  and  plain  in  5  sizes. 
Galvanized  in  sizes  up  to  20  quart. 
All  made  of  best  material. 
Order  early  and  get  quick  delivery. 


Japanned  or  Plain 
Sprinkler 


Galvanized 

Sprinkler 


"  McClary  "  on 

goods  is  a  quality 

name 


Toronto         Montreal         London         Vancouver         St.  John,  N.B. 
Hamilton  Winnipeg  Calgary  Saskatoon 
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McClary's 
Ship  Quick 


HARDWARE    AND    METAL 


Onward  Hand   Power  and 
Onward  "TRIUMPH"  Electric 
VACUUM  CLEANERS 

Are  The  Kind  That  Are  Easily  Sold 

This  is  constantly  being  proved  by  re-orders  and  letters  of 
satisfaction  that  come  by  every  mail. 

Why  not  get  acquainted  with 

these  money-makers  at  once? 

Other   dealers  are    reaping 

good  profits — you  can  too. 

The   popularity   of    these 

cleaners  is  due  to  their 

superior     construction, 

and  light  weight. 


Have   just   issued    a    Handsome    Illustrated    Catalogue,    which  is  yours   on 
request.     It  points  out  clearly  the  winning  points  of  our  cleaners. 

Write  Now. 

Onward    Manufacturing   Company 

BERLIN  ONTARIO 

Distributing  Agents  for  Manitoba,  Saskatchewan  and  Alberta, 
Moncrieff  &  Endress,  Ltd.,  Scott  Block,  Winnipeg 


■S^05S^'^MSW!f'  you  should  do  so  at  once  'c 

i-^r~:i(?i£^ffi-£^  Cement  allows  you  a  profit  - 

y^^A^^S^  A  little  advertising  in  your 

WM^>}¥'^0^^     the  builders'  trade  your  way. 


;^r  .-/"^^ 

you  have  not  considered  the  cement  problem 
you  should  do  so  at  once  as  Rogers'    Portland 

worth  while, 
vicinity    will    draw 
the  builders'  trade  your  way.  C_T — .  Ma*<&fel 

isf^iiP"     The   Great  Strength,  Wonderful  Stability  and  Uniform  Set  of 
f&\&%&3i&         this  product  are  known  everywhere.  ^ 

i ^^m       Mi  QUICK  DELIVERY.  PRICES  RIGHT.  ^X|;/^-fv*« 

ALFRED  ROGERS    LIMITED      fe 

28  West  King  Street,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 


Wttmm 

wis®  S&8&E  a 


HARDWARE    AND    METAL 


Patented— Canada,  February  20,  1912. 

—United  States,  October  31,  1911. 


Standard 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from    being:   knocked 

down. 
It     prevents    injury    to    hands     if    caught 

when  door  is  closing-. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noise 'ess. 
It  will  outwear  three  ot  the  spring  hinges 

now  in  common  u*>e. 


DOUBLE  ACTING 
SPRING  FLOOR  HINGES 


DCTUHAHI  FLQDB  ELMS 


REGULAR  KIND 


THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  U.S.A. 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  ®L  Co. 

ORANGE,  N.  J. 


Castellated" 

Nuts 


the  kind  that  can't  jar  loose 

WHENEVER      you     see 
NAMCO    products    being 
used    you  know  the  consumer    is 
%/^L  getting   satisfaction. 

NUTS  made  the  "Acme  Way"    have   accurate   holes,    clean-cut   threads   and 
smooth  edges.     They  are  made  to  fit  snugly,  so    that  pressure   will    not 
strip  the  threads. 

WE  carry  in  stock  all  kinds  and  sizes,  with    "V,"    U.S.S.,    and   A.L.A.M. 
Threads,  iron,  steel  and  brass,  plain  or  castellated.     Specify  soft  or  case- 
hardened."  They  will  be  delivered  promptly  from  our  factory  at  Montreal. 
Our  book — "Parts  for  the  Trade"-  will  give  you  an  idea  of  the  special  work  we  do. 

THE    NATIONAL-ACME    MANUFACTURING     COMPANY 

MONTREAL,     QUEBEC 
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HARDWARE    AND    METAL 


METALLIC   CEILINGS   FOR   STORES 

There  is  money  for  you  in  selling  them,  in  erecting  them 
and  in  selling  the  paint  to  finish  them.  Write  for  our 
Catalogue  and  go  in  for  this  line  at  once. 

THE  METALLIC  ROOFING  GO.  OF  CANADA,  Limited 


TORONTO,   ONT. 


MANUFACTURERS 


WINNIPEG,   MAN. 


4  1  - 


Greening's  Steel  Wire  Chain 

If  you  are  interested  in  chains  examine  carefully  the 
perfect  mechanical  construction  of  "Greening's".  It  is  the 
most  perfect  chain  made.  We  make  it  in  13  sizes.  We  use  it 
exclusively  in  all  our  Halter,  Dog,  Tie  Out,  Cattle,  Trace 
Chains,  etc.  You  will  make  no  mistake  in  handling  our 
line    exclusively. 

Correspondence  solicited.  We  send  cuts  with  table  of  breaking  strain. 

Samples  etc.  upon  request. 

THE  B.  GREENING  WIRE  CO.  LIMITED 

HAMILTON,  ONT.  : :  MONTREAL,  QUE 


HARDWARE    AND    METAL 


NOW  is  the  Time  to  Stock 

WATER  HEATERS 


Many  new  houses  are  being  erected  this  summer,  and 
there  is  certain  to  be  a  large  demand  for  heaters. 

Be  prepared  to  meet  this  demand  by  putting  a  few 
in  stock. 

It  will  surprise  you,  with  this 
heater,  how  cheaply  a  constant 
supply  of  water  can  be  procured. 
The  secret  of  low  cost  of  opera- 
tion is  in  the  superior  mode  of 
construction. 


These  heaters  are  rigidly  constructed  from  the  very  best  material, 
and  neat  and  attractive  in  finish. 

Will  be  pleased  to  receive  your  request  for  full  information  regard- 
ing this  guaranteed  product. 

WRITE    US    TO-DAY 

The  James  Morrison  Brass  Mf  g,  CoM  Ltd. 


93-97  Adelaide  Street  West, 


TORONTO 


M      U 


Cwnmer-Dowswell  Products 


THE  SIGN 


Power  Washing  Machines 
Hand  Washing  Machines 
Leader  Barrel  Churns 
EgglGrates 


Laundry  and  Power 

Clothes  Wringers 

Hand  Clothes  Wringers 

Rotary  Lawn  Dryers 

Mangles 


OF  OUALITV 


ALL  have  [Exclusive  Features  that   distinguish  them   from  other  makes. 


MADE    BY 


Agents : 

W.  L.  Haldimand  fii^Son, 

Montreal,  Que. 
H.  F.  Moulden  &  Son, 

^Winnipeg,  Man. 


Cummer-Dowswell,  Limited 

HAMILTON,  CANADA 
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HARDWARE    AND    METAL 


Corrugated  Iron  Prevented 
Spread  of  Terrible  Fire 

The  thousands  who  watched  the  terrible  fire  in  Toronto  a  few  days  ago,  when  thousands 
of  dollars'  worth  of  property  was  destroyed,  had  a  chance  to  see  what  corrugated  iron  would  do 
to  prevent  the  spread  of  flames. 

In  The  News"  the  next  day  it  was  reported  that  the  firemen  could  not  reach  the  flames 
on  account  of  the  iron  coverings  of  the  buildings,  but  as  an  official  put  it  afterwards  :  "  I  tell  you 
if  it  hadn't  been  for  the  iron  coverings  on  those  buildings  this  entire  neighborhood  would  have 
been  destroyed.  Some  of  those  buildings  were  huge  furnaces  and  the  last  thing  to  fall  was  the 
metal  sides." 

And  that  is  only  one  instance  of  the  protection  afforded  by  Corrugated  Iron. 

How  about  your  buildings  ?  Supposing  some  building  near  yours  should  burn,  and  the 
burning  pieces  fell  on  your  factory,  how  many  chances  have  you  of  saving  it  ? 

Use  corrugated  iron  for  your  covering.  Let  us  tell  you  about  ACORN  QUALITY 
CORRUGATED  IRON — the  iron  with  the  trade  mark — the  kind  that  lasts  practically  forever. 

If  you  intend  building,  write  to  us  to-day  for  our  prices. 


MENTION  HARDWARE  AND  METAL 


Metal  Shindle&SidinoC 

PRESTON    ONT.  MONTREAL    QUE 


y'J 


WJ4 


ft 


& 


m 
i'f 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 
General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


.>■-■>■■ 


.fJLIUUL 


MHSRe.!' 


■  «■■■■■  ■ 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  Work.  Etc..  for  Prisons. 
Jails  and  City  Lockups. 


ELY'S 
JANITOR    MOP 

IS^No.  8  for  men 
No.  21  for  women^ 

Others  are  not  just  as  good 


ELY'S  DANDY 

Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 
ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 
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Peterboro  Hardware 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  customers. 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 


Richards  Royal  1 

House  Door  Hanger  is  recognized  by 
dealers  as  the  leader  in  house  door 
hangerj  construction. 

Live  dealers  sell  RICHARDS  ROYAL 
for  the  satisfaction  and  profit  it  brings. 

Are  you  getting  this  profit? 

fochards-Wilcoy 

k»|    Manufacturing  Co.  i«*4 

1Mauroraju.u.s.a:  IMI 

Door  Hangers  and  Hardware  epe  ia  ties 


BENCH  DRILLS 

With  Intermittent  Friction  Feed 
and    Quick    Return   of    Spindle 

This  Feed  is  instantly  adjustable  to  any  size  of  drill  within 
the  capacity  of  the  machine,  and  beyond  setting  it  properly 
no  further  attention  is  necessary.  All  the  operator  does  is 
to  turn  the  crank. 

The  Spindle  is  provided  with  a  quick  return  movement.  All 
that  is  necessary  is  reverse  the  movement  of  the  crank. 

They  are  paying  profits  to  dealers. 

Goodell-Pratt  Company 


Greenfield, 
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HARDWARE    AND    METAL 


Hamilton   Jewel    Gas    Ranges 


^ 

The  illustration  shows  our    No.|  240    Gas   Range. 
The  additional  working  space  provided  on  thejtop 
of  the  range  by  the  raising  of  the  side  oven  and 
broiler  is  a  feature  that  commands  interest  every- 
where.     The    oven    and    broiler    are    large    and 
placed  at  a  convenient  height. 
The   elevated   shelf   and   steel 
under-shelf    are    additional 
space-providers,  and  combine 
to  make  this  range  one  of  our 
most  popular  styles. 


Make  1912  the 
best  ever. 

Buy  from  the 
Hamilton  Jewel 
people — makers 
of  Good  Gas  Goods 


HAMILTON  JEWEL 
Gas  Ranges  are 
crowded  with  real 
sal  e-p  r  o  d  u  c  i  n  g 
features. 


Simple  in  design. 

Easily  operated. 

Excellent  working 

and 
wearing  qualities. 

Unsurpassed 

in  actual  results 

obtained. 

Equipped  with  the 
Graves'  Patent 
Safety  Lighter  and 
Jewel  Adjustable 
Needle  Valves. 

Economical 

in  time,  fuel  and 

labor. 

THE  PRICE  IS 
RIGHT 


Style  240 


^  Our  NEW  80-PAGE  1912 
^  CATALOG  of  Gas  Ranges, 
Heating  Stoves  and  Gas  Appli- 
ances is  ready  for  mailing  now. 


{]|    There  are   many   new  fea- 
tures in  our  1912   designs. 
Revised   prices.      Send   for   the 
New  Catalog  to-day. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

Head  Office  and  Works:    HAMILTON,  ONTARIO 
Offices  and  Warerooms  at  TORONTO,  MONTREAL  and  WINNIPEG 

Western  Customers  please  address  all  communications  to  130  James  Avenue,  Winnipeg 
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Famous  Red  Jacket  "So-Easy-to-Fix"  Pumps 

Made  by  RED  JACKET  MFG.  CO.,  Davenport,  Iowa 

The  only  line  of  pumps,  with  exclusive  features,  made  anywhere. 

"So-Easy-to-Fix."     So  easy  to  work. 

You'll  know  that  they  are  better,  different  as  soon  as  you  see  one.  Order  a 
deep  well  Red  Jacket  "So-Easy-to-Fix"  Pump  from  any  of  these  jobbers  and  ask 
particulars  of  exclusive  agency  proposition. 


ROSS  BROS.  Ltd., 

EDMONTON 


CANADIAN  FAIRBANKS-MORSE  CO.,  1    METALS  Ltd., 

WINNIPEG SASKATOON         I  CALGARY 


Make  QUALITY  Your  Principal  Selling  Aim 


Our    goods   are    of  the  highest  quality,   and  when  the 
selling    price  is  considered,   they    are  the  cheapest  on      ^= 
the  market. 


ssasczs 


Before  re-stocking  articles  such  as  Sink  Strainers, 

Fly  Killers,  Carpet  Beaters,  Flue  Stops,  Potato 

Mashers,  Vegetable  Lifters,  Egg  Beaters,  Wire  Baskets,  etc.,  consult 

us.     The  profits  are  right.  Write  us  to-day  for  catalogue  and  prices. 

Andrews  Wire  Works  of  Canada,  Limited 


Watford,  Ontario 


and 


Rockford,  Illinois 


V 

'* .  '..'■;% 

r      BBBBBSl 

^| 

MM. 

Attractive,  Convenient,  Du 

Our   Patented   Metal   Shelf  Boxes   will   Improve   the  appearance  of 
your  store,   and  will  enable   you   to  give   your  customers   quicker 
ana   more  efficient  service. 

Advise   us   space  you   have  available   for   shelf  boxes  and   shelving 

rable,  Reasonable  in  Price. 

and   we   will   sketch   out   plan   and   give   you   our   beat    pric*   for 

same. 

Send  for  illustrated  catalogue,  it  will  interest  you. 

Cameron  and  Campbell,     -    Toronto 

THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,     PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge,  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 


IT  A  R  D  \V  A  R  E    A  N  D    M  K  T  A  L 


Double  Action  Crown 


Heavy,   Strong,    Quick- 
Freezing  Machine 

Fitted  with  twin  scrapers, 
heavy  tin  plate  cans  with 
drawn  steel  bottoms.  All  in- 
side parts  heavily  tinned. 
Southern  pine  pails  with  elec- 
tric welded  hoops  that  will  not 
fall  off. 

With  fly 
wheel  or  pul-. 
ley  18,  24  or 
32  qts. 


Blizzard  Family  Freezers 

Single  acting,  twin  scrapers,  Southern  pine 
tubs  with  electric  welded  hoops  that  will 
not  drop  off.     Heavy  tin  cans,  with  drawn 
steel  bottoms,  sizes  1,  2,  3,  4,  6,  8,  10,  12  and  14  qts. 

GEM  FREEZERS  double  acting,  quick  freezing.  For  years 
the  most  popular.  Southern  pine  pails  with  electric  welded 
hoops  that  will  not  fall  off.  Heavy  tin  plate  cans  with 
drawn  steel  bottoms.     Sizes  1,  2,  3,  4,  6,  8,  10,  12  and  14  qts. 

WHOLESALE  DISTRIBUTORS 

CAVERHILL,    LEARMONT   &    CO. 

MONTREAL 
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WONDER-SHINE 

Pure  Aluminium  Cooking  Utensils 


WILL — Be  sold  through  trade  only, 
and  not  peddled  from  door  to  door. 

WILL— Be  "Made  in  Canada"  Goods. 


^  WARE  <* 

-MADE  IN  CANADA^ 


Write   us   to-day   telling    about   your  requirements. 


WONDER-SHINE  LIMITED 


WILL — Be    heavily     advertised    by 
Brand. 

WILL — Bear  this  trade-mark. 


GENERAL  OFFICES— 220  King  St.  West 


TORONTO,  CANADA 


L24 


is  light,  handy  and  one  of  the  strongest 
tools  of  its  kind  on  the  market. 
It  is  quickly  adjusted,  and  has  that  combination  of  lightness  with  a  maxi- 
mum of  strength  which  is  so  indispensable  in  a  tool  of  this  description. 

STRENGTH  WHERE  STRENGTH  IS  NEEDED 

The  strength  of  the  Sfar  Frame  is  due  to  its  simple  and  sensible    con- 
struction, and  to  the  fact  that  the  greatest  strength  of  the  tool  is  concen- 
trated where  the  greatest  strain  comes — in  the  centre  of  the  frame. 
The   steel   is   tempered  and  the  appearance  of   the  frame   is 
excellent.     This  tool  is  adjustable  to  carry  blades  6.  7,  8,  9.  10, 
11  and  12  inches  long  and  is  marked  for  the  different 
lengths. 

The  merits  of  Star  Hack  Saw  Blades  are  known  the 
wide  world  over. 

An   interesting   and    instructive    book    "  Tool 
Practice"  sent  to  anyone  FREE  upon   request. 


MILLERS  FALLS  CO. 

28  Warren  St.,  New  York  City 


Light 

and 

Easily 

Adjusted 


ATLAS 


II 


99 


The  "Trade  Mark"  Known  the  World 
Over,   It   Stands   for   "Quality." 

TRY  OUR, 

"BEST  FLEXIBLE  MANILLA 
ATLAS  FLINT  PAPER" 

The  Best  Flint  Paper  That  Years  of 
Experience  and  The  Most  Modern 
Machinery   can   Produce. 

Examine  The  Quality,  Then  Compare 
Our  Prices. 

Always  Try  to  Give  Your  Trade  Some- 
thing, "A  Little  Better."  This  is  Possible 
With,  "Atlas  Brand." 

London  Emery  Works  Co. 

LONDON,  ENGLAND 

Canadian  Representative : — 

W.  FRANK   MURPHY 

55  St.  Francois  Xavier  Street 

Montreal,  Can. 
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Canada 


"QUEEN'S  HEAD" 

Galvanized  Iron 

Its  popularity  never  diminishes. 


John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol,  Newport  and  Montreal  Managers  Canadian  Branch 


INGOT  METALS 


Aluminum         Antimony 


Copper 
Lead 


Spelter 
Tin 


For  Lowest  Prices  and   Prompt  Deliveries 

Enquire  from  "  The  House  for  Metals." 

A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 


-PUMPS- 

All  Hinds 
Hay  Unloading  Tools. 
Barn    Door    Hangers. 


The   word    ' 
QUALITY. 


MYERS"    assures 
Better  write  to  us. 


F.  E.  MYERS  &  BRO. 

ASHLAND,   OHIO 

J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houses 


Jardine  Universal  Ratchet 
Clamp  Drill 

Uted  In  factories  of  all  kinds  (or 
harried  machine  repairs. 

All  machine  ihopi  and  ratlwai 
■hope  should  have  It. 

Bridge  builder.,  track  layers, 
and  structural  metal  worker* 
hare  constant  use  for  It. 

Soul  far  Description 


A.  B.  JARDINF   &   CO 

HESPELER  ONTARIO 


CARRIAGE 
SPRINGS  &  AXLES 


ANCHOR 


THE  CUELPH  8PRINC  A  AXLE  CO 


IMIT» 


CUELPH,    ONt 


Among  the  tools  we  manufacture  are  TRY  SQUARES  and  BEVELS. 

No  effort  is  spared  in  their  construction,  and  the  material  from  which  they  are 

made  is  the  very  best  that  can  be  procured. 

Our  catalogue  contains  full  description  of  these  and  other  styles. 

We    are    now    prepared    to    ship   from    our    CANADIAN    WORKS    all    sizes    of 

"BAILEY"    Bench    and   Block   Planes,  also   Bit  Braces.  Spoke  Shaves  and  Pocket 

Levels.     As  fast  as  practicable  we  expect  to  increase   the  output  of    this    plant    to 

include  other  tools  shown  in  our  catalogue. 

Address  aM  communications  to 

"New  Dritain.Conn.U.SA 
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HARD  W  A  R  E    A  N  D    M  E  T  A  L 


DOMINION 

LESS  PRICE— MORE  FORCE 

AMMUNITION 

What  you  want,  PRICE  and  QUALITY 
We  Have  Both  {  H°gh"st  Quality 

You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


Everybody  is  Buying 

SAPHO  ANTI-DUST 

which  makes  sweeping  a  pleasure.  The  use  of  Anti-Dust  means 
that  all  the  dust  is  collected  and  not  swept  into  the  air  and  on  to 
the  furniture  and  curtains. 

EVERY  CAN  SOLD  PROCURES  A  REGULAR  CUSTOMER 


Microbes  and  disease  germs  do 
more  harm  tohealth  than  moths 
do  to  carpets.  "Anti-Dust  con- 
tains ingredients  that  positively 
destroy  germs  and  insects.  The 
only  sweeping  powder  that 
does  this  and  has  a  pleasant 
odor. 

Positively  the  best !     Everybody  who  uses  it  says  so. 

Are  YOU  making  any  profit  out  of  this  invention  ? 

Perhaps  your  customers  have  to  buy  it  elsewhere. 

Lay  in  a  stock  to-day.     It  needs  no  pushing  and  we  will  help  you 

to  sell  it ;  full  particulars  if  you  drop  us  a  post  card. 

ACT  NOW— IT  MEANS  MONEY  IN  YOUR  POCKET 

SAPHO  MFG.  CO.,  Limited 

586-588  Sanguinet  Street,  MONTREAL     ai.o  Toronto  and  Winnipeg 
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Dealers  Must  Solve  the  Problem  of  Interesting  People  in  This  New  Article — 
Does  Renting  Pay? — The  Demonstration  is  Regarded  as  a  Safe  Method — Some 
Dealers  Hold  House-to-House  Canvasses — The  Future  Will  Find  Vacuum  Clean- 
ers a  Household  Necessity.  , 


There  is  one  outstanding  problem  in 
connection  with  retail  handling  of  the 
vacuum  cleaner.  The  machine  must  be 
introduced  into  the  home.  It  devolves 
upon  the  merchant  to  find  some  way  to 
get  the  public  interested  in  vacuum 
cleaners.  Once  a  person  is  interested, 
conviction  soon  follows. 

The  vacuum  cleaner  is  distinctly  new. 
It  is  only  of  recent  years  that  it  has 
come  to  the  front  and  people  are  slow 
to  accept  innovations.  This  may  be  a 
rapid  age,  an  age  of  radical  changes, 
but  the  average  person  nevertheless  is 
encased  in  a  hard  crust  of  conservatism. 
Up  to  a  certain  point,  the  average  man 
is  an  advocate,  unconsciously  perhaps, 
of  the  let-well-enough-alone  principle. 
When  you  add  to  that  the  fact  that  he 
is  naturally  suspicious  and  highly  skep- 
tical, reasons  are  not  wanting  for  the 
slowness  with  which  innovations  are 
generally  received.  It  is  a  fact  that 
our  immediate  progenitors  thought  a 
long  time  before  they  abandoned  their 
open  grates  for  that  "new-fangled  con- 
traption," called  a  stove. 

As  stated  before  the  vacuum  cleaner  is 
distinctly  new  and  it  is  going  to  take 
quite  a  lot  of  educational  work  before  it 
is  accorded  the  universal  recognition 
it  deserves,  and  that  it  is  going  to  re- 
ceive in  time.  Quite  a  share  of  this 
work  will  fall  upon  the  shoulders  of  the 
retail  merchant. 

The  Renting  Method. 

The  common  method  adopted  to  intro- 
duce the  machine  is  to  rent  it  out  at 
so  much  per  hour  or  day.  This  is  un- 
doubtedly effective  in  convincing  people 
of  the  powers  of  th'e  machine.  It  is  cal- 
culated to  break  down  all  skepticism  on 
that  score  and  to  establish  the  suprem- 
acy of  vacuum  cleansing  over  the  old  one- 
broom-power  method,  but  at  the  same 
time  it  raises  certain  other  obstacles  in 
the' way  of  sales.  When  people  find  they 
can  rent  machines,  they  do  not  buy. 
Cases  are  known  where  dealers  have  been 
renting  machines  for  a  couple  of  years 
and   have   not   vet   made   a  sale.      Thev 


find  no  difficulty  in  renting  the  machines 
so  it  is  a  reasonable  assumption  that 
they  have  convinced  a  large  number  of 
the  value  of  the  machine.  The  fact  that 
none  of  these  people  have  purchased  ma- 
chines, would  seem  to  point  to  the  fact 
that  the  possibility  of  renting  has  de- 
terred them. 

That,  however,  is  a  debatable  point 
and  space  does  not  allow  further  refer- 
ence to  it,  here. 

Holding  Demonstrations. 

The  most  effective  method  of  introduc- 
ing anything  new  is  to  hold  demonstra- 
tions. People,  nowadays  share  one 
quality  pretty  generally  with  the  Mis- 
sourian;  they  must  be  "shown."  They 
hear  and  read  that  a  new  machine  will 
do  a  certain  thing  but  they  want  posi- 
tive proof,  occular  proof  preferably,  be- 
fore they  will  extend  the  sanction  of 
their  belief.  The  flying  machine  was 
looked  upon  with  frank  disbelief  until 
Bleriot  sailed  across  the  English  chan- 
nel. Men  awakened  then  to  the  prac- 
tical possibilities  of  flying  and  the 
doubters  are  becoming  fewer  all  the 
time.         j 

The  story  of  the  Pied  Piper  of  Hame- 
lin,  who  drew  all  the  rats  in  a  vermin- 
haunted  town  from  their  hiding  places 
and  led  them /into  the  River  Weser  with 
the  sheer  fascination  of  his  music,  is  a 
quaint  fiction  which  still  interests  peo- 
ple but  has  never  begot  belief.  Every 
housewife  has<  h'eard  that  there  lis  a  ma- 
chine on  the  market  which  sucks  up  dirt 
and  draws  dust  with  irresistible  force 
from  unseen  crevices,  leaving  everything 
clean  and  new.  But  verv  few  have  seen 
it  done.  They  may 'not  regard  it  as  an 
absolute  fiction  but  they  want  to  see  it 
done  themselves.  The  thrifty  matron 
is  not  easily  convinced  that  any  machine 
can  clean  a  house  better  than  she  can 
do  it  with'  her  tried  and  trusty  helpers, 
the  broom,  the  mop,  the  scrub  brush  and 
the  duster. 

Clearly  then  the  duty  of  those  inter 
ested  in  selling  vacuum  cleaners  is  to 
see  that  the  necessarv  proof  is  supplied. 
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To     hold     demonstrations'   in   hardware 
stores  is  the  method  being  adopted    and 
the  results  are  found  to  be  good. 
Are  Selling  Machines. 

Quite  a  number  of  Ontario  dealers 
have  held  demonstrations  this  spring 
and  in  almost  every  case  immediate  re- 
sults were  obtained.  One  dealer  has  al- 
ready sold  nine  electric  vacuum  cleaners 
and  six  hand  power  machines.  This  en- 
terprising salesman  is  located  in  a  town 
of  less  than  3,000  people,  so  it  is  ap- 
parent that  he  is  making  considerable 
headway.  Another  dealer— in  Hamilton 
this  time— has  sold  four  electric  cleaners 
and  six  hand  machines.  The  same  re- 
cord has  been  made  by  a  hardwareman 
in  a  small  place  not  far  from  Hamilton. 
Others  still,  have  sold  one  and  two  as 
the  direct  result  of  demonstrations. 
Methods  of  Handling. 

To  make  a  success  of  a  demonstration, 
one  phase  of  it  must  not  be  neglected. 
The  news  must  be  spread  around  so 
that  a  goodly  number  will  take  advant- 
age of  the  opportunity.  It  is  waste  of 
energy  to  demonstrate  to  an  audience  of 
two  or  three,  or  even  to  a  good-sized 
crowd  made  up  of  the  wrong  kind  of 
people.  Women  whose  husbands  have 
sufficient  means  to  purchase  a  machine 
are  wanted  particularly  at  a  demonstra- 
tion of  this  nature,  and  the  dealer  should 
see  to  it  that  he  gets  this  kind  of  an 
audience. 

When  it  comes  to  publicity,  the  mer- 
chant falls  back  upon  his  daily  paper. 
It  is  the  best  medium  he  had  of  spread- 
ing news.  Consequently,  when  a  de- 
monstration is  decided  upon,  he  cannot 
do  better  than  plan  a  live  advertising 
campaign,  starting  it  a  few  nights  be- 
fore the  time  when  the  first  demonstra- 
tion is  to  be  conducted.  It  is  doubtful 
if  a  real  success  can  be  achieved  with- 
out the  assistance  of  printers'  ink. 
Called  Up  Customers. 

However,  there  are  methods  of  very 
effectively  supplementing  the  advertis- 
ing. The  Playfair,  Preston  Co.,  Mid- 
land,   Ontario,  adopted    a    plan    which 
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other  dealers  mighl  well  follow.  They 
prepared  a  list  of  the  likely  prospects, 
including  in  it  the  names  of  such  of 
their  customers  who  were  well-to-do,  and 
COUld  reasonably  be  expected  to  show 
interest.  They  then  called  up  each  per- 
son on  the  list,  explained  about  the  de- 
monstration, and  extended  an  invitation 
to  be  present.  The  plan  worked  out  ex- 
tremely well,  and  they  had  a  big  attend- 
ance. 

By  way  of  digression,  it  might  be 
pointed  out  that  a  direct  invitation  or 
anything  in  the  nature  of  personal  at- 
tention is  keenly  appreciated  by  the 
average  person.  If  a  merchant  goes  to 
the  trouble  of  calling  up  one  of  his  cus- 
tomers with  an  invitation  to  visit  the 
store,  the  customer  accepts  it  as  an  evi- 
dence of  his  or  her  importance  in  the 
eyes  of  that  dealer,  and  is  nattered  ac- 
cordingly. 

Demonstrating  in  Homes. 

Good  advice  is  often  obtained  from 
the  most  unlikely  sources.  It  was  a 
"red-hot  tip"  which  our  old  friend  Ma- 
hommed  handed  out  about  the  moun- 
tain. If  all  men  would  realize  that 
mountains  never  move  and  that,  there- 
fore, they  must  do  the  moving,  there 
would  be  a  whole  lot  more  accomplished 
in  this  world. 

This  is  not  another  digression,  but 
merely  a  way  of  leading  up  to  the  state- 
ment that  if  people  will  not  come  to  the 
dealer's  vacuum  cleaner  demonstration, 
the  demonstration  must  go  to  the 
people.  Quite  a  few  dealers  have  real- 
ized this  and  have  been  conducting 
house  demonstrations. 

A   House-to-House   Canvass. 

D.  Cinnamon,  of  Lindsay,  Ontario, 
writes  as  follows : — 

"We  had  an  agent  here  for  a  few 
days,  but  simply  had  him  go  from  place 
to  place  and  show  the  machine.  On  ac- 
count of  the  earliness  of  the  season  it 
was  hard  to  get  customers  interested, 
but  he  succeeded  in  making  sales.  I  be- 
lieve that  the  only  successful  way  to 
sell  vacuum  cleaners  is  to  have  a  house- 
to-house  canvass  and  make  practical  de- 
monstrations of  same." 

Mr.  Cinnamon  is  a  firm  believer  in 
demonstrations  in  all  lines.  During  the 
last  few  weeks  he  has  held  paint  and 
varnish  demonstrations,  and  has  found 
them  successful  in  every  respect.  He 
has  had  steady  sales  ever  since,  as  a 
direct  result,  he  believes. 

The  house-to-house  method  has  also 
been  adopted  by  the  Playfair,  Preston 
Co.,  who  send  a  man  out  to  demonstrate 
the  machine  in  the  home.  Macnab  Bros., 
of  Orillia,  have  also  followed  this  plan. 
An  Effective  Method. 

This  is  undoubtedly  a  most  effective 
way  of  introducing  the  vacuum  cleaner 
into  the  home.  When  the  canvasser  has 
gained  entry  into  the  house   (which    is 


sometimes  difficult)  he  cannot  fail  to 
interest  the  housewife.  Every  woman 
is  more  or  less  curious  to  see  how  "new 
contrivances"  work,  particularly  when 
they  promise  to  lessen  labor  and  im- 
prove results.  The  curiosity  they  feel 
in  regard  to  the  vacuum  cleaner  is  suf- 
ficient to  counteract  the  prejudice  they 
entertain  against  "agents."  It  is  well, 
by  the  way,  for  the  demonstrator  to  re- 
move this  prejudice  at  once  by  stating 
that  he  represents  a  local  firm.  If  he 
lets  his  hearers  think  that  he  is  an  out- 
sider, the  chances  are  that  many  will 
refuse  him  a  hearing. 

Once  inside  the  house,  however,  the 
demonstrator  has  a  splendid  opportun- 
ity. The  looks  of  the  machine  alone 
stimulate  curiosity.  It  has  a  mysteri- 
ous appearance,  and,  after  the  demon- 
strator has  cleaned  up  a  rug  and  re- 
moved a  pile  of  flour  from  the  carpet 
without  leaving  a  speck,  the  women  are 
quite  willing  to  concede  that  the  ma- 
chine has  powers  quite  in  keeping  with 
its  appearance. 

Demonstrations  and  calls  may  not 
cause  sales,  except  in  a  comparatively 
small  percentage  of  cases,  but  they  per- 
form the  still  more  valuable  purpose  of 
"introducing"  the  article.  And  that  is 
an  important  consideration  at  the  pre- 
sent time. 

The  future  will  see  the  vacuum  clean- 
er a  necessity  in  every  home.  This  is 
not  a  mere  idle  prediction,  but  a  prob- 
able condition  to  which  the  trade  can 
look  forward  with  a  reasonable  degree 
of  certainty.  The  eminently  useful  na- 
ture of  the  machine  assures  this.  The 
time  is  coming  when  the  vacuum  cleaner 
will  be  regarded  as  quite  as  necessary 
in  the  home  as  plumbing  appliances, 
baths  and  furnaces.  This  condition  can 
be  brought  about  by  systematic  "mis- 
sionary work"  on  the  part  of  the  manu- 
facturers and  the  retailers. 


BACK  DEBTS  HELD  TRADE. 

It  is  interesting  to  recall  the  experi- 
ence' of  a  Western  hardware  dealer  who 
changed  over  to  the  cash  system  about 
eighteen  months  ago.  Collections  had 
been  slow  and  he  found  that  he  had 
about  $8,000  on  his  books.  This  load 
was  more  than  he  could  carry,  and  yet 
he  hesitated  to  "take  the  plunge,"  be- 
cause he  feared  that  it  might  prevent 
him  from  making  his  back  collections; 
and  he  could  no  more  afford  to  lose  the 
amount  than  he  could  afford  to  go  on 
piling  up  the  total.  Finally  he  did  take 
the  step  and  he  found  that  the  back 
debts  served  as  a  protection  for  him 
against  loss  of  trade.  Customers  who 
were  "on  the  books  did  not  have  the 
face  to  stop  dealing  with  him  when  he 
came  out  with  his  cash  ultimatum. 
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TWENTY   YEARS  AGO 

the  HARDWARE  TRADE 


The  following  items  are  taken  from 
the   issue   of   May  21,  1892: 

With  this  issue  the  name  of  the 
paper    is     changed     to    "Canadian 
Hardware    and    Metal    Merchant." 
The  cover  is  also  changed  and  the 
paper     presents     a     brighter     and 
newsier  appearance. 
Editor's    Note. — There    have    been    a 
number  of  changes  since  that  time,  cul- 
minating  in    the    Hardware    and  Metal 
of  to-day,  with  its  attractive  front  and 
back   covers,  and  many   other  new   and 
valuable  features.     The  improvement  in 
the  paper   has  kept  pace  with  the  im- 
provement  in  general  trade   conditions. 

•  *     s 

"The  trade  in  gas  tetoves  has 
grown  by  a  little  larger  increment 
every  summer  since  it  began,  and 
manufacturers  expect  a  big  call 
this  year.  The  reports  of  travelers, 
who  have  just  started  out  on  this 
line,  so  far,  bear  out  that  expec- 
tation." 

Editor's  Note. — The  gas  stove  indus- 
try has  had  an  increase  every  year 
since.  The  increase  this  year  will  prob- 
ably be  greater  than  the  total  volume 
of  trade  at  that  time.  Had  stove  manu- 
facturers of  twenty  years  ago  been  told 
that  the  demand  for  gas  stoves  in  1912 
would  reach  present  proportions,  they 
would  probably  have  been  frankly  in- 
credulous. The  growth  of  trade  has 
dwarfed  expectations.  What  of  twenty 
years  hence? 

•  •     • 

"The     hardware     merchants     in 
Vancouver,   B.    O,   have   taken   the 
initiative   steps   in   the   early    clos- 
ing movement  this  summer.     After 
next    Saturday   they  will   close   on 
Saturday    at   2   o'clock,   and    at    6 
o'clock  on   other  week  days." 
Eidtor's    Note. — Progress   is   slow   in 
some  lines.    The  question  of  early  clos- 
ing is  no  closer  to  a  permanent  settle- 
ment than  it  was  twenty  years  ago.     A 
great  number  of  hardware  dealers  still 
keep  open  every  evening.     This  practice 
is  not    confined  to  the    smaller  places. 
It  is  most  common,  in  fact,  in  the  large 
Canadian  cities. 

•  *     • 

"The  C.  F.  Smith  Co.,  Belleville, 
have  sold  out  the  machinery  plant 
and  goodwill  of  their  pieced  tin- 
ware business  to  Edwin  Chown  & 
Son,  of  Kingston." 


A  System  to  Keep  Track  of  Expenses 

Dealers  Should  Have  a  Thorough  Metod  of  Keeping  Tab  on  Overhead  Ex- 
penses— An  Expense  Ledger  is  Kept  by  H.  H.  Otton  &  Son,  of  Barrie,  With 
Best  Results — The  Question  of  the  Proprietor's  Salary  —  How  Many  Times 
Should  a  Hardware  Man  be  Able  to  Turn  His  Stock  in  a  Year? 


"There  is  not  one  retailer  in  ten  who 
keeps  close  enough  tab  on  his  ex- 
penses." was  the  comment  passed  by  a 
man  closely  in  touch  with  both  the  re- 
tail and  manufacturing  ends  of  the 
hardware  business. 

Two  problems  face  the  merchant  in 
handling  his  overhead  expense — First, 
keeping  track  of  all  expenses  and  sec- 
ond, seeing  that  the  proper  percentage 
is  charged  on  all  sales.  Of  the  two, 
the  first  is  by  far  the  more  difficult. 

Overhead  expenses  include  every  in- 
debtedness incurred  in  the  maintenance 
of  the  business.  A  close  check  should 
be  kept  on  store  expenditures  for  the 
double  purpose  of  keeping  the  expense 
down  to  a  reasonable  level  and  of  see- 
ing that  the  full  amount  is  allowed  for 
in  fixing  selling  prices. 

A  great  man}'  dealers  are  extremely 
loose,  however,  in  their  methods  of 
checking  expenses.  A  business  account- 
ant relates  an  incident  which  shows 
just  how  careless  some  merchants  are. 
He  had  been  called  in  by  a  hardware- 
man  to  go  over  his  books  and  "fix  them 
up."  The  dealer  told  him  that  the 
books  had  been  muddled  somewhere  for, 
although  he  had  done  a  bigger  business 
than  ever  before  on  what  seemed  to 
be  a  reasonably  large  margin,  his  profit 
had  been  of  about  as  negligible  a  quan- 
tity as  that  of  the  famous,  "Sawyer, 
late  Nockemorf. "  "The  trouble  must 
be  with  the  system,"  sagely  concluded 
the  dealer.  "Arrange  a  new  one  for 
me." 

The  accountant  went  over  the  books 
and  concluded  that  they  had  been  reas- 
onably well  kept.  He  was  puzzled,  how- 
ever, by  the  smallness  of  a  number  of 
expense  items.  Cartage  costs  were  en- 
tered for  each  month,  and  they  seldom 
aggregated  more  than  a  dollar. 

"How  do  you  get  off  so  light  for 
cartage?"  he  asked. 

"Those  figures  represent  the  balance 
against  me  for  cartage,"  explained  the 
dealer.  "I  have  an  account  with  the 
cartage  company,  and  they  have  one 
with  me,  which  we  adjust  each  month. 
There  is  generally  a  little  something 
for  me  to  pay  them,  which  I  enter  as  a 
business   expense. ' ' 

"Then  you  do  not  charge  the  goods 
which  you  supply  them  with  as  business 
expenses  also?" 

"No,"  admitted  the  dealer.  "I 
haven't." 

The  accountant  found  a  number  of 
other  items  of  a  somewhat  similar  na- 


ture, which  had  not  been  charged  up. 
"It's  easy  to  see  where  your  profits 
have  gone,"  he  explained.  "Check  up 
your  expenses  closely  and  you  will  find 
that  you  have  not  been  charging  enough 
to   cover   the   cost   of   doing  business." 

This  may  be  an  extreme  case,  but 
it  is  typical  of  the  laxity'  of  the  me- 
thods followed.  What  is  needed  is  a 
good  system  for  the  checking  of  all  ex- 
pense items. 

Keep  Expense  Ledger. 

A  good  system  is  that  followed  by 
H.  H.  Otton  &  Son,  of  Barrie.  F.  W. 
Otton  explains  it  as  follows: 

"We  arrive  at  our  expenses  by  keep- 
ing '  a  special  expense  ledger  in  which 
are  posted  all  items  daily,  and  at  the 
end  of  the  year  we  find  an  average  cost 
of  doing  business  by  comparing  it  with 
our  cash  receipts,  which  we  use  as  the 
amount  of  business  done  each  year. 
Our  average  cost  is  about  20  per  cent. 
This  does  not  vary  2  per  cent,  from 
year  to  year. 

"We  can  tell  you  every  day,  week, 
month  or  year  what  our  expenses  are 
for  various  things,  such  as  wages,  rent, 
fuel,  light,  water,  taxes,  stationery, 
phone,  stable  (such  as  horse  feed,  wa- 
gon repairs,  harnes  repairs,  horseshoe- 
ing, etc.),  insurance,  express,  freight 
and  other  lines." 

Keeping  Close  Check. 

This  system  results  in  every  expen- 
diture being  entered.  It  has  another 
very  tangible  advantage,  also.  A  close 
watch  can  be  kept  on  expenditures. 
When  it  is  possible  to  check  over  ex- 
penses every  night,  ascertain  the  total 
and  compare  it  with  past  records,  the 
dealer  is  less  likely  to  let  his  overhead 
expenses  "run  away  with  him."  He 
can  detect  leaks  more  readily  and  take 
steps  to  stop  them. 

Proprietor's    Salary. 

The  article  in  last  week's  issue  on  the 
question  of  overhead  expenses  has  stir- 
red up  considerable  interest.  One  mer- 
chant writes  as  follows: 

"You  are  quite  right  about  propri- 
etor's salary.  Every  dealer  should  al- 
low himself  a  salary  and  a  liberal  one; 
not  an  extravagant  one,  mind  you,  but 
sufficiently  large  to  cover  the  work  he 
does.  Personally,  I  enter  $2,000  among 
the  store  expenses  as  my  own  salary. 
That  may  seem  large,  but  figure  it  out 
this  way.  I  have  a  head  clerk  who 
draws  $22  a  week.  All  he  looks  after 
is  sales.  When  I  have  to  do  the  buying, 
manage   the   finances,  look  after  collec- 
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tions,  write  the  advertising,  do  all  the 
worrying  and  shoulder  the  responsibil- 
ity as  well  as  doing  a  certain  amount 
of  clerking,  surely  I  am  entitled  to  the 
figure  I  have  charged.  That  $2,000 
item  is  figured  in  the  selling  price  of 
the  goods  just  the  same  as  the  salaries 
of  the  clerks." 

How   Many    Times? 

Another  merchant  writes:  "I  have 
been  interested  in  your  article  on  "Fix- 
ing the  Selling  Price'  and  'Overhead 
Expenses. '  It  seems  to  me  that  the 
matter  of  fixing  the  selling  price  de- 
pends to  a  great  extent  on  the  number 
of  times  that  you  are  able  to  turn  your 
stock.  For  instance,  if  I  invest  $5,000 
in  stock  in  the  first  place  and  turn  it 
three  times,  making  5  per  cent,  clear 
profit  on  every  sale,  I  will  make  15  per 
cent,  on  my  original  investment  of  $5,- 
000,  or  if  I  figure  on  the  selling  price, 
probably  10  per  cent. 

"It  seems  to  me  that  the  oftener  a 
merchant  turns  his  stock,  the  lower  the 
profit  he  should  charge.  He  should  not 
try  to  put  his  profit  so  high  that  the 
public  will  come  to  think  that  he 
charges  an  extortionate  price. 

"Now,  as  to  overhead  charges.  They 
certainly  run  high,  and  the  dealer  can- 
not afford  to  cut  them  down.  At  the 
same  time,  competition  is  so  keen  that 
we  cannot  put  big  margins  on  the  price 
of  goods.  The  remedy  lies  here.  The 
dealer  must  pay  atention  to  the  selling 
end.  Get  the  latest  ideas,  push  sales 
and  turn  your  stock  oftener.  Then  you 
will  be  distributing  the  overhead  ex- 
pense over  a  larger  total,  and  it  will  re- 
duce the  percentage. 

"Figuring  in  every  line  in  my  store, 
I  reckon  that  on  the  average  I  turn  my 
stock  three  times  in  the  year.  What 
do  you   hardwaremen  down  East  do?" 

Albertan. 


HELD   DEMONSTRATION. 

Lucan,  Ont.— A  demonstration  of  oil 
stoves  was  held  in  the  hardware  store 
of  G.  A.  Stanley  on  Friday.  The  ser- 
vices of  an  expert  demonstrator  bad  bieen 
secured.  Biscuits  and  coffee  were  dis- 
tributed throughout  the  day  to  all  who 
called. 


GET  GOOD  IDEAS. 

"We  often  see  some  very  fine  window 
displays  and  get  some  good  ideas  from 
your  journal."— British  America  Paint 
Co.,  Victoria,  B.C. 
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A  REMARKABLE  EXPANSION. 

Significant  evidences  of  prosperity  come  from  all  sec- 
tions of  the  country.  It  is  quite  apparent  that  the  pre- 
dictions of  a  record  year  so  confidently  voiced  at  the  first 
of  the  year  are  not  only  going  to  be  substantiated,  but 
made  to  appear  moderate  in  tone  by  the  actual  oc- 
curences. The  following  figures,  reproduced  from  Brad- 
streets,  tell  concisely  the  story  of  conditions  in  the  West : 

Reports  from  the  West  indicate  that  the  remarkable 
progress  which  has  characterized  that  portion  of  the 
country  is  continuing  with  no  signs  of  abatement.  Bank 
clearings,  building  returns  and  customs  receipts  show 
heavy  increases  over  the  corresponding  period  of  last 
year,  notwithstanding  the  fact  that  those  of  1911  were 
very  far  in  advance  of  the  previous  year.  Winnipeg's 
bank  clearings  for  April  totalled  $115,851,068,  as  against 
$82,148,419  for  the  urevious  year.  Building  permits,  for 
the  first  four  months  of  the  year,  $5,005,810,  against 
$3,327,650.  Calgary's  permits  for  the  first  four  months 
of  the  year  total  $4,114,098,  against  $2,769,216  for  the 
same  period  last  year.  April  bank  clearings  were  $20,- 
761,573,  an  increase  of  over  44  per  cent,  over  April,  1911. 
Custom  receipts  increased  forty  per  cent.  Edmonton's 
bank  clearings  for  April  were  $16,335,538,  against  $8,- 
836,436.  Building  permits  were  $2,060,000,  against  $359,- 
027.  Regina's  April  clearings  were  $9,038,385,  as  against 
$5,293,218.  Building  permits,  $6,574,  against  $5,624. 
Returns  from  all  other  centres  of  population  show  similar 
increases. 

It  is  no  wonder  that  the  transportation  and  manu- 
facturing facilities  of  the  country  are  being  taxed  to  th< 
utmost  to  keep  pace  with  so  remarkable  an  expansion.  I'- 
must  be  considered  also  that  the  East,  while  not  progres- 
sing in  the  spectacular  manner  of  the  West,  is  neverthe- 
less growing  beyond  all  expectations. 


A  BAS  THE  HANDBILL. 

The  handbill  has  few  friends.  As  a  means  of  adver- 
tising it  has  become  generally  discredited,  although  some 
dealers  find  that  it  pays  them  when  they  use  it  as  an  ad- 
junct to  a  newspaper  advertising  campaign.  The  chief  ob- 
jection is  the  fact  that  people  have  become  prejudiced  to 
this  form  of  advertising.  So  much  printed  matter  is 
shoved  into  letter  boxes  or  wrapped  around  door  knobs 
that  everything  gets  scant  attention,  if  any. 

A  writer  in  the  Ironmonger  voices  the  following  der- 
ogatory opinion  of  the  handbill: 
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' '  It  will  take  a  lot  of  evidence  to  convince  me  that 
this  method  of  advertising  has  any  points  of  outstanding 
merit,  and  I  am  sure  that  the  handbill  that  has  must  be 
exceptional  in  character.  As  a  rule,  the  destiny  of  a 
handbill  is  to  be  carried  from  the  door  mat  to  the  kitchen 
fire  with  all  possible  speed.  If  it  escapes  combustion  we 
may  rest  assured  it  has  justified  its  existence,  and  has 
carried  some  unusual  message.  The  great  argument 
against  the  handbill  is  that  it  cannot  be  made  personal, 
and  therefore  can  never  be  truly  effective.  One  is  pushed 
into  the  letter-box  of  the  squire,  its  fellow  underneath  the 
door  of  his  lodge-keeper.  The  same  message  cannot  be 
suitable  for  both,  and  probably  it  appeals  to  neither." 


SELLING  TO  CATALOGUE  HOUSES. 

In  this  issue  a  letter  is  published  from  a  correspon- 
dent who  claims  that  the  only  way  to  eliminate  unfair 
catalogue  house  competition  is  to  refuse  to  buy  goods 
from  firms  who  sell  to  the  mail  order  houses.  This  view 
cannot  be  accepted,  for  its  obvious  unfairness  to  the 
manufacturer  who  sells  to  catalogue  houses,  but  at  the 
same  time  protects  the  interests  of  the  retail  dealers. 
It  is  surely  within  the  rights  of  the  manufacturer  to  sell 
his  goods  to  the  large  city  stores  when  he  makes  provision 
that  the  goods  are  not  to  be  offered  to  the  public  at  a 
price  below  what  the  retailer  can  sell  at  a  profit.  Many 
manufacturers  set  a  selling  price  which  the  catalogue 
houses  are  not  permitted  to  cut.  This  restriction  serves 
as  an  adequate  protection  to  the  retail  dealer.  The  cata- 
logue house  cannot  offer  the  goods  at  a  price  lower  than 
that  asked  by  the  local  dealer  and,  as  the  retailer  has 
every  other  advantage,  he  need  entertain  no  fear  of  the 
competition  of  the  mail  order  firms.  In  such  cases,  the 
fact  that  the  catalogue  houses  handle  these  articles  is  of 
great  advantage  to  the  retailer.  The  goods  are  exten- 
sively advertised  through  the  catalogues.  People  see 
them  there  and,  when  they  find  that  the  local  dealer  sells 
at  the  same  price,  they  buy  from  the  dealer.  Thus,  the 
articles  are  well  advertised  and  the  fact  that  the  catalogue 
quotes  the  same  price  as  the  dealer  serves  as  an  object 
lesson.  Some  people  believe  that  the  catalogue  house  is 
always  lower  than  the  home  dealer.  When  they  find  out 
that  such  is  not  the  case  they  are  not  so  prone  to  buy 
by  mail. 


THE  MARGIN  OF  SAFETY. 

The  ill-fated  Titanic  had  life  boats  sufficient  to 
accommodate  only  some  800  people.  It  had,  however, 
palm  rooms,  gymnasium  and  swimming  baths  sufficient 
to  provide  for  the  comfort  of  2,000.  There  seems  some- 
thir..:  incongruous  in  this,  for  owing  to  the  calmness  of 
the  sea  all  who  could  be  loaded  into  the  lifeboats  were 
saved.,  A  few  great  rafts  and  the  safety  of  all  would 
have  been  assured.  These  rafts  would  have  proven  their 
value  after  the  much  vaunted  air  tight  chambers  had 
failed  in  the  hour  of  need. 

The  Titanic  is  but  a  case  in  point.  This  tendency 
to  obtain  a  maximum  of  comfort  without  too  great 
thought  of  safety  is  seen  on  every  hand.  The  Titanic, 
it  would  seem,  was  made  safe.  But  the  air  tight  cham- 
bers proved  vulnerable,  and  then  the  boats  were  inade- 
quate.    The  margin  of  safety  was  too  small. 

Architects  declare  that  this  is  so  with  a  number  of 
buildings.  They  will  bear  the  stress  which  is  expected 
of  them,  but  under  an   unusual  strain   the  result   could 
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not  be  guaranteed.  The  fire  chief  of  Montreal  has  stated 
that  there  are  a  number  of  apartment  houses  which  are 
none  too  safe.  Yet  people  still  continue  to  live  in  them. 
They  take  the  risk. 

There  is  too  much  of  this  taking  a  risk  now-a-days. 
The  margin  of  safety  in  ships  and  buildings  is  often  too 
small.  Occasionally  a  railway  bridge  gives  way;  a  rail 
breaks;  the  margin  of  safety  was  too  small. 

Extra  safety,  of  course,  means  extra  cost.  But  the 
additional  expenditure  might  be  saved  elsewhere.  Fewer 
palm  rooms  and  plunge  baths,  and  more  life  boats  would 
seem  both  a  common  sense  and  an  humanitarian  principle. 


TRADE  WITH  WEST  INDIES. 

The  Minister  of  Trade  and  Commerce  has  announce! 
a  trade  agreement  between  Canada  and  the  British  West 
Indies.  The  terms  have  not  yet  been  made  public,  and 
will  not  until  ratified  by  all  the  Governments  and  Legis- 
latures concerned.  The  only  general  statement  made  is 
that  the  agreement  is  of  comprehensive  scope  in  regard 
to  the  freer  exchange  of  nearly  all  the  items  of  exchange 
between  Canada  and  the  West  Indies.  It  is  expected  that 
it  will  come  into  effect  on  January  1,  1913. 

Provision  is  made  for  including  the  Bahamas,  Ber- 
muda, Jamaica  and  British  Honduras  in  the  reciprocal 
trade  arrangement  at  any  time  they  so  desire. 


POINTED  EDITORIALS. 

Handbills  have  one  valuable  purpose  in  life  anyway. 

They  are  mighty  handy  to  start  fires  with. 

•  *     * 

The  white  man  carries  a  heavy  burden.  The  burden 
of  the  retail  dealer,  who  works  from  8  in  the  morning  un- 
til 10  at  night,  is  the  heaviest  of  all. 

«     *     * 

When  hours  of  service  are  too  long,  a  man's  efficiency 

suffers.     And  every  other  part  of  him  too. 

•  *     * 

The  man  who  can  get  the  "extra  margin"  every  time 

is  the  man  who  ends  up  by  getting  coupon  cutters '  cramp. 

•  •     * 

Modern  frenzied  finance  methods  can  be  declined  as 
follows :  I  divide,  thou  dividest,  he  divides,  we  divide — 

they  wait. 

•  •     • 

Selling  plenty  of  garden  tools  nowadays?  If  not,  de- 
pend upon  it  that  the  other  fellow  is  having  a  double 
trade.  Find  out  how  it  is  that  he  has  secured  the  "in- 
side track"  on  you. 

»     «     * 

Shopping  weeks  are  again  coming  into  vogue.  They 
are  good  institutions  if  managed  right,  and  brought  on 

only  at  sufficiently  long  intervals. 

•  •     • 

"The  magic  of  paint"  is  a  good  subject  for  a  force- 
ful talk  tu  customers  who  own  houses.  Give  them  the 
facts  and  figures.     They  have  probably  never  heard  them 

before. 

•  •     • 

Handling  water  heaters?  There  will  be  a  demand  for 
them  as  soon  as  fires  are  allowed  to  go  out  finally  and 

definitely. 

•  •     * 

J.  Pluvius,  Esq.,  seems  "to  have  it  in"  for  the  hard- 
ware dealer  and  the  baseball  player.  The  continuous 
succession  of  showers  that  he  is  arranging  hurts  the  busi- 
ness of  the  one  and  spoils  the  fun  of  the  other. 
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Whippen 
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UNDER  this  heading,  a  story  was  published  in  a  recent 
number  of  the  Saturday  Evening  Post,  which  con- 
tained the  strongest  argument  for  pushing  quality  goods 
which  the  writer  has  encountered  for  some  time. 

Whippen  was  a  clerk  in  a  grocery  store.  He  had 
ideas  of  his  own  and  was  just  chockful  of  confidence. 
He  discovered  one  day,  more  by  accident  than  anything 
else,  that  people  like  to  pay  the  highest  price  for  things 
under  certain  circumstances — that  they  do  not  think  they 
are  getting  the  best  unless  they  pay  the  highest  price. 
This,  he  deieded,  was  a  law  of  human  nature  which  con- 
tained the  promise  of  a  fortune  for  those  who  used  it. 
Whippen  used  it.  He  went  to  New  York  and  bought  a 
share  in  a  candy  business,  taking  upon  himself  the  re- 
sponsibility of  the  sales  end.  He  rented  a  store  on  the 
most  exclusive  street,  fitted  it  up  regardless  of  expense, 
and  put  in  a  stock  of  candy  made  of  the  very  best  ma- 
terial. Before  his  advent,  the  most  expensive  candy  to 
be  obtained  in  the  American  metropolis  was  80  cents  a 
pound.  The  audacity  —  or  shall  we  say  genius?— of 
Whippen  made  it  clear  to  him  that  he  must  not  only 
beat  this  topmost  figure,  but  he  must  beat  it  good.  He 
fixed  his  price  at  $1.50  a  pound  In  doing  so,  he  be- 
lieved that  the  unheard-of  height  of  his  price  would  make 
people  believe  the  candy  to  possess  unheard-of  merit. 

Just  to  make  sure,  he  started  to  advertise,  and  again 
that  shrewd  instinct  of  his  told  him  that  he  must  adver- 
tise extensively  or  not  at  all.  He  signed  advertising 
contracts  for  figures  which  would  have  staggered  a  man 
with  the  least  touch  of  timidity  in  his  nature.  Soon 
the  newspapers  and  weekly  publications  blared  forth 
the  fact  that 

IF  HE  DOESN'T  GIVE  HER  WHIPPEN 'S, 
HE  DOESN'T  GIVE  HER  THE  BEST. 
People  looked  at  the  price  and  were  convinced  in- 
stanter  that  Whippen 's  must  be  the  best.  There  was 
no  getting  away  from  the  proof  in  that  colossal  figure 
of  $1.50  a  pound.  It  was  a  challenge  to  every  young 
man  in  Gotham  with  a  "best  girl"  to  buy  Whippen 's. 

To  make  a  long  story  short,  Whippen  captured  the 
cream  of  the  candy  trade.  He  sold  as  much  as  he  could 
make;  and  could  have  sold  more,  only  again  his 
genius  came  to  the  rescue,  showing  him  that  to  restrict 
the  output  was  to  insure  permanence  to  the  craze. 

This  story  may  seem  exaggerated  and  partaking  more 
of  fiction  than  of  fact.  In  the  opinion  of  the  writer, 
•however,  it  reveals  a  basic  truth.  People  who  can  afford 
the  best,  want  the  best,  and  are  prepared  to  pay  for 
it.  Furthermore,  paying  the  best  price  is  the  surest  way 
that  people  have  of  convincing  themselves  that  they  have 
got  the  best.  When  a  man  buys  an  article  at  a  low 
price,  he  does  so  at  the  dictates  of  necessity,  and  he  sus- 
pects flaws  in  the  goods.  If  he  pays  the  topnotch  figure, 
he  accepts  the  value  of  the  article  absolutely.  He  may 
grumble  at  the  price,  but  he  never  questions  that  he  is 
getting  quality. 

It  should  be  understood,  however,  that  Whippen  sold 
a  candy  which  was  as  good  at  least  as  any  other  on  the 
market.  The  margin  he  demanded  was  possible,  perhaps, 
in  that  line  of  business.  It  would  not  be  possible  in  the 
sale  of  the  necessities  of  life.  A  hardwareman  who  mark- 
ed his  goods  80  per  cent,  higher  than  the  others  in  the 
trade  would  soon  have  the  sheriff  in  charge. 

The  story  demonstrates  two  truths,  however.  The 
first  is  that  it  pays  to  handle  quality  goods.  The  second 
is  that  when  an  article  is  the  best  on  the  market,  it 
is  safer  to  put  the  price  above  the  market  level  than 
to  cut  below. 
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Keeping  a  Hardware  Store  Seasonable 

The  Goods  Which  are  Chiefly  in  Demand  Should  be  Featured  —  The  Dealer 
Should  Always  Keep  up  With  the  Seasons — Samples  of  Good  May  Advertis- 
ing and  Window  Dressing — The  Wisdom  of  Changing  the  Stock  Around. 


The  word  "seasonability"  means  a 
great  deal  to  the  ret  nil  merchant.  It  ex- 
presses one  of  the  real  secrets  of  success 
in  handling  the  sales  end  of  the  business. 

The  bardwareman  who  keeps  step  with 
the  seasons  or  even  gets  a  little  ahead  is 
bound  lo  secure  a  larger  share  of  the 
trade  than  the  man  who  lags  behind. 
The  question  which  the  aggressive  dealer 
asks  himself  is:  "What  lines  should  I 
be  featuring  now,  and  what  goods  will 
be  coming  in  soon?" 

Apply  that  question  to  the  present  and 
the  answer  is  readily  forthcoming.  The 
lines  to  be  featured  now  include  garden 
tools  of  all  kinds,  farm  tools,  wire  fenc- 
ing, seeds,  gas  stoves,  etc.  The  goods 
which  will  be  coming  in  soon  include 
particularly  the  articles  which  will  be 
needed  when  the  first  mid-summer 
warmth  is  felt  and  when  people  start  to 
flit  to  summer  homes;  to  wit:  screen 
doors,  window  screens,  oil  stoves,  camp- 
ing kits,  camping  stoves,  inexpensive 
table  equipment  and  other  goods  of  that 
description. 

Under  ordinary  circumstances,  it 
would  be  a  little  late  to  feature  garden- 


ing tools.  The  weather  has  been  unduly 
cold,  however,  and  only  a  few  of  the 
most  hardy  of  the  spring  crop  of  ama- 
teur gardeners  have  started  to  work. 
This  is  the  last  chance,  however,  for  an 
appeal  to  this  class  of  trade.  In  a  week 
or  two,  Old  Sol  will  have  started  to 
work  in  real  earnest  and  the  dealer  who 
has  not  demonstrated  that  he  handles 
gardening  equipment  will  not  get  his 
full  share  of  the  trade.  Many  progres- 
sive dealers  began  their  garden  tool  cam- 
paign several  weeks  ago  and  they  have 
been  making  sales  ever  since.  They 
may  have  seemed  to  be  "rushing  the 
season''  but  it  has  brought  them  results. 

Featuring  a  seasonable  line  consists 
pretty  largely  of  advertising  it  exten- 
sively and  arranging  window  displays. 
The  dealer  has  two  methods  always  at 
hand  of  catching  the  public  eye  — 
through  the  press  and  through  the  store 
window. 

A  Timely  Effort. 

A  good  sample  of  seasonable  advertis- 
ing is  contributed  by  Stanley  Mills  & 
Co.,  Hamilton.  On  Saturday,  May  11,  a 
six-column   space   was  devoted    to   hard- 


ware lines  now  in  demand  and  the  goods 
which   the  public  will  be  needing  in  the 
very  near  future.     The  headline  of  this 
advertisement  was,  "Here  are  your  sum- 
mer needs  for  home,  lawn  and  garden" 
and  the  introduction   was  as  follows: 
"The   'growing  time'  is  with*  us 
again.     Seemed  long  in  coming  but, 
when   you    think   of   it,   nature   runs 
along  pretty  regularly  and,  whether 
we  think  it  or  not,  she  brings  things 
ON  TIME  for  the  best  interests  of 
humanity.     And   now  that  the  trees 
and   bushes   and   lawns   are   turning 
green — and  the  gardens  are  sending 
forth  their  fresh  new  life,  men  and 
women      everywhere      find      summer 
needs   demanding     their     attention. 
This  is  just  where  the  Stanley  Mills 
Store  fits  right  into  the     order     of 
things,  for  this  is  Hamilton's  head- 
quarters  for  summer   needs  for  the 
home,  indoors  and  out.  Screen  doors, 
window  screens,  paints,  hose,  garden 
tools,  lawn  mowers,  hammocks,  wash- 
ing machines,    refrigerators,    camp- 
ers,  and   cottagers'     supplies   of    all 
kinds  are  specialties  here." 


A  reasonable  window  display  in  the  store  of  Oonnell  Bros.,  Edmonton — Reproduced  by  courtesy  of  Stephens  Paint  News 
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The  different  lines  mentioned  in  detail 
included  garden  tools,  lawn  mowers, 
hammocks,  screen  doors,  wire  cloth, 
paint,  sprinkling  needs,  awninga  and 
flower  bed  fencing. 

The  Coming  Demand. 
It    is    probably  true   that   few    house- 
keepers have  considered  the  necessity  for 
screen  doors  yet,  but  this  advertisement 
contained  a  reference  which  brought  an 
immediate  demand  for  screen  doors  and 
which   can   be  depended  upon   to   effect 
sales  right  along.     It  read  as  follows : 
To  "Swat  That  Fly"  is  all  right 
— if  there  were  nothing  better.    But 
it  *s  a    good   deal  like   "locking  the 
stable  door  after  the  horse  is  stol- 
en. "    The  RIGHT  way  to  fight  the 
fly  IS  TO  KEEP  HIM  OUT  OF  THE 
HOUSE      ALTOGETHER   —  AND 
NOW  IS  THE  TIME  TO  DO  IT ! 

You  can't  hope  to  exterminate  the 
flies — imt  yet.  But  screen  your 
doors  and  windows  completely  NOW 
— then  darken  your  house  on  the 
bright  days — and  you'll  have  little 
or  no  trouble  with  flies  this  summer! 
We  have  everything  you  need  for 
screening — in  fact,  no  other  store  in 
Hamilton  shows  you  such  a  variety 
at  such  low  prices  (complete  with 
hinges,  etc.),  as  we  have  here  for 
you  NOW — ready  to  go  ahead  of  all 
the  flies. 

The  above  cuts  illustrate  some  of 
the  splendid  designs  we  have  for  you 
to  choose  from  in  Screen  Doors. 
Made  of  thoroughly  seasoned  wood,  ' 
securely  fastened,  and  only  the  best 
grade  of  tine  mesh,  rust-proof  ena- 
amelled  wire  cloth  is  used.  The  sol- 
id panel  doors  are,  of  course  the  best 
to  buy — their  construction  elimin- 
ates almost  entirely  the  possibility 
of  troublesome  warping — and  they 
are  "filled"  with  varinsh  to  with- 
stand rough  weather. 

Window  Displays. 

A  great  many  dealers  do  not  always 
use  theif  window  space  for  the  display 
of  seasonable  goods.  In  the  first  place, 
they  do  not  change  the  trims  as  often 
as  they  should  and  in  the  second  place, 
they  regard  some  lines  as  unsuitable  for 
window  displays.  When  the  time  rolls 
around  for  these  goods  to  sell  briskly, 
some  less  seasonable  and  consequently 
less  salable  line  is  found  in  the  window. 

It  is  not  putting  it  too  strongly  to 
state  that  there  is  not  a  single  article  in 
the  store  which  cannot  he  used  profit' 
ably  in  a  window  trim.  "I  can  use 
anything  in  the  store  for  window  trim- 
ming," once  confidently  stated  a  clever 
designer  of  hardware  displays.  "Just 
give  me  a  few  rolls  of  cordage  or  some 
lengths  of  conductor  pipe  and  I'll  make 
something    worth    while." 


It  is  probably  true  that  a  good  many 
dealers  would  not  concede  possibilities 
in  household  goods  for  effective  display. 
Consider  the  broom — It  is  a  mighty  in- 
strument in  the  household,  but  it  is  an 
every-day  sort  of  an  instrument  and  the 
window  dresser,  who  was  asked  to  con- 
struct a  display  with  a  bunch  of  brooms 
as  the  central  attraction,  might  be  in- 
clined to  give  it  up  in  despair.  However, 
there  are  great  possibilities  in  the 
broom,  as  witness  the  clever  display 
shown  a  few  weeks  ago  in  the  hardware 
store  of  Connell  Bros.,  Edmonton.  Ar- 
ranged on  a  semi-circular  support,  the 
brooms  formed  a  rainbow,  holding  forth 
the  promise  of  a  clean  household  to  all 
who  purchased. 

Spring  and  early  summer  are  the 
housecleaning  and  moving  seasons,  so 
that  there  is  a  constant  demand  for 
brooms,  dusters,  and  scrub  brushes.  Fur- 
thermore, spring  is  the  season  of  mud ; 
and  the  need  for  feet  scrapers  and  door 
mats  is  always  particularly  felt.  Con- 
sidering everything  then,  this  highly  ef- 
fective display  was  eminently  seasonable. 
After  the  good  results  obtained  in  this 
instance  with  brooms,  who  will  be  hardy- 
enough  to  declare  that  there  are  certain 
goods  which  can  baffle  the  most  ingeni- 
ous of  window  dressers? 

How  Not  to  Do  It. 

The  writer  has  seen  within  the  last 
week,  a  window  which  contained  skates 
and  one  which  contained  mitts  and 
gloves.  These  can  be  accepted  as 
samples  of  how  not  to  do  it. 

The  interior  of  the  store  should  be 
kepi  seasonable.  The  goods  most  in  de- 
mand should  be  placed  where  they  will 
greet  the  eye  of  the  customer.  A  man 
is  not  interested  in  sleigh  bells  in  May 
and  he  will  not  be  interested  in  the  store 
where  he  sees  sleigh  bells.  He  wants  to. 
see  the  goods  that  meet  his  present 
needs. 

Changing   Interior  Arrangement. 

This  point  was  clearly  demonstrated 
by  E.  J.  Hofford,  of  the  Glidden  Varnish 
Co.,  in  the  course  of  a  recent  letter  to 
Hardware  and  Metal.  To  elucidate  the 
matter,  Ave  take  the  liberty  of  quoting  a 
part  of  Mr.  Hofford 's  remarks: 

"Placing  the  seasonable  article  to  the 
front  should  bring  people  into  the  store 
and  most  people  who  enter  a  store  buy 
more  than  one  article.  The  live  dealer 
no!  only  knows  when  to  place  baseball 
bats  where  the  boys  can  see  them,  but  he 
knows  how  to  make  the  boys  see  them 
and  shows  them  to  the  best  advantage. 
The  progressive  dealer  continually  shifts 
as  much  of  his  stock  as  he  can.  He 
keeps  his  store  going  through  a  contin- 
uous change.  His  old  stock,  dusted  off 
and  neatly  arranged  in  a  new  place  with 
the  addition  of  a  couple  of  display  cards, 
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looks  like  a  new  stock.  His  store  looks 
fresh  and  is  fresh  because  he  sells  all 
his  old  goods.  The  whole  business  has 
an  air  of  success  and  is  a  success.  His 
entire  stock  is  made  up  of  bright,  clean, 
new,  well-advertised  salable  goods.  His 
customers  like  to  buy  at  the  store.  He 
is  pushing  to  the  front  and  in  a  short 
time  he  has  the  popular  store  of  the 
town." 


Mail  Order  House 
in  Competition 


Prince  Albert,  Sask. 
Editor,  Hardware  and  Metal.  —  We 
have  from  time  to  time  noticed  the 
ways  and  means  adopted  by  others  to 
overcome  the  department  store  business. 
The  following  is  the  way  we  -generally 
fight  them  in  the  West.  If  the  same 
method  were  followed  in  the  east,  we 
would  very  soon  have  the  goods  we  sell 
protected.  The  first  question  we  ask  a 
traveller  when  he  calls  is,  "Does  your 
firm  sell  to  th'e  department  store  peo- 
ple?" If  the  answer  is  "No,"  we  deal 
with  him.  If  it  is  "yes,"  we  bid  him 
good  day.  We  have  adopted  this 
method  for  the  past  three  years,  and 
have  cut  out  all  lines  handled  bv  the 
department  houses,  including  some  lines 
we  used  to  sell.  We  are  now  never 
asked  for  these  goods  and  have  not  lost 
any  sales  as  we  handle  other  lines  just 
as  good.  Get  together,  you  eastern 
men,  and  cut  out  the  goods  that  are 
sold  in  this  way. 

Hardwareman. 


Manufacturers  of  Joist  Hangers. 

Kent,  Garvin  &  Co.,  Hamilton,  Ont. — 
"Will  you  kindly  advise  us  what  firms 
manufacture  joist  hangers." 

Lane  Bros.,  Poughkeepsie,  N.  Y. ;  Du- 
plex Hanger  Co.,  Cleveland,  0. ;  Taylor- 
Forbes  &  Co.,  Guelph. 

Pinko  and  Brasso  Polishes  and  Cleaners. 

W.  F.  Mickus,  Preston,  Ont.— "Where 
can  I  procure  "Pinko"  for  cleaning 
brass  buttons,  and  "Blanko,"  for  clean- 
ing white  military  belts?" 

Joseph  Pickerling  &  Sons,  Ltd.,  Shef- 
lield,  Kng..  manufacture  Blanko.  Can 
any  reader  supply  information  about 
"Pinko?" 

Iron  Fencing. 

The  Morgan  Hardware  Co.,  Norwich, 
Ont.— "Kindly  give  us  the  names  of 
makers  of  iron  fence  to  put  around 
dwellings. ' ' 

Canada  Foundry  Co.,  Toronto;  Den- 
nis Wire   and   Iron   Co.,  London. 


Saturday  Savings  Ads.  Become  General 

This  Form  of  Advertising  is  Now  Being  Adopted  by  Many  Hardware  Deal- 
ers—It Originated  11  Years  Ago  With  the  Russill  Hardware  Co.,  Toronto- 
Some  of  the  Advantages  of  This  Method— Direct    Results    Can    be    Traced. 


There  has  been  a  marked  tendency  of 
late  years  among  hardwaremen  to 
adopt  the  "Saturday  Savings"  idea  in 
handling  their  advertising.  The  first 
hardware  firm  to  take  up  this  method  of 
appealing  to  the  public  was  the  Russill 
Hardware  Co.,  of  Toronto.  With  them 
it  proved  so  successful  that  other  firms 
are  now  following  it  and  are  meeting 
with  a  considerable  measure  of  success 
in  most  cases. 

The  idea  originated  with  Mr.  Russill 
himself  about  11  years  ago.  He  found 
at  that  time  that  the  departmental 
stores  were  making  big  headway  through 
the  agency  0f  well  illustrated  advertise- 
ments, particularly  in  dry  goods  and 
groceries.  The  value  of  illustrations 
appealed  to  Mr.  Russill,  and  he  decided 
that  they  could  be  used  in  the  hardware 
business  as  well.  He  then  planned  out 
the  first  "Saturday  Savings"  advertise- 
ment, using  it  in  the  Toronto  dailies.  It 
was  an  instantaneous  success  and  has 
been  kept  up  ever  since.  There  can  be 
no  doubt  of  the  success  of  a  method 
which  has  survived  for  eleven  years. 

Mr.  Russill  has  been  gradually  en- 
larging his  space  during  that  time.  He 
now  uses  four-column  space  the  full 
length  of  the  page  in  four  daily  papers 
every  Friday.  ,  The  space  is  divided  off 
into  small  panels,  each  panel  being  de- 
voted to  one  article  and  an  illustration. 
The  descriptions  are  brief  and  concise 
and  prices  are  always  clearly  marked. 
The  heading  across  the  top  is  invariably 
the  same— "Saturday  Savings." 
The  Price    Problem. 

The  plan  followed  is  to  shade  prices 
in  some  lines.  For  instance,  if  an  ar- 
ticle is  sold  ordinarily  at  65  cents,  it 
may  be  listed  among-  the  Saturday  bar- 
gains at  59  cents.  This  price  holds 
good  for  the  one  day  only. 

Mr.  Russill  states  that  this  advertis- 
ing shows  direct  results  so  markedly 
that  they  have  never  questioned  its 
value.  The  lines  advertised  sell  heavily 
each  Saturday  and,  what  is  more  satis- 
factory still,  for  several  davs  after- 
wards. 

Other  Firms  Follow. 

The  plan  has  been  adopted  by  other 
dealers  until  to-day,  nearly  every  city 
and  town  has  one  hardwareman  advertis- 
ing "Saturday  Savings."  Among  those 
to  take  up  the  idea  are  some  of  the 
best  hardware  dealers  in  Canada. 
Whole  Trade  Benefits. 

All  who  have  been  approached  on  the 
subject  have  expressed  themselves  as 
satisfied  with  results.      "It  benefits  not 


SATURDAY  SAVINGS  AT 
PURDOM'S  HARDWARE 

STORE    OPEN    SATUROAV    TILL    10    P.    M. 
PROMPX  ATTENTION  TO  MAIL  ANO   P  HONE  ORDERS. 

Sole  A&ents  for  Chi-Namel.    Sole  Agents  for  High-Standard  Paint 


Another  Chance.         Shirt  Waist1  Iron* 


Poultry  Wire. 


prepared    for    It 
....    or    high-grade 
— ,  M.90  ana  WW  r— 
K»nl-KIog  Sprayer. 


THJ  PURDOM  HARDWARE  CO. 

124  DUNDAS  123  CARLING  STREETS.        PHONES  28002801. 


A  good  advertisement  of  Saturday  Sav- 
ings by  the  Purdom  Hardware, 
London. 

only  ourselves  but  the  other  hardware 
dealers  in  town,"  said  one  man.  "I 
kpow  for  a  fact  that  the  other  |  dealers 
find  their  sales  increase  in  goods  which 
we  advertise.  You  see,  people  notice 
the  advertisement  and  are  reminded  of 
some  article  they  need.  They  may  not 
be  in  the  vicinity  of  our  store  on  Satur- 
day, and  so  they  drop  into  the  nearest 
hardware  store.  We  don't  begrudge  our 
competitors  what  they  get  out  of  it,  for 
we  benefit  the  most  ourselves." 

A  dealer  in  a  Western  Ontario  town, 
who  has  followed  the  plan  for  a  couple 
of  years  now  holds  two  savings  sales 
each  week,  on  Wednesdays  and  Satur- 
days. He  advertises  them  in  the  same 
way  and  finds  that  his  business  on  both 
days  is  heavy.  "The  advantage  of  this 
system,"  he  explains,  "is  that  the  two 
sales  keep  business  running  along  all 
week.  Trade  keeps  up  until  Friday  on 
the  impetus  given  by  our  advertising  for 
Wednesday's  sale  and  the  effect  of  our 
Saturday  savings  announcement  keeps 
business  on  the  move  on  Monday  and 
Tuesday  as  well." 

One  of  the  chief  advantages  of  the 
system  is  that  it  constitutes  a  direct 
appeal  to  the  farm  trade.  The  farmer 
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does  all  his  shopping  in  the  market 
town  on  Saturdays  and  it  is  not  often 
that  he  fails  to  visit  a  hardware  store. 
When  the  announcement  of  "Saturday 
savings"  at  a  certain  hardware  store 
appears  in  the  weekly  editions  of  the 
newspapers,  he  gives  his  attention  forth- 
with. The  farmer  is  a  close  buyer  and 
that  word  "savings"  has  a  great  at- 
traction for  him. 

"We  have  a  much  larger  farm  trade 
now  since  we  have  started  advertising- 
Saturday  sales,"  declares  a  hardware 
dealer  in  an  Ontario  city  which  |boasts  a 
large  market.  "That  is  where  the  real 
value  of  the  idea  comes  in.  Can  we 
trace  direct  results?  Oh,  no  doubt 
about  that.  The  ad.  brings  the  farmers 
to  the  store." 

Moving  Slow  Sellers. 

Another  advantage  which  the  method 
offers  is  the  opportunity  to  move  slow 
sellers.  No  matter  how  careful  and 
discriminating  a  dealer  may  be  in  his 
buying  and  how  progressive  he  may  be 
in  his  sales  methods,  he  is  sure  to  get 
a  certain  number  of  "stickers"  on  his 
hands.  When  a  certain  line  is  not  sell- 
ing, the  dealer  must  take  some  steps  to 
get  the  goods  off  his  hands  before  they 
become  shopworn  and  depreciate  in 
value.  What  better  way  to  work  them 
off  than  to  include  them  in  the  list  of 
Saturday  savings? 

This  is  done  by  a  number  of  dealers 
and  they  find  it  reasonably  effective. 
There  is  always  a  certain  demand  for 
the  "stickers"  as  well  as  the  more 
seasonable  articles  on  the  list  and  in 
time  the  line  can  be  cleared  out. 
It  is  Good  Advertising. 

Speaking  from  an  advertising  stand- 
point, it  is  "good  stuff."  The  idea  com- 
pels attention.  The  use  of  illustra- 
tions, the  distinct  marking*  of  prices 
and  the  brief  descriptions  of  each  ar- 
ticle, are  all  salesmaking  factors  of 
rare  potency. 

The  one  contestable  point  is  with  ref- 
erence to  the  price  inducements.  Many 
merchants  stick  rigidly  to  the  principle 
that  it  does  not  pay  to  cut  prices  even 
where  the  reduction  is  purely  nominal. 
The  objection  they  raise  is  that,  when  a 
cut  price  has  once  been  offered,  it  is  dif- 
ficult to  secure  the  regular  price  after- 
ward. This  objection  is  met  by  advo- 
cates of  the  system  with  the  statement 
that,  inasmuch  as  the  special  prices  are 
clearly  marked  for  the  one  day  only, 
people  understand  that  they  cannot  ex- 
pect th'e  same  inducements  on  other 
days. 


A  Word  for  the  Early  Closing  Movement 

Why  Should  Dealers  Work  Twelve  or  Thirteen  Hours  a  Day? — A  Case  Where 
Big  Hardware  Store  Closed  on  Saturady  Evenings  and  Did  Not  Lose  a  Dollar  in 
Trade — Concerted  Action  Seems  to  be  the  Remedy  for  the  Situation — The  Pres- 
ent is  the  Time. 


Now  that  the  early  summer  season  has 
arrived,  the  question  of  early  closing  be- 
comes one  of  foremost  interest.  No  man 
likes  to  spend  the  summer  evenings  in  a 
close  store  if  he  can  help  it. 

The  trouble  with  the  retail  dealer  is 
that  he  fears  he  can't  help  it.  "If  I 
close  early,  I'll  lose  trade,"  is  the  bogie 
which  chains  him  to  his  counter  from  8 
in  the  morning  until  10  at  night.  Sym- 
pathy is  always  extended  to  the  heathen 
slave;  but  what  slavery  is  more  abject 
than  that  of  the  merchant  who  spends 
twelve  or  thirteen  hours  a  day  behind  the 
counter  or  at  his  ledger? 

It  is  recognized  that  every  man  needs 
a  certain  time  each  day  for  recreation 
and  ease.  The  heavy-eyed  merchant, 
locking'  up  shop  at  10  o'clock  at  night, 
does  not  dispute  the  fact  that  he  is  work- 
ing too  hard  and  too  long.  He  feels  it 
in  every  aching  bone.  But  he  has  be- 
come obsessed  with  the  notion  that  his 
business  depends  upon  it.  If  he  were  to 
close  up  at  6  or  7  p.m.  people  would 
have  to  go  somewhere  else  for  their 
goods,  would  "get  the  habit"  of  going 

p r"i,P,.p  P]se_  hjs  business  would  go  all 

to  pieces,  and  so  on. 

Tf  it  were  not  for  the  fact  that  in 
many  localities  the  dealers  have  gone  to- 
gether and  decided  on  a  mutual  basis  of 
early  closing,  it  is  doubtful  if  the  move- 
ment would  ever  have  made  much  head- 
way. In  some  cases,  however,  courage- 
ous individuals  have  closed  down,  allow- 
ing their  competitors  to  do  as  they  saw 
fit.    They  have  never  suffered  by  it. 

Here  is  an  instance  to  prove  it.  The 
facts  have  appeared  before  in  Hardware 
and  Metal,  but  they  will  bear  repetition. 
The  proprietors  of  one  of  the  largest 
hardware  stores  in  one  of  the  largest 
cities  in  Ontario  came  to  the  conclusion 
t^flt  they  should  not  keep  open  after  6 
o'clock  on  Saturday  nights.  Saturday 
nights,  please  note.  They  had  adonted 
the  earlv  closing  plan  for  ordinary  week 
niqrhts  lonsf  before. 

It  takes  considerable  courage  to  close 
a  store  up  all  Saturday  evening.  When 
stores  on  every  hand  are  lighted  up  and 
crowded  with  Saturday  night  shoppers, 
the  one  lone  store  with  doors  lnrk»d 
looks  distinctly  "out  of  it."  When  the 
firm  in  question  went  into  the  figures  as 
to  their  trade,  they  were  considerably 
shaken  in  their  resolution.  The  Satur- 
day evening  trade,  they  found,  account- 
ed for  a  very  large  percentage  of  their 


total  business.  However,  they  had  the 
courage  of  their  convictions  and  decided 
to  risk  losing  that  percentage.  The  store 
was  closed  at  6  p.m.  every  Saturday. 

They  never  lost  by  it.  Business  just 
sort  of  readjusted  itself  and  then  jogged 
along  in  the  same  old  profit-making  way. 
Sales  during  Saturdays  increased  and  the 
Monday  trade  doubled.  In  other  words, 
the  people  who  had  been  accustomed  to 
doing  their  hardware  shopping  on  Satur- 
day evenings,  either  got  clown  town  be- 
fore closing  time  or  left  it  until  Monday. 
The  store  did  as  big  a  business  as  ever 
and  had  the  trade  more  evenly  distribut- 
ed. 

Tt  simmers  down  to  a  case  of  having 
the  nerve  to  "take  the  plunge."  The 
public  are  dominated  largely  by  habit. 
People  may  have  the  habit  of  leaving 
their  shopping  until  the  evenings,  but,  if 
the  merchants  decided  to  emancipate 
themselves  from  the  slavery  which  late 
closing     entails,     shopping     before     six 


TO  CLOSE  EARLY. 

St.  John,  N.B.,  May  14.— Lo- 
cal hardware  dealers  with  the 
exception  of  about  three  or  four 
are  much  concerned  in  the  mat- 
ter of  early  closing,  which  is 
once  again  agitating  store-keep- 
ers in  this  city.  A  meeting  of 
those  interested  in  the  move- 
ment was  held  this  week,  and 
those  who  are  promoting  the 
earlv  closing  scheme,  expressed 
themselves  in  optimistic  strain 
that  during  the  coming  summer 
all  shops  would  be  closed  at  7 
p.m.  except  drug  stores,  barber 
stores,  liquor  stores,  and  small 
"corner  groceries,"  such  as  are 
kept  by  widows,  etc.  At  the  last 
session  of  the  local  legislature, 
an  amendment  was  passed  upon 
the  early  closing  by-law  which 
last  year  was  declared  ultra 
vires  by  the  police  magistrate 
here,  and  it  ;s  though!  thai 
there  will  be  a  more  thorough 
understanding,  and  a  more  ap- 
preciative trend  of  sympathy 
with  the  early  closing  movement 
in  St.  John.  Probably  eight  or 
ten  hardware  and  stove  dealers 
are    affected    bv    the    by-law. 


o'clock  would  become  the  general  habit 
in  no  time.  Shoppers  adjust  themselves 
to  circumstances. 

Some  Headway  Made. 

The  early  closing  movement  is  making- 
some  headway,  but  it  is  not  growing  as 
rapidly  as  it  should.  In  the  large  cities, 
a  majority  of  the  stores  still  remain 
open.  You  can  buy  most,  anything  you 
want  in  Toronto  at  11  o'clock  at  night. 
In  the  smaller  towns,  the  drudgery  of  a 
merchant's  life  frequently  entails  at- 
tendance at  the  store  for  the  better  pare 
of  each  evening. 

The  remedy  seems  to  lie  in  concerted 
action.  The  merchants  in  one  place,  or 
section  of  a  city,  engaged  in  the  same 
line  of  trade,  should  get  together  and 
mutually  agree  to  close  at  a  certain  hour. 
For  instance,  if  the  hardware  dealers 
were  to  agree  that  they  would  close  at 
7  o  'clock,  none  would  suffer,  for  the  pub- 
lic would  be  compelled  to  make  their 
hardware  purchases  before  that  hour. 

There  is  probably  not  one  retailer  who 
would  not  gladly  accept  the  chance  of 
shortening  his  hours,  if  he  could  do  so 
without  hurting  his  trade.  Complete 
surrender  to  business,  to  the  exclusion 
of  all  rest  and  recreation  is  not  a  pleas- 
ant existence.  Concerted  action,  result- 
ing in  a  general  closing  hour,  offers  a 
chance  to  shorten  the  hours  without  in- 
juring trade  in  any  way.  Why  not  try 
it? 

The  present  is  an  opportune  time  for 
action.  Pretty  soon  the  evenings  will 
grow  long  and  warm.  Outdoors  will 
have  an  irresistible  attraction.  Are  you 
going  to  spend  your  evenings  at  the  store 
when  an  avenue  of  escape  is  open  ? 


HOLDING       "SHOPPING      WEEK." 

Ottawa,  Ont. — A  shopping  week  is  to 
be  held  here  and  all  stores  are  joining 
in  the  preparations  with  vim.  Stores 
are  being  decorated,  special  window  dis- 
plays are  being  planned  and  general  pre- 
parations are  being  made  to  do  a  big 
business  during  the  week. 

An  effort  is  being  made  to  attract 
out-of-town  buyers  and,  with  this  pur- 
pose in  view,  a  number  of  stores  are  of- 
fering to  refund  fares.  Mulhall  Hardware 
Ltd.,  are  making  this  offer  in  their  four 
stores. 
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Complete  Course  in  Sheet  Metal  Work 


Prob.  10,  plate  19,  shows  a  method  of 
getting-  the  pattern  for  a  square  pyra- 
mid. Fig.  1  shows  the  plan,  Fig.  2  the 
elevation,  Fig.  3  a  diagonal  elevation, 
and  Fig.  4  the  pattern. 

First  draw  the  outline  A  B  C  D,  of 
Fig.  1,  which  represents  the  size  and 
shape  of  the  pyramid  at  the  bottom. 
Then  draw  the  diagonal  lines  into  the 
center  0.  These  lines  are  the  hips  or 
corners. 

Then  erect  the  elevation  Fig.  2,  mak- 
ing the  line  R  P  the  desired  height. 

Then  erect  the  diagonal  elevation  Fig. 
3,  in  which  the  height  F  V  equals  the 
height  R  P  of  Fig.  2,  and  the  base  line 
U  V  W  equals  one  of  the  diagonal  lines 
on  Fig.  1  as  B  0  C. 

Then  a  line  drawn  from  F  to  U  or  F 
to  W,  gives  the  true  length  of  the  hips. 


By    L.    W     KOSER 

Place  the  point  of  the  dividers  at  F 
and  the  lead  at  either  U  or  W,  and  at 
any  convenient  centre,  as  G  describe 
the  arc  N  M. 

Now  place  one  point  of  the  dividers 
at  A,  and  the  other  at  B.  Fig.  1  and 
transfer  this  space  to  the  arc  N  M. 
Transfer  each  of  the  other  spaces  of 
Fig.  1  to  the  arc  N  M,  as  shown  by  1, 
2,  3,  4,  and  5. 

Draw  a  straight  line  from  1  to  2, 
2  to  3,  etc.,  as  shown.  Then  draw 
lines  into  the  centre  G,  and  bend  the 
pattern    on   these    lines. 

Allow  for  lap  or  fold,  the  size  of 
which  varies  according  to  the  size  of 
the  article  wanted. 

Prob.  11  represents  a  triangular  or 
three-sided   pyramid,    and    is    developed 


in  practically  the  same  manner  as  prob. 
10. 

First  draw  the  outline  A  B  C,  of 
Fig.  1.  Then  find  the  centre  and  draw 
the  lines  into  same  as  shown  by  A  0, 
B  0,  and  C  0.     (See  prob.  12.) 

What  we  want  to  get  now  is  the  true 
length  of  the  hips,  so  we  draw  the  lines 
S  U  of  Fig.  2,  making  it  equal  in  length 
to  any  one  of  the  hip  lines  as  A  C. 

Then  we  erect  the  vertical  line  S  R, 
making   it   any   height   desired. 

Then  a  line  drawn  from  R  to  U  gives 
the  desired  length  of  the  hip. 

Set  the  compass  to  this  space  and 
with  either  R  or  G  as  a  centre  describe 
the  arc  N  M,  and  lay  off  on  this  the 
sides  of  the  triangle.  The  total  dis- 
tance around  any  straight-sided  figure 
is  called  its  "herimeter. " 
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"Shopping  Week"  is  Being  Held  at  Ottawa — Western  Firm  Hold  a  Recep- 
tion for  Mechanics — Hot-Point  Day — A  Strong  Case  Made  Out  in  Advertise- 
ment of   "Life  Preservers"   Sold  in  Hardware  Stores. 


MAKING  STRONG  CASE. 
Moose  Jaw. — Under  the  heading 
"Three  Life  Preservers,"  the  A.  E.  Mc- 
Kenzie  Co.,  are  advertising  water  filt- 
ers, refrigerators  and  gas  ranges.  They 
say  in  part: 

"What  we  eat  and  what  we  drink 
sustains  our  lives.  But  hygienic 
methods  of  preparing  our  food,  as 
well  as  preserving  it  in  a  sanitary 
way  while  in  process  is  an  easy 
ninety-nine  per  cent,  of  life  preserva- 
tion." 

"We  have  the  exclusive  right  to 
sell  in  Moose  Jaw  three  of  the  most 
scientifically  constructed  food-pre- 
paring and  food-preserving  mechan- 
isms known  to  the  20th  century.  We 
mean  this  for  a  strong  statement 
and  are  prepared  to  prove  it.  Call 
and  see  them  ai-d  be  convinced  by 
your  own  senses." 

The  advertisement  takes  up  two 
columns  the  full  length  of  the  paper 
with  forceful  copy  relating  to  the  three 
articles.  Tn  regard  to  the  refrigerator, 
they  quote  the  medical  health  officers  of 
a  number  of  Western  cities,  to  show  the 
sanitary  qualities  of  the  same. 

HOT-POINT  DAY. 
Fredericton,  N.  B. — James  S.  Neill 
&  Sons,  Ltd.,  one  day  this  week  observ- 
ed what  they  termed  a  "Hot-Point 
Day.*'  and  the  results  which  they  ob- 
tained were  quite  satisfactory,  owing 
largely  to  the  originality  of  the  idea, 
and  the  advantages  offered.  Their  cus- 
tomers were  advised  that  on  that  day 
"a  rave  opportunity  would  be  given 
them,  which  they  certainly  could  not 
afford  to  miss.  On  Hot-Point  Day  there 
would  be  sold  at  exactly  half-price,  a 
three-pound  hot-point  electric  flat-iron. 
[ts  cost  would  ordinarly  be  $6.00,  but 
on  that  day  alone  the  reduced  cost 
would  be  $3.00." 

HELD  RECEPTION  FOR 
MECHANICS. 
Vancouver,  P>.  ('. — The  importance  of 
featuring  tools  is  recognized  by  Kydd 
Bros.,  hardware  dealers,  as  evidenced 
by  the  special  efforts  they  have  been 
making  in  this  branch  of  the  hardware 
business.  The  mechanic  is  always  keen- 
ly interested  in  a  good  tool  and  not liintr 
interests   him   more   than   a    display   of 


tools  or  a  chance  to  inspect  an  assort- 
ment. Realizing  this,  Kydd  Bros,  held 
a  special  reception  for  mechanics  from 
7  to  10  p.m.  last  Saturday  evening,  the 
feature  of  the  evening  being  a  demon- 
stration of  a  number  of  the  latest  tools. 
Expert  representatives  were  secured 
from  various  manufacturing  firms  to 
give  a  demonstration  of  their  products 
and  the  time  was  pretty  well  occupied 
in  this  way.  Five  experts  were  in  at- 
tendance. 

A  large  stock  had  been  placed  on 
display,  the  lines  shown  including  stone- 
cutters' mallets,  mitre  saws,  chisels,  log- 
gers' striking  hammers,  stonemasons' 
hammers,  bricklayers'  levels  and  trow- 
els, blacksmiths'  driving  hammers,  rivet- 
ing hammers,  one-man  crosscut  saws,  as 
well  as  carpenters'  and  machinists' 
tools  and  all  varieties  of  builders'  hard- 
ware. 

There  was  a  large  attendance,  the 
store  being  filled  with  men,  not  only 
between  the  hours  set  for  the  reception, 
but  at  all  other  times  of  the  day  as  well. 
It  is  understood  that  the  sales  were 
eminently  satisfactory. 

Kydd  Bros,  are  moving  into  a  new 
store  shortly,  and  by  holding  the  recep- 
tion they  were  "killing  two  birds  with 
one  stone."  Not  only  did  they  arouse 
a  big  interest  in  the  tool  question,  but 
they  reduced  their  stock  in  preparation 
for  their  removal. 

WELL-ATTENDED  DEMONSTRA- 

TIONS. 

Seaforth,  Out.— The  Seaforth  hard- 
ware stores  have  been  making  business 
hum  this  week.  On  Tuesday  and  Wed- 
nesday, G.  A.  Sills  had  a  demonstrator 
to  prove  the  great  merits  of  varnishes 
and  stains. 

Henry  Edge  also  made  a  stir  in  the 
hardware  world.  He  had  his  opening 
days  on  Wednesday  and  Thursday  and 
had  experts  in  attendance  demonstrat- 
ing the  merits  and  advantages  of  his 
stoves.  This  was  done  in  a  very  prac- 
tical way  and  visitors  were  furnished 
with  refreshments  prepared  on  some 
of  the  stoves  and  ranges  on  sale.  The 
visitors  were  also  regaled  by  pianola 
music. 

Both  stores  had  many  visitors  to  see 
the  special  disDlays. 
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OTTAWA   SHOPPING   WEEK. 

Ottawa,  Monday,  May  13. — Five  hun- 
dred and  twenty-five  excursionists  on 
the  New  York  and  Ottawa  line  arrived 
in  the  city  a  little  after  ten  o'clock 
this  morning — the  first  arrivals  to  take 
advantage  of  the  bargains  offered  and 
also  the  refund  of  return  railway  fares 
by  the  local  merchants  during  shopping 
week. 

The  visitors  came  from  as  far  south 
as  Cornwall,  and  at  Black  River,  Har- 
rison, Northfield,  Newington,  Finch, 
Berwick,  Crysler  and  all  the  stations, 
in  fact,  between  there  and  Central  sta- 
tion, passengers  boarded  the  special 
train. 

There  are  a  good  many  other  excur- 
sions, both  by  boat  and  rail  from  all 
points  in  the  Ottawa  Valley. 

Women  alone  did  not  make  up  the 
entire  number  of  passengers.  There 
were  nearly  as  many  men  aboard  as 
there  were  women.  Quite  a  few  child- 
ren accompanied  their  parents  and  in 
their  midst    appeared   one   clergyman. 

One  excursionist  explained  the  large 
number  of  men  in  this  way: 

' '  Well,  you  see,  it  was  a  good  chance 
to  get  a  holiday  in  the  city,  so  when 
our  wives  wanted  to  come  we  came 
along  with  them  and  while  they  are 
done  their  shopping  we  will  take  in 
the  sights." 

The  shoppers  will  find  the  stores 
tastilly  decorated  and  genuine  bargains 
displayed.  They  will  no  doubt  go  home 
with  their  suitcases,  valises,  etc.,  fill- 
ed to  overflowing  with  bargains  and 
goods    that   will   make   them    happv. 

A  New  Store. 
Calgary,  Alta.  —  A.  McBride  &  Co. 
have  moved  into  their  new  store  at 
Tenth  avenue  and  Third  street  east.  The 
building  is  three  storeys  in  height  and 
plans  are  already  being  laid  to  put  on 
three  more  storeys.  T.t  has  a  frontage 
of  50  feet  and  runs  back  120  feet.  When 
completed,  the  cost  of  the  building  will 
be  $75,000.  It  is  built  entirely  of  con- 
crete, floors  and  all. 

BRASS  WORKS  MOVED. 

The  Hamilton  Brass  Manufacturing 
Co.,  Hamilton,  are  removing  to  21  Wal- 
nut street. 


Current  News  of  Hardware  Trade 


To   Close   Early. 

Hespeler,  Ont. — The  merchants  have 
again  decided  to  close  their  places  of 
business  for  half  a  day  during  June, 
July  and  August,  but  this  year  will 
close  on  Wednesday  afternoons  instead 
of  Thursday  as  formerly. 

Earl  Construction  Co. 

Athens,  Ont. — The  business  of  W.  F. 
Earl  is  being  continued  under  the  name 
of  the  Earl  Construction  Co.  The  new 
company  will  manufacture  Earl  acety- 
lene generators,  odorless  sanitary  closets 
and  cither  lines  and  will  also  continue 
in  the  retail  hardware  and  plumbing 
business. 

Found  Business   Brisk. 

W.  S.  Fisher  of  Emerson  &  Fisher, 
St.  John,  N.B.,  and  of  the  Enterprise 
Foundry  Co.,  Sackville,  N.B.,  has  re- 
turned from  a  business  trip  through  the 
West.  He  reports  th'at  he  found  con- 
ditions exceptionally  brisk  wherever  he 
went.  Mr.  Fisher  stopped  off  at  Toron- 
to on  his  way  east  again  and  was  a 
welcome  visitor  at  the  office  of  Hard- 
ware and  Metal. 

Touring  Canada. 

W.  Vernon  Mitchell,  representing 
James  Cartland  &  Son,  Limited,  Bradd 
Foundries,  Birmingham,  is  again  in 
Canada  calling  upon  customers  of  his 
firm  and  exhibiting  a  particularly  full 
range  in  the  furnishing  art  metal  and 
general  builders'  hardware.  Mr.  Mitchell 
intends  going  right  through  to  the 
Pacific  Coast.  Many  friends  in  Canada 
will  be  pleased  to  see  him  there  again. 
Rutledge-Chapman. 

Th'e  marriage  was  solemnized  at  Lon- 
don, Ont.,  on  Thursday,  May  9,  of 
Laura  Eloise  Chapman,  daughter  of 
John  H.  Chapman,  to  Gordon  Rutledge, 
of  Montreal,  eastern  editor  of  Hardware 
and  Metal.  Mr.  and  Mrs.  Rutledge  left 
for  a  honeymoon  trip  to  New  York. 

Mr.     Rutledge    is  well     known  to  the 
hardware   trade   through   h'is    connection 
with     this  paper   and  many  friends  will 
extend  heartiest  congratulations. 
Improving  Stores. 

Gull  Lake,  Sask. — Hutchinson  's  hard- 
ware store  is  being  improved  by  the  in- 
stallation of  a  complete  metallic  front- 
ing. Busse  Bros.,  hardware  and  imp'e- 
ment  dealers,  are  also  improving  their 
store  premises 

VV  4llaceburg,  Ont. — Munroe  &  Zavitz 
are  having  a  new  front  built  to  their 
hardware  establishment.  This  time 
there  are  two  windows,  with  the  door 
between,  instead  of  the  one  large  win- 
dow  with   the   door   at   the   side. 


Fire   Losses. 

Winnipeg,  Man.— J.  C.  Wilson,  tin- 
smith', has  suffered  a  loss  by  fire.  The 
loss  will  be  about  $3,000. 

Officer   of    Club. 

Milton  Carr,  hardwareman  of  Cobalt, 
is  one  of  the  prominent  members  of  the 
recently  organized  "New  Ontario  Retail 
Hardwaremen's  Club."  At  the  organi- 
zation meeting  at  North  Bay  on  Good 
Friday,  he  was  elected  as  a  member  of 
the  executive. 


Milton  Carr,   Cobalt,  Member  of  Execu- 
tive of  New  Ontario  Retail  Hard- 
waremen's Club. 

New   -Retail    Firms. 

Winnipeg,  Man.— H.  Paul  &  Son  have 
started  in  the  sheet  metal  business  here. 

Winnipeg,  Man.— Fraser  &  Magel  have 
opened  a  plumbing  business. 

Bengough,  Sask.— Frank  Humphrey  has 
opened  up  a  hardware  store. 

Saskatoon,  Sask.— Beaton  &  Brady 
are  starting  in  the  plumbing  business. 

Elkhorn,  Sask— The  J.  J.  Fallis 
Hardware  &  Implement  Co.,  of  Elk- 
horn  have  been  incorporated. 

Briercrest,  Sask.— A  hardware  and 
plumbing  business  has  been  started  here 
by  Chenworth  &  Young. 

Cupar,  Sask.  —  The    new     hardware 
store   of   Mr.   Pechet   is   now   in   course 
of  erection.     It  will  be  opened  shortly. 
Business  Changes. 

Cupar,    Sask.— Mr.    Shepherd,     of   Mel- 
drum,  Ellis    &  Shepherd  Co.,   hardware 
and ,  implement  dealers,  has  sold  out  his 
interest  in  that  concern. 
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Pelly,  Sask. — R.  C.  Brown  has  been 
succeeded  in  the,  hardware  business  by 
Bay  &  Katz. 

Vancouver,  B.C.— Kolonski  &  Walker, 
sheet  metal  workers,  have  dissolved 
partnership. 

Bedford,  Que. — McNamara,  &  Jones, 
hardware  dealers,  have  dissolved  part- 
nership. 

Girvin,  Sask. — A.  Moulton  has  dis- 
posed of  his  hardware  store  to  George 
Hemme. 

Scott,  Sask.— S.  S.  Beebe  &  L.  R. 
Beebe  have  dissolved  partnership.  They 
have  been  conducting  business  under  the 
name  of  the  Scott  Hardware  Co.  L.  R. 
Beebe  will  continue  the  business. 

Webster,  Sask.— Dingman  &  O'Con- 
nor, dealers  in  hardware  and  imple- 
ments have  dissolved  partnership.  W. 
Dingman  will  take  the  hardware  end  of 
the  business  and  D.  O'Connor  the  im- 
plement end. 

Donalda,  Alta  —  S.  K.  Holton  has 
taken  over  the  business  of  the  E.  W. 
Grice  Hardware  Co. 

Ramsack,  Sask.— T.  Miles,  hardware 
and  furniture  dealer,  has  sold  his  hard- 
ware department  to  J.  G.  Hallson. 

Hickson,  Ont.  —  Richard  Nicholson, 
hardware   dealer,  has  sold  out. 

Wawansea,  Man.  —  Couling  &  Co., 
hardware  dealers,  have  disposed  of  their 
business,  to  W.  S.  Peters. 

Clinton,  Ont. — J.  T.  Harland  has  taken 
over  the  hardware  business  of  Harland 
Bros. 

Belleville,  Alta. — Burnett  &  Laing 
have  sold  their  hardware  department  to 
the  Crow's  Nest  Pass  Hardware  Co. 

Three  Hills,  Alta.— C.  H.  Conrad, 
hardware  dealer,  has  sold  out. 

Personal  Notes.. 

Charles  Stewart,  of  the  James  Stew- 
art Manufacturing  Co.,  Woodstock,  was 
in  Toronto  on  Tuesday,  and  visited  the 
office  of  Hardware  and  Metal.  He  is 
taking  a  short  trip  accompanied  by 
Mrs.   Stewart. 

Montreal  Trade  Notes. 

C.  C.  Ballantyne,  vice-president  of  the 
Sherwin-Williams  Co.  oi  Canada,  has 
left  for  a  tour  of  inspection  of  all  the 
company's  factories  and  warehouses 
throughout  Canada. 

Congratulations  were  the  order  of  the 
day  in  the  office  of  Lewis  Bros,  this 
week  when  C.  J.  Walker  became  the 
father  of  a  bouncing  baby  girl. 

George  Caverhill  has  returned  to 
Montreal  from  Europe. 


Stoves,  Furnaces  and  Accessories 


Furnaces  Out--Water  Heaters  in  Demand 

This  a  Splendid  Time  to  Push  the  Sale  of  Instantaneous  Heat- 
ers— This  Can  Be  Done  hy  Advertising,  by  Personal  Letters, 
and  by  Good  Window  Displays — Must  Make  the  People  Think 
of  Heaters. 


In  so  many  cases  the  people  come  to 
the  sanitary  engineer,  that  the  sanitary 
engineer  is  in  danger  of  forgetting  that 
it  is  often  to  his  advantage  to  go  to  the 
people. 

This  is  a  time  of  year  when  there  is 
a  great  deal  of  plumbing  being  done.  It 
is  also  a  time  when  people  are  moving. 
It  is,  therefore,  a  season  when  new  bath 
room  accessories  are  in  demand,  and 
when  business  can  be  secured  by  ar- 
ranging attractive  displays  of  these.  It 
is  not  sufficient  to  have  a  stock,  so 
that  a  customer  may  be  accommodated 
when  he  asks  for  a  certain  article.  The 
successful  dealer  must  also  put  the 
thought  of  the  article  into  the  custom- 
er's head.  A  dealer  is  not  expected  to 
supply  the  people  with  brains,  but  it 
is  to  his  interest  to  provide  something 
for  the  brains  to  work  upon. 
A  Seasonable  Line. 

By  showing  accessories  people  may  be 
led  to  think  that  they  need  some  such 
articles  as  are  shown.  But  more  than 
accessories  might  well  be  brought  for- 
ward at  this  time.  Water  heaters,  for 
instance,  will  be  well  worth  displaying 
in  the  next  few  weeks. 

This  is  the  between  seasons.  In  some 
districts  people  are  wondering  whether 
they  should  allow  their  furnace  to  go 
out.  Those  who  have  babies  or  young 
children  are  deciding  against  this. 
Others — especially  those  who  are  bles- 
sed with  some  open  fire  places — are  dis- 
missing the  furnace  man,  or  are  taking 
a  rest  themselves.  The  warm  weather 
is  about  here  and  furnace  fires  hardly 
seem  necessary. 

This  is  the  thing  which  makes  the 
present  an  opportune  time  to  bring 
water  heaters  prominently  forward.  In 
many  cases  the  discontinuance  of  the 
furnace  means  a  discontinuance  of  hot 
water.  Now  heat  may  not  be  wanted  in 
the  rooms,  but  heat — in  a  certain  de- 
gree— is  a  very  desirable  thing  in  wa- 
ter. This  is  the  off-season  for  the  use 
of  coal,  but  it  is  not  the  off-season  for 
baths.  And  while  there  are  those  who 
declare  they  love  a  cold  plunge,  the 
majority  of  us  are  only  poor  weak 
mortals  after  all,  and  are  exceedingly 
pleased  that  it  is  possible  to  take  our 
dip  in  water  from  which  the  chill  at 
least  has  been  removed. 


The   People  Are  Interested. 

But  to  remove  that  chill  is  the  thing. 
If  the  furnace  has  been  discontinued,  it 
means  that  there  will  either  be  cold 
water,  or  that  some  other  means  of 
heating  the  water  must  be  adopted. 
Ergo  it  is  evident  that  people  will  be 
interested  in  suggestions  of  heating 
methods. 

There  are  a  number  of  ways  in  which 
water  can  be  heated  and  taken  to  the 
bath  room.  One  is  to  light  the  stove, 
fill  the  kettle,  and  when  the  water  is 
heated  take  it  up  to  the  bath  room 
where,  mixed  with  the  cold  water,  the 
proper  temperature  may  be  secured. 

But  this  means  work.  It  is  not  a 
pleasant  thing  to  walk  down  stairs  of 
a  morning,  light  the  fire,  and  then  have 
ample  proof  of  the  truth  of  that  old 
saying,  "a.  watched  kettle  never  boils." 

What  Must  Be  Shown. 

This  is  a  luxury  loving  age.  People 
not  only  want  warm  water  for  their  bath 
but  they  want  to  be  able  to  get  that 
warm  water  easily.  Some,  for  economic 
reasons,  may  continue  to  carry  up  their 
hot  water  from  the  kitchen;  but  there 
are  a  great  many  who  will  be  glad  to 
buy  one  of  the  quick  heaters  now  upon 
the  market,  if  the3?  can  be  shown  that 
these  will  give  them  the  service  which 
they  desire,  and  at  a  fairly  reasonable 
price. 

There  are  a  number  of  water  heaters. 
Some  are  located  in  the  cellar,  near  the 
furnace,  though  not  in  any  way  con- 
nected with  it.  They  are  admirably 
suited  to  some  households,  but  perhaps 
are  less  handled  by  dealers  than  are 
the  heaters  which  may  be  installed  in  the 
bath  room.  These  heaters,  moreover,  ap- 
peal especially  to  those  who  will  be  let- 
ting their  furnaces  go  out  early.  They 
mean  that  hot  water  can  be  obtained 
quickly  and  without  any  trouble.  With 
the  heater  in  the  cellar  it  is  necessary 
to  go  down  there  to  turn  on  the  gas 
which  does  the  heating.  Where  the 
heater  is  in  the  bath  room,  on  the  other 
hand,  the  water  can  be  started  heating 
as  preparations  for  the  bath  are  started. 
Such  a  convenience  is  bound  to  appeal 
to  all. 
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There  can  be  no  doubt  that  a  great 
number  of  people  will  be  disposed  to 
look  favorably  upon  the  suggestion  that 
they  should  get  an  instantaneous  heater. 
This  being  so,  the  question  resolves  itself 
into  how  best  to  make  the  suggestion. 
Of  course,  there  are  a  number  of  ways. 
One  is  for  the  dealer  to  write  letters 
to  those  for  whom  he  has  done  work 
and  those  whom  he  knows  have  not  al- 
ready got  an  instantaneous  heater.  This 
has  been  tried  by  several  dealers,  and 
has  brought  good  success. 

There  is  then  the  plan  of  advertising. 
And  this,  too,  has  brought  results.  Ad- 
vertising always  does  if  it  is  done  wise- 

ly- 

But  whether  circulars  be  sent  or  not; 
whether  the  hardwareman  advertises 
or  not,  he  should  attempt  to  do  some- 
thing to  make  his  store  speak  of  in- 
stantaneous heaters.  One  man  has  ar- 
ranged a  forceful  window  display.  He 
has  equipped  a  small  bath  room  in  his 
window.  In  it  there  is  the  enamel  bath, 
and  beside  the  bath  the  instantaneous 
heater.  Printed  cards  jpoint  out  that 
hot  water  can  be  secured  in  a  moment 
by  the  use  of  this  heater. 

Value  of  Wagging  Tongues. 

Such  a  display  causes  people  to  pause. 
It  is  an  object  lesson.  It  holds  the  at- 
tention of  the  Missourians  as  a  news- 
paper advertisement  will  not.  It  is  not 
as  far  reaching  as  good  printers'  ink, 
yet  the  influence  of  a  window  is  hard  to 
trace.  If  the  trim  be  good,  people  are 
started  talking;  and  tongues  once  start- 
ed it  is  impossible  to  say  what  the  re- 
sult will  be. 

Yes,  this  is  a  fine  time  of  the  year  to 
advocate  the  purchase  of  instantaneous 
heaters.  Perhaps  hardly  enough  deal- 
ers are  handling  such  lines.  Those  who 
are — and  their  number  is  large  even  if 
it  should  be  larger — are  reaping  profits. 
Those  who  are  playing  their  cards  in  the 
best  way  are  reaping  large  profits. 

TO    INCREASE    PLANT. 

Owing  to  the  great  demand  for  their 
products,  the  Benjamin  Moore  &  Co., 
Toronto,  have  found  it  necessary  to  in- 
crease their  facilities.  A  new  addition 
to  their  factory  will  be  commenced  early 
in    the    fall. 

Company  Incorporated. 
The  Manitoba  Gazette  contains  notice 
of  the  incorporation  of  the  Aikenhead- 
Clark  Hardware  Co.,  Thos.  E.  Aiken- 
head,  president,  with  a  capitalization  of 
$40,000. 


Weekly  Market  Report  —  Metals 


COPPER  HIGHER. 

The  feature  of  the  metal 

mar- 

ket  has  heen  an  advance  in 

cop- 

per.      Tin    is    also   very   firm,    al- 

though no  change  has  been 

made 

in    the    price. 

Business  generally  is  very 

brisk 

in    all    metals. 

MONTREAL. 

Montreal,  May  16. — The  metal  mar- 
kets have  not  changed  materially  since 
last  week,  the  only  change  being  in  cop- 
per, which  has  advanced  half  a  cent  a 
pound.  The  opening  of  navigation  has 
stimulated  trade  to  a  great  extent;  as 
it  is  possible  that  some  buyers  have 
been  waiting  for  cheaper  rates  before 
purchasing.  Shipping  has  not  yet  reach- 
ed its  full  activity,  however,  and  it  is 
to  be  expected  that  an  even  greater 
volume  of  business  will  be  done  during 
the  coming  weeks. 

Copper. — The  scarcity  of  this  metal, 
which  has  been  apparent  during  the 
past  weeks,  shows  no  sign  of  abating; 
that  is,  if  it  can  be  properly  called  a 
scarcity.  There  appears  to  be  a  goodly 
quantity  of  copper  around,  but  the  con- 
sumption is  so  large  that,  should  the 
sources  of  supply  for  any  reason  show 
a  falling  off,  a  scarcity  would  be  at 
once  apparent.  High  prices  still  pre- 
vail, and  this  week  copper  is  quoted  at 
18c,  which  is  an  advance  of  V2C  over 
last  week's  price.  The  high  price 
which  is  now  being  obtained  for  this 
metal  has  resulted  in  the  re-opening  of 
a  number  of  mines  producing  low  grade 
ore.  The  proprietors  found  it  impos- 
sible to  mine  this  ore  at  a  profit  while 
prices  were  low,  but  at  the  prices  which 
prevail  at  present,  it  is  thought  work 
can  be  done  on  a  profitable  basis.  If 
these  people  have  confidence  enough  to 
start  work  again  on  the  basis  of  present 
prices,  it  is  not  very  likely  that  cheaper 
copper  may  be  looked  for  in  the  near 
future. 

Tin. — "Tin  is  still  kiting,"  said  one 
jobber,  in  speaking  of  conditions  in  this 
market.  It  would  certainly  take  a  pro- 
phet to  tell  what  next  might  be  expect- 
ed of  this  metal.  Some  shipments  are 
being  received  from  England,  but  stocks 
are  none  too  large  here.  The  prices 
remain  unchanged  from  last  week. 

Pig  Iron. — This  market  remains  un- 
changed, as  far  as  price  is  concerned, 
from  last  week.  Large  consignments 
have  been  received  by  steamer,  and  the 
demand  is  reported  to  be  fairly  good. 


Consumption  is  fairly  heavy,  but  sup- 
plies at  the  present  time  are  quite  ade- 
quate. 

Spelter. — There  is  none  too  much 
spelter  to  be  had  just  now,  and  stocks 
are  said  to  be  a  little  on  the  low  side. 
The  demand  remains  about  the  same, 
and  no  change  in  price  has  been  heard 
of. 

TORONTO. 

Toronto,  May  16. — The  upward  trend 
in  metal  prices  has  been  steadily  main- 
tained. Although  the  only  metal  to  ac- 
tually advance  has  been  copper,  ex- 
treme firmness  is  noted  in  others.  Tin 
is  strong  and  lead  is  very  firm. 

Supplies  are  not  too  large,  although 
the  very  marked  shortages  in  some  lines 
have  ceased  to  exist.  As  the  demand 
continues  brisk,  it  is  assumed  that 
stocks  will  not  gain  in  size,  although 
no  more  anxiety  is  felt. 

There  is  a  good  tone  to  trade  all 
around.  Those  in  close  touch  with  the 
market  state  that  conditions  have  never 
been  better.  Steel  and  iron  is  largely 
in  demand  for  railway  and  structural 
work. 

Tin. — The  price  of  tin  is  still  quoted 
around  50  cents,  although  some  are  ask- 
ink  higher  than  that.  Demand  is  re- 
ported to  be  good.  Tin  has  been  ex- 
ceptionally high  now  for  some  weeks, 
and  much  speculation  is  being  indulged 
in  as  to  the  probable  future  of  the 
metal. 

Reports  from  the  primary  markets 
show  that  there  has  been  no  sign  of  a 
break.  Prices  have  continued  to  ad- 
vance, and  the  temporary  reactions 
which  usually  feature  an  advance  have 
been  conspicuous  by  their  absence.  In 
regard  to  this  point  a  despatch  from 
New  York  reads:  "Market  is  irregular 
to-day,  but  not  unnaturally  so,  consid- 
ering the  advance  which  has  taken 
place;  in  fact,  the  absence  of  the  usual 
reactions,  which  has  been  quite  notice- 
able, is  probably  accounted  for  by  the 
movement  being  free  from  much  of  the 
usual  speculative  character." 
Copper  Advances. 

Copper. — When  copper  declined  a 
little  early  last  week,  many  freely  pre- 
dicted that  the  end  of  the  upward  trend 
had  been  reached.  However,  copper  can 
"come  back."  This  was  clearly  demon- 
strated this  week  when  the  price  was 
advanced  to  $18.00,  the  highest  level 
yet  attained.  There  is  every  evidence 
that  the  strength  of  the  copper  situation 
will  be  further  demonstrated  in  the  near 
future. 

This  may  be  due  to  the  fact  that  the 
consumption  has  been  sufficiently  heavy 
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to  reduce  the  visible  supply.  The  vis- 
ible supply  of  copper  on  May  1,  1911, 
was  340,428,228  pounds  for  America 
and  England  combined;  on  May  1,  1912, 
it  had  been  reduced  to  176,573,229 
pounds,  or  almost  cut  in  half.  Even 
allowing  for  an  increase  in  consumer's 
stocks  the  world's  supply  of  copper  has 
been  reduced  very   heavily. 

Antimony. — The  situation  is  very 
quiet  in  antimony,  although  there  is  a 
fairly  good  demand. 

1  Lead  Continues  Strong. 

Lead. — The  situation  has  not  chang- 
ed in  any  way.  Frmness  is  still  noted 
in  the  price.  Stocks  are  still  light  and 
promise  to  remain  so  in  the  face  of  the 
heavy  demand,  which  is  steadily  main- 
tained. 

The  lead  situation  on  the  primary 
markets  is  not  as  satisfactory.  It  has 
been  dull  and  featureless  for  some  time, 
despite  the  fact  that  the  consumption 
has  been  quite  up  to  the  normal.  Loc- 
ally there  is  a  heavy  demand. 

The  "Metal  Market"  in  commenting 
on  the  situation  at  New  York  says: 

"We  have  on  several  occasions  com- 
pared the  weak  and  unsettled  condition 
of  the  lead  market  with  the  buoyant 
conditions  prevailing  in  other  metals, 
and  we  have  wondered  whether  the  con- 
sumption of  lead  was  relatively  any  dif- 
ferent from  the  consumption  of  cop- 
per or  tin  or  spelter  which  are  supposed 
to  be  the  best  on  record.  We  have  tak- 
en some  pains  to  investigate,  and  our 
investigations  lead  us  to  believe  that  the 
lead  consumption  is  quite  up  to  nor- 
mal. For  instance,  the  consensus  of  re- 
ports from  the  white  lead  industry — 
which  accounts  for  the  bulk  of  the  lead 
consumed  in  this  country  —  indicate 
that  the  demand  for  white  lead  is  bet- 
ter than  at  any  time  in  two  years,  and 
very  much  better  than  in  1911.  The 
same  is  said  by  other  consumers,  there- 
fore the  weak  market  must  be  due  to 
some  other  cause.  The  fear  of  new  com- 
petition may  have  something  to  do  with 
it." 

Some  Spelter  in  Sight. 

Spelter.  —  The  shortage  has  ceas- 
ed to  exist  in  spelter,  although 
stocks  are  still  very  light.  How- 
ever, it  is  possible  to  obtain  the  metal, 
and   orders   are   being  filled   again. 

Plates  and  Sheets. — Trade  is  satisfac- 
torily brisk,  with  no  price  changes  to 
note. 

Khedive,  Sask. — The  hardware  and 
general  store  business  of  M.  Fladager  & 
Co.,  has  been  taken  over  by  J.  L.  Far- 
num. 


Weekly   Market   Report  —  Hardware 


FEATURES  OF  MARKET. 
The  cold  weather  has  retarded 
trade  to  some  extent  but  the 
wholesalers  are  not  complaining  as 
business  is  still  brisk.  They  an- 
ticipate a  marked  stimulation  in 
the  demand  as  soon  as  normal 
weather  conditions  are  restored. 


MONTREAL. 

Montreal,  May  17. — The  fine  summer- 
like weather  which  prevailed  during  the 
past  week  has  proved  to  be  a  benefit 
to  the  hardware  trade,  judging  by  the 
amount  of  business  which  the  various 
wholesale  houses  report.  The  opening 
o*f  navigation  has  undoubtedly  helped 
to  stimulate  trade,  which  gives  every 
primise  of  breaking  records.  Travelers 
report  that  the  retailers  are  showing 
great  confidence  and  are  buying  free- 
ly. Builders'  hardware  has  been  in 
strong  demand,  and  judging  by  the  re- 
port recently  issued  by  the  Builders' 
Exchange,  which  shows  that  this  will  be 
a  record  year  for  building  operations  in 
Montreal,  a  splendid  business  in  these 
lines  may  be  looked  for. 

General  housecleaning  lines  have  been 
moving  well,  while  a  number  of 
sorting  up  orders  have  been  re- 
ceived for  seasonable  goods,  hose, 
mowers,  freezers,  ice  tongs  and  ham- 
mocks  being   most   prominent. 

As  far  as  prices  are  concerned,  no 
changes  have  been  made,  and  they 
therefore  remain  the  same  as  last  week 
in  every  department. 

Household  Goods. — Tubs,  pails  and 
washing  machines  are  going  out  in  good 
numbers,  while  the  orders  for  screen 
doors  and  windows  show  that  the  pest 
is  expected  to  be  just  as  troublesome 
this  year  in  spite  of  many  "Swat  the 
fly ' '   campaigns. 

Seasonable  Lines. — The  demand  jfor 
summer  lines  is  making  itself  shown  in 
good  style.  Many  sales  of  refrigerators 
have  been  made,  and  lawn  mowers  are 
also  well  to  the  fore. 

Builders'  Hardware. — This  is  the  line 
which  has  been  getting  the  most  atten- 
tion recently.  Good  demand  has  been 
shown  for  practically  every  line  re- 
quired by  the  building  trade.  It  is  not 
always  that  a  real  estate  boom  is  ac- 
companied by  a  building  boom,  but  at 
the  present  time  both  are  in  evidence 
here  and  show  good  signs  of  continu- 
ing. 


Harvest  Tools. — Warm  weather,  and 
consequently  better  roads  have  caused 
more  activity  by  the  farmers  in  buy- 
ing, and  the  sales  of  these  goods  are 
reported  to  be  improving.  The  season 
is  said  to  be  fairly  well  advanced  in 
some  districts,  and  business  appeared 
to  be  quite  satisfactory. 


TORONTO. 

Toronto,  May  16.— Whatever  ground 
was  lost  during  the  past  few  weeks  as 
a  result  of  the  backward  weather  is  now 
being  regained.  Business  is  brisk.  Still 
the  weather  conditions  are  far  from 
favorable  yet  and  it  may  be  that  trade 
is  not  quite  as  good  as  it  would  be  if 
warmer  weather  were  to  set  in.  The 
jobbers  are  not  complaining,  however, 
they  are  kept  busy  and  they  are  count- 
ing upon  a  very  heavy  rush  of  business 
as  soon  as  real  warm  weather  arrives 
permanently. 

No  price  changes  have  been  made  dur- 
ing the  past  week. 

Seasonable  Goods. — There  is  a  heavy 
demand  for  summer  goods.  Dealers  who 
have  held  off  from  ordering  on  account 
of  the  cold  weather  are  coming  into  the 
market,  convinced  probably  that  the 
summer  cannot  hold  off  very  much  long- 
er. There  is  a  first-class  demand  for 
screen  doors,  garden  hose,  clamps, 
couplings,  sprinklers,  nozzles,  rakes, 
wheel  barrows,  lawn  mowers,  shears, 
spades,  picks  and  the  many  other  ar- 
ticles of  the  same  nature  which  are  re- 
quired for  gardening  work. 

Orders  are  now  being  placed  for  awn- 
ings, shades,  verandah  screens,  ham- 
mocks, lawn  seats  and  other  strictly 
summer  lines. 

Household  Goods. — Demand  is  veering 
to  the  lines  which  warm  weather  brings 


to  the  front.  The  refrigerator  trade  is 
breaking  all  records.  Heavy  ,sales  have 
been  made,  and  it  is  noteworthy  that 
the  demand  for  the  larger  and  better 
grades  has  increased  to  a  marked 
degree.  Jobbers  state  that  they  have 
already  sold  so  many  refrigerators  that 
it  is  absolutely  certain  that  the  sales 
record  of  last  year  will  be  far  outdis- 
tanced. 

A  good  demand  is  reported  for  ice 
cream  freezers. 

It  is  quite  apparent  that  the  retailers 
are  still  finding  a  ready  sale  for  goods 
which  are  needed  at  housecleaning  and 
moving  time,  for  repeat  \orders  are  still 
being  received  by  the  jobbers.  Most 
orders,  of  course,  are  small  but  the  gen- 
eral volume  of  trade  in  these  reaches  a 
satisfactory  total. 

Builders'  Hardware.— Perhaps  the  most 
conspicuous  increase  in  business  is  in 
builders'    hardware.  Building     opera- 

tions are  being  carried  on  with  such 
vigor  that  the  retailers  are  disposing  of 
large  quantities.  The  tool  trade  has 
continued  very  brisk  also. 

Cement  is  selling  in  good  bulk  and 
there  has  been  an  almost  abnormally 
large  demand  for  building  paper  and 
roofing. 

Heavy  Hardware. — Business  continues 
brisk.  No  difficulty  has  yet  been  ex- 
perienced in  making  shipments,  although 
the  transportation  problem  is  still  ser- 
ious. 

Sporting  Goods. — The  demand  has  been 
heavy  during  the  past  week.  There  has 
been  a  steady  call  for  baseball  and 
lacrosse  supplies.  Dealers  are  now 
stocking  up  briskly  in  these  and  all 
other  lines.  Canoes  and  paddles  are  re- 
ported to  be  selling  well.  Trap-shooters' 
supplies,  rifles  and  ammunition  are  sell- 
ing in  better  volume  now. 


Use  of  Hamilton  Armouries  Obtained 


The  announcement  is  made  that  final 
arrangements  have  been  completed  with 
the  officers  commanding  at  Hamilton  for 
the  use  of  the  drill  hall  for  the  exhibi- 
tion of  hardware  goods  to  be  conduct- 
ed next  February  by  the  Canadian  Hard- 
ware Manufacturers  Exhibitors  Limited, 
in  connection  with  the  annual  conven- 
tion of  the  Ontario  Retail  Hardware 
and    Stove   Dealers'    Association. 

This  means  that  Hamilton  will  be 
the  convention  city  for  1913.  At  the 
joint  meeting  of  the  executive  officers 
of  the  manufacturers  and  retailers  held 
in  April,  the  choice  of  Hamilton  was 
made,  pending  the  securing  of  the  use 
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of  the  armouries.  With  this  now  ob- 
tained, the  matter  is  definitely  settled, 
and  Hamilton  will  be  the  scene  of  the 
hardware  gathering  next  year. 


Mr.  James,  of  James  &  Reid,  Perth, 
Ont.,  was  a  visitor  to  Montreal  during 
the  past  week. 

James  Pender,  of  the  James  Pender 
Co.,  Ltd.,  St.  John,  N.  B.,  manufactur- 
er^ of  wire  nails,  was  in  Montreal  this 
week  on  his  way  to  the  Pacific  coast. 
Mr.  Pender  is  interested  in  a  rmmbe." 
of  patents  which  he  is  having  registered. 


Weekly  Western  Market  Report 

Business  Conditions  Are  Reported  to  be  Excellent — An  Urgent  Demand  Noted 
for  Gas,  Gasoline  and  Oil  Cooking  Stoves — Lead  Pipe  Has  Advanced,  Owing 
to  a  Shortage  in  Stocks. 


The  demand  for  all  kinds  of  seasonable 
hardware  is  reported  to  be  satisfactory 
and  salesmen  are  already  booking  up 
fall  orders  on  a  large  scale. 

So  urgent  has  been  the  demand  for 
gas,"  gasoline  and  oil  cooking  stoves 
that  the  supply  in  the  city  is  practical- 
ly exhausted. 

Prices  are  firm,  the  only  advances  be- 
ing in  lead  pipe  and  white  lead  and  \both 
raw  and  linseed  oil  have  advanced. 

The  building  programme  of  the  city  is 
increasing  by  leaps  and  bounds  and  the 
demand  for  all  lines  of  building  hard- 
ware is  much  in  excess  of  the  corres- 
ponding period  last  year. 

Barb  wire  is  also  beginning  to  move 
freely  but  it  will  be  a  couple  of  weeks 
yet  before  this  line  becomes  particular- 
ly prominent. 

Heavy  Hardware. 

Lead  pipe  has  advanced  20  cents  and 
lead  waste  15  cents  since  last  report. 
This  is  accounted  for  by  a  shortage  of 
stocks  resulting  from  the  recent  coal 
strikes  in  Great  Britain. 

General  Hardware. 

There  are  no  changes  to  report  in  cur- 
rent prices  which  are  firm.  There  is  a 
little  better  than  average  demand. 
Winnipeg  Hardware  Quotations. 
Ax  Handles — Oval  and  octagon,  s.g. 
Iiickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.  oak,  $2.90. 

Augur  Bits— "Irwin"  bits,  47y2; 
other  lines  70  and  10  per  cent. 

Barb  Wire. — Lyman  4  pt.,  $1.85  f.o.b. 
Fort  William;  $2.26  per  spool  of  80 
rods  f.o.b.  Winnipeg;  Guidden  2  pt., 
$1.75  f.o.b.  Fort  William;  $2.12  per 
spool  of  80  rods  f.o.b.  Winnipeg;  Baker 
2  pt.,  $1.73  f.o.b.  Winnipeg;  Waukegan, 
2  pt.,  $1.74  f.o.b.  Fort  William;  $2.12 
per  spool  f.o.b.  Winnipeg;  Alberta  2  pt., 
$1.73  f.o.b.  Fort  William,  $2.05  per 
spool,  f.o.b.  Winnipeg;  American  spe- 
cial, 2  pt.,  $1.45  f.o.b.  Fort  William; 
$1.73  per  spool  f.o.b.  Winnipeg;  plain 
twist,  $2.80  f.o.b.  Fort  William,  $3.20 
per  100  lb.,  f.o.b.  Winnipeg;  coil  spring 
wire,  No.  9,  $2.07  per  100  lbs.,  Fort  Wil- 
liam; $2.50  at  Winnipeg. 

Bolts — Carriage,  %  and  smaller,  65; 
7-16  and  larger,  55;  machine,  %  and 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  3; 
small  lots,  2y2;  stove  bolts,  77y2. 

Bar  Iron — Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring   steel,   $3.40;      machinery      steel, 


$3.50;    tool   steel,    Black   Diamond,    100 
lbs.,  $8.50;  Jessop,  $15. 

Blocks — Steel,  50  per  cent.;  wood,  60 
per  cent. 

Cut  Nails — $3.15  per  keg  base. 
Wire  nails,  base,  $2.80  Winnipeg;  $2.35 
Fort  William. 

Copper — Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire,  3- 
inch  gage,  24c,  to  20-inch  gage,  29c. 

Crowbars — 4y2c  per  lb. 

Corrugated  Iron  and  Roofing,  etc. — 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,  28,  painted.  $2.84;  26,  $3.24. 

Canada  Plates. — Half-polish,  6  and  7- 
inch,  $3.40;  8-inch,  $3.60;  full  polish,  6 
and  7-inch,  $4.25;  8-inch,  $4.50. 

devices — 7y2c  per  lb. 

iMiamelware — Canada,  50;  Imperial, 
(id;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per  cent. 

Files — American,  75;  Black  Diamond, 
60;  Nicholson's,  65  per  cent. 

Galvanized  Iron — Apollo,  16  gauge, 
$3.80;  18,  $3.85;  20,  $3.90;  22  and  24, 
$4;  6,  $4.20;  28,  $4.60;  30  gauge  or 
10%  oz.,  $4.80;  Queen's  Head,  20,  $4; 
24,  $4.20;  26,  $4.60;  28,  $4.80. 

Galvanized  Iron  Pipe — %  in.,  $3.25;  y2 
in.,  $4.05;  %  in.,  $5.00;  1  in.,  $7.20;  iy4 
in.,  $9.80;  V/2  in.,  $11.80;  2  in.,  $15.30. 

Galvanized  Ware.— 37$  p.c. 

Grindstones— Per  100  lbs.,  $1.65. 

Horseshoes— "M.R.M."  and  "Bell" 
iron,  No.  0  to  1,  $4.90;  No.  2  and  larger, 
$4.65;  snowshoes,  No.  0  to  No.  1.  $5.15; 
No.  2  and  larger,  $4.90;  steel  No.  0  to 
1,  $5.35;  No.  2  and  larger,  $5.10;  feather- 
weight, $6.50. 

Horse  Nails— "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7,  $3.05;  8,  $2.85;  9,  $2.75;  10, 
11   and  12,  $2.65  in  25-lb.  boxes. 

Harvest  Tools — 50,  5  and  5  per  cent. 

Hinges — Light  T  and  strap,  65  per 
cent. 

Hooks — Brush,  heavy,  per  dozen, 
$8.75;  grass,  $1.70. 

Iron  Washers — Full  box,  40  per  cent.; 
smaller  lots,  35  per  cent. 

Iron  Pipe,  Black— %  in.,  $3.15;  y4  in.. 
$2.30;  %  in.,  $2.35;  %  in.,  $3.15;  %  in., 
$3.80;  1  in.,  $5.45;  iy4  in.,  $7.45;  1%  in., 
$8.95;  2  in..  $11.55;  2%  in.,  $18.40;  3 
in;,  $24.15;  3V2  in.,  $32.25;  4  in.,  $36.75; 
41/2  in.,  $42.50;  5  in.,  $47.50;  6  in.. 
$61.50;  7  in.,  $95.50;  8  in.,  $118. 

Logging  Chain— y4  in.,  $7.50;  5-16  in.. 
$6 ;  %  in.,  $5.50. 
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Lanterns — Cold  blast,  per  dozen,  $7; 
coppered,  $9;  dash,  $9. 

Poultry  Netting — 57y2  per  cent. 

Pig  Lead.— $4.75.     Lead  Pipe— $5.85. 

Lead  Waste— $6.85. 

Rivets  and  Burrs — Iron  rivets,  55  per 
cent.;  eopper,  No.  8,  30c;  10,  32c;  12, 
34c;  copper  burrs,  No.  8,  40c;  13,  43c; 
12,  46;  copper  rivets  and  burrs,  No.  8, 
31c;  9,  32c;  10,  33c;  coppered,  No.  8, 
17c;  9,  17y2c;  10,  18c. 

Rope  —  Sisal,  8%;  Pure  Manilla, 
10|c;  British  Manilla,  9c,;  lath  yarn, 
9y4c. 

Staples.— Bright  wire,  $2.50  F.O.B. 
Fort  William;  $2.90,  Winnipeg. 

Steel  Squares — 40  off  new  list. 

Shovels — Discounts  on  No.  1,  No.  2, 
60  and  2£  p.c;  No.  3,  No.  4,  50  and 
2A  p.c;  No.  1  scoops,  50  and  0  p.c;  all 
other  grades,  45  and  5  p.c;  fifty  cents 
per  dozen  net  is  added  to  equalize  east- 
ern freights. 

Solder— Half  and  half,  $28  per  cwt. 

Screws. — Bright  iron  round  head,  82y2 
and  10  p.c;  flat  head,  87y2  and  10  p.c; 
round  head,  brass.  72y2  and  10  per  cent.; 
flat  head  brass,  77y2  and  10  per  cent.; 
coach,  65  per  cent. 

Staples — Bright  wire  per  cwt.,  $2.50 
at  Fort  William,   $2.90,   Winning 

Paints  and  Oils. 

Although  business  in  paints,  oils  and 
painters'  supplies  is  quite  up  to  the  av- 
erage, a  decided  improvement  may  be 
looked  for  with  the  advent  of  brighter 
and  warmer  weather.  Linseed  and  boiled 
oil  have  advanced  5  cents  per  gallon1  and 
white  lead  has  also  stiffened  in  price. 

Linseed  Oil.— Raw,  per  gal.,  $1.05; 
boiled,  per  gal.,  $1.08. 

Turpentine,  per  gal.,  barrel  lots,  80c. 

Dry  Colors.— White  lead  in  ton  lots, 
decorators'  pure,  $7.50;  decorators'  spe- 
cial $7;  in  small  lots  advance  price 
25  cents  per  cwt.;  red  lead,  kegs, 
$6.50;  yellow  ochre,'  in  barrel  lots, 
2^c;  less  than  barrel  lots,  3c; 
golden  ochre,  barrels,  3y2c;  less  than 
barrels,  4c;  Venetian  red,  barrel,  $2.50; 
less  than  barrels,  $3.00;  American  ver- 
milion, 15c;  English  vermilion,  $1.00  per 
lb.;  Canadian  metallic  oxides,  barrel 
lots,  3a  3y2c;  English  purple  oxides, 
in  casks,  34c;  less  quantities,  4c  per 
lb. 

Putty— Casks,  $2.90  per  cwt.;  blad- 
ders in  barrels,  $3.15;  bladders,  100-ft. 
cases,  $3.40. 

Paris  Green.— 22  cents  per  112-ft . 
drums. 


Methods  of  Retailing  Paints  and  Varnishes 


Improving  Your  Trade  in  Paint 

Some  Pointers  for  Dealers  Who  Desire  to  "Liven  Up"  Their 
Paint  Department — Why  Publicity  is  Needed — Display  in  the 
Store  is  an  Essential  Point — Knowing  the  Goods  is  the  Big- 
gest Asset  a  Salesman  Can  Have. 


"My  paint  department  has  been  pay- 
ing fairly  well,  but  not  as  well  as  I 
feel  it  should, ' '  stated  a  retail  hardware- 
man  recently.  "What  do  you  think  I 
should   do   to   liven  business   up?" 

This  question  is  one  which  is  fre- 
quently asked  by  dealers  and  an  answer 
will,  therefore,  be  of  interest  to  all. 
It  should  be  stated  at  the  outset  that 
the  question  propounded  is  not  an  easy 
one  to  answer.  Conditions  differ  in 
stores.  One  man's  lack  of  success  may 
be  due  to  one  thing  while  another  mer- 
chant may  be  failing  to  get  results  from 
an  entirely  different  cause.  There  are 
certain  rules,  however,  which,  if  fol- 
lowed conscientiously,  will  bring  re- 
sults in  every  store  and  every  locality. 
The  answer  to  this  particular  dealer's 
question  can  best  be  given  by  reciting 
some  of  the  fundamental  rules  of  good 
paint    salesmanship. 

The  first  rule  that  crosses  the  mind 
is  the  necessity  for  publicity.  Paint 
cannot  be  sold  in  as  large  bulk  as  it 
should  be  when  the  dealer  keeps  his 
stock  out  of  sight.  Remember  this: 
The  average  person  does  not  appreciate 
the  need  for  paint.     If  nothing  is  done 


to  show  him  the  error  of  his  ways,  a 
man  will  let  his  property  go  for  years 
without  a  touch  of  paint.  Therefore, 
if  the  dealers  do  not  keep  paint  before 
the  public  gaze  continuously,  the  de- 
mand will  be  correspondingly  small. 
When  the  dealer  does  not  push  sales,  he 
gets  just  such  orders  as  may  happen 
to  come  to  him.  It  is,  of  course,  im- 
possible to  give  any  statistics  on  the 
subject,  but  it  is  safe  to  assert  that  for 
every  paint  sale  which  results  from  the 
unassisted  initiative  of  the  property 
owner,  two  sales  can  be  made  if  the 
dealers    endeavor    to    create    a    demand. 

In  other  words,  the  dealer  can  by 
force  of  exertion  and  force  of  publicity, 
make  his  paint  business  double  what 
it  would  be  if  he  were  to  make  no  effort 
whatever.  This  may  seem  a  rather 
sweeping  statement  to  make,  but,  in  the 
writer's  opinion,  it  is  not  too  strong. 
Publicity    Measures. 

One  of  the  first  considerations  is  to 
put  the  paint  stock  where  it  will  be 
seen.  A  shelf  at  the  back  will  not  do 
if  the  store  is  so  long  that 
the  rear  is  not  clearly  visible  from 
the  front.     In  some  establishments  the 


paint  stock  is  kept  at  the  back,  and  is 
so  effectively  displayed  that  no  fault  can 
be  found  with  the  arrangement.  But  in 
the  average  store,  the  back  is  not  suit- 
ed for  this  purpose.  The  paint  is  lost 
to  view  and  is  given  no  chance  to  ad- 
vertise itself. 

It  is  a  pleasure  to  step  into  a  store 
and  see  clean  rows  if  fresh  looking  paint 
tins  occupying  a  prominent  place  on 
the  shelves.  A  paint  tin  seems  to  radi- 
ate an  indefinable  quality  of  attractive- 
ness. It  seems  to  assert:  "I  have 
bottled  up  within  me  the  power  of  creat- 
ing cleanliness  and  beauty  wherever  I 
am  used."  This  may  seem  fanciful,  but 
it  is  not  beside  the  mark.  The  sight  of 
a  paint  tin  and  brush  bring  to  the  aver- 
age man's  mind  the  suggestion  that  his 
home  needs  some  freshening  up.  He  re- 
members that  his  front  porch  is  begin- 
ning to  look  pretty  shabby  and  that 
the  hall  floors  have  been  scuffed  bare, 
but  if  he  did  not  see  paint  and  brushes 
in  the  hardware  store  whenever  he  call- 
ed, it  is  not  likely  that  the  shabbiness  of 
the  front  porch  or  the  bareness  of  the 
hall  floors  would  make  such  an  impres- 
sion on  him  that  he  would  think  to  buy 
the  necessary  supplies.  He  needs  a  re- 
minder when  he  is  in  the  store.  "A 
hint  in  the  store  is  worth  two  at  home. ' ' 

Before  proceeding  to  take  up  an- 
other point,  it  would  be  as  well  to  make 
some  reference  to  the  wisdom  of  feature 
paint  accessories — brushes,  glass  cutters, 
grainers,  etc.     "I  almost  double  my  pro- 


A  strong  display  in  the  store  of  G.  W.  E'cclestone,    Bracebridge— This   window  has   salesmaking    force    to    a    marked 

degree. 
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fit  on  paints  by  looking  after  the  sale 
of  such  lines,"  was  the  statement  re- 
cently made  by  a  live  dealer  who  has 
made  a  study  of  paint  salesmanship. 
He  explained  that,  before  he  had  come 
to  realize  the  importance  of  this  branch, 
he  had  sold  one  brush  for  every  four 
paint  sales.  Sometimes  people  came 
back  and  bought  brushes  after  they  had 
bought  paint,  and  this  set  him  thinking. 
The  direct  result  of  his  cogitations  was 
that  he  imposed  a  rule  upon  the  mem- 
bers of  the  staff  from  which  they  were 
never  to  deviate.  "When  you  sell  cus- 
I  imiers  paint,  ask  if  they  need  a  brush." 
He  had  come  to  the  conclusion  that 
people  did  not  buy  brushes  purely  and 
simply  because  they  did  not  think  of 
them.  The  average  person  knows  about 
as  much  about  keeping  a  brush  as  a 
Zulu  does  about  drawing  room  etiquette. 
After  finishing  a  job,  they  put  the  brush 
away  on  a  dusty  shelf  without  thinking 
to  clean  it.  When  the  time  comes  to 
use  it  again,  it  is  about  as  usable  as  if 
it  had  been  carved  out  of  granite.  There- 
fore, the  average  person  needs  a  new 
brush  for  practically  every  painting  job 
they  undertake. 

The  dealer  in  question  found  this  out 
shortly  after  he  put  his  new  rule  into 
force.  He  sold  a  brush  with  almost 
every  tin  of  paint. 

Displaying    Brushes. 

A  common  fault  is  that  no  effort  is 
made  to  put  brushes  where  they  will  be 
seen.  A  drawer  or  a  box  under  the 
counter  suffices  in  too  many  cases.  The 
best  arrangement  is  to  give  a  space  be- 
tween the  paint  shelves  to  showing 
brushes  of  all  sizes  and  descriptions,  the 
method  bein^  shown  in  the  accompany- 
ing illustration.  Many  dealers  have 
adopted  this  plan  and  have  found  that 
it  pays  them.  It  brings  a  surprising 
number  of  enquiries  and  volunteer  or- 
ders. 

Window  Displays. 

Another  important  phase  of  paint 
publicity  is  the  arrangement  of  paint 
windows.  Right  here  let  it  be  said 
that  the  trade  has  made  marked  strides 
in  this  respect  during  the  past  few  years. 
There  have  been  more  paint  windows  in 
hardware  stores  this  spring  than  ever 
before.  Some  of  them  have  been  mighty 
good  ones  too.  The  writer  has  in- 
spected a  few  dozen  displays  which 
were  atractive  to  the  last  degree,  and 
had  selling  force  aplenty.  But  the  im- 
provement is  not  yet  complete.  There 
is  still  a  lot  of  room  for  betterment 
in  this  respect. 

Paint  window  displays  are  necessary 
in  the  spring,  but  they  are  necessary  the 
whole  year  around  as  well.  Just  because 
sales  are  not  heavy  in  the  wintertime, 
it  does  not  follow  that  the  dealer  should 
completely  relinquish  his  publicity 
measures.     He  should  bear  in  mind  that 


the  spring  will  bring  a  big  demand  and 
that  if  he  "keeps  everlastingly  at"  his 
educational  work  (window  displays  are 
educational)  he  will  make  the  demand 
bigger  than  ever  when  it  does  come. 

The  best  results  cannot  be  obtained 
from  window  displays,  if  they  are  con- 
ducted on  an  intermittent  basis.  Con- 
tinuity is  what  counts.  Keep  pounding 
away  and  big  business  will  result. 
A  Good  Display. 

It  will  not  be  necessary  to  enter  upon 
a  long  dissertation  as  to  what  constitutes 
good  window  displays.  There  are  so 
many  ways  of  making  an  effective  win- 
dow that  no  rule  can  be  laid  down.    Suf- 
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How   brushes   can   be   stocked    and    dis- 
played to  bring  best  results. 

fice  it  to  say  that  the  display  in  the  store 
of  Geo.  W.  Ecclestone,  Bracebridge, 
which  is  reproduced  on  the  preceding 
page,  is  in  every  respect  a  great  busi- 
ness-getter. One  point  is  well  worth 
noting  in  connection  with  this  window 
trim. 

In  the  centre  a  chair  is  shown  which 
has  been  finished  and  consequently  pre- 
sents a  flawlessly  new  appearance.  A 
practical  touch  of  that  description  adds 
100  per  cent,  to  the  selling  power  of 
the  display.  It  puts  before  the  public 
a  test,  a  proof,  of  the  results  which  can 
be  obtained.  A  person  can  be  convinc- 
ed more  readily  in  that  way  than  by 
any  other  means. 

Talking  Paint. 

There  is  still  another  phase  of  paint 
publicity  which  should  not  be  passed 
over.      Ever     consider     the     advantages 
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gained  by  "talking  paint?"  All  men 
have  occasion  to  visit  the  hardware 
store  more  or  less  frequently,  and  if  the 
dealer  takes  advantage  of  his  opportun- 
ity to  instil  into  their  minds  a  little 
paint  wisdom,  he  is  bound  to  sell  a  large 
amount.  "Haven't  time,"  is  the  pro- 
test that  many  a  dealer  will  voice.  It 
will  pay  to  make  time.  If  a  two-minute 
talk  brings  a  two-dollar  sale,  the  two 
minutes  have  been  well  invested.  Of 
course,  not  every  two-minute  talk  will 
bring  a  sale.  A  large  enough  percent- 
age will,  however,  to  make  it  worth  the 
effort. 

Equally  important  with  the  giving  of 
adequate  publicity,  is  the  necessity  for 
the  retail  salesman  to  know  his  goods. 
The  chief  reason  why  many  dealers 
neglect  to  feature  paint  is  because  they 
do  not  know  much  about  it.  They  are 
no  better  off  than  the  public  in  that 
they  do  not  appreciate  the  importance 
of   paint. 

To  make  his  department  live  and  pro- 
fitable, the  hardwareman  must  have  a 
pretty  good  grounding  in  all  that  per- 
tains to  the  value  and  the  use  of  paint. 
Only  through  his  knowledge  can  he  gain 
the  enthusiasm  needed  to  push  sales. 
Lasting  enthusiasm  cannot  be  secured 
without  knowledge. 

Knowing  the  paint  he  is  selling,  how 
and  when  it  should  be  applied,  and  all 
points  pertaining  to  its  use,  is  the  big- 
gest asset  that  the  salesman  can  have. 
It  not  only  helps  to  make  the  sale;  it 
makes  a  customer.  The  customer  will 
come  back. 

The  average  man  is  not  very  strongly 
versed  in  the  use  and  application  of 
paint  and  varnish.  He  would  probably 
be  content  to  use  carriage  paint  on  the 
floors  of  his  house.  The  chief  trouble 
is  that  he  has  confidence  instead  of 
knowledge,  and  will  go  ahead  with  any 
job  without  pausing  to  reflect  if  he  real- 
ly knows  how  to  do  it  right.  If  the  man 
who  sold  him  the  paint  has  not  gone  to 
the  pains  of  instructing  him  in  the 
proper  way  to  use  it,  the  chances  are 
that  the   job   will   be   botched. 

Truly  "there  is  no  business  detri- 
ment like  the  wagging  tongue  of  a  dis- 
satisfied customer."  Once  a  customer 
has  used  paint  with  bad  results,  he  starts 
to  "rap"  the  paint  and  the  dealer  on 
every  occasion.  "Poor  stuff,"  he  as- 
serts. "I  tried  it  myself,  and  couldn't 
do  anything  with  it."  It  never  occurs 
to  him  that  he  did  not  apply  it  right. 
Hearers  may  or  may  not  draw  that  con- 
clusion.    Some  will  not. 

The  salesman  who  does  not  see  that 
his  customers  understand  how  to  use 
the  paint  they  have  bought  is  not  a 
success  by  any  means.  It  will  be  readily 
seen,  therefore,  that  a  practical  know- 
ledge of  the  subject  is  an  asset  which 
retail  salesmen  need. 


HARDWARE    AND    METAL 


Wise  Dealers  Handle  the  ML  Line  . 

They   are  Honest  Goods   That    Build   Trade. 

Our  New  ML  DECORATIVE  AID  DEPT.   Helps  You  to  Get  Trade. 


GET  OUR  HELP 

Our  Decorative  Aid  Dept. 
answers  your  problems 
in  house  decoration  and 
painting  with  free  color 
suggestions,  estimates, 
stencil  designs,  etc. 
Stencils  sold.  You  get  the 
right  goods  in  the  right 
shades  for  best  effects  in 
any  house.  Send  for 
Booklet. 


lVlLi  1  dllilS  make  good  because  they  are  made  good 
—there's  19  years  of  practical  experience  mixed  into  them. 
ML  Paints  defy  weather  and  last,  and  last,  and  last 

ML   FloOrglaZe a  brilliant,  quick  dry 

ing,  flint  hard  finish  that  withstands  scruffing  and 
scratches.  Washable  like  glass.  In  solid  and  trans- 
parent  colors. 


Elastilite  Varnish 


i 


the  one  varnish 
you  can  guarantee  just  as  though  you  were  its  maker. 
Good  for  use  indoors  or  out.  Elastilite  will  get  and 
hold  the  best  varnish  trade  for  you. 


SAMPLES  FROM 


The   Imperial   Varnish 
&  Color  Co.,  Limited, 

6-24    Morse    St.,    Toronto 
108  Princes*  St.,   Winnipeg 
364  Water  St.,  Vancouver 
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"Facts,  and  the  proof  thereof,  are  what 
business  men  demand." 

-HARRIMAN 

An  ounce  of  fact  is  worth  a  pound  of  argument.  The  mere  assertion  that 
a  paint  is  the  best  paint  on  the  market  does  not  influence  in  the  least  the 
ciear-thlnking  business  man. 

Note  we  use  the  words  "clear-thinking,"  not  the  words  commonly  used 
hard-headed."      A  clear-thinking  business  man  is  always  open  to  con- 
viction.     He  runs  abreast  of  the  times. 

If  Lowe  Brothers  "High  Standard"  Liquid  Paint  is  superior  to  any  paint  on  the  market,  it  does 
not  take  this  type  of  man  long  to  find  it  out.  We  are  convincing  "clear  thinkers"  every  day— 
not  by  assertion,  but  by  tests  that  are  undisputable.     Think  it  over,  then  write. 


Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 


TORONTO 

Dayton  Boston 

Kansas  City 
Chicago   New  York 
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Weekly  Market  Report  —  Paints 


RECORD   BUSINESS  DONE. 

The  paint  trade  is  going  to 
break  all  records  this  year. 
There  can  be  no  doubt  of  that. 
All  manufacturers  find  their  out- 
put is  away  in  advance  of  last 
year,  and  some  difficulty  is  being 
experienced,  in  fact,  in  meeting 
the  demand. 

Firmness  is  noted  in  all  lines, 
but  the  only  price  change  is  in 
linseed  oil,  which  has  gone  up 
2  cents.  Putty  will  be  advanced 
soon,  and  there  is  already  some 
talk  of  another  advance  in  white 
lead. 

There  is  not  a  superabundance 
of  stock  in  any  line.  Linseed  oil 
is  particularly  scarce  at  the  pre- 
sent  time. 


MONTREAL. 

Montreal,  May  16. — It  is  not  often 
that  a  manufacturer  will  complain  of 
the  large  amount  of  business  he  is  do- 
ing, but  business  is  rushing  at  the  dif- 
ferent factories  to  such  an  extent  that 
these  people  hardly  know  which  way  to 
turn.  One  manufacturer  described  con- 
ditions as  a  "holy  fright."  Many  of 
the  factories  are  working  twenty-four 
hours  a  day,  but  even  this  double  shift 
does  not  seem  to  quite  enable  them  to 
keep  pace  with  the  enormous  number  of 
orders  which  are  coming  in.  From  pre- 
sent indications  it  would  seem  that  the 
sales  of  paint  in  1912  will  exceed  those 
of  any  other  year  by  a  large  margin. 
The  markets  are  steady,  and  no  change 
in  prices  has  been  noted  from  those  of 
last  week,  with  the  exception  of  lin- 
seed oil,  which  has  advanced  one  cent. 

Linseed   Oil    Scarce. 

The  scarcity  of  linseed  oil  is  quite  a 
feature  of  the 'markets  these  days.  The 
stock  of  seed  at  the  different  mills  has 
become  very  low,  and  navigation  only 
having  opened  a  few  days  since,  no 
boats  laden  with  seed  have  yet  arrived. 
The  shortage  was  so  marked  that  it  was 
rumored  that  one  mill  had  been  forced 
to  close  down  altogether,  owing  to  their 
supply  of  seed  being  completely  ex- 
hausted. Conditions  will  change,  how- 
ever, in  a  few  days,  and  this  temporary 
shortage  is  not  expected  to  affect  the 
market  to  a  great  extent.  The  price  has 
been  advanced  one  cent  since  last  week, 
and  is  now  quoted  at  97  for  raw  and  99 
for  boiled. 

Turpentine.  —  The  demand  for 
"turps"  continues  strong,  and  buying 
is  good  without  speculation.  Supplies 
appear   to   be   in    fair  shape,    and    quo- 


tations remain  the  same  at  70c  for 
single  barrels. 

White  Lead. — The  advance  which  was 
made  last  week  in  this  commodity  has 
been  maintained,  and  indeed  it  is 
thought  by  some  that  it  will  be  followed 
by  another  advance  at  no  very  far  dis- 
tant date.  The  price  of  pig  lead  is  high, 
and  likely  to  continue  so  as  far  as  can 
be  seen,  and  it  is  only  natural  that  the 
price  of  white  lead  must  follow  in  its 
steps. 

Mixed  Paints. — The  shipping  depart- 
ments are  all  going  at  full  pressure  in 
the  endeavor  to  keep  pace  with  the  in- 
flux of  orders  for  mixed  paints.  It  was 
expected  that  this  would  prove  to  be 
a  good  year  for  the  sale  of  these  goods 
and  manufacturers  were  prepared  with 
large  stocks.  It  now  looks  as  if  all  ex- 
pectations would  be  realized,  and  in 
fact,  the  business  done  will  probably 
exceed  the  hopes  of  even  the  most  san- 
guine. 

Putty. — There  has  been  a  good  call 
for  putty,  and  very  few  assorted  orders 
are  without  this  article.  Some  heavy 
consignments  have  been  sent  down  by 
the  water  routes.  Price  remains  the 
same. 

TORONTO. 

Toronto,  May  16. — The  outstanding 
feature  in  connection  with  the  paint 
and  oil  market  is  the  remarkable  pro- 
portions to  which  the  demand  has  at- 
tained. Business  is  much  brisker  than 
ever  before.  One  manufacturer  stated 
to  a  representative  of  Hardware  and 
Metal  this  week  that  during  the  past 
six  months  he  had  increased  his  business 
37y2  per  cent.  The  local  branch  of  an- 
other firms  has  more  than  doubl- 
ed the  volume  of  business  since 
the  first  of  the  year.  Reports  from 
other  concerns  are  pretty  much  to  the 
same  effect. 

The  natural  result  is  that  stocks  are 
not  heavy  in  any  line.  The  increase  in 
the  demand  all  around  keeps  the  job- 
bers and  manufacturers  hustling  to  find 
sufficient  supplies.  The  second  natural 
result  is  that  prices  are  showing  a  ten- 
dency toward  extreme  firmness.  In  only 
one  line — linseed  oil — has  an  advance 
been  declared,  but  increases  are  believ- 
ed to  be  pending  in  other  lines. 

The  transportation  question  is  a  seri- 
ous one  at  the  present  time.  It  is  found 
difficult  to  secure  supplies  and  to  make 
shipments.  "We  see  little  hope  of  im- 
provement," said  one  jobber.  "Now 
that  the  boats  are  running  the  accumu- 
lation will  be  cleared  out  gradually, 
but  it  will  take  such  a  long  time  to  ef- 
fect this,  that  we  can  see  little  hope  for 
improvement  for  some  time." 
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Oil  Higher  and  Scarce. 

Linseed  Oil. — The  price  has  been  ad- 
vanced 2  cents,  making  the  prevailing 
quotations  $1.00  for  raw  and  $1.03  for 
boiled.  The  advance  has  been  due 
largely  to  the  shortage  which  prevails 
in  oil.  The  inability  to  secure  sufficient 
supplies  just  now  is  caused  by  the 
freight  congestion  more  than  anything 
else. 

There  is  a  first  class  demand  for  lin- 
seed oil,  so  that,  under  all  circumstances, 
it  is  believed  to  be  assured  that  the 
price  will   remain   firm   for   some   time. 

Turpentine. — The  price  of  turpentine 
remains  at  70  cents.  There  has  been  a 
slightly  easier  tone  at  Savannah,  the 
price  having  fallen  off  a  cent,  but  as  the 
Savannah  quotation  was  much  higher 
in  proportion  than  the  local  figure,  the 
decrease  there  has  not  had  any  effect 
on  Toronto  prices.  It  could  recede  still 
further  without  giving  the  local  jobbers 
the  margin  generally  deemed  necessary. 
There  is  a  good  demand  locally  fofr 
turpentine,  and  stocks  not  heavy  by 
any  means. 

White  Lead.— The  price  generally 
quoted  is  $7.15,  in  accordance  with  the 
increase  put  into  effect  last  week.  The 
commodity  is  unusually  firm  at  that  fig- 
ure, and  already  some  talk  is  heard 
of  another  increase.  "It  will  surely 
come,"  said  one  jobber  to-day.  "I 
don't  suppose  that  it  will  be  for  some 
little  time,  but  you  can  put  it  down  as 
certain  that  the  price  will  not  remain 
where  it  is."  White  lead  is  now  ex- 
tremely high,  but  the  circumstances  are 
exceptional,  and  the  price  asked  is  not 
as  high  as  would  be  warranted  by  the 
advanced   price   of  the  raw   material. 

Demand  for  white  lead  is  good,  and 
many  large  orders  are  being  placed. 

Glass. — The  situation  in  glass  pre- 
sents no  features.  Business  is  not  yet 
brisk,  but  from  the  orders  placed,  it  is 
apparent  that  firmness  is  dominating 
the  price  situation. 

Putty  May  Advance. 

Putty. — No  change  has  been  made  in 
the  price  of  putty,  but  it  seems  reason- 
ably assured  that  something  will  be 
done.  The  largely  advanced  cost  of 
white  lead,  oil  and  whiting  has  made 
it  obligatory  to  advance  putty  prices 
and  a  revision  of  the  schedule  may  be 
expected  before  very  long.  Present 
prices  are: — Standard  bulk  in  casks, 
$2.20;  in  100-lb.  drums,  $2.40;  in  25- 
lb.  drums,  $2.50;  bladder,  in  barrels, 
$2.65.  Pure  putty  prices  are  as  fol- 
lows:—Bulk,  in  casks,  $2.50;  in  100- 
lb.  drums,  $2.80;  in  25-lb.  drums,  $2.90; 
'  bladder,   in   barrels,   $3. 


HARD  W  ARE    AND    M  E  T  A  L 


Victoriaville.  Que.,  Parish  Church 


L    Caron  &  Son,  Decorators 


The  beautiful  white  interior  of  the  Victoriaville 
church  was  obtained  with 

Brandram's  B.B.  Genuine  White  Lead 

Brandram's  White  Lead,  made  by  the  Brandram's  process  for  practi- 
cally two  centuries,  is  the  standard  White  Lead  of  the  world.  Specified 
by  architects,  used  by  leading  decorators,  Brandram's  Lead  helps  you 
control  the  big  paint  trade  of  your  territory. 

Before  placing  your  order  for  White  Lead,  write  for  prices  and  full  par- 
ticulars to  the  only  corroders  and  grinders  of  White  Lead  in  Canada. 
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CURRENT    MARKET    QUOTATIONS 


These  prices  are  for  such  qualities  and 
quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS  AND  METAL  PRODUCTS. 

ANTIMONY. 

Cookson's  or  Hallett's,   per  lb.  .8  50   8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  50c. ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c. ;  Harris  heavy  pressure,  25c. ;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c. ;  Alluminoid,  9c ;  Mogul, 
6c. ;   No.   3,  5%c. ;   No.  4,  6c   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  50c;  Superior, 
45c;  A  Special,  35c;  Hoo  Hoo,  25c; 
"A,"  20c;  "B,"  18c;  "C,"  15c;  "D," 
12c;  No.   1,  10c;  No.  2,  8c;  No.  3,  6c 

Magnolia  Metal  Co.— Magnolia,  25c; 
Defender,  20c;  Mystic,  17c;  Kosmic, 
15c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    %   to   %   inch,    per 

100    lbs 2  20       2  20 

Heads,   per  100   lb 2  45       2  45 

Tank   plates,   3-16   inch 2  30       2  40 

Tubes  per  100  feet,  1%  in.    9  50       9  00 

2  ".    8  25       8  50 
2%    ".  10  50     10  00 

3  ".  12  00     12  10 
3%    ".  15  00     15  30 

4  ".  19  25     19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  24 
Rods,  base  %  to  1  inch,  round..  0  20 
Tubing,  seamless  base,  per  lb...  0  23 
Tubing,    iron   pipe   size    ,    1   inch 

base   0  23 

Copper   tubing,    4   cents   extra. 

BRASS    GOODS,    VALVES,    ETC. 
Ground   work,    65  p.c. 
Standard   Compression   work,   65  p.c. 
High  grade  compression  work,   60  p.c. 
Cushion   work,   65   per   cent. 
Fuller  work,  70  p.c;  No.  0,  75  p.c,  and 
1   and  2  basin  cocks,  70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

65   p.c. ;   roundway,   60   p.c. 
J.M.T.   Globe,  Angle  and  Check  Valves, 

55  p.c. ;  Standard,   65  p.c. 
J.M.T.    Radiator    Valves,    60;    Standard, 

65;  patent  quick-opening  valves,  70  and 

16  p.c. 
Jenkins'    Valves— Quotations   on   applica- 
tion   to    Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100   lb. 

Casting     ingot     18  00 

Cut  lengths,   round  bars,  %  to  2 

in 24  00 

Plain      sheets,      14      oz.,      14x48 

inches,   14x60  inches   26  00 

Copper      sheet,      tinned,      14x60, 

14  oz 27  00 

Copper    sheet,    planished,    14x60, 

base 34  00 

Braziers',    inshcets,    6x4    26  00 

COPPER   AND    BRASS    WIRE 
Brass,   60  p.c. ;  copper,   62%  p.c. 
IRON  AND  STEEL 
In   car  lots.  Montreal.  Toronto 

Canadian  foundry.  No.   1 19  50 

Canadian   foundry,   No.   2 19  00 

Middlesboro,  No.  3  pig  iron  18  00  19  00 
Summerlee,   No.  2  pig  iron  20  00     22  50 

Carron,    special    20  00     

Carron,    soft    19  76     

Cleveland,   No.   1 18  75     20  50 

Clarence,    No.    3    18  00     20  75 

Jarrow    17  75     20  50 

Glengamock  22  50 

Radnor,   charcoal  Iron 32  00     32  60 

Ayresome,    No.   3 18  75     

Ferro  Nickel  pig  iron  (Soo)  25  00 

Steel    billets,    Bessemer    or 

open  hearth,  f.o.b.   Pitts- 
burg         27  50 

Angles  J base  2  60      2  60 

Common  bar,  per  100  lb.  1 90  2  05 
Forged  iron,  per  100  lb.  2  05  2  20 
Refined  iron,  per  100  lb...  2  16  2  30 
Horseshoe  iron,  per  100  lb...    2  15      2  30 

Mild   steel    195       2  15 

Sleigh    shoe    steel    190       2  15 

Iron  finish  machinery  steel 

(domestic)     195       2  15 

Iron  finish  steel   (foreign) . .    2  25      2  25 

Reeled  machinery  steel  2  85      3  00 

Tire    steel    2  00       2  35 

Sheet  cast  steel  0  15      0  15 

Toe    calk    steel    2  85      2  90 

Mining   cast   steel    0  07%    0  08 

High    speed    0  65       0  65 

Capital    tool   steel    0  50       

Ommell   Laird   0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona  tool  steel   0  06%    

Silver   tool   steel    0  12%    

Cold    Rolled    Shafting. 

9-16    to    11-16    inch    0  06 

%  to  1  7-16  inch   0  05% 

1    7-16    to    3    inch    0  65 

Montreal.   25  and   2.     Toronto.   30. 


BLACK    SHEETS 

Montreal.  Toronto 

10    gauge    2  30         2  50 

12    gauge    2  30         2  55 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20  2  45 

20   gauge    2  20         2  45 

22    gauge    2  25         2  55 

24    gauge    2  25  2  55 

26    gauge    2  35         2  65 

28    gauge 2  40         2  80 

CANADA   PLATES 

Ordinary,    52   sheets    2  90  2  90 

All  bright,   52  sheets   ....    3  70         4  00 
Galvanized—   Apollo   D.  Crown   Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24   gauge,    per   square    5  00 

26   gauge,    per   square    3  85 

28   gauge,    per   square    3  65 

Less   10   p.c. 

GALVANIZED  SHEETS 
B.W.      Queen's   Fleur-   Gordon   Gorbal's 
gauge       Head     de-Lis     Crown  Best  Best 
16-20....      3  60         3  35         3  60         3  60 
22-24....      3  65         3  40         3  65         3  65 

26 4  05         3  80         4  05         4  05 

28 4  25         400         425         425 

Colborne  Crown— 3.65,   3.70,  3.75,   4.00. 
Less   than   case   lots   10   cents   per   hd. 
extra. 
"Comet"    sheets— 

22 3  65 

24 370 

26 375 

28 4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American....       3  60         345 

26   gauge,   American 3  85         3  50 

28    gauge,    (26    English)       4  10  3  95 

10%    oz.,    equal    to    28 

English    4  35  4  25 

IRON  PIPE 

List  Black        Galv. 

%-inch    and 

%-inch    $    5  50      66    p.c      51    p.c. 

%-inch    8  50       71    p.c       60    p.c. 

%-inch    1150      75    p.c.      65    p.c. 

1-inch    16  50       75    p.c.       65    p.c. 

1%-inch    22  50      75    p.c.      65    p.c. 

1%-inch    27  00      75    p.c.      65    p.c. 

2-inch    36  00       76%p.c       66%p.c. 

2%-inch    57  50      76%p.c      66%p.c. 

3-inch    75  50       76%p.c       66%p.c. 

3%-inch    95  00      75    p.c.       65    p.c. 

4-inch    108  00      75    p.c      65   p.c. 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  65; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings. 
65;  nipples,  75  and  10;  malleable,  lipped 
unions.    65. 

SOIL    PIPE    AND    FITTINGS 

Medium   and   extra  heavy  pipe  up   to  6 

inch,    70    and    10;    7    and    8   in.    pipe, 

50  p.c. 

Light   pipe,   60   and   10   p.c ;   fittings,   70 

and   10  p.c.   • 

RANGE  BOILERS 
30-gallon,    Standard,    $4.75;    extra   heavy, 
$7.00. 

KITCHEN  SINKS 
Cast   iron,   16x24,   $1;   18x30,   $1.15;   18x36, 

$1.95. 
Flat     rim     enameled     sinks.     15x24,     $2; 
18x30,    $2.35;    18x36.    $3.50. 

HEATING  APPARATUS 
Hot  Water   Boilers— 50   and   10  per   cent. 
Hot    Water    Radiators— 50    and    10    per 

cent. 
Steam     Radiators— 50,     10    and    2%    per 

cent. 
Wall   Radiators— 50  and  10  p.c 
Specials— 25   p.c 

OLD  MATERIAL 
Dealers'   buying  prices: 

Montreal   Toronto 
Heavy   ocpper   and 

wire,   lb 0  11  0  11% 

Light   copper   bottoms..       0  09         0  09% 

Heavy   red    brass    0  10  0  10% 

Heavy  yellow  brass  0  08         0  08% 

Light    brass    0  06  0  06% 

Tea    lead    0  02%       0  02% 

Heavy  lead  0  02%       0  02% 

Scrap  zinc   0  03  0  04 

No.    1    wrought   iron    . .       0  02        10  00 
Mnchinery     cast     scrap. 

No.    1    16  00         14  50 

Stove    plate     12  50         13  00 

Malleable     9  00  9  00 

Miscellaneous   steel    ....       5  00         6  00 

Old    rubbers    0  09         0  08% 

LEAD. 

Montreal  Toronto 
Domestic   (Trail)    pig.   100  lb.    4  95    5  05 
Imported    pig.    per   100   lb....    4  95    5  05 

Bar   pig.    per   100   lb 5  20    5  30 

Sheets,  2%  lb.  sq.  ft.  by  roll    5  50    5  30 

Sheets.    3   to   6   lb.,    ft 5  25    5  55 

Cut  sheets  %c  per  lb.  extra. 

Cut  sheets  to  size.  %c  per  lb.  extra. 

LEAD  PIPE. 
Lead    Pipe    and    Waste.    20   p.c. 
Caulking   lead.   4%c   per  pound. 
Traps  and  bends.  45  per  cent. 
SOLDER. 

Per  lb. 
Montreal.      Toronto 
Bar.    half-and-half,    guarant'd  0  27    0  27% 
Wiping    024    0  25 


SHEET    ZINC. 

5-cwt.   casks  8  25      8  00 

Part  casks   8  50      8  50 

SPELTER. 

Foreign,    per    100    lb 7  50       7  25 

TIN    AND    TINPLATES. 

Lamb  and   Flag  and   Straits— 
56   &   28-lb.    ingots,    100   lb... $52  00  $50  00 

Redipped     Charcoal     Plates— Tinned 

M  L  S,  Famous  (equal  Bradley) 

Per  box 

I   C,   14x20   base $7  00 

I   X,   14x20   base   8  25 

I  X   X,   14x20  base   9  50 

Raven    and    Murex    Grades— 

I   C,    14x20   base    5  00 

I    X,    14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I  X  X   X,  14x20  base 8  00 

"Dominion    Crown    Best" — Double. 
Coated,   Tissued. 

I   C,   14x20   base 7  00      7  00 

I  X,  14x20  base 8  25       8  25 

I    X    X,    14x20    base 9  50      9  50 

"Allaway's     Best"— Standard     Quality. 

I   C,   14x20  base   4  50 

I.    X..   14x20  base    5  50 

I.    X.    X.,    14x20    base 6  50 

Bright   Cokes 

Bessemer   Steel— 
I   C,    14x20   base    4  25 

20x28,    double   box    8  50 

Charcoal    Plates— Terne 

Dean   or  J,   G.   Grade— 

I   C,   20x28,   112   sheets 7  50 

I    X,    Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 

Cookley   Grade — 
XX,  14x56,  50  sheet  bxs.) 
XX,   14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,   50  sheet  bxs.) 
Tinned    Sheets. 

72x30  up  to  24     gauge,     case 
lots    8  00       7  35 

72x30  up  to  26  gauge,   case 

lots    7  85 

WIRE. 
Annealed    Cut    Hay    Bailing    Wire. 
No.  10,  $3.80;  No.  11.  $3.90;  No.  12  and 

13,  $4;  No.  13%,  $4.10;  No.  14,  $4.25;  No. 

15,     $4.50;     in   lengths     6   inches     to   11 

inches,     discount    30    per     cent.;     other 

lengths  20c  per  100  lbs.   extra;  if  eye  or 

loop  on  end  adds  25c  per  100  lbs.  to  the 

above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line,  No.  17,  $4.90; 
No.  18,  $3;  No.  19,  $2.70;  6  wire  solid 
line.  No'.  17,  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London. 

Coiled    Spring    Wire. 
High   Carbon,    No.    9,    $2.00   in   cars. 
Fine    Steel   Wire. 

Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17.  $5;  No.  18, 
$5.50;  No.  19,  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23,  $7.65;  No.  24, 
$8;  No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31,  $4; 
Nos.  30-34,  $6.  Coppered,  75c;  oiling, 
10c;  in  25-lb.  bundles,  15c;  in  6  and 
10-lb.  bundles,  25c ;  in  1-lb.  hanks,  25c. ; 
in  %-lb.  hanks,  38c. ;  in  %-lb.  hanks, 
50c ;  packed  in  casks  or  cases,  15c. ; 
bagging   or   papering,    10c 

Hay  Wire  in  Coils. 

$2.35  base  f.o.b.,  Montreal,  Toronto, 
Hamilton  and  London. 

Galvanized   Wire. 

From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5,  $2.80;  6,  7,  8,  $2.75;  9, 
$2.30;  10,  $2.80;  11,  $2.65;  12,  $2.45;  13, 
$2.55  ;14,  $3.15.  In  car  lots  straight  or 
mixed. 

Poultry    Netting. 
2-in.   mesh,   19  w.g..  60  and  2%  p.c   off. 
Other  sizes,   60  and  5  p.c.   off. 
Poultry  netting   staples,   55  per  cent. 
Smooth  Steel   Wire. 

No.  0-9  gauge,  $2.25  base;  No.  10 
gauge.  6c  extra:  No.  11  gauge,  12c  ex- 
tra; No.  12  gauge.  20c  extra;  No.  13 
gauge,  30c  extra;  No.  14  gauge,  40c  ex- 
tra; No.  15  gauge,  55c  extra;  No.  16 
gauge,  70c  extra.  Add  SOc  for  copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  10c, 
spring  wire  $1.25,  bright  soft  drawn  16c. 
charcoal  (extra  quality)  $1.25.  packed 
in  casks  or  cases  15c,  bagging  and 
paperings  10c,  50  and  100-lb.  bundles 
10c,  in  25-lb.  bundles  15c,  in  6  and  10- 
lb.  bundles  25e,  in  1-lb.  hanks,  60c,  in 
%-lb.  hanks,  75c,  in  %-lb.  hanks,  $1. 
Wire    Cloth. 

Painted  Screen,  in  106-ft.  rolls.  $1.66 
per  100  sq.  ft.;  in  60-ft.  rolls,  $1.70  per 
100   sq.   ft. 

Wire    Fencing. 

Galvanized    barb    2  45 

Galvanized,    plain    twist    2  75 

Car   lots   and    less.     ' 
Dominion    special    field    fencing,    33    1-3 

p.c.    small    lots;    extra    5    p.c. 
F.O.B.     Montreal. 

Wire   Rope. 

Galvanized.  1st  grade.  6  strands.  24 
wires,    %,    $5;   1    inch,    $16.80. 


52 


Black,  1st  grade,  6  strands,  19  wires, 
%,  $5,  1  inch,  $15.10.  Per  100  feet  f.o.b. 
Toronto. 

Wrought   Staples. 

Galvanized     2  80 

Plain    2  60 

Paints,   Oils  and   Glass   2  50 

Barn    Paint. 

In  barrels,  1-gal.   tins   0  80     0  85 

In    barrels,    5-gal.    tins    0  80     0  85 

Beeswax. 

Per    lb 0  40 

Chemicals. 

In  casks  per  lb. 
Sulphate    of    copper    (bluestone) . .    0  07 

Litharge,    ground    0  05 

flaked    0  05% 

Green    copperas    (green    vitrol) 0  01 

Sugar   of    Lead    0  01 

Colors   in   Oil. 

Venetian   red,   1-lb.   tins  pure 0  09 

Chrome   yellow,    pure    0  18 

Golden    ochre,    pure    0  11 

French   ochre,   pure    0  09 

Chrome   green,    pure    0  11 

French    permanent    green,    pure. .    0 16 

Signwriters'    black,    pure    0  17 

Marine  black,   25  lb.   irons  0  06 

Enamels. 
Per  gallon  in  quart  tins. 
M.  L.   Floorglaze   (Imperial  V.  &  C. 

Co 180 

Cee    Pee   Co.    enamel    4  60 

Sterling    Enamels    3  20 

Anchor   Floorlustre   180 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    0 10 

German   prima    0  15 

White    pigsfoot    0  15     0  20 

Brantford    medal    0  10 

golden   medal    0  11 

brown    sheet     0  10 

solder  sheet   0  13 

"  gelatine     0  22 

white     gelatine 0  20 

white   glue    0  12 

100    flake    0  10     0  11 

Perfection  amber  ground,  No.  1230   8  13 
Ground    glues    at    same    prices. 
Brantford    all-round    glue,     %-lb.    pack- 
ages.   10c,    %-lb„    15c;   l-lb„   26c     Dis- 
count. 

XXL     0  13 

XL 0  11% 

CL 0  12 

C 0  11 

Paris    Green. 

Montreal  Toronto 

Drums,    50   and    100   lbs 0  16%  0  16% 

Packets,   1-lb.,    100   in   case..  0  18%  0  18% 
%-lb.  "       ....  0  20%  0  20% 

Tins,    Mb.,   100  in   case 0  19%  0  19% 

Paris  White. 

In    bbls 0  90 

Pigments. 

Orange    Mineral,    casks    0  09 

100-lb.      kegs 0  09% 

Prepared   Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base...  2  00 
Canada  Paint  Co.'s  pure  ..  176  2  00 
Globe  house  paint  (Windsor)..  1  CC 
"New  Era"  house  paint  (Wind- 
sor         185 

Benj.     Moore     Co.'s     "Egyptian" 

Brand     160 

Moore's    pure    linseed    oil,    H.C..    1  65 
Brandram-Henderson's    "English"    2  90 

Ramsay's   paints,    pure    1  66 

Ramsay's   paints,    Thistle    1  30 

Martin-Senour,   100   p.c.   pure   2  00 

Senour's    floor    paints    1  60 

Sterling    Pure    1  60 

Maple    Leaf    Paint    (Imp.    V.    & 

C.    Co.)    

Jamieson's    Crown    and    Anchor 

brand     1  60 

Plaster  of  Paris. 

Per   barrel 0  30 

Pine  Tar. 

Half -pint  tins,   per  dozen   0  60 

Putty. 

Standard 

Bulk    in    casks    2  20 

"    100-lb.    drums     2  55 

Bladders,    in    bbls 2  75 

Red   Dry   Lead. 
Genuine,  560  lb.  casks,  per  cwt  4  75   4  75 
Genuine.    100    lb.    kegs       "        5  25   6  26 

No.   1   casks,    per  100  lbs 4  25    4  25 

No.    1    kegs,    per    100   lbs 4  75   4  75 

Shingle   Stains. 

In    5-gallon    buckets    0  75 

Turpentine   and    Oil. 

Montreal  Toronto 
Can.   Prime  white  petroleum, 

gal 0  14     0  12 

U.S.     Water    white         "        0  15%  0  13% 
U.S.    Pratt's    astral  "       0 19     0 15% 

Castor  oil,   per  lb.,   in  bbls.  0  08     0  09 

Motor  Gasoline  single  bbls 0  17% 

Benzine,  per  gal.  single  bbls  ....     0  15% 
Pure  Turpentine,  single  bbls  0  70     0  70 

Wood    Turpentine 0  60 

Turpentine,    second    run    0  60 

Linseed    Oil  "  raw...  0  97      100 

boiled.  1  00      1  03 
Rosin.   "G"  grade,  bbl.  lots, 

100    lbs 3  25 

Varnishes. 

Per  gal.   cans. 

Carriage.    No.    1    160 

Pale    durable    body    3  60 

"      hard  rubbing  3  00 


HARDWARE    AND    METAL 


TXThAT    about   the    most    profitable    department    in    your   store  - 
'  ■       department  ? 

Is  it  giving  the  splendid  returns  that  are  only  possible  from  a  clean-cut  quality  stock  ? 

Minerva  Paints  and  Paint  Specialties 

are  a  line  of  exceptional  merit. 

They  are  the  famous  British  Paints  of  78  years'  reputation  for  quality,  and  are  backed 
by  vigorous  dealer  co-operation  on  the  part  of  the  manufacturers. 

Made  in  Canada  with  the  same  care  and  skill  which  has  formed  the  basis  of  their 
unique  reputation. 

Full  Imperial  Measure  in  every  can. 

It  will  pay  you  to  investigate  the  Minerva  proposition. 

Ask  any  Minerva  Agent. 


(Canada),  Jjmhed. 

377  Carlaw  Ave.,  Toronto  Established  in  England  in  1834 


Steel  Tanks  and  Self-Measuring  Pumps 
for  Paint  Oils 


They  avoid  all  the  loss  and  inconvenience  sus- 
tained under  the  old  method.  The  steel  tanks  are 
air-tight  and  will  not  permit  the  oil  to  gum  or 
stick.  The  pumps  measure  the  oil  according  to  the 
Imperial  Standard,  directly  into  the  customer's  can. 
They  count  the  gallons  pumped  and  compute  the 
charge  for  fractional  gallons. 

THE  BOWSER   PAINT  OIL  SYSTEM 

will  put  every  cent  of  profit  into  your  pocket,  where 
it  belongs.  With  a  Bowser  your  paint  oil  depart- 
ment will  be  as  clean  and  inviting  as  your  shelf 
hardware  department.     It  draws  trade. 

Why  not  investigate  now  and  be  ready  for  spring. 
Your  fellow  merchants  are  using  them.  They'll 
help  you.     Ask  for  book  No.  15. 

S.  F.  BOWSER  &  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 

For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Tanks,  Gasoline  and 
Oil  Storage  Systems,  Self-registering  Pipe  Line  Measures,  Dry  Cleaning  Systems,  etc. 


Do  you  know  any  of 
these  Bowser  users? 


Samuel  Hobbs, 

1434  Queen  St.  W. 
Toronto 

Geo.  Ecclestone, 

Bracebridge,  Ont. 

Manville  Hardware 
Company, 

Prince  Albert,  Sask. 

J.  H.  Ashdown, 

Calgary,  Alta. 

Arthur  Latham, 

Moose  Jaw,  Sask. 


Cochrane  Hardware 
Company 


Peart  Bros. 


Toronto 


Regina,  Sask. 


HARDWAR E     A  N D     M E T A  L 


Finest   elastic   gearing    3  00 

Elastic    Oak    1  »° 

Furniture,    polishing    2  00 

Furniture,     extra     1  £0 

No.    1     0  95 

Union    0  90 

Light    oil    finish     135 

Gold   size   japan    ^  ou 

Turps,    brown    japan    i  »u 

No.    1    brown    japan    110 

Baking    black    japan    1  -» 

No.    1    black    japan    0  95 

Benzine    black    japan    o  la 

Crystal    Damar    2  50 

jjo.   1         "       ia 

1'nre    asphaltum    1*0 

Oilcloth      IfO 

Lightning    dryer    "» 

Elastilite    varnish    l^» 

Copaline     vamish     J*" 

Granitine    floor    finish    2  25 

Jamieson's    floor    enamel    1  75 

Sherwin-Williams    kopal     varnish.    2  50 
Canada   Paint   Co.'s   sun  varnish.    2  25 

"Kyanize"    Interior    Finish    2  40 

"Flint-Lac,"     coach     180 

B.H.     Ltd.     "Gold     Medal,"     >n 

cases     -•■•.••, 2  2?      " 

Dependon    Lt.    H.    Oil    Finish....    8  75 

Everlastic     Floor     14  25 

Klattine    floor    finish    3  00 

Elastica   exterior   finish    4  25 

Stovepipe    varnish,    %    pints,    per 

gross      8  00 

Pure    white    shellac    varnish,     in 

barrels     .;••••.••    115 

Pure    orange    shellac    varnish,    in 

barrels     .-•    I60 

No.    1   orange   shellac   varnish,    in 

barrels     130 

Window   Glass. 
Size    United  Double 

Inches  Star  Diamond 

Under    26     $4  25       $6  25 

26    to    40    4  65  6  75 

41    to    50    5  10  7  50 

SI    to    60    5  35  8  50 

61    to    70    5  75  9  75 

71    to    80    6  25         1100 

81    to    85    7  00         12  50 

86    to    90    15  60 

91    to    95    17  50 

96    to    100    20  50 

Toronto,     25     p.c. 

Montreal    prices,    no    discount. 
Size    United    Inches  Star 

Under    2G     $3  05 

20    to    40     3  25 

41    to    50     3  65 

51    to    60     3  90 

61    to    70     4  15 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 
Per    100    lb. 

"Anchor,"     pure     7  00       7  15 

Brandram's  B.B.  Genuine  8  00  8  15 
C.P.C.  decorators,  pure  ..  7  00  7  00 
down    and    Anchor,    pure.    7  00       7  15 

Elephant     Genuine     7  25       7  35 

Essex    Genuine    (Windsor) 6  75 

Island      City      Decorators' 

Pure     7  00       7  15 

Lily     Pure     7  00       7  15 

Moore's   Pure    White    Lead    7  15 

Monarch    (Windsor)    7  25 

Munro's        Select        Flake 

White    7  25       7  40 

Purity,     CO.     Co.'s    Ltd 6  75 

Uamsay's    Pure    Lead    7  00       7  15 

Itamsay's    Exterior    6  75       6  90 

Sterling   Pure   7  15 

Tiger    Pure    7  00       7  15 

Western  Schedule. 
Terms— 2  p.c.  30  days  or  net  3  monthB 
from  date  of  shipment.  Packages  25 
lbs.  and  over.  500-lb.  kegs,  15c  per  100 
lbs.  lower.  Delivery— F.O.B.  Toronto 
or  Hamilton;  London,  5c  per  100  lbs. 
extra.  Contracts  as  required  until  15th 
May,    1911. 

White    Zinc    (Dry) 

Extra    Bed    Seal,    V.M 0  07% 

White  Zinc  in   Oil. 

Pure,   in  25-lb.   irons   0  10 

No.    1  "  '*       0  07 

No.    2  "  "        0  05% 

Whiting. 

Plain,    in    bbls    0  70 

Gilders   bolted   in   barrels    100 

HARDWARE. 
Adzes. 

Carpenters',    per   doz 12  50    14  00 

Plain   ship         "  18  00    22  00 

Axles   and   Hatchets. 

Single   bit.    per   doz 6  00     9  00 

Double    bit        "         10  00    12  00 

Bench    Axes    6  75    10  00 

Broad     Axes     22  75    25  00 

Hunters'     Axes     5  00      6  00 

"'Bovs"     Axes     5  75     6  50 

Lathing    hatchets     4  70    10  00 

Shingle  hatchets   145     6  75 

Claw    hatchets    170     5  00 

Barrell    hatchets     5  50     6  85 

Anvils. 

Buckworth,   per   lb 0  10% 

Ammunition. 
"Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps,  50,  10  &  2%  p.c;  B.B.  caps. 
50,  10  and  2%  p.c:  Centre  Fire  Pistol 
Cartridges,  25  and  2%  p.c. :  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c;  Primers,  10  and  2%  p.c; 
Brass  Shot  Shells,  45  and  12%  p.c: 
Shot  Cartridges,  discount  same  as  hall 
cartridges,  f.o.b.  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

"Crown"  Black  Powder,  30  and  10 
P.C.;  "Sovereign"  Bulk  Smokeless 
Powder,  30  and  in  p.c:  "Reeal"  Dense 
Smokeless     Powder,     30     and     10     p.c; 


;  oo 

6  50 


6  45 
6  40 


6  25 
4  25 


"Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Ponder,  30  and  10  p.c.  Empty 
Shells.   30    and   10   p.c     90   days  net. 

Ordinary  drop  shot,  AAA  to  dust, 
$7.50  per  100  lbs.  Discount  25  per 
cent. ;  cash  discount,  2  per  cent.  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only;  Chilled,  40c;  buck 
and  seal,  80c;  no.  28  ball,  $1.20  per  100 
lbs.;  bags  less  than  25  lbs.,  %c  per  lb.; 
F.O.B.  Montreal,  Toronto,  Hamilton, 
London,  St.  John  and  Halifax,  freight 
equalized. 

Augers   and    Bits. 

Ford's   auger   bits    30     and  10 

Irwin's     auger     47% 

Gilmour's    auger     60 

Kockf ord    auger     50      and  10 

Gilmour's    car     47% 

Clark's    expansive    40 

Jennings'    Gen.    auger,    net    list. 
Toliin's    High    Speed,    50    and    10. 
Tobin's    Never    Choke,    60    and    10. 
Barn    Door   Hangers. 

doz.    pairs. 

Stearns    wood    track    4  50     6  00 

Zenith      9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect      8  00    1100 

New    Milo,    flexible    

Double    strap    hangers,    dozen 

sets     

Standard      jointed      hangers, 

dozen    sets    

Steel  King  hangers,   doz.  sets 
Storm  King  and  safety  hang- 
ers      

Storm    King    rail    

Crown      4  85 

Crescent     6  50 

Sovereign     7  25 

Chicago    Friction,    Oscillating    and    Big 

Twin    Hangers,    5   per   cent. 
Steel,   track,   1  x  3-16  in.    (100  ft.).    3  25 
Barn    Door   Latches. 

Challenge,    dozen    2  25 

Defiance,    dozen    2  75 

Gem,    dozen    ' 7  50 

Bells. 
Door   bells,    push    and    turn,    45   and    10 

p.c. 
Cow    bells,    65    p.c. 
Sleigh    bells,     shaft    and    hames,     pair, 

22c    up. 
Sleigh    bells,    body    straps,     each,    $1.15 

up. 
Farm   bells,    No.    1,    $1.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,    60,   10,    10   and   10   per   cent. 
No.    1,    not    wider    than    6    in.,    60,    10, 

10    and    10. 
Agricultural,    not   wider   than   4   in.,    75 

per   cent. 
Lace   leather,    per   side,    80c;    cut   laces, 
85c 

Bird   Cages. 
Brass   and  Japanned,   40  p.c. 

Bolts  and   Nuts.        Per  cent. 
Carriage   Bolts,   common,   new, 

$1    list. 
Carriage  Bolts,  %  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    %    and   less..  60, 10  &  10 
Machine   Bolts,   7-16   and   up..  60 

Plough     Bolts     55,  5  &  10 

Blank   Bolts   60 

Bolt   Ends    60 

Sleigh     Shoe     Bolts,     %     and 

less     60    and  10 

Sleigh    Shoe    Bolts,    7-16    and 

larger     55    and  05 

Coach    Screw,    new   list    7 

Nuts,   square,   all  sizes,  4%c  per  lb.   off. 
Nuts,  hexagon,  all  sizes,  4%c  per  lb.  off. 
Stove   rods,   per  lb.,   5%   to  6c 
Stove   Bolts,   80. 

Building   Paper,    etc. 

Tarred    Slater's    paper,    per    roll 0  70 

O.    K.    paper.    No.    1,   per   roll    0  75 

O.    K.   paper.   No.  2,  per  roll    0  70 

Plain  Fibre,   No.   1.  per  400  ft.  roll    0  45 
Plain    Fibre.    No.    2,  "  ....    0  27 

Tarred    Fibre,    No.    1,    per    400    ft, 

roll     0  55 

Tarred    Fibre,    No.    2  "  ..0  35 

Tarred    Fibre    Cyclone,    25    lb.,    per 

roll     0  55 

Drv   Cyclone.   15  lbs 0  45 

Plain    Surprise,    per   roll    o  in 

Resin    sized    Fibre,    per   roll    0  40 

Asbestos    building    paper,     per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton      37  50 

Carpet    Felt,    per    100    lbs 2  50 

Tarred   wool   roofing  felt,  per  100  Ih    1  80 
Pitch.    Boston    or    Sydney,    per    100 

lbs 0  70 

Pitch.    Scotch,    ner   ion   lbs 0  65 

Heavy  Fibre,   32'   &  60',   per  100  lb.    3  00 

2  Plv    Readv    Roofing,    per    sq 0  70 

3  Plv    Readv   Roofing,    per   sq 0  95 

2  Plv    complete,    per    roll    1  15 

3  Ply  complete,  per  roll   135 

Liquid    Roofing   Cement,    brls.,    per 

eal 0  15 

Liquid    tins    Cement    0  50 

Crude    Coal    Tar.    per   barrel    3  50 

Refined    rvial    Tar.    tins,    per   doz...    1  '5 

Refined    Coal    Tar.    per    barrel    4  50 

Shingle    varnish,    per    barrel    4  5" 

Caps,    per   lb 0  Ofi 

Nails,     per    lb 0  05 

Mnp    cotton,    per  lb 0  15 

Butts. 
Plated,    bower  barff   &   Nickel,    No.    241, 

45    per   cent. 
Wrought   brass,   45  p.c.    off  revised   list. 
Cast   iron   loose   pin,    60  p.c, 


1  70 

2  05 

3  40 


Wrought  steel   fast  joint  and  loose  pin, 

70   p.c. 
Crescent   brands,    70   per   cent. 

Cement  and   Firebrick. 
Canadian    Portland,    bags,    per 

bbl 155 

White   Bros.   English   2  00 

"Lafarge"     cement,    in    wood 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English      17  00  21  00 

American,     low...  23  00  25  00 
high....  27  50  35  00 

Fire   clay    (Scotch),   net   ton 5  50 

Chalk    and    Pencils. 
Carpenters    Colored,    per    gross    0  65    0  80 
"  lead   pencils,    p.    gr    2  40    6  75 

Chisels. 

Cold   chisels,  5x6   in.,   doz 220 

Bevel   edge,   1  inch,  doz 2  50 

Chain. 
Proof  coil,  per  100  lb.,  %  in.,  $6.00; 
5-16  in..  $4.85;  %  in.,  $4.25;  7-16  in., 
$4.00;  %  in.,  $3.75;  9-16  in.,  $3.70;  %  in., 
$3.65;  %  in.,  $3.60;  %  in.,  $3.45;  1  in., 
$3.40. 

Stall  fixtures,  35;  trace  chain,  45:  jack- 
chain,  iron,  50;  jackchain,  brass,  50;  cow 
ties,  40;  halter  chains,  50  and  5;  tie  outs, 
75:  coil  chain.  50  and  5;  hammock  chains, 
galvanized,    35   and    5. 
Churns. 
No.   0,   $9;   No.   1,   $9;  No.   2,   $10;   No. 
3,  $11;  No.  4,  $13;  No.  5,  $16;  f.o.b.   To- 
ronto, Hamilton,  London  and  St.  Marys, 
40    per    cent. ;    f.o.b.    Ottawa,    Kingston 
and    Montreal,   37%    and   10   per   cent. 
Clamps. 

Malleable  swivel  head,  4  in 2  50 

adjustable,    4   in 7  60 

Carpenters,    3    feet    3  60 

Conductor    Pipe. 

10   foot   lengths    3  30 

4  00 


inch, 


528 

7  26 

8  80 


1  80 
325 
5  00 


525 

180 


0  67 


Cotter   Pins. 
Cotter   pins,    90   p.c.    Montreal. 

Copper  and  Nickel   Ware. 
Copper   boilers,    kettles,    47%    p.c. 
Copper  tea   and   coffee   pots,   42%   p.c. 
Copper   pitts,    27%   per   cent. 
Foundry  goods,  hollow  ware,  45  p.c. 

Door  Knobs. 
Canadian    knobs,    45   and   10   per   cent. 
Porcelain,    mineral    and    jet    knobs,    net 
list. 

Door    Sets. 
Canadian.   45   and  10  per  cent. 
Door  pulls,   60  per  cent. 

Door    Hangers    (Parlor) 
Single  sets,  each   (Easy  brand) 

Double    sets,    each    

Unbreakable   rail,    100   feet    

Door  Springs. 
Chicago    (coil).    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters   6   inch,   doz 

Folding   handles,   8   inch,   doz. 

Drills. 
Bit  stock  drills,  2-32  in.,  doz.   .. 

Escutcheon  Pins. 
Steel,  discount  50  per  cent. 
Brass,    55   per   cent. 

Eavetronghs. 

8  inch    in   100   foot   lengths    2  90 

10     "  "  "         3  15 

12      "  "  "         3  68 

15      "  "  "         5  25 

Add    extra  10c  per  100  ft.  O.G.   Round 
Bead  Trough. 

Factory  Milk  Cans. 
Milk   cans   and   pails,   35   p.c. 
Hand  delivery  and  creamery  cans,  40  p.c 
Railways    cans,    45    p.c. 
Cream    cans,    40    p.c. 
Creamery    trimmings,    75    and    12%    p.c. 

Faucet*. 
Common,   cork-lined,   35  per  cent 

Farrier    Knives. 
Buckworth,   50  p.c. 

Files  and  Rasps.        Per  cent. 

Disston's     70  and  10 

Great   Western,    American    ....  70  and  10 

Kearney    &    Foot.    Arcade    70  and  10 

J.    Barton    Smith,     Eagle    70  and  10 

McClellan.     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     60 

Nicholson     62  2-3 

.Towett's    (English    list)     27% 

Spear  &  Jackson   (English  list)  35 
Forges. 

Blacksmiths    portable.    135   lbs 9  85 

Galvanized   Ware, 
nufferin   pattern  pails,   45  per  cent. 
Flaring    pattern.     45    per    cent. 
Galvanized    waahtnbs.    45    per    cent. 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 

Ladies    claw,    handled,    doz 

Adze  eye  nail  hammer.  10  oz.,  doz. 

"       hickorv   handle.    1   lb.,    doz. 

straight    claw.    1    lb.,    doz. 

Farriers    hammers.     10    oz..    doz.... 

Tinners    setting,    %    lb.,    doz 

Machinists.    %    lb.,    doz 

Sledge.    Canadian. .  5  lbs.   and   over. 
Slpdge,    Masons.    5    lbs.    and    over. 

Sledge.    Napping,    up    to    2    lbs 

Harvest   Tools. 
50    and    5    per    cent. 

Sidewalk   and   stable   scrapers,    net   $2.26. 
Wood   hay   rakes.   40   and   10   per   cent. 
Lawn    rakes,    net. 
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Halters    (Snap    and    Ring). 

Jute    Hope,    %-inch,    per    gross 8  00 

%-inch,    per   gross    10  50 

"  "       %-inch,   per  gross   13  50 

Leather,    1-inch,    per   doz 4  00 

Leather,    1%-inch,   per   doz 5  20 

Web    2  45 

Sisal   Halters   (Snap   and   Ring). 
%-in.,      $9.00;     7-16-in.,      $10.20;      %-in., 
$11.40;    9-16-in.,    $13.20;   %-in.,    $15.00. 

Hinges. 
Blind,   discount   50   per   cent. 
Heavy   T   and   strap,   4-in.,    100   lb. 

net     725 

Heavy    T   and   strap,   5-in.,    100   lb. 

net     7  00 

Heavy   T    and   strap,    6-in.,    100   lb. 

net     6  75 

Heavy    T    and    strap,    8-in.,    100    lb. 

net     6  50 

Heavy     T     and     strap,     10-in,    and 

larger     6  25 

Light  T  and  strap,  discount  65  p.c. 
Screw    hook    and    hinge- 
under   12   in.,   per   100   lb 4  00 

over  12   in.,   per  100  lb 3  50 

Crate   hinges   and   back   flaps,    65   and   6 

p.c 
Chest  hinges  and  hinge  hasps,   65  p.c. 

Hinges    (Spring) 

Spring,  per  gross— No.  5,   $16.10;  No.   10, 

$16.10;    No.    20,    $9.50;    No.    50.    $17.58; 

No.    51,    $7.76;    No.    120,    $16.10. 

Screen    door    sets— No.    2250,    $14.95;    No. 

2260,    $19.55;   No.    2275,   $21.85;   No.    1192, 

$19.55. 

Chicago    hold    back    screen    door,    iron, 

gro.,    $12. 
Chicago   spring  hinges,    15   p.c. 
Triplex    spring    hinges,    40    p.c 
Chicago   surface    floor    (6,000),    45   p.c 
Garden  City  fire  house  hinges,  12%  p.c 
"Chief"    floor  hinge,    50   p.c 

Hooks. 
Wrought   iron   hooks   and   staples — 

%    x   5,    per   gross    2  25 

5-16    x  5,    per  gross    3  40 

Bright   wire   screw   eyes,   60   p.c 
Bright   steel   gate   hooks   and   staples. 
Iron   screw   hooks,   60   and   20   p.c. 
Iron   gate  hooks  and   eyes,   60  &  20  p.c 
Crescent   hat   and   coat    wire,    60   p.c 
Stove    pipe    eyes,    kitchen     and     square 
hooks,   60   p.c. 

Horse  Nails. 
M.R.M.    cold   forged   process   list,   10th 
January,    1912.  Price  per 

Size  Length  25-lb.  box. 

Nos.    3  1%-inch  $4  10 

4  1%-inch  3  75 

5  1    15-16  3  50 

6  2%  3  10 

7  2    5-16  2  90 

8  2%  2  75 

9  2    11-16  2  60 

10  2%  2  50 

11  3    1-16  2  45 

12  3%  2  45 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy. 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4.15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L. "    steel   shoes,   new   light   pattern, 

1  to  6,  No.  2  and  larger,  $4.35;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes,  No.  0 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  $6.75.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  &  Co., 
"Blunt"   No.   1   and   smaller,   $1.50;   No. 

2  and  larger,  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.75;  No.  2  and  larger,  $1.50 
per  box.     Put  up  in   25-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    4%c 

Ice    Cream    Freerers. 
White    Mountain,    5c    per   lb. 

Knives. 
Hay    knives,    net    list. 
Olauss,    50    and    25    per    cent. 

Kitchen    Enameled    Ware. 
White    ware,    75    per   cent. 
London    and    Princess.    50   per   cent. 
Canada.    Diamond,    Premier,    60    and    U 

per   cent. 
Pearl,    Imperial,    and     granite     steel,    6( 

and    10    per    cent. 
Premier   steel   ware.    40   per   cent. 
Star   decorated   steel    and   white,    25   per 

cent. 
Hollow   ware,   tinned   steel,   45  per   cent. 

off. 
Enamelled   «treet   signs,   «   per   cent. 

Kitchen     Sundries. 
Asbestos   mats,    50    p.c 

Can    openers,    per    doz 0  4»    n  T5 

Mincing    knives,    per    doz.     ...    0  60    0  91 

Potato  mashers,  wire,  per  doz.    0  60    0  76 

wood,    per    doz.    0  50    0  M 

Vegetable    slicera.    per    doz 2  25 

rniversul  meat  chopper.   No.  1    —    1  15 

Enterprise    chopper,    each    1  SI 

Spiders   and    fry    pans.    50    and 

5    per    cent. 
Star    Al    chopper.    5    to   32    ...    1  35    4  Is 

ion  to  ins l  ss  i  o» 

Kitchen     hooks,     bright     0  6* 

Toasters.    50    per    cent. 

Fire    shovels.    50, 

Oil    stoves    and    ovens.    50    and    18. 

Ladders. 
J  t«  6  feet.  12c  per  foot:  7  t«  1   ft..  13c 
■     Extension    ladders.    15c   per   foot   up. 
Lanterns. 
Japanned    wsre.    45    per    cent. 
No.    2   or   4    Plain    Cold    Blast,    per 

doz $78 

Lift     Tubular     and     Hinge     Plain, 
per    doz $W 


u 


HARDWARE    AND    METAL 


ALEX-MttRTHUR&GO: 


A^oMt^eal. 


We  also  make  all  kinds  of  Wrapping  Papers 


"Black  Diamond "  Tarred  Felt 

"Joliette"  &    'Cyclone"         2  &  3-ply 
Sheathing         Ready  Roofing 

Our  above-mentioned  products  are  guar- 
anteed to  withstand  all  kinds  of  climates, 
being  made  of  the  finest  materials  obtain- 
able. They  can  be  easily  laid  by  any 
workman  and  are  very  profitable  to  handle. 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THt  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


Increase  Your  Sales 

by  selling  goods  that  create  enthusiasm  among 
users.  These  kind  of  goods  can  be  easily 
obtained  in 

HEINISCH      SHEARS 

The  dealer  will  find  it  a  pleasure  to  handle  them  as  they  bring  good  profits,  and  guarantee  him  against 
come-backs.  High  quality  and  perfect  temper  does  it.  We  also  manufacture  Tailors'  Shears, 
Trimmers,  Tinners'  Snips,  etc.     Ask  your  jobber  for  them. 

R.  HEINISCHS  SONS  COMPANY  Newarh,  N.J.,  U.S.A. 


fVesto>   Double  Bath  Cocks 

Nickel  Plated.      With  China  Index  Handles 

"A     QUARTER  i  TURN     GIVES    A     FULL     OPENING" 

Tails"  (Finished)  Screwed  for  }4  in.  Male  I.P. 


GOOD 


METAL 
PLATING 
FINISH 
DESIGN 


We  can  quote  you  an  attractive  price.      Write  Dept.  P. 

T.  McAVITY  &  SONS,  Limited,  ST.  JOHN  and  WINNIPEG 


HARDWARE    AND     METAL 


Japanning,  50e  per  dozen  extra. 
Print    globe*,    per    dozen,    $1.26. 
Lamp    wiek,    60    per    cent. 
Lawn    Hose. 
Competition   grade   lawn   hose.   T8  and   6. 
Lawn    Mowers. 
D.     Maxwell     &      Sons.— 8-inch      open 
wheel,    3    knives,    12    in.,    $5.10;    do.,    4 
tmires,    $6.25;    9-inch    wheel,    3    knives, 
U   in.    sizes,    $6.75;   do.,    4    Knives,    $7.25; 
10%-ineh    wheel,    4    knives,    12    in.    sizes, 

fS.50;  ball  bearing  do.,  $10;  do.,  5  knives, 
10.60;    60    per    cent,    f.o.b.    factory. 
Locks    and    Keys. 
Canadian,    45    and    10    per    cent. 
Lumbermen's    Supplies. 

Cant    hooks,    dozen,    from    12  00 

Axes,    dozen,    fwu    6  50 

Axe    handles,    dozes,    from    115 

■Cross   cut  saws,    per  foot    ....    0  25     0  43 

Axe    wedges,    dozen    0  25 

Ball    and    heel    calks    4  00     4  25 

Mallets. 
Tinsmiths',    2%x5%    in.,    per    doz..    1  25 
■Carpenters',    round    hickory,    6    in,, 

per    doz 1  95 

-Lignum    Vitae,    round,   5   inch,    per 

doz 2  40 

■Caulking,    No.    8,    oak,    per   doz....  15  00 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz 9  00 

Metal    Polish. 

Tandem  metal  polish  paste    6  00 

Axoline   brass    cleaner,    100   in    pkge    6  50 

Miners    Supplies. 
Mattocks,   6  lb.,   18  inch,   $6  dozen. 
Picks,    6    to    7   lb.,    $4.65   dozen. 
Pick    handles,    $1.85   dozen. 
Prospectors'    hammers,    16%e    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars.    3%    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 1  28     1  58 

Folding    ironing    boards    16  25    18  00 

Nails.  Wire 

1—1%     inch     3  35 

1%    inch    3  00 

1%— 1%     inch     2  75 

2—2%    inch     2  65 

2%— 2%    inch     2  50 

3—3%     inch     2  45 

S%-4    inch    2  40 

4%,    5,   5%,   6   toah   (base)    2  35 

Cut      nails— Montreal,      $2.40;      Toronto, 

$2.60. 
Miscellaneous    wire    nails,    75    per    cent. 
Coopers'    nails,    33    1-3    per    cent. 
Pressed  spikes,  %  diameter,   per  108 

ib» t  es 

Oakum. 

Plumbers.... per    100    lb 4  51 

Oilers. 
Kemp's     Tornado     and      McClary's 
Model    galvanized    oil    can,    with 

pump,    6    gallon,    per    dozen 18  88 

Davidson   oilers,    40   per   cent. 
%inc  and   tin,   50   per  cent. 
Coppered   oilers,   50   per  cent.   sff. 
Brass    oilers,    50    per    cent. 
Malleable,    26    per    cent. 

Plated    Goods. 
Holloware,    40   per   cent,    discount. 
Flatware,    staples,    40   and   10;   fancy,    10 

and    50. 
Hutton's    "Cross    Arrow"    flatware,    42% 
per    cent.      "Singalee"    and    "Alask," 
Nevada    silver    flatware,    42    per    cent. 
Pieced    Ware. 
Discount,    35   per   cent. 
10-qt.    flaring    sap    buckets,    35   p.c. 
6,    10   and   14-qt.   flaring  pails,   35   p.c. 
Copper   bottom   tea    kettles   and   boilers. 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitts,    35    p.c. 

Planes. 
Wood    bench,    Canadian,    40,    American, 

25   per   cent. 
Wood,    fancy,    30   to   35   per   cent. 
Stanley    planes,    $1.55    to    $3.60,    net   list 
prices. 

Pliers   and   Nippers. 

Button's  genuine,   37%   to  40  per  cent. 

Plough    Lines. 

Russian    snap    per  gross    30  00 

Indian    snap     "  25  00 

Pumps. 
Berg's    wing    pump,    75    per    cent. 

Razors.  per  doz. 

Boker's     7  50    1100 


llokti's    King    Cutter    15  00 

Henekel's      7  50    20  08 

Gillette    Safety,    each    3  75 

Star   Safety    Razor,    33   1-3   p.c. 
Rope   and   Twine. 

Sisal     rope     0  084 

Pure    Manila    Rope    0  10% 

"British"    Manilla    0  09 

Cotton,    3-16    inch    and   larger 0  24 

Russia  Deep  Sea  line,   %  in.  diam. 

and   over,    15%;   under   %   in.,    16%. 
Jate,  %  and  upwards,  9c;  under  %,  9%e. 

Lath   yarn,    single    0  08 

Lath    yarn,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  95 
Cotton   clothes   line,    18   per   cent.    off. 

Bag,    Russian    twine,    per   lb 8  27 

Wrapping,    cotton,    3-ply    twine...    0  28 
4-ply    twine...    0  30 

Mattress    twine,    per   lb 0  45 

Staging         "  "        0  35 

Refrigerators. 
Sanderson-Harold,     40    per    cent. 
Galvanized,    45    per    cent. 

Rivets    and    Burrs. 
Iron    Rivets,    black    and    tinned,    60,    10 

and  10. 
Iron    Burrs,    66   and   10   and   10   p.e. 
Copper    Rivets,    usual    proportion    burrs, 

35    and    12%    per    cent. 
Copper    Burrs   only,    22%    per   cent. 
Extras  on   Coppered  Rivets,   %-lb.   pack- 
ages  lc   per   lb.;   %-lb.    pkgs.,    2c   lb. 
Tinned    Rivets,    net   extra,    3c    per   lb. 
Coppered  Rivets,   net  extra,  2%c  per  lb. 

Rivet   Sets. 
Canadian,    35    to    37%    per    cent. 
Rules. 

Boxwood,    No.    68,    2    foot,    doz 115 

Ivory,    No.    1282,    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    55,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     0  85 

Mrs.   Potts,   handles,   japanned,   per 

gross 8  40 

Common,    plain     4  25 

'*  plated    5  60 

Asbestos,    per    set    150 

Sand    and    Emery    Paper. 
Sand    and   emery   paper.    40   per   cent. 

Sash   Weights. 
Sectional.   1  lb.   each,   per  100  lb...    2  25 
Sectional,   %  lb.,   each,   per  100   lbs    2  40 

Solid,    3    to    30    lbs 155 

Sash  Cord. 

No.    8,    per    lb 0  33 

Saws. 
Atkins   Hand   and   Crosscut,   25  p.e. 
Disston's    Hand,    15    per    cent. 
Simonds   Hand,   15   per  cent. 
Shurley   &   Dietrich,   40  and   35  p.e. 
Spear   &    Jackson.    40   per   cent. 

Saw    Sets. 
Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 
Common   doors,    2   or  3  panel,    wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in.   style   8  10 

Beaver  window  screens,   14x18,    open 

28%     inches     160 

Perfection     window    screens,    14x15, 

open    22%    inches    1  80 

Model   window    screens,    14x22,    open 

36%     inches     2  25 

Scales. 
Gumey    Standard,    35;    Champion,    58 
per    cent. 

Burrow,  Stewart  A  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 

Fairbanks  Standard,  30;  Dominion, 
50;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe    Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright    and    steel  85  and  10 

R.H.,    bright    80  and  10 

F.H.,     brass     75  and  10 

R.H.,     brass     70  and  10 

F.H.,    bronze     70  and  10 

"       R.H.,    bronze     65  and  10 

Drive     screws     85  and  10 

Set,    case    hardened    60 

Square     cap     50  and  05 


Hexagon    cap    45 

Bench,    wood,    per   doz $5  00 

"     iron,     per    doz 4  25 

Screws    (Machine). 

Flat  head,   iron   and  brass,   35  per  cent. 

Fillister  head,   iron,   30;   brass,   25  p.c. 

Screw    Drivers. 

Sargent's,    per    dozen     0  65     100 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors   and    Shears. 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and   10   per   cent. 
Acme      Shear     Co.,      nickel-plated     and 
Japanned,   40   per  cent. 

Shelf    Brackets. 
No.    140.   65   and   10   per   cent. 

Skates   and   Hockey   Sticks. 
Starr    skates,    37%    per    cent. 
Boker,    hockey,    30c    upwards;    spring 
Empire    hockey    sticks,    $3.00,    $3.50. 
Micmac    and    Rex    sticks,    $4.00,    $6.88. 
Pucks,    net,    $1.50. 

Shovels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.e. 
off;  No.  2  grade,  55  and  2%  p.c.  off; 
No.  4  grade,  45  and  5  p.c.  off. 
Canadian,  No.  1  and  2  grade,  60  and 
2%  p.e. ;  No.  3  and  4  grade,  50  and 
2%   per   cent. 

Scoops. 
Grade    1,    2,    3,    50    and    5    per    cent.    off. 
Grade    4,    50    per    cent.    oft. 
Squares. 
Disston's.    60    and    10   per   cent. 
Stanley  Try   Squares,   size  7%,  dos. 

net     $285 

Snaps. 
Harness,    25   per   cent. 

Soldering   Irons. 
Base,   per  lb.,   28   cents. 

Stamped   Ware. 
Plain,    75   and   12%   per   cent. 
Retinned,    75    and    5    per    eent. 
Tinners'    trimmings.    75    and    5    p.c. 

Sap   Spouts. 
Bronzed  iron  with  hooks,   per  1,000    T  50 
Eureka     tinned     steel,     hooks,    per 

1,000     8  00 

Staples. 

Poultry    netting,    100    lbs 5  70 

Bed,    100    lbs..    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright   spear   point,    75   per   cent. 

Stable   Fittings. 
Dennis    Wire    &    Iron    Co.,    33   1-3   p.e. 

Stove    Boards. 
Lithographed,    60    and    10. 
Stovepipes. 

5    and    6    inch,    per    100    lengths 7  62 

7   inch,   per   100   lengths    8  18 

Nestable,    40    per   cent. 

Stovppine    Elbows. 
5    and    6-inch,    common,    per    doz...    122 

7-inch,    per    doz 135 

Polished,    15c    per    dozen    extra. 
Thimbles,    70   per   cent. 

Stocks    and    Dies. 

No.   20   Beaver   Die   Stock    18  75 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25     6  37 

Hindostan      "         0  06      0  10 

slip     "         0  18      0  20 

Axe     "        ....     0  10 

Deer    Creek     "         ....     0  10 

Deerlick     "         0  25 

"         Axe    "         0  15 

Lily     white      "         0  42 

Arkansas     "         ....      150 

Water-of-Ayr     "         ....      0  10 

Scythe      per  gross  3  50      5  00 

Tacks,  Brads,  Etc. 
Carpet  tacks,  blued,  80  and  10  p.c. ; 
tinned,  85;  (in  kegs),  40:  cut  tacks, 
blued,  in  dozens  only,  80  and  10;  % 
weights,  60;  Swedes  cut  tacks,  blued  and 
tinned,  hulk,  85  and  5,  in  dozens,  75 
and  10;  Swedes,  upholsterers',  bulk.  90; 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%:  zinc  tacks,  35;  leather 
carpet  tacks.  35;  copper  tacks,  45;  cop- 
per nails.  50;  trunk  nails,  black.  65 
and  10;  trunk  nails,  tinned  and  blued, 
65  and  10:  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine  finishing. 
40  and  10:  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk.  15:  lining  tacks, 
solid  heads,  in  bulk,  75:  saddle  nails,  in 


papers,  16;  saddle  nails,  in  bulk,  15; 
tufting  buttons,  22  line  in  doiens  only, 
60 ;  zinc  glaziers'  points,  6 ;  doable  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  55;  clinch  point 
shoe  rivets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  20;  strawberry 
box   tacks,   80   and   10. 

Tape   Lines. 
Universal,  ass  skin,  N».  714.  St  ft.. 

doz 3  88 

Lufkins,  linen,   No.   404,   66  ft.,   ea.    0  M 
steel,   No.   264,   68   ft.,   each    3  58 
Chesterman's  linen,  No.  1822,   68  ft. 

each     110 

Chesterman's    Metallic,    No.    1821..    116 

Steel,    No.    1848,    58    ft 

Trowels. 
Disston's,    10   per   cent. 

Thermometers. 
Tin  ease  and  dairy,  !S  to  75  and  16  p.e. 

Tinners'    Snip*. 
Discount   35   per   cent. 

Tinners'    Trimmings. 
Discount,   45   per   cent. 
Plain    and    retinned,    T5    and    W4. 

Traps    (Steel    Gains*. 
Newhouse,    30    per    eent. 
Hawley  &  Norton,  46,  16  and  f  ».e. 
Victor,    60    and   5   per   cant. 
Oneida  Jump   (Star),  58,   16  aad  i  p.e. 
Traps    (Rat   and    Msussf  Dos, 

Out  O'   Sight  Mouse  Traps   8  66 

Rat   Traps    1  28 

Easy    Set    Mouse    6  45 

"      Rat     0  96 

Blizzard   Mouse   Traps    6  45 

Rat   Traps    0  96 

Hold-Fast    (formerly    Devil)    Mouse 

Traps    6  25 

Hold-Fast     (formerly     Devil)      Rat 

Traps     6  80 

5-Hole    Tin    Chokers    6  80 

Vises. 

Per    pound    6  12    6  12% 

Hinged   pipe   vise,   25   lbs 3  55 

Saw    vise     8  69    i  00 

Blacksmiths',    60;   parallel,    46   per   cent. 
Washing  Machines. 

New    Ontario    4125 

Round,    re-acting,    per    do* 81  25 

Square,   re-acting,   per  do» 77  60 

Dowswell     52  60 

New   Century,    Style   A   10125 

Ideal    Power    180  00 

Daisy    73  25 

Stephenson     74  00 

Puritan    Motor    165  00 

Connor,    improved    52  50 

Ottawa     55  00 

Connor    Ball    Bearing    112  50 

Connor    Gearless    Motor    Washer. ..  180  00 
20   per  cent. 

Wringers. 

Royal   Canadian,   11   in.,   doz 47  75 

Eze,    10   in.,    per  doz 46  75 

Bicycle,    11    inch    60  50 

Trojan,    12    inch    100  00 

Challenge,   3  year,   11  inch   53  25 

Ottawa,    3    year,    11    inch    58  25 

Favorite,   5   year,   11   inch    6175 

20   per  cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    2120 

Garden,    steel    wheel,    dozen    32  40 

Whiffletrees. 

Tubular   steel    whiffletrees.   28   in...    0  70 

34    in...    100 

SS    in...    1  26 

'       neckyokes,     36    in....    1  05 

"       doubletrees,    46    in..    0  95 

"  "       lumbermens,    44   in..    1  15 

Wood    Handles. 

Second  growth   ash  fork,    hoe,    rake   and 

shovel  handles,  40  per  cent. 
Extra    ash    fork,    hoe,    rake    and    shovel 

handles,   45   per   eent. 
Nos.    1    and   2   ash   fork,    hoe,    rake   and 

shovel  handles,   50  per  cent. 
Carriage  neckyokes  and  whiffletrees,   ash 

35,    hickory,    40   per    cent. 
Team  neckyokes.  oval  and  round  whiffle- 
trees,   hickory  and   ash,   35   per  cent. 
All  other  ash  goods,  40  per  cent. 
All    hickory,    maple    and    oak    good*,    36 
per   cent. 

Wrenches. 
Agricultural.    67%    per    cent. 

Wrought    Iron    Washers. 
Canadian.    50    per   cent- 


WE 

WANT 

A 

MAN 


of  eooH   character,  in  each  city,  town  and  vil'age  in  Canada,  where  we  are  Dot 
already  represented,  to  act  as  our 

SPECIAL  CIRCULATION  REPRESENTATIVE. 

Work  is  dignified  and  educative.  Previous  experience  unnecessary.  Duties  at 
first     teed   not   interfere  with   your  present  employment. 

WE  WILL  ASSIST  THE  RIGHT  MAN  TO  BECOME  INDEPENDENT 
FOR  ru(FE. 

Tf  you  are  making  less  than  $100.00  a  month,  and  are  trustworthy  and  am- 
hitious  to  learn  and  become  competent  to  handle  our  business  in  your  vicinity, 
write  us  at  once  for  full  particulars. 

MACLEAN  PUBLISHING  COMPANY. 

143-149  University  Ave.,   Toronto.  Ont. 


HARDWARE    AND    METAL 


Many  of  your  customers 
have  boats. 

Most  of  their  boats  need 
varnish. 

They  will  get  satisfaction 
if  they  use 

JAMESONS 

MARINE 

VARNISHES  AND 

PAINTS 

Some  of  our  specialties: 

BOAT  VARNISH 

SPAR  VARNISH 

YACHT  ENAMEL 

ANTI-FOULING  COPPER  PAINT 

HULL  PAINT 

DECK  PAINT 

We  are  justly  proud  of 
our  reputation  for  these 
lines,  and  it  would  pay 
you  to  get  the  benefit  of  it. 

LET    US    HEAR    FROM    YOU. 


R.  G.  Jamieson  &  Co.,  Limited 

ESTABLISHED  1858 
Owning  and  Operating 

P.  D.  Dodt  &  Co.,  Limited 

Montreal  and  Vancouver 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S   HOUSE    COLORS— A  Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


NEW  YORK 


CHICAGO 


CLEVELAND 


A  Guarantee  of  Perfect  Satisfaction 

accompanies  every  order  that   leaves 
our  works.      Other  dealers  are  selling 


OIL  and  VARNISH  STAINS 


and  netting  big  profits  —  why 
don't  you  ? 

When  it  comes  to  quality  and 
beauty  our  Oil  and  Varnish 
Stains  have  no  superior.  Dealers 
testify  this  to  be  an  absolute  fact. 

GET  ACQUAINTED  WITH  STEPHENS 
STAINS. 

"THE  VARNISH  STAIN 
YOU'LL  BUY  AGAIN." 

OUR  AGENCY  PROPOSITION  WILL 
INTEREST  YOU— write  to-day. 


Vr    Copjrifihl 


G.  F.  STEPHENS   &  CO. 

LIMITED 

WINNIPEG, CANADA 

Branch  at  Calgary,  Alta. 


^ 
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HARDWARE    AND    METAL 


Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND 
METAL 

It  is  the  central  market  place  of  the  hardware  trade 
throughout    Canada. 


There    is    always     someone    somewhere    looking    for    just 
such  proposition  as  you   have   to   offer. 


RATES  (payable  in  advance)  :  — 

2c.  per  word  first  insertion 

lc.  per  word  subsequent  insertion. 

5c.   additional  each  insertion  when  Box  Number  is  required. 


AGENCIES  WANTED 

LONDON  AGENCY— INFLUENTIAL  CITY 
firm,  established  connection,  ironmongers, 
hardwaremen  and  export  merchants,  desires 
good  agencies  in  hardware,  metal,  and  en- 
gineering specialties.  Box  84,  Hardware  and 
Metal,  88  Fleet   Street,   London,   Eng.       (21) 


ARTICLES  FOR  SALE 


A    STOCK     OF     CUT     NAILS     FOR     SALE. 
James  &  Reid,  Perth,   Ont.  (20) 


FOR  SALE— 10  DOZ.  FIRST-CLASS  HAND- 
made  axe  handles,  a  bargain.  Apply  at  once. 
E.  J.  Balsden,  Melbourne,  Ont. 


FOR  SALE— 2  500  CANDLE  POWER  INCAN- 
descent  arc  lights,  first-class  condition;  cost 
$19.00  each,  will  sell  for  $10.00  each.  Binns* 
Hardware,    Newmarket.  (21) 

FOR  SALE— ACETYLENE  GAS  BURNER 
y2  ft.  and  %  ft.,  $1.30  doz.,  post  paid.  W. 
Bourque,   Sherbrooke,   Que.  (21) 


BUSINESS  CHANCES 

WANTED  —  HARDWARE  BUSINESS  IN 
live  town ;  stock  about  $5,000.00.  Box  672 
Hardware  &  Metal,  Toronto.  (20) 


HARDWARE  BUSINESS  FOR  SALE  IN 
village  north  of  Guelph.  Established  20 
years.  Good  farming  trade.  Must  sell  on  ac- 
count of  ill  health.  Apply  Box  673,  Hardware 
and  Metal,  Toronto.  (20) 

CENTRAL  ALBERTA— GOOD  HARDWARE 

business  for  sale  in  one  of  the  best  towns, 
mixed  farming  and  dairying  community,  stock 
and  fixtures  about  $5,500,  in  first  class  shape, 
one  opposition.  Box  648,  Hardware  and  Metal 
Toronto.  (lltf) 


THRIVING  HARDWARE  BUSINESS  FOR 
sale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 


FIRST-CLASS  HARDWARE  STORE,  TIN 
business  for  sale— established  twenty-five 
years.  Stock  about  five  thousand;  store  two 
storeys,  brick,  twenty-four  x  sixty-five  store; 
good,  clean  stock;  store  for  sale  or  rent. 
Best  dairy  section  in  Leeds  Co.  Reason  for 
selling,  poor  health.  For  further  particulars 
address  E.  A.  Pierce,  Delta,  Ont.  (20) 

TINSMITHING,  HEATING,  PLUMBING 
business.  Established  28  years.  Town  boom- 
ing; 2  railroads;  good  farming  locality;  about 
49  miles  north  of  Toronto.  Lots  of  work, 
and  new  buildings  going  up.  Will  turn  over 
contracts.  Good  reason  for  selling.  Stock, 
tools  and  goodwill  $1,000  or  $1,200.  Address 
Box  677,  Hardware  and  Metal,  Toronto.     (20) 


HARDWARE  BUSINESS  FOR  SALE  IN 
live  town  of  1,500  in  Saskatchewan,  on  main 
line  of  C.P.R.  Stock  and  fixtures,  including 
shop  tools,  $12,000.00.  Turnover  last  year 
$52,000;  net  profits  over  $6,000.  Building  Is 
130  x  20  ft.,  with  basement.  Can  rent  for 
$55.00  per  month.  Reason  for  selling,  poor 
health.  Box  663,  Hardware  and  Metal,  To- 
ronto. (23) 


SITUATIONS  WANTED 


HARDWAREMAN  REQUIRES  POSITION. 
At  liberty  after  June  15th.  Nine  years' 
Western  experience,  wholesale  and  retail. 
Road  job  preferred.  Box  670.  Hardware  and 
Metal,   Toronto.  (23) 


TRAVELLER  HAVING  PROVED  HIS  ABIL- 
ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  668.  Hardware 
and   Metal,   Toronto.  18— 21t 


CHANGE  OF   BUSINESS 


H.  ZUKERMAN  ANNOUNCES  THE  Disso- 
lution of  his  partnership  with  J.  D.  Farber, 
and  wishes  it  understood  that  he  is  not  re- 
sponsible for  any  debts  which  may  be  here- 
after incurred  by  The  Peoples'  Hardware 
Company,   Montreal.  (20) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
cost  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dept..   143-149  University  Ave..   Toronto. 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room  314,   Stair  Building,   Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and   Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 

stalling  an  Otls-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otis-Fensom  Elevator  Co.,  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies   everywhere  in   Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada. 

(tf) 
YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  type- 
writers of  various  makes,  which  we  have  re- 
built and  which  we  will  sell  at  $10.00,  $15.00 
and  $20.00  each.  We  have  also  a  large  stock 
of  better  rebuilts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto, 
Canada.  (tf) 


The    Condensed  Ads.  In   this 
Paper  will  bring  good  results 


SITUATIONS   VACANT 

WANTED— HARDWARE  SALESMAN  WITH 
good  knowledge  of  the  business.  State  salary 
and  experience.     McMurty  Hardware  Co.,  Gait 

(20) 


WANTED— MANAGER,  FOR  RETAIL  DE- 
partment,  by  old  established  wholesale  and  re- 
tail hardware  house.  Reply  by  letter  to  Box 
675,    Hardware   and    Metal.      Montreal.      19TF 


WANTED  —  HARDWARE  SALESMAN  — 
good  stock  keeper  and  window  dresser,  cap- 
able of  taking  charge.  State  age,  salary  and 
experience  to  G.  A.  Binns,   Newmarket.   (20) 


WANTED— GOOD  ALL  ROUND  TINSMITH. 
Steady  job  for  the  right  man.  Applications 
state  number  of  years'  experience  and  wages 
expected.     Glover  Bros.,  Windthorst,  Sask. 

(20) 

WANTED— ONE  OR  TWO  FIRST-CLASS 
hardware  clerks.  Will  pay  good  wages  to 
experienced  and  reliable  men.  Apply,  giving 
references,  etc.,  to  Saskatoon  Hardware  Co., 
Saskatoon,   Sask.  (24) 


WANTED— TINSMITH.  CAPABLE  OF  DO- 
ing  all  outside  work,  including  installing  and 
repairing  furnaces.  This  is  a  good  opening 
for  a  young  man  where  advancement  will  be 
rapid.    Hose  &  Canniff,  Kenora,  Ontario.     (20) 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany,  143-149  University   Ave.,   Toronto,   Ont. 

(tf) 

WANTED— AN  EXPERIENCED  BOOKKEEP- 
er,  must  be  a  good  collector,  references  re- 
quired, man  with  knowledge  of  hardware  pre- 
ferred. Apply,  stating  age  and  salary  wanted 
to  the  Nelson  Hardware  Co.,  Ltd.,  Windsor, 
Ont.  (20) 


WANTED— AN  ACTIVE  AND  PROGRESSIVE 
man  to  take  the  entire  charge  of  city 
hardware  on  the  Pacific  Coast,  must  have 
from  8  to  10,000  to  invest,  a  permanent  posi- 
tion, and  remunerative  salary  in  connection. 
Proposition  will  stand  full  investigation ; 
turnover  $100,000.  Box  678,  Hardware  and 
Metal,    Toronto.  (21) 


PRINTING 


CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,   London,  England. 

(15tf) 


PRICE  TICKETS 

PRICE  TICKETS  FOR  WINDOW  SHOW 
goods.  Black  lettering  on  white  card  mnrk«4 
25e,  50c,  75c,  $1,  $1.25.  $1.50,  $1.76,  $2.  $2.50,  $», 
$3.50,  $5.  Dosen  In  set,  per  set  25  rents  post- 
paid. Technical  Book  Dept.,  143  University 
Avenue,   Toronto.  (tf) 


When  writing  advertisers  kindly 
mention  having  seen  the  adver- 
tisement in  Hardware  and   Metal. 
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Tell  Your 
Customers 

about  the  lines  you  are  pushing,  and 
about  the  special  sales  you  are  having. 
Tell  them  anything  you  like  about  your 
store  on  this  little  attachment  to  your 
paper  roller.  Type  changed  as  often 
as  desired.  Reasonable  in  price.  No 
trouble. 


Have  your  advertisement  on  every  par- 
cel that  leaves  your  store. 
Write  for  particulars  and  prices. 

Utilities  Limited 

Bank  of  Ottawa  Bldg. 
MONTREAL 


O.K.  THIMBLES 


iTerjr  new  house  In  your  town  meant  • 
prospect  for  several  O.K.  Stove  Pipe  Thimble*. 
Ton  should  carry  a  good  supply  In  stock  and 
be  ready  to  supply  them   when  wanted. 

O.K.  Thimbles  are  made  for  both  floors  and 
partitions.  They  can  always  be  pat  In  place 
Instantly.  Yonr  customers  will  prefer  them  to 
any  other  Stove  Pipe  Thimbles  they  can  buy. 


METAL  SHIMGLE    SIDIHG  C?  LTD 


FOB  SALE  BY  JOBBERS  OB  BY  THE 
MANUFACTURERS. 


Send  For  Our  New  Catalog 

Men  complete  fta  ci 

SCREW    DRIVERS    AND 
SMALL   TOOLS 

PIONEER  TOOLS 

The    Souttiogton    Mfg.    Co.,       -       Southington,    Conn. 


High  Quality  Screen  Goods 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


WINNIPEG 


EDMONTON 


Genuine  satisfaction  is 
assured  to  every  user  of 

NEW  ERA  PAINT 

because  it  lasts  longer,  covers  more 
surface  and  holds  its  color  better 
than  anygother  prepared  paint. 

f  Is|not|  thisSthe  article  you  can 
handle  withjpleasure  and  profit  ? 
Write  |f orEour  ^prices ;  they  will 
interest|you|too. 


Standard   Paint    & 
Varnish  Co. 

LIMITED 
WINDSOR  ONTARIO 


Queen  City  Water  White  Oil 

GIVES    PERFECT    LIGHT 

FOR  SALE  BY  DEALERS  EVERYWHERE 


IT  A  R  D  W  A  R  E    AND    METAL 


Do  You   Suppose 

that  our  paint  business  would  have  grown 
steadily  for  the  last  70  years  and  would 
still  be  growing,  as  it  is,  if  there  were  not 
in   every  can  of 

Ramsay's    Paints 


an  argument  of  good  solid  worth;  of  good 
solid  paint  value  ? 

This  simple  argument  (which  is  in  every 
can)  is  sufficient  reason  why  you  should 
sell  these  paints. 

There's  an  agency  ready  for  you,  better 
write  about  it  now. 

A.  Ramsay  &  Son  Co.,  Montreal 

Paint  Makers  SI    ee  '4-2 

WESTERN  DISTRIBUTORS  : 

A.  McBride  &  Co.,  Limited,  Calgary  ;  Revillon  Bros., 
Limited,  Edmonton ;  Bogardus,  Wickens,  Beggs, 
Limited,  Vancouver. 


s5WaHIES8S8SSS»gBSse5^^ 


Clinch  the  Roofing  Contract 

You  positively  cannot  say  too  much  for  BRANTFORD  ROOFING.  The  cut  shows  the  George  White 
&  Sons  Co.'s  plant  situated  right  beside  the  G.T.  main  line  in  London,  Ontario.  Even  the  Boiler 
House  and  Foundries  are  covered  with 

BRANTFORD   ROOFING 

and  a  roofing  that  successfully  withstands  the  combined  action  of  fierce  heat  within  and  flying 
sparks  and  hot  cinder?,  flung  from  passing  trains,  without — besides  defying  wear  and  weather — 
cannot  be  too  highly  recommended. 

N.B. — When  you  see  excavation  work  going  on  go  after  the  Roofing  Contract  and  clinch  it. 
BRANTFORD  ROOFING  will  enhance  your  reputation,  and  there  is  a  reasonable 
margin  of  profit  in  it  for  you.     Write  for  our  new  catalogue. 

BRANTFORD  ROOFING  CO.,  Ltd.,  Brantford,  Can. 

Branch  Warehouses— MONTREAL,  9  Place  D'  Youville;   WINNIPEG,  117  Market  Street 
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Display  of  Elephant  Paint  and  White  Lead  in  Store  of  J.  C.  McFadden,  Toronto 

Paints  that  have  made  good 
for  nearly  fifty  years  are 
safe  paints  for  you  to  handle 


Half  a  century's  success  is  back  of  the  name  and  quality  of  every  can  of  Canada  Paint 
Co.'s  Paints  and  Varnishes.  They  are  distinctly  a  Canadian  product  made  by  Canadians 
for  Canadians,  and  they  have  won  the  confidence  of  all  who  have  used  them.  They  are 
medium  priced,  and  therefore  appeal  to  the  largest  class  of  desirable  buyers — those  who 
want  good  quality  at  a  reasonable  cost. 

The  Canada  Paint  Products  include  a  complete  line  of  Paints,  Varnishes,  Colors, 
Enamels,  Stains,  White  Lead  and  Sundries  which  enables  us  to  fill  all  orders  promptly  and 
satisfactorily  from  any  of  our  three  factories  in  Montreal,  Toronto  and  Winnipeg. 

Tie  up  your  store  to  the  sales  and  profit-making  reputation  of  the  old  reliable  Canada 
Paint  Line  by  early  and  attractive  window  displays.  Make  the  most  of  this  good  name 
and  see  how  it  helps  your  business  this  spring. 


THE  CANADA  PAINT  COMPANY 


MONTREAL 


LIMITED 

TORONTO 


WINNIPEG 
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The   Discount   Discounts   The  Terms 


Don't  be  deceived 
by  the  salesman 
who  talks  Tterms 
i  n  s  t  e  a'd  of  dis- 
counts. 

Ask  yourself  this 
question : 

Isn't  the  argument 
that]i"some  sales- 
men make  of  long 
terms  after  all  a 
cheap  argument  ?J 


Remember,  leven- 
tually  you  pay  the 
bill. 

N.  B. 

Never  turn  a  Glid- 
den  salesman 
away.  He  talks 
Discounts  — and 
Discounts  make 
profits. 


Discounts 


UNDOUBTEDLY  you  can  get  longer 
terms  from  other  varnish  houses,  but 
you  can't  get  as  good  a  discount,  and  the 
discount  discounts  the  terms. 

Read  that  sentence  again  and  think  it  over. 

If  profits  are  what  you  are  looking  for,  you 
must  get  the  discount  or  you  are  cheating 
yourself.  Could  any  terms  you  ever  heard  of 
—  two  months,  three  months,  six  months,  or 
seven  years  induce  you  to  cheat  yourself  ? 

That  Glidden  discounts  are  the  best,j/#//  can 
demonstrate.  That  Glidden  Green  Label 
Varnishes,  Endurance  Wood  Stains  and 
Endurance  Colorspar  are  the  best,  we  can 
demonstrate. 

That  Green  Label  Varnishes,  Stains  and 
Specialties  are  most  profitable  to  you,  your 
customers  will  demonstrate. 

Let  us  send  you  full  particulars  of  our  un- 
equaled  proposition  to  the  trade. 


The  Glidden  Varnish  Company 


Factories : 

Toronto,  Canada 
Cleveland,  Ohio 


Branches : 

London,  Chicago 
New  York 
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Greater  Sales-Greater^ 
Satisfaction* 

GREATER: 

Profit 


>  mow  PAINT  ""•"  ' 


It  is  the  quality  the  manufac- 
turer puts  into  his  paint  that  gives  the 
greater  satisfaction  —  that  makes  greater 
sales   possible,    and   returns   the    greater 
profits   to   the  paint  dealer.     The  dealer 
who  handles 


Martin-Senour  Paint 

lOOfo  Pure 

finds  his  business  growing  as  a  result  of  the  presence  of  the  quality  of  lasting 
service,  non-fading  color,  luster,  free  flowing,  surface  covering  capacity  put  into  paint  by 
its  makers.     If  you  want  the  greater  sales  and  the  greater  profits  that  come  as  a  re- 
ward for  greater  satisfaction,  sell  Martin-Senour  Paints.      Don't  put  off  writing  for 
the  agency 

THE  MARTIN-SENOUR  CO.,  Limited 


Pioneers  of  Pure  Paint 


Montreal 


Chicago 


Winnipeg 


A  WORD  IN  TIME 

Are  you  prepared  to  meet  the  demand  for  MARINE  VARNISH  which  is  bound 
to  be  shown  during  the  coming  weeks  ? 

Have  you  a  complete  stock  of  GOOD  VARNISH  which  you  are  sure  will  give 
satisfaction  to  your  customers  ? 

Or,  in  other  words,  have  you  a  sufficient  quantity  of  DOUGALL  VARNISH  on 
your  shelves? 

DOUGALL  VARNISH  will  not  blister  with  the  sun. 
DOUGALL  VARNISH  will  not  crack  or  peel  off. 
DOUGALL  VARNISH  is  not  affected  by  wind  or  spray. 
DOUGALL  VARNISH  is  the  varnish  that  lasts  longest. 

See  that  your  customers  get  satisfaction.     See  that  they  get  the  best  varnish  on 
the  market.     See  that  they  get  DOUGALL  VARNISH. 

THE  DOUGALL  VARNISH  COMPANY,  Limited 

305  Manufacturers  Street,  -  Montreal 

J.  S.  N.  DOUGALL,  President  Associated  with  MURPHY  VARNISH  CO.,  U.S.A.     . 
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The  "Fountain 
LAWN  SPRINKLER 


r 


"A    SPRINKLER    That    Every 
Household  Can  Afford  To  Buy" 


Try  it  on  your  own  lawn — Your 
customers  will  ask  "where  can 
I  get  one  like  it?" 
It  Really  Imitates  Nature 
Made  of  brass,  hand- 
somely polished, 

thoroughly  ^^^  which  makes   selling  easy — Your  jobber  has 

good  and  ^^r^  **' as^  ^im  and  be  sure  to  specify  the  "Marysville 

"looks  .^r  Fountain" — The  original    and   only    sprinkler   with 

it»        ^        ^^^  The  "Mist-Like  Spray" 


With  Every   Order   of 

SIX  SPRAYERS  You  Get  a 

Very  Attractive  DISPLAY  BOX 


The    Standard    Stamping    Co. 

No.  501  MAIN  ST.,  MARYSVILLE,  OHIO. 


Pink's 

Lumbering 

Tools 

MADE  IN  CANADA 


The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


T.  PINK, 


Manufacturer 
o£ 


LUMBER  TOOLS 

PEMBROKE,  ONT. 
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Colonial  Knockers 

Correct  in  form  and  pleasing  in  appearance. 
Many  styles  made.     Particulars   on    request. 

P.  &  F-  CORBIN 

The  American  Hardware   Corporation   (Successor) 
NEW  BRITAIN,  CONN. 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        LIMITED 

Also  LONDON,   GLASGOW.   CAPE  TOWN  and  SYDNEY.  N.S.W. 

Contractor*  to  to  Admiralty  and  War  Office 


Manufacturers  of  every  deicription  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS    FOUNDRY 

Our    new  Catalogue,  1911  edition,    fully  illustrated,  mailed    free    on 
Application  to  wholesale  Hardware  Merchants. 


SPRING 

CLEANING 

WANTS 


Just  at  this  season  there's  a 
mighty  good  profit  in  featuring 


the  dainty  furniture  renovator 
that  acts  like  magic  on  any  kind 
of  marred  or  dingy  woodwork. 

Tell  the  House-proud  wife  of 
the  many  uses  of  "Lacqueret" 
in  the  home.  One  sale  of  "Lac- 
queret" will  make  her  a  life-time 
friend  to  your  store. 

And  you  know  what  it  means  to 
get  the  good-will  of  the  women 
folk. 

Our  consumer  advertising  has 
told  them  of  the  virtues  of  "Lac- 
queret." And  there's  a  worth- 
while profit  in  featuring  this 
favorite  line. 

Full  Imperial  Measure  in 
every  can. 


TORONTO 


WINNIPEG 


Canadian  Factory  of  Standard  Varnish   Works 

NEW  YORK  CHICAGO  LONDON 

BERLIN         BRUSSELS  MELBOURNE 

Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 

1, 22 
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Gloekler's  Patent  Refrigerator  Door  Fasteners 


Forcing  Door  Open 


Showing  Door  Forced  Shut 


OpHIS  fastener  has  been  the  standard  for  Refrigerator  Doors  and  cold  storage  work  ever  since  it  has  been  on  the  market, 

•*■       and,  especially  for  heavy  work,  is  without  an  equal.     It  is  made  heavy  and  substantial  with  nothing  about  it  to  bieak 

or  wear  out,  and  will  "  last  a  lifetime."     Simple  and  easy  to  operate.     In  closing  door,  turn  lever  inside  keeper  and 

press  down  on  handle,  which  seals  the  door  absolutely  tight  with  little  effort.     To  open  door,  turn  handle  around  until  lever 

comes  outside  of  keeper  and  lift  on  handle,  which  will  force  the  door  open  without  any  effort,  no  matter  how  tightly  jammed. 

We  also  make  a  line  of  Spring  Fasteners,  Hinges,  etc.,  in  tinned, 
brass     and     nickel     plated.       Write     for     illustrated     price     list. 

BERNARD  GLOEKLER  &   CO. 


PITTSBURGH,   PA. 


GLASS 


Have  you 
placed  your 
Import  Order  for 

GLASS  ? 


of  Every  Description 

for 

Buildings 


Obtain  our 


HOBBS 


Quality 
and  Delivery 
GUARANTEED. 
Prompt  Shipment. 
Stock  Orders 
Write  Us. 


MANUFACTURING  CO. 

LIMITED 
OFFICES    AND    FACTORIES 

London    Toronto    Winnipeg     Montreal 
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TRADE  \\\  MARK., 


YOU 

SHOULD 

KNOW 

MORE 

of  the 


"BANNER 


"  St  LANTERNS 


Its  superiority   does  not  depend 
on  one  good  point  only — 

Every    condition    has    been    suc- 
cessfully met — but, 

It   costs   no  more    than   inferior 
lanterns. 


"BANNER"  BUGGY  LANTERN 


is  growing  in  popu- 
larity every  day. 

Its  neatness  and  com- 
pactness are  proving 
strong  points. 

It  stands  the  hardest 
usage. 

Ontario  Lantern 
&  Lamp  Co. 

LIMITED 

Hamilton  -  -  Ontario 

Branches : 

MONTREAL.  P.O.. 
30  St.  Dlzier  Street 

WINNIPEG.  MAN.. 
56  Albert  Street 


NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling   Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BARNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 
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The"IDEAL"LAWN    FENCE 


"An  Attractive  FENCE  Which    Pays   An  Attractive   PROFIT" 

The  Ideal  Fence  appeals  to  the  public  because  it  is  neat  and  ornamental,  very 
strong  and  not  expensive.  Has  a  close  mesh  which  keeps  chickens  and  small 
animals  out  of  the  vard. 

The  Ideal  Fence  not  only  affords  protection  to  the  lawn,  but  adds  greatly  to  the 
appearance  of  any  place  in  which  it  is  erected. 

One  very  important  feature  about  Ideal  Lawn 
Fence  is  that  it  is  made  of  No.  9  hard  steel 
evenly  galvanized  wire.  No  soft  or  cabled  wire 
is  used,  so  that  when  once  erected  it  does  not 
stretch,  but  maintains  its  original  appearance 
without  bagging  or  sagging. 

This  fence  can  be  put  up  quickly,  and  at  a 
small  cost,  by  anyone,  and  will  accomplish  the 
same  result  of  efficiency  and  appearance  as  an 
iron  fence  costing  many  times  as  much. 

Write  for  our  catalogue  and  prices  now 
and  catch  the  Spring  trade. 

THE 


McGregor,   Banwell 
Fence  Co.,  Limited 

WALKERVILLE,  ONTARIO 


SAWS  ARE 
THE  BEST 


Now  that  applies  to  any  kind  of  a  saw  that  the  Hardware  trade  will  have 
occasion  to  sell.  Hand  Saws,  Crescent  Ground  Cross-cuts,  Bands,  and  Cir- 
cular Saws.  These  Saws  are  made  in  the  Simonds  factory  in  Montreal  and 
prompt  service  is  assured.  Every  Hardware  Dealer  should  have  Simonds 
Catalogue  and  trade  discounts. 

SIMONDS  CANADA  SAW  CO.,  Limited,  Montreal,  P.Q.  St.  John,N.B.  Vancouver,  B.C. 


You   Can  Hit  the  Increased  Prosperity  Mark 

By  recommending  ^       HAMILTON    RIFLE 

The  "  HAMILTON"  is  beyond  all  doubt  the  best  rifle  for  the  price  on  the  market.     Its  finish,  construction  and  design  make  it  a 


very    attractive    line    to    handle — a       ^^^^^^^^^^^^^^^^^-j 

line   that   sells   on  sight  and  meets 

with    complete    approval    wherever 

used.     The  "HAMILTON"  has  few  working    parts — which    can    be    easily    k 

clean.     You  will  be  interested  in  our  proposition — write  for  it  at  once. 

For  Sale  By  All  Jobbers 

C.  J.  Hamilton  &  Son,  Plymouth,  Mich 


HARDWARE    AND    METAL 


SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 

B.  &  S.  H.  Thompson  &  Co. 

LIMITED 

MONTREAL,  QUE. 


LEE KNOTT 
ROOFING 


"MONARCH" 

WIRE   *te\  FENCE 


If  you  have  a  call  for  a  cheap  bush  or 

portable     fence     we     can     supply    a 

"Monarch"  perfectly  adapted  to  this 

need. 

The  "Monarch"  is  made  in    15   sizes, 

so  you  can  have  one  suitable  for  any 

purpose,  even  close  enough  for  hogs. 

Every  wire  is  No.  9  hard  steel,  and 

well  galvanized. 

The    "Monarch"   has   the    best    Ring 

Lock  in  Canada,  and  cannot  slip  nor 

come  loose. 

It  will  sell  itself  if  you  have  it  where 

your  customers  can  see  it. 

Write  us  for  Catalog  and  Price*. 

The  Owen  Sound  Wire  Fence  Go, 


OWEN  SOUND 


Limited 


ONTARIO 


Pays 

An  Attractive 
j3T  PROFIT.  ^$ 

INVESTIGATE 

Our  Agency  Proposition 

NOW 


"LEEKNOTT"  is  a  product  that 
will  keep  your  competitors  guessing. 

Its  quality  is  inferior  to  none  and 
superior  to  most  other  roofings. 

Made  from  the  very  best  of  Long 
Fibre  Woolen  Felt,  and  coated  with 
the  genuine  Trinidad  Lake  Asphalt 
specially  prepared  and  tempered  for 
the  purpose. 

The  fire  and  weather-resisting  qual- 
ities of  "LEEKNOTT"  are  far 
beyond  comparison.  Service  has 
proved  them  so. 

Absolutely  guaranteed  to  be 
just  as  we  claim. 

Galvanized  nails,  cement,  directions 
and  guarantee  packed  in  every  roll. 

A  card  will  bring  our  proposi- 
tion by  return  mail. 

Canadian  Supply  Co. 


•^EATHERPRoSf" 

CASa 

PRODUCTS 


220  King  St.  West 

TORONTO 

Ont. 
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MONARCH  HOSE  MENDER 

.  (HUDSON  PATTERN) 

Simplest  and  Best  on  the  Market 
for    Repairing    Garden    Hose. 

Packed  in  paste-board  boxes,  each  containing  1  pair  pliers  nicely 
japanned,  6  brass  mending  tubes,  and  20  brass  wire  bands. 
1  gross  in  a  case.     Weight  per  case,  100  pounds. 

JOBBERS — Write  for  prices  on  this  good  seller.  We  will  give 
exclusive  selling  rights  to  one  jobber  in  each  province. 

Monarch   Hardware   Company 

Buffalo,  New  York,  U.S.A. 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :    ALEXANDER  GIBB,  13  St.  John  St.,   MONTREAL 


it 


GOOD  CHEER"    Sidewall  Registers 


A  line  in  four  plies,  of  uniform  design  throughout.  Neat  and  tasteful  pattern,  and 
supplied  in  black  Japan,  ordinary  oxidised  or  fall  oxidized  finish,  with  enamelled  green 
fan.  Oar  ordinary  oxidized  will  about  eqnal  the  more  expensive  fall  oxidized  •nish 
of  other  makes. 

Positive  acting-  fan — stars  exactly  where  set,  and  when  closed  locks  tight.  Mo 
springs,    etc.,    to    weaken    or    loosen. 

The  price?     It   will   pay   yon  to  inquire. 

A  full  line  of  the  above  carried  by  The  Jas.   Stewart  Mfg.   Co.,   Limited,   Winnipeg,   Man. 

The  Jas.  Stewart  Manufacturing  Co.,  Ltd. 

Woodstock,    Ontario 


TRADE  MARX. 


KANGAROO  BRAND  TOOLS 


celebrated  the  world  over  for  strength,  design  and  workmanship. 

This  Trade  Mark  on  a  tool  is  like  the  Hall  Mark  o  i  silver — it  is  a  guarantee 
of  quality. 

You  will  find  Kangaroo  tools  a  line  well  worth  handling. 

LISTS  AND  PRICES  FROM 

ROBERT    SORBY    tfi    SONS,    Ltd.,    Sheffield,    England 

CANADIAN  REPRESENTATIVE 

GEO.  H.  SAY  WELL,  61-3  Albert  St.,   Winnipeg 

Local  Agents  at— TORONTO,  CALGARY,  VANCOUVER,  SASKATOON 
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IT'S  QUALITY  AND  ADVANTAGES  THAT  MAKE 


CANADIAN  HOWARD 


DOUBLE 
RADIATOR 


FURNACES 


THE  CHOICE  OF  MOST  BUILDERS 


The  "HOWARD"  Furnace  means  an  enormous  economy  in  fuel  to  the  user, 
as  the  heat  and  gases  have  to  pass  through  two  radiators,  thereby  greatly 
reducing  the  heat  by  the  time  it  reaches  the  smoke  pipe,  which,  in  the  ordinary 
furnace  would  go  up  the  chimney. 

We  employ  only  the  most  skilled  mechanics  and  use  only  the  best  materials  in 
the  manufacture  of  this  furnace. 

Mr.  Dealer,  if  you  want  to  handle  a  line  that  will  prove  completely  satisfactory 
to  your  customers,  and  a  money-maker  for  yourself,  investigate  the  HOWARD. 
Remember  it  is  absolutely  guaranteed.     Write  us  for  particulars. 

The  C.  NORSWORTHY  CO.,  Ltd.,  St.  Thomas,  Ont. 


Reproduction  of 

NEW  SEYMOUR   SHOW   CARD 

12-in.  by  15-in.,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.      A  show   card   will  be   sent  to  every   dealer 

sending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Selling  Aieols,  WIEBUSCB  &  BILGER,  Lid.,  New  York 


Hustling  Hardwaremen 


are  selling 


3.  V.   Crimp   Roofing 


because  they  are  proud 
of  its  appearance  and 
know  their  customers 
will   always   get   value. 


Our  literature  gives    reasons   and  prices. 

Winnipeg  Ceiling  and  Roofing  Co. 

P.O.  Box  2186  H.  WINNIPEG,  MAN. 


CANADIAN  TUBE  &  IRON  CO.,  S2S  ca„ada 

OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 

OUR  WROUGHT  PIPE 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


d 


TRADE  MARK 

BRAND 


Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works  : 
Lachine  Canal 
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"GALT" 

CORNICES 
SKYLIGHTS 

(GALVANIZED  IRON  AND  COPPER) 

METAL  SHINGLES 

FIRE-PROOF  WINDOWS 

METAL  CEILINGS  &  WALLS 

Write  for  Catalogues  and  Price  Lists 

THE  GALT  ART  METAL  CO.,  Limited,  Dept.  C. 

GALT,  ONT.  and  WINNIPEG,  MAN. 


The  National  has 
got  a  quick  selling 
ability  that  others 
lack--better  inves- 
tigate it  at  once. 

Prices  on 

request 

NATIONAL 
HARDWARE 
CO.,    Limited 

ORILLIA,   ONT. 
CANADA}] 


STRONGEST,  SAFEST, 
MOST  SATISFACTORY 

That's  why  you  should 
specify  the 

"National"  Steel  Rim 

LOCKS 

The  simplicity  in  c  nstruction 
and  grade  of  materials  used 
assure  absolute  satisfaction 
with  every  sale. 


Choice  Chafing  Dishes 


TBAT  SELL  WELL  and  YIELD  GOOD  PROFITS 


Made  in  Silver  and  Nickel  Plate,  capacity  three 
pints.  Patent  asbestos  forced  draught  lamp 
with  each  dish,  or  peerless  regulating  lamp. 
Handles  of  rubberoid  or  stsghorn. 

Get  Catalogue  and  Prices 

Buffalo    Mfg.   Co.,   Buffalo,   N.Y. 

Canadian  Representatives 

H.  F.  Molntosh  &  Co.,  28  Toronto  Street.  Toronto 
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EXTERMINATE    THE    HOUSE-FLY! 

The  fly,  scientific  investigation  proves,  is  a  most  active  medium  for  the  distribu- 
tion of  contagious  diseases.  It  breeds  in  filth,  feeds  on  it,  and  scatters  its  cargo  of 
germs  wherever  it  goes. 

It  also  breeds  at  an  astonishing  rate.  Within  three  months,  under  ideal  con- 
ditions, the  progeny  of  a  single  pair  of  flies  is  estimated  at  over  twenty-five  millions. 
The  killing  of  one  fly,  therefore,  exterminates  not  only  that  fly,  but  millions  of  poss-. 
ible  descendants  as  well. 


The  "CANADA"  Fly  Killer. 

Kills  without  crushing.     Japanned  wire  cloth  surface,     Edges  bound  with  soft  velvet  corduroy. 

Will  not  scratch  nor  soil  the  most  delicate  surface.     Will  not  break  glass. 

Packed  1  dozen  in  a  box,  1  gross  in  a  case. 


The  "BALLOON'-  Fly  Trap. 
Much  preferable  to  sticky  fly  papers 
or  poison  pads.     Its  capacity  is  un- 
limited.    Can  be   emptied   in  a  few 
seconds  by  drowning  the  flies. 
Packed  1  doz..  nested  in  a  case. 


Write  for  copy  of  our  Summer  Salesman,  showing  assortment  of  summer  selling  goods. 


E.  T.  WRIGHT  &  CO., 


(H.  G.  WRIGHT) 


Hamilton,  Canada 

Agencies  at  Vancouver.  Winnipeg  and  Toronto 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass   Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  .*.  Ontario 


MAPLE  LEAF 


"Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 
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STEEL 
BLADE 


TABLE    CUTLERY 


THAT    SELLS 
QUICKLY 


The  blade  of  our  No.  949  knife  is  made  from  a  special  High  Carbon  Sheffield  Steel.  The  handle  from  the 
best  English  Grained  Celluloid.  This  knife  is  the  "King"  of  table  cutlery,  as  it  is  unsurpassed  in  every 
respect.     Give  it  a  trial  and  increase  your  profits— we  guarantee  satisfaction. 

The  McGlashan,  Clarke  Co.,  Ltd.,  Niagara  Falls,  Ont. 


AGENTS:— J.  Mackay  Rose.  88  McGill  St..  Montreal.Qua. 
David  Philip.  291  Portage  Ave..  'Winnipeg.  Man 


N   F.  GUNDY.  61  Albert  St..  Toronto,  Ont. 
Benj.  Rogers,  Charlottetown,  P.B.I. 


Get  Our  Prices  and  Get  to  Thinking,  That  Is  All  Wo  Ask 

TH  IS  MANTEL 

Is  Artistic,  Ornamental  and  Substantial.  90  other  designs  of 
the  same  quality.  Gas  and  Coal  Grates  and  Fireplace  Fittings, 
also  a  complete  line  of  Gas  and  Electric  Fixtures. 

WRITE     FOR     CATALOGUE     AND     PRICE     LIST. 
Test  us,  every  test  is  one  more  triumph. 

OUR  TRADE  EXTENDS  FROM  COAST  TO  COAST 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 


yOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction  to    your    customer 

in  every  instance. 

Write  for  Prices  and  Discounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


CUTTB1SS     aMUI* 


AYLMER, 


ONTARIO 


l 


A  Common  Sense  Talk 


AIR  IS  CHEAP.  You  do  not  pay  rates  for  air  like  you  do  for  water,  yet 
a  big  fuss  is  made  over  the  impurity  of  water  and  very  often  no  thought  is 
taken  of  the  impurity  of  the  air  breathed  from  day  to  day  and  night  to  night. 

Crowded    rooms,    whether   in    public    places,    schools,    opera    houses     or 
factories,  require  ventilation  as  well  as  the  private  dwellings. 
House  Building  is  a  Science  Nowadays  and  no  Building  is  Complete 
Without  one  of  our  J.  W.  Harris  Ventilators. 

The  Ventilator  Itself  is  an  Ornament 
and  can  be  made  to  suit  the  character  of  the 
building,  either  as  to  size  or  as  to  quality 
of  material. 

Montreal,  Dec.  4th,  1905 
Messrs.  J.  W.  Harris  Mfg.  Co.,  Ltd. 

City 
Dear  Sirs,— 

In  answer  to  your  letter  of  the  25th  ult.,  I 
must  say  that  I  am  very  much  satisfied  with  the 
results  of  the"ZEPHYR"  Ventilators. 

Yours  truly, 
W.  Champagne, 

191  St.  Paul  St. 

Dealers  everywhere  will  find  a  double  profit 
in  handling  this  ventilator.  Write  direct 
for  catalogue  and  booklet  to-day. 

Learn  about  our  system  of  ventilating.  A 
pleasure  to  send  books. 

The  J.  W.  Harris  Mfg.  Co.,  Ltd. 

Genera/  Contractors  and  Manufacturers 

Montreal 
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There's    a    Big    Demand    Among 
Miners    and    Sportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of  parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.       Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH,    ILLINOIS,    U.S.A. 


We  have  the  finest  machinery  and  every  facility  for  producing  best 


quality 


WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have  taken  special 
care  in  the  drawing  to  obtain  a  regular  gauge.  Every  keg  is 
guaranteed  to  be  full  weight. 

We  also  recommend  our  WIRE  BALE  TIES,  and  O  and  A  WIRE 
as  the  best  on  the  market. 


Write  at  once  for  prices  and  full  particulars. 

THE  LAIDLAW  BALE-TIE  CO.,  LIMITED,       - 


HAMILTON 


GEO.  W.  LAIDLAW,  Vancouver,  B.C. 


HARKY  F.  MOULDEN,  Winnipeg,  Man. 


Long  Service  Is  A  Natural  Result  Of 
The     "  Twisted  -  While  -  Hot  "    Process 

It  must  be  annoying  to  the  average  drill  user  to  have  drills  made  from  well-known 
brands  of  steel  fall  down  on  the  job.  He  wants  efficiency  and  can't  get  it  because 
it's  milled  or  ground  away  in  the  process  of  manufacture. 

"  Hercules  "  High  Speed  Twisted  Drills 

are  made  from  a  High  Percentage  Vanadium  High  Speed  Steel  under  the  only  "twisted-while-hot" 
process  that  retains  all  the  strength  of  the  steel  in  the  finished  drill.  The  grain  of  the  steel  is 
undisturbed,  insuring  longer  edge-holding  and  greater  resistance  to  the  strains  of  the  metals 
having  different  degrees  of  hardness. 

The   taper   shanks,    usually   one   size   larger    than    ordinary,    prevent    tag   troubles    and    give  a 
greater  driving  power  because  the  drill  fits  into  the  chuck  firmly  and  in  the  center. 

Your  jobber  will  supply  them  or  you  can  send  order  direct.     Send  for  Catalog  74"^* 

TRADE 


TRADE 


W&B 


MARK 


iTools£ofSIQuality  Bear  These  Marks" 


MARK 


TheiWhitman  &  Barnes'Mfg.  Co.; 

Established  1854  ST.fCATHARINES,  ONT. 

STOCKS   CARRIED   AT   WINNIPEG   ANDfMONTREAL 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


"ONE  MINUTE"  Washers  &  Wringers 

Imitated  in  Construction — Unequalled  in  Quality 

This  machine  will  increase  your  washer  profits. 
It  contains  all  the  qualities  that  are  essential  to  make  it 
the  most  satisfactory  to  both  dealer  and  user. 

Communicate  with   us  NOW  and   get    full  particulars. 
It  will  pay  you. 

ONE  MINUTE  WASHER  CO.,  TORONTO 

MacKENZIE  BROS.,  Winnipeg,  Man.,  Satk.  and  Alberta 
CANADA  STOVE  &  FURNITURE  CO.,  Montreal 


MAXWELL  WHEELBARROWS  SUIT  EVERYBODY 


From  the  big  contractor  to  the  man  whose  garden  is  his 
hobby,  every  man  can  find  exactly  the  type  of  wheel- 
barrow he  needs  in  the  Maxwell  line.  You'll  be  surprised 
at  the  amount  of  trade  you  can  do  in  these  barrows  if 
you  show  a  good  assortment,  and  make  a  point  of  draw- 
ing to  them  the  attention  of  the  scores  of  men  who  ought 
to  have  a  first-class  wheelbarrow,  but  haven't.  Nine 
styles,  all  strong,  well  balanced  and  durable. 

David  Maxwell  &  Sons,  st.  Mary's,  Ont. 


Open  Ring  Cow  Ties 

WELD 


25%  more  ™gth 


WEAR 


ELECTRIC 
SWELL 
WELD 
CHAIN 


MADE  IN   CANADA  ) 

AND 
SOLD  BY  JOBBERS  J 

Made  by 


Closed  Ring  Cow  Ties 


^  -  n ,  I  ORDERS 

25°/„  more    sales 


PROFITS 


Office: 
BUFFALO,  N.Y. 


McKinnon  Chain  Company  St.  Catharines,  ont. 
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GET  THE  GENUINE 


DOES  THE   REPUTATION    of   GARLOCK 
PACKING  mean  anything  to  you? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -         ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Tinplates 


M.  &  L.  Samuel,  Benjamin  &  Co 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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WROUGHT  IRON 
DOOR  LATCH 

Large  size,  extra  heavy,  suitable  for  big  doors. 

Very  well  made  and  guaranteed  to  stand  hard 
usage. 

This  latch  is  very  well  made  and  finished,  and 
we  can  thoroughly  recommend  its  use. 

Let  us  have  your  name  and   address,  and  we 
will  send  you  our  catalog. 

Rush  orders  are  our  specialty. 

Highest  quality,  best  prices,  prompt  shipments. 

Montreal  Hardware  Mfg,  Co. 

LIMITED 

Manufacturers  of  Butt  Hinges,  Light  T  and 
Strap  Hinges,  Heavy  T  and  Strap  Hinges, 
Hinge  Hasps,  Screw  and  Strap  Hinges, 
Latches,   Door  Bolts,  Hitching   Rings,  etc. 


MONTREAL 


CANADA 


McFARLANE'S 
Common    Step-Ladder 


This  is  a  good  substantial  Step-Ladder,  being 
made  of  good  clear  lumber  with  hardwood 
steps  nailed  together. 

SEND     FOR     CATALOGUE 

McFARLANE    LADDER    WORKS 

Tel.  M.  3038         158-160  River  St.,  TORONTO,  ONT. 
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THERMO 

The  Washer 


That    makes 

* 
Easy  to  Sel  \\ 


the    Washday    Bright 


Itsimprovedmotion 
absolutely    elimin- 
ates washday  drud- 
gery    caused     by 
hard  working  ma- 
chinery.      It      is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 

washer       department 

get     full      descriptive 

matter  and  prices. 

Drop  us  a  card  NOW. 

THE  LONDON   FOUNDRY   CO.,   LTD.,    <£Kada 

Edwin  Schofield  (Eastern  Agent),  Canadian  Express  Bid?.,  Montreal: 
F.  J.  Schuch  (Western  Ontario  Agent),  19  Jarvi.  Street,  Toronto; 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 


■ 
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WHAT  FILES 

are  you  handling?  Are  they 
perfectly  satisfactory  to  your 
customers?  If  you  would  be 
absolutely  certain  about  the 
quality  of  your  file  stock,  make 
it  a  point  to  handle  only 
Nicholson-Made  Files.  These 
are  the  favorite  made-in-Canada 
Nicholson  Brands. — 


W 


"American" 

"Arcade" 

"Great  Western" 

"Globe" 

"Eagle" 

"McClellan" 

Kearney  &  Foot 

"J.B.Smith" 

Nicholson  -  Made  Files 
are  the  standard  of  file 
quality  the  world  over. 
Since  1864  we  have 
specialized  in  the  man- 
ufacture of  high-grade 
files. 

Our    long    experience, 
special     machinery, 
special  methods,  speci- 
ally trained  men  and  specially 
made  steel  stand  back  of  every 
dealer    who    sells    Nicholson- 
Made  Files. 

Your  Jobber  sells  them. 

NICHOLSON 
FILE  CO. 


Why  Buy  the    "Near   Brand"   when 
the  Best  is  Procurable  7 

THE  L.  MARTIN  CO.'S 

Old  Standard,  Eagle,  Pyramid  and  Globe 

GERMANTOWN 

LAMPBLACK 

IS  THE  BEST 

AND  HAS  BEEN  FOR  OVER  SIXTY  YEARS 

Sold  by  all  dealers  who  realize  that  a  satisfied  customer  is 
worth  more  than  a  little  extra  profit  on  a  less  reliable  article. 

.    The  L  MARTIN  CO. 

" x\j  Manufacturers  of  the 

*      Highest  Standard  Lampblacks 
for  all  purposes 
gr  ASK  YOUR  DEALER 

Quality  is  remembered  long  after  price  is  forgotten 

NEW  YORK     PHILADELPHIA    CINCINNATI     LONDON,  ENG. 


PORT  HOPE 


ONT. 


"STRATFORD" 

Lawn  Swings 

Will  Sell  Well  at  a  Good  Profit 

We  believe  The  Stratford  is  the  best  and 
strongest  Lawn  Swing  on  the  market. 

It  is  made  from  selected  well  seasoned  hard- 
wood stock.  The  seats  and  backs  are  adjust- 
able, and  the  toot  board  can  be  placed  between 
and  level  with  the  seats,  this  forming  a 
hammock  or  bed. 

A  display  of  this  swing  is  certain  to  bring 
buyers. 

Write  for  catalog  and  prices. 

The  Stratford  Mfg.  Co.,  Ltd. 

STRATFORD  ::  CANADA 
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The  Demand 

for  Sprayers  of  all  sorts  is  growing  rapidly. 
We  claim  to  have  the  best  AUTOMATIC 
COMPRESSED-AIR  SPRAYER  on  the  market 
at  the  price. 

It  is  light,  easily  handled,  does  the  work 
quickly  and  well  and  is  cheap. 

It  will  pay  you  to  have  it  in  stock. 

ienc*  for  detcription  and  prices. 

CAVERS     BROS.,     Manufacturers 

GALT,     ONTARIO 


OPEN 


CLOSED 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


We  are  the  World's 
Largest  Manufacturers 
of  Pure  Lampblacks. 
This  has  been  gained  by 
giving  our  trade  intrin- 
sic value  for  money  re- 
ceived—a value  that 
cannot  be  obtained  in 
any  other  lampblack. 

If  in  doubt,  let  us 
submit  you  the  evidence 
of  dealers  who  know,  by 


I flirt ! 

%•     llilU«uni>iaott     ;.V 


sending  you  copies  of 
their  repeat   orders. 

Better  give  our  Lamp- 
black a  trial— it  will  cost 
you  nothing  if  dissat- 
isfied. 

Write  to-day. 

Wm.  H.  Evans,  232 
James  St.,  Montreal; 
E.  Fielding,  34  Yonge 
St.,  Toronto;  H.  W. 
Glassco,    Winnipeg. 


Wilckes  Martin  Wilckes  Company 

NEW  YORK,  IM.  Y.,      USA 


No  Horse  Can  Break  the 


Makes  no  difference  how 
he  lunges,  jumps  or  jerks. 
No  difference  ■who  hitches 
up.  the  hames  will  be 
tight  and  exert  the  same 
pressure  every  day.  So 
good  that  we  guarantee  it 
and  authorize  you  to  re- 
fund the  price  to  any  dis- 
satisfied user.  Sells  for 
25c.  but  leaves  you  a  pro- 
fit of  50  per  cent.,  or  $1  on 
every  dozen.  Costs  you 
$2  a  dozen.  See  "Kling"  on 
the  lever.  Descriptive  cir- 
cular on  request. 

The  National  Safety  Snap  Co..  Inc.,  Dept.33,  Wilmington,  0..  U.S.A. 

Sole  manufacturers  of  the  Klingsnap  and  Kling  Hame  Fastener. 

D.  C   Ross  &  Co..  56  Colborne  Street,  Toronto,  Ont. 

Canadian  Distributing  Agents 


STEP  LADDERS 

4  TO  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Sent*  for  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  OUT. 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Gold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


Air-0-Lite  Lamp 


A  Necessity  in 

the  Modern 

House. 

Never  Fails  to 
Satisfy. 

Makes  its  own 
gas — eh  eaper 
than  Oil,  Elec- 
tricity or  city 
gas.  Just  what 
is  required  in 
your  house  or 
country  cottage 
— safe — reliable 
and  no  chim- 
neys  to   break. 


Write  for  full  particulars  and  prices. 

The  Rochester  Lamp  Company 

TORONTO,  ONTARIO 
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UTICA  PLIERS 

UTICA  PLIERS  can  be  depended  upon  to  DO  the 
work.  Each  Plier  is  tested  before  leaving  the  factory,  and 
guaranteed  to  give  ABSOLUTE  satisfaction. 

Any  tool  bearing  the  Utica  trade  mark  has  our  "MONEY 
BACK  IF  NOT  SATISFACTORY"  guarantee  behind  it. 

"THE  PLIER  THAT  FITS  THE  HAND** 

Lot  us  send  you  prices  and  catalogs. 

UTICA  DROP  FORGE  &  TOOL  CO.,  Utica,  N.Y. 

SOLE   CANADIAN   AGENTS 
SMITH  HARDWARE  CO.,  Ltd.,  240  Lemoine  St.,  MONTREAL 


"BLITZ"  SPARK  PLUGS 

cannot  short  circuit;  the  inner  wire,  through  the  porcelain  being 
protected  by  a  mica  tube.  The  porcelains  are  imported,  and  the 
plug  in  general  is  assembled  of  parts  of  the  highest  quality 
throughout.     Made  in  all  sizes. 

WRITE  FOR  PRICES. 

*&."  SMITH  HARDWARE  CO.,  Ltd.  ^JSaft* 


Jonathan  Crookes  &  Son 

Corporate  Mark 

Sheffield  L3  e^^  England 

Granted  1780. 

SUPREME  CUTLERY 


For  Sale  by  Leading  Wholesale  House* 


Do  Not  Be  Misled   by  Inferior   Imitations. 


There  is  but  one 


PRENTISS 

VISE 


Made  by 


Prentiss  Vise  Company 

Hardware  Building  106110  Lafayette  St.,  Cor.  Walker  St.,  NEW  YORK 

Sa la  Agents  for  Canada :   A.  Macfarlane  &  Co.,  Corlstln*  Bidg..  Montreal. 

Soli  Agantt  for  Graat  Britain  :    Chas.  Naat  &  Co.,  112  Queen  Victoria  St.,  London,  E.  C. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of   our  rfCp£0    TRADF  a 

CUTLERY  ^JL  jf^* 

By  seeing  that  this  exact  \  J^ 

t*   »•  on  each    Wade.  WANTED     \k^*' 

SOLE  AGENTS    FOR   CANADA 

James  Hutton  Gb.  Company 

MONTREAL 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors,  Gates,  etc. 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and  Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


LONDON,    CANADA 


".  f-f\         THE10     CHApW^STEPIIEHsfico!  '?  N0.S2 

iP'''l/'n,J.I,',lj,Mllv.  Hll'ntijILl,:'    i  \,T-r,T^hTT-^ 


^ 


^f 


Rules 


THE  PHAPW-OTEPHENS  [JO., 

**    UNION    **  FACTORY  ** 

PINE  MEADOW,    CONN.,  U.S.A. 


When  in  the  market  for 

Glues,  Gelatines,  Size,  Etc. 

you  often  have  to  order  goods  without 
having  time  to  get  quotations,  etc.  Get 
our  lists  now,  and  keep  them   on   file. 

Supplied  through  Merchants,  Jobbers,  etc.,  only. 

The  GROVE  CHEMICAL  CO.,  LTD. 

ESTABLISHED  1858         Appley  Bridge,  Wigan,  Lanes.,  England 


■■ 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL    CO.,  LTD., 
Prater  Avenue,  Toronto. 


BRASS  STENCILS. 


Sheet  Metal  Stampings,  Special  Stamped 
Metal  Goods  to  Order.  Dies  and  Tools, 
Steel  Stamps,  Machine  and  Furniture 
Name  Plates,  Seals  and  Seal  Presses, 
Fire  Escapes,  Brass  Name  Plates. 

Herod  Machine  &  Stamping  Co., 

BRANTFORD  Limited 


BUILDERS*  SUPPLIES. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  CSl  Banks 

Steel  Beams,  Columns.  Plates.  Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  MmKus.N.Y. 


CLIPPERS. 


THAT'S 
SUFFI61EHT 

BIND  FOR  CaTaLOQUU  TO 
American  Shearer  Mfg.  Co. ,  Nashua, NH, US 
Wlebnsch  &  Hilger,  Ltd.,  special  New  York 
Representatives.   106-110   Lafayette   Street. 


E  TO  •»■■ 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth,  Ont..  by 

James   &  Reid 
ASK  YOUR  JOBBER 


EMERY  WHEELS. 


Canadian 

Hart  Wheels 

443  Barton  St  Eaat,  Hamilton 

Corundum  sod  Bmary  Wheels 

Grinding  Maohlass,  Bsavsr 

Oil  Stones. 


FLRB  BRICK 


Silica  Bricks,  Fire  Bricks,  Fire  Clay, 
Silica  Cement,  Ganister  Composition 

For  material  graded  to  withstand  the  in- 
tensest  heat  or  moderate  heat,  apply  to 

A.  Y.   DINAS  SILICA  BRICK  &  LIME  CO.,  LTD. 
118  Queen  Street.  Glasgow,  Scotland 


FLOOR  SPRINGS. 


The    Bast    Door    Closer    la 

Newman's   Invincible   Floor  Spring 

Will  close  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


HOUSE  NUMBERS. 


ALUMINUM  &  BRASS  HOUSE 
NUMBERS,  BRASS  SIGNS 

HAMILTON   STAMP    &  STENCIL  WORKS,  LTD.. 
HAMILTON.  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  orjNo.  6  heavy 

duck,    well  sewn  with  heavy  twine  and 

riveted. 

■Waterproof  Horse   and  Wagon   Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


IRON  and  STEEL 

OF  ALL    DESCRIPTIONS 
Bras*,  Copper,  Zinc,  etc 

David  C.  Mitchell  &  Company, 

118    Queen    Street,  Glasgow,    Scotland. 
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MANUFACTURERS'   AGENT. 


Western    Distributors,  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchants    and 
Manufacturers'  Agents.   Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR      POSITION      IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON,   WESTERN    CANADA 


ALEXANDER    GIBB 

Manufacturers'  Agent  and  Metal  Broker, 
IS  8t  John  Street,  Montreal 


ReprssentingCanadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented- 


PLOW  CASTINGS. 


Castings  of  all  Kinds. 

Write  us  for  our  list  of 
Plow  Castings. 

The  Hilborn  Co.,  Ayr,  Ontario. 


RIVETS    AND    STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper  Burrs, 
Bifurcated  and  Tubular  Rivets.  Wire  Nails, 
Copper  and  Steel  Boat  and  Canoe  Nails. 
Escutcheon  Pins.  Leather  Shoe  and  Overshoe 
Buckles,  Felloe  Plates. 


STRAP  HINGES. 


ATLAS    STRAP    HINGE 

Strong,    Light    and    Attractive,    Japan    Finish. 

One  pair  with  Screws  in  a  Neat  Box. 

Write  for  Samples  and  Prices. 

ATLAS  MFG    CO.,        -         New  Haven.  Conn. 


SPRAYERS. 


COLLINS  SPHAYERS=SATISFIED  CUSTOMERS 

The  Collins  line  of  sprayers  for  this  year  is  the  b.st 
y.t  offered.  We  hire  found  tome  small  improve- 
ments could  be  made,  especially  in  finish,  and  have 
alio  lowered  the  price,  with  the  intention  of  making 
larger  .ales  but  smaller  profits.  We  are  aiming  at 
doubling  last  year's  caitput.  Our  three  largest  sellers 
are  our  Three-gallon  Compressed  Air  Sprayer,  our 
Crown  and  Gem  Sprayers.  Write  for  Catalogue  and 
Prices.     Fer  dale  by  Leading  Jobbers  or 

THE  COLLINS  MF8.  CO..  TORONTO 


IT  ARDWARE     AND     METAL 


STANCHIONS. 


0.8.    CANADIAN  U  BAl 

STEEL  STANCHIONS 
will  hold  the  cattle  secure 
at  all  times.  Is  superior 
in  strength  on  account  of 
being  made  of  high  car- 
bon TJ  Bar  Bteel  and  no 
joints  and  rivets  to  wear 
lose. 

Csosdiirj  Potato  ktichj.  Co.,  Limited,  208  SlooeRd.,  Gall,  OdI. 


TOOL  HOLDERS. 

TOOL    HOLDERS 

For  LATHES  and  PLANERS 

All  kinds — All  sizes. 

ARMSTRONG  BR08.  TOOL  CO. 

*  o.         106  N.  Francisco  Ave. 

ONE    POUND  ^  CHICAGO,  U.8.A. 

of  TOOL  STEEL 
EQUAL  10  LBS. 
in  FORGED  tool*. 

Write  for  Catalog. 


WE    MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION. 

James  Steele,  Limited,  Guelph 


Malleable  Iron  Castings 

for  Carriages  and  Special 
Castings    of    ail    Kinds 

Manufactured  by 

P.  KYI-  E 

MERRICKVILLE.  ONT. 


LAWN  and  CEMETERY 
SEATS 

In  Wire  and  Iron,  also  combination 
Iron  Ends  and  Wood  Slats. 

Iron      Vases,       Wire       and      Iron 
Fencing. 

Send /or  catalog  and  prices. 

DENNIS  WIRE  ANO  IRON  WORKS,  LTD. 

LONDON  ONTARIO 


TheJNFALLIBLE  GLAZIER'S  DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

W  A.  SHAW  &  SON,  ^London,  Eng. 

*       GODFREY   S.  PELTON   &  SON,    Canadian    Agents,    MONTREAL 


« 


J.  A.  HENCKELS 


TWINWORKS 


CUTLERY 


* 


Pocket    Knives,    Scis-  ert#  «r 

sots,  Razors,  Butchers' 


and  Cooks'  Knives,  etc. 


AGENTS 


F.W.  Lamplough  &  Co., 


9  DeBresoles  St. 
MONTREAL 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED   FENCE   HOOK  For Fa8ten/n» »•"•'■"««"«• » 


fCNCE  HOOK^ 


Wire  Fences 

WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


to    Atf^rljli?   "        are  the  strongest  and  sharpest    low-priced    Shears  and  Scijsors 
i\  ? J  if  1  £i  on  the  market . 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5   years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  solddai  y  to-day? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and   a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Special  Representstires,  Wiebnsch  a  Bilker,  Ltd.,  New  York  City. 
MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple- 
ment your  high  priced  shears  with    "Acme"   shears  and  scissors  and   watch   the 
f  ratifying  results.  ^ WWWTf"  "    

obbers  should  write        ^ 

for    our  W-2  Cata-     <^_L -      \Jb 

ogue,    illustrating  ^*^^^^^^a*>Ha™>^BaM^HHBiHiSs! 

themost  com  pleteli  ne 

ofshearsandscissors  The  No.  701  Oval  Steel  Screw  Straight  Trimmer 

manufactured.  's  one  of  our  newest  patterns. 

THE  ACME  SHEAR  CO.,  (125-195  Ksowlton  St.,)  BRIDGEPORT,  CONN.,  U.S.A. 


When  writine  advertisers 
kindly  mention  having  seen 
the  advertisement  in  this  paper 
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BOOKS 

Books  on  Metal,  Casting,  Chemical,  Scientific. 
Medical,  Educational,  Literary,  and  all  other 
subjects.  Second-hand  at  Half  Prices.  New  at 
25  per  cent  Discount.  Books  Bought.  Send  for 
Catalogue  No.  543,  post  free,  and  state  wants. 
Books  sent  on  approval. 

WJL     ft      FflYI  F     135  Charing  Cross  Road 
■   **    •*•    rUILCs  LONDON.  W.C. 


HARDWARE    AND    METAL 


D.  PERES'  Barrel 


Brand  CUTLERY 


(Razors,  Scissors  and  Pocket -Knives) 


Pleases  customer  and  dealer 


The  customer  for  its  unequalled  high-class  quality.     The  dealer  because  it  is  the  most  satisfactory  line  of  Cutlery  to  handle, 
on  account  of  the  unlimited  guarantee  which  we  give  with  every  article  stamped  with  the  Barrel  Trade  Mark. 

Canadian  Agents:  GREEFF-BREDT  &  CO.,  TORONTO  ^r^^^^^A^^A^^Jii^^^y 


WASH  BOILERS  That  Will  Prove  Rapid  Sellers 

These  boilers  are  positively  hand  made  from  starr  to  finish. 

Each   one   has   a    heavy   steel   wire   rod   which    assures  strength 

and  durability. 

All  seams  are  carefully  soldered.     We  make  all  grades  of  Copper, 

Tin    and    Galvanized    ware,    each   guaranteed  to  give  the  buyer 

his  money's  worth. 

Write  for  catalog  on  all  our  lines — our  prices  will   interest   you. 

SOREN  BROS.,  Cor.  King  &  Niagara  Sts.,  Toronto 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


S: 


=m 


Vancouver  Branch,  109  Powell  St. 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They   appeal   to   the  best 
mechanics   and   are   backed  up  by  an  aggressive 
advertising  campaign   that  pays.     Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.     Address 


E.  C.  ATKINS  &  CO., 

MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolis,  Ind. 
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Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 

"Comet  Brand" 

Also  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Maker* 

W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sale*  Agent 

ALEXANDER  GIBB 

13  St.  John  Street  -  Montreal 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN   HEARTH    STEEL 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In    Selling    Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal   Want  Ad. 

It  should  find  for  you  among 
the  thonsands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer, the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buy. 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion    for    box   namber 
if    desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


A  Suggestion  of  Value 

to  the 

Progressive 
Hardwareman 

Make  June  a  Month  of 
Special  Interest  to 

Mrs.  Newlywed 


THE  ERMALINE  SYSTEM 

of  Cooking  with  Paper  Bags 

is  the  logical  solution  of  the  kitchen  problem 

Write   for  samples  and  our 
special    JUNE    showcards 

Edward  Lloyd,  Ltd.,  Montreal 

"ASK    YOUR   WHOLESALER" 
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A  Wonderful  Long  Range  Pistol 


The  "Bayard"  Self  Loading 
Pistol  .38  Calibre 


Maximum 

Range 
1,700  Feet 


Pene- 
tration: 

Six  Pine 
Boards 

at  50  Yds. 

Better  balanced  than  other  pistols, 

as  magazine  is  in  front  of  trigger 

guard,  consequently  more  accurate.  Visible  safety 
lever,  visible  hammer,  user  always  knows  when  his 
pistol  is  ready  for  action,  or  safe.  Length  of  pistol 
over  all,  10  inches ;  weight,  2  1/5  lbs. ;  initial  velocity  of  bullet,  1,181  feet.  The  sim- 
plest safest  and  strongest  Automatic  Pistol  on  the  market.  Its  accuracy,  its  pene- 
tration and  especially  its  stopping  power  (energy)  are  unsurpassed.  Fine  blued 
finish.     Packed  in  neat  leatherette  case. 

For  Sale  by  All  Leading  Wholesale  Hardware  Houses 


Adopted 
bySpanish 
.     Army 


MONEY 


IN 


Sporting  Goods 

BASEBALL  GOODS 
BASEBALL  UNIFORMS 

LACROSSE  GOODS 
LACROSSE  UNIFORMS 
LAWN  TENNIS  GOODS 
HAMMOCKS,  BOATS,  PADDLES,  Etc 

Write  for  Catalog  and  Wholesale  Prices 


A.  E.  BREGENT, 

Manufacturer  of  Athletic  Uniforms 


WHOLESALE 
SPORTING  GOODS 


192-194  St.  Catherine  Street  East 


MONTREAL 


HARDWARE    AND    METAL 


For  a  quick  seller— 

STILL'S 

EXTRA 

AXE   HANDLES 

Beat  them  all 

You  certainly  are  losing  Trade 
if  you  do  not  stock  them. 

DO  NOT  DELAY  but  get  a  stock  at 
once.  For  the  Price  you  cannot  sur- 
pass them  in  Quality  or  Finish. 

Write  for  Prices. 

J.  H.  Still  Mfg.  Co.,  Ltd. 

ST.  THOMAS  ONTARIO 


"Try  Us  for  Service 
and  Quality" 


*|  We  carry  a 
large  stock  of 

Wholesale  Plumbers'  Supplies, 

from    which    we     can 
make  immediate  ship- 


ments. 


Drop  us  a  card  and  get 
FREE  copies  oj  Blue 
Prints  for  septic  tanks. 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 


Here's 


Pointer 

for 


ABSORBS'DUST 

DEODORIZES 
LESSENS  LABOR 


GETS  THEIDIRT 

PRESERVES 

CARPETS 

DISINFECTS 


A  retailer's  selling  power  depends  largelyXupon 
himself,  but  even  more  upon  the  quality  his  words 
imply.  A  good  retail  hardware  salesman  and  high- 
class  merchandise  make  a  grand  combination. 

SOCLEAN 

THE     DU8TLESS    SWEEPING    COMPOUND 

is  an  easy  seller  just  now.  The  housewifejhas 
found  out  its  labor-saving  qualities  and  [effective- 
ness since  the  dealer  first  introduced  it  and  |she 
continues  using  it  and  tells  her  friends  about  it. 

Now  is  the  opportune  time  to  introduce 
Soclean. 

Put  up  in  handsome  pails  to 
sell    at    25c,    50c.   and   $1.00. 

Order  direct 

SOCLEAN    LIMITED,    Toronto,    Ont. 

The    Originators    of   the    Dustless   Sweeping   Compound  in  Canada. 
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ENERGETIC  CLERKS 


who  are  willing  to  work  after  hours  can  add  substantially  to  their  salary 
by  joining-  the  MacLean  Circulation  Organization,  the  largest  and  most 
efficient  in  America. 

There  are  already  over  400  circulation  salesmen  getting  sub- 
scriptions for  MacLean's  Magazine,  but  there  is  scope  for  more.  If  you 
will  take  up  the  work  in  your  district  you  will  find  it  will  pay  you  well. 

Get  started  now — Don't  wait. 


WRITE  FOR  PARTICULARS  TO 


MacLean  Publishing  Co., 


143-149 
University 


a«,  Toronto,  Can. 


More-Profit  Pumps 
—Real  Profit 

No  use  to  sell  a  pump  that  makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.  The  cost 
of  repairs  is  dead  loss 
of  time  and    temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.   Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDOUGALL  GO.,  Limited 

CALT,  CANADA 


PEERLESS 
PERFECTION 


t 


You 


Are  Known 
rthe  Goods  You  Sell 


by 


rt-t 

r<9— «1»- 


Peerless  Poultry  Fencing 
'will  sustain  your  good  repu- 
tation, because  it  has  a.  Repu- 
diation oj  Its  0<wn,  in  addition  to^ 
'making  more  satisfied  custom- 
ers for  you  and  greater  sales. 

You  can  vouch  for  the  quality  of 
four  fence  because  we  protect  you  with 

Our  Guarantee 

A  moderate  priced  fence  with  which 
you  can  successfully  meet  mail  order 
competition  and  at  the  same  time  real- 
ize a  nice  margin  of  profit  for  yourself.  ' 
Write  for  our  catalogue  and  get  ac- 
quainted with   a  dependable  line  of 
fencing  for  your  business. 
i- We  manufacture  a  complete  line 
1  of  farm,  poultry  and  ornamen- 
I  tal  fence  and  gates. 
Agents  wanted  immediately. 

The  Banwell  -  Hoxie  Wire 
Fence  Company 

WINNIPEG,  MAN. 
HAMILTON,  ONT. 
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INDEX    TO    ADVERTISERS 

Occasionally   advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's  name  in  this   index  is  not  part  of  the  advertising  order.     The  index  is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 
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Sorby   &   Sons,    Robt 70 

Standard    Chain    Co 70 

Standard    Mfg.    Co 20 

Standard   Paint   &   Varnish   Co 59 

Stanley   Rule   &    Level    Co 29 

Standard   Stamping   Co 64 

Stanley   Works,   The.  Outside   back  cover 

Star    Mfg.    Co 13 

Steel   Co.   if   Canada,    Ltd 6 

Stewart   Mfg.   Co.,   Jas 

Outside    back    cover  70 

Stephens,    G.    F.,    &    Co 57 

Stevens   Co.,   Ltd.,   The   Jno 87 

Still.    J.    H 87 

Stratford    Mfg.    Co 79 

Tallman    Brass    &    Metal    Co 80 

Thompson,    B.    &    S.    H 69 

Toledo    Cooker    Co 14 

Toronto    Plate    Glass    Importing    Co.  55 

Townsend    &    Co.,    S.    P 20 

Utica   Drop   Forge  Co 81 

Utilities,     Limited     59 

Want  Ads   58 

Western    Clock    Co. ..Inside    front    cover 

Western    Distributors.    Ltd 82 

Western   Wire    &    Nail    Co 83 

Wheeler    &    Bain    18 

White    Mop    Wringer   Co 15 

Whitman   &   Barnes   Mfg.    Co 75 

Wilckes-Martin-Wilckes    Co 80 

Winnipeg    Ceiling    &    Roofing    Co 71 

Winnipeg   Paint   &    Glass   Co.,    Ltd.  59 

Wondershine,    Ltd 28 

Wright,    E.    T.,    &    Co 72 

Yale   &   Towne    13 
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^£^rnf3$^"^  The  talk  of  satisfied  customers  is 

bound   to   make  business  grow  if 
you  specify 

CANE'S 

WASHBOARDS 

They  stand  in  a  class  by  themselves 

for  neat    construction,    quality   and 

durability.    Why  is  this?    Because  we 

take  pride  in  manufacturing  from  the  finest  grade  material  which 

^lf||      gives  your  customers  the  best  value  for  their  money  and  assures 

„  ,r  ^iirf^fiYfKiitf      perfect  satisfaction. 

We    manufacture  washboards  in  thirteen  different  styles  and   grades  to  suit 

every    demand.  Write  for  catalog  on  "CANE'S  WASHDAY  WOODENWARE" 

The  Wm.  Cane  &  Sons  Co.  Ltd,,  Newmarket,  Ont. 
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HARDWARE    AND    METAL 


CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive    Wheels 

London  Emery  Works,  London,  Eng. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Canadian     Hart     Wheels,     Hamilton. 
Aluminum    Ware 

British  and  Continental  Agencies,  Ltd. 
Toronto 

Hero    Mfg.    Co.,    Philadelphia. 

Northern     Aluminum     Co.,     Toronto. 

Stover    Mfg.    Co.,     Freeport,     111. 

Wondershine   Limited,    Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    New   York. 

Animal   Traps 

Oneida  Community  Ltd.,  Oneida,  N.Y. 
Anchors 

Henderson  &  Richardson,  Montreal. 
Star   Expansion   Bolt   Co.,   New   York. 

Auger  Bits 
Ford  Auger  Bit  Co.,  Holyoke,  Mass. 
Spear    ft    Jackson,    Sheffield,    Eng. 
Tobin  Arms  Mfg.  Co.,   Woodstock. 

Babbitt  Metal 

Canada   Metal   Co.,    Toronto. 
Magnolia   Metal   Co.,    Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 

Bar  Iron 
Henderson    ft    Richardson,    Montreal. 
Steel  Co.   of  Canada,   Hamilton. 
London    Rolling    Mills    Co.,    London. 

Bale-Ties 

Laidlaw  Bale-Tie  Co.,   Hamilton,  Ont. 
Bar    Urns 

Buffalo   Mfg.    Co.,    Buffalo,    N.    Y. 
Bath    Boom   Fittings 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 

S.  Steraau  ft  Co.,  Brooklyn,  N.Y. 

Belting 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  ft  Haworth,  Montreal. 

Belting,  Hose,  etc. 

Gutta    Perch  a    and    Rubber    Mfg.    Co., 
Toronto. 
Bird   Cages 

E.   T.   Wright   &  Co.,  Hamilton. 
Binder   Twine 
Plymouth  Cordage  Co.,   N.   Plymouth, 
Mass. 

Bolts   and    Nuts 

London  Bolt  and  Hinge  Works,  Lon- 
don,  Ontario. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

National   Acme   Mfg.   Co..   Montreal. 

Boilers   and    Radiators 
Pease    Foundry    Co.,    Toronto. 
Gumey   Foundry  Co.,   Toronto. 

Bolts — Expansion 

Star  Expansion   Bolt  Co.,   New   York. 

Brackets   Shelf 

Atlas  Mfg.    Co.,   New  Haven,   Conn. 
P.   &  F.   Corbin,   New   Britain,   Conn. 
Stanley   Works,   New   Britain,    Conn. 

Brass    Goods. 

British  &  Continental  Agencies,  Ltd., 
Toronto. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson    &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Stover    Mfg.    Co.,    Freeport,    111. 

Brass,   Sheets,   Tubes   and   Rods. 

Henderson  &  Richardson,  Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 

Brushes. 

Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Rings — Galvanized,    Brass 
and   Plain. 

Star   Expansion   Bolt   Co.,    New   York. 

Builders'    Tools   and    Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co'., 

Hamilton. 
Caverhill,    Learmont  &  Co.,   Montreal. 
Howland,  H.  S.  Sons  &  Co.,  Toronto. 
Lewis    Bros.    &    Co.,    Montreal. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
North    Bros.    Mfg.    Co.,    Philadelphia, 

Pa. 
Stanley  Rule  &  Level  Co.,  N.  Britain 

Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.    &    F.    Corbin,    New    Britain,    C. 

May    &    Padmore,    Birmingham,    Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough. 

Butts. 

Canada    Steel    Goods    Co.,    Hamilton. 
P.    &    F.    Corbin,    New   Britain,    C. 
Cans 
American    Can    Co.,    Montreal. 
Thos.    Davidson    Mfg.    Co.,    Montreal, 
McClary    Mfg.    Co.,    Toronto. 


The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 

Hamilton   Brass   Mfg.   Co.,   Hamilton. 
Carpet    Sweepers 

Bissell  Carpet  Sweeper  Company, 
Grand   Rapids,    Mich. 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Carriage    Springs    and    Axles 

Guelph  Spring  and  Axle  Co.,   Guelph. 

Cartridges 

Dominion  Cartridge  Co.,   Montreal. 
Cash   Registers 

National   Cash   Register   Co.,   Toronto. 
Cattle   and    Trace   Chains 

Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon    Chain    Co.,    St.    Catharines 
Oneida    Community    Limited,    Niagara 
Falls,    Ont. 

Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Alf.    Rogers,    Ltd.,    Toronto. 

B.  &  S.  H.  Thompson  ft  Co.,  Montreal 

Churns 
Connor,  J.  H.,  ft  Sons,   Ottawa,  Ont, 
Ciunmer-Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  &  Sons,  St.Mary'§,  Ont 

Chafing  Dishes 

Buffalo   Mfg.   Co.,   Buffalo. 

S.    Sternau   &  Co.,    Brooklyn,   N.Y. 

Chaplets 
S.  Cheney  ft  Son,  Manlius,  N.Y. 

Clippers — All  Kinds 

American  Shearer  Mfg.  Co.,  Nashua, Nil 
Chicago    Flexible    Shaft   Co.,    Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 
Mass. 

Clocks 

The  Western  Clock  Mfg.  Co.,  La  Salle, 
111. 

Clothes    Reels   and   Lines 

Cummer— Dowswell  Ltd.,  Hamilton,  Ont 
Hamilton    Cotton    Co.,    Hamilton. 

Clothes   Wringers 

Cummer— Dowswell  Ltd.,  Hamilton,  Ont 
American  Wringer  Co.,  New  York  City 
Lovell    Mfg.    Co.,    Erie,    Pa. 

Cold    Rolled    Strip    Steel 
The  Morris  ft  Bailey  Steel  Co.,  Pitts- 
burg,  Pa. 

Cordage 

Hamilton    Cotton    Co.,    Hamilton. 
Plymouth   Cordage   Co.,    N.    Plymouth, 
Mass. 

Cow   Ties 
Greening,  B„   Wire  Co.,  Hamilton. 
McKinnon    Dash    and    Metal    Co.,    St. 

Catharines. 
Oneida  Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,     London,     Ont. 
The    Sheet    Metal    Products    Co.,     of 

Canada,     Ltd.,     Montreal,     Toronto, 

Winnipeg. 

E.  T.    Wright   &    Co.,    Hamilton. 

Cutlery — Razors,    Scissors,    etc. 

Caverhill,    Learmont   &   Co.,    Montreal 
Crookes,    Jonathan    &    Son. 
Dorken    Bros.    &    Co..    Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson    &     Richardson,     Montreal. 
Heinisch's,  R.,  Sons  Co.,   Newark.N.J. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto 
Hutton,    Jas.,    ft    Co.,    Montreal. 

F.  W,  Lamplough  &  Co.,  Montreal. 
McGlashan,  Clarke  Co.,   Ltd.,  Niagara 

Falls. 

Door   Checks. 

Wm.     Keating,    Toronto. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.    &    F.    Corbin,    New    Britain,    C. 

Door   Hangers. 

F.    E.    Myers  &   Bro.,   Ashland,    O. 
Richard  Wilcox  Mfg.  Co.,  Aurora,  111. 

Door    Springs. 

Stover    Mfg.    Co.,    Freeport,    111. 

Drawer    Pulls. 

P.    &    F.    Corbin,    New    Britain,    C. 
Stover    Mfg.    Co.,    Freeport,    111. 

Drills,    Brick    and    Stone. 

Star   Expansion   Bolt  Co.,   New  York. 
Whitman     ft     Barnes    Mfg.     Co.,     St. 
Catharines. 

Drills — High    Speed 

Alexander    Gibb,     Montreal. 


Drinking  Cups 

Hero    Mfg.    Co.,    Philadelphia. 
Dry  Batteries 

Canadian    Carbon   Co.,   Winnipeg. 
Eavetroughs 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont, 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto,  Win- 
nipeg. 

E.   T.   Wright  ft  Co.,   Hamilton. 

Metal   Shingle  ft   Siding  Co.,    Preston. 

Wheeler    &    Bain,    Toronto. 

Emery   or   Corundum   Wheels 

The  Carborundum  Co.,  Niagara  Falls. 
N.Y. 

Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 

London  Emery  Works,  London,  Eng. 

Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 
Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Tor- 
onto. 

Emery   Cloth 

London  Emery  Works,  London,  Eng. 
Enameled    Ware 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,    Toronto,   Winnipeg 
McClary's,    London,    Ont. 

Escutcheon    Pins 

The   Parmenter  &   Bulloch  Co.,   Gana- 

oque,    Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Fencing — Woven  Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,  Banwell  ft  Co.,  Walker- 
ville. 

Files   and    Rasps 
Barnett  Co.,  G.  ft  H.,  Philadelphia,  Pa 
Delta  File  Works,   Philadelphia,   Pa. 
Disston,  Henry,  ft  Sons,  Philadelphia, 

Nicholson   File  Co.,   Port  Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 

Montreal. 
Spear    &   Jackson,    Sheffield,    Eng. 

Firearms    and    Ammunition 

Harrington  ft  Richardson  8ons  Co., 
Worcester,    Mass. 

C.  J.  Hamilton  ft  Son,  Plymouth, 
Mich. 

Tobin   Arms   Mfg.   Co.,   Woodstock. 

Fire  Escapes 
Canada  Foundry  Co.,  Ltd.,   Toronto. 
Dennis   Wire  ft   Iron   Co.,   London. 

Fine    Iron* 
Stover  Mfg.  Co.,  Freeport,  m. 

Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 
Food  Choppers 

Enterprise    Mfg.    Co.,    Philadelphia. 

D.  Maxwell    ft    Sons,    St.    Mary's. 

Foot  Warmers 

Chicago   Flexible    Shaft   Co.,   Chicago. 
Forgings 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 
Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
The  Steel  Co.  of  Canada,   Ltd,   Ham- 
ilton. 

Galvanized    Iron 
W.    Gilbertson    ft    Co.,     Ltd.,     Alex. 

Gibb,    Montreal,    Agent, 
Henderson   ft   Richardson,    Montreal- 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and  Montreal. 
B.   ft   S.   H.   Thompson  ft  Co.,   Mont- 
real. 

Gas    Fixtures 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 
Glass 
Hobbs  Mfg.  Co.,  London. 
Toronto  Plate  Glass  Imp.  Co.,  Toronto 
Winnipeg  Paint  ft  Glass  Co.,  Winnipeg 
Consolidated  Plate  Glass  Co.,  Toi> 
onto. 

A.  Ramsay   ft   Son,   Montreal. 

B.  ft  S.  H.  Thompson  ft  Co..  Mont- 
real. 
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Glass,  Ornamental 

Consolidated  Plate  Glass  Co.,  Toronto 

Hobbs    Mfg.    Co.,    London. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  ft  Glass  Co.,  Winni- 
peg. 

Glass    Paper 

London  Emery  Works,  London,  Eng. 
Glass,    Wired 

Hobbs    Mfg.    Co.,    London. 

Toronto  Plate  Glass  Imp.  Co.,  Tor- 
onto. 

Winnipeg  Paint  ft  Glass  Co.,  Winni- 
peg. 

Consolidated  Plate  Glass  Co.,  Toronto 

Glaziers'   Diamonds 

Pelton,    Godfrey   S. 
Sharratt   ft    Newth,    London,    Eng. 
Winnipeg  Paint   ft   Glass  Co.,    Winni- 
peg. 
Glue 

The    Canada    Glue    Co.,    Ltd.,    Brant- 
ford. 
Henderson    ft    Richardson,    Montreal. 

Grindstones 

Richards- Wilcox  Mfg.  Co.,  Aurora, 
111. 

American      Grinder      Mfg.    Oa.,      Mil- 
waukee. 
Guns 

Harrington  ft  Richardson  Arms  Co. 
Worchester,    Mass. 

Tobin  Arms  Mfg.  Co.,  Woodstock,  OnL 

C.  J.  Hamilton  ft  Son,  Plymouth. 
Mich. 

Hammers 
Stover  Mfg.   Co.,    Freeport,    111. 
Whitman     ft    Barnes    Mfg.    Co..    St. 
Catharines. 

Handles 
Still,    J.    H..    Mfg.    Co..    St 
W.   C.   Crawford  Co.,  Tilbury, 

Hardware,    Metal    Window. 

Canadian    Yale    ft    Towne,    St.    Cath- 
arines. 
P.   ft  F.   Corbin,   New   Britain,   Cena. 

Hay  Unloading  Tools 

F.   E.   Myers  ft  Bro.,   Ashland,  Ohio, 

Hinges 

Canada    Steel    Goods    Co.,    Hamiltoa. 
Cowan    ft    Britton,    Gananoque. 
Montreal    Hardware   Co.,    Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 

Hinges,     Spring 
Chicago    Spring    Butt    Co.,    Chicago. 
Standard   Mfg.    Co.,    Shelby,    Ohio. 

Hockey   Stickr 
Still,  J.  H.  Mfg.   Co.,  St.  Thomas. 
St,    Marys    Wood    Specialty    Co.,    St. 
Marys. 

Hooks 

P.   &   F.   Corbin,   New   Britain,   Conn. 
Henderson   ft    Richardson,   Montreal. 
Steel   Co.   of  Canada,   Limited,   Ham- 
ilton. 
Stover   Mfg.   Co.,    Freeport,    m. 

Hoop  Iron 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Hoops — Steel    and    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horseshoes  and  Nails 

Steel  Co.  of  Canada,  Ltd.,  Hamilton 
Ice    Cream    Freezers 

North   Bros.   Mfg.   Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Ice  Cutting  Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 

Iron   and    Steel   Bars 

Henderson    ft    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Hamilton 

London   Rolling   Mill   Co.,    London. 

Iron   Pipe 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Canada   Tube   ft    Iron   Co.,    Montreal. 

Iron    Pumps 
Aylmer   Pump   ft   Scale   Co.,    Aylmer. 
R.    McDougall    Co.,    Gait, 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa 
F.   E.   Myera  ft   Bro.,   Ashland,   Ohio. 

Knife  Polish 

London  Emery  Works,  London,  Eng. 
Ladders 

Stratford  Mfg.  Oo.,   Stratford,   Ont, 
Ladders — Shelf 

Hamilton    Brass    Mfg.    Co.,    Hamilton. 

F.    E.    Myera  ft   Bro.,    Ashland,   Ohio. 

Richards-Wllcox     Mfg.     Co.,     Aurora, 
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Lamps,  Acetylene 

Maple   City  Mfg.   Co.,    Monmouth,    111. 
Lampblack 

The    L.    Martin    Co.,    New   York. 

Wilckes  Martin  Wilckes  Co.,  New  York 

Lanterns 
Thos.    DaTidson   Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,    Winnipeg 

E.  T.    Wright    &    Co.,    Hamilton. 

Lawn     Fencing- 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
McGregor  Banwell   ft  Co.,   Walkerville 
Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn   Mowers 
D.   Maxwell  &  Sons,   St.   Mary's,   Ont. 
Supplee    Hardware    Co.,     Philadelphia 
Clipper  Lawn    Mower  Co.,   Dixon,    111. 
S.   P.   Townsend   &   Co.,   Orange,   N.J. 
Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 
Lawn    Swings 

F.  E.    Myers   &   Bro.,    Ashland,    Ohio. 
Stratford  Mfg.   Co.,    Stratford,   Ont. 

Lightning    Reds 

Hamilton  Brass  Mfg.  Co.,  Hamilton 
Ont, 

Locks,    Knobs,    Escutcheons,    etc 

Belleville  Hdw.  and  Lock  Mfg.  Com 
pany,   Belleville. 

Canadian  Yale  ft  Towne,  St.  Cath 
arines. 

P.    &   F.   Corbin,   New  Britain,    Conn 

May  ft  Padmore,   Birmingham,    Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough,   Ont. 

Lumbering    Tools 

Pink,  Thos.,  ft  Co.,  Pembroke,  Ont 
Manufacturers'  Agents 

Gibb,    Alexander,    Montreal. 

Mcintosh,    H.    F.,    ft   Co.,    Toronto. 

Western    Distributors   Ltd.,    Saskatoon. 

Mantels   and    Grates 
The    Barton-Nettimg   Co.,    Ltd.,    Wind- 
sor,  Ont. 

Match   Boxes 
StoTer   Mfg.    Co.,    Freeport,    111. 

Metals 
Canada   Metal   Co.,   Toronto. 
Caverhill,    Learmont  ft   Co.,   Montreal. 
Gibb,   Alexander,   Montreal. 
Henderson    ft    Richardson,    Montreal. 
Leslie,  A.  C,  ft  Co.,  Montreal. 
Lysaght,   John,   Bristol,   Eng. 
Magnolia    Metal    Co.,    Montreal. 
McKechnie  Bros.,   Birmingham,  Eng. 
Nova  Scotia  Steel  and  Coal  Co.,   New 

Glasgow,    N.8. 
Samuel,    Benjamin   ft   Co.,    Toronto. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 
Tallman  Brass  ft  Metal  Co.,  Hamilton 
Thompson,  B.   ft  8.  H.  ft  Co., Montreal 

Metal  Lockers 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Dennis  Wire  ft  Iron  Co.,  London,  Ont, 

Metal  Shingles,  Sidings,  Etc. 

Gait  Art  Metal  Co.,   Gait. 

Metallic  Rooting  Co.,   Toronto. 

Metal  Shingle  and  Siding  Co.,  Preston. 

Metal    Polish,   Emery    Cloth,   Etc. 
Oakey,  John,  ft  Sons,  London,  Eng. 
John    C.    Wilson,    Ottawa. 

Metal    Stove    Fronts 

Canada  Foundry  Co.,   Ltd.,  Toronto. 
Mop    Holder 

Theo.   J.    Ely   Mfg.   Co.,   Erie,   Pa. 

Mop    Wringers 

White  Mop  Wringer  Co.,  Fultonville, 
N.Y. 

Nail    Pullers 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  Hardware  Co.,   Montreal. 

Nails,    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

P.  L.  Robertson  Mfg.  C,  Milton,  Ont. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Oilers 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

Hero    Mfg.    Co.,    Philadelphia. 

Maple  City  Mfg.   Co.,   Monmouth,    111. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Wright,  E.  T.  ft  Co.,  Hamilton,  Ont. 

Oil   Stones 

Canadian  Hart  Wheels,  Hamilton,  Ont 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Stoves 

McClary    Mfg.    Co.,    London. 

Queen    City   Oil    Co.,   Toronto. 


Oil    Tanks 

Bowser,    S.    F.,    &    Co.,    Toronto. 
Ornamental   Iron   and   Wire 

Canada  Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
Dennis  Wire  &  Iron  Co.,  London,  Ont 

Packing 

Garlock   Packing   Co.,    Hamilton,    Ont. 
Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walkerrile,  Ont. 

Brandram    Henderson,     Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Dougall    Varnish    Co.,    Montreal. 

Glidden    Vamish    Co.,    Toronto. 

Imperial   Varnish   and  Color  Co.,   Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R,  C.  Jamieson  &  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,    Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin   &  Co.,   Toronto. 

Pinchin,    Johnson    Co.,    Toronto. 

Pratt    ft     Lambert    Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard    Paint    and    Vamish    Works, 
Windsor,    Ont. 

G.     F.     Stephens    ft     Co.,     Winnipeg, 
Man. 

Winnipeg   Paint   &   Glass  Co.,    Winni- 
peg. 
Paint    and    Varnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall   Varnish  Co.,   Montreal. 

Imperial    Varnish    ft    Color    Co.,    Tor- 
onto. 

Perforated    Sheet    Metals 

Canada    Wire    and    Iron    Goods    Mfg. 
Co.,    Hamilton. 

Greening,   B.,   Wire  Co.,   Hamilton. 
Pig   Iron 

Henderson    &    Richardson,    Montreal. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

Samuel   Benjamin   &  Co.,   Toronto. 

A.   C.   Leslie  ft  Co.,   Montreal. 

Pipe,    Wrought    Lead    and 
Galvanized 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  ft  Iron  Co.,   Montreal. 
Pliers 

Henderson    &    Richardson,    Montreal. 

Smith    Hardware    Co.,    Montreal. 
Poultry   Netting 

Greening,     B.,     Wire     Co.,     Hamilton, 
Ont. 

John   Lysaght,   Ltd.,    Bristol,   Newport 
and    Montreal. 
Pruning    Knives 

International    Tool    Co.,    Detroit. 
Pumps 

Canada    Foundry    Co.,    Ltd.,    Toronto. 

R.    McDougall   Co.,   Gait,   Ont. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 

Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 

Pumps,    Power 

Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 

Putty 

Brandram-Henderson   Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams  Co.,  Montreal. 
Pinchin-Johnson    &    Co..    Toronto. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Rat  Traps 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
Lovell    Mfg.    Co.,    Erie,    Pa. 
Oneida      Community,      Ltd.,      Niagara 

Falls. 

Razors 

Gillette  Safety  Razor  Co.,  Montreal. 
Greeff-Bredt   ft   Co.,    Toronto. 
Jonathan    Crookes    ft    Son,     Sheffield, 

EnB. 
Dorken    Bros,    ft    Co.,    Montreal. 
Jas.   Button   ft   Co..    Montreal. 
Kample   Bros..    New  York. 

Razor   Hones 

Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Razor   Strops 
J.   R.  Torrey  ft  Co.,  Worcester,  Mass. 

Registers 

Jas.     Stewart    Mfg.     Co.,    Woodstock, 
Ont. 

Canadian    Ferrosteel    Co.,    Bridgeburg. 
Rivets 

Steel    Co.    of  Canada,   Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

P.   L.    Robertson   Mfg.   Co.,   Ltd.,   Mil- 
ton  West.   Ont. 
Roofing   Supplies 

Barber  Asphalt   Co.,    Philadelphia. 

Brantford    Roofing    Co.,    Brantford. 

Canadian    Supply    Co.,    Toronto. 

Dominion     Roofing     Co.     of     Canada, 
Ltd..   Toronto. 

Gait   Art   Metal   Co.,   Gait,    Ont. 

McArthur,    Alex.,    &    Co.,    Montreal. 

Metal   Shingle  ft   Siding  Co.,   Preston, 
Ont, 

Metallic   Roofing  Co.,   Toronto. 
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United    Roofing    ft    Mfg.    Co.,    Phila- 
delphia,  Pa. 
Winnipeg  Paint  ft   Glass  Co.,    Winni- 
peg. 
Rope 

Independent    Cordage    Co.,    Toronto. 
Rules   and   Gauges 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin   Rule  Co.,   Windsor. 
Saws 

Atkins,  E.  C,  &  Co.,  Indianapolis, 
Ind. 

Disston,  Henry,  &  Sons,   Philadelphia. 

Drabble   &   Sanderson,    Sheffield,    Eng. 

Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 

Simonds  Canada  Saw  Co.,   Montreal. 

Spear    &    Jackson,    Sheffield,    Eng. 
Scales 

Aylmer  Pump  &  Scale  Co.,  Aylmer, 
Ont. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Renfrew   Scale  Co.,    Renfrew,   Ont. 
Screen   Door    Sets 

P.    &   F.   Corbin,    New   Britain,   Conn. 

Stanley   Works,    New   Britain,    Conn. 
Screws,   Nuts,   Bolts 

National    Acme    Mfg.    Co.,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Screws,  Wood 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.   of  Canada,  Hamilton. 
Scythe    Stones 
The   Carborundum   Co.,   Niagara  Falls, 
New    York. 
Shears,   Scissors 
Acme  Shear  Co.,   Bridgeport,  Conn. 
R.  Heinisch's  Sons  Co.,   Newark,   N.J. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
J.  Wiss  ft  Sons  Co.,  Newark,  N.J. 
Shelf   Boxes 

Cameron    &    Campbell,    Toronto. 
Shellacs 

Berry   Bros.,   Walkerville. 
Shovels    and    Spades 

Spear    ft    Jackson,    Sheffield,    Eng. 
Sieves   and    Screens 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 
McGlashan,  Clarke  Co.,  Niagara  Falls. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 
Sprayers 
Cavers    Bros.,    Gait,    Ont. 
T.    Collins    Mfg.    Co.,    Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 
E.    T.    Wright    ft    Co.,    Hamilton. 
Spramotor  Co.,  London. 
Springs 

B.     Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 
Spring    Hinges,    Etc. 

Chicago  Spring  Butt  Co.,  Chicago,  DJ. 

Standard   Mfg.    Co.,    Shelby,    Ohio. 
Stains,   Shingle 

Berry   Bros.,    Walkerville. 
Stains,  Wood 

Berry   Bros.,   Walkerville. 
Staples 

B.    Greening    Wire  Co.,  Ltd.,  Hamilton 

Steel   Co.    of  Canada,    Ltd.,   Hamilton. 
Steel — High  Speed 

Alexander   Gibb,    Montreal. 

Henderson    &    Richardson,    Montreal 
Steel — Cold    Rolled    Strip 

Morris  &   Bailey  Steel   Co.,    Pittsburg. 
Steel  Wire  Hoop* 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Stencils 

Hamilton  Stamp  ft  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,    Winnipeg 

E.  T.   Wright  &  Co.,   Hamilton,   Ont, 
Herod      Machine     &      Stamping     Co., 

Brantford. 
Store    Ladders 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Stoves,   Furnaces 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont, 

Pease  Foundry  Co.,   Toronto. 

D.    J.    Barker   ft   Co.,    Picton. 
Stoves,  Gph. 

Burrow,    Stewart   &   Milne   Co.,    Ham- 
ilton. 

McClary    Mfg.    Co.,    London,    Ont. 
Tacks 

The    Steel  Co.      of    Canada,  Ltd. .Ham- 
ilton. 
Tapes 
Jas.  Chesterman  ft  Co.,  Sheffield,  Eng. 
Lufkin    Rule    Co.,    Windsor,    Ont. 
Tiling — Wall  and  Floor 
The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor,  Ont. 


Tin    Plate 

Henderson    &    Richardson,    Montreal. 

A.  C.   Leslie  ft  Co.,   Montreal. 

B.  &  S.  H.   Thompson   &   Co.,   Mont- 
real. 

M.    &    L.    Samuel,    Benjamin    ft    Co.. 
Toronto. 
Tools 

The   Chapin   Stevens  Co.,    Pine    Mead- 
ow,  Conn. 

The      Goodell-Pratt      Co.,      Greenfield, 
Mass. 

Spear    &    Jackson,     Sheffield,    Eng. 

Allan    Hills    Edge    Tool    Co.,    Gait, 

Armstrong    Bros.    Tool    Co,,    Chicago. 

Robt.    Sorby    &    Sons,    Sheffield. 

Stanley      Rule      &      Level      Co.,    New 
Britain. 

International    Tool    Co.,    Detroit. 

Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 
Tool  Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther   Grinder   Mfg.    Co.,    Milwaukee. 
Richards-Wilcox     Mfg.     Co.,     Aurora, 

Trucks 

Aylmer    Pump    &    Scale    Co.,    Aylmer, 

Ont. 
Renfrew    Scale    Co.,    Renfrew,    Co. 

Varnishes:     See  Paints 

Berry  Bros.,  Limited,  Walkerville,  Ont 

Dougall    Varnish    Co.,    Montreal. 

Glidden  Vamish  Co.,  Toronto. 

International    Varnish    Co.,    Toronto. 

Pratt  &  Lambert,  Bridgeburg. 
Ventilators 

Harris,  J.  W.,  Co.,  Montreal. 
Vises 

Henderson    &    Rmnardson,    Montreal. 

Hollands   Mfg.    Co.,    Erie,    Pa. 

Chas.    Parker  Co.,   Meriden,   Conn. 

Prentiss  Vise  Co.,  New  York. 
Washing    Machines,    Etc. 

J.  H.  Connor  ft  Son.,  Ottawa,  0»t. 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

D.   Maxwell  ft   Son,   St.  Mary's,  Ont. 

One    Minute   Washer   Co.,    Toronto. 

London  Foundry  Co.,  London. 
Wall   Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle   Irons 

Stover  Mfg  Co.,  Freeport,  111. 
Wagons — Children's 

Wodstock   Wagon    Co.,    Woodstock. 
Washers 

P.    L.     Robertson    Mfg.     Co.,    Milton. 

Ont. 
Steel  Co.   of  Canada,  Limited,  Hamilton 
White  Lead 
Brandram-Henderson     Co.,     Montreal. 
Steel  Co.    of  Canada,  Limited,  Hamilton 

Wholesale   Hardware 
Caverhill,    Learmont   ft    Co.,    Montreal 
Howland,  H.  S.,   Sons  ft  Co.,  Toronto 
Lewis  Bros.  &  Co.,  Montreal. 

Window    Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire   Guards 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Wire  Door   Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire — Iron,    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    ft    Richardson,    Montreal. 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 

P.   L.   Robertson  Mfg.  Co.,  Milton,  Ont. 

Steel  Co.    of  Canada,  Limited,  Hamilton 
Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd., 

Watford,   Ont. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Wire    Goods,    Bright 

Steel  Co,   of  Canada,  Limited,  Hamilton 
Wire    Goods 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Wire    Machinery 

Ed  Brand,  472  Moss  Lane.,  Manchester 
Eng. 

Wire   Products 

Andrews    Wire    Works,    Watford,    Ont. 
Wire    Springs 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Henderson    &    Richardson,    Montreal. 
Jas.    Steele  Limited,   Guelph,  Ont. 

Wood    Finishes 

Berry   Bros.,   Walkerville. 
Wrenches 
Cochran    Pipe    Wrench    Co. 
Whitman    ft    Barnes    Mfg.    Co.,    Bt. 

Catharines. 
Remix    ft    Call    Hdwe.    ft    Tool    Oo., 
Springfield,    Mass. 
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Raise  The  Percentage  of  Your  Sales 


'%***" 


280  Calibre 
HighVeloeity 


You   can    sell 
any     sportsman 


who      needs      a 
good      rifle      a 

"Ross  .280"  (High  Velocity)  more  readily  than  some 

cheaper  and  perhaps  more  or  less  well  known  make. 

Moreover  every  such  sale  means  a  satisfied  customer, 

and  a  very  nice  profit  for  you. 

It's  worth  your  while  to  think  over  the  "Ross  High 
Velocity"  proposition. 


ROSS  RIFLE  CO. 


QUEBEC 


«0*mi*?"  WOOD  SCREWS 

The  hardwareman  who  is  wide  awake  can  make  excellent  profits 
by  boosting  this  new  wood  screw. 

The  square  hole,  into  which  a  specially  made  screwdriver  fits, 
has  become  extremely  popular  with  every  user.  With  this  the 
woodworker  can  do  the  work  in  less  time  and  without  danger  of 
destroying  the  wood,  as  the  screwdriver  cannot  slip. 


-fWl 


PAT.  FEB.  2.  1909 


o 


We    are    also    manufacturers   of   Hand    Drivers,    Yankee    Bits, 
Brace  Bits,   Rivets,  Burrs,  Washers,    Nails,   Wire,  etc. 

Write  for  catalog  and  prices 
The  P.  L.    Robertson    Manufacturing  Co.,  Limited,    Milton,  Ont. 

TORONTO  WAREHOUSE.  19  Jarvis  Street,        -         F.  J.  Schuch,  Agent 

Montreal  Agent: — Edwin  Schof  ield.   Room  509  Canadian  Express  Building,  Montreal,  Que. 
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IF    ITS  AN 


N  WRINGER    ° 


i 


fe^ 


THAT'S  ALL  YOU   NEED  TO 
KNOW  ABOUT  A   WRINGER 

The  quality  goes  in    before  the 

name  goes    on.       Do    you 

handle  them?     If 

not,  why? 

LOVBLI>  MFG.  CO. 

□    ERIE,  PA.   U.S.A.  □ 


I 

\ 


5 


CHICAGO 
SIFiGlE  WU1 W' 


TRADE    BUILDING 

Have  you  a  stock  of  Spring  Hinges  that 
have  distinctive  selling  features  which  your 
salesmen  can  offer  and  which  would  make 
the  prospective  purchaser 
buy  them  and  no  other  ? 

Chicago  "Relax" 
Spring  Hinges 

are  in  great  demand.  They 
are  substantial  in  construc- 
tion and  readily  applied. 
The  EXCLUSIVE  FEA- 
TURE of  spring  action 
release,  allowing  the  door 
to  be  placed  at  any  desired  position  and  auto- 
matically reengaging  when  the  door  is 
closed,  is  of  recognized  merit  and  utility. 

S-nd  for  Catalogue  M  26.  It  fully  illustrates  «nd  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

Chicago  Spring  ^utt<Eompatj|$c 


CHICAGO 


NEW  YORK 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear,  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary        Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design;  particularly    adapted 
to  the  work  they  have  to  do  ;  durable  and  reliable. 


Those  that  bear 
this  Trade-Mark 


fUFKJN 


are    the  leaders  of   the   field   because  they   have  always  given  satisfaction.     THEY 
ARE   DOMINION   MADE. 


«le  by  the /ufkin Rule f?o.  of^anadaUtj). 

Windsor,  ont. 


FOR 

ALL  JOBBERS. 


CATALOGUE 
ON  REQUEST 


\ 


Cuts  actual  size 


In  every  set  are  one  pair  of  2\  in.  wrought  light  narrow  butts,  one  hook  and  eye, 
and  two  21  in.  bolts.  Your  customers  will  be  quick  to  see  the  advantage  of  having  a 
bolt  at  each  side  of  the  window. 

Japanned  or  "Stanley"  SHERARDIZED. 

Packed  with  screws,  one  set  in  a  box,  12  sets  in  a  carton,  a  gross  sets  in  a  case. 
Backed  by  the  S.W.  Guarantee.     Tell  your  Jobber  to  supply  you. 
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Drive  Home  This  GILLETTE  Selling  Point 
"The  Gillette  is  the  Only  Adjustable  Razor" 


/^ojt  a 

Close  Shave 


We  are  emphasizing  this  GILLETTE 
feature  in  our  newspaper  advertise- 
ments, using  this  same  illustration. 

But  there  may  be  some  of  your  cus- 
tomers who  will  not  read  our  newspaper 
advertisements  carefully,  and  will  fail  to 
realize  what  an  advantage  it  is  to  own 
and  use  an  adjustable  GILLETTE. 

It's  up  to  you  to  show  them — and  it 
is  important  that  you  should  do  so,  for 
this  is  one  of  the  strongest  of  the 
GILLETTE'S  many  selling  points. 

The  illustration  shows  the  GILL- 
ETTE in  two  somewhat  extreme  posi- 
tions. In  the  lower  cut  the  handle  is 
screwed  up  tight,  so  that  the  cap  forces 
the  blade-edges  down  close  against  the 
guard.  This  gives,  of  course,  a  very 
light  shave,  and  is  comfortable  for  the 
tenderest  skini 

In  the  upper  cut  the  handle  has  been 
loosened  about  one-quarter  turn.  The 
edges  of  the  blade,  following  the  cap, 
have  sprung  away  from  the  guard.  In 
this  position  the  blade  takes  more  hold, 
and  cuts  very  close,  no  matter  how  tough  or  wiry  the  beard  may  be. 

But,  as  we  said  before,  this  is  rather  an  extreme  position,  and  the  average  man 
gets  the  most  satisfactory  shave  when  he  first  screws  the  handle  up  tight  and  then 
loosens  it  about  an  el  ;'ith  of  a  turn. 

But  once  you  make  the  principle  clear  and  show  him  the  advantage  of  the  adjusta- 
bility which  only  the  GILLETTE  possesses,  your  customer  will  not  be  long  in  finding 
out  just  what  adjustment  best  suits  his  beard  and  face.  Thus  he  will  get  the  utmost 
comfort  and  satisfaction  out  of  his  GILLETTE,  and  he'll  not  forget  that  you  sold  him 
the  razor  and  "put  him  wise." 

Incidentally,  he'll  come  back  pretty  regularly  for  new  blades — and  as  many  other 
things  as  your  good  salesmanship  suggests. 

Gillette  Safety  Razor  Co.  of  Canada,  Limited 


Office  and  Factory: 
The  New  Gillette  Building,  Montreal 


■Qillette 


KNOWN  THE 


WORLD  OVER 
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A  few  of  our  beautiful  line  of 

Cut  Glass  Knobs 


HIGH-CLASS      BUILDERS' 

HARDWARE  of  all  kinds  for 

high-class  buildings,  banks,  offices, 

residences,  etc. 

The  Belleville  Hardware  and  Lock  Manufacturing  Co. 

LIMITED 


Head  Office  and 
Factory 


BELLEVILLE 
Canada 


HICMC 

irere  nn 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  sales- 
man can  offer  and  which  would  make  the  pro- 
spective purchaser  buy  them 
and  no  other? 

Chicago  "Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability 
and  finish  of  this  article  are 
unsurpassed,  and  in  consid- 
eration of  prices  that  are  conservative  in 
respect  to  value,  the  up-to-date  dealer  cannot 
afford  to  neglect  this  profitable  business. 

Send  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 


CHICAGO 


NEW  YORK 


Made  by 

North  Bros. 
Mfg.  Co. 

PHILADELPHIA,  PA. 


A  New  Line 

"Yankee "  Plain  Screw  Drivers 

Strong,    durable,    well  balanced    tools,    of   the   same   high 

quality  of  material  and  workmanship  as  other  "Yankee" 

Tools,  which  to-day  are  without  equal. 

The  blade  and  ferrule  are  highly  polished,  the 

handle  of  hardwood,  finished  in  dull  black, 

making  a  handsome  appearance. 

Each  tool  is  thoroughly  tested  and  the 

blades  positively  guaranteed    not 

to  turn  in  the  handle. 

Your  Jobber  Will  Supply  You 

No.  90,  Standard  Style,  Four- 
teen Sizes,  2  to  30  in. 

No.  95,  Cabinet  Style, 
(Slim  Blade) 
Eleven   Sizes,   2} 
to  15J  in. 
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CONNOR  be^&g  WASHER 

is  a  profit  earner 

It  pays  big  dividendslto  dealers  who  take  an 
active  interest  in  it.  Many  wide-awake  mer- 
chants have  doubled  their  washing  machine 
sales  since  taking  hold  of  the  Connor  Ball 
Bearing  Washer.      The  many 

exclusive  features  make 
it  easy  to  sell 

as  they  attract  unusual  attention,  and  create 
a  strong  desire  for  the  washer.  Just  what 
these  features  are  will  be  fully  explained  to 
you  when  we  receive  your  name  and  address. 
Drop  us  a  card.  Send  for  a  copy  of  our  new 
catalogue,  now  ready. 

J.  H.  Connor  &  Son 

LIMITED 

OTTAWA  ONTARIO 


THE  S.M.P.  WATERING  POTS 


FITTED     WITH 


Seamless  Breasts,  Patent  Zinc  Roses  and  Detachable  Spouts 


Prices  on 
Application 


Plain  Tin,  Japanned  or  Galvanized 

QUARTS  1,  2,  3,  6,  10,  14 

THE  SHEET  METAL  PRODUCTS  COMPANY 

OF  CANADA  successors   to  LIMITED 

Kemp    Manufacturing   Company 


Montreal 


TORONTO 


Winnipeg 
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TROWELS 


Both  "Brick"  and  "Plasterers' 

Designed  to  meet  the  demand  of  ALL 
USERS.  They  are  made — not  merely 
to  sell — but  for  Practical  Use  by 
Skilled,  Practical  Men  as  well  as  by 
the  less  experienced. 

Are  the  product  of  a  factory 
with  54  years'  experience  in 
trowel  making. 


They  maintain  the  High  and 
Enviable  Reputation  of  Tools 
bearing  the  name 

HENRY  DISSTON  &  SONS 


\  \S  ,  \ 


That  Same  High  Standard  of 
Quality,  Workmanship  and 
Efficiency  Which  Has  Won 
W orld-W ide  Renown  For 
DISSTOIS  SAWS  During  the 
Past  71  Years  Characterizes 
Ail 

DISSTON  BRAND  TOOLS 


V  Q*  V 


We  are  Headquartrs  for  Disston  Tools 

LEWIS  BROS.  Limited, 


OTTAWA 


TORONTO 


Montreal 

VANCOUVER 


HARDWARE    AND    METAL 


J5tpnk»lW& 


We  are  now  manufacturing  a  complete  line  of  BREAST 
DRILLS,  and  the  same  careful  attention  is  given  to  their  con- 
struction and  general  finish,  as  distinguishes  all  "STANLEY 
TOOLS." 

Only  three  numbers  are  shown  above,  but  we  offer  twelve 
different  styles  from  which  you  can  make  up  your  assortment. 

Among  them  will  be  found  Single  and  Double  Speed  Drills 
(the  latter  with  two  speeds),  three  methods  of  frame  construction, 
four  distinct  styles  of  jaws,  as  well  as  a  variety  of  finishes. 

A  special  circular  just  issued  tells  all  about  these  tools.  Your 
customers  would  be  interested  to  receive  it. 
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STANDARD 

THE  WORLD 

OVER. 


New  Brj tain. Conn. U.S.A. 
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No.    1 130.      Body   and    Bottom 
ONE  PIECE. 

\}A  inch  opening. 


THE 


SPRING 

IS  HERE 


No.  1130  (Straight  Spout) 
No.  1131  (Bent  Spout) 


AND    WILL    BE    ALL    THE    YEAR 

IN  THE  FAULTLESS  BOTTOMS  OF 

Hero  Quality  Oilers 


Here  are 

two  popular  mowing 

machine  oilers. 


Your  jobber 

has  them  and  many 

others. 


No.    1 1 20. 

The  Best  Oiler  Made. 
"V/2  inch  opening". 
SOLID  BRASS  Hoop 
and  Screw  with 

"THE   SMOOTH  THREAD." 

(PATENTED    PROCESS) 


The  Hero  Manufacturing  Company 


PHILADELPHIA,   PA.,   U.S.A. 


No.  1120  (Straight  Snout) 
No.  1121   1  Bern  Spoui) 
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The  Steel  Company  of  Canada,  Limited 


BASIC  OPEN  HEARTH 

STEEL  PRODUCTS 


Bar  Steel 

Squares,  Rounds,  Flats 

Bands,  Plow  Beams,  Angles,  Stove 

Bolts,  Stove  Rods,  Rivets,  Special  Sections 

Wire  Nails,  Wire  Tacks,  Bright  Wire  Goods 

Railroad   Track   Equipment,    Forgings 

Horse  Shoes,  Horse  Nails 

Wood  Screws,  Machine 

Screws,  Spikes 


WROUGHT   PIPE 

MERCHANT,  BLACK  and  GALVANIZED 

White  Lead,  Putty,  Shot,  Lead  Pipe 


DISTRICT   SALES   OFFICES: 

HAMILTON,     TORONTO,      MONTREAL,     WINNIPEG,     VANCOUVER,  B.C. 

VICTORIA,   B.C.,       ST.   JOHN,   N.B.,      HALIFAX,   N.S. 
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Feature  Hammocks  Now! 


Orders  should  be  placed  at  once  for  Hammocks  and 
also  for  such  lines  as  Lawn  Mowers,  Ice  Cream 
Freezers,  Silverware,  Cutlery,  Etc.  It  is  good 
practice  to  get  your  stock  well  in  advance. 

Send  Us  Your  Order 


H.  S.  Howland,  Sons  &  Co.,  Limited 

Wholesale  Hardware 


WE  SHIP  PROMPTLY 


TORONTO 


GRAHAM  NAILS  ARE  THE  BEST 


OUR  PRICES  ARE  RIGHT 


HARDWARE     AND     METAL 


Crescent 


Brand 


CRESCENT  BRAND 

HARDWARE 


BUTT  HINGES 
STRAP  HINGES 
TEE  HINGES 
HINGED  HASPS 
WROUGHT  STAPLES 
GATE  HOOKS 

Etc. 


BARN  DOOR  HANGERS 
PARLOR  DOOR  HANGERS 
TROLLEY   HANGERS 
SHELF  BRACKETS 
ROLLSTON  PULLEYS 
WAGON  HARDWARE 

Etc.  Etc. 


STEEL     SHEETS,     BANDS,     BARS,     RODS,     WIRE 


CANADA  STEEL   GOODS  CO.,  LTD 


HAMILTON, 


CANADA 


Pink's 

Lumbering 

Tools 

Made  in  Canada 


The  Standard  Tools 
in  every  province 
of  the  Dominion, 
New  Zealand, 
Australia,  Etc. 

We  manufacture  all 
kinds  of  lumber 
tools. 

Light  and  Durable. 

Send  for  catalogue 
and  price  list. 

Long  Distance 

Phone  No.  87 


Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


HARDWARE    AND    METAL 


The  cut  shows  the  George  White  &  Sons  Co.'s  plant,  London,  Ontario.  Note 
well  the  location.  The  plant  stretches  out  along  the  G.  T.  railway  track — it 
lies  right  in  the  very  danger  zone  of  flying  sparks  and  hot  cinders.  But  that 
doesn't  worry  the  Company  in  the  least,  for  every  building  connected  with  the 
plant  is  covered  with  Brantford  Roofing — and  "Flying  Sparks"  are  no  menace 
to  a  roof  protected  with  Brantford  Roofing. 


Get  our  BIG  Profit -Earning  Proposition 

Now  is  YOUR  time  to  get  ready  for  a  good  roofing  trade,  and  quicker  sales 
and  bigger  profits  can  be  realized  by  handling  Brantford  Roofing  than 
would  be  possible  with  any  other  line.  For  Brantford  Roofing  is  the  ONE  best 
roofing  on  the  market.  Made  of  long  fibred  wool  completely  saturated  with 
pure  Asphalt  (a  mineral  fluid  that  cannot  be  materially  affected  by  heat 
or  water,  wear  or  weather)  in  three  different  kinds — ASPHALT,  RUBBER 
and  CRYSTAL. 

We  have  a  big  profit-earning  proposition  which  is  sure  to  interest  you.  Don't 
overlook  it.  Write  to-day  for  full  particulars — find  out  the  reason  why 
there's  profit  for  the  merchant  handling 

BRANTFORD  ROOFING 


Made  by  the 


BRANTFORD  ROOFING  CO.,  Limited 


BRANTFORD, 


CANADA 


EASTERN  AGENTS  :    Branch  Office  and  Warehouse,  9  Place  D'Youville,  Montreal,  Que. 
WESTERN  CANADA:    Warehouse,  117  Market  Street,  Winnipeg,  Man. 


HARDWARE     AND     METAL 


I 


IJERE'S  Three  Good  Sellers  — 
11  Made  Right  and  Backed  Up 
by    "ENTERPRISE"    Efficiency. 

The  good  old  summertime  will  soon  be  here, 
and  with  it  comes  a  demand  for  Lawn 
Sprinklers,  Ice  Shredders  and  Flag  Pole 
Holders.  Be  ready  for  it  by  keeping  a  good 
stock  on  hand,  but  be  sure  you  handle  the 
Enterprise  line,  because  these  are  always 
good  sellers.  The  name  Enterprise  on  any 
article  stands  for  efficiency,  quality  and  con- 
fidence. Enterprise  Lawn  Sprinklers,  Ice 
Shredders  and  Flag  Pole  Holders  will  do  all 
that's  claimed  for  them. 

ENTERPRISE 

Lawn  Sprinklers,   Ice  Shredders 
and  Flag  Pole  Holders 

have  many  points  of  general  superiority  not 
found  in  other  makes.  First-class  material 
expert  workmanship,  careful  inspection — 
the  result,  sterling  quality  and  efficiency. 
Add  to  this  our  persistent  advertising  and 
it's  a  combination  that  can't  be  beat  for 
easy  selling. 

These  features  have  also  made  famous  the 
Enterprise  Meat  and  Food  Choppers,  Sad 
Irons,  Sausage  Stuffers,  Coffee  Mills,  etc. — 
all  of  which  you  can  handle  with  profit. 

Write  to-day  for  iliusiraii  a  caialcgue 
showing  complete  Enterprise  line 

The  Enterprise   Manufacturing  Go.  of  Pa. 

Patented  Hardware  Specialties 


21  Hurray  Street 
New  York  City,  N.Y. 


PHILADELPHIA,  PA. 

530  Golden  Gate  Ave. 
San  Francisco,  Cat. 


176  North  Dearborn  St. 
Chicago,  III. 


10 


HARDWARE    AND    METAL 


Sell  GLUE  in  packages-it  means  less  handling-more  profit 


BRANTFORD 

ALL  AROUND 

GLUE 

weighed  and  wrapped  ready  to 
hand  over  the  counter. 

NO  MUSS— NO  FUSS- 
NO  LOSS  OF  TIME 
Vi.  pounds,   %   pounds,  pounds. 
Everybody's  Glue  Size,  in  pounds 
only. 

The  quality  is  there  and  will  be 
maintained. 

ASK    YOUR  JOBBER  FOR  PRICES 

AND  DISCOUNTS 

PROTECT  your  thow-ctui  by 

using  the 

BRANTFORD   COIN 
MAT 

same  as  cut  at  left  in  Blue 

and   Orange. 

WRITE    US    FOR    ONt. 

CANADA  GLUE  CO. 

LIMITED 
BRANTFORD,  ONT. 

Manufacturers  of  Glue  and 
Gelatine  of  all  kinds  and  for 
all  purposes. 


"THE  NAME'S  THE  GUARANTEE" 


BACKED  BY 


1 30  Years'  Experience 


ss**+**^-'ss>sSssssssss-ssss^s*s/s^s/yss/sss/ss>/JSS^ 


17  1A  Secret  Process  VANADIUM  Steel 

,  (Also  Straight  Back) 

=====  Extract  from  The  LONDON  DAILY  TELEGRAPH  ===== 

WHICH    SPEAKS    FOR    ITSELF 

As  a  matter  of  fact,  the  trade  of  which  Sheffield  is  the  centre  has  in  the  last  rear  or  two  fought — 
and  won — a  notable  fight.  Germany  was  a  formidable  competitor;  America  a  yet  more  serious  one,  In 
the  matter  of  tools,  and  especially  SAWS.  The  English  makers  set  themselves  to  meet  this  sharp 
rivalry,  availing  themselves  of  a  superior  position  alike  in  materials  and  highly  specialized  skill.  They 
took  full  advantage  of  the  technical  schools,  with  tbeir  scientific  teaching  as  to  metals  and  the  treut- 
ment  of  steel,  and  paid  more  attention  than  they  have  ever  done  before  to  design  and  finish.  Their 
energy  and  enterprise  won  prompt  recognition  from  the  buyers  for  the  retail  trade,  and  within  very 
recent  days  they  have  enjoyed  the  spectacle  of  seeing  the  agent  of  one  of  the  most  noted  Arms  of  tool- 
makers  In  the  United  States  coming  over  to  make  a  tour  of  inquiry  as  to  what  had  come  over  English 
trade  that  they  had  lost  It  so  entirely.  The  British  manufacturers  had,  moreover,  proved  conclusively 
that,  quality  for  quality,  their  products  had  nothing  whatever  to  fear  on  the  Important  matter  of  retail 
selling   price,   and   their  victory   was  complete. 

IF  you  are  not  handling  our  Saws  and  Edge  Tools,  you  are  paying  more  for  inferior  goods. 


Does  it  pay  you  ? 


Henderson  &  Richardson 

Board  of  Trade  Building,  MONTREAL 


Spear  &  Jackson,  Ltd 

SHEFFIELD,  England 
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Bull  Rings 


Perhaps  you  have  not  thought  of  Magnolia  Metal  in  connection  with  Bull  Rings — 
it  seems  to  be  just  the  thing.     It  is  also  good  for  piston  and  stem  rod  packing. 

MOBILE  LIGHT  AND  RAILROAD  COMPANY. 

Mobile,  Ala.,  January  12th,  1912. 
Gentlemen, — In  answer  to  your  inquiry  of  January  2nd,  will  state  that  the  Magnolia  Metal  put 
in  our  Bull  Rings  two  years  ago  is  giving  perfect  satisfaction.  The  metal  has  worn  about  1/32  in,  on 
the  bottom  in  that  time.  The  ring  is  58  in.  in  diameter  and  11  in.  of  bearing  surface.  Two  days  were 
used  in  the  job  of  removing  the  ring,  preparing  it  for  filling  and  turning  it  in  a  lathe  to  fit  cylinder  after 
it  was  poured.     If  the  above  is  of  any  use  to  you,  you  may  use  it  any  way  you  like. 

Respectfully, 

C.  MANKER, 

Engineer  Power  Station. 

The  method  employed  in  applying  Magnolia  as  described  by  Mr.  Manker  will 
be  sent  to  anyone  desiring  the  information. 


SPECIAL  OFFER 

PRACTICAL  ENGINEER  POCKET  BOOK,  680  pages, 
over  2000  subjects.  Price  40c.  post  paid.  We  do  not 
aim  to  make  a  profit  on  these  books.  We  buy  them  in 
large  quantities  as  an  advertising  medium  and  give 
Engineers  benefit  of  low  price.  They  are  highly 
spoken  of  by  Engineers.     Address  Montreal  office. 


SOLD    BY    LEADING    DEALERS  EVERYWHERE   OR   BY 

MAGNOLIA  METAL  CO. 

225    ST.    AMBROISE    STREET,    MONTREAL 

NEW  YORK  CHICAGO 


r&RARffS(b 


<J  Right  in  every  hardware  store  is  the  most  logical  place  for  a  line    of    reliable,    accurate,    and 
moderate-priced  single  guns.    ■ 

For  ridding  premises  of  pests — snakes,  rats,   chucks  and  the  many  kinds  of  crop  and  poultry  de- 
stroyers, the  Harrington  &  Richardson  single  guns  are  specially  suited. 

C|  There  is  a  large  and  growing  demand  for  an   economical  and    efficient   weapon    for    just    that 
purpose,  as  well  as  for  occasional  hunting. 


Here's  the  gun 


TRADE 


Specifications,   12  to  28  gauge— 26  to  32  inch   barrel—  electing  or  non-electing— f.'ne  black  walnut  stock— hard 
rubber  butt  plate — weight   5K  to  6%  lbs.,  according  to  gauge  and  barrel.    For  black  or  smokeless  powder. 


(ij  These  guns  are  quick  sellers.  They  are  made  and  sold  under  the  broad  H.  &  R.  guarantee  of 
quality,  reliability  and  satisfaction.  With  a  few  of  these  H.  &  R.  guns  in  stock,  the  hardware 
dealer  is  equipped  for  a  profitable  and  increasing  trade. 

Our  ^0-page  catalogue  is  yours  for  the  asking.    It  contains  valuable  selling  points  for  every  hard- 
ware dealer,  and  shows  the  complete  H.  &  R.  line.      Ask  for  it  now  while  you  think  of  it. 


Harrington  &  Richardson  Arms  Co., 


71 B  Park  Avemu*, 
Worcester,  Mam*. 
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What  is  the  cost  by  the  year  ? 

That's  the  way  to  value  roofing.     And  your  customers  will  find  out  sooner 
or  later  that  roofing  that  costs  less  by  the  year  is  the  only  kind  to  buy. 


THE  TRINIDAD-LAKE-ASPHALT 


costs  about  the  same  as  ordinary  roofing  in  the  beginning,  but  the  enduring 
life  that  Trinidad  Lake  asphalt  gives  it,  makes  it  last  and  cost  far  less  by  the 
year. 

Explain  that  to  your  customers. 

Order  Genasco  from  your  jobber  and  be  fully  prepared  to  supply  them. 
The  Hinl-leik  Kltel  for  smooth-turface  roofings  is  the  laltst  a-d  fjr»ilcsl  method  of  oppli lop. 

THE   BARBER    ASPHALT    PAVING    COMPANY 

Largest  producers  of  asphalt,  and  largest  manufacturers  of  ready  roofing  in  the  world 

PHILADELPHIA 
NEW  YORK  SAN  FRANCISCO  CHICAGO 

Caverhill  Learmont  &  Company,  Montreal,  Quebec.  D.  H.  Howden  &  Co.,  Ltd.,  2)0  York  St.,  london,  Ont.,  Canadian  Distributors 

TRINIDAD  ASPHALT  LAKE 


The"RENFREW"Handy  Two-Wheel  TRUCK  SCALE 


7- 


["A  Convenience  and  Protection  for  Farmers" 

This  is  a  scale  that  pays  the  dealer  A  VERY  ATTRACTIVE  PROFIT— a  scale  that  is  becoming  more 

and  more  popular  every  day  with  farmers. 

It  is  absolutely  accurate  and  has  many  advantages  over  the  common  scale. 

With  this  scale  in  his  possession  the  farmer  knows  the  exact  weight  of  the  products  he  is  selling— he 

is  armed  against  short  weights. 

The  "RENFREW"  TRUCK  SCALES  are  GOVERNMENT  TESTED  and  have  been  awarded  their 

GOVERNMENT  CERTIFICATE  without  question,  and  are  backed  by  our  WRITTEN  GUARANTEE 

to  be  just  as  represented,  and  to  give  a  long,  reliable  service.     Capable  of  weighing  anything  from  a 

single  pound  to  2000  pounds. 

The    "RENFREW"    TRUCK 

SCALES  are  rigidly  built  and  will 

stand  all  kinds  of  rough  usage. 

LET  US  SEND  YOU  ONE.     Show 

it  to  every  farmer  who  comes  into 

the  store,  and  see  how  many  you 

can  sell. 

Write^for  Circulars  and   prices  NOW. 

Renfrew  Scale  Co. 

RENFREW,   ONT. 


^ 
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—THE   DEFIANCE-i 

THE     MOST     POWERFUL 
REGISTER  IN  THE  WORLD 


^Jm?~. H 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG.  ONTARIO 


MAYMORE 


INSIDE 

LOCK 

SETS 

A 

SPECIALTY 


HARDWARE 


No  7968 
Write    for    Particulars    of    Complete    Line,   to 

THOMAS.  W.  KIRBY 

YONCE   ST  ARCADE    TORONTO 

MANUFACTURED    BY 


TD 


ENG 


There's    A    Better    Profit    Awaiting    YOU 

Seize   this   opportunity   and   write  us   for  catalog  on 

CHAMPION    RANGES 

Ranges  that  are  extremely  popular  wher- 
ever used — ranges  that  bring  the  dealer 
good  profits.       « 

The  Champion  Grate 

is  a  grate  which   is   patented   and  used 
only    on    this    range.       Crosswise,    non- 
warping,  easily  shaken,  more  open  sur- 
face and  a  clean  fire. 
Write  tor  Catalogue  NOW. 
D.  J.  BARKER  &  COMPANY,  -  Picton,  Ontario 


THE    "BEST"   FUEL   CHUTE 

Is  a  Necessity  to  Every  Up-to-date  Home 

This  device  will  prove  an  effective  seller  in  your  locality.  It  costs 
very  little  more  than  a  window  sash  and  glass.  Sets  flush  with 
the  outside  wall.  An  overlapping  flange  on  top  of  the  door  pre- 
vents rain  from  entering  chute  and  rusting  it  out.  Adapted  for 
any  kind  of  fuel  and  absolutely  burglar  proof.  This  is  certain  to 
create  a  large  demand. 

Write  us  at  once  for  full  information  and  prices. 

STERLING  FOUNDRY  CO.,   Sterling,  111.,  U.S.A. 
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COME    NOW,    MR.    DEALER! 

Where  will  you  find  another  Range  which  has  all  the  Features  of 

The  Enterprise  Monarch  Steel  Range 


Has  the  one  you  are  thinking  about 
The  Glass  Oven  Door  ? 

or 

The  Heat  Economizer? 

or 

The  Patent  Controller  Damper? 

or 

The  Removable  Side  Shelves? 

or 

The  Detachable  Towel  Rod? 

or 

The  Thermometer  Guide? 

In  addition,  the 
Enterprise  Mon- 
arch is  thorough- 
ly constructed, 
made  of  the  very 
best  of  materials, 
and  each  one 
backed  by  a  reli- 
able firm  of  man- 
ufacturers. 

ARE   YOU    THINKING, 
MR.    DEALER? 


Do  You  Know  of  a  Better  Proposition? 

ORDER   A   SAMPLE   TO-DAY 

THE   ENTERPRISE   FOUNDRY  CO. 

SACKVILLE,    N.B. 

Makers  of  High-Grade  Stoves,  Ranges,  Furnaces  and  Fireplace  Fittings 
Distributing  Agencies:    VANCOUVER,  EDMONTON,  SASKATOON,  CALGARY,  MOOSE  JAW,  WINNIPEG 
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Quality  Goods  Make  Business 

MXIaryfc 

1912  GAS  RANGES  AREOFFATrSUSE 


ORDER 

TODAY 


WRITE  FOR 
CATALOGUE 

AND 
COOK  BOOK 


Style  G.  No.  258 


You  will  find  many  customers  who  want  this  style  of  Range. 

The  large  closed-in  cabinet  base  with  shelf  and  sliding  doors  is    just  what  they  want. 

Show  it  to  them  and  you'll  find  it  is  so! 

This  range  has  numerous  advantages  that  will  at  once  be  appreciated  by  the  housewife. 

A  large  cooking  Surface,  griddle  plate,  lots  of  oven  and  broiler  space  and  somewhere 

to  keep  pots,  pans  and  other  utensils. 

MXIaryfc 


'McClary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP       QUICK. 


Toronto,      Montreal,      London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 


16 


HARDWARE    AND    METAL 


Hamilton   Jewel   Gas    Ranges 


The   illustration   shows  our    No.   240    Gas    Range. 
The  additional  working  space  provided  on  the^top 
of  the  range  by  the  raising  of  the  side  oven  and 
broiler  is  a  feature  that  commands  interest  every- 
where.     The    oven    and    broiler    are    large    and 
placed  at  a  convenient  height. 
The   elevated   shelf   and   steel 
under-shelf    are    additional 
space-providers,  and  combine 
to  make  this  range  one  of  our 
most  popular  styles. 


Make  1912  the 
best  ever. 

Buy  from  the 
Hamilton  Jewel 
people — makers 
of  Good  Gas  Goods 


HAMILTON  JEWEL 

Gas  Ranges  are 
crowded  with  real 
s  a  1  e-p  r  o  d  u  c  i  n  g 
features. 


Simple  in  design. 

Easily  operated. 

Excellent  working 

and 
wearing  qualities. 

Unsurpassed 

in  actual  results 

obtained. 

Equipped  with  the 
Graves'  Patent 
Safety  Lighter  and 
Jewel  Adjustable 
Needle  Valves. 

Economical 

in  time,  fuel  and 

labor. 

THE  PRICE  IS 
RIGHT 


Style  240} 


Our  NEW  80 -PAGE  1912 
CATALOG  of  Gas  Ranges, 
Heating  Stoves  and  Gas  Appli- 
ances is  ready  for  mailing  now. 


^]f    There  are   many   new  fea- 
tures in  our  1912  designs. 
Revised   prices.      Send   for   the 
New  Catalog  to-day. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

Head  Office  and  Works:    HAMILTON,  ONTARIO 
Offices  and  Warerooms  at  TORONTO,  MONTREAL  and  WINNIPEG 

Western  Customers  please  address  all  communications  to  130  James  Avenue,  Winnipeg 
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High  Quality 

Conductor  pipe  and  eavetrough,  every  length  uniform  and  easily  fitted  together. 
Corrugated  iron,  elbows,  skylights,  ventilators,  ridge  roll  and  valleys. 


£&&tt&S& 


zmsmss^ 


Wheeler  &  Bain 

The  Quick  Shippers 

TORONTO 


IF  YOU  BELIEVE  IN  THE  UP-TO-DATE  METHODS  OF  CONDUCTING  BUSINESS 

you  should  investigate  our  ORIGINAL  ADVERTISING  PLAN  and  GET  ACTION  SELLING 
SERVICE  or 

"MULE-HIDE"  ROOFING 

(NOT  A  KICK  IN  A  MILLION  FEET) 

whereby  we  can  increase  your  business  25%  to  50%.  This  is  not  a  claim  but  a  fact  that  has  been 
proved  time  and  time  again.  Let  us  prove  it  to  YOU.  Get  this  proposition  NOW.  Quick  action 
means  dollars  to  you — do  not  hesitate. 

The  Dominion  Roofing  Company,  Limited 

31-33  FRONT  STREET  EAST,  TORONTO 


More    About   Sprinklers: 


MXIaryS 

line  of  Sprinklers  is  the  best  because, 


Japanned  or  Plain 
Sprinkler 


"  McClary  "  on 

goods  is  a  quality 

name 


The   Top  and   Bottom  are  Double 

Seamed. 

The  Dome   Shaped   Top    prevents 

loss  of  water  by  spilling  over  side, 

when  sprinkling. 

The  Zinc  removable,  cleanable  Rose 

is  a  great  advantage. 

Send  Your  Order  Now  to  Our  Nearest  Branch 

McCIaryfc 

Toronto         Montreal         London         Vancouver         St.  John,  N.B. 
Hamilton  Winnipeg  Calgary  Saskatoon 


Galvanized 

Sprinkler 


McClary's 
Ship  Quick 
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EXPANSION 
BOLTS 


Somebody's  Going  To  Get  It 
—It  Might  As  Well  Be  You 

We  are  receiving  inquiries  every  day  from  people  who  have  occasion  to  buy  Expansion 
Bolts — these  inquiries  might  just  as  well  go  to  you — if  you  could  see  some  of  the  letters 
from  Dealers  thanking  us  for  sending  them  business,  you  would  not  hesitate  to  send 

for  our  90  day  Special  Dealers'  Proposition.  We  can  refer  in- 
quiries only  to  those  who  have  our  goods. 

It's  easier  to  sell  to  a  man  when  he's  in  your  store  than  it  is  to 
get  him  to  come.  We  are  paying  to  get  men  to  come  to  you. 
Can  you  supply  them  ? 

Star  Expansion  Bolt  Co. 

CATALOGUE  DEPT.  36 

147-149  Cedar  Street,  New  York  City 

Bacon    Bros.,    377  tSt.'.Paul  St.,  Montreal,  Can.;  Turner  &  Walker,  14  Bannttyne  Ave.,  Winnipeg,  Can. 
H.  F.  Mcintosh  &  Co.,  28  Toronto  St..  Toronto.  Can. 


YOU  CAN  MOVE  BACK  THE  HANDS, 
BUT  NOT  THE  TIME 

If  you  do  not   sell    cement  now,  make  it  a  point 
to   stock   an   order    at   once. 

Rogers' 
Portland   Cement 

pays   a   very   attractive   profit    and    the   demand 
will  continually   increase. 

Act  quickly  or  you  will  be  losing  profits  which  you  would  otherwise  have  procured, 
you  may  not  think  so  now  but  you  will  realize  it  in  the  near  future.  Then  it  is  too  late 
—you  have  lost  money — your  competitor  may  have  the  trade  in  your  locality. 

ROGERS'  PORTLAND  CEMENT  is  a  product  of  unrivalled  quality,  greatest  dura- 
bility and  highest  efficiency,  and  is  specified  by  architects  for  modern  houses. 
WRITE  US  AT  ONCE  FOR  PRICES.    QUICK  SHIPMENTS  GUARANTEED. 

ALFRED  ROGERS  LIMITED 

28  West  King  Street,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 
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Standard 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from   being1   knocked 

down. 
It     prevents    injury     to    hands     if    caught 

when  door  is  closing. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noiseless. 
It  will  outwear  three  of  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING   FLOOR  HINGES 


Hummn 

6TEELI BOfilHBBj  HQ0K   ATTACHME 


*"^^jj^^*g^3J  omCHABLC  HOUR  DJiII 

REGULAR  KIND 


Patented— Canada,  February  20,  1912. 

—United  States,  October  31, 1911. 


THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  U.S.A. 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball.Bearing 


SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  ®L  Co. 

ORANGE.  N.  J. 


QUALITY  -  SERVICE 

;" 

A  TAMCO  milled  parts  have  all  the  characteristics  of  first  quality  products, 
X\|    smooth  edges,   clean  cut-off  without  burrs,   accurate  and  straight  tapped 
and  die  cut  threads. 

A  complete  line  of  Cap  and  Set  Screws,   with  "V"  or  U.S.S.  threads,  and 
Nuts  in  all  popular  sizes,   are  carried  in  stock  at  our  factory.      Send  in  your 
order,  if  any  of  these  parts  are  needed  immediately.      Or  if  you  are  using  any  of 
the  standard  products  in  quantities,   let  us  talk  with  you  on  a  contract  basis. 

■  \ 

i                 v^SsT"  ""  —• " 

Specials,  made  accurately  to  customers'  specifications,  can  be  had  on  short 
notice.      Let  us  quote  from  your  samples. 

r 

The   National-Acme   Manufacturing   Co., 

MONTREAL,  QUEBEC,  St.  Decourcelles  St.,  ST.  HENRI  and  G.T.R. 
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The  Hardwareman 

who  is  not 
handling   our 


"  Metallic  " 

Ceilings  and  Walls 


is  not  making  as  much 
money  as  he  might. 

How  about  you? 

WRITE    US    FOR    CATALOGUE    AND     PRICE-LIST. 


There  is  nothing  to  touch  "Metallic'' 
for  Kitchen  Ceilings  and  Walls. 


THE  METALLIC  ROOFING  CO.  OF  CANADA,  Limited 


TORONTO,   ONT. 


MANUFACTURERS 


WINNIPEG,   MAN. 

C92 


«|" 


Greening's  Steel  Wire  Chain 

aaaascwaaHBnaMBMaiMKEssaMMH         nian^HHi         iHUBBMnni        iHaHBRHHMBn 

If  you  are  interested  in  chains  examine  carefully  the 
perfect  mechanical  construction  of  "Greening's".  It  is  the 
most  perfect  chain  made.  We  make  it  in  13  sizes.  We  use  it 
exclusively  in  all  our  Halter,  Dog-,  Tie  Out,  Cattle,  Trace 
Chains,  etc.  You  will  make  no  mistake  in  handling"  our 
line    exclusively. 

Correspondence  solicited.  We  send  cuts  with  table  of  breaking  strain. 

Samples  etc.  upon  request. 

THE  B.  GREENING  WIRE  CO.  LIMITED 

HAMILTON,  ONT.  : :  MONTREAL,  QUE 
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TH  E  man  who  is  looking  for  a  good 
padlock  is  looking  for  one  thing 
more — the  name  Yale  on  the  lock 
he  buys.  And  for  this  reason  Yale  padlocks 
are  as  much  of  a  staple  with  the  progressive 
hardware  dealer  as  potatoes  are  with  a  grocer. 
Yale  Products  sold  in  Canada  are  now 
made  in  Canada.  We  are  backing  our 
Canadian  dealers  with  active  advertising 
in  the  Canadian  magazines.  We  offer 
free  these  further  aids: 

Newspaper  Window  Printed 

Advertisements  Displays  Matter 

supplied  in  plate  that  attract  and  con-    describing  and  explain- 

form,  ready  for  vince,  designed  by    ing  Yale  Products,  for 

you  to  use  in  your  our  expert  in  show-    you  to  send  or  give  to 

local  papers.  window  salesmanship,  prospective  customers. 

Dealers'  Helps  are  shown  and  described  in  our  booklet 

"Yale  in  Canada" 

Have  you  received  a  copy?    If  not,  write  for  it 

Canadian  Yale  &  Towne  Limited 

Makers  of  YALE  Products  in  Canada:  Locks,  Padlocks, 
Builders'  Hardware,  Door  Checks  and  Chain  Hoists 

General  Offices  and  Works,  St.  Catharines,  Ont. 


~\ 


C54-S 


Discovered 
25  Years  Ago 

and  becoming  better 
liked  and  more  uni- 
versally used  every 
day. 


Star  Hack  Saw  Blades 


have  earned  their  great  popularity  because  of  their  quality 
and  adaptability.  The  dealer  who  stocks  Star  Hack  Saw 
Blades  will  be  able  to  meet  all 
demands  without  the  necessity 
of  carrying  a  stock  of  blades  of 
varying  widths  and  number  of 
teeth  to  the  inch.  They  are  good 
to  sell  and  good  to  use. 


Write  us  for  our  interesting 


TWO  STYLES 

FOR 
EVERY    USE 


proposition.  Our  FREE  book 
"Tool  Practice"  is  worth 
while  sending  for. 

Millers  Falls  Co. 

28  Warren  St.,  New  York  City 


"NORCROSS"  CULTIVATOR-HOES  &  WEEDERS 

MR.  DEALER  : 

Do  you  ap- 
preciate QUALITY 
and  DISTINCTIVE- 
NESS? 

We  have  had 
20  years'  ex- 
perience in  the 
exclu  sive 
manu  f  acture 
of  this  one  line 
and  guarantee 
our  goods  to 
out-class  a  1  1 
imitations  on 
the  market. 

W  e  have 
nearly  300  re- 
gular jobbing 
customers    i  n 

"  WE  MAKE  NOTHING  ELSE 

AND  OUR  GOODS  SHOW  IT" 

Our  5-prong  is  the  only  one  having  detachable  ferrule  (Pat'd)  pro- 
viding for  attaching  Cultivator  to  Wheel  Plows. 

Our  new  3-prong  is,a  modification  in  size,  weight  and  cost,  cheap 
as  the  common  hoe  in  price  and  pays  a  greater  profit. 

ANY  WOMAN  CAN  USE  THIS  WITH  EASE 

Our  Midget  is  the  greatest  of  all  Flower  Weeders. 

Our  line  is  complete.     Weights — 3  lbs..  2  lbs..  12  oz. 

Canadian  Jobbers  who  handle  the  "Norcross"  line  are :  J.  H. 
Ashdown  Hdw.  Co..  Ltd.,  Winnipeg  :  Merrick-Anderson  Co.,  Win- 
nipeg; McLennan,  McFeely  &  Co.,  Ltd..  Vancouver,  B.C.:  Lewis 
Bros..  Ltd.,  Montreal:  The  Eureka  Planter  Co.,  Ltd..  Woodstock.  Ont.; 
Jas.  Simmonds  Co..  Halifax  and  Dartmouth,  N.S. 

Write  them  for  Circular"  ana  Prices. 


C.  S.  NORCROSS  &  SONS, 


BUSHNELL,  ILL.,  U.S.A. 


Patentees  and  Sole  Manufacturers. 
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Corrugated  Iron  Prevented 
Spread  of  Terrible  Fire 

The  thousands  who  watched  the  terrible  fire  in  Toronto  a  few  days  ago,  when  thousands 
of  dollars'  worth  of  property  was  destroyed,  had  a  chance  to  see  what  corrugated  iron  would  do 
to  prevent  the  spread  of  flames. 

In  The  News"  the  next  day  it  was  reported  that  the  firemen  could  not  reach  the  flames 
on  account  of  the  iron  coverings  of  the  buildings,  but  as  an  official  put  it  afterwards  :  "  I  tell  you 
if  it  hadn't  been  for  the  iron  coverings  on  those  buildings  this  entire  neighborhood  would  have 
been  destroyed.  Some'Lof  those  buildings  were  huge  furnaces  and  the  last  thing  to  fall  was  the 
metal  sides." 

And  that  is  only  one  instance  of  the  protection  afforded  by  Corrugated  Iron. 

How  about  your  buildings  ?  Supposing  some  building  near  yours  should  burn,  and  the 
burning  pieces  fell  on  your  factory,  how  many  chances  have  you  of  saving  it  ? 

Use  corrugated  iron  for  your  covering.  Let  us  tell  you  about  ACORN  QUALITY 
CORRUGATED  IRON— the  iron  with  the  trade  mark — the  kind  that  lasts  practically  forever. 

If  you  intend  building,  write  to  us  to-day  for  our  prices. 


MENTION  HARDWARE  AND  METAL 


Metal  Shindle&SidinoC 

PRESTON    ONT.  MONTREAL   QUE 


1 


Cummer-Dowswell  Products 


THE  SIGN 


Power  Washing  Machines 
Hand  Washing  Machines 
Leader  Barrel  Churns, 
Egg  Grates 


Laundry  and  Power 

Clothes  Wringers 

Hand  Clothes  Wringers 

Rotary  Lawn  Dryers 

Mangles 


OFIOUALITY' 


ALL  have   Exclusive  Features  that   distinguish  themr  from  other  makes. 


/ 


MADE    BY 


Agents : 

W.  L.  Haldimand  &  Son,»* 

Montreal,  Que. 
H.  F.  Moulden  &  Son, 

Winnipeg,  Man. 


Cummer-Dowswell,  Limited 

HAMILTON,  CANADA 
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Peterboro  Hardware 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  customers. 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

r  PETERBOROUGH,  ONT. 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 
General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


■  ■'■■■■ 

mm* 


pnpKK_, 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  Work.  Etc..  for  Prisons. 
Jails  and  City  Lockups. 


A  Battery  Made  in  the  West 


is  preferred  by  Western  Consumers. 
The  mere  fact  that  it's  made  in  the 
West  would  gain  it  the  preference, 
all  other  things  being  equal,  but — 

— whe  i  the  trade  finds  it  to  be  the 
best  battery  made  anywhere,  they'll 
simply  have  no  other.  That  is  the 
position  the 

X  CELL 
Dry  Battery 

holds  in  the  West  to-day, 

Western  dealers  who  have  recom- 
mended our  No.  8  especially,  for 
engine  work,  report  doubled  and 
trebled  battery  sales.  Write  us  and 
we'll  make  you  acquainted  with  the 
nearest  jobber. 


CANADIAN    CARBON   CO.,   LLMITED 

WINNIPEG  MAN. 

E.  W.  HANNA,   President  and  Managing  Director 


ELY'S 
JANITOR    MOP 

KF*No.  8  for  men 
No.  21  for  women*!^ 

Others  are  not  just  as  good 


ELY'S  DANDY 

Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 
ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 
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The  Biggest  People 
In    The     Bju  s  i  n  e  s  s 

OVER  a  quarter  of  a  century  ago  this  company  began  the  manufac- 
ture of  practical  labor-saving  devices  for  farmers'  use.  Star  Haying 
Tools  were  our  first  product — a  line  well  and  favorably  known  wherever 
haying  tools  are  sold.  Next  came  our  line  of  Wire  Stretchers,  followed 
shortly  after  by  our  lines  of  Tank  Heaters  and  Door  Hangers.  A  few 
years  ago  we  began  the  manufacture  of  Star  Barn  Equipment,  including 
a  complete  line  of  Litter  and  Feed  Carriers,  Stalls  and  Stanchions,  with 
the  result  that  our  lead  as  Pioneers  in  this  field  is  not  to  be  overcome 
by  anybody.  Our  competitors  have  been  left  far  behind — both  as  to 
quality  and  quantity  of  output,  and  to-day 

STAR  Barn  Equipment, 

Haying  Tools,  Wire  Stretchers* 

Door  Hangers,  Etc.,  Etc. 

are  the  STANDARD  in  their  respective  lines.  But  we're  not  resting  on  our 
oars.  The  policy  of  this  company  to-day  is  more  aggressive  than  ever — 
the  quality  of  output  is  watched  just  as  closely. 

And  that's  why  the  Hunt,  Helm,  Ferris  &  Company  dealer  proposition  has 
steadily  been  a  winner.  If  you  are  interested  in  bigger,  surer,  steadier,  better 
paying  business,  get  in  touch  with  us — at  once.  Our  proposition  will  interest 
you  because  the  demand  has  been  created  before  you  ever  put  the  goodsj  on 
display.     A  postal  card  will  bring  full  details.     SEND  IT  NOW. 

HUNT,   HELM,    FERRIS   &   CO. 


178  HUNT  STREET, 


HARVARD,  ILL. 


McKENZIE  BROS,.  WINNIPEG.  MAN. 


MERCHANTS*  HARDWARE  SPECIALTIES.  LIMITED.  CALGARY,  ALTA. 

AGENTS  (31  B) 
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No. 


109 


When  It  Comes  To 

BENCH  GRINDERS 

the  best  class  of  trade,  including  those  people 
who  carefully  consider  price  in  connection  with 
design,  construction  and  workmanship,  prefer 
GOODELL-PRATT'S. 

These  Grinders  are  distinctive,  they  at  once 
attract  attention,  and  their  "class"  is  apparent 
to  every  observer. 

They  are  the  kind  that  SELL,  and  sell  at  a 
PROFIT. 

Goodell-Pratt  Company 


Greenfield, 


Mass.,  U.S.A. 


"We  must  hope  all  things,  believe  all  things,  endure 
all  things  rather  than  lose  that  most  precious  of  all 
earthly  possessions— a  trusty  friend." — Charles Kinesley 


THE  ENGINEER   must    have   a   babbitt   metal    upon   which   absolute 
reliance  can  be  placed.     That  is  why  he  specifies 

Harris  Heavy   Pressure 

THE  BABBITT  METAL  WITHOUT  A  FAULT 

It  is    doubly    copper    hardened. 

It  is   guaranteed   not  to   crack    or   squeeze   out. 

It  positively    eliminates    friction. 

It  runs   cool   at   any   speed. 

Harris    Heavy    Pressure  miC" 

OUR  GUARANTEE  IS  BACK  OF  EVERY  POUND 

EVERY    HARDWAREMAN    SHOULD    STOCK    THIS    LINE 

WRITE    FOR    PRICES 


The   Canada  Metal  Co.,  Limited 


TORONTO 


MONTREAL 


WINNIPEG 
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THE  PLATED 

WARE  THAT'S 

PLATED 

HEAVIER 

THAN 

TRIPLE. 


ALL   THE 

BEAUTIFUL 

DESIGNS 

STOCKED 

BY  THE 

WHOLESALE 

DISTRIBUTING 

AGENTS 


Caverhill, 
Learmont  &  Co. 


MONTREAL 
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Quality  in  Cutlery 

In  No  Other  Line  of  Goods  is  Quality  so  Hard  to  Detect  Without  an  Actual 

Test  As  in  Cutlery 

Boker's  "Tree  Brand"  Has  Stood  the  Test 


You  could  obtain  inferior  cutlery  which  would,  to  all  outward  appearances,  resemble  "  Tree"  Brand 
and  you  could  sell  these  inferior  goods  at  fully  one-third  the  prices  asked  for  "Tree"  Brand,  but 
for  actual  use  and  practical  value  would  not  in  any  way  resemble  the  "  Tree"  Brand  line.  The 
quality  in  cutlery  is  hidden  to  the  average  purchaser,  as  the  value  and  cost  lie  in  the  material, 
tempering  and  grinding  more  than  in  the  style  and  finish.  Insist  on  having  Boker's  "  Tree"  Brand 
Cutlery  if  you  wish  to  work  up  a  profitable  and  a  high-class  cutlery  trade. 

For  Sale  by  Every  Wholesale  Hardware  Firm  in  Canada 
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IRECT  RESULTS 

Can    only    be   obtained    through   consecrated   effort   and   intensive    news- 
paper salesmanship. 

Your    advertising   must   first  of   all    AROUSE    INTEREST    then    INSPIRE    CONFIDENCE 
then  PROVE  YOUR  PROPOSITION  then  FORCE  IMMEDIATE  ACTION. 

Our  new  business  building  service  for  Hardware  dealers  does  this  and  more.    Hun 
dreds  of  Canadian  merchants  are  now  reaping  the  benefit — why  not  you  ? 

Mail  us  a  card  to-day,  and  we'll  tell  you  all  about  it. 

EDWARD  C.  PLUME  COMPANY,  417-421  So.  Dearborn  St.,  CHICAGO 


Canadians  Favor  This  Hinge 

because  doors  mounted  on  them  can  be  taken  down  or  put  up  in  LESS 
THAN  A  MINUTE.  One  quarter  turn  of  the  button  on  each  hinge  is  all 
that  is  necessary. 

Tools  not  necessary.     No  loose  parts.  Oil  tempered  springs  and  smooth 
strong  castings.  Retailers  make  more  profits  on  this  than  any  other  hinge. 

Ask  your  jobber  for  the  No.   16  IDEAL  DETACHABLE; 

if  they  cannot  supply  them  write  to  us. 

Stover  Mfg.  Co-,  709  East  St.,  Freeport,  III. 

Manufacturers   of   high    grade   hold   back,   non   hold   back   and   double   acting   hinges 
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SUCCESS     FURNA 


Will  Strengthen  Your  Hold 
Upon  Your  Furnace  Trade 


// 


A  Trial 

Will  Convince  You 

Of  It's 

SUPERIOR 

SELLING 

QUALITIES 

You  cannot  afford  to  over- 
look this  ideal  business-gett- 
er. It  is  a  furnace  with  dis- 
tinctive advantages  over  most 
other  makes — advantages  that 
the  trade  is  quick   to  notice. 

Write  at  once  for  our  Cata- 
logue and  prices.  We  abso- 
lutely guarantee  every  "Pilot 
Success"  that  leaves  our 
works. 

Profit  by  the  experience  of 
others  by  writing  for  testi- 
monials from  "Pilot  Success" 
dealers. 

PROMPT  SERVICE 


The   Hall-Zryd 

Hespeler 


Foundry    Co.,   Limited 

-:-  Ontario 
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ZF                                        SAVING  ON  FUEL 

We  also  stock  a  full  assortment  of 

JUNIOR  GASOLINE  STOVES, 
WICK  OIL  STOVES, 

WICKLESS  OIL  STOVES  AND 
PORTABLE  OVENS 

A  PROFITABLE  LINE  TO  HANDLE 

WRITE    US    FOR    ILLUSTRATED    CATALOGUE 

I        FINDLAY  BROS.  CO.,  Ltd. 
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260  Princess  Street,  Winnipeg 

ENERGETIC  CLERKS 


who  are  willing  to  work  after  hours  can  add  substantially  to  their  salary 
by  joining  the  MacLean  Circulation  Organization,  the  largest  and  most 
efficient  in  America. 

There  are  already  over  400  circulation  salesmen  getting  sub- 
scriptions for  MacLean's  Magazine,  but  there  is  scope  for  more.  If  you 
will  take  up  the  work  in  your  district  you  will  find  it  will  pay  you  well. 

Get  started  now— Don't  wait. 


WRITE  FOR  PARTICULARS  TO 


MacLean  Publishing  Co.,  umviSty  Ave.,  Toronto,  Can. 
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MAKE  USE  OF 

THE  "MADE  IN  CANADA"  TRAIN 


This  train  is  coming-  your  way.  Round  up  all 
farmers  who  are  prospective  buyers  and  bring-  them 
to  see  our  line  of  stationary  gasoline  engines. 
We  will  do  our  best  to  help  you  make  a  sale. 
We  will  point  out  clearly  the  advantages  of  having 
such  an  engine,  and  the  economy  that  will  prevail 
through  its  use. 

Fairbanks-Morse  Engines  represent  all  that  is  best 
in  design,  quality  and  workmanship. 

They  allow  a  profit  that  is  exceedingly  attrac- 
tive— a  profit  that  you  cannot  afford  to  overlook. 

Start  to-day.  Tell  your  customers  about  this 
train,  and  if  they  are  interested  be  sure  and  bring 
them.      It  will  pay  you. 


The  Canadian  Fairbanks -Morse  Co.,  Limited 


L 


■Montreal,   Toronto,  Saskatoon,  St.  John,  Winnipeg:, 
Vancouver,   Ottawa,   Calgary,   Victoria 
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DOMINION 

LESS  PRICE— MORE  FORCE 

AMMUNITION 

What  you  want,  PRICE  and  QUALITY 
We  Have  Both  {  Hfche*'  Quality 

You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


The   Remington    Cubs 

demonstrate    the    only 

bottom  ejecting  pump  gun 


Solid  breech.  Hammerless.  Safe 


Bottom  Ejection — empty  shells  are  thrown  downward — smoke  and  gases  must  go  the  same  way,  too — insuring 
uninterrupted  sight — rapid  pointing  always.     Solid  Breech — Hammerless — perfectly    balanced — a  straight  strong 
sweep    of    beauty  from  stock  to  muzzle.    Three  Safety  Devices — accidental  discharge  impossible. 
Simple  Take-Down — a  quarter  turn  of  the  barrel  does  it — carrying,  cleaning,  interchange  of  barrels  made  easy — 
your  fingers  are  your  only  tools. 

For  trap  or  field  work  the  fastest  natural  pointer. 

REMINGTON  ARMS-UNION  METALLIC  CARTRIDGE  CO. 

299  Broadway  New  York  City 


Remington-UMC  Eastern  Factory  Loaded  Shells  now  on  Sale  on  Pacific  Coast. 
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A  Display  in  store  of  A.  Latham,  Moose  Jaw,  which  "   Stood  Out." 

Originality  is  the  Quality  Most  Needed  to  Attract  General  Attention  to  a  Win- 
dow— How  Motion  Device  was  Arranged  in  Window  of  Latham,  Moose  Jaw — 
Spring  Millinery  Opening  Conducted  by  J.  0.  Cadham  of  Portage  La  Prairie 
— Displays  Must  Have  Selling  Force. 


If  there  is  any  short-cut  to  success, 
there  can  be  no  doubt  that  the  sign 
board  pointing  the  way,  bears  the  word 
"Originality." 

The  man  who  can  find  something  new 
and  a  little  better  than  what  had  pre- 
viously been  known  in  any  line,  com- 
mands immediately  the  world's  atten- 
tion. Originality  is  the  quality  which 
goes  largely  into  the  making  of  authors, 
poets,  artists,  inventors,  explorers,  fin- 
anciers; the  men,  in  fact,  who  "stand 
out"  from  their  fellows. 

The  window  dresser  who  is  most  suc- 
cessful is  the  man  who  can  make  his 
efforts  "stand  out,"  who  can  put  the 
indelible  stamp  of  originality  on  his 
displays  which  will  compel  attention. 
The  main  retail  street  of  a  live  town  or 
city  is  lined  with  store  fronts  all  more 
or  less  attractive  and  all  presenting  dis- 
plays possessing  a  certain  degree  of 
merit.  The  pedestrian  cannot  give  his 
attention  to  all  of  them.  Life  is  too 
strenuous  nowadays  to  allow  of  a  care- 
ful scrutiny  of  all  store  windows.  The 
public  lends  its  attention,  therefore,  to 
the  displays  which  "stand  out"  from 
the  rest. 

Original  effects  are  eagerly  Sought  by 
window  trimmers.  It  has  often  appealed 
to  the  writer  that  the  bardwareman  has 
a  most  exceptional  opportunity.  The 
stock  at  his  command  is  wide  and  varied, 
including  everything  from  a  brass  tack 
to  a  coal  range;  practically  everything, 
in  fact,  which  is  neither  eatable  nor 
wearable.  He  has  articles  of  every  size, 
shape  and  constituency.  The  facility 
with  which  the  necessary  parts  can  be 
secured  to  make  up  imitations  of  spring 
bonnets,  trains,  automobiles  and  airships 
is  an  index  to  the  possibilities  of  hard- 
ware   window      dressing.        An    Ontario 


dealer  once  constructed  a  pipe  organ  out 
of  articles  in  his  store  and  it  did  not 
stretch  his  ingenuity  to  find  the  neces- 
sary parts. 

Store  Up  Material. 

No  man  is  so  prolific  of  ideas  that  he 
can  find  a  brand  new  scheme  for  every 
window  display  that  he  arranges.  Still, 
original  effects  can  be  obtained  by  adopt- 
ing and  improving  the  ideas  of  others. 
The  best,  and  most  original,  window 
trimmers  are  those  who  keep  closely  in 
touch  with  the  work  of  others  engaged 
in  the  same  line.  Another  man's  idea 
may  suggest  something  altogether  differ- 


Showing  How  the   Mechanism  in  Win- 
dow Display  Worked. 
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ent  to  you.     The  really  capable  man  is 
always  open  to  suggestions. 

Keep  a  Scrap  Book. 

It  is  wise,  therefore,  to  keep  a  close 
watch  on  your  trade  paper.  It  is  one 
of  the  functions  of  a  trade  paper  to 
supply  its  readers  with  ideas  and  sugges- 
tions on  window  dressing.  Readers  of 
Hardware  and  Metal  are  given  the  bene- 
fit of  the  efforts  of  best  window  dressers 
in  all  parts  of  the  country.  Keep  a 
scrap  book,  clip  out  all  cuts  of  window 
displays  and  paste  them  in.  Likewise 
clip  out  all  reading  matter  relating  to 
this  important  subject.  If  properly 
divided  and  classified,  this  information 
will  be  available  at  any  time  and  it  will 
be  possible  to  secure  ideas  for  any  kind 
of  window.  For  instance,  this  paper  has 
published  at  least  twenty  photos  of 
paint  displays  since  the  first  of  the  year. 
If  each  one  had  been  carefully  clipped 
out,  the  possessor  would  now  have  a 
wealth  of  material  to  assist  him  in  de- 
signing windows  of  his  own. 

Start  this  scrap  book  now. 

Original  Ideas. 

"How  can  I  make  a  window  display 
stand  out?"  was  the  question  recently 
asked  by  an  ambitious  hardware  clerk. 

There  are  innumerable  ways.  An 
original  color  scheme  will  frequently  be 
sufficient  to  arrest  the  attention  of 
passersby.  A  display  on  which  particu- 
lar efforts  have  been  lavished  in  the  mat- 
ter of  detail  and  effect  will  always  suc- 
ceed. A  sure  way  is  to  have  a  motion 
device  of  some  kind. 

An  Easter  Display. 
This  plan    was    followed     with  great 
success  in  the  store  of  A.  Latham,  Moose 
Jaw.     An  illustration  of  the  display  in 


HARDWARE    AND     METAL 


question  is  shown  at  the  head  of  this 
article. 

L.  A.  Phaneuf,  who  designed  the  win- 
dow, showed  considerable  mechanical 
skill  in  the  arrangement  of  the  details. 
He  first  constructed  a  background  of 
orange  sateen  material,  suspending  the 
frame  from  the  ceiling.  In  front  of  the 
background  at  a  distance  of  about  5 
inches  lattice  work,  made  out  of  green 
crepe  paper,  was  placed.  Two  steps  were) 
placed  on  the  floor  of  the  window  and 
on  top  a  huge  egg  was  shown.  It  was 
made  out  of  puffed  cheese  cloth,  with  a 
sufficiently  large  opening  at  the  top  to 
allow  a  nest  of  rabbits  to  be  mechani- 
cally raised  and  lowered. 

How  it  Worked. 

The  plan  on  the  opposite  page  shows 
how  the  mechanism  worked.  An  elec- 
tric motor  was  placed  on  top  of  the  win- 
dow. The  belt,  connecting  it  with  the 
wheel  at  the  back  of  the  egg  was  hidden 
from  view  by  an  "Easter  Greetings" 
sign,  shown  in  the  photograph. 


On  the  morning  when  the  regular  mil- 
linery openings  occurred,  the  blinds  of 
the  Cadham  hardware  store  were  drawn 
up,  revealing  a  display  of  neat  creations 
made  up  entirely  of  hardware  and  house- 
furnishing  lines.  The  public  caught  on 
to  the  joke  and  enjoyed  it  to  the  fullest 
extent.  The  women  did  not  leave  Cad- 
ham's  off  the  list  of  openings  they  at- 
tended. A  majority  of  them  probably 
did  nothing  else  but  laugh  and  walk 
away;  but  the  general  effect  had  been 
good.  Mr.  Cadham  writes:  "It  caused 
considerable  comment  all  over  the  city 
and  was  one  of  the  best  ads.  our  store 
has  had  for  some  time." 

The  window  dressers  should  never  lose 
sight  of  the  fact  that  his  windows  should 
have  "selling  power." 

An  authority  on  window  dressing- 
makes  the  remark,  "We  will  admit  that 
a  pretty  girl  dancing  a  jig  in  the  window 
would  attract  everyone  in  sight.  It 
would  not  cause  any  of  them  to  come  in 
and   purchase   as    a   direct   result,   how- 


What  was  Revealed  in  the  Window  of  J.    0.    Cadham    when    the    Blinds    were 
Drawn  Back  on  the  Morning  of  the  Millinery  Opening  Day. 


The  window  was  a  marked  success 
and  crowds  watched  it  from  early  morn- 
ing until  late  at  night. 

Held  Millinery  Opening. 

A  distinctly  original  idea,  of  a  some- 
what different  order,  was  that  adopted 
by  J.  O.  Cadham,  of  Portage  la  Prairie, 
whose  display  of  hardware  millinery  is 
shown  herewith.  "But,"  someone  may 
object,  "trimming  up  hardware  bonnets 
is  not  original.  It  has  been  done  for 
years."  True,  but  not  just  the  way 
that  J.  0.  Cadham  did  it.  Mr.  Cadham 
held  a  regular  millinery  opening.  He 
found  the  date  of  the  regular  spring 
opening  of  the  milliners  in  town  and 
started  to  advertise  his  own  for  the 
same  time.  It  was  done  with  all  seri- 
ousness. People  rubbed  their  eyes  when 
they  read  his  advertisements.  Millinery 
in  a  hardware  store!  Were  things  in 
this  old  world  becoming  so  topsy-turvey 
that  the  hardwareman,  dispenser  of 
everything  made  of  metal,  was  actually 
dealing  in  the  silks  and  fripperies  which 
enter  into  the  milliners'  work? 


ever."  It  is  well  in  designing  a  win- 
dow which  aims  to  attract  general  at- 
tention, to  not  neglect  the  selling  end 
of  the  proposition.  The  display  in  the 
A.  Latham  hardware  store  is  a  good 
sample  of  a  window  which  combines  both 
objects.  The  motion  device  attracts 
attention  in  the  first  place.  The  bulk  of 
the  space  is  taken  up,  however,  with  a 
display  of  cut  glass,  chinaware,  silver- 
ware, etc.  After  studying  the  moving 
nest,  people  would  look  over  the  rest  of 
the  window  and,  in  a  number  of  cases 
at  least,  become  interested  in  the  goods 
shown. 

In  the  case  of  the  millinery  display, 
the  window  had  a  certain  amount  of 
selling  force,  inasmuch  as  nothing  but 
hardware  was  used  in  trimming  the 
hats.  Saucepans,  dusters  and  clothes 
pegs  were  very  much  in  evidence. 

One  Way  of  Standing  Out. 

The   surest   way   to   make   a   window 

"stand  out"  is  to  give  such  attention 

to  the  subject  that  every  display  shown 

has   merit.     People   will   then   come   to 
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realize  that  this  particular  store  always 
has  windows  worth  looking  at.  It  will 
"stand  out"  permanently  in  the  public 
mind  and  will  be  given  regular  atten- 
tion. People  will  get  the  habit  of  look- 
ing at  the  store  windows  every  time  they 
pass. 


The  following  items  are  taken  from 
the  issue  of  May  21,1892: 

An  interesting  sketch  is  given  of 
the  J.  B.  MacLean  Publishing  Co., 
together  with  illustrations  of  the 
building,  offices  and  officers.  The 
publications  put  out  were  "Canadian 
Grocer,  "Hardware  and  Metal," 
"Books  and  Notions"  (now  "Book- 
seller and  Stationer"),  "Dry  Goods 
Review,"  and  "Printer  and  Pub- 
lisher." 

Editor's  Note— The  MacLean  papers 
now  number  fourteen,  including  "Finan- 
cial Post,"  "MacLean's  Magazine,"  and 
"Farmer's  Magazine,"  as  well  as  the 
trade  and  technical  papers. 

*  *     • 

TRADE  NOTES. 

"Dunsmore  Bros.,  stove  and  hard- 
ware dealers,  Stratford,  have  dis- 
solved, J.   J.  Dunsmore  continuing. 

"Vanzant  &  Reesor,  hardware 
dealers,  Markham,  Ont.,  have  dis- 
solved, Geo.  F.  Reesor  continuing. 

"The  bull  interest  in  the  pig     tin 
market  still  have  matters  their  own 
way.      There  is  no  opposition  appar- 
ently and  no  inclination  to  a  contest. 
In'  the  London  market,  prices     have 
advanced     to   £97   15s.    for    prompt 
and  £97  7s.  6d.  for  future  delivery." 
Editor's    Note.>— It    is    indeed  interest- 
ing   to  note  that     at  time  of  writing, 
the  price  of  spot  standard  tin  at  Lon- 
don is   £212   10s.,  futures  at   £207   10s. 
Is  it  necessary  to  add  that  the  bulls  are 
still  in  control? 

•  •     • 

"Linseed     oil     has     been    marked 
down  another     cent.       Raw  sells  at 
55c,    and    boiled  at  58c.  Turpentine 
is  lower  and  weaker.      The  price'  is 
now  quoted  at  50  cents. 
Editor's  Note.— To-day  the  hardware- 
man  pays  $1   raw  linseed  oil  and  $1.03 
for  boiled,   while  turpentine  is  70  cents 
at  present— the     lowest  price  in  a  long 
time.      The   last   two   decades   has   seen 
pretty  steady  advances  in  staple  prices. 


Turning  the  Stock— How  Often? 

Representative  Hardwaremen  Agree  That  the  Stock  in  the  Store  Should  be 
Turned  at  Least  Four  Times  a  Year  —  The  Effect  of  Divergent  Conditions  — 
Larger  Margin  of  Profit  Should  be  Placed  on  Slow  Turning  Lines. 


The  question  of  the  profit  that  a  hard- 
wareman should  make  depends  very 
largely  upon  the  number  of  times  that 
he  is  able  to  turn  his  stock  over  in  the 
course  of  a  year.  If  one  dealer  marks 
his  goods  at  a  net  profit  of  8  per  cent., 
but  only  turns  his  stock  three  times  in 
the  year  he  is  not  making  as  much 
money  as  the  dealer  who  marks  a  5  per 
cent,  profit  and  turns  the  stock  five 
times;  supposing  them,  of  course,  to  car- 
ry the  same  sized  stock. 

How  many  times  should  the  hardware 
dealer  turn  bis  stock?  This  is  a  ques- 
tion of  deep  interest  to  the  trade,  on 
account  of  its  important  bearing  on  the 
problems  of  price  marking  and  profit 
fixing.  It  is  important  that  the  dealer 
should  know  how  often  he  is  turning  his 
stock  over,  for  otherwise  he  cannot  fix 
his  margin  of  profit  with  the  certainty 
required.  Further,  it  is  important  that 
he  should  know  bow  often  other  dealers 
are  turning  their  stocks. 

To  secure  accurate  information  on 
this  point.  Hardware  and  Metal  has  se- 
cured information  from  representative 
hardwaremen.  Briefly  summarized,  the 
opinions  secured  give  the  following  in- 
formation : 

The  larger  the  stock  carried  the  more 
difficult  it  is  to  turn  it  rapidly. 

Dealers  near  source  of  supply  should 
turn  stock  more  rapidly  than  others 
farther  away. 

A  general  hardware  stock  should  be 
turned  at  least  four  times  a  year. 

Dealers  who  carry  small  stocks  should 
have  a  turnover  six  times  a  year. 

In  dealing  with  a  question  of  this 
kind,  average  conditions  only  can  be 
taken  into  consideration.  For  instance, 
a  hardwareman  in  business  within  a  few 
blocks  of  a  wholesale  house  could  get 
along  with  a  very  low  stock,  because  he 
could  replenish  his  store  without  de- 
lays. A  dealer  in  this  position  might 
turn  his  stock,  say,  twenty  times  in  the 
course  of  a  year. 

The  average  dealer,  however,  does  his 
ordering  by  mail  or  through  travelers, 
and  has  to  allow  for  a  certain  delay  in 
getting  shipments.  He  cannot  afford  to 
let  his  stocks  get  too  low,  therefore,  and 
must  carry  many  lines  continually,  which 
turn  over  slowly.  In  judging  the  ques- 
tion, conclusions  must  be  based  on  these 
conditions. 

A  number  of  the  replies  received  are 
appended : 


A  Table  of  Profits. 

F.  C.  Lariviere,  of  Montreal,  writes: 
"This  very  important  question  cannot 
be  governed  by  any  rule.  A  store  situ- 
ated near  sources  of  supply  can  do  a 
much  larger  business  with  a  small  stock 
than  one  situated  far  from  jobbing 
centres.  This  will  be  readily  under- 
stood, as  delays  in  transportation  are 
more  frequent  on  a  long  distance  than 
a  short  one.  I  will  give  you  a  table 
which  shows  the  profits  realized  in  turn- 
ing over  the  stock. 

"Let  us  suppose  an  investment  in 
stock  of  $100,  and  the  margin  of  net  pro- 
fit equalling  a  percentage  of  20  per  cent, 
on  cost,  after  having  provided  for  the 
cost  of  doing  business.  If  turned  over 
five  times  during  ten  years,  that  $100 
would  produce  $148.83  of  net  profit;  if 
ten  times  during  ten  years,  $510.16;  if 
twenty  times  during  ten  years,  $3,733.60, 
and  if  turned  over  forty  times  during 
ten  years — or  every  three  months — 
$146,870.74.  You  at  once  see  the  pro- 
ductive difference  of  each  different 
operation.  Consequently,  it  should  be 
the  aim  of  every  merchant  to  try  and 
keep  a  stock  as  low  as  possible,  so  as  to 
increase  the  percentage  of  his  turnover. 
You  must  also  remember  that  it  is  far 
easier  to  increase  a  percentage  of  turn- 
over in  a  small  business  than  in  a  large 
business.  The  more  the  business  grows, 
the  larger  the  stock  you  must  have,  and 
this  often  includes  a  large  number  of 
lines  which  are  slow  sellers. 

"I  know  of  a  firm,  very  close  to 
source  of  supply,  who  with  a  stock  of 
$3,500,  made  a  turnover  of  $40,000,'  or 
very  nearly  eleven  and  a  half  times  the 
stock  on  hand.  Three  years  after  they 
had  a  stock  of  $19,300,  and  made  a  turn- 
over of  $110,000,  or  5.69  times.  Seven 
years  later  the  stock  had  increased  to 
$67,000,  and  the  turnover  to  $270,000, 
or  a  little  over  four  times.  Since  then, 
it  is  a  hard  proposition  to  keep  the  stock 
and  turnover  between  three  and  a  half 
and  four  times,  although  the  volume 
has  long  passed  the  $500,000  mark.  In 
consequence,  would  state  that  I  believe 
a  firm  doing  a  large  business  who  can 
turn  over  four  times  the  amount  of  stock 
carried  is  doing  fairly  well.  It  should 
be  the  aim  of  smaller  businesses  to  turn 
over  their  stock  from  five  to  seven  times 
to  have  more  profitable  returns  on  in- 
vestments." 
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Turn  Four  Times. 

Magladery  Bros.,  of  New  Liskeard, 
write : 

"We  would  say  that  the  number  of 
times  a  stock  should  be  turned  depends 
entirely  on  the  amount  of  profit  you  are 
making.  For  instance,  on  heavy  goods, 
which  carry  a  small  portion  of  profit,  we 
expect  to  turn  six  times  a  year;  but,  on 
the  other  hand,  if  we  turn  our  shelf 
goods  three  times  in  the  year,  we  are 
well  satisfied.  However,  we  suppose  the 
question  is,  if  a  man  is  carrying,  say, 
$20,000  worth  of  stock  how  much  should 
his  total  sales  be?  In  answer,  we  would 
say  that,  if  it  is  a  general  hardware 
stock  with  the  average  expense,  the  to- 
tal sales  should  be  not  less  than 
$80,000." 

A  good  point  is  raised  here.  On  lines 
which  turn  over  slowly,  the  hardware- 
man  should  expect  a  larger  profit  than 
he  gets  on  quick  moving  goods,  because 
his  money  is  tied  up  longer.  If  a  dealer 
is  turning  any  particular  line  of  goods 
very  rapidly,  he  can  afford  to  fix  bis 
percentage  of  profit  at  a  smaller  figure 
than  he  expects  on  other  lines. 

Where  Profit  Lies. 

D.  Cinnamon,  of  Lindsay,  writes: 

"The  hardwareman  should  not  lose 
sight  of  the  fact  that  upon  his  profits 
depends  the  success  of  his  business.  It 
is  not  the  dealer  who  carries  the  biggest 
stock  or  does  the  biggest  business  who 
always  makes  the  most  money. 

"We  think  the  average  merchant 
should  turn  his  stock  over  at  least  from 
three  to  four  times  a  year,  and  as  much 
oftener  as  possible." 

Other  letters  bearing  on  this  ques- 
tion have  been  received,  and  will  be  pub- 
lished later.  They  all  bear  tribute  to  the 
fact  that  rapid  moving  of  stock  is  highly 
desirable  and  that  the  dealer  who  is  not 
averaging  a  turnover  of  four  times  ra 
the  course  of  a  year  is  not  getting  as 
good  a  return  as  he  should  on  the  money 
he  has  invested. 
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Rockland  Slate. 

H.  Bedard,  Brockville,  Ont.— "Kindly 
give  me  address  of  firms  handling  Rock- 
land Slate." 

Roofers'  Supply  Co.,  Bay  Street,  To- 
ronto; Douglas  Bros.,  124  Adelaide  St. 
West,  Toronto;  Geo.  Duthie  &  Son,  30 
Widmer  Ave.,  Toronto. 
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MADE  IN  CANADA. 

The  sending  of  the  Made-in-Canada  train  'through  the 
West  is  an  interesting  development  of  the  desire  evinced 
by  Canadian  manufacturers  to  convince  the  public  that 
the  products  of  home  industry  cover  every  field,  and  are 
as  good  as  can  be  obtained  anywhere.  The  train  will 
tour  as  far  west  as  the  Rockies,  making  one  hundred 
stops  in  all.  Each  of  the  ten  coaches  is  filled  with  a  well 
arranged  assortment  of  goods  of  strictly  Canadian  manu- 
facture, ranging  all  the  way  from  fancy  food  stuffs  to 
powerful  engines.  Thus  the  people  of  the  hundred  most 
important  points  in  the  West  will  have  an  opportunity  to 
review  the  finished  efforts  of  home  manufacturers  and  to 
gain  a  realization  of  the  rapid  growth  of  industrial  life 
in  this  country. 


WITH  REFERENCE  TO  ORDERING. 

From  stove  manufacturers  and  large  handlers  comes 
a  seemingly  contradictory  statement,  namely,  that  the 
orders  for  coal  oil  stoves  are  exceedingly  large,  and  that 
there  is  also  evidence  that  a  goodly  number  of  dealers 
are  holding  back  their  orders — doing  this,  of  course,  with 
the  intention  of  calling  for  immediate  delivery  when  the 
coming  of  really  warm  weather  brings  out  the  large  retail 
demand. 

The  position  of  the  manufacturer  is  thus  made  rather 
difficult.  He  is  busy  now  filling  orders,  yet  he  must  pre- 
pare for  a  gTeat  rush  later  on — and  even  with  all  his 
preparations  he  knows  that  many  who  demand  prompt 
delivery  will  have  to  wait. 

The  manufacturer,  of  course,  would  be  delighted  if 
the  retailers  would  estimate  exactly  what  they  want,  and 
would  place  practically  their  whole  order  at  once.  There 
are  dealers  who  are  doing  this,  and  who  are  thereby  avoid- 
ing all  possibility  of  delays  in  shipment  when  delays  in 
shipment  mean  losses  in  sales.  But  others  feel  they  can- 
not order  largely.  They  are  not  certain  enough  of  the 
demand  which  they  may  expect. 

It  would  seem  though  that  even  those  who  cannot 
estimate  approximately  what  they  will  have  opportunity 
to  sell,  may  yet  do  much  to  avoid  delivery  troubles  by 
going  after  the  stove  trade  early.  Proper  advertising 
of  coal  oil  stoves — proper  demonstration,  will  bring  these 
to  the  attention  of  probable  buyers,  and  will  bring  "arly 
sales — early  sales  which,  of  course,  will  enable  the  early 
placing  of  supplementary  orders,  and  the  early  shipping 
of  these. 


THE  SLAVE  OF  THE  COUNTER. 

Man  has  been  realizing  of  late  years  that  it  does  not 
pay  to  overwork  to  such  an  extent  as  to  hurt  efficiency. 
The  wisdom  of  the  old  adage  that  "all  work  and  no  play 
makes  Jack  a  dull  boy,"  is  recognized. 

It  is  an  undisputed  fact  that  the  average  merchant  is 
the  hardest  worked  man  in  this  age  of  hard  workers.  If 
he  does  not  belong  to  the  comparatively  small  number, 
who  have  adopted  the  early  closing  plan,  he  works  any- 
where from  twelve  to  fifteen  hours  a  day.  His  labor  is 
heavy  and  unremitting,  requiring  close  attention  and  the 
exercise  of  all  the  faculties. 

It  may  be  that,  in  some  localities,  conditions  are  such 
that  it  is  necessary  to  keep  the  stores  open  the  greater 
part  of  the  evening.  Such  cases,  however,  are  excep- 
tional. There  is  no  reason  why  the  public  cannot  do  their 
shopping  by  6  or  7  o'clock.  If  compelled  to  do  so,  people 
soon  fall  into  that  custom.  It  is  very  largely  a  matter 
of  habit. 

Why  slave  at  the  desk  or  the  counter  every  evening 
in  the  week  when  such  long  hours  are  not  necessary? 


THE  RESERVE  DEMAND. 

There  are  plenty  of  merchants  who  do  nothing  to 
change  the  even  tenor  of  trade  on  account  of  their  belief 
that  demand  is  more  or  less  of  a  fixed  quantity,  and  that 
any  unusual  stimulation  now  must  inevitably  create  a 
corresponding  slackness  later  on. 

This  is,  of  course,  an  erroneous  impression.  There  is 
a  "reserve  demand"  which  is  reached  by  the  merchant 
who  conducts  his  business  along  aggressive  salesmaking 
lines.  A  contemporary  very  aptly  sums  up  this  latent 
buying  power  as  follows: — "It  is  a  demand  that  is  in- 
active until  stimulated  by  some  unusual  call.  That  we 
are  conscious  of  unfilled  wants,  and  that  we  anticipate 
the  time  when  those  needs  can  be  supplied,  is  a  common 
human  experience.  This  is  one  evidence  of  the  reserve 
demand.  The  need  exists,  but  its  satisfaction  tarries 
by  the  way,  special  circumstances  only  bringing  this  de- 
mand into  operation.  A  great  bargain  sale,  a  fashionable 
bazaar,  a  salvage  clearance,  or  a  forced  realization,  all  or 
any  of  these  may  attract  the  ready-money  purchaser  who 
in  the  normal  course  of  events  would  remain  quiescent." 

People  do  not  realize  that  they  need  a  certain  article 
until  they  see  it  in  the  store  window  or  advertised  in  the 
paper.  Had  the  dealer  not  been  enterprising  enough  to 
make  this  effort,  they  might  have  gone  on  without  the 
article  indefinitely.  Good  salesmanship  does  not  merely 
"hurry  up"  business;  it  creates  it. 

A  good  salesman  is  a  man  who  can  reach  the  reserve 
demand  and  stir  up  the  latent  buying  power  of  the 
public. 


■*- 


WEDDING  TRADE  NUMBER. 

In  recognition  of  the  importance  of  the  June  wedding 
present  trade,  next  week's  issue  will  be  devoted  to  a  thor- 
ough discussion  of  the  retail  problems  in  connection  with 
the  sale  of  the  goods  which  will  be  in  particular  demand. 
Starting  with  the  first  week  in  June,  there  will  be  a  steady 
call  for  silverware,  cutlery,  brass  goods,  cut  glass,  and 
all  varieties  of  enamelware  and  household  supplies.  To 
capture  a  full  share  of  this  profitable  trade,  the  hardware 
dealer  must  be  wide-awake  and  aggressive.  It  will  be 
our  endeavor  in  next  week's  issue  to  present  ideas  which 
will  be  found  useful  and  helpful  in  handling  the  June 
trade. 
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HUNDRED-TO-ONE   SHOTS. 

Another  instance  of  insurance  neglect  which  has  re- 
sulted in  a  retailer's  heavy  loss  has  just  come  to  light. 
It  is  not  altogether  a  novel  instance.  There  have  been 
such  cases  before,  but  the  pity  of  it  is  that  there  "will  be 
such  cases  again ;  ergo  these  paragraphs. 

It  was  a  week  or  two  before  last  Christmas.  A 
dealer  in  a  Canadian  city  of  about  50,000  people  had 
just  got  in  $15,000  worth  of  new  Christmas  stock.  This, 
of  course,  was  uncovered  by  insurance,  which  was  a 
fortunate  thing  for  an  insurance  solicitor  who  happened 
in  shortly  after  the  new  shipment  had  arrived.  From 
him  the  proprietor  took  a  policy  for  $1,000.  The  solicitor 
urged  that  he  take  out  more — pointed  out  that  there  was 
still  $14,000  worth  of  goods  uncovered. 

The  proprietor  smiled — one  of  those  superior  smiles. 
"It  is  your  business  to  get  me  to  take  a  policy,"  he  said, 
"it  is  mine  to  keep  clown  expenses.  This  stock  will  only 
be  here  a  fortnight  or  at  most  a  month.  I  will  sell  prac- 
tically all  of  it  in  that  time.  The  thousand-dollar  policy 
will  cover  what  I  do  not  sell  immediately." 

Whether  the  insurance  agent  said  any  more  or  not  is 
not  known,  but  it  may  reasonably  be  supposed  that  he 
was  like  the  Irishman's  parrot,  and  thought  a  lot.  How- 
ever, that  is  of  little  consequence.  The  point  is  that 
within  a  week  that  store  was  burned  to  the  ground,  with 
its  $14,000  wortb  of  uncovered  stock.  The  proprietor,  in 
his  effort  to  keep  down  his  expenses,  had  kept  down  his 
margin  of  safety. 

This  one  man,  who  merely  took  what  he  considered 
an  exceedingly  small  chance,  was  called  to  account.  There 
are  hundreds  of  others  who  wittingly  or  unwittingly 
make  the  same  bet  against  fate.  In  doing  this  they  run 
the  chance  of  saving  a  few  dollars  or  of  losing  several 
thousand.  It  is  undoubtedly  a  hundred-to-one-shot  in 
favor  of  the  saving,  yet  is  that  saving  worth  the  risk  ? 


POINTED  EDITORIALS. 

Make  your  window  displays  stand  out  and  there  will 
be  no  doubt  of  the  public  showing  an  interest. 

*  *      * 

The  "reserve  demand"  is  what  the  aggressive  sales- 
man bids  for. 

*  *      * 

The  cry  of  the  age  for  simplicity  is  reflected  in  adver- 
tising as  in  everything  else.  The  fancy  border  and  the 
old-time  ornament  are  sadly  out  of  date.  May  they  al- 
ways remain  so. 

*  *      * 

The  mails  are  being  flooded  with  wedding  invitations 
these  days.  Even*  one  of  those  missives  means  the  pur- 
chase of  a  wedding  present.  Ever  look  at  it  that  way, 
Mr.  Dealer? 

*  *      * 

The  dealer  who  can  turn  his  stock  often  is  the  one 
who  makes  a  big  profit  on  his  year's  work.  Every  time 
it  is  turned  means  another  dividend  on  the  original  in- 
vestment. 

*  *      * 

The  lack  of  appreciation  shown  a  prophet  in  his  own 
country  is  felt  in  nearly  every  other  line.  The  sending 
of  the  Made-in-Canada  train  through  the  West,  is  a  bold 
bid  on  the  part  of  the  manufacturers  to  overcome  any 
such  prejudice  which  may  exist. 
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The  Gospel  of  Paint 

nnHE  hardware  dealer  is  so  often  urged  to  "preach  the 
•*■    gospel  of  paint"  that  it  may  be  interesting  to  note 
down  the  points  on  which  he  might  base  his  discourse. 

First,  the  use  of  paint  is  the  only  way  of  protecting 
a  building  from  the  ravages  of  time  and  the  elements. 
Everything,  animate  or  inanimate,  needs  protection  from 
the  cold  and  the  damp.  Man  wraps  himself  up  in  cloth- 
ing, animals  grow  warm  coats  of  their  own,  and  build- 
ings need  to  be  covered  with  artificial  preparations.  Paint 
has  been  called  by  someone  the  "overcoat  of  the  in- 
animate," and  the  name  hits  it  off  pretty  well.  A 
wooden  surface  soon  cracks  and  rots  if  left  exposed  to 
heat,  cold  and  damp.  Covered  with  paint,  it  will  resist 
as  long  as  the  paint  lasts.  Thus,  the  oftener  paint  is 
applied  the  longer  the  building  will  remain  firm  and 
strong.  As  one  hardwareman,  of  an  alliterative  turn  of 
mind,  put  it  in  an  advertisement:  "Persistent  Painting 
Preserves  Property."  How  would  that  do  for  a  slogan 
during  the  more  active  painting  seasons? 

Furthermore,  it  is  poor  economy  to  postpone  painting, 
for  the  longer  it  is  left  off,  the  larger  the  supply  needed. 
"A  coat  in  time  saves  nine." 

Some  men  look  on  paint  as  purely  decorative.  ' '  Spend 
money  to  decorate  the  barn ! ' '  snorts  the  farmer  when  the 
question  of  barn  paint  is  broached.  "Can't  afford 
money  for  that  any  more  than  I  can  for  diamond  tiarys." 
He  pays  to  insure  his  barn  against  fire;  why  not  against 
decay?  Property  depreciation  may  not  seem  as  real  a 
danger  as  fire.  In  reality  it  is  much  more  serious.  Only 
a  certain  percentage  of  barns  burn,  while  all  decay.  Paint 
checks  decay  more  certainly  than  any  other  agency.  Then, 
why  not  speak  of  it  as  "decay  insurance,"  when  you 
discover  that  the  word  "paint"  suggests  only  a  decora- 
tive substance  to  the  mind  of  your  prospective  customer? 

Point  number  two.  Paint  has  wonderful  decorative 
properties.  It  lends  brightness  and  freshness.  A  pine 
frame  can  be  given  the  semblance  of  marble  by  a  few 
skilful  touches  of  the  painter's  brush.  Even  the  faded 
cheek  of  middle  age  can  acquire  the  bloom  of  youth  by 
the  same  process.  Seriously  though,  the  investment  of  a 
few  dollars  in  paint  will  often  add  a  few  hundred  to  the 
value  of  a  piece  of  property.  Paint  is  a  better  salesman 
than  the  glibbest  real  estate  man. 

It  is  impossible  to  estimate  the  possibilities  of  paint 
for  interior  decoration.  The  modern  home  is  a  model  of 
neatness  and  tastefully  blended  color,  due  largely  to  the 
comparatively  recent  discovery  that  paint  makes  a  splen- 
did covering  for  floors  and  walls.  The  days  of  mural 
monotony,  when  walls  were  merely  necessary  means  of 
division,  have  passed. 

Thirdly,  and  lastly,  paint  has  a  distinct  value  from 
the  standpoint  of  health  and  sanitation.  A  painted  wall 
can  be  kept  clean  with  little  effort.  It  resists  dirt  and 
damp.     A  well  painted  floor  is  a  dry  floor. 

A  talk  in  this  strain  will  do  much  to  convince  people 
of  a  fact  which  has  not  reached  many  of  them  yet ;  viz. : 
that  paint  is  a  necessity,  not  a  luxury.  It  may  seem  like 
exaggeration  to  claim  such  qualities  for  one  commodity, 
but  the  claim  is  based  upon  facts.  Paint  is  all  that  has 
been  claimed  for  it — and  then  more.  Sanitation,  beauti- 
fication  and  preservation  are  the  three  offices  it  performs; 
and  in  all  three  respects  it  is  becoming  a  necessity. 


The  Made-in-Canda  train  photographed  at  North  Toronto  station. 

Made-in-Canada  Train  Starts  Out 

A  Big  Effort  to  Advertise  the  Products  of  Home  Manufacturers  —  Train  Will 
Tour  Through  the  West,  Making  100  Stops  in  All — A  Description  of  the  Hard- 
ware Exhibits  on  the  Train — Hardware  Bulked  Very  Largely  in  the  Exhi- 
bition. 


The  efforts  of  Canadian  manufactur- 
ers to  educate  people  to  the  use  of  home- 
made goods  have  culminated  in  the  fit- 
ting up  of  a  "Made-in-Canada"  train, 
which  is  now  on  its  way  to  the  West. 
The  train  consists  of  ten  cars  all  filled 
with  interesting  exhibits  of  goods  made 
by  Canadian  manufacturers.  It  will 
stop  at  practically  all  important  points 
through  the  Western  provinces,  and 
thus  give  the  people  an  oportunity  to 
inspect  the  goods.  Lectures  will  be 
delivered  at '  a  number  of  the  stopping 
places. 

A  tour  of  inspection  through  the  train 
serves  as  an  eye-opener  to  all  who  have 
not  heretofore  realized  the  growth  of 
Canadian  industry.  Practically  every 
line  of  manufacture  is  shown,  and  the 
products  are  in  all  cases  of  a  high 
order. 

The  Itinerary. 

The  train  started  from  Montreal  on 
Thursday,  May  16.  On  Friday  it  was 
at  Ottawa,  and  on  Saturday  at  Toronto. 
The  Duke  of  Connaught  paid  a  visit 
to  the  train  at  the  latter  point,  and 
manifested  considerable  interest  in  the 
exhibits.  On  Saturday  night,  the  train 
started  westward,  arriving  at  Port  Ar- 
thur on  Monday.  On  Thursday  it  had 
progressed  as  far  west  as  Winnipeg. 
Altogether  100  stops  will  be  made  in  the 
west.  The  itinerary  will  extend  as  far 
as  Macleod,  Calgary  and  Edmonton.  It 
is  not  intended  to  enter  British  Colum- 
bia. 

H.  D.  Scully,  secretary  of  the  Can- 
adian Home    Market    Association,    Tor- 


onto, has  charge  of  the  exhibition.  T. 
H.  Race  is  lecturer  on  the  trip,  and  J. 
A.  Ramsay  is  assistant  to  Mr.  Scully. 
The  exhibitors  are  represented  on  the 
train  by  men  who  are  looking  after  the 
displays  and  pointing  out  their  vir- 
tues, and  in  the  various  stopping  places 
Mr.  Race  is  illustrating  his  lectures  by 
lantern  slides.  The  party  comprises 
twenty-five  men,  including  electricians, 
car  cleaners,  handy  men,  etc.  During  a 
trip  lasting  fifty  days  and  covering  a 
distance  of  6,500  miles,  the  partv  will 
live  on  the  train. 

The  Hardware  Exhibits. 

A  large  percentage  of  the  exhibits  are 
by  manufacturers  of  hardware  lines.  In 
fact,  hardware  predominated  to  quite 
a  marked  extent. 

On  entering  the  train,  the  first  coach 
passed  through  was  used  as  a  model 
furnished  house. 

Handsomely  equipped  rooms  were 
shown,  evidencing  that  Canadian  manu- 
facturers are  turning  out  goods  calcu- 
lated to  appeal  to  the  luxurious  and 
aesthetic  instincts.  Each  article  shown 
had  been  supplied  by  a  different  firm. 
The  hardware  manufacturers  who  had 
contributed  to  the  fitting  up  of  this 
coach  were :  James  Morrison  Brass 
Mfg.  Co.,  Toronto;  Stauntons  Limited, 
Toronto;  Dominion  Oilcloth  Co.,  Mont- 
real ;  Brandram-Henderson  Limited, 
Montreal;  Gurney  Foundry  Co.,  Tor- 
onto; Standard  Sanitary  Manufacturing 
Co.,  Toronto ;  Hamilton  Stove  and  Heat- 
er Co.,  Hamilton;  Imperial  Glass  Co., 
Toronto. 
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The  nine  other  coaches  were  used  for 
the  exhibit  of  individual  firms.  Among 
those  showing  were: 

The  Gutta  Percha  and  Rubber  Manu- 
facturing Co.  showed  their  line  of  tires 
and  rubber  goods. 

The  Canada  Cycle  and  Motor  Co. 
showed  bicycles,  sporting  supplies  of 
various  kinds  and  their  heavier  lines  of 
manufacture. 

The  National  Cash  Register  Co.  had 
samples  of  various  sizes  of  registers. 
Demonstrations  were  given  for  the  bene- 
fit of  interested  spectators. 

A  handsome  assortment  of  flatware 
and  hollowware  was  shown  by  the  Tor- 
onto Silver  Plate  Co.  A  number  of 
handsome  trophies  made  by  the  com- 
pany, including  the  Hanlon  Memorial 
Challenge  Trophy  added  interest  to  the 
exhibit. 

The  Sheet  Metal  Products  Co.  had  a 
striking  display  of  some  of  their  best 
known  lines.  Enamelware  of  all  des- 
criptions was  shown.  Icewater  filters 
and  lanterns  were  also  features  of  the 
exhibit. 

The  Canadian  Fairbanks-Morse  Co. 
showed  various  types  of  engines  con- 
nected up  and  ready  for  operation. 
Power  was  at  hand  for  demonstration 
purposes,  and  some  of  the  engines  are 
in  full  operation  at  all  times. 

The  Steel  Co.  of  Canada  had  samples 
of  all  their  products  displayed  on  pan- 
els. The  panels  swung  from  one  central 
support  and  the  complete  line  of  nuts, 
bolts,  screws,  etc.,  could  be  inspected 
conveniently. 


HARDWARE    AND    METAL 


The  Ideal  Bed  Co.  had  an  interesting 
display  of  iron,  brass  and  silver  beds, 
garden  seats  and  swings.  A  silver  bed, 
electric  lighted,  was  the  main  object 
of  attention. 

The  Gurney  Foundry  Co.  had  samples 
of  their  best  known  types  of  stoves  and 
ranges.  For  demonstration  purposes  the 
various  parts  were  open,  and  the  en- 
tire working  of  the  stoves  could  be 
shown.  A  large  sized  model  of  the 
Gurney  Economizer  occupied  the  centre 
position. 

The  Dunlop  Tire  and  Rubber  Goods 
Co.  showed  a  complete  line  of  their 
goods. 


James  Morrison  Brass  Manufacturing 
Co.  showed  samples  of  their  brass  pro- 
ducts. Marine,  plumbing,  steamfitting 
and  engineering  supplies  were  included. 
A  yacht  telegraph  apparatus  drew  the 
most  attention  in  this  exhibit. 

The  McClary  Manufacturing  Co. 
showed  stoves  and  ranges,  each  stove 
being  thrown  open  to  facilitate  inspec- 
tion. A  large  hotel  kitchen  range  oc- 
cupied one  end  of  the  exhibit.  Many  of 
the  smaller  lines  manufactured  by  the 
McClary  Co.  were  also  on  display. 

The  Dominion  Cartridge  Co.  showed 
their  full  line  of  ammunition  and  sports- 


men's supplies.  This  exhibit  drew  a 
lot  of  attention. 

Brandram-Henderson  Limited  had  a 
large  exhibit  of  their  paint  and  white 
lead  products.  A  model  apparatus  show- 
ing the  process  of  manufacture  of  white 
lead  was  the  centre  of  interest. 

The  Asbestos  Manufacturing  Co.  show- 
ed their  various  lines  of  manufacture. 

Literature  Given  Out. 

At  practically  all  the  exhibits,  print- 
ed literature  was  handed  out.  This  will 
be  done  right  through  the  West,  and  a 
great  deal  of  information  will  be  dis- 
seminated in  that  way. 


Hardware  Store  Publicity 


Chapter    9.™ 
Borders  and  Ornaments 


A  gaudy  frame  detracts  seriously  from 
the  appearance  of  a  picture.  It  is  the 
same  with  advertising.  No  matter 
how  forceful  and  well  prepared  an  ad- 
vertisement may  be,  a  clumsy  border 
will  take  away  a  Par*  of  the  good  ef- 
fect, at  least. 

At  one  time  the  aim  of  the  printer 
was  to  achieve  fancy  effects.  The  orn- 
ate border  was  much  in  favor.  Little 
"curley-ques"  were  inserted  at  the  ends 
of  lines  and  in  all  available  corners. 
The  same  was  true  of  most  everything 
else  at  that  time.  Furniture  was  judg- 
ed by  the  profusion  ol  ornamentation 
that  it  showed.  Architecture  leaned  to 
the  same  order.  Railroad  coaches  were 
almost  barbaric  in  th'eir  splendor.  Scroll 
and  grille  work  were  deemed  "the  last 
word"  in  decoration. 

The  pendulum  of  popular  approval  has 
swung  to  the  otheT  extreme  now.  Sim- 
plicity is  the  order  of  the  day.  Straight 
lines  have  superseded  the  intricacies  of 
pattern  once  favored.  Restful,  ,  com- 
fortable effects  are  sought  for.  It  is 
not  surprising  that  the  influence  of  this 
reform  movement  has  made  itself  felt  in 
printing.  ,  To-day  the  printer  aims  to 
set  advertisements  as  simply  as  is  com- 
patible with  the  text,  eschewing  the 
fancy  borders  and  ornaments.  A  dis- 
tinct improvement  has  been  wrought. 
Dignity  has  come  with  simplicity.  A 
typical  ad.  of  to-day  has  double  the 
selling  power  of  the  kind  so  popular 
twenty  years  ago. 

However,  old  fashions  and  styles  die 
hard.  Some  people  still  love  the  high- 
ly ornamental  and  printers  are  not  ex- 
empt. Skim  through  a  few  of  the 
smaller  newspapers  and  evidence  will 
soon  be  found  that  some  printers  (or 
advertisers  perhaps),  have  neglected  to 
keep  up   with  the  times. 

Criticism  of  Borders. 

The  accompanying  illustration  shows  a 
number  of  borders  clipped  from  hard- 
ware advertisements  in  '  Canadian  news- 
papers.    The  large  border  at  the  top  is 


not  what  might  be  termed  a  *'  stock" 
border.  It  has  been  made  up  to  ,  suit 
the  advertiser,  the  panel  being  used  for 
the  name  of  the  firm.  The  arrow  has 
come  to  play  a  prominent  part  in  mod- 
ern advertising  and  in  the  present  in- 
stance it  can  be  used  effectively  to  point 
out  illustrations  or  statements  which  it 
is  desired  to  make  prominent.  It  is 
not  always  wise  to  seek  original  effects' 
but  this  border  can  be  used  to  good 
advantage. 

Below  are  found  a  collection  of  the 
most  common  types.  All  these  borders 
are  still  in  more  or  less  general  use. 

The  four  samples  at  the  left  are,  we 
judge,  of  the  Mesozoic  age  in  advertis- 
ing. These  fancy  fandangle  borders  are 
so  old  and  obsolete  that  it  is  surprising 
they  are  met  with  so  often.  Neverthe- 
less they  are  still  affected  and  advertis- 
ers often  ask  for  them.  It  is  not  un- 
common for  an  ad.  writer  to  say:  "I 
want  a  good  '  border,  the  fanciest  you 
have  in  the  shop."  When  the  printer 
receives  instructions  of  that  kind,  he 
rummages  through  a  dust-laden  case  and 
produces  some  such  pre-Adamite  design 
as  the  four  shown.  The  advertiser  is 
probably     satisfied  but  the  public,  who 


have  achieved  a  pretty  discriminating 
taste  in  advertising,  are  not  slow  in 
noticing  the  ,  use  of  typographical 
relics. 

To  the  right  are  shown  four  more 
sample  borders  of  a  rather  more  recent 
date.  The  heavy  waving  lines  are  prob- 
ably not  as  objectionable  as  the  fancy 
samples  shown  to  the  left  but  they  are 
not  estimated  very  highly  by  good 
judges.  The  three-line  border  shown  is 
used  quite  a  lot  and  often  with  good  ef- 
fect. 

At  the  bottom  are  shown  two  borders 
now  used  very  largely— one,  a  single 
star  line  and  the  other  a  modest  two- 
line  rule.  The  star  line  is  quite  popu- 
lar, but  it  does  not  rank  as  high  as  the 
two-line  rule,  which  has  simplicity  and 
dignity  in  a  marked  degree. 
Original  Borders. 

It  is  not  unusual  for  a  retailer  who 
does  considerable  advertising  to  design 
a  border  of  his  own  and  use  it  continu- 
ously. This  custom  has  many  advant- 
ages, the  chief  of  which  is  that  the 
public  soon  becomes  familiar  with  the 
border  and  associate  it  at  first  glance 
(Continued  on  page  44) 
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Sample  borders  taken  from  hardware  advertisements   in   Canadian   newspapers. 
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Complete  Course  of  Sheet  Metal  Work 


Prob.  12  shows  how  to  draw  an  equa- 
lateral  triangle  (triangle  with  3  equal 
sides)  and  how  to  find  the  centre  of 
same. 

Make  the  line  A  B  of  Fig.  1  equal 
to  one  side  of  the  desired  triangle. 
Set  the  point  of  the  compass  at  B,  and 
with  the  lead  at  A,  and  describe  the 
arc  1,  2.  Set  the  point  at  A,  and  with 
the  same  raidus  describe  the  arc  3,  4, 
cutting  1,  2,  and  from  the  intersection 
C,  draw   straight   lines  to  A   and  B. 

Fig.  2  shows  method  of  finding  the 
centre. 

Set  one  point  of  the  compass  at  A, 
and  with  a  radius  equal  to  about  %  of 
the  distance  between  A  and  C,  describe 
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the  arc  1,  2,  and  3,  4,  with  the  same 
radius,  and  C  as  centre,  describe  the  arc 
5,  6,  cutting  1,  2.  Also  draw  the  arc 
7,8. 

Then  with  B  as  centre  and  the  same 
radius  describe  the  arcs  9,  10  and  11, 
12,  cutting  7,  8  and  3,  4. 

From  the  intersections  draw  lines  in- 
to the  opposite  corners,  thus  developing 
the   desired   centre. 

Prob.  13  shows  method  of  developing 
an  octagonal  pyramid. 

Draw  the  outline  A  B  C  D  E  F  G 
H  of  fig.  1,  then  draw  lines  into  the 
centre  0. 

Draw  the  base  line  V  U  of  fig.  2  equal 


to  any  one  of  the  diagonal  lines  of  fig.  1, 
as  B  0. 

Erect  the  perpendicular  line  V  F  any 
height  desired.  Then  a  line  drawn  from 
F  to  U  gives  the  true  length  of  the  hip. 

Set  the  compass  to  the  space  F  U,  and 
with  any  convenient  point  as  centre  de- 
scribe the  arc  N  M. 

Lay  off  on  this  the  perimeter  of  fig..  1 
and  draw  lines  into  the  centre  G. 


Bonus   to   Firm. 

St.  Catharines  ratepayers  have  sanc- 
tioned a  bonus  of  $4,000  to  the  Cana- 
dian Warren  Axe  and  Tool  Co. 
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New  Hardware  Goods 


TRIPLEX   SPRING  HINGES. 

The  Chicago  Spring  Butt  Co.,  Chicago, 
have  placed  their  latest  type  of  "Trip- 
lex" spring  hinges  on  the  market.  The 
body  of  the  hinge  is  made  of  one  inte- 
gral piece  and  of  unique  formation,  per- 


terior  steel  construction,  by  which  the 
possibility  of  wear  or  breakage  is  elim- 
inated and  the  durability  of  the  bronze 
or  brass  metal  retained. 


mitting  the  use  of  heavy  metal  in  the  en- 
tire construction  with  three-ply  ("Trip- 
lex") of  heavy  metal  at  the  end  por- 
tions between  the  barrels. 

The  bearings  are  arranged  to  reduce 
to  reduce  friction  to  a  minimum.  The 
tension  lug  operates  in  a  hardened  steel 
bushing,  providing. a  broad  bearing  sur- 
face  for   the   weight    of   the  door   and 


furthermore    the    spindle    of    the    lug 
sleeves  into  a  neck  in  the  bushing. 

The  bronze  and  brass  metal  hinges 
have  a  specially  constructed  body  of  a 
seamless   intact    metal   surface   and   in- 


SURE-LOCK  TIE  ROPE. 

The  Canadian  Rope  Buckle  Co.,  Ham- 
ilton, have  put  out  a  new  tie  rope  which 
is  herewith  illustrated.  It  can  be  fas- 
tened at  any  point  along  the  rope,  mak- 
ing a  loop  that  will  not  slip  or  give. 
Among  the  advantages  claimed  for  it 
is  that  it  has  no  springs  or  snaps  about 
it ;  that  it  does  not  rust,  being  tinplated ; 
that  it  does  not  break,  being  made  of 
malleable  iron. 


The  electrical  motor  is  mounted  ver- 
tically on  a  supporting  tube  and  has  a 
maximum  speed  of  twenty-five  hundred 
r.p.m.  Two  six  volt  sixty  ampere  hour 
storage  batteries  connected  in  series  sup- 
ply current  for  the  motor.  The  motor 
is  direct  connected  to  a  vertical  trans- 
mission shaft  about  two  feet  above  the 
water  line. 

The  power  is  transmitted  to  a  pair  of 
special  gears,  somewhat  similar  to  the 
worm  gear  type.  The  circular  gears  op- 
erate in  a  gear  housing  below  the  water 
line  and  change  the  vertical  power  trans- 
mission to  the  horizontal  propeller  shaft. 

The  lower  gear  housing  and  the  two 


The   tie   rope   closed. 

This  tie  rope  can  be  used  for  other 
purposes.  It  is  adaptable  for  use  on 
boats  and  for  swinging  hammocks;  the 
latter  being  a  particularly  important 
point  from  the  standpoint  of  the  hard- 
wareman. 

ROWBOAT  MOTOR. 

The  Jewel  Electric  Co.,  Chicago,  are 
marketing  a  detachable  electric  rowboat 
motor.  This  portable  device  weighs 
complete  twenty-five  pounds,  and  can  be 
attached  in  a  few  minutes  to  any  canoe 
or  rowboat  by  means  of  adjustable 
clamps.  One  can  pack  this  small  row- 
boat  motor  under  the  seat  of  an  auto- 
mobile or  in  a  suitcase,  and  visit  any 
summer  resort,  using  any  canoe  or  row- 
boat  he  may  find  there. 
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The  tie  rope  open. 

blade  weedles  propeller  are  made  of  an 
alloy  of  aluminum  which  reduces  the 
weight  of  the  motor  so  that  it  can  be 
carried  with  ease,  packed  in  a  suitcase. 
The  entire  outfit  is  highly  nickeled. 

The  lower  bearing  of  the  motor  is 
screwed  into  the  vertical  supporting 
tube,  and  the  motor  shaft  slips  into  a 
groove  socket  in  such  a  manner  that 
when  the  motor  is  unscrewed  the  entire 
machine  can  be  taken  apart  in  a  few 
seconds  and  packed  in  a  carrying  case. 

The  rowboat  motor  is  used  both  as  a 
propelling  device,  and  also  as  a  rudder. 
The  slightest  change  in  the  angle  of  the 
propeller  changes  the  direction  of  the 
boat.  Direction  of  boat  is  reversed  by 
simply  turning  the  entire  motor  on  the 
swivel  arm. 


Lesson  15— Course  in   Cardwriting 

Presenting  the  Up-and-down  Style  of  Roman  Lettering  Executed  With  the  Round 
Writing  or  Square  Pointed  Pen — Favored  Style  of  Lettering  for  Fine  Show  Card 
Work  and  Price  Tickets. 

J.   C.   Edwards.     Copyrighted,  Canada,  1911. 


T  AKGE  glaring  letters  make  good 
*"*  signs,  but  not  show  cards  for  mod- 
ern, refined  advertising.  Some  stores,  of 
course,  want  bold,  black  letters,  but  the 
up-to-date  store  that  caters  to  the  bet- 
ter trade  does  not  want  such  screaming 
announcements  with  their  display.  This 
is  where  pen  lettering  comes  in  for  a 
goodly  share  of  recognition. 

The  Pen  for  Small  Work. 

For  price  tickets  and  for  the  finer 
grade  of  work  the  round  writing  or 
square-pointed  pen,  in  its  various  sizes, 
is  a  prime  favorite  with  up-to-the-min- 
ute card  writers.  There  are  two  different 
makes,  but  practically  no  difference  ex- 
ists between  them,  so  that  a  cardwriter 
cannot  make  any  mistake  in  asking  for 
the  square-pointed  pen  for  show  card 
lettering. 

It  is  Not  Mechanical. 

Pen  lettering  has  not  the  mechanical 
appearance  that  the  shading  pen,  that 
double-pointed  impractical  contrivance, 
has.  Like  other  pens,  the  lettering  pen  is 
steel,  but  there  is  not  the  mechanical, 
ready-made  look  about  the  work  that 
the  shading  pen  work  has,  whether  poor- 
ly or  well  executed. 

The  Pen  and  the  Sizes. 

In  style  this  pen  is  made  much  the 
same  as  ordinary  pens,  with  a  fairly 
deep  hollow  of  oval  shape  in  the  centre 
which  retains  the  ink.  The  point  of  the 
pen  is  square,  but  not  square  across.  It 
slants  a  trifle  to  the  right  as  you  hold 
it  in  position.  This  allows  for  the  natur- 
al position  while  writing  with  the  right 
hand.  A  left-handed  person  would  find 
considerable  difficulty  in  learning  to  op- 
erate_  the  pen  owing  to  this  fact.  The 
pen  is  made  in  about  eleven  sizes  rang- 
ing from  1,  the  broadest,  which  is  about 
one-eighth  inch  wide,  to  No.  6,  a  pen 
practically  no  wider  than  a  narrow  stub 
and  of  little  use  to  card  writers. 
The  Best  Sizes  to  Use. 

For  the  larger  cards,  where  a  letter 
stroke  is  needed  about  one-eighth  inch 
wide,  the  No.  1  pen  is  the  best;  then  I 
would  suggest  Nos.  iy2,  2y2  and  3y2, 
and  for  very  fine  work  a  No.  4;  any- 
thing smaller  than  that  is  little  better 
than  an  ordinary  pen.  You  will  notice 
in  the  illustration  the  sizes  of  the  work 
done  by  the  different  pens.  This  picture, 
of  course,  is  greatly  reduced,  but  you 
can  get  an  idea  of  the  comparative  sizes 
of  the  strokes  each  pen  makes. 
Holding  the  Pen. 

Take  the  pen  holder  (any  ordinary 
holder    with    sufficient    grip    to    insure 


against  slipping)  in  your  hand  as  illus- 
trated above  without  cramping  the  fin- 
gers. Allow  the  hand  to  rest  lightly  on 
the  side  of  the  small  finger,  between 
the  tip  and  the  first  joint.  Let  the  pen 
rest  firmly  on  the  cardboard  at  the 
angle  suggested  by  the  illustration.  Note 
the  stroke  and  the  position  of  the  pen 
point.  The  fine  line  of  the  stroke  is 
made  by  the  edge  of  the  pen  and  the 
wide  part  by  the  width.  Don't  turn  the 
pen  to  accomplish  this.  Just  practice. 
Practice  a  sure,  quick  stroke  and  you 
will  get  cleaner  edges  on  your  lines. 

Eccentric  Letters  Not  Practical. 

You  will  notice  in  the  plate  that  the 
letters  "L"  and  "X"  are  eccentric, 
or  are  carried  beyond  their  usual  face 
area,  either  over  or  under  the  line.  This 
may  be  used  to  some  extent,  but  it  is 
not  practical  for  all  styles  of  show 
cards.  The  right  hand  strokes  of  "V" 
and  "Y"  may  also  be  made  the  same 
as  the  "X." 

The  first  or  top  ticket  shows  the  in- 
scription and  the  price  of  equal  strength. 
In  this  case  one  is  as  important  as  the 
other  and  should  catch  the  eye  at  one 
time.  To  do  this,  it  is  unwise  to  have 
a  long  catch  phrase;  something  short 
and  crisp  is  better.  The  second  ticket 
gives  prominence  to  the  price,  which 
stands  out  larger  and  is  the  first  to  at- 
tract one's  attention.  The  lower  ticket, 
while  it  quotes  the  price,  does  not  tend 
to  bring  it  out  as  the  main  feature,  but 


rather  invites  your  attention  to  style  or 
quality  of  the  article.  A  ticket  like 
this  is  quite  in  keeping  with  the  first 
style    showing. 

Many  and  varied  are  the  styles  and 
sizes  of  price  tickets  attached  to  arti- 
cles on  display,  but  the  regulation  ticket 
is  made  according  to  a  scale.  A  full  size 
sheet  of  cardboard  measures  22  inches 
by  28  inches,  a  half  sheet  measures  14 
inches  by  22  inches,  the  longest  way  be- 
ing divided  in  each  case;  the  quarter 
size  is  11  by  14  inches,  eighth  size 
is  7  by  11  inches,  and  the  sixth,  as 
shown  above,  is  5y2  inches  by  7  inches. 
The  last  named  is  the  best  size  for  ticket 
for  large  articles  such  as  clothing. 
Every  card  writer  should  use  his  best 
judgment  in  selecting  tickets  for  the 
various  articles  and  it  is  often  advisable 
to  vary  them  by  way  of  relieving  mon- 
otony. 

Always  carry  out  one  idea  throughout 
an  alphabet.  When  you  commence  to 
make  one  style  of  letter  such  as  ending 
the  first  stroke  of  the  lower  case  "a" 
with  a  spur,  always  carry  this  point  out 
in  such  letters  as  "h,"  "d,"  "k,"  and 
so  on;  but  if  you  make  it  rounding,  do 
the  same  with  the  rest  of  the  letters 
where  a  letter  ends  with  a  complete  stop 
for  it  is  one  of  the  card  writer's  best 
friend?. 

Try  this  lettering  with  the  square- 
pointed  pen  as  shown  above  (tnd  prac- 
tice it  diligently  until  it  is  mastered, 
as  the  above  mentioned. 


The  pens  here  shown  with  the  size  of  each  marked  and  th» 
comparative  width  of  work  done  by  them.  The  proper  position 
of  the  pen  in  the  hapd  while  lettering  Is  demonstrated. 
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PlateN*  I5~  Straight  Pen  Letterings 

Capita  Is,  JoHvrCase,MuiieraJs 

<»*  MA.  A,,  a^ia .  ®te|,(fB.I,t!h 

U .  l!  fc  l,lv1M,<.n,m,m.Nn  I', I  t.M,N;i,"i>,te. 

Ww  \  V.VSW.W,  nvm>v.  XAX,X  yx-x-v. 


1234B678QO** 

CC6""lSS8c99COh 


A  practical  useful  letter  for  pen  work  Is  described  In  this  cut.    Note  particularly  sizes  of  pens  to  use  for  different  grades  of  work. 
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Progressive  Hardware  Retailing 


Maritime  Firm  Places  Drinking  Fountain  at  Main  Entrance — John  Fennell  & 
Son  Selling  Out  Retail  Stock — Result  of  Guessing  Contest — Notes  of  the  Early 
Closing  Movement — Going  After  the  Binder  Twine  Trade. 


RESULT  OF  CONTEST. 

Guelph,  Ontario. — Some  time  ago  the 
Guelph  Hardware  Co.  offered  a  $40.00 
steel  range  to  the  person  guessing  clos- 
est to  the  number  of  tacks  in  a  jar, 
which  was  placed  in  the  window  of  the 
store.  Guesses  were  allowed  on  all  pur- 
chases over  a  certain  amount.  The  firm 
were  flooded  with  guesses,  and  a  great 
deal  of  interest  was  manifested  in  the 
result.  The  number  of  tacks  in  the  jar 
was  1,156,  and  the  winner  guessed  1,- 
155. 

SELLING  OUT  RETAIL  STOCK. 

Berlin,  Ont. — John  Fennell  &  Son 
have  decided  to  dispose  of  their  retail 
department  and  are  holding  a  big  sale  to 
clear  out  the  stocks.  They  are  advertis- 
ing the  sale  as  follows : 

"We  have  decided  to  dispose  of  the 
retail  department  of  our  hardware  busi- 
ness, and  to  this  end  you  will  find  our 
prices  enormously  reduced.  We  wish  to 
convey  to  the  public  that  this  is  no  fake 
sale,  but  a  downright  real  clean  out  of 
this  branch  of  our  business.  The  stock 
includes  all  shelf  hardware,  domestic  and 
household  goods. 

"Farmers  are  asked  to  note  that  this 
sale  includes  all  garden  and  field  imple- 
ments of  which  we  carry  a  very  large 
and  complete  stock.  Let  us  also  remind 
you  that  this  offer  covers  only  what  we 
have  in  stock — there  will  be  no  replacing 
after  what  we  have  is  sold.  The  first  to 
come  will  have  their  wants  best  filled." 

EARLY  CLOSING  MOVEMENT. 

Wapella.  Sask. — The  merchants  and 
business  places  are  closing  on  Thursday 
afternoons  during  the  months  of  June 
and  July. 

Winchester. — A  by-law  has  been  passed 
to  provide  for  the  early  closing  of  places 
of  business.  From  the  first  day  of  Jan- 
uary to  the  30th  of  November  all  shops 
must  be  closed  at  seven  o'clock. 

INSTAL  DRINKING  FOUNTAIN. 

St.  John,  N.  B. — With  their  usual  up- 
to-date  methods  to  the  fore,  the  hard- 
ware firm  of  T.  McAvity  &  Sons,  King 
Street,  have  installed  in.  the  front  of 
their  store  in  order  to  attract  attention 
and  interest,  a  modern,  latest  design 
bubble  drinking  fountain.  The  font  is  a 
distinct  advertisement,  and  it  is  also  a 


means  of  displaying  the  advantages  of 
sanitary  methods  about  the  home,  the 
shop,  or  the  factory,  combining  as  it 
does  the  essential  features  of  an  ideal 
drinking  fountain,  namely,  perfect  sani- 
tation, durability,  and  appearance.  The 
fixture  is  designed  with  a  porcelain- 
enameled  pedestal,  and  is  fitted  with 
nickel-plated  bubbling  valve.  In  drink- 
ing the  water  is  delivered  from  the 
source  in  all  its  purity,  eliminating  the 
use  of  public  drinking  cups  and  their 
attendant  risk   of  contagion. 

The  unanimous  verdict  of  dealers  in 
hardware  who  conduct  sporting  depart- 
ments in  connection  with  their  business 
is  that  never  in  the  history  of  their 
commercial  career  have  they  had  such  a 
satisfactory  spring  in  their  lines  therein 
carried,  and  they  are  decidedly  well 
pleased  with  the  showing  made.  All 
the  St.  John  and  Fredericton  firms 
carrying  sporting  goods  have  featured 
them  exceptionally  well  during  the  past 
few  weeks,  and  are  continuing  to  do 
so  until  the  last  of  the  month,  and  the 
run  on  the  various  lines,  particularly 
fishermen's  accessories,  has  been  very 
encouraging. 

Baseball  supplies  are  another  feature 
in  which  the  sporting  departments  are 
having  nearly  as  much  as  they  can 
handle  comfortably.  In  St.  John,  Monc- 
ton  and  Fredericton  the  sport  is  being 
boomed  this  year  with  major  and  minor 
leagues,  and  the  demand  for  all  articles 
used  in  this  connection  has  been  far 
above  the  average.  The  windows  of  the 
hardware  houses  show  the  trend  of  pub- 
lic taste  in  that  they  have  carried  ex- 
tensive displays  of  baseball  supplies  and 
featured  them  attractively. 

The  firm  of  Emerson  &  Fisher,  in 
Germain  Street,  St.  John,  this  week  at- 
tracted much  attention  in  the  manner 
in  which  they  showed  their  stock  of 
baseball  lines,  and  much  interest  centred 
in  their  display.  One  of  their  large 
windows  was  devoted  entirely  to  a  nice- 
ly arranged  showing  of  bats,  gloves, 
balls,  etc.,  and  in  the  centre  of  the  ap- 
pliance were  shown  three  pictures.  One 
of  these  was  a  very  long  one  showing  a 
champion  American  team  which  used 
their  lines  of  goods  exclusively,  another 
was  a  local  champion  team  of  recent 
date,  and  the  third  was  a  picture  of  an 
old-time  aggregation  in  St.  John,  those 
who  were  really  the  fathers  of  the  game 
in  this  city. 
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A  DEMONSTRATION. 

Harrow,  Ontario. — On  Wednesday  and 
Thursday  a  demonstration  of  a  varnish 
preparation  was  held  in  Richardson's 
hardware  store.  A  lady  demonstrator 
was  on  hand  and  good  sized  crowds  at- 
tended. 

Harrow  merchants  have  decided  to 
add  another  month  to  their  daily  half- 
holiday  season,  and  the  first  half-holiday 
this  year  will  be  on  the  first  Thursday 
in  June.  Practically  the  month  of  June 
offers  as  great  inducements  to  the  mer- 
chants and  his  clerks  as  the  months  of 
July  and  August. 

THE  BINDER  TWINE  TRADE. 

Perdue,  Sask. — Rideout  &  Sheck,  hard- 
ware dealers,  are  making  a  timely  bid 
for  the  binder  twine  trade  in  their  vi- 
cinity. They  are  using  the  scarcity 
which  existed  last  year  as  a  reason  for 
farmers  buying  early  this  year  while 
supplies   are  good. 

In  order  to  meet  the  demand  which 
they  anticipate  as  a  result  of  their  ad- 
vertising they  are  stocking  up  early  in 
binder  twine. 


HARDWARE      STORE      PUBLICITY. 

(Continued  from  page  39) 

with  that  firm.  Anything  about  an  ad- 
vertisement so  distinctly  individual  as 
to  compel  immediate  recognition  is  a 
great  asset. 

There  are  times  when  a  merchant  re- 
quires a  special  form  of  border.  At 
Christmas  time,  for  instance,  it  is  well 
to  use  a  border  which  has  a  suggestion 
of  yuletide  about  it.  The  rules  laid 
down  for  everyday  practice  go  to  the 
boards,  to  some  extent,  when  special  oc- 
casions arise.  The  holly  border  shown 
■in  the  illustration  is  an  effective  one  to 
use  for  Christmas  advertising,  even  if  it 
does  lack  the  simplicity  sought  after  for 
regular  advertising  work. 

The  use  of  ornamental  effects  is  ,  not 
now  favored.  Good  display  type,  set 
with  an  eye  to  balance  and  effect  and 
backed  up  by  illustrations  constitutes 
the  commonly  accepted  idea  of  an  effec- 
tive ad.  The  use  of  ornaments  detracts 
from  the  strength  without  adding  any- 
thing to  the  appearance  of  an  advertise- 
ment. 


Current  News  of  Hardware  Trade 


New  Retail  Store 

Bawlf,  Alta. — Paulson  Bros.,  dealers 
in  hardware  and  furniture,  have  opened 
a  branch  store  at  Cadogan. 

Alterations   in   Office. 

Alterations  are  being  made  in  the  offi- 
ces of  A.  Ramsay     &     Son,     Montreal, 
larger  space  for  the  executive  staff  hav- 
ing been  rendered  necessary. 
Nearly  Completed. 

Guelph,  Ontario. — The  new  factory  of 
the  Guelph  Stove  Co.  is  nearly  com- 
pleted. It  is  expected  that  it  will  be 
occupied  in  about  six  weeks.  The  staff 
will  be  about  doubled  then. 

New  Plumbing  Firms. 

The  following  new  firms  have  started 
in  the  plumbing  business  in  the  West : 
Fred  Read,  at  Prince  Albert;  James 
Brandon,  at  Saskatoon;  Pierce  &  Scott, 
at  Saskatoon;  Charles  Geiser,  at  Saska- 
toon; Seater  &  Parnell,  at  Saskatoon. 
Underwent  Operation. 

Picton,  Ont. — Major  Milton  Adams,  of 
the  firm  of  Adams  &  Vandusen,  under- 
went an  operation  at  the  Toronto  Gen- 
eral Hospital  during  the  last  week  of 
April.  Since  then  he  has  sustained  an 
attack  of  appendicitis,  from  which  for- 
tunately he  has  recovered.  An  opera- 
tion may  be  necessary  later,  however. 
A  Plumbing   Department. 

Battleford,  Sask. — The  annex  to  the 
Battleford  Furniture  Co. 's  store  has 
been  completed,  and  is  now  equipped 
with  an  up-to-date  plumbing  and  steam 
fitting  establishment.  One  feature  of 
the  newly-appointed  store  is  a  bathroom 
display. 

To  Play  Baseball. 

Xew  Liskeard. — The  hardwaremen  of 
the  town  have  entered  the  local  baseball 
league.  The  team  will  take  the  field  as 
follows : — T.  Magladery.  W.  Magladery, 
Miller,  Jewell,  W.  A.  Taylor,  Grills,  Gib- 
son, McLean,  Cox,  J.  Taylor,  F.  Fergu- 
son. Hardman  and  Horton. 
To  Move  Store. 

Trehern,  Man.  ■ —  An  effort  was  made 
to  move  Harvie's  hardware  building  on 
Tuesday,  with  a  gasoline  tractor,  but  the 
ground  was  so  soft  the  skids  became 
buried  before  the  building  could  he 
moved  any  distance. 

To  Give  Fixed  Assessment. 

Bridgeburg,  Ont. — A  by-law  is  being 
put  before  the  people  to  set  a  fixed  as- 
sessment for  a  number  of  years  on  the 
lands  of  the  Tuttle  &  Bailey  Manufac- 
turing Co..  who  are   establishing  a    fac- 


tory here  for  the  manufacture  of  regis- 
ters, ventilators,  grilles  and  screens. 
Damaged  by  Fire. 

Selkirk,  Man. — A.  B.  Hill,  tinsmith, 
of  this  place,  had  a  serious  fire,  his 
stock  being  damaged.  Quite  a  heavy 
loss  was  sustained. 

Brantford,  Ont. — Lightning  struck  the 
main  building  of  the  Farmers'  Binder 
Twine  Company  plant,  and  in  a  few 
minutes  the  building  and  machinery 
were  in  ruins  from  the  fire  which  re- 
sulted. The  loss  is  estimated  at  $75,- 
000.  Two  firemen,  Fred  Howarth  and 
Ernest  Wilde,  went  tumbling  through 
the  roof,  a  distance  of  twenty-five  feet, 
and  both  sustained  severe  if  not  fatal 
injuries. 

To   Build   5-Storey   Block. 

The  Edmonton  Paint  &  Glass  Co.,  are 
going  to  build  a  five-storey  block  on 
Fifth  avenue,  Edmonton.  It  will  have 
a  fifty-foot  front  and  will  extend  back 
one  hundred  and  ten  feet.  The  cost  will 
be  in  the  neighborhood  of  $60,000.  The 
excavation  for  the  foundation  has  al- 
ready been  begun. 

Engagement  Announced. 

Early  in  June  will  be  celebrated  the 
marriage  of  Miss  Yvonne  Lariviere,  the 
only  daughter  of  M.  Frederic  C.  Lari- 
viere, past  president  of  La  Chambre  cle 
Commerce,  of  Montreal,  and  president  of 
the  well-known  hardware  firm  of  Lari- 
viere, Incorporee,  to  J.  Arthur  Ville- 
neuve,  merchant,  son  of  Leondias  Ville- 
neuve,  ex-mayor  of  the  town  of  St.  Louis, 
now  one  of  the  wards  of  Montreal;  also 
president  of  L.  Villeneuve  &  Co.,  Ltd., 
wholesale  wood  dealers. 

Those  who  in  1909,  had  the  advantage 
of  taking'  part  in  the  Montreal  excursion 
of  the  Ontario  Retail  Hardware  and 
Stove  Dealers'  Association  will  remer- 
ber  Miss  Lariviere,  who  assisted  her 
mother  at  the  reception  given  to  the 
members  at  Lariviere  Incorporee 's  store. 
Montreal  Notes. 

Richard  Terrill,  of  Caverhill-Lear- 
mont  's.  Montreal,  is  back  at  business 
again,  after  having  been  laid  up  for  the 
past   fortnight. 

G*ora:e  Caverhill,  of  Caverhill-Lear- 
mont's,  has  returned  from  a  somewhat 
lengthy  trip  to  Engalnd  and  the  Con- 
tinent. 

New    Retail    Firms. 

Darlingford,  Man.  —  Coleman  &  Co. 
have    started    a    hardware    store   here. 

Norwood,  Man. — The  Glenwood  Hard- 
ware Co.  have  started  in  business  here. 
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Neville,  Sask. — A.  Armason  has  start- 
ed in  the  hardware  business  here. 

Viceroy,  Sask. — The  Viceroy  Hard- 
ware and  Coal  Co.  have  started  in  busi- 
ness here. 

Kamloops,  B.  C. — Mastlatt  &  McKen- 
zie  have  started  a  hardware  store  here. 
Staff  Changes. 

H.  Fordham,  formerly  bookkeeper  for 
the  Sheet  Metal  Products  Co.,  Toronto, 
has  been  engaged  in  the  same  capacity 
by  Brandram-Henderson,   Ltd.,   Toronto. 

Sydney,  C.  B. — Bert  McLean,  who  was 
manager  of  the  McLeod  Hardware  un- 
til the  merger  of  that  business  with  the 
Thompson,  Sutherland  Co.,  has  assumed 
the  management  of  the  Sydney  Ice  Co. 

Harry  Creed,  of  Fredericton,  N.  B., 
who  for  some  time  has  been  in  the  em- 
ploy of  R.  Chestnut  &  Sons,  has  accept- 
ed a  position  with  a  hardware  firm  in 
Saskatoon,  and  has  left  for  that  city  to 
take  up  his  duties.  Before  leaving,  Mr. 
Creed  was  remembered  by  his  fellow  em- 
ployes and  made  the  recipient  of  a  hand- 
some traveling  bag,  both  from  them  and 
from  the  members  of  the  firm,  in  recog- 
nition of  the  esteem  in  which  he  was  re- 
garded. 

Willard  O.  Bagnell,  who  for  nearly 
ten  years  has  been  a  member  of  the 
staff  of  W.  H.  Thome,  Ltd.,  St.  John, 
N.  B.,  has  severed  his  connection  with 
that  company,  and  taken  a  position  with 
the  Sussex  Mercantile  Co.  His  associ- 
ates regretted  his  departure  and  show- 
ed their  appreciation  in  the  presenta- 
tion of  a  suitable  remembrance. 
Business  Changes. 

Kamsack,  Sask. — T.  Miles,  hardware, 
lumber  and  furniture  dealer,  has  sold 
his  hardware  department  to  J.  G.  Hall- 
son. 

Moose  Jaw,  Sask.  —  The  hardware 
business  of  J.  H.  Buchanan  has  been 
taken  over  by  the  Peart  Bros.  Hardware 
Co.,  of  Regina. 

Montreal,  Que. — J.  E.  Germain  has 
sold  his  hardware  stock. 

Miami,  Man. — Lawrence  &  Campbell, 
hardware  dealers,  have  dissolved  part- 
nership. 

North  Bay,  Ontario. — The  hardware 
store  building  owned  by  Purvis  Bros, 
has  been  offered  for  sale.  Five  years 
ago  Purvis  Bros,  sold  their  hardware 
stock  to  Mackie  Bros.,  who  afterwards 
sold  out  to  the  Cochrane  Hardware  Co. 
The  lease  has  now  expired.  The  North 
Bay  store  of  Purvis  Bros,  was  started 
by  D.  Purvis  in  1888. 


Weekly  Market  Report  —  Metals 


COPPER  HIGHER. 

The  feature  of  the  market  is  the 
continued  firmness  of  copper.  A 
further  advance  of  50  cents  was 
recorded  this  week. 

There  is  a  tone  of  firmness  noted 
all  through  th'e  metal  markets.  De- 
mand is  extremely  heavy  in  most 
lines. 


MONTREAL. 

Montreal,  May  23.— The  general  good 
ordering,  and  the  continued  upward  ten- 
dency of  copper,  features  the  metal  mar- 
ket this  week.  True,  there  has  been  a 
slight  decline  in  copper  on  the  primary 
market,  but  this  is  only  a  temporary 
change.  The  movement  of  this  metal 
seems  to  be  upward — ever  upward. 

Tin,  too,  is  high,  though  as  so  often 
happens  before  th'e  Banca  sale,  a  drop  is 
noted.  Of  late  there  has  been  some 
speculation  upon  the  question  of  the 
control  of  tin.  Das  the  metal,  it  has 
been  asked,  got  away  from  the  control 
of  any  syndicate?  The  present  drop 
would  make  it  appear  that  the  syndi- 
cate—be it  new  or  old— still  is  able  to 
influence  prices  to  some  extent.  On  May 
30th,  2,700  tons  will  be  added  to 
stocks.  Either  the  knowledge  of  this 
coming  addition  to  the  supply,  or  the 
desire  to  depress  the  market  so  that  th'e 
Banca  tin  can  be  bought  at  a  low  figure, 
is  affecting  present  prices. 

Don't  Look   for   Drop. 

That  this  lower  figure  will  endure 
long  none  seem  to  expect.  Tin  has 
risen  rapidly  of  late,  and  as  supplies  are 
moderate,  and  the  demand  heavy,  there 
does  not  seem  to  be  any  reason  to  ex- 
pect a  drop. 

Iron  at  present  is  higher  than  it  has 
been  for  years,  but  the  jobbers  have  not 
yet  advanced  the  prices  to  small  buyers. 
That  they  will  have  to  do  this  shortly 
seems  certain. 

Metals  generally  are  fairly  plentiful, 
with  lead  the  exception.  There  is  but 
little  of  this  to  be  had. 

Copper. — A  months  ago  ingot  copper 
could  be  secured  for  $17.  Two  months 
or  a  little  more  ago  and  $15  was  the 
price.  But  now,  so  rapid  has  been  the 
rise  of  the  market,  that  handlers  have 
been  forced  to  make  a  further  increase 
in  their  price,  and  present  quotatior 
are  $18.50.  Nor  does  there  seem  any 
likelihood  of  a  lower  level.  Copper  is 
in  demand.  Copper  is  none  too  plenti- 
ful, ergo  people  must  pay  for  it. 

Bars  and  sheets  have  not  been  further 
advanced   locally,    although  the  handlers 


are  having  to  pay  more  for  these.  It  is 
very  likely,  therefore,  that  there  will  be 
a  higher  price  set  upon  them  within  a 
week  or  more.  Indeed,  should  ingot 
copper  go  higher  nothing  can  prevent  an 
advance  in  the  bars  and  sheets.  When 
this  comes  it  will  probably  be  a  cent  a 
pound. 

Tin.— Undoubtedly  the  temporary  drop 
which  there  has  been  on  the  primary 
market  is  attributable  to  the  Banca 
sale.  This  once  over — and  it  will  be 
over  in  a  weeki— the  metal  will  almost 
certainly  retain  its  firm  tone.  That  it 
will  go  higher  is  not  certain,  but  the 
present  is  being  regarded  by  many  as  a 
good  time  to  buy. 

The  supply  of  tin  is  ample.    Manufac- 
turers can  get     about  what  they  want, 
only  they  have  to  pay  the  price  for  it. 
High  Price  of  Iron. 

Pig  Iron, — While  supplies  are  good  the 
prices  being  paid  for  the  metal  are  high 
— higher  than  they  have  been  at  any 
time  since  the  high  level  of  1907.  As 
has  been  said  there  has  not  yet  been  a 
change  in  prices  quoted  for  buyers  in 
fair-sized  lots,  but  this  change  will 
come. 

Spelter. — The  arrival  of  some  Belgian 
spelter  has  relieved  the  local  situation. 
Supplies  were  none  too  large,  but  this 
importation  enabled  all  orders  being  fill- 
ed. 

Lead.— Trail  lead  is  exceedingly 
scarce.  But  there  is  some  English  lead 
on  the  market,  so  a  famine  is  averted. 
Supplies,  however,  are  not  by  any 
means  sufficient. 

TORONTO. 

Toronto,  May  23. — Business  in  metals 
has  been  very  brisk.  Transportation 
troubles  have  had  some  effect  on  the 
market  but  the  general  activity  has  not 
been  checked  to  any  appreciable  extent 
by  the  slowness  of  deliveries. 

The  dominant  tone  of  the  market  is 
firmness.  Copper  is  higher  and  tin, 
though  it  lias  been  a  little  uncertain,  re- 
mains at  the  same  high  notch.  Pig  iron 
is  very  firm  and  higher  prices  are  being 
asked  than  at  any  time  last  year. 

The  consumption  of  metals  is  reported 
to  have  shown  a  marked  increase  so  far 
over  the  same  period  last  year.  Steel 
for  structural  and  railway  work  is  in 
heavy  demand  and  the  consumption  of 
pig  iron  testifies  to  the  activity  in  in- 
dustrial circles. 

Tin.- — The  market  here  was  affected  to 
some  extent  bv  the  decline  on  the  prim- 
ary market.  The  proximity  of  the  Ban- 
ca sale  is  accepted  as  the  reason  for  the 
drop,  however,   and    it    is   believed    that 
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the  former  level  will  be  regained  imme- 
diately. There  has  right  along  been  a 
feeling  in  the  trade  that  the  firm  who 
represented  the  late  Syndicate  in  tin, 
and  who  is  certain  to  be  the  largest  buy- 
er at  the  Banca  Sale,  would  take  steps 
to  weaken  the  market  prior  to  the  sale. 
It  has  been  thought,  however,  that  such 
a  programme  would  probably  fail,  for 
the  reason  that  it  is  claimed  by  the  bull 
party  that  the  situation  of  tin  has  got 
beyond  the  Syndicate  control,  in  other 
words  that  pig  tin  is  selling  at  the  pres- 
ent high  price  on  its  merits,  and  on  the 
very  strong  statistical  position. 
Copper  is  stronger. 

There  seems  to  be  no  stopping  copper. 
A  higher  level  was  registered  this  week 
when  the  price  was  put  at  $18.50 — a  50 
cent  advance  over  the  previous  quota- 
tion. The  market  is  firm  and  quite  ac- 
tive. In  fact,  the  consumption  is  so 
steady  that  metal  men  are  not  anticipat- 
ing  any  weakening  in  the  price,  despite 
the  big  advance  which  has  been  made  in 
the  last  three  months. 

Copper  is  reported  to  be  none  too 
plentiful  by  some  firms.  The  demand 
has  been  so  continuously  heavy  that 
some  stocks  have  been  reduced. 

Lead. — The  price  of  lead  has  been 
firmer,  any  tendency  toward  weakness 
which  may  have  been  noticed  recently 
having  been  most  effectually  vanished. 
That  it  will  continue  firm  and  high  is 
the  opinion  here.  The  demand  contin- 
ues very  heavy  and  stocks  are  said  to  be 
rather  on  the  light  side. 

New  Life  in  Spelter. 

Spelter. — New  life  has  been  infused 
into  the  spelter  market.  Demand  has 
been  pretty  brisk  and  rumors  are  heard 
of  impending  advances. 

It  is  interesting  to  note  that  all  talk 
on  the  American  markets  is  of  a  decided- 
ly bullish  trend.  A  despatch  from  New 
York  reads :  ' '  Market  is  very  firm  for 
early  deliveries,  prompt  metal  is  scarce 
and  strongly  held.  Some  extraordinary 
statements  are  credited  as  coming  from 
certain  producing  interests  in  the  West 
in  regard  to  the  position  of  the  market, 
prices  at  which  sales  are  being  made, 
and  the  advances  in  price  that  will  take 
place  in  spelter  later  on.  The  advance 
in  iron  products,  including  galvanized 
iron,  has  slightly  improved  the  situation 
of  the  galvanized  sheet  manufacturers 
as  regards  any  new  contracts  they  will 
make,  but  it  is  really  very  little  relief, 
as  these  manufacturers  are  under  con- 
tract to  deliver  for  months  to  come  at 
the   previously  low  price. 


Weekly  Market   Report  —  Hardware 


TRADE  HANDICAPPED. 

The  weather  has  been  distinctly 
unfavorable  but  .the  hardware  trade 
has  not  suffered  as  much  as  might 
have  been  expected.  Trade, 
though  delayed,  is  showing  signs 
of  reaching  healthy  proportions. 

The  transportation  problem  is 
causing  more  worry  than  the 
weather.  Quite  a  serious  conges- 
tion has  resulted. 

An  advance  in  copper  goods  has 
featured  the  market  this  week. 


MONTREAL. 

Montreal,  May  63.— This  unseasonable 
weather  is  not  what  is  wanted  to  bring 
the  best  results  to  the  hardware  dealer. 
Nor  is  it  the  thing  needful  to  make  the 
goods  move  rapidly  off  the  jobbers' 
floors.  That  business  has  been  good  is 
in  spite  of  the  weather  and  not  because 
of  it.  Let  the  sun  once  become  really 
warm;  let  the  sight  of  the  straw  hat 
excite  no  amusement  or  sarcastic  re- 
marks, and  business  will  experience  a 
boom. 

The  week  has  not  been  without  its 
price  changes.  Appropriately  to  the 
spring  this  is  a  season  of  changes.  It  is 
copper  rivets  and  other  copper  goods 
which  have  advanced  most  rapidly  this 
week,  but  for  builders  hardware  too 
there  has  been  a  strong  market.  The 
prices  of  this  line  have  not  been  definite- 
ly raised  as  yet,  but  this  change  is  con- 
fidently expected. 

Oh!    For  Warm  Weather! 

Household  Goods.— Screen  doors,  re- 
frigerators, washing  machines  and  such 
lines  are  in  demand.  So  are  step  lad- 
ders, pails,  mops,  and  the  many  articles 
needed  for  housecleaning.  A  little 
warmer  weather  will  do  much  to  stimu- 
late the  demand  here  as  elsewhere. 

Builders'  Hardware.— Here  the  unseas- 
onable chilliness  of  the  air  has  not  had 
any  great  influence  upon  orders.  The 
goods  are  needed  for  the  buildings  near- 
ing  completion,  and  the  goods  are  being 
bought.  A  number  of  dealers,  more- 
over, are  ordering  more* than  they  need 
for  immediate  sales,  appreciating  the 
fact  th'at  the  continued  advance  of  ingot 
copper  pressages  a  higher  price  being 
set  upon  all  builders'  hardware. 
A  Ten  Per  Cent.  Jump. 

Copper  rivets  were  advanced  during 
the  week,  the  discount  now  being  35  and 
1\  in  place  of  35  and  Yl\ — a  jump  of 
something  like  10  per  cent. 

Copper  goods  generally  are  quoted  at 
10  per  cent,  higher,  ana  it  is  predicted 


by  some  that  valves  may  advance  still 
farther. 

Harvesters'  Tools.— Only  some  heat  is 
needed  to  make  the  demand  brisk.  The 
dealers  are  going  after  business  in  the 
right  .  way  .  They  are  displaying 
their  goods  in  attractive  forms,  but  a 
suggestion  from  the  weather  is  needed 
to  supplement  the  suggestions  given  by 
the  windows  and  other  forms  of  adver- 
tising. 

Garden  Furniture.— For  lawn  chairs, 
swings,  and  for  awnings  good-sized  ord- 
ers are  being  placed.  This  class  of 
goods  is  becoming  more  and  more  popu- 
lar—doubtless owing  to  the  more  moder- 
ate prices  now  asked.  The  business  in 
this  line  has  more  than  doubled  in  the 
last  year  or  two.  Dealers  are  finding 
here  a  profitable  line. 

Sporting  Goods.— When  the  time  for 
baseball,  lacrosse  and  other  oummer 
games  comes,  these  are  going  to  be 
played  no  matter  what  the  weather.  But 
the  chilly  days  and  nights  are  having  a 
deterrent  effect  upon  sales  of  acquatic 
goods — paddles,  canoes,   etc. 


TORONTO. 

Toronto,  May  23.— Wholesalers  state 
that  the  unfavorable  weather  is  not 
hurting  trade  as  much  at  the  present 
time  as  might  have  been  expected.  The 
effect  was  unfavorable  earlier  and  de- 
mand was  undoubtedly  held  back.  Now, 
however,  the  dealers  are  ordering  in 
good  bulk  in  the  anticipation  of  an  im- 
mediate improvement. 

On  the  whole  business  in  wholesale 
hardware  circles  has  been  good  this 
year.  Jobbers  state  that  they  have 
made  more  or  less  substantial  gains 
over  last  year  in  the  face  of  the  unfav- 
orable weathw  conditions  which  have 
prevailed  almost  from  the  first  of  the 
year.  If  the  spring  had  opened  earlier, 
the  result  would  have  been  a  record 
trade  for  the  first  four  months  of  the 
year. 

The  transportation  problem  is  still 
worrying  the  wholesalers  considerably. 
Not  only  is  it  difficult  to  secure  supplies 
and  make  shipments  but  the  conjestion 
has  resulted  in  goods  going  astray.  The 
situation  has  reached  a  serious  stage. 

Some  Shortages. 

The  result  has  been  a  shortage  in  a 
number  of  lines.  Many  lines  of  manu- 
facture secured  from  American  points 
have  been  hard  to  obtain  as  a  result  of 
the  slow  freight  service. 

It  is  reported  that  at  the  present 
time  there  is  a  shortage  in  poultry  net- 
ting. The  manufacturers  have  been  im- 
proving the  output  of  wire  netting  for 
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screens  and  doors  in  oraer  to  avoid  the 
shortage  which  developed  last  year. 

Seasonable  Goods.— There  is  still  a 
good  demand  for  seasonable  goods;  "un- 
seasonable" goods,  as  the  jobbers  now 
call  them,  in  view  of  the  weather  condi- 
tions prevailing.  Garden  tools  are  sell' 
ing  briskly  and  orders  are  now  being 
placed  for  awnings,  shades,  verandah 
screens,  hammocks,  lawn  seats  and  other 
strictly  summer  lines. 

Household  Goods.— The  demand  in  all 
lines  has  been  heavy.  Enamelware  is  be- 
ing taken  up  in  large  bulk.  The  de- 
mand for  refrigerators  is,  if  possible, 
heavier  than  before.  Orders  are  coming 
along  so  briskly  that  there  is  now  some 
speculation  being  indulged  in  as  to 
whether  a  shortage  will  develop.  At 
present  stocks  are  quite  sufficient  to 
meet  the  demand. 

Builders'  Hardware.— The  general  10 
per  cent,  advance  in  brass  goods  has  re- 
sulted in  an  increase  in  the  United 
States  in  all  builders'  hardware  into 
which  brass  enters.  There  has  been 
some  speculation  as  to  whether  the  ad- 
vance would  be  followed  in  this  country 
but  at  present  it  does  not  seem  at  all 
likely  that  this  will  be  done. 

There  is  a  heavy  demand  all  around 
for  builders'  supplies.  Despite  the  at- 
mospheric handicap,  the  builders  ,  have 
been  keeping  steadily  at  work  and  the 
dealers  have  been  experiencing  a  con- 
sistent demand  for  hardware. 

Heavy  Hardware  .—The  manufacturers 
have  been  keeping  well  up  with  the  de- 
mand this  year.  The  demand  has  been 
extremely  heavy  in  some  lines. 

Sporting  Goods.— The  demand  has  suf- 
fered to  some  extent  as  a  result  of  the 
rain.  .  However,  the  jobbers  are  not  ex- 
pressing any  anxiety  on  this  score  as 
they  are  anticipating  a  big  trade  as  soon 
as  "the  clouds  roll  by."  The  retailers 
have  not  been  as  busy  as  they  might 
have  been  had  conditions  been  better. 

KINGSTON  OLD  BOYS. 

The  annual  dinner  of  the  Montreal 
branch  of  the  Kingstan  Old  Boys,  was 
attended  by  about  forty-five.  The  deco- 
rations were  blocks  of  limestone,  cover- 
ed with  moss  and  pansies.  The  guests 
of  honor  were  Mayor  Hoagg,  of  King- 
ston, and  Prof.  Adam  Short,  chairman 
of  the  Civil  Service  Commission,  Ot- 
tawa, both  of  whom  spoke.  The  follow- 
ing officers  were  elected: — President, 
Courtlandt  M.  Strange,  director  ,  of 
Lewis  Bros.,  Ltd.;  vice-president,  L-  L. 
Henderson,  manager  of  the  Montreal 
Transportation  Co.;  sec.-treas.,  Hugh  C. 
Walkem,  insurance  broker. 


HARDWARE  "AND     METAL 


Catalogues 

and 

Booklets 


Empire  Stoves. 

The  Canadian  Heating  and  Ventilat- 
ing Co.,  Owen  Sound,  have  issued  their 
catalogue  number  five,  showing  their 
complete  line  of  Empire  stoves,  ranges, 
furnaces  and  registers.  It  contains  over 
60  pages  of  well  illustrated  matter, 
printed  on  coated  paper.  The  descrip- 
tions are  full  and  to  the  point. 

There  is  a  department  in  addition  de- 
voted to  a  description  of  the  various 
parts  of  stoves  and  specialties,  such  as 
kitchen  sinks,  open  sink  strainers,  sink 
couplings,  sink  bolts,  cast  sink  brackets, 
basin  brackets,  cesspool  with  bell  trap, 
boiler  stands,  plumbers'  pots,  hot  plates, 
sweephole  doors  and  frames,  pots,  bowls, 
fry  pans,  etc. 

Banner  Stoves. 

The  Baxter  Stove  Co.,  of  Mansfield, 
Ohio,  are  sending  out  their  forteith  cata- 
logue and  price  list.  It  is  a  handsome 
catalogue  of  over  100  pages,  with  a 
three-color  embossed  cover.  Illustra- 
tions and  descriptions  are  given  of  the 
complete  ■  line  of  stoves  and  ranges  of 
the  firm.  Tre  descriptions  give  full  de- 
tails, which  will  be  found  of  undoubted 
value. 

Stencils  and  Signs. 

Walker  &  Campbell,  93  Bleury  Street, 
Montreal,  have  just  issued  an  attractive 
little  booklet  explaining  the  steel,  rub- 
ber and  brass  stamps,  as  well  as  the 
stencils  and  brass  signs  which  they 
manufacture. 

Champion   Hardware. 

A  catalogue  has  been  received  from 
the  Champion  Hardware  Co.,  0f  Geneva, 
0.,  formerly  known  as  the  Champion 
Safety  Lock  Co.  It  is  interesting  to 
note  that  they  have  more  than  doubled 
their  line  of  manufacture  since  their 
last  catalogue  was  issued,  a  fact  which 
is  fully  attested  by  the  complete  as- 
sortment of  builders'  hardware  lines 
shown  in  the  catalogue  now  to  hand. 
The  list  includes  everything  from  case- 
ment adjusters  to  window  set9,  consid- 
ering them  alphabetically. 

The  catalogue  is.  splendidly  printed  on 
coated  paper,  is  fully  illustrated  and 
contains  full  information  with  reference 
to  each'  article. 

Abrasive   Specialties. 

The  Pike  Manufacturing  Co.,  Pike,  N. 
H.,  have  sent  out  a  catalogue  showing 
their  complete  line  of  sharpening 
stones  and  abrasive  specialties.  From 
every  standpoint  it  is  most  comprehen- 
sive,    containing     a    great      amount  of 


valuable  information  on  the  score  of  the 
line  manufactured,  which  includes  ,  all 
varieties  of  sharpening  stones,  wheels, 
files,  engravers'  chucks,  feet  warmers, 
etc. 

Typographically,  it  is  very  creditable, 
a  colored  frontispiece  being  particularly 
attractive. 

«> 

BUILDERS'      HARDWARE      TRADE. 

Saskatoon,  Sask. — Isbister  &  Pretty, 
hardware  dealers,  are  making  a  logical 
advertising  appeal  for  the  trade  in 
builders'  hardware.     They  say: 

"The  right  material  means  that 
your  building  will  last  longer,  will 
look  better  and  that  it  takes  less 
work,  which  means  less  money  to 
build  it,  and  in  many  cases  by  get- 
ting exactly  what  is  necessary  for 
each  purpose,  that  you  will  buy  the 
best  materials  even  cheaper  than 
you  would  the  other  kind  some- 
where else. 

"If  you  are  thinking  of  building, 
let  us  figure  with  you  before  you  de- 
cide, and  if  you  have  decided  to 
build,  let  us  give  you  an  estimate 
before  you  buy." 


NO    HALF    HOLIDAY. 

Sarnia,  Ont. — The  retail  merchants 
have  decided  to  discontinue  the  half 
holiday  during  the  months  of  July  and 
August. 

CURRENT  NEWS. 

Winnipeg,  Man. — Three  frame  build- 
ings, owned  by  Tees  &  Persse,  and  situ- 
ated between  Higgins  Avenue  and  the 
Canadian  Pacific  Railway  tracks,  One 
block  north  of  Main  Street,  were  com- 
pletely destroyed  by  fire,  the  loss  being 
estimated  at  about  forty-five  thousand 
dollars,  mostly  covered  by  insurance. 
The  buildings  were  used,  for  storage 
purposes,  and  contained  stoves  and  fur- 
naces belonging  to  the  Waldron  Com- 
pany, wire,  the  property  of  the  Pitts- 
burg Wire  Fence  Company,  glass  goods 
owned  by  the  Hobbs  Manufacturing 
Company,  and  general  merchandise  of 
the  Tees  &  Persse  Company. 

Kamloops,  B.  C— N.  S.  Dalgleish, 
dealer  in  hardware,  has  taken  A.  Sin- 
clair, of  Portland,  Ore.,  in  partnership. 

Brownlee,  Sask.- — C.  W.  Gimby,  hard- 
ware dealer,  has  sold  to  John  Douglas. 


TO     ERECT    WESTERN    BUILDING. 

T.  R.  Scarfe,  president  of  Scarfe  & 
Co.,  varnish,  manufacturers,  Brantford, 
has  just  returned  from  a  tour  of  inspec- 
tion of  their  branch  in  Winnipeg,  and 
reports  conditions  there  in  a  flourishing 
condition.  Business  at  this  branch  has 
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grown  to  such  an  extent  that  their  pres- 
ent quarters  are  inadequate  to  meet 
their  demands,  and  while  there,  Mr. 
Scarfe  secured  property  on  which  he  in- 
tends to  erect  a  building  suitable  for 
the  Western  needs. 


CREDIT  MEN  MEET. 

The  Canadian  Credit  Men's  Associa- 
tion met  at  Winnipeg  for  their  second 
annual  banquet  the  evening  of  May  16 
and  elected  officers  for  the  ensuing  year. 
The  change  of  officers  was  occasioned  (by 
the  resignation  of  H.  H.  Piggott,  who 
resigned  from  the  presidency  to  enter 
into  business  on  his  own  account.  Mr. 
Piggott  was  late  credit  manager  for 
the  J.  li.  Ashdown  Co.,  and  has  enter- 
ed into  the  brokerage  business  under 
the 'firm  of  H.  H.  Piggott  &  Co.  At 
the  banquet  a  purse  of  $500  was  present- 
ed to  Mr.  Piggott  as  an  expression  of 
good  will  from  his  associates  among  the 
credit  men. 

W.  S.  Fallis,  western  manager  of 
Sherwin-Williams,  was  elected  new  pre- 
sident, and  R.  R.  Wilson,  of  Campbell 
Bros.  &  Wilson,  vice-president.  .Henry 
Detch'son  was  re-elected  secretary- 
treasurer. 

The  main  address  of  the  evening  was 
by  W.  J.  Healey,  of  the  Winnipeg  Free 
Press,  on  the  subject,  "The  fight  for 
fair  railwav  rates." 


CACTUS  PAINT. 

In  Uruguay  the  cactus  is  utilized  in 
the  making  of  a  paint  which  is  very 
white  and  very  durable.  Visitors  to 
that  country  often  comment  on  the  ap- 
perance  of  most  of  the  buildings,  which 
are  white  even  in  the  dampest  weather, 
and  the  explanation  of  this  is  said  to 
rest  in  the  fact  that  the  coating  is  made 
of  the  sliced  leaves  of  the  common  cac- 
tus, macerated  in  water  for  twenty-four 
hours.  To  the  creamy  solution  lime  is 
added,  and  when  applied  to  any  surface 
a  beautiful  pearly  white  (wash!)  is  pro- 
duced. 

LOOKS  FORWARD  TO  PAPER. 

Brampton,  May  19. 
MacLean  Publishing  Co. 

' '  Enclosed  please  find  subscription  re- 
newal to  Hardware  and  Metal.  I  al- 
ways look  forward  to  receiving  your 
paper  on  Saturday,  and  would  not  like 
to  be  without  it." 

W.  E.  Anthony. 

Better  Than  Ever. 

New  Liskeard,  May  21. 
"We    were   much    pleased    with    your 
last  number.    In  fact,  we  think  we  have 
read  Hardware  and  Metal  with  greater 
profit   than   any  year  heretofore. 
Yours  truly, 

MAGLADERY  BROS. 


Methods  of  Retailing  Paints  and  Varnishes 


Getting  the  Holiday  Trade  in  Paint 

Methods  Adopted  hy  Stanley  Mills  &  Co.,  Hamilton — There  is 
Always  a  Big  Demand  for  Paint  During  the  Week  Preceding 
a  Holiday — The  After  Demand  is  Frequently  Nearly  as  Large. 


It  is  necessary  for  the  retail  dealer  to 
watch  for  special  opportunities  to  fea- 
ture certain  lines.  For  instance,  every 
holiday  means  a  big  demand  for  paint 
during  the  days  immediately  preceding 
and  following  it. 

To  some  men,  a  holioay  means  an  op- 
portunity to  get  out  and  have  a  good 
time.  To  others— and  they  are  probab- 
ly in  the  majority — it  means  an  oppor- 
tunity to  do  whatever  '  fixing"  is  need- 
ed around  the  house.  Practically  al 
men  devote  at  least  some  part  of  the 
day  to  work  around  the  house — nailing 
up  boards,  putting  up  shelves,  painting, 
etc. 

This  is  a  fact  established  by  custom 
and  the  hardware  dealer  knows  that  he  is 
going  to  experience  a  good  demand  for 
supplies  during  the  week  preceding  th 
holiday.  What  a  good  many  do  not 
seem  to  know  is  that  this  demand 
could  be  increased  very  materially  if  an 
effort  were  made  to  feature  the  lines 
particularly   required. 

The  average  man  is  not  noted  for  any 
degree  of  foresight  in  small  matters.  ,He 


may  decide  that  he  is  going  to  spend 
the  holiday  in  attending  to  the  countless 
little  jobs  which  his  better  half  has 
been  calling  to  his  attention  for  the  six 
months  preceding.  It  does  not  occur  to 
him,  however,  that  he  will  need  more 
nails,  a  new  hammer  perhaps,  a  saw,  a 
can  of  paint  and  a  brush.  When  he  set- 
tles down  to  work  0n  the  holiday  morn- 
ing, the  deficiencies  in  his  supply  of 
tools  becomes  apparent.  "Thought  this 
old  brush  would  do,"  he  muses,  as  he 
looks  at  the  tattered  and  hardened 
specimen,  which  he  has  just  resurrected 
from  a  dusty  shelf.  There  is  just  a 
trace  of  paint  at  the  bottom  of  the  old 
tin,  the  young  hopeful  of  the  family  has 
used  up '  all  the  nails  ana  the  hardware 
store  is  closed  for  the  holiday.  There 
is  only  one  ending  possible.  The  man 
puts  away  Ms  tools  and  goes  downtown 
for  the  day. 

Now  if  the  hardware  stores  had     been 
featuring  up  just  such  lines  during      the 
days  immediately  preceding  the  holiday, 
with  cards  in  the  window  calling  atten- 
tion  to   the    fact   that   they  would      be 


Window  display  in  store  of  Kingan  Hardware  Co.,  Peterboro. — See  next  page. 
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needed,  the  chances  are  that  many  men 
of  the  absent-minded  variety  would  have 
found  out  what  they  needed  ahead  of 
time  and  invested  in  the  same. 
How  It  Works. 
To  prove  this  point,  reference  may  be 
made  to  the  methods  adopted  during 
the  past  week  by  Stanley  Mills  &  Co., 
Hamilton,  in  featuring  paints  for  the 
holiday.  The  better  part  of  a  full  page 
advertisement  in  the  issue  of  Saturday, 
May  18,  was  devoted  to  reminding  men 
of  what  they  would  need  in  that  line  for 
the  work  they  intended  to  do,  or  should 
do,  on  Victoria  Day.  The  introduction 
read  as  follows: — 

For  some,  next  Friday  will  be  a 
day  of  rest  and  relaxation;  others 
will  have  some  odd  jobs  around  the 
home  that  they've  been  "saving  up 
for  the  holiday,"  others  will  be 
moving  to  the  Beach  for  the 
summer  months,  and  still  others 
will  be  traveling  out  of  town.  But 
remember,  whatever  be  your  needs, 
this  is  the  s>tore  to  rely  upon  for 
best  service,  dependable  merchandise 
and  low  prices.  This  page  shows 
clearly  how  well  we've  prepared  to 
supply  the  wonderful  variety  of  mer- 
chandise which  will  be  called  for 
next  week. 

A  forceful  talk  on  paint  follows,  under 
the  heading,  "Are  you  going  to  be  a 
painter  on  the  holiday?" 

The  use  of  the  store  windows  for  paint 
displays  helped  the  good  work  along 
and  the  result  was  an  exceptionally 
large  sale  of  paint  this  week. 

Other  firms,  who  had  followed  along 
pretty  much  the  same  lines,  report  that 
they  have  found  business  this  week  to 
be  exceptionally  bri9k  and  that  the  sales 
of  paint  have  gone  away  up  as  a  result. 
The  After  Demand. 
The  fact  should  not  be  lost  sight  of 
that  the  demand  does  not  stop  with  the 
holiday.  There  is  always  a  good-sized 
after  demand.  When  a  man  smarts  in  to 
do  work  around  his  home,  he  frequently 
discovers  other  jobs  which  need  doing 
and  which  he  postpones  for  a  short 
time.  More  often  still,  he  runs  short  of 
material  and  has  to  wait  until  the  next 
day  to  get  more. 

A  dealer  who  did  a  large  trade  in 
paint  and  varnish  around  Good  Friday 
makes  the  statement  that  at  least  half 
of  the  men  who  made  purchases  before 
the  holiday  came  back  for  more  within 
a  few  days  after.  "Some  had  run 
short  before  finishing  their  work,"  he 
explained.  "Others  had  only  intended 
painting     a  certain  part  of   the     house 
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but,  when  they  saw  what  an  improve- 
ment they  had  effected,  they  .  decided  to 
do  the  whole  house.  My  sales  after  the 
holiday  were  almost  as  great  as  before." 
Although     tlie    holiday    will  be     over 


when  this  is  read,  it  would  pay  every 
dealer  to  endeavor  to  secure  a  big  share 
of  the  after  sales.  A  neat  window  dis- 
play and  a  timely  advertisement  will 
serve  the  purpose. 


Scarcity  of  Cars  Has  Affected  Linseed 

The  Flaxseed  is  to  be  Had,  but  Difficulty  Has  Been  Experi- 
enced Bringing  it  to  the  Crushers — What  About  Next  Year? 


A  little  time  ago  there  was  talk  of 
the  various  boards  of  trade  taking  up 
the  question  of  car  shortage — and  of 
of  transportation  difficulties  generally. 
What  would  have  resulted  from  an  agi- 
tation so  started,  is  of  course  a  ques- 
tion, but  hardware  dealers  in  all  parts 
of  the  country  will  shortly  be  made  to 
feel  that  some  such  consideration  of 
this  carrying  problem  is  needed.  The 
present  shortage  of  linseed  oil,  is,  it  is 
said  on  good  authority,  the  direct  re- 
sult of  the  transportation  difficulties. 
What  wilj  be  the  outcome  of  the  present 
situation  can  not  be  certainly  said,  but 
if  a  higher  price  is  struck,  as  many 
predict,  then  the  hardwareman  looking 
for  a  reason  will  have  to  glance  back 
toward  the  railways. 

Plenty  of  Seed. 

How  serious  the  present  situation  is 
may  be  understood  from  the  fact  that 
with  oil  bring  a  high  price  one  mill  has 
been  forced  to  close.  There  is  not  the 
seed  on  hand  necessary  to  keep  the 
crushers  going.  And  it  is  not  that  the 
seed  is  not  in  the  land.  The  trouble  is 
that  the  seed  is  in  a  part  of  the  land 
where  the  crushers  are  not. 

Somehow  the  railways  seem  never  to 
have  caught  up  with  the  demand  made 
upon  them.  Last  fa/1  they  had  not 
cars  enough  to  carry  the  grain  from  the 
prairie  provinces;  since  they  have  not 
been  able  to  bring  in  the  remaining 
grain  and  all  the  othei*  goods  which 
awaited  transportation.  And  now,  in 
the  spring  of  the  year,  the  railways 
have  carried  such  a  small  part  of  the 
required  flax  seed  that  the  mills  find 
supplies  low.  Consumption  this-  year, 
has,  of  course,  been  much  greater  than 
last.  It  does  not  seem  indeed  that  the 
railways  have  not  carried  as  much  as  in 
the  past,  but  rather  that  they  have  not 
been  able  to  carry  enough  more  than 
usual  to  meet  the  greater  call.  With 
mixed  paint  orders  coming  from  all 
parts  of  the  Dominion;  with  manufac- 
tures- working  holidays  and  nigh'ts,  it 
ds  not  hard  to  realize  that  the  call  for 
linseed  oil  and  so  for  flax  seed  is  much 
greater  than  in  other  years. 

Shutting  Down  on   Sales. 

So  much  do  paint  manufacturers  need 
oil,  indeed;  and  so  uncertain  are  they 
of  the  supply,  that  they  have  practical- 
ly shut  down  on  sales  of  oil.     Their  cus- 


tomers can  get  oil  from  them,  but  they 
are  not  anxious  to  sell.  They  are  not 
sure  enough  that  "there  will  be  more 
where  that  came  from." 

That  a  linseed  oil  famine  is  imminent 
does  not  seem  likely — at  least  not  ac- 
cording to  the  word  of  a  man  closely 
connected  with  the  production  of  linseed. 
"We  have  had  great  difficulty  getting 
seed,"  h'e  said.  "Our  supply  has  been 
reduced,  although  we  have  not  been  in 
danger  of  closing.  Now,  however,  the 
boats  are  coming  through  and  we  will 
have  fresh  supplies — perhaps  not  all  we 
want,  but  yet  supplies  which  will  en- 
able us  to  produce  rapidly." 

A  Significant  Statement. 

Regarding  the  effect  which  the  pres- 
ent shortage  is  going  to  have  upon  the 
price  of  linseed  oil  it  is  hard  to  get  an 
expression  of  opinion.  Grinders  and 
handlers  alike,  however,  state  that  $1 
and  $1.03  does  not  leave  a  fair  margin 
of  profit.  Rather  a  significant  state- 
ment that. 

There  are  those  in  the  paint  and  oil 
business  who  are  content  to  take  things 
as  they  come;  but  others  there  are  who 
seek  to  look  into  the  future.  Now  these 
are  asking  themselves  some  such  prob- 
lem as  this:  If  transportation  facilities 
were  such  this  year  that  flax  seed  suf- 
ficient to  enable  a  sufficient  production 
of  linseed  oil  could  not  be  brought  for- 
ward, what  will  happen  next  year? 
What  will  happsn  next  year  when  it  is 
expected  the  general  crop  needing  cars 
will  be  greater  than  in  1911?  What  will 
happen  when  the  general  freight  of  this 
fast  growing  country  will  have  increas- 
ed? What  will  happen  in  face  of  a  paint 
demand  which  shows  every  sign  of  in- 
creasing in  size? 

Can't   Get  the   Cars. 

That  is  a  big  problem  indeed— a  prob- 
lem which  the  railways  are  undoubtedly 
trying  to  solve,  but  which  seems  likely 
to  give  them  great  trouble  for  the 
simple  reason  that  they  can  not  get 
cars  fast  enough. 

But  the  future  perhaps  can  take  care 
of  itself.  What  will  happen  now  is  the 
point  which  is  of  great  interest  to  many 
dealers.  Just  what  will  happen  is  far 
from  sure,  but  it  seems  likely  that  oil 
will  continue  high.  That  anything  like 
a  famine  will  arise  is  hardly  to  be  ex- 
pected. 
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A   PRACTICAL   DISPLAY. 

Peterboro,  Ont.— A  good  paint  display 
has  been  shown  in  a  window  of  the 
Kingan  Hardware  Co.  It  was  dressed 
by  H.  J.  Hanwell,  who  exercised  great 
care  in  arranging  and  carrying  out  the 
details. 

As  the  object  of  the  display  was  to 
demonstrate  the  value  of  the  varnish 
shown,  it  was  to  include  some  practical 
evidence  of  the  results  which  can  be  ob- 
tained. Accordingly  the  floor  of  the 
window  was  used  for  that  purpose.  It 
was  given  two  coats  of  ground  color 
and  a  strip  was  left  that  way.  The 
rest  was  given  a  coat  of  graining  color, 
another  strip  being  left.  The  remainder  of 
the  floor  was  varnished  and  grained. 
Thus  the  whole  process  was  shown 
clearly.  A  card  was  then  placed  in  the 
window  calling  attention  to  the  work 
which  had  been  done  on  the  floor.  The 
necessary  tools  for  graining  were  also 
shown,  with  cards  calling  attention  to 
them. 


Kingston  Hardware  Notes. 

Kingston,  May  21.— W.  B.  Dalton  & 
Sons  have  just  completed  a  deal  for  the 
purchase  of  the  Ottawa  hotel,  at  the  cor- 
ner of  Princess  and  Ontario  Streets, 
from  the  proprietor,  James  Norris,  and 
will  fit  it  up  for  a  wholesale  hardware. 
The  firm  will  retire  from  the  retail 
business,  and  go  into  the  wholesale.  The 
property  they  have  secured  is  an  ideal 
spot,  as  it  is  convenient  to  all  the  rail- 
ways.    The  price  paid  was  $10,000. 

It  will  be  remembered  that  the  firm 
suffered  a  bad  fire  a  few  weeks  ago, 
their  fine  big  store  on  Princess  Street 
being  almost  gutted.  At  the  present 
time  the  firm  have  a  store  on  Welling- 
ton Street,  which  is  being  used  tem- 
porarily. 

John  McKelvey,  Kingston's  veteran 
hardware  merchant,  has  been  on  the  sick 
list  for  several  weeks,  but  is  now  doing 
nicely,  and  will  be  back  at  work  in  the 
course  of  a  few  weeks.  His  partner, 
Samuel  Birch,  accompanied  by  Mrs. 
Birch,  has  returned  home  from  an  ex- 
tended trip  to  Atlantic  City,  N.Y.  Mr. 
Birch  is  much  improved  in  health  as 
a  result  of  his  trip. 

The  plumbers'  strike,  which  started 
on  May  1st,  has  not  yet  been  settled, 
and  as  a  result,  some  of  the  hardware- 
men  have  been  put  to  a  great  deal  of 
inconvenience  in  getting  out  their  work. 
The  men  have  been  getting  $2.55  for 
nine  hours,  and  they  are  asking  $3  for 
an  eight-hour  day.  The  bosses  had  a 
great  deal  of  the  rush  work  on  vessels 
done  before  May  1. 
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KING'S  PLATE  WINNER 


The  historic  race  run  at  the  Woodbine  Track  in  Toronto  last  Saturday  is  just  another  example  of 
the  fact  that  quality  wins. 

The  thoroughbred  quality  stock  back  of  the  Dyment  colt  "Heresy"  was  the  winning  beginning. 
After  this  came  the  superior  training  of  the  colt  by  men  who  knew  their  business.  The  result  was  the 
production  of  a  plater  that  won  handily. 

The  Hardware  Dealer,  who  would  "  win  out",  must  plan  his  race  in  advance.  He  must  make  a 
winning  beginning  by  selecting  lines  of  tried  and  proved  quality, — lines  backed  with  thoroughbred 
pedigree. 

We  are  in  the  race — not  for  the  King's  Plate,  but  for  the  Favor  of  Discerning  Merchants — men  who 
know  that  thoroughbred  qualities  in  a  product  win  custom  and  keep  custom. 

The  thoroughbred  qualities  of  Lowe  Brothers  "High  Standard"  Liquid  Paints  are  easy  working 
qualities,  fineness  of  texture,  greater  and  more  uniform  covering  power  and  durability. 

"Heresy"  won  Saturday,  but  the  Paint  with  the  "Little  Blue  Flag"  wins  favor  every  day  for 
"High    Standard"    Dealers. 


Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 


TORONTO 

Dayton  Boston 

Kansas  City 
Chicago   New  York 
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Weekly  Market  Report  —  Paints 


THE   UPWARD   TREND. 

Advances  and  rumors  of  ad- 
vances have  featured  the  paint 
and  oil  market  this  week.  Oil 
and  turpentine  have  advanced.  A 
rumor  of  an  advance  in  white 
lead  has  been  contradicted,  but 
it  shows  the  tendency  there.  It 
is  now  stated  that  an  advance  in 
prepared   paint  is   coming. 

Through  it  all  business  con- 
tinues wonderfully  brisk.  The 
manufacturers  can  barely  meet 
the  demand. 


MONTREAL. 

Montreal,  May  23. — With  metals  soar- 
ing, and  with  linseed  oil  so  scarce  that 
handlers  are  advising  their  travelers  not 
to  sell,  the  paint  situation  becomes 
speculative.  Will  a  rise  in  mixed  paints 
be  the  result?  A  careful  consideration 
of  past  events  and  of  present  conditions 
leads  to  the  belief  that  such  a  rise  will 
come — will,  moreover,  come  shortly. 

Only  a  fortnight  ago  white  lead  was 
advanced — an  advance  which  resulted 
directly  from  the  high  price  of  pig 
lead.  Now  there  has  come  an  advance 
in  linseed  oil,  and  a  flaxseed  scarcity 
that  makes  future  advances  seem  likely. 
Labor,  too,  is  high,  and  rent  has  reached 
almost  an  unheard  of  height. 

All  these  things  make  it  seem  neces- 
sary that  there  should  be  a  higher  price 
put  upon  mixed  paint. 

Oil   Goes  Up. 

While  the  future  of  paint  hangs  in 
the  balance,  linseed  oil  has  been  put 
upon  a  new  price  basis.  The  price  of 
this  is  of  small  consequence,  however, 
for  linseed  oil  is  practically  not  upon  the 
market.  Concerns  are  husbanding  their 
supply,  for  since  production  has  been 
interfered  with,  none  dare  risk  a  fa- 
mine. 

The  demand  for  paint  and  lead  con- 
tinues. The  manufacturers  are  now  fac- 
ing a  new  difficulty,  namely  to  secure 
cans.  Some  have  exceeded  their  orders, 
and  are  having  to  call  upon  the  manu- 
facturers for  greater  supplies  than  these 
had  been  expecting  to  fill. 

Linseed  Oil. — While  the  coming  of 
boats  will  likely  bring  relief  shortly, 
there  is  yet  great  scarcity  of  flaxseed 
at  the  present  time.  Some  of  the  mills 
have  been  forced  to  close,  and  for  this 
reason  supplies  of  oil  are  small.  Paint 
houses  have  instructed  their  travelers 
not  to  push  this  class  of  goods;  indeed, 
some  are  hesitating  to  fill  even  small 
orders.     Prices  generally  are  quoted  at 


$1.00  and  $1.03,  but  these  are  really 
nominal.  An  easier  condition  of  this 
market  may  be  expected.  The  present 
would  not  seem  a  good  time  to  buy. 

Turpentine. — There  is  an  abundant 
supply  of  this  commodity,  and  though 
the  demand  continues  large,  prices  re- 
main unchanged  at  .70  in  barrel  lots. 

White  Lead. — The  recent  advance  is 
having  no  deterrent  effect  upon  orders. 
Rather  is  the  reverse  true.  Dealers  ap- 
preciate that  they  are  facing  a  period 
of  high  lead,  and  are  ordering  now  to 
avoid  paying  the  still  higher  price  which 
it  is  predicted  will  come.  Pig  lead, 
upon  which  the  price  of  white  lead  so 
largely  depends,  still  continues  on  its 
upward  course. 

Putty. — Orders  are  large.  Manufac- 
turers are  being  hard  put  to  it  to  keep 
up  with  the  demand  and  to  prepare  for 
the  larger  demand  which  experience  has 
taught  them  may  be  expected  in  the  fall. 
There  is  a  possibility  that  the  next  few 
weeks  will  see  an  advance  here. 

Glass. — For  this  time  of  year  the  de- 
mand is  good.  Dealers  whose  supply  ran 
low  during  the  winter  and  early  spring 
are  now  taking  advantage  of  the  lower 
rates  afforded  by  the  opening  of  naviga- 
tion, and  are  laying  in  good  supplies. 
But  the  rush  which  may  be  expected 
when  buildings  near  completion  has  not 
yet  started. 

Mixed  Paints.— The  demand  is  large— 
so  large,  that  factories  are  working 
overtime.  What  will  be  the  result  if 
the  price  is  advanced  about  ten  cents — 
as  seems  likely — cannot  certainly  be 
said.  It  will  hardly  result  in  any  fall- 
ing off  in  demand,  however,  ten  cents 
a  gallon  is  not  a  great  advance  after 
all. 

TORONTO. 

Toronto,  May  23. — The  paint  and  oil 
situation  is  extremely  interesting  at  the 
present  time  from  many  standpoints. 
Linseed  oil  is  scarce  and  high,  white 
lead  may  go  higher.  As  a  natural  re- 
sult, there  is  now  some  talk  of  an  ad- 
vance being  declared  in  the  price  of  pre- 
pared paint.  The  air  is  thick  with 
rumors  to  this  effect,  and  it  would  not 
cause  any  surprise  if  an  advance  were 
made. 

"It  is  quite  possible,"  said  one  local 
jobber.  "The  only  thing  preventing  it, 
to  my  mind,  is  the  fact  that  the  manu- 
facturers are  too  busy  to  pay  much  at- 
tention even  to  so  important  a  question. 
They  are  working  night  and  day  to  meet 
the  demand." 

Linseed  Oil. — The  local  price  has  been 
advanced  three  cents,  making  it  $1.03 
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for  raw  and  $1.06  for  boiled.  This  ad- 
vance is  due  partly  to  the  high  price 
of  English  oil,  mostly  to  the  scarcity 
being  felt  here.  While  the  shortage  is 
not  felt  here  as  keenly  as  at  Montreal, 
supplies  are  comparatively  light  and  de- 
mand continues  as  strong  as  ever. 

It  is  now  stated  with  certainty  that 
linseed  oil  will  be  high  all  summer,  and 
it  is  not  thought  that  the  present  price 
will  be  the  high  water  mark  by  any 
means.  Further  advances  seem  not  only 
possible,  but  highly  probable.  Since  the 
last  advance  has  been  declared,  reports 
of  further  advances  on  the  English  mar- 
ket have  been  received. 

Advance  in  Turpentine. 

Turpentine. — There  has  been  an  ad- 
vance of  1  cent  declared  in  turpentine, 
making  the  local  quotation  71  cents. 
The  price  has  been  low  recently,  in  view 
of  market  conditions,  and  the  advance 
is  probably  due  to  an  effort  toward  re- 
adjustment. 

No  Advance  Yet. 

White  Lead. — The  market  received  the 
report  a  few  days  ago  of  a  further  ad- 
vance in  white  lead  of  10  cents.  This 
was  promptly  denied  and  the  price  is 
still  $7.15.  However,  the  widespread 
nature  of  the  rumor  and  the  fact  that  it 
received  pretty  general  credence  can 
be  accepted  as  evidence  of  the  way 
the  market  is  tending.  It  seems  reason- 
able to  assume  that  there  will  be  an- 
other advance  in  white  lead  and  that 
before  very  long.    The  demand  is  brisk. 

Glass. — Trade  is  exceptionally  good 
for  this  time  of  year.  Firmness  is  noted 
in  regard  to  price. 

Putty  to  Advance. 

Putty. — Although  the  oft-predicted 
advance  has  not  yet  come,  it  cannot  be 
far  off  now.  The  continued  advances  in 
linseed  oil  and  white  lead  make  an  in- 
creased scale  for  putty  obligatory.  Pre- 
sent prices  are: — Standard  bulk  in 
casks,  $2.20;  in  100-lb.  drums,  $2.40; 
in  25-lb.  drums,  $2.50;  bladder,  in  bar- 
rels, $2.65.  Pure  putty  prices  are  as 
follows:— Bulk,  in  casks,  $2.50;  in  100- 
lb.  drums,  $2.80;  in  25-lb.  drums,  $2.90; 
bladder,  in  barrels,  $3. 

The  Paint   Situation. 

Prepared  Paints. — The  rumor  of  an 
impending  advance  in  prepared  paints 
is  received  with  no  incredulity  here.  The 
high  cost  of  white  lead  and  oil  has  been 
making  the  market  tend  in  that  direc- 
tion for  some  time.  Just  when  the  ad- 
vance can  be  expected  is  impossible  to 
say  at  present. 

In  the  meantime  business  is  extremely 
brisk.  The  manufacturers  are  being 
rushed  to  the  limit  to  meet  the  demand. 


HARDWARE    AND     METAL 


MADE-IN-CANADA  TRAIN 


The  only  White  Lead  corroders  and  grinders 
and  manufacturers  of  Paints,  Varnishes,  etc., 
to  exhibit  in  Made-in-Canada  Train  are 

Brandram-Henderson 
H^^^[^BBHnaH^ra&B>mS»^^l^BKB3BaH  H  ■— ■  ■■  *—- — — »«— — .^^— — —  LIMITED 


Our  exhibit,  showing  full  line  of  B-H  "ENG- 
LISH" Paint,Varnish  and  Lead  Products  will 
be  found  in  coach  No.  2  of  the  train.  The 
exhibit  is  in  charge  of  Mr.  Smith,  of  our 
Halifax  branch.  Booklets,  color  cards,  etc., 
describing  the  various  B-H  products,  will  be 
distributed  to  all  visitors  at  each  stopping 
point  throughout  the  Western  Provinces. 

You  and  your  clerks  are  especially  invited 
to  our  exhibit. 


Montreal 


Halifax 


St.  John 
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Toronto 


Winnipeg 
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CURRENT    MARKET    QUOTATIONS 


These  prices  are  for  such  qualities  and 
quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS  AND  METAL  PRODUCTS. 

ANTIMONY. 

Cookson's  or  Hallett's,   per  lb.. 8  50    8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  50c. ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c. ;  Harris  heavy  pressure,  25c. ;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c ;  Alluminoid,  9c. ;  Mogul, 
6c;  No.  3,  54c;   No.   4,  6c  per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  50c;  Superior, 
45c. ;  A  Special,  35c ;  Hoo  Hoo,  25c ; 
"A,"  20c;  "B,"  18c;  "C,"  15c;  "D," 
12c;  No.   1,  10c;  No.  2,  8c;  No.  3,  6c 

Magnolia  Metal  Co.— Magnolia,  25c; 
Defender.  20c;  Mystic,  17c;  Kosmic, 
15c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,   4   to  4   inch,   per 

100    lbs 2  20       2  20 

Heads,    per  100  lb 2  45       2  45 

Tank   plates,    3-16   inch 2  30       2  40 

Tubes  per  100  feet,   14  in.    9  50       9  00 

2  ".    8  25       8  50 
2%    *'.  10  60     10  00 

3  '*.  12  00     12  10 
34    ".  15  00     15  30 

4  ".  19  25     19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  24 
Rods,  base  4  to  1  inch,  round..  0  20 
Tubing,  seamless  base,  per  lb...  0  23 
Tubing,    iron    pipe   size    ,    1    inch 

base   0  23 

Copper   tubing,    4   cents    extra. 

BRASS    GOODS,    VALVES,    ETC. 
Ground  work,   65  p.c. 
Standard   Compression   work,   65  p.c. 
High  grade  compression  work,  60  p.c. 
Cushion    work,    55   per   cent. 
Fuller  work,  70  p.c;  No.  0,  75  p.c,  and 
1  and  2  basin  cocks,  70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

65  p.c;   roundway,    60   p.c. 

J.M.T.   Globe,  Angle  and  Check  Valves, 

66  p.c. ;  Standard,   65  p.c. 

J.M.T.    Radiator    Valves,    60;    Standard, 

65;  patent  quick-opening  valves,  70  and 
10  p.c 
Jenkins'    Valves— Quotations   on    applica- 
tion   to   Jenkins'    Bros..    Montreal. 
COPPER 

Per  100   lb. 

Casting     ingot     $18  50 

Cut  lengths,  round  bars,  %  to  2 

in 24  00 

Plain      sheets,      14      oz.,      14x48 

Inches,    14x60   inches    26  00 

Copper      sheet,      tinned,      14x60, 

14  oz 27  00 

Copper    sheet,    planished,    14x60, 

base,    34  00 

Braziers',    insheets,    6x4    26  00 

COPPER   AND    BRASS    WIRE 
Brass,    60  p.c;  copper,   624  p.c 
IRON  AND  STEEL 
In  car  lots.  Montreal.  Toronto 

Canadian  foundry,  No.   1 19  50 

Canadian   foundry,   No.   2 19  00 

Middlesboro,     No.  3  pig  iron  18  00  19  00 

Summerlee,   No.  2  pig  Iron  20  00  22  50 

Carron,    special    20  00  

Carron,    soft    19  76  

Cleveland,    No.   1 18  75  20  60 

Clarence,    No.    3    18  00  20  75 

JarTOW     17  75  20  50 

Glengamock   22  50 

Radnor,   charcoal  iron 32  00  32  60 

Ayresome,    No.   3 18  75  

Ferro  Nickel  pig  Iron  (Soo)  26  00 

Steel  billets,  Bessemer  or 
open  hearth,  f.o.b.  Pitts- 
burg      27  50 

Angles} base  2  60       2  60 

Common  bar,  per  100  lb.  1  90  2  05 
Forged  iron,  per  100  lb.  2  05  2  20 
Refined  Iron,  per  100  lb...  2  16  2  30 
Horseshoe   iron,  per  100  lb...    2  15       2  30 

Mild  steel   195       2  16 

Sleigh    shoe    steel    190       2  16 

Iron  finish  machinery  steel 

(domestic)     195       2  15 

Iron  finish  steel  (foreign)..    2  25       2  25 

Reeled  machinery  steel  2  85       3  08 

Tire   steel    2  00       2  35 

Sheet  cast  steel  0  15       0  16 

Toe    calk    steel    2  85       2  90 

Mining    cast   steel    0  074    0  08 

High   speed    0  65       0  66 

Capital    tool   steel    0  60  

Cammell  Laird   0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona  tool  steel   0  064  

Silver  tool   steel   0  124  

Cold     Rolled     Shafting. 

9-16    to   11-16   Inch    0  06 

%  to  1  7-16  inch  0  05% 

1   7-16   to   3   inch    0  65 

Montreal,   25   and   2.     Toronto,  30. 


BLACK    SHEETS 

Montreal.  Toronto 

10    gauge    2  30  2  60 

12    gauge    2  30  2  55 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20  2  45 

20    gauge    2  20  2  45 

22    gauge 2  25  2  65 

24    gauge    2  25  2  65 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    52   sheets    2  90  2  90 

All  bright,  52  sheets   ....    3  70  4  00 

Galvanized—   Apollo    D.  Crown   Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24   gauge,    per   square    6  00 

26    gauge,    per   square    3  85 

28   gauge,    per   square    3  65 

Less   10   p.c. 

GALVANIZED  SHEETS 
B.W.      Queen's  Fleur-  Gordon  Gorbal's 
gauge       Head     de-Lis      Crown  Best  Best 
16-20....       3  60         3  35         3  60         3  60 
22-24....       3  65         3  40         3  65         3  65 

26 4  05         3  80         4  05         4  06 

28 4  25         4  00         4  25         4  25 

Colborne  Crown— 3.65,  3.70,  3.75,  4.00. 
Less  than   case   lots   10   cents   per  hd. 
extra. 
"Comet"    sheets— 

22 3  65 

24 3  70 

26 3  75 

28 4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American 3  60  346 

26   gauge,    American 3  85  3  60 

28   gauge,    (26    English)       4 10  3  95 

10%    oz.,    equal    to    28 

English    :....       4  35  4  25 

IRON  PIPE 
List         Black        Galv. 
4-inch    and 

%-inch    $    5  50      66    p.c       61    p.c. 

4-inch    8  50      71    p.c.      60    p.c. 

%-inch    11  50      75    p.c      65    p.c. 

1-inch    16  50      75    p.c.      65    p.c. 

14-inch    22  50       75    p.c.       65    p.c. 

14-inch    27  00      75    p.c       65    p.c. 

2-inch    36  00      764p.c       664p.c. 

24-inch    57  50      764p.c.       664p.c 

3-inch    75  50      764p.c       664p.c. 

34-inch    95  00       75    p.c.       65    p.c. 

4-inch    108  00      75    p.c.       65    p.c 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  65; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions.    65. 

SOIL    PIPE    AND    FITTINGS 

Medium    and   extra  heavy  pipe  up   to  6 

inch,    70    and    10;    7    and    8    In.    pipe, 

50  p.c 

Light   pipe,    60   and   10   p.c;   fittings,    70 

and  10   p.c. 

RANGE  BOILERS 
30-gallon,    Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  8INKS 
Cast   Iron,    16x24,    $1;   18x30,    $1.15;   18x36. 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 
18x30,    $2.35;    18x36.    $3.50. 

HEATING  APPARATUS 
Hot  Water  Boilers— 50  and  10  per  cent. 
Hot    Water    Radiators— 50    and    10    per 

cent. 
Steam     Radiators— 50,     10     and    24     per 

cent. 
Wall   Radiators— 50  and  10  p.c 
Specials— 25    p.c. 

OLD  MATERIAL 
Dealers'  buying  prices: 

Montreal    Toronto 
Heavy   oepper  and 

wire,  lb 0  11  0  114 

Light   copper   bottoms.         0  09  0  09% 

Heavy    red    brass    0  10  0  104 

Heavy  yellow  brass  0  08  0  084 

Light    brass    0  06  0  064 

Tea  lead    0  024       0  024 

Heavy  lead  0  02%       0  02% 

Scrap  zinc   0  03  0  04 

No.    1    wrought   iron    . .       0  02        10  06 
Machinery     cast     scrap. 

No.   1   16  00        14  50 

Stove    plate    12  50        13  00 

Malleable    9  00  9  00 

Miscellaneous   steel    5  00  6  00 

Old    rubbers    0  09  0  084 

LEAD. 

Montreal  Toronto 
Domestic   (Trail)   pig,  100  lb.    4  95    5  05 

Imported   pig,    per  100   lb 4  95    5  05 

Bar  pig,    per   100  lb 5  20    5  30 

Sheets,  24  lb.  sq.  ft.  by  roll    5  50    5  30 

Sheets,   3  to  6  lb.,   ft 5  25    6  55 

Cut  sheets  4c  per  lb.  extra. 

Cut  sheets  to  size.  %c.  per  lb.  extra. 

LEAD  PIPE. 
Lead    Pipe    and    Waste.    20   p.c 
Caulking  lead,   4%c   per  pound. 
Traps  and  bends,  45  per  cent. 
SOLDER. 

Per  lb. 
Montreal.     Toronto 
Bar,    half-and-half,    guarant'd  0  27    0  274 
Wiping    024    025 


SHEET    ZINC. 

5-cwt.   casks 8  25       8  00 

Part  casks    8  50       8  50 

SPELTER. 

Foreign,    per    100    lb 7  50       7  25 

TIN    AND    TINPLATES. 
Lamb  and   Flag  and   Straits— 

56   &   28-lb.    ingots,    100  lb. .  .$52  00  $50  00 
Redipped    Charcoal     Plates— Tinned 
MLS,   Famous  (equal  Bradley) 

Per  box 

I    C,    14x20   base $7  00 

I    X,   14x20  base    8  25 

I  X   X,  14x20  base   9  60 

Raven    and    Murex    Grades— 

I    C,    14x20   base    6  00 

I    X,   14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I   X  X   X,  14x20  base 8  00 

"Dominion    Crown    Best"— Double. 
Coated,    Tissued. 

I    C,    14x20   base 7  00       7  00 

I  X,  14x20  base 8  25       8  25 

I    X    X,    14x20    base 9  50       9  60 

"Allaway's     Best"— Standard     Quality. 

I   C,   14x20  base   4  50 

I.   X..  14x20  base  5  50 

I.    X.    X.,   14x20   base 6  50 

Bright   Cokes 
Bessemer   Steel— 

I    C,    14x20   base    4  25 

20x28,    double   box    8  50 

Charcoal    Plates— Teme 
Dean  or  J.    G.   Grade— 

I   C.   20x28,   112  sheets 7  50 

I    X,    Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley   Grade— 
XX,  14x56,  50  sheet  bxs.) 
XX,  14x60,   50  sheet  bxs.)      ....       7  00 
XX,  14x65,   50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  35 

72x30  up  to  26  gauge,   case 

lots    T85 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No.  12  and 
13,  $4;  No.  134,  $4.10;  No.  14,  $4.25;  No. 
15,  $4.50;  in  lengths  6  Inches  to  11 
inches,  discount  30  per  cent. ;  other 
lengths  20c  per  100  lbs.  extra;  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line,  No.  17,  $4.90; 
No.  18.  $3:  No.  19.  $2.70;  6  wire  solid 
line.  No.  17,  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1.000  ft.  measure: 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton.  Toronto,  Montreal, 
London. 

Coiled  Spring  Wire. 
High  Carbon.  No.  9,  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17,  $5:  No.  18, 
$5.50;  No.  19.  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22.  $7.30;  No.  23,  $7.65;  No.  24, 
$8:  No.  25.  $9:  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33. 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31,  $4; 
Nos.  30-34,  $6.  Coppered,  75c;  oiling. 
10c ;  in  25-lb.  bundles,  15c ;  in  5  and 
10-lb.  bundles,  25c. ;  in  1-lb.  hanks,  25c ; 
in  4-lb.  hanks,  38c;  in  4-lb.  hanks, 
50c. ;  packed  in  casks  or  cases,  15c  ; 
bagging   or   papering,    10c 

Hay  Wire  in   Coils. 
$2.35    base    f.o.b.,     Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5.  $2.80;  6,  7,  8,  $2.75;  9, 
$2.30;  10.  $2.80;  11,  $2.85;  12,  $2.45;  13, 
$2.55  ;14,  $3.15.  In  car  lots  straight  or 
mixed. 

Poultry    Netting. 
2-in.  mesh,  19  w.g..  60  and  24  p.c.   off. 
Other  sizes,   60  and   5  p.c.   off. 
Poultry  netting   staples,   55  per   cent. 
Smooth   Steel   Wire. 
No.     0-9     gauge,     $2.25    base;    N«.    18 
gauge.   6c   extra;  No.   11  gauge,  12c   ex- 
tra;   No.    12    gauge.    20c    extra;    No.    13 
gauge.  30c  extra;   No.    14  gauge,   40c  ex- 
tra;   No.    15    gauge,    55c    extra;    No.    It 
gauge,    70c   extra.     Add   tOc   for   copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  10c. 
spring  wire  $1.25,  bright  soft  drawn  15c. 
charcoal  (extra  quality)  $1.25.  packed 
in  casks  or  cases  15c,  bagging  and 
paperings  10c,  50  and  100-lb.  bundles 
10c,  in  25-lb.  bundles  15c,  In  5  and  10- 
lb.  bundles  25c,  in  1-lb.  hanks,  60c.  in 
4-lb.  hanks,  75c.  in  4-lb.  hanks,  $1. 
Wire  Cloth. 
Painted  Screen,  in  108-ft.  rolls.  $1.65 
per  100  sq.  ft.;  in  50-ft,  rolls,  $1.70  per 
100  sq.   ft. 

Wire    Fencing. 

Galvanized    barb    2  (6 

Galvanized,    plain    twist    2  75 

Car   lots   and    less. 
Dominion    special    field    fencing,    S3    1-3 
p.c.    small    lots;    extra,    6    p.c 
F.O.B.     Montreal. 

Wire  Rope. 
Galvanized.    1st    grade.    I    strands,    M 
wires,    %,    $5;  1   Inch,    $11.80. 


Black,  1st  grade,  6  strands,  19  wires, 
%,  $5,  1  inch,  $15.10.  Per  100  feet  f.cb. 
Toronto. 

Wrought    Staples. 

Galvanized     2  80 

Plain     2  60 

Paints,    Oils  and  Glass   2  60 

Barn    Paint. 

In  barrels,  1-gal.  tins   0  80     8  86 

In    barrels,    5-gal.    tins    ....    8  80     8  86 
Beeswax. 

Per    lb.    8  40 

Chemicals. 

In  casks  per  lb. 
Sulphate    of   copper    (bluestone) . .    8  07 

Litharge,    ground    6  06 

flaked    0  064 

Green    copperas    (green    vitrol) 0  01 

Sugar   of    Lead    0  08 

Colors   in   Oil. 

Venetian  red,  1-lb.   tins  pure 8  01 

Chrome    yellow,    pure    Sit 

Golden    ochre,    pure    8 11 

French   ochre,    pure    8  08 

Chrome   green,    pure    Oil 

French    permanent    green,    pur*..    0  16 

Signwritera'    black,    pure    0 17 

Marine  black,  25  lb.   irons   0  06 

Enamels. 
Per  gallon  in  quart  tins. 
M.  L,   Floorglaze   (Imperial  V.   &  C. 

Co 188 

Cee    Pee    Co.    enamel    4  60 

Sterling    Enamels    3  30 

Anchor   Floorlustre    1 80 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    0  10 

German    prima    0  15 

White    pigsfoot    8  16     0  28 

Brantford    medal    0  10 

golden   medal    0  11 

brown    sheet     0 10 

solder  sheet   0  13 

gelatine     0  22 

white     gelatine 0  20 

white    glue    0  12 

100    flake    8  10     0  11 

Perfection  amber  grovnd.  No.  1230    8  13 
Ground    glues    at    same    prices. 
Brantford    all-round    glue,     4-lb.     pack- 
ages,   10c,    4-lb.,    15c;   1-lb.,    25c.     Dis- 
count. 

XXL     0  13 

XL 0U4 

CL 0  12 

C 011 

Paris    Green. 

Montreal  Toronto 

Drums,    50    and    100    lbs 0  164  0  164 

Packets,    1-lb.,    100    in    case..  0  184  0  18% 
"       4-lb.  "       ....  0  204  «  2»% 

Tins,    1-lb.,    100   in   case 0  194  0  19% 

Paris  White. 

In    bbls 0  90 

Pigments. 

Orange    Mineral,    casks    0  09 

100-lb.     kegs 0  094 

Prepared   Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base...  2  00 
Canada  Paint  Co.'s  pure  ..  1  76  2  00 
Globe  house  paint  (Windsor)..  1  SC 
"New  Era"  house  paint  (Wind- 
sor         185 

Benj.     Moore     Co.'s     "Egyptian" 

Brand     160 

Moore's  pure  linseed  oil,  H.O..  1  66 
Brandram-Henderson's    "English"    2  80 

Ramsay's    paints,    pure    1  66 

Ramsay's    paints,    Thistle    1  30 

Martin-Senour,    100   p.c.    pure   ....    2  00 

Senour's    floor    paints    1  60 

Sterling    Pure    168 

Maple    Leaf    Paint    (Imp.    V.    & 

C.    Co.)    

Jamieson's    Crown    and    Anchor 

brand     160 

Plaster  of  Paris. 

Per   barrel    0  30 

Pine  Tar. 

Half -pint   tins,   per  dozen   0  60 

Putty. 

Standard 

Bulk    in    casks    2  20 

"    100-lb.     drums     2  66 

Bladders,    in    bbls 2  76 

Red    Dry    Lead. 
Genuine,  660  lb.  casks,  per  cwt  4  75    4  75 
Genuine,    100    lb.    kegs       "        6  25   5  26 

No.   1  casks,   per  100  lbs 4  26   4  26 

No.    1    kegs,    per    100   lbs 4  76    4  76 

Shingle   Stains. 

In   6-gallon    buckets    0  75 

Turpentine    and    Oil. 

Montreal  Toronto 
Can.    Prime  white  petroleum, 

gal 0  14     0  12 

U.S.     Water    white         "        0  154  0  134 
U.S.    Pratt's    astral  "       0 19     0  154 

Castor  oil,   per  lb.,   in  bbls.  0  08     0  09 

Motor  Gasoline  single  bbls 0  174 

Benzine,  per  gal.  single  bbls  ....     0  164 
Pure  Turpentine,  single  bbls  0  70     0  70 

Wood    Turpentine 0  60 

Turpentine,    second   run    0  60 

Linseed   Oil  "  raw...  1  00     1  03 

boiled.  1  03     1  06 
Rosin,    "Q"   grade,   bbl.   lots, 

100    lbs 3  26 

Varnishes. 

Per  gal.    cans. 

Carriage,    No.   1    1  60 

Pale   durable  body   3  68 

"      hard   rubbing   3  00 
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OW   is    your    paint    stock?    Does   it    hang    fire,   and    stick   on 
your  shelves? 


The  full  margin  of  profit  in  your  paint  department  can  only  be 
realized  by  handling  a  good  clean-cut,  quality  stock,  of  known  re- 
putation and  backed  by  common  sense  help  in  direct  support  of  your 
business. 

Feature  MINERVA  PAINTS— the  famous  British  Brand,  and  watch 
your  paint  sales  grow. 

Ask  any  Minerva  Agent  for  his  opinion. 

We  will  be  pleased^to  supply  their  names  on  request.  There  are 
hundreds  with  daily  increasing  sales. 


HOW  ABOUT 
YOUR  PAINT  OIL  DEPARTMENT  ? 

If  you  could  find  a  way  to  increase  the  profits  in  your  paint  oil  de- 
partment you  would  at  least  investigate  it,  wouldn't  you  ?  Then  why 
not  take  the  time  during  the  winter  months,  NOW,  to  investigate  the 

BOWSER  PAINT  OIL  SYSTEM 

We  have  installed  systems  for  many  of  your  fellow  merchants — 
it  pays  them — it  will  pay  you. 

You  can  get  one  outfit  or  a  dozen,  just  as  your  requirements  de- 
mand. You  don't  have  to  invest  much  money  but  you  get  enormous 
returns. 

The  Bowser  not  only  prevents  all  waste  and  over-measure,  but  it 
gives  your  store  tone  and  attractiveness.  It  draws  trade  because  you 
can  give  better  service  and  cleaner  oil.  The  pumps  measure  the  oil 
directly  into  the  customer's  can — no  measures  nor  funnels.  It  com- 
putes the  charge  and  counts  the  gallons. 

Send  a  card  to-day  for  free  book  No.  15. 

S.  F.  BOWSER  A  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 

For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Gasoline  and  Oil  Storage  Systems, 
Self-registering  Pipe  Line  Measures,  Dry  Cleaning  Systems,  etc. 


HARDWARE     AND     METAL 


Finest    elastic   gearing    3  00 

Elastic    Oak    150 

Furniture,    polishing    2  00 

Furniture,    extra    1  20 

No.     1     0  95 

Union    0  90 

Light    oil    finish     136 

Gold   size   japan    2  00 

Turps,    brown    japan    1  60 

No.    1    brown    japan    110 

Baking    black    japan    1  35 

No.    1   black   japan    0  95 

Benzine    black    japan    0  75 

Crystal     Dnmar     2  60 

No.    1  "        2  25 

Pure    asphaltum    1  40 

Oilcloth     150 

Lightning    dryer    0  85 

Elastilite    varnish    2  25 

Copaline    varnish     2  25 

Granitine    floor    finish    2  25 

Jamieson's    floor    enamel     1  75 

Sherwin-Williams  kopal  varnish.  2  60 
Canada   Paint   Co.'s  sun  varnish.    2  25 

"Kyanize"     Interior    Finish    2  40 

•'Flint-Lac,"     coach     180 

B.H.     Ltd.     "Gold     Medal,"     in 

cases     2  25 

Dependon    Lt.    H.    Oil    Finish....    155 

Everlastic    Floor    2  65 

Flattine    floor   finish    3  00 

Elastica   exterior  finish    4  25 

Stovepipe    varnish,    %    pints,    per 

gross     8  00 

Pure    white    shellac    varnish,     in 

barrels     175 

Pure    orange    shellac    varnish,    in 

barrels     160 

No.    1   orange   shellac  varnish,    in 

barrels     ISO 

Window   Glass. 
Size    United  Double 

Inches.  Star  Diamond 

Under    26     J  4  25       $6  26 

26    to    40    4  65  6  75 

41    to    60    5  10  7  60 

bl    to    60    6  S5  8  50 

61    to    70    5  75  9  75 

71    to    80    6  25         1100 

81    to    85    7  00         12  60 

86    to    90    15  80 

91    to    95    17  50 

96    to    100    20  60 

Toronto,     25     p.c. 

Montreal    prices,    no    discount. 
Size    United    Inches  Star 

Under    26     $3  05 

26    to    40     3  25 

41    to    50     3  65 

51    to    60     3  90 

61    to    70     4  15 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 
Per    100    lb. 

"Anchor,"    pure     7  00       7  15 

Brandram's  B.B.  Genuine  8  00  8  15 
C.P.C.  decorators,  pure  ..  7  00  7  00 
Crown   and    Anchor,    pure.    7  00       7  15 

Elephant    Genuine     7  25       7  35 

Essex    Genuine    (Windsor) 6  75 

Island      City      Decorators' 

Pure     7  00       7  15 

Lily     Pure     7  00       7  15 

Moore's   Pure   White   Lead    7  15 

Monarch    (Windsor)    7  25 

Munro's        Select        Flake 

White    7  25       7  40 

Purity,    CO.    Co.'s    Ltd 6  75 

Ramsay's    Pure    Lead    7  00       7  15 

Ramsay's    Exterior    6  75       6  90 

Sterling   Pure    7  15 

Tiger    Pure     7  00       7  15 

Western  Schedule. 

Terms— 2  p.c.  30  days  or  net  3  months 
from  date  of  shipment.  Packages  25 
lbs.  and  over.  500-lb.  kegs,  15e  per  100 
lbs.  lower.  Delivery— F.O.B.  Toronto 
or  Hamilton;  London,  5c  per  100  lbs. 
extra.  Contracts  as  required  until  15th 
May,    1911. 

White    Zinc    (Dry) 

Extra    Red    Seal,    V.M 0  07% 

White  Zinc  in   Oil. 

Pure,   in   25-lb.    irons    0  10 

No.    1  "  "        0  07 

No.    2  "  "        0  05% 

Whiting. 

Plain,    in    bbls    0  70 

Gilders   bolted    in   barrels    1  00 

HARDWARE. 
Adzes. 

Carpenters',    per   doz 12  50    14  00 

Plain    ship  "  18  00    22  00 

Axles   and    Hatchets. 

Single   bit,    per   doz 6  00     9  00 

Double    bit        "         10  00    12  00 

Bench    Axes     6  75    10  00 

Broad     Axes     22  75    25  00 

Hunters'     Axes     5  00     6  00 

"Boys"     Axes     5  75     6  50 

Lathing    hatchets     4  70    10  00 

Shingle  hatchets    145     6  75 

Claw    hatchets    170     5  00 

Barrell    hatchets     5  50     6  85 

Anvils. 

Buckworth,    per   lb 0  10% 

Ammunition. 

"Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps,  50,  10  &  2%  p.c;  B.B.  caps, 
50,  10  and  2%  p.c;  Centre  Fire  Pistol 
Cartridges,  25  and  2%  p.c;  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c ;  Primers,  10  and  2%  p.c.  ; 
Brass  Shot  Shells,  45  and  12%  p.c; 
Shot  Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing  point  east 
of  .  Manitoba.      Net    90    days. 

"Crown"  Black  Powder,  30  and  10 
p.c;  "Sovereign"  Bulk  Smokeless 
Powder,  30  and  10  p.c. ;  "Regal"  Dense 
Smokeless     Powder,     30     and     10     p.c ; 


"Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c  Empty 
Shells,   30    and    10   p.c.     90   days  net. 

Ordinary  drop  shot,  AAA  to  dust, 
$7.50  per  100  lbs.  Discount  25  per 
cent. ;  cash  discount,  2  per  cent.  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only;  Chilled,  40c;  buck 
and  seal,  80c;  no.  28  ball,  $1.20  per  100 
lbs.;  bags  less  than  25  lbs.,  %c  per  lb.; 
F.O.B.  Montreal,  Toronto,  Hamilton, 
London,  St.  John  and  Halifax,  freight 
equalized. 

Augers   and    Bits. 

Ford's    auger   bits    30     and  10 

Irwin's    auger     47% 

Gilmour's    auger     60 

Rockford    auger     50     and  10 

Gilmour's    car     47% 

Clark's    expansive     40 

Jennings'    Gen.    auger,    net    list. 
Tobin's    High    Speed,    50    and    10. 
Tobin's    Never    Choke,    60    and    10. 
Barn    Door   Hangers. 

doz.    pairs. 

Steams   wood   track    4  50     6  08 

Zenith     9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect     8  00    1100 

New    Milo,    flexible    6  00 

Double    strap    hangers,    dozen 

sets     6  50 

Standard      jointed      hangers, 

dozen    sets    6  45 

Steel  King  hangers,  doz.  sets    ....     6  40 
Storm  King  and  safety  hang- 
ers            6  25 

Storm    KiDg    rail    4  25 

Crown     4  85 

Crescent     6  50 

Sovereign     » 7  25 

Chicago    Friction,    Oscillating    and    Big 

Twin    Hangers,    5    per   cent. 
Steel,   track,   1  x  3-16  in.    (100  ft.).    3  25 
Barn    Door    Latches. 

Challenge,    dozen    2  25 

Defiance,    dozen    2  75 

Gem,     dozen     7  50 

Bells. 
Door    bells,    push    and    turn,    45    and    10 

p.c. 
Cow    bells.    65    p.c. 
Sleigh     bells,     shaft    and    hames,     pair, 

22c    up. 
Sleigh    bells,     body    straps,     each,     $1.15 

Farm    bells,    No.    1,    $1.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,    60,   10,    10   and   10   per  cent 
No.    1,    not    wider    than    6    in.,    60,    10, 

10    and    10. 
Agricultural,    not    wider    than    4   in.,    75 

per  cent. 
Lace    leather,    per    side,    80c;    cut   laces, 

85c 

Bird   Cages. 
Brass   and   Japanned,   40  p.c 

Bolts  and   Nuts.        Per  cent. 
Carriage  Bolts,   common,   new, 

$1    list. 
Carriage  Bolts,  %  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    %    and    less..  60,  10  &  10 
Machine    Bolts,    7-16    and   up..  60 

Plough     Bolts     55,  5  &  10 

Blank   Bolts    60 

Bolt    Ends    60 

Sleigh     Shoe     Bolts,     %     and 

less     60    and  10 

Sleigh    Shoe    Bolts,    7-16    and 

larger     55    and  05 

Coach    Screw,    new   list    7 

Nuts,   square,   all   sizes,  4%c  per  lb.   off. 
Nuts,  hexagon,  all  sizes,  4%e  per  lb.  off. 
Stove  rods,   per  lb.,   5%  to  6c 
Stove    Bolts,    an 

Building   Paper,    etc 
Tarred    Slater's    paper,    per    roll....    0  70 

O.    K.    paper.    No.   1.   per   roll    n  75 

O.    K.  paper.  No.  2,  per  roll   0  70 

Plain   Fibre.   No.   1.  per  400  ft.   roll    0  45 
Plain   Fibre,    No.   2,  "  ....    0  27 

Tarred    Fibre,     No.     1,    per    400    ft. 

roll     0  65 

Tarred    Fibre,    No.    2  "  ..    0  35 

Tarred    Fibre    Cyclone,    25    lb.,    per 

roll     0  55 

Dry  Cyclone.   15  lbs 0  45 

Plain    Surprise,    per   roll    0  40 

Resin    sized    Fibre,    per  roll    0  40 

Asbestos    building    paper,     per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton     37  50 

Carpet    Felt,    per    100    lbs 2  50 

Tarred  wool  roofing  felt,  per  100  lb    1  80 
Pitch.    Boston    or    Sydney,    per    100 

lbs 0  70 

Pitch.    Scotch,    per   100  lbs 0  65 

Heavy   Fibre.  32'   &  60',   per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per    sq 0  70 

3  Plv   Readv   Roofing,    per   sq 0  95 

2  Ply    complete,    per   roll    , 1  15 

3  Ply  complete,  per  roll    135 

Liquid    Roofing   Cement,    brls.,    per 

gal 0  15 

Liquid    tins    Cement    0  20 

Crude    Coal    Tar.    per   barrel    3  50 

Refined    Coal   Tar,    tins,    per  doz...  1  15 

Refined    Coal    Tar,    per   barrel    4  50 

.Shingle    varnish,    per   barrel    4  50 

Caps,    per   lb 0  06 

Nails,     per    lb 0  05 

Mop   cotton,   per  lb 0  15 

Butts. 
Plated,    bower  barff   &   Nickel,    No.   241, 

45   per  cent. 
Wrought  brass,  45  p.c.   off  revised  list. 
Cast   iron   loose   pin,    60  p.c. 


Wrought  steel   fast  joint  and  loose  pin, 

70    p.c. 
Crescent   brands,    70   per    cent. 

Cement  and    Firebrick. 
Canadian    Portland,    bags,    per 

bbl 165    170 

White  Bros.   English   2  00    2  05 

"Lafarge"    cement,    in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English      17  00  21  00 

American,     low...  23  00  25  00 
high....  27  50  35  00 

Fire   clay    (Scotch),    net   ton 5  50 

Chalk    and    Pencils. 
Carpenters    Colored,    per   gross    0  65    0  80 
lead   pencils,   p.   gr    2  40    6  75 
Chisels. 

Cold  chisels,  5  x  6   in.,   doz 2  20 

Bevel  edge,   1  inch,  doz 2  50 

Chain. 
Proof  coil,  per  100  lb.,  %  in.,  $6.00; 
5-16  in.,  $4.85;  %  in.,  $4.25;  7-16  in., 
$4.00;  %  in.,  $3.75;  9-16  in.,  $3.70;  %  in., 
$3.65;  %  in.,  $3.60;  %  in.,  $3.45;  1  in., 
$3.40. 

Stall  fixtures,  35;  trace  chain,  45;  jack- 
chain,  iron,  50;  jackchain,  brass,  50;  cow 
ties,  40;  halter  chains,  50  and  5;  tie  outs, 
75;  coil  chain,  50  and  5;  hammock  chains, 
galvanized,    35    and    5. 
Churns. 
No.   0,  $9;  No.   1,   $9;   No.   2,   $10;   No. 
3,  $11;  No.  4,  $13;  No.  5,  $16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St.  Marys, 
40    per    cent.;    f.o.b.    Ottawa,    Kingston 
and    Montreal,   37%    and   10   per  cent. 
Clamps. 

Malleable  swivel  head,  4  in 2  50 

"        adjustable,    4   in 7  60 

Carpenters,    3    feet    3  60 

Conductor    Pipe. 

2  inch,    in   10   foot   lengths    3  30 

3  "  "  "  4  00 

4  "  "  "         6  28 

5  "  "  "         7  26 

6  "  "  "         8  80 

Cotter  Pins. 

Cotter   pins,   90   p.c.    Montreal. 

Copper  and  Nickel  Ware. 
Copper    boilers,    kettles,    47%    p.c. 
Copper   tea    and   coffee   pots,    42%   p.c. 
Copper   pitts,    27%    per   cent. 
Foundry  goods,  hollow  ware,  45  p.c 

Door  Knobs. 
Canadian    knobs,    45   and   10   per   cent. 
Porcelain,    mineral    and    jet    knobs,    net 
list. 

Door    Sets. 
Canadian,   45   and   10  per  cent. 
Door  pulls,   60  per  cent. 

Door    Hangers    (Parlor) 

Single  sets,  each   (Easy  brand)    1  80 

Double    sets,    each    3  25 

Unbreakable    rail,    100   feet    5  00 

Door  Springs. 
Chicago    (coil),    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters   6   inch,    doz 6  25 

Folding  handles,   8    inch,   doz 1  80 

Drills. 

Bit  stock  drills,  2-32  in.,  doz 0  67 

Escutcheon  Pins. 
Steel,  discount  50  per  cent. 
Brass,    55    per   cent. 

Eavetroughs. 

8  inch    in    100    foot    lengths    2  90 

10      "  "  "         3  15 

12      "  "  "         3  68 

15      "  "  "         6  25 

Add   extra  10c  per  100  ft.  O.G.  Round 
Bead  Trough. 

Factory   Milk  Cans. 
Milk   cans   and   pails,   35   p.c 
Hand  delivery  and  creamery  cans,  40  p.c 
Railways    cans,    46    p.c. 
Cream    cans,    40    p.c. 
Creamery    trimmings,    75    and    12%    p.c 

Faucets. 
Common,    cork-lined,   35  per  cent 

Farrier    Knives. 
Buckworth,   50  p.c 

Files  and  Rasps.        Per  cent. 

Disston's     70  and  10 

Great    Western,    American    ....  70  and  10 

Kearney    &    Foot,    Arcade    70  and  10 

J.    Barton    Smith,     Eagle    70  and  10 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     60 

Nicholson     62  2-3 

Jowett's    (English    list)     27% 

Spear  &  Jackson   (English  list)  35 
Forges. 

Blacksmiths   portable,    135   lbs 9  85 

Galvanized  Ware. 
Dufferin  pattern  pails,   45  per  cent. 
Flaring    pattern.     45    per    cent. 
Galvanized    washtubs,    45    per    cent. 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs i  io 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  35 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  oz.,  doz.    1  25 

hickory   handle,    1  lb.,   doz.    6  25 

straight    claw,    1    lb.,    doz.    7  00 

Farriers    hammers.    10    oz.,    doz....    5  60 

Tinners    setting,    %    lb.,    doz 4  50 

Machinists,    %    lb.,    doz J  20 

Sledge,   Canadian,   5  lbs.   and   over.    0  06 
Sledge,    Masons,    5    lbs.    and    over.    0  08 

Sledge,    Napping,    up    to    2    lbs 0  09 

Harvest   Tools. 
50    and    5    per    cent. 
Sidewalk   and   stable   scrapers,    net  $2.25. 
Wood   hay   rakes,    40   and   10  per  cent. 
Lawn    rakes,    net. 

nft  ■ 


Halters     (Snap    and     Ring). 

Jute    Rope,    %-inch,    per    gross 8  00 

%-inch,    per    gross    10  50 

"  "       %-inch,   per  gross   13  50 

Leather,    1-inch,    per    doz 4  00 

Leather,    1%-inch,    per  doz 6  20 

Web     2  45 

Sisal   Halters    (Snap   and    Ring). 

%-in.,  $9.00;  7-16-in.,  $10.20;  %-in., 
$11.40;   9-16-in.,    $13.20;    %-in.,    $15.00. 

Hinges. 
Blind,    discount   50   per  cent. 
Heavy    T    and    strap,    4-in.,    100   lb. 

net     7  25 

Heavy    T    and    strap,    5-in„    100    lb. 

net     7  00 

Heavy   T    and    strap,    6-in.,    100    lb. 

net     6  76 

Heavy   T    and    strap,    8-in.,    100   lb. 

net     6  50 

Heavy     T     and     strap,     10-in.    and 

larger     6  25 

Light  T  and  strap,  discount  65  p.c 
Screw    hook    and    hinge — 

under   12   in.,    per   100  lb 4  00 

over  12   in.,    per  100   lb 3  50 

Crate   hinges   and   back   flaps,    65   and   5 

p.c. 
Chest  hinges  and  hinge  hasps,   65  p.c 

Hinges    (Spring) 
Spring,  per  gross— No.  5,   $16.10;  No.  10, 

$16.10;    No.     20,    $9.50;    No.    50,    $17.58; 

No.    51,    $7.76;    No.    120,    $16.10. 
Screen    door    sets— No.    2250,    $14.95;    No. 

2260,    $19.55;   No.    2275,    $21.85;    No.    1192, 

$19.55. 
Chicago    hold    back    screen    door,    iron, 

gro.,    $12. 
Chicago  spring  hinges,    15   p.c. 
Triplex   spring   hinges,    40   p.c. 
Chicago    surface    floor    (6,000),    46    p.c 
Garden  City  fire  house  hinges,  12%  p.c 
"Chief"   floor  hinge,   50  p.c. 

Hooks. 
Wrought   iron  hooks   and  staples— 

%    x    5,    per    gross    2  25 

5-16  x  5,   per  gross    $  40 

Bright   wire   screw   eyes,    60   p.c 
Bright   steel    gate   hooks    and    staples. 
Iron   screw   hooks,   60   and   20   p.c. 
Iron  gate  hooks  and  eyes,  60   &  20  p.c 
Crescent   hat    and    coat    wire,    60    p.c 
Stove    pipe    eyes,    kitchen     and     square 

hooks,   60  p.c. 

Horse  Nails. 

M.R.M.  cold  forged  process  list,  10th 
January,    1912.  Price  per 

Size  Length  25-lb.  box. 

Nos.    3  1%-inch  $4  10 

4  1%-inch  3  75 

5  1    15-16  3  50 

6  2%  3  10 

7  2    5-16  2  90 

8  2%  2  75 

9  2    11-16  2  60 

10  2%  2  50 

11  3    1-16  2  45 

12  3%  2  45 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy, 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4.15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L."    steel   shoes,    new   light   pattern, 

1  to  6,  No.  2  and  larger,  $4.35;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes,  No.  0 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  $6.75.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  &  Co., 
"Blunt"    No.    1   and   smaller,    $1.50;   No. 

2  and  larger,  $1.25;  "Sharp"  No.  I  and 
smaller,  $1.75;  No.  2  and  larger,  $1.50 
per  box.     Put  up   in   25-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    4%c. 

Ice    Cream    Freezers. 
White    Mountain,    5c    per    lb. 

Knives. 
Hay    knives,    net    list. 
Olauss,    50    and    25    per    cent. 

Kitchen    Enameled    Ware. 
White    ware,    75    per    cent. 
London    and    Princess,    50    per   cent. 
Canada,    Diamond,    Premier,    60    and    II 

per  cent. 
Pearl,    Imperial,    and     granite     steel.    61 

and    10    per    cent. 
Premier    steel    ware.    40   per   cent. 
Star   decorated    steel    and   white,    25   per 

cent. 
Hollow  ware,    tinned  steel,   46  per   cent. 

off. 
Enamelled   street  signs,    40   per  cent. 

Kitchen     Sundries. 
Asbestos    mats,    50    p.c 

Can    openers,    per    doz 0  40    0  TS 

Mincing    knives,    per    doz.     ...    0  60    )H 

Potato  mashers,  wire,  per  doz.    0  60    0  TO 

wood,    per    doz.    0  SO    0  80 

Tegetable   slieers,    per   doz 2  25 

Universal  meat  chopper.   No.  1    ....    1  15 

Enterprise    chopper,    each    1S( 

Spiders   and    fry   pans,    60   and 

5   per   cent. 
Star    Al   chopper,    (   to   52    ...    135    4  10 
100    to    10S....    1  35    2  00 

Kitchen    hooks,     bright     1(1 

Toasters,    50    per    cent. 

Fire    shovels,    50. 

Oil    stoves    and    ovens.    50    and    II. 

Ladders. 
1  t»  «  feet,  12e  per  foot;  T  t»  1  ft.,  ISc 
Extension  ladders.    15e  per   foot  up. 

Lanterns. 
Japanned    ware,    45    jer    cent. 
No.    2  or  4   Plain    Cold    Blast,    per 

dos I  TS 

Lift     Tubular     and     Hinge     Plain, 

per    doz SM 


HARDWARE    AND    METAL 


ALEX*ARTHURMF 


^oMt^eal. 


WRITE  US  AT  ONCE 


"READY"     ROOFING     AND    "BLACK 
DIAMOND"  TARRED  FELT 

When  handling  roofing  and  building  papers  it  is  to 
your  advantage  to  supply  your  trade  with  the  best, 
even  if  your  profits  are  not  so  large,  as  a  satisfied 
customer  is  your  best  advertisement — an  advertisement 
that  will  greatly  increase  your  business. 
Our  products  can  be  easily  laid  by  any  ordinary  work- 
man, and  are  guaranteed  to  meet  the  requirements  of 
every  buyer.  We  also  make  a  full  line  of  Wrapping 
Papers. 

"CYCLONE"   AND    "JOLIETTE" 
BUILDING    PAPERS 


RED 

s 

BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,    FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL    GLASS 

DON     ROADWAY  TORONTO 


The  High  Quality  of  Our 

HEINISCH  TINNER  SNIPS 


The 
VULCAN' 


has  made  them  the  tinners'  favorites.  This  quality  is 
due  to  the  great  care  taken  in  selecting  materials 
and  the  tempering  which  is  done  by  experts. 
The  "Vulcan"  Snip  is  designed  especially  for  cut- 
ting curves,  all  irregular  shapes,  cornice  work  and 
small  circles  down  to  3  inches  in  diameter. 

Recommend  them  to  your  customers — we  guarantee  the  highest   satisfaction.     Get  them  from  your  jobber. 

IV.  HeiniscH's  Sons  Company       tailors' 

Newark,   N.J.,   U.S.A.  SHEARS 


TRIMMERS' 
SCISSORS 


Pnesto   Double  Bath  Cocks 

Nickel  Plated.      With  China  Index  Handles 
"A     QUARTER     TURN     GIVES    A     FULL    OPENING" 

Tails  (Finished)  Screwed  for  }4  in.  Male  I.P. 


GOOD 


METAL 
PLATING 
FINISH 
DESIGN 


We  can  quote  you  an  attractive  price.     Write  Dept.  P. 

T.  McAVITY  &  SONS,  Limited,  ST.  JOHN  and  WINNIPEG 


HARDWARE     AND     METAL 


Japanning,  Ms  per  dozen  extra. 
Prim    globe*,    per    dozen.    fl.M. 
Ubi    wick,    SO    per    cent. 
Lawn    Hose. 
Ootnpatitlon  trade  lawn  hose,  ft  aad  S. 
Lawn    Mowers. 
D.     Maxwell     &      Sons.— 8-inch      open 
wheel.    3    knives,    1J    in.,    $5.10;    do.,    4 
knirea,     $6.25;     9-inch     wheel,    3     knives. 
12   in.    sizes,    16.76;   do.,    4    knires,    $7.25; 
10%-inch    wheel,    4    knires,    12   in.    sizes. 
$8.50;  ball  bearing  do.,  $10;  do.,  5  kniTes. 
$10.60;    50    per    cent,    f.o.b.    factory. 

Locks    and    Keys. 
Canadian,    45    and    10    per    cent. 
Lumbermen's    Supplies. 

Cant   hooks,    4»zen,    from    12  00 

Axes,    dozen,    *kam    0  60 

Axe    handles,    dozen,    from    l  15 

Cross  cut  saws,   per  foot   ....    0  25     0  43 

Axe    wedges,    dozen    0  25 

Ball    and    heel    calks    4  09     4  25 

Mallets. 
Tinsmiths'.    2%x5%    in.,    per    doe..    1  25 
Carpenters',    round    hickory,    6    in., 

per    doz 1  J5 

Lignum    Vitae.    round,    5    inch,    per 

doz 2  40 

Caulking.    No.    8,    oak.    per   doz!!!.'  15  0» 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz •• I0» 

Metal    Polish. 

Tandem  metal  polish  paste    6  00 

Axoline   brass   cleaner,    100   in   pkge    6  50 
.,  u  Miners    Supplies. 

Mattocks.   6   lb.,    18  inch,   $6  dozen. 
Picks.    6    to    7    lb.,    $4.65   dozen. 
Pick    handles.    $1.85   dozen. 
Prospectors'    hammers,    16%c    per    tb. 
Drilling    hammers.    6    cents    per    lb. 
Crowbars.    3%    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz j.  n     1M 

Folding    ironing    boards    16  25    18  00 

1-1%    inch     *.T:  ^35 

1%    inch    J^ 

H4-1X     inch «  7s 

2-2%    inch    J« 

24-2%    inch    .... JS 

3-3%     inch     5  52 

*%-4    inch    5!. 

4%.    5,   5%,   6   kjmb    (base)"!!!:"::;:    2  35 
22  60  Dtre*1'      nM:      Tmont°. 

Miscellaneous    wire    nails,    T5    per   cent. 

Coopers'    nails,    33    1-3    per    cent. 

Pressed  spikes,  %  diameter,  per  101 
1D* IS6 

_,      .  Oakum. 

Plumbers.... per    100    lb IU 

Oilers, 
JfiS*.     T?™*<lo     and     McClary'* 
Model    galranized    oU    can,    with 

rwEf?,:    5    8»llon.    P«    dozen WOO 

Davidson  oilers,    40  per  cent. 

%inc  and   tin,   50  per  cent. 

Coppered   oilers,   50   per  cent.   ttt. 

Sr*^*    ""era,    50    per    cent. 

Malleable,    25    per    cent. 

Plated    Goods. 

Holloware,    40   per  cent,    discount. 

.*"£    ,taPle»-    40   and    10;    fancy,    10 

And    .,>''. 

Hutton's  "Cross  Arrow"  flatware,  42% 
per  cent.  Singalee"  and  "Alask." 
Nevada   Bilrer   flatware,    42   per   cent. 

„,  Pieced   Ware. 

Discount.    36   per   cent. 

a  "Sn     fla.rinf    3ap    buckets,    35    p.c. 

6.   10   and   14-qt.    flaring  pails,   35   p.e. 

Copper  bottom  tea  kettle*  and  boilers, 
35    per    cent.  ^^ 

Coal  hods,  40  per  cent. 

Boiler    and    tea    kettle    pitta,    35    p.c, 

.„     .  Planes. 

Wood  bench.  Canadian.  40,  American, 
26   per  cent. 

Wood,    fancy,    30    to   35   per  cent. 

Stanley  planes.  $1.55  to  $3.60,  net  list 
prices. 

Pliers   and   Nippers. 

Button  s  genuine.    37%  to  40  per  cent. 
Plough    Lines. 

Russian    map    per  gross    30  00 

Indian     snap     «  ffi  M 

Pumps. 

Bert's    wing    pump.    75    per    cent. 

„  .     ,  Razors.  per  doz. 

Bokers     .' 7  50    1100 


Boker's    King    Cutter    15  00 

Henckel's     7  60    20  00 

Gillette    Safety,    each    3  75 

Star    Safety    Bazor,    33    1-3   p.c. 
Rope   and   Twine. 

Sisal     rope     0  08% 

Pure    Manila    Rope    0  10% 

•British"    Manilla    0  01 

Cotton,    3-16    inch    and    larger 0  24 

Russia  Deep  Sea  line,   %  in.  diam. 

and   orer,    15%;   under  %  in,,    15%. 
Jute,  %  and  upwards,  9c;  under  %.  9%c, 

Lath    yarn,    single    0  08 

Lath    yarn,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  95 
Cotton   clothes   line,    18   per  cent.   off. 

Bag,    Russian   twine,   per  lb 0  27 

Wrapping,    cotton,    3-ply    twine...    0  26 
"       4-ply    twine...    0  SO 

Mattress   twine,    per  lb 0  45 

Staging         "  "        8  35 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galvanized,    45    per    cent. 

Rivets    and    Burrs. 
Iron    Rirets,    black    and    tinned,    CO,    10 

and  10. 
Iron   Burrs.    60   and   10   and   10  p.c. 
Copper    Rirets,    usual    proportion    burrs, 

35  and   7%    per   cent. 
Copper    Burrs    only,    22%    per    cent. 
Extras  on  Coppered  Rirets,  %-lb.   pack- 
ages  lc   per   lb.;   %-lb.    pkgs.,    2c  lb. 
Tinned    Rirets,    net   extra,    3c   per  lb. 
Coppered   Rirets.  net  extra,  2%c  per  lb. 

Riret   Sets. 
Canadian,    35    to   37%    per    cent. 
Rules. 

Boxwood,    No.    68,    2    foot,    doz 1  15 

Irory,    No.    1282,    2    foot,    each    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    55,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     0  85 

Mrs.   Potts,   handles,   japanned,   per 

gross 8  40 

Common,     plain     4  25 

plated    5  60 

Asbestos,    per    set    1  60 

Sand    and    Emery    Paper. 
Sand    and   emery   paper,    40   per   cent. 

Sash    Weights. 
Sectional,   1  lb.   each,  per  100  lb...    2  25 
Sectional,   %  lb.,    each,   per  100  lbs    2  40 

Solid,    3    to    30    lbs 165 

Sash  Cord. 

No.    8,    per   lb OSS 

Saws. 
Atkins  Hand  and   Crosscut,  25  p.e. 
Disston's    Hand,    15    per    cent. 
Simonds   Hand,   15   per  cent. 
Shurley  &   Dietrich,  40  and  35  p.c. 
Spear   &    Jackson,    40    per   cent. 

8aw   Sets. 
Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 
Common  doors,   2  or  3  panel,    wal- 
nut   stained,    4-in.    style    T  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in.   style   8  10 

Bearer  window  screens,  14x18,   open 

28%     inches     160 

Perfection     window    screens,    14x15, 

open    22%    inches    1  80 

Model   window   screens,   14x22,   open 

36%     inches     2  25 

Scales. 
Gumey     Standard,    35;    Champion,    60 
per   cent. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  36;  Cham- 
pion   Scales,    45, 

Fairbanks  Standard,  30;  Dominion, 
50;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe    Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright    and    steel  85  and  10 

R.H.,    bright    80  and  10 

F.H.,    brass    75  and  10 

R.H.,     brass     70  and  10 

F.H..     bronze     70  and  10 

"       R.H.,     bronze     65  and  10 

Drire    screws     85  and  10 

Set,    case    hardened    60 

Square     cap     50  and  05 


Hexagon    cap    45 

Bench,    wood,    per   doz $5  00 

"      iron,     per    doz 4  26 

Screws    (Machine). 

Flat  head,   iron  and   brass,  35  per  cent. 

Fillister  head,   iron,   30;   brass,   25   p.c. 

Screw    Drirers. 

Sargent's,     per    dozen     0  65     1  00 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors    and    Shears. 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and    10    per   cent. 
Acme      Shear     Co.,      nickel -plated     and 
Japanned,  40  per  cent. 

Shelf    Brackets. 
No.    140.   65   and   10   per   cent. 

Skates   and    Hockey   Sticks. 
Starr    skates,    37%    per   cent. 
Boker,    hockey,    30c    upwards;    spring 
Empire    hockey    sticks,    $3.00,    $3.60. 
Micmac    and    Rex    sticks,    $4.00,    $6.00. 
Pucks,    net,    $1.50. 

Shorels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.e. 
off;  No.  2  grade,  55  and  2%  p.c.  off; 
No.  4  grade,  45  and  5  p.e.  off. 
Canadian,  No.  1  and  2  grade,  60  and 
2%  p.c;  No.  3  and  4  grade,  50  and 
2%    per    cent. 

Scoops. 
Grade    1,    2,    S,   50   and   5   per   cent.    off. 
Grade    4,    50    per    cent.    off. 
Squares. 
Disston's,    60   and    10   per  cent. 
Stanley  Try  Squares,   size  7%,   doz. 

net     $285 

Snaps. 
Harness,    25    per   cent. 

Soldering    Irons. 
Base,  per  lb.,  28  cents. 

Stamped   Ware. 
Plain,    75   and    12%    per   cent. 
Retinned,    75    and    5    per    cent. 
Tinners'    trimmings,    75    and    5    p.c. 

Sap   Spouts. 
Bronzed  iron  with  hooks,   per  1,000    7  50 
Eureka     tinned     steel,     hooks,    per 

1,000 8  00 

Staples. 

Poultry    netting,    100    lbs 6  70 

Bed,    100    lbs.,    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear  point,   75   per  cent. 

Stable   Fittings. 
Dennis    Wire    &    Iron   Co..   33   1-3   p.e. 

Store    Boards. 
Lithographed,    60    and    10. 
Stovepipes. 

5   and   6    inch,    per   100   lengths 7  62 

7   inch,    per   100  lengths    8  18 

Nestable,    40   per   cent. 

Stovepipe   Elbows. 
5    and    6-inch,    common,    per   doz...    1  22 

7-inch,    per    doz 1  35 

Polished,    15c    per    dozen    extra. 
Thimbles,    70   per   cent. 

Stocks    and    Dies. 

No.   20   Bearer   Die  Stock    18  76 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25     0  37 

Hindostan     "        0  06     0  10 

slip     "        0  18     0  20 

Axe     "         ....      0  10 

Deer    Creek     "         0  10 

Deerlick     "         0  25 

Axe    "         ....      0  15 

Lily     white     "         0  42 

Arkansas     ■"         ....      1  50 

Water-of-Ayr     "         0  10 

Scythe     per  gross  3  50     5  00 

Tacks,  Brads,  Etc. 
Carpet  tacks,  blued,  80  and  10  p.c. ; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  80  and  10;  % 
weights,  60:  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5.  in  dozens,  75 
and  10;  Swedes,  upholsterers',  bulk,  90: 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%:  zinc  tacks,  35;  leather 
carpet  tacks.  S5;  copper  tacks,  45:  cop- 
per nails,  50;  trunk  nails,  black.  65 
and  10:  trunk  nails,  tinned  and  blued, 
65  and  10:  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  35  and  10; 
patent  brads.  40  and  10;  One  finishing, 
40  and  10:  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk.  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle  nails,  in 


papers,  10;  saddle  nails.  In  bulk,  IS; 
tufting  buttons,  22  Una  in  donna  only, 
60;  zinc  glaziers'  points,  6;  doable  point- 
ed tacks,  papers,  M  and  IS;  double 
pointed  tacks,  bulk,  66;  clinch  point 
shoe  rirets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  20;  strawberry 
box   tacks,   80  and   10. 

Tape   Lines. 
Unirersal,  ass  skin,  N».  714.  M  ft.. 

doz It) 

Luf kins,   linen.   No,   404,   66  ft.,   ea.    0  M 
steel,   No.   264.   M  ft.,   each    3  Et 
Chesterman's  linen.  No.  1822,  It  ft. 

each     1  10 

Chesterman's    Metallic.     N«.    1821..    1  K 

Steel.    No.    1141.    M   ft 

Trowel*. 
Disston's,   10   per  cent. 

Thermometer*. 
Tin  ease  and  dairy,  H  t»  76  aad  It  p.*. 

Tinners'    Snip*. 
Discount   35   per   cent. 

Tinners'    Trimming*. 
Discount,   45  per   cent. 
Plain    and    retinned,    76    and    1*14. 

Traps    (Steel    Gamat. 
Newhouse,    30   per   eeat. 
Hawley  &  Norton,  40,  II  and  i  p.: 
Victor,    60    and    5   per   cant. 
Oneida  Jump   (Star),   H,   II  and  f  p.e. 
Traps    (Rat   and    Maud  Do*. 

Out  O'   Sight  Mouse  Trap*   lit 

Rat  Trap*    1 11 

Easy    Set    Mouse    0  46 

"       "      Rat     OK 

Blizzard    Mouse   Trap*    0  45 

Rat    Traps    OK 

Hold-Fast    (formerly    Dsril)    Mouse 

Traps    0  26 

Hold-Fast     (formerly     Devil)      Rat 

Traps     0  80 

5-Hole    Tin    Choker*    0  80 

Vises. 

Per    pound    I  11    0  1214 

Hinged   pipe   vise,    25  lbs 3  55 

Saw    vise    4  ft   I N 

Blacksmiths',    60;    parallel,    4*    par   cent. 
Washing  Machine*. 

New   Ontario    4125 

Round,    re-acting,    per    do* 81  25 

Square,    re-acting,    per  do* 77  60 

Dowswell     52  60 

New   Century,    Style   A   10125 

Ideal    Power    180  00 

Daisy    7326 

Stephenson     74  00 

Puritan    Motor    166  00 

Connor,    improved    52  50 

Ottawa     55  00 

Connor    Ball    Bearing    112  60 

Connor   Gearless    Motor  Washer...  180  00 
20   per  cent. 

Wringers. 

Royal    Canadian,    11   in.,   dor 47  75 

Eze,    10  in. ,   per  doz 46  76 

Bicycle,    11    inch    60  60 

Trojan,    12    inch    100  00 

Challenge,   3  year,    11  inch   53  25 

Ottawa,    3    year,    11    inch    58  25 

Favorite,   5   year,    11   inch    tl  75 

20   per   cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    2120 

Garden,    steel    wheel,    dozen    ..    32  40 

Whiffletree*. 

Tubular   steel   whiffletree*,    28   In...    0  70 

M    in...    1  00 

36    in...    128 

neckyokes,     31    in....    1  05 

"       doubletree*.    4t    in..    OK 

"  "       lumbermen*,    44    in..    1  15 

Wood  Handle*. 

Second  growth   ash  fork,   hoe,   take  and 

shovel  handles,  40  per  cent. 
Extra    ash    fork,    hoe,    rake    and    shovel 

handles,   45   per  cent. 
Nos.    1    and   2    ash    fork,    hoe,    rake   and 

shovel   handles,   50  per  cent. 
Carriage  neckyokes  and  whiffletree*.   ash 

35,    hickory,    40   per    cent. 
Team  neckyokes,  oral  and  round  whiffle- 

trees.    hickory  and   ash,   35  per  cent. 
All  other  ash  goods,  40  per  cent. 
All    hickory,    maple    and    oak    good*,    31 
per   cent. 

Wrenches. 
Agricultural.    67%    per    cent. 

Wroutht    Iron    Washers. 
Canadian,    50   per  cent- 


WE 
WANT 

A 
MAN 


of  good  character,  in  each  city,  town  and  village  in  Canada,  where  we  are  not 
already  represented,  to  act  as  our  , 

SPECIAL  CIRCULATION  REPRESENTATIVE. 
Work  is  dignified  and  educative.    Previous  experience  unnecessary.    Duties  at 
first    need  not  interfere  with  your  present  employment. 

WE  WILL  ASSIST  THE  RIGHT  MAN  TO  BECOME  INDEPENDENT 
FOR  LIFE. 

If  you  are  making  less  than  $100.00  a  month,  and  are  trustworthy  and  am- 
bitious to  learn  and  become  competent  to  handle  our  business  in  your  vicinity, 
write  us  at  once  for  full  particulars. 

MACLEAN  PUBLISHING  COMPANY, 

143-149  University  Ave.,  Toronto,  Ont. 


HARDWARE    AND     METAL 


For  use  on  any- 
thing that  needs 
varnish. 

The  best  varnish  for 
general  purposes 
that  fifty  years  of 
experience  can 
produce. 

The  only  thing  it 
won't  stay  on  is  your 
shelves. 

In  lithographed  cans 
of  assorted  sizes. 
Ten  gallons  to  the 
case. 


R.  C.  Jamieson  &  Co., 

Limited 

ESTABLISHED  1858 
Owning  and  Operating 

P.  D.  Dodi  &  Co.,  Litaitid 
Montreal 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S  HOUSE   COLORS— A  Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


NEW  YORK 


CHICAGO 


CLEVELAND 


It's  RESULTS  That  Count 

"  Stephens  "  Barn  Paint  is  unsurpassed 
The   best  on    earth — its    widely    classed, 
Manitoba  Oil  and  Colors  rare, 
Make  it  a  Paint  beyond  compare. 


BARN,  ROOF  AND  ELEVATOR 

PAINTS 

Have  you  ever  stopped  to  think  whether  the  paint 
you  handle  is  increasing  your  paint  trade  or  not  ? 
The  dealer  who  sells  Stephens  Barn, 
Roof  and  Elevator  Paints  can  absolutely 
rely  upon  them  to  give  a  trade-winning 
satisfaction.  We  are  receiving  many 
repeat  orders  from  all  railroads  and  by 
all  leading  Elevator  Companies  through- 
out the  West  for  their  buildings. 

These  paints  are  sold  under  an  iron-clad 
guarantee.  Investigate.  Write  for  color 
cards  and  prices.  Get  our  agency  pro- 
position. 

G.  F.  STEPHENS   &  CO. 

LIMITED 
WINNIPEG,  ....  CANADA 


Branch  at  Calgary,  Alta. 
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HARDWARE    AND    METAL 


Condensed  or  "Want"  Advertisements 


Tho««  who  with  to  tell  or  buy  buiinatsea  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND 
METAL 

It  is  the  central  market  place  of  the  hardware  trade 
throughout   Canada. 


There    is    always     someone    somewhere    looking    for    just 
such  proposition  as  you  have  to   offer. 


RATES  (payable  in  advance)  :  — 

2c.  per  word  first  insertion 

1c.  per  word  subsequent  insertion. 

5c.  additional  each  insertion  when  Box  Number  is  required. 


AGENCIES  WANTED 


SITUATIONS  WANTED 


SITUATIONS  VACANT 


LONDON  AGENCY— INFLUENTIAL  CITY 
firm,  established  connection,  ironmongers, 
hardwaremen  and  export  merchants,  desires 
good  agencies  in  hardware,  metal,  and  en- 
gineering specialties.  Box  84,  Hardware  and 
Metal,  88  Fleet  Street,   London,   Eng.       (21) 


ARTICLES  FOR  SALE 


FOR  SALE— 2  500  CANDLE  POWER  INCAN- 
descent  arc  lights,  first-class  condition ;  cost 
$19.00  each,  will  sell  for  $10.00  each.  Binns' 
Hardware,    Newmarket.  (21) 


FOR  SALE— ACETYLENE  GAS  BURNER 
%  ft.  and  %  ft.,  $1.30  doz.,  post  paid.  W. 
Bourque,  Sherbrooke,  Que.  (21) 


HARDWAREMAN  REQUIRES  POSITION. 
At  liberty  after  June  15th.  Nine  years' 
Western  experience,  wholesale  and  retail. 
Road  job  preferred.  Box  670.  Hardware  and 
Metal,   Toronto.  (23) 


HARDWARE  SALESMAN  DESIROUS  OF 
making  a  change — good  stock-keeper,  sales- 
man and  window  dresser;  over  seven  years' 
experience;  good  references;  age  25  years. 
Apply  Chas.  Byford,  Newmarket  P.O.,  Ont. 

(22) 


TRAVELLER  HAVING  PROVED  HIS  ABIL- 
ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  668.  Hardware 
and   Metal,   Toronto.  18— 21t 


WANTED— MANAGER,  FOR  RETAIL  DE- 
partment,  by  old  established  wholesale  and  re- 
tall  hardware  house.  Reply  by  letter  to  Box 
675,    Hardware   and    Metal.      Montreal.      19TF 


WANTED— ONE  OR  TWO  FIRST-CLASS 
hardware  clerks.  Will  pay  good  wages  to 
experienced  and  reliable  men.  Apply,  giving 
references,  etc.,  to  Saskatoon  Hardware  Co., 
Saskatoon,  Sask.  (24) 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany,  143-149  University  Ave.,   Toronto,   Ont. 

(tf) 


BUSINESS  CHANCES 


CENTRAL  ALBERTA— GOOD  HARDWARE 
business  for  sale  in  one  of  the  best  towns, 
mixed  farming  and  dairying  community,  stock 
and  fixtures  about  $5,500,  in  first  class  shape, 
one  opposition.  Box  648,  Hardware  and  Metal, 
Toronto.  (lltf) 


PRINTING 


CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,  London,  England. 

(15tf) 


WANTED— AN  ACTIVE  AND  PROGRESSIVE 
man  to  take  the  entire  charge  of  city 
hardware  on  the  Pacific  Coast,  must  have 
from  8  to  10,000  to  invest,  a  permanent  posi- 
tion, and  remunerative  salary  in  connection. 
Proposition  will  stand  full  investigation ; 
turnover  $100,000.  Box  678,  Hardware  and 
Metal,   Toronto.  (21) 


THRIVING  HARDWARE  BUSINESS  FOR 
sale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 

HARDWARE  BUSINESS  FOR  SALE  IN 
live  town  of  1,500  In  Saskatchewan,  on  main 
line  of  C.P.R.  Stock  and  fixtures,  Including 
shop  tools,  $12,000.00.  Turnover  last  year 
$52,000;  net  profits  over  $6,000.  Building  Is 
130  x  20  ft.,  with  basement.  Can  rent  for 
$55.00  per  month.  Reason  for  selling,  poor 
health.  Box  663,  Hardware  and  Metal,  To- 
ronto. (23) 


FOR    SALE 


HARDWARE,  TIN  AND  FURNACE  Busi- 
ness in  Toronto.  Snap,  $5,000.  Turnover, 
$12,000.  Box  671,  Hardware  and  Metal.  Tor- 
onto. (21) 


THE  PURVIS  BROS.  STORE  AND  STORE 
houses — centre  of  town.  No  stock.  Suitable 
for  wholesale  or  retail.  Immediate  possession. 
Apply  to  D.  Purvis.  Box  23.  North  Bay,   Ont. 

f22^ 

FOR  SALE— HARDWARE   AND   FURNI- 

ture  business  on  Goose  Lake  line,  Sask.  New 
store  and  new  stock.  Stock  fifteen  thousand 
dollars.  Yearly  profits  $6,500  to  $7,000.  Box 
670,   Hardware   &    Metal,    Toronto.  24 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
cost  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dept.   143-149  University  Ave..   Toronto. 


PRICE  TICKETS 


PRICB  TICKETS  FOR  WINDOW  SHOW 
goods.  Black  lettering  on  white  card  marked 
25c,  0e>.  75c,  (1,  $1.25,  $1  6«,  $1.75,  $2,  $2.5t,  $S, 
$1.50,  $5.  Dosen  in  set,  per  set  26  cents  post- 
paid. Technical  Book  Dept.,  143  University 
Avenue,    Toronto,  (tf) 


MISCELLANEOUS 


ADDING   TYPEWRITERS   WRITE,   ADD   OR 

subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room  314,   Stair  Building,   Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and   Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otis-Fensom  Elevator  Co.,  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies   everywhere   in   Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by   the  trade  throughout  Canada. 

(tf) 

YOU  CAN 
from    us. 
writers  of 
built  and 
and  $20.00 
of  better 
Write   for 
Co.,    Ltd., 
Canada. 


BUY  A  REBUILT  TYPEWRITER 
We  have  about  seventy-five  type- 
various  makes,  which  we  have  re- 
which  we  will  sell  at  $10.00,  $15.00 
each.  We  have  also  a  large  stock 
rebuilts  at  slightly  higher  figures, 
details.  The  Monarch  Typewriter 
46  Adelaide  St.  West,  Toronto, 
(tf) 
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Interested  ? 


In  Buying  a  Business 
In  Selling  a  Business 
In  Engaging  a  Clerk 
In  Securing  a  Position 
In  Buying  a  Typewriter 
In  Selling  a  Showcase 
In  Disposing  of  a  Desk 
In    Selling   Tinsmith's  Tools 
In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal   Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer, the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buy. 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PATABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion   for   box    number 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


HARDWARE     AND     METAL 


Wringer 


WHITE  MOP 
WRINGER  CO. 

FULTONVILLE, 
N.Y. 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning-  Cutlery 
6d.  and  is.  Canisters., 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS,  Limited 

Manufacturer*  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths  and  Papers,  etc. 

Wellington  Mills,  London,  England 


High  Quality  Screen  Goods 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


iTHE 


WINNIPEG  PAINT-tety* 


JTY 


EVERYTHING  FOR  A  BUILDING 


WINNIPEG 


EDMONTON 


NEW  ERA  PAINT 

IS  THE  ENSURANCE  OF  PAINT  SATISFACTION 


This  paint  has  lasting  qual- 
ities that  are  greater  than 
many  highpriced  paints. 

It  cannot  be  excelled  as  a 
surface  cover  and  will  re- 
sist all  extremes  of  the 
weather. 

A  trial  will  be  most  con- 
vincing.    Try  it. 


Standard  Paint  and  Varnish  Co.,  Ltd 

Windsor,  Ontario 


New   Era    Paint 

is  absolutely 

guaranteed. 


AN  IDEAL  BUNGALOW  at  $3,500 

Those  people  who  have  ever  erected  houses  only  to  find  in  the  end  that  their  plans  were  un- 
suitable and  expenditures  beyond  the  estimates,  will  be  interested  in  an  important  task  which 
MACLEAN'S  MAGAZINE  has  undertaken  in  presenting  an  ideal  type  of  bungalow  which  maybe 
erected  at  a  cost  of  about  $3,600.  A  great  many  different  styles  were  considered,  but  in  the  June 
number  of  the  Magazine  what  is  considered  as  the  ideal  style  is  presented  together  with  exterior 
and  interior  illustrations,  an  architect's  plan  of  the  floors  and  a  descriptive  article.  It  is  likely 
that  many  of  these  bungalows  will  be  erected  in  Canada.  Beyond  question  the  style  is  most 
striking  and  it  would  appear  inexpensive. 
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l» 


iL«l 


Paint  Knowledge 

and  knowledge  of  paint  cannot  be  obtained  promiscu- 
ously or  in  a  short  time.  It  takes  years  of  experience  to 
really  know  paints  so  it  will  pay  you  to  remember,  that 
in  offering  you  an  agency  for 

RAMSAY'S  PAINTS 

we  are  offering  you  the  result  of  seventy  years  experience, 
and  knowledge  gained  by  the  close  adherence  to  one  principle — 
the  making  of  "the  right  paint  to  paint  right" 

Let  us  put  our  agency  proposition  before  you. 

A.  Ramsay  &  Son  Co.,  Montreal 

Paint  Makers  since  '42 

Western  Distributors  : — 

A.  McBride  &  Co.,-;Limited,  Calgary;    Revillon  Bros. 
Limited,  Edmonton;  Bogardus,  Wickens,  BeggT"*'" 
Limited,  Vancouver. 


l/fi 


•  loir 


TTil 


p7  Years'  Varnish   Selling 
Behind  this  Dealer's  Testimony 

The  following  letter  is  from  a  house  established  87  years — a  house  which,  in  its  time,  has  seen  plans  for  selling  varnish  for 
the  dealer  come  and  go.  When  such  a  house  comes  out  with  the  statement  that  the  "P  &  L"  Line  is  the  best  proposition  they 
have  ever  had  from  both  quality  and  selling  standpoint,  that  means  best  of  not  one  or  two  lines  but  perhaps  of  almost  every  line 
of  varnishes  on  the  market.  It  is  your  opportunity  now  to  profit  by  the  87  years'  experience  of  this  firm  by  investigating  the  Pratt 
&  Lambert  Proposition  from  every  standpoint. 

House  Established  1 825. 

THE  BOOTH  &  LAW  COMPANY 


VARNISHES 

Office  and  Salesrooms: 
69  Crown  Street. 
Warehouse 
Water  and  Olive  Sts.  New  Haven,  Conn. 


PAINTS  BRUSHES 

Lyman  M.  Law.  President 
Walter  B.  Law,  Vice-President 
J.  Harold  Law,  Secretary 
Charles  Weiss,  Sales  Manager 

Dec.  1st,  1911 


Booth  &  Law  Co. 


MESSRS.  PRATT  &  LAMBERT 

Gentlemen  :  We  want  to  say  that  your  line  is  the  best  proposition  we  have  ever 
had,  from  both  quality  and  selling  standpoint.  Our  future  efforts,  we  can  assure  you, 
will  be  centered  on  the  P  &  L  Line, 

Thanking  you  for  you.-  kind  co-operation,  we  are. 
Respectfully  yours, 

THE  BOOTH  &  LAW  COMPANY 

There  is  no  reason  why  you  cannot  duplicate  the  success  of  this  and 
other  Pratt  &  Lambert  Dealers  in  all  parts  of  the  United  States  and  Canada. 
Pratt  &  Lambert  advertising  is  creating  the  same  kind  of  a  varnish  selling 
demand.  This  Spring  this  demand  should  be  greater  than  ever,  owing  to 
the  tremendous  Pratt  &  Lambert  Spring  Advertising  Campaign.  Do  not  let 
this  Spring  go  by  without  at  least  investigating  what  we  can  offer  you  in 
increased  varnish  sales  and  profits. 


FACTORIES:— 


WRITE   NOW    FOR    P   &   L  DEALERS'   PROPOSITION 

PRATT  &  LAMBERT-lnc. 

VARNISH     MAKERS,        24    OOURTWRIGHT    STREET,    BRIDGEBURG,    ONTARIO 

BRIDQEBURG,  CANADA       NEW  YORK       BUFFALO      CHICAGO      LONDON       PARI8 


HAMBURG 
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The  use  of  an  absolutely  pure  Linseed  Oil  in  the 
manufacture  of  paints  and  varnishes  is  all-important. 
In  order  to  obtain  an  oil  of  such  purity,  The  Sherwin- 
Williams  Co.  manufactures  its  own. 


HE  selection  of  Flax-Seed  is  of  first  importance  in  the 
manufacture  of  pure  Linseed  Oil.  We  use  nothing  but 
the  Choicest  Seed,  cleaned  and  recleaned,  eliminating 
the  foreign  substances. 


E  are,  in  consequence  of  our  exclusive  "Screw  Press  Pro- 
cess" of  crushing  the  seed,  our  methods  of  filtration  and 
ageing,  able  to  produce  a  Linseed  Oil  of  guaranteed 
quality.  It  is  this  Oil  which  forms  the  foundation  of 
S-W  Prepared  Paints  and  Varnishes,  making  them  much 
appreciated   by   Dealer  and   Consumer   alike. 


The  Sherwin-  Williams  Co. 

of  Canada,  Limited 

FACTOR'ES:    MONTREAL.   TORONTO.    WINNIPEG.    LONDON.    ENG. 
0-c    CES    ANC   WAREHOUSES:    MONTREAL.   TORONTO,   WIMf-'.PEG.    VANCOUVER,    LONDON.    ENG. 


H= 
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The   Discount   Discounts   The  Terms 


Don't  be  'deceived 
by  the  salesman 
who  [talks  terms 
i  n  s  t  e  a'd  of  dis- 
counts. 

Ask  yourself  this 
question': 

Isn't  the  argument 
that  some  sales- 
men make  of  long 
terms  after  all  a 
cheap  argument  ? 

Remember,  even- 
tually you  pay  the 
bill. 

N.  B. 

Neverjturn'a  Glid- 
den  salesman 
away.  He  talks 
Discounts  — a  n  d 
Discounts  make 
profits. 


Discounts 


UNDOUBTEDLY  you  can  get  longer 
terms  from  other  varnish  houses,  but 
you  can't  get  as  good  a  discount,  and  the 
discount  discounts  the  terms. 

Read  that  sentence  again  and  think  it  over. 

If  profits  are  what  you  are  looking  for,  you 
must  get  the  discount  or  you  are  cheating 
yourself.  Could  any  terms  you  ever  heard  of 
— two  months,  three  months,  six  months,  or 
seven  years  induce  you  to  cheat  yourself  ? 

That  Glidden  discounts  are  the  best, you  can 
demonstrate.  That  Glidden  Green  Label 
Varnishes,  Endurance  Wood  Stains  and 
Endurance  Colorspar  are  the  best,  we  can 
demonstrate. 

That  Green  Label  Varnishes,  Stains  and 
Specialties  are  most  profitable  to  you,  your 
customers  will  demonstrate. 

Let  us  send  you  full  particulars  of  our  un- 
equaled  proposition  to  the  trade. 


The  Glidden  Varnish  Company 


Factories : 

Toronto,  Canada 
Cleveland,  Ohio 


Branches : 

London,  Chicago 
New  York 
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greater  $ales-g(r£ater^ 
Satisfaction* 

GtigATER: 

Profit 


HakTIN-senouk 


It  is  the  quality  the  manufac- 
turer puts  into  his  paint  that  gives  the 
greater  satisfaction  —  that  makes  greater 
sales   possible,    and    returns   the    greater 
profits   to   the  paint  dealer.     The  dealer 
who  handles 

Martin-Senour  Paint 

100%  Pure 

finds  his  business  growing  as  a  result  of  the  presence  of  the  quality  of  lasting 
service,  non-fading  color,  luster,  free  flowing,  surface  covering  capacity  put  into  paint  by 
its  makers.     If  you  want  the  greater  sales  and  the  greater  profits  that  come  as  a  re- 
ward for  greater  satisfaction,  sell  Martin-Senour  Paints.      Don't  put  off  writing  for 
the  agency 


THE  MARTIN-SENOUR  CO.,  Limited 


Montreal 


Pioneers  of  Pure  Paint 

Chicago 


Winnipeg 


Do  You  Do  Business  Near  The  Water? 

In  other  words,  is  there  any  boating  or  sailing  done  in  your  vicinity  ? 

If  there  is,  your  customers  will  be  needing  varnish.     This  is  what  we 
want  to  talk  to  you  about. 

DOUGALL  MARINE  VARNISH  is  different  from  any 
other  varnish  made.  It  is  prepared  from  a  special  for- 
mula, and  contains  ingredients  which  make  it  the  most 
desirable  for  use  on  boats.  It  is  very  hard  wearing.  The 
sun  will  not  blister  it,  it  will  not  crack  or  peel,  spray  or 
wind  will  not  affect  it,  and  it  will  not  turn  white. 

If  you  want  your  customers  to  get  the  very  best  obtain- 
able recommend  DOUGALL  VARNISH. 

Tell  them  that  it  is 

THE  VARNISH  THAT  LASTS  LONGEST 

THE    DOUGALL    VARNISH    COMPANY,    Limited 

305  Manufacturers  Street,  -  Montreal 

J.  S.  N.  DOUGALL,  President  Associated  with  MURPHY  VA 
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Sterling  Prepared  Paints 

OUR    BEST    SELLING    HELP    IS    THE    QUALITY 

It's    the     reasonable    price    that   interests   your   cus- 
tomer, and  the  contents  of  the  can  that  holds  his  trade. 

CANADIAN    OIL    COMPANIES,    LIMITED 

TORONTO 


HALIFAX  ST.  JOHN  MONTREAL 

CALGARY  EDMONTON  HAMILTON 


QUEBEC 
LONDON 


WINNIPEG 
OTTAWA 


|c*r-.        H'-"1"-1        I "*■•'""        ■'■"""         I  •"         M  -■"•"  B- •"•        B  •  "         M*—"         B '•—'"'■       B1-^**-        B1-^*"        m*-*"^- 


MADE    IN    THREE    SIZES 

"ARTIC" 

No.  20—19  x  13i  x  13i 
"  30—23  x  16  x  16 
"   40—27  x  19J  x  19£ 

"POLAR" 

A  cheaper  line  with  single  walls 
TWO  SIZES 

Small— 20J  x  14f  x  14| 
Large— 28  x  16J  x  16£ 


The  "Artie"  Ice  Chest 

Portable,  Handy  and  Compact 

Refrigerator 

MADE  ON  SCIENTIFIC  PRINCIPLES 

Double  walls  of  galvanized  iron.  Japanned  in 
oak.  Separate  chamber  for  ice,  with  nickel- 
plated   tap  for  the  drip  water. 

The  most  suitable  refrigerator  for  yachting  and 
picnic  parties,  summer  residences,  bachelors' 
quarters,  camping,  etc.  A  positive  boon  in  the 
sick  room.  Perishable  requisites  for  the  invalid 
can  be  kept  close  at  hand — sweet  and  fresh  at 
all  times. 

PRICES  ON  APPLICATION 

The  Thos.  Davidson  Mfg.  Co.,  Limited 


MONTREAL 


TORONTO 


WINNIPEG 
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Through  a  little  effort  at  advertising  and  a  big 
effort  at  producing  the  best  article  that  skilled 
mechanics  and  A-l  materials  could  produce,  our 

Klondike  and 
Jubilee  Brooms 

have  become  known  as  the  most  reliable  in  the 
market.  Just  now  we  are  devoting  special  at- 
tention to  perfecting  the  handles  of  these  lines 
by  a  new  system  of  polishing — making  them 
"smooth  as  glass"  Try  a  sample  lot,  you'll 
be  delighted. 

Manufactured   by 

Stevens-Hepner  Co.,  Limited 


PORT  ELGIN 


ONTARIO 


If  you  want  Strictly 
Pure  Turpentine  at 
the  right  price,  get 
our  quotation  before 
placing     your     order. 


TERPENTINE       PRODUCERS' 
A  GENCY 

Independent  Distributors 

Office,  140  Victoria  St.  Phones : 

Warehouse,  Macdonell  Ave.     Main  4391 
C.P.R.  &  G.T.R.  Sidings  Park  2781 
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For  Finishing 
Floors — and 
Nothing  Else 


For  use  on  any  kind  of  floor — 
old  or  new,  painted  or  unpaint- 
ed,  stained  or  unstained — the 
one  best  floor  finish  is 


FLOOR  FINISH 

It  dries  hard  over  night,  and 
gives  a  beautiful,  permanent 
lustre  that  is  waterproof,  mar- 
proof,  and  will  not  heel-mark. 

Equally  effective  for  finishing 
and  preserving  oilcloth  or  lino- 
leum. 

Feature  this  well-known  line 
and  reap  the  benefit  of  our  re- 
markably forceful  consumer 
publicity. 

Every  can  contains  full  Imper- 
ial Measure. 


TORONTO 


WINNIPEG 


Canadian  Factory  of  Standard  Varnish  Work* 

CHICAGO  LONDON 


NEW  YORK 
BERLIN 


BRUSSELS 


MELBOURNE 


Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 
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No  Dirt 


Can  Lodge 

in  the 
"All-Metal" 


The  Way  to  Satisfy  Customers 

There  are  several  ways  to  attract  people  to  your  store, 
but  there  is  only  one  way  to  make  regular  customers  of 
them,  and  that  is  by  selling  them  only  satisfaction-giving 
goods. 

MEAKINS' 

SANITARY 

WASHBOARDS 


are  the  masterpieces  of  washboard  making.  Made  of 
one  piece,  of  all  metal  and  have  no  joints  or  wooden 
parts  in  which  to  hold  the  dirt  to  breed  disease,  there- 
fore they  are  sanitary.  Meakins  Sanitary  Washboards 
will  appeal  to  every  woman  on  their  merit  alone. 

Get  prices  to-day. 


MEAKINS    &    SONS, 


HAMILTON, 
ONTARIO 


We  carry  a  large  stock  of 
Tungsten  Metal  Filament 
Lamps,  also  Carbon  Lamps, 
and  a  general  line  of  Gas  and 
Electric  Fixtures  and  Glass- 
ware. 

The  Rochester  Lamp  Go. 

120  Church  St.,  TORONTO 


If  you 
want  to 
handle 

WIRE 
NAILS 

of  superior 
quality, 
consult  us 
at  once. 


We  are  in  a  position  to  meet  every  re- 
quirement, as  we  have  the  latest  machin- 
ery which  turns  out  perfect  nails — these 
nails  are  guaranteed  to  be  full  weight. 

For  baling  purposes,  we  recommend  our 
Baling  Wire  and  Bale-Ties  as  the  best 
that  can  be  secured  on  the  market. 

SEND  US  A  TRIAL  ORDER 

THE  LAIDLAW  BALE-TIE  COMPANY.  LIMITED, 
HAMILTON        -        ONTARIO 

HARRY  F.  MOULDEN.  Winnipeg.  Man. 
GEO.    W.    LAIDLAW,    Vancouver.    B.C. 
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TRADE  \\\  MARK 


WE 

SUSTAIN 

YOUR 

GUARANTEE 

Use  it  freely 
in  selling 

"BANNER 


"  £°als°t  LANTERNS 


Every  duty  that  a  lantern  can 
perform  is  done  by  the  BANNER 
a  little  better  than  by  any  other 
kind,  and — 

It  costs  no  more  than  the  in- 
ferior lantern. 


"CLIMAX"  TILT  LANTERNS 

Hot  Blast  or  Tubular  Lantern 

Carries  the  same  careful  workmanship  and 

attention  to  detail  that  is  found  in  the  higher 

priced  article.    An 

exceptionally  good 

lantern    at   a   low 

price. 

Ontario  Lantern 
&  Lamp  Co. 

LIMITED 

Hamilton  -  -  Ontario 

Branches : 

MONTREAL.  P.O.. 
30  St.  Dlzier  Street 

WINNIPEG.  MAN.. 
56  Albert  Street 


The  best  varnish 
advertising  you  can  put 
inside  your  store  is  this 
Berry  Label. 

It  is  the  one  label  that  the  buying  public 
KNOWS  at  sight. 

It  is  the  one  that  looms  large  in  the  pages 
of  the  leading  magazines. 

Wherever  we  advertise  the  varnish  we  show 
the  label. 

It  has  a  trade-mark  value  that  makes  every 
Berry  Can  on  any  dealer's  shelves  a  quick  index 
to  the  high-quality  standard  of  the  store. 

You  can't  put  any  better  advertising  than 
that  in  your  store. 

Berry  Brothers' 
Business    Builders 


The  Big-4  with  which  every 
dealer  can  most  easily  satisfy 
the  quality-demands  of  his  trade. 


[Qoyi^ANiTEl 

l^= MARlT" 1 

For  finishine  floors  in  the  most 
durable  manner  possible. 


[ELAST^TERjOl 

For  interior  wood-work  ex- 
posed to  severe  wear  and 
finished  in  the  full  floss. 


WOOD 


For  the  finest  rubbed  or  pol- 
ished finisb  on  interior  wood- 
work. 

lELASTic^yTSJDE| 

L= ■ FINISH  I 

For  front  doors  and  all  other 
surfaces  exposed  to  the  weather 


Berry  Brothers,  Ltd. 

The  World's  Largest  Varnish  Makers 

WALKERVILLE,  ONT. 
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The"lDEAL"LAWIM    FENCE 


"An  Attractive  FENCE  Which    Pays   An   Attractive  PROFIT 

The  Ideal  Fence  appeals  to  the  public  because  it  is  neat  and  ornamental,  very 
strong  and  not  expensive.  Has  a  close  mesh  which  keeps  chickens  and  small 
animals  out  of  the  vard. 

The  Ideal  Fence  not  only  affords  protection  to  the  lawn,  but  adds  greatly  to  the 
appearance  of  any  place  in  which  it  is  erected. 

One  very  important  feature  about  Ideal  Lawn 
Fence  is  that  it  is  made  of  No.  9  hard  steel 
evenly  galvanized  wire.  No  soft  or  cabled  wire 
is  used,  so  that  when  once  erected  it  does  not 
stretch,  but  maintains  its  original  appearance 
without  bagging  or  sagging. 

This  fence  can  be  put  up  quickly,  and  at  a 
small  cost,  by  anyone,  and  will  accomplish  the 
same  result  of  efficiency  and  appearance  as  an 
iron  fence  costing  many  times  as  much. 

Write  for  our  catalogue  and  prices  now 
and  catch  the  Spring  trade. 

THE 


19 


McGregor,   Banwell 
Fence  Co.,  Limited 

WALKERVILLE,  ONTARIO 


TT 


SAWS  ARE 
THE  BEST 


Now  that  applies  to  any  kind  of  a  saw  that  the  Hardware  trade  will  have 
occasion  to  sell.  Hand  Saws,  Crescent  Ground  Cross-cuts,  Bands,  and  Cir- 
cular Saws.  These  Saws  are  made  in  the  Simonds  factory  in  Montreal  and 
prompt  service  is  assured.  Every  Hardware  Dealer  should  have  Simonds 
Catalogue  and  trade  discounts. 

SIMONDS  CANADA  SAW  CO.,  Limited,  Montreal,  P.Q.  St.  John,N.B.  Vancouver,  B.C. 


HAMILTON  (*£»)  RIFLES 


Sell  Well  And  Bring  Good  Profits 


Handle  OUR  line  and  increase  YOUR  business. 
A  trial  will  convince  you  that  there  isn't  a  better 
value  on  the  market.    The  Hamilton  Rifle  is  safe, 

strong,  accurate,  and  is  exceedingly  simple.  It  has  a  quality  and  appear- 
ance that  equals  many  higher  priced  rifles.  Get  circulars  and  prices  at 
once. 


FOR  SALE  BY  ALL  JOBBERS 


We  began  manufacturing  these  rifles 
with  the  aim  to  build  our  business 
on  their  reputation  and  wehave  more 
than  succeeded.  The  old  as  well  as 
the  young  have  always  been  highly 
pleased  with  the  "HAMILTON" 
Rifle  Service. 


C.  J.    HAMILTON  &  SON,   PLYMOUTH,  MICHIGAN 
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PLAIN,  JAPANNED  AND 


SPRINKLERS 


UNDISPUTED  LEADERS  FOR  1912 

Large  Sprinkler  Roses,  attached 
to  cans  by  a  thread,  so  they 
cannot  drop  off.  Oval  Filler 
Opening,  Reinforced  Pressed 
Spouts. 

Have  you  our  "SUMMER  SALESMAN"  ? 
If  not,  ask  for  it 


Quarts  1  2  3  6  10  14  16 

Diam.  ins.       4K  5-H  6%  7  814  S%  9% 

IF      YOU      HAVE      NOT      ALREADY      ORDERED      FROM      US,       DU      SO      NOW 


E.  T.  WRIGHT  &  CO., 


(H.  G.  WRIGHT) 


Hamilton,  Canada 

Agencies  at  Vancouver,  Winnipeg  and  Toronto 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass   Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .*.  .'.  Ontario 


MAPLE    LEAF 

" Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 


and 


VANCOUVER,     B.C. 
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YOUR  TIN  SHOP 


is  not  complete  without  a 
NO  YES  GROOVER.  It  will 
GROOVE  the  work  and  close 
the  seam  down  in  one  oper- 
ation. It  is  good  for  INSIDE 
or  OUTSIDE  seaming.  The 
standard  size  has  been  32  in. 
long.  We  are  also  making 
the  "  NOYES "  for  36  in.  work, 
trifle  compared   with  RESULTS. 


The  COST  is  a  mere 
INCREASE    your 
PROFITS  by  adding  one  of  these  machines  to  your  equipment. 


The  Brown  Roggs  Company,  Limited 

HAMILTON,     CANADA 

Tinsmiths'    Tools,    Presses,     Dies,     Sheet    Metal    Workers'    Tools,     Canning  Machinery 


PATENT 


LEAD 


Wherever  Corrugated  Iron  is  used  these  are  wanted. 


Galvd.  Cone  Head  Roofing  Nails  and  Washers, 

Galvd.  Hoop  Iron  or  Steel,  Galvd.  Plates, 

Bars,  Angles. 

LEAD  COATED  SHEETS  AND  HOOP  IRON 


McHUTCHEON  &   CO., 

82-94-   Lance  field  St.,  Glasgow 


Not  an  Enterprise 
for  the  "Quitter" 

"If  there  is  one  enterprise  on  earth,"  says  John 
Wanamaker,  "that  a  'quitter'  should  leave 
severely  alone,  it  is  advertising.  To  make 
a  success  of  advertising  one  must  be  prepared 
to   slick   like   a  barnacle  on  a   boat's  bottom 

"  He  must  know  before  he  begins  it  that 
he  must   spend   money — lots  of   it. 

"  Somebody  must  tell  him  that  he  cannot 
hope  to  reap  results  commensurate  with  his 
expenditure  early  in  the  game. 

"  Advertising  does  not  jerk ;  it  pulls.  It 
begins  very  gently  at  first,  but  the  pull  is  steady. 
It  increases  day  by  day  and  year  by  year, 
until   it  exerts   an  irresistible  power." 
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SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 

B.  &  S.  H.  Thompson  &  Co. 

LIMITED 

MONTREAL,  QUE. 


"Absolute  Quality" 

is  a  thing  to  be  considered  when  buy- 
ing axe  handles. 

STILL'S 

AXE   HANDLES 


are  now   specified   by   leading  hard- 
waremen  who  have  given  them  a  trial. 

"  Still's  "  Handles  have  been  time- 
tried,  and  have  not  been  found  lack- 
ing in  quality  or  durability. 

The  selection  of  the  wood  is  made 
by  skilled  workmen — men  who  know 
their  business. 

Before  placing  your  order,  write  us. 

J.  H.  STILL  MFG.  CO.,  Ltd. 

ST.  THOMAS,        -        ONT. 


give 
without 


STAR 

Safety  Razor 

The    only    safety  with 
barber's  blade.      It  will 
satisfaction    for    years 
additional  cost. 

We  are  receiving  many  inquiries  from 
Canada  for  STAR  goods.      We  give 
these  to  our  dealers  whenever  possible.  Our 
national    advertising  is    making    the    demand 
greater  daily. 

Many  dealers  are  dressing  their  windows  with 
STAR  goods  and  display  matter.  It  draws  to 
their  stores  the  purchasers  of  STARS  created  by 

^our  advertising.    Are  you  one  of  these  dealers  ? 
k      Write  us  for  display  matter  of  all  kinds  and  for  1912  Catalog  of 
^L  STAR  Safety  Razor* 
STAR    Shaving    Brushes 

STAR  Diagonal  Grooved  Strops 
STAR  Automatic  Stropping 

Machines 
STAR    Safety    Corn    Razors 


^**5»w  *''". 

i 

Vr 
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Your  jobber  <witl  supply  you 


\ 


Kampfe  Bros. 


12-14  Reade  Street 
NEW  YORK  CITY 


American: 


Sickle  Grinder 

Sells  on  sight  to  FARM  TRADE. 

This  grinder  is  of  the  Enclosed  Machine-Cut  Gear  Type  and 

is  especially  adapted  for  all  kinds  o>   grinding,  such  as  Plow 

Points,  Axes,  Scythes,  Sickles,  etc. 

The  selling  price  will  appeal  to  tht  larmer,  the  profits  will 
appeal  to  you. 

Every  Grinder 
is  guaranteed. 


No.'  4 


Write  for  Circulars 
and   Prices    NOW. 

American   Grinder    Mfg.    Co. 
Milwaukee,  Wis.,  U.S.A. 

Merchants  Hardware  Specialties  Co.,  Ltd., 
Calgary,  Alta.,  (Agents  for  Western  Canada.) 


HARDWARE    AND    METAL 


MONARCH  HOSE  MENDER 

|  (HUDSON  PATTERN) 

Simplest  and  Best  on  the  Market 
for    Repairing    Garden    Hose. 

Packed  in  paste-board  boxes,  each  containing  1  pair  pliers  nicely 
japanned,  6  brass  mending  tubes,  and  20  brass  wire  bands. 
1  gross  in  a  case.     Weight  per  case,  100  pounds. 

JOBBERS — Write  for  prices  on  this  good  seller.  We  will  give 
exclusive  selling  rights  to  one  jobber  in  each  province. 

Monarch   Hardware   Company 

Buffalo,  New  York,  U.S.A. 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC   WELDED  TRACES     A  SPECIALTY 

Selling  Agents:    ALEXANDER  GIBB,  13  St.  John  St.,   MONTREAL 


HINGES,   BUTTS,   HASPS,   ETC. 
and  BUILDERS'  HARDWARE 

With  a  Long  Retained  Reputation  for  High  Quality 

It  is  the  best  policy  to  supply    your   builder   trade    with   the   highest    grade 
hardware.     Nothing    but   quality    will    bring    repeat   orders. 

Our  hardware  is  the  best  that  can  be  made   and   is  absolutely  guaranteed. 

Write  for  Catalogue 

COWAN  &  BRITTON,  GANANOQUE,  ONT. 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,    PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 


HARDWARE    AND    METAL 


ON  DON   BAR    IRON 

is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means 
perfect  satisfaction  both  to 
you  and  to  your  customers. 
And  the  price  is  as  low  as 
we  can  make  it  without 
sacrificing  anything  of  its 
quality. 


London  Rolling  Mill  Co.,  Ltd. 

LONDON  CANADA 

SALES  AGENTS 

Ontario — Baines  &  Peckover,  Toronto 

Manitoba  —  Bissett    &    Loucks,  Limited,     Winnipeg 


Learn  wisdom 

by  the  follies 

of  others 


Many  dealers  dazzled  by  the 
prospect  of  a  big  first  profit  rec- 
ommend a  certain  article  regard- 
less as  to  whether  or  not  that 
article  will  give  a  customer  the 
greatest   possible   satisfaction. 

This  short-sightedness  has 
proved  fatal  to  many  a  dealer. 
Unless  a  customer  is  thoroughly 
satisfied,  your  chances  for  his 
future  trade  are  small;  but  the 
greater  his  satisfaction  the 
surer  you  are  of  his  steady 
trade. 

It's  the  cumulative  value  of  a 
sale  that  counts — that's  why. 

It  pays  to  sell  the  FORD 

Auger  Bit  in  preference  to  all 
others.  It  gives  maximum  sat- 
isfaction every  time  in  every 
tray.  Your  profit  may  not  be 
quite  as  large  on  the  first  sale 
— but  sure  repeat  sales  will 
boost  the  total  profit  way  over 
ami  above  that  obtained  by 
"One    time — large    profit"    sales. 

If  you,  Mr.  Dealer,  are  follow- 
ing on  this  latter  plan  in  your 
Auger  Bit  trade,  just  try  push- 
ing the  Ford,  and  note  carefully 
the  result.  It  will  convert  the 
1  buyer  into  a  steady 
customer  and  make  every  buyer 
a    satisfied    customer. 

Dealers  who  have  tried  this 
know  it  to  be  a  fact.  Will  you 
Ih-   (he  next? 

Write  us  for  catalog  and  cir- 
culars. 

FORD  AUGER  BIT  CO., 

Holyoke,  Mass. 


"> 


NICKEL 

The  Canadian  Cupper  Cn, 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Copper  Cn, 


WRITE  US  FOR 
PARTICULARS  AND  PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


"MILL" 


That  Assure 

RE-ORDERS 


To  make  certain  of  re- 
orders you  must  sell  files 
that  completely  satisfy 
the  most  critical  of  users. 

The  "Delta"   Mill  File 

has  been  on  the  market 
for  years  and  has  never 
failed  to  give  satisfactory 
results. 

Do   Not   Take   Our 
Word  For  It. 

Send  us  a  trial  order — 
put  the  files  to  a  com- 
parative test — that's  the 
way  to  be  convinced  as 
to  their  quality  and 
durability.  If  unsatis- 
factory return  at  our  ex- 
pense. 

Our  mill  files  have  reach- 
ed the  highest  point  in 
file  quality  and  are  draw- 
ing trade  for  other  deal- 
ers—  why  not  investi- 
gate. 

Write  for    descrip- 
tion circulars 
and  prices 


:.i 


DELTA 

DELTA    FILE   WORKS 

PHILADELPHIA,     PA. 

CANADIAN  AGENTS: 
H   S    Howland,  Som  &  Co  .  To'onio;    Sta'k, 
Seybold,      Montreal  ;        Wm.    Stairs,    Son    &> 
Morrow,  Halifax. 


HARDWARE    AND    METAL 


Make  Money  From  Good 
Pumps — Profit 

Unless  a   metal  pump  is  made    just 
right  it  will  leak  at  joints  or  valves. 

"  Aremacdee "  pumps  do  not  give 
dealers  who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee  "  pumps 
sold  customers. 


Pumps  for  every 
use— hand  or  motor- 
force  or  lift — every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.    Ask  for  it — 
for  dealer  prices— for   dealer    terms. 

The 

R.  McDougall  Co.,limited 

GALT,   CANADA 


STOCK: 


ib 
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ORNAMENTAL   FENCING 

It  pays  good  profits 


Don't   Overlook  It! 

This  fencing  is  certain  to 
find  ready  buyers  in  every 
vicinity. 

It  not  only  affords  protection 
to  the  lawn  but  adds  ma- 
terially to  the  appearance 
of  the  home. 

The  "  Peerless "  is  un- 
equalled for  beauty,  de- 
sign, artistic  finish  and 
strength  of  construction. 
Let  us  hear  from  you  at  once. 
[.The  sooner  you  act  the 
|l  sooner  you  procure  extra 
profits. 

We  also  make  a  fine  line  ol  farm 
If  dc inc  gates  aad  poultry  fencing. 

'  The  Banwell  Hoxie  Wire  Fence  Co. ' 


Winnipeg,  Man. 
Hamilton,  Ont. 


fn\fifir^b 


Durability  - 


These  two  essentials  of    a  really 
satisfactory    lock     are    combined 
•  with  others  in 

NATIONAL  STEEL  RIM 
LOCKS 

The  locking  mechanism  is  en- 
*  tirely  pivoted  on  a  central  pin,  and 
■    is  simple  in  the   extreme — a  great 

advantage  over  other   styles. 
;    For     strength    and  fine  finish  our 
;    lcck  s  are  unequalled. 


particulars  to 

NATIONAL 
HARDWARE 
CO.,    Limited 

ORILLIA,  ONT. 
CANADA 


Utility  and  Elegance 

Are  Notable  Features"  of  our 

HIGH-GRADE 
URNS 


Suitable  for  Hotels,  Restaur- 
ants and  Cafes.  Great  care 
is  ^  taken  in  their  design,  so 
that]!;the  finished  product  is 
besides  [an  efficient  heating 
appliance  an  artistic  addition 
to. the  furnishing  of  the  room 
in  which^it  is  placed.  The 
satisfaction  of  our  customers 
is  the  best  proofjof  our  claim 
that  our  urns  are  the  most 
satisfactory  obtainable. 


JTHEJUFFALO 
MFG.  CO.,  Buffalo,  N.Y. 

Canadian  Representatives 

H.  F.  Mcintosh  &  Co. 
28  Toronto  St..  Toronto 


H  ARDWARE     AND     METAL 


NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling   Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BARNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


This  is 

to  remind 

you 

that  all  the  machine  shops,  wood- 
working plants,  laundries,  printing 
plants,  etc.,  in  your  town  are  con- 
tinually^buying 

Leather  Belting 

and  we  yould  suggest  that  YOU  get 
after  YOUR  share  of  this  business, 
Mr.  Hardwareman,  by  handling  our 
widely  advertised  brands  of 

The  Belting  "Which  Costs 
Less  Per  Day  of  Service" 


"Climax"  "Reliance 
"Amphibia" 

(WATERPROOF) 

Better  write  us  about  a  stock  while 
the  idea  is  fresh  in  your  mind. 


9f 


Tanners  and  Manufacturers 


MONTREAL 

511  William  St. 

ST.  JOHN,  N.B. 

89  Prince  William  St. 


TORONTO 

27  Melinda  St. 

VANCOUVER 

217  Columbia  Ave. 

WINNIPEG 

244  Princess  Street 

For  over  30  years  the  makers 
of    the     best     leather    belts 
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Just  the  Thing  for 
Gift  Hunters 

These  three  pieces  in  a  neat  satin-lined  box,  are  the 
very  thing  you  should  handle  as  they  are  certain  to 
attract  the  attention  of  gift  hunters. 

This  ware  is  heavily  plated  with  pure  silver.  It  is 
very  artistic  and  durable  and  makes  an  excellent  set 
for  a  child. 


The  McGlashan,  Clarke  Co.,  Ltd.,  Niagara  Falls,  Ont. 

AGENTS:— J. Mackay  Rose.  88  McGill  St.,  Montreal ;  N.  F  GUNDY,  61  Albert  St.,  Toronto :  David  Philip,  291  Portage  Ave.,  'Winnipeg 

Benj.  Rogers.  Charlottetown.  P.E.I. 


Got  Our  Prices  and  Got  to  Thinking,  That  Is  All  Wo  Ask 

THIS  MANTEL 

Is  Artistic,  Ornamental  and  Substantial.  90  other  designs  of 
the  same  quality.  Gas  and  Coal  Grates  and  Fireplace  Fittings, 
also  a  complete  line  of  Gas  and  Electric  Fixtures. 

WRITE     FOR     CATALOGUE     AND     PRICE     LIST. 
Test  us,  every  test  is  one  more  triumph. 

OUR  TRADE  EXTENDS  FROM  COAST  TO  COAST 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 


yOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction   to    your    customer 

in  every  instance. 

Write  for  Prlcos  and  Disoounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


CUTTRISS     *ML1 


AYLMER, 


ONTARIO 


Chances  for  Business 

In  these  days  of  prosperity  large  public  build- 
ings are  constantly  being  pla  \ned  in  all  parts  of 
the  country. 

These  are  your  chances  for  getting  business. 

Good  air  is  a  necessity  in  all  buildings,  but 
more  especially  in  those  built  for  public  use. 

The  best  way  to  get  good  air  is  by  the 
use  of  our 

J.  W.  HARRIS 

Ventilators 

They  have  been  tried  all  over  Canada, 
and  have  never  failed  to  give  complete 
satisfaction. 

St.  John,  N.  B..  February  8th,  1909 
J.W.  Harris  Mfg.  Co.,  Ltd., 

Montreal 
Gentlemen : 

We  have  had  no  complaints  from  any  of 
our   customers     regarding   your   "J.    W. 
HARRIS  ROTARY  VENTILATORS  "  we 
purchased  from  your  Company. 
Yours  truly, 

J.  E.Wilson,  Limited 

■Write   us  for  terms 

The  J.   IV.  Harris  Mfg.  Co.,  Ltd. 

General  Contractors  ana  Manufacturers 

Montreal 
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There's    a    Big    Demand    Among 
Miners    and    Sportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of   parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps^that  you  can  easily  turn  to  profits.        Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH,    ILLINOIS,    U.  S.  A. 


Anyone    can    use    it.       Plumbers    and    other    mechanics    will    have       , 


I 


Chorus  of  Plumbers 


Then  let  thy  fragrant  incense  be 
An  inspiration  sweet  to  me    , 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


FLUXITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

Of   the   Jobbers   and   Factors   in   small  and   large  tins.    Remember  it  in  your  indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  212  Vienna  Rd.,  Bermondsey,  Eng. 

General  Representatives  :  SAYWELL'S  SALESMEN.  61  Albert  Street,  Winnipeg. 


Long  Service  Is  A  Natural  Result  Of 
The    "  Twisted  -  While  -  Hot  "    Process 

It  must  be  annoying  to  the  average  drill  user  to  have  drills  made  from  well-known 
brands  of  steel  fall  down  on  the  job.  He  wants  efficiency  and  can't  get  it  because 
it's  milled  or  ground  away  in  the  process  of  manufacture. 

"Hercules"  High  Speed  Twisted  Drills 

are  made  from  a  High  Percentage  Vanadium  High  Speed  Steel  under  the  only  "twisted-while-hot" 
process  that  retains  all  the  strength  of  the  steel  in  the  finished  drill.  The  grain  of  the  steel  is 
undisturbed,  insuring  longer  edge-holding  and  greater  resistance  to  the  strains  of  the  metals 
having  different  degrees  of  hardness. 

The    taper    shanks,    usually    one    size    larger    than    ordinary,    prevent    tag   troubles    and    give  a 
greater  driving  power  because  the  drill  fits  into  the  chuck  firmly  and  in  the  center. 

Your  jobber  will  6upply  them  or  you  can  send  order  direct.     Send  for  Catalog  74-B. 
TRADE 


TRADE 


waB 


MARK 


Tools  of  Quality  Bear  These  Marks 


MARK 


The3Whitman  &  Barnes  Mfg.  Co. 

Established  1854  ST.  CATHARINES,  ONT. 

STOCKS  CARRIED   AT  WINNIPEG   AND   MONTREAL 


79 


HARDWARE    AND    METAL 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


"ONE  MINUTE"  Washers  &  Wringers 

Imitated  in  Construction — Unequalled  in  Quality 

This  machine  will  increase  your  washer  profits. 
It  contains  all  the  qualities  that  are  essential  to  make  it 
the  most  satisfactory  to  both  dealer  and  user. 

Communicate   with   us   NOW  and   get    full  particulars. 
It  will  pay  you. 

ONE  MINUTE  WASHER  CO.,  TORONTO 

MacKENZIE  BROS.,  Winnipeg,  Man.,  Satk.  and  Alberta 
CANADA  STOVE  &  FURNITURE  CO.,  Montreal 


Maxwell's  "Blue  Belle"  Washer 

is  easily  the  best  of  its  type.  The  upper  rubbing  board  re- 
volves in  one  direction  while  the  tub,  with  its  rubbing  sur- 
faces, turns  the  opposite  way,  making  it  wash  very  fast. 
Powerful  coil  springs  underneath  the  tub  keep  it  going  with 
very  little  effort  on  the  part  of  the  operator.  A  feature  of 
the  "BLUE  BELLE"  is  that  there  is  nothing  about  it 
which  can  possibly  tear  the  clothes.  Tub  made  of  Red 
Cypress  and  finished  in  fine  style.  1  SmSS 

DAVID  MAXWELL  &  SONS,  ST.  MARY'S,  Ont. 


Open  Ring  Cow  Ties 

WELD 


25%  more  strength 

/l  I  WEARI 


ELECTRIC 
SWELL 
WELD 
CHAIN 


MADE  IN   CANADA  )| 

AND 
SOLD  BY  JOBBERS  J| 

Made  by 


Closed  Ring  Cow  Ties 


OCo/  I  0RDERS 

25%  more    sales 

im  |  pRoFITS 


McKinnon  Chain  Company 


BUFFALO,  N.Y. 


ST.  CATHARINES,  ONT. 
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GET  THE  GENUINE 


DOES  THE    REPUTATION    of    GARLOCK 
PACKING  mean  anything  to  you  ? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "GARLOCK"  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -         ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Iron  •■<  Steel 

ALL  GRADES 


M.  &  L.  Samuel,  Benjamin  &.  Co. 

CORNER  KINC  STREET  AND  SPADINA  AVENUE 

TORONTO 
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We  want  you  to  try  the 


NEW  TORREY  HONING  STROP 


We'll  send  you  one  ab- 
solutely Free — then  you 
can  tell  your  customers 
how  good  it  is. 


WE  want  you  to  know  how  good  the  New  Torrey 
Honing  Strop  is.  We  want  you  to  use  one  and 
know  by  actual  experience  the  perfect  shape  in  which 
it  keeps  a  razor.  Then  you  can  tell  your  customers 
that  you  know  the  New  Torrey  Honing  Strop  is  the 
best  on  the  market — that  you  have  tried  it  yourself 
and  know  what  it  can  do. 


Many  dealers  accepted  this  offer  last  season  and  have  built  up  a  good  business  in  these 
wonderful  strops.  Now  we  want  every  dealer  who  hasn't  already  received  one  of  our  strops 
free  to  write  for  one  at  once.  Tell  us  the  name  of  your  jobber  and  we'll  send  you  a  strop 
at  once.      All  you'll  have  to  pay  will  be  the  duty. 

We  will  also  send  you  our  new  proposition  to  dealers.     It  is  worth  your  serious  consideration. 
Write  for  free  strop  to-day  to  our  home  address,  Worcester 

J.  R.  TORREY  &  CO.,  Dept.  F.,       -        -        Worcester,  Mass. 

Sole  Canadian  Representatives: 
HENDERSON  &  RICHARDSON  (Formerly  J.  A.  Henderson),  Board  of  Trade  Bldg.,  Montreal 
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Common  Pulley 
Extension   Ladder 

SUITABLE  FOR  FRUIT  PICK- 
ING AND  GENERAL  USE 

This  Ladder  can  be  instantly 
taken  apart,  making  two  single 
ladders.  The  ladder  is  self  hook- 
ing and  self  releasing,  is  very  light 
and  strong,  being  reinforced  with 
wire  cable  on  the  back. 

Made  of  Clear  Norway  Pine, 
Malleable  Iron  Castings,  Hard- 
wood Rungs,  and  nailed  together. 

STOCK  SIZES 

20,  24,  26,  28,  30,  32,  36  and  40  ft. 

Average  Weight,  2V\  lbs.  to  the  Foot 
SEND  FOR  CATALOGUE 

McFarlane  Ladder  Works 

158  and  160  River  St.  ::  Toronto,  Ont. 
Tel.  Main  2038 


THERMO 

The  Washer 

That    makes    the    Washday    Bright 


Easy  to  Sell 


Itsimprovedmotion 
absolutely    elimin- 
ates washday  drud- 
gery    caused     by 
hard  working:  ma- 
chinery.      It      is      the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 

washer       department 

get     full     descriptive 

matter  and  prices. 

Drop  us  a  card  NOW. 

THE  LONDON  FOUNDRY  CO.,  LTD.,  gSKg* 

Edwin  Sehofield  (Eastern  Agent),  Canadian  Express  Bldg.,  Montreal: 
F.  J.  Schuch  (Western  Ontario  Agent),  19  JarvU  Street,  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 
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NOTICE  THE  TEETH 

OF  NICHOLSON-MADE  FILES 

They  are  all.  uniform  in  height.  This  is 
one  of  the  features  that  makes  them 
such  rapid  cutters.  All  teeth  take  hold 
of  the  work  at  once,  and  then,  the  steel 
used  in  every  Nicholson-Made  File  is 
made  up  to  our  own  strict  specifications 
and  differs  in  grade  according  to  the 
purpose  for  which  different  files  are  to 
be  used.  And  our  machinery  is  designed 
especially  to  make  the 
tooth  in  different  Nichol- 
son-Made Files  the  best 
shape  for  each  different 
purpose. 

These  are  the  favorite  Nich- 
olson-Made lines  in  Canada 


"  American  " 

"Arcade" 

"Great  Western" 

"Globe" 

"Eagle" 

"McClellan" 

"Kerney  &  Foot" 

"J.  B.  Smith" 

These  are  the  lines  that  you 
can  stake  your  reputation 
upon.  Ask  your  jobber 
about  it. 

Nicholson  File  Co. 

Port  Hope     Ontario 


HEADQUARTERS 


Sixty-two  Years 
In  Business 

Sixty-two  years'  experience, 
enabling  us  by  dint  of  superior 
quality  in  building  up  the 
largest  business  of  bulk  and 
package  Blacks,  not  only  in 
England  and  America,  but  in 
the  world. 

In  order  to  be  sure  of  the 
best  and  most  economical,  look 
for  the  Red  Seal  on  every  pack- 
age. 

Manufacturers  of  Old  Stand- 
ard, Eagle,  Globe  and  Pyramid 
Germantown  Brands. 

WHYBUYTHENEARBRAND 
WHEN  THE  BEST  IS  PRO- 
CURABLE ? 


L.MARTIN  CO 

31  FULTON  STREET 

NEW    YORK    U.5.A 


WHY  NOT  SELL  THE 

DECORATOR  STEP  LADDER? 

It    Pays    Good    Profits    and    Gives    Satisfaction 


This  ladder  is  especially  adapted 
for  use  by  the  Decorator.  The 
Shelf  is  nearly  level  with  the  top 
step  and  folds  down  readily  be- 
tween legs  so  that  the  Decorator 
with  shelf  takes  up  no  more  room 
than  without.  The  ladder  folds 
compactly  within  the  width  of 
the  risers,  therefore  being 
easily  carried  or  stored. 

A  rod  passes  under  each 
step,  assuring  solidity 
and  the  rope  lock  is  used. 

Shelf  is  extra. 

Put  this  ladder  in 
stock  at  once — The 
result  will  surprise 
you. 


Write  for    complete 
catalog   on    ladders. 


The   Stratford   Mfg.   Co.,  Limited 

STRATFORD        -        -        CANADA 
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This  Mark  is  the  Ensurance  Of 
LAMPBLACK  QUALITY 


Consistent  High  Quality  has  so  increased 
the  demand  for  our  Lampblacks  that 
we  have  been  forced  repeatedly  to 
increase  the  size  of  our  plant. 
We  are  now  the  World's 
Largest 


Manufacturers 
f  Pure  Lampblacks. 


and  aim  to  retain  the  same 
good  quality  as  before. 
Before  placing  your  oeit  order,  wril*  for  OUR 


samples  aid  prices, 
fideot  of  your  trade. 


Affer  ihis  we  are  cod- 
BETTER  WR11K  NOW. 


■■HH  •!  nueoi  01  your  iraue.         DEI  1EK  n  Kl  I  IS  Nil  w 

~j£3rn?Z*  Wilckes  Martin  Wilckes  Co"  i?VA 

<^£f!fP<ZJiaC(t g    Wm.  H.  Kvmjs,  232  James  St.,  Montreal ;  E.  Fielding 

Bfe   *aaurrmaaai    &     34  Von«e  St.,  Toronto;  H.  W.  Gla«eco.  Winnipeg. 


ED.  brand         Machinery  for 


Specialist  tn  the  Wire  Trade 
for  15  years. 

472  Moss  Lane  East 

MANCHESTER,  ENG. 

Plants  working  in 
all  parts  of  the 
world  giving  com- 
plete satisfaction. 


Wire  Nail 


Wire  Drawing        Wire  Netting 
Wire  Cutting  Wire  Weaving 

Wire   Testing 

AUTOMATIC  MACHINES 
For  making  all  kinda  of  articles  from 
wire,  such  aa : 
Barb  Wire.  Bolts.  Buckles.  Coach 
Screws.  Cotter  Pins.  Cut  Nails 
and  Tacks.  Door 
Mats.  Electric 
Welded  Chains. 
Furniture  Springs, 
Hinges,  Hooks. 
Locks,  Nails, 
Rings,  Rivets, 
=5-  Screws.  Staples, 
Wire  Nails,  Wood 
Screws.  Etc.,  Elc,, 
Etc. 


Compare 

This  Coop 

With 

Others 


Storm  Front 
Not  Shown 


CUT  THIS  OUT 


Folds  Flat 

Roof  Slides 
Back 

Perfect 
Ventilation 

Rat,   Rain  and 
Vermin  Proof 

Steel 
Throughout 


dealer  who  sends  us 
e  one  Tri-Angle  All- 
s  $1.90.     Money  must 


SPECIAL  INTRODUCTORY  OFFER  :— To  every 
this  ad.  with  a  One  Dollar  Bill  we  will  ship  at  one 
Metal  Coop.  The  regular  retail  price  of  this  coop 
reach  us  by  June  4,  1912. 

This  coop   displayed   in   your  store   will   sell  six  dozen  more.     And 
there's  a  good  profit. 

The  Tri-Angle  Manfg.  Co.,  75  Grand  St..  Freeport,  III.,  U.S.A. 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


STEP  LADDERS 

4  TO  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  ---  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,-  Clothes  Bars, 
Ironing  Boards,  Etc. 

Send  for  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  -  -  0NT. 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Gold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


HARDWARE 
BUILDERS' 


SPECIALISTS 


Buyers. and  Exporters  for  Hardware, 

Metal,   Heating,   Paint    and    Oil 

Trades. 

STRACHAN,  OSWELL  &  CO. 

22    St.     Mary    Axe,    LONDON,   E.C. 


Correspondence     Invited. 


The  Demand 

for  Sprayers  of  all  sorts  is  growing  rapidly. 
We  claim  to  have  the  best  AUTOMATIC 
COMPRESSED-AIR  SPRAYER  on  the  market 
at  the  price. 

It  is  light,  easily  handled,  does  the  work 
quickly  and  well  and  is  cheap. 

It  will  pay  you  to  have  it  in  stock. 

Send  for  description  and  prices. 

CAVERS      BROS..     Manufacturers 

GALT,     ONTARIO 
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UTICA  PLIERS 

UTICA  PLIERS  can  be  depended  upon  to  DO  the 
work.  Each  Plier  is  tested  before  leaving  the  factory,  and 
guaranteed  to  give  ABSOLUTE  satisfaction. 

Any  tool  bearing  the  Utica  trade  mark  has  our  "MONEY 
BACK  IF  NOT  SATISFACTORY"  guarantee  behind  it. 

"THE  PLIER  THAT  FITS  THE  HAND" 

Let  us  send  you  prices  and  catalogs. 

UTICA  DROP  FORGE  &  TOOL  CO.,  Utica,  N.Y. 

SOLE    CANADIAN    AGENTS 
SMITH  HARDWARE  CO.,  Ltd.,  240  Lemoine  St..  MONTREAL 


"BLITZ"   SPARK  PLUGS 

cannot' short  circuit!; ~ the  inner  wire,  through  the  porcelain  being 
protected  by£a  mica^tube.  The  porcelains  are  imported,  and  the 
plug  in  general  is  assembled  of  parts  of  the  highest  quality 
throughout.     Made  in  all  sizes. 

WRITE  FOR  PRICES. 

"ttt  SMITH  HARDWARE  CO.,  Lid.  2iVoZl"s?T' 


A  Strong  Selling  Point 


This  combination  Nut  and  Pipe  Wrench  has  a 

very  strong  selling  point— Double  Efficiency 

Its  handiness  and  strength  at  once   appeal  to  the  good  mechanic  to 

save  him  time  and  trouble.      You  can  sell  a  lot  of  these    Wrenches — 

make  a  start  by  writing  to-day  for  our  catalog. 

BEMIS  &  CALL  HARDWARE  &  TOOL  CO. 

Springfield,  Mass.,  U.S.A. 


bLACft  JACK. 


TRY  IT 


SOLD    B Y 

ALL 
JOBBERS 


K-lb  tina- 

3  do*,  in    ca.e 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our  -<CPED    TR/\[)tr  . 

CUTLERY  ^-JL*  lY/^ 

By  seeing  that  this  exact  |  ^^ 

mark   is  on  each    blade.  ^ANTFQ     \&^' 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  6&  Company 

MONTREAL 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors,  Gates,  etc, 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and   Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


LONDON,    CANADA 


O.K.   TMllVlsSI-ESt 


These  Thimbles  are  easily  adjusted  and  cannot  get  out  of  order  because 
they  have  no  springs.  They  are  the  only  real  good  Stove  Pipe  Thimbles 
inthe  market.  For  sale  by  leading  jobbers,  and  manufactured  exclu- 
sively by 


METAL  SHINGLE  &  SIDING  C?  LTD. 

PRESTON  &  MONTREAL 
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When  in  the  market  for 


Glues,  Gelatines,  Size,  Etc. 

you  often  have  to  order  goods  without 
having  time  to  get  quotations,  etc.  Get 
our  lists  now,  and  keep  them   on   file. 

Supplied  through  Merchants,  Jobbers,  etc.,  only. 

Tbe  GROVE  CHEMICAL  CO.,  LTD. 

ESTABLISHED  18:8         Appley  Bridge,  Wigan,  Lanes.,  England 


HARDWARE    ANDMETAL 

DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The   CANADA   METAL    CO.,  LTD., 
Fraser  Avenue,  Toronto. 


BRASS  STENCILS. 


Sheet  Metal  Stampings,  Special  Stamped 
Metal  Goods  to  Order.  Dies  and  Tools, 
Steel  Stamps,  Machine  and  Furniture 
Name  Plates,  Seals  and  Seal  Presses, 
Fire  Escapes,  Brass  Name  Plates 

Herod  Machine  &  Stamping  Co., 

BRANTFORD  Limited 


BUILDERS'  SUPPLIES. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  68*  Banks 

Steel  Beams.  Columns,  Plates    Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manlius.N.Y, 


CLIPPERS. 


fKi£dr&  turrc 

Tiurs 

SUFFICIENT, 

SEND  FOR  CATALOGUE  TO 

American  Shearer  Mfg.  Co. ,  Nashua.  NH.US 

IVteiiiincb  &  Hllger,  Ltd.,  special  New  York 
Repreweotatlves,   106-110   Lafayette    Street. 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth.  Ont.,  by 

James   &  Reid 

ASK  YOUR  JOBBER 


EMERY  WHEELS. 


Canadian 

Hart   Wheels 

•42  Barton  St.  Eut,  Hamilton 

Corundum  and  Binary  Whaala 

Grinding  Maohlaae,  Baarar 

Oil  Stenaa. 


FIRE  BRICK. 


Silica  Bricks,  Fire  Bricks,  Fire  Clay, 
Silica  Cement,  Ganister  Composition 

For  material  graded  to  withstand  the  in- 
tensest  heat  or  moderate  heat,  apply  to 

A.  Y.   DINAS   SILICA  BRICK  &  LIME  CO..  LTD. 
118  Queen  Street,  Glasgow,  Scotland 


FLOOR  SPRINGS. 


The    Bast    Door    Oloaer    la 

Newman's   Invincible   Floor  Spring 

Will  close  a  door  silently  against  any  pressure  of  wind. 
Has  many  workinc  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Oi  ves  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


HOUSE  NUMBERS. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS,  LTD. 
HAMILTON.  ONT. 


GOAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,    well  sewn   with  heavy  twine  and 

riveted. 

Waterproof  Horse    and  Wagon    Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


PIG 

IRON 

STEEL 

PLATES, 

BARS   and  ANGLES 

BAR 

IRON 

David  C.  Mitchell  &  Co. 

118  Queen  St.    - 

Glasgow,  Scotland 

MANUFACTURERS'  AGENT. 


Western    Distributors,  Limited 

CUSTOMS  BROKERS 
Wholeaale    Commission    Merchants    and 
Manufacturers'   Agents.   Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR      POSITION      IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON,    WESTERN    CANADA 


ALEXANDER    GIBB 

Manufacturer*'  Agent  and  Metal  Broker. 

St.  Nicholas  Bldg.,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented- 


PLOW  CASTINGS. 


Castings  of  all  Kinds. 

Write  us  for  our  list  of 
Plow  Castings. 

The  Hilborn  Co..  Ayr,  Ontario. 


RIVETS   AND   STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper  Burrs, 
Bifurcated  and  Tubular  Rivets.  Wire  Nails, 
Copper  and  Steel  Boat  and  Canoe  Nails. 
Escutcheon  Pins,  Leather  Shoe  and  Overshoe 
Buckles.  Felloe  Plates. 


STRAP  HINGES. 


ATLAS    STRAP    HINGE 

Strong.    Light    and    Attractive.    Japan    Finish. 

One  pair  with  Screws  in  a  Neat  Box. 

Write  for  Samples  and  Prices. 

ATLAS  MFG.  CO..        -         New  Haven.  Conn. 


SPRAYERS. 


COLLINS  SPRAYERS— SATISFIED  CUSTOMERS 

The  Collins  line  of  .prayers  for  this  year  i.  the  best 
yet  offered.  We  hare  found  some  small  improye- 
ments  could  be  made,  especially  in  finish,  a  ad  have 
also  lowered  the  price,  with  Che  intention  of  unking 
larger  sales  but  smaller  profits.  We  are  aiming  at 
doubling  last  year's  qutput.  Our  three  lamest  sellers 
are  our  Three-galloxi  Compressed  Air  Sprayer,  our 
Crown  and  G.m  Sprayers.  Write  for  Catalogue  and 
Prices.    For  Sale  by  Leading  Jobber,  or 

THE  COLLINS  MFQ.  CO..  TORONTO 
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When  writing  advertisers  kindly  men- 
tion having  seen  the  advertisement  in 
this  paper. 

TOOL  HOLDERS. 

ARMSTRONG  UNIVERSAL 

RATCHET 

Two  Inches   of  motion 

•  t  end  of  handle.  In 

any     direction, 

will  drive  the 

drill 


The  INFALLIBLE  GLAZIER'S   DIAMOND 

Justfthe  Tool  for  Inexperienced  Glass  Cutters 


A.  SHAW  &  SON, 


Made  by 

London,  Eng. 


GODFREY   S.  PELTON   &   SON,    Canadian   Agents,    MONTREAL 


Armstrong 
Bros.  Tool  Co. 

106  N.  Francisco 
Ave.,  Chicago,  XT.  S.  A 


WE    MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION. 

James  Steele,  Limited,  Guelph 


BUY  THE  BEST 

i iff" rutin  n\  **tar  Bran(l  Cotton  RoPe 

HFKi  III  F\ starBrandGottonciothesLine$ 


SASH  CORD 


Star  Brand  Cotton  Twine 

For   Sale  by   All  Wholesale  Dealers 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


Books  on  Metal,  Casting.  Chemical,  Scientific. 
Medical,  Educational,  Literary,  and  all  other 
subjects.  Second-hand  at  Half  Prices.  New  at 
25  per  cent  Discount.  Books  Bought.  Send  for 
Catalogue  No.  543.  post  free,  and  state  wants. 
Books  sent  on  approval. 

WAl     ft       FflYI  F      135  Charing  Cross  Road 
•    ««'    u«    rUlLCi  LONDON,  W.C. 


Send  For  Our  New  Catalog 

Most  complete  line  ol 

SCREW   DRIVERS    AND 
SMALL   TOOLS 

PIONEER  TOOLS 


The  Southing  ton  Mfg.  Co., 


Southing  ton.   Coon, 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED   FENCE   HOOK  $££?££& """""" P/C*ets 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


"ACME" 


are  the  strongest  and  sharpest   low-priced   Shears  and  Scissors 
on  the  market. 


Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5   years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  sold  daily  to-day? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and   a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Special  Representatives.  Wiebusch  a  Biltfer,  Lid.,  New  York  City. 
MR.    DEALER:  Writeyour  jobber  to-day  for  priceson  the  "Acme'line,  supple- 
ment your  high-priced  shears  with    "Acme"   shears  and  scissors  and    watch   the 
gratifying  results. 
Jobbers  should  write 
for    our   W-2  Cata- 
ogue,    illustrating 
the  most  com  pleteline 

ofshearsandscissors  The  No.  701  Oval  Steel  Screw  Straight  Trimmer 

manufactured.  >■  one  of  our  newest  patterns. 

THE  ACME  SHEAR  CO.,  025.195  Kaowlion  St..)  BRIDGEPORT,  CONN.,  U.S.A. 


Reproduction  of 

NEW  SEYMOUR   SHOW   CARD 

12-in.  by  15-in.,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high   relief,  being  cut 

out.      A  show   card    will  be   sent  to  every   dealer 

sending  his  business  card  with  request  to 

Henry  T    Seymour  Shear  Co. 

Selliirj  Aitils,  WIEBUSCH  &  HILGER,  Lid..  New  York 


When  writing  advertisers 
kindly  mention  having  seen 
the  advertisement  in  this  paper 


HARDWARE  SHELF  BOXES 


[  Goods  Well  Displayed  are  Half  Sold  ! 

—  The  most  attract)  ve.most  dur- 
*We  *nd  most  serviceable  shelf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 

over  tJptirm  II  nw 
writ*  far  Cotalogut  jndfVwli*. 
C#MEftO/Y  «*/  CRMraCLL 
Tbronbez 
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DRABBLE  &  SANDERSON 


Ebenezer  Works,  SHEFFIELD,  England. 


Established  1816 


SA.VIS 


lot 


a\\P*TP 


The  leading  English  Manufacturers,  with  ninety-five  years'  reputation. 
Canadian  Selling  Agent:  -  -  "  D.  G.  ROSS,   17  Bleury  St.,  MONTREAL 


K-: 


Get  the  Local  agency  for  "Safelock "  Wire  Fence 

You  will  find  "Safelock"  the  best  selling  line  of  fence  you  ever  handled,  because 
you  can  prove  by  actual  demonstration  that  it  really  is  the  strongest  fence  made. 

Look  at  this  little  cut — note  how  the  stay  wires  interlock  where  they  wrap  the  strand 
wire.  You  simply  cannot  make  a  "Safelock"  stay  slip  in  any  direction.  And,  as  the 
strand  wires  are  not  kinked,  at  the  lock,  every  wire  retains  its  full  strength. 

Better  write  us  to-day  about  getting  an  exclusive  "Safelock"  agency  for  your  locality 

The  Owen  Sound  Wire  Fence  Co.,  Ltd.,  Owen  Sound,  Ont. 

Western  Agents  :    The  Brandon  Safelock  Fence  Co.,  Brandon,  Man. 


II: 


:H 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


m 


Vancourer  Branch.  109  Powell  St. 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They   appeal  to  the  best 
mechanics   and   are   backed  up  by  an  aggressive 
advertising  campaign   that   pays.     Write  us  for 
full  information.    It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.     Address 

E.  C.  ATKINS  &  CO., 

MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolis,  lad. 
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HARDWARE     AND     METAL 


Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 

"Comet  Brand" 

Alto  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Makers 

W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sales  Agent 

ALEXANDER  GIBB 

St.  Nicholas  Bldg.         -         Montreal 


NOVA  SCOTIA  STEEL 
6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

ud  SIEMBNS-HARYIN 

OPEN  HEARTH  STEEL 


Jardine  Universal  Ratchet 
Clamp  Drill 

Deed  In  factories  of  all  kinds  for 
hurried  machine  repairs. 

All  machine  shops  and  railway 
■hopa  ihoald  have  It. 

Bridge  builders,  track  layers, 
»nd  structural  metal  workers 
hare  constant  use  for  It. 

Sand  (or  Description. 


A.  B.  JARDINE  &  CO. 

HEiPELER  .  .  ONTARIO 


MYERS 


UM 


We  manufacture  all  kinds  of 
PUMPS, HAY  UNLOADING 
TOOLS  and  BARNDOOR 
HANGERS  that  are  service- 
able, durable  and  reliable. 
You  never  fail  to  get 
QUALITY  when  buying 
"THE  MYERS." 

F.  E.  MYERS  &  BRO. 

ASHLAND,  OHIO 

J.H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houses 


THE  ERMALINE  SYSTEM 

of   Cooking  with  Paper  Bags 

is  the  logical  solution  of   thefkitchen  problem 

Write   for  samples  and  our 
special    JUNE    showcards 

Edward  Lloyd.  Ltd.,  Montreal 

"ASK    YOUR    WHOLESALER" 
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Books  for  the  Metal  Workers 

Any  of  the  following  books  sent  prepaid  on  receipt  of  price 

WRITE    FOR    CATALOGUE 


THE  NEW  METAL  WORKER  PATTERN  BOOK. 

A  treatise  on  pattern  cutting  as  applied  to  all 
branches  of  sheet  metal  work.  By  George  W.  Kit- 
tredge.  430  pages;  744  illustrations;  size  10x13 
inches.     Cloth  bound.    Price  $5.00. 

ART  OF  COPPERSMITHING. 

A  practical  treatise  on  working  sheet  copper  into 
all  forms.  By  John  Fuller,  Sr.  327  pages;  474 
engravings;  size  10  x  6i  in.  Cloth  bound.  Price 
|S.00. 

SHEET  METAL  WORK. 

A  manual  of  practical  self-instruction  in  the  art  of 
pattern  drafting  and  construction  work  in  light  and 
heavy-gauge  metal,  including  sky-lights  and  roofing, 
cornice  work,  etc.  By  Wm.  Neubecker.  267  pages; 
358  illustrations;  6i  x  9}  inches.  Half -Morocco 
binding.    Price  $3.00. 

A  PRACTICAL  WORKSHOP  COMPANION. 

For  tin,  sheet  iron  and  copper  plate  workers.  By 
LeRoy  J.  Blinn.  296  pages;  170  figures.  Size  5  x 
7*  inches.    Price  $2.50. 

SHEET  METAL  WORKERS'  INSTRUCTION. 

By  Joseph  H.  Rose.     300  pages.    Profusely  illus- 
rated.    Price  $2.00. 

THE  ROOFING,  CORNICE  &  SKYLIGHT  MANUAL. 

175  pages;  170  illustrations  and  13  plates;  size,  6 
x  9£  inches.     Cloth  bound.    Price  $1.50. 

BAUGHMAN'S  BUYER  &  SELLER  COST  TABLES. 

A  cost  book  for  everybody  having  cost  to  figure  by 
the  piece,  pound,  foot  or  ton,  from  2$c  per  hundred 
to  $'  0  a  hundred.    Leather  bound.    Price  $1.50. 


TINSMITHS*  HELPER  &  PATTERN  BOOK. 

With  useful  rules,  diagrams  and  tables.     By  H. 


K. 


Vosburgh.  A  new  revised  edition;  120  pages;  53 
figures;  size  4}  x  6{  inches.  Cloth  bound.  Price 
9140. 


TWENTIETH   CENTURY  SHEET  METAL  WORKER. 

By  H.  E.  Osborne.  Gives  short,  concise  explan- 
ations which  should  be  easily  understood  by  tie  young 
apprentice,  and  are  sufficiently  scientific  for  the  prac- 
tical use  of  the  journeyman.  86  pages;  size  5}  x 
7};  illustrated.  Cloth  bound;  Price  $1.00.  Paper 
Cover;  Price  60c. 

PRACTICAL  METAL  PLATE  WORK. 

By  Paul  N.  Hasluck.  247  illustrations;  160  pages. 
Price  75c. 

TREATISE  ON  THE  GEOMETRICAL  DEVELOPMENT 
OF  ROUND  AND  OVAL  CONES. 

With  easy  examples  of  their  application.  For  the 
use  of  beginners  and  practical  sheet-iron  and  tin- 
plate  workers.  By  John  Fuller,  Sr.  52  pages;  87 
figures;  size  4J  x  6J  inches.  Cloth  bound.  Price 
75c. 

MENSURATION  FOR  SHEET  METAL  WORKERS. 

As  applied  in  working  ordinary  problems  in  shop 
practice.  By  W.  Neubecker.  51  pages;  70  figures; 
5i  x  7f  inches.     Cloth  bound.    Price  60c. 

TABLES  GIVING  THE  LENGTH  OF  BARS  FOR  SKY- 
LIGHTS, AND  RAFTERS  FOR  ROOFS. 

84  pages;  bond  paper;  handy  pocket  size.  Cloth 
bound.    Price  50c. 

THE  METAL  WORKER  SHOP  CARDS. 

Made  of  Manila  Board;  11  x  14  inches;  eyeletted 
for  hanging  up  in  the  shop.  No.  1. — Table  of  the 
quantity  of  tin  required  for  roofs.  No.  2. — Table 
of  the  diameters,  areas  and  circumferences  of  circles. 
Price  25  cents  each. 

EASY  LESSONS  IN  ROOF  MEASUREMENTS. 

By  W.  Neubecker.  Twelve  lessons  on  figuring  the 
amount  of  material  required  to  cover  a  given  sur- 
face in  flat,  hipped  or  irregular  shaped  roofs.  31 
pages,  5£  x  8  inches;  12  illustrations.  Paper  cover. 
Price  25c. 

HOUSE  CHIMNEYS. 

A  series  of  articles  on  chimney  troubles  and  their 
remedies.  62  pages;  5A  x  8inches;  40  illustrations. 
Paper  cover.    Price  25c. 


MACLEAN  PUBLISHING  COMPANY 

TECHNICAL  BOOK  DEPARTMENT 
143-149  University  Avenue  -  -  .  TORONTO,  ONT. 
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MORRISON'S 

Vitreous -China  Lavatories 

AND 

LOW  TANK  CLOSETS 

Find  Ready  Buyers 


.  -       ■■  ««lh,   ,„■■,    ,  ,*.:^., 


No.  857— Pedestal  Lavatory 

Cannot  be  excelled  in  quality,  design  and  construc- 
tion, absolutely  impervious  to  crazing,  and  always 
retains  its  rich,  glossy  appearance. 

GUARANTEED   IN   EVERY  RESPECT 


The  "ELGIN" 

This  is  strictly  a  high  quality  LOW  DOWN 
TANK  CLOSET.  Its  selling  price,  combined 
■with  its  attractiveness,  is  certain  to  appeal  to 
prospective  buyers. 

ABSOLUTELY   GUARANTEED 

The 

James  Morrison  Brass 
Mfg.  Co.,  Ltd. 

93-97  Adelaide  Street  West,  Toronto 


FROM  STOCK 


Only  20  lbs.  Pressure  Required 

The 

Supreme  Test 

The  supreme  test  of  a  Washer's  worth 
is  the  way  the  Washer  washes.  Try  it 
out'with  the  Dirty  Shirt  test.  Take  an  un- 
usually dirty  but  originally  white  shirt, 
run  it  through  the  Portland  Water  Power 
Washer,  and  you'll  find  that  the  shirt  itself 
is^  not  only  perfectly  clean  (provided,  of 
course,  that  the  dirtiness  of  the  shirt  isn't 
due  to  paints,  etc.),  but  that  the  neck  and 
wrist  bands  too  are  spotless. 

The  Portland  is  a  trouble-less  washer — 
it  relieves  all  washer  worries. 

Made  complete  in  our  own  factories — 
washer,  motor,  and  furniture  finished  tub. 

If  you're  looking  for  a  quality  washer 
that'sl.really  worth  while  get  after  your 
hardware  jobber,  or  write  direct  to  us. 


SOLE  CANADIAN  AGENTS 


HENDERSON  &  RICHARDSON 

Formerly  J.  A.  HENDERSON 
Board  of  Trade  Building,  MONTREAL 


PORTLAND  MFG.  CO., 


Portland,  Mich. 


91 


H  A  RDWARE     AND     METAL 


CANADIAN  TUBE  &  IRON  CO., 


LIMITED 
Montreal,  Canada 


OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


M 


TRADE  MARK 

BRAND 


OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


Also  NIPPLES 

Black  and  Galvanized 
All  Sizes. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works  : 
Lachine  Canal 


The 

Condensed  Ad. 

page 
will    interest    you 


This  Kind 
of  Advertising 

costs  nothing  once  the  machine  is 
purchased.  You  can  tell  your  cus- 
tomers about  special  sales  and  special 
lines  and  this  automatic  printer  will 
put  your  advertisement  on  every 
parcel  that  leaves  the  store. 


Needs  no  care  or  watching  just  give  it 
a  little  ink  occasionally,  that's  all.  The 
type  matter  can  be  changed  just  as 
often  as  you  desire  with  very  little 
trouble.     Write  for  further  particulars. 

Utilities  Limited 

Bank  of  Ottawa  Bldg. 
MONTREAL 


SCHRAMBERGER     UHRFEDERNFABRIK     G.m.b.H. 

Manufacturers     of     Safety     Razor     Blades 

Made  from  the  finest  grade  of  Sheffield  Crucible  Cast  Steel. 
Highest    Quality  as  regards  Cutting  Power    and    Durability. 

Agents    Wanted  SCHRAMBERG      (Wurttemberg)      Germany 


AN     ALL-YEAR    ROUND     SELLER! 

ARE  YOU  SELLING 

BUSTER  BROWN 

Children's    Express    Wagons  ? 

They  are  the  strongest  and  handsomest  line 
of  Toy  Wagons  on  the  market.  In  four  sizes 
at  popular  prices.  Handy  around  the  store, 
farm  or  home.     Just  the  thing  for  boys. 


Western  Agents 

Jas.  Stewart  Mfg.  Co:,  Ltd 

Winaipeg  Man. 


HARDWARE     AND     METAL 


INDEX     TO     ADVERTISERS 

Occasionally   advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 


Acme    Shear    Co 87 

Americau   Grinder   Mfg.    Co 73 

Armstrong    Bros.    Tool    Co 87 

Atkins    &    Co.,    E.    C 88 

Atlas    Mfg.    Co 86 

Auto  Controller  Co..    The    79 

Aylmer   Pump    &l    Scale    Co 78 

A.  Y.  Dinas  Silica  Brick  &  Lime  Co  86 

Ban  well    Hoxie    Wire    Fence    Co 76 

Barber    Asphalt    Paving    Co 13 

Barker,    D.    J 11 

Bamet    Mfg.    Co !? 

Baraett,    G.   &   H.    Co SU 

Barton    Netting    Co 78 

Berry    Bros 69 

Bemis    &    Call    Hchve.    &    Tool    Co..  85 

Belleville   Hdwe.    &   Lock   Co 1 

Bosse    &    Banks    86 

Bowser,    S.    F.,    &   Co.,    Ltd 55 

Brandram-Henderson,    Ltd 53 

Brantford     Roofing     Co 9 

Brand,    Ed 81 

Brown,    Boggs   Co.,    The    \'i 

Buffalo    Mfg.    Co 76 

Burrow   Stewart   &    Milne    Co 17 

Cameron    &    Campbell    87 

Canada    Foundry    Co 84 

Canada   Glue   Co il 

Canada    Metal    Co -6  f6 

Canada    Steel    Goods    Co 8 

Canada     Wire    &    Iron    Goods    Mfg. 

Co 24 

Canadian   Copper   Co 75 

Can.     Fairbanks-Morse    Co.,     Ltd 31 

Canadian   Carbon   Co 24 

Canadian    Ferrosteel    Co 14 

Canadian   Hart   Wheels    86 

Canadian   Oil   Companies    66 

Canadian   Tube   &    Iron   Co 92 

Carerrrill,    Learmont   &   Co £7 

Cavers   Bros 84 

Cheney   &   Son,    S 86 

Chicago   Spring    Butt    Co 1 

Collins    Mfg.    Co 86 

Connor  &   Sons,   J.    H 2 

Cowan    &    Britton    74 

Cummer-Dowswell,    Ltd 23 

Davidson,    Thos.,    Mfg.    Co 66 

Delta   File   Works    75 

Directory    of    Manufacturers    86  87 

Dominion    Cartridge    Co 32 

Dominion   Roofing   Co 18 

Dorken    Bros 28 

Dougall    Varnish    Co 65 

Drabble    &    Sanderson    88 


Ely    Mfg.    Co.,    Theo.    J 24 

Enterprise    Mfg.    Co 10 

Enterprise   Foundry  Co 15 


Findlay    Bros 

Foyle,    W.    &    G.    ... 
Ford   Auger   Bit   Co. 


Garlock    Packing   Co 81 

Gibb,    Alexander    8j 

Gilbertson   &   Co.,    W 81 

Gillette    Safety    Razor   Co 

Inside    front    cover 

Glidden   Varnish   Co 64 

Goodell-Pratt    Co 26 

Greening,    B.,   Wire  Co 21 

Grove    Chemical    Co 85 

Gutta   Percha   &    Rubber   Mfg.    Co... 

Inside    back    cover 

...    29 


Hall,   Zryd   Fdry.    Co.,    The    

Hamilton   Cotton    Co 

Hamilton  Brass  Mfg.  Co 

Hamilton    &    Son,    C.    J 

Hamilton    Stamp    &    Stencil    Wks... 
Harrington   &    Richardson    Anns   Co. 

Harris,    J.    W.,    Co 

Heinisch,    R.,    Sons   Co 

Hero   Mfg.    Co.,   The    

Herod    Machine    &    Stamping    Co.    .. 

Henderson    &    Richardson    

Hilborn    &   Co.,    Ltd 

Howland,    H.    S.,    Sons    &   Co 

Hunt,    Helm,    Ferris    &    Co 

Hutton,   Jas.   &   Co 


Imperial    Varnish    &    Color    Co., 
International    Varnish    Co 


James  &  Reid 

Jamieson  &  Co.,   Ltd.,   R.   C. 
Jardine,  A.   B.,  &  Co 


Kampfe    Bros 73 

Laidlaw    Bale    Tie    Co 68 

Lewis    Bros.,    Ltd 3 

Lloyd,     Ed 89 

London    Bolt    &    Hinge    Works    85 

London    Foundry    Co. 82 

London    Rolling    Mill   Co 75 

Lowe    Bros..    Ltd 51 

Lovell    Mfg.    Co Inside   back   cover 

Luf kin  Rule  Co Inside  back  cover 

McArthur,    Alex.,    &    Co 57 

McAvity    &    Sons,    T 57 

McClary    Mfg.    Co 16  18 


McDougall,    R.,    Co 76 

McFarlane    Ladder    Works     82 

MeGlashan-Clarke    Co.,    Ltd 78 

McGregor,    Bauwell    &    Co 70 

McHutcheon     Bros 72 

McKinnon    Chain    Co 80 

Magnolia    Metal    Co 12 

Maple    City    Mfg.    Co 79 

Martin,    L.,    Co 83 

Martin-Senour    Co 65 

Maxwell,   D.,  &  Sons   80 

May    &    Padmore    14 

Metal    Shingle    &    Siding    Co 23  85 

Meakins    &    Sons     68 

Metallic   Roofing   Co 25 

Millers    Falls    Co 22 

Mitchell  &  Co.,   David   86 

Monarch    Hardware    Co 74 

Moore    &    Co.,    Benjamin    59 

Morris   &   Bailey   Steel    Co 71 

Morrison    Brass   Mfg.    Co.,    Jas.    91 

Myers    &    Bro.,    F.    E 89 

National   Acme   Mfg.   Co 20 

National    Hardware    Co 76 

Newman,    W.,    &    Sons    86 

Nickle   Plate   Stove   Polish   Co 85 

Nicholson    File    Co 83 

Norcross  &  Sons,   C.   S 22 

North    Bros.    Mfg.    Co 1 

Nova   Scotia   Steel   &   Coal    Co 89 


Oakey,    John    &   Son    61 

One    Minute    Washer    Co 80 

Ontario   Lantern    &   Lamp   Co.    Ltd.  69 

Oneida    Community,    Ltd 

Outside  back  cover 

Otterville   Mfg.   Co 81 

.Owen   Sound   Wire   Fence   Co 88 


Parmenter   Bullock    Co.,    The 

Peterborough    Lock    Co 

Pinchin-Johnson   &    Co.,    Ltd. 

Pink,    Thos 

Plume   Co.,    Edward    C 

Pratt  &   Lambert,    Inc 


Ramsay,   A.,   &  Son  Co 

Raymond     Bros 

Renfrew  Scale   Co 

Rem.    Arms    Union   Met.    Cart.    Co. 
Robertson    Mfg.    Co.,    Ltd.,    P.    L. 

Rochester   Lamp   Co - 

Rogers,   Alfred,    Ltd 

■  Ross    Rifle    Co 


Sadler   &    Haworth    77 

Samuel,   M.   &   L.,   Benjamin   &  Co.  81 

Seymour,    Henry    T.,    Shear   Co 87 

Schramberger    Uhrfedernfabrik    92 

Sharratt   &   Newth    87 

Shaw,    A.,   &   Son    87 

Sheet   Metal   Products  Co 2 

Sherwin   Williams    Co.,    The    63 

Shurly-Dietrich   Co.,    Ltd 71 

Simonds   Canada   Saw   Co 70 

Smith   Hardware   Co 85 

Soclean,    Limited    93 

Southington   Mfg.   Co 87 

Spear    &   Jackson    11 

Standard    Chain   Co 74 

Standard    Mfg.    Co 20 

Standard    Paint    &    Varnish    Co 61 

Stanley   Rule  &   Level   Co 4 

Star   Expansion    Bolt   Co 19 

Stevens    Hepner    &    Co 67 

Sterling    Foundry    Co 14 

Stover    Mfg.    Co 28 

Steel    Co.    of    Canada,    Ltd 6 

Stephens,    G.    F„    &    Co 59 

Stevens   Co.,    Ltd.,    The   Jno 

Inside    back    cover 

Still,    J.    H 73 

Strachan,    Oswell    &    Co 84 

Stratford  Mfg.   Co 83 

Tallman   Brass  &   Metal  Co 84 

Thompson,    B.    &    S.    H 73 

Torry,   J.    R.,    Co 82 

Triangle  Mfg.   Co 84 

Toronto    Plate    Glass    Importing    Co.  57 

Townsend  &   Co.,    S.    P 20 

Turpentine    Producers    Agency    67 


Utica   Drop    Forge   Co. 
Utilities,     Limited     
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Want    Ads 

Western    Distributors,    Ltd 

Western   Wire  .&    Nail    Co 87 

Wheeler    &    Bain    18 

White   Mop   Wringer   Co 61 

Whitman    &   Barnes   Mfg.    Co 79 

Wilckes-Martin-Wdckes    Co 81 

Winnipeg   Ceiling   &   Roofing   Co.    ..  93 

Winnipeg    Paint   &    Glass    Co.,    Ltd.  61 

Woodstock   Wagon   &   Mfg.    Co 92 

Wright,    E.    T.,    &    Co 71 


Yale    &   Towne 


Hustling  Hardwaremen 

are  selling 

3.  V.  Crimp  Roofing 


because  they  are  proud 
of  its  appearance  and 
know  their  customers 
will   always   get   value. 

Our  literature  gives  reasons  and  prices. 

Winnipeg    Ceiling    and   Roofing 
Company 


P.O.   Box  2186  H. 


WINNIPEG,  MAN. 


DUSTBREEDS 
DISEASE 


Daily  is  that  fact  becoming 
known  to  a  number  of  people 
who  sweep  without  the  aid  of  a 
dust  quelcher  or  disinfectant. 
These  are  the  people,  Mr.  Dealer, 
to  whom  you  can  sell 

SOCLEAN 

THE     DUSTLESS     SWEEPING     COMPOUND 

It  is  a  scientifically  prepared  compound  that  makes 
sweeping  possible  without  raising  dust,  saves  scrub- 
bing, kills  the  dust  and  germs,  brightens  up  carpets 
and  rugs,  keeps  floors  neat  and  clean. 

Put  up  in  handsomely  lithographed  pails  to  sell  at 
25c.   up  to   $1.00 

Order  tlircot 

SOCLEAN    LIMITED,   Toronto,    Ont. 

The    Originators    of   the   Dustless   Sweeping    Compound  of  Canada. 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive    Wheels 

London  Emery  Works,  London,  Eng. 
Carborundum  Co.,  Niagara  Falls, .NX 
Canadian    Hart    Wheels,     Hamilton. 
Aluminum    Ware 
British  and  Continental  Agencies,  Ltd. 

Toronto  . 

Hero    Mfg.    Co.,    Philadelphia. 
Northern     Aluminum     Co.,     Toronto. 
Stover    Mfg.    Co.,    Freeport,     111. 
Wondershine   Limited,    Toronto. 

Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,    New  York. 
Animal  Traps 

Oneida  Community  Ltd.,  Oneida,  N.I. 
Anchors 

Henderson    &    Eichardson,    Montreal. 

Star   Expansion   Bolt   Co.,    New   York. 
Auger  Bits 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Spear    &    Jackson,    Sheffield,    Eng. 

Tobin  Arms  Mfg.  Co.,  Woodstock. 

Babbitt  Metal 

Canada   Metal    Co.,    Toronto. 
Magnolia   Metal   Co.,    Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton. 

Bar   Iron 
Henderson    Sc   Richardson,    Montreal. 
Steel  Co.   of  Canada,  Hamilton. 
London    Rolling    Mills    Co..    London. 

Bale-Ties 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Bar    Urns 

Buffalo   Mfg.    Co.,    Buffalo,    N.   Y. 
Bath    Room    Fittings 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 

S.   8ternau  Sc  Co.,  Brooklyn,  N.Y. 

Belting 

Dominion  Belting  Co.,  Ltd.,  Hamilton 

Sadler  &  Haworth,  Montreal. 
Belting,  Hose,  etc. 

Outta    Percha    and    Rubber    Mfg.    Co., 
Toronto. 
Bird   Cages 

E.  T.  Wright  &  Co.,  Hamilton. 
Binder   Twine 

Plymouth   Cordage   Co.,    N.    Plymouth, 
Mass. 
Bolts   and   Nuts 

London  Bolt   and   Hinge   Works,    Lon- 
don,  Ontario. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
National'   Acme    Mfg.    Co..    Montreal. 
Boilers   and   Radiators 

Pease    Foundry    Co.,    Toronto. 

Gurney   Foundry  Co.,  Toronto. 
Bolts — Expansion 

Star  Expansion  Bolt  Co.,   New   York. 

Brackets    Shelf 

Atlas  Mfg.    Co.,   New  Haven,   Conn. 
P    &  F.   Corbin,   New   Britain,   Conn. 
Stanley  Works,    New   Britain,    Conn. 

Brass    Goods. 

British  &  Continental  Agencies,   Ltd., 

Toronto.  ^  ^. 

Jas.    Cartland   &    Son,    Ltd.,    Birming- 
ham,   Eng.  ...      „ 
Evered    &    Co.,    Smethwick,    Eng. 
Henderson    &    Richardson,    Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 
Stover    Mfg.    Co.,    Freeport,    111. 
Brass,   Sheets,  Tubes  and   Rods. 
Henderson    &     Richardson,     Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 

Brushes. 

Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Rings — Galvanized,    Brass 
and  Plain. 

Star   Expansion   Bolt  Co.,   New   York. 

Builders'   Tools  and   Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton.  , 

Caverhill,    Learmont  &  Co.,   Montreal. 

Howland,  H.  S.  Sons  &  Co.,  Toronto. 

Lewis    Bros.    &    Co.,    Montreal. 

Lufkin    Rule    Co.,    Saginaw,    Mich. 

North  Bros.  Mfg.  Co.,  Philadelphia, 
Pa 

Stanley  Rule  &  Level  Co.,  N.  Britain 

Builders'   Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines, j      _ 

P.    &    F.    Corbin,    New    Britain,    C. 

May    &    Padmore,    Birmingham,    Eng. 

National   Hardware    Co.,    Orillia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough. 

Butts.  „      „ 

Canada    Steel    Goods    Co.,    Hamilton. 
P.    &    F.    Corbin,    New   Britain,    C. 
Cans 
American    Can    Co.,    Montreal. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary   Mfg.   Ce„   Toronto. 


The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 

Hamilton    Brass    Mfg.    Co.,    Hamilton. 


Bissell      Carpet      Sweeper      Company, 


Carpet    Sweepers 

sell      Carpet 
Grand   Rapids,    Mic 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 

Carriage    Springs    and    Axles 
Guelph  Spring  and  Axle  Co.,  Guelph. 

Cartridges 
Dominion   Cartridge   Co.,    Montreal. 

Cash   Registers 
National    Cash    Register   Co.,    Toronto. 

Cattle   and    Trace   Chains 

Greening,   B.,  Wire  Co.,  Hamilton. 
McKinnon    Chain    Co.,    St.    Catharines 
Oneida    Community    Limited,    Niagara 
Falls,    Ont. 

Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Alf.    Rogers,    Ltd.,    Toronto. 

B.  &  S.  H.  Thompson  &  Co.,  Montreal 

Churns 
Connor,  J.  H„  &  Sons,   Ottawa,  Ont. 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  &  Sons,  St.Mary's,  Ont 

Chafing  Dishes 

Buffalo  Mfg.   Co.,   Buffalo. 

S.   Sternau   &  Co.,    Brooklyn,   N.Y. 

Chaplets 
S.   Cheney  &  Son,   Manlius,   N.Y. 

Clippers — All  Kinds 

American  Shearer  Mfg.  Co.,  Nashua.NH 
Chicago  Flexible  Shaft  Co.,  Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 

Mass, 

Clocks 

The  Western  Clock  Mfg.  Co.,  La  Salle, 
111. 

Clothes    Reels   and   lanes 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Hamilton    Cotton    Co.,    Hamilton. 

Clothes   Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
American  Wringer  Co.,  New  York  City 
Lovell    Mfg.    Co.,    Erie,    Pa. 


Cold    Rolled    Strip    Steel 
The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burg,  Pa. 

Cordage 

Hamilton    Cotton   Co.,    Hamilton. 
Plymouth   Cordage   Co.,    N.    Plymouth, 
Mass. 

Cow   Ties 
Greening,   B.,   Wire  Co.,  Hamilton. 
McKinnon    Dash    and    Metal    Co.,    St. 

Catharines. 
Oneida   Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,     London,     Ont. 
The    Sheet    Metal    Products    Co.,     of 

Canada,     Ltd.,     Montreal,     Toronto, 

Winnipeg. 

E.  T.    Wright   &    Co.,    Hamilton. 

Cutlery — Razors,    Scissors,    etc. 

Caverhill,    Learmont  &   Co.,    Montreal 
Crookes,    Jonathan    &    Son. 
Dorken   Bros.    &    Co.,    Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson    &     Richardson,     Montreal. 
Heinisch's,  R.,  Sons  Co.,   Newark.N.J. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto 
Hutton,    Jas.,    &    Co.,    Montreal. 

F.  W.    Lamplough    &    Co.,    Montreal. 
McGlashan,  Clarke  Co.,  Ltd.,  Niagara 

Falls. 

Door   Checks. 

Wm.    Keating,    Toronto. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. . 
P.    &    F.    Corbin,    New    Britain,    C. 

Door   Hangers. 

F.   E.    Myers  &  Bro.,   Ashland,    O. 
Richard  Wilcox  Mfg.  Co.,  Aurora,  111. 

Door    Springs. 

Stover    Mfg.    Co.,    Freeport,    111. 

Drawer    Pulls. 

P      &    F.     Corbin,    New    Britain,    C. 
Stover    Mfg.    Co.,    Freeport,    111. 

Drills,    Brick    and    Stone. 

Star   Expansion    Bolt   Co.,    New  York. 
Whitman    &     Barnes     Mfg.     Co.,     Bt, 

Catharines. 

Drills — High    Speed 

Alexander    Gibb,    Montreal. 


Drinking  Cups 

Hero    Mfg.    Co.,    Philadelphia. 

Dry  Batteries 

Canadian    Carbon    Co.,    Winnipeg. 
Eavetroughs 
Thos.    Davidson   Mfg.   Co.,    Montreal. 
McClary's,    London,    Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
E.   T.   Wright  &  Co.,   Hamilton. 
Metal   Shingle   Sc  8iding  Co.,   Preston. 
Wheeler    &    Bain,    Toronto. 
Emery   or   Corundum   Wheels 
The   Carborundum  Co.,   Niagara   Falls, 

N.Y. 
Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 
London  Emery  Works,  London,  Eng. 

Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 
Ont. 

Jas.    Morrison    Brass    Mfg.    Co.,    Tor- 
onto. 
Emery   Cloth 

London  Emery  Works,  London,  Eng. 

Emery   Wheels. 

London    Emery    Works,    London,    Eng. 

Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 
McClary's,    London,    Ont. 

Escutcheon   Pins 

The  Parmenter  &   Bulloch  Co.,   Gana- 

oque,    Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Fencing — Woven  Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,  Banwell  &  Co.,  Walker- 
ville. 

Files   and    Rasps 
Bamett  Co.,  G.  Sc  H.,  Philadelphia,  lJ« 
Delta  File  Works,   Philadelphia,   Pa. 
Disston,  Henry,  &  Sons,  Philadelphia, 

Pa. 
Nicholson  File  Co.,    Port  Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 

Montreal. 
Spear    &    Jackson,    Sheffield,    Eng. 

Firearms    and    Ammunition 

Harrington    &    Richardson    Sons    Co., 

Worcester,    Mass. 
C.    J.    Hamilton    &    Son,    Plymouth, 

Mich. 
Tobin    Arms   Mfg.    Co.,    Woodstock. 

Fire  Escapes 
Canada  Foundry  Co.,  Ltd.,   Toronto. 
Dennis   Wire  &   Iron   Co.,    London. 

Fine   Irons 

Stover  Mfg.   Co.,   Freeport,   111. 


Glass,  Ornamental 

Consolidated  Plate  Glass  Co.,  Toronto 

Hobbs    Mfg.    Co.,    London. 

Toronto    Plate    Glass    Importing    Co., 
Toronto. 

Winnipeg  Paint  &   Glass   Co.,   Winni- 
peg. 
Glass   Paper 

London    Emery    Works,    London,    Eng. 
Glass,   Wired 

Hobbs    Mfg.    Co.,    London. 

Toronto    Plate    Glass    Imp.    Co.,    Tor- 
onto. 

Winnipeg  Paint  Sc   Glass  Co.,   Winni- 
peg. 

Consolidated  Plate  Glass  Co.,   Toronto 

Glaziers'  Diamonds 

Pelton,   Godfrey   S. 

Sharratt   Sc   Newth,    London,    Eng. 

Winnipeg  Paint  &  Glass  Co.,   Winni- 
peg. 
Glue 

The    Canada    Glue    Co.,    Ltd.,    Brant- 
ford. 

Henderson    &    Richardson,    Montreal. 

Grinding    Machinery. 

London    Emery   Works,    London,    Eng. 

Grindstones 
Richards-Wilcox     Mfg.     Co.,     Aurora. 

111. 
American      Grinder      Mfg.    Oo„      Mil- 
waukee. 
Guns 
Harrington    &    Richardson    Arms    Oo. 

Worchester,    Mass, 
Tobin  Arms  Mfg.  Co.,  Woodstock,  Ont. 
C.    J.    Hamilton    *    Son,     Plymouth, 
Mich. 
Hammers 
Stover  Mfg.   Co.,    Freeport,   Dl. 
Whitman     &    Barnes    Mfg.    Co.,    Bt 
Catharines. 

Handles 

Still,    J.    H.,    Mfg.    Co.,    St    Thomas. 

W.   C.   Crawford  Co.,  Tilbury. 
Hardware,    Metal    Window. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.  Sc  F.  Corbin,  New  Britain,  Conn. 
Hay  Unloading  Tools 

F.  E.  Myers  Sc  Bro.,  Ashland,  Ohio. 
Hinges 

Canada    Steel    Goods    Co.,    Hamilton. 

Cowan    &    Britton,    Gananoaue. 

Montreal   Hardware   Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 


Fire  Place  Furnishings 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 

Food  Choppers 

Enterprise   Mfg.   Co.,   Philadelphia. 
D.    Maxwell   &   Sons,    St,    Mary's. 

Foot  Warmers 

Chicago   Flexible    Shaft   Co.,    Chicago. 

Forgings 

Steel  Co.  of  Canada,   Limited,   Hamil- 
ton. 

Furnaces,    see    Stoves 

Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.    Davidson   Mfg.    Co.,   Montreal. 
The  Steel  Co.  of  Canada,   Ltd,  Ham- 
ilton. 

Galvanized    Iron 

W.    Gilbertson    &    Co.,     Ltd.,      Alex. 
Gibb,    Montreal,    Agent. 

Henderson   &    Richardson,    Montreal. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and  Montreal. 

B.  Sc  S.   H.   Thompson  Sc  Co.,   Mont- 
real. 

Gas    Fixtures 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 

Glass 
Hobbs  Mfg.   Co.,  London. 
Toronto  Plate  Glass  Imp.  Co.,  Toronto 
Winnipeg    Paint  &  Glass  Co.,  Winnipeg 
Consolidated     Plate     Glass    Co.,     Tor- 
onto. 

A.  Ramsay   Sc  Son,    Montreal. 

B.  Sc  S.  H.   Thompson  &  Co.,   Mont 
real. 


Hinges,     Spring 

Chicago    Spring    Butt    Co.,    Ohloato. 
Standard    Mfg.    Co.,    Shelby,    Ohio. 

Hockey   Stick* 
Still,  J.  H.  Mfg.  Co.,   St.   Thomas. 
St,    Marys    Wood    Specialty    Oo.,    St. 
Marys. 

Hooks 

P.   &  F.   Corbin,   New  Britain,   Conn. 
Henderson    &    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton, 
Stover  Mfg.   Co.,   Freeport,   DO. 

Hoop  Iron 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Hoops — Steel    and    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horseshoes  and  Mails 

Steel  Co.  of  Canada,  Ltd.,  Hamilton 
Ice    Cream    Freezers 

North   Bros.   Mfg.   Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Ice  Cutting  Tools 
North  Bros.  Mfg  Co.,  Philadelphia.  Pa 

Iron   and    Steel   Bars 

Henderson   Sc   Richardson,    Montreal. 
Steel  Co.  of  Canada,  Limited,  Hamilton 

London    Rolling  Mill   Co.,   London. 

Iron   Pipe 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Canada   Tube   Sc   Iron   Co.,    Montreal. 

Iron    Pumps 

Aylmer    Pump    Sc    Scale    Co.,    Aylmer. 
R.    McDougall    Co.,    Gait. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa 
F.    E.    Myers  &   Bro.,   Ashland,   Ohio. 

Knife  Polish 

London   Emery   Works,    London,    Eng. 

Ladders 
Stratford  Mfg.  Co.,  Stratford,  Ont. 

Ladders — Shelf 
Hamilton    Brass    Mfg.    Co.,    Hamilton. 
F.    E.    Myers  Sc   Bro.,    Ashland,   Ohio. 
Richards-Wilcox     Mfg.     Co.,     Amrora, 
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Lamps,   Acetylene 

Maple   City  Mfg.   Co.,    Monmouth,    111. 
Lampblack 

The   L.    Martin   Co.,    New   York. 
Wilckes  Martin  Wilckes  Co.,  New  York 

Lanterns 
Thos.    Davidson   Mfg.    Co.,   Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,    Winnipeg 

E.  T.    Wright    &    Co.,    Hamilton. 

Lawn     Fencing 

Canada  Wire  &  Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

McGregor  Banwell   &  Co.,   Walkerville 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn   Mowers 

D.   Maxwell  &  Sons,   St.   Mary's,   Ont. 

Supplee    Hardware    Co.,     Philadelphia 

Clipper  Lawn   Mower  Co.,    Dixon,    Di. 

S.   P.   Townsend   &  Co.,   Orange,    N.J. 

Whitman     &     Bames     Mfg.     Co.,     St. 
Catharines. 
Lawn   Swings 

F.  E.    Myers   &   Bro.,    Ashland,    Ohio. 
Stratford  Mfg.   Co.,    Stratford,   Ont. 

Lightning    Rods 

Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont. 

Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdw.    and    Lock    Mfg.    Com- 
pany,   Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.    &   F.    Corbin,    New    Britain,    Conn. 

May  &   Padmore,    Birmingham,    Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough    Lock    Mfg.    Co.,    Peter- 
borough,   Ont. 
Lumbering    Tools 

Pink,  Thos.,  &  Co.,  Pembroke,  Ont 
Manufacturers'   Agents 

Gibb,    Alexander,    Montreal. 

Mcintosh,    H.    F.,    &   Co.,    Toronto. 

Western   Distributors    Ltd.,    Saskatoon. 

Mantels    and    Grates 
The   Barton-Netting    Co.,    Ltd.,    Wind- 
sor,  Ont. 

Match   Boxes 

Stover    Mfg.    Co.,    Freeport,    111. 

Metals 
Canada    Metal   Co.,    Toronto. 
Caverhill,    Learmont  &   Co.,   Montreal. 
Gibb,   Alexander,   Montreal. 
Henderson    &    Richardson,    Montreal. 
Leslie,  A.  C,  &  Co.,  Montreal. 
Lysaght,    John,    Bristol,    Eng. 
Magnolia    Metal    Co.,    Montreal. 
McKechnie  Bros.,   Birmingham,   Eng. 
Nova  Scotia  Steel  and  Coal  Co.,   New 

Glasgow,    N.S. 
Samuel,    Benjamin    &    Co.,    Toronto. 
The  Sheet  Metal  Products  Co.of  Canada 

Ltd..  Montreal,  Toronto,  Winnipeg 
Tallman  Brass  &  Metal  Co.,  Hamilton 
Thompson,   B.   &  S.  H.  &  Co., Montreal 

Metal  Lockers 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Dennis  Wire  &  Iron  Co.,  London,  Ont. 

Metal  Shingles,  Sidings,  Etc. 

Gait  Art  Metal   Co.,   Gait. 

Metallic  Roofing  Co.,   Toronto. 

Metal  Shingle  and  Siding  Co.,  Preston. 

Metal    Polish,    Emery    Cloth,    Etc. 
Oakey,  John,  &  Sons,  London,  Eng. 
John    C.    Wilson,    Ottawa. 

Metal    Stove   Fronts 

Canada   Foundry  Co.,   Ltd.,  Toronto. 

Mop    Holder 

Theo.   J.    Ely  Mfg.    Co.,    Erie,   Pa. 

Mop    Wringers 

White    Mop   Wringer   Co.,    Fultonville, 
N.Y. 

Nail    Puller* 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  Hardware  Co.,  Montreal. 

Nails,    Wire 

Laid] aw  Bale-Tie  Co.,  Hamilton,  Ont. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
P.  L.  Robertson  Mfg.  C,  Milton,  Ont. 
Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Oilers 

Thos.    Davidson   Mfg.   Co.,    Montreal. 
Hero    Mfg.    Co.,    Philadelphia. 
Maple   City  Mfg.   Co.,   Monmouth,    111. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 
Wright,  E.  T.  &  Co.,  Hamilton,  Ont. 

Oil   Stones 

Canadian  Hart  Wheels,  Hamilton,  Ont 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil    Stoves 

McClary    Mfg.    Co.,    London. 

Queen   City   Oil   Co.,   Toronto. 


Oil    Tanks 

Bowser,    S.    F.,    &   Co.,   Toronto. 
Ornamental   Iron   and   Wire 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Dennis  Wire  &  Iron  Co.,  London,  Ont 
Packing 

Garlock   Packing   Co.,    Hamilton,    Ont. 
Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walkervile,  Ont. 

Brandram    Henderson,     Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Dougall    Varnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial   Varnish   and   Color  Co.,   Tor- 
onto 

International     Vamish     Co.,     Toronto. 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin   &  Co.,   Toronto. 

Pinchin,    Johnson    Co.,    Toronto. 

Pratt    &    Lambert     Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams    Co..    Montreal. 

Standard      Paint      and      Varnish      Co.. 
Windsor,    Ont. 

G.     F.     Stephens    &     Co.,     Winnipeg, 
Man. 

Winnipeg   Paint  &   Glass   Co.,    Winni- 
peg. 
Paint    and    Varnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall   Varnish  Co.,   Montreal. 

Imperial    Vamish    &    Color    Co.,    Tor- 
onto. 

Perforated    Sheet    Metals 

Canada    Wire    and    Iron    Goods    Mfg. 
Co.,    Hamilton. 

Greening,   B.,   Wire  Co.,   Hamilton. 
Pig    Iron 

Henderson    &    Richardson,    Montreal. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

Samuel   Benjamin  &  Co.,   Toronto. 

A.   C.   Leslie  &  Co.,   Montreal. 
Pipe,    Wrought    Lead    and 
Galvanized 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  &  Iron  Co.,   Montreal. 
Pliers 

Henderson    &    Richardson,    Montreal. 

Smith    Hardware    Co.,    Montreal. 
Poultry   Netting 

Greening,     B.,     Wire    Co.,     Hamilton, 
Ont. 

John   Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 
Pruning    Knives 

International    Tool    Co.,    Detroit. 
Pumps 

Canada    Foundry    Co.,    Ltd.,    Toronto. 

R.   McDougall  Co.,   Gait,   Ont. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 

Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 
Pumps,    Power 

Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 
Putty 

Brand  ram-Henderson    Co.,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Sherwin-Williams  Co.,  Montreal. 

Pinchin- Johnson   &   Co.,   Toronto. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Rat  Traps 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 

Lovell    Mfg.    Co.,    Erie,    Pa. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Razors 

Gillette  Safety  Razor  Co.,  Montreal. 

Greeff-Bredt   &   Co.,    Toronto. 

Jonathan    Crookes    &    Son,    Sheffield, 
Eng. 

Dorken    Bros.    &   Co.,    Montreal. 

Jas.    Hut  ton   &   Co.,    Montreal. 

Kampfe    Bros.,    New   York. 
Razor   Blades. 

Schramberger,   Uhrfedernfabrik, 
Schramberg,    Germany. 
Razor   Hones 

Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Razor    Strop* 

J.   R.  Torrey  &  Co.,   Worcester,  Mass. 
Register* 

Jas.    Stewart    Mfg.    Co.,    Woodstock, 
Ont. 

Canadian    Ferrosteel    Co.,    Bridgeburg. 
Rivets 

Steel   Co.   of  Canada,   Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 

P.   L.   Robertson   Mfg.   Co.,  Ltd.,   Mil- 
ton  West,   Ont. 
Roofing   Supplies 

Barber   Asphalt   Co..    Philadelphia. 

Brantford    Roofing    Co.,    Brantford. 

Canadian    Supply   Co.,    Toronto. 

Dominion     Roofing     Co.     of     Canada, 
Ltd.,   Toronto. 

Gait  Art   Metal   Co.,   Gait,   Ont. 

McArthur,    Alex.,    Ic   Co.,    Montreal. 

Metal   Shingle  A  Siding   Co.,  Preston, 
Ont. 

Metallic  Roofing  Co.,  Toronto. 


United  Roofing  &  Mfg.  Co.,  Phila- 
delphia,  Pa. 

Winnipeg  Paint  &   Glass  Co.,    Winni- 
peg. 
Rope 

Independent    Cordage    Co.,    Toronto. 
Rules  and   Gauges 

Jas.  Chesterman  &  Co.,  Ltd.,  Shef- 
field,   England. 

Lufkin   Rule  Co.,   Windsor. 
Saws 

Atkins,  E.  C,  &  Co.,  Indianapolis, 
Ind. 

Disston,  Henry,  &  Sons,   Philadelphia. 

Drabble   &    Sanderson,    Sheffield,    Eng. 

Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 

Simonds  Canada  Saw  Co.,   Montreal. 

Spear    &    Jackson,    Sheffield,    Eng. 
Scales 

Aylmer  Pump  &  Scale  Co.,  Aylmer, 
Ont. 

Burrow,  Stewart  &  Milne  Co.,  Ham- 
ilton. 

Renfrew   Scale  Co.,   Renfrew,   Ont. 
Screen   Door    Sets 

P.   &  F.   Corbin,   New   Britain,   Conn. 

Stanley   Works,    New    Britain,    Conn. 

Screws,   Nuts,   Bolts 
National    Acme   Mfg.    Co.,    Montreal, 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton, 
Screws,  Wood 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.   of  Canada,  Hamilton. 

Scythe    Stones 
The  Carborundum  Co.,   Niagara   Falls, 
New    York. 

Shears,  Scissors 
Acme  Shear  Co.,  Bridgeport,  Conn. 
R.  Heinisch's  Sons  Co.,  Newark,   N.J. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
J.  Wiss  &  Sons  Co.,  Newark,  N.J. 

Shelf   Boxes 

Cameron     &     Campbell,     Toronto, 
Shellacs 

Berry   Bros.,    Walkerville. 
Shovels    and    Spades 

Spear    &    Jackson,    Sheffield,    Eng. 
Sieves   and   Screens 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire    Co.,    Ltd.,    Hamil- 
ton.       . 
Silverware 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Sprayers 

Cavers    Bros.,    Gait,    Ont. 

T.    Collins    Mfg.    Co.,    Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

E.    T.    Wright    &    Co.,    Hamilton. 

Spramotor  Co.,  London. 
Springs 

B.     Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 
Spring    Hinges,    Etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 

Standard   Mfg.    Co.,    Shelby,    Ohio. 
Stains,   Shingle 

Berry  Bros.,    Walkerville. 
Stains,  Wood 

Berry   Bros.,   Walkerville. 
Staples 

B.    Greening    Wire  Co.,  Ltd.,  Hamilton 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Steel — High  Speed 

Alexander  Gibb,   Montreal. 

Henderson    &    Richardson,    Montreal. 
Steel — Cold    Rolled    Strip 

Morris  &  Bailey  Steel  Co.,   Pittsburg. 
Steel  Wire  Hoop* 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Stencils 

Hamilton  Stamp  &  Stencil  Co.,  Ham- 
ilton,  Ont. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.  T.   Wright  &  Co.,   Hamilton,   Ont. 
Herod     Machine     &     Stamping     Co., 

Brantford. 
Store    Ladder* 
Hamilton   Brass   Mfg.   Co.,   Hamilton, 
Ont. 

F.  E.  Myen  &  Bro.,  Ashland,  Ohio. 
Stoves,   Furnace* 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Pease   Foundry  Co.,   Toronto. 

D.   J.   Barker  &   Co.,    Picton. 
Stoves,  Gas. 

Burrow,    Stewart   &   Milne   Co.,    Ham- 
ilton. 

McClary    Mfg.    Co.,    London,    Ont. 
Tacks 

The    Steel  Co.      of    Canada,  Ltd. .Ham- 
ilton. 
Tape* 

Jas.  Chesterman  &  Co..  Sheffield,  Eng. 

Lufkin   Rule   Co.,   Windsor,   Ont. 
Tiling— Wall  and  Floor 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor.  Ont. 


Tin   Plate 

Henderson    &    Richardson,    Montreal. 

A.  C.   Leslie  &  Co.,  Montreal. 

B.  &   S.  H.   Thompson   &   Co.,   Mont- 
real. 

M.    &    L.    Samuel,    Benjamin    k.    Co., 
Toronto. 
Tools 

The    Chap  in   Stevens  Co.,   Pine    Mead- 
ow,  Conn. 

The      Goodell- Pratt      Co.,      Greenfield, 
Mass. 

Spear    &    Jackson,     Sheffield,    Eng. 

Allan    Hills    Edge   Tool    Co.,    Gait. 

Armstrong    Bros.    Tool    Co,,    Chicago. 

Robt.    Sorby    &    Sons,    Sheffield. 

Stanley      Rule      &      Level      Co.,    New 
Britain. 

International    Tool    Co.,    Detroit. 
Tools — Metal    Workers' 

Brown-Boggs   Co.,    Hamilton. 
Tool  Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 
Wis. 

Luther   Grinder   Mfg.    Co.,    Milwaukee. 

Richards- Wilcox     Mfg.     Co.,     Aurora, 
111. 
Trucks 

Aylmer    Pump    &    Scale    Co.,    Aylmer, 
Ont. 

Renfrew    Scale    Co.,    Renfrew,    Co. 
Varnishes:     See  Paints 

Berry  Bros.,  Limited,  Walkerville,  Ont 

Dougall    Varnish    Co.,    Montreal. 

Glidden  Vamish  Co.,  Toronto. 

International    Varnish    Co.,    Toronto. 

Pratt   &  Lambert,    Bridgeburg. 
Ventilators 

Harris,   J.    W.,    Co.,    Montreal. 
Vises 

Henderson    &    Richardson,    Montreal. 
Hollands    Mfg.    Co.,    Erie,    Pa. 
Chas.   Parker  Co.,    Meriden,   Conn. 
Prentiss   Vise   Co.,   New   York. 
Washing    Machines,    Etc. 
J.  H.  Connor  &  Son.,  Ottawa,  Oat. 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
D.   Maxwell  &  Son,   St.   Mary's.  Ont. 
One    Minute   Washer   Co.,    Toronto. 
London   Foundry  Co.,    London. 

Wall   Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle   Irons 

Stover  Mfg  Co.,  Freeport,  111. 
Wagons — Children's 

Wodstock   Wagon   Co.,    Woodstock. 
Washer* 

P.    L.    Robertson    Mfg.    Co.,    Milton. 
Ont. 

Steel  Co.   of  Canada,  Limited,  Hamilton 
White  Lead 

Brandram-Henderson     Co.,     Montreal. 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wholesale   Hardware 

Caverhill,    Learmont   &    Co.,    Montreal 

Howland,  H.  S.,  Sons  &  Co.,  Toronto 

Lewis  Bros.  &  Co.,  Montreal. 

Window    Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire    Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire  Door   Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire — Iron,    Steel,    Bras*    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

P.  L.   Robertson  Mfg.  Co.,  Milton,  Ont. 

Steel  Co.  of  Canada,  Limited,  Hamilton 

Wire  Mats 
Andrews  Wire  Works  of  Canada,  Ltd., 

Watford,    Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wire    Good* 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire   Machinery 
Ed  Brand,  472  Moss  Lane.,  Manchester 
Eng. 

Wire   Products 

Andrews    Wire    Works,    Watford,    Ont. 
Wire   Rope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd. 
Hamilton. 
Wire   Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 

Ja*.    Steele  Limited,   Gnelph,  Ont. 
Wood    Finishes 

Berry   Bros.,   Walkerville. 
Wrenches 

Cochran    Pipe    Wranth    Co. 

Whitman     k,     Bamos     Mfg.     Co.,     Bt, 
Catharines. 

Bernis    *    Call    Hdwe.    *    Tool    Co.. 
Springfield,    Mas*. 
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No   Wasted   Time  When   You  Sell 

ROSS   RIFLES 


*%***" 


High  Velocity 


So  good  is  their  repu- 
tation that  all  you  need 
to  do  is  to  show  your 
customer  your  samples 
of  "Ross"  Rifles,  and  if 
he  really  is  in  the  market 
his  choice  is  soon  made. 


By  the  way,  many  dealers  have  not  yet  any  Ross  .280  (High  Velocity)  Rifles. 
Don't  forget  that  not  only  is  this  rifle  absolutely  the  best  sporting  rifle  made 
and  the  best  rifle  value  offered,  but  moreover  every  sale  means  a  tidy  profit 
to  YOU. 

WRITE   US  FOR   DISCOUNTS,   ETC. 


ROSS  RIFLE  CO. 


QUEBEC 


-« 


PAT.  FEB.  2,  1909 


ROBERTSON  "ggHT 

WOOD  SCREWS 

Have  a  decided  advantage  over  other  styles  of  wood  screws. 
By  having  a  square  hole,  into  the  centre  of  which  a  specially 
designed  screwdriver  fits  snugly,  it  does  away  with  all  possi- 
bility of  slipping,  which  often  proves  disastrous  to  the  screw, 
and  wastes  a  considerable  amount  of  the  workman's  time. 

They  will  sell  on  sight— get  our  prices  at  once. 

We  also  manufacture  high-grade  Hand  Drivers,  Yankee  Bits, 
Brace  Bits,  Rivets,  Burrs,  Washers,  Nails  and  Wire. 

SEND     FOR    CATALOG 

The  P.  L.  Robertson  Manufacturing  Co.,  Limited,  Milton,  Ont. 

TORONTO  WAREHOUSE.  19  Jarvis  Street,        -         F.  J.  Schuch,  Agent 
Montreal  Agent:— Edwin  Schof  ield.  Room  509  Canadian  Express  Building,  Montreal,  Que. 
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IF    ITS  AN 


**  WRINGER    ^ 


<<m 


H 


I 


THAT'S  ALL  YOU  NEED  TO 
KNOW  ABOUT  A  WRINGER 

The  quality  goes  in    before  the 

name  goes    on.       Do    you 

handle  them?      If 

not,  why? 

LOVBLI>  MFG.  CO. 

□    BRIE,  F»A>.    U.S.A.  □ 


^5 

5 


"Try  Us  for  Service 
and  Quality" 


We  carry  a 
large  stock  of 

Wholesale  Plumbers'  Supplies, 

from    which    we     can 
make  immediate  ship- 


ments. 


Drop  us  a  card  and  get 
FREE  copies  oj  Blue 
Prints  for  septic  tanks. 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear,  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary        Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design;  particularly   adapted 
to  the  work  they  have  to  do  ;  durable  and  reliable. 


Those  that  bear 
this  Trade-Mark 


fUFKIN 


are    the  leaders  of  the   field   becauie  they  have  always  given  satisfaction.     THEY 
ARE  DOMINION  MADE. 

FiiiucM  mE/t/FK/r/Pt/LEfio.  of/7ana/>a.£ti>. 

ml  awn.  WtitDSO/LOItr. 


CATALOGUE 
ON  REQUEST 
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THIS  IS  THE  TWELVE  HUNDRED  AND  EIGHTEENTH  ISSUE  OF 

HARDWARE-METAL 


Vol.  XXIV. 


Published  Weekly  by 

THE   MACLEAN   PUBLISHING  COMPANY,  LIMITED 

Publication  Office:   Toronto,  Canada 
June  1,  1912 


No,  22 


ROOFING 


"BEST    ROOFING    WE    HAVE" 

IN  1907  the  Kobh  Engineering  Co..  Limited*  of  Amhersi.  N.S.,  covered  one  of  its  buildings  with  Amatite  Roofing.  Now,  Ajnatite  bas 
a  mineral  surface  which  needs  no  painting,  and  so  in  1908  and  1909,  this  Company  paid  no  attention  to  its  Amatite  roof,  if  any 
other  ready  roofing  had  heen  used,  they  would  have  been  expecting  to  find  that  a  eoat  of  paint  was  needed.  In  1910,  they  still  did 
not    paint    it.   although    by   this   time   a    second    coat    would    have    heen    due   if  ordinary   roofing   had    heen    used. 

Not    long   ago,   the    Kohh    Engineering   Co.    wrote   to    us    in    response  to  an    Inquiry  as   to   how   the   roofing   was  getting  along: — 

"Gentlemen:  —  Referring  to  our  Amatite  Hoofing,  we  examined  a  few  days  ago  the  roof  covered 
witii  this  material  in  liMIT  and  are  pleased  to  advise  that  we  think  it  is  the  hest  roofing  we  have 
around  our  premises,  and  as  far  as  we  are  able  to  speak  from  experience  with  if  during  the  time 
it    has    heen    on.    we    would    not    hesitate    to    recommend    it. 

(Signed)     A.     S.     KOISB,     Superintendent." 

Amatite  hat  not  heen  on  the  market  many  years,  hut  regarding  the  roofs  which  were  laid  in  the  early  days,  we  are  now  receiv- 
ing many  letters  like  the  above.  The  fact  that  Amatite  needs  no  painting  is  very  important,  for  it  means  that  the  maintenance  cost 
is  nothing.  This  saving  would  justify  us  in  charging  more  for  the  Amatite  than  the  usual  price  for  ready  roofing,  because  it's  worth 
extra  money  not  to  have  to  paint  it.  Amatite,  however,  is  lower  in  price  than  other  roofings  of  the  same  grade.  Use  it  and  after  a 
few    vears   >ou.   too,    will    say.   "it    is    the    best    roofing    we    have." 

Sample    and     booklet    free    on    request.      Address    our    nearest    office. 


MONTREAL 


THE    PATERSON    MANUFACTURING   CO.,   LIMITED 

TORONTO  WINNIPEG  VANCOUVER  ST.    JOHNS,    N.B. 


HALIFAX,    N.S. 
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ncss  Stuff  "c:lt'^us,- 

'K  says  HSu-  n 


h.-c  *ho  rise 

O   be    big  **V 

:1V    tVCI> 


Big  Ben  Store  Helps 


In  order  to  enable  Canadian  dealers  to 
get  the  maximum  benefit  from  the  Big  Ben 
campaign  now  running  in  Canadian  mag- 
azines, we  are  packing  Big  Ben  specially 
for  Canadian  trade,  six  in  a  carton  with  a 
full  set  of  store  selling  helps  (two  posters, 
two  show  cards,  two  metal  signs. ) 

On  an  order  for  12  we  add  a  solid  ma- 
hogany display  stand.     On  an   order  for  24 


or  more,  we  print  your  name  on  dials,  give 
the  posters,  display  stand,  and  a  beautiful 
metal  sign  lithographed  in  five  colors. 

Big  Ben  and  his  selling  helps  are  being 
carried  in  stock  by  54  wholesale  Canadian 
distributors.  We  will  be  glad  to  let  you 
have  their  names  upon  request.  Any  will 
tell  you  Big  Ben  is  the  best  made  and  the 
best  selling  alarm  that's  ever  been  put  out. 


In  broken  and  doze ?i  lots,  $2.15  less  2%.       In  lots  of  24,  $2.05  less  2%. 
The  Western  Clock  Co.,  La  Salle,  111. 
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Join  the  Order  of 

Eee-Nis-Kim 


Be  a  good  Indian — be  a  promoter  of  good  fellowship  among  hardware- 
men.  Every  dealer  and  salesman  who  handles  CARBORUNDUM 
SHARPENING  STONES  is  eligible  to  become  a  brave  in  the  great  tribe. 
Write  for  an  Application  Blank.  Make  your  plans  now  to  spend  your 
outing  at  the  big  Indian  camp  on  the  banks  of  the  Niagara,  July  and 
August.  It  will  be  a  heap  big  time.  A  postal  to  the  Great  Sachem 
will  bring  the  details.  

Be  sure  you  have  a  complete  stock  of    Carborundum    Goods,    the   demand 

is  growing  every  day. 


The  Carborundum  Co., 


NIAGARA  FALLS,  N.Y. 


THE  LIGHTNING  AND  BLIZZARD 

FREEZERS 


stand  ready  to  serve  you 
in  the  same  satisfac- 
tory manner  in  which 
they  have  served  both 
trade  and  consumer 
for  over  a  quarter  of 
a  century.  The  con- 
struction is  of  the  same 
high  class.  They  run 
easy,  freeze  quickly 
and  take  the  smallest 
amount  of  ice  and  salt 
of  any  freezer  made. 
The  extensive  adver- 
tising from  season  to 
season  has  created  a 
permanent  demand. 
They  bring  trade  and 
help  you  keep  it. 


Better  let  your  Jobber  quote  at  once. 

NORTH  BROS.  MFG.  CO. 

Philadelphia,    Pa. 
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MOTOR  BOATING 

Will  be  more  popular  than  ever  this  season 


THIS  year  promises  to  be  a  record  year  in  the  motor  boat  field.  When 
the  season  opens  there  will  be  a  large  number  of  new  boats,  and 
old  boats  fixed  up.  What  are  you  doing  to  reap  the  benefit  of  this 
trade?  Every  wide-awake  dealer  should  stock  motor  boat  supplies  and 
marine  hardware.  We  carry  the  largest  stock  of  accessories  in  Canada. 
Our  Motor  Boat  Accessory  Catalog  is  ready  for  mailing;  a  card  asking  for 
Catalog  H.  24  will  bring  it  to  you. 

If  you  are  interested  in  Marine  Engines  you  should  have  our  Catalog  H  23. 

WHEN     WRITING     FOR     CATALOGS     ADDRESS     OUR     NEAREST    BRANCH. 


The   Canadian    Fairbanks-Morse   Co., 

LIMITED 


MONTREAL 
ST.  JOHN 
OTTAWA 


TORONTO 

WINNIPEG 

CALGARY 


SASKATOON 

VANCOUVER 

VICTORIA 


THES.M.P. 


Novelty  Refrigerators  and 
Galvanized  Ice  Boxes.      Oak  Grained. 


Just  the  article  needed  for  Summer 
Residences  or  Camps. 

Novelly  Refrigerators 

No.  2  3  4 

Inches  19xl3Kxl35<    23x17x16    27xl9&xl9& 

Ice  Boxes 

Small  Large 

Dimension!  20^x14^x14%       28xl6Kxl6K 


Prices  on  Application. 


THE  SHEET  METAL  PRODUCTS  COMPANY 


OF  CANADA  successors   to  LIMITED 

Kemp    Manufacturing    Company 


Montreal 


TORONTO 


Winnipeg 
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PUMPS, 
HAY  TOOLS 


AND 


BARN  DOOR 
HANGERS 


YERS 

X    T 


YEHS 

PUMPS 

OF  EVERY  KIND 

Including  Single  and  Double  Acting,  Force  and  Lift,  Hand  and 
Windmill,  Plain  and  Ratchet  Handle  Pumps;  Pump  Stands;  Hy- 
dro-Pneumatic  Pumps;  Hand  and  Power  Spray  Pumps;  Pressure 
Pumps;  House  Pumps;  Tank  Pumps;  Power  Pumps;  Working 
Heads;  Pumping  jacks;  Deep  Well  Working  Barrels;  Brass, 
Brass-lined  and  Glass-Valve-Seat  Cylinders. 


Are  Easily  Sold, 
Increase' Business, 

and 
Make  You  Money 


WILL  ADD  PRESTIGE  TO  YOUR  BUSINESS 

Write     us     for     Catalogue]   or     see   [our     salesman 


LEWIS  BROS,  Limited,  Agents 


Ottawa         Toronto 


MONTREAL 
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Canada    Cement    Customers 
COME  BACK 


THE    dealer   who    features   Canada    Cement — instead    of 

simply  carrying  it — will  quickly  build  up  a  brisk  trade  in 

one  of  the  fastest  growing  and  most  profitable  lines  he  can  handle. 

/^"MJR  National  Advertising  has  aroused  a  keen  demand  in  all  parts  of  Canada  for  Canada 
Cement.     Your  Cement  customers  will  also  buy  other  articles  from  you  and  Canada  Cement 
will  increase  the  prestige  of  any  store,  because  it  is  sure  to  give  satisfaction. 

T^HE  great  advantage  in  selling  Canada  Cement  is  that  you 
will  sell  the  same  customer  over  and  over  again.  The  first 
sale  to  a  man  may  be  small,  but  he  is  so  certain  to  be  satisfied 
with  his  first  experience  that  he  will  soon  decide  to  build  a  con- 
crete barn  or  silo  or  root  cellar  and  will  come  back  to  your  store 
for  a  larger  order  of  Canada  Cement. 


WE  help  our  dealers  in  many  ways.  Our 
National  Advertising  and  big  prize  ccntests 
are  constantly  creating  new  customers  all  over  Can- 
ada. We  keep  our  dealers  posted  on  all  enquiries 
that  we  receive  from  their  Territory.  Handsome 
steel  enamelled  hanging  signs  are  sent  free  to  all 
merchants  handling  Canada  Cement.  Our  Free 
Information  Department  is  always  glad  to  answer  all 


questions  from  dealers  or  customers.  This  infor- 
mation service  is  in  charge  or  experts  who  have  made 
a  study  of  the  use  of  concrete  on  farms,  and  is 
proving  invaluable  to  both  dealers  and  their  custom- 
ers. You  can  readily  see  the  advantages  of  being 
able  to  offer  your  cement  customers  the  free  assist- 
ance of  these  experts  in  planning  improvements  of 
concrete. 


All  this  means  greater  profits  for  our 
dealers.       Are  you  one  of  them? 

If  not,  write  us  for   particulars. 

ADDRESS    PUBLICITY    MANAGER 

CANADA  CEMENT  COMPANY,  LIMITED 


TORONTO 


HERALD  BUILDING,  MONTREAL 
Sales   Offices    at 

WINNIPEG 


CALGARY 


in 
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HARDWARE    AND    METAL 


The  Steel  Company  of  Canada,  Limited 


BASIC  OPEN  HEARTH 

STEEL  PRODUCTS 


Bar  Steel 

Squares,  Rounds,  Flats 

Bands,  Angles,  Special  Sections, 

Stove  Bolts,  Stove  Rods,  Rivets,  Burrs, 

Wire,  Bright  Wire  Goods,  Wire  Nails,  Tacks 

Invincible  Field   Fencing,    Forgings, 

Horse  Shoes,  Horse  Nails 

Wood  Screws,  Machine 

Screws,  Spikes 


WROUGHT   PIPE 

MERCHANT,  BLACK  and  GALVANIZED 
White  Lead,  Putty,  Shot,  Ltad  Pipe 


DISTRICT   SALES   OFFICES: 

HAMILTON,     TORONTO,     MONTREAL,     WINNIPEG,     VANCOUVER,  B.C. 

VICTORIA,   B.C.,       ST.  JOHN,   N.B.,      HALIFAX,   N.S. 
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Now  It's  Ice  Cream  Freezers 


Summer  weather  brings  Ice  Cream  Freezers  into  special  prominence 
and  the  retail  merchant  will  make  no  mistake  in  ordering  his  supply 
at  once.  It  is  just  as  easy  to  get  the  cream  of  the  trade  by  being  well 
prepared  with  saleable  sizes  of  good  Freezers  as  it  is  to  wait  until 
the  last  minute  before  ordering. 

The  Size  to  Suit  Your  Trade 


Some  merchants  have  a  demand  for  the  larger  sizes  of|Ice  Cream  Freezers,  others 
find  that  the  small  sizes  are  better  sellers.  Our  stock  consists  of  strong,  attractive, 
easyrunning  freezers  that  can  be  depended  upon  to  give  lasting  satisfaction.  Sizes 
run  from  the  small  1  quart  Freezerjperfectly  finished,  to  the  large  20  quart  machine. 

SEND  US  YOURfORDERlNOW 


H.  S.  Howland,  Sons  &  Co.,  Limited 

Wholesale  Hardware 


WE  SHIP  PROMPTLY 


TORONTO 


GRAHAM  NAILS  ARE  THE  BEST 


OUR  PRICES  ARE  RIGHT 


HARDWARE     AND     METAL 


Crescent  Brand 


Crescent 
Brand 


HARDWARE 


Butt  Hinges  Barn  Door  Hangers 

Strap  Hinges  Parlor  Door  Hangers 

Tee  Hinges  Trolley  Hangers 

Hinged  Hasps 

Shelf  Brackets 
Wrought  Staples 

Rollston  Pulleys 
Gate  Hooks 

Wagon  Hardware 

Etc.  Etc.  Etc. 

Steel   Sheets  Bands,  Bars, 

Rods,  Wire 


CANADA  STEEL  GOODS  Co.,  Ltd. 

HAMILTON,  ■        CANADA 


HARDWARE     AND     METAL 


WRED 


Es*J 

1509 


LIE 


MANUFACTORY : 

Surrey  Works,  Smethwick,  near  Birmingham,  England 


E  9213 


Registered 


E  9117 


Designs 


E  9057 


CANADIAN  REPRESENTATIVE: 

GEO.   H.  SAYWELL 

HAMMOND  BUILDING,  61-3  ALBERT  STREET  : 


WINNIPEG 


ALSO  AGENTS  AT 
TORONTO,  CALGARY,  VANCOUVER  AND  SASKATOON 

ASK    OUR    SALESMEN    TO     WAIT    UPON     YOU. 


HARDWARE     AND     METAL 


Letting 
The  Buyer 

Know 


Time  was  when  rope  was  "just  rope"  to  the  customer  but  times  long 
ago  changed  and  for  years  thousands  of  satisfied  users  have  demanded 

PLYMOUTH  ROPE 

I  "The  Rope  You  Can  Trust" 

Today  the  most  desirable  buyers — the  permanent  customer  sort — are 
seeking  out  the  Plymouth  Store.  To  help  progressive  dealers 
develop  more  of  this  permanent  class  of  trade  and  to  make  Plymouth 
stores  widely  known,  we  have  arranged  a  practical  advertising  service, 
free  to  Plymouth  dealers. 

The  man  on  the  street,  the  buyer  in  office  and  home,  every  user  of  rope 
in  the  community  can  now  be  reached  with  the  story  of  "Plymouth"  and 
shown  where  to  buy — at  your  store  if  you  wish. 

Every  dealer  is  entitled  to  this  service  as  soon  as  he  places  a  stock 
order  for  Plymouth  rope.  Further  information  and  name  of  our 
nearest  distributor  furnished  upon  request. 


INDEPENDENT  CORDAGE  CO.,  LIMITED 


Canadian  Sales  Agents 

55  COLBORNE  STREET,  TORONTO,  CANADA 

Stocks  at  TORONTO,  MONTREAL,  HALIFAX,  ST.  JOHN,  WINNIPEG,  VANCOUVER 
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Lawn  Mcwers 


"PENNSYLVANIA" 
Quality  Lawn  Mowers 

vill  do  more  work  with  less  labor 

i  than  any   mower  on  the  market. 

They  ate  always  sharp,  because 

ihey    have    crucible    tool    steel 

rblades    throughout,    oil-hardened 

and  water  tempered. 

"Pcnnsylvanias"  are    made  to   last 
lifetime,  and  as  they  do  awj 
■harp?; 


LAWN  MGWBRS  -■■*,»! 


i  m 


'PENNSYLVANIA^ 

ARE 


*Ue*»    r  Y,r«4  *ot  , 


in« 


l^S"iiV 


j^ys" 


ER£  easy  drivers,  smooth 
bat  ior  every  class  of  ■ 
*.  with  less  labor  than  any  m4 
are  always  sharp,  because  they  nave 
out,  oil-tempered  and  hardened,  " 
a  lifetime,  and  soon  pay  for  thtmscl\ 
re-sharpening  expense.  For  lawn  ^ 
'Pennsylvania'"  Quality  Lawn  Mo 
class  by  themselves. 

MAILED  FREE 
"The  Ltwn-lti  Malting  aod  Care," 
•tractive  book  written  for  u»  by  a  | 
ioent  authority,  gladly  mailed  on  r 

6UPPLEE  HARDWARE  COMPANY 
P.  O  Box  1584  PHILADELPHIA 


ea»\"   .'  1     ana 


u  "  MS 


•St; 

pot  P°; 
lad' 

s 


IF  you  want  an  easy-driving,  self-sharp- 
ening, and  practically  noiseless  mower,  one    ' 

that  is  krst  for  every  rlas>  of  work, 'one  that  wiil  last  long*  r  and 

one  (hat  wiil  do  more  work  with  less  lab  r  than  any  other 

on  the  mark/;!,  you  should  have  oue  ol  the  famous  - 

"PENNSYLVANIA"  ^ 

Quality  Lawn  Mowers 

"PENNSYLVANIAS" «<■  »lu..5 - -l.cn..  I„c  .„■-,-  rh  >  .re  orfuo/fj/    S' 

se!f.«h»rpenmy.    Ail.  1. 1,-1.;  ..'..•,  ,r  ■  •  -  ,  r...  ,!.! l=',ell(,r..M..|,.      £•'£/• 


Q..I.  ■  I,... 

SUPPLE!    HARDWARI".  COMPANY.  Bwi  IWfl       ^r   PHII   IDELPHIA 


FREE 
BOOK 

I  "FhcUwn-UI 
I  Motioj«ndC«i 

,:,,„   l,y, 

.',,1    Jl.lt.OI. 

,.!!)■  I».M  ] 
i  rcquert. 


Siw> 


t*ovi5;8 


III!    I 


W*5 


Easy-Driving,  SmootrrRunning 

and  Almost  Noiseless 
"PENNSYLVANIA"  Sh-Sz  Lawn  Mowers 

HAVE  SELF-SHARPENING  CRUCIBLE  TOOL 
STEEL  BLADES  THROUGHOUT 

THESE  oil-hardened  and  water-tempered  blades  arc   made 
from  the  same  kind  of  steel  a?  used  in  all  tools  requiring  a 
keen-cutting  edec.     The  lipped-edge  stationary  blade  is  so 
constructed  that  it  gradually  wears  away,  sharpening  both  itself 
and  the  revolving  blades   in  the  process.     This  self-sharpeain? 
feature  enables  a  "PFWSVI  V  \\JA"  to  scon  pay  for  itself. 
f  "PENNSYLVANIA"    mowers 
wheel    bav  ides,  which  insi 

uneven  !a«ns. 
"PENXSYIA  AN'IAS  '  are  best  t.,r  every  class  .,f  u,,rk.     They"ll  last 
longer  and  labor  than  any  other  mowei   on 

market. 

permanent  lav  atisfaction,    insisl    upon   "PEXNSYL- 

IVA.V1  V"  Quality— lot  30  years  in  a  class  bj  Uieni 
>^»       ^  -:c    c       Wk  ..air  seedsman  or  hardware  dealer. 

JflOT  ^  MAILED  FREE  ON  REQUEST 

'     Lawn  Mcwers  "The  Lawn    Ita  Making  end  Care,"  an 

instructive  look  written  for  u«  by  a  promi- 
nent authority,  gladly  rraiied  free  to  any  one 
interested.    Write  for  your  copy  now. 


ril.BE   II AM) WAKE  COMVAKl 

1'tlll.ADKI.l'HlA 


IF  your  trade  knew 
as  much  about 
"Pennsylvan i  a  " 
Quality  Lawn  Mowers 
as  you  do,  it  wouldn't 
be  necessary  for  us  to 
spend  thousands  of 
dollars  in  general 
magazines  as  we  are 
doing. 

But  as  it  pays  us  to  do  this,  it 
will  pay  you  to  link  your  store  to 
this  campaign—to  featurethe  line 


SW0S  Han/we  Cmmi 

Philadelphia,   Pennsylvania 
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Connect  your  Store  Windows 

with  our  Advertising  and 

see  the  Goods  Move 

Tear  this  page  out 
Fill  in  and  return 

T70UR    store   window    is   the    link    that    connects    the    goods    on    your 

■*•      counter    with    the    consumer's    demand.     By    displaying    AutoStrop 

Razors    advantageously    you    cash  in    on    our    big    national    advertising. 

To  get  the  best  results  from  your  window  space  the  information 
asked  for  below  is  necessary.  Our  window  dressing  experts  can  then 
send    you   schemes   which    will   be    most    appropriate    for    your    use. 

1.  Dimensions  of  window:    Height Width 

Depth  (from  front  glass  to  back  of  window  floor) 

2.  Is  floor  of  window  finished,  or  does  it  need  to  be  covered  up? 

3.  How  long  will  you  probably  be  able  to  keep  this  display  in  your 
window 

4.     Can  you  distribute  booklets,  circulars,  etc.,  with  your  name  and  ad- 
dress on  them,  advantageously,  if  we  supply  you? 

5.  Will  you  be  likely  to  advertise  in  local  newspaper  at  time  of  display? 

If  so,  tell  us  size  space,  single  or  double  column,  and  we 

will  send  you  electrotype.    Can  you  use  it? 

6.  Who  is  the  proper  person  to  correspond  with  regarding  these  matters? 


7.     Please  give  full  shipping  instructions  for  sending  the  display  matter. 

Name 

Address   

After  filling  out  the  above  form,  mail  it  to 


AutoStrop    Safety    Razor    Company,    400     Richmond    Street    West,     Toronto 

AitoStrop  kJOM 

STROPS  STROPS 

ITSELF  ITSELF 
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This  Window  Sells 

AutoStrop  Razors 


How  to   Get  it 


A 


X    attractive    window    display   like   the    above   makes    AutoStrop    Safety    Razors 
move.     You  can  readily  see  why. 


If  you  carry  AutoStrop  Razors  in  stock,  just  fill  out  the  blank  form  on  opposite 
page.  We'll  send  you  a  window  display  that  is  designed  for  your  own  window,  and 
will  make  your  AutoStrop  Safety  Razor  business  very  profitable. 

If  you  do  not  carry  AutoStrop  Safety  Razors,  send  us  a  trial  order,  and  take  ad- 
vantage of  this  valuable  window  display  service.  Send  us  the  form  on  opposite  page, 
properly  filled  out,  with  your  order,  and  we'll  send  display  with  the  goods. 

Call  your  store  "The  AutoStrop  Depot."  That  idea  catches  on.  Sell  AutoStrop 
Safety  Razors  on  thirty  days'  trial;  we  are  behind  that  offer.  You  needn't  worry  about 
return  goods.     They'll  prove  too  few  to  be  considered. 

You'll  find  you  can  build  up  your  razor  business  to  a  new  high-water  mark  if  you'll 
ju-t  let  us  help  you.     Will  you  do  it? 

AutoStrop    Safety    Razor    Company,    400    Richmond    Street    West,    Toronto 

AxtioSteop  UriW 


STROPS 
ITSELF 


STROPS 
ITSELF 
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isseU's  /\nnaal  fan  Offer 

In  force  May   25th.    Void  August  10th  or 
sooner  if  our  stock  of  fans  becomes  exhausted. 


Folding  Japanese  Fa^j  Pre 


With  Bissell  sweepers.     Imported.    Ordinarily  retail  at  10  to  15  cents  each 


Sarrjpte  Fan  Mailed  on  Request 

,    Write  for  a  copy  of  our  Fan  Offer  Announcement. 


\ 


v. 


Biwssell  Carpet  Sweeper  Co. 

21ft   Fri*>  Strait  •         HRATVn  RAPinS    MTrH 


GRAND  RAPIDS,  MICH. 


Branches— NEW  YORK  (Eastern  Office,  Salesroom  and  Export  Dept.)  25  Warren  St.; 
FALLS,  CAN.  (Factory);     LONDON,  ENGLAND;    PARIS,  FRANCE. 


GAR  A 


S 


i ' 
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For  Quick  and  Satisfactory  Sales  Try 

"EMPIRE" 

HOT  AIR    REGISTERS 

These  are  two  popular  and  very  neat  designs  that  are  sure 
to  attract  those  who  are  interested. 

The  "Empire  Special"  Register  meets  the  demand  for  a 
register  with  a  large  opening.  Has  all  the  qualities  that  are 
required  to  assure  the  complete  satisfaction  of  the  user. 


MOORISH   DESIGN    CAST    REGISTER 
Made  in  full  sizes  from  7  x  10  to  12  x  15 


EMPIRE  SPECIAL 

New    design,    made  in  full   sizes  from  7x10 

to   12  x 15 

Made    in    Japanned,    nickel-plated    and    oxydized. 

Write   us   to-day    for   full   particulars,  catalogue 
and  discounts. 

Others  dealers  are  making  good  profits  by  handling 
this  line — you  can  do  the  same.  We  guarantee  to 
please  you.  Do  not  Delay. 

THE 

Canadian  Heating  &  Ventilating 
Company,  Limited 

OWEN  SOUND  ONTARIO 

Or  The  Canadian  Heating  and  Ventilating  Co.  Branch  : 
521  Henry  Avenue,  Winnipeg,  Man. 


"FAVORITE"   Wick   Oil   Stoves 


MAKElTHESE  YOUR  LEADERS  FOR 
SUMMER  TRADE 

iWe  also  carry  a  full  line  Jof 

"WICKLESS"   OIL   STOVES 

"FAVORITE" 
GASOLINE   RANGES 

JUNIOR  GASOLINE  STOVES 

AND  PORTABLE  OVENS 

They  solve   the  fuel  Iproblem  and  make 
summer  cooking  a  pleasure. 

WRITE  FOR  ILLUSTRATED  CATALOGUE 


FINDLAY  BROS.  CO.,  Limited, 

Factory:    Carleton  Place,  Ont. 


260  Princess  St. 
WINNIPEG 
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• 

■Infill 

"GOOD   CHEER"    Sidewall   Registers 

A    line    In    four    sizes,    of    uniform    design  throughout.      Neat    and    tasteful     pattern,    Mid 
supplied   In   black  Japan,  ordinary  oxidised  or  fall    oxidized     finish,    with    enamelled     green 
fan.       Our    ordinary    oxidised    will    about  equal    the    more    expensive    full    oxidised    finish 
of   other   makes. 

Positive    acting    fan — stays    exactly    where    set,     and      when     closed     locks      tight.       No 
springs,    etc.,    to    weaken    or    loosen. 

The   price?     It   will   pay  you  to  Inquire. 

A  full  line  of  the  above  carried  by  The  Jas.   Stewart  Mfg.   Co.,  Limited,   Winnipeg,  Man. 

The  Jas.  Stewart  Manufacturing  Co.,  Ltd. 

wmrnmwmm 

Woodstock,    Ontario 

Ten- Year  Iron  Clad  Guarantee 

This  guarantee   and  our  reputation  are  behind  every  order  of 

MULE-HIDE  ROOFING 

that   leaves   our   works.     This  roofing  is  not  an  experiment  but 
a  roofing  that  has  showed  merit  through  its  past  service. 

We  invite  comparison  with  any  other  make.    Get  our  prices  and 
proposition  now. 

The  Dominion  Roofing  Company,  Limited 

31-33  FRONT  STREET  EAST,  TORONTO  CAN. 


More    About   Sprinklers 


MXIaryS 

line  of  Sprinklers  is  the  best  because, 


Japanned  or  Plain 
Sprinkler 


"  McClary  "  on 
goods  is  a  quality 


The   Top  and   Bottom  are  Double 

Seamed. 

The  Dome   Shaped   Top    prevents 

loss  of  water  by  spilling  over  side, 

when  sprinkling. 

The  Zinc  removable,  cleanable  Rose 

is  a  great  advantage. 

Send  Your  Order  Now  to  Our  Nearest  Branch 


MXIaryfc 

Toronto         Montreal         London         Vancouver         St.  John,  N.B. 
Hamilton  Winnipeg  Calgary  Saskatoon 
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Galvanized 

Sprinkler 


McClary's 
Ship  Quick 


HARDWARE     AND     METAL 


Davidson's  Premier  Marathon  Steel  Range 

Gives  tervice  a  little 
better  than  the  ordin- 
ary, and  will  sustain 
years  of  use  without 
deterioration.  Its 
operation  in  the  past 
has  given  widespread 
confidence  and  satis- 
faction to  many  users, 
and  the  demand  is 
increasing  by  leaps 
and  bounds  each 
season. 

It's  the  Housekeepers 
choice,  because, 

When  installed  in 
any  home  it  gives 
positive  assurance 
of  efficiency  and  a 
lifetime  of  economical 
operation. 

THE  FITNESS  OF  PROPORTION 

GRACE  OF  LINE 

BEAUTY  OF  APPOINTMENT 

Are  quite  sufficient  to  attract  the  prospective    bride    or    the    newlywed,    without 
mentioning  the  following  practical  but  excellent  features. 


Extra  Heavy  Polished  Wellsville  Steel  Body. 
Extra  Large  Fire  Box  for  Wood  or  Coal. 
Poach  Feed  Door. 

Duplex  Grates  with  indestructible  Fire  Back. 
Roomy  Oven  with  unwarpable  bottom. 
Heat  Indicator. 

Bright,  Smooth,  Easily  Cleaned,  Nickel  Trimmings. 
Easy   attachment  of  Reservoirs  and  many  other 
points  too  numerous  to  mention  here. 


Made  in   4  sizes 

and 
Numerous    Styles 


Write  for  catalogue  and  prices. 


Your  request  will  receive  prompt  attention. 


The  Thos.  Davidson  Mfg.  Co.,  Ltd. 

MONTREAL  WINNIPEG  TORONTO 
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THE   DEFIANCE-n 

THE    MOST    POWERFUL 
REGISTER  IN  THE  WORLD 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG.  ONTARIO 


THE 

CHAMPION 
GRATE 

which  is  found  only  in 
this  range,  is  crosswise, 
non-warping  bars,  easily 
shaken,  more  open  sur- 
face and  a  clean  fire.  It 
is  the  result  of  long  study 
and  is  superior  to  most 
grates. 


D.  J.  BARKER 
&    COMPANY 

PICTON,  ONT. 


A  Wonderful 
Value 

always    prevails    in     the 

CHAMPION 
RANGE 

It  sells  on  sight  to  pros- 
pective buyers  and  is 
guaranteed  to  give  abso- 
lute satisfaction  and  long 
service. 


CAP  and  Set  Screws  with  accurate  threads,  smooth  finish  and  clean  cut-off 
are  cheapest  in  the  long  run. 

NAMCO   stands    for    first  quality   in   every   part  turned  from  our  screw 
machines.      A  complete  assortment  is  carried  in  stock  for  immediate  shipment. 

In  addition,  Nuts  with  U.S.S.  or  "V"    threads  either    plain   or  castel- 
lated can  be  delivered  immediately. 

If  you  use  quantities  of  these  standard  parts,  our  contract  proposi- 
tion will  be  of  interest  to  you. 

Special  parts  made  up  quickly  to  specifications  and  samples. 

BOOKLET  ? 


The  National-Acme  Manufacturing  Co. 

Milled  Screws,  Nuts,   Bolts  and  Special  Parts 
MONTREAL 


NAMCO 


NAMCO 
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Galvanized  Cornices 


k 


Skylights 


Ventilators 


Curved  Eavetrough 

Special  Galvanized  Iron  Work  of  All  Kinds 

WRITE  US  FOR  ILLUSTRATED  CATALOGUE  AND  PRICE  LIST 

THE  METALLIC  ROOFING  00.  OF  CANADA,  Limited 


TORONTO,  ONT. 


MANUFACTURERS 


WINNIPEG,   MAN. 


C92 


HERE'S  A  COUPLE  OF  GOOD  SELLERS 

Made  Right  and  Backed  by  C.  D.  Efficiency 


Real 

Quality 

at  the 

Right 

Price 


MADE  BY 


Agents : 

W.  L.  Haldimand  &  Son, 

MONTREAL 

H.  F.  Moulden  &  Son, 

WINNIPEG 


Cummer-Dowswell,  Limited 

HAMILTON,  CANADA 
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Patented— Canada,  February  20,  1912. 

—United  States,  October  31,  1911. 


Standard 


t  is  a  door  check  and  hinge  combined. 

t  automatically  closes  the  door  without  a 

slam. 
t    prevents    children    from   being   knocked 

down, 
t    prevents     injury     to    hands     if    caught 

when  door  is  closing*, 
t  stops  door  exactly  at  center, 
t    holds    door    open    automatically    when 

desired. 
t   renders    the    action   oi  door    absolutely 

noiseless, 
t  will  outwear  three  oi  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING   FLOOR  HINGES 


omCHABU  FUlfift  SUli 


REGULAR  KIND 


THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  U.S.A. 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 


All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  (EL  Co. 

ORANGE.  N.  J. 


The  "LE  PAGE"  Patent 
OIL  DOOR  CHECK  and  SPRING 


LOWER  DOOR 
CHECK 


is  a  marvel  of  simplicity    and    has    a   mechanical    action    that    is 

perfect. 

It  is  the  only  door    check    made    without   packing  in   its  work- 
ing parts,  which  assures  absolute  free- 
dom from  packing  friction. 

The  door  on  which  this  device  is  used  cannot 
slam,  as  the  oil  in  the  spring  cup  of  the  check  forms 
a  cushion,  which  keeps  the  door  under  perfect  control 
and  allows  it  to  close  quietly. 

The  spring  tension  is  applied  by  means  of  the  rat- 
chet wheel  on  top  ;  the  checking  power  is  controlled  by 
the  thumbscrew  at  the  right. 

The  bearings  are  long  and  the  spindle,  with  crank 
at  lower  end,  is  drop-forged  from  cold  rolled  steel. 

Toronto  public  schools,  Simpson's,  Eaton's,  etc., 
use  this  door  check  exclusively. 

Write  for  circular  and  prices. 


WM.    KEATING 


266  MACDONALD  AVE. 


TORONTO 
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HARD  W  ARE     AND     M  E  T  A  I. 


WE  MAKE  THE 
MOST   COMPLETE 
LINE  OF  OPENING 
TOOLS  in  the  WORLD 

TWENTY  THREE  STYLES 

Send  for  colored  supplement 
illustrating  this  fine  line. 

THE  BRIDGEPORT  HARDWARE  MFG.  CORP.,  BRIDGEPORT,  CT.,  U.S.A. 


m  mmmmm-mmm  m  m  m 


D.  PERES'  Barrel  Brand  RAZORS 


BIG  STOCK  ON  HAND 


BARBERS  KING 

Are  favored  by  Barbers  and  Gentlemen  who 
look  for  quality.  Best  line  for  dealers  to  handle 
profit. 

ORDER  NOW 


Canadian   AcTPnts*  HRFFFF-RRFHT  Rr  CO     TORONTO    Western  Office:  Feilman,  Gibson  &  Jardine,  222  Portage  Ave.l 
CanaQian  AgeiUS.  OrVCE.rr-Dn.E.Ul    01  ^U.,lUI\UniU    Winnipeg.    Montreal  Office:  H.  J.    Stafford.    426    Kings    He 


lg's    Hali; 


■ 


WIRE  ROPE 


FOR 


Hauling  Threshing  Machines 
and  moving  Buildings 

HAY     FORI!     ROPES,     etc. 

We  manufacture  all  kinds  of  Wire  Rope  for  all  purposes. 
WIRE    ROPE    FITTINGS  WIRE    ROPE    GREASE 


The  B.  Greening  Wire  Co. 


LIMITED 


HAMILTON,  Ont. 


MONTREAL,  Que. 


'WJ 


W&ti® 
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Peterboro  Hardware 


I'L    'p 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  customers. 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 

General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  Work,  Etc.,  for  Priions. 
Jails  and  City  Lockups. 


WESTERN   CANADA 

has  learned  to  rely  on  this 
dry  battery.  Dealers  all  over 
the  West  are  experiencing  a 
big  demand  for 

X    CELL 

DRY  BATTERIES 

Our  advertising  is  making  the 
demand  and  we  are  making 
the  battery  to  back   the  ad- 
vertising.    Any  Western   jobber  will  fill 
your  order  from  fresh  stock. 

CANADIAN    CARBON   CO.,   LIMITED 

WINNIPEG  MAN. 


ELY'S 
JANITOR    MOP 

E^*No.  8  for  men 
No.  21  for  women=^3 

Others  are  not  just  as  good 


ELY'S  DANDY 

Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 
ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel  ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 
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Hamilton   Jewel   Gas    Ranges 


The  illustrationl  shows  our   No.   240|  Gas   Range. 
The  additional  working  space  provided  on  the  top 
of  the  range  by  the  raising  of  the  side  oven  and 
broiler  is  a  feature  that  commands  interest  every- 
where.     The    oven    and    broiler    are    large    and 
placed  at  a  convenient  height. 
The   elevated   shelf   and   steel 
under-shelf    are    additional 
space-providers,  and  combine 
to  make  this  range  one  of  our 
most  popular  styles. 


Make  1912  the 
best  ever. 

Buy  from  the 
Hamilton  Jewel 
people — makers 
of  Good  Gas  Goods 


HAMILTON  JEWEL 
Gas  Ranges  are 
crowded  with  real 
s  a  1  e-p  r  o  d  u  c  i  n  g 
features. 


Simple  in  design. 

Easily  operated. 

Excellent  working 

and 
wearing  qualities. 

Unsurpassed 

in  actual  results 

obtained. 

Equipped  with  the 
Graves'  Patent 
Safety  Lighter  and 
Jewel  Adjustable 
Needle  Valves. 

Economical 

in  time,  fuel  and 

labor. 

THE  PRICE  IS 
RIGHT 


Style  24<£ 


Our  NEW  80-PAGE  1912 
CATALOG  of  Gas  Ranges, 
Heating  Stoves  and  Gas  Appli- 
ances is  ready  for  mailing  now. 


There  are   many  new  fea- 
tures in  our  1912  designs. 

Revised   prices.      Send   for   the 

New  Catalog  to-day. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

Head  Office  and  Works:   HAMILTON,  ONTARIO 
Offices  and  Warerooms  at  TORONTO,  MONTREAL  and  WINNIPEG 

Western  Customers  please  address  all  communications  to  130  James  Avenue,  Winnipeg 
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Quality  Goods  for  Business  Builders 

McCIaryis 

1912  GAS  RANGES 


Our   1912   Series 
Gas  Ranges  embra- 
ces    lines    suitable 
for  Palace  or 
Cottage 


In  quality,  style 
and  finish,  they  out- 
distance all  other 
Gas  Ranges. 


For  economy  of  gas 

and  labor  they  are 

unsurpassed. 


New  bright  black 

enamel  finish   that 

lasts. 


Specially    selected, 

hammered  blue 

finished  steel  oven 

doors. 


Neat  designs  of 

nickel    trimmings 

throughout. 


White   enamelled 

broiler   pan    and 

match  trays. 


Illustration    shows 

Style  E.  S.  No.  256 

The  style  and  finish  of  this  range  makes  selling  easy. 

The  quality  of  the  range,  and  its  economical  working,  pleases  users  and  brings 

new  customers.     That's  the  foundation  of  successful  business 

building.     It's  quality  that  does  it 

GET  SAMPLES  RIGHT  AWAY 

When  you  see  the  samples  we'll  get  your  stock  order. 

MXIaryS 


"McGlary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP      QUICK. 


Toronto,      Montreal,       London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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^SSTOjy, 


The  Brand  that  stands  for  Highest  Effici- 
ency.    Has  maintained  its  Prestige 
for  Seventy-two  years. 

SAWS,  TOOLS  and  FILES 


HENRY    DISSTON    &    SONS 

INCORPORATED 

Keystone  Saw,  Tool,  Steel  &  File  Works 
PHILADELPHIA,    PA. 


POLISHED  HEAVY  DOOR  BOLTS 


•     Specially  made  for  very  heavy  doors,  very  finely 
finished,    and    suitable   for   the   very   best   work. 

Montreal  Hardware  Manufacturing  Co.,  Limited 

Manufacturers  of  Butt  Hinges,  Light  T  and  Strap  Hinges,  Heavy  T  and  Strap  Hinges,  Hinge  Hasps, 
Screw  and  Strap  Hinges,  Latches,  Door  Bolts,  Hitching  Rings,  etc. 


MONTREAL, 


CANADA 
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MACHINISTS' 
TOOLS 


i:!i|i|!|i|i|l|i|--lli|i|i|:i-|,|i|'|i|i|i|i|i,ffiiiiiiiiM|iiii|i|i 
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Every  dealer  should  know  of  the  fine  line  of  Machinists'  Precision  Tools  which  we  are  manufacturing; 

These  tools  are  first-class  in  every  particular  and  are  worthy  products  of  the  Goodell-Pratt  Shops. 

It  will  pay  you  to  investigate.     If  you  are  not  familiar  with  them,  ask  us  for  catalogue  No.  10. 

GOODELL-PRATT  COMPANY 


~/4w/&mi//t40 


GREENFIELD,     MASS.,     U.S.A. 


PIPE  FORCE  PUMPS 

WITH  COG  LEVER  PUMP.     WITH  AND   WITHOUT  THREE-WAY 

VALVE 

You  can  sell  these  pumps  for  use  in  5-5/8"casing.  In  Fig.  259  the 
delivery  or  three-way  valve  is  ON  THE  OUTSIDE  of  the  discharge 
pipe,  which  makes  it  much  easier  to  pump.  The  stuffing  box  for  the 
three-way  valve  is  below  the  frost  line.  These  pumps  are  furnished 
also  with  plain  wind-mill  tops. 


Demak 

//43fltf*3M<fP0WGf"A 

*umps. 


Cover  a  very  wide  range.  They 
include  lift  and  force  pumps  of  all 
descriptions  ;  deep  well  working 
heads  :  iron  and  brass  cylinders  ; 
triplex  power  pumps;  spray 
pumps;  nozzles  and  appliances, 
etc.,  etc.  Ask  us  to  send  you 
special  bulletin  regarding  these 
pipe  force  pumps; 


The  Deming  Company  115  Broadway  Salem,  Ohio 


Fig.  259.  Pipe 
force  pump 
with  cog  lever 
top.  and  three- 
way  valve  for 
undergro  u  n  d 
discharge. 


Hand  and  Power   Pumps  for  all  uses. 

GENERAL  DISTRIBUTING   HOUSES 

IHENION  &  HUBBELL  RALPH  B.  CARTER 

Chicago  New  York 

HARRIS  PUMP  &  SUPPLY  COMPANY 
Pittsburg 
Other  agencies  in  all  principal  cities. 


CO. 


Fig.  258.  Pipe 
force  pump 

with  cog  lever 
top.  but  with- 
out three-way 
valve. 


HARDWARE  AND  METAL 


Books  for  the  Metal  Workers 

Any  of  the  following  books  sent  prepaid  on  receipt  of  price 

WRITE    FOR    CATALOGUE 


THE  NEW  METAL  WORKER  PATTERN  BOOK. 

A  treatise  on  pattern  cutting  as  applied  to  all 
branches  of  sheet  metal  work.  By  George  W.  Kit- 
tredge.  430  pages;  744  ill  lustrations;  size  10x13 
inches.    Cloth  bound.    Price  $5.00. 

ART  OF  COPPERSMITHING. 

A  practical  treatise  on  working  sheet  copper  into 
all  forms.  By  John  Fuller,  Sr.  327  pages;  474 
engravings;  size  10  z  6}  in.  Cloth  bound.  Price 
|3.00. 

SHEET  METAL  WORK. 

A  manual  of  practical  self-instruction  in  the  art  of 
pattern  drafting  and  construction  work  in  light  and 
heavy-gauge  metal,  including  sky-lights  and  roofing, 
cornice  work,  etc.  By  Wm.  Neubecker.  267  pagea; 
358  illustrations;  6}  z  9|  inches.  Half-Morocco 
binding.     Price  $3.00. 

A  PRACTICAL  WORKSHOP  COMPANION. 

For  tin,  sheet  iron  and  copper  plate  workers.  By 
LeRoy  J.  Blinn.  296  pages;  170  figures.  Size  5  z 
71  inches.     Price  $2.60. 

SHEET  METAL  WORKERS'  INSTRUCTION. 

^y  Joseph  H.  Rose.  300  pages.  Profusely  illus- 
rated.    Price  $2.00. 

THE  ROOFING,  CORNICE  &  SKYLIGHT  MANUAL. 

175  pages;  170  illustrations  and  13  plates;  size,  6 
z  9i  inches.     Cloth  bound.    Price  $1.60. 

BAUOHMAN'S  BUYER  &  SELLER  COST  TABLES. 

A  cost  book  for  everybody  having  cost  to  figure  by 
the  piece,  pound,  foot  or  ton,  from  2Jc  per  hundred 
to  $'  0  a  hundred.    Leather  bound.    Price  $1.50. 


TINSMITHS*  HELPER  &  PATTERN  BOOK 

With  useful  rules,  diagrams  and  tables.    By  H. 


K. 


Vosburgh.     A  new  revised  edition;  120  pages;  53 
figures;  size  4J  z  6f  inches.     Cloth  bound.    Price 

$lo«.  i  *ir»™ 


TWENTIETH   CENTURY  SHEET  METAL  WORKER. 

By  H.  E.  Osborne.  Gives  short,  concise  explan- 
ations which  should  be  easily  understood  by  txie  young 
apprentice,  and  are  sufficiently  scientific  for  the  prac- 
tical use  of  the  journeyman.  86  pages;  size  6§  x 
7};  illustrated.  Cloth  bound;  Price  $1.00.  Paper 
Cover;  Price  60c. 

PRACTICAL  METAL  PLATE  WORK. 

By  Paul  N.  Hasluck.  247  illustrations;  160  pages. 
Price  75c. 

TREATISE  ON  THE  GEOMETRICAL  DEVELOPMENT 
OF  ROUND  AND  OVAL  CONES. 

With  easy  examples  of  their  application.  For  the 
use  of  beginners  and  practical  sheet-iron  and  tin- 
plate  workers.  By  John  Fuller,  Sr.  52  pages;  87 
figures;  size  4£  x  6}  inches.  Cloth  bound.  Price 
75c. 

MENSURATION  FOR  SHEET  METAL  WORKERS. 

As  applied  in  working  ordinary  problems  in  shop 
practice.  By  W.  Neubecker.  51  pages;  70  figures; 
5£  z  71  inches.    Cloth  bound.    Price  50c. 

TABLES  GIVING  THE  LENGTH  OF  BARS  FOR  SKY- 
LIGHTS, AND  RAFTERS  FOR  ROOFS. 

84  pages;  bond  paper;  handy  pocket  size.  Cloth 
bound.    Price  60c. 

THE  METAL  WORKER  SHOP  CARDS. 

Made  of  Manila  Board;  11  z  14  inches;  ey ©letted 
for  hanging  up  in  the  shop.  No.  1. — Table  of  the 
quantity  of  tin  required  for  roofs.  No.  2. — Table 
of  the  diameters,  areas  and  circumferences  of  cireles. 
Price  25  cents  each. 

EASY  LESSONS  IN  ROOF  MEASUREMENTS. 

By  W.  Neubecker.  Twelve  lessons  on  figuring  the 
amount  of  material  required  to  cover  a  given  sur- 
face in  flat,  hipped  or  irregular  shaped  roofs.  31 
pages,  5$  x  8  inches;  12  illustrations.  Paper  cover. 
Price  25c. 

HOUSE  CHIMNEYS. 

A  series  of  articles  on  chimney  troubles  and  their 
remedies.  62  pages;  5$  x  8inches;  40  illustrations. 
Paper  cover.     Price  25c. 


I 


MACLEAN  PUBLISHING  COMPANY 

TECHNICAL  BOOK  DEPARTMENT 
143-14-9  University  Avenue  ...  TORONTO,  ONT. 
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QUICK  SELLERS 


These  three  items  pic- 
tured won't  stay  long 
on  any  dealer's  hands! 
Each  is  unique  of  its 
kind,  practical,  priced 
low  to  sell  quick,  and 
sure  to  captivate 

EVERY  MAN  WHO 
GOES  A-FISHIN' 

Your  trade  will  not  be 
all  it  might  be  until 
your  stock  is  right  to 
care  for  the  demand 
I  we   steadily  create  for 


Besides  the  popu- 
lar Folding  Fish 
Knife,  Clincher  Gaff 
and  Ezy-Quick  Boot 
Repairers  illustrat- 
Every  fisherman  is  a  ed,  the  Marble  line 
customer  for  this  Safe-  includes  the  famous 
ty  One-Hand  Clincher  Game  Getter  Gun 
Gaff  —  the  fish-saver  and  a  long  list  of 
that  beats  any  net.  sure  -  fire  popular 
Sells  cheap  enough  to  trade  winners  YOU 
coax  anybody,  and  ought  to  sell.  Know 
makes  a  friend  of  about  them  by  say- 
every  user.  Ask  about  lng  you  want  to 
trade   price.  hear  from 

Marble  Arms  &  Mfg.  Co.,  5350  Delta  Avenue 


MARBLE'S 

SPORTING 
SPECIALTIES 


Mends  a  broken 
or  pierced  rub- 
ber boot  in  a  jif- 
fy, without  ce- 
ment. Great  for 
auto-kits,  too,  as 
a  tire  -  repair. 
The  price  is  lit- 
tle.    Ask 

Gladstone,  Mich. 
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No.  1186  Coal  Grate 


MANUFACTURED  BY 


The  Ohio  Foundry  & 
Manufacturing  Co. 

STEUBENVILLE,  OHIO,  U.S.A. 


Manufacturers  of  all  styles  of  coal 
or  gas  burning  fire-place  goods, 
as  well  as  andirons  and  wrought 
fire-place  trimmings. 


"Try  Us  for 
and  Quality" 


We  carry  a 
large  stock  of 

Wholesale  Plumbers'  Supplies, 

from    which    we     can 
make  immediate  ship- 


ments. 


Drop  us  a  card  and  get 
FREE  copia  oj  Blue 
Prints  for  septic  tanks. 


The  John  Stevens  Co.,  Ltd 

WINNIPEG. 


We  carry  a  large  stock  of 
Tungsten  Metal  Filament 
Lamps,  also  Carbon  Lamps, 
and  a  general  line  of  Gas  and 
Electric  Fixtures  and  Glass- 
ware. 

The  Rochester  Lamp  Co. 


120  Church  St., 


TORONTO 
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FOR 

Wedding  Presents 

Our  C.L.C.  special  quarter 
cut  oak  cases  filled  with 
cutlery  and  plated  ware,  are 
most   acceptable  and    useful. 

We  can  fill  these  cases 
with  goods  of  any  qual- 
ity, ranging  prices  com- 
plete from   $50.00  each  net  upwards. 

The  cases  are  beautifully  finished  with  satin  lining,  fur- 
nished with  lock  and  key, 
also  name  plate. 

Pearl    Handled    Dessert 
Knives  and  Forks 

In  union  5  ply  walnut  cases 
that  will  not  warp  or  shrink 
complete  with  lock  and  key, 
one  dozen  knives  and  forks 
in  each  case,  with  beautiful 
pearl  handles,  silver  ferrules 
and  silver  plated  blades  and 
forks. 

See  Illustrations  of  full  line  in   our    General   Catalogue. 

Caverhill  Learmont  &  Co. 

MONTREAL 
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Tree  Brand  Cutlery  Never  Disappoints 


No  brand  of  Cutlery  is  better  known  to-day  than  the  famous 
"Tree"  Brand  which  has  been  on  the  market  for  the  last 
75  years  and  in  which  the  quality  has  been  upheld  since 
this  brand  was  first  introduced. 


Every  article  bearing  this  brand  is  guaranteed  to  be  absolutely  the  highest  quality. 
The  workmanship,  material,  grinding  and  temper  are  absolutely  the  best  that  skilled 
labor,  up-to-date  manufacturing  methods  and  finest  quality  raw  material  will  produce. 
Every  razor  guaranteed  to  last  a  lifetime  if  properly  used  every  day. 

For  Sale  by  All  Leading  Wholesale  Hardware  Firms 


Senecas 


W&l 


Famous  Red  Jacket  "So-Easy-to-Fix"  Pumps 

Made  by  RED  JACKET  MFG.  CO.,  Davenport,  Iowa 

The  only  line  of  pumps,  with  exclusive  features,  made  anywhere. 

"So-Easy-to-Fix."     So  easy  to  work. 

You'll  know  that  they  are  better,  different  as  soon  as  you  see  one.  Order  a 
deep  well  Red  Jacket  "So-Easy-to-Fix"  Pump  from  any  of  these  jobbers  and  ask 
particulars  of  exclusive  agency  proposition. 


S^bjkST     ROSS  BROS.  Ltd., 


EDMONTON 


CANADIAN  FAIRBANKS-MORSE  CO.,  I    METALS  Ltd., 

WINNIPEG  -  -  -  SASKATOON         1  CALGARY 


Canadians   Favor  This   Hinge 

because  doors  mounted  on  them  can  be  taken  down  or  put  up  in  LESS 
THAN  A  MINUTE.  One  quarter  turn  of  the  button  on  each  hinge  is  all 
that  is  necessary. 

Tools  not  necessary.     No  loose  parts.  Oil  tempered  springs  and  smooth 
strong  castings.jRetailers  make  more  profits  on  this  than  any  other  hinge. 

Ask  your  jobber  for  the  No.  16  IDEAL  DETACHABLE; 

if  they  cannot  supplylthem  write  to  us. 

Stover  Mfg.  Co-,  709  East  St.,  Freeport,  111. 

Manufacturers   of   high    grade^hold   back,   non   hold   back   and   double   acting   hinges 

30 


HARDWARE    AND    METAL 


Free  If  You  Are  Not  Satisfied 

The  New  Preston  O.  G.  Square  Bead  Eavestroughing 

We  have  always  claimed  that  our  eavestroughing  was  the  best  on  the  market,  but  we 
have  gone  ahead  and  gotten  out  something  that  is  far  superior  to  our  old  make.  Now  we  can 
claim  that  we  can't  be  beat  when  it  comes  to  our  eavestrough. 

Some  time  ago  we  advised  all  the  trade  that  we  were  manufacturing  O.  G.  Square  Bead 
eavestroughing  by  machinery  which  assured  absolute  uniformity  in  shape,  but  it  developed  that 
our  machinery  was  not  heavy  enough  to  produce  as  sharp  a  bead  as  we  desired.  We  have 
now  perfected  and  patented  automatic  steel  dies  to  fit  our  large  power  press  and  we  now  guar- 
antee a  trough  superior  in  shape,  appearance  and  fit  to  any  other  on  the  market. 

You  can  save  time  and  solder  in  the  erection  of  this  eavetrough  FOR  EVERY  PIECE  IS 
EXACTLY  THE  SAME  and  fits  snug  and  tight.  There  are  more  profits  for  you  and  more  satis- 
faction if  you  use  our  make.     See  our  special  offer  below  and  take  advantage  of  it  at  once. 

Cut  out  this  ad.  and  mail  it  to  us  to-day  with  your  order  for  250  feet  of  our  new 
O.  G.  S.  B.  Eavestrough  and  if  it  is  not  exactly  as  we  represent  it  we  will  make  you  a  pre- 
sent of  it.     This  offer  is  good  for  thirty  days. 


MENTION  HARDWARE  AND  METAL 


Metal  Shinole&  Siding  C 

PRESTON    ONT.  MONTREAL    QUE 


ft 


m 


CONNOR 


BALI/a 
BEARING 


WASHER 


is  a  profit  earner 

It  pays  big  dividends  tordealers  who  take  an 
active  interest  in  it.  Many  wide-awake  mer- 
chants have  doubled  their  washing  machine 
sales  since  taking  hold  of  the  Connor  Ball 
Bearing  Washer.     The  many 

exclusive  (Features  make 
I       1  it  easy  to  sell   _  J 

aslthey  attract  unusual  attention,  and  create 
a'lstrong  desire  for  the  washer.  Just  what 
these  features  are  will  be  fully  explained  to 
you  when  we  receive  your  name  and  address. 
Drop  us  a  card.  Send  for  a  copy  of  our  new 
catalogue,  now'ready.        I    *gj 

J.  H.  Connor  &  Son 

LIMITED 

OTTAWA  ONTARIO 
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THE 


LOOP-LOCK  ROPE  BUCKLE  TIE 


"A  New  Tie 
That    Will    Sell    Quickly" 

Dealers  who  do  not  know  the  Loop -Lock 
Rope  Buckle  Tie  should  make  it  a  point 
to  get  acquainted  at  once. 

It  has  been  designed  and  manufactured, 
after  a  careful  study  of  the  ordinary  tie, 
with  an  aim  to  cover  defects. 

Makes  an  adjustable  and  Sure-Lock  Tie 
Rope  which  can  be  fastened  at  any  point 
along  the  rope,  making  a  loop  that  cannot 
slip,  give  or  loosen. 

This  Loop-Lock  Buckle  is  most  simple 
Has  no  springs  or  snaps  about  it.  Will 
not  rust.  Tin  Plated.  Made  of  Malleable 
Iron.     Will  last  a  lifetime. 


The  rope  used  in  these  ties  is  the 
best  grades  of  MANILLA, 
BRITISH  MANILLA  and  SISAL 
ROPE.  The  rope  is  tight  or  hard 
laid  and  not  the  cheap  and  loose 
quality  that  is  commonly  sold. 

The  LOOP-LOCK  TIE  is  made 
to  be  reliable  at  all  times  and  with 
all  animals. 

A  GOOD  ROPE  TIE  is  worth 
much  in  times  of  emergency.  A 
poor  one  is  dangerous,  uncertain, 
and  soon  wears  out. 

THE  LOOP-LOCK  TIE  is  a 
good   insurance. 

Write  for  prices  and  full  particulars 
to-day. 

Good  profits  await  you. 

CANADIAN 
ROPE   BUCKLE   CO. 

HAMILTON,    ONT. 
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CANADA 


"QUEEN'S  HEAD" 

Galvanized  Iron 

■ts  popularity  never  diminishes. 


John  Lysaght.  Limited         A.  C.  Leslie  &,  Co.,  Limited 
Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


The    Fountain 
LAWN  SPRINKLER 


INGOT  METALS 


Aluminum         Antimony 


Copper 
Lead 


Spelter 
Tin 


For  Lowest  Prices  and   Prompt  Deliveries 
Enquire  from  "  The  House  for  Metals." 

A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 


:<£& 


7 


"A    SPRINKLER    That    Every 
Household  Can  Afford  To  Buy" 

Try  it  on  your  own  lawn — Your 
customers  will  ask  "where  can 
I  get  one  like  it?" 
It  Really  Imitates  Nature 
Made  of  brass,  hand 
somely  polished, 
thoroughly 
good  and 
"looks 
it" 


^With  Every   Order   of 

SIX  SPRAYERS  You  Get  a 

Very  Attractive  DISPLAY  BOX 


which  makes   selling  easy — Your  jobber  has 
it,  ask  him  and  be  sure  to  specify  the  "Marysville 
Fountain" — The  original    and   only    sprinkler   with 
The  "Mist-Like  Spray" 


The    Standard     Stamping    Co. 

No.  501  MAIN  ST.,  MARYSVILLE,  OHIO. 
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DOMINION 

LESS  PRICE— MORE  FORCE 

AMMUNITION 

What  you  want,  PRICE  and  QUALITY 

We    Have    Both  {  Highest  Quality 

You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


Special  Announcement  to  Ontario  Hardwaremen 

THE    MACLAREN    IMPERIAL    CHEESE   CO.,    LIMITED 
have  received  a  large  shipment  of 

ANTI-DUST  Disinfectant  Sweeping  Powder 


H 


The  extraordinary  leap  into  popularity 
of  this,  the  ONLY  disinfectant,  moth  and 
germ  killing  sweeping  powder  in  Mon- 
treal, Quebec  and  Eastern  Ontario,  has 
been  unprecedented.  Ask  the  MacLaren 
Imperial  Cheese  Co.,  Limited,  for  their 
prices.      Quick   turn    over — good   profit. 


fjl 


Representatives   for    Kingston   and   vicinity:    FEN  WICK,    HENDRY   &    CO. 

SAPHO  MANUFACTURING  CO.,  Montreal 
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A  neat  display  of  goods  suitable  for  wedding  presents  in  the  store  of  the  Peter boro  Hardware  Co. 

The  Wedding  Present  Trade  Campaign 

Hardwaremen  Should  Lose  No  Time  in  Preparing  for  This  Profitable  Trade — 
Most  of  the  Purchasing  is  Done  by  "Women  —  It  is  Necessary,  Therefore,  to 
Make  the  Store  Bright  and  Attractive — The  Necessity  for  Good  Display  Meas- 
ures— Two  Creditable  Window  Trims. 


The  advent  of  June  means  more  than 
the  commencement  of  the  summer  sea- 
son. June  is  the  month  of  marriages, 
the  period  of  the  year  which  seems  uni- 
versally picked  upon  for  the  ceremonial 
culmination  of  human  romance.  The  first 
Wednesday  of  the  month  sees  more  ma- 
trimonial contracts  signed  than  are  con- 
summated during  any  of  the  other  eleven 
months  of  the  year. 

As  a  natural  sequence,  June  is  also 
noted  for  a  shortening  of  pocket  books 
in  the  purchase  of  wedding  presents. 
Every  marriage  means  on  an  average 
the  purchase  of,  say,  twenty-five  gifts. 
To  bring  matters  down  to  a  practical, 
statistical  basis,  let  it  be  assumed  that 
in  a  town  of  five  thousand  people,  there 
are  twenty  marriages  during  the  month. 
That  means  five  hundred  wedding  pres- 
ents to  be  bought  and  probably  five  or 
six  dealers  to  share  in  the  trade. 

When  this  article  is  read,  the  month 
of  June  will  have  started.  It  will  not 
be  too  late,  however,  for  the  hardware- 
man  to  begin  an  active  campaign  to 
secure  just  as  large  a  share  of  the  wed- 
ding present  trade  as  aggressive  methods 
can  assure.  The  long  suit  of  the  aver- 
age person  is  procrastination,  especially 
when  it  comes  to  buving  presents.  At 
least  half  of  the  wedding  gifts  are  pur- 
chased on  the  day  preceding  the  happy 
event  and  are  then  sent  up  post  haste. 
There  is  still  time,  therefore,  for  the 
dealer  who    has     not  already  begun  his 


START    AT    ONCE. 

In  two  or  three  days  the  June 
weddings  will  starv  The  demand 
for  wedding  presents  has  already 
manifested  itself.  The  hardware - 
man  who  has  not  already  inaugur- 
ated his  campaign,  should  not  d 
lay  an  hour,  therefore.  Start  nex' 
week  oft  right  with  a  series  oJ  win- 
dow displays,  a  rearrangement  or 
the  store  stock  and  strong  adver- 
tisements in  the  local  papers.  Tb^ 
resultant  trade  will  justify  the  ef- 
forts put  forth. 


campaign   to   make   a    bid   for    the   early 
month  marriage  trade. 

AppeaJing  to  Ladies. 
At  the  outset,  there  is  one  essential 
fact  which  must  not  be  lost  sight  of. 
The  great  bulk  of  wedding  gifts  are  pur- 
chased by  women.  Men  are  only  too 
glad  to  leave  the  bother  of  selecting;  11 
gifts  to  their  mothers,  wives  and  daugh- 
ters. "You  know  what  will  suit  better 
than  I  do;"  thev  protest.  "I'm  too 
b'isv  anyway.  You  run  down  town  and 
look  after  it."  In  any  case,  it  is  safe 
to  assume  that  even  if  the  man  does  do 
the  buying,  some  member  of  the  sex, 
variously  termed  fairer,  weaker  and 
deadlier,  will  be  along.  The  womenfr' 
are  loth  to  entrust  n  mere  man  with  the 
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onerous  task  of  picking  a  wedding  pres- 
ent alone. 

Now  every  hardwareman  knows  that 
women  like  to  shop  in  stores  which  are 
bright  and  attractive.  If  the  hardware 
store  is  dark  and  dingy,  they  can  be 
counted  upon  to  go  to  the  jeweler's 
every  time.  Quite  a  number  will  do  that 
anyway — unless  the  hardware  dealer  takes 
some  steps  to  get  their  interest  arous- 
ed. 

Make  the  Store  Bright. 

The  first  step  in  tbe  campaign,  there- 
fore, is  t0  clean  up  the  shop.  A  regular 
old-time  cleaning  bee  should  be  institut- 
ed, every  member  of  the  staff  being 
pressed  into  service  from  the  proprietor 
to  the  office  boy.  Re-arrange  the 
stock,  bringing  the  attractive  and  sea- 
sonable lines  to  the  front.  If  time  per- 
mits, give  a  coat  of  varnish  or  stain  to 
the  fixtures,  walls  and  shelves.  The 
store  will  look  fresh  and  wonderfully 
improved  after  you  are  through. 
Put    Goods    to    Front. 

The  articles  which  parcicularly  appeal 
to  the  purchasers  of  wedding  gifts 
should  be  put  prominently  in  the  front 
of  the  store.  Stock  the  showcases  with 
silverware,  cutlery,  mass  and  nickel- 
plated  ware,  cut  glass  and  similar  lines. 
Use  the  windows  for  attractive  dis- 
plays. In  fact,  arrange  the  stock  so 
that  persons  entering  will  be  struck  not 
onlv     with     the     varied     assortment  of 
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lines  shown  but  also  by  the  general  at- 
tractiveness of  the  premises.  In  that 
way  only  can  the  trade  of  the  women  be 
secured. 

It  has  very  wisely  been  said  that  the 
dealer  should  change  his  stock  and  store 
around  as  much  as  possible.  This  is 
certainly  one  of  the  seasons  when  a 
change  will  be  found  profitable.  Move  a 
silent  salesman  across  the  entrance 
where  the  contents  will  be  plainly  visible 
from  the  street;  and  flank  it,  if  the 
equipment  of  the  store  allows,  with 
other  glass  showcases,  all  loaded  with 
the  lines  named  above.  This  arrange- 
ment will  to  some  extent  do  away  with 
the  necessity  of  removing  other  goods 
from  the  front  shelves  to  make  room  for 
the  wedding  present  lines. 

Good  Window  Displays. 

It  is  probably  not  necessary  to  en- 
large on  the  necessity  for  attractive 
window  displays.  This  need  will  be 
recognized  by  all.  A  good  window  trim 
will  go  a  long-  way  toward  winning 
recognition  for  the  hardwareman  as  the 
handler  of  all  lines  of  desirable  wedding 
gifts. 

Two  very  creditable  and  attractive 
displays  by  Canadian  hardware  dealers 
are  herewith  reproduced. 

The  first  one  was  trimmed  by  Charles 
McGibbon  for  the  Peterboro  Hardware 
Co.,  Peterboro.  The  picture  does  not 
show  the  upper  part  of  the  display 
which  had  many  creditable  features. 
The  top  was  in  the  form  of  a  dome, 
slanting   backward     and     supported      by 


pillars.  Topping  the  pillars  were  arches 
made  from  buggy  rims.  The  front 
arches  were  joined  to  those  at  the  back 
by  slats  with  iron  hooks,  from  which 
were  suspended  butter  dishes,  biscuit 
jars  and  other  articles.  The  base  of 
the  window  had  two  steps,  to  give  a 
better  display  of  the  goods  shown. 
Shelves  were  placed  between  the  pillars. 

The  color  scheme  of  this  display  was 
purple  and  gold.  The  background,  pil- 
lars, etc.,  were  covered  by  purple,  crepe 
paper  and  streamers.  The  base  was 
covered  with  gold  colored  sateen. 

Each  article  shown — and  there  was  a 
handsome  selection — was  price  marked. 

The  second  display  shown  was  dressed 
by  D.  E.  Tait  for  T.  S.  Tait  &  Sons, 
Campbellford,  Ont.  The  floor  and  back- 
ground were  covered  with'  white  cloth 
and  the  sides  had  a  similar  covering. 
Circles  and  ovals,  made  from  heavy 
cardboard  with  green  sateen  covering, 
made  a  good  background  for  the  display 
of  cutlery  and  plated  ware.  The  sign 
"Gifts"  was  cut  out  of  the  same  material 
as  the  circles  but  was  covered  with  red 
cloth,  this  divergence  in  color  lending  a 
pleasing  and  striking  effect.  The  window 
was  trimmed  with  casseroles,  bake 
dishes,  tea  sets,  cake  and  bread  plates 
as  well  as  all  varieties  of  cutlery. 
Doubled  Trade. 

This  window  has  certainly  had  the  de- 
sired effect.  Mr.  Tait  writes:  "Our 
sales  are  the  largest  on  record,  exceed- 
ing those  of  a  year  ago  by  100  per 
cent." 


A  Matter  of  Display. 
Catching  the  wedding  present  trade  is 
very  largely  a  matter  of  display.  The 
store  which  shows  the  most  attractive 
line  of  goods  is  very  likely  to  capture  a 
large  share  of  the  trade.  Windows  are  a 
big  consideration  in  this  respect,  of 
course,  but  it  is  equal,  y  important 
that  the  greatest  care  should  be  taken 
in  the  matter  of  displaying  the  goods 
within  the  store. 

Find    Out    Beforehand. 

It  is  sometimes  well  to  find  out  before- 
hand what  marriages  are  "coming  off." 
This  information  can  easily  be  obtained 
in  towns  and  cities  of  smaller  size. 
Possessed  0f  this  information,  the  deal- 
er is  able  to  gauge  the  probable  demand 
for  wedding  gifts  and  to  base  his  opera- 
tions accordingly.  He  can  also  form 
shrewd  conclusions  as  to  who  are  likely 
to  be  buying  presents  for  these  events 
and  to  do  a  little  canvassing  as  occas- 
ions arise. 


This  display  in  the  store  of  T.   S.   Tait    &    Sons,    Campbellford,     has    increased 

sales  100  per  cent. 
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The   following   items   are   taken   from 
the  issue  of  June  4,  1892 : 

"The  E.  &  C.  Gurney  Co.,  Tor- 
onto, have  presented  two  boilers 
to  the  Y.  M.  C.  A.,  Kingston,  for 
the  new  building.     They  are  valued 

at  $600." 

*  *     * 

"Paints  are  still  in  good  demand 
and  dealers  say  the  trade  is  as  good 
as  at  this  period  last  year." 
Editor's   Note. — Mark    the    difference 
in   tone   to    that    adopted    in    the    trade 
nowadays.      To    acknowledge    nowadays 
that  trade  in  any  line  is  only  as  good 
as  at  the  same  period  of  the  previous 
year  is   to  a  lack    of    success,    amount- 
ing almost  to  failure. 

*  *     * 

"Rice  Lewis  &  Son  are  the  hold- 
ers of  the  contract  to  supply  the 
hardware  for  the  new  Ontario 
building  now  far  on  in  course  of 
construction  in  the  Queen's  Park 
in  this  city.  The  award,  which  was 
made  a  few  days  ago,  put  an  end  to 
a  little  exciting  suspense  among 
several  first  class  houses  in  both 
this  country  and  the  United 
States." 


After  Hanging  of  Crane  Come  Many  Purchases 

The  Wise  Hardwareman  is  He  Who  Makes  an  Effort  to  Secure  These — They 
Mean  Immediate  Profits,  Yes;  but,  More  Than  That,  They  Mean  Many  Future 
Sales — Kitchen  Ware,  Paper  Bags  for  Cookery,  Tools  for  Reducing  Refractory 
Doors  to  a  State  of  Obedience,  These  and  Many  Other  Things  Will  be  Needed 
by  the  Home-comers. 


After  the  bride,  falteringly,  and  the 
groom  in  manly  tones,  have  said:  "I 
will";  after  the  last  bag  of  confetti  has 
been  thrown,  and  the  last  "new  rela- 
tion" embraced;  after  the  honeymoon 
has  been  completed,  and  the  groom's 
pocketbook  depleted,  the  newly  weds 
will  return  home  to  rest.  "And  faith 
they  will  need  it,"  as  Mr.  Kipling 
would  remark. 

The  newly  weds  return  home  to  en- 
joy what  they  think  will  be  a  little  re- 
spite from  the  fatigue  of  travel,  but 
they  find  that  they  face  work  of  an- 
other sort.  It  doesn't  much  matter  with 
what  care  the  groom  has  prepared  the 
home  before  the  wedding,  there  are  go- 
ing to  be  a  lot  of  things  to  do  when  the 
bride  arrives.  If  there  really  isn't  any 
thing  which  needs  doing  the  bride  will 
think  there  is — and  that,  of  course, 
amounts  to  the  same  thing. 

Home  Coming  the  Big  Event. 

Oh,  the  home-coming  of  the  newly 
weds  is  no  tame  event.  It  is  not  an 
anti-climax.  It  is  the  apex  of  a  series 
of  big  events.  All  along  the  trip  it  was 
that  home-coming  which  was  the  lead- 
ing subject  of  conversation.  Turning 
from  an  inspection  of  Carnegie's  home 
on  Fifth  Avenue,  that  bride  and  groom 
would  brazenly  discuss  their  own  self- 
contained  house — or  their  own  modest 
apartment.  They  would  see  nothing  in- 
congruous in  this. 

Anything  to  make  that  home  more 
homelike  or  more  comfortable  is  going 
to  find  favor  in  the  minds  of  the  happy 
young  people.  For  the  house  they  will 
spend  money  freely.  Any  man  who 
displays  something  which  is  wanted  for 
that  house  will  make  a  sale  to  the  newly 
weds.  He  moreover  may  make  friends 
with  them,  which  will  be  still  more 
valuable  to  him,  for  that  will  mean 
many  future  sales. 

The  Merchant's  Opportunity. 

Undoubtedly  the  home-coming  of  the 
newly  weds  is  the  merchant's  opportun- 
ity— and  to  none  is  the  opportunity 
greater  than  to  the  hardwareman.  He, 
perhaps  more  than  any  other  retailer, 
can  offer  things  required  in  the  home. 
It  is  to  him  that  the  bride  turns  when 
she  needs  something  for  the  kitchen.  It 
is  to  him  that  the  groom  goes  when  he 
needs  a  hammer  to  help  him  hang  the 
picture  which  mother-in-law  painted  at 
the  age  of  sixteen.  He  may  wish 
mother-in-law  had  waited  until  she  was 
older  to  do  the  painting,  when,  perhaps, 
she   would   have   been    too    busy    with 


other  things;  but  whatever  he  wishes  in 
his  heart,  he  gets  the  hammer  and 
drives  the  necessary  nail. 

To  set  down  any  list  of  the  goods 
which  the  newly  weds  are  likely  to  need 
would  be  well-nigh  an  impossible  task. 
The  best  thing  a  dealer  can  do,  perhaps, 
is  to  recall  his  own  experience.  If 
there  is  a  clerk  in  the  store  who  has 
recently  been  through  the  mill  he  might 
be  brought  into  consultation — as  a  sort 
of  alienist.  It  might  even  be  a  good 
plan  to  hold  a  conference.  Different 
men  will  have  had  different  experience, 
and  there  is  wisdom  in  the  council  of 
many. 

What  Lines  to  Push. 

The  goods  once  decided  upon,  it  is 
then  necessary  to  bring  these  forward 
in  some  attention-compelling  way.  Pic- 
ture wire,  hangers  to  fit  over  the  mould- 
ing— these  perhaps  need  not  be  display- 
ed. Nor  need  nails  or  tacks.  Even  the 
most  unsophisticated  bride  or  groom 
will  know  that  these  may  be  bought  at 
a  hardware  store — at  any  hardware 
store.  It  is  the  lines  which  the  dealer 
believes  he  can  furnish  better  than  his 
neighbor — the  lines  which  he  can  sup- 
ply at  a  better  price — which  he  would 
do  well  to  push  to  the  front. 

Take  pots  and  pans,  for  instance. 
Thanks  to  the  kitchen  shower — the  orig- 
inator of  which  should  be  put  upon  the 
Calendar  of  Saints — many  brides  start 
housekeeping  fairly  well  equipped  with 
utensils.  But  the  home-coming  is  often 
made  earlier  than  was  expected.  Sup- 
pose the  bride  comes  from  a  distant  city. 
Her  pots  and  pans — to  say  nothing  of 
her  dresses  and  other  paraphernalia  of 
minor  importance — will  not  have  arriv- 
ed. What  is  to  be  done?  Up  speaks 
the  husband:  "We  can  buy  a  pot  or 
two,"  says  he;  "we  will  likely  need 
them  later  on  any  way." 

Where  Display  Counts. 

And  the  purchase  is  made,  that  deal- 
er who  has  an  attractive  display  of 
these  goods  being  more  than  likely  to 
get  the  sale. 

And  when  the  product  of  that  kit- 
chen shower  does  arrive  it  will  be  found 
that  certain  articles  have  been  over- 
looked. There  will  be  two  frying  pans 
and  no  potato  masher.  There  will  be 
no  coffee  pot.  There  will  be  no  pot 
suitable  for  porridge.  More  need  of 
purchases. 

Then  some  knives  will  be  needed.  Per- 
haps a  kind  friend  or  relation  will  have 
attached  his  card  to  some  solid  or  plated 
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goods.  That  is  likely — but  kitchen 
knives  and  forks,  the  commoner  spoons 
are  often  overlooked.  They  are  neces- 
sary, too.  So  are  egg  beaters,  soap  dis- 
solvers,  toasters — a  hundred  and  one 
things.  Let  the  hardware  man  make  up 
a  table  of  these,  and  he  will  sell  some- 
thing every  time  a  newly  wed  comes 
near  his  store. 

A  Chance  to  Push  the  Bags. 

Then,  when  cooking  is  just  being 
started,  there  is  a  great  opening  for  the 
paper  bag.  These,  for  one  thing,  obvi- 
ate the  necessity  of  making  new  pur- 
chases to  take  the  place  of  the  tardy 
pots  and  pans.  Possibly  the  bride  has 
used  paper  bags  before.  Possibly  she 
has  only  read  of  them,  but  she  is  quite 
willing  to  experiment.  If  the  hardware 
dealer  draws  her  attention  to  these  by 
window  displays,  by  advertising,  or  by 
sensible  explanations  of  their  use  when 
he  is  making  a  sale  of  some  other  ar- 
ticle, he  will  place  many  bags;  and  a 
bag  in  the  hand  of  a  customer  means 
that  many  more  will  move  from  the 
dealer's  shelves. 

There  is  still  another  class  of  goods 
which  may  well  be  brought  to  the  front 
in  honor  of  the  hanging  of  the  crane. 
Tools.  There  does  not  seem  anything 
very  romantic  about  these — anything 
very  suitable  to  this  home-coming  sea- 
son. Nevertheless,  tools  have  done  much 
to  make  the  home  attractive.  If  the 
house  is  new  there  will  be  a  door  swol- 
len so  that  it  will  not  close — a  cupboard 
door  warped  so  that  it  refuses  to  open 
at  all  at  first,  and  then  flies  back,  caus- 
ing bitter  words  on  the  part  of  the 
groom  and  bitter  tears  on  the  part  of 
the  bride.  And  all  the  while  all  that  is 
needed  is  a  good  plane — a  few  shavings 
off  and  the  door  will  open  and  close. 
Great  Need  of  Tools. 

Screw  drivers  are  needed  to  facilitate 
the  hanging  of  curtains.  A  stepladder 
is  needed  for  the  same  purpose.  A 
wrench  will  enable  the  immediate  stop- 
ping of  a  leaky  tap,  if  such  there  be.  A 
hammer  is  a  household  need. 

Then  there  are  little  carpentering  jobs 
to  be  done — a  shelf  to  be  put  up,  a  cel- 
lar step  to  be  replaced.  A  saw  is  need- 
ed. But  the  variety  of  tools  required  is 
wide  beyond  belief.  To  move  into  a 
house  seems  such  a  simple  thing — such 
a  simple  thing  until  you  have  tried  it. 

Still  other  little  fixtures  will  be  in  de- 
mand.   Even  the  most  thoughtful  groom 
will   not   remember  that   his   bride   will 
(Continued  on  page  44) 
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UNFAIR  MAIL-ORDER  BUYING. 

The  unfairness  of  the  competition  which  the  retail 
dealer  has  sometimes  to  contend  with  was  strikingly 
demonstrated  in  the  circumstances  related  this  week  by 
a  hardwareman  in  a  small  Eastern  Ontario  village  to 
a  representative  of  Hardware  and  Metal.  This  dealer 
has  noticed  for  some  time  back  that  the  people  in  his 
neighborhood  have  been  getting  into  the  habit  of  order- 
ing goods  from  catalogue  houses.  Any  day  in  the  week 
large  consignments  of  goods  can  be  seen  at  the  station 
billed  to  people  in  that  vicinity  from  the  mail  order 
houses.  The  practice  has  been  cutting  into  the  trade  of 
the  local  merchant  to  no  inconsiderable  degree. 

This  dealer  has  noted  one  tendency  on  the  part  of 
the  people  who  are  buying  by  mail  which  presents  a 
serious  aspect.  On  several  occasions  he  has  heard  of 
women  going  around  the  neighborhood  soliciting  orders 
for  a  catalogue  house.  On  making  inquiries,  he  found 
that  they  were  anxious  to  buy  certain  articles  themselves, 
but  that  their  purchases  would  not  total  $25.  In  order 
to  bring  the  total  up  to  that  figure,  and  thus  secure  pre- 
payment of  the  freight,  they  were  trying  to  induce  other 
women  to  buy  something  and  send  in  all  the  orders 
together.  This  "clubbing,"  he  finds,  has  been  done  a 
great  deal. 

The  irony  of  the  situation  lies  in  the  fact  that  all  the 
people  engaged  in  this  practice  are  customers  of  his,  and 
some  of  them  have  been  running  large  bills  for  extended 
periods.  He  has  found  it  difficult  to  get  any  money  out 
of  them,  and  has  been  going  on  supplying  their  immediate 
wants  on  the  time  basis.  His  indignation  when  he  dis- 
covered that  some  of  the  worst  delinquents  in  this  re- 
spect were  buying  from  a  catalogue  house  right  along 
and  sending  large  sums  of  money,  can  well  be  imagined. 

This  is  not  an  isolated  case  by  any  means.  The  same 
thing  is  going  on  all  over  the  country  probably.  Every 
hardwareman  may  be  extending  credit  to  some,  cus- 
tomers who  are  thus  abusing  his  confidence  by  sending 
their  money  out  of  town. 

What  can  the  local  dealer  do  in  such  a  case?  To 
revert  to  the  cash  system  of  doing  business  is  one  solu- 
tion; but  it  is  probably  a  solution  which  a  great  many 
will  not  care  to  take.  The  answer  seems  to  be  to  adopt 
improved  methods  of  merchandising,  which  will  make  it 
possible  to  compete  with  the  mail  order  house  on  a 
more  even  basis.  Every  effort  should  be  made  also  to 
educate  the  public  to  the  unfairness  and  the  folly  of 
buying  by  catalogue.  The  dealer  who  "fights  back"  at 
the  mail  order  house  does  not  often  come  out  second 
best. 


UNIFORM  HOLIDAY  DATES. 

The  half-holiday  season  is  at  hand,  and  one  is  again 
forcibly  impressed  with  the  folly  of  lack  of  uniformity 
in  the  dates.  Why  should  one  town  declare  a  half-holiday 
for  Wednesday  afternoons  and  the  next  town  shut  down 
on  Thursdays?  This  practice  is  very  demoralizing  on 
the  work  of  the  traveling  men,  who  never  know  when  they 
stop  off  in  a  town  whether  they  will  find  a  store  open 
or  not.  It  cuts  up  their  territories,  and  means  much 
loss  of  time. 

One  afternoon  is  as  good  as  another.  Why  cannot  a 
certain  day  be  fixed  for  half-holidays  wherever  the  holi- 
day practice  is  observed? 


ADVERTISING  CRITICISMS. 

In  writing  an  advertisement,  there  are  so  many  points 
to  be  borne  in  mind  that  it  is  doubtful  if  perfection  can 
ever  be  attained.  One  of  the  greatest  ad.-writers  in 
America,  a  man  whose  salary  runs  into  four  figures,  con- 
fessed recently  that  he  had  never  turned  out  a  piece  of 
work  which  had  satisfied  himself  absolutely  or  which  was 
above  criticism  in  every  way. 

It  is  much  easier  to  criticize  than  to  construct;  par- 
ticularly with  respect  to  advertising.  Men  who  cannot 
originate  an  idea  of  their  own,  can  tell  at  once  what  is 
lacking  in  the  completed  work  of  other  men.  Criticism 
should,  therefore,  always  be  modulated  by  recognition  of 
the   difficulties   of  construction. 

Criticism  is,  nevertheless,  a  valuable  medium  for 
those  who  desire  to  learn.  It  is  wise  to  gain  the  opinions 
of  other  men.  No  one  man  has  a  monopoly  of  knowledge 
or  brains,  and  none  are  more  short-sighted  than  the  in- 
dividuals who  refuse  to  learn  or  to  profit  from  the  ex- 
perience and  views  of  others.  It  is  well  to  ' '  see  ourselves 
as  others  see  us,"  to  secure  impartial  opinions  of  our 
own  work  from  others. 

Criticisms  of  retail  advertisements  have  constituted 
a  regular  feature  in  Hardware  and  Metal,  and  much  good 
has  been  done  thereby.  We  have  at  all  times  endeavored 
to  steer  a  clear  course  between  the  extremes  of  over-sever- 
ity and  over-leniency,  and  have  given  suggestions  for  the 
improvement  of  each  ad.,  based  on  principles  upheld  by 
the  best  exponents  of  advertising.  Hardware  dealers  are 
invited  to  send  in  advertisements  for  criticism  in  this 
department. 


STUDYING  COMPETITORS'  METHODS. 

The  advantages  of  a  retail  dealer  getting  out  among  his 
competitors  cannot  be  questioned.  There  are  some,  how- 
ever, who  do  not  take  full  benefit  from  their  experiences. 
They  visit  other  towns  and  stores,  but  instead  of  studying 
methods,  displays,  etc.,  closely,  take  a  superficial  view 
of  everything,  and  return  with  nothing. 

No  keen  business  man  can  step  into  another's  store 
without  learning  something.  If  he  is  observant,  there 
will  be  features  about  the  store  interior,  the  equipment, 
the  attitude  of  the  dealer  in  serving  customers,  the  dis- 
play of  goods  or  the  store  appearance,  that  will  teach 
him  something  new.  Many  a  man  who  cannot  see  faults 
in  his  own  methods  will  readily  detect  them  in  other  stores 
and  profit  thereby. 

The  writer  knows  of  one  dealer  who,  whenever  he  is 
away  from  home,  always  makes  it  a  point  to  call  on  as 
many  confreres  in  the  trade  as  possible.  He  observes  the 
equipment,  the  display,  the  character  of  goods  handled 
and  notices  the  movements  of  the  men  behind  the  coun- 
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ter.  He  learns  from  both  their  commendable  methods  and 
their  faults,  and  returns  better  equipped  in  knowledge 
of  his  own  business. 

Methods  of  doing  business  are  more  important  than 
simply  a  history  of  progress.  Readers  of  this  paper  will 
no  doubt  long  since  have  noticed  the  value 
we  attach  to  the  methods  of  men  —  how  they 
have  done  this  and  that  to  make  their  busi- 
ness successful  —  rather  than  a  history  of  when  they 
began  business,  how  often  they  have  enlarged  their  stores 
and  how  many  clerks  and  delivery  men  they  now  employ. 

Money  makers  and  time  and  money  savers  are  what 
every  dealer  wants  to  know  about,  and  he  should  study 
these  with  every  available  opoprtunity. 


CHANGE  IN  MARKETS. 

With  this  issue  a  change  is  inaugurated  in  the  method 
of  reporting  Western  markets.  Reports  from  Winnipeg 
are  included  with  those  from  Montreal  and  Toronto  on 
the  regular  market  pages.  The  current  Western  quo- 
tations will  be  found  with  the  other  quotations  in  the 
three-page  section,  used  for  this  purpose,  which  follows 
reading  matter. 


POINTED  EDITORIALS. 

The  Made-in-Canada  train  is  attracting  a  lot  of  in- 
terest in  the  West. 

•  *        * 

It  is  not  too  late  now  to  start  the  wedding  present 
trade  campaign;  but  another  week  will  be. 

»         *         * 

A  scarcity  in  all  plumbing  and  heating  goods  is  pre- 
dicted this  year.    If  your  stocks  are  low,  better  get  busy. 

•  •         * 

The  growth  of  the  country  has  very  distinctly  out- 
paced the  industrial  development;  in  some  lines  at  least. 

•  •         • 

Every  dealer  and  clerk  should  realize  that  cost  of 
doing  business  and  profit  should  be  calculated  on  the  same 

thing. 

•  •        • 

Forcing  goods  on  a  customer  is  like  compelling  a 
woman  to  do  something.  Persuade  both  by  suggestion 
and  they  will  probably  think  they  were  the  originators  of 

the  idea. 

•  •        • 

It  is  a  great  thing  to  be  able  to  forget,  upon  occasions, 
but  the  man  who  can  remember  his  last  year's  difficulties 
is  putting  himself  in  a  position  where  he  can  avoid  the 
recurrence  of  those  difficulties. 

•  •         • 

It  may  be  easy  to  impose  upon  Mrs.  Newly-Wed 
through  her  ignorance  of  household  matters.  It  is  poor 
policy,  however.  She  will  grow  wiser  and  perceive  just 
how  she  was  cheated.  And  then  the  customer  will  promtly 
be  transferred  to  another  store. 

•  •        • 

In  various  parts  of  Canada  merchants  are  again 
adopting  the  weekly  half  holiday.  Wherever  at  all  pos- 
sible this  is  undoubtedly  a  wise  move.  It  gives  both  the 
dealer  and  his  clerk  a  recreation  time,  which  everybody 
needs,  and  will  fit  all  for  better  work  the  remainder  of  the 
week. 


About  Pipe,  But  No  Dream 

TXT  HEN,  late  last  fall,  the  manufacturers  announced 
•  their    intention    of   keeping     their    mills     running 

steadily  all  winter,  that  they  might  not  run  short  of  soil 
pipe  in  1912,  it  appeared  that  the  future  year's  supply 
was  assured.  As  the  winter  advanced,  and  the  soil  pipe 
mills  were  kept  running,  the  certainty  of  the  supply 
seemed  to  remove  all  need  of  anxiety;  yet  at  the  present 
time — with  the  real  demand  hardly  appeased  at  all — 
there  is  a  scarcity  in  pipe. 

How  such  a  thing  should  be  is  hard  to  understand 
at  first  consideration.  But  upon  a  careful  review  of  the 
circumstances  the  reasons  come  to  light;  and  those  who 
found  difficulty  in  getting  this  drain  pipe  last  year  will 
see  that  they  stand  in  danger  of  experiencing  an  even 
greater  shortage  before  the  snow  checks  the  present  de- 
mand. 

Despite  the  manufacturers'  decision  to  run  their  mills 
the  winter  through,  in  order  to  get  a  reserve  supply  of 
soil  pipe  which  would  enable  them  to  meet  the  orders 
which  they  anticipated  would  be  large,  there  is,  at  the 
present  time,  less  soil  pipe  on  hand  than  there  was  at 
this  season  in  1911.  It  would  appear,  therefore,  that 
given  a  demand  in  the  coming  months  equal  to  that  of 
the  corresponding  months  last  year,  the  scarcity  will  be 
even  greater  than  then.  There  is,  however,  one  fact  which 
must  not  be  lost  sight  of.  Last  summer  there  was  a 
wave  of  excessive  heat — some  may  remember  it  and  per- 
spire at  the  recollection.  That  hot  wave  necessitated  the 
closing  down  of  the  mills  for  nearly  a  fortnight;  and 
when  it  is  borne  in  mind  that  one  concern  alone  melts  100 
tons  of  iron  a  day,  for  the  production  of  soil  pipe,  it 
will  be  understood  that  a  complete  cessation  of  operations 
for  ten  days  or  two  weeks  means  a  tremendous  reduction 
in  the  total  supply. 

It  seems  reasonable  to  suppose  that  there  will  be  no 
such  protracted  period  of  inactivity  this  year,  so  that 
even  with  the  present  reduced  reserve,  the  fall  should 
find  a  greater  supply  of  soil  pipe  than  there  was  in  1911. 

On  the  other  hand,  the  demand  this  year  gives  promise 
of  being  larger  than  last.  Orders  at  this  early  date,  in- 
deed, are  much  in  excess  of  those  received  during  the 
opening  months  of  1911 — a  fact  which  is  partially  ac- 
counted for  by  the  early  start  which  builders  were  able 
to  make  in  many  districts;  and  partially,  no  doubt,  by 
the  reserve  supply  which  some  men  are  now  laying  in 
as  a  safeguard  against  a  shortage  such  as  that  of  last  year. 

Of  course,  despite  the  good  resolutions  of  the  manu- 
facturers, the  mills  were  not  kept  busy  continuously  since 
last  fall.  A  shortage  of  coke  prevented  this.  Had  this 
fuel  not  become  so  scarce,  by  reason  of  a  cessation  of 
production  by  the  United  States  operators,  the  supply  of 
soil  pipe  would  have  been  satisfactory.  As  it  is  the  re- 
serve is  already  reduced,  and  prices  have  been  forced 
up. 

It  is  not  altogether  the  operation  of  that  old  law 
of  supply  and  demand  which  has  caused  the  higher  price 
level.  Coke,  as  well  as  being  scarce,  is  high  in  price. 
Pig  iron,  too,  is  more  costly  than  for  some  time.  With 
the  raw  material  and  the  fuel  needed  for  production  cost- 
ing more,  it  is  therefore  natural  that  the  finished  article 
should  cost  more.     The  makers  must  get  their  fair  profit. 

But  it  is  not  the  ten  per  cent,  advance  in  price  that 
is  the  thing  of  greatest  importance  at  this  period.  It 
is  rather  the  scarcity — and  the  possible  future  scarcity 
of  the  commodity.  Dealers  are  going  to  be  called  upon 
to  supply  farmers  and  contractors  with  a  good  deal  of 
soil  pipe. 


Advertising  for  Wedding  Present  Trade 

The  Hardwareman  Should  Advertise  Both  Extensively  and  Well  for  Reasons 
Explained  Below — Points  to  be  Brought  Out — A  Suggested  Layout  for  a  Prac- 
tical Advertisement. 


Special  attention  should  be  paid  to 
the  question  of  advertising  wedding 
present  lines.  For  at  least  one  very 
excellent  reason,  more  attention  is  re- 
quired than  when  ordinary  hardware 
lines  are  in  question.  The  reason  is 
this.  When  a  hardwareman  advertises 
tools  or  builders '  supplies  say,  he  is  deal- 
ing with  goods  exclusively  his  own. 
When  he  turns  his  hand  to  cutlery,  sil- 
verware and  brass  goods,  he  gets  into 
a  field  where  competition  is  both  wide 
and  keen.  The  jeweler,  the  fancy  goods 
dealer,  even  the  bookseller  and  dry 
goods  man,  handle  these  lines.  The 
hardwareman  finds  the  necessity  upon 
him,  therefore,  of  outbidding  his  rivals 
for-  public  favor.  He  has  to  prepare 
catchy  and  forceful  copy. 

The  same  condition  makes  it  neces- 
sary for  him  to  do  quite  a  little  adver- 
tising. The  hardwareman  can  take  it 
for  granted  that  some,  if  not  all,  of  his 
competitors  will  be  making  a  determined 
effort  to  secure  the  wedding  present 
trade  through  the  medium  of  the  local 
newspapers.  In  the  case  of  a  great 
many  dealers,  the  necessity  will  be 
doubly  felt  for  the  reason  that  they  are 
but  newly  embarked  on  the  handling  of 
such  goods.  Where  the  hardwareman 
has  only  recently  taken  up  brass  goods, 
cut  glass  and  similar  lines,  he  will  find 
that  he  must  take  steps  to  make  the 
public  aware  of  the  fact.  People  have 
acquired  the  habit  of  going  elsewhere 
for  such  articles.  To  break  them  of 
the  habit,  the  hardwareman  must  first 
of  all  acquaint  them  with  the  fact  that 
he  handles  the  goods  and  then  demon- 
strate that  he  handles  them  right. 

There  is  still  another  reason  why 
the  hardwareman  should  go  about  ad- 
vertising at  this  stage  in  real  earnest. 
He  has  the  handling  of  some  lines  which 
are  not  to  be  found  elsewhere,  and 
which  are  always  in  demand  during  the 
wedding  season;  "kitchen  shower" 
lines  and  practical  household  articles. 
By  good  publicity,  he  can  bring  people 
to  see  the  wisdom  of  giving  practical 
gifts  and  increase  his  sales  in  those 
lines. 

For  all  of  which  reasons,  the  hard- 
ware dealer  should  use  plenty  of  adver- 
tising space  in  pushing  the  sale  of  wed- 
ding gifts  and  should  devote  his  best 
thought  and  effort  to  using  the  space 
to   advantage. 

One  of  the  best  advertisements  which 
the  writer  has  encountered  so  far  this 


season  was  that  of  a  far  west  hard- 
ware dealer,  who  apparently  is  out  to 
capture  a  big  share  of  the  wedding 
present  trade.  In  three-column,  six- 
inch  space,  he  gives  a  forceful  talk  on 
the  many  lines  which  are  to  be  found 
in  his  store,  under  the  heading,  "Every- 
thing suitable  for  wedding  presents." 
This  advertisement  contains  prices  and 
descriptions  of  many  articles,  ranging 
from  cut  glass  berry  bowls  to  carpet 
sweepers.  Six  illustrations  were  shown, 
as  follows:  Cut  glass  berry  bowl,  ca- 
binet of  silver,  silver  cake  dish,  brass 
kettle,  carpet  sweeper  and  vacuum 
cleaner. 

It  will  pay  every  dealer  to  use  his  ad- 
vertising space  at  least  once  with  an 
ad.  of  this  description,  to  show  the 
varied  nature  of  the  stock  in  the  hard- 
ware store.  In  this  respect,  the  hard- 
wareman has  a  big  advantage  over  his 
rivals  for  the  wedding  present  trade. 
He  has  more  to  offer.  Customers  have 
a  larger  and  more  varied  assortment  to 
choose  from.  This  fact  is  the  hard- 
wareman 's  trump  card,  and  he  should 
not  hesitate  to  lead  it. 

A  suitable  headline  for  an  advertise- 
ment pointing  out  the  pre-eminence  of 
the  hardware  store  in  point  of  assort- 
ment, would  be,  "Choose  from  the  larg- 
est stock,"  or,  if  space  allowed,  a  two- 
line  head,  "A  good  assortment  ensures 
a  satisfactory  selection — We  have  the 
most  varied  stock  in  town." 

Appealing  to  the  Practical. 

Do  not  be  content  with  the  one  ap- 
peal. Change  the  copy  often.  The  next 
point  to  urge  would  be  the  selection  of 
practical  gifts.  When  people  decide  to 
give  a  practical  gift,  they  perforce  go 
to  the  hardware  store,  so  it  goes  without 
saying  that  the  practice  is  one  the 
hardwareman   should  encourage. 

In  preparing  an  advertisement  along 
this  line,  the  first  consideration  is  the 
headline.  Make  it  short  and  to  the 
point : 

GIVE    A    USEFUL   WEDDING    GIFT 

This  headline  should  be  followed  by  a 
brief  talk  to  show  why  useful  gifts 
are  advisable.  Something  to  this  ef- 
fect: 

"The    day  when  all  wedding  pre- 
sents were  of  the  showy  order  has 
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passed.  The  practical  gift  is  now 
appreciated  above  all  others.  A 
gift  is  valued  according  to  the  ser- 
vice of  the  recipients  will  get  out 
of  it.  Experience  has  taught  that 
newly  married  couples  need  articles 
for  table  use  and  household  utensils 
more  than  fancy  knickknacks  and 
tawdry  ornaments.  Give  them  some- 
thing they  will  appreciate  as  long 
as  it  lasts!  Get  the  right  quality 
and  it  will  last  forever." 

Laying  the  Ad.   Out. 

Wherever  possible  use  cuts.  The  use 
of  illustrations  in  connection  with  this 
advertisement  would  add  very  consid- 
erably to  its  selling  power. 

Now  for  the  layout.  Suppose  that 
the  space  to  be  used  is  three-column 
wide.  Put  the  heading  right  across  the 
top.  Under  it,  in  a  little  wider  than 
one-column  space  put  the  "talk"  out- 
lined above,  and  on  each  side  have  cuts, 
filling  out  the  three-column  space.  Each 
cut  should  be  accompanied  by  a  brief 
description  printed  beneath.  The  more 
practical  the  nature  of  the  article  shown 
in  the  cuts,  the  more  fitting  they  will 
appear. 

Beneath  that  again  have  two  rows  of 
articles  with  prices,  each  row  set  col- 
umn and  a  half  wide,  with  the  three- 
column  heading  above:  "Every  article 
below  would  be  appreciated — The  prices 
are  right. ' '  The  name  of  the  firm,  store 
address,  telephone  number  and  slogan 
(if  any)  would  round  off  a  highly  prac- 
tical and  striking  advertisement. 

The   Value   of  Illustrations. 

Illustrations  have  an  especial  value 
at  this  time  of  year.  People  are  look- 
ing for  suitable  gifts.  They  look 
through  the  newspapers  for  suggestions 
from  the  ads.  contained  therein.  A 
picture  of  an  article  which  they  know 
would  be  suitable  attracts  them  at  once 
and  they  read  the  advertisement 
through. 

Cuts  are  especially  useful  to  the  hard- 
wareman who  has  only  recently  gone  in- 
to the  lines  in  demand  for  wedding  gifts. 
They  enable  him  to  forcibly  impress 
the  fact  of  his  entry  into  the  field  on 
the  public.  All  will  see  the  illustra- 
tions, whereas  only  a  certain  percent- 
age would  read  his  printed  statement  of 
the  ease. 


Practical  Presents  Much  in  Favor 

The  Day  When  a  Gift  Had  to  be  Ornamental  Only  Has  Pass- 
ed— Sweepers,  Vacuum  Cleaners,  Refrigerators,  and  Stoves 
are  Given  and  Appreciated — It  is  Such  Articles  Which  are 
Bought  With  the  Checks  Given  by  Crusty  Old  Uncles. 


A  story  is  told  of  a  small  boy — just  a 
little  beyond  the  Santa  Claus  age — who, 
being  asked  what  he  wanted  for  Christ- 
mas, remarked,  "I  don't  care  what  you 
give  me,  Muzzie,  just  so  long  as  it  isn't 
something  useful." 

The  child  spoke  as  a  child.  He  want- 
ed a  toy — something  which  he  could  play 
with — something  which  would  amuse 
him  in  his  lonely  hours. 

Was  it  not  Stevenson  who  said,  "Men 
are  only  children  grown  up?"  Steven- 
son, if  it  was  he,  knew  what  he  was 
talking  about,  for  men  too  want  to  be 
amused;  and  so  do  women.  They  want 
toys,  only  their  taste  in  toys  changes. 
To  a  child  the  useful  is  detestable.  To 
the  man  and  woman  the  useful  is  delect- 
able. Especially  is  this  so  where  the 
Newly  Weds  are  concerned.  Their  great 
toy  is  their  house — the  home  to  which 
they  have  looked  forward  for  months. 
Anything  which  is  going  to  add  to  the 
appearance  or  comfort  of  that  home  is 
going  to  meet  favor  in  their  eyes.  Use- 
ful— why  it  is  the  useful  thing  for  which 
they  most  long. 

Why  the  Useful  Gift. 

So,  at  this  season  of  weddings,  there 
is  no  need  for  dealers  to  relegate  tb  the 
background  all  those  goods  which  are 
practical,  and  which  appeal  to  the  house- 
keeping instinct.  House-keeping  is  after 
all  necessary  to  home-making,  and  this 
is  a  season  of  home-making.  To  some, 
the  thought  of  giving  the  bride  some- 
thing which  she  would  use  in  her  every 
day  work,  will  not  appeal  strongly;  but 
there  are  others — those  most  intimate, 
who  will  see  that  the  outside  friends  are 
sending  enougli  ornamental  gifts.  They 
will  appreciate  that  two  sets  of  carvers 
are  likely  to  meet  the  needs  of  the  young 
couple,  and  they  will  resolve  to  give 
something  which  others  will  hardly 
think  of,  but  which  they  know  the  bride 
will  appreciate. 

Think  of  the  articles  of  a  useful  na- 
ture which  will  appeal  to  the  bride 
and  to  the  bride-groom  too.  To  begin 
with  there  is  the  carpet  sweeper,  the 
woman's  daily  friend.  There  was  a 
time  when  people  seemed  to  wish  their 
gifts  to  be  put  carefully  away,  to  l^e 
gazed  upon  only  on  such  state  occasions 
as  the  minister's  visit,  a  funeral,  or  an 
even  more  solemn  wedding.  To  the 
credit  of  mankind  this  day  has  about 
passed.  No  more  are  those  wax  flowers, 
which  stood  under  glass  upon  the  mantel 


popular  as  gifts.  If  a  present  is  really 
used  nowadays  the  giver  is  truly  flat- 
tered; so  the  fact  that  a  sweeper  will  be 
of  actual  service  to  the  bride  is  some- 
thing in  its  favor. 

Suitable  for  Brother. 

Such  a  gift  as  that  is  one  which  ap- 
peals to  a  young  brother  of  the  bride,  or 
to  a  sister.  The  bride  knows  she  will 
need  this.  Far  be  it  from  her  to  suggest 
that  she  would  like  brother  or  sister  to 
give  her  a  sweeper,  but  she  can  casually 
remark  that  a  sweeper  would  be  accept- 
able— oh !  nothing  would  be  more  nat- 
ural. 

Then  there  are  vacuum  cleaners — 
vacuum  cleaners  which  eat  dirt  and 
make  no  fuss  about  it,  no  fuss  which 
necessitates  a  thorough  dusting  as  a 
sort  of  house-keeping  chaser. 

There  is  not  a  bride,  probably,  who 
would  not  be  deligted  by  the  gift  of  a 
vacuum  cleaner.  What  a  present  that 
would  be  for  father  to  make — or  for  a 
brother  who  is  himself  earning  money 
in  fairly  large  quantities.  Vacuum 
cleaners  do  not  cost  such  a  tremendous 
sum,  and  they  give  service  steadily. 
They  are  the  servant  in  the  house.  The 
maid  where  there  no  maid.  With  a 
vacuum  cleaner  it  is  not  necessary  for 
the  bride  to  wrap  a  towel  about  her 
head,  throw  open  the  windows  and  sweep 
madly.  The  bride  will  appreciate  this, 
and  will  rejoice  accordingly  in  the 
vacuum  cleaner  that  is  hers  through  the 
kindness  of  a  true  friend. 

Overcoming  Training  of  Years. 

The  thing  which  dealers  need  to  re- 
member in  connection  with  sweepers, 
vacuum  cleaners,  and  similar  lines,  is 
that  they  belong  to  a  class  of  goods 
which  many  do  not  connect  with  the 
word  gift.  While  the  useful  things 
have  been  recognized  as  suitable  for 
presents,  yet  the  training  of  years  is  not 
easily  forgotten.  When  a  man  or 
Avoman  thinks,  "Mamie  is  going  to  be 
married,  I  must  get  her  a  present,"  the 
thought  of  ornaments,  and  similar  lines 
at  once  chases  across  the  brain  in  men- 
tal moving  pictures.  All  good  presents 
these,  but  there  are  other  possibilities, 
and  it  is  to  secure  for  sweepers,  refrig- 
erators, vacuum  cleaners,  and  like  arti- 
cles a  place  beside  the  ornamental  on 
the  mental  picture  film  that  the  dealer 
must  work.  He  must  suggest  the  suit- 
ability of  these  goods  as  presents.  Peo- 
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pie  will  realize  the  truth  of  the  sugges- 
tion, and  purchases  will  follow. 

What  is  true  of  sweepers  and  vacuum 
cleaners  is  equally  true  of  refrigerators. 
With  summer  approaching  there  is  hard- 
ly a  gift,  of  the  useful  order,  which  will 
be  more  appreciated.  That  should  ap- 
peal to  some  of  the  groom's  friends. 
If  they  give  him  a  refrigerator  instead 
of  a  farewell  dinner  he  will  be  better 
satisfied,  and  incidentally  he  may  be  in 
better  condition  for  the  ceremony. 

Another  Gift  for  Relative. 

Then  there  are  stoves.  More  than  one 
stove  has  been  given  as  a  wedding  gift — 
and  were  the  young  people  considered, 
more  than  one  stove  would  be  given  this 
year.  In  some  districts  ranges  are  the 
things  which  will  be  needed.  Again  gas 
stoves  may  be  absolute  necessities  in 
the  new  house  or  flat.  Gas  stoves,  even 
in  this  age,  when,  despite  continual  talk 
of  the  high  cost  of  living,  first-class 
stoves  are  sold  at  remarkably  low  fig- 
ures, yet  cost  considerable  money.  If 
the  groom  is  saved  the  necessity  of  this 
outlay  he  will  start  upon  his  new  part- 
nership in  a  better  financial  position — 
and  that,  of  course,  is  to  the  advantage 
of  the  bride  as  well  as  to  him.  Another 
suitable  gift  for  one  of  the  groom's  re- 
lations, this. 

Perhaps  one  of  the  happiest  events  in 
connection  with  the  supremely  happy 
event  of  marriage,  is,  when  the  day  be- 
fore the  ceremony  there  comes  a  note 
from  the  grumpy  old  Uncle  to  whom  an 
invitation  was  hopefully  sent, — a  note 
containing  a  check.  If  the  fishing  is 
good  there  may  be  several  such  checks, 
and  the  hearts  of  the  bride  and  groom 
will  be  glad. 

Checks  Not  Wasted. 
There  is  only  one  sure  thing  about 
these  checks,  and  that  is  that  they  will 
not  be  wasted  upon  anything  useless. 
It  is  the  sensible  things — the  needful 
tilings — which  they  will  buy.  A  check 
from  the  grumpy  uncle  might  buy  a  re- 
frigerator. One  from  a  well-to-do  anut 
might  cover  the  cost  of  a  stove  or  a 
vacuum  cleaner.  The  dealers,  therefore, 
might  well  prepare  to  supply  the  kind 
of  article  which  will  be  needed.  It  is 
not  enough  merely  to  have  the  goods 
in  stock.  The  thing  necessary  is  to  bring 
them  so  prominently  forward  that  the 
bride  and  groom  will  perceive  them,  and 
will  come  within  to  buy. 


The  "Kitchen  Shower "  Custom 

What  it  Means  to  the  Hardware  Dealer — The  Opportunity  thus  Presented  for 
the  Sale  of  Aluminum  Ware  and  Other  Lines  of  Quality  Goods — Methods  of 
Capturing  the  Trade — Have  a  Table  With  All  Kinds  of  Supplies — The  Value  of 
Window  Displays. 


The  "kitchen  shower"  is  one  of  the 
few  customs  connected  with  the  marri- 
age ceremony  which  shows  man  to  pos- 
sess a  considerable  degree  of  common 
sense  after  all.  It  is  a  development  of 
comparatively  recent  date  and  has  re- 
sulted in  making  the  humble  saucepan 
and  the  commonplace  teakettle  as  much 
in  demand  around  wedding  time  as  more 
pretentious  gifts. 

The  kitchen  shower  came  into  exis- 
tence as  a  result  of  the  general  recogni- 
tion of  the  fact  that  a  young  couple 
need  useful  things  for  every  day  use 
rather  than  expensive  ornaments  with 
no  practical  value.  The  average  couple 
not  so  many  years  ago,  started  house- 
keeping with  a  parlor  and  dining-room 
loaded  with  knickknacks  and  a  kitchen 
bare  of  all  the  little  useful  articles  which 
make  house  work  easy.  These  articles 
had  to  be  acquired  by  degrees;  probably 
just  as  each  need  presented  itself.  This 
system  was  about  as  practical  as  the 
method  usually  pursued  by  the  Mexican 
who,  in  clothing  himself,  spends  about 
$50  on  a  hat  and  fifty  cents  for  the  rest 
of  his  outfit. 

Under  the  new  system,  the  friends  of 
the  bride  get  together  a  short  time  be- 
fore the  wedding  and  supply  her  with 
all  the  small  articles  needed  in  house- 
keeping— graniteware,  tinware,  kettles, 
linen,  etc.  Each  person  contributes  one 
article  or  so  and  between  them  they  just 
about  secure  everything  needed.  A  list 
is  made  up  and  each  contributor  is  allot- 
ted certain  articles  to  buy,  thus  prevent- 
ing overlapping  and  the  danger  of  omis- 
sions. This  is  what  is  known  as  a  kit- 
chen shower. 

From  the  standpoint  of  the  hardware- 
man  the  custom  is  a  highly  commend- 
able one.  Practically  all  the  purchases 
are  made  from  him  and,  while  he  sells 
the  articles  which  the  newly  weds  would 
afterwards  have  bought  from  him  by 
degrees,  he  has  the  advantage  of  earlier 
sales. 

Paving  Way  for  Sales. 

The  kitchen  shower  gives  the  dealer 
dealer  a  splendid  opportunity  to  pave 
the  way  for  other  sales.  For  instance, 
he  naturally  learns  from  his  customers 
who  the  prospective  bride  is  and  when 
the  ceremony  is  to  be  performed.  Many 
of  those  who  come  in  to  buy  kitchen 
articles  will  later  attend  the  wedding, 
and  will  thus  require  to  buy  a  more  pre- 
tentious gift.  The  dealer  can  acquire 
this  information  also  and  seize  the  op- 


portunity to  show  them  some  of  his  regu- 
lar stock. 

"If  you  haven't  decided  what  you 
want  to  give,  I  would  like  to  show  you 
some  of  the  latest  things  I  have  in 
stock,"  he  says.  "Now,  how  would  a 
casserole  do?  Perhaps  you  would  pre- 
fer to  give  a  piece  of  brass;  this  fern 
pot  is  very  artistic,"  and  so  on. 

The  young  lady — it  is  always  a  young 
lady  in  such  cases — may  profess  not  to 
have  made  up  her  mind  that  early,  but 
it  is  altogether  likely  she  will  pay  a 
return  visit  to  the  store  when  the  time 
for  making  the  purchase  arrives. 
Selling  Quality  Goods. 

More  important  still,  it  is  a  golden 
opportunity  to  press  the  sale  of 
quality  goods.  People  buying  a  gift  for 
a  bride,  even  when  it  is  only  a  frying 
pan  or  a  kettle,  feel  that  they  want  to  get 
the  best.  The  dealer  who  takes  advan- 
tage of  this  tendency  can  readily  induce 
his  customers  to  purchase  the  most  last- 
ing and  serviceable  ware. 

"I  supplied  practically  all  the  material 
for  four  or  five  showers  last  June,"  says 
one  hardwareman,  "and  there  wasn't  a 
poor  piece  of  goods  in  the  lot.  A  great 
deal  of  it,  in  fact,  was  aluminum.  I  sold 
more  aluminum  during  May  and  June 
than  during  the  whole  previous  year." 


It  is,  undoubtedly,  a  good  opportunity 
to  push  the  sale  of  aluminum  ware.  Show 
the  customer  how  bright,  light  and  valu- 
able the  aluminum  utensils  are,  enlarge 
on  how  well  they  would  look  in  the  new 
home  and  how  pleased  the  recipients 
would  be ;  and  the  sale  is  as  good  as 
made,  in  most  cases. 

When  the  salesman  ascertains  that  the 
article  or  articles  desired  are  to  be  part 
of  a  kitchen  shower,  it  is  wise  to  assume 
at  once  that  only  the  best  quality  will 
be  considered.  "You  will  want  the  very 
best,  of  course,"  he  should  say,  proceed- 
ing at  once  to  show  the  most  attractive 
pieces  he  has  in  stock.  It  is  legitimate 
to  do  this,  for  the  customer  is  better 
pleased  in  the  end,  even  if  she  had 
thought  of  buying  something  a  little 
cheaper. 

Getting  the  Trade. 

Kitchen  showers  will  be  quite  com- 
mon occurrences  during  the  month  of 
June,  and  hardware  dealers  should  make 
every  effort  to  keep  the  trade  away  from 
the  cheap  novelty  stores.  They  can  do 
this  by  featuring  kitchen  utensils  to  a 
considerable  extent.  Advertising  and 
window  displays  will  be  found  effective 
in  bringing  the  trade  to  the  hardware 
store'. 

"Quality"  should  be   the  keynote  of 


An  effective  display  of  aluminum  ware  and   kitchen   utensils   in   the   store   of 

Philbin  &  Co.,  Westmount. 
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the  hardware  dealer's  campaign.  The 
kind  of  goods  sold  at  the  novelty  stores 
are  naturally  cheap,  and  it  is  only  by 
educating  people  to  the  wisdom  of  buy- 
ing good  quality  articles  that  they  can 
be  restrained  from  going  to  these  stores. 

Have  a  Table. 

It  is  a  wise  measure  to  have  a  table 
stocked  with  just  the  kind  of  articles 
needed  for  showers.  Place  it  in  a  fairly 
prominent  position  in  the  store. 

The  chief  advantage  of  this  method  is 
that  people  see  articles  which  they  had 
forgotten  in  making  up  their  list.  They 
promptly  add  them  to  their  other  pur- 
chases. 

One  dealer  has  hit  upon  the  ingenious 
scheme  of  preparing  a  list  of  goods  for 
kitchen  showers.  He  has  printed  copies 
always  on  hand  and  gives  them  to  custo- 
mers to  check  over  when  they  find  that 
they  are  getting  up  a  shower.  They  in- 
variably find  numerous  items  which  ihey 
had  omitted,  and  he  thus  makes  a  num- 
ber of  extra  sales. 

Clever  Window  Displays. 

Effective  window  displays  can  be  ar- 
ranged with  the  use  of  kitchen  ware  and 
utensils. 

In  the  window  of  Philbin  &  Co., 
Westmount,  a  display  of  aluminum  ware 
has  been  shown  for  the  past  week,  which 
Mr.  Beddard,  the  manager  of  the  hard- 
ware department,  states  has  brought 
splendid  results.  Not  only  has  it  been 
the  direct  means  of  attracting  the  newly- 
weds,  but  it  has  also  attracted  many 
who  have  been  buying  pots  and  pans  for 
years. 

A  careful  examination  of  the  trim, 
which  is  reproduced  here,  will  make  it 
very  evident  why  the  display  should  at- 
tract. A  better  arrangement  could  hard- 
ly be  made.  It  has  the  value  which  comes 
from  lavishness — there  are  many  sauce- 
pans shown;  and  yet  the  effect  is  not  at 
all  confusing.  Nor  does  the  aluminum 
ware  take  all  attention  from  the  granite 
ware,  which  is  shown  on  shelves  at  the 
side. 

"The  advantage  of  such  a  display  is 
not  all  apparent  at  once,"  remarked  Mr. 
Beddard,  when  talking  about  this  trim 
with  the  eastern  editor  of  Hardware  and 
Metal.  "Wo  have  sold  a  great  many 
saucepans  since  the  trim  was  put  in,  four 
days  ago.  But  this  will  not  be  all.  I 
know  it  won  't.  because  I  have  had  some- 
what similar  displays  before.  There  are 
— let  me  see — there  must  be  thirty  or 
forty  women  who  have  been  attracted 
by  such  a  display  in  the  past,  and  who 
have  been  buying  saucepans  and  other 
kitchen  ware  here  at  intervals  since.  As 
a  pot  or  pan  wears  out  they  come  here 
to  replace   it — getting  one  of  the   style 


which  appealed  to  them  before,  and 
which  they  tried  and  found  satisfac- 
tory." 

"I  am  content,"  remarked  Mr.  Bed- 
dard,   "if   we   only   sell   one   or   two   of 


these  pots  to  each  newly-wed.  We  will 
not  make  a  great  deal  of  profit  that  way, 
but  I  have  confidence  in  these  goods.  If 
they  are  once  tried  other  pieces  will  be 
bought." 


Give  the  Traveler  a  Fair  Chance 

An  Ex-Member  of  the  Road  Fraternity  Writes  of  the  Rela- 
tions Which  Should  Exist  Between  Retailer  and  Traveler, 
Making  a  Strong  Plea  for  Consideration  for  the  Traveling 
Salesman. 

(By  an  Ex-Traveler.) 


Like  the  mother-in-law,  so  famous  in 
song  and  story,  and  so  many  thousands 
of  times  the  subject  of  jokes  and  jests, 
the  traveling  salesman  is  seldom  appre- 
ciated by  the  man  upon  whom  he  calls. 
Too  often  he  receives  scant  courtesy 
and  little  or  no  consideration.  Often 
he  is  regarded  by  the  retail  merchants 
as  a  necessary  evil — necessary  because 
unavoidable — but  always  as  an  evil. 

As  a  matter  of  fact,  he  ought  to  be 
regarded  as  a  source  of  information,  in 
importance  second  only  to  your  trade 
journal.  He  ought  to  be  your  friend,  and 
you  ought  to  be  his.  The  fact  that  he 
is  looking  for  trade  ought  not  to  pre- 
judice you  against  him,  nor  tempt  you 
to  retire  into  your  shell  or  refuse  to 
become  intimate  with  him. 

The  order  book  which  he  carries  in 
his  hip  pocket  is  not  a  revolver,  nor  a 
gatling-gun,  and  if  he  does  draw  it  oc- 
casionally, and  requests  you  to  sign  the 
dotted  line,  it  won't  kill  you.  Suppose 
you  were  to  close  your  doors  to  all  tra- 
veling salesmen — how  much  would  you 
learn  of  the  work  of  the  outside  world? 
How  many  profitable  opportunities 
would  you  obtain?  How  many  new  and 
effective  means  of  advertising  would  be 
brought  to  your  attention? 

The  average  traveling  salesman  is  not 
half  so  black  as  he  is  painted.  He  is 
not  a  scoundrel,  and  he  is  not  always 
planning  to  part  you  from  your  cash 
regardless  of  whether  he  can  be  of  any 
benefit  to  you  or  not.  As  a  matter  of 
fact,  he  is  a  man  who  works  hard  for 
an  honest  living,  and,  when  you  come 
to  make  investigations,  you  will  find 
that  he  is  remarkably  like  yourself. 

In  thousands  of  cases  he  exhibits  al- 
most infinite  patience,  receiving  your 
coldness  and  lack  of  interest  or  consid- 
eration with  wonderful  good  nature,  of- 
ten in  spite  of  the  fact  that  he  knows 
beyond  peradventure  of  doubt  that  he  is 
offering  you  a  proposition  of  great 
value,  and  that  you  are  turning  a  deaf 
ear,  not  to  him  only,  but  to  your  own 
best  interests. 

In  many  instances  the  traveling  sales- 
man offers  you  an  investment  that  means 
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a  far  greater  profit  to  you  than  it  does 
to  him  or  to  the  house  he  represents. 
For  it  cannot  be  denied  that  the  retail 
merchant's  profits  are  frequently  very 
much  larger  than  those  of  the  manufac- 
turer on  dollar  for  dollar  invested. 

Of  course,  an  impertinent  traveling 
salesman  deserves  no  consideration  at 
the  hands  of  any  merchant,  nor  does  a 
salesman  who  is  objectionably  aggres- 
sive, but  how  many  traveling  salesmen 
are  impertinent  or  objectionably  aggres- 
sive? Are  they  not,  as  a  matter  of  fact, 
for  the  most  part  men  of  courtesy,  and 
in  many  instances  tactful  and  diplo- 
matic ? 

When  you  sell  goods,  you  sell  them 
under  the  most  favorable  and  pleasant 
conditions  in  the  world.  Your  custom- 
ers come  to  you;  you  do  not  have  to 
seek  them.  They  come  prepared  to  buy 
and  with  the  intention  of  buying,  or 
they  would  not  have  entered  your  store. 
They  not  only  give  you  their  immediate 
and  undivided  attention,  but  when  you 
are  engaged  they  wait  your  convenience, 
and  they  nearly  always  listen  to  your 
recommendations  cheerfully  and  willing- 
ly. Contrast  your  business  conditions 
with  those  of  the  traveling  salesman. 
Customers  never  come  to  him;  he  is  al- 
ways seeking  them;  and  when  he  finds 
them,  their  attitude  is  to  resist  his  of- 
fers, whatever  they  may  be,  in  conse- 
quence of  which  they  give  him  scant 
courtesy  and  small  consideration. 

It  is  not  unusual  for  a  merchant  to 
keep  a  traveling  salesman  waiting  for 
from  15  minutes  to  an  hour  or  an  hour 
and  a  half  before  granting  him  an  inter- 
view. Nevertheless,  a  traveling  sales- 
man must  never  be  disgruntled  nor  any- 
thing short  of  smiling  or  urbane  in  his 
manner,  no  matter  how  much  time  you 
may  have  made  him  waste,  and  no  mat- 
ter whether  he  receives  an  order  from 
you  or  not.  In  any  event  he  must  thank 
you  for  the  courtesy  of  an  interview  and 
leave  you  with  the  impression  that  he 
feels  that  you  have  done  him  a  particu- 
lar favor  in  allowing  him  to  talk  to  you 
at  all. 
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A  Table  Well  Worth  Keeping 

Figures  Which  Enable  Prompt  Discovery  of  Price  at  Which 
Goods  Must  be  Sold  to  Yield  a  Certain  Desired  Profit. 


Letters  being  receiped  show  that  deal- 
ers are  still  worried  over  the  question  of 
figuring  profits.  There  is  little  wonder 
that  this  should  be  so,  for  the  problem 
is  a  vexed  one.  The  accompanying 
table,  however,  may  make  the  task  eas- 
ier to  some,  and, may  do  more  to  ex- 
plain a  correct  system  than  would  many 
written  paragraphs.  A  table  a  man 
can; study  step  by  step.  It  is  consider- 
ably harder  to  proceed  thus  carefully 
with  any  written  explanation. 

Yet  written  explanations  are  neces- 
sary. Come  to  think  ol  it  an  explana- 
tion of  this  explanatory  table  is  neces- 
sary. 

What  this  table  enables  a  man  to  do 
is  to  decide  quickly  just  what  he  must 
charge  to  obtain  a  certain  desired  pro- 
fit. 

Know  Your  Cost  of  Doing  Business. 

Every  man,  for  instance,  knows  what 
his  cost  of  doing  business  is — at  least 
every  dealer  who  is  making  the  greatest 
possible  success  must  know  this.  If  ther 
are  any  Who  are  in  the  dark  on  this  fun- 
damental point  they  had  better  get  to 
work  figuring  right  away. 

But,  as  has  been  said,  the  man  who  is 
really  succeeding  knows  what  his  cost  of 
doing  business  is.  Suppose,  for  the 
sake  of  illustration,  that  it  is  18  per 
cent,  on  the  sales*;  then  to  find  what  he 
must  add  to  his  delivered  cost  in  order 
to  get  a  certain  profit,  the  dealer  runs 
down  the  column  at  the  top  of  which 
stands  18  per  cent.,  until  he  reaches  a 
figure  which  represents  the  net  profit 
which  he  desires.  He  then  follows  this 
line  along  to  the  left,  and  there — at  the 
extreme  left — he  sees  the  percentage 
which  he  must  add  to  the  delivery  cost 
to  get  this  desired  profit. 

Practical  Illustration. 
Supposing  the  article  to  be  sold  costs 
$10,     and    supposing    the  dealer,  whose 
cost     of  doing  business    is  18  per  cent., 


wants  a  fifteen  per  cent,  profit.  He  then 
traces  down  the  18  per  cent,  column  to 
the  figure  fifteen,  traces  it  to  the  left, 
and  finds  that  he  must  add  50  per  cent, 
to  his  delivered  cost  to  make  15  per 
cent,  net  profit — in  other  words  he  must 
sell  the  $10  article  for  $15. 

This  can  be  proved  as  follows:— Though 
there  will  be  found  a  slight  discrepancy 
which  results  from  the  omission  of  frac- 
tions. 

The  cost  of  the  article  to  be  sold  is 
$10;  but  by  the  use  of  the  table  it  has 
been  found  that  the  selling  price  is  to  be 
$15.  Now  the  cost  of  doing  business  is 
figured  on  the  sales,  and  therefore  must 
be  figured  on  that  $15  and  not  on  the 
$10.  This  amounts  to  $2.70.  Profits 
also  is  to  be  figured  on  the  selling 
price.  Now  15  per  cent,  profit  is  want- 
ed— that  is  15  cents  on  every  dollar  for 
which  the  article  sells,  or  15  cents  on 
each  one  of  $15— in  all  $2.25. 

What   Constitutes   Selling   Price. 
The  selling  price  of  the  article,  there- 
fore—found so  simply  by  the  use  of    the 
table,  is  the  $10  which  it  actually  cost 
the  dealer,  plus  $2.70  which  it  costs  him 
to  sell  it,  plus  $2.25  which  he  wants  as 
profit.      A     total     of  $14.95.      The  real 
percentage  which  would  have  to  be  add' 
ed  to  the  delivered  cost  to  cover  cost  of 
doing  business  and  yield  a  net  profit  of 
15   per  cent.,   would  be   slightly      under 
50  per  cent.;  but  the  tables  do  not  deal 
with    fractions.       It     is     hardly  likely, 
moreover,  that  any  dealer  will  object  to 
giving  himself  that  extra  5  cents.    Such 
is  not  the  way  with  dealers— nor  of  any 
others  on  this  old  globe. 


AFTER  HANGING  OF  CRANE  COME 

MANY  PURCHASES. 

(Concluded  from  page  37.) 

need  coat   hangers,   skirt    hangers,   and 
such  articles,  in  large  numbers.     He  will 


TABLE    FOR    FIGURING    NET    PROFITS 


If  your  cost  of  doing 
business  figured  on  sale 
is  represented  by  one  of 
these  figures. 


and  you  mark  your  goods 
at  one  of  these  percent- 
ages above  delivered  cost; 
Your%  of  net  profit  is 
represented  by  the  figures 
at  the  junction  of  the  two 
columns. 
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have  one  or  two  himself — perhaps  half 
a  dozen.  He  may  be  willing  to  share 
these,  but  they  will  not  be  sufficient. 
New  coat  hangers  will  almost  certainly 
be  needed,  and  the  hardwareman  who 
can  supply  these  will  get  big  returns. 
His  profit  on  the  sale  may  be  infinites- 
simal.  Perhaps  he  gets  no  profit  at  all, 
but  he  will  have  met  the  need  of  these 
young  people,  and  they  will  naturally 
think  of  him  the  next  time  they  want 
something.  From  that  something  want- 
ed later  on  it  is  that  the  profit  comes. 
That  is  one  thing  to  be  remembered 
about  going  after  the  trade  of  the 
Newly-wed.  The  immediate  profits  are 
the  small  consideration.  Every  sale  is 
new  business,  and  gives  promise  of  more 
business  to  come. 


Hardware  Letter 
Box 

Furniture  Papers. 

H.  W.  Reimer,  Steinbach,  Man. — 
"Kindly  give  me  names  of  Canadian 
furniture  papers." 

' '  The  Furniture  Journal, ' '  Acton  Pub- 
lishing Co.,  Toronto;     "The     Furniture 
World     &     Undertaker,"      Commercial 
Press,  McKinnon  Bldg.,  Toronto. — Ed. 
Gasoline  Pressing  Irons. 

W.  J.  Heamon,  Exeter,  Ont. — "Kindly 
inform  me  who  are  the  manufacturers  of 
gasoline  pressing  irons." 

Ideal  Sad  Iron  Co.,  Cleveland,  Ohio; 
Imperial  Brass  Mfg  Co.,  Chicago;  Union 
Heater  Supply  Co.,  Detroit;  Coats  & 
Corlett,  Aurora,  111. — Ed. 

McDougall's  Sheep  Dip. 

The  Manitoba  Hardware  &  Lumber 
Co.,  Virden,  Man. — "Kindly  let  me 
know  western  agents  for  McDougall's 
sheep  dip." 

Miller,  Morse  Hardware  Co.,  Winni- 
peg; Gordon,  Mitchell  Drug  Co.,  Win- 
nipeg.— Ed. 

Magnolia  Peninsular  Stoves. 

The  Gleichen  Trading  Co.,  Gleichen, 
Alta. — "Can  you  give  us  name  of  mak- 
ers of  Magnolia  Peninsular  Stoves?" 

We  can  give  nothing  definite  on  this, 
but  believe  they  are  made  by  the  Penin- 
sular Stove  Co.,  Detroit. — Ed. 


$&~  So  as  Io  reduce  size  ol  card,  fractions  have  been  omitted  in  figuring. 
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Building  Fine  Store. 

Swift  Current,  Sask—  The  Swift  Cur- 
rent Hardware  Co.  are  having  plans, 
drawn  for  a  large  and  handsome  new 
store. 

The  building  will  have  a  frontage  of 
115  feet  on  Cheadle  Street,  and  50  feet 
on  Ninth  Avenue,  and  is  to  be  a  solid 
brick  structure  of  two  storeys  in  height, 
with  a  full  basement. 


Complete  Course  in  Sheet  Metal  Work 


Prob.  14  is  the  same  as  Prob.  10.  The 
only  difference  being  that  the  pyramid 
does  not  go  to  a  point. 

Draw  the  base  line  A  B  C  D  of  fig.  1. 
Then  the  outline  P  S  S  of  fig.  2,  and 
draw  the  line  R  R  at  the  desired  height. 
Bring  the  T  square  against  R  R,  and 
draw  the  lines  E  H  and  F  G  of  plan. 
Connect  E  and  F,  also  H  and  G. 

Draw  a  dotted  line  into  the  centre  0. 

Lay  cut  the  line  V  U  fig.  3,  equal  to 
0  B.  Make  the  line  V  F  equal  to  P  P 
of  fig.  2.  Draw  a  line  from  F  to  U.  Also 
draw  a  line  across  from  R  R,  thus  get- 
ting the  point  X. 

With  the  point  of  the  compass  at  F, 
and  the  lead  at  U,  and  with  any  centre 
as  G.  describe  the  arc  N  M. 


By    L.    W.    KOSER 

Then  with  the  point  at  F,  and  the  lead 
at  X,  and  with  G  as  a  centre,  describe 
the  arc  Y  Z. 

Lay  off  the  perimeter  A  B  C  D  on  the 
arc  N  M.  Draw  straight  lines  connect- 
ing the  points,  as  1,  2,  3,  4  and  5,  and 
draw  lines  into  the  centre  G.  And  where 
these  lines  meet  the  arc  Y  Z  connect  the 
points  with  straight  lines,  as  6,  7,  8,  9 
and  10. 

Cut  the  pattern  out  as  shown  by  the 
heavy  lines. 

Prob.  15  shows  a  method  of  developing 
a  rectangle  pyramid. 

Draw  the  outline  A  B  C  D,  fig.  1,  and 
draw  the  diagonal  lines  into  the  centre 
0.  Then  lay  out  the  line  U  V,  fig.  2, 
equal  to  one  of  the  diagonal  lines  as  0  B. 


Erect  the  line  U  P  to  the  desired  height. 
Then  a  line  drawn  from  P  to  V  is  the 
required  hip  line. 

Set  the  point  of  the  compass  at  P, 
and  the  lead  at  V,  and  with  P  or  any 
convenient  point  as  centre,  describe  the 
are  and  lay  off  the  perimeter.  Connect 
the  points  and  draw  lines  into  the  centre. 

In  making  patterns  for  pyramids,  it 
is  sometimes  policy  to  make  the  patterns 
in  two  or  more  pieces,  as  it  is  practically 
impossible  to  form  some  of  these  up  in 
one  piece  on  the  brake  without  mashing 
the  opposite  sides. 

When  seams  are  necessary,  make  them 
in  the  side  of  the  article  and  not  on  the 
edges. 
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Progressive  Hardware  Retailing 


How  the  Use  of  Clippings  Helps  to  Gather  in  the  Trade  —  Maritime  Firms  are 
Using  Motor  Trucks  —  A  Novel  Use  for  Window  Front  —  How  West  Toronto 
Firm  Secured  Direct  Results  from  Catalogue  —  Going  After  the  Summer  Trade. 


USING  MOTOR  TRUCKS. 

St.  John,  N.  B. — The  general  advan- 
tages of  the  motor  truck  as  a  means  of 
delivery  and  the  idea  of  keeping  abreast 
of  the  times  and  the  competitor  have 
led  to  the  adoption  of  this  means  of 
conveyance  by  the  leading  hardware 
stores  of  this  city,  and  those  who  have 
already  placed  auto  trucks  in  commis- 
sion are  well  satisfied  with  the  results. 
The  firm  of  T.  McAvity  &  Sons,  King 
Street,  were  the  first  to  establish  de- 
livery by  this  means  in  the  trade  in  St. 
John,  and  they  have  been  followed  by 
Emerson  &  Fisher,  who  have  a  truck 
somewhat  similar  to  the  first  named. 
W.  H.  Thorne  &  Co.  have  placed  an 
order  for  two  trucks,  one  for  light 
carrying,  such  as  the  former  two,  and 
the  other  for  heavy  deliveries  common 
with  hardware  stores.  They  are  due 
to  arrive  almost  any  day,  and  will  be 
put  in  use  at  once. 

Those  who  have  trucks  and  have 
been  using  them  say  that  the  motor  is 
easily  the  superior  means  of  convey- 
ance, if  properly  conducted.  Its  superi- 
ority as  to  quickness,  its  capacity,  and 
the  advertising  connected  with  its  use 
are  weighty  arguments  in  favor  of  hav- 
ing the  motor  for  delivery  about  the 
store.  The  largest  truck  in  the  city  at 
present  is  that  owned  by  the  Maritime 
Nail  Co.,,  which  has  attracted  much 
attention  owing  to  its  size  and  the  heavy 
load  it  can  carry. 

A      NOVEL      USE      FOR      WINDOW 
FRONT. 

Montreal,  May  30. — A  window,  most 
trimmers  will  agree,  has  four  surfaces 
which  may  regularly  be  used  to  secure 
the  desired  effect.  The  top  of  the  win- 
dow may  occasionally  be  employed,  but 
more  often  the  floor,  the  two  sides,  and 
the  back  of  the  window  are  all  that  is 
available.  Now  comes  a  scheme,  how- 
ever, by  which  the  window's  six  boun- 
daries may  be  used — by  which  the  glass 
itself  plays  an  important  part. 

The  novel  arrangement  is  to  be  seen 
in  R.  &  W.  Kerr's  St.  Catherine  Street 
store,  where  one  window  is  given  over 
to  goods  wanted  by  anglers.  Things 
are  not  hung  from  the  plate  glass,  of 
course,  but  this  is  used  to  give  the 
effect  of  a  stream,  through  which  people 
have  to  peer,  to  observe  the  goods  shown 
within. 


The  effect  is  secured  by  the  clever 
use  of  a  paint  brush.  Blue  streaks  are 
drawn  upon  the  glass,  at  such  intervals 
and  in  such  a  way  as  to  give  the  ap- 
pearance of  a  brook,  in  which  painted 
trout  rise  to  nibble  painted  flies  dang- 
ling from  painted  lines.  The  general 
appearance  is  most  unique.  People 
simply  have  to  pause  to  examine  what 
they  see.  They  look  into  the  window, 
and  then,  through  the  sketch  on  the 
glass  front,  they  observe  a  display  of 
rods,  flies,  fly  hooks,  bait  cans,  baskets, 
reels — all  the  necessities  of  the  angler. 

ADVERTISING  PAINT. 

Dunnville,  Ont. — Congdon  &  Marshall, 
hardware  dealers,  are  using  considerable 
space  in  advertising  paint.  A  very  ef- 
fective advertisement  was  used  this 
week,  including  references  to  many  dif- 
ferent varieties  of  paint,  including  car- 
riage, implement  and  floor  paint,  bath 
tub  enamel  and  bronze  for  gas  and  water 
pipes.  Illustrations  were  effectively 
used. 


DEPARTMENT  STORE  "SPLURGE." 

Toronto. — Practically  every  window 
in  the  T.  Eaton  Co.  store  this  week  was 
devoted  to  displays  of  wedding  presents. 
In  all,  about  fifteen  windows,  all  of  un- 
usual size,  were  used  in  this  way,  and 
the  variety  of  goods  shown  was  indeed 
wide. 

The  "splurge"  on  the  part  of  the  big 
departmental  store  is  significant  of  the 
belief  held  in  the  possibilities  of  the 
wedding  present  trade.  It  is  also  in  the 
nature  of  an  indication  that  the  time 
has  come  to  feature  the  lines  which  sell 
to  gift-hunters.  Hardwaremen  should 
not  hesitate  to  follow  the  example. 

DIRECT  RESULTS  TRACED. 

West  Toronto.— It  was  stated  some 
time  ago  that  May  Jros.,  hardware 
dealers,  had  issued  a  spring  retail  cata- 
logue. They  have  had  splendid  results 
and  intend  to  make  tne  catalogue  a 
regular  yearly  feature.  The  goods  ,  ad- 
vertised in  this  way  have  had  a  large 
sale  and  it  has  not  been  difficult  to 
trace  direct  results  to  the  catalogue.  In 
a  large  number  of  cases,  people  have 
brought  the  printed  matter  into  the 
store  and  have  pointed  out  the  article 
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they  want     or     have  referred  to  it     in 
making  a  purchase. 

The  method  pursued  by  May  Bros,  was 
to  send  the  catalogues  around  to  every 
house  in  their  district.  In  this  way 
the  distribution  was  made  more  thor- 
ough and  less  expensive  than  if  a  mail- 
ing list  had  been  drafted  up. 

WHERE     CLIPPINGS     ARE     VALU- 
ABLE. 

Those  who  read  an  article  which  ap- 
peared in  the  Saturday  Evening  Post 
some  weeks  ago,  explaining  the  rise  of 
a  Hardware  Clerk,  will  remember  that 
this  clerk — when  he  had  attained  a  posi- 
tion where  he  could  not  make  sugges- 
tions to  his  employer — proposed  the 
adoption  of  a  system  which  would  en- 
able the  store  to  get  in  touch  with  the 
newly-weds.  He  carried  this  exceeding- 
ly far — even  sending  a  present  to  each 
bride  from  the  establishment. 

There  may  be  same  doubt  as  tc  the 
feasibility  or  advisability  of  such  a 
course,  but  few  will  deny  that  it  is 
wise  to  get  to  know  the  new  arrivals  in 
the  neighborhood,  especially  as  these 
are  the  very  ones  who  will  likely  find 
it  necessary  to  buy  largely. 

A  Montreal  piano  firm— though  doubt- 
less it  has  not  a  monopoly  of  this 
scheme— has  started  a  regular  press  clip- 
ping department.  The  announcement  of 
an  engagement,  which  mentions  the 
name  of  a  Montrealer,  is  clipped!;  and  if 
it  is  the  girl  who  lives  in  the  Royal 
City,  her  father  is  seen,  and  the  sugges- 
tion   made  that  he  buy  her  a  

piano  as  a  wedding  present. 

If  the  man  is  the  resident  of  Montreal 

he  is  seen,  and  prices  for  the  — 

piano  are  quoted. 

Announcements  of  the  marriage  are 
also  clipped,  and  the  bride  is  called  up- 
on at  her  new  home.  II  she  has  yet  to 
secure  a  piano  there  is  a  good  likelihood 
that  the  purchase  will  be  made  horn  this 
progressive  concern.  As  an  illustration 
of  the  good  results  obtained  it  is  only 
necessary  to  cite  the  caT>e  of  one  sales- 
man, who  last  year  sold  pianos  So  fifty 
nine  brides. 

Such  a  scheme  might  well  be  adopted 
by  hardwaremen.  They  might  write  to 
the  prospective  husband  before  the  wed- 
ding, suggesting  that  he  could  get  his 
stove,  refrigerator,  and  kitchen  accesor- 
ies  from  them. 


Current  News  of  Hardware  Trade 


Have  Enlarged  Store. 
Champion,  Alta. — The  Watson  Hard- 
ware Co.  have  enlarged  their  store. 
Hamilton   Dealer   Dies. 
Hamilton,    Ont. — The    death    occurred 
here  of  Thomas  Appleton,  hardware  and 
clothing  dealer. 

To  Establish  Factory. 
The  Clark  Blade  &  Razor  Co.,  of  New- 
ark, N.  J.,  are  said  to  be  negotiating  for 
a  site  for  a  Canadian  factory. 

Appointed  Agents. 

Montreal. — Henderson  &  Richardson 
have  been  appointed  agents  for  the 
Morgan  Motor  Truck  Company,  of  Wor- 
cester, Mass.,  the  oldest  builders  bf 
motor    trucks    in    America. 

To  Erecet  New  Building. 

Watrous,  Sask. — R.  J.  Nesbitt,  of  the 
hardware  firm  of  Nesbitt  &  Warren,  has 
let  the  contract  for  a  new  two-storey 
building. 

Move  to  Larger  Premises. 

Trenton,  Ontario. — Bailey  &  Reynolds 
have  moved  to  larger  premises.  As  they 
have  only  been  in  business  a  little  over 
a  year,  this  speaks  well  for  the  new 
firm.  They  are  always  on  the  lookout 
for  new  lines  to  handle. 

To  Erect  New  Building. 

G.  A.  Weinge,  who  has  been  with 
Thomas  Bryan,  Limited,  London,  brush 
manufacturers,  has  resigned  to  engage 
in  the  bicycle  and  motorcycle  business 
on  Clarence  Street,  London.  He  has 
secured  a  number  of  agencies  in  those 
lines.  Mr.  Weinge  is  well  known  to 
the  trade  from  London  west  to  Wind- 
sor. 

Secure  New  Store. 

The  Smith  Hardware  Co.,  Montreal, 
have  just  purchased  a  five-storey  build- 
ing, situated  at  43  and  45  St.  Maurice 
Street.  The  present  lease  does  not  ex- 
pire until  April  1st  next,  but  the  Smith 
Hardware  Co.  will  move  in  then.  The 
new  building  will  afford  the  extra  room 
which  is  so  badly  needed. 

J.  C.  Malcolmson  Dead. 
Toronto. — Mr.  John  C.  Malcolmson  of 
Rusholme  Road,  who  died  on  Thursday 
at  his  home,  was  seventy-two  years  of 
age.  He  was  born  in  the  Orkney  Is- 
lands and  came  to  Canada  when  a  boy 
with  his  parents,  settling  in  Hamilton. 
Twenty  years  ago  he  became  one  of  the 
promoters  of  the  Diamond  Glass  Com- 
pany of  this  city,  and  was  actively  con- 
nected with  the  company  until  six  years 
ago,  when   he  retired. 


Buck  Traveling  Staff. 
The  Wm.  Buck  Stove  Co.,  Brantford, 
will  be  represented  on  the  road  by  the 
following  staff  this  year:  Ontario — Geo. 
J.  Bray,  Colin  Munro,  Edward  E.  Orr. 
Quebec  and  Maritime  Provinces — Geo.  E. 
Foster,  R.  Lapierre,  A.  L.  Telfer.  Mani- 
toba and  the  West — A.  M.  McMahon,  H. 
E.  Coates,  M.  A.  Schaffner,  A.  J. 
Richardson,  W.  B.  Sword,  E.  F.  Whel- 
lams.  British  Columbia — D.  H.  Currie 
and  A.  L.  Teetzel. 

Leaving  for  the  West 

Amherst,  N.  S. — Harry  F.  Black,  for 
twenty-one  years  connected  with  the 
hardware  firm  of  Dunlop  Bros.  &  Co. 
— first  as  clerk,  but  later  as  shareholder 
and  vice-president — has  found  it  neces- 
sary to  leave  for  the  West,  on  account 
of  the  impaired  health  of  one  of  his 
family.  He  is  shortly  to  take  an  im- 
portant position  with  J.  H.  Ashdown, 
Limited,  Winnipeg. 

During  his  years  in  Amherst;  Mr. 
Black  has  gained  the  regard  of  hun- 
dreds, and  before  leaving  he  was  made 
presentations  by  his  firm,  by  the  Lib- 
rary Board,  by  his  fellow-members  on 
the  Trustee  Board  of  Trinity  Methodist 
Church,  and  by  the  members  of  his 
Bible  class.  Mrs.  Black  was  also  the 
recipient  of  many  gifts. 

Factory  Enlargements. 

Winnipeg. — C.  C.  Ballantyne,  vice- 
president  and  managing  director  of  the 
Sherwin-Williams  Co.  of  Canada,  is 
here.  He  states  that  it  has  been  decided 
to  enlarge  both  the  warehouse  and  fac- 
tory of  the  company  here. 

Toronto.— The  Metallic  Roofing  Co. 
are  building  a  large  addition  to  their 
factory,  50  by  100  feet,  3  storeys  high. 
It  is  expected  that  it  will  be  ready  for 
occupation  by  July. 

New  Retail  Stores. 

Vanguard,  Sask. — F.  H.  Claypole  has 
started  a  hardware  and  implement  store 
here. 

Treherne,  Man. — J.  P.  Straube  is  ar- 
ranging his  stock  preparatory  to  opening 
a  new  hardware  store  here.  He  is  being 
assisted  by  three  men  from  wholesale 
houses. 

Fire  Losses. 

Halifax,  N.  S. — A  fire  in  the  hardware 
store  of  James  Simmonds  &  Co.,  Dart- 
mouth, badly  damaged  the  building  and 
the  stock  on  the  ground  floor.  The  fire 
was  checked  fortunately  before  gaining 
serious  headway. 

Montreal. — Fire  did  $4,000  damage  to 
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the  hardware  store  of  Auguste  Couil- 
lard,  Regd.,  233  St.  Paul  Street,  last 
night.  The  outbreak  started  in  a  barrel 
of  rubbish  at  the  rear  of  the  building, 
and  spread  through  the  windows  of  the 
second  storey.  The  proprietor  of  an 
adjoining  cigar  store  was  the  first  to 
notice  the  fire  at  the  rear  of  the  hard- 
ware store. 

Personal  Notes. 

Fred.  W.  Sumner,  president  of  the 
Sumner  Company,  Moncton,  N.  B.,  has, 
his  many  friends  will  be  glad  to  know, 
recovered  from  his  recent  indisposition. 
He  will  take  a  trip  to  Europe  this  sum- 
mer. 

E.  Holt  Gurney,  of  the  Gurney  Fdry. 
Co.,  Toronto,  is  on  a  three  months'  trip 
to    Europe. 

Picton,  Ont. — W.  J.  Carter  has  been 
taking  a  week  off,  camping  on  the  Bay 
of  Quinte.  He  has  been  working  ex- 
ceptionally hard  lately  and  needed  the 
holiday. 

Earl  Grey,  Sask. — A.  B.  Cruickshank, 
of  the  hardware  firm  of  Cruickshank 
&  McPhee,  has  returned  from  a  trip  to 
Regina. 

Montreal.— T.  M.  Richards,  of  Ed- 
munston,  N.  B.,  passed  through  Mont- 
real on  Monday,  May  27.  He  went  west 
about  two  months  ago  on  crutches,  but 
the  baths  at  Mount  Clemens  completely 
restored  his  former  health.  He  speaks 
warmly  of  the  Canadian  west,  also  of 
Chicago,  Buffalo,  and  other  American 
cities,  which  he  visited  on  the  way  east. 

Business  Changes. 

Duck  Lake,  Sask. — R.  W.  Pozer  and 
Joseph  B.  Clearihue  have  bought  the 
store  and  hardware  business  of  Milton 
Stephens.  They  intend  to  materially  ex- 
tend  the   business. 

Cam  rose,  Alta. — H.  W.  Storey,  hard- 
ware dealer,  has  decided  to  leave  this 
place  and  is  selling  out  his  entire  hard- 
ware stock. 

Elgin,  Man. — A.  Robitaille,  of  Win- 
nipeg, has  purchased  the  implement  de- 
parement  of  Hannah  &  Sons,  hardware 
and   implement  dealers. 

Trail,  B.  C— The  Trail  Hardware  Co. 
are  selling  out. 

Arthur,  Ont. — W.  Moore  &  Son,  hard- 
ware dealers,  have  sold  out. 

Three  Hills,  Alta.— C.  H.  Conrad, 
dealer  in  hardware,  has  sold  his  busi- 
ness. 

North  Vancouver. — Patterson,  Goldie 
&  Clark,  dealers  in  hardware  and  stoves, 
have  dissolved  partnership.  Patterson 
&  Goldie  are  to  continue  the  business. 


Weekly  Market  Report  —  Metals 


METAL  NOTES. 

Markets   are   active. 

Prices  remain  firm. 

An  advance  is  predicted  in  cop- 
per. 

Spelter  is  now  reported  to  be 
plentiful. 

Tin  performs  some  startling 
price    gymnastics. 


MONTREAL. 

Montreal,  May  30.  —  Tuesday  tin 
jumped  about  £5  on  the  primary  market. 
Wednesday  there  was  a  £7  drop — that 
is  a  quick-change-act  even  for  tin,  but 
one  which  is  not  hard  to  understand 
under  present  circumstances.  To-day 
is  the  Banca  sale,  when  some  2,700  tons 
are  to  be  put  upon  the  market.  The 
drop  of  yesterday,  almost  "beyond  a 
doubt,  was  brought  about  by  those  who 
are  desirous  of  buying  in  the  Banca 
tin. 

This  is  an  interesting  time  in  the  tin 
market.  What  is  the  future  to  bring? 
A  day  or  two  more  and  that  will  be  more 
apparent,  but  that  there  will  be  any  real 
drop  in  prices  seems  something  which 
is  not  to  be  expected. 

Copper  to  Go  Higher. 

Practically  all  metals  are  strong  at  the 
present  time.  Copper  has  been  advanc- 
ing rapidly  on  the  foreign  markets,  and 
the  handlers  here  will  shortly  be  com- 
pelled to  raise  their  prices  to  the  pur- 
chaser of  fair  sized  lots.  Twenty  cent 
lead  for  the  fair  sized  buyer  is  regarded 
as  something  which  will  come  and  come 
quite  speedily. 

Supplies  are  good  at  the  present  time 
• — with  the  one  exception  of  lead,  which 
is  exceedingly  scarce.  The  position  here 
is  rendered  more  serious  by  reason  of 
the  dockers'  strike  in  London.  Some 
of  the  shimpents  upon  which  manufac- 
turers are  dependent  are  coming  from 
there.  If  anything  interferes  with  the 
shipments  ,the  situation  will  be  serious 
indeed. 

Tin,  coming  from  Liverpool,  is  not 
as  likely  to  be  interfered  with  by  reason 
of  the  strike.  Indeed,  there  is  a  good 
amount  of  this  metal  on  hand  at  the 
present  time.  A  shortage  does  not  seem 
likely. 

Bars  and  Sheets  to  Rise. 

Copper. — The  supplies  locally  are  not 
reduced.  But  buyers  are  having  to  pay 
a  high  price.  On  Wednesday  copper 
advanced  again.  Why  those  who  sell  to 
the  smaller  purchasers  are  not  advanc- 
ing immediately  is  a  little  hard  to  under- 
stand.    But  the  advance  will  come  next 


week.  There  is  good  reason  for  making 
this  statement.  Not  only  will  there  be 
an  advance  of  probably  half  a  cent  a 
pound  upon  ingot  copper,  but  bars  and 
sheets  and  tubing  will  probably  rise  a 
cent  or  more.  The  whole  trend  of  this 
market  is  upward,  and  handlers  are  pre- 
dicting that  before  long  there  will  be 
a  general  advance  of  two  cents  or  even 
more. 

Tin. — It  was  expected  that  the  ap- 
proach of  the  Banca  sale  would  see  a 
low  market.  Instead  the  metal  advanced 
by  bounds  during  the  early  days  of  the 
week,  but  on  Wednesday  there  came  a 
drop.  The  higher  figures  are  likely  to 
come  to  the  front  again  within  a  day 
or  two,  however.  Supplies  are  good, 
which  is  exceedingly  fortunate  since  the 
demand  is  large. 

Strike  May  Mean  Scarcity. 

Spelter. — This  metal,  once  scarce  in 
Montreal,  is  now  plentiful.  The  demand 
continues  large. 

Lead. — Here  the  dockers'  strike  is  of 
great  importance.  There  is  a  scarcity 
locally.  Users  are  depending  upon  Eng- 
lish shipments.  Let  anything  interfere 
with  these  and  the  position  will  be  seri- 
ous. It  is  not  thought  likely,  however, 
that  the  strike  will  be  of  long  duration, 
so  an  advance — necessitated  by  the  low 
supplies — may  be   averted. 

Pig  Iron. — Prices  continue  high,  but 
in  spite  of  this  the  demand  is  large. 
Iron  pipe  and  soil  pipe — in  which  much 
iron  is  used — are  greatly  needed.  There- 
fore there  is  a  heavy  demand  for  the 
pig. 

TORONTO. 

Toronto,  May  31. — The  situation  in 
metals  is  marked  by  a  distinctly  active 
demand  and  a  firm  tone  as  regards 
prices.  All  metals  are  firm,  and  condi- 
tions existing  seem  to  presage  advances. 
Tin  and  copper  are  particularly  strong, 
and  it  is  stated  that  both  metals  may 
go  to  higher  figures  than  the  high 
prices  now    quoted. 

There  is  more  metal  in  sight  on  the 
local  market  than  for  some  time  past. 
Spelter  is  more  plentiful  and  no  diffi- 
culty is  being  experienced  in  getting 
supplies  in  all  lines  to  meet  the  almost 
extraordinarily  active  demand. 

Tin  Remains  the  Same. 

Tin. — The  price  of  tin  has  performed 
some  startling  acrobatic  stunts  on  the 
London  market,  but  the  price  here  has 
not  varied.  There  is  a  good  demand  ex- 
perienced. 

It  is  deemed  certain  locally  that  tin 
will  continue  high.  No  one  seems  to 
anticipate  a  slump,  despite  the  fact  that 
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the   metal  is   now  selling   at   an   almost 
unprecedentedly  high  figure. 

Copper. — This  metal  looks  to  be  billed 
for  an  advance  before  long.  Local  meb 
who  predict  this  base  their  opinions  on 
the  improved  consumption.  In  this  re- 
spect, it  is  interesting  to  note  the  fol- 
lowing despatch  from  New  York: 

"The  feature  of  the  movement  is  the 
large  export  shipments  that  have  been 
cleared  during  the  last  few  days.  On 
Friday  exports  of  5,030  tons  were  re- 
ported and  another  4,608  tons  to-day, 
making  a  total  for  the  month  to  date 
of  27,450  tons.  Quite  a  lot  of  copper 
that  has  been  tied  up  in  Baltimore  by 
the  strike  has  been  shipped  these  last 
few  days  which  partly  explains  the 
sudden  jump  in  the  exports. 

"We  published  an  estimate  in  our 
last  issue  that  the  producers'  statistics 
for  May  would  show  exports  of  65,000,- 
000  pounds  and  it  seems  now  as  though 
this  figure  would  be  exceeded,  and  a 
decrease  in  the  visible  stocks  is  now  al- 
most a  foregone  conclusion." 

Lead. — It  is  understood  that  lead  is 
becoming  a  little  scarce  again,  although 
the  situation  has  not  aroused  any  anxi- 
ety locally  as  yet.  Demand  is  good  and 
no  difficulty  has  yet  been  experienced 
in  filling  all  orders.  The  buying  being 
done  is  mostly  for  immediate  needs  of 
customers. 

Spelter. — The  market  is  rather  quiet. 
There  is  now  plenty  of  spelter  in  sight 
and  all  anxiety  on  that  score  has  been 
removed.     The  price  is  firm. 

Plates  and  Sheets. — There  is  a  splen- 
did demand  and  the  stocks  on  hand 
seem  sufficient  to  meet  all  requirements. 

WINNIPEG 

Winnipeg,  May  28.— There  is  little 
new  to  report  in  the  metal  situation 
here.  Further  advances  in  lead  are 
looked  for,  but  with  a  more  settled  in- 
dustrial condition  at  sources  of  produc- 
tion this  does  not  seem  probable. 

There  has  been  a  fair  trade  here  in 
sheet  metals,  but  corrugated  iron  for 
roofing,  etc.,  is  not  popular  with  the 
civic  authorities,  and  may  be  prohibited 
within  the  city  first  class  fire  limits. 

Metallic  ceilings  are  growing  in  popu- 
larity, and  will  be  used  in  the  interior 
finish  of  fnany  commercial  buildings- 
this  year. 

The  market  here  is  so  far  from  all 
sources  of  supply  that  it  simply  follows 
the  Eastern  lead  and  in  all  lines  East- 
ern quotations  plus  freight  rates  hold. 
Under  these  circumstances,  much  inter- 
est is  taken  in  the  work  of  the  railroad 
commission,  now  engaged  in  the  work 
of  investigating  freight  rates,  especially 
with   reference  to  the  West. 


Weekly   Market   Report  —  Hardware 


CONDITIONS  IMPROVED 
The  better  weaxher  conditions 
have  brought  about  a  correspond- 
ing improvement  in  trade  in  hard- 
ware lines.  The  wholesalers  are 
now  being  pretty  well  rushed  to 
meet  the  demand.  Trade  is  distri- 
buted pretty  evenly  over  all 
branches.  No  price  changes  of  any 
importance  are  reported  this  week. 


MONTREAL. 

Montreal,  May  30. — At  long  and  at 
last  the  really  warm  weather  has  come. 
No  more  is  there  any  reason  for  people 
holding  back  in  their  buying.  Nor  are 
they  holding  back.  The  business  during 
the  past  few  days  have  been  very  large — 
much  larger  than  for  some  time  past. 

Perhaps  the  sporting  goods  trade  has 
been  stimulated  most  by  the  warmer 
weather.  But  garden  tools,  also,  and 
garden  furniture  have  sold  rapidly  of 
late.  Th'en  there  are  the  regular  spring 
lines,  the  garden  hose,  sprinklers  and 
similar  articles.  The  demand  for  thps~ 
has  grown  tremendouslv  in  the  last 
week.  Indeed  some  of  the  articles  are 
~,-+  „f  c-+n"V  a.t  th°  rrosprit  time.  9r>  in- 
sistent has  been  the  demand.  The  call, 
it  is  stated,  has  been  much  heavier  than 
it  was  a  year  ago,  and  this  ,in  spite  of 
the  somewhat  unseasonable  weather 
which  has  obtained  for  weeks. 

Builders'  Hardware,  at  the  moment, 
nresents  an  interesting  stud  v.  In  the 
States  prices  have  he^n  advancpd  ten 
per  cent,  as  is  natural  in  view  of  the 
rapid  advance  in  brass  and  conDer.  But 
here  in  Canada  there  has  not  vet  been 
anv  unward  revision  of  nrices.  There 
are  those  who  predict  this  is  coming.  A 
week  or  more  ago  it  seemed  a  higher 
nrirp  levpl  must  be  struck,  hut  now 
there  seems  a  nossibilitv  that  the  hio-h- 
er  nrices  will  not  be  set  for  ?ome 
weeks — riprhans.  indeed,  thev  will  not  be 
set  at  all.  Oomnetition  of  course  is 
makino-  the  low  nrice  neeessarv. 

Household  floods. — For  screen  doors. 
washing  machines,  refrigerators  and  all 
kitchen  goods  there  is  a  big  demand 
just    now  Fnamelware,      granitowam 

and  aluminum  coods  are  esneciallv 
wanted — partially  hv  those  who  are  iust 
starting  housekeening.  and  bv  those 
who  are  moving.  For  sten  ladders  and 
housedeaning  goods,  too,  there  is  a 
p-ood  call. 

BuilHers'  Hardware. — Ad  has  been  said 
the  nrices  here  are  not  at  all  certain  to 
advance — in  snite  of  recent  predictions. 
Where  comnetition  interferes  with  mar- 
ket conditions  the  result  is  hard  to  pre- 
dict.     Copper     rivets    and  brass  goods, 


generally,  however,  show  an  upward  ten- 
dency. It  is  not  long  since  they  did 
rise  in  price,  and  apparently  it  may  not 
be  long  before  they  advance  again. 

Harvesters'  Tools. — Here  the  heat  has 
broug-ht  splendid  results.  Gardens  are' 
beginning  to  show  the  result  of  the 
early  work  put  upon  them,  and  hoes, 
rakes,  and  similar  tools  are  wanted 
The  demand  upon  the  wholesale  houses 
for  this  class  of  goods  has  been  exceed- 
ingly gratifying. 

Garden  Furniture. — Swings,  seats  and 
awnings  are  being  ordered  daily.  More 
and  more  people  are  coming  to  appre- 
ciate the  value  of  the  out  of  doors. 
Those  who  have  only  a  little  plot  of 
ground,  even,  are  yet  utilizing  it  more 
than  in  the  past. 

Sporting  Goods. — The  warm  weather 
has  induced  more  people  to  go  to  their 
summer  homes.  Thev  need  paddles  for 
their  canoes,  oars  for  tiieir  boats,  rone 
for  sail  stavs,  parts  for  their  motor 
boats.  All  this  means  business  to  deal- 
ers handling  such  sporting  lines.  Then 
the  exodus  means  a  demand  for  fishing 
tackle,  and  a  rush  for  golf  clubs,  tennis 
rackets,  balls,  baseball  hats  and 
gloves.  Everv  kind  of  sport  is  boom- 
ing now,  and  supnlies  are  needed.  Bi- 
cvcles,  too,  continue  to  sell.  There  has 
been  a  revival  here,  which  seems  to 
snell  a  steady  growth  in  the  bicvcle 
trade.  Motor  cvcles  too,  are  becoming 
more  and  more  popular. 

TORONTO. 

Toronto,  Mav  31  —The  improvement 
in  the  weather  in  the  early  part  of  the 
week  brought  an  immediate  and  marked 
improvement  in  trade  conditions.  Lines 
which  had  been  selling  slowlv  on  ac- 
count of  the  cold  and  rain  jumped  im- 
mediate! v  to  the  front  and  orders  began 
to  pour  in. 

Although  the  jobbers  had  not  been 
con-mlaining  on  the  score  of  business 
previously,  thev  were  clearlv  delicrhted 
when  the  weather  changed.  Thev  stated 
that  the  volume  of  general  business  has 
imnroved  since  to  quite  ;,  degree. 

Although  the  weather  during  the 
month  of  Mav  was  uniformlv  bad,  it  if! 
believed  that  it  will  be  found  that 
trade  showed  an  increase  over  last  vear 
Mav,  1911,  was  a  record  breaker  at 
that. 

Seasonable  Goods. — The  demand  for 
warm  weather  goods  has  not  come  to  an 
end  bv  anv  means.  Call  for  garden  tools 
has  been  steadily  maintained  and  good 
sorting  orders  are  pouring  in.  Lawn 
mowers  are  in  special  demand.  There  is 
also  n  steadv  rail  for  r-wnlngs,  window- 
netting,  verandah  shades,  hammocks  and 
ice  cream  freezers.  The  refrigerator 
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trade  is  getting  busier  all  the  time  and 
jobbers  are  begging  to  wonder  how  long 
the  supply  will  keep  up  with  the  de- 
mand. Refrigerator  orders  are  breaking 
all  records. 

Household  Goods.— The  demand  for  aU 
lines  of  household  goods  is  pronounced. 
Jobbers  assert  that  they  are  moving 
heavy  lines  of  enamelware  and  tinware. 
The  more  expensive  lines,  such  as  car- 
pet-sweepers and  vacuum  cleaners,  are 
also  in  sharp  demand,  ft  was  probable 
that  the  number  of  "kitchen  showers" 
has  helped  to  make  the  call  for  kitchen 
utensils   so  heavy. 

Builders'  Hardware. — It  is  now  said 
that  advances  may  come  after  all  in 
certain  lines  of  builders'  hardware  as  a 
result  of  the  recent  increases  in  copper 
and  brass.  There  is  nothing  definite  to 
report,  however,  as  the  matter  has  not 
passed  the  conjectural  stage.  The  whole-, 
salers  do  not  seem  to  anticipate  any  im- 
mediate change  at  any  rate.  The  de- 
mand   for    builders'    haraware    is    heavy. 

Heaw  Hardware. — Barb  wire  is  mov- 
ing well  and  there  is  a  heavy  call  fori 
other  goods,  including  wire  fencing, 
chain,  rope,  pulleys,  nails,  bolts,  nuts 
and  screws.  The  prospects  are  that 
there  will  be  a  very  brisk  year  in  all 
these  lines. 

Sporting  Goods. — The  warmer  weather 
has  created  a  more  marked  improvement 
in  the  sale  of  sporting  goods  than  per- 
haps in  anv  other  line.  The  average 
sportsman  seems  to  require  a  bright 
skv  and  summer  warmth  before  he  be- 
gins to  take  an  interest  in  things  and 
quite  a:  few  dealers  apparently  are  the 
same  wav.  .  However,  business  is  hum- 
mine-  now  in  all  branches  of  snortin'r 
goods. 

WINNIPEG 

Winnipeg,  May  28. — Hardware  business 
in  sympathy  with  all  other  lines  has 
has  suffered  a  slight  setback  on  account 
of  the  prolonged  spell  of  wet,  cool 
weather  that  has  prevailed  during  the 
greater  part  of  May.  Wholesalers  gen- 
erally, however,  consider  business  con- 
ditions excellent  and  report  fall  orders 
as  coming  in  freely. 

Trade  in  barb  wire  is  now  brisk  and 
likely  to  be  an  important  feature  during 
the  next  month  or  six  weeks. 

Sporting  goods  and  camping  outfits 
are  now  moving  freely  and  there  is  a 
free  movement  of  gardening  tools  and 
kindred  lines.  Screens  and  mosquito 
netting  are  also  moving  freely. 

The  feature  of  spring  business  so  far,| 
however,  has  been  in  builders'  hardware.1 
for  "  hich  there  has  been  an  unprecedent- 
ed demand  and  which  has  before  it  pos- 
sibilities of  record  business. 


Stoves,  Furnaces  and  Accessories 


Installed  Price  What  People  Want 

They  Do  Not  Like  to  Have  the  Cost  of  a  Stove  Mentioned 
as  a  Certain  Number  of  Dollars,  and  Then  Find  That  They 
Will  Have  to  Pay  More  to  Have  it  Placed  in  Their  Kitchen — 
Wisdom  in  Meeting  the  People's  Wish. 


Possibly  because  there  have  been  so 
many  tricksters  trying  to  dupe  the  un- 
suspecting, people  have  come  to  be  ex- 
ceedingly suspicious  of  a  cost  that  is 
not  mentioned.  Tell  a  man  that  he  can 
have  some  land  for  nothing — meirely 
upon  payment  of  the  outstanding  taxes 
— and  he  at  once  becomes  suspicious 
that  the  taxes  will  come  pretty  high. 
Mention  a  low  price  for  a  stove,  and  add 
that  there  will  be  a  small  additional 
charge  for  installing,  and  at  once  the 
customer  becomes  uneasy.  Probably  he 
does  not  doubt  the  honesty  of  the  deal- 
er. He  does  not  think  he  will  be  charg- 
ed more  than  is  right.  But  he  does  not 
like  to  buy  without  knowing  what  the 
complete  cost  of  the  stove  will  be.  He 
objects  to  taking  a  leap  in  the  dark. 
In  purchases,  at  least,  this  generation 
wishes  to  see  its  way. 

All  Ask  About  Installation. 

John  Watson,  of  Westmount,  who  has 
just  commenced  handling  gas  stoves,  has 
come  face  to  face  with  this  peculiarity 
of  purchasers — if  peculiarity  it  may 
properly   be    called. 

"I  have  had  a  number  of  people  in 
here  who  were  quite  satisfied  with  the 
price  quoted,"  said  Mr.  Watson,  "but 
in  every  case  they  would  ask,  'Does  that 
cover  the  installation  of  the  stove?' 

"When  I  said  'no,'  they  were  plain- 
ly displeased.  I  might  say,  as  I  did, 
that  the  cost  of  installing  would  be  only 
a  dollar  or  two.  This  did  not  seem  to 
give  satisfaction.  The  people,  I  have 
found,  want  something  definite.  They 
are  not  content  to  merely  know  the  price 
of  the  stove  and  to  pay  whatever  is 
proper  for  installation.  They  tell  me 
they  want  the  whole  thing  lumped  to- 
gether." 

Want   Only   One   Transaction. 

Other  dealers  have  found  much  such 
a  state  of  affairs  as  Mr.  Watson  reports. 
A  few  believe  that  their  customers  are 
fearful  lest  the  cost  of  installing  will 
be  exorbitant.  But  more  seem  to  be  of 
the  opinion  that  it  is  the  purchaser's 
desire  to  have  the  whole  business  com- 
pleted in  one  transaction,  which  prompts 
him  to  ask  for  an  installed  price.  They 
are  anxious  to  know  what  the  stove  is 
going    to    cost    altogether,    and    do    not 


want   to   do   a   sum  in   addition   to   dis- 
cover  this. 

"I  have  determined,"  commented  Mr. 
Watson,  ' '  that  it  is  better  to  set  a  figure 
upon  all  my  stoves  which  will  cover  the 
cost  of  installing.  Of  course  there  is 
a  difficulty  here.  It  costs  more  to  in- 
stall some  stoves  than  it  does  others. 
Much  depends  upon  where  the  main 
is  situated.  But  I  have  found  that  it 
is  possible  to  strike  a  pretty  fair  aver- 
age. 

Let  a  Part  of  Profit  Go. 

"Really,  though,  I  have  not  added 
anything  to  the  price  of  the  stove.  I 
find  that  the  installation  only  costs 
about  $1.50  or  $2.00,  and  I  let  that 
much  profit  go.  I  mark  the  price  plain- 
ly upon  the  stoves,  and  when  a  pros- 
pector asks,  'Will  that  price  cover  the 
cost  of  installing?'  I  say  yes. 

"That  statement  seems  to  carry  a 
tremendous  amount  of  weight,  somehow. 
I  know  it  has  helped  me  make  a  number 
of  sales.  I  am  so  convinced  of  this 
that  I  am  now  putting  the  word  'IN- 
STALLED,' under  the  price,  which  I 
show  plainly  on  every  stove." 

There  can  be  no  doubt  that  people 
in  all  parts  of  the  country  do  like  to 
know  at  the  outset  what  the  entire  cost 
of  a  stove  is  going  to  be.  This  being 
so,  it  is  the  part  of  wisdom  for  the 
dealer  to  meet  the  people's  wish.  There 
is  little  use  holding  out.  It  is  better 
to  sell  three  stoves  at  a  certain  price, 
installed,  than  to  sell  one  stove  at  the 
same  price,  and  get  a  little  additional 
money  for  the  work  of  installing.  And 
it  has  about  come  to  this.  Customers 
in  Montreal,  at  least,  are  demanding 
an  installed  price.  Those  dealers  who 
are  giving  this — and  most  of  them  are 
— are  getting  the  best  trade. 

Exodus  Causes  Trouble. 

At  present  those  handling  gas  stoves 
are  facing  another  difficulty — a  difficulty 
which  grows  out  of  the  exodus  which  is 
being  made  from  the  cities.  "I  have 
had  several  men  in  here  examining  vari- 
ous patterns,"  remarked  one  dealer. 
"They  brought  their  wives,  and  I  re- 
garded the  stove  as  well  nigh  sold.  But 
the  men  tell  me  now  that  their  families 
are  soon  moving  away  for  the  summer, 
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and   that    they    will    not    buy    until    the 
fall." 

This  sort  of  thing  is  certainly  dis- 
couraging, yet  it  does  not  mean  a  sale 
lost,  if  the  word  of  the  dealers  is  any 
criterion.  "I  have  people  like  that 
every  year,"  remarked  a  Montreal  deal- 
er who  sells  largely.  "Of  course  there 
are  some  who  forget  to  come  back,  but 
a  surprising  number  do  come  after  the 
stove  in  the  fall. 

Urges  Immediate   Sale. 

"All  the  same,"  remarked  this  man, 
"I  consider  it  better  to  take  no  chances, 
and  to  clinch  the  sale  at  once.  I  try 
to  point  out  that  it  will  be  pleasant  to 
have  the  stove  all  installed  when  the 
return  is  made.  I  point  out — not  too 
insistently,  but  still  in  a  manner  which 
will  bring  the  fact  home  to  the  pros- 
pective purchaser — that  there  will  be 
hot  days  between  now  and  the  day  his 
family  leaves,  and  that  the  gas  stove 
installed  immediately  would  mean  great 
comfort.  Often  I  secure  the  immediate 
order  in  this  way,  and  I  always  make  it 
a  point  to  see  that  that  particular  stove 
is    installed    without    any    delay    what- 


TO   GIVE  DAILY   SERVICE. 

Kingston,  May  28th.  —  Wholesale 
hardware  men,  in  conjunction  with 
other  wholesale  men  and  members 
of  the  board  of  trade,  have  suc- 
ceeded in  getting  the  Kingston 
and  Pembroke  Railway  to  give  a  daily 
freight  service  between  Kingston  and 
Renfrew,  and  as  a  result,  a  long  felt 
want   is  to  be  filled. 

The  matter  was  taken  up  by  the 
whole  section  of  the  board  of  trade,  and 
W.  R.  Baker,  vice-president  and  gener- 
al manager  of  the  K.  &  P.  Railway, 
was  reached,  through  the  local  acting 
superintendent,  F.  Conway.  The  new 
service  will  be  commenced  on  June  3, 
and  as  a  result,  all  the  wholesale  deal- 
ers are  well  pleased. 


FIRM  NAME  CHANGED. 

The  firm  name  of  the  Down  Draft 
Furnace  Co.,  Gait,  has  been  changed  tc 
"The  Gait  Stove  and  Furnace  Co., 
Limited." 

HAVE  MOVED  OFFICE. 

The  Consumers  Cordage  Co.,  have 
moved  their  Toronto  office  from  22 
Church  street,  to  9  Church  street. 


HARDWARE    AND     METAL 


The  Passing  of  the  Inferior  Refrigerator 

Manufacturers  are  Stopping  the  Production  of  Very  Cheap 
Lines — They  are  Doing  This  for  Two  Reasons:  First,  the 
Cheap  Models  Yield  Little  Profit;  Second,  There  is  But  Small 
Demand  for  Them — People  Want  Good  Goods. 


Cold  as  the  spring  has  been,  there 
has  yet  been  felt  a  heavy  call  for  refrig- 
erators— those  preserving  chests  which 
many  use  the  year  through,  and  which 
are  well  nigh  necessities  during  the 
summer  months.  Only  those  with  deep, 
cool  cellars  can  afford  to  do  without  re- 
frigerators, and  it  is  doubtful  if  even 
these  fortunate  ones  would  not  benefit 
by  the  installation  of  an  ice  chest  in 
their  kitchen.  Indeed,  things  have 
reached  such  a  state  that  a  great  num- 
ber of  those  who  have  cool  cellars  are 
yet  using  refrigerators.  They  find  these 
keep  the  food  better,  and  having  the 
supplies  so  near  at  hand  saves  the  house- 
wife many  weary  steps. 

Energy  Worth  Conserving. 

In  these  days  when  talk  of  conserva- 
tion is  being  heard  on  every  hand,  the 
idea  is  beginning  to  percolate  through 
even  the  thickest  head  that  energy  is 
even  more  worthy  of  conservation  than 
is  timber  or  coal.  Energy,  according  to 
Physics,  cannot  be  destroyed;  but  none 
will  deny  that  it  may  be  foolishly  ex- 
pended, and  the  amount  that  has  been 
wasted  in  needless  trips  to  the  cellar 
would  be  hard  to  estimate. 

A  refrigerator  in  the  kitchen  saves  a 
tremendous  percentage  of  these  tramps 
downstairs.  It  also  saves  a  great  deal 
of  time,  and  time  saved  this  way  means 
time  that  can  be  applied  elsewhere. 

The  knowledge  of  these  things  has 
doubtless  done  much  to  create  the  large 
demand  for  refrigerators  which  is  now 
being  felt,  but  there  is  another  phase  to 
the  present  situation  which  is  perhaps 
harder  to  explain.  The  demand  at  pre- 
sent is  for  high  class  refrigerators.  The 
exceedingly  cheap  lines  are  practically 
uncalled  for.  Indeed  they  are  not  to 
be  had,  should  they  be  called  for,  the 
manufacturers  having  pretty  well  given 
over  the  production  of  these. 

What  Influences  the  Maker. 

When  a  manufacturer  gives  up  the 
production  of  any  article,  one  of  two 
things  is  usually  true:  Either  he  is  not 
making  money  out  of  that  article,  ow- 
ing to  the  high  cost  of  manufacture;  or 
he  is  not  making  money  out  of  it,  owing 
to  the  falling  off  in  demand. 

In  the  case  of  the  refrigerators,  it 
seems  that  the  change  which  is  now 
noted  is  attributable  partially  to  both 
causes.  The  manufacturers  were  not 
making  any  great  profit  out  of  the  cheap 
lines  of  ice  boxes,  and  were  therefore 
only  too  glad  to  note  that  people  seem- 


ed to  favor  the  better  class  of  refriger- 
ators. 

Said  one  manufacturer:  "There  is  a 
good  deal  said  to-day  about  the  high 
cost  of  living.  We  might  well  think 
a  little  more  about  the  high  grade  of  liv- 
ing. People  are  demanding  better 
things,  and  naturally  are  having  to  pay 
a  little  more  for  them.  To  get  more 
you  usually  have  to  pay  more. 

Want  Service,  Not  Saving. 

"A  few  years  ago  it  was  a  cheap  re- 
frigerator which  was  sought.  Our  or- 
ders from  the  retailers  used  to  show 
that  this  was  so.  Now  our  orders  indi- 
cate that  the  people  want  a  good  refri- 
gerator, and  that  they  do  not  so  much 
care  about  a  few  extra  dollars  added  to 
the  cost,  if  those  extra  dollars  mean 
something  in  the  refrigerator  which  will 
be  of  advantage  to  them." 

"No,"  continued  this  manufacturer. 
"The  people  to-day  want  a  refrigerator 
which  we  can  assure  them  will  keep 
food  sweet — a  refrigerator  which  will 
not  leak — a  refrigerator  which  will  be 
easy  to  clean.  We  cannot  possibly  guar- 
antee all  that  in  the  cheapest  models, 
so  we  have  decided  to  drop  them.  There 
was  not  a  great  deal  of  money  in  these 
cheap  lines,  anyway.  Turning  out  a  re- 
frigerator— even  if  it  is  a  cheap  one— 
we  have  to  make  it  serviceable;  not  as 
perfect  as  the  better  models,  but  still 
serviceable.  That  means  investing 
money,  and  when  only  a  low  price  can 
be   charged  there  is   not  much  profit." 

Such  is  the  opinion  of  a  manufac- 
turer on  the  present  refrigerator  situ- 
ation. The  word  of  a  retailer  who  sells 
many  iceboxes  during  the  year  is  also 
well  worth  hearing. 

Won't  Carry  Cheap  Models. 
"I  have  given  up  carrying  the  really 
cheap  refrigerators  at  all,"  said  this 
man.  "There  are  good  low  price  re- 
frigerators which  I  do  handle,  but  the 
cheap  refrigerator — the  refrigerator  in 
which  everything  possible  is  sacrificed  to 
price — those  I  will  not  carry.  I  would 
reap  a  small  profit  by  their  sale  and  a 
large  loss.  I  cannot  recommend  the  ar- 
ticle. In  many  cases  it  will  give  sufis- 
faction,  but  in  many  other  cases  it  will 
not.  Through  selling  an  article  which 
I  am  not  certain  of,  I  run  the  risk  of 
losing  the  return  visits  of  my  custom- 
ers, and  it  is  from  return  visits  that  I 
make  the  big  profits.  If  I  can  get  only 
$200  worth  of  first  orders  during  a  year, 
but    if   each    customer   whose   first   pur- 
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chase  helped  to  make  that  $200  con- 
tinues to  do  business  with  me,  I  will  get 
a  good  many  thousand  dollars'  worth  of 
new  business  within  the  twelve  months. 
I  cannot  afford  to  sell  shoddy  refriger- 
ators, or  shoddy  anthing  else.  I  don't 
see  how  any  other  dealers  can  either — 
providing  they  are  expecting  to  remain 
in   business  year   after  year.". 

There  is  a  great  deal  in  the  remark 
of  this  retailer.  But  he  has  still  more 
to  say  when  talking  along  this  line : 

A  Sample  Sale. 

"People  don't  want  particularly 
cheap  goods,  anyway, ' '  he  remarked. 
"I'll  just  give  you  a  sample  of  the  kind 
of  conversations  I  have  with  some  of  my 
customers.  Last  week  it  was  that  a  man 
came  in  with  his  wife.  She  asked  for 
a  refrigerator,  and  I  began  showing 
models,  trying  to  find  out  as  I  went 
what  price  they  would  be  willing  to  pay. 
Then  the  man  spoke  up.  'I  guess  you 
know  about  what  to  show  us,'  he  said. 
'We  don't  intend  to  sit  in  the  kitchen, 
you  know,  and  don't  want  a  refrigerator 
with  a  finish  which  would  look  well  in 
a  drawing  room.  But  we  want  a  good 
serviceable  article — an  article  that  will 
last,  and  that  will  make  food  last.' 

"Well,  it  isn't  hard  to  sell  to  people 
like  that,  and  that  is  the  way  I  find 
most  people  are  nowadays.  We  don't 
have  to  work  overtime  to  secure  the  sale 
of  a  high  price  article.  What  we  do 
have  to  do,  though,  is  to  show  that  the 
high  price  means  a  high  grade  of  ser- 
vice. As  a  general  rule,  it  is  high  ser- 
vice that  is  wanted.  Of  course,  there 
are  price  limits  beyond  which  people 
will  not  go,  but  really  good  refrigerators 
can  be  supplied  at  that  price.  It  is  real- 
ly good  refrigerators  that  the  people 
want,  and  it  does  not  pay  any  dealer  to 
sell  any  other  kind." 


HE  DIDN'T  ADVERTISE. 

A  hardware  merchant  went  home  to 
supper  one  night  and  a  new  silver  per- 
colator was  on  the  table.  He  asked  his 
wife  where  she  got  it,  and  she  said: 

"Why,  i  dear,  I  selected  it  out  of 
Smith's  catalogue,  and  it  only  cost  me 
$4.50   and  the  express." 

The  husband  was  mad  in  a  moment, 
and  remarked: 

"Why  in  the  deuce  didn't  you  tell  me 
you  wanted  the  thing.  I  have  lots  of 
them  in  my  store  and  they  only  cost  me 
$3." 

Then  his  wife  handed  him  this:  "Well, 
John,  if  you  would  advertise  once  in  a 
while  so  the  people  would  know  you 
were  si  ill  in  business,  maybe  the  peopie 
wouldn't  send  awav  for  so  much  stuff." 


Weekly  Market  Report— Stoves 


GAS  STOVES  IN  DEMAND. 

The  feature  of  the  stove  market 
just  at  present  seems  to  be  the 
large  proportions  to  which  the  de- 
mand for  gas  stoves  has  attained. 
Reports  from  all  parts  of  the  Do- 
minion agree  that  there  has  been 
an  unprecedented  sale  of  gas  stoves 
The  trade  now  seems  to  be  at  its 
highest  point. 

There  has  also  been  a  good  call 
for  the  smaller  varieties  of  stoves 
used  in  summer  cottages.  The  ex- 
odus to  the  summer  resorts  has 
caused  a  steady  call  for  oil  and 
gasoline  stoves. 


MONTREAL. 

Montreal,  May  30.— There  is  no  sum- 
mer quiet  shown  in  the  stove  trade.  The 
hot  weather,  indeed,  has  had  the  effect 
of  making  ordering  heavier  than  before. 
Not  only  are  gas  stoves  more  in  demand, 
but  there  is  a  great  call  for  gasoline  and 
oil  stoves.  Refrigerators  too  are  wanted, 
and  wanted  urgently. 

Prices,  strangely  enough,  have  not  ad- 
vanced. Metals  of  all  kinds  are  soaring. 
Tin  has  reached  higher  figures  than  for 
months  past.  Copper  continues  to  ad- 
vance, and  iron  is  scarce  and  high  in 
price.  Yet  there  have  been  no  further 
advances  in  copper  and  tinware.  Both 
were  raised  in  price  a  month  or  a  little 
more  ago,  and  the  manufacturers  are 
evidently  hoping  that  they  will  be  able 
to  get  along  without  making  another  ad- 
vance. 

Heat  is  Helping  Trade. 

Orders  are  not  restricted  to  any  dis- 
trict. A  good  deal  of  tinware  has  been 
shipped  by  boat  to  the  lower  townships, 
but  from  the  west  too  orders  are  com- 
ing. 

Spring  Goods. — Perhaps  the  most 
prominent  line  at  the  moment  is  refrig- 
erators. The  hot  weather  of  the  past 
few  days  has  done  a  great  deal  to  stir 
up  the  retail  demand.  Dealers  have  sold 
out  their  stock,  and  have  been  sending 
in  hurry  up  orders  for  a  fresh  supply. 
The  fact  that  higher  priced  refrigerators 
than  usual  are  on  the  market  this  season 
is  not  having  any  harmful  effect  upon 
ordering.  The  people  seem  willing  to 
pay  a  good  price  for  a  good  article. 

Graniteware  and  tinware  too  are  much 
wanted.  The  new  kitchens  have  to  be 
furnished,  and  the  sale  of  the  kitchen 
utensils  is  consequently  large. 

Gas  Stoves. — Here  too  the  hot  weather 
has  had  a  benefical  influence  on  trade. 
Some  who  have  felt  they  could  get  alonii' 
without  a  gas  stove  have  come  to  the 
conclusion  that  they  would  be  foolish  to 


try  this.  The  enervating  effect  of  heat 
has  already  been  felt  slightly,  and  peo- 
ple are  ready  to  make  an  expenditure 
which  will  render  them  more  or  less  im- 
mune to  that  feeling  of  debility  which 
red  hot  kitchens  give. 

Coal  oil  and  gasoline  stoves  are  in 
large  demand  just  now.  In  homes  where 
gas  is  not,  these  stoves  may  be  installed. 
Then  they  can  be  taken  to  the  summer 
home,  the  kitchen  of  which  can  thus 
be  kept  fairly  cool  even  in  the  intensely 
warm  weather. 

Ranges,  Heaters  and  Furnaces. — For 
immediate  use  ranges  are  only  being- 
bought  in  those  places  where  there  is  no 
gas.  Even  in  such  localities  the  coal  oil 
and  gasoline  stove  is  exceedingly  popu- 
lar— which  means  that  there  too  orders 
for  ranges  are  delayed.  But  in  spite  of 
this  at  the  present  time  ranges  are  being 
sold,  and  all  things  point  to  a  heavy 
trade  in  the  fall.  Merchants  who  make 
it  a  point  to  keep  stoves  on  their  floors 
the  year  through — that  they  may  have 
a  chance  to  talk  stoves  to  customers  who 
come  in  for  other  things — predict  that 
the  demand  will  be  large.  Strength  is 
lent  to  their  predictions  by  the  fact  that 
they  are  themselves  placing  good  sized 
orders. 

Furnaces  are  being  installed  in  many 
new  buildings,  so  that  it  can  not  be  said 
this  department  is  inactive.  The  great 
work,  here,  however,  is  in  preparing  for 
the  rush  trade  which  is  expected  when 
fall  draws  near. 

TORONTO. 

Toronto,  May  30.— The  stove  n  aiket 
has  been  featured  by  the  extremely 
heavy  demand  for  gas  stoves.  Manufac- 
turers state  that  they  are  finding  no 
small  difficulty  in  filling  their  orders,  so 
heavy  has  the  demand  become. 

Since  early  spring  there  has  been  a 
most  persistent  call  for  gas  stoves.  The 
trade  has  now  reached  tne  climax.  It  is 
stated  that  business  in  these  lines  has 
shown  a  most  marked  gain  over  last 
year,  the  biggest  gain  in  the  history  of 
the  .industry. 

There  is  also  at  the  present  time  a 
heavy  demand  for  oil  and  gasoline 
stoves  for  use  at  summer  homes.  The 
yearly  exodus  to  the  summer  resorts  is 
now  in  full  swing  and  most  of  the  peo- 
ple are  investing  in  a  stove  of  some 
hind  to  take  along  for  cooling  and  heat- 
ing purposes.  Oil  stoves  are  mostly  in 
demand  but  there  is  also  a  larger  call 
thsn  ever  for  gasoline  stoves.  The  manu- 
facturers report  a  healthy  increase  in 
all  these  lines. 

However,  business  is  not  restricted  to 
summer  stoves  by  any  means.  Dealers 
are   showing     more  of   a  tendency   than 
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ever  before  to  place  their  orders  for  the 
fall  stove  trade  well  in  advance.  The 
travelers  have  little  difficulty  in  get- 
ting dealers  to  draft  up  their  require- 
ments. Earlier  shipments  are  being 
specified  in  many  cases. 

The  travelers  also  report  that  the  re- 
tailers seem  to  be  anticipating  a  very 
brisk  fall  trade.  The  last  two  years 
seem  to  have  convinced  them  that  the 
demand  is  growing  continually  and  that 
increases  in  trade  are  assured.  The  re- 
sult is  that  requirements  for  the  present 
fall  trade  are  being  estimated  with 
liberal  confidence. 

Ranges. — There  is  quite  a  good  demand 
for  ranges  at  the  present  time.  While 
deliveries  are  not  what  might  be  termed 
heavy,  there  is  a  steady  outward  move- 
ment to  all  parts  of  the  province. 

Heaters. — The  demand  is  still  pretty 
small  in  this  line.  Fall  booking  has 
started,  however. 

Furnaces. — Activity  prevails  in  this 
line  and  large  orders  are  being  placed. 
Building  operations  have  proceeded  rap- 
idly this  spring,  despite  the  handicap  of 
backward  weather  and  this  has  created 
plenty  of  work  for  the  furnacemen.  It 
is  expected  that  a  considerable  degree  of 
activity  will  be  maintained  right 
through  the  summer. 

Heating  Accessories. — There  is  a  good 
demand  for  all  heating  accessories  at 
the  present  moment. 

WINNIPEG. 

Winnipeg,  Mav  28.— With  the  opening 
of  spring  and  the  usual  exodus  at  this 
time  of  the  year  to  summer  cottages 
and  bungalows,  has  come  a  phenomenal 
demand  for  gas  and  oil  stoves.  So 
brisk  was  the  trade  the  retailers  were 
practically  sold  out  and  for  a  few  days 
gas  ranges  were  unobtainable. 

At  the  same  time  tliere  has  been  a 
verv  fair  demand  for  the  heavier  class  of 
cooking  ranges  and,  taken  all  around, 
the  stove  business  here  has  been  flourish- 
ing. 

Of  course  it  is  not  to  be  supposed!  that 
the  present  rush  in  stoves  will  be  main 
tained  for  anv  length  of  time  but  that 
a  satisfactory  business  is  assured  is 
borne  out  by  the  fact  that  the  immen~o 
numbers  of  residences  being  constructed 
are  eagerly  bought  or  rented  before 
completion  and  occupants  have  to  pro- 
vide furniture  for  their  needs. 


Grenfell. — The  stores  here  will  •cIosp 
on  Wednesday  afternoons  during  June 
rnd  July. 

Bowmanville. — The  merchants  will 
close  their  stores  on  Wednesday  after- 
noons during  June,  Julv  and  August. 


Methods  of  Retailing  Paints  and  Varnishes 


An  Effective  Interior  Paint  Display 

Arrangement  of  Paint  in  the  Store  of  J.  W.  Richardson, 
North  Bay,  Leads  Directly  to  Large  Number  of  Sales — The 
Necessity  of  Adequate  Display  in  the  Store  for  Purposes  of 
Rousing   up   the   "Latent  Demand." 


Methods  of  interior  display  of  paint  in 
the  hardware  store  have  improved  of 
late  years.  Time  was  when  the  cellar 
was  good  enough  for  paint.  In  time  it 
was  graduated  to  a  place  on  the  main 
floor,  but  th'e  place  was  generally  a  very 
inconspicuous  one.  Recently  there  has 
been  more  of  a  tendency  to  give  the 
stock  the  benefit  of  adequate  display  in 
the  store. 

The  importance  of  getting  paint  1c 
the  front  cannot  be  overestimated. 
There  are  two  points  about  paint  which 
dealers  all  too  frequently  forget.  Tbr 
first  is  that  there  is  a  large  latent  de- 
mand for  paint  which  remains  latent 
(or  inactive)  if  nothing  is  done  to 
arouse  it.  In  other  words,  if  the  dealer 
keeps  his  paint  stock  snugly  ensconced  in 
some  corner  at  the  rear  of  the  store 
where  it  can  hardly  be  seen  with  the 
aid  of  a  spy-glass,  there  will  be  dozens 
of  his  customers  go  paintless  who  could 
easily  have  been  brought  to  buy.  The 
second  fact  is  that,  when  properly  dis- 
played, paint  sells  .itself.  If  cognizant 
of  these  facts,  no  dealer  can  rest  easilv 
until  he  has  brought  his  stock  well  to 
the  front  of  the  store. 

It  will  not  do  to  dismiss  summarilv 
the  question  of  the  "latent  demand." 
There  is  a  latent  demand  for  most  every 
article  that  the  hardwareman  handles 
but  more  particularly  for  paint.  It  can 
best  be  defined  as  the  necessity  which 
people  feel  for  a  certain  article  but 
which  requires  a  strong  effort,  on  the 
part  of  some  one  else,  before  it  is 
brought  to  the  surface.  For  instance,  a 
man  may  recagnize  a<  odd  moments  that 
his  house  needs  a  new  coating  of  paint. 
However,  he  sees  the  house  so  often  that 
the  necessity  does  not  appeal  to  him  as 
stroneclv  as  it  does  to  an  outsider.  There 
is  nothing  like  living  with  some  such 
necessitv  or  shortcoming  to  become  ac- 
customed and  indifferent  to  it.  This 
man.  left  to  himself,  may  go  on  neglect- 
ing his  propertv  for  years  when,  if  a 
real  effort  had  been  made  to  sell  him 
paint,  he  would  at  any  time  during  th^se 
years  have  proven  a  more  or  less  readv 
customer.  There  are  in  every  locality 
dozens  ol  men  in  just  that  position  and 
that  state  of  mind.  This  is  what  m.gh  . 
be  termed  the  latent  demand. 


Now  one  of  the  surest  ways  of  bring- 
ing the  latent  paint  demand  to  the  sur- 
face is  to  keep  paint  where  customers 
cannot  help  but  see  it  every  time  they 
come  into  the  store.  This  in  itself  will 
make  sales.  It  is  better,  of  course,  if 
a  little  salesmanship  on  the  part  of  the 
staff  is  thrown  into  the  scales  as  well 
but,  even  if  no  further  effort  is  made, 
the  mere  constant  display  will  do  the 
work. 

One  of  the  best  interior  arrangements 
that  has  ever  come  to  the  attention  of 
Hardware  and  Metal  is  shown  in  the  ac- 
companying illustration.  This  forma- 
tion of  paint  stock  was  placed  in  the 
store  of  J.  W.  Richardson,  North  Bay, 
around  Good  Friday,  on  which  day  the 
convention  of  Northern  Ontario  hardware- 
men  was  held  at  that  place.  Consider- 
able ingenuity  was  displayed  in  the    ar- 


rangement of  the  goods  and  the  effect 
when  finished,  as  the  illustration  attests, 
was  most  excellent. 

Placed  in  the  centre  of  the  floor,  this 
formation  of  paint  stock  was  by  long 
odds  the  most  prominent  feature  of  the 
store.  Jit  caught  the  eye  of  everyone 
who  entered.  If  they  were  at  all  in- 
terested in  the  question  of  paint,  this 
display  was  sufficient  to  ensure  a  sale  at 
once.  If  they  had  not  previously  been 
interested,  the  display  got  them  inter- 
ested. 

The  results  were  immediate,  direct 
and  most  satisfactory.  Mr.  Richardson 
has  made  a  great  many  sales  which  he 
can  trace  directly  to  this  aggressive 
method  of  displaying  his  stock. 

It  is  probably  not  possible  at  all 
times  of  the  year  to  give  so  much  floor 
space  to  the  paint  stook.  It  becomes 
necessary,  therefore,  to  provide  other 
means  of  display  which'  will  do  for  all 
seasons.  The  dealer  who  gives  a  prom- 
inent place  in  the  store  to  his  stock, 
who  keeps  it  neat,  clean  and  well  sorted 
up  achieves  this  purpose.  He  caters  to 
the  "latent  demand"  the  whole  year 
around. 


A  striking-  display  of  paint  in  the  store   of  .J.  W.  Richardson,  North  Bay. 
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HARDWARE     AND     METAL 


Preparing  the  Home  for  the  Ceremony 

The  Need  for  Paint  and  Varnish  is  Felt — Dealers  can  do  a 
Lively  Business  in  These  Lines  by  Offering  Them  For  Sale 
for  the  Decoration  of  Houses  Previous  to  Marriage — Methods 
Followed  by  Toronto  Dealers. 


What  about  the  wedding  trade  in  the 
paint  department? 

Surely,  some  one  may  object,  paints 
and  varnishes  are  not  to  be  considered 
as  suitable  wedding  gifts. 

No,  it  is  not  the  writer's  intention  to 
assert  that  a  gallon  tin  of  paint  would 
make  an  acceptable  present  in  any  sense 
of  the  word.  It  would  look  rather  in- 
congruous, we  fear,  perched  on  the  table 
amid  the  handsome  pieces  of  silver  and 
brass  and  the  sparkling  cut  glass. 

Nevertheless,  the  fact  that  June  sees 
the  culmination  of  so  many  of  Dan 
Cupid's  wily  plottings,  should  mean 
something  to  the  dealer  in  paint.  A 
wedding  is  preceded  by  mighty  house- 
cleaning  and  a  most  complete  process  of 
renovation  in  the  home.  If  the  house 
must  look  at  its  best  at  any  time,  it  is 
when  there  is  a  wedding  ceremony  on. 
A  wedding  means  the  home-coming  of 
all  members  of  the  family,  the  advent  of 
countless  relatives  on  both  sides  and  the 
invitation  of  friends  and  acquaintances; 
and,  therefore,  the  house  must  be  in 
apple  pie  order. 

It  is  not  hard  to  perceive  where  the 
paint  dealer  comes  in.  No  home  can  be 
made  absolutely  fresh  and  clean  with- 
out the  use  of  paint,  varnish  and  inter- 
ior stains.  The  floors  are  always  more 
or  less  scratched  and  dulled,  the  wood- 
work soon  shows  the  need  of  a  new  coat- 
ing and  the  furniture  will  require  to  be 
polished  up.  This  condition  of  affairs 
cannot  be  remedied  by  soap  and  a  scrub 
brush.  There  is  only  one  remedy  and 
that  can  be  obtained  in  the  paint  depart- 
ment of  the  hardware  store. 

The  anxious  mother  of  the  prospective 
bride  does  not  always  realize  this.  She 
is  determined  to  have  her  house  looking 
its  very  best  for  the  big  event  but  rt 
may  not  occur  to  her  that  the  best 
friends  she  could  summon  to  her  aid 
would  be  a  tin  of  paint  and  a  brush. 
She  pins  her  faith  to  the  scrub  brush 
and  the  mop.  Paint,  it  seems  to  her,  lies 
within  the  province  of  the  landlord. 

If  the  matter  were  presented  in  the 
right  light,  she  would  be  led  to  see  that, 
for  a  very  small  outlay,  the  house  could 
be  given  a  new  appearance  quite  impos- 
sible of  accomplishment  in  any  other 
way.  The  dealer  who  takes  steps  to 
spread  this  information  will  have  no 
difficulty  in  finding  customers. 
Sent  Out  Circulars. 

Last  year  a  Toronto  dealer  worked  up 
a  good  trade  by  sending  a  personal  letter 
to  every  woman  in  his  district  in  whose 
home  a  marriage  was  to  take  place.    The 


information  he  secured  in  various  ways 
— watching  engagement  notices  in  the 
papers,  by  enquiry  from  the  issuers  of 
licenses  and  by  keeping  close  tab  on  the 
gossip  of  the  neighborhood. 

His  letter  hinted  at  the  coming  event 
as  being  likely  to  cause  much  careful 
preparation  and  proceeded  to  point  out 
the  good  results  which  could  be  obtain- 
ed from  the  use  of  paint  and  varnish. 
He  sold  a  large  quantity  and  was  able 
to  trace  direct  results  in  a  great  many 
cases. 


ALLAN  MUNRO  STARTS  MANUFAC- 
TURE OF  DRY  COLORS. 

Montreal,  May  30. — Allan  Munro,  for 
twelve  years  connected  with  the  Can- 
ada Paint  Company,  has  left  that  con- 
cern to  start  manufacturing  for  him- 
self. He  has  formed  the  Allan  Munro 
Color  Company,  Limited,  of  which  he 
is  to  be  president. 

During  a  business  connection  of 
twelve  years  the  right  sort  of  man  is 
going  to  make  a  number  of  close  friends ; 
and  it  was  evident  when  Mr.  Munro 
regretfully  took  his  leave,  that  he  is 
considered  the  right  sort  of  man  by 
those  who  know  him  best.  He  was  pre- 
sented with  a  handsome  gold  watch  and 
fob,  Mr.  Aird  and  others  assuring  him 
that  he  took  with  him  every  good  wish 
of  those  with  whom  he  has  been  connect- 
ed during  his  years  with  the  Canada 
Paint  Company.  They  wished  sincerely 
for  his  success. 

Starting  with  the  Canada  Paint  Com- 
pany, Mr.  Munro  held  an  office  position, 
but  soon  moved  to  the  factory,  being 
engaged  in  the  color  making  plant  for 
four  years.  Then  he  returned  to  the 
office,  and  of  late  has  been  joint  man- 
ager. 

The  Allan  Munro  Color  Company  is 
to  have  headquarters  on  Britannia  Street 
— the  building,  in  which  all  lines  of  dry 
colors  for  the  manufacture  of  paint  will 
be  made,  being  now  in  course  of  con- 
struction. The  color  house  is  to  be  of 
concrete,  three  storeys  in  height,  and 
will  be  equipped  with  all  modern  color 
making  appliances.  The  colors  are  to 
be  dried  in  concrete  chambers,  and  at 
present  boring  operatins  are  going  on, 
so  that  the  colors  may  be  mixed  with 
spring  water. 

Mr.  Munro  expects  that  the  new  plant 
will  be  running  by  the   middle  of  De- 
cember.    The  temporary  office  is  situat- 
ed at  123  Britannia  Street. 
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According  to  the  definition  of  an  early 
philosophical  authority:  "Life  is  the 
force  by  which  objects  preserve  their 
own  being." 

This  definition  is  apparently  broad 
enough  to  include  many  forms  of  exist- 
ence. 

I  have  endeavored  when  pondering  on 
the  limitless  power  which  is  concentrat- 
ed in  our  minds  by  the  word  "life,"  to 
make  if  possible  a  connection  between  it 
and  our  business  interests. 

We  often  refer  to  ourselves  as  engaged 
in  commercial  life  and  perhans  complain 
occasionally  that  trade  is  lifeless. 

And  even  those  modern  inciters  to  re- 
newed business  efforts,  the  trade  papers, 
encourage  us  to  create  more  life  into 
the  store  management. 

It  would  be  a  happy  consummation  if 
we  could  learn  the  secret  of  imparting 
to  a  store  the  force  necessary  to  operate 
itself  independently. 

Then  the  holiday  with  its  desirable 
broadening  and  recuperating  effects 
would  become  general. 

And  an  increase  in  pleasurable  emotion 
could  be  expected  when  absent  from 
business  because  of  the  confidence  in  the 
organization's  own  strength. 

The  successful  momentum  which  seems 
to  belong  to  some  stores  and  is  felt 
even  bv  visitors  upon  entrance,  must  be 
received  from  a  source  of  power  ex- 
traneous to  itself. 

It  is  not  drawing  its  vigor  from  favor- 
able situation  or  even  by  absence  of  op- 
position. 

We  have  sometimes  noticed  the  pros- 
perous business  under  changed  manage- 
ment decline  from  vigorous  life,  languish 
for  a  period  and  finally  expire. 

It  would  therefore !  seem  that  not  very 
great  difference  exists  between  one  busi- 
ness and  another  of  the  same  division  of 
trade. 

In  so  far  as  either  is  able  to  perpetuate 
itself  for  its  owner's  advantage  they  are 
on  a  parity. 

We  must  arrive  at  the  oft  repeated 
conclusion  when  discussing  the  viscis- 
situdes  of  modern  retailing,  that  the 
onus  of  producing  a  successful  business 
organization  must  continue  to  fall  upon 
the  owner. 
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Free  Help   for  Every  Decorator 

Our  new  service  department  will  help  you  plan  the  interior 

=    and  exterior  painting  and  decoration  of  any  — 

house  or  of  a  part.     In  place  of  a  small  job,  you  can  get  a 
big  one,  well  planned  and  done.     Remember  the 


Special  helps  for  the 
decorator  or  dealer  to 
get  him  good  business. 


Mrnl 
MAPLE  ■■ 

Li 


Every  decorative 
problem  properly  an- 
swered for  best  results. 


DECORATIVE  AID  DEPARTMENT 


M.  L.  PAINT  is  best-lasting 
exterior  paint,  improved  during 
20  years  of  careful  tests.  The 
kind  that  helps  your  business 
when  you  sell  it.  Ready  to  use. 
F LOO RG LAZE,  a  flint- 
hard,  glass-like  and  beautiful  floor 
finish  that  applies  easily,  stands 
wear,  resists  scratches.  Best 
of  all  interior  finishes. 


is  at  your  free  service. 
Just  send  us  your  pro- 
blem. We  give  you  ex- 
actly the  right  shades 
and  line  of  goods  to 
use.  We  give  you  sug- 
gestions. Give  areas 
and  we  tell  exactly  how 
much  paint  you  need, 
or  varnish,  or  flat  wall 
color.  Stencil  sugges- 
tions, too.   Get  booklet. 


ELASTILITE,  an  indoor 
or  outdoor  varnish  that  is  applied 
easily  and  perfectly.  You  can 
guarantee  it.  It  gives  every 
satisfaction.    A  beautiful  finish. 

M.  L.  FLAT  WALL,  an 

easy -to -clean  wall  paint  for 
plaster,  burlap  or  wood,  in  beauti- 
ful interior  shades.  Sanitary, 
clean  and  adapted  to  stenciling. 


Samples  of  the  above  finishes  on  request.  The  Decorative  Aid  Dept.  supplies  suggestions,  estimates  and 
stencil  designs  (stencils  also  at  low  cost)  to  any  decorator,  painter  or  dealer  who  wants  to  give  his  customers 
the  best  and  most  modern  service.    Freely  at  the  service  of  the  entire  retail  trade.    Send  your  problems. 

IMPERIAL  VARNISH   &   COLOR   COMPANY,    LIMITED 

108  Princess  St.,  WINNIPEG  6-24  Morse  St.,  TORONTO  365  Water  St.,  VANCOUVER 
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"OVER  THE  COUNTER" 

The  sale  of  paint' only  starts  when  you  pass  it  over_the  counter.     Its  ability  to  give  satis- 
factorylresults  can  alone  make  it  a  repeater. 

Choose[paint  by  its  ability  to  make  good  and  you  will  gain  the  good-will  of  your  patrons. 

Safeguard   your  future  business  by  supplying  efficient  paint  promoted  by  forceful  adver- 
tising.    "  Look  ahead." 

Advance  via  the  selling  helps  of   the  "  High  Standard  "  route  ;  attention — interest — desire 
and  action— right  over  the  sales  line.     (fhaVs  where  it's  different) 

Serve  "  High  Standard  "  Paint  over  the  counter — then  watch  how  "  excess  value  received  " 
widens  the  way  for  more  sales  to  follow. 

The    only  limit  to  the  ability  of  the  "  High  Standard  "  Paint  proposition  to  drive  sales,  is 
the  limit  of  the  co-operation,  which  the:dealer  gives  over,  the  counter. 

Think  it  over — then  make  your  dream  come  true. 


h 


Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 


TORONTO 

Dayton  Boston 

Kansas  City 
Chicago   New  York 


y. 
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Weekly  Market  Report  —  Paints 


The  paint  situation  is  still 
shrouded  in  uncertainty.  Some 
predict  advances  shortly  in  the 
prices  of  prepared  paints  in  view 
of  the  fact  that  white  lead  and 
linseed  oil  are  so  high.  Others 
are  doubtful,  and  in  the  mean- 
time all  opinions  are  more  or 
less  of  a  conjectural  nature. 

Putty  prices  have  been  advanc- 
ed at  Toronto,  as  expected  for 
some   time. 


MONTREAL. 

Montreal,  May  30. — There  still  re- 
mains some  uncertainty  as  to  the  future 
of  mixed  paints.  Metals  continue  high. 
There  is  no  likelihood  that  linseed  oil 
will  become  much  lower  in  price.  The 
manufacturers  seem  to  feel  that  they 
will  have  to  advance  their  charges,  and 
yet  they  are  loath  to  do  this. 

Other  products,  too,  are  somewhat 
uncertain.  White  lead,  for  instance,  is 
none  too  steady.  The  demand  is  large, 
and  since  the  raw  material  is  scarce 
in  the  extreme — scarcer  than  any  metal 
— it  appears  quite  possible  that  the  mak- 
ers may  be  compelled  to  cover  the  in- 
creased cost  of  manufacturing  by  charg- 
ing more  for  the  finished  product. 
Advance   Over  Last  Year. 

Generally  business  continues  good. 
The  orders  for  paints  keep  pouring  in. 
People  are  using  more  paint  than  ever 
before — at  least  so  it  would  seem.  Cer- 
tainly the  sales  so  far  this  year  are 
much  in  advance  of  those  made  in  the 
early  months  of  1911,  and  there  does 
not  seem  to  be  any  good  reason  to  ex- 
pect a  falling  off. 

Linseed  Oil. — Conditions  here  are  a 
little  easier.  Some  cargo's  of  flax  seed 
have  arived  from  the  west,  and  one  mill 
which  had  to  practically  cease  opera- 
tions on  account  of  a  scarcity  of  seed, 
has  commenced  grinding  again.  The 
paint  houses  are  feeling  more  sure  of 
their  supply,  and  while  they  are  not  yet 
pressing  the  sale  of  oil,  this 
is  rather  because  it  yields  them 
little  profit,  than  because  they 
desire  to  keep  it  to  assure  them  a 
supply  for  their  own  paint  making. 

There  has  been  no  change  in  price. 
Linseed  may  still  be  obtained  at  $1  and 
$1.03. 

Fear   Substitutes. 

Turpentine. — Suplies  here  are  suffici- 
ent, and  prices  are  still  quoted  roughly 
at  .70.  There  seems  to  be  a  feeling  that 
it  would  be  unwise  to  advance  this  price 
since  this  might  tend  to  induce  the  use 
of  substitutes — a  number  of  which  are 
now  on  the  market. 


White  Lead. — The  Dockers'  strike  in 
England  may  have  an  effect  here.  Lead 
comes  largely  from  London,  where  the 
strike  is  taking  place.  That  is  English 
lead  comes  from  there,  and  English  lead 
is  the  lead  just  now,  for  there  is  prac- 
tically no  Canadian  lead  on  the  market. 
Let  this  strike  interfere  with  shipments 
and  the  local  supply — scarce  enough  at 
present — will  become  scarcer  still.  The 
shortage  of  stocks  might  cause  an  even 
higher  price  for  the  pig,  and  then  the 
price  of  white  lead  would  be  forced  up. 
It  seems  likely  that  the  strike  will  reach 
an  early  settlement,  but  if  not  the  recent 
15  cent  advance  will  be  followed  by  an- 
other. 

White  lead  now  is  in  large  demand. 
A  Possible  Future  Shortage. 

Putty. — The  large  orders  are  already 
being  received.  The  supply  to  meet 
these  is  fair,  but  there  is  no  great  re- 
serve. It  would  seem,  indeed,  that  there 
may  be  a  shortage  later  on  when  the 
heavy  fall  demand  starts. 

Mixed  Paints. — The  necessity  of  mak- 
ing a  ten  cent  advance  is  till  being  con- 
sidered. It  would  seem  that  this  must 
come,  but  the  makers  appear  anxious  to 
avoid  setting  the  higher  figure  sooner 
than  is  absolutely  necessary.  Neverthe- 
less, dealers  with  stocks  which  are  at 
all  depleted  would  do  well  to  order  now. 
He  can  hardly  lose,  and  he  stands  a 
good  chance  to  save  ten  cents  a  gallon. 

TORONTO. 

Toronto,  May  30. — The  paint  situ- 
ation is  still  unsettled.  While  talk  is 
heard  on  all  sides  of  a  possible  advance 
in  the  price  of  prepared  paints,  there 
is  certainly  nothing  definite  heard. 
Quite  a  few  assert  that  they  do  not  think 
an  advance  will  be  recorded  yet  awhile, 
despite  the  absolute  certainty  of  linseed 
oil  and  white  lead  remaining  high.  Just 
what  the  outcome  will  be  is  hard  to  say, 
but  one  thing  seems  reasonably  certain, 
any  further  advance  in  white  lead  and 
oil  will  precipitate  a  crisis  in  the  mat- 
ter of  paint  prices. 

The  only  change  recorded  this  week 
is  in  the  case  of  putty,  where  a  higher 
scale  has  been  set  all  around.  This 
advance  has  been  anticipated  for  some 
time,  and  has  been  freely  predicted  in 
Hardware  and  Metal. 

Linseed  Oil. — The  price  of  oil  remains 
at  $1.03  for  raw  and  $1.06  for  boiled 
here.  It  is  fairly  scarce  at  the  present 
moment,  the  scarcity  being  due  pretty 
largely  to  the  difficulty  found  in  getting 
cars.  Demand  has  been  brisk. 
"Turps"   are  Steady. 

Turpentine. — The  price  of  turpentine 
remains   at   71   cents   locally.     The   de- 
mand is  reported  to  be  seasonable, 
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More  "Advance  Talk." 
White  Lead. — Rumors  have  broken  out 
again  with  reference  to  the  possibility 
of  the  'steenth  advance  in  white  lead. 
It  is  acknowledged  that  the  present 
price  of  $7.15  is  none  too  high,  and 
when,  added  to  this,  word  comes  of  a 
shortage  in  English  lead  as  the  result 
of  a  strike,  it  is  no  wonder  that  rumors 
are  again  circulating  of  an  impending- 
advance.  Local  jobbers  express  their 
belief  that  it  will  not  be  so  very  long 
before  (he  grinders  will  have  to  give  the 
price  another  advance  to  meet  conditions 
as  they  exist,  and  cover  the  cost  of  the 
raw  material. 

The  demand  for  white  lead  here  is 
very   satisfactory. 

Advances    in   Putty. 

Putty. — The  long  predicted  advances 
in  the  scale  of  putty  prices  have  at  last 
been  put  into  effect.  In  some  lines  the 
increases  are  stiff.  The  new  scale  is  as 
follows :  Standard,  bulk  in  casks,  $2.40 ; 
in  100-lb.  drums,  $2.55;  in  25-lb.  drums, 
$2.65;  bladder  in  barrels,  $2.80.  Pure 
putty  prices  are  as  follows: — Bulk  in 
casks,  $3.00;  in  100-lb.  drums,  $3.40;  in 
25-lb.  drums,  $3.50;  bladder  in  barrels, 
$3.40.  The  advance  in  standard  putty 
is  15  cents,  in  pure  about  40  cents. 

Glass. — The  glass  trade  is  showing  a 
satisfactory  degree  of  briskness.  Some 
good  orders  are  now  being  placed.  Prices 
are  standing  firm. 

.Prepared  Paints. — As  stated  before, 
the  situation  has  shown  no  change,  but 
increases  are  being  predicted  by  some. 
In  the  meantime,  the  demand  is  very 
heavy.  The  trade  in  paint,  in  fact, 
is   steadily  breaking  all  records. 


WINNIPEG. 

Winnipeg,  May  28. — The  weather  so 
far  has  been  very  unfavorable  to  out- 
side work  in  painting  and  business  has 
to  a  certain  extent  suffered  in  conse- 
quence. This  is,  however,  but  a  tem- 
porary setback,  and  with  the  enormous 
amount  of  building  in  progress  and 
planned,  there  is  every  prospect  of  a 
record  season's  business. 

There  has  been  a  brisk  trade  in  kalso- 
mines  and  stains  and  varnishes  and  ac- 
cessory materials  for  spring  cleaning. 
During  the  next  two  weeks  these  lines 
should  move  fast. 

Linseed  oil  has  made  no  further  ad- 
vances, but  flax  prices  are  high,  and  a 
further  advance  is  not  improbable. 
White  lead  is  also  firm,  and  quite  liable 
to  advance  in  sympathy  with  the 
strength  in  both  oils  and  lead.  At  the 
time  of  writing  the  weather  is  clear 
and  warm  and  appears  more  settled. 
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Victoriaville,  Que.,  Parish  Church 


L.  Carson  &  Son.,  Decorators 


The  beautiful  white  interior  of  the  Victoriaville 
church  was  obtained  with 

Brandram's  B.B.  Genuine  White  Lead 

Brandram's  White  Lead,  made  by  the  Brandram's  process  for  practi- 
cally two  centuries,  is  the  standard  White  Lead  of  the  world.  Speci- 
fied by  architects,  used  by  leading  decorators,  Brandram's  Lead  helps 
you  control  the  big  paint  trade  of  your  territory. 

Before  placing  your  order  for  White  Lead,  write  for  prices  and  full 
particulars  to  the  only  corroders  and  grinders  of  White  Lead  in  Canada. 
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CURRENT    MARKET    QUOTATIONS 


These  prices  are  for  such  qualities  and 
Quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  Quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  Quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS  AND  METAL  PRODUCTS. 

ANTIMONY. 

Cookson's  or  Hallett's,   per  lb.. 8  50    8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  50c. ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c;  Harris  heavy  pressure,  25c;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c. ;  Alluminoid,  9c. ;  Mogul, 
6c;  No.  3,  5%c ;   No.  4,  6c   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  50c;  Superior, 
15c;  A  Special,  35c;  Hoo  Hoo,  25c; 
"A,"  20c;  "B,"  18c;  "O,"  15c;  "D," 
12c;  No.  1,  10c;  No.  2,  8c;  No.  3,  6c 

Magnolia  Metal  Co.— Magnolia,  25c; 
Defender,  20c;  Mystic,  17c;  Kosmic, 
16c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    %   to   %   inch,    per 

100    lbs 2  20       2  20 

Heads,   per  100   lb 2  45       2  45 

Tank   plates,   3-16   inch 2  30       2  40 

Tubes  per  100  feet,   1%  in.    9  60       9  00 

2  ".    8  25       8  50 
2V4    ".  10  50     10  00 

3  ".  12  00     12  10 
3%    ".  15  00      15  30 

4  ■  ".  19  25     19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  24 
Rods,  base  H  to  1  inch,  round..  0  20 
Tubing,  seamless  base,  per  lb...  0  23 
Tubing,    iron   pipe    size    ,    1    inch 

base   0  23 

Copper   tubing,    4   cents    extra. 

BRASS    GOODS,    VALVES,    ETC. 
Ground  work,   65  p.c. 
Standard   Compression   work,   65  p.c 
High  grade  compression  work,   60  p.c 
Cushion   work,    55   per   cent. 
Fuller  work,  70  p.c;  No.  0,  75  p.c,  and 
1  and  2  basin  cocks,  70  p.c 
Flatway  stop  and  stop  and  waste  cocks, 

65   p.c;   roundway,   60   p.c. 
J.M.T.   Globe,  Angle  and  Check  Valves, 

56  p.c ;  Standard,  65  p.c. 
J.M.T.    Radiator    Valves,    60;    Standard, 

65;  patent  quick-opening  valves,  70  and 

10  p.c. 
Jenkins'    Valves— Quotations   on   applica- 
tion   to   Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100   lb. 

Casting    ingot     $18  50 

Cut  lengths,  round  bars,  %  to  2 

In 24  00 

Plain      sheets,      14      oz.,      14x48 

inches,   14x60  inches    26  00 

Copper      sheet,      tinned,      14x60, 

14  oz 27  00 

Copper    sheet,    planished,    14x60, 

base,   34  00 

Braziers',    insheeta,    6x4    26  00 

COPPER   AND    BRASS    WIRE 
Brass,   68  p.c;  copper,   62%   p.c 
IRON  AND  STEEL 
In  car  lots.  Montreal.  Toronto 

Canadian  foundry,  No.   1 19  50 

Canadian   foundry,    No.   2 19  00 

Middlesboro,  No.  3  pig  iron  18  00  19  00 
Summerlee,   No.  2  pig  iron  20  00     22  50 

Carron,    special    20  00      

Can-on.    soft    19  76      

Cleveland,    No.   1 18  75     20  60 

Clarence,    No.    S    18  00     20  76 

Jarrow    17  75     20  50 

Glengamock  22  50 

Radnor,   charcoal  iron 32  00     32  60 

Ayresome,    No.    3 18  76     

Ferro  Nickel  pig  iron  (Soo)  26  00 

Steel    billets,    Bessemer    or 

open  hearth,  f.o.b.   Pitts- 
burg         27  60 

Angles  J base  2  60       2  60 

Common  bar,  per  100  lb.  1  90  2  05 
Forged  iron,  per  100  lb.  2  05  2  20 
Refined  iron,  per  100  lb...  2  16  2  30 
Horseshoe   iron,  per  100  lb...    2  15       2  30 

Mild   steel   195       2  16 

Sleigh    shoe    steel    190       2  15 

Iron  finish  machinery  steel 

(domestic)     195       2  15 

Iron  finish  steel  (foreign)..  2  25  2  25 
Reeled  machinery  steel  ....    2  85       3  00 

Tire   steel    2  00       2  35 

Sheet  cast  steel  0  15       0  15 

Toe    calk    steel    2  85       2  90 

Mining   cast   steel    0  07%    0  08 

High   speed    0  65       0  65 

Capital   tool   steel    0  60      

Cammell  Laird   0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona   tool  steel   0  06%    

Silver  tool   steel   0  12%    

Cold     Rolled     Shafting. 

9-16    to   11-16   inch    0  06 

%  to  1  7-16  inch  0  05% 

1   7-16    to   3   inch    0  65 

Montreal,    25   and   2.     Toronto,    30. 


BLACK    SHEETS 

Montreal.  Toronto 

10    gauge    2  30  2  50 

12    gauge    2  30  2  55 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20  2  45 

20    gauge    2  20  2  45 

22    gauge    2  25  2  55 

24    gauge    2  25  2  55 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    52   sheets    2  90  2  90 

All  bright,   52  sheets   ....    3  70  4  00 

Galvanized—   Apollo   D.  Crown    Ordinary 

18x24x52 4  45  4  45  4  35 

60.........    4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24   gauge,    per   square    5  00 

26    gauge,    per   square    3  85 

28   gauge,    per   square    3  65 

Less   10    p.c. 

GALVANIZED  SHEETS 
B.W.      Queen's  Fleur-   Gordon   Gorbal's 
gauge       Head     de-Lis      Crown  Best  Best 
16-20....       3  60         3  35         3  60         3  60 
22-24....       3  65         3  40         3  65         3  65 

26 4  05         3  80         4  05         4  05 

28 4  25         4  00         4  25         4  25 

Colborne  Crown— 3.65,  3.70,  3.75,   4.00. 
Less   than   case   lots   10   cents   per   hd. 
extra. 
"Comet"    sheets— 

22 3  65 

24 3  70 

26 3  75 

28 4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American....       3  60  345 

26  gauge,   American 3  85  3  50 

28   gauge,    (26    English)       4  10  3  95 

10%    oz.,    equal    to    28 

English    4  35  4  25 

IRON   PIPE 

List  Black        Galv. 

%-inch    and 

%-inch    $    5  50      66    p.c.       51    p.c. 

%-inch    8  50      71    p.c.       60    p.c 

%-inch    11  50      75    p.c.       65    p.c. 

1-inch    16  50       75    p.c.       65    p.c 

1%-lnch    22  50       75    p.c.       65    p.c. 

1%-inch    27  00      75    p.c.       65    p.c. 

2-inch    36  00      76%p.c       66%p.c. 

2%-inch    57  50       76%p.c       66%p.c. 

3-inch    75  50      76%p.c       66%p.c. 

3%-inch    95  00      75    p.c.       65    p.c. 

4-inch    108  00       75    p.c       65    p.c. 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  65; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,    65. 

SOIL    PIPE    AND    FITTINGS 

Medium    and   extra   heavy   pipe  up   to  6 

inch,    70    and    10;    7    and    8    in.    pipe, 

50  p.c 

Light   pipe,    60   and   10   p.c;   fittings,    70 

and  10  p.c. 

RANGE  BOILERS 
30-gallon,    Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast   iron,    16x24,    $1;   18x30,   $1.15;    18x36, 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 
18x30,    $2.35;    18x36,    $3.50. 

HEATING  APPARATUS 
Hot  Water  Boilers— 50  and  10  per  cent. 
Hot    Water    Radiators— 50    and    10    per 

cent. 
Steam     Radiators— 50,     10     and     2%     per 

cent. 
Wall   Radiators— 50  and   10  p.c. 
Specials— 25   p.c 

OLD  MATERIAL 
Dealers'   buying  prices: 

Montreal    Toronto 
Heavy   ocpper  and 

wire,  lb 0  11  0  11% 

Light   copper   bottoms..       0  09  0  09% 

Heavy    red    brass    0  10  0  10% 

Heavy  yellow  brass   0  08  0  08% 

Light    brass    0  06  0  06% 

Tea  lead    0  02%       0  02% 

Heavy  lead  0  02%       0  02% 

Scrap   zinc   0  03  0  04 

No.    1    wrought   iron    ..       0  02        10  00 
Machinery     cast     scrap. 

No.   1   16  00        14  50 

Stove    plate    12  50        13  00 

Malleable     9  00  9  00 

Miscellaneous   steel    ....       5  00  6  00 

Old    rubbers    0  09  0  08% 

LEAD. 

Montreal  Toronto 
Domestic  (Trail)   pig,  100  lb.    4  95    5  05 

Imported   pig,    per   100   lb 4  95    5  05 

Bar  pig,   per  100  lb 5  20    5  30 

Sheets,  2%  lb.  sq.  ft.  by  roll    5  50    5  30 

Sheets,   3  to  6  lb.,    ft 5  25    5  55 

Cut  sheets  %c   per  lb.  extra. 

Cut  sheets  to  size,  %c  per  lb.  extra. 

LEAD  PIPE. 
Lead    Pipe    and    Waste,    20   p.c. 
Caulking  lead,    4%c    per   pound. 
Traps  and  bends.  45  per  cent. 
SOLDER. 

Per  lb. 
Montreal.     Toronto 
Bar.    half-and-half,    guarant'd  0  27    0  27% 
Wiping    024    0  25 


SHEET    ZINC. 

5-cwt.  casks  8  25       8  00 

Part  casks    8  50       8  50 

SPELTER. 

Foreign,    per    100    lb 7  50       7  25 

TIN    AND    TINPLATES. 
Lamb  and   Flag  and   Straits— 

56   &   28-lb.    ingots,    10U   lb... $52  00  $50  00 
Redipped     Charcoal     Plates— Tinned 
M  L  8,  Famous  (equal  Bradley) 

Per  box 

I    C,    14x20   base $7  00 

I    X,    14x20   base    8  25 

I  X   X,  14x20  base   9  50 

Raven    and    Murex    Grades— 

I    C,    14x20    base    5  00 

I   X,   14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I   X  X  X,  14x20  base 8  00 

"Dominion    Crown    Best"— Double. 
Coated,    Tissued. 

I    C,    14x20   base 7  00       7  00 

I  X,  11x20  base 8  25       8  25 

I    X    X,    14x20    base 9  50       9  50 

"Allaway's     Best"— Standard     Quality. 

I  C,   14x20  base   4  60 

I.   X.,  11x20  base   5  50 

I.    X.    X.,    14x20    base 6  50 

Bright   Cokes 
Bessemer   Steel— 

I    C,    14x20   base    4  25 

20x28,    double    box    8  50 

Charcoal    Plates— Terne 
Dean  or  J.    G.    Grade— 

I   C,   20x28,   112  sheets 7  50 

I    X,    Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley    Grade — 
XX,  14x56,  50  sheet  bxs.) 
XX,  14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,  50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  35 

72x30  up   to  26  gauge,   case 

lots    7  85 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10.  $3.80;  No.  11.  $3.90;  No.  12  and 
13,  $4;  No.  13%,  $4.10;  No.  14.  $4.25;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ;  other 
lengths  20c  per  100  lbs.  extra :  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line.  No.  17,  $4.90: 
No.  18.  $3:  No.  19.  $2.70;  6  wire  solid 
line.  No.  17.  $4.45;  No.  18,  $3.10;  No.  19. 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London. 

Coiled  Spring  Wire. 
High  Carbon.  No.  9,  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17,  $5;  No.  18, 
$5.50;  No.  19,  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23.  $7.65:  No.  24, 
$8;  No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33. 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31,  $4; 
Nos.  30-34,  $6.  Coppered,  75c;  oiling. 
10c. ;  in  25-lb.  bundles,  15c ;  in  5  and 
10-lb.  bundles,  25c :  in  1-lb.  hanks.  25c. ; 
in  %-lb.  hanks,  38c. ;  in  %-lb.  hanks, 
50c. ;  packed  in  casks  or  cases,  15c ; 
bagging    or   papering,    10c 

Hay  Wire  in  Coils. 
$2.35    base    f.o.b.,     Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5,  $2.80;  6.  7,  8,  $2.75:  9. 
$2.30;  10,  $2.80;  11,  $2.85;  12,  $2.45;  13. 
$2.55  ;14,  $3.15.  In  car  lots  straight  or 
mixed. 

Poultry    Netting. 
2-in.   mesh,  19  w.g..   60  and  2%   p.c.   off. 
Other  sizes,   60   and   5   p.c.    off. 
Poultry  netting  staples.   55  per   cent. 
Smooth   Steel    Wire. 
No.      0-9     gauge,     $2.25    base:    No.    10 
gauge.    6c   extra;   No.    11   gauge.    U'e.    ex- 
tra;   No.    12    gauge.    20c    extra:    No.    13 
gauge.   30c   extra:   No.    14   gauge,    40c  ex- 
tra:   No.    15    gauge.    55c    extra:    No.    16 
gauge,    70c   extra.      Add    60c    for   copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  10c. 
spring  wire  $1.25,  bright  soft  drawn  15c. 
charcoal  (extra  quality)  $1.25.  packed 
in  casks  or  cases  15c,  bagging  and 
paperings  10c,  50  and  100-lb.  bundles 
10c,  in  25-lb.  bundles  15c.  in  5  and  10- 
lb.  bundles  25c,  in  1-lb.  hanks.  50c.  in 
%-lb.  hanks,  75c.  in  %-lb.  hanks,  $1. 
Wire  Cloth. 
Painted  Screen,  in  100-ft.  rolls.  $1.65 
per  100  sq.  ft.;  in  50-ft.  rolls.  $1.70  per 
100   sq.   ft. 

Wire    Fencing. 

Galvanized    barb     2  45 

Galvanized,    plain    twist    2  75 

Car   lots    and    less. 
Dominion    special    field    fencing.    33    1-3 
p.c.    small    lots:    extra    5    p.c 
F.O.B.     Montreal. 

Wire    Rope. 
Galvanized.    1st    grade.    C    strands,    24 
wires,    %,    $5;   1    inch,    $16.80. 


Black,  1st  grade,  6  strands,  19  wires, 
%,  $5,  1  inch,  $15.10.  Per  100  feet  f.o.b. 
Toronto. 

Wrought    Staples. 

Galvanized     2  80 

Plain     2  60 

Paints,    Oils  and   Glass    2  50 

Barn    Paint. 

In  barrels,   1-gal.   tins   0  80     0  85 

In    barrels,    5-gal.    tins    ....    0  80     0  85 
Beeswax. 

Per    lb 0  40 

Chemicals. 

In  casks  per  lb. 
Sulphate    of    copper    (blueatone) . .    0  07 

Litharge,    ground    0  05 

"       flaked    0  05% 

Green    copperas    (green    vitrol) ....    0  01 

Sugar    of    Lead    0  0» 

Colors   in    Oil. 

Venetian   red,   1-lb.    tins  pure 0  01 

Chrome    yellow,    pure    0  18 

Golden    ochre,    pure    0  11 

French    ochre,    pure    0  09 

Chrome    green,    pure    0  11 

French    permanent    green,    pure..    0  16 

Signwriters'     black,     pure     0  17 

Marine  black,  25  lb.   irons   0  06 

Enamels. 
Per  gallon  in  quart  tins. 
M.   L.   Floorglaze   (Imperial   V.   &  C. 

Co 180 

Cee    Pee    Co.    enamel    4  50 

Sterling    Enamels     3  20 

Anchor   Floorlustre    1  80 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    0  10 

German    prima    0  15 

White    pigsfoot    0  15     0  20 

Brantford    medal    0  10 

golden    medal    0  11 

brown     sheet     0  10 

solder  sheet    0  13 

gelatine     0  22 

white     gelatine 0  20 

white    glue    0  12 

100    flake    0  10     0  U 

Perfection  amber  ground,  No.  1230    8  13 
Ground    glues    at    same    prices. 
Brantford    all-round    glue,     %-lb.     pack- 
ages.   10c,    %-lb.,    15c;    1-lb.,    25c     Dis- 
count. 

XXL     0  13 

XL 0  11% 

CL 0  12 

C 0  11 

Paris    Green. 

Montreal  Torouto 

Drums,    50    and    100    lbs U  16%  0  16% 

Packets,    1-lb.,    100   in    case..  0  18%  0  ltfv, 
%-lb.  "        ....  0  IVi  0  20% 

Tins,    Mb.,    100   in    case 0  19'^  0  19% 

Paris   White. 

In    bbls 0  90 

Pigments. 

Orange    Mineral,    casks    0  09 

100-lb.      kegs 0  09M> 

Prepared    Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base...  2  00 
Canada  Paint  Co.'s  pure  ..175  2  00 
Globe  house  paint  (Windsor)..  ICC 
"New     Era"     house     paint     (Wiud- 

sor      185 

Henj.      Moore     Co.'s     "Egyptian" 

Brand     150 

Moore's    pure    linseed    oil,     11. C.    1  65 
Brand  ram-Henderson's     "English"    2  00 

Ramsay's    paints,    pure    1  60 

Ramsay's    paints,    Thistle    1  30 

Martin-Senour,    100    p.c.    pure    ....    2  00 

Senonr's    floor    paints    160 

Sterling    Pure    1  60 

Maple    Leaf    Paint    (Imp.    V.    & 

C.    Co.)    

Jamieson's    Crown    and    Anchor 

brand      1  60 

Plaster  of  Paris. 

Per   barrel    0  30 

Pine  Tar. 

Half-pint   tins,   per  dozen    0  60 

Putty. 

Standard 

Rulk    in    casks    2  20 

"    100-lb.     drums     2  55 

RIadders,    in    bbls 2  75 

Red    I>ry    Lead. 
Genuine,   560  lh.   casks,   per  cwt  4  75    4  75 
Genuine,    100    lb.     kegs       "         5  25    5  25 

No.    1    casks,    per   100  His 4  25    4  25 

No.    1    kegs,    per    100    lbs 4  75    4  75 

Shingle    Stains. 

In    5-gallon    buckets    0  75 

Turpentine    and    Oil. 

Montreal  Toronto 
Can.    Prime   white   petrolrum. 

gal 0  14      0  12 

U.S.     Water     white  "         0  15%  0  13% 

U.S.     Pratt's    astral  "       0  19     0  15% 

Castor   oil.    per   lb.,    in    hhls.  0  08      0  09 

Motor   Gasoline   single   hhls 0  17% 

Benzine,   per  gal.   single  hhls 0  15% 

Purr   Turpentine,   single   bbls  0  70      n  7n 

Wood    Turpentine    0  60 

Turpentine,    second    run    0  60 

Linseed    Oil  "  raw...  1  01      1  03 

hoilH.  1  03      1  0C 
Rosin.    "G"    grade,    bbl.    lots. 

100    lbs 3  25 

Varnishes. 

Per  gal.    cans. 

Carriage.    No.    1    1  50 

Pale    durable   body    3  50 

"       hard   rubbing   3  00 
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HARD  W  A  RE    AND    METAL 


DO  you  realize  what  a  clean-cut,  varied  and  fresh  stock  of  quality 
goods  means  in  your  paint  department  ? 
It  just  represents  the  difference  between  a  bumper  business  and  splen- 
did profit  and  a  slow- moving,  unsatisfactory  and  unprofitable  line  ! 
Why  not  feature  MINERVA  PAINTS  and  PAINT  SPECIALTIES— the 
famous  British  Brand,  backed  by  78  years'  reputation  for  quality? 
We  can't  make  them  any  better  than  they  are,  so  we  are  putting  Full 
Imperial  Measure  of  these  quality  paints  into  every  can. 
And  our  co-operation  with  the  dealer  has  created  a  demand  that  will 
bring  customers  to  your  store. 

It  will  pay  you  to  investigate  the  MINERVA  proposition. 
Ask  any  MINERVA  agent. 


Steel  Tanks  and  Self-Measuring  Pumps 
for  Paint  Oils 

They  avoid  all  the  loss  and  inconvenience  sus- 
tained under  the  old  method.  The  steel  tanks  are 
air-tight  and  will  not  permit  the  oil  to  gum  or 
stick.  The  pumps  measure  the  oil  according  to  the 
Imperial  Standard,  directly  into  the  customer's  can. 
They  count  the  gallons  pumped  and  compute  the 
charge  for  fractional  gallons. 

THE  BOWSER   PAINT  OIL   SYSTEM 

will  put  every  cent  of  profit  into  your  pocket,  where 
it  belongs.  With  a  Bowser  your  paint  oil  depart- 
ment will  be  as  clean  and  inviting  as  your  shelf 
hardware  department.     It  draws  trade. 

Why  not  investigate  now  and  be  ready  for  spring. 
Your  fellow  merchants  are  using  them.  They'll 
help  you.     Ask  for  book  No.  15. 

S.  F.  BOWSER  &  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 
For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Tanks,  Gasoline  and 
Oil  Storage  Systems,  Self-registering  Pipe  Line  Measures,  Dry  Cleaning  Systems,  etc. 


Do  you  know  any  of 
these  Bowser  users? 


Samuel  Hobbs, 

1434  Queen  St.  W. 
Toronto 

Geo.  Ecclestone, 

Bracebridge,  Ont. 

Manville  Hardware 
Company, 

Prince  Albert,  Sask. 

J.  H.  Ashdown, 

Calgary,  Alta. 

Arthur  Latham, 

Moose  Jaw,  Sask. 


Cochrane  Hardware 
Company 


Peart  Bros. 


Toronto 


Regina,  Sask. 


HARDWARE    AND    METAL 


Finest    elastic    gearing    3  00 

Elastic    Oak 160 

Furniture,    polishing    t  00 

Furniture,    extra    120 

No.     1     0  96 

Union    0  91) 

Light    oil    finish     135 

Gold   size   japan    \  ou 

Turps,    brown    japan    1  Jjj 

No.    1    brown    japan    110 

Baking    black    japan    1  •» 

No.    1   black   japan    0  95 

Benzine    black    japan    0  75 

Crystal    Damar    2  60 

No.    1          "       ?26 

Pure    asphaltum    1« 

Oilcloth     150 

Lightning    dryer    "80 

Elastilite    varnish    £  » 

Copaline    Tarnish     If 

Granitine    floor    finish    t  a 

Jamieson's    floor    enamel     ........  1  J5 

Sherwin-Williams    kopal    Tarnish,  z  5U 

Canada   Paint  Co. 'a  sun   Tarnish.  2  26 

"Kyanize"     Interior    Finish    I  4U 

"Flint-Lac,"     coach 1  »0 

B.H.     Ltd.     "Gold     Medal,       In 

Dependon'Lt."  H.'bii    Finish....    155 

Everlastic    Floor    *  ™ 

Klattine    floor   finish    J  "« 

Elastics   exterior   finish    * " 

Stovepipe    Tarnish,    %    pints,    per 

gross     ST""." 

Pure     white    shellac    Tarnish,     m 

barrels     ■.■•••••,•    l  75 

Pure    orange    shellac    varnish,    in 

barrels     :V"Y"    16 

No.    1   orange   shellac   Tarnish,    in 

barrels     '" 

Window   Glass. 

Size    United  „        J?ouble. 

Inches.  Star  Diamond 

Under-*     IJ«       ««» 

26    to    40    4  65  6  76 

41    to    60    6  10  7  60 

U    to    60    :: 535  860 

61    to    70    5-75  9  75 

71    to    80  6  25         1100 

81    to    85    7  00         12  60 

86    to    90    15  90 

91    to    95    "60 

96    to    100    26  60 

Toronto,     25     p.c. 

Montreal    prices,    no    discount. 
Size    United    Inches  iS&£ 

Under    26     *  3  05 

26    to    40     3  26 

41     to    60     3  65 

61     to    60     390 

61     to    70     4  15 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 
Per    100    lb. 

"Anchor,"    pure     7  00       7  15 

Brandram's  B.B.  Genuine  8  00  8  15 
C.P.C.  decorators,  pure  ..7  00  7  00 
Crown    and    Anchor,    pure.    7  00       7  15 

Elephant    Genuine     7  25       7  35 

Essex    Genuine    (Windsor) 6  75 

Island       City      Decorators' 

Pure     7  00       7  15 

Lily    Pure     7  00       7  15 

Moore's   Pure   White   Lead    ....       7  15 

Monarch    (Windsor)    7  25 

Munro's        Select        Flake 

White    7  25       7  40 

Purity,    CO.    Co. '8    Ltd 6  75 

Ramsay's    Pure    Lead    ....    7  00       7  15 

Ramsay's    Exterior    6  75       6  90 

Sterling   Pure    ••■■       7  15 

Tiger    Pure    7  00       7  15 

Western  Schedule. 
Terms— 2  p.c.  30  days  or  net  3  months 
from  date  of  shipment.  Packages  25 
lbs.  and  oyer.  600-lb.  kegs,  15c  per  100 
lbs.  lower.  Delivery— F.O.B.  Toronto 
or  Hamilton;  London,  5c  per  100  lbs. 
extra.  Contracts  as  required  until  15th 
May,    1911. 

White    Zinc    (Dry) 

Extra    Red    Seal,    V.M 0  07V4 

White  Zinc  in  Oil. 

Pure,   in  25-lb.   irons   0  10 

No.    1  "  "       0°7 

No!    2  "  '•        0  05% 

Whiting. 

Plain,    in    bbls    0  70 

Gilders   bolted    in   barrels    100 

HARDWARE. 

Carpenters',    per   doz.   '. 12  60    14  00 

Plata    ship  "  18  00    22  00 

Axles  and   Hatchets. 

Single   bit,    per   doz 6  00     9  00 

Double    bit        "         WOO    12  00 

Bench    Axes    6  75    10  00 

Broad    Axes     22  75    25  00 

Hunters'    Axes     6  00     6  00 

"Boys"     Axes     6  76     6  60 

Lathing    hatchets     4  70    10  00 

Shingle  hatchets    145     6  75 

Claw    hatchets    170     5  00 

Barrell    hatchets     5  60     6  85 

Anvils. 

Buckworth,   per  lb 0  10% 

Ammunition. 

"Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps,  60,  10  &  2%  p.c;  B.B.  caps, 
50,  10  and  2%  p.c;  Centre  Fire  Pistol 
Cartridges,  26  and  2%  p.c;  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c;  Primers,  10  and  2%  p.c; 
Brass  Shot  Shells,  45  and  12%  p.c; 
Shot  Cartridges,  discount  same  as  ball 
cartridges,  f.o.b;  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

"Crown"  Black  Powder,  30  and  10 
p.c;  "Sovereign"  Bulk  Smokeless 
Powder,  30  and  10  p.c;  "Regal"  Dense 
Smokeless     Powder,     30     and     10     p.c; 


"Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c.  Empty 
Shells,   30   and   10   p.c.     90   days  net. 

Ordinary  drop  shot,  AAA  to  dust, 
$7.50  per  100  lbs.  Discount  25  per 
ceut. ;  cash  discount,  2  per  cent,  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only;  Chilled,  40c;  buck 
and  seal,  80c;  no.  28  ball,  $1.20  per  100 
lbs. ;  bags  less  than  26  lbs. ,  %c  per  lb. ; 
F.O.B.  Montreal,  Toronto,  Hamilton, 
London,  St.  John  and  Halifax,  freight 
equalized. 

Augers   and    Bits. 

Ford's    auger   bits    30     and  10 

Irwin's     auger     47% 

Gilmour's    auger     60 

Rockford    auger     50     and  10 

Gilmour's    car     47% 

Clark's    expansive     40 

Jennings'    Gen.    auger,    net    list. 
Tobin's    High    Speed,    50    and    10. 
Tobin's    Never    Choke,    60    and    10. 
Barn    Door   Hangers. 

doz.    pairs. 

Steams   wood    track    4  50     6  08 

Zenith     9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect     8  00    1100 

New    Milo,    flexible    6  00 

Double    strap    hangers,    dozen 

sets     6  50 

Standard       jointed      hangers, 

dozen    sets    6  45 

Steel  King  hangers,  doz.  sets    6  40 

Storm  King  and  safety  hang- 
ers          6  25 

Storm    King    rail    4  25 

Crown     4  85 

Crescent     6  50 

Sovereign     7  25 

Chicago    Friction,     Oscillating    and    Big 

Twin    Hangers,    5    per   cent. 
Steel,   track,   1  x  3-16  in.    (100  ft.).    3  25 
Barn    Door    Latches. 

Challenge,    dozen    2  26 

Defiance,    dozen    2  75 

Gem,     dozen     7  50 

Bells. 
Door    bells,    push    and    turn,    45    and    10 

p.c. 
Cow    bells,    65    p.c. 
Sleigh     bells,     shaft    and     hames,     pair, 

22c    up. 
Sleigh    bells,     body    straps,     each,     $1.15 

Farm    bells,    No.    1,    $1.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,    60,   10,    10   and   10  per   cent. 
No.    1,    not    wider    than    6    in.,    60,    10, 

10    and    10. 
Agricultural,    not    wider    than    4    in.,    76 

per   cent. 
Lace    leather,    per    side,    80c;    cut   laces, 

85c 

Bird   Cages. 
Brass   and   Japanned,   40  p.c. 

Bolts  and   Nuts.        Per  cent. 
Carriage   Bolts,   common,  new, 

$1    list. 
Carriage  Bolts,  %  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine  Bolts,  %  and  less..  60, 10  ft  10 
Machine   Bolts,   7-16   and   up..  60 

Plough     Bolts     65.  5  ft  10 

Blank   Bolts    60 

Bolt   Ends    60 

Sleigh     Shoe     Bolts,     %     and 

less     60   and  10 

Sleigh    Shoe    Bolts,    7-16    and 

larger     65    and  05 

Coach    Screw,    new    list    7 

Nuts,  square,   all  sizes,  4%c  per  lb.   off. 
Nuts,  hexagon,  all  sizes,  4%c  per  lb.  off. 
Stove  rods,   per  lb.,  6%  to  6c 
Stove    Bolts.    80. 

Building   Paper,   etc 
Tarred    Slater's    paper,    per   roll....    0  70 

O.    K.   paper,   No.   1,   per  roll    0  75 

O.    K.  paper.  No.  2,  per  roll  0  70 

Plain  Fibre,  No.  1,  per  400  ft,  roll  0  45 
Plain    Fibre,    No.   2,  "  ....    0  27 

Tarred    Fibre,    No.    1,    per    400    ft, 

roll     0  66 

Tarred    Fibre,    No.    2  "  ..    0  36 

Tarred    Fibre    Cyclone,    25   lb.,    per 

roll     0  55 

Dry  Cyclone,   15  lbs 0  46 

Plain    Surprise,    per   roll    0  40 

Resin    sized    Fibre,    per  roll    0  40 

Asbestos    building    paper,     per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton     37  60 

Carpet    Felt,    per    100    lbs 2  60 

Tarred  wool  roofing  felt,  per  100  lb  1  80 
Pitch,    Boston    or    Sydney,    per   100 

lbs 0  70 

Pitch,    Scotch,    per  100  lb 0  65 

Heavy   Fibre,   32'   ft  60',   per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per    sq 0  10 

3  Ply   Ready   Roofing,    per  sq 0  95 

2  Ply   complete,    per    roll    1  15 

3  Ply  complete,  per  roll   1  36 

Liquid    Roofing    Cement,    brls.,    per 

gal 0  15 

Liquid    tins    Cement    0  20 

Crude    Coal    Tar,    per   barrel    3  50 

Refined   Coal    Tar,    tins,    per  doz...  1  25 

Refined    Coal    Tar,    per    barrel    4  50 

Shingle    varnish,    per   barrel    4  50 

Caps,    per   lb 0  06 

Nails,    per    lb 0  05 

Mop   cotton,   per  lb 0  16 

Butts. 

Plated,    bower  barff   ft   Nickel.    No.  241, 

45   per   cent. 
Wrought  brass,  46  p.c   off  revised  list,. 
Cast   iron   loose    pin,    60   p.c. 


Wrought  steel   fast  joint  and  loose  pin, 

70   p.c. 
Crescent   brands,    70   per    cent. 

Cement  and   Firebrick. 
Canadian    Portland,    bags,    per 

bbl 155    170 

White   Bros.   English   2  00    2  05 

"Lafarge"    cement,    in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English     17  00  2100 

American,     low...  23  00  25  00 
high....  27  50  35  00 

Fire   clay    (Scotch),    net    ton 6  50 

Chalk    and    Pencils. 
Carpenters    Colored,    per    gross    0  65    0  80 
"  lead   pencils,    p.   gT    2  40    6  75 

Chisels. 

Cold  chisels,   6  x  6   in.,   doz 2  20 

Bevel   edge,   1  inch,  doz 2  60 

Chain. 
Proof  coil,  per  100  lb.,  %  in.,  $6.00; 
5-16  in.,  $4.85;  %  in.,  $4.25;  7-16  in., 
$4.00;  %  in.,  $3.75;  9-16  in.,  $3.70;  %  in., 
$3.65;  %  in.,  $3.60;  %  in.,  $3.45;  1  in., 
$3.40. 

Stall  fixtures,  35;  trace  chain,  45;  jack- 
chain,  iron,  50;  jackchain,  brass,  60;  cow 
ties,  40;  halter  chains,  60  and  6;  tie  outs, 
75;  coil  chain,  50  and  5;  hammock  chains, 
galvanized,    35    and    5. 
Chums. 
No.   0,  $9;   No.   1,   $9;  No.   2,   $10;   No. 
3,  $11;  No.  4,  $13;  No.  5,  $16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St.  Marys, 
40    per    cent.;    f.o.b.    Ottawa,    Kingston 
and    Montreal,    37%    and   10   per   cent. 
Clamps. 

Malleable  swivel  head,  4  in 2  60 

"        adjustable,    4    in 7  60 

Carpenters,    3    feet    3  60 

Conductor    Pipe. 

2  inch,    in   10   foot   lengths    3  30 

3  "  "  "         4  00 

4  "  "  "  6  28 

6       "  "  "         7  26 

6       "  "  "         8  80 

Cotter  Pins. 
Cotter  pins,   90  p.c.    Montreal. 

Copper  and  Nickel  Ware. 
Copper    boilers,    kettles,    47%    p.c 
Copper   tea    and   coffee   pots,    42%   p.c. 
Copper   pitts,    27%    per   cent. 
Foundry  goods,  hollow  ware,  45  p.c 

Door   Knobs. 
Canadian    knobs,    45   and   10   per   cent. 
Porcelain,    mineral    and    jet    knobs,    net 
list. 

Door    Sets. 
Canadian,   45   and   10  per  cent. 
Door  pulls,  60  per  cent. 

Door    Hangers    (Parlor) 

Single  sets,  each  (Easy  brand)    1  B0 

Double    sets,    each    3  26 

Unbreakable   rail,    100   feet    6  00 

Door  Springs, 
Chicago    (coil),    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters  6   inch,    doz 6  25 

Folding   handles,   8    inch,   doz 1  80 

Drills. 

Bit  stock  drills,  2-32  in.,  doz 0  67 

Escutcheon  Pins. 
Steel,  discount  50  per  cent. 
Brass,    55   per   cent. 

Eavetroughs. 

8  inch    in    100    foot    lengths    2  90 

10     "  "  "         3  15 

12     "  "  "         3  68 

15      "  "  "         6  25 

Add  extra  10c  per  100  ft.  O.Q.  Round 
Bead  Trough. 

Factory  Milk  Cans. 
Milk  cans  and   pails,   35  p.c. 
Hand  delivery  and  creamery  cans,  40  p.c. 
Kail  ways    cans,    45    p.c 
Cream    cans,    40    p.c. 
Creamery    trimmings,    75    and    12%    p.c 

Faucets. 
Common,    cork-lined,   35  per  cent 

Farrier    Knives. 
Duckworth,    50   p.c. 

Files  and  Rasps.        Per  cent, 

Disston's     70  and  10 

Great    Western,    American    ....  70  and  10 

Kearney    ft    Foot,    Arcade    70  and  10 

J.    Barton    Smith,     Eagle    ....  70  and  10 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     60 

Nicholson     62  2-3 

Jowett's    (English    list)     27% 

Spear  ft  Jackson   (English  list)  35 
Forges. 

Blacksmiths    portable,    135   lbs (86 

GalTanized  Ware. 
Dufferin  pattern  pails,  46  per  cent. 
Flaring    pattern,    45    per    cent. 
Galvanized    washtubs,    45    per    cent. 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs 110 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  35 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  oz. ,  doz.    1  25 

hickory   handle,   1   lb.,   doz.    6  25 

"       straight    claw,    1    lb.,    doz.    7  00 

Farriers    hammers,    10    oz.,    doz....    5  60 

Tinners    setting,    %    lb.,    doz 4  50 

Machinists,    %    lb.,    doz 3  20 

Sledge,   Canadian,   5  lbs.   and  over.    0  06 
Sledge,    Masons,    5    lbs.    and    over.    0  08 

Sledge,    Napping,    up    to    2   lbs 0  09 

Harvest   Tools. 
50    and    5    per    cent. 
Sidewalk   and   stable  scrapers,   net   $2.25. 
Wood   hay   rakes,    40   and   10  per  cent. 
Lawn    rakes,    net. 

60 


Halters    (Snap    and    Ring). 
Jute    Rope,    %-inch,    per    gross 8  00 

"  "       %-inch,    per   gross    ....  10  60 

"  "       %-inch,   per  gross   13  6C 

Leather,    1-inch,    per    doz 4  00 

Leather,    1%-inch,    per  doz 5  20 

Web     2  45 

Sisal    Halters    (Snap   and    Ring). 

%-in„     $9.00;     7-16-in.,     $10.20;     %-in., 
$11.40;   9-16-in.,    $13.20;   %-in.,   $15.00. 

Hinges. 
Blind,   discount   50   per   cent. 
Heavy    T   and   strap,    4-in.,    100   lb. 

net     7  26 

HeaTy    T    and   strap,    5-in.,    100   lb. 

net     7  00 

Heavy    T    and   strap,    6-in.,    100    lb. 

net     6  76 

Heavy   T    and   strap,    8-in„    100   lb. 

net     6  50 

Heavy     T     and     strap,     10-in.    and 

larger     6  26 

Light  T  and  strap,  discount  65  p.c 
Screw    hook    and    hinge- 
under   12   in.,   per   100  lb 4  00 

over  12   in.,    per  100  lb 3  50 

Crate   binges   and   back   flaps,    66   and   6 

p.c. 
Chest  hinges  and  hinge  hasps,   65  p.c 

Hinges    (Spring) 
Spring,  per  gross— No.  5,   $16.10;  No.   10, 

$16.10;    No.    20,    $9.50;    No.    60,    $17.68; 

No.    51,    $7.76;    No.    120,    $16.10. 
Screen    door    sets— No.    2250,    $14.95;    No. 

2260,   $19.55;   No.    2275,   $21.85;   No.   1192, 

$19.55. 
Chicago    hold    back    screen    door,    iron, 

gro.,    $12. 
Chicago   spring  hinges,    15  p.c. 
Triplex    spring    hinges,   40    p.c 
Chicago    surface    floor    (6,000),    16    p.c. 
Garden  City  fire  house  binges,  12%  p.c 
"Chief"   floor  hinge,   60  p.c 

Hooks. 
Wrought   iron   hooks   and   staples — 

%    x    5,    per   gross    2  26 

5-16  x  5,   per  gross   3  40 

Bright   wire   screw   eyes,    60   p.c. 
Bright   steel    gate   hooks   and    staples. 
Iron   screw  hooks,   60   and  20   p.c. 
Iron   gate  hooks  and   eyes,   60  ft  20  p.c. 
Crescent   hat   and    coat    wire,    60    p.c 
Stove    pipe    eyes,    kitchen     and     square 

hooks,   60  p.c 

Horse  Nails. 

M.R.M.    cold   forged   process   list,    10th 

January,    1912.  Price  per 

Size  Length  25-lb.  box. 

Nos.    3  1%-inch  $4  10 

4  1%-inch  3  75 

6  1    15-16  3  60 

6  2%  3  10 

7  2    5-16  2  90 

8  2%  2  75 

9  2    11-16  2  60 

10  2%  2  50 

11  3    1-16  2  45 

12  3%  2  45 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy, 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4.15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4,40; 
"X.L."    steel   shoes,    new   light   pattern, 

1  to  6,  No.  2  and  larger,  $4.35;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes,  No.  0 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  $6.75.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  ft  Co., 
"Blunt"    No.    1   and   smaller,   $1.50;   No. 

2  and  larger,  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.75;  No.  2  and  larger,  $1.50 
per  box.     Put  up  in   25-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    4%c 

Ice    Cream    Frees*™. 
White    Mountain,    6c    per    lb. 

Knives. 
Hay    kniTes,    net    list. 
Olauss,    50    and    25    per    cent. 

Kitchen    Enameled    Ware. 
White    ware,    75    per    cent. 
London    and    Princess,    60    per   cent. 
Canada,    Diamond,    Premier,    68    aad    II 

per  cent. 
Pearl,    Imperial,    and     granite     steel,;  M 

and    10    per    cent. 
Premier    steel   ware,    41   per   cent. 
Star   decorated    steel    and   white,    ff   per 

cent. 
Hollow  ware,    tinned  steel,   46  per   cent. 

oft. 
Enamelled   street   signs,    41   per  cent. 

Kitchen     Sundries. 
Asbestos    mats,    60    p.c 

Can    openers,    per    doz 6  41    I  7» 

Mincing    kniTes,    per    dos.    ...    0  SO    IM 

Potato  mashers,  wire,  per  das.    9  61    I  71 

woed,    per   dos.    I  H    1 86 

Yegetable   slicers,    per   dez I  26 

UniTersal  meat  chopper,   No.  1    —    115 

Enterprise    chopper,    each    131 

Spiders   and   fry   pans,    H   and 

6    per   cent. 
Star   Al  chopper,    i  to   32    ...    1  35    111 
109    to    103....    I  IS    J  01 

Kitchen    hooks,    bright     •  M 

Toasters,    50    per    cent. 

Fire   shOTels,    60. 

Oil    atoTes    and    orens.    H    and    II. 

Ladders. 
I  to  8  feet,  lie  per  foot;  7  to  1  R..  13c 
Extension   ladders,    15c   per  foet  up. 

Lantensa. 
Japanned    ware,    46    per    cent, 
Ne.   I  or  1  Plata   Gold   Blast,   per 

dos 17* 

Lift    Tubular     and     Hinge     Plain, 

per    doi 6  H 


HARDWARE    AND     METAL 


ALEX*ARTHURW- 


A^oMtf^eal. 


WRITE  US  AT  ONCE 


Black  ^^  Diamond 

TARRED  FELT 

is  a  necessary  for  every  up-to-date  house,  because  it 
keeps  the  house  warm  in  winter  and  cool  in  summer. 

It  is  made  of  the  highest-grade  material  and  guaran- 
teed to  last  as  long  as  the  house  on  which  it  is  used. 
We  also  make  a  full  line  of  wrapping  papers. 

F.  J.  COX.IWinnipeg,     -     Western  Agent 


»^T 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


The  Name  "  HEINISCH "  Assures  Quality 

when   it  is  applied  to  Tailor  Shears,   Tinners'    Snips,  Shears    or   Scissors   that 
are  manufactured  by  us. 

85   years  of  pract:cal  experience   in   their   manufacture  ac- 
counts for  their  superiority  over  other  makes. 


If    you    want    to 

stock  a  trade  builder  for 

1912  here's  your  chance.     Every 

article  is  absolutely  guaranteed.     Ask 

your  jobber  for  them  and  see  you  get  them. 


R.  HeiniscH's  Sons  Company 

Newarh,   N.J.,   U.S.A. 


Presto    Double  Bath  Cocks 

Nickel  Plated.      With  China  Index  Handles 

"A     QUARTER     TURN     GIVES    A     FULL     OPENING" 

Tails!  (Finished)  Screwed  for  Y<i  in.  Male  I.P. 


GOOD 


METAL 
PLATING 
FINISH 
DESIGN 


We  can  quote  you  an  attractive  price.      Write  Dept.  P. 

T.  McAVITY  &  SONS,  Limited,  ST.  JOHN  and  WINNIPEG 


HARDWARE     AND     METAL 


Japanning,  50a  per  dozen  extra, 
t'ri.im    globes,    per    doien,    $1.89. 
Lamp    wick.    60    per    cent. 
Lawn    Hose. 
Competition   grade  lawn   hose.  70  and  5. 
Lawn    Mowers. 
D.     Maxwell     &      Sons.— 8-inca      open 
wheel.    3    knives,    11    in..    $5.10;    do..    I 
knives,     fS/25;     9-inch     wheel,     3     knires, 
12   in.    sizes,    $6.75;   do.,    4    knires,    $7.25; 
lOVs  inch    wheel,    4    knires,    12    in.    sizes, 
$8.50;  ball  bearing  do.,  $10;  do.,  5  knires, 
$10.60;    50    per   cent,    f.o.b.    factory. 

Locks    and    Kejs. 
Canadian.    45    and    10    per    cent. 
Lumbermen's    Supplies. 

Cant   hooks,    slszen,    from    12  00 

Axes,    dozen,    **sm    6  50 

Axe    handles,    dozen,    from    1  15 

Cross   cut  saws,    per  foot   ....    0  25     0  43 

Axe    wedges,    dozen     0  25 

Ball    and    heel    calks    4  00     4  25 

Mallets. 
Tinsmiths',    2%x5%    in.,    per    dos..    1 25 
Carpenters',    round    hickory,    6    in., 

per    doz 1(5 

Lignum    Vitae,    round,   5    inch,    per 

doz 2  40 

Caulking,    No.    8,    oak,    per   doz 16  00 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz 9  00 

Metal    Polish. 

Tandem  metal  polish  paste    6  00 

Axoline   brass   cleaner,    100   in   pkge    6  50 

Miners    Supplies. 
Mattocks,   6  lb.,    18  inch,   $6  dozen. 
Picks.    6    to    7    lb.,    $4.65    dozen. 
Pick    handles,    $1.85    dozen. 
Prospectors'    hammers,    16%c    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars.    334    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 1  20     1  56 

Folding    ironing    boards    16  25    18  00 

Nails.  Wire 

1—1%     inch     3  35 

1%    inch    3  00 

1%— 1%     inch     2  75 

2—2%    inch    8  65 

2%— 2%    inch    2  50 

3— 3%     inch     2  45 

3%— 4    inch     2  40 

4%.    5,    5%,    6    knfa    (base)    2  35 

Cut      nails— Montreal,      $2.40;      Toronto. 

$2.60. 
Miscellaneous    wire    nails,    75    per    cent. 
Coopers'    nails,    33    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  100 

lbs I  8S 

Oakum. 

Plumbers.... per    100    lb IH 

Oilers. 
Kemp's     Tornado     and     McClary's 
Model    galvanized    oil    can,    with 

pump,    5    gallon,    per    dozen 10  01 

Daridson   oilers,    40   per  cent. 
Viinc  and   tin,   50  per  cent. 
Coppered   oilers,   50   per  cent.    •ff. 
Brass    oilers,    50    per    cent. 
Malleable,    25    per    cent. 

Plated    Goods. 
Holloware,   40  per  cent,    discount. 
Flatware,    staples.    40    and    10;    fancy,    10 

and    50. 
Hutton's    "Cross    Arrow"    flatware.    42% 
per    cent.      "Singalee"    and    "Alask," 
Nevada    silrer   flatware,    42   per  cent. 
Pieced   Ware. 
Discount,    36   per   cent. 
10-qt.    flaring    sap    buckets,    35   p.c. 
6,    10  and  14-qt.   flaring  pails,   35  p.c. 
Copper   bottom    tea    kettles   and   boiler*. 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler   and    tea    kettle    pitts,    35    p.c 

Planes. 
Wood    bench.    Canadian,    40,    American, 

25  per  cent. 
Wood,    fancy,    30   to   35   per  cent. 
Stanley    planes.    $1.55    to    $3.60,    net    lilt 
prices. 

Pliers  and   Nippers. 

Button's  genuine,    37%   to  40  per  cent. 

Plough    Lines. 

Russian    snap    per  gross    30  00 

Indian    snap     "  25  00 

Pumps. 
Berg's    wing    pump.    75    per    cent. 

Razors.  per  doz. 

Boxer's     7  50    1100 


linker's    King    Cutter    15  00 

Henckel's     7  50    20  00 

Gillette    Safety,    each    3  75 

Star    Safety    Razor,    33    1-3    p.c 
Rope    and   Twine. 

Sisal     rope     0  06% 

Pure    Manila    Rope    0  10% 

•British"    Manilla    0  09 

Cotton,    3-16    inch    and    larger 0  24 

Russia  Deep  Sea  line,  %  in.  diam. 

and   over,    15%;   under  %   in.,   16%. 
Jute,  %  and  upwards,  9c;  under  %,  9%c 

Lath   yarn,    single    0  08 

Lath    yam,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  95 
Cotton   clothes   line,    18   per  cent.    off. 

Bag,    Russian   twine,    per  lb 0  27 

Wrapping,    cotton,    3-ply    twine...    0  26 
4-ply    twine...    0  30 

Mattress   twine,    per  lb 0  45 

Staging         "  "        0  35 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galvanized,    45    per    cent. 

Rivets    and    Burrs. 
Iron    Rivets,    black    and    tinned,    60,    10 

and  10. 
Iron   Burrs,    60  and   10   and   10  p.c. 
Copper    Rivets,    usual    proportion    burrs, 

35   and   7%    per   cent. 
Copper    Burrs    only,    22%    per    cent. 
Extras  on  Coppered   Rivets,   %-lb.   pack- 
ages  lc   per   lb.;    %-lb.    pkgs.,    2c   lb. 
Tinned    Rivets,    net   extra,    3e   per   lb. 
Coppered  Rivets,   net  extra,  2%e  per  lb. 

Rivet    Sets. 
Canadian,    35    to   37%    per   cent. 
Rules. 

Boxwood,    No.    68,    2    foot,    doz 1  15 

Ivory,    No.    1282,    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    55,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     .' 0  85 

Mrs.    Potts,   handles,   japanned,   per 

gross     8  40 

Common,     plain     4  25 

plated    5  50 

Asbestos,    per    set    150 

Sand    and    Emery    Paper. 
Sand    and   emery   paper,    40   per   cent. 

Sash    Weights. 
Sectional,   1  lb.    each,   per  100  lb...    2  25 
Sectional,   %  lb.,    each,   per  100  lbs    2  40 

Solid,    3    to    30    lbs 155 

Sash  Cord. 

No.    8,    per    lb 0  33 

Saws. 
Atkins   Hand   and   Crosscut,   25  p.c. 
Disston's    Hand,    15    per    cent. 
Simonds    Hand,    15   per  cent. 
Shurley   &   Dietrich,   40  and  35  p.c 
Spear   &    Jackson,    40    per   cent. 

Saw    Sets. 
Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 
Common  doors,   2  or  3  panel,    wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in.   style   8  10 

Beaver  window  screens,  14x18,   open 

28%     inches     160 

Perfection     window    screens,    14x15, 

open    22%    inches    1 80 

Model    window  screens,    14x22,    open 

36%     inches     2  25 

Scales. 
Gumey    Standard,     35;    Champion,    GO 
per    cent. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 

Fairbanks  Standard,  30;  Dominion, 
60 ;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe    Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright    and    steel  85  and  10 

"       R.H.,    bright    80  and  10 

F.H.,    brass    75  and  10 

"       R.H.,     brass     70  and  10 

F.H.,     bronze     70  and  10 

"       R.H.,     bronze     65  and  10 

Drive    screws     85  and  10 

Set,    case    hardened     60 

Square     cap     50  and  05 


Hexagon    cap    45 

Bench,    wood,    per    doz $5  00 

"      iron,     per    doz 4  25 

Screws    (Machine). 

Flat  head,   iron  and  brass,  35  per  cent. 

Fillister  head,   iron,   30;   brass,   25  p.c 

Screw    Drivers. 

Sargent's,     per    dozen     0  65     1  00 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors   and    Shears, 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and   10   per   cent. 
Acme      Shear     Co.,      nickel -plated     and 
Japanned,   40  per  cent. 

Shelf    Brackets. 
No.    140,    65   and   10   per  cent. 

Skates   and   Hockey   Sticks. 
Starr    skates,    37%    per    cent. 
Boker,    hockey,    30c    upwards;    spring 
Empire    hockey    sticks,    $3.00,    $3.50. 
Micmac    and    Rex    sticks,    $4.00,    $6.00. 
Pucks,    net,    $1.50. 

Shovels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.c 
off;  No.  2  grade,  55  and  2%  p.c.  off; 
No.  4  grade,  45  and  5  p.c  off. 
Canadian,  No.  1  and  2  grade,  60  and 
2%  p.c. ;  No,  3  and  4  grade,  50  and 
2%    per    cent. 

Scoops. 
Grade    1,    2,    3,   50   and   5   per   cent.    off. 
Grade    4,    50    per    cent.    off. 
Squares. 
Disston's,    60   and    10   per   cent. 
Stanley  Try  Squares,   size  7%,  doz. 

net     $2  85 

Snaps. 
Harness,    25    per   cent. 

Soldering    Irons. 
Base,   per  lb.,  28   cents. 

Stamped   Ware. 
Plain,    75   and    12%    per   cent. 
Retinned,    75    and    5    per    cent. 
Tinners'    trimmings,    75    and    5    p.c. 

Sap   Spouts. 
Bronzed  iron  with  hooks,   per  1,000    7  50 
Eureka     tinned     steel,     hooks,    per 

1,000     8  00 

Staples. 

Poultry    netting,    100    lbs 5  70 

Bed,    100    lbs.,    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear   point,   75   per  cent. 

Stable   Fittings. 
Dennis    Wire   &    Iron    Co.,    33   1-3   p.c. 

Stove    Boards. 
Lithographed,    60    and    10. 
Stovepipes. 

5   and    6   inch,    per   100   lengths 7  62 

7   inch,    per   100   lengths    8  18 

Nestable,    40   per  cent. 

Stovepipe    Elbows. 
5    and    6-inch,    common,    per   doz...    1  22 

7-inch,    per    doz 1  35 

Polished,     15c    per    dozen    extra. 
Thimbles,    70   per   cent. 

Stocks    and    Dies. 

No.   20   Beaver  Die   Stock    18  75 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25     0  37 

Hindostan     "        0  06     0  10 

slip     "        0  18     0  20 

"  Axe     "         ....     0  10 

Deer    Creek     "         ....     0  10 

Deerlick     "         0  25 

"         Axe    "         ....     0  15 

Lily     white     "         0  42 

Arkansas     "         ....      1  50 

Water-of-Ayr     "         ....     0  10 

Scythe     per  gross  3  50     5  00 

Tacks,  Brads,  Etc. 
Carpet  tacks,  blued,  80  and  10  p.c. ; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  80  and  10;  % 
weights,  60;  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5,  in  dozens,  75 
and  10;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%;  zinc  tacks,  35;  leather 
carpet  tacks,  35;  copper  tacks,  45;  cop- 
per nails,  50;  trunk  nails,  black,  65 
and  10;  trunk  nails,  tinned  and  blued, 
65  and  10;  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine  finishing, 
40  and  10:  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle  nails,  in 


papers,  10;  saddle  nails,  in  bulk,  16; 
tufting  buttons,  22  line  in  doaens  only, 
60 ;  zinc  glaziers'  points,  6 ;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  56;  clinch  point 
shoe  rivets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  20;  strawberry 
box   tacks,   80   and   10. 

Tape   Lines. 
Universal,  ass  skin,  Ns.  714,  of  ft., 

doz 3  00 

Lufkins,  linen,   No.   404,   66  ft.,   ea.    0  94 
steel,    No.   264,   6(   ft.,   each    3  51 
Chesterman's  linen,  No,   1822,   6t  ft. 

each     1  10 

Chesterman's    Metallic,    No.    1821..    1  95 

Steel.    No.    1840.    it    ft 

Trowels. 
Disston's,   10   per   cent. 

Thermometers. 
Tin  ease  and  dairy,  75  t*  76  sad  U  p.*. 

Tinners'    Snips. 
Discount   35   per   cent. 

Tinners'    Trimmings. 
Discount,   45   per   cent. 
Plain    and    retinned,    76    and    11%. 

Traps    (Steel    Garnet. 
Newhouse,    30   per   eent. 
Hawley  &  Norton,  40,  10  and  6  ».«. 
Victor,    69    and    5    per    cent. 
Oneida  Jump   (Star),   60,   II  and  5  p.c 
Traps    (Rat    and    Usussl  Dos. 

Out  O'    Sight  Mouse  Trays  0  10 

Rat  Traps    1  29 

Easy    Set    Mouse    0  46 

"      Rat     0  96 

Blizzard    Mouse   Traps    0  45 

Rat    Traps    0  96 

Hold-Fast    (formerly    Devil)    Mouse 

Traps    0  26 

Hold-Fast     (formerly     Devil)      Rat 

Traps     0  80 

5-Hole    Tin    Chokers    0  80 

Vises. 

Per    pound    I  12    0  12% 

Hinged   pipe   vise,    25   lbs 3  55 

Saw    vise     «  50    J  00 

Blacksmiths',    60;    parallel,    46    per   cent. 
Washing  Machines. 

New    Ontario    4125 

Round,    re-acting,    per    dos 81  25 

Square,    re-acting,    per  doi 77  60 

Dowswell     52  50 

New   Century,    Style   A    10125 

Ideal    Power    180  00 

Daisy    73  25 

Stephenson     74  00 

Puritan    Motor    165  00 

Connor,    improved    62  60 

Ottawa     55  00 

Connor    Ball    Bearing    112  50 

Connor    Gearless    Motor   Washer...  180  00 
20  per  cent. 

Wringers. 

Royal    Canadian,    11   in.,    doz 47  75 

Eze,    10  in.,   per  doz 46  75 

Bicycle,    11    inch    60  50 

Trojan,    12    inch    100  00 

Challenge,   3  year,   11  inch   53  25 

Ottawa,    3    year,    11    inch    58  25 

Favorite,   5   year,    11   inch    61  75 

20  per  cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    21 20 

Garden,    steel    wheel,    dozen    32  40 

Whiffletrees. 
Tubular   steel   whiffletrees,   28   In...    0  70 

34  in...    100 

35  in...  12* 
"  '  neckyokes,  36  in....  1  06 
"  "  doubletrees,  49  in..  0  96 
"           "       lumbermen!,    44    in..    1  16 

Wood   Handles. 
Second  growth  ash  fork,   hoe,   rake  and 

shovel  handles,  40  per  cent. 
Extra    ash    fork,    hoe,    rake    and    shovel 

handles,   45   per  cent. 
Nos.    1   and   2   ash   fork,    hoe,    rake   and 

shovel  handles,   50  per  eent. 
Carriage  neckyokes  and  whiffletrees,  ash 

35,    hickory,    40   per    cent. 
Team  neckyokes,  oval  and  round  whiffls- 

trees,   hickory  and   ash,   36   per  cent. 
All  other  ash  goods,  40  per  cent. 
All    hickory,    maple    and    oak    goods,    3i 

per   cent. 

Wrenches. 
Agricultural,    67%    per    eent. 

Wrought    Iron    Waakass. 
Canadian,    50   per   cent. 


WE 

WANT 

A 

MAN 


of  good  character,  in  each  city,  town  and  vil'age  in  Canada,  where  we  are  not 
already  represented,  to  act  as  our  i 

SPECIAL  CIRCULATION  REPRESENTATIVE. 
Work  is  dignified  and  educative.    Previous  experience  unnecessary.    Duties  at 
first    need  not  interfere  with  your  present  employment. 

WE  WILL  ASSIST  THE  RIGHT  MAN  TO  BECOME  INDEPENDENT 
FOR  LIFE. 

If  you  are  making  less  than  $100.00  a  month,  and  are  trustworthy  and  am- 
bitious to  learn  and  become  competent  to  handle  our  business  in  your  vicinity, 
write  us  at  once  for  full  particulars. 

MACLEAN  PUBLISHING  COMPANY, 

143-149  University  Ave.,  Toronto,  Ont. 


HARDWARE    AND     METAL 


JAMIESON'S 

CREOSOTE 

SHINGLE 
STAINS 

are  the  best  preservative 
for  shingle  roofs. 

They  also  give  an  artistic 
appearance  that  cannot 
be  obtained  with  ordinary 
paint.  They  are  made  in 
a  variety  of 

PERMANENT  COLORS 

and  will  stand  all  kinds 
of  weather. 


Every  year  the  demand 
for  shingle  stain  is  grow- 
ing. 

It  would  pay  you  to  give 
it  careful  attention. 

Let  us  send  you  some  of 
our    new    sample  cards. 

THEY  WILL  INTEREST  YOU 


R.  C.  Jamieson  &  Co., 


Limited 


ESTABLISHED  1858 


Owning  and    Operating 

P.  D.  Dods  &  Co.,  Limited 

Montreal  and  Vancouver 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S  HOUSE   COLORS— A  Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 


NEW  YORK 


WEST  TORONTO 

CHICAGO 


CLEVELAND 


GET  THE  PATRONAGE 

Of  Structural  Iron  Workers 

They  use  a  considerable  amount  of  Paint 
for  painting  Bridges,  Builders'  Iron, 
Machinery,  etc.  The  best  way  to  secure 
their  patronage  is  to  get  them  acquainted 
with  Stephens  Structural  Iron  Paint. 


Structural  Iron  Paint 

It  has  just  the  requisite  elasticity,  combined  with  unexcelled  weather  and 
moisture  resisting  qualities  to  make  a  perfect  protector  for  all  exposed 
surfaces.  It  also  makes  an  ideal  coating  for  metal  siding  and  you  are 
certain  to  have  calls  for  it. 

Be  a  Stephens  Paint  Agent — It's  very  profitable. 
Write  for  full  particulars. 
"OTHERS  MAY  COMPETE,  BUT  STEPHENS   SHIPS  COMPLETE." 

G.  F.  STEPHENS   &  CO. 

LIMITED 

WINNIPEG,         ....         CANADA 
Branch  at  Calgary,  Alta. 
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Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND 
METAL 

It  is  the  central  market  place  of  the  hardware  trade 
throughout    Canada. 


There    is    always     someone    somewhere    looking    for    just 
such  proposition  as  you  have  to   offer. 


RATES  (payable  in  advance)  :  — 

2c.  per  word  first  insertion 

lc.  per  word  subsequent  insertion. 

5c.  additional  each  insertion  when  Box  Number  is  required. 


ARTICLES  FOR  SALE 


SITUATIONS  WANTED 


SITUATIONS  VACANT 


FOR  SALE— A  GOOD  CLEAN  STOCK  OP 
floorglaze  for  sale,  $1.45  per  gal.  Box  672, 
Hardware   &    Metal,    Toronto.  (23) 


FOR  SALE— WE  HAVE  SURPLUS  STOCK 
beveled  edge  grindstones  running  40  to  50 
lbs.  each.  We  offer  them  to  the  trade  at 
$15.00  per  ton  here.  Guaranteed  first  quality 
grit.  Orders  filled  in  rotation  until  stock  is 
exhausted.  Ship  G.T.R.  or  C.P.R.  Howell 
Hardware  Co.,  Limited,  Goderich,  Ont.     (22) 


BUSINESS  CHANCES 


WILL  RENT  GOOD  MODERN  CORNER 
store  suitable  for  hardware  in  hustling  On- 
tario town.  Box  674,  Hardware  and  Metal, 
Toronto.  (24) 

TINSMITH'S    TOOLS    FOR  SALE   —  GOOD 

opening.      Large   district    to  draw    from,    and 

no  opposition.  Reasonable  shop  rent.  T. 
E.   Jackson,   Sunderland.  (23) 


FIRST-CLASS  HARDWARE  BUSINESS  FOR 
sale — on    C.P.R.    main    line,    Eastern    Alberta. 
Stock     $8,000.00.      Yearly     profits    $6,000.00     to 
$7,000.00.     Apply   Box   1661,   Saskatoon,   Sask. 
(35) 

CENTRAL  ALBERTA— GOOD  HARDWARE 
business  for  sale  in  one  of  the  best  towns, 
mixed  farming  and  dairying  community,  stock 
and  fixtures  about  $5,500,  in  first  class  shape, 
one  opposition.  Box  648,  Hardware  and  Metal, 
Toronto.  (lltf) 


THRIVING  HARDWARE  BUSINESS  FOR 
sale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 


HARDWARE  BUSINESS  FOR  SALE  IN 
live  town  of  1,500  in  Saskatchewan,  on  main 
line  of  C.P.R.  Stock  and  fixtures,  including 
shop  tools,  $12,000.00.  Turnover  last  year 
552,000;  net  profits  over  $6,000.  Building  Is 
130  x  20  ft.,  with  basement.  Can  rent  for 
$55.00  per  month.  Reason  for  selling,  poor 
health.  Bex  663,  Hardware  and  Metal,  To- 
ronto. (23) 


FOR  SALE  —  HARDWARE,  TIN  AND 
plumbing  business  in  real  live  town  in  the 
Okanagan  Valley,  British  Columbia.  Popula- 
tion 1,100.  Very  little  opposition.  $40,000.00 
business  done  last  year  on  $12,000.00  stock. 
Stock  at  present  about  $18,000.00.  Total  sales 
for  May,  $4,550.00.  If  you  want  a  real  live 
business,  look  into  this.  Owner  wishes  to 
retire.  Don't  write  unless  you  mean  business. 
Box   673,    Hardware  &   Metal,    Toronto.      (25) 


FOR    SALE 


THE  PURVIS  BROS.  STORE  AND  STORE 
houses — centre  of  town.  No  stock.  Suitable 
for  wholesale  or  retail.  Immediate  possession. 
Apply  to  D.  Purvis.  Box  23.  North  Bay,   Ont. 

<22^ 

FOR  SALE— HARDWARE  AND  FURNI- 
ture  business  on  Goose  Lake  line,  Sask.  New 
store  and  new  stock.  Stock  fifteen  thousand 
dollars.  Yearly  profits  $6,500  to  $7,000.  Box 
670,   Hardware   &    Metal,    Toronto.  24 


HARDWAREMAN  REQUIRES  POSITION. 
At  liberty  after  June  15th.  Nine  years' 
Western  experience,  wholesale  and  retail. 
Road  job  preferred.  Box  670.  Hardware  and 
Metal,   Toronto.  (23) 


HARDWARE  SALESMAN  DESIROUS  OF 
making  a  change — good  stock-keeper,  sales- 
man and  window  dresser;  over  seven  years' 
experience;  good  references;  age  25  years. 
Apply  Chas.  Byford,  Newmarket  P.O.,  Ont. 

(22) 


TRAVELLER  HAVING  PROVED  HIS  ABIL- 

ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  ^concern.  Box  668.  Hardware 
and   Metal,   Toronto.  18— 21t 


PRINTING 


CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,  London,  England. 

(15tf) 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room  314,   Stair  Building,   Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and   Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otis-Fensom  Elevator  Co.,  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies  everywhere  in   Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada. 

(tf) 

YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  type- 
writers of  various  makes,  which  we  have  re- 
built and  which  we  will  sell  at  $10.00,  $15.00 
and  $20.00  each.  We  have  also  a  large  stock 
of  better  rebuilts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto, 
Canada.  (tf) 


PRICE  TICKETS 


PRICE  TICKETS  FOR  WINDOW  8HOW 
goods.  Black  lettering  on  white  card  marked 
25e.  50<\  75c.  $1,  $1.2S,  $1.60,  $1.75.  $2,  $2.60.  $J. 
$3.90,  $5.  Dosen  In  set,  per  set  25  cents  post- 
paid. Technical  Book  Dept,  143  Univeralty 
Arenne,   Toronto.  (tf) 


WANTED— ONE  OR  TWO  FIRST-CLASS 
hardware  clerks.  Will  pay  good  wages  to 
experienced  and  reliable  men.  Apply,  giving 
references,  etc.,  to  Saskatoon  Hardware  Co., 
Saskatoon,  Sask.  (24) 


WANTED— AT  ONCE  —  COMPETENT  Ac- 
countant and  office  man.  Wire  initial  sal- 
ary and  when  can  come.  Wholesale  only. 
The  Fife  Hardware  Company,  Ft.  William, 
Ont.  (22) 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany, 143-149  University  Ave.,  Toronto,  Ont. 

(tf) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
In  color,  graining,  paperhanging,  estimating 
cost  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dept..  143-149  University  Ave..   Toronto. 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In  Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal  Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer, the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buy. 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion   for   box   number 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 
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RED  CROWN 

WINDOW 

GLASS 

from  Stock  at 

TORONTO 

MONTREAL 

OTTAWA 

Write     nearest     warehouse. 


All  kinds  of  Building  Glass 

also 
"Easyset"  Corner  Bars 

Max-Silk  Glass 
Dobbin's  Daylight  Rods 
"Nuplan"  Floor  Prism 


Consolidated  Plate  Glass 
Company,  Limited 


High  Quality  Screen  Goods 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


WINNIPEG 


EDMONTON 


Constant  Satisfaction 


NEW 

ERA 

PAINT 


NEW  ERA  PAINT  is  sold 
on  merit,  and  its  lasting 
qualities  never  fail  to  satisfy 
the  most  critical  of  buyers. 
Its  ability  as  a  surface 
coverer  and  its  ability  to 
keep      in     good      condition 

satisfy  your    customers    as    no    high-priced    paint    can 

satisfy — that's  where  NEW  ERA  wins  out. 

PRICES  AND  PARTICULARS  ON  REQUEST 

Standard  Paint  &  Varnish  Co. 


WINDSOR 


LIMITED 


ONTARIO 


Queen  City  Water  White  Oil 

GIVES     PERFECT    LIGHT 

FOR  SALE  BY  DEALERS  EVERYWHERE 
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Yon  Can  Guarantee 

every  can  of  Ramsay's  Paints,  which  you  sell  for  use  in  the  hot  summer 
months,  because  the  extremes  of  heat  and  cold  have  no  effect  on  the  painting 
or  wearing  qualities  which  have  gone  into  every  can  of 

Ramsay's  Paints 

for  the  last  seventy  years.  These  qualities  form  your  best  paint  selling 
argument,  and  will  get,  and  hold,  for  you,  a  paint  trade  of  which  you 
will  be  justly  proud. 

Write  us  about  our  agency  proposition  NOW  while 
the  idea  is  fresh  in   your  mind. 

A.  RAMSAY  &  SON  CO.,  Montreal 

PAINT    MAKERS    SINCE    '42 


Western  Distributors— A.  McBride  &  Co.,  Limited,  Calgary 

Revillon  Bros.,  Limited,  Edmonton 

Bogardus,  Wickens,  Begg,  Limited,  Vancouver 


GOOD  TO  THE 
'   LAST     DROP 


Paint  and  Varnish  Removers 

MR.  DEALER:  When  you  buy  Paint  and  Varnish  Remover  remember  that  QUALITY  is  more  important  than  Price 
A  good  Paint  Remover  is  a  help  to  the  painter;  a  poor  Paint  Remover  is  a  nuisance.  The  fact  that  ail  the  leading 
manufacturers  of  paint  and  varnish  in  Canada  and  the  United  States  who  handle  paint  removers  at  all  are  licensees 
of  this  company  and  manufacture  under  our  patents  is  the  strongest  possible  testimony  that  the  only  practical 
satisfactory  and  efficient  removers  on  the  market  to-day  are  those  covered  by  our  patents.  '    F  ' 

SEE  THAT  EVERY  CAN  IS  MARKED  "LICENSED  UNDER  CANADIAN  PATENT  No.  78,586" 

The  above  Canadian  patent  corresponds  to  our  U.S.  patent  No.  714,880,  which  is  the  basic  patent  under  which  modern 
paint  removers  are  manufactured.  The  following  well-known  and  highly  respected  Canadian  companies  sell  Daint 
and  Varnish   remover   manufactured  in   Canada   under   our  patents: 


The  Sherwin-Williams  Co.,  Montreal,  Canada 
International  Varnish  Co.,  Ltd.,  Toronto  Canada 
Pratt  &  Lambert,  Inc.,  Bridgeburg,  Ontario,  Canada 
British  American  Paint  Co.,  Victoria,  B.C. 
Mount  Royal  Color  and  Varnish  Co.,  Montreal,  Canada 
James   Robertson   Co.,   Ltd.,   Toronto,   Canada 
Sanderson  Pearcy  Co..  Ltd.,  Toronto,   Canada 
Stewart  &  Wood,  Toronto,  Canada 
Martin-Senour  Company,  Ltd.,  Montreal,  Canada 


NAME  OF  BRAND 

"Taxite" 

"Klensa" 

"Expedite" 

"Bapoo" 

"Scrape-off" 

Robertson's  Paint  and  Varnish  Remover" 

"Devolite" 

"Solvo" 

'Martin-Senour  Paint  and  Varnish  Remover" 


The  character  and  standing  of  these  companies  is  a  guarantee  to  you  that  the  paint  remover  sold  by  them  Is  the  best 
that  can   be  produced. 

You  take  no  risk  n>Aen  you  buy  one  of  the  licensed  brands  of  Removers.     They  are  harmless  and  efficient. 
They  contain  no  carbolic  acid  or  alkali.     They  are  neutral. 


Chadeloid  Chemical  Company  J 


00  William  Street 
NEW  YORK,  N.Y. 
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A  "Canada  Paint"  Product 
for  Every  Requirement 


The  line  of  The  Canada  Paint  Company  is  a  varied  and  com' 
prehensile  one. 

We  make  a  paint  and  a  varnish  to  meet  every  need,  whether 
of  the  professional  painter  and  decorator,  or  the  private 
property  owner. 

From  the  common  barn  paint  to  the  highest  quality  enamels, 
The  Canada  Paint  Line  is  complete  with  a  variety  of  paints 
and  varnishes  of  good  quality,  enabling  the  dealer  handling 
the  full  line  to  supply  every  paint  need  in  his  community. 

C.  P.  Products  offer  a  generous  margin  to  the  dealer  ;  this 
combined  with  an  established  quality  reputation  of  nearly  50 
years,  makes  this  line  unbeatable  as  a  producer  of  profits. 

Writs  us  concerning  our  proposition. 


The  Canada  Paint  Co 

Limited 
Montreal  Toronto  Winnipeg 
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The   Discount   Discounts   The  Terms 


Don't  be  deceived 
by]  the  salesman 
who  talks  terms 
instead  [of  dis- 
counts. 

Ask  yourself  this 
question : 

Isn't  thelargument 
that  some  sales- 
men make  of  long 
terms  after  all  a 
cheap  argument  ? 

Remember,  even- 
tually you  pay  the 
bill. 

N.B.I 

Never  turn  a  Glid- 
den  salesman 
away.  He  talks 
Discounts  —  and 
Discounts  make 
profits. 


Discounts 


UNDOUBTEDLY  you  can  get  longer 
terms  from  other  varnish  houses,  but 
you  can't  get  as  good  a  discount,  and  the 
discount  discounts  the  terms. 

Read  that  sentence  again  and  think  it  over. 

If  profits  are  what  you  are  looking  for,  you 
must  get  the  discount  or  you  are  cheating 
yourself.  Could  any  terms  you  ever  heard  of 
— two  months,  three  months,  six  months,  or 
seven  years  induce  you  to  cheat  yourself  ? 

That  Glidden  discounts  are  the  best,j/c//  can 
demonstrate.  That  Glidden  Green  Label 
Varnishes,  Endurance  Wood  Stains  and 
Endurance  Colorspar  are  the  best,  we  can 
demonstrate. 

That  Green  Label  Varnishes,  Stains  and 
Specialties  are  most  profitable  to  you,  your 
customers  will  demonstrate. 

Let  us  send  you  full  particulars  of  our  un- 
equaled  proposition  to  the  trade. 


The  Glidden  Varnish  Company 


Factories : 

Toronto,  Canada 
Cleveland,  Ohio 


Branches : 

London,  Chicago 
New  York 
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Greater  Sales-Greater^ 
Satisfaction* 

GljEATERj 

Profit 


i;^||''iIijHi_ 

\  oS2S   PAIMT  'ma"! 


It  is  the  quality  the  manufac- 
turer puts  into  his  paint  that  gives  the 
greater  satisfaction  —  that  makes  greater 
sales    possible,    and    returns   the    greater 
profits   to   the  paint  dealer.     The  dealer 
who  handles 


Martin-Senour  Paint 

100%  Pure 

finds  his  business  growing  as  a  result  of  the  presence  of  the  quality  of  lasting 
service,  non-fading  color,  luster,  free  flowing,  surface  covering  capacity  put  into  paint  by 
its  makers.     If  you  want  the  greater  sales  and  the  greater  profits  that  come  as  a  re- 
ward for  greater  satisfaction,  sell  Martin-Senour  Paints.      Don't  put  off  writing  for 
the  agency 


THE  MARTIN-SENOUR  CO.,  Limited 

Pioneers  of  Pure  Paint 


Montreal 


Chicago 


Winnipeg  ^| 


LET  YOUR  CUSTOMERS  KNOW 


That    DOUGALL    VARNISH     covers    more    surface 
per  gallon  than  any  other. 

That    DOUGALL    VARNISH    is    easy    to    apply    and 
quick  drying. 

That   DOUGALL  VARNISH  will   not   crack  nor  peel. 

That  DOUGALL  VARNISH  will  not  blister  with  the  sun. 

That    DOUGALL   VARNISH    is    guaranteed    to    give 
satisfaction  to  the  last  drop. 

That    DOUGALL  VARNISH   is    more    economical    to 
use  than  others. 

That  DOUGALL  VARNISH   is   the  varnish   that   lasts 
longest. 


The  Dougall  Varnish  Company,  Limited 

305  Manufacturers  Street,  Montreal,  Canada 

J.   S.   N.   DOUGALL.  President  Associated  with  MURPHY  VARNISH  CO..  U.S.A. 
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BEWARE  IMITATIONS 


rsTAHD*RCS 

APPEARSON  WRAPPER 


Are  You  Doing  Your  Part  in  the  Selling 
Campaign  for  RU-BER-OID  Roofing? 

TRADE   MARK   REG. 

For  several  years  we  have  been  advertising  RU-BER-OID  Roofing  in  papers  of 
general  circulation,  read  by  your  customers.  This  year  we  are  going  a  step  further  in 
Ontario,  and  advertising  it  in  your  local  papers,  over  your  own  name. 

This  gives  you  the  very  best  kind  of  a  chance  to  build  up  a  brisk,  permanent  and 
profitable  business  in  the  best  ready  roofing  made. 

Are  you  doing  your  part  to  clinch  the  trade,  by  keeping  the  RU-BER-OID  Man 
to  the  front,  displaying  the  roofing  itself,  and  putting  real  push  and  salesmanship 
behind  it  ? 


The  Standard  Paint  Co.  of  Canada,  Limited 

Montreal  Winnipeg  Calgary  Vancouver 


Armstrong  Ratchets 

The  Best  and  Most  Complete  Line  Made 

Made  entirely  from  Drop  Forgings  and  Bar  Steel. 

Hardened  all  over — Outwear  Two  of  the  Soft  Kind. 


ong  SHOWT-iMTCHET'. 


SHORT  RATCHET 
For  Morse  Taper. 


Each  Ratchet 
is  packed  in  a 
Cardboard  Box. 


DEALERS ! 


UNIVERSAL  RATCHET 


Two  inches  of  motion  at  end  of 
handle,  IN  ANY  DIRECTION, 
.  will  drive  the  Drill. 


Patented  Nov.  8, 1898, 
Sept.  29, 1900. 


Do  you  want  the 
Best  Made,  Best 
Packed  and  Best 
Advertised 
Ratch  ets? 


LET  US  SEND  YOU  A  CATALOG 


"STANDARD"  REVER 
SIBLE   RATCHETS 


"Hard-to-Please" 
USERS  prefer 
ARMSTRONG 
RATC  H  ETS 


They  stand 
the  racket. 


SLEEVE  RATCHET 


Armstrong  Bros.  Tool  Co. 

"The   Toot  Holder  People." 

306  N.  Francisco  Avenue,  Chicago 
U.  S.  A. 


70 


HARDWARE     AND     METAL 


ROTARY 
SCREW  FAN  VENTILATORS 


Noiseless 
and  storm  proof. 

None  better — try  them 
and  be  convinced. 


Eavetrough, 

Conductor  Pipe  and 

Corrugated  Iron, 

etc. 


Wheeler  &  Bain 

THE     QUICK     SHIPPERS 

Toronto 


GRAND  RAPIDS 


Ail-Steel 
Sash  Pulleys 


No.  12 
GRAND  RAPIDS 


GRAND  RAPIDS  HARDWARE  CO 

100  Eleventh  Street,  6RAND  RAPIDS,  MICH.,  U.SA. 


SAVE  THEIR  ENTIRE  COST 
IN 

Labor,  Freight,  Screws,  &c. 

GRAND  RAPIDS  are  the 
original— the  STAND- 
ARD goods.  Nearly  ev- 
ery jobber  in  Canada  and 
United  States  carries 
them  in  stock. 
Write  for  samples  and 
descriptive  catalogues 
We  make  thirty-seven 
styles. 

Largest    Sash    Pulley 
makers  in  the  world. 
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IT'S  QUALITY  AND  ADVANTAGES  THAT  MAKE! 


CANADIAN  HOWARD 


DOUBLE 
RADIATOR 


FURNACES 


THE  CHOICE  OF  MOST  BUILDERS 


The  "HOWARD"  Furnace  means  an  enormous  economy  in  fuel  to  the  user, 
as  the  heat  and  gases  have  to  pass  through  two  radiators,  thereby  greatly 
reducing  the  heat  by  the  time  it  reaches  the  smoke  pipe,  which,  in  the  ordinary 
furnace  would  go  up  the  chimney. 

We  employ  only  the  most  skilled  mechanics  and  use  only  the  best  materials  in 
the  manufacture  of  this  furnace. 

Mr.  Dealer,  if  you  want  to  handle  a  line  that  will  prove  completely  satisfactory 
to  your  customers,  and  a  money-maker  for  yourself,  investigate  the  HOWARD. 
Remember  it  is  absolutely  guaranteed.     Write  us  for  particulars. 

The  C.  NORSWORTHV  CO.,  Ltd.,  St.  Thomas,  Ont. 


Improved   Patent 
Flush   Handle 


TRADE 


CHESTERM  AN  S 

MEASURING  TAPES 

J     C 


Engineers'  Small 
Tools 


Linen,  Metallic 
and  Steel 


MARKS 


!g3£      TRE$BLE 

JM|Mjllll|llU|MlllU|iU^^ 


F.    H.    SCOTT,    133  Coristine  BIdg.,  Montreal 


Steel  Rules, Gauges,  etc. 


Steel 

Feeler 

Gauge 


CANADIAN  TUBE  &  IRON  CO., 


LIMITED 
Montreal,  Canada 


OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


ff 


TRADE  MARK 

BRAND 


OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


Also  NIPPLES 

Black  and  Galvanized 
All  Sizes. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works : 
Lachine  Canal 
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Add  This  MEAT  CHOPPER  To  Your  Stock 


You    Will    Get    Splendid    RESULTS 


Our  Eclipse  Double  Gear  Attachment 
has  proved  a  great  improvement  on 
food  choppers.  It  requires  about  one 
third  as  much  power  as  an  ordinary 
hand  chopper,  and  being  more  com- 
pact and  durable  should  last  an  age, 
with  proper  attention.  Can  be  placed 
in  a  convenient  position  for  operating, 
is  easy  to  adjust  and  separate  for  clean- 
ing. Constructed  of  the  very  best 
material  and  expert  mechanics. 
Display  this  chopper  in  your  window 
and  you  will  soon  procure  excellent 
results. 

Write  to-day  for    catalogue  and 
prices. 

We     also  manufacture     Refrigerator 
Door  Fasteners,  Refrigerator  Hinges, 

and    various    other  articles    that  are  a 
necessity  to  the  butcher. 


Bernard  Gloekler   Co. 

PITTSBURGH,  PA.,  U.  S.  A. 


Hustling  Hardwaremen 


are  selling 


3.  V.  Crimp  Roofing 


because  they  are  proud 
of  its  appearance  and 
know  their  customers 
will   always    get    value. 

Our  literature  gives  reasons  and  prices. 

Winnipeg    Ceiling    and    Roofing 
Company 

P.O.  Box  2186  H.  -  WINNIPEG,  MAN. 


44 


Ikangavoo 

3Bvand 


TRADE   MARS. 


Jges,  mp  bop,  glad  to  see 
pout 

3  have  used  and  sold  Bovbp's 
'Ikangavoo  brand  tools  for  35 
peavs. 

tEfjijS  ii  tijc  sitple  of  toeltome  giben  to  our 
repreSentatibe  from  £§>t.  3Tofjn  to  Victoria. 


T&obevt  Bovbp  &  Sons, 

Sheffield  ztd* 

Canadian  &f pi cStntntiUc : 

&eo.  %).  g>at>toeU,  61=3  Albert  g>t.,  WLinniptQ 

ILocal  Agents  at 
(Coronto,  Cnlgarp,  fJantoubtr  ant)  ftasfeatoon. 
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STANLEY    CENTRE    PUNCHES,    NAIL    SETS    <\ud    SCREW    DRIVER 

BITS  are  oil   tempered  and   fully   guaranteed. 
STANLEY    EXTENSION     BIT    HOLDERS    enable    the    user    to     bore 

through  walls,  floors,  etc.,  where  an  ordinary  bit  will  not  reach.  Will 

follow   up   a   %-inch   bit. 
STANLEY    ADJUSTABLE    BIT    GAUGE    will    enable    one    to    bore    any 

number  of  holes  to  a  given  depth.     Can   be  attached  to  any  size  of 

bit    up   to   one   inch. 
STANLEY    COUNTERSINKS    are    suitable    for    every    variety    of    wood 

screws. 

These  are  all  salable  tools  and    should   be  carried   in   stock  of  every 
hardware   dealer.      SEND    FOR    CATALOGUE. 


|L 


"New  Britain,C<wn.U.SA 


COPYRIGHTED, 


HE  STANLEY  RULE  &  LEVEL  CO* 


Quick  Sellers  For  Your  Notion  Counter 

We  handle  a  high  quality  line  of  Fly  Killers,  Sink  Strainers, 
Carpet  Beaters,  Flue  Stoppers  Potato  Mashers,  Vegetable 
Lifters,  Egg  Beaters,  Wire  Baskets  etc.  that  pay  a  good  pro- 
fit and  assure  perfect  satisfaction. 

A  trial  order  will  convince  you  that  they 
are  all  that  we  claim. 

^^^^    After  a  trial  order   we  are  certain  of  your 
1)   patronage. 

Write  at  once  for  catalogue  and  prices 


w/jvaag 


Andrews  Wire  Works  of  Canada,  Ltd., 


WATFORD,  ONT. 
ROCKFORD,    ILL. 


Our 

Leaded 
Art  Glass 
isofthehighest 
grade  manufact- 
ured. Being  thelarg 
est  manufacturers  of 
this  line  in  Canada  we  can 
also  give  you  the  low 
est  price  consist- 
ent with  high 
quality 


GLASS 


of  Every  Description 

for 

Buildings 


HOBBS 


If  you 
have  not  al- 
ready received 
a  copy  of  our  132 
page     catalogue,     we 
would    be    pleased 
to    send     one. 


MANUFACTURING  CO. 

LIMITED 


OFFICES    AND    FACTORIES 

London    Toronto    Winnipeg     Montreal 
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TRADE  \\\  MARK 


"BANNER 


EVERY 

IMPROVEMENT 

WORTH 
HAVING 

TO  DATE 

IS  FOUND  ON 

THE 


"bX  LANTERNS 


They  fill   all  known  wants — 

are  appreciated  on  sight 

result  in  increased  sales,  and 

Cost  no  more  than  inferior  lanterns '. 


"IDEAL  BANNER"  JUNIOR 

COLD  BLAST  LANTERNS 
SOLID  BRASS  AND  NICKEL  PLATED 


Most  particular  care 
has  been  given  to  the 
finish  of  this  Lantern. 
Doctors,  clergymen, 
and  professional  men 
will  welcome  it. 


Ontario  Lantern 
&  Lamp  Co. 

LIMITED 

Hamilton  -  -  Ontario 

Branches : 

MONTREAL.  P.O.. 
30  St.  Dlzier  Street 

WINNIPEG.  MAN.. 
56  Albert  Street 


FROM  STOCK 


Only  20  lbs.  Pressure  Required 

The 
Supreme  Test 

The  supreme  test  of  a  Washer's  worth 
is  the  way  the  Washer  washes.  Try  it 
out  with  the  Dirty  Shirt  test.  Take  an  un- 
usually dirty  but  originally  white  shirt, 
run  it  through  the  Portland  Water  Power 
Washer,  and  you'll  find  that  the  shirt  itself 
is  not  only  perfectly  clean  (provided,  of 
course,  that  the  dirtiness  of  the  shirt  isn't 
due  to  paints,  etc.),  but  that  the  neck  and 
wrist  bands  too  are  spotless. 

The  Portland  is  a  trouble-less  washer — 
it  relieves  all  washer  worries. 

Made  complete  in  our  own  factories — 
washer,  motor,  and  furniture  finished  tub. 

If  you're  looking  for  a  quality  washer 
that's  really  worth  while  get  after  your 
hardware  jobber,  or  write  direct  to  us. 


SOLE  CANADIAN  AGENTS 


HENDERSON  &  RICHARDSON 

Formerly  J.  A.  HENDERSON 
Board  of  Trade  Building,  MONTREAL 


PORTLAND  MFG.  CO., 


Portland,  Mich. 
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in  the   World 
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The"IDEAL"LAWN    FENCE 


"An  Attractive  FENCE  Which   Pays   An  Attractive   PROFIT" 

The  Ideal  Fence  appeals  to  the  public  because  it  is  neat  and  ornamental,  very 
strong  and  not  expensive.  Has  a  close  mesh  which  keeps  chickens  and  small 
animals  out  of  the  vard. 

The  Ideal  Fence  not  only  affords  protection  to  the  lawn,  but  adds  greatly  to  the 
appearance  of  any  place  in  which  it  is  erected. 

One  very  important  feature  about  Ideal  Lawn 
Fence  is  that  it  is  made  of  No.  9  hard  steel 
evenly  galvanized  wire.  No  soft  or  cabled  wire 
is  used,  so  that  when  once  erected  it  does  not 
stretch,  but  maintains  its  original  appearance 
without  bagging  or  sagging. 

This  fence  can  be  put  up  quickly,  and  at  a 
small  cost,  by  anyone,  and  will  accomplish  the 
same  result  of  efficiency  and  appearance  as  an 
iron  fence  costing  many  times  as  much. 

Write  for  our  catalogue  and  prices  now 
and  catch  the  Spring  trade. 

THE 


McGregor,   Banwell 
Fence  Co.,  Limited 

WALKERVILLE,  ONTARIO 


\SAWS  ARE 
THE  BEST 


Now  that  applies  to  any  kind  of  a  saw  that  the  Hardware  trade  will  have 
occasion  to  sell.  Hand  Saws,  Crescent  Ground  Cross-cuts,  Bands,  and  Cir- 
cular Saws.  These  Saws  are  made  in  the  Simonds  factory  in  Montreal  and 
prompt  service  is  assured.  Every  Hardware  Dealer  should  have  Simonds 
Catalogue  and  trade  discounts. 

SIMONDS  CANADA  SAW  CO.,  Limited,  Montreal,  P.Q.  St.  John,N.B.  Vancouver,  B.C. 


Right  Now 

is  the  time  you  should 
stock  and  boost  the 


HAMILTON  RIFLE 


Do  not  delay.     Write  us 

at     once     for    illustrated 

circulars   and  prices. 


as  it  brings  good  results  with  every  sale.     It  is  SAFE,  STRONG  and  ACCURATE, 
with  few  working  parts,  which  can  easily  be  kept  in  order. 

This  22  calibre  rifle  sells  at  a  price  that  appeals  to  both  old  and  young,  and  its  service 
arouses  the  enthusiasm  of  every  user.    For  Sale  by  aH  Jobbers. 


C.  J.  Hamilton  &  Son 


Plymouth,  Mich. 
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JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England       LiMiTED 

Also  LONDON,  GLASGOW,  CAPE  TOWN  and  8YONEY,  N.S.W. 
Contractors  to  the  Admiralty  ana"  War  Office 

the  "CONVERTIBLE  "patent  FANLIGHT  OPENER 


Simple 

Effective 
Compact 


1796  IRON 

$i  screw 4/- 

K       "       6/6 

1795  BRA8S 

36  screw 5/6 

%       "       8/6 

1797  CUN   METAL 
%&  screw 6/6 

y,    -    ie/6 

each. 


Manufacturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 


Original  Patentees  and  Manufacturers   of 

Cart  I  and   Patent  Helical,    Climax,  Adjustable, 
and  Reliable  Door  Springs 

FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 


Architects'  Own  Designs  and  Speolal  Requirements  Carefully  Exeouted 

Our  new    Catalogue,  1911  edition,  fully    illustrated,  mailed    free  on 
application  to  wholesale  Hardware  Merchants. 


Sell  "Safe-Lock" 

the  strongest  fenoe  made. 


Before  you  order  any  more  fenc- 
ing, just  note  the  "Safe-Lock" — 
it  cannot  slip. 

Strand  wires  in  the  "SAFE-LOCK"  Fence  do 
not  have  to  lose  strength  by  being  kinked — the 
lock  holds  without  it. 

This  feature  is  a  great  selling  point — it  means 
greater  strength,  greater  durability,  greater  value 
for  your  customer's  money. 

The  man  who  has  the  "Safe-Lock 
Agency  In  your  locality  will  just 
naturally  got  tho  bulk  of  the  trade. 

You  be  the  man — write  us  for  Catalog  and  Prices 
Write  us  to-day. 


The  Owen  Sound  Wire 
Fence  Co.,  Limited 

Owon  Sound,  Ontario 

Western  Agents 
Brandon  Safo-Look   Fence  Co. 

Brandon,  -  -  Man. 


Glass 


and 


Emery 
Paper 


and 


Cloth 


For  nearly  100  years 
the  products  of 

Peter  Orr&  Sons 

280  Cathedral  St. 
GLASGOW 

have  been  used  in  all 
parts  of  the  world. 
They  are  famed  for 
their  excellence  and 
hard  wearing  qualities. 

You  will  find  Orr's 
Glass  and  Emery  Cloths 
and  Papers  a  good  line 
to  stock. 

Samples  and  prices 
from 

Agents- 
George  Peatt  &  Co. 
Box  1651,  Winnipeg,  Man. 

PRICES  QUOTED  IN 
DOLLARS  &  CENTS. 


Are  You  A  Contractor? 


Do  you  know  that  the  "Red  Cross"  Closets 
are  what  you  want  for  those  new  schools  you 
are  going  to  build  this  summer  ! 

These  closets  are  made  especially  for 
Schools,  Hotels  and  Public  Buildings,  are 
guaranteed  odorless  at  all  times  if  installed 
as  we  direct.  They  are  indorsed  by  all  in- 
spectors, contractors  and  medical  men  who 
have  seen  them.  Your  new  schools  are  not 
complete  without  them.  They  may  be  in- 
stalled in  basement  of  schools.  No  need  of 
running  outside  to  filthy  closets  in  all  kinds 
of  weather. 

Write  for  catalogue  of  our  "Special  School  System'' 

TO 

RED   CROSS  Sani- 
tary  Appliance  Co. 

GRIMSBY,  ONT. 

WESTERN  AGENT: 

F.  E.  CHAPMAN 

240  Chambers  of  Commerce, 

Winnipeg,        -        Man. 

B.C.  AGENT: 

R.  HARRIS  &  CO.  Ltd. 

1107    Langley    St. 

Victoria  B.C. 
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NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling  Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

"Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BARNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


I 


Do    you   want   the 
best  strop   on    the 
market — 
Absolutely   Free  ? 

Last  season  we  started  hundreds 
of  dealers  making  money  out 
of  the 

New 

Torrey  Honing  Strop 

by  first  proving  to  them  that  it  was  the 
best  strop  on  the  market.  We  gave  each 
of  them  a  free  strop  to  make  an  actual 
test  of  its  merits.  They  were  convinced 
themselves  and  found  it  easy  to  convince 
their  customers.  Now  we  are  willing  to 
give  you  the  same  proof — a  free  strop  for 
your  own  use. 

Every  dealer  who  hasn't  already  received 
one  of  our  strops  free  should  write  at  once 
to  our  home  address,  Worcester.  Tell  us 
the  name  of  your  jobber  and  we'll  send 
the  strop  absolutely  free,  except  for  duty. 

J.  R.  TORREY  &  CO. 

Dept.  F  Worcester,  Matt. 

Sole  Canadian   Representatives: — 
Henderson  &  Richardsr  n,  fo>  merly  J.  A.  Hender- 
son, Board  of  Trade  Building,  Montreal. 


PARKER'S 

Double  Swivel  Vise 


"The  Time  Saver 


99 


A  time  saver,  because  it  is  not  necessary  for  the  mechanic 
to  turn  his  work.     He  can  turn  the  vise  in  less  time. 

It  can  be  swiveled  on  base  or  turned  in  barrel  without 
opening  the  jaws,  and  is  held  in  position  by  a  turn  of  the 
tightening  studs. 

All  our  vises  have  a  solid  steel  bar  strengthener,  also  solid 
under  portion  of  front  jaw.  The  jaw  faces  are  made  of  the 
Best  Tool  Steel  and  are  removable  and  renewable  at  any  time. 

Write  for  Illustrated  Catalog. 

The  Charles  Parker  Co. 

MERIDEN,  CONN.,  U.S.A. 
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PLAIN,  JAPANNED  AND  GALVANIZED  SPRINKLERS 

UNDISPUTED  LEADERS  FOR  1912 

Large  Sprinkler  Roses,  attached 
to  cans  by  a  thread,  so  they 
cannot  drop  off.  Oval  Filler 
Opening,  Reinforced  Pressed 
Spouts. 

Have  you  our  "SUMMER  SALESMAN"? 
If  not,  ask  for  it 


Quarts  12  3  6 

Diam.  ins.       4H  S^  6%  1 


10  14 

8&  8K 


IF      YOU      HAVE      NOT      ALREADY      ORDERED      FROM      US,       DO      SO      NOW 


E.  T.  WRIGHT  &  CO., 


(H.  G.  WRIGHT) 


Hamilton,  Canada 

Agencies  at  Vancouver,  Winnipeg  and  Toronto 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass  Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  Ontario 


MAPLE    LEAF 

" Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 


and 


VANCOUVER,     B.C. 
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NEW  LINE 


UNIVERSAL  CLOTHES  WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs        Enclosed  Cog  Wheels 


PLAIN   BEARINGS 

No.  310E—       -        -  '     -        -        Rolls,   lOxlf  inches 
No.  311E—       -  Rolls,   llxlf  inches 

STEEL  BALL   BEARINGS 

No.  317E—       -  Rolls,   lOxlf   inches 

No.  318E—       -  Rolls,   11  x  If  inches 

SAME  STYLE  MADE  IN  FOLDING  BENCH 


Packed  3  in  a  case 


SEND   FOR   CATALOGUE  "F" 

THE  AMERICAN  WRINGER  COMPANY 

99   CHAMBERS  STREET,   NEW  YORK 


Clinch  the   Roofing   Contract 

You  positively  cannot  say  too  much  for  BRANTFORD  ROOFING.  The  cut  shows  the  George 
White  &  Sons  Co.'s  plant  situated  right  beside  the  G.  T.  main  line  in  London,  Ontario.  Even  the 
Boiler  House  and  Foundries  are  covered  with 

BRANTFORD    ROOFING 

and  a  roofing  that  successfully  withstands  the  combined  action  of  fierce  heat  within  and  flying 
sparks  and  hot  finders,  flung  from  passing  trains  without — besides  defying  wear  and  weather — 
cannot  be  too  highly  recommended. 

N.B. — When  you  see  excavation  work  going  on,  go  after  the  Roofing  Contract  and  clinch  it. 
BRANTFORD  ROOFING  will  enhance  your  reputation,  and  there  is  a  reasonable 
margin  of  profit  in  it  for  you.     Write  for  our  new  catalogue. 

BRANTFORD  ROOFING  CO.,  Ltd.,  Brantford,  Can. 

Branch  Warehouses— MONTREAL,  9  Place  D*  Youville  ;  WINNIPEG,  117  Market  Street 
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Royal 

House  Door  Hanger  is  recognized  by 
dealers  as  the  leader  in  house]  door 
hanger   construction. 

Live  dealers  sell  RICHARDS  ROYAL 
for  the  satisfaction  and  profit  it  brings. 

Are  you  getting  this  profit  ? 

fcchards  Wilcox* 

EEjF]    Manufacturing  Co.   R») 

i#J;ALJRORA,IU.U.SA'  [Mi) 

Door  Hangers  and  Hardware  Spe  ia  ties 


STILL'S 

=AXE  HANDLES- 


Every  dealer  should  get  acquainted  with 
STILL'S  Axe  Handles. 

Progressive  dealers  all  over  the  country 
are  increasing  their  trade  and  profits  by 
handling  our  QUICK  SELLING  SPEC- 
IALTY.   _ 

still's  axe  handles  repre- 
sent all  that  is  best  in  quality 
of  :materials,5skilled;iworkman- 
ship  and  complete  manufactur- 
ing facilities. 

Meet  the  coming  demand  with  a  fair 
trial  order.      We  assure  satisfaction. 


J.  H.  STILL  MFG.  CO.,  Ltd 


ST.  THOMAS, 


ONT. 


PERFECT  MITRES 

THE 
LANGDON 
ACME 
MITRE 
BOX 

When  supplied 
with    back    saws 
fitted  by  ourselves,  they   are   warranted   to    do 
perfect  work. 

QUICKLY  Some  of  the  advantages  over  older  models  : — In 

ADJUSTED  longer  guides,  which  hold  the  saw  steadier.  These 
FOR  ANV  guides  are  provided  with  elevators  to  hold  the 
ANGLE.  saw  stationary,  when  desired,  above  the  work.     In 

a  graduated  arc  showing  the  various  angles  com- 
monly used.  In  supporting  guides,  to  hold  the  work  in  place. 
In  an  appliance  for  quicker  adjustment  of  extension  lever. 
In  a  length  gauge  for  duplicate  lengths. 

These  boxes  are  made  in  three  sizes,  and  put  up   with   varying   sizes   of 
saws,  ranging  from  22  x  24  in.  to  30  x  5  in. 


Send  for  the  FREE  book 
"Tool  Practice" 


Millers  Falls  Co. 

28  Warren   Street 

New  York 


^». 


SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 


B.  &  S.  H.  Thompson  &  Co, 

LIMITED 

MONTREAL,  QUE. 
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MONARCH  HOSE  MENDER 

(HUDSON  PATTERN) 

Simplest  and  Best  on  the  Market 
for    Repairing    Garden    Hose. 

Packed  in  paste-board  boxes,  each  containing  1  pair  pliers  nicely 
japanned,  6  brass  mending  tubes,  and  20  brass  wire  bands. 
1  gross  in  a  case.     Weight  per  case,  100  pounds. 

JOBBERS — Write  for  prices  on  this  good  seller.  We  will  give 
exclusive  selling  rights  to  one  jobber  in  each  province. 

ill  l(i;l   Monarch  Hardware   Company 

Buffalo,  New  York,  U.S.A. 


STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 

Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents:    ALEXANDER  GIBB,  13  St.  John  St.,  MONTREAL 


U.JJ 


Attractive,  Convenient,  Durable,  Reasonable  in  Price. 

Our  Patented  Metal  Shelf  Boxes  will  Improve  the  appearance  of 
yonr  store,  and  will  enable  yon  to  give  your  customer*  quicker 
and  more  efficient  ■errlce. 


Advise  as  space  yon  have  available  for  shelf  boxes  and  shelving 


and    we   will   sketch   out   plan   and   give   yon   our   boat    prlco   for 

same. 

Send  for  Illustrated  catalogue.  It  will  interest  you. 

Toronto 


Cameron  and  Campbell, 


S-E  MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,    PA. 

Manufacturers  of 

COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 
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Learn  wisdom 

by  the  follies 

of  others 


Many  dealers  dazzled  by  the 
prospect  of  a  big  first  profit  rec- 
ommend a  certain  article  regard- 
less as  to  whether  or  not  that 
article  will  give  a  customer  the 
greatest  possible  satisfaction. 

This  short-sightedness  has 
proved  fatal  to  many  a  dealer. 
Unless  a  customer  is  thoroughly 
satisfied,  your  chances  for  his 
future  trade  are  small ;  but  the 
greater  his  satisfaction  the 
surer  you  are  of  his  steady 
trade. 

It's  the  cumulative  value  of  a 
sale  that  counts — that's  why. 

It  pays  to  sell  the*  FORD 

Auger  Bit  in  preference  to  all 
others.  It  gives  maximum  sat- 
isfaction every  time  in  every 
way.  Your  profit  may  not  be 
quite  as  large  on  the  first  sale 
— bnt  sure  repeat  sales  will 
boost  the  total  profit  way  over 
and  above  that  obtained  by 
"One    time — large    profit"    sales. 

If  you.  Mr.  Dealer,  are  follow- 
ing on  this  latter  plan  in  your 
Auger  Bit  trade,  just  try  push- 
ing the  Ford,  and  note  carefully 
the  result.  It  will  convert  the 
occasional  buyer  into  a  steady 
customer  and  make  every  buyer 
a  satisfied  customer. 

Dealers  who  have  tried  this 
know  it  to  be  a  fact.  Will  you 
be  the  next? 

Write  us  for  catalog  and  cir- 
culars. 

FORD  AUGER  BIT  CO., 

Holyoke,  Mass. 


The  Canadian  Copper  Co. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Copper  Cn. 


WRITE  US  FOR 
PARTICULARS  AND   PRICES 


General  Offices         i 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 
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This 

Trade  Mark 

Ensures 

Genuineness 

Originality 

Perfection 

Satisfaction 


OAKEY'S 

The  original  and  only- 
Genuine  Preparation 
for  Cleaning-  Cutlery, 
6d.  and  is.  Canisters. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturer*  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths  and  Papers,  etc. 

Wellington  Mills,  London,  England 


HARDWARE    AND    METAL 


Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "Aremacdee" 
Hand  or  Motor  Metal  Force  or  Lift  Pumps  give 
their  customers  lasting  satisfaction. 


Every  pump  sold  stays 
sold — gives  the  dealer  no 
trouble. 

They  are  metal — hand 
fitted  valved — air-tight — 
strong — lasting. 

The  big  catalogue  tells 
you  exactly  what  the  line 
is— get  it  for  the  asking. 


Write 


The 


R.  McDougall  Co.,limited 

GALT,   CANADA 


Why  Not   Sell   the   BEST  Fence? 

When  you  sell  a  fence  your  customer  holds  you  re- 
sponsible for  its  quality — not  the  maker.  So  why  not 
sell  the  fence  that  will  satisfy  your  customers  and 
bring  them  back  for  more  ?  Read  what  some  dealers 
have  to  say  about  the 

Peerless  Fence  Expense 

There  Is  no  fault  to  find  with  your  fence 
the  fencing  I  put  up  four  years  ago  is  just 
as  good  as  the  day  I  put  it  up,  showing  no 
sign  of  rust  and  giving  good  satisfaction.  It 
is  an  A  No.  1  Fence.  The  PEERLESS  around 
here  stands  the  test  better  than  any  other 
make  that  I  have  seen. — John  Mason,  Spring 
Brook. 

I  have  been  well  pleased  with  all  the  wire 
I  have  received  from  you.  My  customers 
are  all  highly  pleased  with  all  the  PEER- 
LESS fencing  they  have  received  from  me, 
and  although  opposition  is  very  strong  in 
the  community,  PEERLESS  Fencing  is  tak- 
ing the  lead. — Wm.  F.  Mills,  Wheatley. 

I  must  honestly  confess  I  have  found 
PEERLESS  Fencing,  once  stretched,  per- 
fectly satisfactory.  I  have  never  seen  any 
rust  on  it  yet,  nor  have  I  received  one 
complaint  from  the  many  different 
men  I  have  sold  wire  to.— J.  H.  Craig, 
Metcalfe. 

We  manufacture  farm  and  orna- 
mental gates,  lawn,  farm  and  poultry 
fences  of  a  quality  that  will  build  up 
good  business  for  you.  Write  for 
particulars. 


)®&s!iMgs*atii®^Jdl*k.. 


The  Banwell-Hoxie  Wire  Fence  Co.,  LM. 

Dept.  A.K.        HAMILTON,  ONT.        WINNIPEG,  MAN. 


National   Steel 
Rim  Locks 

ASSURE  GREATEST 
SECURITY    and    DURABILITY 

The  locking  mechanism  is  very 

simple    and    cannot  get  out  of 

order. 

They    are    very   popular   with 

builders  who  demand  the  best 

locks. 


/>_ 


Give  the  "  Na- 
tional "  Lock  a 
trial  and  watch 
your  lock  trade 
increase. 

Write  at  once 
for    particulars. 

NATIONAL 
HARDWARE 
CO.,    Limited 

ORILLIA,  ONT. 
CANADA 


Now    Is    The    Time    To    Push    This 

Chafing  Dish 

It  makes  an  ideal  wedding  gift  arid  is 
sure  to  sell  well  at  a  good  profit.  Made 
in  Silver  and  Nickel  Plate,  capacity  three 
pints.  Patent  asbestos  forced  draught  lamp 
with  each  dish,  or  peerless  regulating  lamp. 
Handles  of  rubberoid  or  staghorn. 

Write  for  circulars  to-day.    Immediate  shipment  guaranteed 

The  Buffalo  Mfg.  Co.,  Buffalo,  N.Y. 

Canadian  Representatives 
H.  F.  Mcintosh  &  Co..  28  Toronto  Street,  Toronto 
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Pink's 

Lumbering 

Tnols 

MADE  IN  CANADA 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


Manufacturers 
of 


The  Thos.  Pink  Company,  Ltd., 

PEMBROKE,  ONT. 


Lumber  Tools 


A    NEW    VALVE 

JENKINS  BROS/ 

GUN    METAL  AND  IRON   BODY 

GATE  VALVES 

"TYPE  K" 

Special  Features: 

Highest  Quality  Steam  Metal.     Perfect  Intel-changeability.      Double  Compensating  Bronze  Wedges. 
Metal  Gland  in  Stuffing-Box.     Great  Strength  of  All  Parts.     Carefully  tested  to  250-lbs.  Water  Pressure 

UNRIVALLED   IN   DESIGN  AND  WORKMANSHIP 

Thoroughly  Reliable  Gate  Valve  for  Steam,  Water,  Oil,  Gas  or  Air.     A  trial  will  convince  you  that  it 
will  pay  you  to  use  these  valves  on  all  your  work. 

Stamped  with  TRADE  MARK  like  cut. 

Stocked  by  Machinery,  Hardware  and  Supply  Dealers  throughout  the  World. 


Catalogue  and  Full  Particulars  Cheerfully  Furnished  on  Application. 

JENKINS  BROS.,  Limited 


Head  Office   and   Works: 
103  St.  Remi  St.,  Montreal,  Canada 


And  at 
95  Queen  Victoria  St.,  London,  E.C. 
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The  McGlashan,  Clarke    12  Dwt.   KniVeS 


'  ^  are  made  of  the   best  Crucible  Steel,  finished  by  methods  devel- 

oped during  years  of  successful  manufacture,  plate  with  12  dwts. 
pure  silver,  put  up  in  neat  Rack  Boxes  containing  one-half  dozen.     Every  box  contains  our  guarantee. 

The  McGlashan,  Clarke  Co.,  Ltd.,  Niagara  Falls,  Canada 

AGENTS  :  J.  Mackay  Rose.  88  McGill  St..  Montreal.  Que.  N.  F.  Gundy.  61  Albert  St..  Toronto.  Ont.  David  Philip.  291  Portage  Ave.,  Winnipeg, Man. 
Benj.  Rogers,  Charlottetown,  P.E.I. __^^^^_^^^^^^™ 


Get  Our  Prices  and  Get  to  Thinking,  That  Is  All  We  Ask 

TH  IS  MANTEL 

Is  Artistic,  Ornamental  and  Substantial.  90  other  designs  of 
the  same  quality.  Gas  and  Coal  Grates  and  Fireplace  Fittings, 
also  a  complete  line  of  Gas  and  Electric  Fixtures. 

WRITE     FOR     CATALOGUE     AND     PRICE     LIST. 
Test  us,  every  test  is  one  more  triumph. 

OUR  TRADE  EXTENDS  FROM  COAST  TO  COAST 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 


w  |& 

VOUR  sales 
will  be  ma- 

terially increased 

by  handling  the 

Aylmer   Metallic 

Ring  Sprayer, 

*^  the  best   hand 

fif  W       J''        «■'           i  Jl.  l 

pump  made  in 

Canada.    No  soft 

liflraf*          FMENT          *\\ 

JsilaBlMIt  5PRAY    PUMP  ■%   \ 

packing   to  give 

you  trouble,  a 

CUTTRISS    lAMLIfe 

pump  that  gives 

perfect  satisfaction 

to    your    customer 

in  every  instance. 

Write  for  Prices  and  Discounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 

AYLMER, 

ONTARIO 

That  Stuffy  Room 


is  more  deadly  than  disease  itself.  Bad  air  is 
the  curse  of  crowded  living.  In  all  public  places 
such  as  asylums,  clubs,  big  offices,  schools 
and  theatres,  PURE  AIR  CAN  BE  OBTAINED 
ONLY  BY  OUR  SYSTEM  OF  VENTILATION. 


It  has  stood  the  tests  of  scien- 
tific experts. 

It  is  in  use  in  the  finest  build- 
ings in  Canada. 

Its  price  is  reasonable  and  its 
benefits  lasting. 


Montreal,  Jan.  21st,  1909 
J.  W.  Harris  Mfg.  Co.,  ltd., 

Montreal. 
Gentlemen  : 

Your  favor  of  11th  inst.  received,  and  am 
pleased  to  report  that  "  Zephyr  "  Ventil- 
ator which  you  installed  on  my  property 
two  years  ago  has  done  good  service  and  is 
working  well. 

Yours  truly, 

Edward  May, 

434  Blm  Ave. 


Ask  for  booklet  re  J.  W.  Harris 
and  Zephyr  Ventilators,  also  book- 
let on  Filters,  etc. 

The  J.  W.  Harris  Mfg.  Co.,  Ltd. 

General  Contractors  ana  Manufacturer* 

Montreal 
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There's    a    Big    Demand    Among 
Miners    and   Sportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of  parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.        Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH,    ILLINOIS,    U.  S.  A. 


GIVES  SATISFACTION  WHERE  ALL  OTHER  METALS  FAIL 

SOLD  BY  LEADING  DEALERS  EVERYWHERE  OR  BY 

MAGNOLIA  METAL  COMPANY 

OFFICE  AND  FACTORY:  225   ST.  AMBROISE   STREET,  MONTREAL 


_ 


Long  Service  Is  A  Natural  Result  Of 
The    "  Twisted  -  While  -  Hot  "    Process 

It  must  be  annoying  to  the  average  drill  user  to  have  drills  made  from  well-known 
brands  of  steel  fall  down  on  the  job.  He  wants  efficiency  and  can't  get  it  because 
it's  milled  or  ground  away  in  the  process  of  manufacture. 

"  Hercules  "  High  Speed  Twisted  Drills 

are  made  from  a  High  Percentage  Vanadium  High  Speed  Steel  under  the  only  "twisted-while-hot" 
process  that  retains  all  the  strength  of  the  steel  in  the  finished  drill.  The  grain  of  the  steel  is 
undisturbed,  insuring  longer  edge-holding  and  greater  resistance  to  the  strains  of  the  metals 
having  different  degrees  of  hardness. 

The  taper  shanks,  usually  one  size  larger  than  ordinary,  prevent  tag  troubles  and  give  a 
greater  driving  power  because  the  drill  fits  into  the  chuck  firmly  and  in  the  center. 

Your  jobber  will  supply  them  or  you  can  send  order  direct.     Send  for  Catalog  74-B. 


TRADE 

W&B 

MARK 


TRADE 


Tools  of  Quality  Bear  These  Marks  w^    J^b 

MARK 

The  Whitman  &  Barnes  Mfg.  Co. 

Established  1854  ST.  CATHARINES,  ONT. 

STOCKS  CARRIED   ATJIWINNIPEG   AND   MONTREAL 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


WIRE  BALE   TIES! 


SINGLE.     LOOP 


Our  wire,  for  baling  hay,  is  made  from  the  finest  quality  Bessemer 
Rods,  and  is  10  per  cent,  stronger  than  any  other  baling  wire. 

This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 
every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial   order — we   guarantee   to   satisfy. 

We  also  recommend  our  WIRE  NAILS  and  STAPLES  as  inferior 
to  none. 


The  Laidlaw  Bale-Tie  Co.,  Hamilton,  ont. 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


SELL  A  GOOD  LAWN-MOWER 


to  a  man  and  you've  gone  a  long  way  toward  winning  his  confidence  and 
trade.  Sell  him  one  not  quite  so  good  and  he'll  resent  it  every  time  he  mows 
the  lawn    Sell  him  a  MAX  WELL   LAWN-MOWER 

and  be  sure  you  are  on  the  right  side.  The  Maxwell  cuts  so  smooth,  clean 
and  easy,  and  holds  its  edge  so  well,  that  every  man  who  appreciates  a 
good  machine  is  sure  to  be  pleased  with  it. 

8  to  22  inch  widths — wheels  8  to  11  \  inches  high — 3  to  6  knives.     Grass 
catcher  attachment  if  desired. 


David  Maxwell  &  Sons,  St.  Mary's,  Ont. 


Open  Ring  Cow  Ties 

WELD 


25%  more  strength 


WEAR 


Closed  Ring  Cow  Ties 


Office: 
BUFFALO,  N.Y. 


ELECTRIC 
SWELL 
WELD 
CHAIN 

MADE  IN   CANADA 

AND 
SOLD  BY  JOBBERS 

Made  by 

McKinnon  Chain  Company  St.  Catharines,  ont. 


.  |  ORDERS 

25%  more    sales 

■"■"/(J    *"v*  ^        ponrn 


PROFITS 
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GET  THE  GENUINE 


DOES  THE    REPUTATION    of    GARLOCK 
_  PACKING  mean  anything  to  you  ? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


*  TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -        ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Canada  Plates 


M.  &  L.  Samuel,  Benjamin  &  Co 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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e> 


25% 


6 


TRADE  DISCOUNT 

OFF  price  list "£kr\7"' 


METAL  CEILINGS  &  WALLS 

WRITE   US    FOR  THIS  LIST 

The  Gait  Art  Metal  Co.,  Limited  (  Dept"C") 

GALT,  ONT. 


McFARLANE'S 
Common    Step-Ladder 


This  is  a  good  substantial  Step-Ladder,  being 
made  of  good  clear  lumber  with  hardwood 
steps  nailed  together. 

SEND     FOR     CATALOGUE 

McFARLANE   LADDER   WORKS 

Tel.  M.  2038         158-160  River  St.,  TORONTO,  ONT. 
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THERMO 

The  Washer 

That    makes   the    Washday    Bright 


Easy  to  Sell  \\ 

V   i 


Its  improved  mot  ion 
absolutely    elimin- 
ates washday  drud- 
gery     caused     by 
hard  working  ma- 
chinery.      It     is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 

washer       department 

get     full      descriptive 

matter  and  prices. 

Drop  us  a  card  NOW. 

THE  LONDON   FOUNDRY  CO.,  LTD.,    &N°™ 

Edwin  Schofield  (Eastern  Agent),  Canadian  Express  Bide.,  Montreal: 
F.  J.  Schuch  (Western  Ontario  Agent),  19  Jarvii  Street,  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 
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HARDWARE    AND    METAL 


For  increased  Business 

Sell    the 

SELF  LOCK  STEP  LADDER 


This  is  the  lowest 
priced  step  ladder  we 
make.  Galvanized 
steel  ears  fasten  the  legs 
and  risers  to  the  top. 

The    lock   that 
holds     the   ladder 
from     opening     and 
closing  when  in  use 
is    made     by    using 
strips   of   steel   to 
form  a  hinge  with 
the  arms  that  sup- 
port the  shelf. 

The  shelf  is  always 
up  when  the  ladder  is 
closed  and  horizontal 
when  in  use.  This  is  a 
very  convenient 
and  practical  house 
ladder  where  short 
lengths  are  used  and 
it  is  certain  to  appeal 
to  the  puplic. 

Made  regularly  4  to 
10ft. 


Write  for  Catalog 

ana  full 

Particulars. 


The  Stratford  Mfg.  Co.,  Limited 


Stratford 


Ontario 


Canada 


Why  Buy  the    "Near   Brand"  when 
the  Best  is  Procurable  ? 

THE  L.  MARTIN  CO.'S 

Old  Standard,  Eagle,  Pyramid  and  Globe 

GERMANTOWN 

LAMPBLACK 

IS  THE  BEST 

AND  HAS  BEEN  FOR  OVER  SIXTY  YEARS 

Sold  by  all  dealers  who  realize  that  a  satisfied  customer  is 
worth  more  than  a  little  extra  profit  on  a  less  reliable  article. 

N   The  L.  MARTIN  CO. 

N\1]  Manufacturers  of  the 

rjhj     Highest  Standard  Lampblacks 

fT  for  all  purposes 

Jc^S  ASK  YOUR  DEALER 

Quality  is  remembered  long  after  price  is  forgotten 

NEW  YORK     PHILADELPHIA    CINCINNATI     LONDON,  ENS. 


.^^^^^^^^^^^.^  ^^ 


m 


Special  Steel-Special  Methods 

and  Long  Years  of  Experience 

are  the  reasons  why  the  files  produced  by  the  Nicholson  File  Co.  are  well 
known  everywhere  as  the  standard  of  file  quality.  These  are  the  well- 
known   factory   brands  made  by  the  Nicholson  File  Company  in  Canada : 


"AMERICAN"         "ARCADE"         "GREAT  WESTERN"  "GLOBE" 

"EAGLE"      "McGLELLAN"        "KEARNEY  &  FOOT"        "J.G.SMITH" 

Sell  these  and  you  sell  the  best. 


Nicholson  File  Co., 


Port  Hope,  Ont. 


61 


HARDWARE    AND    MET  AT, 


BEAR  BRAND 

LAMP  BLACKS 


Have  The  Quality 
That  Customers  Demand  ~"2*#i 

Ws  are  the  largest  manufacturers  oi 

Lamp    Blacks.     Ivory     Blacks,    Bone 

Blacks.  Drop  Blacks,  Mineral  Blacks,  and  Cement   Blacks  in  the  world. 

J  hese  products  are  of  one  quality — the  best,  and  we  aim  to  keep  them 

so,     A  trial  order  will  convince  you. 

WRITE  TO-DAY 

WILCKES   MARTIN    WILCKES  CO. 

NEW  YORK,  N.Y.,  U.S.A.      • 
Wm.   H.    Evans,   232  James   St.,   Montreal;   E.    Fielding,  34   Youge   St., 
Toronto;    H,    W.    Glassco,    Winnipeg. 


STEP  LADDERS 

4  T»  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  ---  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Send  for  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITEI 

OTTERVILLE  -  ■  ONT 


British  America  Assurance  Company 

A.D.  1833 

FIRE  A  MARINE 
Head  Office,  Toronto 

BOARD  OF  DIRECTORS 

Hoi.  Gso  A.  Cox,  President  V.  R.  Brack,  Vics-PrsslsWot 

Robert  Blckerdlke,  M.P.,  W.  B.  Melkle,   E.  W   Co*.  Geo.  A.  Morrow 

D.  B.  Hanna,  Augustus  Myers,  John  Hoskin,  K.C.,  LL.D. 
Frsderlo  Nloholls,  Alex.  Ulrd,  James  Kerr  Oaborns,  Z.  A.  Lssh.  K.C. 

Sir  Hsnry  M.  Pelleit,   E.  R.  Wood. 
•V.  B.  Molklo,  Qonoral  Manaoori  P.  H.  Slmm,  Soo  rotary 

CAPITAL  11.400,008.00 

ASSBTS 2.182,753.85 

LOSSES  PAID  SINCE  ORGANIZATION      29.833.820.96 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Gold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


w 


ESTERN 


Incorporated 
1851 

ASSURANCE 
COMPANY 


FIRE 

AND 

MARINE 


HEAD  OFFICE,    TORONTO,  ONT. 


Assets  over    -    - 

Losses  Paid  Since  Organization 
of  the  Company,  over     -    - 


-  $3,570,000 
54,000,000.00 


HON.  GEO.  A.  COX,  President 

W.  R.  BROCK,  Vice-Presldeat 

W.  B.  MEIKLE.  General  Manager 

C.  C    FOSTER,  Secretary 


ARE 
YOU 
ALIVE 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


To  the  possibilities  which  a  Want 

Ad.    in   Hardware   and  Metal 

holds  for  you  ?  Do  you  know  that 
for  a  few  cents  you  can  gain  the 
attention  of  every  hardware  re- 
tailer, wholesaler,  manufacturer  and 
clerk  in  Canada  ? 

RATES  :  payable  in  advance. 
2C.  per  word  first  insertion, 
ic.  per  word  subsequent  insertions. 
5C  extra  if  box  number  is  desired. 

Hardware  and  Metal 

TORONTO  -  MONTREAL -WINNIPEG 


The  Demand 

for  Sprayers  of  all  sorts  is  growing  rapidly. 
We  claim  to  have  the  best  AUTOMATIC 
COMPRESSED-AIR  SPRAYER  on  the  market 
at  the  price. 

It  is  light,  easily  handled,  does  the  work 
quickly  and  well  and  is  cheap. 

It  will  pay  you  to  have  it  in  stock. 

Send  for  dmmoription  ard  pr/ces. 

CAVERS      BROS.,     Manufacturers 

GALT,     ONTARIO 


HARDWARE     AND     METAL 


UTICA  PLIERS 

UTICA  PLIERS  can  be  depended  upon  to  DO  the 
work.  Each  Plier  is  tested  before  leaving  the  factory,  and 
guaranteed  to  give  ABSOLUTE  satisfaction. 

Any  tool  bearing  the  Utica  trade  mark  has  our  "MONEY 
BACK  IF  NOT  SATISFACTORY"  guarantee  behind  it. 

"THE  PLIER  THAT  FITS  THE  HAND" 

Lot  us  sand  you  prices  ana  catalogs. 

UTICA  DROP  FORGE  &  TOOL  CO.,  Utica,  N.Y. 

SOLE   CANADIAN   AGENTS 
SMITH  HARDWARE  CO.,  Ltd.,  240  Lemeine  St.,  MONTREAL 


"BLITZ"   SPARK   PLUGS 

cannot  short  circuity  the  inner  wire,  through  the  porcelain  bejng 
protected  by  a  mica  tube.  The  porcelains  are  imported,  and  thj 
plug  in  general  is  assembled  of  parts  of  the  highest  quality 
throughout.     Made  in  all  sizes. 

WRITE  FOR  PRICES. 

Aic»Jr  SMITH  HARDWARE  CO.,  Ltd.  T^rT'' 


All  kinds  of 

WOOD 

Planes 


THE  PHAPIN-CTEPHENS  PO., 

**    UNION    **   FACTORY  W 

PINE  MEADOW,    CONN.,  U.S.A. 


Do  Not  Be  Misled   by  Inferior   Imitations. 


There  ia  but  one 


PRENTISS 

VISE 


Made   by 


Prentiss  Vise  Company 

Hardware  Building,  llfi-ll 0  Lafayette  St.,  Cor.  Walker  St.,  NEW  YORK 

Sale  Agents  far  Canada :    k.  Macfarlans  t  Co.,  Coristino  lldg..  Montreal. 

Soli  Agents  tor  Great  Britain  :    Chat.  Neat  &  Co.,  112  Queen  Victoria  St.,  London,     E.  C. 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 

Avoid  imitations    of    our 


LIMITED 


CUTLERY  ^  4j,  ^Ta}    * 

By  seeing;  that  this  exact  |  j^L, 

Tk   is  on  each    blade.  ^4|\|TED     \&^*' 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  £&  Company 

MONTREAL 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors.  Gates,  etc. 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and   Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


LONDON,    CANADA 


LET  CUSTOMERS  TRY  IT  30  DAYS 

They  are  bound  to  keep 
this  'fastener  because  it  is 
better  than  words  can  tell: 
but  if,  by  chance,  one 
should  not  give  satisfac- 
tion, take  it  back.  We'll 
see  that  you  don't  lose. 
The  Kling  works  easily 
and  instantly.  Always  ex- 
e/ts  the  same  pressure. 
Lasts  longer  than  the  har- 
ness.Retails  for  25c.*Gives 
you  SO  per  cent,  profit. 
Order  a  dozen  from  your 
j  o  b  b  e  r.  $2.00.  Name 
'Kling"  on  the  handle. 
Descriptive  circular  on 
request. 

.Inc.,  Dept.33,  Wilmington,  0.,  U.S.A. 
Colborne  Street,  Toronto,  Ont, 

Canadian  Distributing;  Agents 


CLOSED 


The  National  Safety  Snap  Co 
D.  C.  Ross  &  Co..  56 


Jonathan  Crookes  &  Son 

Sheffield,    England 
Corporate  Mark 


^■^    C==ff|l|^»fr 


Granted  1780. 


Supreme  Cutlery 

FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 
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HARDWARE    AND    METAL 

DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery    Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO.,  LTD.. 
Fraser  Avenue,  Toronto. 


Keep  in  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on  the 
earth  has  been  schooled  by  nature  to 
look  for  signs;  for  invitations  to  taste; 
for  suggestions  as  to  what  to  wear.  Tell 
your  story  briefly,  forcibly,  truthfully, 
and  address  it  through  the  proper  media 
and  you  can  successfully  apply  advertis- 
ing as  a  means  to  increased  distribution 


BUILDERS'  SUPPLIES. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  <3&  Banks 

Steel  Beams,  Columns.  Plates    Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -"        QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manlius.N.Y. 


CLIPPERS. 


f  Ri£&rs  turrc 
THAT'S 
SUFFICIENT. 

SEND  TOR  CATALOOUB  TO 

American  Shearer  Mfg.  Co.,  Nashua.NH.US 
Wlebnsch  &  HUfer,  Ltd.,  special  New  York 
Representative*,   166-11*   Lafayette   Street. 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth.  Ont.,  by 

James  &  Reid 

ASK  YOUR  JOBBER 


EMERY  WHEELS. 


Canadian 

Hart   Wheels 

442  Barton  St.  East,  Hamilton 

Corundum   end  Emery  Wheel* 

Grlndint  Meohines,  Beever 

Oil  Sionee. 


FIRE  BRICK 


Silica  Bricks,  Fire  Bricks,  Fire  Clay, 
Silica  Cement,  Ganister  Composition 

For  material  graded  to  withstand  the  in- 
tensest  heat  or  moderate  heat,  apply  to 

A.  Y.   DINAS  SILICA  BRICK  &  LIME  CO.,  LTD. 
118  Queen  Street,  Glasgow,  Scotland 


FLOOR  SPRINGS. 


The    Best    Door    Oloser    Is 

Newman's   Invincible   Floor   Spring 

Will  dose  ft  door  silently  against  ftnj  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


HOUSE  NUMBERS. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD., 
HAMILTON.  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,   well  sewn  with  heavy  twine  and 

riveted. 

Waterproof  Horse   and  Wagon   Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


IRON  and  STEEL 

OF  ALL    DESCRIPTIONS 
Brass,  Copper,  Zinc,  etc 

David  C.  Mitchell  &  Company, 

118    Queen    Street,  Glasgow,    Scotland. 


MANUFACTURERS'  AGENT. 


Western    Distributors,  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchants    and 
Manufacturers'  Agents,  Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR      POSITION      IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON,   WESTERN    CANADA 


mlcaANUEK     GIBB 

Manufacturers'  Agent  and  Metal  Brofcer. 
St.  Nicholas  Bldg.,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented- 


PLOW  CASTINGS. 


Castings  of  all  Kinds. 

Write  us  for  our  list  of 
Plow  Castings. 

The  Hilborn  Co.,  Ayr,  Ontario. 


RIVETS   AND   STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper  Burrs. 
Bifurcated  and  Tubular  Rivets,  Wire  Nails, 
Copper  and  Steel  Boat  and  Canoe  Na'ls, 
Escutcheon  Pins,  Leather  Shoe  and  Overshoe 
Buckles,  Felloe  Plates, 


STRAP  HINGES. 


ATLAS    STRAP    HINGE 

Strong,    Light    and   Attractive.    Japan    Finish. 

One  pair  with  Screws  in  a  Neat  Box. 

Write  for  Samples  and  Prices. 

ATLAS  MFG.  CO..        -         New  Haven,  Conn. 


SPRAYERS. 


COLLINS  SPRAYERS—SATISFIED  CUSTOMERS 

The  Collins  line  of  sprayers  for  this  year  is  the  bast 
yet  offered.  We  have  found  some  small  improve- 
ments oould  »e  made,  especially  in  finish,  a  ad  have 
also  lowered  the  price,  with  the  intention  of  making 
larger  sales  but  smaller  profits.  We  are  aiming  at 
doubling  last  year's  output.  Our  three  largest  sellers 
are  our  Three-gallon  Compressed  Air  Sprayer,  our 
Crown  and  Gem  Sprayers.  Write  for  Catalogue  and 
Prioes.    For  Sale  by  Leading  Jobbers  or    HI  :^^T 

THE  COLLINS  MFB.  CO..  TORONTO 
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TOOL  HOLDERS. 


ARMtTRONI  CUTTMS-OFF  TOOLS 

^^Jl  »r»  correct lj  deiignad  and  the  bladaa 

.  _     T^fll  »r»  bevel  rolled    from  special   Self- 

»\^^R  .    -H  Hardening  Steel.  Straight  and  Offset 

Ishapes.  7  tires  each.  Writaf  or  Catalogue 


ArmilrongBroi.ToolCi. 

IMN.  FrenolscoAve. 

CHICAsO,  U.S.*. 


WE   MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION. 

James  Steele,  Limited,  Guelph 


Send  For  Our  New  Catalog 

/'         <J         \  Most  complete  line  of 

\£Ep°)       SCREW   DRIVERS    AND 
^*=^  SMALL   TOOLS 

PIONEER  TOOLS 

The  Southington  Mfg.  Co.,      -      Southington,  Conn. 


Malleable  Iron  Castings 

for  Carriages  and  Special 
Castings    of    all    Kinds 

Manufactured  by 

F».  KYLE 

MERRICKVILLE.  ONT. 


ESTABLISHED  1849 


BRADSTREET'S 

Offlcei    Throughout    the    Civilized     World 


OFFICE8  IN  CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.8. 
London,  Ont. 
Ottawa,  Ont. 
St.  John.  N.B. 


Vancouver.  B.C. 
Hamilton,  Out. 
Montreal,  Que. 

?uebec,  QtJe. 
oronto,  Ont. 
Winnipeg,  Man. 


Refutation  gained  by  long-  years  of  vigorous. 
eonieientlaua  and  successful  work. 

TflOMAS  C.  IRVING,  VXXittXEl 

TORONTO 


When  writing  advertisers 
kindly  mention  having  seen 
the  advertisement  in  this  paper 
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The  INFALLIBLE  GLAZIER'S  DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutlers 


Made  by 

A.  SHAW  &.  SON,  Tondon,  Eng. 

GODFREY   S.  PELTON   &   SON,    Canadian    Agents,    MONTREAL 


m 


J.  A.  HENCKELS 


TWIN  WORKS 


CUTLERY 


iff 


Pocket    Knives,    Scis-  »<•»■- 

sors,  Razors,  Butchers'      j"^*      E  111    I  a  mnlnnoh  &   fin      9 DeBresoies  St. 

and  Cooks' Knives,  etc.        AGENTS   f  .  If  .    La  mpiOUgll    06    UOa,         MONTREAL 


Sharratt  &   Newth's  Glaziers'   Diamond* 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED   FENCE   HOOK   -r Fa*ten,ne "<">*•" pickets » 


FENCE  HOOK 


Wire  Fences 

WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


te    A  i^  \MT?   "        are  the  strongest  and  sharpest    low-priced    Shears  and  Scissors 
i\lj[fllj  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5   years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  sold  daily  to-day? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and   a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Special  Representatives,  Witbosch  &  Hilger,  Ltd.,  New  York  City. 
MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple- 
ment your  high-priced  shears  with    "Acme"   shears  and  scissors  and    watch  the 
gratifying  results.  .^nMft  ■_„ .^     .       ^^^^^^ 

Jobbers  should  write        ^  -       - 

tor    our  W-2  Cata-     '£l~ f 

ogue,    illustrating  ^^^^^"■^■■■■•■eeTaeVMBieslMnBBaHl 

themost  completeline 

ofshearsandscissors  The  No.  761  Oval  Steel  Screw  Straight  Trimmer 

manufactured.  is  one  of  our  newest  patterns. 

THE  ACME  SHEAR  CO.,  (125-195  Knowlton  Si.,)  BRIDGEPORT,  CONN.,  U.S.A 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,    Estate  and    Fire 

Insurance  Agents. 
18  %  Tor.tto  Strati,  Toroata.     52  Ctatda  Life  BIdg..  lienlveil 

When  writing  advertisers  kindly  men- 
tion having  seen  the  advertisement  in 
this  paper. 
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BOOKS 

Books  on  Metal,  Caating,  Chemical,  Scientific, 
Medical,  Educational,  Literary,  and  all  other 
subjects.  Second-hand  at  Half  Prices.  New'at 
25  per  cent  Discount.  Books  Bought.  Send  for 
Catalogue  No.  543,  post  free,  and  state  wants. 
Books  sent  on  approval. 

WA.    G      FflYIF     135  Charing  Cross  Road 
•   <X   u-    rUILt,  LONDON.  W.C. 


HARDWARE     AND     METAL 


You  Can  Make  Your  Store 

PRODUCE  BETTER  RESULTS 


both  in  profit  and  satisfaction  by  stocking  and  selling  a 
roofing  that  is  high  in  quality,  yet  low  in  price 

"SANKOTE" 
ASPHALT  ROOFING 

is  an  everlasting  waterpoof  product,  specially  suited  to  Can- 
adian climatic  conditions.  Resists  deterioration  longer  than 
many  high-priced  roofings,  being  very  tough,  strong  and 
durable.  "  Sankote  "  appeals  to  the  public  because  it  gives 
them  more  service  in  proportion  to  price  than  other 
roofing  in  the  market. 

Full  Directions,  Roofing  Nails  and  Liquid  Cement  packed  in 
every  roll.     Can  be    easily  laid  by    any  inexperienced  hand. 

Write  us   for  exclusive   agency  proposition — it  is  certain  to  interest  you. 

Canadian  Supply  Co., 


220  King  St.  W. 
TORONTO 


:@ 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


Vancouver  Branch,  109  Powell  St. 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They  appeal   to  the  best 
mechanics   and   are   backed  up  by  an  aggressive 
advertising  campaign   that  pays.     Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.     Address 


E.  C.  ATKINS  &  CO., 

MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolis,  lad. 
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Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 

"Comet  Brand" 

Also  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Maker* 

W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sale*  Ascot 

ALEXANDER  GIBB 

St.  Nicholas  Bldg.         -         Montreal 


NOVA  SCOTIA  STEEL 
6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Maaufscturut  sf 

FERRONA 
PIG  IRON 

and  SIBM BV8-MABTIN 

OPEN   HEARTH    BTBEL 


Judicious  Advertising 

Advertising  is  the  life  of  your 
trade,  but  when  you  do  adver- 
tise, do  it  judiciously.  See  that 
you  are  GETTING  RESULTS. 

The  Automatic  Printer 

{It's  a  Marvel) 


will  help  you  cut  down,  in  fact 
WILL  CUT  DOWN  your  ad- 
vertising account  and  yet  get 
you  better  returns. 
Familiarize  your  customers 
with  your  store,  service  and 
methods. 

WRITE  US 

UTILITIES    LIMITED 


73  Bank  of  Ottawa  Bid*}.. 


MONTREAL 


^SS^J^SSSS^S^^ 


THE  ERMALINE  SYSTEM 

of   Cooking  with  Paper  Bags 

is  the  logical  solution! of  the  kitchen  problem 

Write   for  samples  and  our 
special    JUNE    showcards 

Edward  Lloyd,  Ltd.,  Montreal 

"ASK    YOUR    WHOLESALER" 
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Cane's 
Washboards 

A  washbtard  for  every  price  and  each  the  best  at  the  price. 
IMPROVED  GLOBE— Thin    back    solid    zinc    washing    plate. 
DIAMOND  KING— Glass  washing  plate. 
ORIGINAL  GLOiE— Heavy  back  zinc  washing  plate. 
WESTERN  KING— Enamel  washing  plate. 

Have   you   seen   our   new  Boards — BEAVER  Brass,  and 
NEPTUNE.  Wavey  Zinc? 

Write  for  Catalog  and  full  particulars  on   CANE'  S 
WASHDAY   WOODENWARE. 

WM.  CANE  &  SONS  GO.        A 

LIMITED 

NEWMARKET,  ONT. 


Friedr.  Baurmann  &  Sons 

SOLINGEN  GERMANY 


MANUFACTURERS  OF 


High  Grade  Razors  &  Safety  Razors 

"DWARF"  m 


RAZORS 


Will  bring    you    satisfied 
customers. 

Made  of  the  best  English  Cruc- 
ible Steel — guaranteed  hand 
forged    and    hand  ground — 
very  carefully  tempered  by 
special  secret  process    en- 
suring highest  results. 

Write  for  our  catalogue. 

Canadian  Agents  : 

Hupfeld  Ludecking 
&  Company 


Montreal, 


Box  1076 


ADS  and  SALES 

A  Study  of  Advertising  and  Selling  from 
the  standpoint  of  the  New  Principles  of 
Scientific  Management. 

By  Herbert  N.  Casson. 

An  Invaluable  Book  for  the  Manufacturer, 
Jobber  and  Retailer. 

This  is|the  first  book  which  has  attempt- 
ed to  apply  the  principles  of  Scientific 
Management  to  the  Problems  of  Sales 
and  Advertising. 

Cloth-bound,  Limited  Edition,  167  pages. 
Sent  Postpaid  on  Receipt  of  $2  to  any  Address. 

Technical  Book  Department 

MacLean  Publishing  Co. 

143-149   University  Avenue,  Toronto 
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The  D.L. 
EXTRUDED  METAL 

CORNER 
BAR 

FOR  STORE  WINDOWS 

combines    strength,    with   a    neat, 
light  appearance. 

The   nicest,    best   finished    andg 
most  substantial    CORNER  BAR 
made — and  it  is  a  low  priced  bar. 

Sena  tor  sample, 
prices  and  discounts. 

DENNIS  WIRE  AND  IRON  WORKS  CO  ,  LID. 

LONDON  ONTARIO 


O.K.  THIMBLES 


Reproduction  of 

NEW   SEYMOUR   SHOW  CARD 

12-in.  by  15-in  ,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.      A  show   card    will   be   sent  to  every   dealer 

sending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Selling  Atfems.  WIEBUSCH  &  BILGER,  Ltd.,  New  York 


Every  new  house  In  your  town  means  • 
prospect  for  several  O.K.  Stove  Pipe  Thimbles. 
Vou  should  carry  a  food  supply  In  stock  and 
be   ready   to  supply  them  when   wanted. 

O.K.  Thimbles  are  made  for  both  floors  and 
partitions.  They  can  always  be  put  In  place 
Instantly.  Tour  customers  will  prefer  them  to 
any  other  Stove  Pipe  Thimbles  they  can  bny. 


METAL  SHINGLE  &  SIDING  C?  LTD. 

PRE.STOH&  MONTREAL 


FOB  SAXE  BT  JOBBERS  OR  BY  THE 
MANUFACTURERS. 


Jardine  Universal  Ratchet 
Clamp  Drill 

Dted  in  factories  of  all  kinds  for 
hurried  machine  repairs. 

All  machine  shops  and  railway 
■hope  should  have  it. 

Bridge  bnllderi,  track  layers, 
and  structural  metal  workers 
have  constant  use  for  it. 

3#fKI    lOtf    aJMCfipUOB. 


A.  B.  JARDINE  &  CO. 

HESPELER  ONTARIO 


CARRIAGE 
SPRINGS  &  AXLES 


ANCHOR 


L 


THE  CUEIPH  SPRING  A  AXLE  CO. 

LIMITM 
CUELPH.  OKI. 


F.  E.  MYERS  &  BRO. 

ASHLAND,  OHIO 


PUMPS  OF  ALL  KINDS 

HAY  UNLOADING  TOOLS 

BARN  DOOR  HANGERS 

guaranteed  by  our  reputation  for  fair 

dealing 

The  name  meant  "QUALITY" 
LOOK  FOR   THE   NAME   MYERS 


J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and'Branch  Houses 


Not  an  Enterprise  for  the  "Quitter" 

Tf  "If  there  is  one  enterprise  on  earth,"  says  John  Wanamaker,  "that  a  'quitter'  should  leave 
severely  alone,  it  is  advertising.  To  make  a  success  of  advertising  one  must  be  prepared  to  stick 
like  a  barnacle  on  a  boat's  bottom. 

If     "He  must  know  before  he  begins  it  that  he  mast  spend  money — lots  of  it. 

1f  "Somebody  must  tell  him  that  he  cannot  hope  to  reap  results  commensurate  with  his  expendi- 
ture early  in  the  game. 

fl  "Advertising  does  not  jerk;  it  palls.  It  begins  very  gently  at  first,  but  the  pull  is  steady.  It 
increases  day  by  day  and  year  by  year,  until  it  exerts  an  irresistible  power." 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents 
per  word  with    a   Want  Ad.   in    this    paper. 
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Occasionally   advertisements 
tiser's   name  in 


Acme    Shear    Co 95 

American    Wringer    Co 80 

Andrews    Wire    Works     74 

Armstrong    Bros.    Tool    Co 95  70 

Atkins   &    Co.,    E.    C 96 

Atlas    Mfg.     Co 94 

Auto    Strop    Safety    Razir    Co 12  13 

Ayhner   Pump    &    Scale    Co 86 

A.  Y.  Dinas  Silica  Brick  &  Lime  Co  94 

Banwell   Hoxie   Wire    Fence   Co.    ...  84 

Barker,    D.    J 18 

Bamet    Mfg.    Co 78 

Barnett,    G.    &   H.    Co 88 

Barton    Netting    Co 86 

Bissell   Carpet   Sweeper   Co 14 

Bosse   &    Banks    94 

Bowser,    S.    F.,   &   Co.,    Ltd 59 

Bradstreets    95 

Brandram-Henderson,     Ltd 57 

Brantford   Roofing   Co 80 

Br.    Am.    Assce.    Co 92 

Bridgeport    Hdwe.    Mfg.    Co 21 

Buffalo  Mfg.   Co 84 

Burrow    Stewart    &    Milne    Co 23 

Cameron    &    Campbell    82 

Canada    Foundry    Co 92 

Canada    Cement    Co 4 

Canada    Paint    Co 67 

Canada   Metal   Co 

Canada    Steel   Goods   Co 8 

Canada    Wire    &    Iron    Goods    Mfg. 

Co 22 

Canadian    Copper    Co 83 

Can.   Fairbanks-Morse   Co.,   Ltd 2 

Canadian     Carbon     Co 22 

Canadian    Ferrosteel    Co 18 

Canadian    Hart    Wheels    94 

Canadian  Rope  Buckle  Co 32 

Canadian  Supply  Co 96 

Canadian   Tube   &   Iron   Co 72 

Cane,    Wm.,    &    Sons   Co 98 

Can.   Heating   &    Ventilating   Co 15 

Cartland,   Jas.,   &   Son   77 

Caverhill,    Learmont    &    Co 29 

Cavers    Bros 92 

Carborundum   Co.,    The    1 

Chesterman,   Jas.,   &   Co 72 

Chadeloid    Chemical    Co 66 

Chapin    Stevens    Co 93 

Cheney   &    Son,    S 94 

Chicago    Spring    Butt    Co 

Inside  back   cover 

Collins    Mfg.    Co 94 

Connor  &   Sons,   J.   H 31 

Consolidated    Plate    Glass    Co 65 

Crookes,   Jonathan,    &   Son    93 

Cummer-Dowswell,    Ltd 19 


INDEX     TO     ADVERTISERS 

are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
this  index  is  not  part  of  the  advertising  order.     The  index  is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 


Davidson,   Thos.,   Mfg.   Co 17 

Deming   Co.,    The   26 

Dennis    Wire    &    Iron    Co 100 

Defriez    &    Woodman    5 

Disston,    Henry,    &    Sons    Co 25 

Directory    of    Manufacturers    94 


Ltd. 


Dominion    Cartridge    Co. 
Dominion    Roofing    Co. 

Dorken    Bros 

Dougall    Varnish    Co.    . 


Ely    Mfg.    Co.,    Thos.    J. 
Evered   &   Co 


Findlay    Bros 15 

Foyle,    W.    &    G 95 

Ford    Auger    Bit    Co 83 

Gait   Art   Metal   Co 93 

Garlock    Packing    Co 89 

Gibb,     Alexander     94 

GUbertson    &    Co.,    W 97 

Glidden    Varnish    Co 68 

Gloekler,     Bernard     73 

Goodell-Pratt    Co 26 

Grand    Rapids    Hdwe.    Co 71 

Greening,   B.,   Wire  Co 21 

Greef   Bredt   &    Co 21 

Guelph  Spring  &  Axle  Co 100 

Gutta   Percha   &    Rubber   Mfg.    Co.. 

Inside    back    cover 

Hamilton    Brass    Mfg.    Co 79 

Hamilton  &   Son,   C.   J 76 

Hamilton    Stamp    &    Stencil    Wks..  94 

Harris,    J.    W.,    Co 86 

Heinisch,    R.,   Sons  Co 61 

Herod    Machine    &    Stamping    Co 94 

Henderson    &    Richardson    75 

Hilborn  &  Co..  Ltd 95 

Hobbs    Mfg.    Co 74 

Howland,  H.  S.,  Sons  &  Co 7 

Hupfeld   Ludicking   98 

Hutton,   Jas.    &  Co 93 

Imperial   Varnish   &   Color   Co 55 


71 

94 
63 
100 
85 
Jenkins   &   Hardy    95 


Keating,    Wm. 
Kyle,     P 


International    Varnish    Co. 


James    &    Reid    

Jamieson  &  Co.,  Ltd.,  R. 
Jardine,  A.  B.,  &  Co.  ., 
Jenkins    Bros. 


Laidlaw  Bale  Tie  Co. 
Lamplough,  F.  W.  .. 
Leslie,    A.    C,    &   Co. 


Lewis    Bros. 

Lloyd,     Ed 

London    Emery    Works    

London    Bolt   &   Hinge   Works 

London    Foundry    Co 

London    Rolling    Mill    Co.     ... 

Lowe    Bros.,    Ltd 

Lovell    Mfg.    Co Inside  back  cover 

Luflrin   Rule   Co Inside  back  cover 

MeArthur,    Alex.,    &   Co 61 

McAvity  &  Sons,  T 61 

McClary    Mfg.    Co 16    24 


Queen    City    Oil    Co. 


65 


McDougall,  R.,  Co. 
McFarlane  Ladder  Works  . 
McGlashan-Clarke  Co.,  Ltd. 
McGregor,  Banwell  &  Co.  . 
McKinnon    Chain    Co.    ...... 


Magnolia    Metal    Co 87 

Maple    City    Mfg.    Co 87 

Marble    Arms    &    Mfg.    Co 28 

Martin,    L.,    Co 91 

Martin-Senour    Co 69 

MaxweD,    D.,    &    Sons    88 

Metal    Shingle    &    Siding    Co 31  100 

Metallic    Roofing    Co 19 

Millers    Falls    Co 81 

Mitchell   &    Co.,    David    94 

Monarch    Hardware   Co 82 

Montreal    Hdwe.    Mfg.    Co 25 

Moore    &    Co.,    Benjamin    63 

Morris    &    Bailey    Steel    Co 82 

Morrison    Brass    Mfg.    Co.,    Jas 

Outside   back   cover 
Myers    &    Bro.,    F.    E 100 

National   Acme  Mfg.   Co 18 

National   Hardware   Co 84 

National    Safety   Snap   Co 93 

Newman,    W.,    &    Sons    94 

Nicholson    File    Co 91 

Norsworthy    Co.,    C 72 

North    Bros.    Mfg.    Co 1 

Nova   Scotia   Steel    &   Coal   Co 97 

Oakey,    John    &    Son    83 

Ohio   Foundry  Co.    28 

Ontario   Lantern   &   Lamp   Co.,    Ltd  75 

Orr,    Peter    &    Sons    77 

Otterville    Mfg.    Co 92 

Owen   Sound   Wire   Fence   Co 77 

Parmenter    Bullock    Co.,    The    94 

Parker,     Chas.,    Co 78 

Paterson  Mfg.   Co.    ..Outside  front  cover 

Peterborough    Lock    Co 22 

Pinchin-Johnson   &   Co.,   Ltd 59 

Pink,    Thos 85 

Plymouth    Cordage    Co 10 

Prentiss    Vise    Co 93 


Ramsay,   A.,    &   Son   Co 66 

Raymond    Bros 94 

Red    Cross    Sanitary   Appliance    Co..  77 

Red   Jacket   Mfg.    Co 30 

Richards    Wilcox    Mfg.    Co 81 

Robertson    Mfg.    Co.,    Ltd.,    P.    L...  104 

Rochester   Lamp    Co 28 

Rogers,    Alfred,    Ltd 14 

Ross    Rifle    Co 164 

Samuel,   M.   &  L.,   Benjamin  &   Co.  89 

Sapho    Mfg.    Co 34 

Seymour,    Henry   T.,    Shear   Co 100 

Sharratt    &    Newth    95 

Shaw,    A.,    &    Son    95 

Sheet   Metal    Products   Co 2 

Shurly-Dietrich    Co.,    Ltd 79 

Simonds   Canada   Saw  Co 76 

Smith    Hardware   Co 93 

Sorley    &    Sons,    Robt 73 

Soclean,     Limited     101 

Southington    Mfg.    Co 95 

Standard    Chain    Co 82 

Standard  Mfg.  Co 20 

Standard    Paint   &    Varnish   Co.    ...  65 

Standard    Paint    Co 70 

Standard    Stamping   Co 33 

Stanley    Rule    &    Level    Co 74 

Stewart,    Jas.,    Mfg.    Co 16 

Stover    Mfg.    Co 30 

Steel   Co.   of  Canada,   Ltd 6 

Stephens,    G.    F.,    &    Co 63 

Stevens   Co.,   Ltd.,    The  Jno 28 

Still,     J.     H 81 

Stratford    Mfg.    Co 91 

Supplee  Hdwe.   Co 11 

Tallman   Brass  &  Metal  Co 92 

Thompson,    B.    &    S.    H 81 

Torry,    J.    R.,    Co 78 

Toronto    Plate   Glass    Importing   Co.  61 

Townsend   &    Co.,    S.    P 20 

Utica    Drop    Forge   Co. 


93 

Utilities,    Limited     "'.!!!!!  97 

Want    Ads 64 

Western    Clock    Co.,    The     

Inside    front    cover 

Western    Assurance    Co 92 

Western    Distributors,    Ltd 94 

Western   Wire   &    Nail    Co.    ..5 95 

Wheeler    &    Bain    71 

White   Mop   Wringer   Co 83 

Whitman    &    Barnes    Mfg.    Co 87 

Wilckes-Martin-Wilekes  Co 92 

Winnipeg   Ceiling    &    Roofing    Co 73 

Winnipeg   Paint   &   Glass   Co.,    Ltd.  65 

Wright,    E.    T.,    &    Co 79 


"ATLAS 
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The  "Trade  Mark"  Known  the  World 
Over,  It   Stands  for   "Quality." 


TRY  OUR, 


.. 


BEST  FLEXIBLE  MANILLA 
ATLAS  FLINT  PAPER" 

The  Best  Flint  Paper  That  Years  of 
Experience  and  The  Most  Modern 
Machinery   can   Produce. 

Examine  The  Quality,  Then  Compare 
Our   Prices. 

Always  Try  to  Give  Your  Trade  Some- 
thing, "A  Little  Better."  This  is  Possible 
With,  "Atlas  Brand." 

London  Emery  Works  Co. 

LONDON,  ENGLAND 

Canadian  Representative : — 

W.  FRANK   MURPHY 

55  St.  Francois  Xavier  Street 

Montreal,  Can. 


WHY  YOUR  CUSTOMERS  WILL   BUY 

SOCLEAN 

Soclean  is  economical. 

Soclean  lays  dust. 

Soclean  saves  scrubbing  and  dusting. 

Soclean  brightens  and  preserves  carpets 

Soclean  is  a  disinfectant. 

Soclean  leaves  a  fragrant  odor. 

Soclean  is  a  moth  killer. 

Seven  good  rersons  why  you  should  stock 
it — each  one  sufficient  enough  to  command 
the  respect  of  customers  for  Soclean  and 
to  ensure  their  repeat  orders. 

Put  up  in  pails  to  sell  at  25c,  50c.  and  $1.00 

SOCLEAN    LIMITED,    Toronto,    Out. 

The    Originators    of   the   Dustless   Sweeping   Compound  of  Canada. 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive    Wheels 

London  Emery  Worki,  London,  Inf. 
Carborundum  Co.,  Niagara  F»lli.  N.Y. 
Canadian    Hart    Wheel*,     Hamilton. 

Aluminum     Ware 
British  and  Continental  Agencies,  Ltd. 

Toronto 
Hero    Mfg.    Co.,    Philadelphia. 
Northern     Aluminum     Co.,     Toronto. 
Stover    Mfg.    Co.,    Freeport,    111. 
Wondershine  Limited,   Toronto. 

Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Remington  Arms  Onion  Metallic  Cart- 
ridge  Co.,    New  York. 
Animal  Traps 

Oneida  Community  Ltd.,  Oneida,  N.T. 
Anchors 

Henderson   ft   Richardson,    Montreal. 

Star  Expansion  Bolt  Co.,   New  Tori. 
Auger  Bits 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Spear    ft    Jackson,    Sheffield,    Eng. 

Tobin  Arms  Mfg.  Co.,  Woodstock. 

Babbitt  Metal 

Canada   Metal   Co.,   Toronto. 
Magnolia   Metal  Co.,   Montreal. 
Tallin  an  Brass  ft  Metal  Co.,  Hamilton. 

Bar   Iron 

Henderson    ft    Richardson,    Montreal. 
Steel  Co.  of  Canada,  Hamilton. 
London    Rolling    Mills    Co.,    London. 

Bale-Ties 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Bar    Urns 

Buffalo   Mfg.    Co.,    Buffalo,   N.   T. 
Bath   Boom   Fittings 

Buffalo    Mfg.    Co..    Buffalo,    N.T. 

8.  Sternau  ft  Co.,  Brooklyn,  N.T. 
Belting; 

Dominion  Belting  Co.,  Ltd.,  Hamilton 

Sadler  ft  Haworth,  Montreal. 
Belting;,  Hose,  etc. 

Qutta   Percha   and   Rubber   Mfg.    Co., 
Toronto. 
Bird   Cages 

E.  T.  Wright  &  Co.,  Hamilton. 
Binder   Twine 

Plymouth  Cordage  Co.,  N.   Plymouth, 
Mass, 
Bolts   and   Nats 

London   Bolt  and   Hinge  Works,   Lon- 
don,  Ontario. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. „     .      . 

National   Acme   Mfg.   Co..   Montreal. 

Boilers   and    Radiators 
Pease    Foundry   Co.,    Toronto. 
Gumey  Foundry  Co.,  Toronto. 

Bolts — Expansion 
Star  Expansion   Bolt  Co.,   New  Tork. 

Brackets    Shelf 

Atlas  Mfg.   Co.,    New  Haven,   Conn. 
P.  &  F.   Corbin,   New  Britain,   Conn. 
Stanley   Works,   New  Britain,    Conn. 

Brass    Goods. 

British  &  Continental  Agencies,   Ltd., 
Toronto. 

Jas.    Cartland   &   Son,   Ltd.,    Birming- 
ham,   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson    &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Stover    Mfg.    Co.,    Freeport,    111. 
Brass,   Sheets,  Tabes  and   Bods. 

Henderson    &    Richardson,     Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Brashes. 

Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Rings — Galvanized,    Brass 
and   Plain. 

Star   Expansion   Bolt  Co.,   New   Tork. 

Builders'   Tools   and   Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,   Leannont  &  Co.,   Montreal. 
Howland,  H.  S.  Sons  &  Co.,  Toronto. 
Lewis    Bros.    &    Co.,    Montreal. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
North    Bros.    Mfg.    Co.,    Philadelphia, 

Pa. 
Stanley  Rule  &  Level  Co.,  N.  Britain 

Builders'   Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.    &    F.    Corbin,    New    Britain,    C. 

May    ft    Padmore,    Birmingham,    Eng. 

National   Hardware    Co.,    Orillia. 

Peterborough     Lock     Mfg.    Co.,    Peter- 
borough. 
Butts. 

Canada    Steel    Goods    Co.,    Hamilton. 

P.    ft    F.    Corbin,    New   Britain,    C. 
Cans 

American    Can    Co.,    Montreal. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary   Mfg.   Co.,   Toronto. 


Ths  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 

Hamilton   Brass   Mfg.    Co.,   Hamilton. 

Carpet    Sweepers 

Bissell  Carpet  Sweeper  Company, 
Grand    Rapida,    Mien. 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 

Carriage    Springs    and    Axles 

Guelph  Spring  and  Axle  Co.,  Guelph. 
Cartridges 

Dominion  Cartridge  Co.,   Montreal. 
Cash   Registers 

National   Cash   Register   Co.,   Toronto. 
Cattle  and    Trace   Chains 

Greening,  B.,  Wire  Co.,  Hamilton. 

McKinnon   Chain   Co.,   St.   Catharines 

Oneida  Community  Limited,  Niagara 
Falls,    Ont. 

Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Alt.    Rogers,    Ltd.,    Toronto. 

B.  &  S.  H.  Thompson  ft  Co.,  Montreal 

Churns 
Connor,  J.  H„  ft  Sons,  Ottawa,  Ont. 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  &  Sons,  St.Mary's,  Ont 


Chafing  Dishes 
Buffalo  Mfg.   Co.,   Buffalo. 
S.   Sternau  &  Co.,   Brooklyn,  N.T. 

Chaplets 
S.  Cheney  &  Son,   Manlius,  N.T. 

Clippers — All  Kinds 

American  Shearer  Mfg.  Co.,  Nashua, Nil 
Chicago  Flexible  Shaft  Co.,  Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 

Mass, 

Clocks 
The  Western  Clock  Mfg.  Co.,  La  Salle, 
111. 

Clothes    Reels   and    Lines 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Hamilton    Cotton    Co.,    Hamilton. 

Clothes   Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
American  Wringer  Co.,  New  Tork  City 
Lovell    Mfg.    Co.,    Erie,    Pa. 

Cold    Boiled    Strip    Steel 

The  Morris  &  Bailey  Steel  Co.,  Pitts- 
burg,  Pa. 

Cordage 

Hamilton   Cotton   Co.,   Hamilton. 
Plymouth   Cordage  Co.,   N.   Plymouth, 
Mass. 

Cow  Ties 
Greening,  B.,   Wire  Co.,  Hamilton. 
McKinnon    Dash    and    Metal    Co.,    St. 

Catharines. 
Oneida  Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,     London,     Ont. 
The    Sheet    Metal     Products    Co.,     of 

Canada,     Ltd.,     Montreal,     Toronto, 

Winnipeg. 

E.  T.    Wright    &    Co.,    Hamilton. 

Cutlery — Razors,    Scissors,    etc. 

Caverhill,    Learmont   &   Co.,    Montreal 
Crookes,    Jonathan    &    Son. 
Dorken   Bros.    &    Co.,    Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson    &     Richardson,     Montreal. 
Heinisch's,  R.,  Sons  Co.,  Newark.N.J. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto 
Hutton,    Jas.,    &    Co.,    Montreal. 

F.  W.  Lamplough  &  Co.,  Montreal. 
McGlashan,  Clarke  Co.,  Ltd.,  Niagara 

Falls. 

Door  Checks. 

Wm.     Keating,    Toronto. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.    &    F.    Corbin,    New    Britain,    C. 

Door   Hangers. 

F.   E.    Myers  &   Bro.,   Ashland,   O. 
Richard  Wilcox  Mfg.  Co.,  Aurora,  111. 

Door    Springs. 

Stover    Mfg.    Co.,    Freeport,    111. 

Drawer    Pulls. 

P.    ft    F.    Corbin,    New    Britain,    C. 
Stover    Mfg.    Co.,    Freeport,    111. 

Drills,    Brick    and    Stone. 

Star  Expansion  Bolt  Co.,  New  Tork. 
Whitman    ft    Barnes    Mfg.    Co.,    St. 

Catharines. 

Drills — High   Speed 

Alexander    Gibb,    Montreal. 


Drinking  Cups 

Hero   Mfg.    Co.,    Philadelphia. 
Dry  Batteries 

Canadian   Carbon   Co.,   Winnipeg. 
Eavetroughs 
Thos.   Davidson  Mfg.   Co.,   Montreal. 
McClary's,   London,   Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
E.  T.   Wright  4  Co.,  Hamilton. 
Metal   Shingle  ft  Siding  Co.,   Preston. 
Wheeler    ft    Bain,    Toronto. 
Emery   or   Corundum   Wheels 
The  Carborundum  Co.,  Niagara  Falls, 

N.Y. 
Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont, 
London  Emery  Works,  London,  Eng. 
Electric   Fixtures 
The  Barton-Netting  Co.,  Ltd,  Windsor 

Ont. 
Jas.    Morrison    Brass    Mfg.    Co.,    Tor- 
onto, 

Emery   Cloth 

London  Emery  Works,  London,  Eng. 
Emery  Wheels. 

London    Emery    Works,    London,    Eng. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Tha  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 

McClary's,    London,    Ont. 

Escutcheon    Pins 

The  Parmenter  &  Bulloch  Co.,   Gana- 

oque,    Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Fencing — Woven  Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton, 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,  Banwell  ft  Co.,  Walker- 
ville. 

Files   and    Rasps 
Barnett  Co.,  G.  ft  H„  Philadelphia,  Pa 
Delta  File  Works,   Philadelphia,   Pa. 
Disston,  Henry,  &  Sons,  Philadelphia. 

Pa. 
Nicholson  File  Co.,   Port  Hope. 
Simonds     Canada     Saw     Co.,     Ltd., 

Montreal. 
Spear    &    Jackson,    Sheffield,    Eng. 

Firearms    and    Ammunition 

Harrington  &  Richardson  Sons  Co., 
Worcester,    Mass. 

C.  J.  Hamilton  &  Son,  Plymouth, 
Mich. 

Tobin   Arms  Mfg.   Co.,   Woodstock. 

Fire  Escapes 
Canada  Foundry  Co.,   Ltd.,   Toronto. 
Dennis   Wire  &   Iron   Co.,   London. 

Fine    iron. 
Stover  Mfg.  Co.,   Freeport,  m. 

Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor, Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 

Food  Choppers 

Enterprise   Mfg.   Co.,   Philadelphia. 

D.  Maxwell    ft    Sons,    St.    Mary's. 

Foot  Warmers 

Chicago   Flexible   Shaft   Co.,    Chicago. 

Forgings 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 
Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.    Davidson   Mfg.   Co.,   Montreal. 
The  Steel  Co.  of  Canada,   Ltd,   Ham- 
ilton, 

Galvanized    Iron 
W.    Gilbertson    ft    Co.,     Ltd.,     Alex. 

Gibb,    Montreal,    Agent. 
Henderson   &    Richardson,    Montreal. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and  Montreal. 
B.  ft  S,  H.  Thompson  ft  Co.,  Mont- 
real. 

Gas    Fixtures 

The   Barton-Netting  Co.,   Ltd.,   Wind- 
sor,  Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 

Glass 
Hobbs  Mfg.  Co.,  London. 
Toronto  Plate  Glass  Imp.  Co.,Toronto 
Winnipeg    Paint  ft  Glass  Co.,  Winnipeg 
Consolidated    Plate    Glass    Co.,    Tor- 
onto. 

A.  Ramsay   ft   Son,   Montreal. 

B.  ft  S.  H.  Thompson  ft  Co.,  Mont- 
real, 
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Glass,  Ornamental 

Consolidated  Plate  Glass  Co.,  Toronto 

Hobbs   Mfg.   Co.,   London. 

Toronto  Plate  Glass  Importing  Co.. 
Toronto. 

Winnipeg  Paint  ft  Glass  Co.,  Winni- 
peg. 

Glass   Paper 

London   Emery    Works,    London,    Eng. 
Glass,   Wired 
Hobbs    Mfg.    Co.,    London. 
Toronto    Plate    Glass    Imp.    Co.,    Tor- 
onto. 
Winnipeg  Paint  ft  Glass  Co.,   Winni- 
peg. 
Consolidated  Plate  Glass  Co.,  Toronto 
Glaziers'  Diamonds 
Pelton,   Godfrey  S. 
Sharratt   ft   Newth,    London,    Eng. 
Winnipeg  Paint  ft   Glass  Co.,    Winni- 
peg. 
Glue 

The  Canada  Glue  Co.,  Ltd.,  Braat- 
ford. 

Henderson    ft    Richardson,    Montreal. 
Grinding    Machinery. 

London    Emery    Works,    London,    Eng. 
Grindstones 

Richards-Wilcox  Mfg.  Co.,  Aurora, 
111. 

American      Grinder      Mfg.    Co.,      Mil- 
waukee. 
Guns 

Harrington  ft  Richardson  Arms  Co. 
Worchester,    Mass. 

Tobin  Arms  Mfg.  Co.,  Woodstock,  Oat. 

C.  J.  Hamilton  ft  Boa,  Plymouth. 
Mich. 

Hammers 
Stover  Mfg.   Co.,    Freeport,    m. 
Whitman     ft    Barnes    Mfg.    Co.,    Bt. 

Catharines, 

Handles 

Still,    J.    H.,    Mfg.    Co..    St.    Thomas. 

W.  C.   Crawford  Co.,  Tilbury. 
Hardware,   Metal    Window. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.  &  F.  Corbin,  New  Britain,  Conn. 
Hay  Unloading  Tools 

F.  E.  Myers  ft  Bro.,  Ashland.  Ohio. 
Hinges 

Canada    Steel    Goods    Co.,    •"nmlltf 

Cowan    ft    Britton,    Gananoaue. 

Montreal   Hardware   Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Hinges,    Spring 

Chicago    Spring    Butt    Co.,    Chicago. 
Standard    Mfg.   Co..    Shelby,    Ohio. 

Hockey   Stickt 
Still,  J.  H.  Mfg.  Co.,   St.   Thomas. 
St.    Marys    Wood    Specialty    Co.,    St. 
Marys. 

Hooks 

P.   &   F.   Corbin,   New  Britain,   Conn. 
Henderson   ft    Richardson,   Montreal. 
Steel   Co.   of   Canada,    Limited,    Ham- 
ilton. 
Stover   Mfg.   Co.,    Freeport,    111. 

Hoop   Iron 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Hoops — Steel    and    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horseshoes  and  Nails 

Steel  Co.  of  Canada,  Ltd.,  Hamilton 
Ice    Cream    Freezers 

North   Bros.   Mfg.  Co.,   Philadelphia. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Ice  Cutting  Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 
Iron   and    Steel   Bars 

Henderson    ft    Richardson,    Montreal. 
Steel  Co.  of  Canada,  Limited,  Hamilton 

London   Rolling  Mill  Co.,   London. 

Iron   Pipe 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Canada   Tube   ft    Iron   Co.,    Montreal. 

Iron   Pumps 

Aylmer    Pump    ft    Scale    Co.,    Aylmer. 
R.    McDougall    Co.,    Gait. 
Red  Jacket  Mfg,  Co.,  Davenport,  Iowa 
F.   E.   Myers  ft   Bro.,   Ashland,   Ohio. 

Knife   Polish 

London  Emery  Works,  London,  Eng. 
Ladders 

Stratford  Mfg.  Co.,  Stratford,  Ont. 
Ladders — Shelf 

Hamilton    Brass    Mfg.    Co.,    Hamilton. 

F.    E.   Myers  ft   Bro.,    Aahland,   Ohio. 

Richards-  Wilcox     Mfg.     Co.,     Amrora, 

m. 


HARDWARE    AND     METAL 


Lamps,  Acetylene 

Maple   Citj  Mfg.   Co..    Monmouth,   111. 
Lampblack 

The    L.    Martim    Co.,    New    York. 

Wilekes  Martin  Wilekes  Co.,  New  York 

Lanterns 
Thos.    Davidson   Mfg.   Co..   Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 
B.    T.    Wright    *    Co..    Hamilton. 

Lawn    Fencing 

Canada  Wire  ft  Iron  Good*  Mfg.  Co., 

Hamilton. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 

McGregor  BanweU  *  Co..  Walkerville 
Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn  Mowers 
D.  Maxwell  ft  Sons,   St.   Mary's,  Ont. 
Supplee    Hardware    Co.,     Philadelphia 
Clipper  Lawn   Mower  Co.,    Dixon,    DL 
S.    P.   Townsend   ft  Co.,   Orange,   N.J. 
Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 
Lawn    Swings 
F.   E.    Myers   ft   Bro.,    Ashland,   Ohio. 
Stratford  Mfg.   Co.,    Stratford,   Ont. 

Lightning    Beds 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont. 
Locks,    Knobs,    Escutcheons,    etc. 
Belleville   Hdw.    and    Lock   Mfg.    Com- 
pany,  Belleville. 
Canadian    Tale    ft    Towne,    St.    Cath- 
arines. _ 
P.   &  F.   Corbin,   New   Britain,   Conn. 
May  ft  Padmere,   Birmingham,   Eng. 
National    Hardware    Co.,    Orillia. 
Peterborough    Lock    Mfg.    Co.,    Peter- 
borough,   Ont. 
Lumbering;   Tools 

Pink,  Thos.,  ft  Co.,  Pembroke,  Ont 
Manufacturers'  Agents 
Qibb,    Alexander.    Montreal. 
Mcintosh,    H.    F.,    ft   Co.,    Toronto. 
Western    Distributors   Ltd.,    Saskatoon. 

Mantels    and    Grates 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 

Match   Boxes 
Storer    Mfg.    Co.,    Freeport,    m. 

Metals 

Canada   Metal   Co.,    Toronto. 
Cayerhill,    Learmont  ft   Co.,   Montreal. 
Gibb,   Alexander,   Montreal. 
Henderson    ft    Richardson,    Montreal. 
Leslie,  A.  C,  ft  Co.,  Montreal. 
Lysaght,   John,    Bristol,   Eng. 
Magnolia    Metal    Co.,    Montreal. 
McKechnie  Bros.,   Birmingham,   Eng. 
Nora  Scotia  Steel  and  Coal  Co.,   New 

Glasgow,    N.8.  _ 

Samuel,    Benjamin   ft   Co.,   Toronto. 
The  Sheet  Metal  Products  Co.of  Canada 

Ltd.,  Montreal,  Toronto,  Winnipeg 
Tallman  Brass  ft  Metal  Co.,  Hamilton 
Thompson,   B.   ft  8.  H.  ft  Co., Montreal 

Metal  Lockers 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
Dennis  Wire  &  Iron  Co.,  London,  Unl. 

Metal  Shingles,  Sidings,  Etc. 

Gait  Art  Metal  Co.,   Gait. 

Metallic   Roofing   Co.,    Toronto. 

Metal  Shingle  and  Siding  Co.,  Preston. 

Metal    Polish,   Emery    Cloth,   Etc. 
Oakey,  John,  ft  Sons,  London,  Eng. 
John    C.    Wilson,    Ottawa. 

Metal    Stove    Fronts 
Canada  Foundry  Co.,   Ltd.,  Toronto. 

Mop    Holder 
Theo.   J.   Ely   Mfg.   Co.,   Erie,   Pa. 

Mop   Wringers 

White    Mop   Wringer   Co.,    Fultonville, 
N.Y. 

Nail    Pullers 

The    Bridgeport    Hdw.    Corp.,    Bridge- 

Jjort,    Conn, 
th  Hardware  Co.,  Montreal. 

Nails,    Wire 

Laidlaw  Bale- Tie  Co.,  Hamilton,  Ont. 

Parmenter  &  Bulloch  Co.,  Gananoqne. 

P.  L.  Robertson  Mfg.  C  Milton,  Ont. 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Oilers 

Thos.    Davidson   Mfg.   Co..   Montreal. 

Hero    Mfg.    Co.,    Philadelphia. 

Maple  City   Mfg.   Co.,  Monmouth,    HU 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Wright,  E.  T.  ft  Co.,  Hamilton,  Ont. 

Oil   Stone* 
Canadian  Hart  Wheels,  Hamilton,  Ont 
Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil    Stoves 
McClary    Mfg.    Co.,    London. 
Queen    City    Oil   Co.,   Toronto. 


Oil   Tanks 

Bowser,    S.    F.,    ft   Co.,   Toronto. 
Ornamental   Iron   and  Wire 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
Dennis  Wire  ft  Iron  Co.,  London,  Ont 

Packing 

Garlock   Packing  Co.,   Hamilton,   Ont. 
Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walkervile,  Ont. 

Brandram    Henderson,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Dougall   Varnish   Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial  Varnish  and  Color  Co.,  Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,   Benjamin   ft  Co.,   Toronto. 

Pinchin,    Johnson   Co.,    Toronto. 

Pratt    &     Lambert     Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  ft  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard     Paint     and     Varnish     Co., 
Windsor,    Ont. 

G.     F.     Stephens    ft     Co.,     Winnipeg, 
Man.  „ 

Winnipeg   Paint  ft   Glass  Co.,   Winni- 
peg. 
Paint   and    Varnish    Bemover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall   Varnish  Co.,   Montreal. 

Imperial    Varnish    ft    Color    Co.,    Tor- 
onto. 
Perforated    Sheet    Metals 

Canada    Wire    and    Iron    Goods    Mfg. 
Co.,    Hamilton. 

Greening,   B.,   Wire  Co.,  Hamilton. 

Pig   Iron 

Henderson    ft    Richardson,    Montreal. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

Samuel  Benjamin  ft  Co.,  Toronto. 

A.  C.   Leslie  ft  Co.,   Montreal. 
Pipe,    Wrought   Lead    and 
Galvanized 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  ft  Iron  Co.,  Montreal. 

Pliers 

Henderson    ft    Richardson,    Montreal. 
Smith    Hardware    Co.,    Montreal. 
Poultry   Netting 
Greening,    B.,    Wire    Co.,    Hamilton, 

Ont. 
John   Lysaght,    Ltd.,    Bristol,    Newport 

and    Montreal. 

Pruning    Knives 

International    Tool    Co.,    Detroit. 
Pumps 
Canada    Foundry    Co.,    Ltd.,    Toronto. 
R.   McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 
Pumps,   Power 
Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 
Putty 
Brandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams  Co.,  Montreal. 
Pinchin-Johnson   ft  Co.,   Toronto. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Bat  Traps 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
Lovell    Mfg.    Co.,    Erie,    Pa. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 
Razors 
Gillette  Safety  Razor  Co.,  Montreal. 
Greeff-Bredt   ft  Co.,    Toronto. 
Jonathan    Crookes    ft    Son,    Sheffield, 

Eng. 
Dorken    Bros,    ft    Co.,    Montreal. 
Jas.   Hutton  ft  Co.,   Montreal. 
Kampfe    Bros.,    New   York. 
Bazor   Blades. 
Schramberger,   Uhrfedernfabrik, 
Schramberg,    Germany. 
Bazor   Hones 
Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Razor   Strop! 

J.   R.  Torrey  ft  Co.,  Worcester,  Mass. 
Registers 
Jas.    Stewart    Mfg.     Co.,    Woodstock, 

Ont. 
Canadian    Ferrosteel    Co.,    Bridgeburg. 
Bivets 
Steel    Co.    of   Canada,    Hamilton. 
Parmenter  ft  Bulloch  Co.,  Gananoque. 
P.   L.   Robertson   Mfg.   Co.,   Ltd.,   Mil- 
ton  West,   Ont. 
Roofing   Supplies 
Barber   Asphalt   Co.,    Philadelphia. 
Brantford    Roofing    Co.,    Brantiord. 
Canadian    Supply   Co.,    Toronto. 
Dominion     Roofing     Co.     of     Canada, 

Ltd.,   Toronto. 
Gait   Art  Metal  Co.,   Gait.   Ont. 
McArthur,    Alex.,    ft    Co.,    Montreal. 
Metal    Shingle  ft  Biding  Co.,   Preston, 

Ont. 
Metallic   Roofing  Co.,   Toronto. 


Cnited    Roofing    ft    Mfg.    Co.,    Phila- 
delphia,  Pa. 
Winnipeg   Paint  ft   Glass   Co.,    Winni- 
peg. 
Rope 

Independent    Cordage    Co.,    Toronto. 
Rules  and   Gauges 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,   Windsor. 
Saws 
Atkins,    E.    C,    ft    Co.,    Indianapolis, 

Ind. 
Disston,  Henry,  ft  Sons,  Philadelphia. 
Drabble   &   Sanderson,    Sheffield,    Eng. 
Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 
Simonds  Canada  Saw  Co.,   Montreal. 
Spear    &    Jackson,    Sheffield,    Eng. 
Scales 
Aylmer    Pump   ft    Scale    Co.,    Aylmer, 

Ont. 
Burrow,    Stewart   ft    Milne    Co.,    Ham- 
ilton. 
Renfrew   Scale  Co.,   Renfrew,   Ont. 
Screen   Door    Sets 
P.    &  F.    Corbin,    New  Britain,   Conn. 
Stanley   Works,    New   Britain,   Conn. 

Screws,   Nuts,   Bolts 
National    Acme    Mfg.    Co.,    Montreal. 
Steel    Co.   of   Canada,    Limited,    Ham- 
ilton. 

Screws,   Wood 
P.    L.     Robertson    Mfg.    Co.,     Milton, 

Ont. 
Steel  Co.  of  Canada,  Hamilton. 
Scythe   Stones 
The  Carborundum   Co.,   Niagara  Falls, 
New    York. 

Shears,  Scissors 

Acme  Shear  Co.,   Bridgeport,  Conn. 

R.  Heinisch's  Sons  Co.,  Newark,  N.J. 

Henry    T.    Seymour    Shear    Co.,    New 
York. 

J.  Wiss  ft  Sons  Co.,  Newark,  N.J. 
Shelf   Boxes 

Cameron    &    Campbell,    Toronto. 
Shellacs 

Berry   Bros.,   Walkerville. 
Shovels    and    Spades 

Spear    ft    Jackson,    Sheffield,    Eng. 
Sieves   and    Screens 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Sprayers 

Cavers    Bros.,    Gait,    Ont. 

T.    Collins    Mfg.    Co.,    Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.    T.    Wright    ft    Co.,    Hamilton. 

Spramotor  Co.,  London. 
Springs 

B.     Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 
Spring    Hinges,    Etc. 

Chicago  Spring  Butt  Co.,  Chicago,  111. 

Standard    Mfg.    Co.,    Shelby,    Ohio. 
Stains,    Sbingle 

Berry   Bros.,   Walkerville. 
Stains,  Wood 

Berry   Bros.,    Walkerville. 
Staples 

B.    Greening    Wire  Co.,  Ltd.,  Hamilton 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Steel— High   Speed 

Alexander  Gibb,    Montreal. 

Henderson    &    Richardson,    Montreal. 
Steel— Cold    Boiled    Strip 

Morris  ft   Bailey   Steel   Co.,    Pittsburg. 
Steel  Wire  Hoops 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Stencils 

Hamilton  Stamp  ft  Stencil  Co.,  Ham- 
ilton,  Ont. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

E.  T.   Wright  ft  Co.,   Hamilton,  Ont. 
Herod      Machine     ft      Stamping     Co., 

Brantford. 
Store    Ladders 
Hamilton    Brass   Mfg.    Co.,   Hamilton, 
Ont. 

F.  E.   Myers  ft  Bro.,   Ashland,  Ohio. 
Stoves,   Furnaces 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Pease  Foundry  Co.,   Toronto. 

D.   J.   Barker   ft   Co.,    Picton. 
Stoves,   Gas. 

Burrow,    Stewart   ft   Milne   Co.,    Ham- 
ilton. 

McClary    Mfg.    Co.,    London,    Ont. 
Tacks 

The    Steel  Co.     of    Canada.  Ltd. .Ham- 
ilton. 
Tapes 

Jas.  Chesterman  ft  Co.,  Sheffield,  Bng. 

Lufkin    Rule    Co.,    Windsor,    Ont. 
Tiling — Wall  and   Floor 

The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor.  Ont. 


Tin    Plate 
Henderson   ft   Richardson,    Montreal. 

A.  C.   Leslie  ft  Co.,  Montreal. 

B.  ft   S.  H.   Thompson   ft   Co.,   Mont- 
real. 

M.    ft    L.    Samuel,    Benjamin    ft    Co.. 
Toronto. 
Tools 

The  Chapin  Stevens  Co.,   Pin*   Mead- 
ow,  Conn. 

The      Goodell-Pratt      Co.,      Greenfield, 
Mass. 

Spear    ft    Jackson,    Sheffield,    Eng. 

Allan    Hills    Edge   Tool    Co.,    Gait. 

Armstrong    Bros.    Tool    Co,,    Chicago. 

Robt.    Sorby    &    Sons,    Sheffield. 

Stanley      Rule      &      Level      Co.,    New 
Britain. 

International    Tool    Co.,    Detroit. 
Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 
Tool  Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther  Grinder  Mfg.   Co.,   Milwaukee. 
Richards-Wilcox     Mfg.     Co.,     Aurora, 

111. 
Trucks 

Aylmer    Pump    ft    Scale    Co.,    Aylmer, 
Ont. 

Renfrew    Scale   Co.,    Renfrew,    Co. 
Varnishes:     See  Paints 

Berry  Bros.,  Limited,  Walkerville,  On* 

Dougall    Varnish    Co.,    Montreal. 

Glidden  Varnish  Co.,  Toronto. 

International    Varnish    Co.,    Toronto. 

Pratt   ft   Lambert,    Bridgeburg. 
Ventilators 

Harris,  J.  W.,   Co.,   Montreal. 
Vises 

Henderson    &    Richardson,    Montreal. 

Hollands    Mfg.    Co.,    Erie,    Pa. 

Chas.   Parker  Co.,   Meriden,  Conn. 

Prentiss   Vise  Co.,   New  York. 
Washing    Machines,    Etc. 

J.  H.  Connor  ft  Son.,  Ottawa,  Oat. 

Cummer-Dowswell  Ltd.,  Hamilton,  Oat 

D.  Maxwell  ft   Son,   St.  Mary's,  Ont. 

One   Minute   Washer  Co.,   Toronto. 

London   Foundry  Co.,   London. 
Wall   Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle   Irons 

Stover  Mfg  Co.,  Freeport,  111. 
Wagons — Children's 

Wodstock    Wagon    Co.,    Woodstock. 
Washers 

P.    L.    Robertson    Mfg.    Co.,     Milton. 
Ont. 

Steel  Co,   of  Canada,  Limited,  Hamilton 
White  Lead 

Brandram-Henderson     Co.,     Montreal. 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wholesale   Hardware 

Caverhill,    Learmont   ft   Co.,    Montreal 

Howland,  H.  S.,   Sons  ft  Co.,  Toronto 

Lewis  Bros,  ft  Co.,  Montreal. 
Window    Guards 

Canada  Wire  ft   Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire   Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire  Doer  Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire — Iron,    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    ft    Richardson,    Montreal. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

P.   L.   Robertson  Mfg.  Co.,  Milton,  Ont. 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd., 

Watford,    Ont. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wire    Goads 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 

Wire    Machinery 
Ed  Brand,  472  Moss  Lane.,  Manchester 
Eng. 

Wire   Products 

Andrews    Wire    Works,    Watford,    Oat. 
Wire   Bope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd. 
Hamilton. 
Wire   Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    ft    Richardson,    Montreal. 

Jaa.    Steele   Limited,   Gnelph,   Ont. 
Wood    Finishes 

Berry   Bros.,    Walkerville. 
Wrenches 

Cochran    Pipe    Wrath    Oo. 

Whitman     ft     Barnw     Mfg.     Co.,     »t- 
Catharinet. 

Bemii    ft    Call    Hdwe.    ft    Tool    On.. 
Springfield,    Mass. 
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THE   ROSS   .280 

HAS   CAUSED    A    SENSATION 


"%*$*" 


•  280  Calibre 
High  Velocity 


This  rifle,  which  is  a 
modification  of  the 
"Ross  Match  Rifle" 
which  has  created  a 
furore  in  Great  Britain, 
is  shown  by  tests  to  be 
the  hardest  hitting  rifle 
made. 
In  finish,  only  the  highest  priced  English  Rifles  can  be  compared  with  it. 

DEALERS    HAVE    AN    OPPORTUNITY 

to  sell  this  high-class  rifle  which  gives  them  a  fair  profit,  and  always  makes  a 
satisfied  customer.   If  you  have  not  any  in  stock  write  at  once  for  discounts,  etc. 

YOUR  customer  may  buy  one  from  a  RIVAL'S  store 


ROSS  RIFLE  CO. 


QUEBEC 


ROBERTSON 

SOCKET  |HEAD 


WOOD  SCREWS 


GET 

OUR 

PRICES 


PAT.  FEB.  2,  1909 


SEE 
-W    THAT 
SQUARE 
HOLE 


T 


HAND  DRIVERS,  YANKEE    BITS,  BRACE  BITS, 
RIVETS,     BURRS,     WASHERS,     NAILS,     WIRE 

SEND     FOR     CATALOG 


The  P.  L.  Robertson  Manufacturing  Co.,  Limited, 


Milton,  Ont. 


TORONTO  WAREHOUSE.  19  Jarvis  Street,        -         F.  J.  Schuch,  Agent 

Montreal  Agent:     Edwin  Schofield,   Room  509  Canadian  Express  Building,  Montreal,  Que. 
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IF    ITS  AN 


**  WRINGER    " 


THAT'S  ALL  YOU   NEED  TO 
KNOW   ABOUT  A   WRINGER 

The  quality  goes  in    before  the  N 

name  goes   on.      Do    you 


handle  them?     If 
not,  why? 

LOVELY  MFG.  CO. 

□    ERIE,  F>A.    U.S.A.  □ 


5 


HICRC 


TRADE    BUILDING 

Have  you  a  stock  of  Spring  Hinges  that 
have  distinctive  selling  features  which  your 
salesmen  can  offer  and  which  would  make 
the  prospective  purchaser 
buy  them  and  no  other  ? 

Chicago  "Relax" 
Spring  Hinges 

are  in  great  demand.  They 
are  substantial  in  construc- 
tion and  readily  applied. 
The  EXCLUSIVE  FEA- 
TURE of  spring  action 
release,  allowing  the  door 
to  be  placed  at  any  desired  position  and  auto- 
matically reengaging  when  the  door  is 
closed,  is  of  recognized  merit  and  utility. 

Send  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

Cottage  Spring  'Bull  Compaq 


CHICAGO 


NEW  YORK 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear,  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE  FORJTHEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary        Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design  ;  particularly   adapted 
to  the  work  thev  have  to  do;  durable  and  reliable. 


Those  that  bear 
thi»  Trade-Mark 


VFK/N 


are    the  leaders  of  the   field   became  they  have  always  given  satisfaction.     THEY 
ARE  DOMINION  MADE. 


she  by  7HE/1/FKIN ftj/LE  ftp.  OF(?ANADA.£r£>. 

W/NDSO/tONT. 


FOR 

AIL  JOBBERS. 


CATALOGUE 
ON  REQUEST 


CANADA'S  ONLY  WEEKLY  HARDWARE  PAPER 

HARDWARE-METAL 

Published  Weekly  by 

THE   MACLEAN   PUBLISHING   COMPANY,   LIMITED 


Vol.  XXIV. 


Publication  Office:   Toronto,  Canada 
June  8,  1912 


No., 


FOR  DOUBLE-ACTING  DOORS 


A  SPRING  ACJUSTMENT. 

EEL   BAIL   BEARINGS  / 


itwftwirftWjffi 


UNCONTROLLED  KIND 


CHECKING   KIND 

It  is  the  only  practical  checking  hinge  for  double 
acting  doors  between  dining-room  to  pantry  or 
kitchen  in  private  Residences  and  Apartments, 
Hospitals,  Vestibule  Doors  in  Churches  and 
Public  Buildings. 
Hardwaremen  sell  them.     Write  for  particulars. 


The  Standard  Manufacturing  Company 


SHELBY,   OHIO,    U.S.A. 


HARDWARE     AND     M  E  T  A  T. 


When  He  goes  on  His  Vacation 


Be  sure  He  takes  along  a  GILLETTE 


When  you  start  to  feature  holiday  goods  in  your  windows,  show  cases  and  newspaper  advertise- 


ments, 


torget  the  CjILL-tt-  iiti,  oafcety  Iv 


To  one  man  you  can  sell  fishing  tackle — to  another  a  gun  and  ammunition — to  another  golf,  tennis 
or   baseball  supplies,  [according  to  his  individual  taste.     But  the  GILLETTE  appeals   to 

The  GILLETTE  appeals  with  special  force  to    '  With  it  he 

can  shave  with  comfort  and  dispatch  in  a  heaving    steamboat    cabin    or   a    lurching    Pullman — in  a 
crowded  city  hotel  or  beside  a  stump  in  the  backwoods. 

The  Pocket  Edition  GILLETTE  is  the  e  —the  Combination   Sets 

the  But  the  best  feature   of   all  is  the  cool,  clean,  comfortable  three- 

minute  shave  which  the  GILLETTE  insures  to  every  You  can  talk  this  feature  as 

strongly  as  you  like —  with  a  margin  over  for 

that  good  will  which  means  so  much  for  your  future  trade.     Don't  let  slip  these  splendid  opportunities 
for  vacation  trade  in  GILLETTES. 

The  Gillette  Safety  Razor  Co.  of  Canada,  Ltd. 


Office  and  Factory: 
The  New  Gillette  Building,  Montreal 


~0i-Hette 


KNOWN  JM£ 


WORLD  OVER 
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A  few  of  our  beautiful  line  of 

Cut  Glass  Knobs 


HIGH-CLASS      BUILDERS' 

HARDWARE  of  all  kinds  for 

high-class  buildings,  banks,  offices, 

residences,  etc. 

The  Belleville  Hardware  and  Lock  Manufacturing  Co. 

LIMITED 


Head  Office  and 
Factory 


BELLEVILLE 

Canada 


HICMC 

irere  an 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  sales- 
man can  offer  and  which  would  make  the  pro- 
spective purchaser  buy  them 
and  no  other? 

Chicago  "Triplex" 
Spring  Butts 

offer  this  advantage  to   you. 
appearance,    durability 


The 

and  finish  of  this  article  are 
unsurpassed,  and  in  consid- 
eration of  prices  that  are  conservative  in 
respect  to  value,  the  up-to-date  dealer  cannot 
afford  to  neglect  this  profitable  business. 

Send  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

Chicago  Spring %utt  Cotttpciisg* 


CHICAGO 


NEW   YORK 


Made  by 

North  Bros. 
Mfg.  Co. 

PHILADELPHIA,  PA. 


A  New  Line 

"Yankee "  Plain  Screw  Drivers 

Strong,    durable,    well  balanced    tools,    of   the   same   high 

quality  of  material  and  workmanship  as  other  "Yankee" 

Tools,  which  to-day  are  without  equal. 

The  blade  and  ferrule  are  highly  polished,  the 

handle  of  hardwood,  finished  in  dull  black, 

making  a  handsome  appearance. 

Each  tool  is  thoroughly  tested  and  the 

blades  positively  guaranteed    not 

to  turn  in  the  handle. 

Your  Jobber  Will  Supply  You 

No.  90,  Standard  Style,  Four- 
teen Sizes,  2  to  3d  In. 

No.  95,  Cabinet  Style, 
(Slim  Blade) 
Eleven  Sizes,   2} 
to  ISA  in. 
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MOTOR  BOATING 

Will  be  more  popular  than  ever  this  season 


THIS  year  promises  to  be  a  record  year  in  the  motor  boat  field.  When 
the  season  opens  there  will  be  a  large  number  of  new  boats,  and 
old  boats  fixed  up.  What  are  you  doing  to  reap  the  benefit  of  this 
trade?  Every  wide-awake  dealer  should  stock  motor  boat  supplies  and 
marine  hardware.  We  carry  the  largest  stock  of  accessories  in  Canada. 
Our  Motor  Boat  Accessory  Catalog  is  ready  for  mailing ;  a  card  asking  for 
Catalog  H.  24  will  bring  it  to  you. 

If  you  are  interested  in  Marine  Engines  you  should  have  our  Catalog  H  23; 

WHEN     WRITING     FOR     CATALOGS     ADDRESS     OUR     NEAREST    BRANCH. 


The   Canadian    Fairbanks-Morse   Co., 

LIMITED 


MONTREAL 

TORONTO 

SASKATOON 

ST.  JOHN 

WINNIPEG 

VANCOUVER 

OTTAWA 

CALGARY 

VICTORIA 

THES.M.P. 


Enameled  Preserving  Kettles 
==^==  and  Fruit  Jar  Fillers 


WILL  SOON  BE  IN  DEMAND 

Are  You  Prepared  for  the  Rush? 


Prices 

on 

Application 


Our  brands  "  DIAMOND  "  and  "  PEARL  "  Wares  will  satisfy  the  most  critical 
patrons.     Our  stock  is  complete,  and  we  can  ship  promptly.     Send  us  your  oiders. 

THE  SHEET  METAL  PRODUCTS  COMPANY 

SUCCESSORS     TO 


OF  CANADA  successors   to  LIMITED 

Kemp    Manufacturing    Company 


Montreal 


TORONTO 


Winnipeg 
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An  Unprecedented  Demand  For 
The  Famous 

BIG    4   LAWN    MOWERS 

has  been  created  by  our  present  pronounced  wet  spell.  The  fast  growing  grass 
must  be  cut  frequently  to  keep  trim  lawns.  Merchants  who  have  handled  this 
line  of  mowers  in  past  seasons  know  the  perfect  satisfaction  which  it  gives  to 
all  concerned. 

Service  and  satisfaction  considered,  we  claim    they  are   the    Cheapest    Mowers 

to  be  found  in  Canada. 


BLACK  DIAMOND— Ball  Bearing 

10  in.   High  Wheel— Four  Blade  Reel 

Gold  and  Aluminum  Bronzed; 

Vermilion  and  Black  Trimmed 

Geared  on  Both  Ends 
Sizes,   14,   16,   18,  and  20  in.   cut 
Ahead  of  anything 
in   Canada   at 
the  price. 


NEW  ENGLAND— Ball  Bearing 

8   in.    Low    Wheel— Three   Blade   Reel 

Gold  and  Aluminum  Bronzed; 

Red  and  Black  Trimmed 

Geared  on  Both  Ends 
Sizes,  14,  16,  and  18  in.  cut. 
The  Best  and  Hand- 
somest 3  Blade 
Mower   made. 


Notwithstanding  the  congested  condition  of  the  Railroads,  we  are  making  Very 
Quick  Shipments— THE  QUICKEST  SHIPPERS  IN  CANADA. 

As  for  MAIL  ORDERS — We  have  a  Separate  and  Specialized  Force  in  this  De- 
partment and  the  "Main  Boss"  is  the  moving  spirit  behind  all  Mail  Orders;  he 
sees  to  it  that  they  are  kept  on  the  jump. 

Get  in  the  habit  of  sending  us  your  orders 

LEWIS  BROS.  LIMITED,  MONTREAL 


OTTAWA 


TORONTO 


VANCOUVER 
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CAN  WE  HELP  YOU 


There  are  some  hardware  dealers  living  in  this  20th 
Century  who  are  still  using  19th  Century  methods. 
They  do  not  realize  that  Halifax  is  closer  to  Vancouver 
to-day  than  Montreal  was   to  Toronto  fifty  years  ago. 

Twenty-five  years  ago  it  was  a  calamity  for  a  mer- 
chant to  lose  a  good  clerk,  for  he  knew  it  was  practically 
impossible  for  him  to  get  in  touch  with  an  experienced 
man.  Such  an  idea  as  making  a  deal  with  a  fellow  hard- 
ware man  a  couple  of  hundred  miles  away  either  to  buy 
a  set  of  tinners'  tools  or  to  sell  a  second-hand  counter  or 
show  case,  did  not  seem  practicable  to  even  the  most 
progressive  hardware  men.  If  a  man  wanted  to  sell  his 
business  he  had  to  accept  the  highest  price  he  could  get 
from  some  one  of  his  fellow  townsmen,  for  no  one  else 
knew  of  the  opportunity  or  had  any  means  of  finding  out 
about  it. 

To-day  the  up-to-date  dealer 

CREATES  HIS  OPPORTUNITIES 

He  states  his  wants  briefly  in  a  "Hardware  and 
Metal  want  ad"  and  in  four  days'  time  practically  every 
hardware  merchant,  clerk,  hardware  manafacturer  and 
traveler  has  read  the  proposition,  and  it  seems  reason- 
able that  somewhere  among  the  "  blue  noses "  of  the 
Maritimes  or  the  pioneers  of  the  boundless  West  some- 
one will  want  just  what  he  has  to  offer. 

EVERY  HARDWARE    MERCHANT  IN  CANADA 

can  take  advantage  of  our  "want  ad."  page.    Ask  yourself : 

Is  there  not  some  article  I  would  be  better  without  if  I  could 
get  a  fair  price  for  it  ?  If  you  cannot  get  a  fair  price  for  it  by  ap- 
pealing to  the  trade  throughout  Canada  you  had  better  sell  it  for  scrap 

We  can  help  you,  but  you  must  take  the  first  step. 

Surely  it  is  worth  25c  or  50c  to  find  the  one  man  in  Canada 
whose  wants  dovetail  into  just  what  you  have  to  offer. 

RATES :  (payable  in  advance)  2c  per  word  first  insertion,    lc  per  word 
subsequent  insertions.    Box  Number,  5c  additional  each  insertion. 
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Toronto 


Winnipeg 
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AXES,    HAMMERS,    PICKS, 
MATTOCKS,   LUMBERING   TOOLS,   ETC., 

OF  THE  HIGHEST  QUALITY 


n 

» 


MATTOCK 


Write  For 

CATALOG 

It  contains  cuts  of  our 
complete  line.  We  have 
spent  much  time  in  pro- 
ducing it  so  as  to  give  the 
trade  a  fair  impression  as 
to  the  attractiveness  of  our 
manufacture. 

ALLEN  HILL'S  GOODS  PAY 
AN  ATTRACTIVE   PROFIT 

OUR  GUARANTEE 

We  guarantee  to  re- 
place free  of  any  charge 
any  tools  that  prove 
defective  in  material  or 
workmanship. 


CLAY  PICK 


Allen  Hill's  Edge  Tool  Co.,  Limited,    | 

Gait,  Ontario,  Canada 
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The  Steel  Company  of  Canada,  Limited 


BASIC   OPEN   HEARTH 

STEEL  PRODUCTS 


Bar  Steel 

Squares,  Rounds,  Flats 

Bands,  Angles,  Special  Sections, 

Stove  Bolts,  Stove  Rods,  Rivets,  Burrs, 

Wire,  Bright  Wire  Goods,  Wire  Nails,  Tacks 

Invincible  Field   Fencing,    Forgings, 

Horse  Shoes,  Horse  Nails 

Wood  Screws,  Machine 

Screws,  Spikes 


WROUGHT   PIPE 

MERCHANT,  BLACK  and  GALVANIZED 

White  Lead,  Putty,  Shot,  Lead  Pipe 


DISTRICT   SALES   OFFICES: 

HAMILTON,     TORONTO,     MONTREAL,     WINNIPEG,     VANCOUVER,   B.C. 

VICTORIA,   B.C.,       ST.   JOHN,   N.B.,      HALIFAX,   N.S. 
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SAMSON  FARM  AND 

GARDEN   TOOLS 

Samson  Farm  and  Garden  Tools 
are  warranted  to  give  satisfaction 
everywhere,  and  the  retail  mer- 
chant who  pushes  the  Samson 
goods  will  find  that  satisfaction 
reflected   in   the   increased   trade. 

Excellent  Value 

The  handles  of  the  forks  are  made 
from  the  best  selected  second 
growth  hickory,  the  metal  parts 
are  perfectly  finished,  every  point 
is  carefully  watched  and  the  result 
is  that  a  customer  purchasing 
Samson  Farm  and  Garden  Tools 
requires  no  further  recommend- 
ation to  come  back  for  more.  Let 
us  have  your  order. 

H.  S.  Howland,  Sons  &  Co.,  Limited 

Wholesale  Hardware 


WE  SHIP  PROMPTLY 


TORONTO 

GRAHAM  NAILS  ARE  THE  BEST 


OUR  PRICES  ARE  RIGHT 


HARDWARE     AND     METAL 


Crescent  Brand  HARDWARE 


Crescent 


Brand 


Butt  Hinges  Strap  Hinges  Tee  Hinges 

Barn  Door  Hangers        Parlor  Door  Hangers 

Trolley  Hangers  Hinged  Hasps  Shelf  Brackets 

Wrought  Staples  Rollston  Pulleys 

Wagon  Hardware  Etc.  Etc.  Etc. 

Steel  Sheets  Bands  Bars 

Rods  Wire 

CANADA  STEEL  GOODS  CO.,  Limited 

HAMILTON  -  -  -  CANADA 


MADE    IN    THREE    SIZES 

"ARTIC" 

No.  20—19  x  13i  x  13J 
'*  30—23  x  16  x  16 
"   40—27  x  19}  x  19i 

"POLAR" 

A  cheaper  line  with  single  walls 
TWO  SIZES 

Small— 20}  x  14|  x  14| 
Large— 28  x  16*  x  16J 


The  "Artie"  Ice  Chest 

Portable,  Handy  and  Compact 

Refrigerator 

MADE  ON  SCIENTIFIC  PRINCIPLES 

Double  walls  of  galvanized  iron.  Japanned  in 
oak.  Separate  chamber  for  ice,  with  nickel- 
plated   tap  for  the  drip  water. 

The  most  suitable  refrigerator  for  yachting  and 
picnic  parties,  summer  residences,  bachelors' 
quarters,  camping,  etc.  A  positive  boon  in  the 
sick  room.  Perishable  requisites  for  the  invalid 
can  be  kept  close  at  hand — sweet  and  fresh  at 
all  times. 

PRICES  ON  APPLICATION 

The  Thos.  Davidson  Mfj*.  Co.,  Limited 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE    AND    METAL 


HERE'S  A  COUPLE  OF  GOOD  SELLERS 

Made  Right  and  Backed  by  C.  D.  Efficiency 


Real 

Quality 

at  the 

Right 

Price 


MADE  BY 


Agents: 

W.  L.  Haldimand  &  Son, 

MONTREAL 

H.  F.  Moulden  &  Son, 

WINNIPEG 


Cummer-Dowswell,  Limited 


HAMILTON,  CANADA 


HANDLE    BRANTFORD    ROOFING 

And  Secure  the  BEST  Roofing  Trade  in  Your  Vicinity 

Every  time  you   recommend  this   high-grade   roofing  you   are   paving    the   way   for  more  and  better  business 

BRANTFORD  ROOFING,   as  you   know,  is  practically  indestructible,  and  there  is  a  fair  margin  of  profit  that 

will  please  you. 

There  are  three  kinds  of  Brantford  Roof ing— ASPHALT,  RUBBER  and  CRYSTAL— and  each  of  the  three 

different  kinds  is  made  of  long-fibred  wool  completely  saturated  with  pure  Asphalt   (a    mineral  fluid   that   has 

withstood  the  ravages  of  time  for  centuries). 

Write  to-day  for  samples  and  FREE  roofing  book. 


BRANTFORD  ROOFING  CO.,  LIMITED, 


Brantford,   Canada 


Branch    Warehouses— MONTREAL,  9   Place   D'Youville ;  WINNIPEG,  117  Market  Street 


The  George  White  &  Sons  Co.'s  plant,  London,  Ont.,  situated  beside  the  G.  T.  R.  main  line, 
and  right  in  the  danger  zone  of  flying  sparks  and  hot  cinders.  But  they  are  well  protected, 
for  even  their  boiler  house  and  foundries  are  covered  with  Brantford  Roofing. 


HARDWARE     AND     METAL 


SHAFTING  BEARINGS 

Countless  thousands  of  dollars  have  been  wasted  in  power,  oil,  metal, 
labor  etc.  in  a  mistaken  idea  of  economy  by  using  cheap  or  inferior  metals  on  shafting 
bearings.     The  following  letters  show  the  value  of  Magnolia  Metal  for  that  service. 

THE  CITIZENS  ELECTRIC  CO.,  LTD. 

Smiths  Falls,  Ont.,  Jan.  25th,  1911 
Gentlemen: — 

Yours  of  the  27th  inst.  to  hand  and  noted,  Regarding  the  boxes  you  mentioned  lined  with 
"MAGNOLIA  METAL"  would  say  we  have  60ft.  Z\"  shaft,  running  300  rev.  per  min.,  running  all  night 
and  every  night  in  the  year,  put  up  over  io  years  ago,  and  still  running  perfectly,  and  has  never  been 
touched  in  that  time  except  for  oil,  and  one  tablespoonful  will  run  each  box  for  12  hours. 

Yours  very  truly, 

T.  A.  SCROGGIE,  Eng.  &  Electrician. 

KAUKAUNA  GAS,  ELECTRIC  LIGHT  &  POWER  CO. 

Kaukauna,  Wis.,  Jvne  15th,  1911. 
Gentlemen: — 

I  have  used  "MAGNOLIA  METAL"  for  the  past  six  years.     I  placed  some  of  this  metal  in  chain 
oiling  boxes  on  a  4-7-16"  line  shaft  running  278  R.P.M.  in  October  1905.      This  shaft  has  been  running 
continuously  24  hours  a  day  ever  since.      I  have  not  found  it  necessary  to  rebabbitt  any  of  these  boxes  to 
date  nor  have  I  had  any  burn-outs.     I  am  also  using  Magnolia  Metal  for  belt  driven  dynamos,  ranging  in  speed  from  900  to  1275 
R.P.M.  and  have  found  the  metal  much  more  satisfactory  than  any  other  I  have  used, 

Yours  truly, 

N.  B.  MONTGOMERY,  Chief  Engineer. 


SPECIAL  OFFER 

PRACTICAL  ENGINEER  POCKET  BOOK,  680  pages, 
over  2000  subjects.  Price  40c.  post  paid.  We  do  not 
aim  to  make  a  profit  on  these  books.  We  buy  them  in 
large  quantities  as  an  advertising  medium  and  give 
Engineers  benefit  of  low  price.  They  are  highly 
spoken  of  by  Engineers.     Address  Montreal  office. 


SOLD   BY   LEADING   DEALERS  EVERYWHERE  OR  BY 

MAGNOLIA  METAL  CO. 

OFFICE  AND  FACTORY 

225    ST.    AMBROISE    STREET,   MONTREAL 


The"RENFREW"  Handy  Two-Wheel  TRUCK  SCALE 
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A  Convenience  and  Protection  for  Farmers" 


^ 


-a  scale  that  is  becoming  more 


This  is  a  scale  that  pays  the  dealer  A  VERY  ATTRACTIVE  PROFIT- 

and  more  popular  every  day  with  farmers. 

It  is  absolutely  accurate  and  has  many  advantages  over  the  common  scale. 

With  this  scale  in  his  possession  the  farmer  knows  the  exact  weight  of  the  products  he  is  selling — he 
is  armed  against  short  weights. 

The  "RENFREW  "  TRUCK  SCALES  are  GOVERNMENT  TESTED  and  have  been  awarded  their 
GOVERNMENT  CERTIFICATE  without  question,  and  are  backed  by  our  WRITTEN  GUARANTEE 
to  be  just  as  represented,  and  to  give  a  long,  reliable  service.  Capable  of  weighing  anything  from  a 
single  pound  to  2000  pounds. 

The  "RENFREW"  TRUCK 
SCALES  are  rigidly  built  and  will 
stand  all  kinds  of  rough  usage. 
LET  US  SEND  YOU  ONE.  Show 
it  to  every  farmer  who  comes  into 
the  store,  and  see  how  many  you 
can  sell. 

Write  for  Circulars  and  prices  NOW. 


Renfrew  Scale  Co. 

RENFREW,  ONT. 
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Sell  GLUE  in  packages-it  means  less  handling-more  profit 

BRAHTFORD 

ALL  AROUND 

GLUE 

weighed  and  wrapped  ready  to 
hand  over  the  counter. 

NO  MUSS— NO  FUSS- 
NO  LOSS  OF  TIME 
Vi  pounds,   \'2  pounds,  pounds. 
Everybody's  Glue  Size,  in  pounds 
only. 

The  quality  is  there  and  will  be 
maintained. 

ASK   YOUR  JOBBER  FOR  PRICES 
AND  DISCOUNTS 

PROTECT  your  ihow-catti  by 
using  tha 

BRANTFORD   COIN 
MAT 

same  as  cut  at  left  in  Blue 

and   Orange. 

WRITS    US    FOR    ONE. 

CANADA  GLUE  CO. 

LIMITED 
BRANTFORD,  ONT. 

Manufacturers  of  Glue  and 
Gelatine  of  all  kinds  and  for 
all  purposes. 


"We  must  hope  all  things,  believe  all  things,  endure 
all  things  rather  than  lose  that  most  precious  of  all 
earthly  possessions — a  trusty  friend." — Charles Kingsley 


THE  ENGINEER   must    have   a   babbitt   metal    upon   which   absolute 
reliance  can  be  placed.     That  is  why  he  specifies 

Harris  Heavy  Pressure 

THE  BABBITT  METAL  WITHOUT  A  FAULT 

It    is    doubly    copper    hardened, 

It   is   guaranteed   not   to   crack    or   squeeze   out. 

It   positively    eliminates    friction. 

It   runs   cool   at   any   speed. 


Harris   Heavy    Pressure 


is  the  Engineer's 
Trusty  Friend 


OUR  GUARANTEE  IS  BACK  OF  EVERY  POUND 
WRITE    FOR    PRICES 


The   Canada  Metal  Co.,  Limited 

TORONTO  MONTREAL  WINNIPEG 
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The  Loop-Lock  Rope  Buckle  Tie 

Assures  Good  Profits 

And   Complete   Satisfaction 

Every  progressive  dealer  should  investigate  this  high 
grade  tie.  It  will  be  a  sure  trade-winner  after  once 
introduced. 

Makes  an  adjustable  and  SURE-LOCK  tie  rope.  Can 
be  fastened  at  any  point  along  the  rope,  making  a 
loop  that  will  not  slip,  give  or  loosen.  The  harder 
the  pull  the  tighter  the  grip  on  the  rope. 

The  Loop-Lock  Buckle  is  very  simple,  has  no  springs 
or  snaps,  does  not  rust,  and  will  not  break  as  it  is 
made  of  malleable  iron.     Will  last  a  life  time. 

The  rope  used  is  the  best  grade  of  Manilla,  British- 
Manilla  and  Sisal. 

The  farmer  will  buy  it  on  sight. 

Write  for  full  particulars 


CANADIAN   ROPE   BUCKLE  CO. 

HAMILTON  ONTARIO 


ELY'S 
JANITOR    MOP 

KF*No.  8  for  men 
No.  21  for  womenHSl 

Others  are  not  just  as  good 


ELY'S  DANDY 

Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 
ELY'S  DANDY 


Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 


Western  Hardwaremen 


There  are  four  months  in  the  year 
when  your  battery  trade  cuts  quite 
a  figure  in  your  receipts.  This  is 
one  of  them.  July,  August,  and  Sep- 
tember are  the  other  three.  Are  you 
ready  for  a  big  battery  trade? 

X    CELL 

DRY  BATTERIES 

are  what  your  trade  will  want! 
First  because  our  advertising  cam- 
paign all  over  the  West  has  educat- 
ed consumers  to  ask  for  X  CELLS. 
Next,  because  they  have  found  that 
X  CELLS,  being  made  in  the  West, 
are  always  fresh  and  full  of  vitality. 


Write    us  and  we'll  put  you  in  touch  with  the  nearest  jobber 

Canadian     Carbon     Company 

OF  WINNIPEG,  LIMITED 

Bury  and  Irish  Ave.,  -  -  Winnipeg 

E.  W.  HANNA,  President  and  Managing  Director 
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Get  after  them 


The  architects,  builders,  owners,  everybody  in  your  locality  interested 
in  building  construction  ought  to  know  you  sell 


THE  TRINIDAD-LAKE-ASPHALT 


Caverhill, 


They  ought  to  know  you  sell  it  because  it  is  the  most  lasting,  economical 
and  satisfactory  ready  roofing  they  can  use.  They  ought  to  know  that  the 
natural  oils  of  Trinidad  Lake  asphalt  keep  life  in  Genasco  and  make  it 
permanently  waterproof. 

Tell  them,  and  increase  your  sales. 

Order  from  your  jobber — enough  for  all  comers. 
Tke  Hint-leak  Kite!  is  the   lislutt  for  smootb-iurfice   roofine1  mrrbody  ourfht  to  koow  about,  too. 

THE   BARBER   ASPHALT    PAVING    COMPANY 

Largest  producers  of  asphalt,  and  largest  manufacturers  of  ready  roofing  in  the  world 

PHILADELPHIA 
NEW  YORK  SAN  FRANCISCO  CHICAGO 

Learmont  &  Company,  Montreal,  Quebec;  D.  H.  Howden  &  Co.,  Ltd.,  210  York  St.,  Tondon.  Ont., Canadian  Distributor; 


r&RARMS(b 


<J  Right  in  every  hardware  store  is  the  most  logical  place  for  a  line    of    reliable,    accurate,    and 
moderate-priced  single  guns. 

For  ridding  premises  of  pests — snakes,  rats,   chucks  and  the  many  kinds  of  crop  and  poultry  de- 
stroyers, the  Harrington  &  Richardson  single  guns  are  specially  suited. 

I|  There  is  a  large  and  growing  demand  for  an  economical  and    efficient   weapon    for   just    that 
purpose,  as  well  as  for  occasional  hunting. 

Here's  the  gun : 


Specifications,    12  to  28  gauge— 26  to  32  inch    barrel — ejecting  or  non-ejecting— f;ne  black  walnut  stock — bard 
rubber  butt   plate — weight   5}i  to  6%  lbs.,  according  to  gauge  and  barrel.    For  black  or  smokeless  powder. 

<J  These  guns  are  quick  sellers.  They  are  made  and  sold  under  the  broad  H.  &  R.  guarantee  of 
quality,  reliability  and  satisfaction.  With  a  few  of  these  H.  &  R.  guns  in  stock,  the  hardware 
dealer  is  equipped  for  a  profitable  and  increasing  trade. 

Our  40-page  catalogue  is  yours  for  the  asking.    It  contains  valuable  selling  points  for  every  hard- 
ware dealer,  and  shows  the  complete  H.  &  R.  line.      Ask  for  it  now  while  you  think  of  it. 

Harrington  &  Richardson  Arms  Co.,  ™£££ZZZ. 
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Pink's 

Lumbering 

Tools 

MADE  IN  CANADA 


The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


Manufacturers 
of 


The  Thos.  Pink  Company,  Ltd., 

PEMBROKE,  ONT. 


Lumber  Tools 


It  Will  Pay  You 
To  Investigate 


Mr.  Dealer,  cement  is  no  longer  confined  to  large  build- 
ing purposes — it  is  becoming  more  and  more  useful 
every  day  in  the  construction  of  smaller  buildings,  such 
as  residences,  etc. 

The  builder  is  going  to  buy  his  cement  at  a  place  where 
he  can  get  quick  service. 

Be  prepared  to  supply  him — let  him  know  that  you  sell 
it  and  he  will  invariably  come  your  way. 
Rogers'  Portland  Cement  has  been  endorsed  by  leading 
builders  throughout  the  country  as  being  the  most  reliable. 
It  has  great  strength,  uniform  set,  and  is  very  durable. 

Get  our  prices  now.    Quick  shipments  guaranteed. 

ALFRED   ROGERS  LIMITED 

28  West  King  Street,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 
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For  Quick  and  Satisfactory  Sales  Try 

"EMPIRE" 

HOT  AIR    REGISTERS 

These  are  two  popular  and  very  neat  designs  that  are  sure 
to  attract  those  who  are  interested. 

The  "Empire  Special"  Register  meets  the  demand  for  a 
register  with  a  large  opening.  Has  all  the  qualities  that  are 
required  to  assure  the  complete  satisfaction  of  the  user. 


EMPIRE  SPECIAL 

New    design,    made   in  full  sizes  from   7  x  10 

to   12  x 15 

Made    in    Japanned,    nickel-plated    and    oxidized 

Write   us   to-day    for  full   particulars,  catalogue 
and  discounts. 

Others  dealers  are  making  good  profits  by  handling 
this  line — you  can  do  the  same.  We  guarantee  to 
please  you.  Do  not  Delay. 

THE 


MOORISH   DESIGN    CAST    REGISTER 
Made  in  full  sizes  from  7  x  10  to  12  x  15 


Canadian  Heating  &  Ventilating 
2J2SI     Company,  Limited 

OWEN  SOUND  ::  ONTARIO 

Or  The  Canadian  Heating  and  Ventilating  Co.  Branch  : 
521  Henry  Avenue,  Winnipeg,  Man. 


Here  is  YOUR  Chance 

to"1  make    your    range     department    more 
profitable  and  more  satisfactory. 

Happy  Thought  "Ranges 


are  known  from  one  side  of  the 
continent  to  the  other  and  re- 
commended by  every  house- 
wife who  ever   used  them. 

The  "HAPPY  THOUGHT" 

works  equally  well  with  coal 
or  wood  and  gives  a  longer 
and  more  reliable  service 
than  any  other. 

This  is  not  a  claim,  but  a 
fact,  and  we  can  prove  it. 

Get  a  "HAPPY  THOUGHT" 

Catalog  at  once.  Each  sale 
brings  a  good  profit. 


The  William  Buck 


Stove  Co.,  Limited 

Calgary      Saskatoon      Vancouver      Brantford      Montreal      Winnipeg 
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STAR 

Safety  Razor 


The   only    safety  with 
barber's  blade.      It  will  give 
satisfaction   for   years   without 
additional  cost. 

We  are  receiving  many  inquiries  from 
Canada  for  STAR  goods.      We  give 
these  to  our  dealers  whenever  possible.  Our 
national    advertising  is    making    the    demand 
greater  daily. 

Many  dealers  are  dressing  their   windows  with 
STAR  goods  and  display  matter.     It    draws  to 
their  stores  the  purchasers  of  STARS  created  by 
V^  our  advertising.    Are  you  one  of  these  dealers? 

^^    Write  us  for  display  matter  of  all  kinds  and  for  1912  Catalog  of 

^^  STAR  Safety  Razor* 

—  STAR    Shaving    Brushes 

STAR  Diagonal  Grooved  Strops 
STAR  Automatic  Stropping 

Machines 
STAR    Safety    Corn    Razors 


Your  jobber  will  supply  you 


Kampfe  Bros. 

12-14  Reade  Street 

NEW  YORK  CITY 


ROTARY 
SCREW  FAN  VENTILATORS 


Noiseless 
and  storm  proof. 

None  better — try  them 
and  be  convinced. 


Eavetrough, 

Conductor  Pipe  and 

Corrugated  Iron, 

etc. 


Wheeler  &  Bain 

THE     QUICK     SHIPPERS 

Toronto 


There's    A    Better    Profit    Awaiting    YOU 

Seize   this   opportunity   and   write   us   for  catalog  on 

CHAMPION    RANGES 

Ranges  that  are  extremely  popular 
wherever  used — ranges  that  bring  the 
dealer   good   profits. 

The  Champion  Grate 

is  a  grate   which  is   patented   and  used 
only  on  this  range.        Crosswise,    non- 
warping,     easily     shaken,     more     open 
surface   and   a   clean  fire. 
Write    far    Catalogue    NOW 

D.  J.  BARKER  &  COMPANY,         -         Picton,  Ontario 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  (EL  Co. 

ORANGE.  N.  J. 
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Note  The  Extra  Long  Fire  Travel  Of     |f 

The  Pilot  Success 
Furnace 

The  draw-back  of  the  majority  of  furnaces  is 
that  there  is  too  much  heat  going  to  waste  up 
the  smoke  pipe. 

We  have  taken  particular  notice  of  this  and 
designed  The  Pilot  Success  with  an  extra 
long  fire  travel  so  that  all  the  heat  will  be 
kept  in  the  building. 

The  prospective  buy- 
er is  certain  to  select 
this  furnace  after 
once  shown  this  great 
advantage. 

The  material  used  is 
the  very  best  that  is 
procurable,  and  the 
workmanship  cannot 
be  excelled. 

Every  sale  of  a  Pilot 
Success  Furnace 
means  a  large  profit 
for  the  dealer. 


Do  not  hesitate — get 
particulars  at  once. 


It 


The  Hall  Zryd  Foundry  Co.,  Ltd. 

HESPELER,  ONTARIO 


IDE 


DDE 
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THE   DEFIANCE  n 

THE     MOST     POWERFUL 
REGISTER  IN  THE  WORLDS 
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Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG,  ONTARIO 


MB 


No.  1186  Coal  Grate 


MANUFACTURED  BY 


The  Ohio  Foundry  & 
Manufacturing  Co. 

STEUBENVILLE,  OHIO,  U.S.A. 


Manufacturers  of  all  styles  of  coal 
or  gas  burning  fire-place  goods, 
as  well  as  andirons  and  wrought 
fire-place  trimmings. 


HOT    WEATHER    DEMANDS 

MXIaryS 


ftUfffie  QUEEVV 
OIL  STO^ 


Qualityijjsells  them 


"  McClary  "  on 

goods  is  a  quality 

name 


FAMOUS    QUEEN    OIL    STOVES 

with  one  piece  heavy  steel  galvanized  tank,  cast 
top  and  base  on  chimney,  two  4  inch  all  brass 
burners,  Strong  brass  spring  clip  holding  chimney 
in  place,    water-tray    which    keeps    burners    cool. 

A    RELIABLE    STOVE    FOR    HOME,    CAMP    AND 
OUTING  PARTIES 


MeCIar/s 


Toronto         Montreal         London 
Hamilton  Winnipeg 

18* 


IVancouver 
Calgary 


|St.  John,  N.B. 
Saskatoon 


McClary's 
Ship  Quick 


HARDWARE    AND    METAL 


jf.~>' 


METALLIC    CEILINGS    FOR    STORES 

There  is  money  for  you  in  selling  them,  in  erecting  them 
and  in  selling  the  paint  to  finish  them.  Write  for  our 
Catalogue  and  go  in  for  this  line  at  once. 

THE  METALLIC  ROOFING  GO.  OF  CANADA,  Limited 


TORONTO,  ONT. 


MANUFACTURERS 


WINNIPEG,   MAN. 


C91 


STANDARD  HINGED  PIPE  VISE 

No.  1  takes  l/s  to  2,%  in.  paper. 
No.  2. takes  V%  to  ZViin.  paper. 


NYE  POCKET  VISE 

Very  strong  and  effective.  Can 
be  easily  carried  in  coat  pocket, 
being  very  light  and  compact. 
Ideal  forrepair  work.  Will  last 
a  lifetime.  Takes  Ys  to  V/k  in. 
pipe  and  Vi  in.  to  2  inch. 


WARNOCK  SIMPLEX  WRENCH 

This  is  the  simplest  Strap  Wrench  made — a  handle 
— a  strap — a  wedge.  For  use  with  brass  or  nickel 
plated  pipe  and  tube.  Both  ends  of  straight  unlooped 
strap   can   be   used,   thus   getting   double   wear. 


It  will   pay   you   to   investigate   this 

line   of   tools. 

We   will  send   one 

or   all   on   trial 

to     any    responsible 

dealer. 

We  also  carry 

a  line  of  guaranteed 

Plumbing     Su 

p  p  1  i  e  s    and    Steam 

Specialties. 

Write  for  full 

details  and  prices 

MORRISON'S 

CONVENIENT 

PIPE  TOOLS 


PAT.  JULY  II,  1893. 

REZMOR  PIPE  HOOKS 

Cheap,  strong  and  very  durable. 
Every  dealer  will   handle   them. 


The  James  Morrison  Brass  Mfg.  Co.,  Ltd. 

93-97  Adelaide  Street  West  -  TORONTO 
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Peterboro  Hardware 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  .customers 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 
General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 

Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  Work.  Etc.,  for  Prisons. 
Jails  and  City  Lockups. 


/TVHE  most  modern  factory  in  Canada  and 
A     the     most     up-to-date     screw    machines 
produce   NAMCO   products. 

ANY  kind  of  milled  parts  in  iron,  steel  or 
brass  for  the  trades  made  to  our  custom- 
er's samples  and  specifications.  Exact  dupli- 
cation and  quick  service. 

BOOK  "Parts  for  the  Trade"  sent  on  request, 
shows  over   two   hundred   special  parts 
made  for  our  customers. 

STANDARD  products  are  carried  in  stock 
at  our  factory  for  immediate  shipment. 
Cap  and  Set  Screws  with  "V"  or  U.S.S.  threads, 
and  (Nuts  plain  and  castellated)  in  all  popular 
sizes. 


The  National-Acme  Manufacturing  Company 

MILLED  SCREWS,  NUTS,  BOLTS  AND  SPECIAL  PARTS 

MONTREAL 

Let  us  show  you  the  advantages  we  offer  in  our  contract  for  standard 
products. 
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Free  If  You  Are  Not  Satisfied 

The  New  Preston  O.  G.  Square  Bead  Eavestroughing 

We  have  always  claimed  that  our  eavestroughing  was  the  best  on  the  market,  but  we 
have  gone  ahead  and  gotten  out  something  that  is  far  superior  to  our  old  make.  Now  we  can 
claim  that  we  can't  be  beat  when  it  comes  to  our  eavestrough. 

Some  time  ago  we  advised  all  the  trade  that  we  were  manufacturing  O.  G.  Square  Bead 
eavestroughing  by  machinery  which  assured  absolute  uniformity  in  shape,  but  it  developed  that 
our  machinery  was  not  heavy  enough  to  produce  as  sharp  a  bead  as  we  desired.  We  have 
now  perfected  and  patented  automatic  steel  dies  to  fit  our  large  power  press  and  we  now  guar- 
antee a  trough  superior  in  shape,  appearance  and  fit  to  any  other  on  the  market. 

You  can  save  time  and  solder  in  the  erection  of  this  eavetrough  FOR  EVERY  PIECE  IS 
EXACTLY  THE  SAME  and  fits  snug  and  tight.  There  are  more  profits  for  you  and  more  satis- 
faction if  you  use  our  make.     See  our  special  offer  below  and  take  advantage  of  it  at  once. 

Cut  out  this  ad.  and  mail  it  to  us  to-day  with  your  order  for  250  feet  of  our  new 
O.  G.  S.  B.  Eavestrough  and  if  it  is  not  exactly  as  we  represent  it  we  will  make  you  a  pre- 
sent of  it.     This  offer  is  good  for  thirty  days. 


MENTION  HARDWARE  AND  METAL 


Metal  Shingle&SimngC 

PRESTON    ONT.  MONTREAL    QUE 


i 


f 


I 

MP 


WIRE  ROPE 


FOR 


■5$ 


Hauling  Threshing  Machines 
and  moving  Buildings 

HAY    FORI*     ROPES,     etc. 

We  manufacture  all  kinds  of  Wire  Rope  for  all  purposes. 
WIRE    ROPE    FITTINGS  WIRE    ROPE    GREASE 

The  B.  Greening  Wire  Co. 

LIMITED 
HAMILTON,  Ont.  -  -  -  MONTREAL,  Que. 
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Quality  Goods  for  Business  Builders 

MXIaryfc 

1912  GAS  RANGES 


Our  [1 91 2|f  Series 

Gas  [Ranges^embra- 

ces     lines    suitable 

for  Palace  or 

Cottage 


In  quality,  style 
and  finish,  they  out- 
distance all  other 
Gas  Ranges. 


For  economy  of  gas 

and  labor  they  are 

unsurpassed. 


New  bright  black 

enamel  finish  that 

lasts. 


Specially    selected, 

hammered  blue 

finished   steel  •  oven 

doors. 


Neat  designs  of 

nickel    trimmings 

throughout. 


White   enamelled 

broiler   pan    and 

match  trays. 


Illustration    shows 


Style  E.  S.  No.  256 

The  style  and  finish  of  this  range  makes  selling  easy. 

The  quality  of  the  range,  and  its  economical  working,  pleases  users  and  brings 

new  customers.     That's  the  foundation  of  successful  business 

building.     It's  quality  that  does  it. 

GET  SAMPLES  RIGHT  AWAY 

When  you  see  the  samples  we'll  get  your  stock  order. 

MXIarys 


"McClary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP      QUICK. 


Toronto,      Montreal,      London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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CAVERHILL,  LEARMONT  &  CO. 

MONTREAL 

WHOLESALE  HARDWARE  &  METAL  MERCHANTS 


RAILROAD   AND  MILL  SUPPLIES 

Builders'  Hardware 

Cutlery  and  Plated  Ware 

Tools    of    Every    Description 

Household    Supplies 

Bar    Iron 

High  Speed,  Carbon  and  Mild  Steel 

Tin,  Black  Sheet  Iron,  Galvanized  Iron 

Canada    and    Terne    Plates 

Glass    and    Putty 
Grindstones,    Harvest   Tools 

Shovels    and    Spades 
Valves,    Fittings    and    Pipe 

ARMS  AND  AMMUNITION 
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H.  Boker  &  Co.'s  Tree  Brand  Cutlery 

Is  the  Highest  Quality  Cutlery  Made 

''Tree"  Brand  Shears  and  Scissors  are  Guaranteed  to  Cut 

Clean  from  Heel  to  Point 


Ask  your  Jobber  to  show  you  the  "Tree"  Brand  line  of  Shears  and  Scissors. 
They  remain  sharp  longer  than  any  other  Shears  or  Scissors  on  the  market. 

For  Sale  by  All  Leading  Wholesale  Hardware  Houses 


J 


No.  0316 


No.  307 


Cfovdell-%tt\ 
CHAIN  DRILLS 

Have  been  used  by  discriminating  mechanics 
for  so  many  years  that  Your  Stock  is  not 
complete  without  them. 

Especially  interesting  are  our  two  new  Chain 
Drills  with  Patent  Automatic  Feed,  Nos.  326 
and  327. 

Investigate 

Goodell-Pratt  Company 

GREENFIELD,     MASS.,     U.S.A. 


No.  326 


No.  316 
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Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 


"Comet  Brand 


» 


Also  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Makers 

W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sale*  Agent 

ALEXANDER  GIBB 

St.  Nicholas  Bldg.         -         Montreal 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Muu/wturtn  sf 

FERRONA 
PIG  IRON 

•at  sismbxbhartin 
OPEN  HBAETH    STEEL 


MAKE  YOUR  PARCELS 
ADVERTISE  YOU 


You  can  make  each  parcel  that  goes 
out  of  your  store  advertise  you.  The 
advertisement  will  go  into  many  houses 
where  you  could  not  otherwise  get 
it  and  will  identify  your  name  with 
quality  and  satisfaction  that  the  purch- 
aser gets  from  your  goods. 

The  Automatic  Printing  Device 
prints  the  advertisement  on  the  wrapp- 
er by  the  action  of  unrolling  the  paper 
No  extra  work.  No  trouble. 


Write  for  our  Leaflet  which  describes 
the  details  and  advantages  of  this 
valuable  device  and  gives  you  prices. 


UTILITIES    LIMITED 


73  Bank  of  Ottawa  Bld^., 


MONTREAL 


Merchants 

and 

Salesmen ! 


Would  you  be  willing  to  pay 
$2.00  to  hear  some  of  the  lead- 
ing authorities  on  salesmanship 
express  their  opinions  on  this 
all-important  subject?     In 

BRAIN-POWER     BUSINESS 

MANUAL 

125    Presidents,    Vice-Presi- 
dents, General  Managers,  Sales 
Managers  and  Star  Result  Get- 
ters, have  contributed  of  their 
knowledge   and   experience   on 
such  phases  of  the  subject  as: — 
The  Selling  Profession. 
Education  and  Training. 
Before  the  Interview. 
Getting  Interviews. 
The  Approach. 
Selling  Talk. 
Answering  Objections. 

Selling  Tactics. 

Closing  Sales. 

Cash  with  Order. 

Samples. 

Getting  the  Price. 

Credits  and  Terms. 

Cancelled  Orders. 

Territory. 

Long  vs.  Short  Trips. 

Finding  New  Customers. 

Salesmen's  Relation  to  House. 

Salesmen  and  Advertising. 

Expense  Accounts. 

Promotions. 

Bribes. 

Conduct  Toward  Customer. 

Special  Tactics. 

Character  and  Conduct. 

183  pages,  5%   x  8%   inches. 

PRICE  $2.00 

TECHNICAL  BOOKS. 

143-149  University  Ave. 
TORONTO 
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W.  186 

Waterproof 

Wrapping 

Papers 

May  SEEM  unnecessary 
to  the  average  merchant, 
but  consider  the  reason 
why  so  many  progressive 
concerns  are  discarding 
ordinary  wrapping  for  one 
which  will  effectually  pre- 
vent the  rusting  or  tarn- 
ishing of  metal  goods. 

It  is  just  as  economic  in- 
asmuch as  one  sheet  is 
sufficient  to  wrap  goods 
where  two  or  three  would 
be  used  of  ordinary  paper 
purely  as  a  means  of  pro- 
tection. 

Suggest  to  your  whole- 
saler that  it  will  be  found 
mutually  advantageous 
to  use, 

W.  186 

Waterproof 

Wrapping 

Papers 

Further  particulars  and 
samples  from  our  dis- 
tributors. 


The  Dominion  Paper  Co. 
Montreal.  P.O. 

The  Wilkinson-Appleyard  Co. 

Toronto,  Ont. 

The  Schofield  Paper  Co. 

St.  John.  N.B .; 

The  Hudson  Paper  Company 

Winnipeg,   Man. 

or  direct  from 


Edward  Lloyd  Limited 

Eastern  Townships  Bank 
Building 

MONTREAL 
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YOUR  TIN  SHOP 


is  not  complete  without  a 
NO  YES  GROOVER.  It  will 
GROOVE  the  work  and  close 
the  seam  down  in  one  oper- 
ation. It  is  good  for  INSIDE 
or  OUTSIDE  seaming.  The 
standard  size  has  been  32  in. 
long.  We  are  also  making 
the  "  NOYES "  for  36  in.  work, 
trifle  compared   with  RESULTS. 


The  COST  is  a  mere 
INCREASE    your 
PROFITS  by  adding  one  of  these  machines  to  your  equipment. 


Tbe  Brown  Boqqs  Company,  Limited 

HAMILTON,     CANADA 

Tinsmiths'    Tools,    Presses,     Dies,     Sheet    Metal    Workers'    Tools,     Canning  Machinery 


1  You  May  Become  a  Practical 
Window  Dresser  for  $2.50 

This  is  the  first   book   ever  written 
devoted  exclusively  to  Hardware  Win- 
dow Display,  and  is  a  really  newand 
good  book.     It  is  a  practical,  up-to- 
date  collection  of  ideas  of  the  most 
expert     window     dressers     in     the 
world.     There  are  hundreds  of  dis- 
plays in  the  book  that  can  be  put  in 
at  practically  no  expense— any  one  of 
them  will  bring  enough  extra  trade 
to   the    store    to    pay   for   the  book 
many  times. 

256  Pages                  8x11  Inches                 300  Illustrations 

Price    $2.50.    (Payable  in  Advance) 
Send  for  Descriptive  Circular 

1     Technical    Books,    143-149  University   Ave.,   Toronto 

HARDWARE 

WINDOW  DRESSING    ■ 
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A      NEW 


CORBIN    "SILENT    SALESMAN" 

NO.  800  PADLOCK  ASSORTMENT  AND  STOCK  CABINET. 


The  cabinet  is  constructed  of  sheet  metal  which  makes  it  light  and  durable.  It 
is  finished  in  green  enamel  with  gold  lettering,  and  has  one  each  of  twelve  different 
styles  of  padlocks  fastened  on  front  for  samples,  which  makes  a  very  handsome  display 
cabinet  to  stand  on  show  case  or  counter. 

Colored  Illustrations  with  Selling  Plan  and  Prices  sent  on  Application. 

CORBIN    CABINET    LOCK    COMPANY    DIVISION 

The  American  Hardware  Corporation 

NEW  BRITAIN,  CONN.,  U.S.A. 
New  York  Chicago  Philadelphia 
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DOMINION 

LESS  PRICE—MORE  FORCE 

AMMUNITION 

What  you  want,  PRICE  and  QUALITY 
We  Have  Both  {  Highest  o."amy 

You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


Sure  Fire 

Accuracy 

Penetration 

The  World's 
Record  Holders 

^emingtofj-UMC  .22  cal.  cartridges  have 
broken  two  records  in  two  years. 

The  world's  100-shot  gallery  record,  2484  ex  2500,  held  by  Arthur 
Hubalek  was  made  with  these  hard  hitting  .22's. 

These  records  alone  are  a  guarantee  of  sales.  Your  customers  want 
to  break  their  records,  too — they  will  demand  the  record  breaking 
cartridges. 

RemingtonrUMC  .22's  are  made,  too,  with  hollow  point  bullets.  This 
increases  their  shocking  and  killing  power. 

Supplied  in  .22  short,  .22  Ions:  or  .22  Ions  Rifle  size  in  Black,  smokeless  and  Lesmok  powders. 
RemingtonUMC— the  perfect  shooting  combination. 


REMINGTON  ARMS-UNION  METALLIC  CARTRIDGE  CO. 


299   Broadway,    New   York   City 


Practical  Hints  on  Window  Dressing 

Window  With  Proper  Background  Has  an  Advantage — How  Lack  of  Back- 
ground Can  be  Overcome — Window  Trimmers  Should  Keep  Plenty  of  Fixtures 
on  Hand — Pay  Attention  to  Classification  of  Articles — Realism  and  Origin- 
ality. 

By   Chas.   Byford,  Newmarket. 


The  ideas  and  problems  of  window 
dressing  that  present  themselves  to  the 
trimmer  are  very  numerous. 

The  construction  of  the  window  is 
an  important  matter  to  the  trimmer.  In 
my  opinion  the  window  that  is  cased 
in,  but  built  in  such  a  way  that  it  can 
be  easily  removed,  if  necessary, 
has  a  decided  advantage  over  the 
open  one.  Of  course,  it  depends 
largely  upon  the  articles  to  be 
displayed.  But  take  for  instance  a 
cutlery  or  Xmas  trim,  and  compare  the 
one  that  is  cased  in  with  a  good  back- 
ground, keeping  the  goods  clean  and 
the  window  glass  clear  in  frosty  weather 
with  the  one  that  is  not  cased  in. 

I  think  you  will  find  the  one  cased 
in  with  a  background  centres  the  at- 
traction of  the  onlookers  to  the  articles 
shown,  whereas  with  the  open  one  the 
attention  is  distracted  by  reason  of 
the  view  obtained  of  the  interior  of  the 
store,  especially  at  night,  when  the 
lights  are  on.  Our  windows  are  not 
cased  in,  but  for  Xmas  trims  I  arrange 
a  board  background  covered  with  cloth. 
For  paint  displays  I  use  white  cheese- 
cloth, and  so  on,  to  suit  the  trim. 
Making  Fixtures. 

Fixtures  such  as  display  boards  and 
shelves  can  be  easily  made  of  different 
designs  and  sizes.  It  is  a  good  idea 
to  have  a  varied  assortment  of  these 
boards  on  hand.  They  do  not  take  long 
to  make.  If  I  have  not  a  good  vari- 
ety, it  is  difficult  sometimes  to  work  the 
same  ones  into  two  different  displays. 
I  find  that  boxes  about  20  inches  by  16 
inches  and  6  inches  deep  are  very  useful 
for  the  floor,  as  they  can  be  either  laid 
flat  or  stood  on  end.  Thus  you  can 
arrange  steps  to  take  off  the  flatness 
that  sometimes  presents  itself  in  a  cut- 
lery or  tool  trim. 

Classification  of  Goods. 

Articles  to  be  displayed  should  be 
classified  separately  in  each  trim,  such 
as  cutlery,  tools,  tinware,  graniteware, 
stoves,  etc.  In  showing  tools,  for  in- 
stance, all  sizes  of,  say,  chisels  or  screw- 
drivers of  one  kind  should  be  placed 
together,  and  in  rotation,  so  that  the 
onlooker  can  see  that  the  store  carries 
a  full  line  of  the  articles  shown. 

Do  not  overcrowd  a  window,  but  at 
t lie  same  time,  show  a  sufficient  quanti- 
ty, so  that  it  will  not  look  as  though 
the  stock  is  limited.  It  is  important  to 
impress  on  the  public  that  there  is  a 
first  class  selection  of  everything  in  the 
store. 


The  writer  of  this  article, 
Charles  Byford,  has  been  with 
G.  A.  Binns,  of  Newmarket,  for 
some  years,  and  has  won  a  de- 
served reputation  as  a  window 
dresser  of  much  originality.  He 
>  has  won  prizes  at  various  times 
in  the  contests  conducted  by 
Hardware  and  Metal. 

It  is  hoped  to  be  able  to  pre- 
sent articles  from  other  well- 
known  window  dressers  from 
time  to  time  in  these  columns. 
— Editor. 


Price    Tickets   are   Important. 

Price  tickets  are  an  important  factor 
in  a  window  trim.  If  the  goods  are 
marked  at  the  right  price,  the  tickets 
cannot  but  help  to  bring  more  custom 
to  the  store.  It  is  from  the  price  ticket 
system  that  the  benefits  of  window  dress- 
ing are  derived. 

Sales  are  repeatedly  traced  by  this 
means,  for  customers  can  readily  see 
how  much  an  article  is.  They  more 
often  buy  when  they  know  how  much 
they  have  to  pay.  Otherwise  they  might 
not  bother  to  ask,  thinking  it  would  be 
too  much.  When  a  customer  enters  and 
says  "I  want  to  look  at  those  $2.50 
carvers"  (naming  article  in  window), 
you  know  that  the  window  display  has 
been  responsible  for  bringing  the  cus- 
tomer   in. 


Realism   in   Display. 

I  am  a  firm  believer  in  realism  in 
window  displays — realism  and  origin- 
ality. Have  your  windows  different 
from  the  rest  and  possessing  some  qual- 
ity which  will  not  only  draw  people  to 
look,  but  give  them  something  to  think 
and  talk  about. 

Last  fall,  during  fair  week,  I  designed 
a  hunting  window.  I  made  it  as  realis- 
tic as  possible,  believing  that  the  people 
at  the  fair,  who  were  out  for  a  holiday, 
would  be  more  apt  to  give  attention  to 
a  display  of  that  kind  than  to  an  ar- 
rangement of  store  goods,  no  matter 
how  creditable  it  might  be.  When 
people  are  out  for  pleasure,  the  window 
dresser  who  desires  to  catch  their  at- 
tention must  have  something  designed 
to  give  pleasure. 

In  the  background  I  placed  a  log 
cabin,  with  the  door  open,  so  that  one 
could  see  the  table  set  within.  There 
was  a  light  inside,  and  at  nights  this 
was  turned  on.  At  one  side — not  very 
clearly  shown  in  the  photograph — was 
a  rockery,  made  of  large  stones,  and 
moss.  A  stream  of  water  trickled  over 
the  rocks  and  ran  in  a  direct  course 
to  the  front  of  the  window.  The  water 
was  brought  up  from  a  water  pipe  at 
the  rear,  and  its  bed  consisted  of  a 
half  piece  of  conductor  pipe,  but  none 
of  these  "inner  works"  appeared  on 
the  surface.  The  use  of  moss  and  leaves 
made   the  stream  look  quite  rustic  and 


Hunting  window  display  trimmed  by  Chas.   Byford— A  description   is   »iven  in 
the  article — Picture  of  Mr.  Byford  is  inserted. 
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natural.  Goldfish  had  been  placed  in  the 
water  to  give  a  still  further  touch  of 
nature.  On  all  sides  were  stuffed  ani- 
mals— deer,  bear,  fawn,  porcupine, 
grouse,  raccoon,  crane,  wild  duck  and 
even  a  snake  curling  over  the  stones. 
The  idea  that  the  animals  were  attracted 
to  the  "watering  place"  was  made  quite 
apparent.  A  camp  fire  added  the  final 
realistic  touch. 

The  results  aimed  at  with  this  display- 
were  achieved.    All  who  visited  the  fair 


came  to  see  the  display.  It  was  talked 
about  a  great  deal,  and  advertised  the 
store  far  and  near. 

To  Photograph  a  Trim. 
I  may  say  in  conclusion  that  the  best 
method  I  have  found  to  take  a  photo 
of  a  window  trim  is  to  turn  out  all  the 
lights  in  the  store  and  have  plenty  of 
lights  in  the  window  and  let  the  photo- 
grapher expose  it  for  3  or  4  minutes.  If 
there  is  a  good  background  there  will 
be  no  reflection. 


English   Manufacturers    Touring   Canada 

Representatives  of  Prominent  Old  Country  Firms  are  Mak- 
ing a  Trip  Through  the  Dominion  to  Study  the  Opportuni- 
ties of  Developing  This  Market  for  British  Goods  —  Many 
Hardware  Firms  Represented — The  Itinerary. 


Sixty-five  prepresentatives  of  English 
manufacturing  houses  are  now  in  Can- 
ada, having  come  over  to  see  the  Do- 
minion from  coast  to  coast,  on  a  tour 
organized  by  The  Financial  News,  of 
London.  Among  the  visitors  are  man- 
aging directors  of  gigantic  concerns, 
members  of  boards  of  directors,  engin- 
eering experts,  and  even  head  salesmen. 
The  purpose  of  the  expedition,  while 
not  definitely  worded,  is  undoubtedly  to 
see  the  opportunity  which  Canada  of- 
fers for  the  marketing  of  more  English 
goods.  The  trip  may  have  a  great  in- 
fluence on  the  hardware  field,  as  many 
connected  with  the  line  are  in  the  party. 
Among  the  hardware  firms  represented 
are: 

Vickers,  Ltd.,  Sheffield,  Explosives. 

Electric  and  Ordnance  Accessories, 
Birmingham. 

Osram  Lamps,  Ltd.,  London. 

Robertson,  Electric  Lamps,  Ltd. 

Blundell,  Spence  &  Co.,  Ltd.,  Hull, 
paints,  colors,  varnish,  oil. 

G.  B.  Kent  &  Sons,  Ltd.,  London, 
brush  manufacturers. 

Broughton  Copper  Co.,  Ltd.,  Manches- 
ter, copper  manufacturers. 

E.  &  W.  Lucas,  Ltd.,  Sheffield,  spades 
and  implements. 

G.  W.  Goodchild  &  Partner,  London, 
edge  tools,  etc. 

Armstrong,  Stevens  &  Sons,  Ltd., 
Birmingham,  bolts,  nuts,  screws,  forg- 
ings. 

The  itinerary  arranged  is  very  full,  and 
since  it  will  be  of  interest  to  many  who 
wish  to  see  some  of  the  party,  it  may 
well  be  given  here : 

Leave  Liverpool,  Tuesday,  May  31; 
arrive  Quebec,  Thursday,  June  6;  leave 
Quebec,  Friday,  June  7,  9  a.m. ;  arrive 
Amherst,  Saturday,  June  8,  4  a.m. ;  leave 
Amherst,  Saturday,  June  8,  7  a.m. ;  ar- 
rive Truro,  Saturday,  June  8,  9  a.m. ; 
arrive  Kentville,  Sunday,  June  9,  3 
a.m.;  leave  Kentville,  Sunday,  June  9, 
midnight ;      arrive      Halifax,      Monday, 


June  10,  5  a.m. ;  leave  Halifax,  Monday, 
June  10,  7  p.m.;  arrive  Sydney,  Tues- 
day, June  11,  7  a.m. ;  leave  Sydney, 
Tuesday,  June  11,  4  p.m. ;  arrive  Monc- 
ton,  Wednesday,  June  12,  7  a.m. ;  leave 
Moncton  Thursday,  June  13,  7  a.m. ;  ar- 
rive St.  John,  Thursday,  June  13,  10 
a.m. ;  leave  St.  John,  Thursday,  June 
13,  10  p.m. ;  arrive  Fredericton,  Friday, 
June  14,  2  a.m. ;  leave  Fredericton,  Fri- 
day, June  14,  5  p.m. ;  arrive  Montreal, 
Saturday,  June  15,  8  a.m. ;  leave  Mont- 
real, Sunday,  June  16,  10  a.m. ;  arrive 
Ottawa,  Sunday,  June  16,  1  p.m.;  leave 
Ottawa,  Monday,  June  17,  10  p.m. ;  ar- 
rive Toronto,  Tuesday,  June  18,  7  a.m. ; 
leave  Toronto,  Wednesday,  June  19, 
midnight ;  arrive  Niagara,  Thursday, 
June  20,  3  a.m. ;  leave  Niagara,  Thurs- 
day, June  20,  noon;  arrive  Hamilton, 
Thursday,  June  20,  2  p.m. ;  leave  Hamil- 
ton, Thursday,  June  20,  midnight;  ar- 
rive London,  Friday,  June  21,  4  a.m.; 
leave  London,  Friday,  June  21,  2  p.m. ; 
arrive  Brantford,  Friday,  June  21,  4 
p.m. ;  leave  Brantford,  Friday,  June  21, 
8  p.m. ;  arrive  North  Bay,  Saturday, 
June  22,  6  a.m. ;  leave  North  Bay,  Satur- 
day, June  22,  6  a.m. ;  arrive  Cobalt, 
Saturday,  June  22,  10  a.m.;  leave  Co- 
balt, Saturday,  June  22,  4  p.m.;  arrive 
North  Bay,  Saturday,  June  22,  8  p.m.; 
arrive  Port  Arthur,  Sunday,  June  23, 
S  p.m.;  leave  Port  Arthur,  Monday,  June 
24,  7  p.m. ;  arrive  Winnipeg,  Tuesday, 
June  25,  9  a.m.;  leave  Winnipeg,  Wed- 
nesday, June  26,  8  p.m.;  arrive  Saska- 
toon, Thursday,  June  27,  noon;  leave 
Saskatoon,  Thursday,  June  27,  8  p.m.; 
arrive  Edmonton,  Friday,  June  28,  8 
a.m.;  leave  Edmonton,  Friday,  June  28, 
midnight ;  arrive  Calgary,  Saturday, 
June  29,  7  a.m. ;  leave  Calgary,  Satur- 
day,' June  29,  8  p.m. ;  arrive  Banff,  Sat- 
urday, June  29,  11  p.m.;  leave  Banff, 
Monday,  July  1,  9  a.m.;  arrive  Glacier, 
Monday,  July  1,  3  p.m.;  leave  Glacier 
Monday,  July  1,  6  p.m. ;  arrive  Van- 
couver,   Tuesday,    July   2,    noon;    leave 
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Vancouver,  Thursday,  July  4,  10  a.m.; 
arrive  Victoria,  Thursday,  July  4,  2.30 
p.m.;  leave  Victoria,  Saturday,  July  6. 
2.15  p.m. ;  arrive  Vancouver,  Saturday, 
July  6,  6.45  p.m.;  leave  Vancouver  Sat- 
urday, July  6,  7.30  p.m.;  arrive  Lag- 
gan,  Sunday,  July  7,  10  p.m.;  leave 
Laggan,  Monday,  July  8,  midnight;  ar- 
rive Calgary,  Tuesday,  July  9,  4  a.m.; 
leave  Calgary,  Tuesday,  July  9,  11  p.m.; 
arrive  Lethbridge,  Wednesday,  July  10, 
5  a.m.;  leave  Lethbridge  Wed- 
nesday, July  10,  noon;  arrive 
Medicine  Hat,  Wednesday.  July 
10,  3  p.m.;  leave  Medicine  Hat, 
Wednesday,  July  10,  10  p.m.;  arrive 
Moose  Jaw,  Thursday,  July  11,  7  a.m.; 
leave  Moose  Jaw  Thurs.,  July  11,  noon; 
arrive  Regina,  Thursday,  July  11,  2 
p.m.;  leave  Regina,  Friday,  July  12,  10 
p.m.;  arrive  Brandon,  Saturday,  July 
13,  7  a.m.;  leave  Brandon  Saturday, 
July  13,  2  p.m. ;  arrive  Winnipeg,  Satur- 
day, July  13,  6  p.m.;  leave  Winnipeg, 
Sunday,  July  14,  11  p.m.;  arrive  Mont- 
real, Tuesday,  July  16,  11  p.m.; 
Montreal,  Wednesday,  July  17;  Thurs- 
day, July  18;  Friday,  July  19,  embark, 
10  p.m.;  sail  from  Montreal  or  Quebec, 
July  20;  due  Liverpool,  July  27. 


The  following  items  were  taken  from 
the  files  of  June  11,  1892 : 

"The  Standard  Oil  Co.,  the  larg- 
est trust  in  the  United  States— yet 
in  healthy   existence   in   a   changed 
form    merely,    notwithstanding     its 
nominal  dissolution  some  time  ago 
—is   no    doubt     somewhere    in   the 
background    of    this    movement    to 
permit  the  importation  of  petroleum 
in  bulk.      Canadian   consumers   are 
naturally   on   the   side   of  it,   as   it 
means    cheaper    oil   to    them." 
(Editor's  Note.  —  Trusts  apparently 
have  as  many  lives  as  cats.     It  is  sig- 
nificant of  the  longevity  and  elusiveness 
of  trusts  that  Standard  Oil  is  to-day  in 
exactly    the    same    position    as   it    was 
twenty  years   ago.     Its  dissolution  has 
again   been   ordered. 

•       •       • 

"Wood,  Vallance  &  Co.,  Hamil- 
ton, are  going  to  erect  a  four-storey 
brick  warehouse  at  the  southeast 
corner  of  King  William  and  Hugh- 
son  streets." 
(Editor's    Note. — The   same   premises 

in    enlarged    form  are    occupied    to-day 

by   Wood,   Vallance   &   Co.) 


Hardware  Store  Publicity  changKTiJX,, 


This  chapter  will  deal  with  a  phase 
of  retail  advertising  which  is  old  and 
yet  ever  new.  It  is  old  from  the  fact 
that  in  the  past  constant  references 
have  been  made  to  the  subject.  It  is 
new  because  new  evidences  of  the  prac- 
tice concerned  are  coming  to  light  daily. 

Whenever  you  pick  up  a  newspaper 
some  advertisement  strikes  you  with  a 
sense  of  monotonous  familiarity.  "That 
ad.  has  been  running  so  long  that  I'm 
sick  of  the  sight  of  it, ' '  you  say.  ' '  Can 't 
that  fellow  get  up  anything  new?"  The 
continued  repetition  of  the  same  copy 
or  cut  becomes  tiresome  to  readers.  They 
recognize  it  at  a  glance  and  studiously 
avoid  it.  If  they  give  any  thought 
whatever  to  the  matter,  it  is  to  wonder 
if  it  is  lack  of  ideas  or  negligence  which 
causes  this  merchant  to  inflict  his  worn- 
out  advertisement  on  them  so  often. 

Again,  in  glancing  through  a  news- 
paper the  eye  frequently  encounters 
something  which  causes  one  to  stop.  "I 
must  be  mistaken,"  you  think,  believing 
that  your  eyes  have  deceived  you.  "I 
can't  have  read  that."  But  yes,  there 
it  is,  in  bold  type.  It  may  be  boiling 
hot  outside  but  this  is  what  stares  at 
you  from  the  page  you  are  holding  in 
front  of  you: 

Skates !    Skates !     Skates ! 

Now  that  winter  has  come  with 
its  frost  and  snow,  all  young  people 
will  be  needing  a  pair  of  skates. 
We  have  them  of  every  size  and 
price. 

Also  on  sale  —  Buffalo  robes, 
warm  mittens,  sleigh  heaters,  etc. 

This  is  not  such  an  exceptional  case  as 
it  may  seem.  Pick  up  almost  any  coun- 
try weekly  and  an  equally  ludicrous  ad. 
will  reward  your  search  through  its 
columns.  The  writer  has  some  half 
dozen  specimens  in  front  of  him  now,  all 
of  which  were  clipped  from  newspapers 
within  the  last  two  or  three  weeks.  One 
reads  as  follows: — 

THE  FALL  IS  STOVE  TIME. 

The  winter  will  soon  be  here  and 
you  must  buy  that  stove  before  the 
cold  weather  arrives.  Don't  delay. 
It  may  cost  you  dear. 

The  heater  is  the  best 

on  the  market — and  so  on. 

Certainly  no  objection  can  be  taken  to 
the  fact  that  the  space  is  devoted  to  the 
subject  of  stoves,  but  the  references 
to  fall  and  winter  let  the  cat  out  of  the 
bag.  It  is  quite  apparent  that  the  copy 
was  prepared  last  fall.  "What  a  care- 
less fellow  that  hardwareman  is,"  peo- 
ple in  that  locality  will  say.      "If  his 


methods  are  as  bad  in  other  ways,    he 
certainly  won't  get  my  trade." 

Another  one  refers  to  Christmas  gifts. 
"Christmas  is  coming,"  it  very  truly 
but  not  exactly  pertinently  remarks. 
"Shopping  done  early  is  done  well.  Get 
down  now  and  see  about  your  holiday 
purchases. ' ' 

A  third  goes  with  much  detail  into  the 
question  of  sleighs  and  toboggans.  A 
fourth  deals  with  paint,  asserting  that 
"Winter  will  soon  be  over  and  you  will 
want  to  usher  in  spring  with  a  new  coat 
of  paint." 

They  all  appear  to  have  been  pretty 
good  ads.  when  they  were  first  used. 
That  much  can  be  said  for  them. 

Whether  it  is  the  negligence  of  the 
merchant  which  keeps  these  ads.  run- 
ning or  whether  they  are  "dead"  and 
are  "lifted"  by  the  printer  to  fill  in 
when  he  runs  short  of  matter  to  fill  up, 
it  is  impossible  to  determine.  The  fact 
remains  that  they  appear  and  there  can 
be  no  uncertainty  as  to  the  effect  they 
produce.  They  serve  as  a  black  eye  to 
the  merchant  in  each  ease. 

Change  Copy  Regularly. 

One  of  the  first  essentials  of  success- 
ful retail  advertising  is  to  change  the 
copy  regularly.  If  it  is  necessary  to 
use  the  same  arguments  and  facts,  tell 
them  a  little  differently  and  rearrange 
the  lay-out. 

There  are  numerous  reasons  to  impel 
this  course.  The  first  and  foremost  of 
course,  is  that  best  results  can  be  ob- 
tained by  that  means  only.  Then  the 
advertiser  should  consider  that  by  regu- 
lar changes  of  copy  he  gets  the  full 
worth  of  his  space.  Finally,  if  he  desires 
to  make  his  advertising  effective,  he 
must  have  his  copy  seasonable  and  that 
entails  frequent   changes. 

It  is  particularly  necessary  for  the 
hardwareman  to  keep  his  copy  fresh. 
He  has  one  hundred  and  one  lines  to  sell 
and  every  article  demands  more  or  less 
attention  from  the  advertising  stand- 
point. No  dealer  has  a  more  wide  and 
varied  stock  than  the  hardwareman.  He 
could  run  a  different  advertisement 
every  day  for  a  year  and  never  mention 
the  same  article  twice.  If  he  allows  an 
advertisement  to  run  for  an  unduly 
long  period,  he  focuses  attention  on 
certain  articles  at  the  expense  of  others. 
If,  for  instance,  he  were  at  the  present 
time  to  devote  his  space  for  three  weeks 
to  lawn  mowers,  there  would  be  sundry 
other  lines  which  would  suffer — garden 
tools,  builders'  hardware,  screen  doors, 
refrigerators,  gas  stoves,  paint  and  so 
on.  If  he  were  to  change  the  copy 
regularly,  he  could  in  the  same  space  of 
time  take  up  each  one  of  these  lines  and 
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the  general  volume  of  business  would  be 
improved   accordingly. 

Even  firms  who  have  one  line  only  to 
sell  find  it  incumbent  on  them  to  give 
variety  to  their  publicity  efforts.  Look 
at  the  international  advertising  of  the 
cereal  food  manufacturers.  Each  adver- 
tisement is  different  from  the  one  that 
went  before  it.  The  same  thought  is 
suggested,  the  same  arguments  present- 
ed, but  the  whole  ad  is  different.  It  at- 
tracts the  reader  from  a  new  angle  and 
he  peruses  it  just  as  he  did  the  preceding 
one. 

If  it  is  necessary  to  change  so  often 
where  only  one  line  is  concerned,  how 
much  more  necessary  is  it  for  the  hard- 
ware dealer  who  has  a  whole  storeful 
of  goods  clamoring  for  attention  ? 

The  Danger  of  Forgetfulness. 

Most  dealers  realize  the  wisdom  of 
frequent  changes.  They  probably  in- 
tend to  look  after  the  preparation  of 
regular  copy  but  they  either  forget  or 
neglect  the  matter.  It  is  not  uncom- 
mon for  them  to  leave  it  off  until  the 
last  moment.  If  it  happens  to  be  busy 
just  then,  they  dismiss  the  matter  with 
the  reflection:  "I  guess  the  old  copy 
can  run  another  day.  It  won't  hurt 
me  any."  Perhaps  not.  But  neither 
will  it  help  him;  and  he  is  paying  out 
good  money  on  advertising  so  that  it 
will  help  him. 

The  best  way  to  correct  this  ten- 
dency is  to  plan  your  advertising  ahead 
of  time.  Some  prepare  a  series  of  ads. 
for  each  week,  thus  having  the  copy 
always  well  ahead  of  time.  This  in- 
sures best  results  in  every  way. 
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TURNING  THE  STOCK. 
This  question  was  taken  up  in  Hard- 
ware and  Metal  in  a  recent  issue.    Some 
opinions   received   since   will   be   of  in- 
terest. 
H.  A.  Bernier,  Montreal,  writes : — 
"The  question  of  how  often  a  stock 
of  hardware  should  be  turned  over,  in 
my  opinion,  would  depend  on  the  class 
of  goods   sold   and   the   profits   derived 
from   same.     For  instance,   a   stock   of 
$10,000  turned  three  times  would  yield 
a  gross  profit  of  20  per  cent.     As  some 
lines  are  sold  but  three  or  four  times 
and  others  as  often  as  twelve  times,  I 
believe   a   retail    store    should   have   an 
average  turnover  of  six  times  a  year." 
Thornton  Bros.,  Bradford,  write: — 
"In    our    opinion    a    hardware    stock 
should,  at  least,  be  turned  over  three  or 
four  times  yearly,  and  a  hardware  stock 
which  does  not   turn  over  this   number 
of  times  is  not  paying." 
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THE  GLASS  SITUATION. 

The  threatened  revolution  in  Belgium  is  being  watched 
with  anxiety  by  all  interested  in  the  glass  industry. 
Canada  depends  upon  Belgium  for  a  large  percentage  of 
her  glass  imports  and  anything  which  might  interfere 
with  shipments  from  that  country  would  seriously  affect 
conditions  here. 

The  latest  reports  from  that  country  are  reassuring, 
but  there  is  no  certainty  yet  that  the  unrest  has  been 
quelled.  There  can  be  no  doubt  that,  if  the  threatened 
upheaval  results,  the  glass  industry  would  be  crippled  for 
a  time  at  least.  Whether  the  manufacturers  would  be 
able  to  fill  their  contracts  in  the  face  of  such  a  develop- 
ment would  be  problematical,  although  Canadian  im- 
porters are  inclined  to  think  that  their  shipments  for  the 
summer  at  least  would  not  be  seriously  interfered  with. 

It  is  reported  that  present  stocks  in  this  country  are 
not  large  enough  to  bridge  over  any  lengthy  delay  irj  ship- 
ments from  Belgium,  so  that  the  situation  there  is 
fraught  with  grave  possibilities.  Importers  and  jobbers 
acknowledge  that  they  are  anxious,  but  they  are  inclined 
to  look  on  the  hopeful  side. 


MORE  OF  THE  TRANSPORTATION  TROUBLES. 

With  talk  of  scarcity  in  many  manufactured  products 
already  being  heard,  it  is  not  good  to  discover  that  the 
transportation  difficulties  are  yet  far  from  being  relieved. 
Indeed,  the  manager  of  one  enamelware  concern  lays  the 
entire  blame  for  the  present  shortage  upon  the  carrying 
companies. 

"There  is  no  real  shortage  of  enamelware  yet,"  says 
this  man.  ' '  The  appearance  of  a  shortage  is  given,  that 
is,  all  buyers  are  not  getting  prompt  delivery,  not  be- 
cause we  are  not  shipping  the  goods  promptly,  but  be- 
cause they  are  not  being  promptly  delivered." 

Instances  a-plenty  of  slow  shipment  might  be  quoted. 
A  shipment  takes  two  weeks,  exactly,  to  reach  Montreal 
from  London,  Ontario.  Goods  loaded  at  Port  Hope  reach 
Ottawa  15  days  later — the  trip  is  actually  one  which 
would  take  a  night.  Goods  were  shipped  to  Montreal 
from  Ottawa  a  fortnight  ago.  They  have  arrived,  and 
upon  inquiry,  those  to  whom  they  were  sent  have  found 
that  it  took  the  shipment  three  days  instead  of  three  hours 
to  come  from  the  Capital  to  the  Royal  City,  and  that  it 
took  seven  days  to  get  them  from  the  Montreal  freight 
yard  to  their  destination  in  the  city. 

This  transportation  problem  is  one  of  moment.  Con- 
ditions will  undoubtedly  become  more  grave  before  fall. 


What  is  to  be  done  is  a  question  which  may  not  easily 
be  answered,  but  it  would  appear  that  this  is  a  question 
which  might  well  be  taken  up  at  the  various  hardware 
conventions — a  question  which  might  be  discussed  by 
retailers  and  manufacturers  together. 


RECALL  YOUR  OWN  NEWLY-WED  DAYS. 

Tact,  someone  has  said,  is  the  art  of  putting  one's 
self  quickly  in  another  person's  position. 

This  being  so,  salesmanship  and  tact  are  closely  allied, 
for  there  is  nothing  like  putting  himself  in  his  customer's 
position  to  enable  a  dealer  to  discover  a  real  need  and 
sell  the  goods  to  fill  it. 

It  is  well  worth  the  dealer's  while,  at  this  time,  to  put 
himself  in  the  position  of  the  many  who  are  starting 
housekeeping.  He  needn't  go  back  in  his  mind  to  that 
day  when  he  asked  the  old  gentleman,  and  he  said  he 
could  have  the  girl;  but  he  must  try  to  remember  what 
was  wanted  when  the  honeymoon  over,  he  and  his 
bride  returned  to  the  house  which  was  to  become  a  home. 
If  he  remembers  what  had  to  be  bought  then,  he  will 
know  what  the  newly-weds  will  need  now;  and  by  ad- 
vertising these  things,  by  displaying  them,  and  by  making 
sales  of  them  he  will  draw  the  newly-wed  trade — a  trade 
which  is  perhaps  the  most  valuable  of  any,  for  it  repre- 
sents not  a  single  sale,  but  a  series  of  sales  throughout 
many  coming  years. 


BE  EARLY  IN  THE  FIELD. 

It  is  an  old  saying  and  a  true  one,  that  the  early  bird 
catches  the  worm.  The  first  traveler  around  gets  the 
order,  all  other  things  being  equal.  The  first  applicant 
to  appear  has  the  best  chance  of  landing  the  vacant  posi- 
tion. The  dealer  who  first  attracts  the  attention  of  the 
public  to  a  certain  line  gets  the  cream  of  the  trade. 

It  is  a  great  advantage  to  be  the  first  in  the  field.  It 
is  possible  to  become  firmly  intrenched  before  the  oppo- 
sition appears.  The  merchant  who  is  sufficiently  wide- 
awake to  capture  the  early  orders  is  generally  able  to 
retain  the  biggest  share  of  the  trade  right  through  the 
season. 

In  some  hardware  lines,  stoves  particularly,  it  is  abso- 
lutely necessary  to  get  into  the  field  early.  The  bulk  of 
the  trade  centres  in  the  fall,  but  the  dealer  who  desires 
to  make  the  most  of  it  must  begin  his  campaign  early  in 
the  summer  and  maintain  it  steadily  throughout.  As 
pointed  out  elsewhere  in  this  issue,  the  average  person 
does  not  buy  a  stove  on  the  spur  of  the  moment.  Con- 
siderable thought  is  given  to  the  matter  before  the  deal 
is  closed.  When  a  man  intends  to  buy  a  stove  in  the  fall 
he  gives  some  attention  to  the  subject  of  stoves  for  sev- 
eral months  before  that.  While  the  dealer  may  not  sell 
many  stoves  during  the  summer,  he  has  a  splendid  op- 
portunity to  arouse  interest  among  those  who  will  be  in 
the  market  for  stoves  in  the  fall;  an  opportunity  which 
he  cannot  safely  neglect. 

It  is  wise  to  get  into  the  field  early;  wiser  still  never 
to  leave  it. 


PEARL-HANDLED  GOODS  ADVANCE. 

Reference  will  be  found  elsewhere  in  this  issue  to  the 
fact  that  cutlery  with  mother-o '-pearl  handles  has  ad- 
vanced in  price.  This  is  attributable  to  the  rapidly  in- 
creasing scarcity  of  pearl  shell  and  a  resultant  increase 
in  value. 
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Mother-o '-pearl  has  come  into  great  favor  of  late 
years,  and,  as  material  for  handles  of  all  varieties  of 
knives  and  carvers,  is  displacing  ivory  to  a  considerable 
extent.  The  demand  among  the  rich  and  well-to-do  classes 
in  the  United  States  for  the  most  expensive  things  in 
every  line  has  created  a  popular  vogue  of  cutlery  with 
pearl  handles,  heavily  and  richly  mounted  in  silver.  To 
satisfy  this  demand,  American  cutlers  have  been  buying 
a  large  share  of  the  mother-o '-pearl  supply,  and  the  price 
has  gone  up  in  consequence. 

Manufacturers  are  reported  to  have  been  reluctant  to 
put  up  the  price  of  their  ware.  However,  conditions  have 
forced  an  advance  and  rumor  has  it  that  a  still  further 
increase  may  be  expected  before  the  end  of  the  year. 

♦—* 


POINTED  EDITORIALS. 

Paint  window  displays  bring  far  reaching  results. 

*  *     * 

You  can  usually  tell  a  poor  clerk — but  you  can't  tell 
him  much. 

The  early  closing  movement  is  gaining  headway.  Pro- 
gress is  slow,  but  sure. 

*  *     * 

The  poet  to  the  contrary,  they  will  not  serve  many 
who  only  stand  and  wait. 

*  *     * 

What  percentage  of  your  earnings  must  be  credited 
to  the  lower  floor  of  your  store? 

*  *      * 

White  lead  is  one  step  nearer  the  dizzy  level  of  8  cents, 
predicted  by  some  a  few  weeks  ago. 

*  *     * 

Good  tools  are  worth  having.  There's  nothing  that 
makes  a  man  fly  off  the  handle  like  a  hammer  head  that 

does. 

*  *      * 

Would  it  not  be  possible  to  make  the  ground  floor 
advertise  the  one  above,  without  doing  any  harm  to  the 

lower? 

*  *      * 

The  British  manufacturers  could  not  have  struck 
Canada  at  a  more  propitious  time.  We  are  riding  on  the 
crest  of  a  great  wave  of  prosperity. 

*  *     * 

The  dealer  who  does  not  turn  his  stock  four  times  a 
year  is  not  doing  a  profitable  business;  unless  the  reason 
for  the  slowness  of  his  turnover  is  that  he  charges  an 
unusually  high  rate  of  profit. 

*  *     * 

The  hardwareman  who  is  advertising  the  fact  that 
"Christmas  is  coming"  is  stating  an  undoubted  truth. 
But  is  it  worth  while  paying  advertising  rates  to  an- 
nounce the  fact?  Wouldn't  it  be  better  to  give  the  public 
a   few   home   truths   about   lawn   mowers,    tools,   vacuum 

cleaners  and  paint? 

*  *     * 

Pearl-handled  cutlery  has  advanced  in  price,  the  ad- 
vance being  due  to  the  fact  that  demand  has  increased 
sufficiently  to  create  a  scarcity  of  material.  People  are 
clamoring  for  and  paying  for  the  very  best  nowadays. 
Even  the  prudent  farmer,  who  was  one  time  content  with 
pewter,  now  pares  apples  with  a  pearl-handled  fruit 
knife. 


Spying  Out  the  Land 

A  PARTY  of  English  manufacturers  are  at  present 
^^  touring  through  Canada  for  the  purpose  of  "sizing 
up"  the  possibilities  of  this  market  for  British-made 
goods.  The  itinerary  of  the  party  will  take  them  from 
coast  to  coast,  and  will  give  them  an  opportunity  of  visit- 
ing all  the  more  important  centres. 

The  object  of  this  cross-continent  jaunt  is  one  in  which 
all  Canadians  will  heartily  concur.  Canadians  have  quite 
rightly  felt  that  the  British  have  not  held  a  true  con- 
ception of  the  importance  of  this  country  hitherto.  While 
the  old-time  impression  in  John  Bull's  mind  that  "Our 
Lady  of  the  Snows"  was  an  icebound  land  of  little  com- 
mercial value  and  somewhat  of  a  white  elephant  in  other 
respects,  has  long  since  been  dissipated;  while  it  has 
gradually  been  brought  home  to  the  British  people  that 
Canada  is  a  country  of  wonderful  possibilities;  the  con- 
ception still  held  is  inadequate  and  far  from  comprehen- 
sive. The  truth  of  the  matter  is  that  one  has  to  see 
Canada  to  appreciate  the  country.  There  are  (who 
knows?)  thousands  of  Canadians  who  have  almost  as 
befogged  a  conception  of  their  own  land  as  that  held 
by  people  beyond  the  seas,  never  having  strayed  beyond 
their  own  section  or  county. 

The  British  manufacturers  will  see  a  country  in  the 
throes  of  rapid  expansion.  They  will  stop  at  stations 
crowded  with  newly-arrived  immigrants.  They  will  see 
whole  towns  in  course  of  construction  and  find  the  older- 
established  centres  actuated  with  an  activity  which  might 
be  termed  feverish  were  it  not  that  that  term  implies  lack 
of  permanence.  Getting  beyond  the  settled  parts,  they 
will  find  new  railroad  lines  being  energetically  pushed 
ahead,  and  opening  up  vast  new  territories  of  great 
agricultural  possibilities.  They  will  see  hardy  pioneers 
breaking  the  land  many  miles  north  of  what  was  once  sup- 
posed to  be  the  "ultima  thule"  of  human  habitation, 
where  they  will  raise  the  very  best  grades  of  No.  1  hard. 

The  trip  should  rob  the  visitors  of  any  doubts  which 
they  may  have  felt  as  to  the  importance  and  future  of  the 
Dominion  of  Canada.  They  will  see  such  tangible  proofs 
of  the  great  potentialities  of  the  land  that  it  will  be  hard 
for  them  to  retain  a  grain  of  skepticism.  Faults  they  will 
doubtless  find.  Conditions  far  from  perfect  will  manifest 
themselves.  But  conviction  cannot  help  but  grow  in  the 
tourist  who  sees  Canada  from  coast  to  coast  with  an  ob- 
servant eye  and  an  open  mind. 

That  good  will  result  from  the  tour  is  certain.  British 
manufacturers,  with  some  bright  exceptions,  have  been 
either  timid  of  or  indifferent  to  the  Canadian  market  in 
the  past.  They  have  not  taken  the  active  steps  to  culti- 
vate the  close  acquaintance  industrially  which  may  be  ex- 
pected to  result  from  the  personal  observations  of  the 
members  of  the  party.  That  the  manufacturers  will  carry 
home  the  belief  that  the  Canadian  field  is  worth  aggres- 
sive exploitation  is  a  safe  assumption,  and  the  industrial 
connection  between  Great  Britain  and  this  country  in 
future  seems  equally  assured. 

It  is  interesting  to  note  that  many  of  the  largest 
British  manufacturers  of  hardware  and  kindred  lines  are 
represented  in  the  party. 

® 


Sell  only  good  goods  to  the  newly-weds.  Satisfied, 
their  trade  is  secured  for  the  coming  years.  Dissatisfied, 
they  will  avoid  your  store.  The  early  purchases  of  the 
bride  and  bridegroom  are  their  tests  of  the  neighbor- 
hood's retailers. 


One  section  of  the  Upstairs  in  Sumner  Company's  store.     It  will  be  seen  that    there   are   displays 

women  especially  to  this   upper  storey. 

Rapid  Increase  in  the  Number  of  Articles  Which  Must  be  Carried  by  the  Up-to- 
date  Hardware  Man  Makes  the  Utilization  of  the  Upper  Storeys  Necessary — 
Many  Dealers  Are  Afraid  that  Customers  Would  Not  Go  Upstairs — This  Has 
Been  Found  the  Case  by  Sumner  Company,  of  Moncton — They  Have  Taken 
Steps  to  Attract  Trade  to  the  Upper  Storey. 


which    will    draw 


After  all,  large  and  small  are  really 
comparative  terms.  Have  you  ever  no- 
ticed how  huge  is  your  conception  of 
the  yard  in  which  you  used  to  play  as  a 
little  boy?  It  is  a  shock,  after  an  ab- 
sence of  years,  when  you  see  this  yard 
again.  It  appears  so  small.  The  yard, 
of  course,  has  not  changed  in  area — bat 
then  it  was  compared  with  small  things 
— now  it  stands  contrasted  with  lawns 
of  real  magnitude. 

Much  the  same  is  true  of  stores.  One 
may  be  large  as  compared  with  others, 
and  yet  it  may  be  small  for  the  trade 
carried  on  within  it.  So,  even  from  a 
large  store,  there  may  be  secured  point- 
ers for  those  who  are  doing  business 
in  really  small  buildings,  as  well  as  for 
those  who  are  doing  a  big  business  in 
a  place  hardly  large  enough  for  this. 
Space-Saving  Devices. 

The  establishment  of  Sumner  Com- 
pany, Moncton,  N.B.,  is  far  from  small. 
It  must  indeed  be  ranked  among  the 
large  hardware  stores;  and  yet  those 
most  closely  connected  with  it  do  not 
regard  it  as  large.  They  feel  the  need 
of  more  room,  as  every  healthy  concern 
should.  This  need  has  caused  the  intro- 
duction of  space-saving  and  space- 
utilizing  schemes  which  will  give  useful 
hints  to  other  dealers  who  are  facing  a 
like  need  of  expansion — dealers  who 
are  doing  business  in  stores  of  really 
small  dimensions,  and  dealers  who  are 
carrying  on  their  operations  in  what 
from  the  outside  appear  spacious  quar- 
ters. 

One  floor  stores  are  undoubtedly  the 
cause  of  much  crowding  at  the  present 
time.     There    is    a    feeling    that    people 


will  not  go  upstairs  to  buy,  and  that, 
therefore,  samples  of  everything,  or  of 
practically  everything,  must  be  kept  on 
the  ground  floor. 

Earning  Powers  of  Ground  Floor. 

Even  department  stores,  which  shoot 
many  storeys  into  the  air,  have  some 
such  idea  as  have  the  "Ground  Floor 
Dealers."  The  department  store  man- 
agers, as  most  people  know,  charge  their 
department  managers  so  much  rent  for 
the  space  they  occupy,  and  deduct  that 
amount  before  they  credit  the  depart- 
ment with  any  earnings.  Upon  the  de- 
partments which  have  ground  floor  space 
they  put  a  high  rent — three  or  four 
times  as  much  as  is  charged  the  depart- 
ments which  do  business  in  the  upper 
storeys.  They  regard  the  earning  pow- 
er of  the  ground  floor  as  three  times 
that  of  the  upper  storeys. 

Undoubtedly  there  is  good  ground  for 
such  a  belief.  Past  earnings  have  shown 
the  ground  floor  to  be  of  the  greatest 
value.  It  would  seem  that  it  always 
will  be,  yet  this  is  no  reason  why  the 
ground  floor  should  be  the  only  one 
used.  Suppose  the  lower  storey  is 
worth  three  times  as  much  as  the  up- 
per, from  a  money-making  standpoint, 
why  should  the  upper  storey  be  neglect- 
ed? If,  for  instance,  $60,000  worth  of 
business  could  be  done  on  the  ground 
floor,  it  would  seem  foolish  to  throw 
away  $20,000  worth  on  the  second  storey 
just  because  a  $60,000  turnover  could 
not  be  secured  there,  too. 

Danger  of  Confusion. 

Moreover,  where  only  one  floor  is  used 
the  natural  desire  is  to  get  something  of 
everything  on  that  floor.     The  result  is 
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often  a  jumble,  which  may  mean  that 
less  business  will  actually  be  done  than 
would  be  done  were  fewer  goods  better 
shown. 

Many  dealers  who  have  avoided  the 
use  of  their  upper  flats  are  shortly  go- 
ing to  take  to  these.  They  must.  The 
hardware  business  to-day  is  not  what 
it  was  a  few  years  ago.  Alf.  Outram, 
of  Port  Hope,  was  saying  a  little  time 
ago  that  while  he  used  to  carry  some- 
thing like  5,000  lines — counting  every- 
thing— he  must  now  have  23,000  lines  in 
his  store.  There  is  a  general  broaden- 
ing. Specialties  have  to  be  handled. 
There  are  more  classes  of  the  one  ar- 
ticle than  there  used  to  be,  and  they  all 
take  room.  Even  if  only  samples  are 
shown — which  is  not  wise  with  every 
class  of  goods,  since  it  prevents  an  effec- 
tive display — a  great  deal  of  space  is 
needed. 

People  Will  Go  Upstairs. 

No,  the  upper  flats  must  be  utilized ; 
and,  fortunately,  this  necessity  need  not 
be  regarded  with  too  great  trepidation. 
It  has  been  shown  that  people  will  go 
upstairs — not  perhaps  half  those  who 
enter  the  store,  but  still  many  will  go 
to  the  second  storey,  and  those  who  do 
take  the  trouble  are  the  select  buyers. 
A  man's  business  does  not  so  much  de- 
pend upon  the  number  of  people  who 
come  to  his  store,  as  upon  the  class  of 
people.  It  is  buyers,  not  persons,  who 
are  wanted,  and  it  is  the  buyers  who  go 
upstairs — the  people  who  are  interested 
in  some  special  line  which  they  know 
they  will  find  up  there. 

Here  though  is  the  vital  point.  It  is 
necessary  to  let  the  people  downstairs 
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know  what  there  is  upstairs.  Only  thus 
will  many  be  induced  to  make  the  trip. 
It  is  this  necessity  which  has  been 
born  in  mind  by  Sumner  and  Company. 
It  is  here  that  this  firm  has  a  hint  to 
offer  many  other  dealers.  This  is  not 
the  only  suggestion,  but  it  is  one  which 
will  appeal  to  many,  and  which  will  en- 
hance the  value  of  many  a  store. 

Believers  in  Signs. 
There  is  no  elaborate  scheme  adopted 
in  this  Moncton  establishment.  Just  a 
straight-forward  business  method  of  se- 
curing attention.  As  will  be  seen  in  one 
of  the  accompanying  illustrations,  there 
is  a  large  sign  placed  upon  a  pillar, 
right  near  the  main  entrance.  All  who 
enter  must  see  this,  and  upon  the  sign 
is  this  wording: 

STOVES 

Kitchen  Furnishings 

Tin  Ware 

Enamel  Ware 

UP  STAIRS. 

Elsewhere  there  is  a  notice  stating 
that  fine  china  may  be  had  upstairs,  and 
near  the  stairway — which  is  well  situat- 
ed— is  another  sign  much  like  that  near 
the  main  entrance,  setting  forth  some 
of  the  lines  which  are  to  be  seen  up- 
stairs. 

It  will  be  noticed  that  some  of  the 
articles  sold  on  the  upper  storey  are 
those  which  are  in  daily  demand.  Tin 
ware,  enamel  ware,  kitchen  furnishings 
— these  are  regularly  sought  by  women 
customers,   who   thus   get   the   habit   of 


going  to  the  second  story,  and  who 
thereby  become  acquainted  with  the 
fine  china,  the  brass  goods  and  the 
other  lines  to  be  secured  there. 

Whether  these  goods  would  sell  bet- 
ter were  they  shown  downstairs,  can  not, 
of  course,  be  definitely  stated.  There  is 
a  chance  that  they  would — were  they 
given  the  same  space.  But  the  sales  up- 
stairs have  been  exceedingly  satisfac- 
tory. Fred  W.  Sumner,  the  President, 
is  quite  certain  that  the  upstairs  depart- 
ment has  brought  good  returns.  He 
would  like  to  show  everything  down- 
stairs, but  that  is  simply  out  of  the 
question.  There  are  too  many  lines.  Mr. 
Sumner  is  quite  convinced  that  it  is  bet- 
ter to  have  a  good  display  downstairs 
and  upstairs,  than  to  have  a  confused 
display  on  the  ground  floor — a  veritable 
Irish  stew  display — and  nothing  at  all 
on  the  second  storey. 

Apart  from  the  use  made  of  the  sec- 
ond storey,  and  from  the  means  taken 
to  draw  the  serious  buyers  to  that 
storey,  the  store  of  Sumner  Company 
has  a  message  for  the  progressive 
dealers. 

The  illustration  of  a  part  of  the 
ground  floor  shows  not  only  some  fine 
displays  of  tools,  of  silverware  and 
cutlery;  it  not  only  gives  a  hint  of  the 
carefully  arranged  paint  department, 
and  the  well  sampled  builders'  hard- 
ware, but  it  also  indicates  the  use 
which  is  made  of  Manufacturers'  Post- 
ers. These  are  displayed  near  the  ar- 
ticles to  which  they  refer — not  in  such 
great  quantities   that  they   give  a  con- 


fused appearance  to  the  store,  but  in  a 
way  which  hitches  the  article  there  dis- 
played to  all  the  advertising  which  the 
manufacturers  have  done.  People  com- 
ing to  the  store  and  reading  those  signs 
know  that  the  articles  being  sold  them 
are  good  articles — articles  of  which 
they  have  read,  and  for  which  they 
have  felt  a  need.  These  signs  make 
them  more  ready  to  buy. 

In  the  illustration  showing  a  part  of 
the  store's  upper  storey  the  devices 
used  to  display  a  wide  stock  without 
confusion  are  apparent.  China  and 
cut-glass  has  a  place  upon  the  shelves, 
and  upon  specially  made  stands  near 
the  store  front.  Chafing  dishes,  brass 
ware  and  copper  ware,  too,  have  tables 
and  stands  to  themselves,  and  the  kit- 
chen goods  are  so  arranged  that  a 
woman  looking  for  a  special  article  is 
almost  certain  to  see  something  else  for 
which  she  will  feel  a  need. 

Some  of  the  modes  of  display  used 
here  might  be  out  of  the  question  in 
certain  stores.  That  is  not  of  vital  im- 
portance, for  from  these  very  methods 
— impossible  as  they  may  be  for  his 
establishment — the  enthusiastic  dealer 
may  secure  hints. 

But  all  may  well  consider  the  me- 
thods adopted  by  Sumner  Company  for 
drawing  attention  to  the  goods  display- 
ed upstairs.  There  are  many  one- 
storey  hardware  stores  to-day,  but  their 
day  is  passing.  Upper  storeys  will  be 
opened  more  and  more,  and  the  ques- 
tion of  drawing  the  people  to  these  will 
be  one  of  great  moment. 


View  of  Sumner  Company's  store  near  the  main  entrance.     Note  the  sign  telling  of  the  goods  to  be  found  Upstaiis. 

The  use  made  of  Manufacturers  Posters  is  also  shown  here. 
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Handling  the  Builders'  Hardware  Trade 

The  Importance  of  This  Department  of  the  Store  —  People  are  Now  Demand- 
ing a  Higher  Quality  of  Hardware  —  Salesmen  Should  Give  the  Subject  Close 
Study  —  The  Use  of  Estimate  Sheets  in  Figuring  Contracts  —  Losses  Avoided 
in  That  Way  —  Value  of  Display. 


The  high  cost  of  living,  or  the  cost  of 
high  living — whichever  it  may  be — has 
wrought  radical  changes  in  many  lines. 
People  have  come  to  think  there  are 
things  they  cannot  do  without  which 
formerly  they  regretfully  left  to  the 
rich,  who  could  afford  them.  This  is 
true  of  all  things — food,  clothing,  recre- 
ations, homes.  The  very  best  of  every- 
thing is  now  demanded. 

This  has  had  a  marked  effect  on  the 
sale  of  builders'  hardware.  It  is  now 
accepted  as  a  foregone  conclusion  that 
the  new  home  must  have  the  very  latest 
"finishings"  in  the  shape  of  door 
knobs,  lock  sets  and  push  buttons.  Peo- 
ple who  once  thought  a  porcelain  knob 
plenty  good  enough,  now  insist  on  a  Re- 
naissance or  Gothic  finish.  Even  the 
citizen  who  builds  his  modest  home  on 
the  time  plan  does  not  believe  in  scrimp- 
ing when  it  comes  to  the  hardware. 

It  goes  without  saying  that  builders' 
hardware  is  decidedly  one  of  the  most 
important  departments  of  the  hardware 
store.  The  dealer  should  give  consider- 
able attention  to  this  department,  par- 
ticularly at  this  time  of  the  year,  when 
building  operations  are  pretty  well  un- 
der way.  From  now  on  there  will  be  a 
steady  call  for  builders'  hardware. 
Make  Study  of  Subject. 

The  subject  has  widened  appreciably 
of  late  years.  The  modern  house  is  not 
fitted  out  with  hardware  in  a  haphazard 
manner.  The  door  fixtures  must  be 
strictly  in  accordance  with  the  general 
plan  of  the  house.  For  instance,  if  the 
plan  of  architecture  partakes  of  the  or- 
nate French  style  of  the  eighteenth  cen- 
tury, Loujs  XIV.  hardware  is  in  order. 
If  the  house  is  of  the  Colonial  style, 
there  are  types  of  hardware  which  will 
"match."  It  would  not  do  to  put  hard- 
ware designed  to  match  architecture  of 
the  Elizabethan  era  into  a  typical  dwel- 
ling of  the  1912  model. 

The  study  of  hardware  has,  therefore, 
become  more  complex.  A  higher  order 
of  salesmanship  is  called  for.  It  is  a 
wise  plan  for  the  dealer  either  to  acquire 
a  pretty  extensive  knowledge  of  the  sub- 
ject himself  or  to  have  at  least  one  mem- 
ber of  his  staff  thoroughly  conversant 
with  everything  pertaining  to  it.  All 
members  of  the  staff  must,  of  course,  be 
sufficiently  versed  to  sell  the  stock  in- 
telligently, but  at  least  one  member 
should   be    in   a   position   to   give   what 


might  be  termed  "expert  advice"  to 
customers  in  the  matter  of  house  fit- 
tings. The  average  person  has  little 
knowledge  of  the  various  styles  and 
needs  the  guidance  of  someone  who  does. 

The  salesman,  who  thoroughly  under- 
stands his  work,  will  ask  his  customer 
first  what  size  the  house  is,  how  it  is 
built  and  how  laid  out.  He  will  then  be 
in  a  postion  to  make  suggestions.  "A 
bronze  finish  will  tone  in  well,"  he  re- 
marks. "I  would  recommend  it  to  you 
ahead  of  the  lighter  finishes  for  this 
house."  He  is  able  to  explain  why  the 
bronze  finish  is  best,  and  this  convinces 
his  customer.  The  house,  when  fitted 
up,  looks  better  than  it  would  had  the 
purchaser  been  allowed  to  make  his  own 
selection.  Satisfaction  is  ensured  in  that 
way. 

To  know  when  to  recommend  plain 
and  when  ornate  styles,  when  to  push 
the  very  best  quality  goods  and  the 
latest  specialties,  calls  for  a  knowledge 
of  hardware  requirements  which  can 
only  be  acquired  by  the  closest  observa- 
tion. 

On  the  Ground. 

It  is  quite  as  important  to  be  "on  the 
ground."  Builders'  hardware  trade 
does  not  always  come  to  the  dealer.  The 
dealer  must,  therefore,  go  out  after  the 
trade.  In  a  great  many  cases,  the  selec- 
tion of  the  hardware  is  left  with  the 
builder  or  the  architect  and,  being  busy 
men,  they  are  likely  to  place  the  order 
with  the  first  dealer  they  get  in  touch 
with,  quality  and  prices  being  right. 
This  is  the  custom,  because  owners  are 
in  the  habit  of  leaving  everything  of  a 
detail  nature  to  the  architect. 

However,  the  interest  of  owners  can 
be  aroused  to  such  an  extent  that  in 
every  case  they  will  elect  to  personally 
select  the  hardware.  The  method  for  the 
dealer  to  pursue  in  arousing  this  interest 
is  to  make  a  personal  call  on  the  owner, 
taking  along  samples  or  a  catalogue.  He 
may  find  that  the  owner  has  stipulated 
for  the  best,  but  has  not  expressed  any 
preference  as  to  style  or  pattern.  The 
man  who  is  building  a  house  can  always 
be  interested  in  anything  pertaining 
thereto,  and  the  dealer  will  not  find  any 
difficulty  in  getting  his  attention  riveted 
to  the  builders'  hardware.  The  owner 
will  soon  decide  what  he  likes  best,  and 
will  instruct  the  architect  or  builder  as 


to  his     wishes.       Naturally,   the   dealer 
gets   the  order. 

This  will  work  out  in  practically  all 
cases  where  the  order  has  not  already 
been  placed.  It  pays,  of  course,  to  call 
on  the  architect  and  builders  also;  but, 
in  the  opinion  of  the  writer,  to  call  on 
the  owners  is  to  get  sure  results. 

Watch  Building  Work. 

In  order  to  get  on  the  ground  early, 
the  hardwareman  should  keep  closely  in 
touch  with  real  estate  and  building 
news.  This  can  be  done  in  numerous 
ways.  Some  dealers  carefully  clip  out 
all  references  to  building  operations 
from  the  local  newspapers  and  follow  up 
the  information  contained  therein,  care- 
fully filing  the  clippings.  Others  depend 
on  the  building  permits,  but  this  method 
is  not  to  be  entirely  depended  upon. 
Many  permits  are  not  filed  at  the  city 
hall  until  after  the  building  is  almost 
compelted. 

The  plan  followed  by  a  Northwestern 
Ontario  dealer  in  this  connection  is 
worth  recounting.  One  of  his  staff 
makes  a  regular  patrol  of  the  place.  As 
soon  as  an  excavation  is  begun,  he  makes 
it  his  business  to  find  out  what  is  to  be 
built,  together  with  the  names  of  the 
owner,  architect  and  builder.  Calls  are 
then  made  on  all  the  interested  parties 
and  orders  solicited  for  builders'  hard- 
ware and  other  lines  as  well — tar  paper, 
roofing,  paint,  etc.  This  system  gives 
the  dealer  an  opportunity  to  figure  on 
practically  every  building  erected. 
Outside  Salesmanship. 

The  "outside  salesmanship"  idea  is 
found  particularly  effective  in  pushing 
the  sale  of  builders'  supplies.  Some 
dealers — their  number  is  becoming  smal- 
ler all  the  time — do  not  believe  in  can- 
vassing outside  the  store  for  trade. 
With  some  it  is  prejudice,  with  others 
just  indifference.  The  objections  which 
they  urge  do  not  hold  good,  however, 
when  builders'  hardware  is  in  question, 
for  it  has  been  proven  beyond  all  cavil 
that  canvassing  not  only  results  in  big- 
ger sales,  but  improves  the  quality  of  the 
demand.  A  personal  talk  very  often 
brings  the  owner  to  purchase  a  good 
quality  of  hardware,  where  otherwise  an 
order  for  cheap  goods  would  have  gone 
through. 

Dealers  in  all  parts  of  the  country  are 
now  adopting  the  canvassing  idea,  and 
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the  writer  has  yet  to  meet  one  who  has 
not  found  it   profitable. 

Have  Estimate   Sheets. 

Figuring  on  contract  work  requires 
close  attention.  The  "ready  reckoner" 
is  a  fairly  common  type — the  man  who 
makes  a  cursory  explanation  of  a  build- 
ing and  gives  a  figure  on  the  spot.  This 
practice  is  dangerous.  The  ready 
reckoner  is  almost  certain  to  forget  an 
item  or  two  and  he  thus  figures  short  on 
the  total. 

The  best  method  is  to  have  estimate 
and  contract  sheets  to  fill  out.  The 
dealer  enters  on  a  sheet  every  article 
which  he  will  have  to  supply,  and  marks 
the  cost  price  down.  He  then  knows 
how  much  it  is  going  to  cost  him,  and 
can  fix  his  price  accordingly. 

A  good  form  for  a  contract  sheet  is 
as  follows: 

At  the  top  have  blanks  for  filling  in 
the  date,  owner's  name,  location  of  build- 
ing, contractor's  name  and  address  and 
the  name  of  architects.  Have  the  space 
ruled  off  into  seven  sections.  In  the  first 
section  put  the  location  of  the  door, 
window  or  room  where  each  article  on 
the  list  is  to  go.  Second,  comes  the 
quantity;  third,  the  article;  fourth,  the 
finish;  fifth,  the  cost;  sixth,  the  selling 
price,  and  seventh  space  is  reserved  for 
remarks,  with  reference  to  the  various 
items.  An  entry  would  read  thus:  Hall 
to  parlor— 1  set  D.  S.  locks,  0.  B.,  6964— 
$4.10— $5.10— 134-inch   door. 

Each  room  and  door  would  be  taken 
up  in  turn,  and  every  lock,  push  button, 
floor  hinge,  door  check,  push  plate,  mor- 
tise bolt,  transom  lift,  sash  lock  and  lift 
would  be  accounted  for.  Nothing  would 
be  forgotten  and  the  dealer  would  be  cer- 
tain that  he  was  going  to  make  a  profit. 
Keep  on  Tile. 

These  sheets  serve  another  purpose. 
They  should  be  prepared  in  duplicate, 
and  copies  kept  on  file  for  future  refer- 
ence. In  figuring  on  other  contracts,  the 
dealer  will  find  it  very  handy  to  be  able 
to  refer  back  to  the  sheets  he  has  on  file. 
Not  only  will  he  be  able  to  check  over 
his  list  of  articles,  but  price  comparisons 
will  also  be  found  valuable.  Mistakes 
will  often  be  avoided  in  that  way. 

The  sheets  can   also  be   used  to  good 
purpose  in  checking  over  deliveries. 
The  Margin  of  Profit. 

In  figuring  a  contract  price,  many 
dealers  are  too  prone  to  consider  the 
margin  above  the  cost  price  of  their 
goods  as  profit.  For  instance,  of  goods 
are  sold  for  $40,  which  cost  the  dealer 
$30.  he  considers  that  he  has  made  $10 
profit  on  an  investment  of  $30,  or  33  1-3 
per  cent.  This  is,  of  course,  erroneous. 
Overhead  expenses  must  be  taken  into 
account  here  as  in  all  other  departments. 
If  it  costs  a  dealer  20  per  cent,  to  carry 


on  business,  he  must  clear  that  margin 
on  his  selling  price  before  he  begins  to 
realize  and  profit.  Furthermore,  the  pro- 
fit and  cost  of  doing  business  should  be 
reckoned  on  the  selling  price,  and  not 
on  the  cost  price.  To  illustrate,  suppose 
that  in  the  case  cited  above  the  dealer's 
overhead  expenses  total  20  per  cent,  of 
the  yearly  turnover.  If  he  sells  for  $40 
goods  which  cost  him  $30,  he  has  cleared 
5  per  cent,  net  profit.  Figure  it  out  for 
yourself. 

Featuring  the  Stock. 

Another  important  consideration  is 
the  proper  display  of  builder's  hard- 
ware lines.  In  the  larger  stores,  a 
builder's  hardware  showroom  is  general- 
ly mentioned  where  it  is  possible  to  show 
each  separate  article  as  it  would  appear 
when  installed.  This  system  has  a  great 
advantage,  as  it  enables  the  salesman  to 
give  his  customers  a  practical  demonstra- 
tion. In  the  smaller  stores,  this  cannot 
very  well  be  done,  but  every  effort  should 
be  made  to  keep  the  stock  where  it  will 
show  to  best  possible  advantage. 

The  importance  of  window  displays 
should  not  be  lost  sight  of.     Very  effec- 


tive window  trims  can  be  arranged  with 
the  use  of  the  lines  which  come  under 
the  head  of  builders'  hardware.  People 
will  show  an  immediate  interest  in  a 
display  of  this  nature,  particularly  those 
who  are  either  engaged  in  or  contemplat- 
ing home  building. 

'  The  writer  ran  across  a  window  of  this 
description  recently  which  struck  him  as 
being  particularly  good.  A  varied  as- 
sortment of  lock  sets,  push  plates,  door 
clucks,  etc.,  were  shown  in  the  window 
against  a  white  background.  At  the 
back  was  a  picture  of  a  pretty  suburban 
home.  Attached  to  each  article  was  a 
narrow  strip  of  crepe  paper  drawn  back 
to  this  picture.  Over  all  was  a  large 
sign  with  the  words:  "The  finishing 
touch  to  your  home." 

The  dealer  who  designed  this  window 
assured  the  writer  that  he  had  traced 
direct  results  to  it.  People  had  entered 
the  store  and  discussed  builders'  hard- 
ware with  him  as  a  result  of  studying 
the  display,  and  in  several  of  the  cases 
he  had  supplied  them  with  good  sized 
bills  of  goods. 


An  Advance  in  Pearl  Handled  Goods 

Scarcity  of  Raw  Pearl  Has  Resulted  in  Putting  Prices  Up — 
Another  Advance  is  Predicted  Before  the  End  of  the  Year 
— The  Cutlery  Situation  in  England  is  Marked  by  Labor  Un- 
rest. 


The  price  of  pearl-handled  goods  has 
materially  advanced.  This  is  not  only 
due  to  the  fact  that  the  demand  for 
pearl-handled  cutlery  has  increased 
enormously  of  late  years,  but  also  to 
the  fact  that  the  prices  for  pearl  shells 
have  been  coutinually  advancing,  and  at 
sales  in  London,  on  March  12  and  again 
on  May  14  of  this  year,  further  advances 
took  place. 

Pearl  handles  have  to  a  great  extent 
taken  the  place  of  ivory,  and  have  come 
into  such  general  favor  that  a  scarcity 
of  the  raw  pearl  has  developed.  The 
cutlerers  report  the  difficulty  they  are 
having  in  getting  supplies,  is  growing 
all  the  time.  It  has  now  developed  to 
such  a  stage  that  it  is  affecting  the 
price  of  the  finished  article. 

The  fact  that  labor  is  higher  may  have 
had  some  effect,  but  this  is  not  regarded 
as  one  of  the  real  contributing  causes  by 
those  who  are  closely  in  touch  with  the 
situation. 

Thomas  B.  Lee,  hardware  wholesaler, 
Toronto,    states   that   the   present   situ- 
ation can  be  traced  directly  to  the  grow- 
ing shortage  of  raw  material. 
Further  Advances. 

Pearl  cutters  report  and   expect   fur- 
ther   advances    before    the    end    of   the 
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year,  and  in  view  of  same,  are  declining 
to  entertain  contracts  for  more  handles 
than  their  present  stock  of  shells  will 
cut  or  furnish. 

The  Cutlery  Situation. 

Reports  from  England  are  to  the  ef- 
fect that  there  is  a  great  deal  of  un- 
rest again  in  the  cutlery  industry.  For 
years  wages  were  pretty  low,  and  a 
large  number  of  the  experienced  men 
went  out  of  the  business,  seeking  em- 
ployment in  other  lines  where  the  re- 
muneration would  be  larger.  The  re- 
sult has  been  a  scarcity  of  skilled  men. 
The  scarcity  is  stated  to  be  pronouced 
at  the  present  time. 

The  men  are  now  taking  advantage 
of  the  fact  that  skilled  help  is  hard  to 
secure  to  press  for  higher  wages.  Ad- 
vances have  been  made,  but  there  is 
an  agitation  at  present  for  another  ad- 
vance. 

The  labor  unrest  may  not  affect  the 
cutlery  situation,  but  handlers  of  cut- 
lery in  this  country  are  watching  the 
situation  with  considerable  interest. 


Leonard  Mould  has  completed  a  four 
weeks'  trip  through  the  Maritime  Pro- 
vinces in  the  interests  of  the  Glidden 
Varnish  Co. 


Complete  Course  of  Sheet  Metal  Work 


Prob.  16,  plate  20,  illustrates  a  pro- 
position in  geometry  which  comes  very 
handy  to  the  sheet  metal  draftsman. 

This  problem  shows  us  how  to  draw 
an  arc  or  curve  through  three  given 
points  or  places,  no  matter  where  these 
points  may  be. 

In  Fig.  1,  Prob.  16,  ABC  represents 
three  given  points,  and  we  wish  to  draw 
an  arc  which  will  pass  through  each  one 
of  these. 

For  convenience  we  have  shown  these 
points  equal  distance  from  each  other 
and  in  line,  but  the  problem  would  be 
the  same,  if,  for  instance,  A  was  close 
to  B  or  C,  or  in  any  position  whatever, 
for  as  previously  explained  the  position 
of  the  points  makes  no  difference  what- 
ever. 

What  we  want  to  find  is  the  centre  for 
drawing  the  curve  to  pass  through  these 
three  points. 


By  L.  W.  KOSER 

In  Fig.  2,  ABC  represent  the  three 
points. 

Set  the  point  of  the  compass  at  A, 
and  with  a  radius  equal  to  about  % 
of  the  distance  between  A  and  B,  de- 
scribe the  arc  1-2,  then  with  B  as  centre 
and  the  same  radius,  describe  the  arc 
3-4,  cutting  1-2,  also  describe  5-6,  then 
with  C  as  centre,  describe  the  arc  7-8, 
cutting  5-6. 

Through  the  intersections  of  the  arcs 
draw  straight  lines,  as  NM,  and  where 
they  meet,  as  the  point  0,  will  be  the 
centre  desired. 

It  will  now  be  seen  that  the  point  0  is 
equal  distance  from  A,  B  and  C.  There- 
fore, if  we  set  the  point  of  the  com- 
pass at  0,  and  the  lead  at  either  A, 
B  or  C,  and  swing  an  arc,  it  must  neces- 
sarily pass  through  these  three  points. 

Get  thoroughly  familiar  with  this 
problem,  as  it  is  used  in  the  next  several 
succeeding  examples. 


In  Prob.  17  we  give  a  practical  appli- 
cation of  Prob.  16  in  developing  the 
lip  for  a  tin  measure. 

First  draw  an  elevation  of  the  meas- 
ure, as  shown  by  Fig.  1. 

Extend  the  top  line,  as  shown  by  the 
dotted   line   Rb. 

Then  drop  a  line  from  the  point  a, 
as  shown  by  a  r;  this  is  to  get  the 
height  of  the  point  "a"  above  the  top 
of  the  can. 

Next  draw  a  vertical  line  as  0  P,  and 
at  any  place  on  this  line  as  "v"  draw 
a  circle  the  size  of  the  can,  and  divide 
V2  of  it  off  into  equal  spaces. 

Set  one  point  of  the  dividers  at  "a" 
and  the  other  point  at  "r,"  and  with  the 
dividers  thus  set,  transfer  this  space 
to  the  line  O  P,  as  shown  by  V  X. 

Set  the  point  of  the  compass  at  X 
and  the  lead  at  the  top  of  the  circle  at 
H,  and  describe  the  arc  N  M. 


fc,  I 


'0  riqx       * 


Ppz.o/?>i-£m  \q 


Fie,  » 
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Lay  off  on  N  M  the  stretchout  of 
one-half  of  the  can. 

Then  set  one  point  of  the  dividers 
at  "a"  and  the  other  at  "b"  and  trans- 
fer this  space  to  the  line  0  P,  as  shown 
by  W  H. 

Then  N,  W,  M,  are  the  three  points 
through  which  it  is  desired  to  draw 
an  arc. 

Apply  the  rule  set  forth  for  Prob. 
16,  and  the  pattern  will  be  developed. 
Allow  for  flanges  and  burr. 

In  Prob.  18,  Pig.  1  is  a  watering  can, 
in  which  1,  2,  3,  represents  the  brest; 
A,  B,  C,  D  the  different  parts  of  the 
spout,  E  the  top  handle,  and  F  the  side 
handle. 

To  get  the  handle  P,  divide  it  into 
equal  spaces  and  lay  out  a  stretchout 
of  same,  make  it  the  desired  width  at 
top  and  bottom.  Notch  the  corners  for 
turning  around  the  wire,  form  to  shape 
similar  to  Fig.  4,  put  in  wire  and  rivet 
and  solder  to  can. 

To  get  the  top  handle  E,  draw  a  profile 
of  same  similar  to  Fig.  6,  and  lay  out 
the  stretchout  as  Fig.  5,  form  to  shape 
similar  to  Y  and  Fig.  6,  and  solder  to 
can.  On  large  cans  it  is  well  to  allow  a 
flange  to  come  down  on  sides  of  can  for 
riveting. 

To  get  the  brest  1,  2,  3,  set  the  point 
of  the  compass  at  1,  and  the  lead  at  3, 
Fig.  1,  and  with  any  convenient  point  as 
centre,  as  G.,  Fig.  7,  describe  the  arc 
NM.  Lay  off  the  stretchout  of  one-half 
of  the  can,  as  1  to  7. 

Then  N,  G,  M  represents  the  three 
points  through  which  it  is  desired  to 
draw  an  arc. 

Find  the  centre  0,  as  described  for 
Prob.  15,  and  with  0  as  centre,  describe 
the  arc  N6M.     Allow  for  flanges. 


A  REMARKABLE  REVIVAL. 

The  American  Metal  Market  says  edi- 
torially : 

Yesterday  under  the  heading  of  "Our 
Curious  Revival  in  Business,"  we  dis- 
cussed some  of  the  features  that  seem 
to  us  to  justify  our  calling  the  present 
revival  in  business  in  the  United  States 
a  curious  one.  We  dealt  yesterday  with 
metals.  "When  we  turn  to  the  iron  and 
steel  situation  we  find  a  condition  which 
it  is  no  exaggeration  to  call  remarkable. 
After  an  enormous  business  done,  there 
is  no  appearance  of  letting  up,  no  indi- 
cation that  the  orders  placed  have  not 
been  for  actual  legitimate  requirements, 
in  fact,  there  is  every  cause  to  believe 
that  if  there  is  a  falling  off  in  new  busi- 
ness, it  is  simply  because  the  mills  can- 
not take  on  any  more  orders  for  the  de- 
liveries required. 

The  situation  of  the  U.  S.  Steel  Cor- 
poration is  illuminative,  and  we  think 
conclusive,  as  the  following  which  we 
believe  to  be  actual  facts,  shows: 


With  nearly  6,000,000  tons  of  unfilled 
orders  on  their  books,  with  their  ship- 
ments for  May  the  largest  of  any  month 
in  the  history  of  the  corporation  there 
is  in  spite  of  this  every  reason  to  pre- 
dict an  increase  in  their  unfilled  orders 
for  May  of  over  100,000  tons.  If  the 
present  rate  of  the  production  of  the 
corporation  is  continued,  it  would  in- 
dicate their  ingot  production  for  1912 
may  reach  17,000,000  tons,  as  compared 
with  12,753,370  tons  in  1911,  and  14,- 
179,369  tons  in  1910.  The  Gary  mills 
are  sold  up  for  10  months,  and  what 
most  intimately  interests  the  metal 
trade,  their  tin  plate  mills  sold  up  for 
seven  months.  There  will  be  no  mid- 
summer closing  this  year.  This  state 
of  things  has  been  the  result  of  heavy 
and  extensive  buying  by  the  railroads, 
and  the  necessities  of  the  country  gen- 
erally. It  has  undoubtedly  been  foster- 
ed by  the  low  prices  at  which  the  mate- 
rial was  obtainable,  but  at  the  same 
time  it  represents  a  legitimate  demand. 
There  has  been  no  speculation  in  the 
recent  iron  and  steel  movement.  It  is 
estimated  that  there  are  unfilled  orders 
on  the  books  for  100,000  cars,  and  nego- 
tiations for  some  32,000  pending.  We 
are  informed  every  shipbuilding  plant 
with  the  exception  of  one  or  two  are 
unable  to  enter  further  orders,  and  it 
is  well  known  the  activity  that  exists 
in    structural    material. 


NO  MERGER  OF  SOIL  PIPE  IN- 
TERESTS. 

Montreal,  June  6. — A  report  has  gain- 
ed circulation  to  the  effect  that  a  merger 
of  the  soil  pipe  interests  is  to  take  place. 
This,  it  is  learned,  is  incorrect.  That 
such  a  thing  has  been  talked  of  is  not 
denied,  but  the  six  large  concerns  which 
were  spoken  of  do  not  favor  the  pro- 
posal. "There  has  been  talk,"  remark- 
ed one  closely  connected  with  the  soil 
pipe  industry.  "There  has  been  plenty 
of  talk,  but  it  has  been  on  the  part  of  a 
promotor.  I  do  not  hesitate  to  say  that 
there  will  not  be  a  merger." 

Manufacturers  are  so  busy  trying  to 
meet  the  exceptional  demand  which  has 
arisen  for  soil  pipe  that  they  are  not 
taking  any  great  interest  in  anything 
outside.  Certainly  the  merger  proposal 
seems  to  have  found  little  favor  in  their 
sight.  As  far  as  production  goes  it  is 
learned  that  the  pipe  is  being  sold  as 
fast  as  it  can  be  made. 

"We  hope,"  stated  the  manager  of  a 
local  concern,  "that  orders  will  ease  off 
in  a  month  or  so,  and  that  we  will  be 
able  to  get  a  little  reserve  supply  with 
which  to  meet  the  heavy  demand  of  the 
fall.  If  there  is  not  this  July  quiet 
season   I  don't   know  what  we  will   do. 
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We  are  away  behind  now.  To-day  I 
have  received  seven  telegrams  like  this, ' ' 
and  the  speaker  handed  over  a  yellow 
bit  of  paper  bearing  this  message:  "Out 
of  4-inch  pipe.  When  are  you  going  to 
ship?" 

$ 


Hardware  Letter 
Box 

Stove  Repairs. 

P.  MeL.  Cummings,  Cobden,  Ont.— 
"Can  you  tell  me  where  I  can  procure 
repairs  for  the  Bismark  Stove  No.  9-25, 
made  by  Chown  &  Cunningham?" 

Communicate  with  M.  A.  Caswell,  380 
Queen  Street  East,  Toronto;  Jas.  Moir, 
221  Queen  Street  West,  Toronto.— Ed. 

Annealed  Wire. 

Wells  &  Emmerson,  Port  Arthur,  Ont. 
—"Who  are  the  manufacturers  of  an- 
nealed wire  in  Canada?" 

Laidlaw,  Bale  Tie  Co.,  Hamilton; 
Steel  Company  of  Canada,  Ltd.,  Hamil- 
ton; Jas.  Pender  Mfg.  Co.,  St.  John, 
N.  B. 

TO  HOLD  DEMONSTRATION. 

New  Liskeard. — A  demonstration  of 
stain  and  varnish  will  be  held  in  the 
store  of  Magladery  Bros,  on  June  10, 
11  and  12. 

APPLY  FOR  CHARTER. 

Application  for  incorporation  has 
been  made  to  Fredericton,  N.B.,  by  the 
following:  J.  L.  McAvity,  F.  J.  G. 
Knowlton,  J.  B.  McLean,  George  and 
Thomas  McAvity,  to  carry  on  a  busi- 
ness in  St.  John  under  the  firm  name  of 
McLean,  Holt  &  Co.,  Ltd.,  with  a  capi- 
tal stock  of  $150,000. 


THE  SUMMER  TRADE. 
Ottawa,  Ont.  —  Under  the  heading, 
"Get  Ready  for  the  Hot  Summer 
Days,"  J.  P.  and  F.  W.  Esmonde  are 
advertising  a  list  of  summer  hardware 
lines,  including  lawn  seats,  verandah 
chairs,  croquet  sets,  window  screens, 
hose  reels,  screen  doors,  refrigerators, 
etc. 


Grates. 
The  Ohio  Foundry  and  Manufactur- 
ing Co.,  Steubenville,  Ohio,  have  issued 
their  fortieth  catalogue,  devoted  to  all 
varieties  of  grates.  It  contains  111 
large-sized  pages,  and  shows  an  almost 
endless  variety  of  grates,  andirons,  fire 
sets,  dampers  and  ash  dumps.  The 
grates  shown  are  of  every  style,  from 
tile  to  the  gas  log  variety.  Portable 
grates  are  also  shown. 


Lesson  16-Course  in  Card  Writing 

Deals  With  the  Slant  Lettering  as  Executed  With  the  Square-Pointed  Pen— A 
Speedily  Made  Letter,  Used  for  Price  Tickets  and  Show  Cards  and  Readers. 


A  S  with  other  slanting  or  italic  let- 
ters, the  slanting  pen  lettering  is 
much  more  speedily  made  than  the 
straight.  This  brings  it,  in  for  a  big 
share  of  use  among  cardwriters  of  to- 
day. For  small,  neat  cards  or  price 
tickets  this  style  of  lettering  is  un- 
equalled and  is  very  effective  and  not 
altogether  inornate  when  the  eccentric 
lines  are  worked  in  nicely. 

Eccentricities  Not  Necessary,  But — 
In  glancing  down  the  plate  you  will 
notice  that  a  few  of  the  letters  are  ex- 
aggerated to  very  good  effect.  Letters 
such  as  A,  B,  D,  E,  L,  etc.,  may  be 
made  plain  or  as  shown  in  the  plate 
which,  when  nicely  executed,  add  great- 
ly to  the  relief  of  a  card.  Letters  such 
as  A,  V  and  Y  may  also  be  given  an 
eccentric  or  irregular  touch  without  de- 
tracting from  the  legibility  of  the  in- 
scription. The  right  hand  stroke  of  any 
one  may  be  given  a  graceful,  sweeping 
curve  over  the  top  of  the  rest  of  the 
word. 

Similar  to  Brush  Script. 
The  style  of  the  short  pen  work  is  not 
unlike  brush  script  in  general  lines,  but 
varies  some  in  details  and  the  letters 
must  never  be  connected  as  the  script  is, 
but  a  nice,  uniform  letter  kept  at  all 
times,  with  the  letters  always  on  the 
same  slant.  Some  practice  will  be  re- 
quired to  get  the  letters  to  slant  the 
same.  Letters  such  as  A,  W,  X,  Y  and 
V,  that  already  having  slanting  strokes 
are  the  most  difficult  to  get  right; 
however,  if  you  follow  the  plate  and 
practice  them  there  should  be  no  diffi- 
culty. 

The  Panel  a  Pen  Card. 

A  favorite  card  with  stores  of  the  bet- 
ter class    is     the  long  panel,  and  being 
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long  and  narrow  it  is  adapted  to  pen-let- 
tering more  than  brush  work.  Pen  let- 
tering is  neater  than  that  made  by  a 
brush  of  a  similar  width. 

The  panel,  when  well  lettered  and  an 
illuminated  capital  or  a  fancy  corner 
piece  used,  makes  an  effective  sign  and 


wJie/i  lettered 
well,tn  ake  vSiy 
attractive 
show  ca.rdLa. 


rPhe.sLmt>tep 
Iko/hrm  of 
ctoo  o/»«  tion 
the  hetter. 


Forcfet  speed 
sotrl  q  t  cm  es 
and  practice  \ 
peiyeet./oiL. 


A  Good  Jiy/c 
of  C&rcL/or 
Men^'IVeur 

/ 


Panel  card  demonstrating  the  paragraph  idea 
in  show  cards. 


is  much  more  refined  in  appearance  than 
the  larger  card  with  heavy  black  face 
lettering.  This  card  is  particularly 
adapted  for  use  in  men's  wear  displays. 
The  panel  as     shown  here  shows     the 


adaptation  of  the  first  word  heading,  i. 
e.,  the  first  word  forms  the  heading  and 
reads  right  on  without  breaking.  The 
paragraphed  idea  is  also  used  in  this 
card  as  it  is  recommended  for  use  in  all 
kinds  of  advertising.  Each  paragraph 
should  contain  a  well  defined  thought, 
so  that  if  only  one  is  read  it  will  con- 
very  a  meaning  and  not  depend  on  the 
others.  People  will  read  a  series  of 
short,  crisp  paragraphs  and  get  the 
whole  story  in  a  nutshell,  whereas,  if 
the  same  matter  were  written  in  solid, 
the  tendency  is  for  them  to  overlook  it. 
For  instance,  the  statement,  "the  sim- 
pler the  form  of  decoration  the  better." 
You  at  once  get  the  meaning  and  it  is 
simply  this,  the  use  of  elaborately  deco- 
rated cards  is  not  convincing,  for  the 
mind  is  taken  from  the  wording  and 
centred  on  the  decorative  parts,  which 
should  be  avoided. 

Forget  speed  sometimes  and  practice 
perfection.  The  great  tendency  to-day 
is  to  try  to  get  the  speed  before  the  real 
formation  of  the  letters  is  mastered. 
This  leads  to  the  indifferent  appearance 
of  cards  so  often  seen  in  our  stores — it 
promotes  carelessness. 

The  Landscape  Card. 

An  effective  style  of  window  card  is 
the  landscape  panel.  This  is  cut  in  a 
length  about  18  inches  and  not  more 
than  8  or  9  inches  wide.  It  must  be 
lettered  small  and  in  the  centre,  leaving 
a  good  white  margin  around.  This  card 
shows  a  sample  of  refined  price-quoting., 

The  heading  and  price  stand  out 
strong  while  the  descriptive  reader 
points  out  the  style  features.  The  land- 
scape card  i  must  be  placed  on  the  floor 
of  the  window  resting  against  a  hidden 

(Continued  on  page  42.) 


CL A3S Y  SUITS 

Jivery  Uttle  detail  stands  oa£  as  a  lajiel 
of  superior  workmanship  and  vglIilq. 


Landscape  card  illustrating  the  combination  of  brush  and  slant  pen  lettering. 
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This  plate  describes  the  various  strokes  used  in  the  formation  of  the  popular  slanting  pen  lettering. 
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Progressive  Hardware  Retailing 


Selling  Cherry  Pitters  to  Grocers  —  A  Method  of  Introducing  and  Advertising 
the  Line  —  Dealers  are  Now  Featuring  Wire  Strongly  —  Other  Notes. 


MAINLY  ABOUT  WIRE. 

The  trade  is  now  heavy  in  all  classes 
of  wire  and  dealers  are  featuring  it 
strongly. 

J.  R.  Barnes,  of  Mannville,  Alta.,  an- 
nounces the  fact  that  he  has  purchased 
250,000  pounds  of  barb  wire,  and  that  a 
consignment   of  50,000  pounds  has  been 
received.     In  order  to  make  a  low  pries 
on  this  wire,  he  has  decided  to  sell  on 
the  strictly  cash  basis.     Booking  orders 
by  mail  must  be  accompanied  by  a  10 
per  cent,   cash   deposit.     Mr.  Barnes   is 
advertising   the   following   guarantee: 
"A  guarantee  is  given  that  each 
spool  will  run  80  rods  or  over;  that 
the  material  is  of  the  highest  tensile 
strength;  that  it  is  better  annealed 
and  galvanized  than  any  wire  ever 
offered  in  this  section.    All  users  of 
fencing   are   earnestly   requested   to 
compare  the  above  wire  side  by  side 
with  others,  and  thus  will  conclude 
that  'Whilst   the  price   is  low,   the 
quality  is  high.'  " 

A.  E.  Code,  of  Morris,  Man.,  is  also 
devoting  considerable  advertising  space 
to  wire  fencing.  A  two-column  ad.  the 
full  length  of  the  page  makes  a  forceful 
pronouncement  on  this  subject. 

The  Taber  Hardware  Co.,  Taber,  Alta., 
are  featuring  poultry  netting.  They 
present  a  strong  argument  in  their  ad- 
vertising. 

"One  or  two  generations  ago  most 
farm  animals  roamed  at  large,  but  we 
have  gradually  found  that  this  did  not 
pay. 

"The  barn  yard  fowls  have  been  the 
last  to  feel  the  effects  of  business 
methods  on  the  farm,  but  at  last  they 
have  to  get  in  their  place  (in  the  poultry 
yard)  and  stay  there. 

' '  The  farmer  who  reads  the  magazines 
knows  that  to-day  many  a  chicken  farm 
of  a  few  acres  pays  a  bigger  profit  than 
a  big  farm  did  a  few  years  ago.  Every 
farmer  keeps  chickens  because  it  pays, 
and  it  will  pay  lots  better  and  the  farm 
will  look  better  if  they  are  kept  in  the 
poultry  yard. 


EARLY  CLOSING  MOVEMENT. 

St.  John,  KB.— The  movement  for  the 
weekly  half-holiday  and  early  closing 
hours  in  Fredericton  and  St.  John  re- 
spectively is  on  the  increase,  and  added 
support  is  being  given  with  each  suc- 
ceeding year.     Not  only  are  the  clerks 


in  the  hardware  stores  and  many  other 
establishments  seeking  shorter  hours 
during  the  summer  months,  but  the  mer- 
chants themselves  are  in  favor  of  the 
scheme  to  quite  an  extent.  In  Freder- 
icton an  association  has  been  formed 
among  the  clerks  for  the  purpose  of 
mutual  advancement  and  protection,  and 
several  dealers  have  joined  with  them 
in  the  petition  they  have  circulated  to 
have  Thursday  a  half-holiday  during 
the  summer  months.  There  is  reason 
to  believe  that  they  will  be  successful 
in  this  idea. 

The  association  spoken  of  among  the 
clerks  in  Fredericton  has  elected  offi- 
cers as  follows: — Honorary  President, 
J.  J.  McCaffrey;  President,  N.  Dough- 
erty; Vice-President,  Alex.  Staples; 
Secretary,  W.  L.  Jennings;  Treasurer, 
Walter  Burden.  Other  clerks  who  co- 
operated in  having  a  petition  for  the 
half-holiday  put  into  circulation  and 
carried  were  as  follows : — F.  P.  Hatt, 
Arthur  Crowley,  Arthur  Porter,  Bed- 
ford Green,  and  James  McMasters. 


SELL  CHERRY  PITTERS. 

There  is  a  splendid  opportunity  for 
retail  merchants  to  profit  by  selling  to 
one  another.  If  a  dealer  in  one  line  sits 
down  and  studies  out  the  needs  of  deal- 
ers in  other  lines  of  trade  he  soon  finds 
out  that  there  are  many  articles  he 
could  sell  them  with  mutual  advantage 
to  both. 

For  instance,  grocers  are  anxious  to 
accommodate  their  customers  in  every 
way,  and  some  do  this  by  loaning  cherry 
pitters  during  the  cherry  season.  What 
one  grocer  does,  all  may  do.  If  the 
hardwareman  were  to  call  up  each  gro- 
cer in  town  and  suggest  it,  he  would 
probably  sell  a  cherry  pitter  to  each  one 
of  them. 

The  grocer  would  benefit  from  this 
arrangement.  At  a  small  outlay,  he 
would  procure  the  means  of  obliging  his 
customers  by  the  loan  of  the  machine. 

From  the  standpoint  of  the  hardware- 
man,  it  may  seem  at  first  glance  that 
the  benefits  he  would  derive  would  be 
of  a  doubtful  nature.  Would  it  not  be 
better  to  sell  direct  to  the  public,  some 
may  suggest.  Having  the  grocers  loan- 
ing machines  would  result  in  spoiling 
sales,  it  may  be  contended. 

The  advantage  of  the  method  suggest- 
ed consists  in  the  fact  that  the  grocers 
would  thus  become  active  advertisers  of 
the  cherry  pitter.  It  is  a  comparativelv 
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unknown  utensil.  Although  it  has  been 
on  the  market  some  years,  the  number 
of  housewives  who  have  abandoned  the 
old  way  of  pitting  cherries  by  hand  is 
quite  small,  relatively  speaking.  People 
are  slow  to  adopt  new  ideas.  After  se- 
curing the  loan  of  a  pitter  from  the 
grocer,  however,  no  housewife  would 
ever  go  back  to  the  old  method.  They 
would  see  at  once  that  the  pitter  saved 
them  a  tremendous  amount  of  labor  and 
would  want  the  use  of  the  machine 
again.  The  grocer  could  loan  his  ma- 
chine to  a  limited  number  only,  and  the 
rest  would  perforce  go  to  the  hardware 
store  to  buy  machines  of  their  own. 

All  that  is  needed  to  make  a  sure  sale 
is  to  have  the  housewife  use  the  ma- 
chine once.  After  that,  she  would  not 
be  without  it.  But  where  the  initial 
use  is  dependent  on  the  outlay  of 
money,  many  women  would  never  make 
the  test.  By  the  method  suggested,  they 
are  only  too  willing  to  give  the  machine 
a  trial,  and  the  desire  to  own  one  fol- 
lows as  a  natural  result. 


LESSON  XVI.— SHOW  CARD  WRIT- 
ING. 

(Concluded  from  page  40) 

support,  or  held  on  a  low  easel  •  stand 
to  give  the  best  effect. 

Little!  or  no  decoration  is  necessary  in 
a  neat,  well  written  show  card.  One 
thing  that  should  be  avoided  is  the  com- 
bination of  slanting  heading,  slanting 
reader  and  slanting  price. 

If  the  heading  is  lettered  with  a 
straight  style,  as  the  accompanying 
landscape;  card,  the  price,  if  any,  should 
be  the  same,  but  the  reader  can  stand 
to  be  written  in  the  slant  style. 

Good   Pen   Practice. 

A  practice  which'  is  beneficial  to  the 
beginner  is  the  series  of  scrolls  as 
shown  in  the '  lower  right  hand  corner  of 
the  plate  (No.  16).  Hold  the  pen  firmly, 
but  not  cramped,  and  try  a  right  to 
left  motion,  giving  quick,  sure  strokes. 
Then  try  the  reverse  and  you  will  find 
that  it  will  instil  confidence  in  your- 
self. Note  the  position  of  the  pen  in 
the  hand  as  illustrated  in  the  corner  of 
the  plate.  Use  Letterine  slightly  re- 
duced with  water  if  too  thick  to  work 
freely. 

For  further  information  re  pens,  inlis, 
etc.,  write  the  Editor,  The  Canadian 
Grocer,  140  University  avenue,  Toronto. 


Current  News  of  Hardware  Trade 


J.  K.  Knaus  Dies. 

Beausejour,  Man. — The  death  occurred 
here  of  J.  K.  Knaus,  tinsmith. 
Store  Completed. 

Cupar,    Sask.  - —   The   new    hardware 
store  of  Pechet  &  Baratz  is  completed. 
The  work   of   stocking   has   begun. 
Appointed  Agents. 

The  Smith  Hardware  Company,  of 
Montreal,  has  recently  been  appointed 
Canadian  agents  for  the  Vandoren 
Manufacturing  Company,  toolsmiths,  of 
Chicago. 

Building  New  Factory. 

St.  John,  N.  B.— The  T.  S.  Sims  Brush 
and  Broom  Manufacturers,  are  building 
a  large  new  factory  here.  This  will 
cost  $350,000.  The  large  building  which 
Sims  now  occupy  has  been  purchased 
by  Ganong  Bros.,  of  St.  Stephen. 
To  Build  Warehouse. 

Saskatoon,  Sask.  —  It  is  announced 
that  the  Dominion  Fence  Company  will 
erect  a  large  warehouse  on  Block  9, 
plan  GF,  in  this  city.  The  building  will 
cost  approximately  $25,000,  and  the 
plans  are  such  as  to  render  possible  the 
erection  of  additional  wings  when  re- 
quired. 

Rolling  Mills  Fire. 

Montreal. — Fire  broke  out  in  the  en- 
gine room  of  the  Peck  Boiling  Mills  on 
Wednesday  morning,  and  before  the 
flames  were  extinguished  damage  to  the 
extent  of  $15,000  was  done.  A  number 
of  men  are  out  of  employment  for  the 
time,  but  the  harm  done  will  not  necessi- 
tate a  long  period  of  inactivity. 
Trophy  Displayed. 

St.  John,  N.B.— The  store  of  T.  Mc- 
Avity  &  Sons,  in  King  Street,  St.  John, 
was  the  source  of  much  attention  dur- 
ing this  week,  when  there  was  display- 
ed a  handsome  silver  trophy  donated 
by  the  firm  to  the  Power  Boat  Club  for 
competition  in  racing  events.  The  cup 
was  placed  on  exhibition  and  attracted 
considerable  interest.  It  was  one  of  the 
most  beautiful  ever  presented  to  a  club 
in  this  city.  The  cup  stands  about 
twenty  inches  in  height,  on  an  ebony 
base,  and  is  of  a  graceful  and  appeal 
ing  design,  being  surmounted  with  a 
complete  model  of  a  speedy-looking  mo- 
tor launch  in  silver. 

New   Warehouse. 

Saskatoon,  Sask. — J.  S.  McDiarmid, 
of  the  Winnipeg  Paint  and  Glass  Co., 
has  been  in  the  city  for  the  past  few 
days  with  respect  to  the  opening  up 
by  his  firm  of  a  new  distributing  ware- 
house in  Saskatoon.     Yesterday  a  per- 


mit was  taken  out  by  Mr.   McDiarmid 

for  a  two-storey  metal-clad  warehouse. 

On  English  Trip. 

F.  J.  Cragg,  of  Cragg  Bros.  &  Co., 
hardware  merchants  of  Halifax,  is  in 
England  on  a  trip  of  six  weeks'  dura- 
tion. In  the  course  of  an  interview 
with  The  Ironmonger,  Mr.  Cragg  de- 
scribes the  business  outlook  in  Nova 
Scotia  as  excellent.  He  states  that  in 
some  lines  of  hardware,  British  manu- 
facturers have  been  gaining  ground  of 
late  years,  but  that  in  others  the  bulk 
of  the  imports  are  from  Germany  and 
the  United   States. 

Fire  Losses. 

Quebec,  Que. — Joseph  Dion  &  Co., 
hardware  dealers,  have  experienced  a 
fire  loss. 

Thetford  Mines. — The  hardware  store 
of  L.  J.  Demers  was  visited  by  fire,  some 
damage  being  done. 

Wainwright,  Alta. — Washburn  and 
Mills'  hardware  store  suffered  soma 
damage  as  a  result  of  the  disastrous  fire 
which  destroyed  a  number  of  buildings 
in  the  business  section. 

New  Retail  Firms. 

Winnipeg. — Stoney  Bros,  have  started 
in  the  plumbing  business  here. 

Norwood  Grove,  Man. — A  hardware 
store  has  been  opened  here  by  J.  E. 
Smythe. 

Goodlands,  Man. — A  branch  store  has 
been  started  here  by  George  R.  McLean, 
hardware  dealer  of  Waskada. 

Odessa,  Sask. — A  hardware  and  im- 
plement business  has  been  started  here 
by  Edwards  and  King. 

Cardston,  Alta. — A  hardware  store 
has  been  opened  here  by  Cahoon  Bros. 

Business  Changes. 

Alton,  Ont. — Henry  McClenan,  hard- 
ware dealer,  has  sold  his  business  to 
James  B.   Smith. 

North  Edmonton. — Wilson  &  Co.  have 
succeeded  How  Bros,  in  the  hardware 
and  furniture  line. 

Tofield,  Alta.— Hall  &  Kennedy,  hard- 
ware dealers,  have  sold  to  Geo.  B   Brace. 

Kamloops,  B.  C. — Frank  Rushton, 
hardware  dealer,  announces  his.  inten- 
tion of  retiring  from  business.  He  will 
sell  out  his  entire  stock. 

New  Liskeard. — Edward  &  Bevins  are 
starting  in  the  implement  business  here. 

Dauphin,  Man. — S.  Cohen,  dealer  in 
hardware,  has  sold  out  to  the  Dauphin 
Hardware  Co. 

Miami,  Man. — The  firm  of  Lawrence 
&  Campbell,  hardware  dealers,  have  dis- 
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solved,  and  William  H.   Campbell    will 
continue  the  business. 

Blair  Lake,  Sask. — R.  W.  Pozer  and 
Joseph  B.  Clearihue  have  bought  the 
hardware  business  of  Milton  Stephens. 

Vibank,  Sask. — Huch  and  Leboldus 
have  taken  over  the  hardware  and  im- 
plement business  of  Edwards  and  King. 

Keeler,  Sask. — The  firm  of  Fumerton 
&  Hetherington,  hardware  dealers,  have 
dissolved  partnership.  A.  W.  Fumerton 
will  continue  the  business. 

Coutts,  Alta. — H.   Tennant,  hardware 
dealer,  is  discontinuing  business. 
Personal  Notes. 

H.  B.  Dale,  New  Liskeard,  who  has 
been  representing  Lewis  Bros.,  Montreal, 
in  Northern  Ontario  since  1908,  has 
severed  his  connection  with  this  firm  and 
will  start  at  once  with  S.  F.  Bowser 
&  Co.,  Toronto.  Mr.  Dale's  territory 
will  be  Western  Ontario,  with  head- 
quarters at  London. 

S.  A.  Youngberger,  of  Marcelin,  a 
former  hardwareman  of  Earl  Grey, 
Sask.,  is  in  that  place  on  a  business  trip. 

L.  R.  Rettie  has  joined  the  sales  force 
of  Lewis  Bros.,  Montreal,  and  will  look 
after  the  province  of  New  Brunswick, 
having  his  headquarters  in  Moncton. 
Mr.  Rettie  is  well  known  in  the  hard- 
ware trade,  having  been  with  S.  Hay- 
ward,  Ltd.,  of  St.  John,  and  also  with 
Emerson   &   Fisher. 
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REDUCE  CEMENT  PRICE. 

Montreal. — Following  a  similar  re- 
duction made  about  six  months  ago  ten 
cents  per  barrel  has  been  struck  off  the 
price  of  cement  by  the  Canada  Cement 
Company.  The  new  rate  applies  only 
west  of  the  Great  Lakes.  Since  Novem- 
ber, therefore,  the  reduction  west  of  Port 
Arthur  has  been  20  cents,  and  east  of 
Port  Arthur,  10  cents. 


SUPPLYING  PANEL  CASES. 

The  Glidden  Varnish  Co.,  Toronto, 
are  supplying  architects  with  a  panel 
case,  17  inches  long  by  5  inches  wide, 
containing  30  small  panels  of  wood  of 
various  kinds,  showing  their  complete 
line  of  colors  in  Endurance  Stains  and 
finished  with  their  varnish. 
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TO  MAKE  BRUSHES. 

The  Western  Canada  Brush  Manufac- 
turing Co.,  Moose  Jaw,  have  been  in- 
corporated. 


Weekly  Market  Report  —  Metals 


METAL  NOTES. 

Lead  is  very  scarce. 

Tin  has  dropped   in  price. 

Copper  is  reported  to  be  on  the 
verge  of  another  advance. 

Business   in   all   metal   lines   is 
extremely    brisk    at    present. 


MONTREAL. 

Montreal,  June  6. — If  things  continue 
as  at  present  people  will  shortly  be  ex- 
pressing exceptional  value  by  declaring 
that  a  thing  is  "worth  its  weight  in 
lead."  The  metal  is  in  great  demand 
here  at  the  present  time.  It  is  not  that 
orders  are  larger  than  usual,  although 
they  undoutbedly  are  heavy,  but  the  sup- 
ply is  well  nigh  exhausted.  As  a  matter 
of  fact,  lead  can  hardly  be  secured.  It 
is  not  a  case  of  paying  the  price  for  the 
metal,  but  of  getting  it  at  any  price. 

Tin  is  another  feature  of  interest  this 
week.  Late  last  week  it  dropped,  and 
this  week  the  toboggan-like  action  has 
continued.  There  seems  to  be  no  steady- 
ing influence  on  the  primary  market,  and 
the  price  has  dropped  in  all  some  £15. 
Market  Very  Uncertain. 

Montreal  handlers,  in  common  with 
practically  all  others,  bought  when  tin 
was  much  higher  than  at  present.  They 
are,  therefore,  hoping  for  an  advance, 
which  will  enable  them  to  clear  them- 
selves. There  does  not  seem  to  be  much 
doubt  that  this  advance  will  come,  al- 
though the  market  is  more  uncertain 
right  now  than  at  any  time  for  the  past 
few  years. 

Copper,  by  reason  of  its  continued 
rise  in  price,  demands  attention.  There 
is  no  telling  what  heights  this  metal  will 
reach. 

Lead. — There  is  practically  a  famine 
here,  since  the  dockers  strike  in  London 
has  materially  interfered  with  ship- 
ments. Indeed,  there  will  be  no  June 
shipments  at  all,  which  means  that  lead 
will  not  reach  Canada  in  anything  like 
sufficient  quantities  until  August.  Some 
now  on  the  way  will  meet  the  needs  of 
certain  manufacturers,  but  it  will  not 
provide  the  handlers  with  any  metal  to 
offer  for  sale.  At  present  the  handlers 
are  scraping  together  lead  a  ton  at  a 
time.  It  is  remelted  lead,  too. 
Copper  Still  Going  Up. 

Spelter. — There  is  any  amount  of  this 
metal  to  be  had  now.  Shipments  which 
were  delayed  in  March  and  April  arrived 


all  at  once,  and  the  supply  is,  therefore, 
plentiful. 

Tin. — The  syndicate,  which  formerly 
controlled  this  market,  seems  to  be  al- 
lowing others  to  direct  its  course.  So 
there  has  been  a  remarkable  up  and 
down  movement.  It  is  certain  that  the 
demand  for  tin  is  great,  yet  in  the  past 
few  days  the  price  has  fallen  steadily. 
That  this  decline  will  continue  is  not  ex- 
pected, but  tin  at  present  is  an  uncertain 
commodity. 

Copper. — Upward  ever  upward  is  the 
course  here.  The  demand  is  great,  and 
the  rise,  apparently,  is  directly  attribut- 
able to  this.  It  was  expected  that  an 
advance,  both  in  the  ingot  metal  and  in 
the  bars  and  rods  would  be  made  here 
this  week,  but  the  handlers  have  decided 
to  hold  out  for  a  time  longer.  They 
have  stated',  however,  that  the  advance 
is  coming,  and  since  the  English  market 
keeps  rising  it  is  reasonable  to  suppose 
that  the  higher  level  will  be  struck  by 
the  local  handlers  within  the  next  few 
days.  This  seems  a  good  time  to  buy 
copper — at  least  for  those  who  do  not 
want  a  great  quantity.  Some  large  buy- 
ers are  purchasing  sparingly,  hoping  to 
get  a  lower  price  later  on,  but  there 
seems  some  doubt  if  they  will  get  what 
they  are  looking  for. 

Iron  Pipe  to  Advance. 

Iron. — Stocks  are  in  fairly  good  shape. 
The  docker  strike  does  not  influence  this 
market,  since  shipping  is  done  from  the 
North  of  England.  Iron  is  high,  how- 
ever, and  some  products — notably  iron 
pipe — are  to  be  advanced  shortly. 

TORONTO. 

Toronto,  June  6. — The  metal  market 
is  featured  chiefly  at  the  present  time 
by  a  scarcity  of  lead.  It  is  hard  to  ob- 
tain and  the  prospects  seem  to  point 
to  it  becoming  more  so  before  the  sea- 
son is  out.  Other  metals  are  none  too 
plentiful  in  view  of  the  steady  demand 
which  keeps  up. 

The  consumption  is  very  heavy  here. 
All  metals  are  in  firm  demand.  Iron  and 
steel  are  needed  for  the  vast  develop- 
ment in  structural  and  railway  work, 
and  there  is  a  correspondingly  heavy 
demand  for  copper,  tin  and  lead.  That 
this  state  of  activity  will  be  maintained 
right  through  seems  assured. 
Tin  Going  Down. 

Tin. — At  last  the  upward  trend  in  tin 
has  been  checked;  temporarily,  perhaps, 
but  checked  nevertheless.  On  the  Lon- 
don market,  sharp  declines  have  occur- 
red during  the  past  ten  days.  This  is 
not  due  to  any  real  weakness  in  the 
metal,  however,  but  entirely  to  manipu- 
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lation.  It  is  not  thought  that  the  weak- 
ness will  be  felt  long.  Locally  it  is  fully 
expected  that  the  former  high  level  will 
be  regained  very  shorty. 

Copper  May  Advance. 
Copper. — Rumors  are  heard  that  cop- 
per may  advance  again.  The  heavy  con- 
sumption, here  as  elsewhere,  lends  sub- 
stance to  this  report.  Certainly  the  de- 
mand for  copper  is  very  heavy,  and  it 
shows  every  sign  of  remaining  so.  There 
have  been  changes  on  the  primary  mar- 
kets in  an  upward  direction.  In  com- 
menting on  this  the  Metal  Market  says: 
"The  same  old  story  is  given  out  after 
each  successive  advance  in  the  market, 
namely,  that  the  supplies  are  inade- 
quate and  are  likely  to  continue  inade- 
quate for  many  months  to  come.  Each 
advance  seems  to  make  buyers  more 
anxious  than  ever  to  get  under  cover 
and  from  all  accounts  a  huge  business 
has  been  done  since  the  market  crossed 
16y2c." 

Lead    Very   Scarce. 

Lead. — There  is  a  great  scarcity  in 
lead,  due  primarily  to  the  dockers' 
strike  in  the  old  country.  It  is  feared 
that  the  scarcity  may  become  more  pro- 
nounced as  the  season  advances. 

In  the  meantime  there  is  a  big  de- 
mand locally. 

Spelter. — The  spelter  situation  is  un- 
changed. There  is  an  active  demand. 
There  seems  to  be  a  close  relation  be- 
tween supply  and  demand,  thus  keeping 
the  spot  market  pretty  well  bared  of 
surplus  stocks. 

Plates  and  Sheets. — There  is  a  heavy 
demand  for  plates  and  sheets.  Stocks 
are  reported  to  be  fairly  satisfactory 
as  to  size. 


WINNIPEG. 

Winnipeg,  June  3. — The  only  change 
"of  importance  this  week  is  an  advance 
in  copper  rivets  and  bars,  following  a 
generally  strong  tone  in  the  copper  mar- 
ket. 

There  has  been  a  fair  business  in  cor- 
rugated iron  and  galvanized  sheets, 
which  latter  should  improve  as  the 
building  season  "advances.  The  demand 
for  iron  piping  for  well  casing  is  quite 
up  to  the  average,  as  is  the  trade  in 
galvanized  and  lead  pipe. 

The  feature  of  the  season  has,  how- 
ever, been  so  far  the  very  marked  move- 
ment of  structural  steel,  both  for  steel 
frame  and  reinforced  concrete  build- 
ings. There  is  a  good  demand  for  me- 
tallic ceiling,  which  is  evidently  grow- 
ing in  favor.  There  is,  however,  a 
strong  feeling  against  metallic  sheetings 
of  all  kinds  in  the  city  fire  department. 


Weekly  Market   Report  —  Hardware 


The  hardware  market  shows  an 
extremely  active  tone,  but  diffi- 
culty is  being  experienced  in  mak- 
ing shipments.  Dealers,  as  a  re- 
sult, are  complaining  of  slow  de- 
liveries. 

Some  price  changes  have  been 
noted.  Bright  steel  butts  and 
pearl-handled  cutlery  have  ad- 
vanced and  a  decline  is  noted  in 
Portland  cement. 


MONTREAL. 

Montreal,  June  6. — The  continuance 
of  the  warm  weather  is  doing  much  for 
the  trade  in  hardware  lines.  It  is  en- 
abling buildings  to  be  hurried  to  com- 
pletion. Already  builders'  hardware  is 
being  needed,  and  the  signs  that  much 
more  will  be  wanted  before  many 
months,  are  so  plain  that  dealers  in  all 
parts  of  the  country  are  ordering  to 
make  sure  that  they  will  have  the  stock 
when  the  stock  is  needed. 

For  spring  and  summer  lines  the  de- 
mand is,  of  course,  the  keenest  just 
now.  These  days  are  driving  people 
out  of  doors.  They  are  getting  their 
gardens  in  shape,  and  they  are  buying 
freely  the  tools  which  enable  them  to 
do  this.  Even  for  garden  seed  there  is 
a  demand,  many  hardwaremen  now  car- 
rying this  line,  upon  the  ground  that 
when  they  supply  the  tools  they  might 
just  as  well  supply  also  the  seed  for 
which  the  tools  prepare  the  way. 
A  Strange  Situation. 

Household  Goods. — The  call  here  is 
improving,  and  it  was  good  a  week  ago. 
The  kitchen  showers  being  given  for  the 
bride  are  creating  some  demand  for 
graniteware  and  similar  lines.  New 
homes  being  established  mean  a  still 
greater  demand.  A  number  of  supple- 
mentary orders  being  received  show  that 
the  retail  sales  have  been  all  that  could 
be  wished. 

Builders'  Hardware/ — The  position  is 
strange.  Copper  and  brass  have  advanc- 
ed again.  Copper  and  brass  are  used 
largely  in  making  builders'  hardware, 
yet  the  price  of  this  has  not  advanced. 
Competition  with  the  United  States  is 
still  given  as  the  cause  of  the  low 
prices.  If  the  ingot  metal  continues  to 
advance,  however,  the  price  of  builders' 
hardware  may  rise  in  the  United  States, 
despite  the  quietness  caused  by  the  com- 
ing elections.  If  so,  prices  here  will  as- 
suredly advance. 

The  demand  for  builders'  hardware 
has  been  remarkably  large.  It  seems 
this  is  to  be  a  record  year. 


Seasonable  Goods. — Hose,  sprinklers, 
lawn  rollers,  lawn  mowers — these  and 
similar  lines  have  been  sent  post-haste 
from  the  jobbing  houses  this  week.  The 
warm  weather  is  putting  the  lawns  in 
shape.  Lawn  mowers,  rollers,  trimming 
shears  and  implements  of  that  style  are 
therefore  wanted  immediately.  The  de- 
mand upon  the  retailers  must  have  been 
large,  for  their  supplementary  orders 
are  crowding  the  jobbers  already. 

For  such  garden  and  verandah  furni- 
ture as  hammocks  and  rustic  chairs 
there  is  also  a  great  demand,  and  screen 
doors  are  being  sold  largely.  The  day 
of  the  tormenting  and  disease-spreading 
fly  is  at  hand,  and  people  are  only  too 
ready  to  take  such  steps  as  will  safe- 
guard them  against  these  pests. 
A  Shortage  of  Cement. 

Cement. — Complaints  of  a  scarcity  are 
already  being  heard.  The  grumblings 
come  from  the  West,  where  the  call  is 
already  exceptionally  large.  Car  short- 
age is,  of  course,  the  cause  given  for 
the  insufficiency  of  the  supply — an  in- 
sufficiency which  is  not  serious  as  yet, 
but  which  threatens  to  cause  a  good 
deal  of  anxiety  later  on. 

The  drop  in  price  of  10c  a  barrel, 
which  has  just  been  announced  to  come 
into  effect  on  all  cement  sold  west  of 
Port  Arthur,  is  causing  general  satis- 
faction to  those  living  west  of  Port 
Arthur. 


TORONTO. 

Toronto,  June  6. — Business  is  brisk  in 
all  lines.  The  jobbers  state  that  the 
volume  of  trade  is  now  so  heavy  that 
they  have  all  they  can  handle,  in  view 
of  the  bad  transportation  facilities. 

It  appears  that  the  railroads  have 
caught  up  to  some  extent  with  incoming 
shipments,  but  they  are  farther  behind 
than  ever  with  the  outgoing.  The  re- 
sult is  that  dealers  are  not  getting  their 
supplies  on  time,  and  the  jobbers  are 
receiving  a  storm  of  complaints.  The 
congestion  is  reported  to  be  bad  in  On- 
tario. It  is  quite  clearly  the  fault  of 
the  railroads,  but  the  jobbers  are  bear- 
ing the  brunt   of  the  complaints. 

Quite  a  few  changes  in  price  have 
been  noted  this  week,  none,  however,  of 
any   great    size   or   significance. 

Seasonable  Goods. — There  is  still  a 
good  demand  for  warm  weather  goods, 
although  most  dealers  are  now  pretty 
well  stocked  up  in  these  lines.  Gar- 
den tools,  lawn  mowers,  awnings,  win- 
dow netting,  verandah  shades,  etc.,  are 
Felling  steadily,  although  most  orders 
are  now  of  the  sorting  variety. 

Household  Goods. — The  demand  for 
refrigerators    is    certainly    breaking    all 
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records.  The  refrigerator,  once  a  lux- 
ury, has  become  a  necessity.  The  result 
is  the  unprecedented  demand  now  ex- 
perienced. It  is  noteworthy  that  the 
better  grades  are  now  in  demand,  and 
the  tendency  to  buy  porcelain-lined  re- 
frigerators is  marked.  Other  household 
lines,  such  as  ice  cream  freezers,  cherry 
pitters,  meat  cutters,  etc.,  are  in  steady 
demand. 

An  Advance  Made. 
Cutlery. — An  advance  has  been  declar- 
ed in  pearl-handled  cutlery,  further  re- 
ference to  which  will  be  found  in  an- 
other column.  The  advance  is  over  10 
per  cent,  in  some  lines. 

Steel  Butts  Advance. 

Builders'  Hardware.  —  The  demand 
for  builders'  hardware  of  all  varieties  is 
growing  larger  every  day.  The  list  on 
bright  steel  butts  has  been  slightly  ad- 
vanced as  follows: — 

No.  840:  iy2  in.,  .67;  1%  in-,  -75;  2 
in.,  .81;  2i/4  in.,  .92;  2V2  in.,  1.07;  3 
in.,  1.30.  Nos.  800  and  838:  1  in.,  .32; 
iy4  in.,  .37;  V/2  in.,  .48;  1%  in.,  .59; 
2  in.,  .67;  2%,  in.,  .76;  2%  in.,  .81;  234 
in.,  .95;  3  in.,  1.07;  3y2  in.,  1.49;  4  in., 
2.12.     The  discount  remains  the  same. 

Cement  has  been  reduced  in  price,  as 
noted   elsewhere. 


WINNIPEG. 

Winnipeg,  June  3. — Wholesale  houses 
continue  to  ship  briskly  to  country 
points,  and  the  city  demand  is  quite  up 
to  expectations,  and  notably  heavier 
than  last  year.  Salesmen  are  already 
securing  heavy  orders  for  fall  shipment, 
and  the  extremely  optimistic  nature  of 
crop  reports  is  stimulating  business  in 
a  marked  degree. 

Summer  sporting  goods,  camp  sup- 
plies and  garden  tools  have  been  moving 
very  freely,  and  there  is  prospect  of 
much  profitable  trade  in  these  lines  for 
some  two  or  three  weeks  yet. 

In  building  materials,  there  has  been 
a  very  active  season.  Building  permits 
issued  already  are  near  the  $8,000,000 
mark,  and  it  is  predicted  that  the  total 
for  the  year  will  exceed  $20,000,000. 
This  activity  is  noticable  in  all  the  West 
and  indicates  confidence  on  the  part  of 
investors  in  the  future  of  the  prairie 
provinces. 

Prices  generally  are  firm,  the  only 
change  to  be  noted  is  an  advance  in 
copper  goods,  which  has  been  foresha- 
dowed for  some  time. 

<  ountry  retailers  are  now  doing  heavy 
business  in  barb  wire,  but  the  rush  sea- 
son in  handling  it  has  hardly  yet  com- 
menced. 


Stoves,  Furnaces  and  Accessories 


Never  Withdraw  From  the  Field 

The  Retail  Dealer  Cannot  Afford  to  Drop  Stoves  for  Any 
Length  of  Time — Persistent  Attention  to  This  Department 
Through  the  Summer  Will  Bring  Results  in  the  Fall  —  The 
Bearing  of  the  Mail  Order  House  on  the  Situation. 


It's  a  common  plea  with  the  defeated 
baseball  team:  "If  we  had  only  start- 
ed that  batting  rally  an  innings  sooner 
we'd  have  won  sure."  The  student  who 
has  failed  by  a  few  marks  bewails  the 
fact  that  he  did  not  start  in  to  do  real 
work  a  week  earlier.  The  defeated  can- 
didate believes  that  he  would  have  head- 
ed the  polls  if  he  had  only  got  his  can- 
vass started  earlier. 

It  is  the  same  with  everything.  The 
man  who  is  late  in  the  field  stands  little 
chance  with  the  opponent  who  begins  his 
campaign  bright  and  early.  He  may 
make  a  great  effort,  but  he  is  always 
just  a  little  behind  at  the  finish.  The 
handicap  of  a  late  start  is  indeed  hard 
to   overcome. 

Coming  to  the  point,  the  dealer  who 
wants  to  work  up  a  brisk  stove  trade 
must  get  into  the  field  early.  The  great 
bulk  of  the  business  in  stoves  comes  in 
the  fall,  of  course,  but  the  dealer  can- 
not afford  to  wait  until  the  fall  before 
starting  his  campaign. 

A  Matter  of  Time. 

A  stove  transaction  in  the  majority 
of  cases  is  slow  in  maturing.  People 
do  not  hurry  off  to  the  hardware  store 
just  as  soon  as  they  begin  to  realize 
that  they  need  a  new  stove,  the  way 
they  do  with  other  purchases.  They 
give  the  matter  plenty  of  thought.  The 
purchase  of  a  stove  involves  a  neat  sum 
of  money,  and  has  a  pretty  direct  bear- 
ing on  the  future  comfort  of  the  family. 
People  realize  when  they  go  to  buy  a 
stove  that  they  cannot  afford  to  make 
a  mistake. 

It  generally  happens  that  quite  a  time 
elapses  after  a  family  decide  to  buy  a 
stove  until  the  deal  is  actually  closed. 
It  is,  in  fact,  a  common  occurrence  for 
a  family  to  decide  about  the  end  of  the 
winter  that  they  will  require  a  new 
range  or  heater  the  next  winter,  but 
to  delay  purchasing  until  the  fall.  Note 
what  happens  in  a  case  of  this  kind. 

There  are  two  stove  dealers  in  the 
place.  One  handles  a  good  line  of 
stoves,  but  does  not  believe  in  adver- 
tising to  any  extent.  He  does  do  a 
little  stove  advertising,  it  is  true,  but 
during  the  rush  season  in  the  fall  only. 
The  same  rule  applies  to  his  methods  in 
other  respects.  He  does  not  sell  many 
stoves   after   the   spring  trade   is   over, 


and  it  appears  to  him  to  be  the  height 
of  folly  to  bother  about  stoves  until 
the  fall  trade  starts. 

The  other  dealer  handles  a  good  line  of 
stoves,  also,  and  he  believes  in  letting 
the  public  know  all  about  that  line.  He 
advertises  more  or  less  the  whole  year 
around,  and  keeps  the  stock  pretty  well 
to  the  front,  whether  he  is  selling  many 
or  not. 

Mr.  Brown  decides  in  spring  that  he 
will  invest  in  a  new  stove  in  the  fall. 
At  intervals  during  the  summer  he  sees 
an  advertisement  in  the  paper  which  re- 
minds him  that  Smith  &  Co,  are  handling 
the  best  make  of  stoves  on  the  market. 
Robinson,  the  rival  dealer,  is  never 
heard  from.  If  he  enters  Brown's  store 
he  sees  a  line  of  well  kept  stoves,  which 
bear  out  by  their  appearance  the  claims 
of  the  advertisements.  If  he  goes  into 
Robinson's,  he  sees  a  few  dusty  speci- 
mens partly  visible  behind  an  array  of 
screen  doors  and  a  covering  of  enamel- 
ware,  buckets,  etc.  The  same  thing  con- 
tinues right  up  to  the  time  that  Brown 
decides  to  see  about  that  stove.  It  is 
not  hard  to  guess  which  dealer  he  seeks 
out  first. 

Stay  in  the  Field. 

The  moral  of  it  is  that  the  dealer 
must  not  only  be  early  in  the  field;  he 


must  stay  in  the  field  the  whole  year 
around. 

"I  don't  sell  more  than  half  a  dozen 
stoves  during  the  whole  summer,  so  I 
cannot  afford  to  pay  much  attention  to 
them,"  is  the  complaint  voiced  by  many 
dealers. 

They  are  showing  a  woeful  lack  of 
foresight.  They  have  lost  track  of  the 
fact  that  the  early  fall  will  bring  a 
rush  of  orders  and  that  the  fall  trade 
can  be  secured  by  earnest  and  persistent 
work  IN  ADVANCE.  A  steady  cam- 
paign through  the  summer  may  not 
bring  a  great  amount  of  immediate 
business,  but  the  results  will  be  noticed 
when  the  fall  trade  begins.  It  will  be 
found  to  have  had  a  direct  educative 
value.  "I  (do  not  ;expe'ct  direct  re- 
sults from  every  ad.  I  insert,"  explains 
one  dealer.  "One  ad.  may  not  convince 
a  person  that  they  should  come  to  me 
for  stoves,  but  a  series  of  advertise- 
ments will.  I've  made  sales  in  October 
which  could  be  credited  to  the  advertis- 
ing which  I  began  in  May." 

There  is  another  consideration  which 
must  not  be  lost  sight  of.  The  mail 
order  house  does  not  cease  its  efforts 
during  the  slack  seasons.  The  cata- 
logue has  as  much  to  say  about  stoves 
during  the  summer  as  at  any  other  time 
of  year.  If  the  dealer  does  not  follow 
the  same  course,  he  voluntarily  leaves 
the  catalogue  house  in  full  possession 
of  the  field.  It  has  several  months  in 
which  to  circulate  the  idea  that  to  buy 
stoves  away  from  home  is  the  cheapest 
method.  When  the  fall  season  arrives, 
the  effect  of  this  will  be  felt. 


Big  Demand  for  Water  Heaters 

Dealers  Report  Ready  Sales  of  These  Comfort-Bringing  Con- 
trivances— But  Intelligent  Salesmanship  is  Needed  to  Secure 
the  Best  Results — Many  are  Willing  to  Pay  a  Good  Price  for 
a  Good  Article — A  Striking  Phrase  Used. 


"A  Hot  Bath  in  Seven  Minutes  for 
Two  Cents." 

Such  is  the  sign  which  a  Montreal 
dealer,  who  has  been  pushing  water 
heaters,  put  upon  one  of  the  models 
which  he  was  displaying  in  his  window. 
An  attractive  phrase  it  was,  and  no 
wonder  business  was  drawn. 

This  is  a  season  when  heaters  may 
well  be  sold.  They  are  needed  now.  In 
practically  every  house  the  furnace  has 
been  allowed  to  go  out;  and  while  the 
weather  is  becoming  quite  warm, 
there  are  yet  cold  days  to  be  encounter- 
ed. Moreover,  even  on  the  hottest  day, 
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an  icy-cold  bath  is  not  a  thing  to  be  ex- 
perienced with  joy.  There  the  pleasures 
of  anticipation  far  exceed  those  of  real- 
ization. 

Low  Cost,  Little  Attention. 
The  argument  that  water  heaters 
would  prove  a  real  convenience  in  the 
home,  is  one  from  which  people  cannot 
well  get  away.  But  people  need  to  have 
a  thing  brought  clearly  to  their  atten- 
tion; and  it  is  for  this  reason  that  the 
Montreal  dealer  has  thought  of  a 
striking  phrase,  which  brings  it  home 
to  all  who  pass  that  they  can  get  a 
machine  which  will  give  them  hot  water 
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at  a  very  low   cost — a  machine  which 
also  will  demand  very  little  attention. 

This  method  of  attracting  the  atten- 
tion of  the  passers  by  has  proved  ex- 
ceedingly effective.  For  this  reason: 
The  people  are  struck  by  the  statement 
of  cost,  and  by  the  statement  that  the 
bath  can  be  prepared  in  seven  minutes. 
But  they  want  to  know  not  only  the  cost 
of  upkeep,  but  also  the  initial  cost;  and 
to  find  this  out  they  enter  the  store. 
This  gives  the  dealer  hit  chance,  and 
from  the  number  of  sales  the  one  in 
question  reports,  it  is  quite  evident  that 
he  has  made  the  most  of  every  oppor- 
tunity accorded  him. 

Will  Pay  the  Price. 

"I  have  found  this,"  remarked  the 
dealer  in  speaking  of  his  success,  "that 
there  are  a  large  number  of  people  in 
this  district  who  are  willing  to  pay  a 
good  price  for  a  heater.  There  is  one 
contrivance  here  which  I  thought  would 
be  too  expensive.  I  got  one  model  in, 
for  I  felt  I  could  surely  sell  that,  but  I 
hardly  expected  to  market  many  more. 
I  really  installed  the  one  more  to  make 
my  stock  attractive  than  for  any  other 
purpose. 

"That  belief,  though,  only  showed 
how  far  I  was  behind  the  times.  I  soon 
discovered  that  there  were  a  number 
more  interested  in  that  expensive  ma- 
chine than  in  any  of  the  others.  When 
they  heard  it  worked  automatically — 
that  the  turning  on  of  the  tap  started 
the  flame  which  in  a  moment  would  sup- 
ply them  with  hot  water — they  were 
pleased.  When  I  showed  how  the  heater 
worked;  how  safe  it  was;  how  little 
would  be  the  cost  of  upkeep,  they  were 
still  more  interested;  and  the  explan- 
ation of  the  thoroughness  with  which 
this  heater  supplied  the  house— how  it 
gives  hot  water  for  any  tap — clinched  a 
number  of  sales.  That  heater  sells 
from  $100  to  $150,  and  the  cost  of  in- 
stalling will  add  to  this,  yet  I  have 
found  people  ready  to  pay  the  amount." 
Want   to    Know   Whole    Cost. 

The  question  of  installation  has  been 
one  which  this  dealer  has  been  forced 
to  consider  seriously — much  as  has  a 
man  who  has  just  taken  up  the  handling 
of  gas  stoves.  "People  want  to  know 
how  much  the  heater  will  cost  them 
when  it  has  been  put  in  operating  order. 
I  have  not  been  able  to  put  an  installed 
price  upon  the  machines,  for  I  have 
found  the  cost  of  putting  them  in  dif- 
fers so  much.  But  I  have  found  it  best 
to  make  an  inspection  of  every  house 
in  which  there  is  talk  of  putting  a 
heater.  Then  I  can  tell  the  prospective 
purchaser  exactly  what  the  installation 
will  cost,  and  by  adding  this  to  the 
cost  of  the  heater,  the  full  charge  is 
ascertained.  People  want  to  know  the 
full  charge  nowadays,  before  they  make 
a  purchase." 


Sold  Samples  Even. 

But  there  are  cheaper  heaters  which 
have  proved  exceedingly  popular,  accord- 
ing to  the  statement  of  this  successful 
dealer.  "Take  that  contrivance,"  he 
said,  and  pointed  to  a  boiler.  "But  the 
contrivance  isn't  there,"  he  added.  "It 
ought  to  be  but  I  had  to  sell  even  my 
sample.  The  demand  has  been  exceed- 
ingly heavy. 

"The  machine  I  wanted  to  show,"  he 
continued,  "was  one  which  fits  onto  the 
boiler.  The  gas  is  turned  on  there,  and 
in  ten  or  fifteen  minutes  hot  water  can 
be  secured  from  any  tap.  This  machine 
requires  a  little  more  attention  than  the 
larger  model.  Perhaps  it  is  not  as  good 
in  a  number  of  ways,  but  it  certainly  is 
a  great  little  heater,  and  people  are  tak- 
ing to  it  more  and  more.  If  it  is  oper- 
ated with  care  the  gas  consumed  is  not 
at  all  great.  It  means  a  trip  to  the  cel- 
lar if  the  boiler  is  located  there,  that  is 
really  the  only  thing  against  it. 
Had  to  Borrow. 

"Yes,  I  have  sold  a  number  of  these 
models,"  continued  the  dealer  in  reply 
to  a  query.  "You  see  they  are  cheaper 
than  the  others — they  can  be  sold  install- 


ed for  $25 — and  while  price  does  not 
seem  to  count  with  a  number  of  custom- 
ers, it  is  naturally  a  consideration  with 
many.  Why,  the  call  for  these  heaters 
has  been  so  heavy  that  I  have  had  to 
borrow.  I  had  a  shipment  on  the  way 
recently,  but  there  was  some  delay  and 
the  customers  who  wanted  a  couple  of 
the  heaters  did  not  want  to  wait.  I  had 
to  borrow  from  a  fellow  dealer,  and  as 
you  will  see  that  shipment,  which  arriv- 
ed almost  as  soon  as  I  delivered  the  bor- 
rowed heaters  to  the  impatient  buyers, 
is  gone  too.    So  is  my  sample. 

"By  the  way,"  remarked  the  dealer, 
"the  man  who  allowed  me  to  have  two 
of  his  heaters  pretty  nearly  lost  a  sale 
because  of  his  generosity.  He  had  a  run 
on  heaters — sold  what  he  had  on  hand, 
and  was  hard  pressed  for  another  when 
my  shipment  luckily  came,  and  I  return- 
ed what  I  had  borrowed." 

There  are  heaters  of  still  other  pat- 
terns, of  course.  One,  for  instance  which 
stands  beside  the  bath  in  the  bath  room 
is  exceedingly  popular.  Perhaps  it  pro- 
duces the  hot  water  faster  than  does  any 
other  machine,  but  it  does  not  supply  so 
many  taps. 


Figuring  Overhead  Expenses  on  Tin  Work 


The  owner  of  the  tin  shop  should 
work  out  for  himself  some  method  by 
which  he  can  charge  the  proper  propor- 
tion of  the  "overhead  expense"  to  each 
job  done,  so  that  by  the  end  of  the 
year  these  incidental  expenses  will  have 
been  automatically  taken  care  of. 

In  the  first  place,  if  the  tinner  pays 
$3.50  per  hundred  pounds  for  galvaniz- 
ed sheet  iron,  and,  when  he  has  finished 
the  job,  figures  the  material  at  $3.50  on 
the  weight  of  the  finished  job,  he  is  ac- 
tually throwing  money  away,  for  the 
simple  reason  that  there  is  always  a 
certain  amount  of  waste  that  cannot  be 
avoided.  Proper  allowance  must  be 
made  for  this  and  the  easiest  way  is 
to  add  on  say  15  or  20  per  cent,  to 
the  weight  so  as  to  cover  this  item. 

Then  a  man  is  entitled  to  a  profit  on 
the  material,  and  if,  as  is  generally  the 
case,  the  dealer  has  a  regular  retail 
price  at  which  he  sells  sheet  iron,  that 
is  the  figure  that  should  be  used  and 
not  the  wholesale  price. 
Labor  Should  be  Treated  as  Merchan- 
dise. 

Labor  should  be  treated  exactly  the 
same  as  merchandise  when  figuring  the 
cost  of  a  job.  Whatever  is  the  regular 
percentage  for  arriving  at  the  price  of 
goods  should  be  used  in  charging  for 
labor,  for  it  is  paid  for  in  cash  and 
there  is  waste  and  expense  attached  to 
it. 
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Here,  then,  would  be  the  correct  way 
of  finding  the  selling  price  of  a  job. 
The  figures  used  are  not  meant  to  be 
other  than  for  the  sake  of  a  concrete 
example,  and  each  dealer  can  use  his 
own  percentages  as  they  may  appply  to 
his  particular  business: 
75  lbs.  sheet  iron  at . .  $4.40  $3.30 

8  hours  labor  at  30c 

per  hour $2.40 

Overhead,  20  per  cent.  .60—3.00 


Profit,  10  per  cent. 


$6.30 
.70 


Selling  price    $7.00 

Always  Figure  on  the  Sell. 

All  percentages  should  be  figured  on 
the  sell  and  not  on  the  buy.  Twenty 
per  cent,  of  the  sell  equals  25  per  cent, 
of  the  buy.  Ten  per  cent,  of  the  sell 
is  1-9  of  the  buy. 

If  this  method  of  figuring  is  wrong, 
you  will  have  to  prove  it.  "I  am  from 
Missouri."  Whether  it  is  wrong  or 
not,  if  you  figure  as  per  the  above 
example  you  will  make  your  tinshop 
support  itself  and  pay  a  small  profit 
besides.  If  you  cannot  get  work  on 
this  basis,  you  will  be  better  off  if  you 
discontinue  the  shop,  unless  you  believe 
that  having  a  tinshop,  which  costs  you 
money,  brings  enough  extra  and  profit- 
able trade  to  more  than  compensate. — 
Hardware  Trade. 


Weekly  Market  Report— Stoves 


RECORDS  WILL  BE  BROKEN. 

The  stove  trade  is  exceptionally 
brisk  for  this  time  of  year.  Or- 
ders are  coming  in,  not  only  for 
the  fall  business,  but  for  imme- 
diate shipment  as  well.  There  is 
every  certainty  of  the  year's 
trade  discounting  all  past  records. 
Manufacturers  do  not  hesitate  to 
predict    this. 


MONTREAL. 

Montreal,  June  6. — Possibly  the  large 
demand  is  the  only  feature  of  importance 
which  the  market  shows  this  week,  but 
it  is  enough  to  make  the  situation  worthy 
of  the  most  careful  consideration.  The 
call  has  been  heavy — heavier  than  was 
expected — and  there  is  no  telling  what 
will  come.  For  some  summer  lines  the 
bulk  of  the  orders  has  already  been 
received,  but  other  goods  will  be  in 
greater  demand  as  the  months  pass.  It 
seems  that  this  year  is  to  beat  the  record 
set  in  1911. 

Price  changes  there  are  none.  This, 
however,  does  not  mean  that  there  are 
not  to  be  changes.  The  market  is  in  such 
a  state  that  it  seems  exceedingly  likely 
an  advance  will  be  struck  for  several 
kitchen  lines.  "I  think  we  will  have  to 
make  an  advance  in  tinware,"  remarked 
a  manufacturer  this  week,  "all  metals 
are  high,  and  appear  to  be  going  higher. 
Copper,  too,  is  soaring,  and  it  would 
seem  that  the  lines  in  which  this  is  much 
used  will  be  put  upon  a  higher  price 
level  before  very  long.  We  can  retain 
our  prices  only  a  certain  time  after  the 
advance  in  the  raw  material." 

Big  Call  for  Watering  Cans. 

Summer  Goods. — It  is  here  that  the 
heaviest  orders  are  being  noted.  Refri- 
gerators are  in  great  demand.  The  deal- 
ers are  selling  rapidly,  and  are  coming 
back  upon  the  manufacturers  for  fresh 
supplies.  Ice  cream  freezers,  too,  are  be- 
ing bought  largely  while  the  call  for 
watering  cans  has  been  unusually  large 
— even  for  this  time  of  the  year,  when 
there  is  always  a  heavy  call. 

All  classes  of  kitchen  goods  are  want- 
ed. Many  kitchens  are  being  furnished 
now,  not  only  because  this  is  the  merry 
month  of  June,  when  the  wedding  bells 
are  tingling  and  new  homes  are  opening, 
but  also  because  many  are  now  moving 
to  the  country  for  the  summer.  They 
prefer  to  buy  new  utensils  for  these  tem- 
porary kitchens,  than  to  bother  packing 
and  carting  a  lot  of  pots  and  pans  from 
the  city  home. 


Gas  Stoves. — There  is  no  break  in  the 
large  demand  which  has  arisen.  The 
hot  wave  has  convinced  many,  who  for- 
merly have  held  off,  that  they  need  a  gas 
stove,  and  that  they  need  it  now.  Those 
who  are  not  fortunate  enough  to  have 
gas  are  buying  coal  oil  or  gasoline  stoves. 
The  demand  from  the  country  for  these 
has  been  exceedingly  large,  both  the 
farmers  and  the  summer  visitors  to  the 
country  having  been  quick  to  realize  the 
comfort  which  these  models  mean  for 
th«m. 

Ranges,  Heaters  and  Furnaces. — 
Steadily  the  demand  for  these  lines  is 
increasing.  Ranges  are  being  ordered  by 
those  who  want  to  have  a  good  supply 
when  the  fall  starts.  Some,  however, 
are  selling  ranges  now.  A  stove  is  some- 
thing which  is  needed  in  many  a  newly- 
weds'  home,  and  the  hardware  dealer 
who  has  a  good  assortment  of  stoves  on 
hand  is  likely  to  get  the  order. 
Preparing  for  Rush. 

Heaters  are  moving  slowly.  There  is 
some  booking  for  fall  delivery,  but  as 
yet  little  real  activty  is  noted. 

Furnaces  are  different.  They  are 
wanted  for  later  delivery,  and  they  are 
wanted  now  as  well.  Perhaps  it  will  al- 
ways be  so  when  a  great  deal  of  building 
is  going  on — as  at  present.  The  present 
rush,  though,  is  but  a  drop  in  the  bucket 
compared  with  what  will  come  later.  The 
manufacturers  appreciate  this,  and  are 
making  a  great  effort  now  to  secure  a  re- 
serve which  will  enable  them  to  meet  the 
heavy  ordering  of  a  few  weeks  hence. 


Toronto. 

Toronto,  June  6. — The  stove  manufac- 
turers are  so  much  busier  than  usual 
at  this  time  of  year  that  they  do  not 
hesitate  to  predict  that  the  whole  year's 
trade  will  be  a  record-breaker.  "We 
are  away  ahead  of  last  year  so  far," 
said  one,  "and  there  is  no  reason  to 
suppose  that  the  pace  will  not  be  kept 
up.  All  indications  point  that  way,  and 
the  orders  coming  in  show  a  heavy  de- 
mand all  around. 

The  trade  at  present  is  heavy  in  such 
lines  as  tinware,  enamelware  and  kit- 
chen supplies  generally.  Large  ship- 
ments are  being  made  in  these  lines. 

Gas  Stoves.- — "Our  trade  in  gas  stoves 
has  been  double  that  of  last  year,"  is 
the  report  of  one  manufacturer.  While 
all  do  not  report  so  heavy  an  increase, 
stove  men  agree  that  the  demand  has 
been  far  in  excess  of  other  years.  The 
only  fly  in  the  ointment  has  been  the  in- 
ability to  get  the  supplies  to  make  prompt 
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shipment  in  some  lines.  The  sizes  most 
called  for  have  been  hard  to  get  out 
in  sufficient  bulk  to  meet  the  demand. 

The  gas  stove  trade  continues  as  brisk 
at  the  present  moment  as  at  any  time 
during  the  spring.  There  have  been  no 
signs  of  abatement,  and  manufacturers 
are  inclined  to  think  that  the  activity 
will  be  maintained  for  some  time  yet. 

Oil  Stoves. — The  same  condition  ap- 
plies to  the  oil  stove  trade.  There  is 
a  heavy  call  for  oil  stoves,  the  demand 
being  largely  in  excess  of  last  year.  As 
the  exodus  to  the  summer  resorts  has 
only  just  begun,  the  demand  for  oil 
sttoves  will  undoubtedly  continue  for 
some  time  yet. 

Ranges. — Although  orders  for  imme- 
diat  shipment  are  neither  frequent  nor 
large,  more  business  is  being  placed  than 
usual.  Booking  for  the  fall  trade  is 
brisk,  and  the  travelers  report  that  the 
dealers  are  showing  a  tendency  to  get 
their  requirements  placed  and  their  stock 
in  earlier  than  usual. 

Heaters. — Fall  ordering  for  heaters 
is  quite  brisk.  Of  immediate  trade 
there   is  very  little. 

Furnace  Industry  Brisk. 
There  is  no  mistaking  the  fact  that 
the  fall  is  going  to  see  a  record  trade 
in  furnaces.  The  demand  already  is 
large.  Manufacturers  report  that  they 
are  making  shipments  of  six  and  eight 
furnaces  to  one  dealer  at  a  time,  which 
indicates  that  considerable  is  being  done 
in  that  line.  Furnace  men  state  that 
they  have  quite  a  little  work  on  hand 
and  that  the  prospects  for  the  fall  are 
of  the  very  brightest. 


WINNIPEG. 

Winnipeg,  June  3. — There  is  little  to 
report  that  is  new  in  the  situation  here. 
The  demand  for  gas  stoves  and  differ- 
ent varieties  of  oil  stoves  for  summer 
use  is  still  very  strong.  Electric  cook- 
ing apparatus  is  also  a  line  that  is 
going  out  very  fast  this  year,  and  is 
evidently  growing  in  favor. 

There  has  been  a  seasonable  trade  in 
heavy  ranges  for  hotel  and  restaurant 
use  and  medium  ranges  for  farmers' 
purposes  have  also  been  moving  freely. 

Heating  apparatus,  both  by  steam  or 
hot  air  is  now  becoming  an  important 
factor  in  business  and  will  be  a  leading 
feature  in  the  output  of  the  trade  as 
soon  as  the  building  programme  of  the 
city  becomes  further  advanced.  On  the 
whole,  business  in  all  lines  is  satisfac- 
tory, and  the  outlook  exceptionally 
bright. 


Methods  of  Retailing  Paints  and  Varnishes 


Window    Brought    Far-reaching    Results 

People  Atracted  to  New  Lines  of  an  Old  Paint — They  Bought 
Paint  for  All  Kinds  of  Work,  and  Bought  Brushes,  Too — Ad- 
visable to  Show  Brushes  in  Connection  with  Paint  Displays, 
and  to  Show  Them  Prominently — How  Long  Should  Even  a 
Good  Window  be  Permitted  to  Remain? 


While  there  can  be  little  doubt  of  the 
benefit  resulting'  from  arranging  window 
displays  of  paint,  there  is  room  for  a 
good  deal  of  doubt  regarding  the  advis- 
ability of  leaving  such  displays  in  the 
window  month  after  month.  There  is 
certainly  good  done  this  way,  but  the 
older  a  display  gets,  the  less  force  it 
has.  People  pass  by  without  giving  the 
window  a  thought.  Something  new  is 
needed   to   attract   them. 

This  does  not  mean  that  it  is  foolish 
to  have  paint  displayed  in  the  window 
for  long  at  a  stretch.  It  does  mean, 
however,  that  it  is  better  to  have  this 
paint  displayed  in  a  different  way.  It 
takes  time  and  energy  to  change  the 
display — but  this  can  be  done  on  a  day 
when  things  are  quiet  in  the  store.  It 
will  not  be  waste  time  anyway — for 
experience  has  shown  that  the  new  dis- 
plays   attract   interest    and  draw   trade. 


Sets  a  Week  Limit. 
Mr.  Bedard,  manager  of  the  hardware 
department  of  Philbin  &  Co.,  West- 
mount,  has  something  to  say  upon  the 
subject  of  window  dressing — and  of  the 
advisability  of  changing  the  frims  often. 
A  week  is  about  the  longest  time  he  likes 
to  have  a  trim  left.  Occasionally — as 
in  the  case  of  the  trim  reproduced  here 
— a  change  is  not  made  for  double  this 
time,  but  this  is  only  in  a  case  where 
a  display  is  exceedingly  attract- 
ive or  exceedingly  seasonable.  If 
a  window  is  so  striking  that 
people  will  not  only  pause  to  see 
it,  but  will  also  talk  about  it — creating 
a  desire  to  see  it  in  the  minds  of  others, 
Mr.  Bedard  believes  it  is  wise  to  permit 
the  display  to  remain  a  fortnight,  or 
perhaps  a  little  longer.  But  as  a  general 
rule,  he  thinks  a  display  should  be 
changed  after  it  has  been  shown  a  week; 


An   effective   display   of  paint   in   the   store  window  of  Philbin  &  Co.,  Montreal. 
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not  that  it  would  cease  to  bring  returns 
then,  but  that  it  would  bring  less  re- 
turns than  formerly,  and  less  than 
would  be  brought  even  by  another  ar- 
rangement of  the  same  goods. 

Making  Friends  for  Paint. 

The  trim  which  is  shown  in  the  ac- 
companying cut  was  given  more  than 
ordinary  time  because  it  was  bringing 
more  than  ordinary  business.  "We 
sold  a  lot  of  paint  through  that  win- 
dow," stated  Mr.  Bedard.  "I  know  the 
results  came  from  the  trim.  We  have 
had  a  heavy  sale  of  paint  all  spring, 
but  this  was  different.  People  would 
say  that  they  had  been  attracted  by 
the  window.  Perhaps  they  would  not 
state  this  by  way  of  giving  the  window- 
dresser  a  compliment,  but  they  would 
remark:  'I've  used  that  paint,  but  never 
that  particular  variety  which  is  shown 
on  the  lower  row  of  your  display.  I 
would  like  to  try  a  can  of  that.'  So  a 
floor  finish — or  a  wall  paint  would  be 
sold.  Perhaps  it  would  be  a  varnish 
or  a  paint  for  outside  work.  The  result 
would  be  the  same.  We  would  have 
made  a  new  sale  and  a  new  friend." 
"Everybody's  Doin'  It  Now." 

A  paint  display,  though,  does  more 
than  attract  people's  attention  to  some 
new  line  of  paint.  It  acts  as  a  remind- 
er— suggesting  to  many  that  they  have 
some  painting  to  do.  It  is  surprising  to 
just  how  many  this  suggestion,  does 
come.  That  beautiful  song,  "Every- 
body's doin'  it,"  seems  to  apply  especi- 
ally to  painting. 

People  are  painting  for  all  purposes 
just  now — at  least  they  are  in  some  dis- 
tricts, and  they  will  in  others  if  this 
is  only  properly  suggested  to  them  by 
the  dealers.  Men  are  painting  sidewalks 
and  porches,  fences  and  roofs.  Women 
are  painting  floors  and  doors,  wainscot- 
ting  and  walls.  There  seems  no  telling 
just  where  paint  is  doing  this  year.  It 
is  being  put  on  everything  from  the 
cable  of  the  Suspension  bridge  to  the 
leg  of  a  fancy  parlor  chair.  The  demand 
has  been  tremendous,  and  it  will  con- 
tinue tremendous.  All  that  is  needed, 
apparently,  is  to  give  the  people  the 
suggestion  that  they  might  well  paint 
the  outside  or  the  inside  of  their  house. 
They  will  obey  the  impulse.  How  to 
give  the  suggestion  is,  of  course,  the 
problem,  but  it  is  certain  that  one  of  the 
best  means  is  through  window  displays. 
These  interest  hundreds  —  and  are  of 
especial  value  at  this  season  of  the  year. 

Brushes  are  another  fine  line  to  play 
up  prominently  just  now.     Mr.  Bedard 
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states  that  they  sold  a  great  many 
hrushes  as  a  result  of  the  paint  window 
shown  here.  Not  only  were  hrushes  ar- 
ranged in  this  window,  but  they  were 
well  displayed  near  the  paint,  inside; 
and  so,  with  many  purchases  of  paint 
purchases  of  brushes  were  also  made. 

There  are  dealers  who  may  think  that 
brushes  will  sell  themselves — that  a  man 
or  woman  buying  paint  will  naturally 
think  that  they  will  need  a  brush.  But 
this  is  not  altogether  true.  If  brushes 
are  shown,  the  paint  buyer  will  almost 
certainly  pause  to  look  at  these.  They 
may  decide  that  they  do  not  need  one — 
on  the  other  hand  they  may  remember 
that  it  is  some  time  since  they  have 
painted  before,  and  they  may  wonder 
if  they  will  be  able  to  find  the  brush 
which  they  used  then.  They  may  also 
think  that  it  will  quite  likely  be  in  bad 
condition,  and  so  they  will  determine  to 
make  a  new  purchase. 


A  good  display  of  brushes,  moreover, 
will  enable  the  salesman  who  thinks  of 
his  own  benefit  and  of  his  customers  to 
show  the  difference  in  the  brushes.  A 
brush  which  would  be  suitable  for  paint- 
ing a  fence  or  a  sidewalk  would  hardly 
do  the  best  work  on  a  wainscotting.  If 
the  dealer,  therefore,  finds  out  what  the 
work  to  be  done  is,  he  may  then  show 
a  brush  which  would  be  suitable  for 
this.  The  buyer — even  if  he  has  a  brush 
at  home — will  perhaps  not  have  one 
which  would  enable  as  careful  work  as 
the  model  which  the  dealer  shows.  He 
will,  therefore,  be  quite  willing  to  ex- 
pend some  money  for  the  new  brush. 

There  are  lines  which  naturally  go  to- 
gether in  the  hardware  store  —  lines 
which  are  mutually  helpful.  Prominent- 
ly among  these  must  be  considered 
paints  and  brushes.  A  display  of  one, 
forgetful  of  the  other,  is  but  a  partial 
display.  They  are  the  cause  and  the 
effect.     They  go  hand  in  hand. 


Why  White  Lead  Has  Advanced 

Pig  Lead  is  Hard  to  Obtain  at  the  Present  Time — The  Ad- 
vance Bears  Out  the  Predictions  Made  in  Hardware  and  Me- 
tal— What  of  the  Future? — Are  Further  Advances  Likely? 


Some  three  weeks  ago  something  was 
said  about  white  lead.  Then  a  fifteen- 
cent  advance  seemed  to  make  a  word 
of  explanation  and  a  word  of  advice 
necessary.  How  far  the  advice  was  fol- 
lowed is  a  little  hard  to  tell;  but  it  is 
to  be  hoped  that  at  least  some  heeded 
the  warning,  which  was  sounded  only 
after  careful  investigation.  Those  who 
noted  what  was  said  are  money  in  pock- 
et to-day. 

Three  weeks  ago,  when  lead  rose  15 
cents — it  was  stated  that  this  would 
not  be  the  last  advance.  Indeed,  it  was 
reported  that  many  who  should  know 
what  they  were  talking  about,  feared 
that  necessity  might  force  the  price  up 
to  8  cents  a  pound.  Now  there  has  come 
another  15  cent  advance.  Lead  is  not 
selling  at  8  cents  yet,  but  it  has  reached 
7~y±c  in  Montreal,  and  Tfyc  in  Toronto. 
One  hates  to  say  "I  told  you  so,"  but 
truth  compels. 

So  much  for  what  has  passed  within 
a  month.  Something  more,  however, 
may  well  be  said  of  what  is  to  come. 
The  past  is  gone.  It  is  useful  only  as 
it  casts  light  on  what  is  to  come.  There 
is  a  saying  that  coming  events  cast  their 
shadow  before.  Perhaps  this  is  true,  or 
perhaps  it  is  rather  the  past  events 
which  cast  a  light  ahead.  Anyway,  what 
has  come  and  gone  seems  to  indicate 
very  clearly  that  the  last  is  not  yet,  as 
far  as  white  lead  is  concerned.  Perhaps 
the  present  price  will  obtain  for  some 
little  time,  but  there  seems  strong  rea- 
son to  suppose  that  another  rise  will 
have  to  come. 


For  a  moment  consider  the  situation 
as  it  is  to-day. 

To  make  white  lead  there  must  be 
pig  lead.  This  needs  no  proof.  Yet 
here  is  the  present  difficulty,  for  pig  lead 
is  hard  to  secure.  Little  is  coming  from 
British  Columbia,  production  there  be- 
ing almost  discontinued  by  reason  of 
some  causes  unknown.  Where  possible 
the  contracts  for  Canadian  lead  are  be- 
ing filled  with  pig  brought  from  Eng- 
land, but  the  supply  of  this  is  none  too 
great.  Lead  is  needed  in  other  places 
besides  Canada,  and  there  is  only  a  cer- 
tain amount  of  the  metal  which  may 
well  be  exported  from  the  old  country. 
Then,  to  make  conditions  more  seri- 
ous than  they  otherwise  would  be,  has 
arisen  the  dockers'  strike.  The  end  of 
this,  it  is  said,  is  in  sight.  Certainly, 
it  is  to  be  hoped  that  this  is  true,  yet 
already  shipments  have  been  interfered 
with.  Already  damage  has  been  done. 
Lead  was  hard  enough  to  get  before. 
It  is  harder  now. 

When  much  lead  is  wanted  and  only 
a  limited  amount  is  to  be  secured,  there 
comes  naturally  a  rise  in  prices.  This 
has  come  now,  and  the  manufacturers  of 
white  lead  are  paying  more  than  they 
have  for  some  time  for  their  pig.  The 
cost  of  manufacture  has  not  decreased. 
Rents  are  as  high  as  ever.  Labor  is  as 
expensive.  Cans  still  cost  the  Isame 
amount.  There  is  no  saving  anywhere, 
while  the  price  of  the  principal  ingre- 
dient has  risen. 

Nor  is  "the  worst  yet.  There  is  some 
reason    to    expect    that    lead    will    rise 
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still  further.  But  even  should  it  only 
hold  its  present  high  price,  or  even 
should  it  sink  a  little,  a  higher  level 
for  white  lead  is  likely  to  become  ne- 
cessary. Advances  have  been  made,  but 
these  have  been  smaller  than  would 
have  been  necessary  had  not  the  cor- 
roders  had  a  fair  supply  of  pig  on 
hand.  This  they  secured  at  a  more  fav- 
orable market  than  the  present  one,  and 
therefore  their  advance  in  prices  on  the 
finished  product  did  not  have  to  cover 
the  advance  on  the  raw  material.  But 
the  old  pig,  bought  below  the  present 
market,  will  not  last  long.  All  the 
lead  used  will  be  that  bought  at  the 
high  price — ergo  another  advance  will 
be  necessary. 


Electric  Welding. 

The  Thomson  Electric  Welding  Co.,. 
Lynn,  Mass.,  have  issued  a  catalogue,  il- 
lustrating their  electric  welding  ma- 
chines. In  addition  to  a  complete  de-  . 
scription  of  their  many  models,  consid- 
erable space  is  devoted  to  illustrating 
and  explaining  the  different  parts  and 
showing  special  lines,  such  as  agricul- 
tural wheel  welders,  tramway  rail  weld- 
ers, automatic  flat  band,  tube,  ring,  lap 
seam,  chain  welders,  hand  and  spot  ma- 
chines. The  cover  is  attractively  em- 
bossed in  three  colors. 

Steam  Specialties. 
The  Steam  Appliance  Co.,  Milwaukee, 
U.S.A.,  have  sent  out  their  catalogue- 
No.  17,  showing  their  line  of  steam  ap- 
pliances. Among  the  lines  shown  are 
oil  separators,  steam  separators,  vertical 
separators,  receiver  separators,  am- 
monia separators,  exhaust  heads,  Cor- 
liss valve  steam  traps,  grease  traps  and 
steam  flue  cleaners.  The  catalogue  is- 
full  of  very  complete  descriptions,  illus- 
trations and  plans. 

A  New  Luther  Catalogue. 
The  new  catalogue  just  put  out  by 
the  Luther  Grinder  Mfg.  Co.  is  worth- 
while looking  over.  The  cover  contains- 
an  attractive,  strong  design  in  twa 
colors,  with  the  Luther  trade  mark  on 
the  back.  Its  48  pages  are  devoted  en- 
tirely to  the  machines  of  the  Luther 
line.  The  32  different  styles  of  grind- 
ers contained  in  the  Luther  line  include 
sharpening  machines  of  every  descrip- 
tion and  for  every  purpose.  This  cata- 
logue is  the  first  one  gotten  up  by  this 
company  since  they  adopted  their  new 
sharpening  substance,  Dimo-Grit. 
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DELIGHTS  THE  DEALERS 

M-L  Paint  Lines  carry  'Come-Again'  Business — t 
quality.    Varnishes,  Paints,  Flat  Wall  Colors,  Inside] 
The  DECORATIVE  AID  DEPT.  helps  you 
sales.    Write  for  the  Booklet. 

Imperial  Varnish  &  Color  Co.,  Limited 

108  Princess  St,, 
Winnipeg 


^h^^^^^^^h^^^^^•!>►^^^^^^'^^^^^ 


SUCCESSFUL  BUSINESS 


A  WELL  APPOINTED  STORE 
"FULL  VALUE"  GOODS 
EFFECTIVE  EFFORT 
SATISFACTORY   SERVICE 


That's  a  Fair  Equation— How  Easy  It  Looks 

But  think  for  a  minute  how  easy  it  would  be  to  spoil  it — take  away  any  part  of  the  four 
requirements  on  the  right  and  failure  is  invited. 

Choosing  a  line  of  "Full  value"  goods  is  a  matter  that  requires  thorough  investigation  and 
careful  consideration  on  the  part  of  the  dealer.  Keep  worthiness  above  price  and  satisfaction 
above  sales.  Consider  more  thar  present-day  profit — look  ahead — build  for  the  future.  Let 
your  customers  make  their  profit  in  satisfaction  while  you  make  yours  in  money. 

In  choosing  paint  look  for  maximum  paint-merit.  There  is  no  mystery  about  paint.  What 
you  want  to  know  is  its  ability — what  it  will  do — results.  Any  clear-headed  Hardware  man  can 
determine  a  paint's  real  worth  by  comparison. 

The  reputation  back  of  "High  Standard"  Paint  is  the  best  possible  pledge 
of  the  satisfaction  ahead. 

An  investigation  of  the  "High  Standard"  proposition  will  make  you  as  enthusiastic  over  it  as 
we  are,  but  remember  it  isn't  what  you  are  going  to  do  next  year  that  counts,  (there  are  a  great 
many  men  who  might  have  discovered  America,  but  Columbus  got  there  first)  it's  what  you  do 
now  that  counts — action — that's  the  thing. 


Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 


TORONTO 

Dayton  Boston 

Kansas  City 
Chicago   New  York 
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Weekly  Market  Report  —  Paints 


LEAD  AND  OIL  UP. 

Advances  in  white  lead  and  lin- 
seed oil  have  featured  the  mar- 
ket. As  a  result,  the  possibility 
of  an  advance  in  prepared  paint 
has  been  brought  closer,  although 
nothing  definite  has  been  heard 
on  that  score. 

Much  anxiety  is  felt  on  the 
score  of  the  social  troubles  in 
Belgium.  The  glass  situation 
would  be  seriously  affected  if  the 
threatened    revolution    developed. 


MONTREAL. 

Montreal,  June  6. — Great  interest  is 
given  the  market  this  week  by  the  furth- 
er advance  of  white  lead.  It  is  only 
three  weeks  since  there  was  an  advance 
before,  and  this  further  increase  of  15 
cents  has  given  strength  to  the  declara- 
tion that  first  7y2  and  then  8c  lead  will 
come. 

The  great  demand  for  paint  continues. 
"If  we  did  not  get  another  order,"  re- 
marked one  manufacturer,"  we  would 
have  all  we  could  do  for  two  months.  We 
are  just  about  two  months  behind,  and 
yet  we  have  produced  more  than  ever 
before."  The  call  has  been  tremendous. 
There  is  a  little  easing  off  in  the  order- 
ing, but  still  the  daily  demand  is  more 
than  the  manufacturer  could  meet,  even 
were  they  not  confronted  by  a  great 
pile  of  old  and  unfilled  orders." 
Linseed  Causing  Anxiety. 

Linseed  oil,  while  not  rising  in  price 
at  present,  is  uncertain.  It  is  causing 
the  manufacturers  much  anxiety,  and 
though  it  now  seems  that  a  rise  in  the 
price  of  mixed  paint  will  not  come  for 
perhaps  a  month,  the  position  of  lin- 
seed, and  of  lead  and  zinc  makes  it 
seem  that  an  advance  must  be  made. 

White  Lead. — As  this  product,  and  the 
recent  rapid  advances  in  it,  is  treated 
at  some  length  in  another  place,  little 
need  be  said  here.  In  brief  it  is  the 
scarcity  and  high  price  of  the  pig  which 
has  necessitated  this  late  advance.  It 
is  the  likelihood  of  the  scarcity  becom- 
ing even  more  distressing  that  makes  a 
still  greater  advance  seem  likely. 

Linseed  Oil. — Where  this  product  is 
concerned  there  is  always  room  for  some 
conjecture.  There  is  a  rumor  that  the 
Plata  crop  of  flax  is  poor.  Also,  less 
seed  has  come  through  from  the  Cana- 
dian west  than  was  expected.  Yet  when 
all  is  said  and  done  it  appears  that  the 
real  cause  of  the  present  scarcity  is  the 
same  as  that  which  is  responsible  for 
the  scarcity  of  cars  on  the  railways.  The 
demand   has   increased   faster   than   the 


supply.  It  must  not  be  thought  that  there 
is  less  flax  seed  than  there  has  been  in 
past  years.  Apparently  this  is  not  the 
case.  But  the  demand  for  the  available 
supply  is  large,  therefore,  the  prices 
have  risen. 

Don't  Like  to  See  Oil  Go. 

Manufacturers  of  paint  are  none  too 
anxious  to  sell  oil  at  all.  They  have 
their  supply  booked  for  some  time,  yet 
they  fear  even  higher  prices  and  do  not 
like  to  see  too  great  quantities  of  oil 
leave  their  works. 

Generally  prices  are  quoted  at  $1  and 
$1.05. 

Turpentine.  —  Little  to  report  here, 
prices  remain  at  .70. 

Putty. — An  advance  of  15  cents  in 
standard  and  40  cents  in  pure,  recently 
made,  has  not  had  any  effect  upon  ord- 
ers. These  continue  large.  There  is 
still  some  talk  of  a  possible  shortage 
about  August.  The  grinders  are  keep- 
ing their  plant  continually  busy. 

TORONTO. 

Toronto,  June  6. — The  upward  trend 
in  most  lines  is  still  very  marked.  Since 
last  writing,  white  lead  has  advanced 
and  linseed  oil  has  also  gone  up.  To 
slightly  offset  this,  turpentine  has  de- 
clined in  price. 

No  further  talk  of  an  advance  in  pre- 
pared paints  has  been  heard,  but  it  is 
deemed  quite  possible  still  that  some 
action  may  be  taken.  The  continued 
advances  of  white  lead  and  oil  point 
to  a  higher  price  level  for  paint  in  the 
not  far  distant  future. 

The  glass  situation,  is  at  present  en- 
gaging much  attention.  The  troubles 
in  Belgium  may  seriously  affect  the  sup- 
ply here.  If  the  threatened  revolution 
develops,  the  results  would  indeed  be 
serious. 

Oil   Advances. 

Linseed  Oil. — The  price  of  linseed  oil 
has  advanced  2  cents,  making  present 
quotations  $1.05  for  raw  and  $1.08  for 
boiled.  This  high  price  does  not  sur- 
prise anyone,  as  the  commodity  is  scarce 
and  it  has  been  known  for  some  months 
that  oil  would  be  high  all  summer.  There 
does  not  seem  much  prospect  of  im- 
mediate  relief. 

Turpentine  Down. 

Turpentine. — There  has  been  a  2  cent 
decrease  in  turpentine,  the  price  of 
which  is  now  registered  at  69  cents. 
This  has  been  due  to  a  continued  slump 
in  the  price  at  Savannah. 

White  Lead  Up. 

White  "Lead.- — The  predicted   advance 
has    come    to   pass,    an   increase   of   15 
cents  having  been  put  into  effect.     The 
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prevailing  local  quotation  is  now  $7.30. 
The  talk  is  already  of  the  possibilities 
of  still  another  advance,  and  it  is 
thought  locally  that  the  new  price  will 
not  stand  long.  The  latest  development 
is  a  reported  scarcity  of  pig  lead,  which 
will  certainly  tend  to  keep  the  price 
up. 

Revolution  Feared. 

Glass. — If  the  threatened  revolution 
in  Belgium  becomes  serious,  the  glass 
situation  will  be  affected  here.  A  revolu- 
tion would  practically  mean  the  closing 
of  the  plants  of  the  glass  manufacturers 
and  transportation  might  also  be  inter- 
fered with.  This  would  mean  that  the 
Canadian  importers  could  not  secure 
fresh  supplies  from  Belgium,  and  it  is 
stated  that  present  stocks  would  not 
carry  them  very  far.  The  inevitable  re- 
sult of  a  shortage  would  be  advances 
in   price. 

Putty.- — The  advances  in  putty  have 
not  interfered  with  the  general  volume 
of  trade.  Business  is  still  brisk.  Prices 
are  as  follows:  Standard  bulk  in  casks, 
$2.40;  in  100-lb.  drums,  $2.55;  in  25- 
lb.  drums,  $2.65;  bladder  in  barrels, 
$2.80.  Pure  putty  prices  are  as  follows : 
Bulk  in  casks,  $3.00;  in  100-lb.  drums, 
$3.40;  in  25-lb.  drums,  $3.50;  bladder 
in  barrels,  $3.40. 

Prepared  Paints. — Trade  *s  exception- 
ally brisk,  and  the  manufacturers  are 
still  hard  pressed  to  meet  the  demand. 

WINNIPEG. 

Winnipeg,  June  3. — That  business  in 
paints  and  oils  and  kindred  lines  is  ex- 
ceptionally good  this  year  is  evidenced 
by  the  determination  of  the  directorate 
of  one  of  the  great  paint  manufacturing 
companies  doing  business  here  to  en- 
large both  their  factory  and  warehouse 
at  this  point.  They  will  double  the  ca- 
pacity of  both  as  quickly  as  the  build- 
ings can  be  erected,  in  order  to  be  able 
to  keep  up  with  the  ever  increasing  vo- 
lume of  Western  trade. 

The  past  week  has  seen  brighter  and 
warmer  weather,  altogether  more  favor- 
able to  outdoor  decorative  work,  but  the 
rush  has  hardly  yet  commenced.  There 
has,  however,  been  a  very  satisfactory 
business  in  indoor  paints  and  kalso- 
mines. 

Much  interest  naturally  centres  in 
the  flax  crop,  as  the  primary  source  of 
supply  for  linseed  oils.  The  area  in 
flax  will  be  somewhat  larger  than  last 
year,  and'ls  being  planted  under  very 
favorable  conditions.  The  crop  outlook 
generally  is  excellent  and  optimistic  re- 
ports are  coming  in  from  the  whole  of 
the  West. 
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BH  "ENGLISH"  PAINT 

70%  Pure  White  Lead  -30%  Pure  White  Zinc 

100%  PURE  PAINT 


There  is  Nothing  Secret  About  It 

^  There  is  a  formula  guarantee  on  every 
can,  and  this  formula  is  recognized  as  the 
"last  word"  in  paint  quality. 

q  Therefore  when  you  stock  B-H  "ENGLISH" 
PAINT,  you  have  the  active  support  of  the 
practical  man---the  man  who  knows—and 
your  store  becomes  the  paint  headquarters 
of  your  town. 

^  There  is  a  good  substantial  profit  for  the 
dealer  in  B-H  "ENGLISH"  PAINT  and  a  strong 
advertising  campaign  back  of  the  paint 
that  helps  you  sell  more  paint. 


<D     B-H   "ENGLISH"   PAINT  will  be  sold 
in  your  town.     If  the  agency  is 
still  open   you   have    the    oppor- 
tunity of  securing  it.      Write  to-day  for  1 91 2 
price  list  and  details  of  selling  plans.      Address  our 
nearest  office. 


Bli 

iNDRJi 

iM-HE 

CTijpn 

SON 

■  LIMITED 

Montreal 

Halifax 

St.  John 

Toronto 

Winnipeg 
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CURRENT    MARKET    QUOTATIONS 


TheM  prim  are  (or  such  qualities  and 
quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS  AND  METAL  PRODUCTS. 

ANTIMONY. 

Cookson's  or  Hallett's,   per  lb.  .8  50    8  26 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  50c. ; 
White  Brass,  48c. ;  Metallic,  15c. ;  Special, 
33c;  Harris  heavy  pressure,  25c.;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c ;  Alluminoid,  9c ;  Mogul, 
6c;  No.   3,   5%c;   No.  4,  6c   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  60c;  Superior, 
45c;  A  Special,  35c;  Hoo  Hoo,  25c; 
"A,"  20c;  "B,"  18c;  "C,"  15c;  "D," 
12c;  No.   1,  10c;  No.  2,  8c;  No.  3,  6c. 

Magnolia  Metal  Co.— Magnolia,  25c; 
Defender,  20c;  Mystic,  17c;  Kosmic, 
16c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    %   to   %   inch,    per 

100    lbs 2  20       2  20 

Heads,    per  100  lb 2  45       2  45 

Tank   plates,   3-16   inch 2  30       2  40 

Tubes  per  100  feet,   1%  in.    9  60       9  00 

2  '*.    8  26       8  60 
2%    ".  10  60     10  00 

3  ".  12  00     12  10 
3%    ".  15  00     15  SO 

4  ".  19  26     19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  24 
Rods,  base  %  to  1  inch,  round..  0  20 
Tubing,  seamless  base,  per  lb...  0  23 
Tubing,    iron    pipe    size    ,    1    inch 

base   0  23 

Copper   tubing,    4   cents    extra. 

BRASS    GOODS,    VALVES,    ETC. 
Ground  work,   65  p.c. 
Standard   Compression   work,   65  p.c 
High  grade  compression  work,  60  p.c 
Cushion   work,   55   per   cent. 
Fuller  work,  70  p.c;  No.  0,  75  p.c,  and 
1  and  2  basin  cocks,  70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

(5    p.c. ;   roundway,   60   p.c. 
J.M.T.  Globe,  Angle  and  Check  Varres, 

65  p.c;  Standard,   65  p.c. 
J.M.T.    Radiator    ValTes,    60;    Standard, 
65;  patent  quick-opening  valves,  70  and 
10  p.c 
Jenkins'    ValTes— Quotations    on   applica- 
tion   to   Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100   lb. 

Casting    ingot    $18  50 

Cut  lengths,   round  bars,  %  to  2 

m 24  00 

Plain      sheets,      14      oz„      14x48 

Inches,   14x60   inches   26  00 

Copper      sheet,      tinned,      14x60, 

14  oz 27  00 

Copper    sheet,    planished,    14x60, 

base MOO 

Braziers'.    insheets,    6x4    26  00 

COPPER   AND    BRASS   WIRE 
Brass,   68  p.c;  copper,   62V4  p.c 
IRON  AND  STEEL 
In  car  lota,  Montreal.  Toronto 

Canadian  foundry,  No.   1 19  50 

Canadian   foundry.   No.   2 19  00 

Middlesboro,  No.  3  pig  iron  18  00  19  00 
Summerlee,   No.  2  pig  iron  20  00     22  60 

Oarron,    special    20  00     

Carron,    soft    19  75     

Cleveland,    No.   1 18  76     20  60 

Clarence,    No.    3    18  00     20  76 

Jarrow    17  75     20  60 

Glengamock   22  60 

Radnor,   charcoal  iron 32  00     32  60 

Ayresome,    No.    3 18  75     ..... 

Ferro  Nickel  pig  iron  (8oo)  26  00 

Steel  billets,  Bessemer  or 
open  hearth,  f.o.b.  Pitts- 
burg         27  60 

Angles} base  2  50       1  60 

Common  bar,  per  100  lb.  1 90  2  05 
Forged  iron,  per  100  lb.  2  05  2  20 
Refined  Iron,  per  100  lb...  2  16  2  30 
Horseshoe   iron,  per  100  lb...    2  15       2  SO 

Mild   steel   196       2  16 

Sleigh    shoe    steel    1  90       2 15 

Iron  finish  machinery  steel 

(domestic)     195       2  15 

Iron  finish  steel  (foreign)..  2  25  2  26 
Reeled  machinery  steel  ....    2  85       3  00 

Tire   steel    2  00       2  35 

Sheet  cast  steel  0  15       0  15 

Toe    calk    steel    2  85       2  90 

Mining    cast   steel    0  07%    0  08 

High   speed    0  66       0  65 

Capital    tool   steel    0  60       

Cammell  Laird   0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona   tool  steel   0  06%    

Silver   tool   steel    0  12%    

Cold     Rolled     Shafting. 

1-16   to    11-16    inch    0  06 

%  to  1  7-16  inch  0  05% 

1   7-16    to   3   inch    0  65 

Montreal.   25   and    2.     Toronto,    30. 
BLACK    SHEETS 

Montreal.  Toronto 
10   gauge    2  30  2  60 


12    gauge    2  30  2  66 

14    gauge    2  20  2  36 

17  gauge    2  20  2  45 

18  gauge    2  20  2  46 

20    gauge    2  20  2  45 

22    gauge    2  26  2  65 

24    gauge    2  25  2  66 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    52   sheets    2  90  2  90 

All  bright,  52  sheets   ....    3  70  4  00 

Galvanized—   Apollo    D.  Crown   Ordinary 

18x24x52 4  45  4  46  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24   gauge,    per   square    5  00 

26   gauge,    per   square    3  85 

28   gauge,    per   square    3  65 

Less   10    p.c 

GALVANIZED  SHEETS 
B.W.      Queen's  Fleur-  Gordon  Gorbal's 
gauge       Head     de-Lis      Crown  Best  Best 
16-20. ...       3  60         3  35         3  60         3  60 
22-24....       3  65         3  40         3  65         3  65 

26 4  05         3  80         4  05         4  05 

28 426         400         425         426 

Colborne  Crown— 3.65,  3.70,  3.75,  4.00. 
Less   than   case   lots   10   cents   per  hd. 
extra. 
"Comet"    sheets— 

22 3  65 

24 3  70 

26 3  75 

28 4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American 3  60  345 

26  gauge,   American 3  85  3  50 

28   gauge,    (26    English)       4 10  3  95 

10%    oz.,    equal    to    28 

English    4  35  4  25 

IRON  PIPE 

List  Black        Galv. 

%-inch    and 

%-inch    $    5  50       66    p.c.       51    p.c 

%-inch    8  50      71    p.c       60    p.c 

%-inch    U  50      75    p.c       65    p.c. 

1-inch    16  50      75    p.c.       65    p.c. 

1%-inch    22  50      75    p.c      65    p.c. 

1%-inch    27  00      75    p.c.       65    p.c. 

2-inch    36  00      76%p.c       66%p.c 

2%-inch    67  60      76%p.c       66%p.c. 

3-inch    75  60      76%p.c       66%p.c 

3%-inch    95  00    -75    p.c      65    p.c. 

4-inch    108  00       75    p.c.       65    p.c 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  66; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,    65. 

SOIL    PIPE    AND    FITTINGS 

Medium   and   extra  heavy  pipe  up  to  6 

inch,    70    and    10;    7    and    8    in.    pipe, 

50  p.c 

Light   pipe,    60   and   10   p.c;   fittings,    70 

and  10  p.c. 

RANGE  BOILERS 
30-gallon,    Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast   iron,    16x24,   $1;   18x30,    $1.15;   18x36, 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 
18x30,    $2.35;    18x36,    $3.50. 

HEATING  APPARATUS 
Hot  Water  Boilers— 50  and  10  per  cent. 
Hot     Water    Radiators— 50    and    10    per 

cent. 
Steam     Radiators— 50,     10     and    2%     per 

cent. 
Wall   Radiators— 50  and  10  p.c. 
Specials— 25    p.c 

OLD  MATERIAL 
Dealers'   buying  prices: 

Montreal    Toronto 
Heavy   ocpper   and 

wire,  lb 0  11  0  11% 

Light   copper   bottoms..       0  09  0  09% 

Heavy    red    brass    0  10  0  10% 

Heavy  yellow  brass  ....       0  08  0  08% 

Light    brass    0  06  0  06% 

Tea  lead    0  02%       0  02% 

Heavy  lead  0  02%       0  02% 

Scrap  zinc    0  03  0  04 

No.    1    wrought    iron    . .       0  02        10  05 
Machinery     cast     scrap. 

No.   1   16  00        14  50 

Stove    plate    12  50        13  00 

Malleable     9  00  9  00 

Miscellaneous   steel    5  00  6  00 

Old    rubbers    0  09  0  08% 

LEAD. 

Montreal  Toronto 
Domestic   (Trail)   pig,   100  lb.    4  95    5  05 
Imported   pig,    per   100   lb....    4  95    5  05 

Bar  pig,   per  100  lb 5  20    5  30 

Sheets,  2%  lb.  sq.  ft.  by  roll    5  50    5  30 

Sheets,   3  to   6  lb.,   ft 5  25    5  55 

Cut  sheets  %c.   per  lb.  extra. 

Cut  sheets  to  size,  %c  per  lb.  extra. 

LEAD  PIPE. 
Lead    Pipe    and    Waste,    20   p.c. 
Caulking   lead,   4%c    per  pound. 
Traps    and    bends,    40    per   cent. 
SOLDER. 

Per  lb. 
Montreal.     Toronto 
Bar,    half-and-half,    guarant'd  0  27    0  27% 

Wiping     024    0  25 

SHEET    ZINC. 

5-cwt.  casks  8  25       8  00 

Part  casks    8  50       8  50 

SPELTER. 
Foreign,    per    100    lb 7  50       7  26 


TIN    AND    TINPLATES. 
Lamb  and   Flag  and  Straits— 

56  &   28-lb.    ingots,    100  lb... $52  00  $50  00 
Redipped     Charcoal     Plates— Tinned 
MLS,  Famous  (equal  Bradley) 

Per  box 

I    C,    14x20   base $7  00 

I    X,   14x20   base    8  25 

I   X   X,  14x20  base   9  60 

Raven    and    Murex    Grades— 

I    O,    14x20   base    6  00 

I   X,   14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I   X  X   X,   14x20  base 8  00 

"Dominion    Crown    Best"— Double. 
Coated,    Tissued. 

I    C,    14x20   base 7  00       7  00 

I  X,  14x20  base 8  25       8  25 

I    X    X,    14x20    base 9  60       9  60 

"Allaway's     Best"— Standard     Quality. 

1   C,   14x20  base   4  60 

I.   X.,  14x20  base  5  50 

I.    X.    X.,   14x20   base 6  50 

Bright   Cokes 
Bessemer   Steel— 

I    C,    14x20    base    4  25 

20x28,    double    box    8  60 

Charcoal    Plates— Terne 
Dean   or  J.    G.   Grade— 

I   C,    20x28,   112   sheets 7  60 

I    X,    Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley    Grade— 
XX,  14x66,  50  sheet  bxs.) 
XX,  14x60,  50  sheet  bxs.)      ....       7  00 
XX,  14x65,   50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  35 

72x50  up   to  26  gauge,   case 

lots    786 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No.  12  and 
13,  $4;  No.  13%,  $4.10;  No.  14,  $4.25;  No. 
15,  $4.60;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent.;  other 
lengths  20c  per  100  lbs.  extra;  if  eye  or 
loop  on  end  adds  25c  per  100  lbs,  to  the 
above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line,  No.  17,  $4.90; 
No.  18,  $3;  No.  19,  $2.70;  6  wire  solid 
line,  No.  17,  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London, 

Coiled  Spring  Wire. 
High  Carbon.  No.  9,  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17,  $5;  No.  18, 
$5.50;  No.  19,  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23,  $7.65;  No.  24. 
$8;  No.  25.  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31,  $4; 
Nos.  30-34,  $6.  Coppered,  75c;  oiling, 
10c;  in  25-lb.  bundles,  15c;  in  6  and 
ID-lb.  bundles,  25c;  in  Mb.  hanks,  25c; 
in  %-lb.  hanks,  38c ;  in  %-lb.  hanks, 
50c ;  packed  in  casks  or  cases,  15c. ; 
bagging   or   papering,    10c 

Hay  Wire  in   Coils. 
$2.35    base    f.o.b.,    Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5,  $2.80;  6.  7,  8,  $2.75;  9, 
$2.30;  10,  $2.80;  11,  $2.85;  12,  $2.45;  13, 
$2.55  ;14,  $3.15.  In  car  lots  straight  or 
mixed. 

Poultry    Netting. 
2-in.  mesh,  19  w.g.,  60  and  2%  p.c.   off. 
Other  sizes,   60   and  5  p.c.   off. 
Poultry  netting   staples,   55   per  cent. 
Smooth  Steel    Wire. 
No.      0-9     gauge,     $2.25    base;    No.    10 
gauge,   6c  extra;   No.   11  gauge,   12c   ex- 
tra;   No.    12    gauge,    20c    extra;    No.    13 
gauge,   30c  extra;   No.    14  gauge,   40e  ex- 
tra;   No.    15    gauge,    55c    extra;    No.    16 
gauge.    70c   extra.      Add   60c   for   copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  10c, 
spring  wire  $1.25,  bright  soft  drawn  15c. 
charcoal  (extra  quality)  $1.25,  packed 
in  casks  or  cases  15c,  bagging  and 
paperings  10c,  60  and  100-lb.  bundles 
10c,  in  25-lb.  bundles  15c,  in  5  and  10- 
lb.  bundles  25c,  in  1-lb.  hanks,  50c,  in 
%-lb.  hanks,  75c,  in  %-lb.  hanks,  $1. 
Wire  Cloth. 
Painted  Screen,  in  109-ft.  rolls.  $1.65 
per  100  sq.  ft.;  in  60-ft.  rolls,  $1.70  per 
100  sq.   ft. 

Wire    Fencing. 

Galvanized    barb     2  45 

Galvanized,    plain    twist    2  75 

Car   lots   and    less. 
Dominion    special    field    fencing,    33    1-3 
p.c.    small    lots;    extra    6    p.c. 
F.O.B.     Montreal. 

Wire   Rope. 
Galvanized,    1st    grade,    (    strands,    24 
wires,    %,    $5;   1    Inch,    $16.80. 

Black,  1st  grade.  6  strands,  19  wire*. 
%,  $5,  1  inch,  $15.10.  Per  100  feet  f.o.b. 
Toronto. 

Wrought    Staples. 

Galvanized     2  jo 

Plain    $60 

PAINTS,    OILS    AND    GLASS. 
Barn    Paint. 

In  barrels,  1-gal.  tins   0  80     6  86 

In    barrels,    5-gal,    tins    ....    0  80     0  86 


Beeswax. 

Per   lb.    0  40 

Chemicals. 

In  casks  per  lb. 
Sulphate    of    copper    (bluestone) . .    0  OT 

Litharge,    ground    0  06 

flaked    0  06% 

Green    copperas    (green    vitrol) 0  01 

Sugar    of    Lead    0  Qt 

Colon  in   Oil. 

Venetian   red,   1-lb.   tins  pun 0  01 

Chrome    yellow,    pure    t  II 

Golden    ochre,    pure    0  11 

French   ochre,    pure    0  09 

Chrome   green,    pure    0  11 

French    permanent    green,    pure..    0  16 

Signwriters'    black,    pure    0 II 

Marine  black,  25  lb.   irons  0  06 

Enamels. 
Per  gallon  in  quart  tins. 
M.  L.   Floorglaze   (Imperial  V.  &  O. 

Co 180 

Cee   Pee   Co.   enamel    4  60 

Sterling    Enamels    3  20 

Anchor   Floorlustre    1  80 

Glue.  Per  lb. 

French    medal     0  10 

German    common    sheet    0  10 

German    prima    0  15 

White    pigsfoot    0  16     0  20 

Brantford    medal    0  10 

golden   medal    Ill 

brown    sheet     0 10 

solder  sheet    0  13 

gelatine     0  22 

white     gelatine 0  20 

white    glue    0  12 

"  100    flake    0  10     0  11 

Perfection  amber  ground,  No.  1230    I  13 
Ground    glues    at    same    prices. 
Brantford    all-round    glue,    %-lb.    pack- 
ages,   10c,    %-lb.,    15c;   l-lb„    25c     Dia- 
count. 

XXL 013 

XL 0  11% 

CL 0  12 

C 011 

Paris    Green. 

Montreal  Toronto 

Drums,    50    and    100   lbs 0  16%  0  16% 

Packets,    1-lb.,    100   in    case..  0  18%  0  18% 
%-lb.  "       ....  0  20%  0  20% 

Tins,    Mb.,    100   in   case 0  19%  0  19% 

Paris  White. 

In    bbls 0  90 

Pigments. 

Orange    Mineral,    casks    0  60 

100-lb.     kegs 0  09% 

Prepared  Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base...  2  00 
Canada  Paint  Co.'s  pure  ..  1  76  2  00 
Globe  house  paint  (Windsor)..  1 SC 
"New  Era"  house  paint  (Wind- 
sor         185 

Benj.     Moore     Co.'s     "Egyptian" 

Brand     160 

Moore's    pure    linseed    oil,    H.G..    1  66 
Brandram-Henderson's     "English"    2  00 

Ramsay's    paints,    pure    1  70 

Ramsay's    paints,    Thistle    1  40 

Martin-Senour,    100   p.c   pure   ....    2  00 

Senour's    floor    paints    1  69 

Sterling    Pure    160 

Maple    Leaf    Paint    (Imp.    V.    & 

C.    Co.)    

Jamieson's    Crown    and    Anchor 

brand     160 

Plaster  of  Paris. 

Per   barrel    0  30 

Pine  Tar. 

Half -pint  tins,   per  dozen   0  60 

Putty. 

Standard 

Bulk    in    casks    2  20 

"    100-lb.     drums     2  56 

Bladders,    in    bbls 2  75 

Red    Dry    Lead. 
Genuine,  560  lb.  casks,  per  cwt  4  75    4  75 
Genuine,    100    lb.     kegs       "        6  25    6  26 

No.   1  casks,   per  100  lbs 4  26   4  26 

No.    1    kegs,    per    100    lbs 4  76   4  75 

Shingle   Stains. 

In   5-gallon   buckets   0  75 

Turpentine    and    Oil. 

Montreal  Toronto 
Can.    Prime  white  petroleum, 

gal 0  14     0  12 

U.S.     Water    white         "         0  15%  0  13% 
U.S.    Pratt's    astral  "       0  19     0  15% 

Castor  oil,   per  lb.,   in  bbls.  0  08     0  09 

Motor  Gasoline  single  bbls 0  17% 

Benzine,  per  gal,  single  bbls  ....     0  15% 
Pure   Turpentine,   single  bbls  0  70     0  69 

Wood    Turpentine    0  60 

Turpentine,    second    run    0  60 

Linseed    Oil  "        Raw...  100     105 

boiled.  1  03     1  08 
Rosin.    "G"    grade,   bbl.    lota, 

100    lb S26 

Varnishes. 

Per  gal.  cans. 

Carriage,    No.    1    1  60 

Pale   durable   body    3  60 

"       hard  rubbing   3  00 

Finest   elastic   gearing    3  00 

Elastic    Oak 160 

Furniture,    polishing    2  00 

Furniture,    extra    1  20 

No.    1    0  96 

"  Union    0  90 

Light    oil    finish     136 

Gold   size    japan    2  00 

Turps,    brown    japan    1  60 

No.    1    brown    japan    1  10 

Baking    black    japan    1  36 

No.    1   black   japan    0  95 

Benzine   black    japan    0  75 
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Satisfactory  paint  selling 
can  only  be  assured  if  you 
are  handling  a  fresh,  clean- 


\.yp> 


cut  and  varied  stock  of 
well-ground,  well  -  mixed, 
fast-color  Paints. 


MINERVA  Paints  and  Paint  Specialties 

answer  these  requirements  in  every  respect. 

They  are  the  famous   British   Brand,  with   seventy-eight  years'  unsullied    reputation 
for  quality. 

Every  can  contains  Full  Imperial  Measure — not  wine  or  short  measure. 

Investigate  the  MINERVA  Proposition.     It  will  pay  you. 

Our  dealer  selling-helps  are  unique  and  forceful. 


Ask  any  MINERVA  Dealer. 


HnJJI  w^"^,  tube?  ws  111  isa  Wjjjf* 

(Canada),  Ibvied. 

377-387   CARLAW    AVENUE,    TORONTO,    CAN. 
Established  in  England  in  1834 


(L-62) 


HOW  ABOUT 
YOUR  PAINT  OIL  DEPARTMENT  ? 

If  you  could  find  a  way  to  increase  the  profits  in  your  paint  oil  de- 
partment you  would  at  least  investigate  it,  wouldn't  you  ?  Then  why 
not  take  the  time  during  the  winter  months,  NOW,  to  investigate  the 

BOWSER  PAINT  OIL  SYSTEM 

We  have  installed  systems  for  many  of  your  fellow  merchants — 
it  pays  them — it  will  pay  you. 

You  can  get  one  outfit  or  a  dozen,  just  as  your  requirements  de- 
mand. You  don't  have  to  invest  much  money  but  you  get  enormous 
returns. 

The  Bowser  not  only  prevents  all  waste  and  over-measure,  but  it 
gives  your  store  tone  and  attractiveness.  It  draws  trade  because  you 
can  give  better  service  and  cleaner  oil.  The  pumps  measure  the  oil 
directly  into  the  customer's  can — no  measures  nor  funnels.  It  com- 
putes the  charge  and  counts  the  gallons. 

Send  a  card  to-day  for  free  book  No.  15. 

S.  F.  BOWSER  G&  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 

For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Gasoline  and  Oil  Storage  Systems, 

Dry  Cleaning  Systems,  etc. 
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Crystal    Damar    2  60 

No.    1  "■       226 

Pure    asphaltum    1  40 

Oilcloth     160 

Lightning    dryer    0  86 

Elastilite    varnish    2  25 

Copal  In e     Tarnish     2  26 

Granitine    floor    finish    2  25 

Jamieson's    floor    enamel    1  75 

Sherwin-Williams     kopal     Tarnish.    2  60 
Canada   Paint   Co.'s  sun   Tarnish.    2  26 

"Kyanize"    Interior    Finish    2  40 

"Flint-Lac,"     coach     1 80 

B.H.     Ltd.     "Gold     Medal,"     in 

cases     2  26 

Dependon    Lt.    H.    Oil    Finish....    165 

Everlastic    Floor    2  65 

Klattine    floor   finish    3  00 

Elastica   exterior  finish   4  26 

Storepipe    Tarnish,    ft    pints,    per 

gross     8  00 

Pure    white    shellac    Tarnish,    in 

barrels     175 

Pure    orange    shellac    Tarnish,    in 

barrels     1(0 

No.    1   orange  shellac   Tarnish,    in 

barrels     ISO 

Window   Glass. 
Size    United  Double 

Inches.  Star  Diamond 

Under    28     $4  26       $126 

26    to    40    4  65  6  T5 

41    to   60    6  10  T60 

61    to    60    6  86  8  60 

61    to    70    5  75  9  75 

71    to    80    8  26         1100 

81    to   85    7  00        12  60 

86    to    90    15(0 

91    to    95    17  60 

96    to    100    20  60 

Toronto,     25     p.c. 

Montreal    prices,    no    discount. 
Size    United    Inches  Star 

Under    28     $3  05 

26    to    40     3  25 

41     to    60     3(5 

51    to    (0     , ,  3  go 

61    to    70    4  15 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 

...      ,.      „                              Per    1M    lb- 
Anchor,       pure     715       730 

Brandram's  B.B.  Genuine..  8  15  8  30 
C.P.C.  decorators,  pure  ..  7  15  7  15 
Crown    and     Anchor,     pure.    7  15       7  30 

Elephant    Genuine    740       750 

Essex    Genuine    (Windsor) 6  90 

Island        City        Decorators' 

TPure„   7  15       7  30 

Lily    Pure    7  15       730 

Moore's    Pure    White    Lead 7  30 

Monarch    (Windsor)     7  40 

Munro's  Select  Flake  White    7  40       7  55 

Purity,     CO.     Co.'s.     Ltd 6  90 

Ramsay's    Pure    Lead    7  15       7  30 

Ramsay's    Exterior    6  90       7  05 

Sterling     Pure     7  30 

Tiger    Pure     7  15       730 

Western  Schedule. 
Terms— 2  p.c  30  days  or  net  J  months 
from  date  of  shipment.  Packages  26 
lbs.  and  over.  600-lb.  kegs,  16c  per  100 
lbs.  lower.  DeliTery— F.O.B.  Toronto 
or  Hamilton;  London,  6c  per  100  lbs. 
extra.  Contracts  as  required  until  16th 
May,    1911. 

White    Zinc    (Dry) 

Extra    Red    Seal,    V.M 0  07ft 

White  Zinc  in  OIL 

Pure,   in  25-lb.   irons   0  10 

go.    1  "  "       0  07 

No.    2  "  ■■       0  06% 

Whiting. 

Plain,    in    bbls    0  70 

Gilders   bolted    in   barrels    1  00 

HARDWARE. 

Carpenters',   per   doz.   ". 12  60    14  00 

Plain    ship  "  is  00    22  00 

Axles   and   Hatchets. 

Single   bit,    per  doz (00     9  00 

Double    bit        "         10  00    12  00 

Bench    Axes    6  75    10  00 

Broad     Axes     22  75    25  00 

Hunters'     Axes    5  00     (00 

"Boys"     Axes     6  76     (60 

Lathing    hatchets     4  70    10  00 

Shingle  hatchets    145     676 

Claw    hatchets    170     5  00 

Barrell    hatchets    5  50     (85 

_  Anvils. 

Buekworth,   per  lb 0  1014 

Ammunition. 

'•Dominion"  Rim  Fire  Cartridges  and 
p-B.  caps,  60,  10  ft  2ft  p.c;  B.B.  caps. 
60,  10  and  2ft  p.c;  Centre  Fire  Pistol 
Cartridges,  26  and  2%  p.c;  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c;  Primers,  10  and  2ft  p.c: 
Brass  Shot  Shells,  46  and  12ft  p.c; 
Shot  Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  Jobbing  point  east 
of    Manitoba.      Net    90    days. 

"Crown"  Black  Powder,  30  and  10 
p.c;  "Sovereign"  Bulk  Smokeless 
Powder,  30  and  10  p.c;  "Regal"  Dense 
Smokeless  Powder.  SO  and  10  p.c; 
"Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c  Empty 
Shells,  30   and  10  p.c.     90  days  net. 

Ordinary  drop  shot,  AAA  to  dust, 
$7.50  per  100  lbs.  Discount  25  per 
cent.;  cash  discount.  2  per  cent.  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only;  Chilled.  40c;  buck 
and  seal.  80c:  no.  28  ball,  $1.20  per  100 
lbs.;  bags  less  than  25  lbs.,  He  per  lb.; 
F.O.B.  Montreal,  Toronto,  Hamilton. 
London.  St.  John  and  Halifax,  freight 
equalized. 

Augers   and    Bits. 
Ford's   auger  bits    30     and  10 


Irwin's    auger     47Vi 

Gilmour's    auger     60 

Kockford     auger     60     and  10 

Gilmour's    car    47ft 

Clark's    expansive    40 

Jennings'    Gen.    auger,    net    list. 
Tobin's    High    Speed,    50    and    10. 
Tobin's    Never    Choke,    60    and    10. 
Barn    Door   Hangers. 

doz.   pairs. 

Stearns   wood   track    4  60     6  09 

Zenith     9  00 

Atlas,    steel    covered    5  00     (00 

Perfect     8  00    11  00 

New    Milo,    flexible    6  00 

Double    strap    hangers,    dozen 

sets     660 

Standard      jointed      hangers, 

dozen    sets    6  46 

Steel  King  hangers,  doz.  seta    ....     6  40 
Storm  King  and  safety  hang- 
ers          6  26 

Storm    King    rail    4  26 

Crown     4  85 

Crescent     6  50 

Sovereign     7  26 

Chicago    Friction,    Oscillating    and    Big 

Twin    Hangers,    5   per   cent. 
Steel,   track,   1  x  3-16  in.    (100  ft.).    S  25 
Bam   Door   Latches.. 

Challenge,    dozen    2  26 

Defiance,    dozen    2 15 

Gem,    dozen     7  60 

Bells. 
Door   bells,    push   and    turn,    46   and   10 

p.c. 
Cow   bells,    65    p.c. 
Sleigh    bells,    shaft    and    names,    pair, 

22c    up. 
Sleigh    bells,    body    straps,    each,    $1.15 

up. 
Farm   bells.    No.   1,   $1.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,   60,   10,   10  and  10  per  cent 
No.    1,    not    wider   than    6    in.,    (0,    10. 

10   and   10. 
Agricultural,    not    wider   than   4    in.,    75 

per  cent. 
Lace   leather,   per   side,    80c;   cut   laces, 

85c 

Bird  Cages. 
Brass   and  Japanned,   40  p.c 

Bolts  and   Nuts.        Per  cent. 
Carriage   Bolts,  common,   new, 

$1    list. 
Carriage  Bolts,  ft  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    ft    and    less..  60,  10  &  10 
Machine   Bolts,   7-16   and   up..  60 

Plough     Bolts     65,  6  ft  10 

Blank   Bolts   (0 

Bolt  Ends    (0 

Sleigh     Shoe     Bolts,     ft     and 

less     (0    and  10 

Sleigh    Shoe    Bolts,    7-16    and 

larger    66   and  06 

Coach    Screw,    new    list    7 

Nuts,  square,   all   sizes,  4ftc  per  lb.  off. 
Nuts,  hexagon,  all  sizes,  4ftc  per  lb.  off. 
Stove  rods,   per  lb.,  5ft  to  (c 
Stove    Bolts.    80. 

Building    Paper,    etc 
Tarred    Slater's    paper,    per   roll....    0  70 

O.   K.   paper.   No.   1,  per  roll   0  75 

O.   K.  paper.  No.  2,  per  roll  0  70 

Plain  Fibre,  No.  1,  per  400  ft.  roll    0  45 
Plain   Fibre,    No.   2,  "  ....    0  27 

Tarred    Fibre,    No.    1,    per    400    ft. 

roll     0  66 

Tarred    Fibre,    No.    2  "  ..    0  36 

Tarred    Fibre   Cyclone,   26   lb.,    per 

roll     0  65 

Dry  Cyclone,   15  lbs 0  45 

Plain    Surprise,    per   roll    0  40 

Resin   sized    Fibre,    per  roll    0  40 

Asbestos    building    paper,     per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,   per 

ton     37  «!0 

Carpet    Felt,    per   100    lbs 2  50 

Tarred  wool  roofing  felt,  per  100  lb   1  80 
Pitch,    Boston    or    Sydnev,    per    100 

lbs 0  70 

Pitch,    Scotch,   per  100  lbs 0  86 

Heavy  Fibre,   32'  ft  60',   per  100  lb.    S  00 

2  Ply    Ready    Roofing,    per    sq 0  70 

3  Ply   Ready  Roofing,   per  sq 0  96 

2  Ply   complete,    per   roll    1  15 

3  Ply  complete,  per  roll   136 

Liquid    Roofing   Cement,    brls.,    per 

gal 0  15 

Liquid    tins    Cement    0  20 

Crude    Coal    Tar,    per   barrel    S  60 

Refined   Coal   Tar,    tins,    per  doz...    1  26 
Refined    Coal    Tar,    per   barrel    ....    4  60 

Shingle    varnish,    per   barrel    4  60 

Caps,    per   lb 0  06 

Nails,    per    lb 0  06 

Mop   cotton,   per  lb 016 

Butts. 
Plated,   bower  barff  ft  Nickel.   No.   241, 

45   per  cent. 
Wrought  brass,  45  p.c.   off  revised  list. 
Cast   iron   loose   pin.    60   p.c. 
Wrought  steel  fast  joint  and  loose  pin, 

70   p.c. 
Crescent   brands,    70   per   cent. 

Cement  and   Firebrick. 
Canadian    Portland,    bags,    per 

bbl 1  66    1  70 

White  Bros.   English   2  00    2  05 

"Lafarge"    cement,    in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  no 

"  English      17  00  21  00 

"  American,     low...  23  00  25  00 

high....  27  50  35  00 

Fire  clay   (Scotch),   net   ton 6  60 

Chalk    and    Pencils. 
Carpenters    Colored,    per   gross    0  66    0  80 
"  lead  pencils,   p.   gr    2  40    6  76 

56 


Chisels. 

Cold  chisels,  6  x  6   In.,   doz 2  20 

Bevel  edge,   1  inch,  doz.    2  60 

Chain. 
Proof  coil,  per  100  lb.,  ft  in.,  $6.00; 
5-16  in.,  $4.85;  %  in.,  $4.25;  7-18  in., 
$4.00;  ft  in.,  $3.75:  9-16  in.,  $3.70;  ft  in., 
$3.65;  ft  in.,  $3.(0;  ft  in.,  $3.46;  1  in.. 
$3.40. 

Stall  fixtures,  35;  trace  chain,  45;  Jack- 
chain,  iron,  50;  jackchain,  brass,  50;  cow 
ties,  40;  halter  chains,  60  and  5;  tie  outs, 
75;  coil  chain,  50  and  5;  hammock  chains, 
galvanized,    35    and    5. 
Churns. 
No.  0,  $9;  No.  1,  $9;  No.  2,  $10;  No. 
3,  $11;  No.  4,  $13;  No.  5,  $16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St.  Marys, 
40    per    cent.;    f.o.b.    Ottawa,    Kingston 
and    Montreal,   37ft    and   10   per  cent. 
Clamps. 

Malleable  swivel  head,  4  in 2  60 

"        adjustable,    4    in.    7  60 

Carpenters,    3   feet    3  60 

Conductor    Pipe. 

2  inch,   in  10  foot  lengths   S  30 

i       "  "  "         4  00 

4       "  "  "         5  28 

6       "  "  "         7  28 

6        "  "  "  8  80 

Cotter  Pins. 
Cotter  pins,  90  p.c.   Montreal. 

Copper  and  Nickel  Ware. 
Copper    boilers,    kettles,    47ft    p.c 
Copper  tea   and  coffee  pots,   42ft   p.c 
Copper   pitts,    27ft    per   cent. 
Foundry  goods,  hollow  ware,  46  p.c 

Door  Knobs. 
Canadian    knobs,    45   and   10   per  cent. 
Porcelain,    mineral   and    jet   knobs,    net 
list. 

Door    Sets. 
Canadian,  45  and  10  per  cent. 
Door  pulls,  60  per  cent. 

Door   Hangers    (Parlor) 
Single  sets,  each  (Easy  brand)   ....    180 

Double    sets,    each    3  26 

Unbreakable   rail,    100   feet   6  00 

Door  Springs. 
Chicago    (coil),    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters  6   inch,   doz 6  26 

Folding  handles,  8   inch,   doz.   ....    1 80 
Drills. 

Bit  stock  drills,  2-32  in.,  doz 0  IT 

Escutcheon  Pins. 
Steel,  discount  50  per  cent. 
Brass,    55   per   cent. 

Eavetroughs. 

8  inch    in    100   foot   lengths    2  90 

10     "  "  "         3  15 

12      "  "  "         3  68 

15     "  "  "         6  26 

Add  extra  10c  per  100  ft.  O.G.   Round 
Bead  Trough. 

Factory  Milk  Cans. 
Milk  cans  and   pails,   36  p.c 
Hand  delivery  and  creamery  cans,  40  p.c. 
Railways    cans,    45    p.c 
Cream    cans,    40    p.c. 
Creamery    trimmings,    76    and    12ft    p.c 

Faucets. 
Common,   cork-lined,   36  per  cent 

Farrier   Knives. 
Buekworth,   50  p.c 

Files  and  Rasps.        Per  cent. 

Disston's     70  and  10 

Great    Western,    American    70  and  10 

Kearney    &    Foot.    Arcade    70  and  10 

J.    Barton    Smith,     Eagle    ....70  and  10 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     (0 

Nicholson     (2  2-3 

Jowett's    (English    list)    27ft 

Spear  ft  Jackson   (English  list)  35 
Forges, 

Blacksmiths    portable,    135   lbs 8  86 

Galvanized  Ware, 
Dufferin  pattern  pails,  45  per  cent. 
Flaring    pattern,    46    per    cent. 
Galvanized    washtubs,    46    per   cent. 

Grindstones, 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs no 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  36 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  oz.,  doz.    1  25 

"       hickory  handle,   1   lb.,   doz.    6  25 

"      straight    claw,    1    lb.,    doz.    7  00 

Farriers    hammers,    10    oz,,    doz....    5  (0 

Tinners    setting,    ft    lb.,    doz 4  60 

Machinists,    ft    lb.,    doz.    3  20 

Sledge,  Canadian,  6  lbs.  and  over.    0  06 
Sledge,    Masons,    5    lbs.    and    over.    0  06 

Sledge,    Napping,    up   to   2   lbs 0  01 

Harvest  Tools. 
50    and    5    per    cent. 
Sidewalk   and   stable   scrapers,   net  $2.25. 
Wood  hay  rakes,   40   and  10  per  cent. 
Lawn    rakes,    net. 

Halters     (Snap    and     Ring). 

Jute    Rope,    %-inch,    per    gross 8  00 

"       ft-inch,    per   gross    ....  10  60 

"  "       ft-inch.   per  gross  13  60 

Leather,    1-inch,    per    doz 4  00 

Leather,   lft-inch,   per  doz I  to 

Web     2  46 

Sisal   Halters   (Snap   and   Ring), 
ft-in..     $9.00;     7-16-in..     $10.20:     ft-in.. 
$11.40;   9-16-in.,    $13.20:   ft-in.,   $15.00. 

Hinges. 
Blind,   discount   50   per  cent. 
Heavy    T   and    strap,    4-in..    100   lb. 

net     7  25 

Heavy    T   and    strap,    5-in.,    100   lb. 

net     TOO 

Heavy   T    and    strap.    6-in.,    100   lb. 
net     (71 


Heavy    T    and   strap,    8  in..    100   lb. 

net     6  60 

Heavy     T     and     strap,     10-tn.    and 

larger     8  26 

Light  T  and  strap,  discount  66  p.c 
Screw    hook    and    hinge- 
under   12   in.,   per   100  lb.    4  00 

over  12   in.,    per  100  lb 3  60 

Crate  hinges  and   back   flaps,   66  and  6 

p.c. 
Chest  hinges  and  hinge  hasps,  (6  p.c 

Hinges    (Spring) 
Spring,   per  gross— No.  5,   $16.10;  No.  10, 

$16.10;    No.    20,    $9.50;    No.    60,    $17.68; 

No.    61,    $7.76;    No.    120.    $16.10. 
Screen    door    sets— No.    2260,    $14.96;    No. 

2260,   $19.65;  No.   2275,   $21.86;   No.   1192. 

$19.55. 
Chicago    hold    back    screen    door,    iron, 

gro.,    $12. 
Chicago   spring  hinges,    16  p.c. 
Triplex   spring    hinges,   40   p.c. 
Chicago   surface    floor    (6,000),    46   p.c 
Garden  City  fire  house  hinges,  12ft  p.c 
"Chief"  floor  hinge,  60  p.c. 

Hooka. 
Wrought  iron  hooks  and  staples— 

ft    x   5,    per   gross    Its 

5-16  x  5,   per  gross   $40 

Bright  wire  screw  eyes,   60   p.c. 
Bright   steel   gate  hooks  and   staple*. 
Iron  screw  hooks,  (0  and  20  p.c 
Iron  gate  hooks  and  eyes,  60  A  20  p.c 
Crescent   hat  and   coat   wire,   60   p.c 
Stove    pipe    eyes,    kitchen     and     square 

hooks,   60  p.c. 

Horse  Nails. 

M.R.M.  cold  forged  process  list,  10th 
January,   1912.  Price  per 

Size  Length  25-lb.  box. 

Nos.    3  lft-inch  $4  10 

4  lft-inch  3  76 

5  1    16-16  3  60 

6  2ft  3  10 

7  2    5-16  2  10 

8  2ft  2  75 

9  2    11-16  2  60 

10  2ft  2  50 

11  3    1-16  2  46 

12  3ft  2  46 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy. 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4.15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L."   steel   shoes,   new  light  pattern, 

1  to  6,  No.  2  and  larger,  $4.36;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes,  No.  0 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  $6.76.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  ft  Co., 
"Blunt"    No.    1   and   smaller,    $1.60;   No. 

2  and  larger,  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.75;  No.  2  and  larger,  $1.50 
per  box.     Put  up  in  25-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    4ftc 

Ice   Cream    Freezers. 
White    Mountain,    6c   per   lb. 

Knives. 
Hay    kniTes,    net    list. 
Olauss,    50    and    25    per    cent. 

Kitchen    Enameled    Ware 
White    ware,    75    per    cent. 
London    and    Princess,    50   per   eeat. 
Canada,    Diamond,    Premier,    69    and    18 

per  cent. 
Pearl,    Imperial,    and    granite    steel,   II 

and    10   per   cent. 
Premier    steel   ware,    41    per   cent. 
Star  decorated   steel   and   white.   26  per 

cent. 
Hollow  ware,    tinned   steel,   46  per  sent. 

off. 
Bnamelled   street  signs,    41   per  eeat. 

Kitchen    Sundries. 
Asbestos    mats,    60    p.c 

Can    openers,    per    doz I  41    I  76 

Mincing    knires,    per    doz.    ...    6  69    6  N 

Potato  mashers,  wire,  per  dei.    8  61    I  Tl 

"  wood,    per   doz.    1 61   IN 

Tegetable   slieers,   per  doz IBS 

Unirersal  meat  chopper,   No,  1    ....    1  16 

Enterprise    chopper,    each    1 H 

Spiders  and  fry  pans,   61  and 

6   per   cent. 
Star   Al   chopper,    i   to   5!    ...    1 36    4  II 
101   to   108....    IK    ID 

Kitchen    hooks,    bright    IM 

Toasters,    60    per   cent. 

Firs   shOTels.    60. 

Oil   stoves    and    erens,   M   and   II. 

Ladders. 
I  to  I  feet.  Ue  per  foot;  T  to  1  ft,  1*0. 
Bxtensloa  ladders,    16e  per  foot  «». 

Lanterns. 
Japanned    ware,    46    per    eent 
No.   I  or  I  Plain   Oold   Blast,   per 

da ITS 

Lift    Tubular    and     Hinge    Plain, 

per    doa I  St 

Japanning,  SOe  per  dozen  extra. 
Primn    globes,    per    dozen.    tl.H. 
Lamp    wick.    60    per    eent. 
Lawn    Hose. 
Competition  grade  lawn   hone,  Tl  and  6. 
Lawn    Mowers. 

D.  Maxwell  ft  80ns.— 8-inch  open 
wheel.  3  knives.  12  in..  $5.10;  do.,  4 
knives,  $6.25;  9-inch  wheel,  3  knives. 
12  in.  sizes.  $6.76:  do..  4  knives,  $7.25: 
lOft-inch  wheel.  4  kniTes,  12  in.  sizes. 
$8.50:  ball  bearing  do.,  $10;  do..  6  kniies. 
$10.60;    60    per   cent,    f.o.b.    factory. 

Locks    and    Keys. 
Canadian,    45    and    10    per    cent 


HARDWARE     AND     METAL 


Cut  Down   Your   WRAPPING    PAPER    Expense 

Let  Us  Quote  You  Prices. 

Why  keep  down  your  profits  by  paying  more  for  your  Wrapping 
Paper  than  is  absolutely  necessary  ?  We  manufacture  a  complete 
line  of  all  lines  of  high  grade  papers  and  offer  them  at  a  price  that 
will  effect  a  saving  to  every  dealer. 


WRITE  US  AT  ONCE. 


ALEX.   McARTHUR  &  CO.,   LTD., 


F.  J.  COX'  Winnipeg— Sole  Agent  for  West 


82  McGILL  STREET, 
MONTREAL 


RED 


s 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,    FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL    GLASS 

DON     ROADWAY  TORONTO 


Good  Profits  and  Entire  Satisfaction  are  Assured 


the  dealer  who  handles  and  boosts 


HEINISCH  Tailor  Shears 


They  are  made  from  the  highest  quality  materials  and 
by  skilled  workmen,  and  have  a  finish  and  temper  that 
have  enabled  us  to  gain  a  reputation  for  which  our 
competitors  are  continually  striving. 

We  also  manufacture  Scissors,  Tinners'  Snips,  Trim- 
mers— and  guarantee  them  inferior  to  none. 

Get  them  from  your  jobber. 

R.  Heinisch's  Sons  Co.,  Newark,  N.J.,  U.S.A. 


Pnesto   Double  Bath  Cocks 

Nickel  Plated.      With  China  Index  Handles 
"A     QUARTER    \TURN     GIVES    A    FULL    OPENING" 

Tails? (Finished)  Screwed  for  Yt  in.  Male  I.P. 


GOOD 


I  METAL 
PLATING 
FINISH 
DESIGN 


We  can^quote  you  an  attractive  price.     Write  Dept.  P. 

T.  McAVITY  &  SONS,  Limited,  ST.  JOHN  and  WINNIPEG 


HARDWARE    AND     METAL 


Lumbermen's    Supplies. 

Cant   hooks,    Ssieu,    from    12  09 

Axes,    dozen,    *»em    J  &* 

Axe    handles,    dozen,    from    1  IS 

Cross  cut  saws,   per  foot   ....    0  tt     0  43 

Axe    wedges,    dozen    ....      "  25 

Ball    and    heel    calks    4  01     4  tt 

Mallets. 
Tinsmiths',    2%x5tt    In.,    per    do*..    1 tt 
Carpenters',    round    hickory,    (    in., 

per    doz 1  •» 

Lignum    Vitae,    round,   5   inch,   per 

doz I  *• 

Caulking,    No.    8,    oak,    per   doz....  IB  0» 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz •  °* 

Metal    Polish. 

Tandem  metal  polish  paste    6  09 

Axoline   brass   cleaner,    100   in   pkge    6  U 

Miners    Supplies. 
Mattocks,   6  lb.,   18  inch,   $6  dozea. 
Picks,    6    to    7    lb.,    $4.65   dozen. 
Pick    handles,    $1.85    dozen. 
Prospectors'    hammers,    16%c    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars,    3%    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 1  SO      1  66 

Folding    ironing    boards    16  tt    18  60 

Nails.  Wire 

1— 1H     inch     S35 

1%    inch    $00 

1%— 194     inch     175 

2— 294    inch    165 

«4— 2%    inch    2  50 

J-3%     Inch     2  45 

S%-4    inch    2  49 

4%,   5,   5%,   6   tax*    (base)    2  35 

Cut      nails— Montreal,      $2.40;      Toronto, 

$2.60. 
Miscellaneous    wire    nails,    75    per    cent. 
Coopers'    nails,    33    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  109 

lbs I6S 

Oakum. 

Plumber*.... per    100    lb 4  69 

Oilers, 
Kemp's     Tornado     and     McClery't 
Model    galvanized    oil    can,    with 

pump,    6    gallon,    per    dozea 19  99 

Davidson  oilers,   40  per  cent. 
Vtinc  and  tin,   50  per  cent. 
Coppered  oilers,   50   per  cent.   an". 
Brass    oilers,    50    per    cent. 
Malleable,    26    per    cent. 

Plated    Goods. 
Holloware,   40   per  cent,    discount. 
Flatware,    staples,    40   and   10;   fancy,    10 

and    50. 
Hutton's    "Cross    Arrow"    flatware,    42% 
per    cent.      "Singalee"    and    "Alask," 
Nevada   silrer  flatware,    42   per   cent. 
Pieced   Ware. 
Discount,    36   per   cent. 
10-qt.    flaring    sap    buckets,    35   p.c 
6,    10   and   14-qt.    flaring  pails,  35   p.c. 
Copper   bottom    tea    kettles   and   boilers, 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitta,    35    p.c. 

Planes. 
Wood    bench,    Canadian,    40,    American, 

25  per  cent. 
Wood,    fancy,    $0   to  35   per  cent. 
Stanley    planes,    $1.55    to    $3.60,    net    list 
prices. 

Pliers  and  Nippers. 

Button's  genuine,   37%  to  40  per  cent. 

Plough    Lines. 

Russian    snap    per  gross   30  00 

Indian    snap     "  25  00 

Pumps. 
Berg's    wing    pump,    75    per    cent. 

Razors.  per  doz. 

Boksr's     7  50    1100 

Boker's    King   Cutter    15  00 

Henckel's     7  50    20  00 

Gillette    Safety,    each    3  75 

Star    Safety    Razor,    33   1-3   p.c 
Rope   and   Twine. 

Sisal     rope     0  06% 

Pure    Manila    Rope    0  10% 

"British"    Manilla    0  09 

Cotton,    3-16    inch    and    larger 0  24 

Russia  Deep  Sea  line,   94  in.  diam. 

and   over,   15%;  under  %  in.,   16%. 
Jute,  %  and  upwards,  Sc;  under  94,  9%c. 

Lath    yam,    single    0  08 

Lath    yarn,    double    0  0894 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  95 
Cotton   clothes   line,   18   per  cent.   off. 

Bag,    Russian   twine,   per  lb 6  27 

Wrapping,    cotton,    3-ply    twine...    0  26 
"       4-ply    twine...    0  30 

Mattress   twine,    per  lb 0  45 

Staging        "  "       9  35 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galvanized,    45    per    cent. 

Rirets    and    Burrs. 
Iron    Rirets,    black    and    tinned,    60,    10 

and  10. 
Iron   Burrs,    69  and   10   and   10   p.c. 
Copper    Rirets,    usual    proportion    burrs, 

35   and   7%   per   cent. 
Copper    Burrs    only,    22%    per    cent. 
Extras  on  Coppered   Rivets,  %-lb.   pack- 
ages  lc  per   lb. ;   %-lb.    pkgs.,    2c  lb. 
Tinned    Rirets,    net   extra,    3c   per   lb. 
Coppered  Rirets,  net  extra,  2%c  per  lb. 

Riret    Sets. 
Canadian,    35    to    37%    per   cent. 
Rules. 

Boxwood,    No.    68,    2    foot,    doz 115 

Irory,    No.    1282,    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    55,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     0  85 

Mrs.   Potts,  handles,   japanned,   per 
gross      8  40 


Common,    plain     4  25 

plated    5  60 

Asbestos,    per    set    1  50 

Sand    and    Emery    Paper. 
Sand    and   emery   paper,   40   per  cent. 

Sash    Weights. 
Sectional,   1  lb.   each,  per  100  lb...    2  25 
Sectional,   %  lb.,   each,   per  100  lbs    2  40 

Solid,    3    to   30    lbs 155 

Sash  Cord. 

No.    8,    per   lb 0  33 

Saws. 
Atkins  Hand  and   Crosscut,   25  p.e. 
Disston's    Hand,    15    per    cent. 
Simonds   Hand,    15   per  cent. 
Shurley  &   Dietrich,   40  and  35  p.e. 
Spear   &    Jackson,    40    per   cent. 

Saw    Sets. 
Canadian    discount,    40    per    cent. 

Screen  -Doors    and    Windows     Doz. 
Common  doors,   2  or  3  panel,   wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in.  style   8  10 

Bearer  window  screens,  14x18,  open 

28%     inches     1  60 

Perfection     window    screens,    14x15, 

open    22%    inches    180 

Model   window  screens,   14x22,   open 

36%     inches     2  25 

Scales. 
Gurney    Standard,    35;    Champion,    H 
per   cent. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 

Fairbanks  Standard,  30;  Dominion, 
50;    Richelieu,    60. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe   Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright   and    steel  85  and  10 

R.H.,    bright    80  and  10 

F.H.,    brass    75  and  10 

"      R.H.,     brass     70  and  10 

"       F.H.,    bronze     70  and  10 

"       R.H.,     bronze     65  and  10 

Drire    screws     85  and  10 

Set,    case    hardened    60 

Square     cap     50  and  05 

Hexagon    cap    45 

Bench,    wood,    per    doz $5  00 

"      iron,     per    doz 4  25 

Screws    (Machine). 

Flat  head,   iron  and  brass,  35  per  cent. 

Fillister  head,   iron,   30;  brass,   25  p.c 

Screw   Drirers. 

Sargent's,     per    dozen     0  65     100 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors   and    Shears. 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70, 
Seymour's,    50   and   10   per   cent. 
Acme     Shear     Co.,     nickel-plated     and 
Japanned,  40  per  cent. 

Shelf    Brackets. 
No.    140,    65   and   10   per  cent. 

Skates    and   Hockey   Sticks. 
Starr   skates,    37%    per   cent. 
Boker,    hockey,    30c    upwards;    spring 
Empire    hockey    sticks,    $3.00,    $3.50. 
Micmac    and    Rex    sticks,    $4.00,    $6,64. 
Pucks,    net,    $1.50. 

Shorels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.c 
off;  No.  2  grade,  55  and  2%  p.e.  off; 
No.  4  grade,  45  and  5  p.c  off. 
Canadian,  No.  1  and  2  grade,  60  and 
2%  p.c;  No.  3  and  4  grade,  50  and 
2%    per   cent. 


Grade   1,    2,    3,   50   and   5   per   cent.    off. 
Grade    4,    50    per    cent.    off. 
Squares. 
Disston's,    60   and   10   per  cent. 
Stanley  Try  Squares,   size  7%,  do*. 

net     $2  85 

Snaps. 
Harness,    25    per   cent. 

Soldering   Irons. 
Base,   per  lb.,  28   cents. 

Stamped  Ware. 
Plain,    75   and   12%    per    cent. 
Returned,    75    and    5    per    cent. 
Tinners'    trimmings,    75    and    5    p.e. 

Sap   Spouts. 
Bronzed  iron  with  hooks,   per  1,000    7  50 
Eureka     tinned     steel,     hooks,    per 

1,000     8  00 

Staples. 

Poultry    netting,    100    lbs 5  70 

Bed,    100    lbs.,    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear  point,   75  per  cent. 

Stable  Fittings. 
Dennis    Wire    &    Iron   Co.,   33   1-3   p.c 

Store    Boards. 
Lithographed,    60    and    10. 
Storepipes. 

5   and   6   inch,    per   100   lengths 7  62 

7   inch,    per   100  lengths    8  18 

Nestable,    40   per  cent. 

Stovepipe   Elbows. 
5    and    6-inch,    common,    per   doz...    1  22 

7-inch,    per    doz 135 

Polished,    15c    per    dozen    extra. 
Thimbles,    70   per   cent. 

Stocks    and    Dies. 

No.   20   Bearer  Die  Stock    18  75 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25     0  37 

Hindostan     "        0  06     0  10 

slip     "        0  18     0  20 

"  Axe     "         ....     0  10 

Deer    Creek     "         ....      0  10 

Deerlick     "         ....      0  25 

Axe    "         ....     0  15 

Lily     white     "         ....      0  42 

Arkansas     "         ....      160 

Water-of-Ayr     "         ....      0  10 

Scythe     per  gross  3  50     5  00 


Tacks,  Brads,  Etc 
Carpet  tacks,  blued,  80  and  10  p.c; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  80  and  10;  Vi 
weights,  60;  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5,  in  dozens,  75 
and  10;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%;  zinc  tacks,  35;  leather 
carpet  tacks,  35;  copper  tacks,  45;  cop- 
per nails,  50;  trunk  nails,  black,  65 
and  10;  trunk  nails,  tinned  and  blued, 
65  and  10;  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine  finishing, 
40  and  10;  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle  nails,  in 
papers,  10;  saddle  nails,  in  bulk,  15; 
tufting  buttons,  22  line  ia  dozens  only, 
60 ;  zinc  glaziers'  points,  5 ;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  55;  clinch  point 
shoe  rirets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  20;  strawberry 
box   tacks,   80  and   10. 

Tape  Lines. 
Universal,  ass  skin,  Na.  714.  1$  ft.. 

doz $99 

Lufkins,  linen,   No.   404,   66  ft.,   ea.    0  94 
"       steel,   No.   264,   M  ft.,   each    3  59 
Chesterman's  linen.  No,  1821,  9$  ft. 

each     1  10 

Chesterman's    Metallic,     Na.    1821..    1  96 

Steel,    Na.    1H9,    69   ft 

Trowels. 
Disston's,   19  per  cent. 

Thermometers. 
Tin  ease  and  dairy,  r*  U  78  aad  19  p.c 

Tinners'    Snip*. 
Discount   35   per   cent. 

Tinners'    Trimmings. 
Discount,   45  per  cent. 
Plain    and    returned.    T6    aad    11%. 

Traps    (Steel    Gam*}. 
Newhouse,    39   ptr   eaat. 
Hawley  &  Norton,  49,  19  aad  6  p.c 
Victor,    69    and   5   per   cant, 
Oneida  Jump   (Star),  M,  19  aad  f  p.c 
Traps    (Rat   and    MauM)  Dos. 

Out  O"   Sight  Mouse  Traps  9  99 

Rat  Trapa   119 

Easy    Set    Mouse    0  46 

"       "      Rat     0  96 

Blizzard    Mouse   Traps    9  46 

Rat    Traps    9  96 

Hold-Fast    (formerly    Dsvil)    Mouse 

Traps    6  26 

Hold-Fast     (formerly     Devil)      Rat 

Traps     0  80 

5-Hole    Tin    Chokers    6  80 

Tise*. 

Per    pound    9 11    6  1294 

Hinged   pipe   rise,   25   lbs 3  55 

Saw    rise    « 59   1 09 

Blacksmiths',    60;   parallel,    46   per   cent. 
Washing  Machines. 

New    Ontario    4125 

Round,    re-acting,    per    do* 81  25 

Square,    re-acting,   per  do* 77  50 

Dowswell     52  50 

New   Century,    Style  A   10125 

Ideal    Power    180  00 

Daisy    73  25 

Stephenson     74  00 

Puritan    Motor    165  00 

Connor,    improved    52  50 

Ottawa     55  00 

Connor    Ball    Bearing    112  60 

Connor    Gearless    Motor   Washer...  180  00 
20   per  cent. 

Wringers. 

Royal    Canadian,    11    in.,    doz 47  75 

Eze,    10  in.,   per  doz 46  75 

Bicycle,    11    inch    60  50 

Trojan,    12    inch    100  00 

Challenge,   3  year,   11  inch    53  25 

Ottawa,    3    year,    11    inch    58  25 

Favorite,   5   year,   11   inch    61  75 

20   per   cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    21  20 

Garden,    steel   wheel,    dozen    32  40 

Whiffletrees. 

Tubular   steel   whiffletrees,    28   in...    0  70 

34    in...    100 

36    in...    126 

"  '       neckyokes,     36     in.,..    1  05 

doubletrees,    49    in..    0  95 

"  "       lumbermen*,    44    in..    1  15 

Wood   Handles. 

Second  growth   ash  fork,   hoe,    rake  and 

shovel  handles,  40  per  cent. 
Extra    ash    fork,    hoe,    rake    and    shovel 

handles,    45   per   cent. 
Nos.    1    and   2   ash   fork,    hoe,    rake   and 

shovel  handles,   50  per  cent. 
Carriage  neckyokes  and  whiffletrees,   ash 

35,    hickory,    40   per    cent. 
Team  neckyokes,  oval  and  round  whiffle- 
trees,  hickory  and   ash,   35   per  cent. 
All  other  ash  goods,  40  per  cent. 
All    hickory,    maple    and    oak    goods,    36 
per   cent. 

Wrenches. 
Agricultural,    67%    per    cent. 

Wrought    Iron    Washes*. 
Canadian.    50   per   cent- 

WINNIPEG    HARDWARE 
QUOTATIONS. 

Ax  Handles— Oval  and  octagon,  s.g. 
hickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.    oak,    $2.90. 

Augur  Bits— "Irwin"  bits,  47%;  other 
lines,    70    and    10   per   cent. 

Barb  Wire— Lyman  4  pt.,  $1.85  f.o.b. 
Fort  William;  $2.26  per  spool  of  80  rods 
f.o.b.  Winnipeg;  Guidden  2  pt.,  $1.75 
f.o.b.  Fort  William;  $2.12  per  spool  of 
CO    rods    f.o.b.    Winnipeg;    Baker    2    pt.. 


$1.73  f.o.b.  Winnipeg;  Waukegan  2  pt.. 
$1.74  f.o.b.  Fort  William;  $2.12  per  spool 
f.o.b.  Winnipeg;  Alberta  2  pt.,  $1.73 
f.o.b.  Fort  William,  $2.05  per  spool 
f.o.b  Winnipeg;  American  special,  2 
pt.,  $1.45  f.o.b.  Fort  William;  $1.73 
per  spool  f.o.b.  Winnipeg;  plain  twist, 
$2.80  f.o.b.  Fort  William,  $3.20  per  100 
lb.,  f.o.b.  Winnipeg;  coil  spring  wire, 
No.  9,  $2.07  per  100  lbs.,  Fort  William; 
$2.50  at  Winnipeg. 

Bolts— Carriage,  %  and  smaller,  65; 
7-16  and  larger,  55;  machine,  %  and 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  60; 
square  and  hexagon  nuts,  cases,  3; 
small   lots,    2%;   stove   bolts,    77%. 

Bar  Iron— Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.S5: 
spring  steel,  $3.40;  machinery  steel, 
$3.50;  tool  steel.  Black  Diamond,  100 
lbs.,    $8.50;    Jessop,    $15. 

Blocks— Steel,  50  per  cent. ;  wood,  60 
per   cent. 

Cut  Nails— $3.15  per  keg  base.  Wire 
nails,  base,  $2.80  Winnipeg;  $2.35  Fort 
William. 

Copper— Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire, 
3-inch  gage,  24c  to  20-inch  gage,  29o. 
Crowbars — 4%c  per  lb. 
Corrugated  Iron  and  Roofing,  etc.— 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,    28,    painted,    $2.84;    26,    $3.24. 

Canada  Plates— Half-polish,  6  and  7- 
inch,  $3.40;  8-inch,  $3.60:  full  polish,  6 
and  7-inch,  $4.25;  8-inch,  $4.50. 
Clerices— 7Mc  per  lb. 
Enamelware— Canada,  50;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per 
cent. 

Files— American,  75;  Black  Diamond, 
60;    Nicholson's,    65    per    cent. 

Galvanized  iron  —  Apollo,  16  gauge, 
$3.80;  18.  $3.85;  20,  $3.90;  22  and  24, 
$4;  26,  $4.20;  28,  $4.60;  30  gauge  or 
1094  oz.,  $4.80;  Queen's  Head,  20,  $4; 
24,    $4.20;   26,    $1.60;   28,    $4.80. 

Galvanized    Iron     Pipe— 94    in.,    $3.25; 
%    in.,    $4.05;    94    in.,    $5.00;    1-in.,    $7.20; 
1%    in.,    $9.80;    1%    in.,     $11.80;    2    in., 
$15.30. 
Galvanized    Ware— 37%    per    cent. 
Grindstones— Per    100    lb.,    $1.65. 
Horseshoes— "M.R.M."      and      "Bell'' 
iron,   No.  0  to  1,  $4.90;  No.  2  and  larg- 
er,   $4.65;    snowshoes,    No.    0    to    No.    1. 
$5.15;  No.  2  and  larger,   $4.90;  steel   No. 
0    to   1,    $5.35;   No.    2    and   larger,    $5.10; 
featherweight,    $6.50. 

Horse  Naila— "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7,  $3.05;  8,  $2.85;  9,  $2.75;  10,  11 
and  12,  $2.65,  in  25-lb.  boxes. 
Harvest  Tools— 50,  5  and  5  per  cent. 
Hinges— Light  T  and  strap,  65  per 
cent. 

Hooks— Brush,  heavy,  per  dozen,  $8.75; 
grass,    $1.70. 

Iron  Washers— Full  box,  40  per  cent.; 
smaller    lots,    35    per    cent. 

Iron  Pipe,  Black— %  in.,  $3.15;  %  in., 
$2.30;  %  in.,  $2.35;  %  in.,  $3.15;  94  in., 
$3.80;  1  in.,  $5.45;  1%  in.,  $7.45;  1%  in., 
$8.95;  2  in.,  $11.55;  2%  in.,  $18.40;  3 
in.,  $24.15;  3%  in.,  $32.25;  4  in.,  $36.75; 
4%  in.,  $42.50;  5  in.,  $47.50;  6  in., 
$61.50;   7  in.,   $95.50;   8   in.,    $118. 

Logging  Chain— %  in.,  $7.50;  5-16  in., 
$6;   %  in.,   $5.50. 

Lanterns— Cold    blast,    per    dozen,    $7; 
coppered,    $9;    dash,    $9. 
Poultry    Netting— 57%    per    cent. 
Pig   Lead— $4.75.     Lead    Pipe— $6.C5. 
Lead    Waste— $7.00. 

Rivets  and  Burrs— Iron  rivets,  55  per 
cent.:  copper,  No.  8,  32c;  10,  34c:  12, 
36c;  copper  burrs,  No.  8,  44c;  10.  47c; 
12,  51c;  copper  rivets  and  burrs,  No.  8, 
44c;  9,  32c;  10,  47c;  coppered,  No.  8, 
17c:   9,    17%c;   10,    18c. 

Rope— Sisal,  89i;  Pure  Manila,  10%c; 
British    Manila,    9c;   lath   yarn,    9Vic. 

Staples— Bright  wire,    $2.50   f.o.b.    Fort 
William;    $2.90,     Winnipeg. 
Steel    Squares— 40    off    new    list. 
Shovels— Discounts    on    No.    1,    No.    2, 
60   and  2%   per  cent;   No.    3,    No.   4,   50 
and  2%  per  cent. ;  No.   1  scoops,  50  and 
6    per    cent. ;    all    other    grades,    45    and 
5   per    cent. ;    fifty   cents    per   dozen   net 
is    added   to   equalize   eastern   freights. 
Solder— Half    and    half,    $28    per    cwt. 
Screws— Bright    iron    round    head,    82% 
and    10    p.c;    flat    head,    87%    and    10 
per  cent. ;   round   head,   brass,    72%    and 
10  per  cent. ;  flat  head,   brass,   77%   and 
10  per  cent. ;   coach,   65  per  cent. 

Staples— Bright  wire  per  cwt.,  $2.50 
at    Fort    William;    $2.90,    Winnipeg. 

Linseed  Oil— Raw,  per  gal.,  $1.05; 
boiled,  per  gal.,  $1.08. 
Turpentine— Per  gal.,  barrel  lots,  80c. 
Dry  Colors— White  lead  in  ton  lots, 
decorators'  pure  $7.50;  decorators'  spe- 
cial. $7;  in  small  lots  advance  price  25 
cents  per  cwt.:  red  lead,  kegs,  $6.50: 
vellow  ochre,  in  barrel  lots,  2%c;  less 
than  barrel  lots,  3c;  golden  ochre,  bar- 
rels, 3%c:  less  than  barrels,  4c;  Vene- 
tian red,  barrel,  $2.50;  less  than  bar- 
rels, $3.00:  American  vermilion,  15c; 
English  vermilion.  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots,  3a, 
3%c:  English  purple  oxides,  in  casks, 
3%c;   less   quantities,   4c  per  lb. 

Putty— Casks,  $2.90  per  cwt. ;  blad- 
ders, in  barrels,  $3.15;  bladders,  100-lb. 
cases.    $3.40. 

Paris  Green— 22  cents  per  112-lb. 
drums. 


HARDWARE     AND     METAL 


JAMESONS 


Floor 
Enamel 


In    every     respect     the 
best    finish    for    floors. 


R.  C.  Jamieson  &  Co., 


Limited 


ESTABLISHED  1858 


Owning  and    Operating 

P.  D.  Dods  &  Co.,  Limited 

Montreal  and  Vancouver 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S   HOUSE    COLORS— A  Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


NEW  YORK 


CHICAGO 


CLEVELAND 


Test  the  Selling  Qualities  of 


SHINGLE  STAINS 

You  Will  Re  Pleased  With  the  Profit 

These  stains  have  won  a  reputation 
in  the  West  for  their  Beauty  and 
Unfading  Qualities. 

They  will  withstand  the  Western 
Climatic  Changes  and  give  satis- 
faction. 


Let  us  send  you  samples  and  prices. 
Get  our  agency  proposition  for  our 
complete  line  of  high  grade  paints. 

"  PRESERVES  CONSTRUCTION 
FROM  DESTRUCTION." 


CopyricM 


G.  F.  STEPHENS   &  CO. 

LIMITED 

WINNIPEG,  ....         CANADA 

Branch  at  Calgary,  Alta. 
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Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL. 

It  is  the  central  market  place  of  the  hardware  trade 
throughout    Canada. 


There    is    always    someone    somewhere     looking     for     just 
such    proposition   as   you   have   to   offer. 

RATES  (payable  in  advance  : — 

2c.  per  word  first  insertion. 

lc.  per  word  subsequent  insertion. 

5c.  additional  each  insertion  when  Box  Number  is  required 


AGENT  WANTED 

Important  British  company  manufacturing  bigh  grade 
protect  ve  paints,  enamels,  varnishes  and  coatings; 
contractors  to  British  Admiralty,  and  leading  ship- 
builders and  engineers,  desire  to  be  represented  in  the 
Dominion.  Direotor  will  be  in  Canada  about  September 
and  could  interview  persona  or  companies  who  might  do 
business  or  take  up  agencies, 

Apply  XX.  c/o  Hardware  &  Metal,  Montreal 


FOR  SALE 


ARTICLES  FOR  SALE 


FOE  SALE— A  GOOD  CLEAN  STOCK  OP 
floorglaze  for  sale,  $1.45  per  gal.  Box  672, 
Hardware    &    Metal,    Toronto.  (23) 

TINSMITH  TOOLS  FOR  SALE— COMPLETE 
set;  first-class  shape,  $135.  McBrien's  Hard- 
ware,  Bloor   Street   West,   Toronto.  (23) 


BUSINESS  CHANCES 


WILL  RENT  GOOD  MODERN  CORNER 
store  suitable  for  hardware  in  hustling  On- 
tario town.  Box  674,  Hardware  and  Metal, 
Toronto.  (24) 


TINSMITH'S  TOOLS  FOR  SALE  —  GOOD 
opening.  Large  district  to  draw  from,  and 
no  opposition.  Reasonable  shop  rent.  T. 
E.   Jackson,   Sunderland.  (23) 


FIRST-CLASS  HARDWARE  BUSINESS  FOR 
sale — on  C.P.R.  main  line,  Eastern  Alberta. 
Stock  $8,000.00.  Yearly  profits  $6,000.00  to 
$7,000.00.     Apply   Box   1661,   Saskatoon,   Sask. 

(35) 


HARDWARE,  ETC.,  FOR  SALE— STOCK  IN 
Al  shape;  good  location;  rent  very  reason- 
able; stock  about  $5,500;  rate  on  the  dollar; 
part  cash,  balance  note.  Apply  Box  810, 
Woodstock,   Ont.  (24) 

THRIVING  HARDWARE  BUSINESS  FOR 
sale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 


HARDWARE  BUSINESS  FOR  SALE  IN 
live  town  of  1,600  In  Saskatchewan,  on  main 
line  of  C.P.R.  Stock  and  fixtures.  Including 
shop  tools,  $12,000.00.  Turnover  last  year 
$52,000;  net  profits  over  $6,000.  Building-  Is 
130  x  20  ft.,  with  basement.  Can  rent  for 
$55.00  per  month.  Reason  for  selling,  poor 
health.  Box  663,  Hardware  and  Metal,  To- 
ronto. (23) 


FIRST-CLASS  OPENING  FOR  TINSMITH 
who  wants  to  start  for  himself.  Building  on 
Main  Business  Street  of  fast  growing  Saskat- 
chewan Town ;  has  been  occupied  as"  a  tin 
shop  for  the  last  two  years,  and  good  and  in- 
creasing business  is  being  done.  Present 
tenant  leaving  next  month.  Rent  low.  Cor- 
respondence solicited.  Ad'dress:  Carments 
Hardware,  Kamsack,  Sask.  (24) 

FOR  SALE  —  HARDWARE,  TIN  AND 
plumbing  business  in  real  live  town  in  the 
Okanagan  Valley,  British  Columbia.  Popula- 
tion 1,100.  Very  little  opposition.  $40,000.00 
business  done  last  year  on  $12,000.00  stock. 
Stock  at  present  about  $18,000.00.  Total  sales 
for  May,  $4,550.00.  If  you  want  a  real  live 
business,  look  into  this.  Owner  wishes  to 
retire.  Don't  write  unless  you  mean  business. 
Box   673,    Hardware   &   Metal,    Toronto.      (25) 


FOR  SALE— HARDWARE  AND  FURNI- 
ture  business  on  Goose  Lake  line,  Sask.  New 
store  and  new  stock.  Stock  fifteen  thousand 
dollars.  Yearly  profits  $6,500  to  $7,000.  Box 
670,   Hardware  &   Metal,   Toronto.  24 


FOR  SALE— THRIVING  HARDWARE  Busi- 
ness— live  coast  city.  Turnover  last  year 
thirty  thousand,  75%  cash;  six-year  lease; 
stock  ten  thousand.  Best  location  in  city. 
Five  thousand  cash,  balance  arranged.  Box 
676,    Hardware    &    Metal,    Toronto.  (25) 


PRINTING 


CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,  London,  England. 

(15tf) 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room  314,   Stair  Building,   Toronto. 


COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and   Ottawa.  (tf) 


DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otis-Fensom  Elevator  Co.,  Traders 
Bank   Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies  everywhere  in   Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada. 

(tf) 

YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  type- 
writers of  various  makes,  which  we  have  re- 
built and  which  we  will  sell  at  $10.00,  $15.00 
and  $20.00  each.  We  have  also  a  large  stock 
of  better  rebuilts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto, 
Canada.  (tf) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers— Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
cost  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dept.  143-149  University  Ave..  Toronto. 


SITUATIONS  VACANT 

WANTED— BRIGHT,     AMBITIOUS      YOUNG 

man  of  fair  education  as  assistant  in  com- 
piling hardware  catalog.  Box  677,  Hardware 
&    Metal,    Toronto.  (24) 

WANTED— ONE  OR  TWO  FIRST-CLASS 
hardware  clerks.  Will  pay  good  wages  to 
experienced  and  reliable  men.  Apply,  giving 
references,  etc.,  to  Saskatoon  Hardware  Co., 
Saskatoon,  Sask.  (24) 

WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany, 143-149  University  Ave.,  Toronto,  Ont. 
(tf) 

BOOKKEEPER  WANTED  TO  TAKE  COM- 
plete  charge  of  full  set  of  books.  One  who 
writes  shorthand  and  uses  typewriter  pre- 
ferred. Send  references,  salary  expected,  and 
when  could  report  for  work.  Frank  A. 
Child,    Cochrane,    Ont.  (23) 

WANTED  —  EXPERIENCED  TRAVELLING 
salesman  having  good  connection  and  know- 
ing requirements  of  Canadian  market  in 
hardware  and  metal  lines,  for  a  new  com- 
pany of  wholesale  importers  and  jobbers  lo- 
cated at  Montreal.  Apply  at  once,  in  confi- 
dence, stating  experience,  salary  expected, 
and  where  last  employed.  Apply  Salesman, 
care  of  Hardware  &  Metal,  Montreal,  Que. 
(23) 

SITUATIONS  WANTED 

HARDWAREMAN  REQUIRES  POSITION. 
At  liberty  after  June  15th.  Nine  years' 
Western  experience,  wholesale  and  retail. 
Road  job  preferred.  Box  670.  Hardware  and 
Metal,   Toronto.  (23) 

TRAVELLER  HAVING  PROVED  HIS  ABIL- 

ity  by  greatly  Increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  668.  Hardware 
and   Metal,   Toronto.  18 21 1 


PRICE  TICKETS 


PRICH  TICKETS  FOR  WINDOW  SHOW 
goods.  Black  lettering  on  white  card  market 
25c,  50c,  75c,  $1,  $1.25,  $1.60,  $1.76,  $2,  $2.60,  tt, 
$8.50,  $6.  Dosen  In  set,  per  set  25  cents  post- 
paid. Technical  Book  Dept.,  143  University 
Avenue,   Toronto.  (tf) 


Nature  has  solved  the 
problem  of  distribution. 
It  uses  a  multitude  of 
agents  to  effect  the  distri- 
bution of  its  products. 

Nature  does  not  expect 
every  seed  to  fall  upon  fal- 
low ground  and  to  take 
root.  But,  it  achieves  a 
profitable  percentage  upon 
its  distribution.  This  is  all 
that  an  advertiser  has  to 
do  to  reap  a  profitable 
harvest  on  his  outlay. 
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A  Bargain 

must  have  two  essentials 
in  order  to  deserve  xhe 
name — it  must  be  useful 
and  cheap. 

Hardware 
and  Metal 

offers  a  real  bargain  in  its 
Want  Ad.  Department. 
Here,  at  the  lowest  pos- 
sible cost,  you  can  place 
before  the  very  persons 
most  interested,  hardware 
men  and  men  in  the 
allied  trades,  any  respect- 
able business  proposition. 

Here  is  Proof 

of  the  Value 


SIXTY  SWISS  ARMY  RIFLES, 
at  $2.50  each.  Box  920.  HARD- 
WARE AND  METAL,    Toronto. 
(48) 

F.  Y  W.  Braithwaite,  Blind  River, 
Ontario,  who  inserted  this  ad.,  says  "It 
brought  us  replies  from  nearly  every 
province  of  the  Dominion." 


The  Cost  was  39c 

If  you  have  any  propo- 
sition, in  which  you  con- 
sider hardware  dealers, 
clerks  or  travellers  would 
be  interested,  try  a  want 
ad.  in 

Hardware  &  Metal 

Toronto      Montreal       Winnipeg 

RATES    (payable  in  advance) 
2c.  per  word  one  insertion 
lc.  per  word  subsequent  insertion 
5c.  extra   per    insertion    for    box 
number  if  required 


High  Quality  Screen  Goods 

"Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


WINNIPEG 


EDMONTON 


KEEP  WIDE  AWAKE! 

Your  nearest  competitor  is  very  much  alive  to  the 
chances  of  getting  your  trade  away  from  you,  but  you 
will  have  a  powerful  lever  to  move  business  to  your 
store  and  to  keep  it  there,  if  you  carry 

New    Era    Paint 

This  paint  keeps  its  colour  better,  lasts  longer  and 
covers  a  greater  surface  than  many  higher-priced  paints. 
It  is  pure  and  moderately  priced.    Get  our  prices. 

Standard  Paint  &  Varnish  Co. 

WINDSOR,  ONT. 


LIMITED 


AN  IDEAL  BUNGALOW  at  $3,500 

Those  people  who  have  ever  e.ected  houses  only  to  find  in  the  end  that  their  plans  were  un- 
suitable and  expenditures  beyond  the  estimates,  will  be  interested  in  an  important  task  which 
MACLEAN'S  MAGAZINE  has  undertaken  in  presenting  an  ideal  type  of  bungalow  which  may  be 
erected  at  a  cost  of  about  $3,600.  A  great  many  different  styles  were  considered,  but  in  the  June 
number  of  the  Magazine  what  is  considered  as  the  ideal  style  is  presented  together  with  exterior 
and  interior  illustrations,  an  architect's  plan  of  the  floors  and  a  descriptive  article.  It  is  likely 
that  many  of  these  bungalows  will  be  erected  in  Canada.  Beyond  question  the  style  is  most 
striking  and   it  would  appear  inexpensive. 
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This  Man 
and  Your  Paint  Trade 

The  value,  to   the  dealer,  of  a  trade  sign  lies  in  the  attitude  of 
the   buying   public   towards   that  sign.     Now,for  years  paint 
buyers  have  associated  this  man  with 

Ramsay's  Paints 

on  account  of  our  advertising  and  have  come  to  look  for  him  in  the  stores 
where  they  would  buy  paint  because  of  the  quality  in  every  can  of  the 
paint  he  stands  for.  J 

Better  arrange  to  have  him lin]your  store.     Writelus,  we'll  attend  to  it. 

A.  Ramsay  &  Son  Co.,  Montreal 

Paint  Makers  Since  '4  2 
WESTERN  DISTRIBUTORS  : 

A.  McBride  &  Co. .Limited,  Calgary; 


(ill  Hill  | 


Revillon  Bros.,  Limited,  Edmonton; 
Bogardus,  Wickens,  Begg,  Limited, 
Vancouver. 


. ,  ■  1H0I9I  I 


|o«s.~     H^"5-    ■>i»—     M^«s.—     |i<i~     |i%~    M^*        ■»■-'  ■»-*       ■^■^s-       ■■^•s-       ■■■5*.       M*-^- 
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Sterling  Prepared  Paints 

OUR    BEST    SELLING    HELP    IS    THE    QUALITY 

It's    the     reasonable    price    that   interests   your   cus- 
tomer, and  the  contents'of  the  can  that  holds  his  trade, 

CANADIAN    OIL    COMPANIES,    LIMITED 

TORONTO 


HALIFAX  ST.  JOHN  MONTREAL  QUEBEC 

CALGARY  EDMONTON  HAMILTON  LONDON 


WINNIPEG 
OTTAWA 
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Below  is  One  of  a  Series  of  Sherwin-Williams  Advertisements 

now  appearing  in  the  leading  Canadian  Farm  Journals  and  Weekly  Newspapers. 
This  is  the  kind  of  advertising  which  is  creating  increased  business  for  the  dealer 
who  handles  Sherwin-Williams  Paints  and  Varnishes. 


A  farm  that  looks  prosperous  is  prosperous.  The  wise  use  of  paint 
and  varnish  adds  years  to  the  life  of  buildings,  wagons  and  implements, 
and  saves  you  a  big  yearly  loss  from  rust  and  decay.  Whatever  your  paint 
or  varnish  need  around  your  farm  or  home,  there  is  a  high  quality  Sherwin- 
Williams  Paint  or  Varnish  that  will  effectually    protect  your    property. 


The  Farmhouse  will  last  longer  and 
look  better,  protected  with  SWP,Sherwin- 
Williams  Paint,  Prepared.  Contains 
only  pure  lead,  pure  zinc,  pure  linseed 
oil,  and  the  necessary  turpentine,  driers, 
and  coloring  pigments,  mixed  and  ground 
in  the  correct  scientific  proportions  by 
powerful  machinery.  Look  for  the 
"Cover  the  Earth"  trade-mark  shown 
below. 

The  Buggy  properly  painted  will  be 
in  service  years  after  the  neglected  buggy 
is  past  repair.  Sherwin-Williams  Buggy 
Paint  made  in  the  9  best  colors,  will 
make  the  saving  for  you. 


The  Wagon,  The  Plow,  The  Reaper, 
The  Binder  and  all  other  tools  and  vehicles 
decay  and  rust  when  left  unpainted. 
On  such  use  Sherwin-Williams  Wagon 
and  Implement  Paint,  easy  spreading, 
economical  and  long  wearing. 

Windmills,  Metal  Roofs,  etc.  need 
special  protection.  Sherwin-Williams 
Metalastic  is  especially  made  to  prevent 
the  decay  and  rust  of  metal  surfaces. 

Barns,  Sheds  and  other  buildings  of 
rough  lumber  can  be  durably  protected 
by  the  use  of  Sherwin-Williams  Barn 
Red — Spreads  easily,  covers  well  and 
resists  the  weather. 


Bridges,  Fences  and  Roofs  deserve 
protection.  The  refined  Creosote  Oil 
in  Sherwin-Williams  Creosote  Paint  both 
preserves  and  protects  at  moderate  cost. 

Floors  and  Stairs  need  special 
attention.  The  ten  handsome  shades  of 
Sherwin-Williams  Inside  Floor  Paint  are 
easy  to  apply,  dry  quickly,  and  stand 
hard  wear. 

Inside  the  House  Sherwin-Williams 
Brighten-Up  Finishes  supply  a  paint, 
varnish,  stain  or  enamel  for  every  possible 
purpose.  Write  for  a  complete  descriptive 
booklet 


Sherwin-Williams 
Paints  &  Varnishes 

Address  all  inquiries  to  The  SHERWIN-WILLIAMS  Co.  of  Canada,  Limited,  Montreal,  Toronto,  Winnipeg,  Vancouver 
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Sell 

If  J 

Advanced 
Finishes 

For 

Modern 

Building    Construction 

THE  painter's  great  work  of  the  present  and  the  future  is  the  protection    and 
decoration  of  Cement,  Stucco  and  Concrete  surfaces.    The  painters  realize  this, 
and    the     painters     everywhere     show    their     appreciation    of    Glidden's 
Advanced     Finishes   for  these  purposes  by  using  them  on  their  work. 

We  are  giving  Glidden's  Advanced  Finishes  bold  advertisement  to  the 
Architects,  Engineers  and  Painters  in  all  parts  of  the  country  and  the  goods  are 
selling  and  selling  well.     They  are  used  on  big  jobs  and  your  profits  on  them  are  big. 


\ 


Are  you  getting  your  share  of  this  business?     Remember  Glidden  Goods   are 

always  Quality  Goods,  and  Glidden  Discounts  are  Quantity  Discounts.     Sell  your 

\         painter  customers  :  Such  products  as  Glidden's  Alkali  Proof  Wall   Size,   Concrete 

Floor  Dressing,    Liquid   Cement   (Coating),    Waterproof   Flat    Finishes,    Acid 


\ 


\         Proof  Coating  and  White  Cement  Enamel. 


\ 


\ 


\ 


The 

Glidden 
Varnish  Co. 

Toronto,  Ont. 

Gentlemen  : 

Send  me  full  particulars 


Write  us  for  full   information    on    our   special    offer  to   the  trade 
\        on  these  finishes.      Use  the  attached  coupon. 

\ 

\  

\  

\ 
\      The 

of  your   special   offer    to   the  v 

trade     on     Glidden's     Advance  b-         v 

Finishes,     understanding    it   will  ^  Factories  :  Toronto,  Canada  ;  Cleveland,  Ohio 

place     me      under      no      obligation. 


Glidden  Varnish   Company 


\ 


Name .  . . 
Address 


\ 


Branches :  London,  New  York,  Chicago 


\ 


\ 


\ 
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GgEATER  Sales-Greater^ 
Satisfaction* 

GREATER: 

Profit 


It  is  the  quality  the  manufac- 
turer puts  into  his  paint  that  gives  the 
greater  satisfaction  —  that  makes  greater 
sales   possible,    and   returns   the    greater 
profits   to   the  paint  dealer.     The  dealer 
who  handles 
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Martin-Senour  Paint 

100%  Pure 

finds  his  business  growing  as  a  result  of  the  presence  of  the  quality  of  lasting 
service,  non-fading  color,  luster,  free  flowing,  surface  covering  capacity  put  into  paint  by 
its  makers.     If  you  want  the  greater  sales  and  the  greater  profits  that  come  as  a  re- 
ward for  greater  satisfaction,  sell  Martin-Senour  Paints.      Don't  put  off  writing  for 
the  agency 

THE  MARTIN-SENOUR  CO.,  Limited 


Pioneers  of  Pure  Paint 


Montreal 


Chicago 


Winnipeg  ^L 


Railroads  use  Dougall  Varnish 

Why  do  you  suppose  the  railroads  use  more  DOUGALL  VARNISH  than  any  other. 
The  reason  is  very  simple. 

The  passenger  coaches  are  subject  to  all  kinds  of  weather.  Extremes  of  heat  and  cold, 
rain,  wind,  snow,  etc.  Therefore  the  varnish  used  must  be  one  which  will  wear 
well;  one  which  will  not  crack,  peel  or  blister. 

DOUGALL  VARNISH  IS  THE  KIND 

Don't  think  that  the  railroads  have  not  tried  any  other.  They  have  probably  tried 
every  make,  and  the  result  is  that  they  buy  more  DOUGALL  VARNISH  thaa  any 
other.  This   is  because  DOUGALL  VARNISH  is 

THE  VARNISH  THAT  LASTS  LONGEST 

The  Dougall  Varnish  Company,  Limited 

305  Manufacturers  Street,  Montreal,  Canada 

J.  S.   N.   DOUGALL,  President  Associated  with  MURPHY  VARNISH  CO.,   U.S.A. 
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NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling   Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BARNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


FROM  STOCK 


Only  20  lbs.  Pressure  Required 

The 

Supreme  Test 

The  supreme  test  of  a  Washer's  worth 
is  the  way  the  Washer  washes.  Try  it 
out  with  the  Dirty  Shirt  test.  Take  an  un- 
usually dirty  but  originally  white  shirt, 
run  it  through  the  Portland  Water  Power 
Washer,  and  you'll  find  that  the  shirt  itself 
is  not  only  perfectly  clean  (provided,  of 
course,  that  the  dirtiness  of  the  shirt  isn't 
due  to  paints,  etc.),  but  that  the  neck  and 
wrist  bands  too  are  spotless. 

The  Portland  is  a  trouble-less  washer — 
it  relieves  all  washer  worries. 

Made  complete  in  our  own  factories — 
washer,  motor,  and  furniture  finished  tub. 

If  you're  looking  for  a  quality  washer 
that's  really  worth  while  get  after  your 
hardware  jobber,  or  write  direct  to  us. 


SOLE  CANADIAN  AGENTS 


HENDERSON  &  RICHARDSON 

Formerly  J.  A.  HENDERSON 
Board  of  Trade  Building,  MONTREAL 


PORTLAND  MFG.  CO., 


Portland,  Mich. 


The  Largest  Manufacturers  of  Washing  Machines 
in  the   World 
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Through  a  little  effort  at  advertising  and  a  big 
effort  at  producing  the  best  article  that  skilled 
mechanics  and  A-l  materials  could  produce,  our 

Klondike  and 
Jubilee  Brooms 

have  become  known  as  the  most  reliable  in  the 
market.  Just  now  we  are  devoting  special  at- 
tention to  perfecting  the  handles  of  these  lines 
by  a  new  system  of  polishing — making  them 
"smooth  as  glass"  Try  a  sample  lot,  you'll 
be  delighted. 

Manufactured   by 

Stevens-Hepner  Co.,  Limited 


PORT  ELGIN 


ONTARIO 


If  you  want  Strictly 
Pure  Turpentine  at 
the  right  price,  get 
our  quotation  before 
placing     your     order. 


TERPENTINE       PRODUCERS' 
A  GENCY 

In  dependent  J  Distributors 

Office,  140  Victoria  St.  Phones : 

Warehouse,  Macdonell  Ave.     Main  4391 
C.P.R.  &  G.T.R.  Sidings  Park  2781 


A    LINE    OF    SOLID 
REPUTE 

You  are  taking  no  chances  when  you  handle 
and  feature  a  line  of  varnishes  that  have 
"made  good"  the  world  over. 

INTERNATIONAL 

Varnishes  and  Varnish  Specialties 
have   held  pride  of  place  in  quality  and  effec- 
tiveness for  years. 

Are  absolutely  reliable  in  every  respect. 
You   will   make   no   mistake   in   stocking  the 
following,  they  are  our  leaders. 


FLOOR  FINISH 


FINISHES 


IWHITE  ENAMEL 


HOUSEHOLD  LACQUER  STAINS 

Every  International  Can  contains  full 
Imperial   Measure 


TORONTO 


WINNIPEG 


Canadian  Factory  of  Standard  Varnish   Work* 

NEW  YORK  CHICAGO  LONDON 

BERLIN         BRUSSELS  MELBOURNE 

Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 

L61 
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MONARCH  HOSE  MENDER 

(HUDSON  PATTERN) 

Simplest  and  Best  on  the  Market 
for    Repairing    Garden    Hose. 

Packed  in  paste-board  boxes,  each  containing  1  pair  pliers  nicely- 
japanned,  6  brass  mending  tubes,  and  20  brass  wire  bands. 
1  gross  in  a  case.     Weight  per  case,  100  pounds. 

JOBBERS — Write  for  prices  on  this  good  seller.  We  will  give 
exclusive  selling  rights  to  one  jobber  in  each  province. 

Monarch  Hardware   Company 

Buffalo,  New  York,  U.S.A. 


STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 

Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :    ALEXANDER  GIBB,  13  St.  John  St.,  MONTREAL 


rin - 


COPYRIGHTED,    1909 


SIX  REASONS   WHY    YOU    SHOULD    STOCK    STANLEY 
METALLIC  PLUMBS  AND   LEVELS 

1.  Their  design  is  attractive  and  perfectly  proportioned,  which  com- 
bines   the    minimum    of    weight    with    the    maximum    of    strength. 

2.  The  milling  and  other  machine  work  is  such  as  to  secure  absolute 
uniformity  in  the  level  stocks,  whose  top  and  bottom  are  perfect 
straight  edges   and   parallel. 

3.  They  are  correctly  made  and  will  remain  accurate  under  any  ordin- 
ary conditions   of  use. 

4.  They   are   easily   adjustable. 

5.  They    are   reasonable   in    price. 

6.  The   demand   for   them   is   well   established. 


35S, 


Stanley       ,-^. 

ftul*  Si  JLevel  Co.     SUP 


"New  Drita.in.Conn.USA 


THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,     PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge,  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 
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TRADE  v\\  MARK 


Don't 

i 

Overlook 
The  Fact 


THAT 


"BANNER"  bc^t  LANTERNS 

are  being  advertised  extensively 
to  the  consumer. 

Get  your  share  of  the  trade  by 
ordering  early. 


"BANNER"  Buggy  Lantern 

The  success  of  this  Lantern  is  now 

assured.  Get  a 
case  of  half-dozen 
from  your  jobber. 


Ontario  Lantern 
&  Lamp  Co. 

LIMITED 

Hamilton  -  -  Ontario 

Branches: 

MONTREAL.  P.O.. 
30  St.  Dlzler  Street 

WINNIPEG,  MAN.. 
56  Albert  Street 


Quality  plus 
Advertising    plus  You 

These  are  the  three  biggest 
factors  in  the  success  of  Berry 
Brothers'  Varnishes. 

They  are  the  three  things  we  center  our 
attention  upon  ahove  all  others. 

We  believe  in  the  DEALER.  We  recog- 
nize his  importance  in  the  success  of  our 
business. 

And  we  believe  the  best  suppport  we 
can  give  him  is  to  produce  good  varnish  and 
make  it  known  to  the  public  by  big  adver- 
tising. 

That's  why  you  and  your  trade  see  the 
good,  familiar  Berry  Brothers'  label  standing 
out  prominently  in  the  pages  of  the  leading 
magazines. 

Is  that  same  label  prominent  on  your 
shelves? 

Berry  Brothers* 
Business  Builders 

The  Big-4  with  which  every  dealer  can 
most  easily  satisfy  the  quality-demands  of 
his  trade. 
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This 


^ 


Drill  Brace 
No.  192 

Makes  Difficult 
Boring  Easy 

The  gear  as  shown  by  illustra- 
tion is  attached  or  detached   by. 
turning  a  thumb  screw,  but  what 
Gear  Attached  *s  not  snown  1S  that  when  set  it  is  as  rigid 
1^    t        i       j  as  if  keyed  on.     Its  possible  adjustment 

Or  Detached  to   three   positions   gives   the   user    100% 

\yy  Thumb  efficiency  in  any  corner  or  in  any  position 

c  or  angle.  I 

^Crew  The  ratchet  is  an  improved   device   so 

arranged  that   both  dogs   can    be  thrown    out   of   mesh   at  the 
same  time,  allowing  free  operation  of  drill  gears. 

With  drill  gear  detached,  the  brace  is  our  regular  10  inch 
Sweep  tool  with  all  its  patented  improvements — universal  chuck, 
taking  all  sizes  and 
shapes  of  shanks  patent 
ratchet,  non-splitting 
free  -  acting  centre 
Handle  and  ball  bear- 
ing head. 

Adjustable  to 
Any  Position 

Of  fine  appearance  and 
works  perfectly 


MILLERS  FALLS  COMPANY 


V 


28  WARREN  STREET 


NEW  YORK  CITY 


MAKE  SURE 

of  the  quality  of  your  handles.  In 
buying  Axe  Handles,  possibly  more 
so  than  with  any  other  article  you 
sell,  quality  is  an  absolute  essential. 

You  can  make  no  mistake  if  you  stock 
and  recommend 

STILL'S 

AXE    HANDLES 

the  acme  of  quality 

Write/or  Prices 

J.  H.  Still  Mfg.  Co.,  Ltd. 

ST.  THOMAS  ONTARIO 


THE     BEST     CHEAP     FENCE 
ON  THE  MARKET  IS 

"  MONARCH 

WIRE  FENCE 


11 


"MONARCH"  Fence  is  made  of  the  best 
galvanized  No.  9  Hard  Steel  Wire  throughout 
and  as  it  is  made  in  fifteen  sizes  and  suitable 
for  all  purposes,  you  will  find  it  a  very  easy 
seller  and  mon^y-maker.  Note  the  simple 
"  MONARCH  "  Ring  Lock— the  best  lock  of  its 
kind  in  the  world. 

Now's  the  time  to  push  Fencing  hard. 
Commence  by  writing  us  for  Catalog 
and  prices. 

The  Owen  Sound  Wire  Fence  Co., 

Limited 
OWEN  SOUND,  -         -         -  ONTARIO 


SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 


6.  &  S.  H.  Thompson  &  Co, 


LIMITED 


MONTREAL,  QUE. 
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Simplicity,  Durability 

are  two  of  the  features  that  make  the  National  Steel 
Rim  Locks  popular  with  every  user. 

We    guarantee     quality     and     satisfaction    with 
every    sale. 

Get  your  share  of  good  profits.     A  card  from  you 
will  land  a  trial  order  at  your  store. 

NATIONAL^  HARDWARE    CO.,   LTD. 

ORILLIA,     ONTARIO,     CANADA 


Now    Is    The    Time    To    Push    This 

Chafing  Dish 

It  makes  an  ideal  wedding  gift  and  is 
sure  to  sell  well  at  a  good  profit.  Made 
in  Silver  and  Nickel  Plate,  capacity  three 
pints.  Patent  asbestos  forced  draught  lamp 
with  each  dish,  or  peerless  regulating  lamp. 
Handles  of  rubberoid  or  staghorn. 

Write /or  circulars  to-day.    Immediate  shipment  guaranteed 

The  Buffalo  Mfg.  Co.,  Buffalo,  N.Y. 

Canadian  Representatives 

H.  F.  Mcintosh  &   Co..  28  Toronto  Street,  Toronto 


J 


No  Dirt 
Can  Lodge 

in  the 
"All-Metal" 


C) 


A  Really  Cheap 
Washboard 

Is  the  only  board  that  gives 
perfect  satisfaction.  A  wash- 
board that  satisfies  every  house- 
wife and  saves  its  own  cost  by 
its  perfect  working  qualities  is 
the  washboard  for  you  to  stock. 

THE  MEAKINS 

Sanitary  Washboard 

is  made  in  one  piece,  of  all 
metal  and  has  no  wooden  parts 
or  joints  to  corrode  or  rust. 
Therefore  they  are  sanitary  and 
merit  the  buying  good-will  of 
every  housewife. 

Send  for  Prices,  etc. 


MEAKINS  &  SONS 

HAMILTON,  ONTARIO 
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"Try  Us  for  Service 
and  Quality" 


The  John  Stevens  Co.,  Ltd. 


WINNIPEG. 


We  carry  a  large  stock  of 
Tungsten  Metal  Filament 
Lamps,  also  Carbon  Lamps, 
and  a  general  line  of  Gas  and 
Electric  Fixtures  and  Glass- 
ware. 

The  Rochester  Lamp  Co. 


120  Church  St., 


TORONTO 


Hustling  Hardwaremen 

are  selling 

3.  V.  Crimp  Roofing 


because  they  are  proud 
of  its  appearance  and 
know  their  customers 
will   always   get   value. 

Our  literature  gives  reasons  and  prices. 

Winnipeg    Ceiling   and   Roofing 
Company 


P.O.  Box  2186  H. 


WINNIPEG,  MAN. 


Investigate 

our  Original  Advertis- 
ing Plan  and  get  Action 
Selling  Service  or 

"  Mule-Hide  " 

ROOFING 

(NOT  A  KICK  IN  A  MILLION  FEET) 


whereby  we  can  increase  your  business 
25%  to  50%  This  proposition  is  not  an 
experiment,  but  a  time-tried  plan  that 
has  "made  good." 

Write  us  for  full  details  to-day.  A 
trial  will  convince  you  that  our  plan  is 
a  trade-winner. 

Don't  delay.       Delays  mean   lost   profits. 

The  Dominion  Roofing  Co. 
of  Canada,  Limited 

31-33  Front  Street  East,  Toronto,  Ont. 
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is  a  line  that  never  varies  in  quality. 
The  consignments  you  receive  from 
time  to  time  are  the  same  through 
and  through — absolutely  reliable  in 
toughness,  strength  and  workability. 
Economical  and  correct  methods  of 
production  mean  that  you  get  a  flaw- 
less product  at  the  lowest  prices. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON,  CANADA 

Sales  Agents,  Ontario:  Baines  &  Peckover,  Toronto 
Manitoba:    Bissett    &    Loucks,  Limited,     Winnipeg 


....mlltllli 


We  both  lose  money 
if  YOU  are  not ' 
a  FORD  dealer 


We  are  spendiug  large  amounts 
of  money  to  help  you  sell  Ford 
Auger  Bits.  Our  magazine  ad- 
vertising, together  with  our  per- 
sonal  letters  to  carpenters,  elec- 
tricians, mechanics,  etc.,  reach 
practically  every  Auger  Bit  user 
in   the  country. 

We're  telling  them  why  they 
should  use  FORD  Bits  —  just 
wherein  they're  superior  to  all 
others,  showing  how  better  re- 
sults are  obtained  through  their 
use,  and  asking  them  to  call  for 
FORD   Bits  by   name. 

We  need  YOU- 
we  want  YOU 

You'll  find  FORD  Bits  easy 
and  profitable  to  handle,  be- 
cause our  advertising  .  makes 
sales  easy  and  the  lasting  satis- 
faction that  every  FORD  BIT 
gives  makes  each  sale  profitable. 
A  Ford  buyer  is  a  steady  cus- 
tomer. 

You  run  no  risk  in  handling 
Ford  Bits — each  one  is  thorough- 
ly guaranteed — guaranteed  on  a 
money-back    basis. 

You  can  help  us — we  can  and 
will  help  you. 

Let's   get  together. 

We'll  promptly  send  you  sam- 
ples, catalog  and  name  of  near- 
est jobber. 

FORD  AUGER  BIT  CO., 

Holyoke,  Mass. 


NICKEL 

The  Canadian  Copper  Co. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Capper  Co. 


WRITE  US  FOR 
PARTICULARS  AND   PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


This 

Trade  Mark 

Ensures 

Genuineness 

Originality 

Perfection 

Satisfaction 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning  Cutlery, 
6d.  and  is.   Canisters. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturer*  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths   and  Papers,  etc. 

Wellington  Mills,  London,  England 
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JUMBO    FORKS 


"JUMBO"  Forks  have  a  standard 
silver  plate  that  is  guaranteed  to  give 
long  and  satisfactory  service  under 
ordinary  wear. 

EVERY   SET   CONTAINS 


"JUMBO"  Forks,  put  up  with  our  12 
dwt.   knives  in  a  lined   case,  make  a 
highly   acceptable   gift.      Send  a   trial 
order  to  your  nearest  wholesaler. 
OUR  GUARANTEE. 


The  McGLASHAN,  CLARKE  CO.,  Limited 

NIAGARA  FALLS,  ONTARIO 


AGENTS  :      J.    Mackay   Rose.  88   McGill  St.,    Montreal.    Que.        N.   F,   Gundy,   61   Albert  St..    Toronto.    Ont. 
David  Philip.  291  Portage  Ave.,  Winnipeg.  Man.        Benj.  Rogers,  Charlotteiown.  P.E.I. 


Dealers! 


HERE'S  YQUR  CHANCE 
TO  MAKE  A  SPLASH. 


This  Mantel  or  any  of  our  "70"  different  designs,  fitted  with  our  Electric  Grate 
requires  no  chimney,  therefore  anyone  building  a  house  can  have  a  Mantel 
complete  for  less  than  the  actual  cost  of  a  chimney. 

Write  for  the  "dope" — Tour  contractors  will  fall  for  it. 
Don't  forget — We  have  the  best  line  of  Gas  and  Coal  Grates  in  the  country. 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 

Our   Motto -"QUALITY" 


VOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction   to    your    customer 

in  every  instance. 

Write  for  Prices  and  Discounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


AYLMER, 


ONTARIO 


FIX  UP  YOUR  CHIMNEYS 


Even  the  best  stove  or  furnace  will  be  unsatisfactory  if  the 
chimney  does  not  draw  well.     But  the 


"Zephyr   Ventilator 


ff 


will  give  a  good  draft  to  any  chimney.     It  will  even  allow  the 
burning  of  soft  coal  in  the  stove,  with  good  results. 

We  want  you  to  sell  the  "Zephyr 

Ventilator"  in  your  town.  There  is 
money  in  it,  and  the  satisfaction  that 
it  gives  will  bring  you  new  custom- 
ers. The  "Zephyr"  cannot  be 
excelled  for  ventilating  the  rooms 
of  Clubs.  Steam  Laundries,  etc. 
The  "Zephyr"  makes  high  chim- 
neys unnecessary. 

Montreal.  Dec.  4th,  1905 
J.  W.  Harris  Mfg.  Co..  Ltd. 

Montreal,  Que, 
Gentlemen  : 

It  pleases  me  to  be  in  a  position  to  state 
that  the  "  Zephyr  "  Ventilator  placed  on 
my  chimney  is  giving  me  the  greatest 
satisfaction. 

The  smoke  which  we  used  to  have  in 
the  house  has  completely  disappeared 
owing  to  the  good  work  of  your 
"  Zephyr  "  Ventilator. 

I  remain,  gentlemen, 
Yours  truly. 

T.  A.  GAUTHIBR, 
128  St.  Elizabeth  St. 

Made  by 

The  J.   W.  Harris  Mfg.  Co.,  Ltd. 


CMtraelon 

Mor»"tr« 


I 
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There's    a    Big    Demand    Among 
Miners    and   Sportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of   parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.       Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH,    ILLINOIS,    U.  S.  A. 


High-Grade    Builders9    Hardware 

Is  The  Kind  That  Brings  Repeat  Orders 

We  carry  a  complete  guaranteed  line  of  Builder's  Hardware,  including 
Butts,  Hinges,  Hasps,  Staples,  Nails,  Etc., 

Send  us  a  trial  order  and  test  the  selling  qualities.     Our  long  retained  reputation 
for  quality  stands  back  of  our  guarantee. 

Write  for  catalogue  to-day 

COWAN  &  BRITTON,  GANANOQUE,  ONTARIO 


Long  Service  Is  A  Natural  Result  Of 
The    "  Twisted  -  While  -  Hot  "    Process 

It  must  be  annoying  to  the  average  drill  user  to  have  drills  made  from  well-known 
brands  of  steel  fall  down  on  the  job.  He  wants  efficiency  and  can't  get  it  because 
it's  milled  or  ground  away  in  the  process  of  manufacture. 

"  Hercules  "  High  Speed  Twisted  Drills 

are  made  from  a  High  Percentage  Vanadium  High  Speed  Steel  under  the  only  "twisted-while-hot" 
process  that  retains  all  the  strength  of  the  steel  in  the  finished  drill.  The  grain  of  the  steel  is 
undisturbed,  insuring  longer  edge-holding  and  greater  resistance  to  the  strains  of  the  metals 
having  different  degrees  of  hardness. 

The  taper  shanks,  usually  one  size  larger  than  ordinary,  prevent  tag  troubles  and  give  a 
greater  driving  power  because  the  drill  fits  into  the  chuck  firmly  and  in  the  center. 

Your  jobber  will  supply  them  or  you  can  send  order  direct.      Send  for  Catalog  74-B. 


TRADE 


waB 


TRADE 


Tools  of  Quality  Bear  These  Marks 


M.vKK 


Mark 


The  Whitman  &  Barnes  Mfg.  Co. 

Established  1854  ST.  CATHARINES,  ONT. 

STOCKS   CARRIED   AT   WINNIPEG   AND   MONTREAL 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 

Atlanta,  1895 


We  have  the  facilities  for  turning  out 

The  Highest  Grade  Baling  Wire  and  Bale-Ties 

at  a  reasonable  cost-— a  baling  wire  that  allows  the  dealer  good  profits  and  is  certain  to  create 
enthusiasm  among  users. 

Before  placing  your  order,  write  us  for  prices  and  full  information. 

We  also  manufacture  WIRE  NAILS  and  STAPLES,  O.  &  A.  WIRE,  WIRE  BARREL 
HOOPS,  ETC.,  each  having  a  quality  that  is  unsurpassed. 

THE  LAIDLAW  BALE-TIE  CO.,  Limited,   Hamilton,   Ontario 


GEO.  W-  LAIDLAW.  Vancouver.  B.C. 


HARRY  F.  MOULDEN.  Winnipeg.  Man. 


THE  SPECIAL  FEATURES  IN  MAXWELL'S 

Champion  High-Speed  Washer 

make  it  a  winner  against  all  competition.  Made  of  Red  Cypress  (the  wood 
that  lasts  a  lifetime)  with  both  crank  and  top  lever  drive,  heavy  balance 
wheel,  and  extension  wringer  attachment,  allowing  practically  the  whole  top 
to  open,  the  CHAMPION  catches  the  fancy  of  the  woman  who  sees  it  for  the 
first  time,  and  wins  the  warm  recommendation  of  the  woman  who  uses  it. 
It  pays  to  link  up  your  store  with  such  successes  as  the  CHAMPION. 


DAVID    MAXWELL    &    SONS 


ST.  MARY'S,    ONT. 


Open  Ring  Cow  Ties 


25%more|™GTH 


WEAR 


ELECTRIC 
SWELL 
WELD 
CHAIN 


MADE  IN   CANADA  ] 

AND 
SOLD  BY  JOBBERS  J 

Made  by 


Closed  Ring  Cow  Ties 


ORDERS 


25°/  more    SALES 

U  O  /o    IUUI  C    y  pR0FITS 


Office: 
BUFFALO,  N.Y. 


McKinnon  Chain  Company  „.  cathaSs,  ont. 
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The  Mechanic 

Special  Service  Ladder 


This  ladder  is  all  that  its  name 
implies  and  is  highly  prized  for 
use  in  the  shop  or  wherever  a 
handy  ladder  suitable  to  sus- 
tain a  great  weight  is  requir- 
ed.    The  legs  are  connected 
L      by  rounds   so   that  one  or 
more  may  make  use  of  the 
adder  at  one  time,  and  the 
rounds     and     steps     are 
staggered  so  that  a  plank 
can   be   placed  through 
and  find  support  every 
six    inches.     The   ears 
are  of  malleable  iron 
and  steps  are  trussed. 

If  you  want  to  in- 
crease your  profits, 
that  ladder  will 
help  you. 


Get  Catalog  and  Prices  NOW. 

The  Stratford  Mfg.  Co.,  Limited 

STRATFORD  -  -  CANADA 


HEADQUARTERS 


Sixty-two  Years 
In  Business 

Sixty-two  years'  experience, 
enabling-  us  by  dint  of  superior 
quality  in  building  up  the 
largest  business  of  bulk  and 
package  Blacks,  not  only  in 
England  and  America,  but  in 
the  world. 

In  order  to  be  sure  of  the 
best  and  most  economical,  look 
for  the  Red  Seal  on  every  pack- 
age. 

Manufacturers  of  Old  Stand- 
ard, Eagle,  Globe  and  Pyramid 
Germantown  Brands. 

WHYBUYTHENEARBRAND 
WHEN  THE  BEST  IS  PRO- 
CURABLE ? 


L.MARTIN  CO 

51  FULTON  STREET 

NEW    YORK    U.5.A 


iHmninirmifimrmiihijiiurMniiiijHfiiiiiimniininniiiiiiiniiinii 


';:'.:A-;.v.V-"v""'V',ir;|Ti;'."i''«''i'i1jir(, 


Best  Files  for  Every  Purpose 

are  Nicholson-made  Files.  We  have  the  machinery,  the  methods  and  the 
steel  that  a  specialized  file-making  experience  of  nearly  fifty  years  proves 
to  be  the  best.  Nicholson-made  Files  have  come  to  be  the  standard  of  file 
quality  all  the  world  over.  These  are  the  well-known  factory  brands  made 
by  the  Nicholson  File  Co.  in  Canada: 

"AMERICAN"         "ARCADE"         "GREAT  WESTERN"  "GLOBE" 

"EAGLE"      "McCLELLAN"        "KEARNEY  &  FOOT"        "J.C.SMITH" 

Live  Hardwaremen  throughout  Canada  find  it  very  profitable  to  push  some  or 
all  of  these  lines  as  their  specialties  in  files.  Try  it.  Your  jobber  can  supply  you. 


Nicholson  File  Co., 


Port  Hope,  Ont. 
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\SAWS  ARE 
THE  BEST 


Now  that  applies  to  any  kind  of  a  saw  that  the  Hardware  trade  will  have 
occasion  to  sell.  Hand  Saws,  Crescent  Ground  Cross-cuts,  Bands,  and  Cir- 
cular Saws.  These  Saws  are  made  in  the  Simonds  factory  in  Montreal  and 
prompt  service  is  assured.  Every  Hardware  Dealer  should  have  Simonds 
Catalogue  and  trade  discounts. 

SIMONDS  CANADA  SAW  CO.,  Limited,  Montreal,  P.Q.  St.  John.N.B.  Vancouver,  B.C. 


Be  Careful !  I 


The  hardwareman  is  making  a  great  mistake  if  he  overlooks  the 

HAMILTON  RIFLE 

when  re-stocking  his  gun  department. 

This  22  caliber  rifle  is  safe,  strong  and  accurate,  with  few  working  parts,  which    can 
easily  be  kept  in  perfect  condition. 

It   is  the   choice   of  the    people    who   know,    as   it  never   fails   to   give   the    highest  satisfaction. 

A  Hamilton  sale  brings  the  dealer  excellent  profits  and  protects  him  against  come-backs. 
Do  not  hesitate — get  our  circulars  and  prices  at  once.    FOR  sale  by  all  Jobbers. 


C.  J.  Hamilton  &  Son 


Plymouth,  Mich. 


For  Quick  Sellers  Try 

AMERICAN  GRINDERS 

The  American  Grinder  is  of  the  enclosed  gear  type. 

Self-Oiling  Bearings  require  no  attention. 

Internal  Friction  loss  exceptionally  small. 

Gear  Case  sealed  and  will  never  leak. 

Bearings    will    not 
overflow  oil. 
No  complicated 
parts. 

Pleasing  in  appear- 
ance. 

Firmly  constructed. 
Simple  in  design. 
Gears  run  in  oil. 
Very  compact. 
Noiseless. 
This  is  a  perfect 
piece  of  mechanism 
that  sells  at  a  price 
■  that  everybody  can 

^  afford  to  pay. 

No.   1 

OUR  PRICES  AND  PARTICULARS  AT  ONCE 

3— SIZES-3        4,  6,  7  IN.  WHEELS 

AMERICAN  GRINDER  MFG.  CO. 
Milwaukee,  Wisconsin 

MERCHANTS'  HARDWARE  SPECIALTIES  CO. 

LTD., 

Calgary,  Alta.,  Agents  for  Western  Canada 


GET 


4ft 


» 


THERMO 

The  Washer 

That   makes   the    Washday   Bright 


Easy  to  Sell 


Its  improved  motion 
absolutely    elimin- 
ates washday  drud- 
gery    caused     by 
hard  working  ma- 
chinery.      It     is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 
washer       department 
get     full      descriptive 
matter  and  prices. 
Drop  us  a  card  NOW. 


LONDON. 
CANADA 


THE  LONDON   FOUNDRY   CO.,  LTD., 

Edwin  Schofield  (Eastern  Agent),  Canadian  Express  Bide.,  Montreal: 
F.  J.  Schuch  (Western  Ontario  Agent).  '9  Jarvii  Street.  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agenta.) 
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GET  THE  GENUINE 


DOES  THE    REPUTATION    of    GARLOCK 
PACKING  mean  anything  to  you  ? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -         ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Copper  Sheets 


M.  &.  L.  Samuel,  Benjamin  &,  Co 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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We  are  the  World's 
Largest  Manufacturers 
of  Pure  Lampblacks. 
This  has  been  gained  by 
giving  our  trade  intrin- 
sic value  for  money  re- 
ceived—a value  that 
cannot  be  obtained  in 
any  other  lampblack. 

If  in  doubt,  let  us 
submit  you  the  evidence 
of  dealers  who  know,  by 


i&ermanrdwh* 
I £Sm ! 


sending  you  copies  of 
their  repeat  orders. 

Better  give  our  Lamp- 
black a  trial— it  will  cost 
you  nothing  if  dissat- 
isfied. 

Write  to-day. 

Wm.  H.  Evans,  232 
James  St. ,  Montreal ; 
B.  Fielding,  34  Yonge 
St.,  Toronto;  H.  W. 
Glassco,    Winnipeg. 


LWilckcs  Martin  Wilckes  Company 
NEW  YORK,  N.  Y. 


USA 


A  Strong  Selling  Point 


This  combination  Nut  tnd  Pipe  Wrtnch  h«»  i 
very  strong  stlling  point— Double  Efficiency 
Its  handiness  end  strength  at  once   appeal  to  the  good  mechanic  to 

•■to  him  time  and  trouble.      You  can  eell  a  lot  of  these    Wrenches — 

make  a  start  by  writing  to-day  for  our  catalog. 


BEMIS  k  CALL  HARDWARE  k  TOOL  GO. 

Springfield,  Mass.,  U.S.A. 


SS^I  SPECIALISTS 

Buyers  and  Exporters  for  Hardware, 

Metal,  Heating,  Paint   and    Oil 

Trades. 

STRACHAN,  OSWELL  &.  CO. 

22    St.    Mary    Axe,    LONDON,  E.C. 


Correspondence     Invited. 


BRASS  TUBING,  BRASS  RODS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


STEP  LADDERS 

4  TO  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Send  tor  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  -  -  ONT. 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Gold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO 
CANADA 


■WINNIPEG 

VANCOUVER 

ROSSLAND 


Good  Pumps— 
with  Good  Profits 

We  are  looking  for  the  pump  dealer  who 
knows  that  selling  good  pumps  pays  in  good- will. 

McDougall  Pumps  are 
well  made,  properly  fitted, 
good  through  and  through 
"Aremacdee"  Brand. 

Every  pump  sold  stays 
sold  and  stays  in  good  order. 

Metal  Hand  or  Motor 
Pumps— for  Force  or  Lift 
use— every  size,  style,   kind,  in  our  big  catalogue. 


Write 


The 


R.  McDougall  Co.,  limited 

GALT,  CANADA 
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MR.   DEALER: 

Buy  Pliers  that  sell,  UTICA  are 
the  highest  grade  Pliers  made,  and  are 
in  great  demand  throughout  the  Country. 
They  do  not  lie  on  your  shelves,  but 
bring  you  business.     Try  them. 

Every  tool  stamped  "Utica"  is  guar- 
anteed to  give  entire  satisfaction  or 
money    back. 

UTICA  DROP  FORGE  &  TOOL  CO. 

UTICA,  N.Y. 

SOLE     CANADIAN     AGENTS 

SMITH  HARDWARE  CO.,  Ltd.,  240  Leucine  St.,  MONTREAL 


BLACK  JACft 


TRY  IT\ 


BOLD   BY 

ALL 
JOBBERS 


K-lbtine- 
3  doi.  in  out. 


The  Demand 

for  Sprayers  of  all  sorts  is  growing  rapidly. 
We  claim  to  have  the  best  AUTOMATIC 
COMPRESSED-AIR  SPRAYER  on  the  market 
at  the  price. 

It  is  light,  easily  handled,  does  the  work 
quickly  and  well  and  is  cheap. 

It  will  pay  you  to  have  it  in  stock. 

Send  for  description  anil  prices. 

CAVERS      BROS.,     Manufacturers 

GALT,     ONTARIO 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "»"™> 

Avoid  imitations   of   our  ^eP£D    TRADF  . 

CUTLERY  ^JL  £[/** 

By  »«eing  that  this  exact  |  JL^_ 

21Lkl,on  each  w*de-  Qf*ANTED   ^^ 

SOLE  AGENTS  FOR  CANADA 

James  Hutton  £&  Company 

MONTREAL 


ACME  CAN  OPENER 

The  best  can  opener  made,  opens 
round  and  square  tins  of  any  size. 
All  metal  parts  nickel-plated  blades 
tempered  steel. 


SMITH  HARDWARE  CO., 

240  LEMOINE  ST. 
MONTREAL 


LTD. 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors,  Gates,  etc, 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and   Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


LONDON,  CANADA 


O.K.  THIMBLES 


These  Thimbles  are  easily  adjusted  and  cannot  get  out  »(  order  because 
they  have  no  springe.  They  are  the  only  real  good  Stove  Pipe  Thimhlea 
inthe  market.  For  sale  by  leading  jobbers,  and  manufactured  eiclu- 
sively  by 


METAL  SHINGLE  &  SIDING  U  LTD. 

PRESTONC  MONTREAL 


MODERN  WIRE  MACHINERY 

COMPLETE  PLANTS     FOR  WIRE  DRAWING.    NETTING.   WEAVING 
Improved  High  Speed  Barb  'Wire  Machines 
Improved  High  Speed  Wood  Screw  Machines 
Complete  Plants  for  making  ELECTRIC  WELDED  CHAIN 
Up-to-date    AUTOMATIC    MACHINES  for 
making: 

BOLTS,  BUCKLES,   COTTER   PINS.  CUT 
NAILS  and  TACKS.  DOOR  MATS,  FURNI- 
TURE SPRINGS. 
HINGES.    HOB     NAILS. 
NAILS.  RINGS,  RIVETS, 
SCREWS,  SCREW 
HOOKS  and  EYES. 
STAPLES.  WIRE  NAILS 
QUADRANGULAR 
MESH  WIRE  NETTING 
WIRE  STRAIGHTENING  and 

CUTTING  MACHINES 
THREAD  ROLLING 

MACHINES.  ETC..  ETC. 

Send  Your  Enquiries. 

ED.  BRAND 

Specialist  in  Wire  Machinery 

473,  Mou  Lane,  East 

Manchester  -       England 

Cable  Ad:  "Filierea,  Manchester" 

Code   used-  A. B.C.,  6th    Edition 


RIVET     PRESS 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery  Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO.,  LTD., 
Fraser  Artnue,  Toronto 


Keep  in  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on  the 
earth  has  been  schooled  by  nature  to 
look  for  signs ;  for  invitations  to  taste ; 
for  suggestions  as  to  what  to  wear.  Tell 
your  story  briefly,  forcibly,  truthfully, 
and  address  it  through  the  proper  media 
and  you  can  successfully  apply  advertis- 
ing as  a  means  to  increased  distribution 


BUILDERS'  SUPPLIES. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  G&  Banks 

Steel  Beams.  Columns.  Plates,  Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manlius.N.Y. 


CLIPPERS. 


f  riest  s  ajrre 
THAT'S 
SUFFICIENT, 

SEND  FOR  CATALOGUE  TO 
American  Shearer  Mfg.  Co.,  Nashua.NH.TJS 
Wleboseh  &  Hilger,  Ltd.,  special  New  York 
Representatives,    106-110    Lafayette    Street. 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth.  Ont..  by 

James  &  Reid 
ASK  YOUR  JOBBER 


EMERY  WHEELS. 


Canadian 

Hart  Wheels 

443  Barton  St,  East,  Hamilton 

Corundum  and  Erasrr  Wheels 

Grinding  Msohlnss,  Bearer 

Oil  Stones. 


FIRE   BRICK 


Silica  Bricks,  Fire  Bricks,  Fire  Clay, 
Silica  Cement,  Ganister  Composition 

For  material  graded  to  withstand  the  in- 
tensest  heat  or  moderate  heat,  apply  to 

A.  Y.   DINAS  SILICA  BRICK  &  LIME  CO.,  LTD. 
118  Queen  Street,  Glasgow,  Scotland 


FLOOR  SPRINGS. 


The    Beat    Boor    Bloeor    la 
Newman's   Invincible   Floor   Spring 

Will  eloae  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


HOUSE  NUMBERS. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP   &  STENCIL  WORKS.  LTD.. 
HAMILTON,  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,   well  sewn  with  heavy  twine  and 

riveted. 

Waterproof  Horse   and  'Wagon    Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


IRON  and  STEEL 

OF  ALL    DESCRIPTIONS 
Brau,  Copper,  Zinc,  etc 

David  C.  Mitchell  &  Company, 

118    Queen    Street,  Glasgow,    Scotland. 


MANUFACTURERS'  AGENT. 


Western    Distributors,  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchants    and 
Manufacturers'  Agents,  Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR     POSITION     IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON,   WESTERN    CANADA 


ALEXANDER    GIBB 

Manufacturers'  Agent  and  Metal  Broker, 

St.  Nicholas  Bldg.,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented- 


PLOW  CASTINGS. 


Castings  of  all  Kinds. 

Write  us  for  our  list  of 
Plow  Castings. 

The  Hilborn  Co.,  Ayr,  Ontario. 


RIVETS   AND   STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 

Iron  and  Copper  Rivets.  Iron  and  Copper  Burrs, 
Bifurcated  and  Tubular  Rivets,  Wire  Nails, 
Copper  and  Steel  Boat  and  Canoe  Nails. 
Escutcheon  Pins.  Leather  Shoe  and  Overshoe 
Buckles,  Felloe  Plates, 


STRAP  HINGES. 


The  Atlas   Bracket 

This  bracket  brings  you  a 
larger  profit   and    is   better 

than  any   on   the   market.     Our   5x7 

has  withstood  a  test  of  500  lbs. 

Write  us  for  samples  and  prices  to-day. 

Atlas  Manufacturing  Company 

121  Water  St.,  New  Haven,  Conn. 


SPRAYERS. 


COLLINS  SPRAYERS-SATISFIED  CUSTOMERS 

The  Collins  line  of  sprayers  for  this  year  is  the  beat 
yet  offered.  We  hare  found  some  small  improre- 
ments  could  be  made,  esp-  cially  in  finish,  a  nd  have 
also  lowered  the  price,  with  the  intention  of  m.king 
larger  sales  but  smaller  profits.  We  are  aiming  at 
doubling  last  year's  output.  Our  three  largett  sellers 
are  our  Three-gallon  Compressed  Air  Sprayer,  our 
Crown  and  Gem  Sprayers.  Write  for  Catalogue  and 
Prices.     For  Sale  by  Leading  Jobbers  or 

THE  COLLINS  MFG.  CO..  TORONTO 
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SYSTEMS 


WRITE  FOR   CATALOGUE  &  PRICES 

PEASE  WALDONCO.,  UmUedgg^g  FOUNDRY  GOMPANY/»gASg  PACIFIC  TOU. 

WRONTO 


VANCOUVER 


3 


WE   MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION. 

James  Steele,  Limited,  Guelph 


Send  For  Our  New  Catalog 

Most  complete  line  of 

SCREW   DRIVERS    AND 
SMALL   TOOLS 


PIONEER  TOOLS 


The  Sonthinfton  Mfg.   Co., 


Southington,   Conn. 


TOOL  HOLDERS. 

ARM8TR0NC       PLANER        TOOL! 
Are      ALWAYS  Ready    for     ute. 

7  Sizes.  Write  for  Catalog. 

ARMSTRONC  BR08.  TOOL  CO. 

106  N.  Francisco  Ave.  Chicago,  U.S.A. 


ONE 

with   an    assortment 

of  Cutters 
EQUAL    A    DOZEN 
FORCED  TOOLS 


HARDWARE  &HELF  BOXES 


Good*  Wefl  Displayed  are  Half  Sold  ! 

■  The  most  atixartive.most  dur- 
able and  most  serviceable  shelf 
bo«  on  the  market » the 

BENNETT  STEEL 

HARD  WARE    SHCLPBSX 
AmMMAs* 
write  far  GstaUtu*  mdhmU*. 
CAMCMOH  Mr"  C/tMMBU. 


Reproduction  of 

NEW  SEYMOUR  SHOW   CARD 

12-in.  by  15-in. ,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.      A   show   card   will  be   sent  to  every   dealer 

sending  his  business  card  with  request  to 

Henry  T.  Seymour  Shear  Co. 

Sellioi  AieDl>.  WIEBUSCB  &  BILGER,  Ltd.,  New  York 


HERCULES 


SASH  CORD 


BUY  THE  BEST 

Star  Brand  Cotton  Rope 
Star  Brand  Cotton  Clothes  Lines 
Star  Brand  Cotton  Twine 

For  Sale  by  All  Wholesale  Dealers 


The.lNFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON   &   SON,   Canadian    Agents,    MONTREAL 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


I  "^!*f] 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  Zti^lZ0 Woot"n ™chetB  on 

FENCE  HOOK^ 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


jj    A  1^  HJI 1?  "       are  the  strongest  and  sharpest  low-priced   Shears  and  Scissors 
A  '  J  Ixl  fj  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5  years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  sold  daily  to-day? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and   a 
handsome  profit  to  the  dealer  with  greatly  increased  sales 
Special  Represenl.trres,  Wleboscb   a  HiUer,  Lid.,  New  York  City. 
MR     DEALER-  Write  your  jobber  to-day  for  prices  on  the     Acme    line,  supple- 
ment your  high  priced  shearswith    "Acme"   shears  and  scissors  and    watch   the 
gratifying  results. 
Jobbers  should  write 
for    our  W-2  Cata- 
ogue,    illustrating 
themostcompleteline 
of  shear  sandscissors 
manufactured 


The  No.  701  Oval  Steel  Screw  Straight  Trimmer 
is  one  of  our  neweBt  patterns. 


THE  ACHE  SHEAR  CO.,  (12S-195  Hoowltoo  St..)  BRIDGEPORT,  CONN.,  U.S.A. 
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DRABBLE  &  SANDERSON 


Ebenezer  Works,  SHEFFIELD,  England. 


Established  1816 


SA*S 


lot 


att^°9'6 


obt^ablcqu^ty 


The  leading  English  Manufacturers,  with  ninety-five  years'  reputation. 
Canadian  Selling  Agent:  -  -  D.  G.  ROSS,   17  Bleury  St.,  MONTREAL 


L 


Anyone    can    use    it.      Plumbers    and    other    mechanics    will    have      , 


mm*m*m^m*m****mi*i*wim  *mt*m+**m*m*t*m**mhnit; 


FLUXITE 


Chorus  of  Plumbers 


Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

Of   the   Jobbers   and   Factors   in   small  and   large  tins.    Remember  it  in  your  indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  212  Vienna  Rd.,  Bermondsey,  Eng. 

General  Representatives :  SAYWELL'S  SALESMEN.  61  Albert  Street,  Winnipeg. 


w#  i\t0m**i*fi++*t+mm**+wM* 


<nn  it***  *mt  mm\****t 


®: 


=H 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


Vancouver  Branch,  109  Powell  St. 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They  appeal   to  the  best 
mechanics  and  are  backed  up  by  an  aggressive 
advertising  campaign  that  pays.    Write  us  for 
full  information.    It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line:    Address 


E.  C.  ATKINS  &  CO., 

MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolto,  lad. 


It 
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NIP-IT 

TRADE    MARK  REGD. 

STRAWBERRY  HULLER 


PATD.   DEC.   18,   1906. 


J Strawberries  and  Flies 

_,.        Preserveithefonefand  Exterminate  the  Other. 

S^.     "Nip-It"  and  "Canada"|Fly  Killersfare  essential   adjuncts  of  every  kitchen  at 
th  s  season  of  the  year. 

By  using  a  "Nip-It"  the  hull  is  neatly  removed  without  spoiling  the  shape  of 
the'fruit  or  soiling  the  fingers. 

The  anti-fly  crusaders  throughout  the  continent  have  adopted  the  Slogan 
"Swat  the  Fly,"  and  the  "Canada"  fills  all  requirements  perfectly.  The  edges 
being  bound  with  soft  velvet  corduroy,  it  will  injure  nothing  except  the  fly,  which 
it  kills  instantly,  wiihout  squashing. 

The "Canada" can 
be  used  on  any  clean 
surface,  such  as  table- 
cloths or  wall  paper, 
without  danger  of 
soiling  it,  and  it  will 
not  break  glass. 

Packed  one  dozen  in  a  box — one  gross  in  a  case. 

We  are  also  manufacturers  of  the  "Balloon  Fly  Trap,"  which  is  the  form  of 
trap  advocated  by  the  best  authorities  on  fly-extermination. 

Packed,  nested  one  dozen  in  a  box — one  gross  in  a  case. 


E.  T.  WRIGHT  &  CO., 


(H.  G.  WRIGHT) 


Hamilton,  Canada 

Agencies  at  Vancouver,  Winnipeg  and  Toronto 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass  Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  .*.  Ontario 


MAPLE    LEAF 


" Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 
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Books  for  the  Metal  Workers 

Any  of  the  following  books  sent  prepaid  on  receipt  of  price 

WRITE    FOR    CATALOGUE 


THE  NEW  METAL  WORKER  PATTERN  BOOK. 

A  treatise  on  pattern  cutting  as  applied  to  alt 
branches  of  sheet  metal  work.  By  George  W.  Kit- 
tredge.  430  pages ;  744  illustrations ;  size  10  x  13 
inches.     Cloth  bound.     Price  $5.00. 

ART  OF  COPPERSMITHING. 

A  practical  treatise  on  working  sheet  copper  into 
all  forms.  By  John  Fuller,  Sr.  327  pages;  474 
engravings;  size  10  z  6£  in.  Cloth  bound.  Prico 
13.00. 

SHEET  METAL  WORK. 

A  manual  of  practical  self-instruction  in  the  art  of 
pattern  drafting  and  construction  work  in  light  and 
heavy-gauge  metal,  including  sky-lights  and  roofing, 
cornice  work,  etc.  By  Wm.  Neubecker.  267  pages ; 
358  illustrations;  6i  x  9}  inches.  Half -Morocco 
binding.    Price  $3.00. 

A  PRACTICAL  WORKSHOP  COMPANION. 

For  tin,  sheet  iron  and  copper  plate  workers.  By 
LeRoy  J.  Blinn.  296  pages;  170  figures.  Size  5  x 
7*  inches.    Price  $2.60. 

SHEET  METAL  WORKERS'  INSTRUCTION. 

By  Joseph  H.  Rose.  300  pages.  Profusely  illus- 
rated.    Price  $2.00. 

THE  ROOFING,  CORNICE  &  SKYLIGHT  MANUAL. 

175  pages;  170  illustrations  and  13  plates;  size,  6 
z  9i  inches.    Cloth  bound.    Price  $1.50. 

BAUGHMAN'S  BUYER  &  SELLER  COST  TABLES. 

A  cost  book  for  everybody  having  cost  to  figure  by 
the  piece,  pound,  foot  or  ton,  from  2Jc  per  hundred 
to  $  0  a  hundred.     Leather  bound.     Price  $1.50. 

TINSMITHS'  HELPER  &  PATTERN  BOOK. 

Witl  useful  rules,  diagrams  and  tables.  By  H.  K. 
Vosbur^h.  A  new  revised  edition;  120  pages;  53 
fipures;  size  4J  x  6f  inches.  Cloth  bound.  Price 
$1.00. 


TWENTIETH   CENTURY  SHEET  METAL  WORKER. 

By  H.  E.  Osborne.  Gives  short,  concise  explan- 
ations which  should  be  easily  understood  by  tie  young 
apprentice,  and  are  sufficiently  scientific  for  the  prac- 
tical use  of  the  journeyman.  86  pages;  size  5J  x 
7f;  illustrated.  Cloth  bound;  Price  $1.00.  Paper 
Cover;  Price  60c. 

PRACTICAL  METAL  PLATE  WORK. 

By  Paul  N.  Hasluck.  247  illustrations;  160  pages. 
Price  75c. 

TREATISE  ON  THE  GEOMETRICAL  DEVELOPMENT 
OF  ROUND  AND  OVAL  CONES. 

With  easy  examples  of  their  application.  For  the 
use  of  beginners  and  practical  sheet-iron  and  tin- 
plate  workers.  By  John  Fuller,  Sr.  52  pages;  37 
figures;  size  4$  x  6J  inches.  Cloth  bound.  Price 
75c. 

MENSURATION  FOR  SHEET  METAL  WORKERS. 

As  applied  in  working  ordinary  problems  in  shop 
practice.  By  W.  Neubecker.  51  pages;  70  figures; 
5£  x  7}  inches.     Cloth  bound.    Price  60c. 

TABLES  GIVING  THE  LENGTH  OF  BARS  FOR  SKY- 
LIGHTS, AND  RAFTERS  FOR  ROOFS. 

84  pages;  bond  paper;  handy  pocket  size.  Cloth 
bound.    Price  50c. 

THE  METAL  WORKER  SHOP  CARDS. 

Made  of  Manila  Board;  11  x  14  inches;  eyeletted 
for  hanging  up  in  the  shop.  No.  1. — Table  of  the 
quantity  of  tin  required  for  roofs.  No.  2. — Table 
of  the  diameters,  areas  and  circumferences  of  cireles. 
Price  25  cents  each. 

EASY  LESSONS  IN  ROOF  MEASUREMENTS. 

By  W.  Neubecker.  Twelve  lessons  on  figuring  the 
amount  of  material  required  to  cover  a  given  sur- 
face in  flat,  hipped  or  irregular  shaped  roofs.  31 
pages,  5i  x  8  inches;  12  illustrations.  Paper  cover. 
Price  25c. 

HOUSE  CHIMNEYS. 

A  series  of  articles  on  chimney  tumbles  and  their 
remedies.  62  pages;  5i  x  8inches;  40  illustrations. 
Paper  cover.     Price  25c. 


MACLEAN  PUBLISHING   COMPANY 

TECHNICAL   BOOK  DEPARTMENT 

143-149  University  Avenue  -  TORONTO,  ONT. 
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-PUMPS- 

All  Hinds 

Hay  Unloading  Tools. 
Barn    Door    Hangers. 

The   word    "MYERS"    assures 
QUALITY.     Better  writ*  to  us. 

F.  E.  MYERS  &  BRO. 

ASHLAND,   OHIO 

J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houses 


Jardina  Universal  Ratchet 
Clamp  Drill 

Died  In  factories  of  all  kindi  for 
hurried  machine  repalri. 

All  machine  ■  hopi  and  railway 
ahopa  ahonld  have  It. 

Bridge  bnlldera,  track  layera, 
and  atrnctaral  metal  worker* 
have  conitant  uae  for  it. 

Sand  for  Description. 


A.  B.  JARDINE  &  CO. 

HESPELER  •  •  •  ONTARIO 


THE   "WANT   AD." 

The  "want  ad."  has  grown  from  a 
little  used  force  in  business  life,  into 
one  of  the  great  necessities  of  the 
present  day. 

Business  men  nowadays  turn  to  the 
"want  ad."  as  a  matter  of  course  for 
a  hundred  small  services. 

The  '  want  ad."  gets  work  for 
workers  and  workers  for   work. 

It  gets  clerks  for  employers  and  finds 
employers  for  clerks.  It  brings  together 
buyer  and  seller,  and  enables  them  to 
do  business  though  they  may  be  thous- 
ands of  miles  apart. 

The  "want  ad."  is  the  great  force 
in  the  small  affairs  and  incidents  of 
daily  life. 


Attention! 


Hera's    tha    lino  of    splendid  •oilers 


jSeRCHANGEANX  RDNMEREQUlrrlENT 


THIS   MARK  OUR 
GUARANTEE 


1 


Are  you  handling  the 

Buster  Brown 

Children's  Express   Wagons  ? 

They  are  beautifully  made,  painted, 
strong  and  easy-running.  Handy 
around  farm,  home  or  store. 

In  4  sizes.         Send  for  prices. 

WOODSTOCK  WAGON  &  MFG.  CO.,  LTD. 

WOODSTOCK,   ONT 
Western  Representatives 

JAS  STEWART  MFG.  CO..  LTD..  Winnipeg,  Man. 


SCHRAMBERGER     UHRFEDERNFABRIK     G.m.b.H. 

Manufacturers     of     Safety     Razor     Blades 

Made  from  the  finest  grade  of  Sheffield  Crucible  Cast  Steel. 
Highest    Quality  as  regards  Cutting  Power    and    Durability. 


Agents    Wanted 


SCHRAMBERG      (Wurttemberg)      Germany 
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IF 

You  Do  Not  Know 

the  real  value  of 
this  high  grade 

MILL 
FILE 

it  will  pay  you  to 
investigate  at  once. 
"Delta"  Mill  Files 

are  the  standby  of 
every  user,  always 
giving  perfect  satis- 
faction— the  stand- 
by of  the  dealer 
because  the  profits 
are  consistent  and 
reliable. 

The    strong, 
sharp    deep    teeth 

assure  files  of  long 
life  and  maximum 
efficiency. 

They  are  absol- 
utely guaranteed. 

A  trial  will  con- 
vince you. 

Get  our  circnlars 
and  prices. 


DELTA    FILE   WORKS 

PHILADELPHIA,     PA. 

CANADIAN  AGENTS: 
HS    Howland,  Sons  &  Co ..  Toronto;    Stark, 
Seybold,      Montreal  ;       Wm.    Stairs,    Son   & 
Morrow,  Halifax. 
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CANADIAN  TUBE  &  IRON  CO., 


LIMITED 
Montreal,  Canada 


OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS. 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS. 

ETC. 


ASK  YOUR 
JOBBER  FOR 


t 


TRADE  MARK 

BRAND 


OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


Also  NIPPLES 

Black  and  Galvanized 
All  Sizes. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works : 
Lachine  Canal 


Not  an  Enterprise  for  the 

"Quitter" 

<|  "If  there  is  one  enterprise  on  earth,"  says  John  Wanamaker, 
"  that  a  '  quitter '  should  leave  severely  alone,  it  is  advertising. 
To  make  a  success  of  advertising  one  must  be  prepared  to  stick 
like  a  barnacle  on  a  boat's  bottom. 

<J  "He  must  know  before  he  begins  it  that  he  must  spend 
money — lots  of  it. 

*I  "Somebody  must  tell  him  that  he  cannot  hope  to  reap  results 
commensurate  with  his   expenditure  early  in  the  game. 

*I  "Advertising  does  not  jerk;  it  pulls.  It  begins  very  gently  at 
first,  but  the  pull  is  steady.  It  increases  day  by  day  and  year  by 
year,  until  it  exerts  an   irresistible  power." 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents 
per  word  with    a  Want  Ad.  in   this    paper. 
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INDEX     TO     ADVERTISERS 

Occasionally  advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's name  in  this   index  is  not  part  of  the  advertising  order.     The  index  is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 


Acme    Shear    Co 83 

American     Grinder    Co 78 

Allan   Hills   Edge   Tool   Co 5 

Armstrong    Bros.    Tool    Co 83 

Atkins    &    Co.,    E.    C 84 

Atlas    Mfg.    Co 82 

Auto  Controller  Co.,  The  84 

Aylmer   Pump   &    Scale    Co 74 

A.  Y.  Dinas  Silica  Brick  &  Lime  Co  82 

Banwell    Hoxie    Wire    Fence    Co —  89 

Barber    Asphalt    Paving    Co 13 

Barker,    D.    J 16 

Barnet     Mfg.     Co 66 

Barnett,    G.    &    H.    Co 76 

Barton    Netting   Co 74 

Bemis   &   Call  Hdw.    &   Tool   Co....  80 

Belleville    Hdw.    &    Lock    Co 1 

Berry    Bros 69 

Brown,    Boggs    Co.,    The    26 

Bosse    &    Banks    82 

Bowser,    S.    F.,    &    Co.,    Ltd 55 

Brandram-Henderson,    Ltd 53 

Brantford    Roofing    Co 9 

Ed.     Brand     81 

Buck    Stove    Co.,    Wm 15 

Buffalo  Mfg.  Co 71 

Cameron    &    Campbell    83 

Canada    Foundry    Co 80 

Canada    Glue    Co 11 

Canada    Metal    Co 11 

Canada    Steel   Goods   Co 8 

Canada    Wire    &    Iron    Goods    Mfg. 

Co 20 

Canadian    Copper   Co 73 

Can.    Fairbanks-Morse    Co.,    Ltd.    ..  2 

Canadian   Carbon   Co 12 

Canadian   Ferrosteel   Co 18 

Canadian    Hart    Wheels    82 

Canadian    Rope    Buckle    Co 12 

Canadian    Oil    Companies    62 

Canadian   Tube   &   Iron   Co 88 

Can.    Heating    &    Ventilating    Co 15 

Caverhill,    Learmont   &    Co 23 

Cavers   Bros 81 

Cheney    &    Son,    S 82 

Chicago    Spring   Butt   Co 1 

Collins    Mfg.    Co 82 

Cowan    &    Britton    75 

Corbin    Cabinet    Lock    Co 27 

Cummer-Dowswell,    Ltd 9 

Davidson,    Thos.,    Mfg.    Co 8 

Delta    File    Works    87 


Directory    of    Manufacturers     82  83 

Dominion    Cartridge    Co 28 

Dominion    Roofing    Co 72 

Dorken    Bros 24 

Dougall   Varnish   Co 65 

Drabble    &    Sanderson    84 


Ely   Mfg.    Co.,    Thos.    J. 


Ford  Auger  Bit  Co. 
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73 


Garlock    Packing    Co 79 

Gibb,     Alexander     82 

Gilbertson    &    Co.,    W 25 

Gillette    Safety    Razor    Co 

Inside    front    cover 

Glidden     Varnish     Co 64 

Goodell-Pratt    Co 24 

Greening,   B.,   Wire  Co 21 

Gutta   Percha  &  Rubber  Mfg.   Co., 

Inside    back    cover 

Hamilton    Brass    Mfg.    Co 85 

Hamilton   &   Son,   C.   J 78 

Hamilton    Stamp    &    Stencil    Wks..  82 

Harrington  &   Richardson   Arms  Co.  13 

Harris,   J.    W.,    Co 74 

Hall    Zryd    Fdry.    Co 17 

Hamilton   Cotton   Co 83 

Heinisch,    R.,    Sons   Co 57 

Henderson    &    Richardson     66 

Hilborn   &   Co.,    Ltd 82 

Howland,   H.   S.,   Sons  &   Co 7 

Hutton,    Jas.    &    Co 81 


Imperial    Varnish    &    Color   Co 51 

International    Varnish    Co 67 

James    &    Reid    82 

Jamieson   &   Co.,   Ltd.,   R.   C 59 

Jardine,   A.    B.,   &   Co 87 


Kampfe    Bros. 
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Laidlaw   Bale   Tie   Co 76 

Lewis    Bros.,    Ltd 3 

Lloyd,    Ed 25 

London  Bolt  &  Hinge  Works   81 

London    Foundry    Co 78 

London    Rolling    Mill    Co 73 

Lowe     Bros.,     Ltd 51 

Lovell   Mfg.   Co Inside  back  cover 

Lufkin  Rule  Co Inside  back  cover 


McArthur,    Alex.,    &   Co 57 

McAvity    &    Sons,    T 57 

McClary    Mfg.    Co 18  22 

McDougall,     R.,     Co 80 

McGlashan-Clarke    Co.,    Ltd 74 

McKinnon   Chain   Co 76 

Magnolia    Metal    Co 10 

Maple   City   Mfg.   Co 75 

Martin,     L„     Co 77 

Martin-Senour    Co 65 

Meakins    &    Sons    71 

Maxwell,    D.,    &    Sons    76 

May    &    Padmore    ...Inside    back    cover 

Metal    Shingle    &    Siding    Co 21  81 

Metallic    Roofing    Co 19 

Millers    Falls    Co 70 

Mitchell   &   Co.,    David    82 

Monarch    Hardware    Co 68 

Moore   &   Co.,    Benjamin    59 

Morris   &   Bailey   Steel   Co 68 

Morrison    Brass    Mfg.    Co.,    Jas 19 

Myers    &    Bro.,    F.    E 87 

National    Acme    Mfg.    Co 20 

National    Hardware    Co 71 

Newman,    W.,    &    Sons    82 

Nickel    Plate   Stove    Polish    Co 81 

Nicholson    File    Co 77 

North    Bros.    Mfg.    Co 1 

Nova   Scotia   Steel   &   Coal   Co 25 

Oakey,    John    &    Son    73 

Ohio   Foundry  Co 18 

Ontario   Lantern    &   Lamp   Co.,    Ltd  69 

Otterville    Mfg.    Co 80 

Owen    Sound    Wire   Fence   Co 70 

Parmenter    Bullock    Co.,    The    82 

Paterson   Mfg.    Co. ..Outside   front   cover 

Pease    Fdry    Co 83 

Peterborough   Lock   Co 20 

Pinchin-Johnson    &    Co.,    Ltd 55 

Pink,    Thos 14 

Ramsay,   A.,    &   Son   Co.    62 

Raymond     Bros 82 

Renfrew    Scale   Co 10 

Remington    Anns    Union   Met.    Cart. 

Co 28 

Robertson   Mfg.    Co.,    Ltd.,   P.   L....  92 

Rochester   Lamp   Co 22 


Rogers,    Alfred,    Ltd 14 

Ross   Rifle   Co 92 

Samuel,   M,   &  L.,   Benjamin   &   Co.  79 

Schramberger    Uhrfedemfabrik    87 

Seymour,    Henry   T.,    Shear   Co.    .....  83 

Sharratt    &    Newth 83 

Shaw,    A.,    &    Son    83 

Sheet  Metal  Products  Co 2 

Sherwin-Williams    Co 63 

Shurly-Dietrich    Co.,     Ltd 85 

Simonds   Canada    Saw   Co 78 

Smith    Hardware    Co 81 

Soclean,    Limited    89 

Southington   Mfg.   Co 83 

Standard   Chain   Co 68 

Standard   Mfg.    Co.. Outside   front   cover 

Standard    Paint    &    Varnish    Co 61 

Stanley   Rule   &   Level   Co 68 

Steel   Co.   of  Canada,   Ltd 6 

Stephens,    G.    F.,    &    Co 59 

Stevens  Co.,   Ltd.,   The  Jno 22 

Sternau    &    Co.,    S.. Outside   back   cover 

Still,    J.    H 70 

Strachan    Oswell    &    Co 80 

Stevens,    Hepner    Co 67 

Stratford    Mfg.    Co 77 

Tallman   Brass  &  Metal   Co 80 

Thompson,    B.    &   S.   H 70 

Toronto    Plate    Glass    Importing    Co.  57 

Townsend    &   Co.,    S.    P 16 

Turpentine    Producers'     Agency     67 

Utica   Drop   Forge   Co'.    SI 

Utilities,    Limited     25 

Want    Ads 60 

Western    Distributors,    Ltd 82 

Western   Wire   &    Nail   Co 83 

Wheeler    &    Bain    16 

White   Mop   Wringer   Co 73 

Whitman    &    Barnes    Mfg.    Co 75 

Wilckes-Martin-Wilckes    Co 80 

Winnipeg    Ceiling    &    Roofing    Co....  72 

Winnipeg   Paint   &    Glass   Co.,    Ltd.  61 

Wright,  X  T.,  &  Co 85 

Woodstock  Wagon  &  Mfg.   Co 87 

Yale    &    Towne    4 


Why  Not  Sell  the  BEST  Fence? 

When  you  sell  a  fence  your  customer  holds  you  re- 
sponsible for  its  quality — not  the  maker.  So  why  not 
sell  the  fence  that  will  satisfy  your  customers  and 
bring  them  back  for  more  ?  Read  what  some  dealers 
-•■•»■       fhave  to  say  about  the 

Peerless  Fence  *££» 

There  is  no  fault  to  find  with  your  fence, 
the  fencing  I  put  up  four  years  ago  is  Just 
as  good  as  tbe  day  I  put  it  up,  showing  no 
sign  of  rust  and  giving  good  satisfaction.  It 
is  an  A  No.  1  Pence.  The  PEERLESS  around 
here  stands  the  test  better  than  any  other 
make  that  I  have  seen. — John  Mason,  Spring 
Brook. 

I  have  been  well  pleased  with  all  the  wire 
I  have  received  from  you.  My  customers 
are  all  highly  pleased  with  all  the  PEER- 
LESS fencing  they  have  received  from  me, 
and  although  opposition  is  very  strong  in 
the  community,  PEERLESS  Fencing  is  tak- 
ing the  lead.— Wm.  F.  Mills,  Wheatley. 

I  must  honestly  confess  I  have  found 
PEERLESS  Fencing,  once  stretched,  per- 
fectly satisfactory.  I  have  never  seen  any 
rust  on  it  yet,  nor  have  I  received  one 
complaint  from  the  many  different 
men  I  have  sold  wire  to. — J.  H.  Craig, 
Metcalfe. 

We  manufacture  farm  and  orna- 
mental gates,  lawn,  farm  and  poultry 
fences  of  a  quality  that  will  build  up 
good  business  for  you.  Write  for 
particulars. 

The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

Dipt.  I.I.       HAMILTON,  OUT.        WINNIPEG.  MAN- 


Every  Housewife 
WiU  Buy  It! 

The  labor  of  housework 
is  strenuous,  and  every 
housewife  looks  for  a 
means  of  lessening  labor. 
She  will  be  interested 
when  you  tell  her  of  the 
economy,  dust-banishing, 
disinfecting  and  labor 
saving  qualities  of 


SOCLEAN 

THE  DUSTLESS  SWEEPING  COMPOUND 

Physicians  from  all  parts  of  Canada,  have  testified 
to  its  good  health  promotion  when  used  in  the 
home ;  housewives  who  have  used  Soclean  univers- 
ally declare  its  greatness  as  a  labor  saving  sweeping 
compound,  and  hundreds  of  dealers  are  making 
themselves  successful  through  its  sale.    Why  not  you? 

Put  up  in  pails  to  retail  at  25c,  50c.  and  $1.00 
Write   for  prices  and  advertising  literature. 

SOCLEAN    LIMITED,   Toronto,    Out. 

The    Originators    of   the   Dustless   Sweeping   Compound  of  Canada. 


HARDWARE     AND     METAL 


CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive     Wheel* 

London  Emery  Work..  London.  Er*. 

Aluminum     Ware 
British  and  CoutinenUl  Afencles,  Ltd. 

H«rI°Mnf^   Co.,    Philadelphia. 

Northern %lumtaum     Co.      Toronto. 

Stover    Mfg.    Co.,    Freeport,     111. 

Wondenhine   Limited,    Toronto. 
Ammunition 

Dominion  Cartridge  po.,   Montreal. 

Remington  Arms  Union  Metallic  Cart 
ridge  Co.,   New  lork. 
Animal   Traps 

Oneida  Community  Ltd.,  Oneida,  N.I. 

Anchors 

Henderson    A    BJAjudjon.    Montreal. 

8Ur   Expansion   Bolt   Co.,    Hew    i"" 
Auger  Bits 

B-nrd   Aimer  Bit  Co.,  Holyoke,  Mass. 
Sn«r    A    Jackion,    Sheffield,    Eng. 
Too"   Ami  Mfg. 'Co.,   Woodstock. 

Babbitt  Metal 

r-.n.da   Metal   Co.,   Toronto. 
l&B^SSe^Sr^ton. 

Bar   Iron 

Henderson    A    Richardson,    Montreal. 

nw  Oft    of  Canada,   Hamilton. 

London    Rolling    Mills    Co..    London. 
Bale-Ties 

Laidlaw  Bale-Tie  Co..  Hamilton,  Ont. 

Bar    Urns 

Buffalo  Mfg.   Co.,   Buffalo,   N.   X. 
Bath   Boom   Fittings 

Buffalo    Mff.    Co.,    Buftjlo,    N.I. 

B.  Stemau  A  Co.,  Brooklyn,  N.I. 

^omtolon  Belting  Co..  Ltd..  Hamilton 

Sadler  A  Haworth.  Montreal. 
Belting,  Hose,  etc. 

QutU  Percha  and  Rubber  Mfg.  Co.. 
Toronto. 

Bird   Cages 

B.  T.  Wright  *  Co..  Hamilton. 

Binder   Twine 
Plymouth  Cordage   Co..   N.   Plymouth, 
Mass. 

Bolts   and    Nuts 
London  Bolt  and   Hinge  Works,   Lon- 
don,  Ontario.  _ 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
National   Acme   Mfg.   Co..   Montreal. 

Boilers  and  Badiators 
Pease    Foundry   Co.,    Toronto. 
Gumey  Foundry  Co.,  Toronto. 

Bolts — Expansion 
Star  Expansion  Bolt  Co.,   New   lork. 

Brackets    Shelf 

AOua   Alts.    w„   New  Haven,   Conn. 
P    &  F.  Corbin,   New   Britain.   Conn. 
Stanley  Works,   New   Britain,   Conn. 

Brass    Goods.  , 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson    &    Richardson,    Montreal. 

Tollman  Brass  &  Metal  Co.,  Hamilton 

Stover    Mfg.    Co.,    Freeport,    111. 
Brass,   Sheets,   Tubes  and   Rods. 

Henderson    &    Richardson,     Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Brushes. 

Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Rings — Galvanized,    Brass 
and    Plain.  _"' 

Star   Expansion   Bolt   Co.,   New   York. 

Builders'   Tools  and   Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton.  .,     .      , 

Caverhill,   Learmont  &  Co.,   Montreal. 

Howland,  H.  S.  Sous  &  Co.,  Toronto. 

Lewis    Bros.    &    Co.,    Montreal. 

Lufkin    Rule    Co.,    Saginaw,    Mich. 

North  Bros.  Mfg.  Co.,  Philadelphia, 
Pa. 

Stanley  Rule  &  Level  Co.,  N.  Britain 

Builders'   Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Tale  &  Towne,  St.  Cath- 
arines. 

P.    &    F.    Corbin,    New    Britain,    C. 

May    &    Padmore,    Birmingham,    Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough. 

Butts. 

Canada    Steel    Goods    Co.,    Hamilton. 
P.    &   F.    Corbin,    New    Britain,    C. 
Can* 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary    Mfg.    Co..    Toronto. 


The  Sheet  Metal  Product*  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 

Hamilton    Brass   Mfg.    Co.,    Hamilton. 

Carpet    Sweepers 

Bissell  Carpet  Sweeper  Company, 
Grand    Rapids,    Mich. 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Carriage    Springs    and    Axles 

Guelph  Spring  and  Axle  Co.,  Guelnh. 
Cartridges 

Dominion  Cartridge  Co.,   Montreal. 
Cash    Registers 

National    Cash    Register    Co.,    Toronto. 
Cattle   and    Trace   Chains 

Greening,   B.,   Wire  Co.,   Hamilton. 

McKinnon    Chain    Co.,    St.    Catharines 

Oneida    Community    Limited,    Niagara 
Falls,    Ont. 
Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Ah*.    Rogers,    Ltd.,    Toronto. 

B.  A  S.  H.  Thompson  A  Co.,  Montreal 

Churns 
Connor,  J.  H„  A  Sons,  Ottawa,  Ont. 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  &  Sons,  St.Mary 's,  Ont 

Chafing  Dishes 
Buffalo  Mfg.   Co.,   Buffalo. 
S.    Stemau   A  Co.,    Brooklyn,   N.I. 

Chaplets 

S.  Cheney  A  Son,   Manlius,  N.Y. 
Chicken    Coops. 

Triangle    Mfg.    Co.,    Freeport,    111. 
Clippers — All  Kinds 

American  Shearer  Mfg.  Co.,  Nashua, NH 

Chicago    Flexible   Shaft   Co..   Chicago. 

Coates    Clipper    Mfg.    Co.,    Worcester, 
Mass. 
Clocks 

The  Western  Clock  Mfg.  Co.,  La  Salle. 
111. 
Clothes    Reels    and    Lines 

Cnmmer-Dowxwell  Ltd.,  Hamilton,  Ont 

Hamilton    Cotton    Co.,    Hamilton. 
Clothes    Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

American  Wringer  Co.,  New  York  City 

Lovell    Mfg.    Co.,    Erie,    Pa. 

Cold    Rolled    Strip    Steel 

The  Morris  A  Bailey  Steel  Co.,  Pitta- 
burg,   Pa. 

Cordage 

Hamilton   Cotton   Co.,   Hamilton. 
Plymouth  Cordage  Co.,   N.   Plymouth, 
Mass. 

Cow   Ties 
Greening.  B.,   Wire  Co.,  Hamilton. 
McKinnon    Dash    and    Metal    Co..    St, 

Catharines. 
Oneida  Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,     London,     Ont. 
The    Sheet     Metal    Products    Co.,    of 

Canada,     Ltd.,     Montreal,     Toronto, 

Winnipeg. 

E.  T.    Wright   &    Co.,    Hamilton. 

Cutlery — Razors,    Scissors,    etc. 

Caverhill,    Learmont   &   Co.,    Montreal 
Crookes,    Jonathan    &    Son. 
Dorken    Bros.    A    Co.,    Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson    &     Richardson.     Montreal. 
Heinisch's,  R.,  Sons  Co.,   Newark.N.J. 
,     Howland,  H.  S.,  Sons  &  Co..  Toronto 
Hutton,    Jas.,    &    Co.,    Montreal. 

F.  W.    Lamplough    &    Co.,    Montreal. 
McGlashan,  Clarke  Co.,  Ltd.,  Niagara 

Falls. 

Door   Bolts. 

Montreal    Hdwe.    Mfg.    Co.,    Montreal. 

Door   Checks. 

Wm.     Keating,    Toronto. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.    &    F.    Corbin,    New    Britain,    C. 

Door    Hangers. 

F.   E.    Myers  &  Bro.,   Ashland,   O. 
Richard  Wilcox  Mfg.  Co.,  Aurora,  111. 

Door    Springs. 

Stover    Mfg.    Co.,    Freeport,    111. 

Drawer    Pulls. 

P.    &    F.    Corbin,    New    Britain,    C. 
Stover    Mfg.    Co.,    Freeport,    HI. 

Drills,   Brick   and    Stone. 

Star   Expansion    Bolt    Co.,    New   York. 
Whitman     A     Barnes     Mfg.     Co.,     St. 
Catharines. 

Drills— High    Speed 

Alexander    Gibb,     Montreal. 


Drinking  Cups 
Hero    Mfg.    Co.,    Philadelphia. 

Dry  Batteries 

Canadian   Carbon   Co.,   Winnipeg. 
Eavetroughs 
Thos.    Davidson   Mfg.   Co.,    Montreal. 
McClary's,    London,    Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
E.   T.    Wright  A  Co.,   Hamilton. 
Metal   Shingle  A  Siding  Co.,   Preston. 
Wheeler    A    Bain,    Toronto. 
Emery   or   Corundum   Wheels 
The  Carborundum  Co.,  Niagara  Falls, 

N.Y. 
Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 
London  Emery  Works,  London,  Eng. 

Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 

Ont, 
Jas.    Morrison    Bras*    Mff.    Co.,    Tor- 
onto. 
Emery   Cloth 

London  Emery  Works,  London,  Eng. 
Emery  Wheels. 

London    Emery    Works,    London,    Eng. 
Enameled    Ware 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Product*  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 
McClary's,    London,    Ont. 
Escutcheon   Pins 
The  Pa rm enter  A   Bulloch  Co.,   Gana- 

oque,    Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Fencing — Woven  Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,  Banwell  A  Co.,  Walker- 
ville. 

Files   and    Rasps 
Bamett  Co.,  G.  A  H.,  Philadelphia,  Pa 
Delta   File  Work*.   Philadelphia,   Pa. 
Diaston,  Henry,  A  Sons,  Philadelphia, 

Pa. 
Nicholson   File  Co.,   Port  Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 

Montreal. 
Spear   A   Jackson,    Sheffield,    Eng. 

Firearms     and     Ammunition 
Harrington    A    Richardson    Son*    Co., 
Worcester,    Mass. 

C.  J.  Hamilton  A  Son,  Plymouth, 
Mich. 

Tobin   Arms  Mfg.   Co.,   Woodstock. 
Fire  Escapes 

Canada  Foundry  Co.,  Ltd.,  Toronto. 

Dennis    Wire  A   Iron   Co.,    London. 
Fire    Grates. 

Ohio    Foundry    &    Mfg.    Co.,    Steuben- 
ville,    O. 

Fine   Irons 

Stover  Mfg.  Co.,   Freeport,  I1L 

Fire  Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor, Ont, 

Flint    Paper 

London  Emery  Work*,  London,  Eng. 
Food   Choppers 
Enterprise    Mfg.    Co.,    Philadelphia, 

D.  Maxwell    A    Sons,    St,    Mary's. 

Foot  Warmers 

Chicago   Flexible   Shaft   Co.,   Chicago. 

Forgings 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 

Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.    Davidson   Mfg.    Co.,    Montreal. 
The  Steel  Co.  of  Canada,   Ltd,   Ham- 
ilton. 

Galvanized    Iron 
W.    Gilbertson    A    Co.,     Ltd.,      Alex. 

Gibb,    Montreal,    Agent. 
Henderson    A    Richardson,    Montreal, 
John    Lysaght,     Ltd.,    Bristol,    Newport 
and  Montreal. 
B.   A   S.   H.   Thompson   A  Co.,   Mont- 
real. 

Gas    Fixtures 

The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor,  Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 

Glass 
Hobbs  Mfg.   Co.,   London. 
Toronto  Plate  Glass  Imp.  Co.,  Toronto 
Winnipeg    Paint  A  Glass  Co.,  Winnipeg 
Consolidated     Plate     Glass    Co.,     Tor- 
onto. 

A.  Ramsay   A   Son,   Montreal. 

B.  A  S.  H.  Thompson  A  Co.,  Mont- 
real. 
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Glass,  Ornamental 

Consolidated  Plate  Glaa*  Co.,  Toronto 

Hobbs    Mfg.    Co.,    London. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  A  Glass  Co.,  Winni- 
peg. 

Glass   Paper 

London  Emery  Works,  London,  Eng, 
Glass,   Wired 

Hobbs    Mfg.    Co.,    London. 

Toronto  Plate  Glass  Imp.  Co.,  Tor- 
onto. 

Winnipeg  Paint  A  Glass  Co..  Winni- 
peg. 

Consolidated  Plate  Glass  Co.,  Toronto 
Glaziers'  Diamonds 

Pelton,   Godfrey  8. 

Sharratt   A    Newth,    London,    Eng. 

Winnipeg  Paint  A   Glass   Co..    Winni- 
peg. 
Glue 

The  Canada  Glue  Co.,  Ltd.,  Brant- 
ford. 

Henderson    A    Richardson,    Montreal. 

Grinding   Machinery. 

London  Emery  Works,  London,  Eng. 
Grindstones 

Richards-Wilcox  Mfg.  Co.,  Aaron, 
111. 

American      Grinder      Mfg.    Co.,      Mil- 
waukee. 
Guns 

Harrington  A  Richard***  Arms  Co. 
Worchester,    Mai*. 

Tobin  Arm*  Mfg.  C*.,  Woodstock.  Ont. 

G.  J.  Hamilton  A  Ben.  Plymouth. 
Mich. 

Hammers 
Stover  Mfg.   Co..   Freeport,   m. 
Whitman     A    Bans**    Mfg.    Co.,    It. 

Catharines. 

Handle* 

Still,    J.    H..    Mff.    Oft,    Bt    1 
W.   C.   Crawferd  Co.,  Tilbury. 

Hardware,    Metal    Window. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.   A  F.   Corbin,   New   Britain,   Conn. 

Hay  Unloading  Tools 
F.   E.   Myers  A  Bro.,   Ashland.  Ohio, 

Hinges 
Canada    Steel    Good*    Co.,    Hamilton, 
Cowan    A    Brittoa,    Qananee.ua. 
Montreal   Hardwsr*   Co.,   Montreal, 
The     Stanley     Works,     New     Britain. 
Conn. 

Hinges,    Spring 

Chicago    Spring    Butt    Oft,    Chisago. 
Standard   Mfg.   Co.,   Shelby.   Okie. 

Hockey   Stick* 
Still,  J.  H.  Mff.  Co.,   St.   Thorn**. 
St,    Mary*    Wood    Specialty    Oft,    St. 
Marys. 

Hooks 

P.   A  F.   Corbin,   New   Britain,   Conn. 
Henderson   A   Richardson,   Montreal, 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Stover   Mfg.    Co.,    Freeport,    DL 

Hoop  Iron 
The  Steel  Co.  of  Canada,  Ltd.,  Ham 

ilton. 

Hoops — Steel    and    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont 
Horseshoes  and  Natl* 

Steel  Co.  of  Canada,  Ltd.,  Hamilton 
Ice    Cream    Freezers 

North   Bros.   Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 

Ice  Cutting  Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 
Iron   and    Steel    Bars 

Henderson    A    Richardson,    Montreal. 
Steel  Co.  of  Canada,   Limited,  Hamilton 

London    Rolling   Mill   Co.,    London. 

Iron    Pipe 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 
Canada    Tube    A    Iron    Co.,    Montreal, 

Iron    Pumps 

Aylmer    Pump    A    Scale    Co.,    Aylmer. 
R.    McDougall    Co.,    Gait, 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa 
F.    E.    Myers  A   Bro.,   Ashland,    Ohio. 

Knife   Polish 

London  Emery  Werka,  London,  Eng. 
Ladders 

Stratford  Mff.  Oft,  Stratford,  Ont, 
Ladders — Shelf 

Hamilton    Brass    Mff.    Co.,    Hamilton, 

F.    E.    Myers   A   Bro.,    Ashland,   Ohio. 

Richards-  Wilcox  Mff.  Co.,  Aurora, 
111. 
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Lamps,  Acetylene 

Maple   City   Mfg.   Co.,    Monmouth,    LU. 
Lampblack 
The    L.    Martin    Co.,    New   York. 
Wilekes  Martin  Wilckcs  Co.,  New  York 

Lanterns 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.  T.    Wright   A    Co.,    Hamilton. 

Lawn     Fencing- 
Canada   Wire  *  Iron  Qooda  Mfg.  Co., 

Hamilton. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
McGregor   Banwell   *  Co.,   WalkerrilU 
Banwell  Hoiie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn   Mowers 
D.   Maxwell  *   Sons,   St.   Mary's,   Ont 
Supplee     Hardware    Co.,     Philadelphia 
Clipper   Lawn   Mower  Co.,    Dixon,    111. 
S.    P.   Townsend   A   Co.,   Orange,   N.J. 
Whitman     A     Barnes     Mfg.     Co.,     St. 
Catharines. 
Lawn    Swings 

F.  E.    Myers   A   Bro.,    Ashland,    Ohio. 
Stratford  Mfg.   Co.,    Stratford,   Ont. 

Lightning:    Reds 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont. 

Locks,    Knobs,    Escutcheons,    etc. 

Bellerille   Hdw.    and    Lock    Mfg.    Com- 
pany,   Belleville. 

Canadian    Yale    A    Towne,    St    Cath- 
arines. 

P.    A   F.   Corbin,   New   Britain,   Conn. 

May  &  Padmore,   Birmingham,    Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough    Leek    Mfg.    Co.,    Peter- 
borough,   Ont. 
Lumbering;   Teels 

Pink,  Thos.,  A  Co.,   Pembroke,  Ont 
Manufacturers'    Agents 

Gibb,    Alexander,    Montreal. 

Mcintosh,    H.    ¥.,    A   Co.,    Toronto. 

Western   Distributors   Ltd.,    Saskatoon. 

Han  tela   and    Grates 
The   Barton-Netting   Co.,    Ltd.,   Wind- 


Match   Boxes 
Stover    Mfg.    C«.,    Freeport,    III. 

Metals 
Canada   Metal   Co.,   Toronto. 
Carerhill.    Learmont  A    Co.,    Montreal. 
Gibb,    Alexander,   Montreal. 
Henderson    4b    Richardson,    Montreal. 
Leslie,  A.  C,   A  Co..  Montreal. 
Lyaght,   John,    Bristol,    Eng. 
Magnolia    Metal    Co.,    Montreal. 
McKechnie  Bros.,   Birmingham,   Eng. 
Nora  Scotia   Steel  and  Coal  Co.,   New 

Glasgow,    N.S. 
Samuel,    Benjamin    A   Co.,    Toronto. 
The  Sheet  Metal  Products  Co.of  Canada 

Ltd.,  Montreal,  Toronto,  Winnipeg 
Tillman  Brass  A  Metal  Co.,  Hamilton 
Thompson,  B.  A  8.  H.  A  Co., Montreal 

Metal  Lockers 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Dennis  Wire  A  Iron  Co.,  London,  Ont. 
Metal  Shingles,  Sidings,  Etc. 

Gait   Art   Metal    Co.,   Gait, 

Metallic  Roofing  Co.,   Toronto. 

Metal  Shingle  and  8iding  Co.,  Preston. 
Metal    Polish,   Emery    Cloth,    Etc. 

Oakey,  John.  A  Sons,  London,  Eng. 

John    C.    Wilson,    Ottawa. 

Metal    Store   Fronts 

Canada   Foundry  Co.,   Ltd.,  Toronto. 

Mop    Holder 

Theo.   J.    Ely  Mfg.   Co.,   Erie,   Pa. 
Mop    Wringers 

Theo  J.   Ely   Mfg.    Co.,   Girard,   Pa. 
White    Mop   Wringer   Co.,    Fultonrille, 
N.Y. 

Nail    Fullers 
The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  Hardware  Co.,   Montreal. 

Nails,  Wire 
Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Parmenter  A  Bulloch  Co.,  Gananoqne. 
P.  L.  Robertson  Mfg.  C,  Milton,  Ont. 
Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Oilers 

Thos.    Daridson    Mfg.   Co..    Montreal. 
Hero    Mfg.    Co.,    Philadelphia. 
Maple  City   Mfg.    Co.,   Monmouth,    111. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 
Wright,  E.  T.  A  Co.,   Hamilton,  Ont. 

Oil   Stones 

Canadian  Hart  Wheels.  Hamilton.  Ont 
Carborundum  Co.,  Niagara  Falls,  N.Y. 

Oil    Stoves 
McClary    Mfg.    Co..    London. 
Queen    City   Oil    Co.,    Toronto. 


Oil    Tanks 

Bowser,    S.    F„    A    Co.,    Toronto. 
Ornamental   Iron   and   Wire 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

Dennis  Wire  A  Iron  Co.,  London,  Ont 

Packing 

Garlock    Packing   Co.,    Hamilton.    Ont 
Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walkerrile,  Ont. 

Brandram    Henderson,     Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto, 

Dougall    Varnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial   Varnish   and  Color  Co.,   Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R.  C.  Jamieson  A  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore.    Benjamin   A  Co.,   Toronto. 

Pinch  in.    Johnson    Co.,    Toronto. 

Pratt    A    Lambert    Inc.,    Bridgeburg, 
Can. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard     Paint     and     Varnish     Co., 
Windsor,    Ont. 

G.    F.     Stephens    A    Co.,     Winnipeg, 
Man. 

Winnipeg   Paint  A   Glass  Co.,    Winni- 
peg. 
Paint    and    Varnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall    Varnish   Co.,   Montreal. 

Imperial    Varnish    A    Color    Co.,    Tor- 
onto. 
Perforated    Sheet    Metals 

Canada    Wire    and    Iron    Goods    Mfg. 
Co.,    Hamilton. 

Greening,   B„   Wire  Co.,  Hamilton. 
Pig   Iron 

Henderson    A    Richardson,    Montreal. 

Steel   Co.   of   Canada,   Limited,   Ham- 
ilton. 

Samuel  Benjamin  A  Co.,  Toronto. 

A.   C.   Leslie  A  Co.,   Montreal. 
Pipe,    Wrought   Lead    and 
Galvanized 

Steel   Co.    of   Canada,    Limited,   Ham- 
ilton. 

Canadian  Tube  A  Iron  Co.,  Montreal. 

Pliers 

Henderson    A    Richardson,    Montreal. 

Smith    Hardware    Co.,    Montreal. 
Poultry   Netting 

Greening,    B.,    Wire    Co.,    Hamilton, 
Ont. 

John   Lysaght,    Ltd.,    Bristol,   Newport 
and    Montreal. 
Pruning    Knives 

International   Tool   Co.,    Detroit. 
Pumps 

Canada    Foundry   Co.,    Ltd.,    Toronto. 

R.    McDougall  Co.,   Gait,   Ont. 

F.  E.  Myers  A  Bro.,  Ashland,  Ohio. 

Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 
Pumps,    Power 

Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 
Putty 

Brandram-Henderson    Co.,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Sherwin-Williams  Co.,  Montreal. 

Pinchin -Johnson    A   Co.,    Toronto. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Rat  Traps 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton, 

Lovell    Mfg.    Co.,    Erie,    Pa. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Razors 

Gillette  Safety  Razor  Co.,  Montreal. 

Greeff-Bredt    A   Co.,    Toronto. 

Jonathan    Crookes    A    Son,    Sheffield, 
Eng. 

Dorken    Bros.    A    Co.,    Montreal. 

Jas.   Hutton   A   Co.,    Montreal. 

Kampfe    Bros.,    New    York. 
Razor  Blades. 

Schramberger,   Uhrfedernfabrik, 
Schramberg,    Germany. 
Razor   Hones 

Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Razor   Strep* 

J.   R.  Torrey  A  Co.,   Worcester,  Mass, 
Registers 

Jas.     Stewart     Mfg.     Co.,     Woodstock. 
Ont. 

Canadian    Ferrosteel    Co.,    Bridgeburg. 
Rivets 

Steel    Co.    of   Canada,    Hamilton. 

Parmenter  A  Bulloch  Co.,  Gananoque. 

P.   L.    Robertson    Mfg.   Co..   Ltd..    Mil- 
ton   West,    Ont. 
Roofing    Supplies 

Barber  Asphalt    Co..    Philadelphia. 

Brantford    Roofing    Co.,     Bran  I  find. 

Canadian    Supply    Co..    Toronto. 

Dominion     Roofing     Co.     of     Canada, 
Ltd.,   Toronto. 

Gait   Art   Metal    Co.,   Gait,    Ont. 

McArthur,    Alex.,    A    Co.,    Montreal. 

Metal    Shingle  A   Siding   Co.,   Preston, 
Ont. 

Metallic    Roofing  Co.,   Toronto. 


United    Roofing    A    Mfg.    Co..     Phila- 
delphia,  Pa. 
Winnipeg   Paint  A    Glass  Co.,    Winni- 
peg. 
Rope 

Independent    Cordage    Co.,    Toronto. 
Rules   and   Gauges 
Jas.    Chesterman    A    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin   Rule  Co.,   Windsor. 
Saws 

Atkins,  E.  C,  A  Co.,  Indianapolis, 
Ind. 

Disston,  Henry,  A  Sons,  Philadelphia. 

Drabble   A   Sanderson,    Sheffield,    Eng. 

Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 

Simonds  Canada  Saw  Co.,   Montreal. 

Spear    A    Jackson,    Sheffield,    Eng. 
Scales 

Aylmer  Pump  A  Scale  Co.,  Aylmer, 
Ont. 

Burrow,  Stewart  A  Milne  Co.,  Ham- 
ilton. 

Renfrew  Scale  Co.,    Renfrew,   Ont. 
Screen    Door    Sets 

P.   A  F.   Corbin,   New   Britain,   Conn. 

Stanley   Works,    New   Britain,   Conn. 
Screws,   Nuts,   Bolts 

National    Acme    Mfg.    Co.,    Montreal. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton, 
Screws,  Wood 

P.  L.  Robertson  Mfg.  Co.,  Milton, 
Ont. 

Steel  Co.  of  Canada,  Hamilton. 
Scythe   Stones 

The  Carborundum  Co.,   Niagara  Falls, 
New    York. 
Shears,   Scissors 

Acme  Shear  Co.,  Bridgeport,  Conn. 

R.   Heinisch's  Sons  Co.,  Newark,  N.J. 

Henry  T.  Seymour  Shear  Co.,  New 
York. 

J.  Wiss  A  Sons  Co.,  Newark,  N.J. 
Shelf    Boxes 

Cameron    A    Campbell,    Toronto. 
Shellacs 

Berry   Bros.,   Walkerville. 
Shovels    and    Spades 

Spear    A    Jackson,    Sheffield,    Eng. 
Sieves   and    Screens 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Oneida     Community,      Ltd.,      Niagara 
Falls. 
Sporting    Specialties. 

Marble   Aims   &   Mfg.    Co.,    Gladstone, 
Mich. 
Sprayers 

Cavers    Bros.,    Gait,    Ont. 

T.    Collins    Mfg.    Co.,    Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

The  Sheet  Metal  Product*  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.    T.    Wright    A    Co.,    Hamilton. 

Spramotor  Co.,  London. 
Springs 

B.     Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 
Spring    Hinges,    Etc. 

Chicago  Spring  Butt  Co.,  Chicago,  m. 

Standard   Mfg.   Co.,   Shelby,   Ohio. 
Stains,    Shingle 

Berry   Bros.,   Walkerville. 
Stains,  Wood 

Berry   Bros.,   Walkerville. 
Staples 
'  B.    Greening    Wire  Co.,  Ltd.,  Hamilton 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Steel— High   Speed 

Alexander   Gibb,    Montreal. 

Henderson    A    Richardson,    Montreal. 
Steel— Cold    Rolled    Strip 

Morris  A   Bailey   Steel    Co.,   Pittsburg. 
Steel  Wire  Hoop« 

Steel   Co.   of  Canada,   Ltd.,  Hamilton. 
Stencils 

Hamilton  Stamp  A  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,    Toronto,    Winnipeg 

E.  T.    Wright   A   Co.,   Hamilton,   Ont. 
Herod      Machine     &      Stamping     Co., 

Brantford, 
Store    Ladders 

Hamilton  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

F.  E.   Myers  A  Bro.,  Ashland,  Ohio. 
Stoves,    Furnaces 

Thon.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Pease   Foundry   Co.,   Toronto. 

D.    J.    Barker   A    Co.,    Picton. 
Stoves,   G»M. 

Rnrrow,    Stewart    &    Milne    Co..    Ham- 
ilton. 

McClary    Mfg.    Co.,    London,    Ont. 
Turlca 

The    8teel  Co.      of    Canada,  Ltd.. Ham- 
ilton. 
Tapes 

Jas.  Chesterman  A  Co.,  Sheffield,  Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont. 
Tiling — Wall  and   Floor 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,  Ont. 


Tin    Plate 
Henderson    A    Richardson,    Montreal. 

A.  C.   Leslie  A  Co.,   Montreal. 

B.  A   S.  H.   Thompson   A  Co.,   Mont- 
real. 

M.    A    L.    Samuel,    Benjamin    A    Co.. 
Toronto. 
Tools 

The   Chapin   Stevens  Co.,    Pins    Mead- 
ow,  Conn. 

The     Goodell-Pratt   .  Co.,     Greenfield, 
Mass. 

Spear    A    Jackson,     Sheffield,    Eng. 

Allan    Hills    Edge    Tool    Co.,    Gait. 

Armstrong    Bros.    Tool    Co,,    Chicago. 

Robt.    Sorby    A    Sons,    Sheffield. 

Stanley      Rule      A      Level      Co.,    New 
Britain. 

International    Tool    Co.,    Detroit. 
Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 
Tool   Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther   Grinder   Mfg.    Co.,    Milwaukee. 
Richards-Wilcox     Mfg.     Co.,     Aurora, 

Trucks 

Aylmer    Pump    A    Scale    Co.,    Aylmer, 
Ont. 

Renfrew    Scale   Co.,    Renfrew,    Co. 
Varnishes:     See  Paints 

Berry  Bros.,  Limited,  Walkerville,  Oat 

Dougall    Varnish    Co.,    Montreal. 

Glidden  Varnish  Co.,  Toronto. 

International    Varnish    Co.,    Teronto. 

Pratt   A   Lambert,   Bridgeburg. 
Ventilators 

Harris,   J.   W„   C*.,   Montreal.  i 

Vises 

Henderson    A    Richardson,    Mentreal. 

Hollands    Mfg.    Co.,    Erie,    Pa. 

Chas.    Parker  Co.,   Meriden,   Conn. 

Prentiss    Vise   Co..    New   York. 
Washing    Machines,    Etc. 

J.  H.  Connor  A  Son.,  Ottawa,  Oat, 

Cummer-Dowswell  Ltd.,  Hamilton,  Oat 

Henderson    &     Richardson,     Montreal. 

D.   Maxwell  A  Son,  St.   Mary's,  Ont. 

One    Minute    Washer   Co.,    Toronto. 

London   Foundry  Co.,   London. 
Wall   Plaster 

Manitoba    Gypsum   Co.,    Winnipeg. 
Waffle    Irons 

Stover  Mfg  Co.,  Freeport,  111. 
Wagons — Children's 

Wodstock   Wagon   Co.,    Woodstock, 
Washers 

P.    L.    Robertson    Mfg.    Co.,    Milton, 
Ont. 

Steel  Co.   of  Canada,  Limited,  Hamilton 
White  Lead 

Brandram-Henderson     Co.,     Montreal. 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wholesale   Hardware 

Carerhill,    Learmont   A   Co.,    Montreal 

Howland,  H.  8.,  Sons  A  Co.,  Toronto 

Lewis  Bros.  A  Co.,  Montreal. 
Window    Guard* 

Canada  Wire  A  Iron  Goods  Mfg.  Cc. 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire   Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire  Door  Gunrds 

B,  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire— Iron,    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    A    Richardson,    Montreal. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

P.   L.    Robertson  Mfg.  Co.,  Milton,  Ont 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd., 
Watford,    Ont 

Canada  Wire  A  Iron  Goods  Mfg.  Co., 
Hamilton, 

B.  Greening  Wire  Co.,  Ltd..  Hamilton 
Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wire    Goods 

Canada   Wire  A  Iron  Good*  Mfg.  Co.. 
Hamilton. 
Wire    Machinery 

Ed  Brand,  472  Moss  Lane.,  Manchester 

Eng. 
Wire    Troducts 

Andrews    Wire    Works,    Watford,    Oat 
Wire    Rope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd. 
Hamilton. 
Wire    Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    A    Richardson,    Montreal. 

Jas.    Steele   Limited,    Guelph,   Ont 
Wood    Finishes 

Berry    Bros.,    Walkerville. 
Wrenches 

Cochran    Pipe    Wrench    Co. 

Whitman     A     Barnes     Mfg.     Co.,     sK. 
Catharines. 

Bemis    A    Call     I  Id  we.     A    Tool    Oc, 
Springfield,     Mass. 
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280  ealibre 


High  Velocity 


There  Are 
Lots  of 

Men  With 
$70.00 


Quite  a  few  go  to  your  store  and  could  be  tempted  by  a  "Ross"  High 
Velocity  Rifle. 

In  fact  every  sportsman,  who  has  the  price,  will  look  longingly  at  this 
arm  and  require  very  little  coaxing  to  buy  it. 

And  this  one  sale  is  not  a  bad  day's  work! 

If  you  have  not  any  in  stock,  write  at 
once  for  discounts  and  full  paticulars. 


ROSS  RIFLE  CO. 


QUEBEC 


T 

o 


PAT.  FEB.  2.  1909 


•ROBERTSON 

SOCKET  HEAD 


WOOD  SCREWS 

have  a  new  and  very  important  feature  in  the  square  hole.  It  is  a  feature  that  wood 
workers  are  quick  to  notice,  as  it  not  only  preserves  the  screw,  but  also  saves  much 
of  their  valuable  time,  as  it  does  away  with  all  possibiliity  of  the  screw  driver  slipping. 
It  is  certain  to  create  a  large  demand  in  your  vicinity  after  once  introduced. 

We  also  manufacture    Hand  Drivers,  Yankee  Bits,  Brace  Bits,  Rivets,  Burrs, 
washers,  Nails,  Wire  and  other  high  grade  products. 


The  P.  L.  Robertson  Manufacturing  Co.,  Limited, 


Milton,  Ont. 


TORONTO  WAREHOUSE.  19  Jarvis  Street,        -         F.  J.  Schuch,  Agent 
Montreal  Agent:— Edwin  Schofield.  Room  509  Canadian  Express  Building,  Montreal,  Que. 


Write  for  catalogue  and  prices 
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IF    IT'S  AN 


^  WRINGER    v 


r 


ps9 

0 


THAT'S  ALL  YOU   NEED  TO 
KNOW   ABOUT  A   WRINGER 

The  quality  goes  in    before  the 

name  goes   on.       Do    you 

handle  them?     If 


5 


not,  why? 

LOVELY  MFG.  CO. 

□    ERIE,  F»A.   U.S.A.  D 


MAYMORE 


INSIDE 

LOCK 

SETS 

A 

SPECIALTY 


\ 

■ 

COMPLETE 

LINE 

OF 
BUILDERS 
HARDWARE 


No  796fi 
Write    for    Particulars    of    Complete    Line,    to 

THOMAS.  W.  KIRBY 
YONCE    ST  ARCADE    TORONTO 


MANUFACTURED     BY 

TO 


OK 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear,  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary        Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design  ;  particularly   adapted 
to  the  work  they  have  to  do  ;  durable  and  reliable. 


Those  that  bear 
thi.  Trade-Mark 


fUFKIN 


are    the  leaders  of  the   field   because  they  have  always  given  satisfaction.     THEY 
ARE  DOMINION  MADE. 

muun  7WE/l/FKINRt/LEf?Q.  OFJ?ANAJ>A.lTJ>. 

W/NDSOKONT. 


CATALOGUE 
ON  REQUEST 


Wonderfully  Simple     Simply  Wonderful 

Sternau  Self-Cleaning 
Reversible  Filter 


This  filter  rrmi.ii& 
the  animal  or  vege- 
table matter  which 
all  drinking  walir 
has  to  a  more  or  less 
decree. 


The  Most  Practical  and  Sanitary  Filter  Made 


■; 


By  reversing  daily 
without  removing 
from  the  faucet  I  he 
filter  is  kept  clean 
— a  feature  do 
other  filter  has. 


At  last  we  can  have  spark- 

lingly   clear  drinking   water 

free    from    disease  -  breeding 

germs  and  impurities." 


The  Sternau  Self-Cleaning  Reversible  Filter  will  appeal  to  your 

trade,  for  it  guards  the  health 


All  drinking  water  should  be  filtered,  for  even 

though  the  water  may  appear  clear  it  is  not 

necessarily  pure. 

Some    say  to  boil  the  water    but  this  makes 

the  water  both  flat  and  impalatable. 

Much  disease  is  caused  by  not  filtering  the 

drinking  water. 

Therefore  it  behooves  everyone  to  drink  only 

filtered  water,  which  can  be  had  by  using  the 


STERNAU  [SELF-CLEANNIG 
REVERSIBLE  FILTER  * 


THE 

STERNAU  SELF-CLEANING 
REVERSIBLE  FILTER 

is  superior  to  ordinary  filters  in  that  it  is 
self-cleaning — a  patented  feature  fulfilling  a 
longfelt  want. 

By  reversing  the  filter  every  day  without 
taking  it  apart  or  off  the  faucet  and  then  let- 
ting the  water  run  through  the  filter  until  the 
water  comes  out  clear,  all  accumulation  is 
removed.     Thus  the  filter  is  kept  clean. 


The  filter  is  neatly  put  up  in  a  carton 
of  which  one  dozen  are  packed  in  a 
very  attractive  display  box. 

Let  us  send  you  further  particulars 
about  the  filter  and  other  season- 
able specialties. 


S.     STERNAU     &     COMPANY 


NEW   SHOWROOMS 

305    Broadway 

N.  W.  Cor.  Duane  St. 

NEW  YORK  CITY 


MAKERS  OF         -<-*■ 


COMPRISING 

Fancy  Teakettles,  Chafing-dishes  and  their 

Accessories,  Coffee  machines,  Trays,   etc. 


OFFICE  and  FACTORY 

John    and    Gould  Streets 
BROOKLYN,  N.  Y. 
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who  rise 
to  be  big  men 
early  ever) 
B\g  Ben. 


Big  Ben  Store  Helps 


In  order  to  enable  Canadian  dealers  to 
get  the  maximum  benefit  from  the  Big  Ben 
campaign  now  running  in  Canadian  mag- 
azines, we  are  packing  Big  Ben  specially 
for  Canadian  trade,  six  in  a  carton  with  a 
full  set  of  store  selling  helps  (two  posters, 
two  show  cards,  two  metal  signs. ) 

On  an  order  for  12  we  „dd  a  solid  ma- 
hogany display  stand.     On  an   order  for  24 


or  more,  we  print  your  name  on  dials,  give 
the  posters,  display  stand,  and  a  beautiful 
metal  sign  lithographed  in  five  colors. 

Big  Ben  and  his  selling  helps  are  being 
carried  in  stock  by  54  wholesale  Canadian 
distributors.  We  will  be  glad  to  let  you 
have  their  names  upon  request.  Any  will 
tell  you  Big  Ben  is  the  best  made  and  the 
best  selling  alarm  that's  ever  been  put  out. 


In  broken  and  dozen  lots,  $2.15  less  2%.       In  lots  of  24,  $2.05  leu  2%. 
The  Western  Clock  Co.,  La  Salle,  111. 
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Join  the  Order  of 

Eeh-Nis-Kim 


Be  a  good  Indian — be  a  promoter  of  good  fellowship  among  hardware- 
men.  Every  dealer  and  salesman  who  handles  CARBORUNDUM 
SHARPENING  STONES  is  eligible  to  become  a  brave  in  the  great  tribe. 
"Write  for  an  Application  Blank.  Make  your  plans  now  to  spend  your 
outing  at  the  big  Indian  camp  on  the  banks  of  the  Niagara,  July  and 
August.  It  will  be  a  heap  big  time.  A  postal  to  the  Great  Sachem 
will  bring  the  details.  

Be  sure  you  have  a  complete  stock  of   Carborundum   Goods,    the   demand 

is  growing  every  day. 


The  Carborundum  Co., 


NIAGARA  FALLS,  N.Y. 


THE  LIGHTNING  AND  BLIZZARD 

FREEZERS 


stand  ready  to  serve  you 
in  the  same  satisfac- 
tory manner  in  which 
they  have  served  both 
trade  and  consumer 
for  over  a  quarter  of 
a  century.  The  con- 
struction is  of  the  same 
high  class.  They  run 
easy,  freeze  quickly 
and  take  the  smallest 
amount  of  ice  and  salt 
of  any  freezer  made. 
The  extensive  adver- 
tising from  season  to 
season  has  created  a 
permanent  demand. 
They  bring  trade  and 
help  you  keep  it. 


Better  let  your^Jobber  quote  at  once 


NORTH  BROS.  MFG 


Philadelphia,    Pa. 
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MOTOR  BOATING 

Will  be  more  popular  than  ever  this  season 


THIS  year  promises  to  be  a  record  year  in  the  motor  boat  field.  When 
the  season  opens  there  will  be  a  large  number  of  new  boats,  and 
old  boats  fixed  up.  What  are  you  doing  to  reap  the  benefit  of  this 
trade?  Every  wide-awake  dealer  should  stock  motor  boat  supplies  and 
marine  hardware.  We  carry  the  largest  stock  of  accessories  in  Canada. 
Our  Motor  Boat  Accessory  Catalog  is  ready  for  mailing ;  a  card  asking  for 
Catalog  H.  24  will  bring  it  to  you. 

If  you  are  interested  in  Marine  Engines  you  should  have  our  Catalog  H  23. 

WHEN    WRITING     FOR     CATALOGS     ADDRESS     OUR     NEAREST    BRANCH. 


The   Canadian    Fairbanks-Morse   Co., 

LIMITED 


MONTREAL 
ST.  JOHN 
OTTAWA 


TORONTO 

WINNIPEG 

CALGARY 


SASKATOON 

VANCOUVER 

VICTORIA 


THE  S.M.P.  RAILROAD  MILE  CANS 

Roll-Rim  and 
Inside  Hoop 
Pattern,  Dome 
or  Seamless 
Covers,  with 
Drop  or  Sta- 
tionary Malle- 
able Iron  Side 
Handles. 


8  and  10  gallon 
cans  supplied 
with  either 
dome  or  seam- 
less covers  as 
required.  4  and 
6  gallon  cans 
have  dome 
covers. 


Prices  on 

Application 

Gallons 
4      6      8      10 


Bodies  of  4  and 
6  gallon  cans 
made  of  22 
gauge  tinned 
iron,  8  and  10 
gallon  cans  18 
gauge. 


ROLL-RIM  PATTERN 


INSIDE  HOOP  PATTERN 


TKe    SKeet    Metal    Products    Company 


OF  CANADA  SUCCESSORS    TO 

KEMP    MANUFACTURING    COMPANY 

MONTREAL  TORONTO 


LIMITED 

WINNIPEG 
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Lewis  Bros.  Special 
Fly  Repellent. 

A  Sweet  Smelling  Cream-colored 
Paste.  Healing  and  soothing 
to  irritated  skin.  Will  not 
grease  nor  soil  clothing,  tackle, 
gun,  etc. 
2   oz.    bottle,   per  doz $5.00 


Catches  them  in  their  breeding 
places.  Can  be  set  on  shelf  or 
table,  fastened  to  garbage  can  or 
barrel.  Brass  Plated  Wire  Body. 
Brass  Plated  Tin  Bottom.  Height, 
5   in.,    diam.    4%   in.    Per   doz.    $5.50 


Constructed  of  Fine  Steel  Wire  Tufts  which  allows  the  air  to 
pass  through  when  striking.  Kills  without  smashing.  Tinned 
wire  head,  5x4%  inches,  15  inch  black  enameled  wood  handle. 
List  price,    per   dozen    $1.90 


LEWIS  BROS.  LIMITED,  MONTREAL 


OTTAWA 


TORONTO 


VANCOUVER 
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WARM  AIR  FURNACE 


It  is  easy  for  you  to  sell  this  furnace  as  the 
value  of  its  many  exclusive  features  is  easily 
understood^by  every  prospective  furnace  user. 

The  "Hecla"  is  economical  in  consumption 
of  if  uel,  easy  to  operate,  safe  from  dust,  smoke 
and  gas,  and  will  give  the  greatest  length  of 
service. 

The  Fused  Joint  does  away  with  all  bolted 
or  cemented  joints  that  are  employed  by  all 
other  furnace  manufacturers — joints  that  work 
loose  and  cause  trouble. 

In  the  Fused  Joint  the  iron  and  steel  are 
fused  together  at  a  white  heat  into  an  absolutely 
permanent  and  indestructible  connection. 

Fused  Joints  prevent  the  escape  of  gases 
and  permit  a  more  sanitary  condition  of  the 
atmosphere. 

Hecla  Steel  Ribbed  Fire  Pots  have  three 
times  as  much  radiating  surface  as  any  other 
style  of  fire  pot  made.  Cannot  get  red  hot  and 
are  practically  everlasting. 

Our  Individual  Grate  Bars  enable  the  user 
to  keep  the  fire  clean  without  the  use  of  a  poker. 


HECLA"  INDIVIDUAL  GRATEIBARS 


The  Assurance  of  Good 

and  Co 

We  want  you   to  get  acquainted 
Ranges  and   Furnaces.      They 
just  as  we  claim — our  guarantee 
reputation  for  high    quality  and 
for  our  129  page  Illustrated  Cat 
tion  showing  the  advantages. 

"DO  IT  NOW,  LEST 

Clare  Brothers  &  Co., 

BRAN 

CLARE  &  BROCKEST,  Limited,   Winnipeg,   Man. 
RACE,  HUNT  &  GIDDY,  Edmonton,  Alta. 

The  MECHANICS'   SUP 
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The 'MONARCH 

PENINSULAR  RANGE 


Profits 

mplete  Satisfaction 

with  this    high    grade    line   of 

are  absolutely  guaranteed  to  be 

is  backed  by  our   long   retained 

workmanship.  Write  at  once 
alog — it  gives  a  complete  descrip- 

YOU  FORGET" 

Ltd.,   Preston,   Ontario. 

C  H  ES 

REYNOLDS  &  JACKSON,  Calgary. 

J.   M.   KAINS    &    CO.,    Vancouver. 
PLY  CO.,   Quebec,  Que. 


These  ranges  will  enable  the  dealer  who, 
sells  them^]  to  overcome  cheap  competition, 
not  by  meeting  it  on  its  own  ground,  but 
by    outclassing   it   with    QUALITY. 

Peninsular  quality  in  the  Monarch  means 
more  weight,  larger  size,  better  appearance, 
greater  durability  and  convenience  and  in  the 
"Monarch"  these  advantages  are  so  evident 
that  there  is  no  difficulty  in  convincing  the 
customer  of  its  great  value. 

Each  point  in  the  construction  adds 
something  for  convenience,  ease  of  manage- 
ment,  good   operation,   and    Fuel   Economy. 


HARDWARE    AND    METAL 


BASIC   OPEN   HEARTH 

STEEL  PRODUCTS 


Bar  Steel 

Squares,  Rounds,  Flats 

Bands,  Angles,  Special  Sections, 

Stove  Bolts,  Stove  Rods,  Rivets,  Burrs, 

Wire,  Bright  Wire  Goods,  Wire  Nails,  Tacks 

Invincible  Field   Fencing,    Forgings, 

Horse  Shoes,  Horse  Nails 

Wood  Screws,  Machine 

Screws,  Spikes 


WROUGHT   PIPE 

MERCHANT,  BLACK  and  GALVANIZED 

White  Lead,  Putty,  Shot,  Lead  Pipe 


DISTRICT   SALES   OFFICES: 

HAMILTON,     TORONTO,     MONTREAL,     WINNIPEG,    VANCOUVER,  B.C. 

VICTORIA,   B.C.,       ST.  JOHN,   N.B.,      HALIFAX,   N.S. 
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SAMSON  FARM  AND  GARDEN  TOOLS 

If  you  feel  that  you  would  like  to  get  more 
business  in  farm  and  garden  tools,  it  will  pay  you 
to  investigate  the  Samson  line. 

Always   Give  Satisfaction 

We  have  developed  a  very  large  trade  by 
giving  ourcustomersquality  and  value  and  standing 
back  of  the  goods.  It  pays  to  sell  and  recommend 
them  and  Samson  Farm  and  Garden  Tools  can  be 
depended  upon  to  make  good  every  time. 

H.  S.  Howland,  Sons  &  Co.,  Limited 

Wholesale  Hardware 


WE  SHIP  PROMPTLY 


TORONTO 

GRAHAM  NAILS  ARE  THE  BEST 


OUR  PRICES  ARE  RIGHT 


HARDWARE     AND     METAL 


Crescent  Brand  HARDWARE 


Crescent 


Brand 


Butt  Hinges 


Strap  Hinges 


Tee  Hinges 


Barn  Door  Hangers        Parlor  Door  Hangersl 
Trolley  Hangers  Hinged  Hasps  Shelf  Brackets 

Wrought  Staples  Rollston  Pulleys 

Gate  Hooks  Wagon  Hardware  Etc.  Etc.  Etc. 

Steel  Sheets  Bands  Bars 


Rods 


Wire 


CANADA  STEEL  GOODS  CO.,  Limited 

HAMILTON  -  -  -  CANADA 


MADE    IN    THREE    SIZES 

."ARTIC" 

No.  20—19  x  13i  x  13} 
"  30—23  x  16  x  16 
"  40—27  x  19}  x  19} 

"POLAR" 

A  cheaper  line  with  (ingle  walls 
TWO  SIZES 

Small— 20J  x  14f  x  14| 
Large— 28  x  16*  x  16£ 


The  "Artie"  Ice  Chest 

Portable,  Handy  and  Compact 

Refrigerator 

MADE  ON  SCIENTIFIC  PRINCIPLES]  £^  "J 

Double  walls  of  galvanized  iron.  Japanned  in 
oak.  Separate  chamber  for  ice,  with  nickel- 
plated   tap  for   the  drip  water. 

The  most  suitable  refrigerator  for  yachting  and 
picnic  parties,  summer  residences,  bachelors' 
quarters,  camping,  etc.  A  positive  boon  in  the 
sick  room.  Perishable  requisites  for  the  invalid 
can  be  kept  close  at  hand — sweet  and  fresh  at 
all  times* 

PRICES  ON  APPLICATION 

The  Thos.  Davidson  Mf £.  Co.,  Limited 


MONTREAL 


TORONTO 


1   P3EWINNIPEG 
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No  Locks  are  Yale  Locks  unless  made  by  Yale  &  Towne 


I    *m  Ln  ■■■ 


■  ;.j 


IN  the  magazines  this  month  we 
are  running  advertisements  of 
both  Yale  Builders'  Hardware 
and  Yale  Master-keying.  You 
know  what  a  large  field  there  is 
for  the  practical  application  of  an 
economical  master-key  system  in 
the  average  home  or  business  build- 
ing. The  Bicentric  Cylinder  fits 
perfectly  all  Yale  Hardware  design- 
ed to  go  with  our  regular  cylinder 
locks. 

Turn  this  advertising  to  your 
profit  by  using  some  or  all  of  these 
dealers'  aids,  which  we  furnish 
free. 


Newspaper  Adver- 
tisements 
of  various  sizes,  in 
plate  form,  all  ready 
to  print.  Strong, 
straight  -  from  -  the  - 
shoulder  advertising 
that  will  sell  goods. 


Window  Displays 
Diagrams  and  illus- 
trations which  show 
you  how  to  duplicate 
striking,  forceful  sel- 
ling displays  design- 
ed by  our  expert  in 
window  salesmanship 


Printed  Matter 
for  you  to  send  to 
prospective  custom- 
ers. Booklets  and 
folders  for  mailing 
and  counter  distribu- 
tion, illustrating  and 
describing  the  Yale 
Products  you  have 
on  sale. 


Write  us  regarding  our  Dealers'  Advertising  Service. 

Canadian  Yale  &  Towne  Limited 

Makers  of  Yale  Products  in  Canada; 

Locks,  Padlocks,  Builders'  Hardware,  Door  Checks 
and  Chain  Hoists 

General  Offices  and  Works  :     St.  Catharines,  Ont. 
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Letting 
The  Buyer 

Know 


Time  was  when  rope  was  "just  rope"  to  the  customer  but  times  long 
ago  changed  and  for  years  thousands  of  satisfied  users  have  demanded 


PLYMOUTH  ROPE 

1  "The  Rope  You  Can  Trust" 


Today  the  most  desirable  buyers — the  permanent  customer  sort — are 
seeking  out  the  Plymouth  Store.  To  help  progressive  dealers 
develop  more  of  this  permanent  class  of  trade  and  to  make  ^Plymouth 
stores  widely  known,  we  have  arranged  a  practical  advertising  service, 
free  to  Plymouth  dealers. 

The  man  on  the  street,  the  buyer  in  office  and  home,  every  user  of  rope 
in  the  community  can  now  be  reached  with  the  story  of  "Plymouth"  and 
shown  where  to  buy — at  your  store  if  you  wish. 

Every  dealer  is  entitled  to  this  service  as  soon  as  he  places  a  stock 
order  for  Plymouth  rope.  Further  information  and  name  of  our 
nearest  distributor  furnished  upon  request. 


INDEPENDENT  CORDAGE  CO.,  LIMITED 

Canadian  Sates  Agents 

55  COLBORNE  STREET,  TORONTO,  CANADA 

Stocks  at  TORONTO,  MONTREAL,  HALIFAX,  ST.  JOHN,  WINNIPEG,  VANCOUVER 
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Es** 
1509 


CVCRCD 


LIS 


MANUFACTORY: 

Surrey  Works,  Smethwick,  near  Birmingham,  England 
BRASS  TUBES  AND  MOULDINGS 


BRASS  FENDER  BASES  AND  CORNER  CAPS 


», 


CATALOGUE  OF  A  WIDE  RANGE 
OF  PATTERNS  ON  APPLICATION 


CANADIAN  REPRESENTATIVE : 

GEO.  H.  SAYWELL 

HAMMOND  BUILDING,  61-3  ALBERT  STREET  -: 


WINNIPEG 


ALSO  AGENTS  AT 
TORONTO,  CALGARY,  VANCOUVER  AND  SASKATOON 

ASK    OUR    SALESMEN    TO    WAIT    UPON    YOU 
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WEAREVER 

^^ 

ALUMINUM 


TRADE  MARK 


"Wear-Ever"  Aluminum  Ware 


"No  !     They    are   not    all    the    same " 

"Wear-Ever" 

Aluminum    Utensils 

are  different. 

Of  course,  aluminum  is  aluminum; 
but  utensils  may  differ  in  thickness,  in 
handles,  in  finish. 

Thickness.  They  are  made  thick 
enough  to  prevent  denting  readily ; 
thick  enough  to  guarantee  a  lifetime 
of  satisfactory  service. 
Handles.  The  handles  of  "Wear-Ever" 
utensils  are  made  of  the  best  tinned 
steel.  Aluminum  handles  would  be- 
come too  hot — wooden  handles  would 
burn  off  or  break.  The  handles  of 
"Wear-Ever"  utensils  are  gripped  to 
the  utensils  by  aluminum  rivets  with 
large  heads.  The  heads  are  not  sunk 
into  the  side  of  the  utensil — the  side 
remains  of  uniform  thickness,  strong 
enough  to  hold  the  handle  on  firmly 
for  years. 

Finish.  The  outside  is  polished.  The 
inside  is  hardened  by  an  electrical 
process  which  makes  the  metal  harder, 
smoother,  less  liable  to  be  discolored 
by  food  or  water  containing  alkali  or 
iron,  and  more  easily  cleaned  than 
would  be  possible  if  the  utensils  were 
not  so  finished. 

Replace  utensils  that  wear  out 
with  utensils  that"  Wear-Ever" 


WRITE    FOR    CATALOGUE    AND  PRICES  TO 

The  Northern  Aluminum  Company,  Ltd. 


TORONTO, 


ONTARIO 
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p\SST0^ 


-ie^&s- 


THE  DISSTON  BRAND 

SAWS,  TOOLS  and  FILES 

by  their  efficiency  and  lasting  qualities  scon 
repay  their  cost  and  become  profit  earners. 

HENRY    DISSTON    &    SONS 

INCORPORATED 

Keystone  Saw,  Tool,  Steel  &  File  Works 
PHILADELPHIA,    PA. 


POLISHED  HEAVY  DOOR  BOLTS 


Specially  made  for  very  heavy  doors,  very  finely 
finished,    and    suitable   for   the   very   best   work. 

Montreal  Hardware  Manufacturing  Co.,  Limited 

Manufacturers  of  Butt  Hinges,  Light  T  and  Strap  Hinges,  Heavy  T  and  Strap  Hinges,  Hinge  Hasps, 
Screw  and  Strap  Hinges,  Latches,  Door  Bolts,  Hitching  Rings,  etc. 


MONTREAL, 


CANADA 
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Pink's 

Lumbering 

Tunis 

MADE  IN  CANADA 


The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


Manufacturers 
of 


The  Thos.  Pink  Company,  Ltd., 

PEMBROKE,  ONT. 


Lumber  Tools 


■w  hi  n  ■  pofl.tiflflo.-B  ■  po* 


Is  The  Choice 
of  Most  Builders 


because  it  contains  the  qualities  that  are  essen- 
tial to  a  strictly  high  grade  product. 
ROGERS'  PORTLAND  CEMENT  has  gained  the 

confidence  of  all  users  and  a  display  is  all  that  is  required  to  ' 

start  sales.}         --■*   --^|    ~j 

The  users'  verdict  is  yours  on  request.     Write  us  for  a  list  of 

well-known  architects  who  use  it — then  write  them. 

Quick  shipments  a  specialty,     Good  profits  assured. 

ALFRED  ROGERS  LIMITED 

N.  J.  DINEEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 
28  West  King  Street,  TORONTO        *^3 
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HARDWARE     AND     METAL 


For  Quick  and  Satisfactory  Sales  Try 

"EMPIRE" 

HOT  AIR    REGISTERS 

These  are  two  popular  and  very  neat  designs  that  are  sure 
to  attract  those  who  are  interested. 

The  "Empire  Special"  Register  meets  the  demand  for  a 
register  with  a  large  opening.  Has  all  the  qualities  that  are 
required  to  assure  the  complete  satisfaction  of  the  user. 


MOORISH   DESIGN    CAST    REGISTER 
Made  in  full  sizes  from  7x10  to  12x15 


EMPIRE  SPECIAL 

New    design,    made   in   full   sizes  from   7x10 

to   12  x  15 

Made    in    Japanned,    nickel-plated    and    oxidized 

Write   us   to-day    for  full   particulars,  catalogue 
and  discounts. 

Others  dealers  are  making  good  profits  by  handling 
this  line — you  can  do  the  same.  We  guarantee  to 
please  you.  Do  not  Delay. 

THE 

Canadian  Heating  &  Ventilating 
Company,  Limited 

OWEN  SOUND  ONTARIO 

Or  The  Canadian  Heating  and  Ventilating  Co.  Branch  : 
521  Henry  Avenue,  Winnipeg,  Man. 


Here  is  YOUR  Chance 

to    make    your    range     department    more 
profitable  and  more  satisfactory. 

Happy  Thought"  Ranges 


are  known  from  one  side  of  the 
continent  to  the  other  and  re- 
commended by  every  house- 
wife who  ever   used  them. 

The  "HAPPY  THOUGHT" 

works  equally  well  with  coal 
or  wood  and  gives  a  longer 
and  more  reliable  service 
than  any  other. 

This  is  not  a  claim,  but  a 
fact,  and  we  can  prove  it. 

Get  a  "HAPPY  THOUGHT" 

Catalog  at  once.  Each  sale 
brings  a  good  profit. 


The  William  Buck 
Stove  Co.,  Limited 

Vancouver       Brantford      Montreal      Winnipeg 


HARDWARE    AND     METAL 


£te* 


National 

Steel 

Rim 

Locks 


are  noted  for  their 
strength,  durability 
and  efficiency. 


Safety    Demands  a  Good 
Lock 

The  "NATIONAL"  Locks  are  built  for 

strength  and  safety,  the  highest  quality 
steel  being  used  in  their  manufacture. 
They  are  made  to  meet  the  require- 
ments of  your  highest  class  trade. 

The  "National"  Lock  is  the  only  steel 
rim  lock  made  in  Canada  but  sells  at  a 
medium  price. 

Let  us  hear  from  you. 

NATIONAL     HARDWARE 
COMPANY,     LIMITED 

ORILLIA,      ONTARIO,      CANADA 


ROTARY 
SCREW  FAN  VENTILATORS 


Noiseless 
and  storm  proof. 

None  better — try  them 
and  be  convinced. 


Eavetrough, 

Conductor  Pipe  and 

Corrugated  Iron, 

etc. 


Wheeler  &  Bain 

THE     QUICK     SHIPPERS 

Toronto 


1. 

\  \  \  \*\  \  \  \i 

"GOOD   CHEER"    Side  wall   Registers 

A   line    in    four   zlzez,    of    uniform    design  throughout.      Neat    and    tasteful    pattern,    aad 
supplied    in   black  Japan,  ordinary  oxidized   or  full    oxidized    finish,    with     enamelled     rr«B 
fan.        Oar    ordinary    oxidized    will    about  equal    the    more    expenslye    fall    oxidized    finish 
of   other    make*. 

PosltlTe    acting    fan — stays    exactly    where    »et,     and      when     dozed     lock*     tight.       If* 
springs,    etc.,    to    weaken    or    loozen. 

The  price?     It   will   pay  yon  to  inquire. 

A  full  line  of  the  above  carried  by  The  Jaz.   Stewart   Mfg.   Co.,  Limited,   Winnipeg,   Uu 

The  Jas.  Stewart  Manufacturing  Co.,  Ltd. 

wmMtnt 

Woodstock,    Ontario 

TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 


All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 

Write  for  Catalog 

S.  P.  Townsend  CEL  Co. 

ORANGE.  N.  J. 

16     ' 


HARDWARE    AND    METAL 


If 


IDC 


■IDE 


3EDI 


B 


Tl 


Note  The  Extra  Long  Fire  Travel  Of 

The  Pilot  Success 
Furnace 

The  draw-back  of  the  majority  of  furnaces  is 
that  there  is  too  much  heat  going  to  waste  up 
the  smoke  pipe. 

We  have  taken  particular  notice  of  this  and 
designed  The  Pilot  Success  with  an  extra 
long  fire  travel  so  that  all  the  heat  will  be 
kept  in  the  building. 

The  prospective  buy- 
er is  certain  to  select 
this  furnace  after 
once  shown  this  great 
advantage. 

The  material  used  is 
the  very  best  that  is 
procurable,  and  the 
workmanship  cannot 
be  excelled. 

Every  sale  of  a  Pilot 
Success  Furnace 
means  a  large  profit 
for  the  dealer. 


Do  not  hesitate — get 
particulars  at  once. 


fc 


The  Hall  Zryd  Foundry  Co.,  Ltd. 

HESPELER,  ONTARIO 

■■  "  ~ir-11 " 


□I 


]DC 
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—THE   DEFIANCE-i 

THE     MOST     POWERFUL 
REGISTER  IN  THE  WORLD 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG,  ONTARIO 
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No.  1186  Coal  Grate 


MANUFACTURED  BY 


The  Ohio  Foundry  & 
Manufacturing  Co. 

STEUBENVILLE,  OHIO,  U.S.A. 

Manufacturers  of  all  styles  of  coal 
or  gas  burning  fire-place  goods, 
as  well  as  andirons  and  wrought 
fire-place  trimmings. 


HOT    WEATHER    DEMANDS 

MXIaryS 


FAMOUS    QUEEN    OIL   STOVES 

with  one  piece  heavy  steel  galvanized  tank, 
"      cast  top  and  base  on  chimney, 
"      two  4  inch  all  brass  burners, 

"      Strong  brass  spring  clip  holding  chimney  in  place, 
"      water-tray  which  keeps  burners  cool. 

A    RELIABLE    STOVE    FOR    HOME,    CAMP    AND 
OUTING  PARTIES 


Quality  sells  them 


M'CIaryfc 


"  McClary  "  on 
goods  is  a  quality 


Toronto        Montreal        London         Vancouver 
Hamilton  Winnipeg  Calgary 
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ISt.  John,  N.B. 
Saskatoon 


McClary's 
Ship  Quick 


HARDWARE    AND    METAL 


The    Hardwareman 

who  is  not 
handling  our 


"Metallic" 

Ceilings  and  Walls 

is  not  making  as  much 
money  as  he  might. 

How  about  you  ? 

WRITE    US    FOR    CATALOGUE    AND1  PRICE-LIST. 


There js  nothing  to  touch  'Metallic" 
for  Kitchen  Ceiling*  and  Walla. 


THE  METALLIC  ROOFING  CO.  OF  CANADA,  Limited 


TORONTO,   ONT. 


MANUFACTURERS 


WINNIPEG,   MAN. 


HERE'S  A  COUPLE  OF  GOOD  SELLERS 

Made  Right  and  Backed  by  C.  D.  Efficiency 


Agents : 

W.  L.  Haldimand  &  Son, 

MONTREAL 

H.  F.  Moulden  &  Son, 

WINNIPEG 


Real 

Quality 

at  the 

Right 

Price 


MADE  BY 


Cu 


mer-Dowswell,  Limited 

HAMILTON,  CANADA 
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Peterboro  Hardware 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  .customers 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 
General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


voaamfad 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  Work.  Etc..  for  Prisons. 
Jails  and  City  Lockups. 


CASTELLATED 

NUTS 


npHE  high  quality  of  NAMCO  Nuts 
-*■  is  so  absolutely  uniform  and  their 
inspection  so  rigid  before  they  leave 
the  plant  that  you  can  depend  upon 
every  piece  fitting  the  gauge  to  which 
it  was  cut. 

Years  of  experience  in  making  Nuts 
has  enabled  us  to  build  up  a  product, 
which  is  near  perfection  in  the  fine 
points  of  smoothness,  strength  and 
uniformity. 

Users  appreciate  the  fact  that  they 
are  able  to  obtain  any  kind  of  Nuts 
from  our  complete  stock.  Our  stock 
includes  all  the  Plain  and  Castellated 
A.L.A.  M.  sizes,  "V"  and  U.S. 
Threads,  and  a  complete  assortment 
of  Hex.  Brass  Nuts. 

Cap  and  Set  Screws  carried  in 
complete  stock. 


THE  NATIONAL-ACME  MFG.  CO. 

Montreal,  St.  Henri  and  G.T.R. 
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Free  If  You  Are  Not  Satisfied 

The  New  Preston  O.  G.  Square  Bead  Eavestroughing 

We  have  always  claimed  that  our  eavestroughing  was  the  best  on  the  market,  but  we 
have  gone  ahead  and  gotten  out  something  that  is  far  superior  to  our  old  make.  Now  we  can 
claim  that  we  can't  be  beat  when  it  comes  to  our  eavestrough. 

Some  time  ago  we  advised  all  the  trade  that  we  were  manufacturing  O.  G.  Square  Bead 
eavestroughing  by  machinery  which  assured  absolute  uniformity  in  shape,  but  it  developed  that 
our  machinery  was  not  heavy  enough  to  produce  as  sharp  a  bead  as  we  desired.  We  have 
now  perfected  and  patented  automatic  steel  dies  to  fit  our  large  power  press  and  we  now  guar- 
antee a  trough  superior  in  shape,  appearance  and  fit  to  any  other  on  the  market. 

You  can  save  time  and  solder  in  the  erection  of  this  eavetrough  FOR  EVERY  PIECE  IS 
EXACTLY  THE  SAME  and  fits  snug  and  tight.  There  are  more  profits  for  you  and  more  satis- 
faction if  you  use  our  make.     See  our  special  offer  below  and  take  advantage  of  it  at  once. 

Cut  out  this  ad.  and  mail  it  to  us  to-day  with  your  order  for  250  feet  of  our  new 
O.  G.  S.  B.  Eavestrough  and  if  it  is  not  exactly  as  we  represent  it  we  will  make  you  a  pre- 
sent of  it.     This  offer  is  good  for  thirty  days. 


MENTION  HARDWARE  AND  METAL 


Metal  Shingle&SidingC 

PRESTON    ONT.  MONTREAL   QUE 


i 


I 
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WIRE  ROPE 


FOR 


Hauling  Threshing  Machines 
and  moving  Buildings 

HAY    FORI!     ROPES,     etc. 

We  manufacture  all  kinds  of  Wire  Rope  for  all  purposes. 
WIRE    ROPE   FITTINGS  WIRE    ROPE    GREASE 

The  B.  Greening  Wire  Co. 

LIMITED 
HAMILTON,  Ont.  -  -  -  MONTREAL,  Que. 
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Quality  Goods  for  Business  Builders 

MXIaryfc 

1912  GAS  RANGES 


jr^TT^I- 


Our    1912   Series 
Gas  Ranges  embra- 
ces    lines    suitable 
for  Palace  or 
Cottage 


In  quality,  style 
and  finish,  they  out- 
distance all  other 
Gas  Ranges. 


For  economy  of  gas 

and  labor  they  are 

unsurpassed. 


New  bright  black 

enamel  finish   that 

lasts. 


Specially    selected, 

hammered  blue 

finished   steel  oven 

doors. 


Neat  designs  of 

nickel    trimmings 

throughout. 


White   enamelled 

broiler   pan    and 

match  trays. 


Illustration    shows 


Style  E.  S.  No.  256 

The  style  and  finish  of  this  range  makes  selling  easy. 

The  quality  of  the  range,  and  its  economical  working,  pleases  users  and  brings 

new  customers.     That's  the  foundation  of  successful  business 

building.     It's  quality  that  does  it. 

GET  SAMPLES  RIGHT  AWAY 

When  you  see  the  samples  we'll  get  your  stock  order. 

MXIaryS 


"McClary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP      QUICK. 


Toronto,      Montreal,      London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 


22 


i 


ar 


3H6 


HARDWARE    AND    METAL 
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3€ 


BHf==)H€ 


AXES,    HAMMERS,    PICKS, 
MATTOCKS,   LUMBERING   TOOLS,   ETC., 

of  the  Highest  Quality, 


MATTOCK 


Write  For 

CATALOG 

It  contains  cuts  of  our 
complete  line.  We  have 
spent  much  time  in  pro- 
ducing it  so  as  to  give  the 
trade  a  fair  impression  as 
to  the  attractiveness  of  our 
manufacture. 

ALLAN  HILLS'  GOODS  PAY 
AN  ATTRACTIVE   PROFIT 

Our  Guarantee 

We  guarantee  to  re- 
place free  of  any  charge 
any  tools  that  prove 
defective  in  material  or 
workmanship. 


CLAY  PICK 


Allan  Hills  Edge  Tool  Co.,  Limited, 


Gait,  Ontario,  Canada 


3H^3H6= 


3€ 


3H^3HG 
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The  "Fountain" 
LAWN  SPRINKLER 


r 


"A    SPRINKLER    That    Every 
Household  Can  Afford  To  Buy" 

Try  it  on  your  own  lawn — Your 
customers  will  ask  "where  can 
I  get  one  like  it?" 
It  Really  Imitates  Nature 
Made  of  brass,  hand 
somely  polished, 
thoroughly 
good  and 
"looks 
it" 


With  Every  Order  of 

SIX  SPRAYERS  You  Get  a 

Very  Attractive  DISPLAY  BOX 


which  makes  selling  easy — Your  jobber  has 
it,  ask  him  and  be  sure  to  specify  the  "Marysville 
Fountain" — The  original    and  only    sprinkler  with 
The  "Mist-Like  Spray" 


The    Standard    Stamping    Co. 

No.  501  MAIN  ST.,  MARYSVILLE,  OHIO. 


e> 


25% 


6 


TRADE  DISCOUNT 

OFF"  price  list  "/kri  7" 


METAL  CEILINGS  &  WALLS 

WRITE   US    FOR  THIS  LIST 

The  Gait  Art  Metal  Co.,  Limited  (  Depf  C") 

GALT,  ONT.  ■ 
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The  "MARSHALLTOWN"  No.  19 

The  Trowel  of  Quality 


Philadelphia 
Pattern 


The  Hang 
is  Perfect 


THE  QUALITY  IS  THE  BEST 


WE  ARE  HEADQUARTERS 

Wood,    Vallance  &    Leggat,    Ltd.,    Vancouver;  Wood,  Vallance,  Ltd.,  Winnipeg; 
Wood,  Vallance  &  Co.,  Hamilton;  Wood,  Vallance  &  Adams,  Calgary. 
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THIS    WASHER 

Appeals  to  Women 

because  of  the  recent  improved  features 
that  make  it  the  most  efficient  and  conven- 
ient washer  sold  at  the  price. 

CONNOR 

Ball    Bearing  Washer 

will  make  your  washing  machine  dept.  a 
success  and  a  big  dividend  earner.  Many 
progressive  dealers  have  doubled  their 
washing  machine  sales  since  taking  hold 
of  the  Connor  Ball  Bearing  Washer.  You 
can  do  equally  as  well.  Drop  a  card  for 
our   new   catalog. 


J.  H.  Connor  &  Son,  Ltd.,  Ottawa,  Ont, 


Attractive,  Convenient,  Durable,  Reasonable  in  Price. 

Our  Patented  Metal  Shelf  Boxes  will  Improve  the  appearance  of      I      and   we   will   sketch   out   plan   and   give   yon   oar   best    price   for 

your  store,  and  will  enable  you  to  five  your  customers  quicker  same. 

and  more  efficient  service.  Send  for  illustrated  catalogue,  it  will  interest  yon. 

Advise  us  space  you  have  available  for  shelf  boxes  and  shelving       '      CamefOn    and   Campbell,      -     Toronto 


Quick  Sellers  For  Your  Notion  Counter 

We  handle  a  high  quality  line  of  Fly  Killers,  Sink  Strainers, 
Carpet  Beaters,  Flue  Stoppers  Potato  Mashers,  Vegetable 
Lifters,  Egg  Beaters,  Wire  Baskets  etc.  that  pay  a  good  pro- 
fit and  assure  perfect  satisfaction. 

A  trial  order  will  convince  you  that  they 
are  all  that  we  claim. 

After  a  trial  order  we  are  certain  of  your 
patronage. 

Write  at  once  for  catalogue  and  prices 

WATFORD,  ONT. 
ROCKFORD,    ILL. 


Andrews  Wire  Works  of  Canada,  Ltd., 


HARDWARE    AND    METAL 


~~ |  WATER  | — 
HEATERS 

That  Pay  a  GOOD  PROFIT 


BE  PREPARED 

The  increased  use  of  Gas  Ranges  in 
the  modern  dwelling  makes  the  service 
of  a  Gas  Water  Heater  almost  indis- 
pensable, both  old  and  new  houses  are 
installing  them.  The  cost  is  moderate, 
and  the  convenience ? 


Every  progres- 
sive dealer  should 
keep  a  few  of  these 
heaters  in  stock, 
a  s  the  demand 
increases  as  the 
warm  weather 
progresses. 


Directions  accompany 
each  heater. 


The  James  Morrison  Brass  Mfg. 
Co.,  Ltd. 

Manufacturers  and  dealers  in  a  complete 
line  of  Plumbing  and  Heating  Supplies. 


93-97  Adelaide  Street  West, 


TORONTO 


(/ovdeU-flxatt'A 

Drill 
Chucks 

Have  by  the  universal  satisfaction 
which  they  have  given  users  for  many 
years,  gained  for  themselves  an  en- 
viable reputation. 

All  parts  are  of  steel  and  for  the  jaws 
we  use  a  special  grade  of  hard  drawn 
steel. 

Don't  fall  to  stock  Goodell-Pratt  s. 

Goodell-Pratt  Company 


GREENFIELD,     MASS.,     U.S.A. 
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Demonstration,  not  Conversation,  sells  Tobin  Guns. 
Emerson,  shrewd  Yankee  philosopher,  that  he  was, 
said: — "Don't  argue,  illustrate."  It  doesn't  require 
argument  to  convince  you  that  this  is  right.  You  see 
it  illustrated  from  your  own  position  behind  the  counter 
day  after  day.  Demonstration  is  the  powerful  sales 
argument  the  hardware  dealer  employs  who  sells 


Simplex  Guns 

He  doesn't  need  to  employ  much  conversation. 


The  gun  is  able  to  do  some  plain,  forceful  and 
convincing  sales  talk  on  its  own  account. 

From  the  Dealer's  point  of  view,  the  Tobin 
Simplex  Gun  offers  strong  inducements.  First, 
there  is  the  gun  itself — strong,  handsome  in 
appearance  and  most  modern  in  design.  Next 
— liberal,  straightforward  advertising  has  made 
the  Tobin  Simplex  Gun  well  and  favorably 
known.  Then,  the  money  back  guarantee  that 
absolutely  protects  both  you  and  your  customer. 
Finally,  there's  our  one  hand-in-glove  policy  of 
working  for,  with  and  in  the  interests  of  the 
dealers,  first,  last  and  all  the  time. 
There  are  other  advantages,  but  these  will  do 
for  now. 

Now  for  the  Customer's  side. 

Canadian-made,  and  thus  carrying  no  heavy 
duty,  the  Tobin  Simplex  Gun  is  everything  that 
a  good  gun  ought  to  be.  Light,  strong,  every 
bolt  and  spring  made  of  the  finest  tested  steel. 
Its  barrels  are  as  true  in  alignment  and  bore  as 
human  skill  can  make  them — perfectly  balanced, 
so  that  aiming  is  a  matter  of  instinct  instead  of 
effort.  For  instance,  the  machine  file-cut  rib, 
which    prevents    the    aim-destroying    glare    of 


polished  metal.  The  customer  has  only  to  exam- 
ine the  Tobin  Gun,  inspect  its  simplicity  of 
construction,  operate  its  working  parts,  compare 
it  detail  by  detail  with  other  guns  he  has  known 
to  become  satisfied  that  the  Tobin  is  indeed  a 
gun  to  challenge  the  admiration  and  retain  the 
pride  of  any  sportsman. 

We  want  every  dealer 

To  offer  his  customer  our  unqualified  guarantee 
"Money  back  unless  satisfied,"  no  argument  or 
hesitation,  no  exporting  or  importing  if  a  change 
is  required.  No  other  gun  offers  you  these 
advantages. 

Our  Advertising  is  Bringing  Business. 

Owing  to  the  advertising  we  are  doing,  we  are 
constantly  receiving  enquiries  for  Tobin  Guns 
from  all  parts  of  the  country  where  we  have 
no    dealer    representative.     Just   last   week,   for 

example,  a  man  in sent  in  the  price  for 

a  Tobin  without  even  examining  the  gun,  to  our 
knowledge.  As  we  had  no  dealer  where  he  was 
we  had  to  fill  the  order  direct.  Otherwise  we 
would  have  given  credit  to  the  Tobin  dealer  in 
the  district. 


Write  to-day  for  full  particulars  of  the  liberal 
terms    we    offer    agents. — Simply    address 

The  Tobin  Arms  Manufacturing  Company,  Limited 

Woodstock,  Ontario. 
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"Farm  Special" 

for  grinding 
all   Farm  Tools. 

No.  63. 


LUTHER 

Dimo-Grit 

TOOL   GRINDERS 

The  Luther  Line  includes  32  types  of  grinders 
to  meet  every  tool  sharpening  need  for 
mechanics,  farmers,  ranchers,  machinists,  carpen- 
ters and  every  class  of  tool-users.  Every  grinder 
is  scientifically  designed,  strongly  built  and  fully 
protected   by   patents. 

25  Times  Faster  Than  Grindstones 

Dimo-Grit,  the  new  artificial  diamond  abrasive, 
best  for  steel,  cuts  hardest  steel  as  emery  cuts 
copper.  It  peels  steel  away  in  tiny  shavings 
instead  of  wearing  it  away  like  emery  or  the 
grindstone.  25  times  faster  than  the  grindstone, 
10  times  more  efficient  than  emery.  No  need  of 
cooling  with  water — no  danger  of  drawing 
temper. 

Shaft  Drive  Grinders  for  Farmers 
and  Mechanics. 

The  Luther  shaft-drive  grinder  is  built  entire- 
ly of  steel  and  iron,  with  shaft  drive  in  dust- 
proof  housing.  It  sells  in  4  outfits,  including 
one  for  farmers  and  one  for  mechanics.  The 
farmers'  outfit  includes  disc  and  sickle  grinding 
attachments,  and  other  tool  rests  for  all  grind- 
ing of  farm  tools.  The  mechanics'  outfit  includes 
plane-bit  and  twist  drill  sharpening  attachments, 
and  provides  for  every  sharpening  and  polishing 
need.  Extra  attachments  transfer  this  grinder 
into  jig  and  circle  saws,  drill,  forge,  lathe,  milk 
tester,  etc. 

Good  Profits  for  Dealers. 

The  fast-cutting  Dimo-Grit  wheels,  the  super- 
ior design  and  construction  of  Luther  grinders 
enable  dealers  to  make  quick  sales.  Profits  arc 
good,  and  we  give  price  protection.  Write  for 
full   information  about  complete  line. 

LUTHER  GRINDER  MFG.  CO. 

Dept.  139,  Stroh  Bldg.,  Milwaukee,  Wis. 

Canadian  Distributor*  : — Henderson  &  Richardson, 

Montreal  ;    Moncrieff    &    Endress.    Ltd.,  Winnipeg  ; 

J.  M.  Kains  &  Co.,  Vancouver,  B.C. 


Shaft-drive  for  mechanics  and  farmers — foot  and 
engine  power.     No.  273. 


No.  17 


No.  15. 
'Mechanics  Special" — hand  and  foot  power. 


No.  14. 


No 


"Compacto" — quickly  taken 
apart  or  assembled  for  tool 
chest  service. 


.  55.     m 


"Best  Maide"  uses  every 
surface  of  wheel. 
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Hoe,  Rake,  Shovel, 

Axe,  Adze,  Pick,  Sledge, 

Hay  Fork,  Manure  Fork, 

Peevie,  Spike  Maul, 

Cant  Hook, 

Hammer 

HANDLES 
Of  Quality 

WHIFFLETREES 

DOUBLETREES 

NECKYOKES 


Our  factory  is  located  in  the  centre  of 
the  Hickory,  Oak  and  White  Ash  belt  of 
the  Province  of  Ontario,  therefore,  we 
are  in  a  position  to  secure  raw  materials 
of  the  very  finest  quality  and  at  the 
lowest  possible  cost. 


The  many  repeat  orders  which  we  are 
constantly  receiving  are  proof  positive 
that  our  goods  and  their  profit-yielding 
qualities  appeal  to  the  trade. 


WRITE  FOR  CATALOGUE 
AND  PRICES  NOW. 

W.  C.  CRAWFORD  CO. 

LIMITED 
Tilbury,         ....         Ontario 


"Absolute  Quality" 

is  a  thing  to  be  considered  when  buy- 
ing axe  handles. 

STILL'S 

AXE   HANDLES 

are  now   specified   by   leading  hard- 
waremen  who  have  given  them  a  trial. 

"Still's"  Handles  have  been  time- 
tried,  and  have  not  been  found  lack- 
ing in  quality  or  durability. 

The  selection  of  the  wood  is  made 
by  skilled  workmen — men  who  know 
their  business. 

Before  placing  your  order,  write  us. 

J.  H.  STILL  MFG.  CO.,  Ltd. 


ST.  THOMAS, 


ONT. 


SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 

B.  &  S.  H.  Thompson  &  Co. 

LIMITED 

MONTREAL,  QUE. 
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Contractors'    Suppli 

Drag  Scrapers 


These  Scrapers  are  the  most  modern  obtainable. 
They  can  be  easily  handled,  they  fill 
readily,  have  light  draft  and  are  easily 
dumped.  For  Strength,  Shape  and  Finish 
they  are  the  best  on  the  market. 

No.  1  capacity  7  cubic  feet 
No.  2  5 

With  or  without  runners 


Concrete  Carts 

Capacity,  6  cubic  feet,  thin  sloppy 
concrete,  or  7  cubic  feet  dry  material.  Body 
of  cart  14  gauge  steel  reinforced  with  angle 
iron  entirely  around  top  edge.  Forged 
corners,  heavy  steel  legs,  roller  bearing 
wheels,   2  in.   tires.     Weight  200  lbs. 


Concrete  Barrows 


No.  6 — Can  be  dumped  end 
ways  or  side  ways. 

Steel  tray, channel  iron 
legs,  hard  wood  metal 
tipped  handles,  capa- 
city Z1/*  cubic  feet, 
weight  65  lbs.  each. 


Caverhill,  Learmont  &  Company 

MONTREAL 
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50RER   CD.   CO.'S 

"Tree    Brand 


H. 


99 


PocKet  Cutlery 

Practically  every  buyer  of  cutlery  wants  the  best  for  his  money,  appreciating 
the  fact  that  there's  little  economy  and  satisfaction  in  the  purchase  of 
inferior  quality  goods  of  this  class. 


The  Finest  Steel  is  Used  in  Every  Piece 


Forging  and  tempering  are  expert,  and  the  keen  edges  hold  sharp  for  the  maximum  length  of  time. 
Your  stock  of  Pocket  Knives,  Scissors,  Razors,  Shears,  etc.,  will  give  greater  satisfaction  if  it  is 
the  "Tree"  Brand.  They  take  a  keen  edge  and  thev  keep  a  keen  edge.  "Tree"  Brand  Cutlery 
will  withstand  every  test  to  which  it  can  be  readily  put.    Designed  right,  made  right,  finished  right. 

For  Sale  by  all  Leading  Wholesale  Hardware  Houses 


IMPERIAL  ---  STANDARD  —  SCALES 

400  Varieties                         Accurate,  Durable,  Well  Finished 
Send  for  the  large  128  page  catalog  and  prices,  No.  66 


Butchers'  Scales 

Bathroom  Scales 

Confectioners'  Scales 

Dairy   Scales 

Druggists'    Scales 

Foundry  Scales 

Grain  Warehouse   Scales 

Grain  Elevator  Scales 

Grocers'  Scales 

Tea  Scales 


Platform 
Scales 

All  Capacities 

300  Lbs.  to 
3000  Lbs. 


Letter  and  Postal   Scales 

Railway  Depot  Scales 

Railway  Track  Scales 

Rolling  Mill  Scales 

Salt,  Meat  and  Fish  Scales 

Stock  Scales 

Steelyards 

Weigh  Beams 

Union    Scales 

Etc. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

HEAD  OFFICE  AND  WORKS  :  HAMILTON 

Offices  and  Warehouses  at  Toronto,  Montreal  and  Winnipeg 
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CAriAIK 


"QUEEN'S  HEAD" 

Galvanized  Iron 

Its  popularity  never  diminishes. 


John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 
Makers  MONTREAL 

Bristol,  Newport  and  Montreal  Managers  Canadian  Branch 


INGOT  METALS 


Aluminum         Antimony 


Copper 
Lead 


Spelter 
Tin 


For  Lowest  Prices  and   Prompt  Deliveries 
Enquire  from  "  The  House  for  Metals." 

A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 


fit 


ATLAS 


99 


The  "Trade  Mark"  Known  the  World 
Over,  It   Stands  for   "Quality." 


TRY  OUR, 


.. 


BEST  FLEXIBLE  MANILLA 
ATLAS  FLINT  PAPER" 

The  Best  Flint  Paper  That  Years  of 
Experience  and  The  Most  Modern 
Machinery  can  Produce. 

Examine  The  Quality,  Then  Compare 
Our   Prices. 

Always  Try  to  Give  Your  Trade  Some- 
thing, "A  Little  Better."  This  is  Possible 
With,  "A*Ias  Brand." 

London  Emery  Works  Co. 

LONDON,  ENGLAND 

Canadian  Representative : — 

W.  FRANK  MURPHY 

55  St.  Francois  Xavier  Street 

Montreal,  Can. 
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DOMINION 

LESS  PRICE— MORE  FORCE 

AMMUNITION 

What  you  want,  PRICE  and  QUALITY 

We    Have    Both  {  Highest  Quality 

You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


On,  Qd.for  Ontcvwr 
F\nti-Dust 

DISinTECTANT    SWEEPING  POWDER 

tAe  /7/xtcJawi^^ 
nNTi-DU5T  ftote€Adedt  (he  j&dftaotdmcm  (iuaM& 

o(  iking  a  ^foong  didinfidant,  -fciMfoy -motfo  and 
ckdeaMgewu)  andpdAada  c&m  Medmejmefl 
ofitm  fitm.  M  efictm  cmfiefo  id  mmm/w^e.  1/oto 
Jiou&lAkaM  mjumeoftm  Meml-makimMfo.tiu& 

Ifo  <#mfimodl  &Lee4&  j&o,  limited  -$yr  detcu£d 

Shpho   M'f'g  Co,  Limited  Montreal  P  Q. . 
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The  Necessity  for  Articles  Which  Ensure  Protection  from  Heat  is  Now  Being 
Felt — Dealers  Should  Feature  These  Lines  Strongly  —  A  Suggestion  for  a 
Window  Display. 


It  was  Abraham  Lincoln  who  remark- 
ed that,  "You  can't  fool  all  the  people 
all  the  time."  Neither  is  it  possible  to 
suit  all  the  people  all  the  time— or  in 
fact  any  part  of  the  time.  Weather, 
for  instance,  is  never  to  the  liking  of 
all.  It  "is  too  cold"  or  it  is  "too 
hot."  The  days  that  are  "just  right" 
are  few  and  far  between,  and  they  are 
spoiled  by  the  croaker  who  remarks 
that  "it  looks  like  rain." 

Yet  even  with  its 
many  changes — per- 
haps because  of  its 
many  changes —  the 
weather  is  a  pretty 
good  friend  of  the 
hardware  man.  Take 
the  present  season. 
It  has  been  cold  and 
wet.  Not  good  at 
all  for  the  sale  of 
rubber  hose,  yet  the 
abundant  rain  \has 
brought  the  grass 
along  in  fine  shape,  and  lawn  mowers 
have  been  in  great  demand.  It  is  an 
ill-wind  which  has  blown  lawn  mowers 
good. 

Warm  Weather  Means  a  Change. 
But  the  cold  weather  of  the  spring 
will  soon  be  but  a  memory.  Already 
there  have  been  a  few  wilting  days. 
Days  when  the  bath  was  the  only  place 
of  which  one  could  think  with  comfort. 
And  there  will  be  more  such  days.  They 
are  indeed  upon  us,  and  the  hardware- 
man  would  do  well  to  prepare  for  these. 
Every  little  weather  change  requires  a 
movement  all  its  own.  The  coming  of 
winter  means  the  bringing  forward  of 
skates.     The  advent  of  the  hot  weather 


means  a  rear  position  for  many  of  the 
winter  and  early  spring  lines,  and  a 
prominent  forward  position  for  the  hot 
weather  goods. 

Hot  weather  affects  different  people 
differently.  The  majority  it  makes  hot 
in  mind  as  in  body,  and  all  it  fills  with 
.a  desire  to  get  in  a  cool  spot — the  open 
air  for  prefernce.  It  is  such  general  de- 
sires as  this  which  gives  the  hardware 
man  his  chance.  If  he  can  supply  some- 
thing which  will  make  it  possible  for 
people  to  keep  out  of  doors  and  to  keep 
cool  when  they  are  there,  he  is  going  to 
have  little  trouble  in  getting  the  people 
to  part  with  their  money  for  these 
things. 

Verandah  Offers  a  Chance. 
Many  homes  have  verandahs,  and 
naturally  these  are  the  living  rooms  in 
this  weather.  Only  the  sun,  indeed,  de- 
tracts from  their  popularity.  But 
though  most  people  remember  that 
Joshua  had  little  success  when  he  order- 
ed the  sun  to  stand,  and  therefore  do 
not  attempt  to  interfere  with  nature, 
they  also  remember  that  the  sun  is  only 
going  to  shine  on  one  verandah  for  a 
part  of  the  day.  While  the  sun  is  in 
the  other  quarter  the  verandah  is  going 
to  be  popular,  and  while  the  verandah 
is  popular,  chairs,  hammocks,  and 
Japanese  mats  will  be  popular,  too. 
These  are  lines  which  are  handled  by 
many  hardwaremen.  They  might  well 
be  handled  by  many  more,  for  they  not 
only  yield  a  profit,  but  they  make  the 
store  attractive. 

Movement  to  Back  Garden. 
Many  people  are  fortunate  enough  to 
have  not  only  verandahs  but  gardens- 
it  is  surprising  what  a  miniature  plot 
of  land  may  be  dignified  with  the  name 
of  garden  in  these  days  of  high  values. 
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Much  is  heard  about  the  movement  back 
to  the  land,  but  just  at  present  it  is  the 
movement  to  the  back  garden  which  is 
more  important.  Certainly  this  is  im- 
portant for  the  hardwareman.  It  not  only 
gives  him  an  opportunity  to  sell  spades, 
clippers,  trowels,  and  a  rake  or  two;  but 
it  makes  another  opportunity  to  sell 
garden  furniture,  rustic  chairs,  ham- 
mocks, and  the  various  covered  swings 
which  are  selling  at  a  moderate  rate  at 
last.  The  verandah  is  popular,  but  the 
back  garden  is  a  veritable  haven.  To 
make  it  more  beautiful,  and  to  enable 
him  to  enjoy  it  more,  the  fortunate 
possessor  will  willingly  spend  a  few  dol- 
lars. In  spending  them  he  will  be  gain- 
ing great  benefit,  and  incidentally  the 
dealer  who  sells  to  him  will  benefit  too. 

Window   Suggestions. 

Those  who  are  handling  hammocks 
and  similar  goods  would  do  well  to 
bring  them  to  the  front.  Indeed  there 
could  hardly  be  a  more  attractive  win- 
dow, just  at  present,  than  one  in  which 
a  hammock  was  hung.  A  window,  to  be 
effective  need  not  always  show  a  wide 
variety  of  lines.  A  window  is  doing  its 
work  if  it  throws  out  a  suggestion.  To 
arrange  a  trim  like  the  corner  of  a 
back  garden,  with  a  hammock  strung 
from  posts,  and  with  the  suggestion  of 
a  croquet  set,  and  perhaps  a  lawn  mow- 
er in  one  corner,  would  be  very  effective. 
It  might  take  a  little  time  to  prepare, 
but  it  would  make  people  think  more  of 
their  own  back  yards.  They  would  see 
what  a  hammock  or  a  chair  would  do 
to  make  these  more  pleasant  for  the  eld- 
er members  of  the  family.  They  would 
realize  that  a  croquet  set  would  delight 
the  children,  and  indeed  the  elders — 
they  would  be  ready  to  buy. 
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But  these  are  things  for  the  outside 
of  the  house.  For  the  house  itself  there 
are  lines  which  will  be  especially  wanted 
in  the  coming  few  weeks.  Generally 
speaking,  any  thing  which  keeps  the 
house  cool  will  be  in  demand.  Window 
shades  are  becoming  more  and  more 
popular,  and  those  hardware  men  who 
handle  them  are  reaping  a  profit.  Screen 
doors  have  become  practically  necessi- 
ties. These  allow  any  breeze  which  may 
be  blowing  to  reach  the  inside  of  the 
house,  and  at  the  same  time  they  keep 
out  flies  and  give  that  feeling  of  secur- 
ity against  sneak  thieves  which  is  neces- 
sary. 

Screen  windows  too,  are  needed  now. 
The  weather  to  date  has  not  made  these 
seem  necessary,  but  at  any  time  the 
great  heat  will  come.  So  will  the  flies 
and  the  mosquitos.  People  will  want 
fresh  air  in  their  bed  rooms,  and  they 
will  want  to  escape  from  the  flies  and 
the  mosquitos.  In  short  they  must 
have  the  screen  windows.  These  lines — 
both  the  doors  and  the  windows — oc- 
cupy quite  a  bit  of  floor  room,  but  they 
repay  display.  For  a  month  or  six 
weeks  at  this  season  they  might  well  be 
brought  to  the  front. 

The  Dealer's  Part. 

There  are  many  things  required  in- 
side the  house  in  the  hot  months.  All 
need  not  be  mentioned  here.  A  score  or 
more  will  come  to  the  mind  of  every 
dealer.  There  are  refrigerators — articles 
which  must  sell  in  the  next  few  weeks 
if  they  are  to  sell  at  all.  There  are 
smaller,  and  less  expensive  lines,  ice 
carriers,  lemon  squeezers,  ice  choppers, 
and  ice  cream  freezers.  For  all  of 
these  the  demand  will  be  large  if  the 
dealer  does  his  part.  But  people  need 
to  have  these  articles  brought  to  their 
atention  before  they  will  buy.  Take  ice 
carriers  for  instance.  How  many  may 
be  seen  coming  out  after  the  block  of 
ice  which  the  ice  man  has  carelessly 
slid  along  the  sidewalk  to  their  door. 
They  pick  it  up  in  their  hands,  then 
rush  through  the  house  to  the  kitchen, 
and  there  drop  the  ice — probably  first 
upon  the  floor,  and  later  into  a  bucket 
of  water. 

Display  Shows  the  Need. 

Yet  for  a  very  small  outlay  could  be 
bought  a  pair  of  carriers  —  carriers 
which  would  enable  the  ice  to  be  taken 
from  the  front  steps  to  the  ice  box 
without  ever  being  touched  with  the 
hands.  How  many  would  be  willing  to 
spend  a  little  money  for  such  a  time- 
saving  and  trouble  saving  device.  All 
that  is  necessary,  indeed,  to  secure  sales 
is  to  bring  the  article  forward — let  the 
people  see  the  article  and  they  will  see 
their  need  of  it. 


Where  Half  Holidays  Are  Observed 

A  Partial  List  of  the  Places  Where  Half  Holidays  are  Held 
in  Ontario — The  Days  When  the  Stores  are  Closed — Travel- 
ers Should  Clip  Out  and  Keep  This  List. 


The  half  holiday  custom  has  some 
drawbacks  from  the  standpoint  of  the 
traveling  salesman.  He  never  knows 
when  he  is  going  to  strike  a  town  which 
will  be  "closed  for  the  day."  If  all 
towns  celebrated  their  commercial  half 
holiday  on  the  same  day,  it  would  be 
all  right.  But  they  don't.  In  some 
places  the  stores  close  on  Tuesdays,  in 
others  it  is  Wednesday,  and  in  others 
still,  Thursday.  Traveling  becomes 
more  or  less  of  a  gamble. 

A  hardware  traveler  recites  his  ex- 
perience of  one  week  last  year.  He 
struck  one  town  on  Wednesday  after- 
noon and  found  that  the  stores  had  been 
closed.  It  was,  of  course,  a  case  of 
"nothing  doing"  for  him.  He  struck 
out  for  a  neighboring  town  the  next 
morning,  getting  in  at  10.30.  He  secur- 
ed his  room,  looked  after  his  samples 
and  got  to  the  first  store  at  11  o'clock. 
"Pretty  busy  just  now,"  asserted  the 
proprietor.  "We  close  at  1,  you  know. 
This  is  our  half  holiday."  He  got  in 
two  calls  that  day.  Friday  he  landed 
in  a  third  town  and  found  it  closed  up. 

The  remedy  for  this  condition  would 
be  the  setting  of  a  uniform  day.  Wed- 
nesday is  most  commonly  chosen.  Why 
should  it  not  be  made  general? 

Until  this  step  is  taken,  howev.er,  the 
traveling  man  will  be  compelled  to  map 
out  his  itinerary  with  a  careful  eye  to 
avoid  closed  towns.  In  order  to  assist 
him  in  this,  Hardware  and  Metal  has 
made  an  effort  to  secure  a  list  of  the 
towns  in  Ontario  where  half  holidays 
are  observed,  and  the  day  selected  in 
each  case.  Traveling  men  are  advised 
to  clip  this  list  out.  They  will  find  it 
invaluable  for  reference,  and  it  will 
undoubtedly  save  them  many  annoying 
delays. 

The  List. 

Alexandria. — No  half  holiday.  Stores 
close  at  7  p.m.  every  day  except  Satur- 
days. 

Bracebridge. — No  half  holiday. 

Blenheim. — Half  holiday  on  Wednes- 
days from  June  15  to  September  15. 

Brantford. — Half  holiday  on  Wednes- 
days during  June,  July  and  August. 
(Butchers  and  grocers  only.) 

Brockville. — Half  holiday  on  Wednes- 
days during  July  and  August. 

Bowmanville. — Half  holiday  on  Wed- 
nesdays during  June,  July  and  August. 

Brampton. — Nothing  decided  yet. 

Berlin. — Half  holiday  on  Wednesdays. 

Bridgeburg. — No  half  holiday. 
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Cobalt. — Stores  close  at  7  o'clock  on 
Tuesdays,  Thursdays  and  Fridays.  An 
agitation  for  a  half  holiday  but  nothing 
settled. 

Colborne.  —  Half  holiday  on  Thurs- 
days during  July  and  August.  Stores 
close  at  12  o'clock. 

Chesley. — No  half  holiday. 

Collingwood. — No  half  holiday.  Stores 
close  at  6.30  every  evening  except  Satur- 
days. 

Deseronto. — Half  holiday  on  Wed- 
nesdays during  July  and  August. 

Dresden.- — No  half  holiday. 

Dundas. — Half  holiday  on  Wednes- 
days during  June,  July  and  August. 

Havelock. — Half  holiday  on  Wednes- 
days during  July  and  August. 

Hespeler. — Half  holiday  on  Wednes- 
days  during  June,  July  and  August. 

Hamilton.- — Half  holiday  on  Wednes- 
days during  June,  July  and  August. 

Hensall. — No  half  holiday. 

Hawkesbury. — No  half  holiday. 

Ingersoll. — Agitation  for  half  holiday 
on  Thursday  during  July  and  August. 

Kingsville. — Half  holiday  on  Thurs- 
days during  summer  months.  Stores 
close  at  6  p.m.  during  Tuesdays  and 
Thursdays  through  the  whole  year. 

Leamington. — Half  holiday  on  Fri- 
days until  September  1. 

London. — Half  holiday  on  Wednes- 
days during  June,  July  and  August. 

Merritton.  —  Wednesday  afternoons 
during  June,  July  and  August. 

Midland.— No  half  holiday. 

Mount  Forest.  —  No  half  holidays. 
Close  at  6  o'clock  every  day  except 
Wednesdays  and  Saturdays. 

North  Bay.  —  Agitation  to  close  on 
Wednesdays  during  July  and  August. 
Not  yet   decided  upon. 

Niagara  Falls. — No  half  holidays,  be- 
ing an   excursion  point. 

Newmarket. — Half  holiday  on  Wed- 
nesdays during  July  and  August. 

Ottawa. — Many  merchants  make  a 
practice  of  closing  their  places  of  busi- 
ness on  Saturday  afternoons  for  two 
months  in  the  summer. 

Orangeville. — Half  holiday  on  Wed- 
nesdays during  July  and  August. 

Peterboro.- — Half  holiday  on  Thurs- 
day afternoons. 

Port  Credit.— Half  holiday  on  Wed- 
nesdays during  June,  July  and  August. 

Port  Colborne. — An  agitation  on  foot 
for  half  holidays.    Nothing  decided  yet. 

A  more  complete  list  will  be  publish- 
ed  later. 


A  System  Which  Insures  a  Proper  Stock 

By  the  use  of  a  Simple  Card  Index  System  a  Montreal  Dealer  Knows  How 
Much  to  Buy  and  How  Little  it  is  Safe  to  Have  of  Every  Article — He  Knows 
Instantly  Where  to  Buy,  When  a  Purchase  is  Necessary — He  is  Able  to  Se- 
cure a  Rapid  Turnover. 


The  question  of  turning  over  stock 
is  one  which  rightly  is  occupying  a  good 
deal  of  the  hardwareman  's  attention. 
But  to  secure  the  proper  turnover,  a 
careful  watch  must  be  kept  upon  sup- 
plies. Dealers  realize  this,  and  will 
therefore  appreciate  a  few  words  show- 
ing how  a  Montreal  merchant  keeps  tab 
on  what  he  has  in  stock. 

This  man  shows  downstairs  only 
samples.  On  the  floor  above  he  keeps 
his  reserve  stock,  and  when  a  purchase 
is  made  the  article  is  either  brought 
from  here,  or  one  is  brought  down  im- 
mediately afterward  to  take  the  place 
of  the  sample  which  was  sold.  The  lat- 
ter course  is  the  one  which  the  merchant 
has  found  the  best.  "If  I  show  a 
sample,"  he  remarked,  "and  then,  hav- 
ing made  the  sale,  send  upstairs  for  the 
article  with  which  to  fill  it,  the  cus- 
tomer often  becomes  uneasy.  It  is  a 
suspicious  age,  and  there  are  a  num- 
ber who  seem  to  think  that  the  article 
which  is  brought  down  from  upstairs 
is  not  as  good  as  the  sample,  which  was 
demonstrated.  I  find  it  better,  there- 
fore, to  sell  right  from  the  samples,  and 
replenish  the  samples.  It  is  a  good  idea 
to  bring  down  a  duplicate  from  upstairs 
while  the  customer  is  still  waiting,  giv- 
ing him  the  sample,  and  putting  the 
duplicate  in  its  place.  This  makes  the 
man  see  that  the  goods  are  all  the  same 
— a  fact  which  some  people  seem  loath 
to  believe." 

Provides  Against  Three  Things. 

But  this  is  a  digression.  The  point 
in  question  is  that  the  dealer  keeps  his 
stock  upstairs,  and  only  samples  on  the 
ground  floor.  Now  the  dealer  wants  to 
provide  against  several  things.  He 
wants  to  secure  a  rapid  turnover.  He 
wants  to  guard  against  too  large  a  stock 
of  any  one  article.  He  wants  to  guard 
against  running  out  of  stock,  for  there 
is  nothing  which  so  discredits  a  store 
in  the  mind  of  a  customer  as  to  hear 
— "no,  we  are  just   out   of  that." 

To  secure  these  three  aims — to  guar- 
antee a  satisfactory  turnover  and  a 
small  enough  and  yet  large  enough  sup- 
ply— this  Montreal  dealer  has  adopted 
something  in  the  nature  of  a  card  index 
system. 

He  goes  over  his  stock  carefully — a 
tremendous  task,  but  one  which  need 
not  be  done  all  at  once.  He  puts  on  each 
card  the  name  of  the  article.  He  puts 
down  when  the  present  supply  was  pur- 
chased, then  by  reason  of  his  general 
knowledge  of  the  business,  or  by  care- 


ful reference  to  past  invoices,  he  de- 
termines whether  the  article  customar- 
ily moves  rapidly  or  slowly.  Upon  this 
much  depends. 

Needs  a  Safe  Supply. 

If  the  stock  moves  rapidly,  for  in- 
stance, it  is  essential  that  the  dealer 
should  always  keep  on  hand  a  large  sup- 
ply. Otherwise  a  short  delay  in  the 
delivery  of  an  order  might  leave  him 
completely  out  of  the  article.  That 
would  be  bad. 

So,  in  the  case  of  a  line  which  turns 
over  speedily,  the  dealer  places  a  large 
figure  as  the  maximum  supply  which  he 
wants  on  hand.  He  also  puts  a  fair 
sized  figure  as  the  minimum  supply 
which  he  may  have  and  still  be  safe. 
This  minimum  supply  is  the  danger 
mark.  As  the  stock  nears  that  figure 
the  dealer  must  prepare  to  buy  again. 
Watches  Fall  in  Stocks. 

Here  is  where  his  system  works  well. 
The  goods,  as  has  been  said,  are  stocked 
upstairs.  A  man  is  in  charge  there. 
It  is  his  duty  to  send  down  what  goods 
are  wanted  below,  and  it  is  his  duty 
to  keep  track  of  the  stock.  Each  line 
has  a  compartment  of  its  own,  and  upon 
this  is  fixed  a  duplicate  of  the  card 
which  the  dealer  has  made  out —  a  du- 
plicate which  states  the  maximum  and 
the  minimum  supply  wanted.  As  the 
stock  falls  low,  the  man  in  charge  makes 
a  note  of  this.  When  it  approaches 
the  minimum  amount  he  reports  to  the 
manager.  The  manager  acts  promptly. 
He  refers  to  the  card  dealing  with  this 
article.  He  sees  the  figure  showing  the 
minimum  and  the  maximum  stocks  want- 


ed. He  knows  the  supply  has  fallen 
near  the  danger  mark.  He  therefore 
subtracts  the  minimum  supply  wanted 
from  the  maximum,  and  he  has  the 
amount  of  goods  which  he  had  better 
order.  The  name  of  the  manufacturer 
or  jobber  from  whom  the  goods  are  se- 
cured is  also  shown  upon  the  card,  so 
the  manager  need  waste  no  time  refer- 
ring to  invoices.  He  sends  his  order  to 
the  concern  whose  name  appears  so 
prominently. 

Works  for  Small  Businesses. 

Hardwaremen  who  are  carrying  on  a 
comparatively  small  business  may  claim 
that  such  a  system  of  keeping  tab  on 
stock  is  impossible  for  them.  It  isn't. 
They  might  be  compelled  to  modify  the 
system  in  some  particulars,  but  the 
general  principle  can  be  worked  by  large 
and  small  dealer  alike.  It  would  be  a 
fine  system  for  many  to  adopt,  too. 

The  small  dealer  will  hardly  be  like- 
ly to  keep  his  main  supply  upstairs,  and 
samples  only  on  the  ground  floor.  He 
will  not  be  able  to  spare  a  man  to  look 
after  the  stock.  But  is  this  a  reason 
why  no  one  should  look  after  the  stock? 
There  will  be  some  arrangement  of  this. 
If  it  is  not  kept  upstairs,  it  will  be 
downstairs,  and  presumably  the  various 
lines  will  be  kept  together.  If  they  are 
not  they  should  be,  and  the  dealer  who 
wants  to  make  the  best  progress  will 
take  immediate  steps  to  bring  order 
out  of  what  must  be  chaos. 

Makes  Small  Sum  Go  Far. 

The  blanks  may  be  filled  out  for  this 
stock   just    as   easily   as  for   the    stock 
(Continued  on  page  49) 
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A  blank  such  as  is  used  by  the  Montreal  dealer  to  keep  track  of  his  stock. 
Note  that  the  information  here  given  shows  him  exactly  how  rapidly  the  goods 
are  moving;  advises  him  of  the  laid  down  cost;  and  enables  him  to  fix  the  sell- 
ing price  without  any  difficult  figuring,  providing  conditions  are  unchanged. 
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MAKE   USE    OF   ADVERTISEMENTS. 

The  trade  newspaper  differs  from  other  publications 
in  one  very  important  essential.  Not  only  does  the  read- 
ing matter  have  a  direct  and  practical  interest  for  the 
reader,  but  every  advertisement  has  the  same.  There 
is  quite  as  much  inducement  for  the  trade  newspaper 
subscriber  to  read  the  advertising  sections  as  the  editorial 
pages.  This  fact  is  pretty  widely  recognized,  and  most 
hardwaremen  look  Hardware  and  Metal  through  from 
cover    to    cover. 

The  information  obtained  in  this  way  should  not  be 
lost.  If  a  dealer  reads  his  trade  paper  every  week  he 
undoubtedly  benefits,  but  unless  he  takes  some  steps  to 
retain  the  information,  he  does  not  realize  the  fullest 
benefit.  Some  system  of  tabulating  information  is 
needed.  We  suggest  that  readers  of  Hardware  and  Metal 
study  the  advertising  pages  carefully  and  mark  with  a 
blue  pencil  everything  which  especially  interests  them. 
Clip  out  everything  marked  and  paste  the  clippings  in 
a  scrap  book.  Better  still,  have  several  scrap  books  each 
devoted  to  some  branch  of  the  business.  By  this  sys- 
tem it  will  be  found  easy  to  turn  up  any  information 
desired. 

The  advantages  of  the  idea  will  be  patent  to  all. 
The  dealer  who  follows  it  will  have  information  with 
reference  to  every  branch  of  hardware  ready  for  refer- 
ence at  any  time.  The  same  idea  might  be  used  in  the 
preservation  of  reading  matter.  Any  article  or  item 
which  has  a  point  of  particular  interest  might  be  clipped 
out  and  pasted  in  a  scrap  book  for  use  in  the  future. 
Many  window  dressers  find  this  to  be  a  valuable  idea. 
They  keep  every  window  display  shown  and  thus  secure 
ideas  for  their  own  work. 


■&- 


sion  that  he  became  an  antique.  His  store  was  pointed 
out  to  strangers  in  the  city  who  visited  it,  and  bought  a 
little  out  of  curiosity. 

It  is  a  strange  tale — the  tale  of  a  man  who  forced 
himself  to  believe  that  the  civil  war  marked  the  end  of 
all  things  which  could  influence  him.  But  it  is  stranger 
to  hear  that  there  are  dealers  to-day  who  have  adopted 
this  stand-still  policy.  "There  are  plenty  such  men  even 
in  Canada,"  states  a  dealer  who  has  traveled  far. 

If  these  men  stand  still  long  enough,  they  may — like 
the  southern  merchant — make  their  stores  famous  as 
fossils  of  an  earlier  age;  but  they  run  a  risk.  They  may 
meet  the  fate  of  the  Irishman's  horse.  You  remember 
the  Irishman  wanted  to  get  his  horse  to  the  point  where 
it  could  live  without  eating.  He  worked  hard  at  this, 
and  just  got  the  horse  to  the  desired  point  when  the  pesky 
animal  spoiled  it  all  by  dying. 

To-day  there  is  little  use  for  the  man  who  stands  still. 
There  are  times  when  it  is  wise  to  mark  time,  until  it 
becomes  quite  evident  in  which  direction  the  advance 
should  be  made;  but  standing  still  is  only  appropriate 
beside  a  grave. 


THE  MAN  WHO  STOOD  STILL. 

A  story  is  told  of  a  southern  merchant,  who,  after  the 
war  remained  just  where  he  had  been  when  the  war 
commenced.  He  continued  to  carry  on  business  in  the 
same  easy-going  way.  He  continued  to  show  the  same 
calicos  and  the  same  ribbons.  All  about  him  there  was 
advancement,  but  he  closed  his  eyes  deliberately  to  this. 
He  did  not  mark  time,  but  stood  still.  Marking  time  de- 
notes readiness  to  advance;  but  whatever  in  this  man  had 
urged  advancement  was  atrophied.    He  stood  still. 

Years  passed.  Still  the  man  showed  the  calicos  and 
the  ribbons.  Still  he  conducted  business  in  the  same  old 
way — or  would  have,  had  business  come.  Finally  some 
business  did  come,  for  he  fell  so  far  behind  the  proces- 
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WHERE  PROFITS  ARE  OBTAINED. 

It  is  one  of  the  main  objects  of  every  dealer  to  buy 
as  economically  as  he  can.  To  assist  him  in  this,  the 
hardwareman  avails  himself  of  all  the  information  he  can 
secure.  If  he  is  wise,  he  pays  close  attention  to  the 
weekly  market  reports  in  Hardware  and  Metal,  where 
price  changes  are  recorded  and  accurate  forecasts  given. 

Dealers  who  have  watched  our  market  reports  of  re- 
cent date  and  have  made  use  of  the  information  contained 
have  undoubtedly  benefited  financially.  Here  are  a  few 
cases  in  point : 

Repeated  advances  in  white  lead  have  been  predicted, 
and  events  have  borne  out  the  assertions  made.  White 
lead  has  been  going  up  steadily,  and  may  reach  higher 
levels  yet. 

Putty  has  been  advanced  in  price.  The  advance  was 
predicted  in  Hardware  and  Metal  a  month  before  it  went 
into  effect. 

Linseed  oil  has  reached  a  very  high  price  level.  This 
was  forecasted  in  the  market  columns  long  ago,  and  buy- 
ers had  plenty  of  time  to  "get  in  right"  on  the  market. 


THE  NATIONAL  STRIKE  AND  CANADA. 

In  London  the  call  has  gone  out  for  a  national  strike 
of  the  dock  workers.  The  situation  is  serious.  A 
national  strike  would  mean  the  tying  up  of  many  ports, 
for  a  time  at  least.  It  would  mean  the  disturbance  of  all 
shipping  from  England;  and  would  be  the  cause  of  a 
tremendous  loss  of  money,  by  ship  owners,  by  British 
manufacturers,  by  the  strikers  themselves,  and  by  Cana- 
dian handlers  among  others. 

The  early  answer  of  the  dock  workers  outside  of  Lon- 
don has  not  been  what  the  strike  leaders  could  wish. 
Only  a  few  ports  have  seen  the  commencement  of  sympa- 
thy strikes.  Even  in  London  the  dock  workers  do  not 
appear  to  be  meeting  the  success  which  they  desire.  Ten 
thousand  non-union  workmen  are  already  busy  upon  the 
docks. 

The  right  or  wrong  of  the  strike  is  something  which 
cannot  well  be  understood  in  Canada.  Conditions  are  so 
different.  English  wages  seem  terribly  low  here,  but  then 
living  is  low   there,   and  a  cent  for  cent  comparison  is 
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impossible.  Neither  is  it  possible  here  to  appreciate  the 
position  of  the  owners.  All  that  we  Canadians  can  ap- 
preciate is  the  havoc  which  a  strike  brings.  If  national 
'proportions  are  reached  English  products  brought  to 
Canada  will  have  to  advance.  Metals,  for  instance,  will 
cost  more  and  more.  They  are  high  enough  now,  many 
of  them,  and  it  is  small  wonder  that  those  closely  con- 
nected with  this  line  are  hoping  for  an  early  settlement. 
Peace  at  any  price  seems  to  be  their  cry.  Peace  even  if 
it  is  necessarv  to  fiffht  for  it. 


POINTED   EDITORIALS. 

Let  there  be  light  in  the  store. 

*  *         * 

Time  to  start   a  "Swat  the  Fly"   campaign. 

*  •         • 

Minnows  are  now  being  sold  in  the  hardware  store — 
surely  the  scope  is  widening. 

*  *         * 

The  May  just  ended,  it  is  reported,  was  the  wettest 
since  1883.  And  despite  this,  activity  in  many  lines  has 
been  the  greatest  ever. 

*  *         * 

The  price  of  furs  affects  the  sale  of  traps.  If  furs 
are  cheap,  traps  sell  slowly.  At  present  furs  are  un- 
precedentedly  dear.     A  word  to  the  wise  is  sufficient. 

*  *         • 

The  time  is  now  here  when  men  get  the  "back  to 
nature"  impulse.  Help  the  impulse  along  by  featuring 
tents,  camping  outfits,  fishing  supplies  and  so  on. 

•  *         • 

April  showers  bring  May  flowers.  But  when  the  show- 
ers continue  through  May  and  into  June  they  threaten  to 
bring  poor  crops.  A  little  dry  weather  would  be 
appreciated. 

*  »         * 

War  is  beginning  on  the  potato  bug,  the  woolly  elm 
louse  and  all  other  members  of  the  Ancient  and  Crawly 
Order  of  Vegetable  Parasites.  Start  your  insecticide 
campaign,    Mr.    Dealer. 

•  »         * 

When  real  sultry  weather  arrives,  the  average  man  will 
spare  no  expense  in  securing  any  thing  calculated  to  add 
to  his  comfort — or  rather,  lessen  his  discomfort.  Perspira- 
tion banishes  prudence. 

•  *         • 

Soil  pipe,  instead  of  getting  more  plentiful  is  more 
scarce.  The  demand  is  tremendous,  partially  perhaps  be- 
cause it  is  expected  that  an  advance  will  come.  This 
higher  level  will  not  likely  be  long  delayed. 

•  •         • 

Light  is  a  great  salesman.  Place  a  line  of  goods  where 
they  show  to  advantage  and  the  veriest  tyro  will  dispose 
of  them  wholesale.  Put  them  where  they  are  in  the  dark 
and  Sam  Slick  himself  would  find  it  hard  to  get  buyers. 

•  •         • 

If  the  Belgian  revolutionist  wants  to  create  a  dis- 
turbance, owners  of  new  homes  in  Canada  may  have 
to  go  without  glass  for  a  while.  The  world's  commerce 
has  become  so  closely  interwoven  that  events  often  have 
unexpected  results. 

•  •         • 

A  man  named  Robinson  has  discovered  in  Alaska, 
what  he  believes  to  be  a  deposit  of  tin  ore  worth  millions 
of  dollars.  It  is  expected  the  prospectors  find"  will  do 
much  to  bring  about  an  extension  of  Alaska  railroads. 


Is  Shortage  Pending  ? 

T  S  there  a  shortage  pending  in  plumbing  and  heating 
supplies  ? 

Some  manufacturers  are  predicting  most  unreserved- 
ly that  demand  will  outstrip  supply  before  the  year  is 
over.  There  are  already  indications  which  bear  them 
out  in  this.  There  is  a  distinct  shortage  in  soil  pipe. 
Iron  pipe  is  getting  scarce,  Work  in  some  cities  has 
been  held  up  by  the  lack  of  supplies  in  these  lines  and 
the  demand,  for  soil  pipe  particularly,  has  become  clam- 
orous. 

The  fact  of  the  matter  is  that  the  country  has  de- 
veloped more  rapidly  than  even  the  most  sanguine  and 
optimistic  had  believed  possible.  Canada  is  riding  high 
on  the  crest  of  a  wave  of  prosperity.  Building  opera- 
tions are  being  conducted  on  a  gigantic  scale.  In  the 
west,  the  towns  are  developing  into  cities  and  the  cities 
are  becoming  large  centres  of  population,  with  the  im- 
petus of  unprecedented  growth  and  prosperity.  In 
some  of  the  eastern  cities,  perhaps,  the  building  opera- 
tions are  not  in  excess  of  last  year,  but  these  merely  serve 
as  exceptions  to  prove  the  general  rule. 

The  question  now  is  whether  the  manufacturers  and 
railroads  have  kept  pace  with  the  growth  of  the  country. 
The  railroads  have  fallen  behind,  as  the  freight  conges- 
tion in  all  parts  of  the  Dominion  eloquently  attests.  And 
the  manufacturers,  though,  they  have  increased  their 
scope  and  facilities,  do  not  seem  quite  capable  of  sup- 
plying all  the  demands.  They  are  going  fast  but  Jack 
Canuck  is  traveling  in  seven-league  shoes. 

The  natural  result  of  so  much  building  is  a  much 
greater  demand  than  ever  before  for  everything  pertain- 
ing to  building  equipment,  plumbing  and  heating  goods 
included.  The  pinch  has  only  been  felt  in  a  few  lines 
so  far.  It  is  learned  that  there  is  enough  enamelware 
on  hand  to  meet  the  present  demand.  The  real  demand, 
of  course,  has  not  yet  manifested  itself.  That  a  scarcity 
will  arise  in  a  few  months'  time  is  not  a  wild  guess.  The 
conditions  which  have  created  the  present  shortage  in 
soil  pipe  will  cause  a  correspondingly  heavy  call  for  en- 
amelware and  for  fittings  of  all  kinds  in  the  late  summer 
and  fall.  Will  the  manufacturers  be  able  to  supply  this 
demand  with  readiness?  There  is  a  deep-seated  impres- 
sion that  they  are  going  to  experience  difficulty  in  doing 
so.  While  they  do  not  give  direct  confirmation  to  this 
now,  the  manufacturers  admit  that  the  present  demand 
and  the  size  of  the  orders  booked  point  with  surety  to 
something  resembling  a  scramble  later  in  the  season. 

There  is  one  satisfactory  feature  reflected  through  it 
all.  With  so  much  building  going  on,  all  trades  will 
have  a  busy  and  prosperous  year.  The  plumbing  and 
heating  trades  will  be  actively  engaged.  There  will  be  a 
heavy  demand  for  building  material  and  hardware.  The 
hardware  dealer,  who  also  does  plumbing  work,  will 
thus  benefit  in  more  ways  than  one.  The  inconveniences 
of  a  possible  shortage  in  supply  fade  into  insignificance  in 
the  contemplation  of  the  prospect  of  so  active  a  year's 
work  . 
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The  Value  of  Keeping  the  Hardware  Establishment  Bright  and  Attractive  — 
Some  of  the  Reasons  Why  Stores  are  Dark  and  Dingy  and  How  They  Can  he 
Remedied — A  Description  of  the   Store  of  Geo.  L.  Lander  &  Co.,  Oshawa. 


Let   there   be  light. 

This  injunction  did  not  apply  seem- 
ingly to  the  hardware  dealer  of  days 
gone  by.  The  light  which  crept  unbid- 
den into  his  store  was  scant  and  fit- 
ful. It  got  in  despite  the  barricade 
of  goods  built  up  all  around.  As  a 
matter  of  fact,  the  hardware  store  did 
not  require  to  be  particularly  light  in 
those  days.  Men  did  all  the  shopping 
there  and  the  stock  carried  was  hard- 
ware in  the  strictest  sense  of  the  word. 

But  with  the  advance  of  the  times 
and  the  widening  of  the  scope  of  the 
business,  a  new  order  has  come  about. 
The  modern  store  cannot  be  made  too 
light.  The  stock  requires  it.  The  hard- 
wareman  to-day  has  a  variety  of  goods 
which  appeal  to  women.  To  secure  and 
hold  their  trade  he  must  keep  his  store 
both  attractive  and  light,  for  women 
do  not  care  to  shop  in  places  which  are 
dark  and  forbidding  in  appearance. 
Light  is  necessary  also  to  sell  the 
stock.  Cutlery,  brass  goods,  silverware, 
and  household  utensils  of  all  descrip- 
tions do  not  show  to  good  advantage 
unless  placed  where  the  light  reveals 
their  qualities.  On  the  same  principle 
that  the  "silent  salesman"  is  more  ef- 
fective than  a  wooden  counter,  a  light 
store  is  better  for  business  than  darker 
quarters.  A  light  and  airy  store  is  one 
big   "silent   salesman." 

This  question  of  light  should  be  kept 
in  sight  in  the  arrangement  of  the  in- 
terior. If  any  dealer  has  a  store  which 
is  dark  inside,  he  should  "buckle  right 
down"  to  the  question  of  finding  some 
means  of  making  it  lighter.  It  means 
dollars  to  him  in  the  shape  of  added 
business. 

Some  of  the  Causes. 

The  lack  of  an  open  store  front  is 
often  the  cause  of  the  darkness  which 


pervades  the  interior  of  hardware  stores. 
The  modern  front  has  wide  plate  glass 
windows,  with  plates  above  through 
which  sufficient  light  enters  to  keep  the 
place  bright,  even  when  the  windows 
themselves  are  cased  up  for  display 
purposes.  It  may  cost  what  seems  like 
a  steep  figure,  Mr.  Dealer,  to  tear  out 
that  antiquated  front  and  put  in  one 
which  will  admit  plenty  of  sunlight, 
but  it  will  pay  you  in  the  end. 

Another  drawback  has  been  the  cus- 
tom of  hanging  a  confused  col- 
lection of  articles  to  the  ceiling. 
In  some  hardware  stores  still  it  is  im- 
possible to  see  one  square  inch  of  ceil- 
ing. Everything  from  a  shovel  to  a 
glove  is  suspended,  making  the  store 
about  as  cheerful  and  inviting  as  a 
vault.  The  practice  is,  fortunately,  dy- 
ing out.  Merchants  now  prefer  to  keep 
their  ceilings  clear,  even  if  they  have 
to  show  fewer  goods.  A  few  lines  well 
displayed  are  better  than  a  multitude 
of  goods  in  poor  order. 

The  chief  reason  for  the  lack  of  light 
in  the  hardware  store,  however,  has  been 
in  the  arrangement  of  the  stock.  The 
bulkiest  articles  were  often  shoved  to 
the  front,  where  they  effectually  kept 
all  light  from  penetrating  farther  into 
the  store.  It  is  not  an  uncommon  ex- 
perience even  nowadays  to  enter  a  store 
where  a  pillar  built  around  with  a 
structure  of  the  largest  goods  faces  the 
entrance  and  plunges  the  rest  of  the 
store,  if  not  into  Stygian  darkness,  at 
least  into  a  condition  of  semi-gloom  not 
at  all  conducive  to  business. 

This  is  not  necessary  under  any  cir- 
cumstances. The  store  may  be  small 
and  the  general  facilities  poor;  it  is, 
nevertheless,  a  mistaken  policy  to  stack 
up  goods  everyhwere  to  the  exclusion 
of  daylight.  "Talking  about  turning 
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the  stock,"  said  a  progressive  dealer 
recently.  "The  man  who  has  a  light 
and  bright  stock  turns  his  stock  several 
times  a  year  oftener  than  the  man  who 
does  business  in  dingy  quarters.  He 
gets  the  people  every  time." 

A   Light    Store. 

At  the  head  of  this  article  an  illus- 
tration is  shown  of  a  store  which  has 
this  one  desirable  quality  above  all 
others.  It  is  light.  A  person  can  look 
through  the  front  door  and  see  the 
paint  tins  at  the  back.  It  was  laid 
out  and  stocked  largely  with  the  idea 
in  view  of  admitting  the  daylight. 

The  store  in  question  is  that  of  Geo. 
L.  Lander  &  Co.,  Oshawa.  The  front 
is  an  open  one,  so  that  plenty  of  light 
pours  in.  The  centre  is  used  for  a 
selected  assortment  of  stoves  and  re- 
frigerators, and  no  obstruction  occurs 
there.  At  the  back  is  a  large  rack  used 
for  the  display  of  paint.  The  shelves 
to  the  right  are  used  for  shelf  hard- 
ware and  to  the  left  enamelware  and 
kitchen  utensils  are  shown.  The  coun- 
ters are  fitted  up  both  at  front  and 
back  with  rows  of  self-closing  bins  in 
which  are  kept  nails,  screws,  heavy 
hinges  and  similar  lines. 

Thus  the  stock  is  kept  ready  to  hand, 
but  without  any  evidences  of  crowding 
or  obstruction   of   light. 

A  Permanent  Window. 

It  is  also  interesting  to  note  that 
the  window  to  the  left  is  permanently 
fitted  up  as  a  model  bathroom.  The 
walls  are  covered  with  green  burlap 
and  are  paneled  with  a  white  enamel 
finish.  The  floor  is  covered  with  lino- 
leum and  a  complete  bathroom  outfit 
is  shown.  This  display  serves  as  a  per- 
manent advertisement  of  the  plumbing 
end  of  the  business. 


HARDWARE    AND    METAL 


Geo.  Lander  is  himself  a  practical 
plumber  and  he  looks  after  the  mechani- 
cal end.  A  large  business  is  done  in 
the  plumbing  and  tinsmithing  lines. 
Charles  Lander,  who  has  had  a  wide 
experience  in  shelf  hardware,  looks  af- 
ter the  buying  and  manages  the  hard- 
ware department.  At  present  they  em- 
ploy a  staff  of  about  twenty-five  men  in 
the  store  and  shop.. 


This  store  presents  many  good  fea- 
tures in  the  matter  of  utilization  of 
space.  The  counters,  as  explained  be- 
fore, serve  a  valuable  purpose.  Every 
square  inch  of  space  beneath  is  utiliz- 
ed, and  in  this  way  much  stock  is  pro- 
vided for  which  would  otherwise  require 
room  elsewhere.  Many  of  the  heavier 
lines    are    not    shown,    but     are    stored 


where  they   can   be   produced   as    occa- 
sion demands. 

A  Business  Getter. 
Light  is  a  business  getter.  It  brings 
the  people  into  the  store.  It  shows  the 
goods  up  to  advantage.  It  makes  the 
place  more  cheerful  and  helps  to  keep 
the  staff  in  that  frame  of  mind.  It  is 
an  asset  which  no  hardwareman  can 
afford  to  be  without. 


Camping  Out  Season  is  Now  at  Hand 

This  Means  a  Demand  for  Many  Lines  of  Sporting  Goods — Fishing  Tackle  is 
Especially  Wanted,  for  the  Majority  of  Camps  are  Pitched  Near  Water  — 
Some  Culinary  Articles  are  Also  Needed — A  Montreal  Dealer's  Method  of 
Securing  the  Custom  of  Anglers. 


A  strange  season  this.  So  far  there 
has  been  little  (really  warm  weather, 
yet  despite  this  the  call  for  sporting 
goods  has  been  large.  But  the  dog  days 
are  coming.  They  cannot  be  far  away, 
and  with  them  will  come  a  new  demand 
— a  demand  for  camping  goods,  and  for 
such  supplies  as  are  wanted  at  picnics. 
With  the  hot  weather  will  come  the 
longing  to  eat  and  sleep  out  of  doors. 
Warm  weather  fills  the  canoeist  with 
a  desire  to  sleep  upon  the  banks,  and 
the  fisherman  plans  a  week-end  trip. 
Boys  arrange  to  go  for  a  week's  camp- 
ing expedition,  and  older  people  even 
think  that  they  might  well  spend  a 
fortnight  under  canvas.  Hot  weather 
stirs  the  blood. 

Of  course,  the  first  requisite  of  camp- 
ing is  a  tent.  These  are  carried  by  many 
hardwaremen  at  this  season,  though 
some  there  are  who  have  little  to  do 
with  such  supplies.  They  count  more 
upon  furnishing  things  for  the  tent  than 
upon  supplying  the  tent  itself.  But 
here,  too,  there  are  great  possibilities. 
A  small  camp  stove  will  be  needed. 
Perhaps  a  small  oil  stove  will  do.  Per- 
haps the  party  may  want  a  gasoline 
model.  If  the  trip  is  of  but  short  dura- 
tion the  plan  may  be  to  cook  on  an 
open  fire.  That  means  fun  for  all  and 
success  for  some.  It  means  also  the 
need  of  such  things  as  pots,  and  can 
openers.  Can  openers  are  among  the 
leading  requirements  of  a  camping  trip. 
Camp  stools,  too,  are  needed — a  line 
which  many  hardwaremen  are  handling 
profitably;  while  lanterns  and  flash- 
lights are  a  part  of  the  necessary  kit. 

Then  there  are  a  few  tools.  Were 
you  ever  in  a  camp  where  there  was  no 
hatchet?  The  writer  has  been.  It  was 
a  terrible  experience.  The  first  night 
the  centre  pole  of  the  tent  slipped  from 
the  imperfectly  cut  crutches  on  the  end 
of  the  supporting  poles.  The  tent  pegs 
were  continually  slipping,  not  having 
been  properly  driven  into  the  earth. 
Firewood   could  not  be  cut.     The   prin- 


cipal amusement  in  that  camp  was  re- 
viling the  man  who  had  been  charged 
with  securing  a  hatchet  and  who  had 
failed. 

In  all  parts  of  the  country  camping 
parties  are  starting  out  at  this  season. 
Some  will  stay  in  the  open  a  few  days, 
some  a  few  weeks.  But  all  will  buy  a 
good  deal  of  hardware  before  they  leave, 
and  it  might,  therefore,  be  well  worth 
while  to  arrange  a  display  which  would 
suggest  the  needful  things.  Perhaps  a 
.  miniature  tent  might  be  erected,  with  a 
camp  fire  laid  before  it.  A  canoe  might 
be  shown  near  by,  and  certainly  there 
should  be  fishing  poles.  Where  camping 
out  is  most  popular  is  by  the  side  of 
some  lake  or  stream.  Almost  without 
exception  the  occupants  hope  to  do  a 
good  deal  of  fishing.  They  go  well  sup- 
plied with  the  requirements.  Fishing- 
tackle  is  one  of  the  leading  lines  to  sell 
those  starting  on  an  outing.  They  will 
want  paddles,  and  a  baseball,  and  a  base- 
ball bat.  They  will  want  some  culinary 
equipment,  but  they  are  certain  to  need 
a  fishing  rod,  or  a  line,  or  some  new 
hooks. 

Leduc  &  Asselin,  of  Notre  Dame 
Street,  Montreal,  have  adopted  a  some- 
what novel  method  of  securing  the 
fishermen's  patronage.  And  they  are 
succeeding.  "We  have  sold  a  great  deal 
of  tackle,"  remarked  Mr.  Asselin.  "As 
you  know,  we  have  not  been  in  this  stand 
very  long,  but  I  believe  we  are  going  to 
make  it  a  rendezvous  for  fishermen." 

Listen  to  the  story  of  this  firm's  cam- 
paign. They  sell  bait.  To  catch  the 
fishermen's  trade  they  have  been  selling 
bait.  In  one  of  the  store's  large  win- 
dows is  a  huge  aquarium,  and  in  this 
swim  about  countless  little  minnows. 
None  who  pass  can  miss  these.  To  the 
fisherman  who  uses  that  kind  of  bait 
they  prove  exceedingly  attractive.  Per- 
haps he  does  not  want  any  then,  but 
when  he  does  he  is  going  there  to  buy. 

"No,"     remarked     Mr.     Asselin,     in 
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speaking  about  the  sale  of  the  bait,  "I 
do  not  believe  we  make  much  from 
handling  the  minnows.  That  is,  I  do  not 
think  the  direct  profit  is  great.  We  pay 
l1/^  cents  for  minnow.  We  sell  them  at 
25  cents  a  dozen.  That  leaves  us  a  few 
cents  gross  profit,  but  hardly  enough  to 
repay  us  for  the  trouble.  But  we  bene- 
fit in  other  ways.  To  begin  with,  we  sell 
a  great  number  of  bait-pails.  Some  of 
those  who  come  for  the  minnows  bring 
pails,  but  the  majority  expect  to  buy 
them  here.  You  see,  we  are  near  the 
station.  Many,  when  they  decide  to  go 
fishing,  get  their  whole  equipment  here 
and  walk  right  over  to  the  train. 

"We  sell  a  great  number  of  rods  and 
lines.  I  feel  sure  that  we  get  a  great 
part  of  this  trade  by  reason  of  the  bait." 
A  Novel  Method. 
There  are  many  methods  of  making  a 
sporting  department  attractive,  but  un- 
doubtedly, Mr.  Asselin  has  hit  upon  a 
novel  scheme.  He  is  the  only  dealer  in 
the  district  who  handles  bait.  No  won- 
der many  go  there  to  make  their  pur- 
chases of  tackle. 

Fishing  tackle  appeals  to  the  picnick- 
ers as  well  as  to  those  who  intend  being 
some  time  away  from  the  city.  But  there 
are  a  great  variety  of  goods  which  in- 
terest the  picnickers.  Balls  and  bats,  of 
course,  are  in  regular  demand.  Gloves, 
too,  may  be  wanted,  but  particularly  is 
the  call  for  such  goods  as  help  with  the 
meal.  The  meal  is  the  great  thing  at  a 
picnic. 

Thermos  bottles  sell  particularly  well 
at  this  season.  Be  it  ice  cold  lemonade 
or  hot  tea,  the  Thermos  bottle  is  the 
thing  for  it.  But  a  Thermos  bottle  is  in- 
complete without  cups.  Cups  may  be 
carried,  but  they  are  hard  to  bring  back, 
therefore,  the  chance  to  sell  a  folding 
cup  is  excellent.  Nor  are  the  cheap  lines 
the  only  ones  which  will  find  purchasers. 
More  and  more  people  are  coming  to  rea- 
lize that  they  should  have  a  folding  cup. 
Health   demands   this. 


Value  of  Contrast  in  Advertisements 

Headlines  Should  be  Made  to  "Stand  Out"  from  the  General  Matter  —  Type 
Used  Should  Not  be  Uniformly  Large— Contrast  and  Space  are  Lost  in  That 
Way — Criticism  of  an  Advertisement. . . 


Ever  stop  to  figure  out  the  import- 
ance of  contrast  ? 

It  has  been  said  that  comparisons  are 
odious;  but  they  are  frequently  very 
useful  and  valuable.  Things  are  ap- 
praised almost  invariably  by  means  of 
contrast.  For  instance,  a  public  man 
is  judged  by  the  way  he  stands  out  from 
the  mob.  An  institution  is  compared 
with  others  of  the  same  kind.  We  say 
"It  is  the  greatest  school  in  the  coun- 
try." An  up-to-date  and  well-stocked 
hardware  store  is  benefited  by  the  op- 
position of  the  dingy,  old-fashioned, 
little  shop  across  the  street.  People 
realize  that  the  big  store  is  a  high  class 
establishment  when  they  contrast  it 
with  the  opposition. 

Contrast  figures  largely  in  matters  of 
detail.  A  well-arranged  store  is  a  study 
in  contrasts.  The  window  dresser  seeks 
a  light  background  for  dark  articles  in 
order  to  make  them  "stand  out."  And 
the  advertising  writer  strives  to  make 
his  matter  as  attractive  as  possible  by 
somewhat  similar  means — he  aims  at 
contrasts. 

Consider  the  accompanying  adver- 
tisement— a  highly  creditable  one  in 
practically  all  respects.  It  is  forcefully 
written  and  well  illustrated.  The  lay- 
out, generally  speaking,  is  good.  The 
articles  shown  are  seasonable.  One 
fault  appears  on  the  surface,  however. 
The  type  used  throughout  is  too  large 
and  the  page  has,  as  a  result,  a  some- 
what jumbled  appearance.  The  lines 
which  should  stand  out  most  prominent- 
ly do  not  catch  the  eye  first  glance,  on 
account  of  there  being  "too  much  op- 
position." In  other  words,  it  lacks 
contrast. 

This  criticism  does  not  apply  to  all 
sections  of  the  advertisement.  The  top 
corners  devoted  to  paints  and  tools 
show  appreciation  of  the  value  of  con- 
trast. The  headlines  stand  out  from 
the  matter  following  with  a  distinctive- 
ness which  challenges  your  attention.  In 
the  sections  below,  devoted  to  builders' 
hardware  and  sporting  goods,  however, 
all  the  type  is  of  large  size  and  none  of 
the  statements  gain  prominence. 

The  ad.writer  loses  in  another  respect. 
He   loses   space.        Under   the   heading 
"Neverleak  and  Paroid  roofing,"  there 
is   room   for   a    good   forceful   talk    on 
roofing,  if  smaller  type  were  used.     It 
might  have  been  said  for  instance: 
"These  roofings  will  last  a  life- 
time.   They  are  durable,  watertight, 
and  easy  to  lay.       For  quality  and 
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Full   page   advertisement   of  Frank  A. 
Child,  Cochrane. 

price  combined,  they  cannot  be  ex- 
celled. 

"We  have  sold  FIVE  THOUS- 
AND SQUARE  of  these  roofings 
since  the  big  fire.  This  fact  should 
speak  for  itself.  Ask  us  for  prices 
and  samples." 

As  the  ad  stands,  the  heading  on 
roofing  is  set  in  type  which  is  not  very 
much  larger  than  the  lines  immediately 
above  and  the  lines  following. 
The  Use  of  Panels. 
The  advertisement  in  question  would 
gain  in  appearance  also  if  panels  had 
been  used.  A  panel  around  that  de- 
voted to  tools  would  serve  to  draw  the 

HARVEST  GOODS 


Tliis   is   the   season    when  every    farmer   is    preparing    for   the    Harvest. 

In    making   this  preparation   see    that    you  have  the    best    tools    to 

work  with.     You  will   find   nothing    but    the   best  here   as   well 

as   a  good     Assortment    to    choose    from.       We  would  he 

pleased    to    supply    you    with    any    of  the     following 

articles  which  are  necessary   for  the 

Harvest  Field. 

Showing  the  value  of  contrast  in  type. 


matter  together  and  keep  each  depart- 
ment more  distinct.  The  same  effect 
could  be  obtained  by  putting  panels 
around  the  fishing  tackle  sections  in  the 
sporting  goods  department. 

Force  would  be  lent  by  a  stong  head- 
line  across   the   top,   instead   of   giving 
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so  much  prominence  to  the  firm  name 
which  is  also  featured  at  the  bottom. 
For  instance: — 

THE  GOODS  YOU  NEED  NOW 

are  found  at 

CHILD'S  HARDWARE. 

The  store  that  will  serve  you  best. 

Cochrane.  Matheson. 

In  other  respects  this  advertisement  is 
deserving  of  commendation.  Mr.  Child 
is  a  believer  in  the  use  of  newspaper 
space,  apparently,  for  he  uses  a  full- 
page  ad.  in  this  instance.  That  he  will 
get  results  is  a  foregone  conclusion  for 
the  articles  advertised  are  all  "big  sell- 
ers" at  the  present  time.  This  public- 
ity effort  is  timely  and  forceful.  It  is 
indeed  "good  stuff." 

Don't  Overcrowd. 

To  revert  back  to  the  question  of  the 
utilization  of  space,  it  should  be  point- 
ed out  that  while  if  is  always  advisable 
to  get  in  as  much  copy  as  the  space  will 
allow,  it  is  extremely  bad  policy  |to 
overcrowd.  An  ad.  which  has  too  much 
material  crowded  into  it,  is  infinitely 
worse  than  one  which  has  too  little.  Of 
the  two  evils  choose  the  latter. 


HAY  WIRE  ADVANCED. 

Montreal.— At  a  meeting  of  those  in- 
terested held  in  Montreal  a  few  days 
ago,  it  was,  determined  to  advance  the 
price  of  hay  wire  five  per  cent.  Cost  of 
production  has  made  this  seem  neces- 
sary. 


APPOINTED  AGENTS. 

The  Smith  Hardware  Co.,  of  Mon- 
treal, have  just  been  appointed  Cana- 
dian agents  for  the  Racine  Metal 
Stamping  Co.,  of  Racine,  Wis.,  makers 
of  hinges,  bumpers,  window  locks  and 
many  other  lines. 


PERMISSION  FOR  FACTORY. 

Cobalt,  Ont. — At  yesterday's  meeting 
of  the  Coleman  township  council  that 
body  gave  permission  to  the  Dominion 
Safety  Explosives  company  to  erect  a 
manufacturing  establishment  on  lot  10, 
concession  6,  in  the  township.  This 
point  is  about  three  miles  west  of  the 
town  of  Cobalt  between  Mud  and  Sharpe 
Lakes.  The  usual  government  regula- 
tions respecting  distances  from  road- 
ways or  other  private  buildings,  will  be 
in  force  in  the  locating  of  this  estab- 
lishment. 


Complete  Course  of  Sheet  Metal  Work 


By  L.  W.  KOSER 


Prob.  19  shows  how  to  develop  the 
pattern  for  the  spout. 

First  draw  a  vertical  line  represent- 
ing the  side  of  the  can. 

Then  draw  the  cone  PXX,  represent- 
ing the  spout.  (See  Figs.  2  and  5)  A, 
and  joining  the  side  of  the  can  at  C 
and  D. 

The  first  thing  we  want  to  do  is  to 
develop  the  mitre  line  CED. 

Directly  below  the  can  and  in  line 
with  it  draw  the  circle  Fig.  3,  the  same 
diameter  as  the  can.  From  the  centre 
0   draw  the   horizontal  line  OV. 

Drop  a  vertical  as  K  from  the  point 
P  for  Fig.  2,  cutting  the  line  OV  at 
V. 

Drop  a  vertical  line  as  R  from  the 
centre  of  the  base  XX  as  U,  and  cut 
through    the   line    OV. 

Lay  out  the  base  line  XUX  on  this 


line  as  shown  by  the  points  SIS.     Fig. 
2. 

Draw  a  line  from  the  points  SS  into 
the  point  V,  thus  getting  the  points 
where  the  sides  of  the  cone  or  spout 
meet  the  sides  of  the  can,  as  HH. 

Project  a  vertical  line  from  H  until 
it  meets  the  centre  line  PU  as  at  E. 
Then  draw  the  line  CED,  which  will 
be  the  mitre  line. 

The  pattern  for  the  bottom  of  the 
cone  or  spout  is  developed  the  same  as 
explained  for  Prob.  6,  plate  18.  But  in 
order  to  impress  it  more  fully  on  the 
mind  of  the  student,  we  will  again  ex- 
plain it  as  it  is  here  illustrated. 

Drop  the  centre  line  PU  of  the  cone 
any  distance  below  the  base  line  XX. 
With  the  point  of  the  compass  on  this 
line  and  with  a  radius  equal  to  XU 
(or  y2  the  diameter  of  the  base  of  the 
cone)    describe    the    semi-circle    Fig.    5 


and  divide  it  off  into  equal  spaces  and 
number  each. 

Project  lines  parallel  to  the  centre 
line  up  to  the  base  line  XX,  and  then 
carry  them  toward  the  point  P,  and 
where  they  meet  the  mitre  line  CED 
and  the  top  line  YY,  carry  them  at  right 
angles  to  the  centre  line  PU  out  to  the 
side  line  PD. 

Then  with  the  point  of  the  compass 
at  P  and  the  lead  at  the  base  of  the 
cone  as  X,  describe  an  arc  NM,  and  on 
this  lay  out  the  stretchout  of  the  base 
of  the  cone  as  Fig.  5. 

Bring  the  lead  against  each  of  the 
points  on  the  line  PD,  and  swing  an  are 
cutting  the  corresponding  line. 

The  part  C  of  the  watering  can  is 
just  a  plain  frustrum  of  a  cone,  and 
the  part  D  is  hollowed  out  and  punch- 
ed. Zinc  roses,  however,  can  be  pur- 
chased from  any  hollowware  manufac- 
turing company. 
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A  Novel  Method  of  Securing  Wedding  Present  Trade — Big  Sales  of  Steel  Gran- 
aries— Pioneer  B.  C.  Hardwareman  is  Retiring — Handling  the  Trade  in  Electri- 
cal Goods. 


KEPT  LIST  OF  PRESENTS. 

An  interesting  and  progressive  idea 
for  securing  wedding  present  trade  is 
followed  by  a  dealer  in  a  comparatively 
small  town.  He  watches  the  papers  very 
closely  for  announcements  regarding 
weddings,  and,  when  customers  come 
into  his  store  to  buy  kitchen  utensils,  he 
asks  whether  they  are  to  be  given  ns  a 
wedding  or  shower  present,  stating  that 
if  such  is  the  case,  the  customer  may  be 
interested  in  knowing  that  he  is  keep: Jig 
a  list  of  articles  bought  as  presents  in 
order  that  these  presents  may  uot  be 
duplicated  by  friends  of  the  prospective 
bride. 

This  has  had  the  result  of  getting  him 
practically  all  the  trade  in  those  lines. 
The  news  gets  around  and  people  go 
there  to  make  their  purchases  because 
they  know,  by  so  doing,  they  avoid  dup- 
lication. 

SOLD  STEEL  GRANARIES. 

Govan,  Sask. — Dickey  &  Augur,  hard- 
ware dealers,  are  featuring  steel  granar- 
ies in  their  advertising.     They  state: 
"We     built     and   sold   sixty-five 
of   these    Granaries   last  year,    and 
had  to  refuse   orders  for  thirty  at 
the    least.      So    if   you   want    Steel 
Granaries   this   year  shoot   in   your 
orders  now  so  that  we  will  not  have 
to  disappoint  you  again." 


WARM  WEATHER  DEMANDS. 

St.  John,  KB. — It  is  noticeable  with 
the  advent  of  warmer  weather  that  the 
policy  of  the  leading  firms  has  been  a 
concentration  of  efforts  to  feature  the 
sale  of  such  articles  as  tend  to  comfort 
and  satisfaction  against  the  heat,  and 
the  windows  of  the  stores  of  hardware 
merchants  with  modern  ideas  in  Monc- 
ton,  Chatham,  Fredericton,  and  St. 
John  may  be  seen  in  a  display  of  refrig- 
erators, thermos  bottles,  easy  chairs, 
hammocks,  screens,  ice-cream  freezers 
and  a  wide  variety  of  other  articles 
which  should  command  a  ready  sale.  For 
instance  at  least  three  firms  have  been 
dwelling  on  the  importance  of  every 
household  being  equipped  with  a  re- 
frigerator, large  or  small,  referring  to 
the  usefulness  of  the  article,  its  practic- 
ability, expense-saving,  and  aid  to  sani- 
tation.    As   James   S.   Neil  &   Sons,  of 


Fredericton,  say  in  their  ad.  "it  circu- 
lates pure,  dry  air,  preserves  all  classes 
of  foods  perfectly,  and  with  economical 
consumption  of  ice." 

The  present  month  has  proved  a  rec- 
ord breaker  with  every  store  in  the  city 
which  carries  a  line  of  specialties  and 
novelties  such  as  appeal  to  those  who 
wish  to  remember  their  friends  ap- 
proaching the  marriage  altar,  and  while 
no  extraordinary  efforts  have  been  made 
to  attract  the  trade  the  fact  that  they 
have  in  store  an  effective  assortment  of 
wedding  gifts  has  been  made  known  to 
the  public.  The  firms  of  W.  H.  Thome 
&  Co.,  and  T.  McAvity  &  Sons  since  the 
middle  of  last  month,  May,  have  been 
showing  at  frequent  intervals  in  their 
most  prominent  windows,  lines  of  silver- 
ware, souvenir  novelties  and  household 
utensils,  which  would  make  suitable 
wedding  presents,  and  their  far-sighted- 
ness was  gratified  this  month  when  the 
season  of  "happy  events"  began,  for 
the  run  on  this  class  of  goods  was  most 
promising  and  encouraging. 


ELECTRICAL  GOODS  TRADE. 

Maple  Creek,  Sask. — Under  the  head- 
ing, "Buy  your  electrical  goods  from 
us,"  the  Maple  Creek  Hardware  Co., 
are  advertising  their  electrical  stock  ef- 
fectively. They  state:  "We  are  the 
'live  wire'  in  the  electrical  goods  line. 
Just  come  and  see  the  many  appliances 
we  have  for  you.  Our  hardware  store 
sells  goods  cheaper  than  an  electrical 
store. ' ' 


PIONEER    RETIRING. 

Vancouver,  B.C. — Z.  Franks,  44  Water 
street,  is  retiring  from  the  hardware 
business  after  25  years.  He  announces 
the  fact  that  he  is  now  planning  to  hold 
his  "first  and  last  sale."  In  order  to 
clear  out  his  stock,  he  is  offering  consid- 
erable reductions  in  prices.  This  fact 
is  being  advertised  largely. 

Mr.  Franks  is  one  of  the  pioneer  mer- 
chants of  the  city.  * 


A  TOOL  WINDOW. 

Cobalt. — One  of  the  best  window  dis- 
plays seen  here  for  some  time  is  that  of 
the   Geo.    Taylor  Hardware   Co.        The 
north  window  contains  an  assortment  of 
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mechanics'  tools,  which  is  complete  in 
every  possible  detail.  Tools  are  shown 
for  every  trade  and  there  is  a  good  as- 
sortment of  most  tools.  It  has  attracted 
considerable  atention. 


PUSHING  STOVES. 

New  Liskeard. — In  the  latest  issue  of 
"Taylor's  News" — the  form  in  which 
the  advertisements  of  the  Geo.  Taylor 
Hardware  Co.  are  published — the  follow- 
ing reference  is  found: — 

"Wedding  presents  are  more  in 
demand  in  the  month  of  June  than 
other  months  because  June  is  the 
bridal  month.  To  add  to  this  1912 
is  a  leap  year  which  means  just 
twice  as  many  weddings  and  we 
want  all  intending  purchasers  of 
gifts  to  see  our  stock  before  they 
buy." 

"We  were  all  there  once  ourselves 
and  are  making  special  concessions 
in  the  way  of  discounts  to  all  newly 
married  couples  on  house  furnish- 
ings. A  stove  is  an  absolute  neces- 
sity to  the  newly  wed  if  perfect  har- 
mony is  wished  and  a  range  will 
often  create  harmony  to  the  older 
wed  where  it  has  not  previously  ex- 
isted." 

« 


LETTER  BOX— Continued 

Water  Filters. 

Reader,  Regina,  Sask. — "What  firm 
manufacture  a  line  of  water  filters 
which  fasten  to  a  faucet?" 

S.  Sternau  &  Co.,  Brooklyn,  N.  Y.; 
The  Champion  Safety  Lock  Co.,  Geneva, 
Ohio;  Seed  Filter  Manufacturing  Co., 
New  York;  Graham  &  Berwin,  New 
York.— Ed. 

Viking  Boilers. 

Jordan,  Steeves  &  Son,  Hillsboro, 
N.  B. — "Will  you  kindly  give  me  name 
of  firm  manufacturing  Viking  hot  water 
boilers?" 

Warden,  King  &  Co.,  Montreal,  Que. — 
Ed. 


On  Western  Trip. 
R.  H.  Osborne,  of  the  Northern  Alu- 
minum Co.,  Toronto,  is  on  a  two  months' 
trip  to  the  coast.  Mr.  Osborne  will  call 
at  all  the  principle  places  through  the 
West. 


HARDWARE    AND     METAL 


A  Big  Demand  for  Game   Traps  Certain 

The  Demand  Follows  the  Price  of  Furs — The  Present  Scar- 
city in  Furs  Has  Boosted  Prices  to  a  High  Level  —  The 
Trappers  Will  he  Busy  This  Fall. 


There  is  every  indication  that  the  de- 
mand for  game  traps  this  fall  will  be 
extremely  brisk.  Statistics  covering 
many  years  show  that  there  is  a  definite 
and  tangible  relation  between  the  price 
of  furs  in  the  spring  of  the  year  and  the 
sale  of  traps  during  the  following  fall. 
For  instance,  in  the  spring  of  1910  the 
price  paid  for  muskrat,  skunk,  etc.,  was 
the  highest  on  record.  The  sale  of 
traps  that  fall  reached  unprecedented 
proportions.  A  reaction  came  in  the 
fur  market  in  the  spring  of  1911  and 
prices  for  the  leading  furs  went  down 
to  one-third  of  their  former  price.  This 
was  followed  by  a  small  sale  of  traps 
in  the  fall  of  1911. 

The  result  of  the  small  sale  was  a  cor- 
respondingly small  catch  of  animals  and 
as  a  natural  consequence  the  price  of 
all  furs  began  to  go  up  again  rapidly. 
During  the  past  winter,  there  has  been 
a  steady  upward  trend.  At  the  March 
London  sales,  many  of  the  leading  furs 
were  marketed  at  a  price  close  to  the 
phenomenal  figures  of  1910.  At  the 
present  moment  there  is  a  distinct 
shortage,  which  some  trade  papers  re- 
fer to  as  almost  a  "far  famine." 

Under  the  circumstances,  it  is  reason- 
ably assured  that  there  will  be  an  ac- 
tive fall  in  the  catching  of  furs.  The 
scarcity  will  keep  prices  up  and  this 
will  serve  as  an  impetus  to  trappers  to 
make  a  heavy  catch.  It  is  equally  cer- 
tain, therefore,  that  the  demand  for 
traps   will  be   heavy. 

If  the  dealer  bases  his  purchase  of 
traps  this  year  on  his  sales  of  1911,  he 
will  find  that  he  has  underestimated  the 


demand    and   will    "run   short"    in  the 
height  of  the  season. 

As  an  evidence  of  the  activity  which 
will   prevail,      down   in   Essex   County, 


Ont.,  the  farmers  are  buying  up  swamp 
land,  fencing  it  in,  and  trapping  the 
muskrats,  which  live  among  the  reeds 
and  flags.  Many  of  them  realize  more 
from  these  swamps  than  from  all  the 
good  agricultural  land  on  their  prem- 
ises. Muskrat  pelts  which  a  few  years 
ago  sold  for  15  cents  each,  now  bring 
as  high  as  60  cents,  and  the  price  is 
steadily  increasing. 


Current  News  of  Hardware  Trade 


Offices  Moved. 

Montreal. — The  Canada  Cement  Co. 
have  moved  from  La  Banque  Nationale 
Building,  and  have  opened  offices  on  the 
fifth  floor  of  the  new  Herald  Building, 
Craig  street. 

Extension  to   Store. 

Annapolis,  N.S. — K.  Freeman  is  mak- 
ing more  improvements  in  his  hardware 
store.      The    store   next   door   has   been 
acquired  and  will  be  used  as  an  annex. 
Hardwaremen  Lost. 

Collingwood. — The  hardwaremen  were 
beaten  in  the  city  baseball  league  by 
the  Northern  Navigation  by  the  score 
of  11  to  10. 

W.  H.  Evans  Injured. 

Montreal.  Win.  H.  Evans,  well  known 
to  those  interested  in  the  manufacture 
of  paint,  met  with  a  serious  accident 
last  week.  He  was  crossing  St.  Cath- 
arine street  when  he  was  struck  by  a 
car.  His  thigh  was  fractured,  and  it 
feared  there  are  some  internal  injuries. 
Staff  Changes. 

Frank,  B.C. — M.  Lowe,  of  Blairmore, 
has  been  placed  in  charge  of  the  furni- 
ture department  of  the  Crow's  Nest 
Hardware  store. 

J.  Smith  has  accepted  a  position  with 
John  Harvie  &  Co.,  hardware  dealers, 
Treburne,  Man. 


Chart   showing  how  closely  the  demand      for  traps   follows  the  price  of  furs. 
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Chas.  Byford,  formerly  with  G.  A. 
Binns,  of  Newmarket,  has  accepted  a 
position  as  head  clerk  with  the  Bond 
Hardware  Co.,  Guelph. 

Personal  Notes. 

Port  Arthur.  —  G.  A.  Stethem,  hard- 
wareman,  of  Fort  Frances,  formerly  of 
this  place,  is  in  the  Twin  Cities,  on  a 
visit. 

J.  C.  Newman,  manager  of  McClary's 
Montreal  branch,  underwent  an  opera- 
tion this  week.  The  treatment  was  en- 
tirely successful. 

J.  T.  Emerson  and  J.  L.  Wells,  hard- 
waremen, of  Port  Arthur,  have  been  in 
Fort  Frances  attending  the  annual  meet- 
ing of  the  Wells  Hardware  Co. 
New  Retail  Store. 

Gull  Lake,  Sask.—  C.  Miller  has  start- 
ed in  the  tinsmithing  business  line. 

Herbert,  Sask.— Janzen  &  Son,  have 
started  in  the  tinsmithing  business. 

Maple  Creek,  Sask.  —  The  Burchill 
Hardware      Co.,  have      started   a   store 

here. 

Expense,  Sask.  —  Rothstein  Bros., 
hardware  merchants  of  Kelliher,  are 
opening  here  in  the  hardware  and  furni- 
ture business. 

Business  Changes. 

Milverton,  Ont.— J.  Rothaermel  &  Son, 
hardware  dealers,  have  sold  out. 

Gull  Lake,  Sask.— C.  Worrell,  tin- 
smith, has  discontinued  business. 

Moose  Jaw,  Sask.— H.  E.  Montgomery, 
tinsmith,  is  branching  into  the  plumb- 
ing lines. 

Calgary,  Alta— Powell  &  Rust,  sheet 
metal"  contractors,  have  dissolved  part- 
nership. 

Havelock,  Ont.— Phillips  Bros.,  hard- 
ware dealers,  have  dissolved  partnership. 

Tenlon,  Man.— F.  C.  Green,  dealer  in 
hardware,  has  been  succeeded  by  James 
Grahame. 

Fort  Frances. — R.  J.  Holmes  &  Son, 
of  Devlin,  have  purchased  the  general 
store  business  of  D.  Matheson  &  Sons 
of  the  same  place,  and  will  open  up  with 
a  full  line  of  hardware  in  the  new  stand. 
The  present  stock  of  groceries,  dry 
goods,  etc.,  will  be  moved  to  the  store 
at  present  occupied  by  Holmes  &  Son. 


Weekly  Market  Report  —  Metals 


METAL  NOTES. 

Lead  is  reported  to  be  very- 
scarce. 

Advances  have  been  recorded 
in  lead  pipe,  copper  sheets  and 
bars,  brass  sheets,  rods  and  tub- 
ing. 

There  is  an  active  tone  noted 
in  all  sections. 


MONTREAL. 

Montreal,  June  13. — Several  changes 
in  price,  which  have  been  expected  and 
predicted,  were  effected  this  week.  A 
new  level  was  fixed  for  brass  sheets,  and 
rods,  and  tubing;  while  copper  sheets 
and  bars  were  also  raised  two  cents  a 
pound.  This  rise  was  to  be  expected, 
that  it  was  not  made  a  little  sooner,  in- 
deed, is  hard  to  understand,  but  appar- 
ently the  handlers  wished  to  keep  prices 
at  the  old  figures  as  long  as  possible. 

Soil  pipe,  too,  has  been  advanced, 
while  lead  pipe  is  now  quoted  at  a 
higher  figure.  There  are  several  other 
changes  in  the  prices  of  products,  all  be- 
ing the  natural  result  of  the  high  figures 
asked  for  the  raw  material. 
No  Trouble  to  Sell. 

The  market  at  the  present  time  is  ex- 
ceedingly strong.  "There  is  no  trick  to 
sell  the  metal,"  remarked  the  head  of 
one  concern.  "The  thing  is  to  get  it." 
Indeed,  this  is  the  problem,  for  at  the 
present  time  considerable  difficulty  is  be- 
ing experienced  in  getting  supplies  of 
some  materials. 

Notably  there  is  a  scarcity  of  lead,  but 
tin,  too,  is  none  too  plentiful.  The 
dockers'  strike  in  England  has  had  some 
effect  upon  the  shipping  of  lead,  and  now 
there  is  a  possibility  of  the  trouble 
spreading,  it  is  possible  that  shipments 
of  tin,  too,  may  be  interfered  with.  So 
far,  however,  this  has  not  occurred. 

Copper  remains  high;  but  for  that 
matter  the  whole  tone  of  the  market  is 
toward  high  prices.  Tin  has  been  ad- 
vancing— which  gives  general  satisfac- 
tion here.  Lead  is  exceedingly  high,  and 
copper  maintains  its  high  level. 
Scarcity  of  Lead. 

Lead. — Practically  no  Canadian  lead 
is  on  the  market.  English  lead,  upon 
which  the  handlers  have  been  dependent, 
is  exceedingly  hard  to  secure.  If  any- 
thing, should  seriously  interfere  with 
shipments  the  situation  here  would  be 
grave,  indeed.  It  is  already  hard  for  the 
handlers  to  scrape  a  ton  together. 

Spelter. — Though  the  supply  is  suffi- 
cient a  good  price  is  being  asked  for  this 
metal. 


Tin. — After  the  recent  deeline  the 
stiffer  tone  of  the  market  is  favorably 
regarded.  Before  it  was  impossible  to 
tell  what  would  happen  next.  The  fu- 
ture is  none  too  certain  now,  but  it  ap- 
pears that  the  price  will  remain  fairly 
steady.  Locally  the  supply  is  only  fair. 
Handlers  have  been  doing  a  good  busi- 
ness, and  while  they  have  enough  on 
hand  for  the  present,  interference 
with  shipments  would  be  serious.  The 
general  feeling,  however,  is  that  tbe 
dockers'  strike  will  not  spread  suffi- 
ciently to  cause  any  great  trouble. 

Copper.- — Products,as  has  been  said, 
have  been  advanced  this  week.  The  rise 
of  the  metal  has  made  this  necessary.  It 
seems,  too,  that  the  high  water  mark  has 
not  yet  been  reached.  Copper  is  now  re- 
maining steady  in  price  on  the  primary 
market,  but  there  seems  no  reason  to 
suppose  that  it  has  soared  as  high  as  it 
is  likely  to  go.  Supplies  in  Montreal  are 
fair,  but  the  demand  is  large — almost  too 
large,  it  would  seem,  in  proportion  to  the 
supply. 

Iron. — -The  supply  here  is  fairly  satis- 
factory. But  the  metal  is  costly  and 
there  is  small  wonder  that  those  using 
it  to  make  their  finished  product  have 
felt  it  necessary  to  fix  a  new  price  level. 


TORONTO. 

Toronto,  June  13. — The  gradual  stiff- 
ening of  prices  in  practically  all  metals 
culminated  this  week  in  a  number  of  ad- 
vances. These  changes  have  been  an- 
ticipated for  some  time,  so  they  have 
not  affected  the  market  to  any  extent. 

Business  in  metal  lines  is  extremely 
brisk.  There  is  a  heavy  demand  all 
around.  In  view  of  the  fact  that  in 
most  lines  stocks  are  pretty  light,  it 
seems  assured  that  the  future  will  see 
a  continuation  of  activity  and  high 
prices. 

"I  cannot  see  that  there  is  any  pros- 
pect of  lower  prices  for  some  time,  at 
least,"  said  one  man.  "Conditions  at 
present  absolutely  prohibit  this.  What 
is  more,  there  is  every  reason  to  suppose 
the  conditions  will  not  change." 

Tin.  —  The  price  remains  the  same. 
There  is  a  heavy  demand  and  it  is  said 
that  stocks  are  none  too  heavy  at  pre- 
sent. The  demand  has  grown  (much 
more  rapidly  than  the  supply.  Locally 
it  is  anticipated  that  the  present  high 
prices  will  prove  practically  permanent. 

Copper. — The  price  of  copper  sheets 
and  bars  has  been  advanced  2cents  a 
lb.  This  change  has  been  anticipated 
for  some  time,  as  a  result  of  the  high 
price  of  copper,  and  it  did  not,  there- 
fore, cause  any  surprise. 
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Brass  sheets,  rods  and  tubings  have 
also  advanced  in  price. 

"Boom"  is  the  only  word  which  de- 
scribes the  present  situation  in  copper. 
The  price  is  now  high,  but  predictions 
are  freely  made  that  it  will  go  above 
$20  before  the  climax  of  the  upward 
trend  is  reached.  The  consumption  has 
increased  enormously  with  the  result 
that  the  stocks  on  the  primary  markets 
have  been  depleted.  The  consumption 
has  gone  ahead  of  production  rapidly. 
A  Scarcity  of  Lead. 

Lead. — The  market  is  short  on  lead. 
It  is  stated  that  Canadian  lead  is  hard 
to  obtain,  almost  impossible,  in  fact. 
Stocks  have  become  low  again,  and,  as 
the  demand  remains  heavy,  it  is  alto- 
gether likely  that  the  shortage  will  be 
felt  for  some  time. 

Reports  from  outside  points  are  to 
the  effect  that  an  advance  is  anticipated 
in  lead. 

Lead  pipe  has  advanced  this  week, 
as  noted  elsewhere. 

Spelter. — There  are  no  developments 
to  report  in  spelter.  The  price  is  firm, 
and  an  advance  in  the  near  future  would 
not   cause   any  surprise. 


WINNIPEG. 

Winnipeg,  June  10. — A  feature  of  the 
week  has  been  an  advance  of  10  cents 
per  box  in  Canada  plate,  both  half 
polished  and  full  polish.  Other  lines 
are  steady. 

There  is  a  good  seasonable  demand  for 
all  lines  of  heavy  hardware,  and  fall 
bookings  are  reported  to  be  encouraging. 
Galvanized  iron  sheeting  and  guttering 
is  moving  freely  as  the  building  season 
progresses,  and  the  demand  for  metallic 
ceiling  shows  that  this  form  of  interior 
finish  is  growing  in  popularity,  especial- 
ly in  building  for  commercial  purposes. 

The  Made-in-Canada  train  and  its 
various  exhibits  attracted  a  good  deal 
of  attention  here,  and  has  been  very  3uc- 
cessful  in  advertising  certain  lines  of 
eastern  manufacturers  to  western  con- 
sumers. 

TO   MAKE   PUMPS. 

New  Hamburg. — Another  new  indus- 
try is  being  established  here,  besides  the 
new  industry  for  manufacturing  elec- 
trical supplies  here,  which  is  to  be  es- 
tablished by  New  York  State  capita- 
lists, and  for  which  enterprise  a  by-law 
was  carried  on  April  29  last,  agreeing 
to  give  a  loan  of  $20,000  after  a  $40,- 
000  plant  had  been  fully  equipped.  The 
new  factory  will  manufacture  fresh 
water  pumps. 


Weekly  Market   Report  —  Hardware 


GOODS    ADVANCE. 

The  hardware  market  has  seen 
a  numher  of  important  changes, 
all  in  an  upward  direction.  Bar 
iron  and  lead  pipe  are  quoted 
higher.  Brass  goods  have  advanc- 
ed, in  some  cases  as  much  as  15 
and  20  per  cent.  Copper  and 
nickel  plated  ware  has  also  been 
advanced.  The  scarcity  and  high 
price  of  the  raw  material  is  the 
primary  reason  for  the  higher 
prices. 


MONTREAL. 

Montreal,  June  13.  —  Though  the 
weather  has  not  been  what  might  be  ex- 
pected, it  has  yet  proved  satisfactory  to 
the  great  majority  of  hardware  men. 
The  rain  has  brought  along  the  grass 
and  the  gardens.  It  has,  therefore, 
created  a  demand  for  lawn  mowers  and 
garden  tools  which  is  almost  unpreced- 
ented. If  warm  weather  comes  now,  and 
causes  a  need  to  be  felt  for  the  hot 
weather  lines,  all  will  be  as  it  should 
be. 

Indeed,  it  seems  that  this  will  be  the 
case.  The  thermometer  is  more  steadily 
keeping  a  high  level,  and  the  call  for 
garden  furniture,  for  screen  doors  and 
such  lines  is  being  felt.  Evidently  a 
good  number  of  these  goods  have  been 
sold  already,  for  supplementary  orders 
are  being  received. 

Plate  Ware  Still  Unsettled. 

Price  changes  have  been  few,  al- 
though it  is  expected  by  some  that  the 
reduction  in  the  duty  on  cement  may 
bring  about  a  lower  price  for  that  com- 
modity. Verification  of  this  belief  can 
not  be  secured.  The  question  has  not 
been  definitely  taken  up  as  yet  by  the 
cement  companies,  and  a  decision  upon 
the  point  will  not  be  reached  for  a  few 
days.  The  prices  remain  at  $1.35  in 
Montreal,  and  $1.50  in  Toronto. 

Plate  ware,  which  has  risen  materi- 
ally in  price  since  the  new  year,  is  still 
unsettled.  The  belief  is  that  another 
advance  will  be  struck  before  long.  The 
great  demand  for  the  goods,  and  the 
high  price  of  silver  makes  this  seem 
likely. 

Household  Goods.  —  Cutlery,  which 
was  advanced  recently  has  now  seeming- 
ly struck  its  level.  *The  demand  has  not 
fallen  off  at  all  on  account  of  the  prices. 
For  enamel  ware,  and  aluminum  ware 
the  call  has  been  heavy.  It  is  a  time 
of  year  when  such  goods  are  in  especial 
demand. 

Builders"  Hardware. —  With  copper 
still  advancing  it  would  appear  a  higher 


figure  must  be  struck  for  these  lines,  but 
competition  is  preventing  this.  The  de- 
mand for  all  classes  of  this  line  of  goods 
is  great,  but  that  there  will  be  a  new 
price  struck  seems  unlikely  —  for  the 
time  at  least.  There  does  not  seem  to  be 
any  thing  but  competition  to  explain 
the  continuance  of  the  old  price  in  face 
of  the  new  conditions. 

Heavy  Hardware. — Here  one  advance 
has  been  made,  though  one  of  little  im- 
portance. Bar  iron  has  been  raised  5c 
a  cwt.  That  this  should  be  so  is  not  at 
all  surprising,  for  iron  of  all  kinds  is 
higher  now  than  it  has  been  for  a  con- 
siderable time. 

Iron  Pipe,  too,  is  likely  to  advance 
shortly.  This,  of  course,  will  be  simply 
because  of  the  higher  cost  of  the  raw 
material. 

Seasonable  Goods. — As  has  been  said 
the  rain  has  helped  the  sale  of  lawn 
mowers,  clippers,  and  garden  tools.  But 
it  has  had  a  deterrent  effect  upon  sales 
in  other  lines — lawn  hose,  for  example 
move  poorly  just  now. 


TORONTO. 

Toronto,  June  13. — Business  is  brisker 
than  ever.  The  weather  has  not  been 
as  favorable  as  had  been  hoped  for,  but 
in  some  respects  it  has  helped  to  in- 
crease the  trade  wonderfully.  The  rain 
has  caused  the  grass  to  grow  and  the 
result  has  been  a  steady  and  heavy 
demand  for  lawn  mowers,  shears,  etc. 

Warm  weather  goods  are  also  starting 
to  move,  although  there  has  not  been  a 
great  deal  of  really  warm  weather  yet. 
Altogether  the  jobbers  have  not  had 
any  reason  to  complain;  except,  per- 
haps, on  the  score  of  transportation,  and 
that  is  a  perpetual  cause  for  dissatis- 
faction. 

A  number  of  price  changes  have  been 
made  since  last  writing — all  in  an  up- 
ward direction. 

Seasonable  Goods.  —  The  demand  re- 
mains of  a  constant  variety.  Dealers 
apparently  are  finding  a  ready  sale  for 
orders,  mostly  of  the  storing  order,  con- 
tinue to  pour  in.  Garden  tools,  awnings, 
window  screens,  screen  doors,  garden 
swings,  etc.,  are  among  the  lines  which 
are  moving  most  rapidly. 

Household  Goods.  —  In  this  depart- 
ment a  number  of  advances  have  been 
made.  All  brass  goods,  including  such 
articles  as  candlesticks,  kettles,  fern 
pots,  have  been  materially  advanced  in 
price.  In  some  lines  the  new  scale  shows 
an  advance  of  as  much  as  15  and  20 
per  cent.  As  the  hardware  trade  is 
becoming  more  largely  interested  in  this 
line  all  the  time,  the  change  in  prices 
will  be  of  considerable  interest. 
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Copper  and  nickel  plated  goods,  such 
as  boilers  and  kettles,  have  been  ad- 
vanced also.  Discounts  varied  from 
42  to  47  per  cent.,  but  everything  has 
now  been  put  on  the  one  discount  of 
40  and  5.  This  advance  is  due  to  the 
rapidly  increasing  cost  of  copper. 

Builders'  Hardware. — The  demand  is 
growing  steadily.  Every  promise  is  held 
out  that  the  fall  trade  will  break  all 
records  in  point  of  size. 

The  advance  in  brass  goods  has  re- 
vived the  rumor  that  the  different  line", 
of  builders'  hardware  into  the  composi- 
tion of  which  brass  enters  will  be  put 
up.  There  is  no  confirmation  of  this 
report,   however. 

Heavy  Hardware. — An  advance  is  not- 
ed in  the  price  of  lead  pipe.  The  dis- 
count is  placed  at  15  per  cent.,  and 
the  list  is  as  follows:  Lead  pipe,  7X/^ 
cents  a  pound;  composition  and  waste 
pipe,  9   cents  per  pound. 

WINNIPEG. 

Winnipeg,  June  10. — For  the  first 
four  months  of  the  year,  Winnipeg  holds 
the  second  place  among  the  cities  of 
Canada  in  the  matter  of  volume  of  build- 
ing permits.  The  increase  is  32.7  per 
cent,  over  last  year  for  the  time.  The 
estimated  total  for  the  year  is  twenty 
million   dollars. 

Under  the  circumstances  it  is 
easy  to  see  that  in  building  hardware 
there  continues  to  be  a  brisk  movement, 
and  an  exceptionally  satisfactory  out- 
look. 

The  demand  from  country  points  for 
hardware  keeps  up  well,  although  it  is 
hardly  as  keen  as  last  week.  Collections 
for  May  were  decidedly  better  than  in 
April,  bank  clearings  last  week  running 
to  the  huge  total  of  $32,634,278,  as  com- 
pared with  $18,600,902  for  the  corre- 
sponding week  last  year. 

There  is  a  very  fair  demand  yet  for 
summer  sporting  goods  and  camping  out- 
fits, but  the  main  trade  in  these  lines  is 
near  over  for  the  season.  Retailers  are, 
however,  stocking  up  with  sporting 
goods  for  fall  trade,  and  salesmen  are 
Imsy  already  in  booking  orders  for  vari- 
ous fall  lines. 

The  crop  prospect  is  regarded  as  fa- 
vorable, and  the  strength  in  the  wheat 
situation  is  encouraging  as  to  prices  for 
the  coming  crop.  There  is  still  consider- 
able of  last  year's  crop  on  hand,  which 
is  selling  at  good  prices. 

Reports  of  damage  to  growing  grain 
in  the  Red  River  Valley  from  excess  of 
moisture  «1  * >  not  apply  to  the  country 
north   of   the   V.   S.    boundary. 


Effect  of  Tariff  Reduction  on  Cement 

Will  Canadian  Cement  Companies  be  Able  to  Meet  the  Competitive  Prices  of 
United  States  Producers? — The  Reduction  Will  Result  in  Lower  Prices,  Though 
No  Change  Has  Yet  Been  Made. 


The  reduction  of  the  duty  on  cement 
has,  literally  speaking,  stirred  up  a 
hornet's  nest.  The  action  of  the  Govern- 
ment has  been  very  warmly  debated,  and 
many  statements  are  being  made  as  to 
the  result,  some  going  as  far  as  to  state 
that  the  measure  spells  ruin  for  the 
cement  industry  in  Canada. 

The  action  was  taken  to  relieve  the 
situation  in  the  west,  where  there  was 
an  undoubted  shortage  of  cement.  It 
may  be  that  the  shortage  would  have 
proven  temporary.  The  west  is  develop- 
ing so  rapidly,  however,  that  the  people 
there  could  not  brook  delay,  and  pres- 
sure was  brought  to  bear  on  the  Govern- 
ment. 

The  claim  is  advanced  by  the  cement 
companies  that  the  shortage  was  due  to 
the  slowness  of  the  railways  in  making 
shipments.  They  claim  that  they  have 
the  facilities  to  meet  the  demand  with- 
out raising  the  percentage  of  importa- 
tion to  any  appreciable  extent,  but  that 
the  railroads  have  not  been  able  to  sup- 
ply them  with  cars  to  ship  to  the  west 
promptly.  Under  the  circumstances, 
they  complain  that  they  have  been  made 
tlje  scapegoat  and  that  the  loss  will  fall 
on  them  when  the  transportation  com- 
panies are  in  reality  to  blame. 
Effect  of  the  Reduction. 
It  goes  without  saying  that  the  result 
of  the  reduction  will  be  lower  prices  of 
cement  in  this  country.  At  time  of  writ- 
ing, no  change  had  been  made,  but  Hard- 
ware and  Metal  was  assured  that  the 
price  would  undoubtedly  be  brought 
down.  What  reduction  the  Canadian 
producers  could  afford  to  make  had  not 
been  decided.  The  reduced  prices  will 
apply  in  practically  all  parts. 

The  facts  are  there.  The  production 
of  cement  in  the  United  States  is  so  im- 
mense that  the  price  is  lower  than  that 
asked  in  Canada.  At  the  present  time, 
the  price  varies  from  50  cents  to  70 
cents.  In  1911  it  ranged  from  85  to  92 
cents,  and  for  several  years  before  that 
it  ran  from  90  to  95  cents.  It  will  thus 
be  seen  that,  with  the  duty  cut  in  half 
until  November,  the  American  cement 
companies  can  afford  to  sell  cement  in 
this  country  at  a  low  figure,  and  there 
will  be  heavy  shipments  into  this  coun- 
try. 

The  price  at  which  American  cement 
will  be  sold  depends  entirely  upon  the 
distance  of  shipment.  Where  plants  are 
situated  close  to  the  border,  the  cement 
will  be  shipped  across  the  border  at  a 


The  duty  on  cement  coming  in- 
to Canada  has  been  cut  in  two. 
The  reduction  will  amount  to  26 
cents  per  barrel,  23  under  the  in- 
termediate and  17  under  the  pre- 
ferential. 

The  reasons  for  the  change  are 
set  forth  by  the  Minister  of  Fin- 
ance as  follows: 

"From  information  I  have  ob- 
tained I  am  convinced  that  a  seri- 
ous shortage  in  cement  exists  in 
various  sections  of  the  Dominion, 
due  both  to  an  unprecedented  de- 
mand for  the  commodity,  and  to 
the  difficulty  experienced  by  East- 
ern producers  in  promptly  making 
shipments    by  rail  and  water. 


were  only  662,000  barrels,  or  about  10 
per  cent.  Of  this,  441,000  barrels  came 
from  the  United  States,  and  190,000 
from  Great  Britain;  the  remaining  30,- 
000  barrels  coming  from  sources  as  far 
apart  as  Belgium  and  Hong  Kong.  Ca- 
nadian production  thus  has  kept  well  up 
to  Canadian  consumption. 


lower  figure  than  will  be  asked  in  other 
sections  where  the  distance  is  greater. 

"Will  there  be  much  United  States 
cement  sold  in  Ontario  and  the  eastern 
provinces?"  was  the  question  propound- 
ed by  a  representative  of  Hardware  and 
Metal  to  an  official  of  one  of  the  large 
cement   companies. 

"It  depends  on  whether  the  Canadian 
companies  will  be  able  to  meet  the 
price,"  was  the  reply. 

"Do  you  anticipate  that  the  price  of 
imported  cement  will  be  met*?" 

"We  cannot  say.  There  will  be  a  re- 
duction, but  what  it  will  be  it  is  im- 
possible as  yet  to  say." 

The  opinion  was  expressed  by  some 
that  the  eastern  field  would  not  be  in- 
vaded to  any  extent,  but  that  the  west 
would  see  heavy  importations. 
Watch  the  Quality. 
Dealers  are  advised  to  keep  a  close 
watch  in  the  matter  of  quality  and, 
whenever  they  purchase  imported 
cement,  to  make  sure  that  it  is  the  out- 
put of  a  reliable  firm. 

The  consumption  of  cement  has  risen 
very  rapidly  in  Canada.  In  1907  it  was 
3,100,000  barrels ;  in  1908,  3,100,000  bar- 
rels; in  1909,  4,200,000;  in  1910,  5,100,- 
000,  and  in  1911,  6,300,000.  Nearly  all 
the  cement  consumed  in  Canada  is  local- 
ly manufactured,  the  Canadian  produc- 
tion being,  in  1907,  2,400,000  barrels,  or 
78  per  cent,  of  the  consumption ;  in  1908, 
2,600,000  barrels,  or  85  per  cent.;  in 
1909,  4,000,000  barrels,  or  97  per  cent.; 
in  1910,  4,750,000  barrels,  or  93  per 
cent.,  and  in  1911,  5,600,000  barrels,  or 
89.5  per  cent.    The  importations  in  1911 
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Hardware  Letter 
Box 


Sanitary  Dry  Closets. 

Mackenzie,  Milne  &  Co.,  Ltd.,  Sarnia, 
Ont. — "Kindly  give  us  names  of  manu- 
facturers of  dry  closets,  for  use  where 
no  water  is  available." 

Red  Cross  Sanitary  Appliance  Co., 
Grimsby,  Ont. ;  Parker,  Whyte  Mfg.  Co., 
Winnipeg  Man.;  Steel  Trough  &  Ma- 
chine Co.,  Tweed,  Ont.;  Kendrick  &  Co., 
Simcoe,  Ont. — Ed. 

Peterboro  Steel  Ranges. 
McKinley  &  Northwood,  Ottawa,  Ont. 
— "What  firm  manufactures  the  Peter- 
boro Steel  Range,  used  for  construction 
cooking?" 
Adam  Hall,  Peterboro,  Ont.— Ed. 

Clothes  Mangles. 
Cameron   &   Leacock,    Smith's    Falls, 
Ont. — ' '  Can  you  give  us  names  of  manu- 
facturers of  clothes  mangles?" 

David  Maxwell  &  Sons,  St.  Marys, 
Ont.;  Cummer,  Dowswell,  Ltd.,  Hamil- 
ton, Ont.;  Jas.  Smart  Mfg.  Co.,  Brock- 
ville,  Ont.— Ed. 

Repairs  for  Bismark  Stoves. 
We  are  indebted  to  E.  Boucher,  St. 
Hyacinthe,  Que.,  for  following:  "Re 
inquiry  of  P.  McL.  Cummings,  Cobden, 
in  last  weeks  issue  for  repairs  for  Bis- 
mark Stove  No.  9-25.  These  are  now 
supplied  by  Jas.  Smart  Mfg.  Co.,  Brock- 
ville,  Ont."— Ed. 

Annealed  Wire. 
We  inadvertently  omitted  to  mention 
the  Graham  Nail  Works,  Toronto,  as 
manufacturers  of  annealed  wire,  in  ans- 
wer to  inquiry  of  Wells  &  Emmerson, 
Port  Arthur,  Ont.,  in  last  week's  issue. 
—Ed. 

Striking  Machines. 
Latham's      Hardware,      Moose      Jaw. 
Sask. — "What      firm      manufacture      a 
striking  machine,  which  you  strike  with 
a  mallet  to  test  your  strength?" 

Spillman   &  Co.,  Tonawanda.  N.  Y  — 
Ed. 


Stoves,  Furnaces  and  Accessories 


Preparing  for  the  Fall  Stove  Campaign 

Dealers  Should  Utilize  Slack  Moments  During  the  Warm  Sum- 
mer Months  to  the  Preparing  of  Advertising  Copy  and  the 
Drawing  Up  of  Prospect  Lists —  Educational  Work  Should 
be  Started  Early. 


There  are  always  certain  days  dur- 
ing the  summer  when  there  is  little  to 
do  around  the  store.  Few  customers  drop 
in  during  the  warm  afternoons  and 
about  all  the  staff  have  to  do  is  to  keep 
cool. 

One  trait  of  the  successful  man  is 
that  he  is  never  idle.  He  finds  some- 
thing to  occupy  every  spare  moment. 
Still  there  are  times  during  the  hot, 
wilting  days  of  July  and  August  when 
even  the  most  intensely  ambitious  of 
men  prefer  to  sit  around  in  their  shirt 
sleeves  rather  than  indulge  in  manual 
exercise.  The  hardwareman  may  be  ex- 
cused if  he  does  not  occupy  his  spare 
moments  in  mid-summer  lugging  around 
packing  cases  and  rearranging  his 
stock.  Still  there  are  things  he  can  find 
to  do,  if  he  casts  around  to  do  them. 

There  is  a  great  deal  of  preliminary 
work  to  be  done  in  connection  with  the 
fall  stove  campaign.  There  is  the  ad- 
vertising to  be  arranged,  the  lists  of 
"prospects"  to  be  drawn  up,  the  ord- 
ers to  be  placed.  All  this  requires  con- 
siderable  thought   and   attention. 

Many  dealers  leave  everything  to  the 
last  moment.  They  doze  through  the 
slack  spells  during  the  summer  months 
and  do  not  waken  up  until  the  stove  sea- 
son is  upon  them.  Then  there  is  a  mad 
rush  to  catch  up  but  in  nine  cases  out 
of  ten,  the  dealer  does  not  find  the  time 
to  conduct  his  stove  campaign  on  the 
lines  he  had  intended.  He  lets  things 
slide  and  just  takes  the  trade  as  it 
comes. 

Much  of  the  work  could  be  done  well 
in  advance.  The  advertising  matter 
could  be  prepared.  It  takes  consider- 
able thought  to  write  a  good  ad.  and 
thought  means  time.  If  this  is  left  until 
the  last  moment  the  time  will  not  be 
available  and  the  advertising  matter  will 
be  "dashed  off"  just  as  the  opportunity 
arises. 

The  better  method  is  to  select  some 
quiet  July  or  August  afternoon  when 
there  is  little  doing  in  the  store  and 
give  a  few  hours  careful  study  to  the 
subject.  Look  over  the  literature  sup- 
plied by  the  manufacturers  and  pick  out 
the  strongest  facts  that  are  to  be  found. 


With  this  material  it  should  be  possible 
to  draft  up  forceful  copy.  Then  take 
pencil  and  ruler  and  figure  on  lay-outs. 
Most  retail  advertisers  pay  little  atten- 
tion to  the  way  that  their  matter  is  to 
be  arranged.  They  leave  that  to  the 
printer.  It  is  better  to  plan  a  lay-out  in 
advance,  however,  when  time  permits. 
By  utilizing  spare  moments  during  the 
summer,  all  the  necessary  time  can  be 
obtained. 

A  Prospect  List. 

The  "prospect  list"  is  an  adjunct  to 
every  successful  stove  campaign.  The 
stove  dealer  can  divide  his  public  into 
two  classes;  those  who  are  not  in  the 
market  for  stoves  and  are  not  likely  to 
be  under  any  circumstances  and  those 
who  are  good  prospects.  If  he  can  find 
out  those  who  belong  to  the  latter  class, 
he  can  concentrate  on  them  instead  of 
scattering  his  efforts. 

Many  dealers  send  out  the  literature 
supplied  by  manufacturers  to  people 
whom  they  think  may  be  induced  to  buy. 
This  is  an  excellent  means  of  creating 
business  but  it  is  necessary  to  proceed 
with  care.  Some  dealers  send  litera- 
ture out  promiscuously,  not  selecting 
the  names  on  their  lists  with  an  eye  to 
the  probability  of  sales.  The  result  is 
that  a  very  large  percentage  of  the 
matter  is  wasted,  going  into  homes 
where  a  stove  is  not  needed  and  prob- 
ably may  not  be  needed  for  years.  Send- 
ing out  printed  matter  becomes  an  ex- 
pensive measure  when  the  lists  are  not 
carefully  supervised. 

Sending  Out  Letters. 

Other  dealers  send  out  personal  let- 
ters. This  is  done,  of  course,  only  when 
the  dealer  has  the  names  of  a  number 
of  people  who  are  almost  certain  to  buy. 
He  cannot  very  well  address  a  letter  to 
a  prospective  customer  unless  there  is 
reasonable  ground  to  suppose  that  the 
recipient  will  be  interested. 

The  drawing  up  of  a  prospect  list  will 
provide  occupation  for  a  dull  afternoon 
or  two  between  now  and  fall. 

Securing    Prospects. 
It  is  not  necessary  to  enlarge  on  the 
usual   methods   of   securing      prospects. 
Every  live  store  dealer  has  a  list  of  peo- 
ple  who   are   deemed   to   be   likely   cus- 
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tomers.  The  names  are  picked  up  in  the 
course  of  trade.  People  who  have  en- 
tered the  store  to  purchase  something 
else  show  an  interest  in  the  stove  stock. 
They  do  not  buy,  perhaps  they  do  not 
hold  out  any  hope  of  making  a  purchase 
for  some  time.  Nevertheless  they  have 
shown  interest  and  the  dealer  puts  them 
down  on  his  list.  They  are  prospects. 
Again  an  order  for  repairs  may  come 
from  a  certain  family.  The  matter  may 
entail  a  visit  to  the  home  and  it  is  found 
that  the  stove  is  old  and  in  poor  repair. 
Here  is  a  real  live  prospect.  The  name 
is  entered. 

It  is  not  difficult  to  compile  a  lengthy 
list  by  such  means.  The  dealer  who  has 
a  good  number  of  prospects  will  be  jus- 
tified in  confining  his  mailing  list  very 
largely  to  these  names.  He  will  be 
working  on  fruitful  soil. 

Start  in  Early. 

The  sending  of  letters  and  literature 
to  prospective  customers  is  educational 
work.  It  may  be  some  time  before  it 
accomplishes  its  purposes.  Therefore, 
the  dealer  should  begin  his  campaign 
some  little  time  before  the  active  buy- 
ing season  opens.  Educational  work 
done  in  August  results  in  sales  during 
September  and  October. 

It  will  pay  every  dealer  to  devote  a 
little  time  every  now  and  then  all 
through  the  summer  to  mapping  out  and 
starting  his  fall  stove  campaign. 

♦ 


A    SYSTEM    WHICH    ENSURES    A 
PROPER  STOCK. 

(Concluded  from  page  37) 

kept  under  charge  of  a  special  man.  The 
maximum  and  minimum  amount  wanted 
can  be  determined.  It  can  be  noted 
where  the  goods  are  to  be  secured;  and 
while  no  one  is  in  particular  charge 
of  watching  the  gradual  reduction  of 
this  stock,  the  owner  of  the  store  will 
be  in  daily  touch  with  the  various  lines, 
and  may  easily  note  how  they  are  de- 
creasing. He  will  note  immediately 
when  the  low-water  mark  is  reached, 
and  then  he  can  send  off  another  order. 

It  is  a  fine  system  this,  to  guard 
against  a  shortage.  It  is  a  fine 
system  to  provide  against  the  wrap- 
ping up  of  too  much  capital 
in  a  certain  line.  It  is  a  system 
which  makes  money  go  far.  It  tends 
to  bring  a  rapid  turnover,  and  rapid 
turnovers  arc  the  life  of  a  business. 


Weekly  Market  Report— Stoves 


THE  STOVE  SITUATION. 

The  stove  market  shows  every 
sign  of  rapidly  reviving  activity. 
There  is  a  good  demand  for  im- 
mediate requirements,  and  fall 
booking  is  proceeding  briskly. 
From  some  sections  reports  are 
heard  that  the  cold  weather  con- 
ditions have  hurt  trade,  but  the 
check  is   of  a  temporary  nature. 


MONTREAL. 

Montreal,  June  13. — Manufacturers  in 
this  line  are  beginning  to  complain  of 
the  weather.  Not  only  are  travelers  re- 
porting that  the  continued  low  tempera- 
ture is  likely  to  harm  the  crops— and  so 
to  harm  the  fall  ordering;  but  the  im- 
mediate demand  is  being  modified  by 
reason  of  the  unseasonable  weather.  This 
should  be  the  season  for  coal  oil  stoves 
to  move.  And  they  have  been  moving 
too,  but  not  nearly  as  rapidly  as  was  ex- 
pected. A  week  or  two  ago  orders  for 
this  line  were  almost  better  than  they 
are  at  present,  while  the  demand  should 
be  growing  greater  day  by  day. 

Unseasonable  weather  almost  always 
does  harm.  People  plan  for  the  season- 
able, and  if  unexpected  weather  comes  it 
finds  them  unprepared. 

Stove  Pipes  Advance. 

There  has  been  one  change  in  prices 
struck  within  the  past  few  days,  stove 
pipes  having  been  placed  at  $7.50  per 
100  lengths  for  common,  and  $10  for 
polished,  in  place  of  $7  and  $9 — the 
prices  which  have  prevailed. 

It  is  the  high  price  of  galvanized  iron 
which  has  made  this  advance  necessary. 

Summer  Goods.  — Ice  cream  freezers 
and  refrigerators  are  moving  fairly  well, 
but  hot  weather  is  required  to  bring  the 
heavy  demand.  Watering  cans,  which 
should  be  moving  rapidly,  are  quieter 
than  for  a  long  time.  What  is  the  use  of 
a  watering  can  when  rain  is  falling 
every  day,  or  almost  every  day? 

But  the  cool  weather  can  not  last 
much  longer,  and  let  the  heat  once  be 
felt  and  all  the  delayed  orders  will  come 
in  with  a  rush.  The  retailer's  supply 
will  be  depleted,  and  the  manufaeutrer- 
ers  will  be  called  upon  to  fill  large  sized 
supplementary  orders. 

Orders  Being  Delayed. 

Gas  Stoves. — The  orders  here  have 
continue  satisfactory.  People  who  are 
contemplating  the  purchase  of  a  gas 
stove,  do  not  wait  until  they  feel  the 
need  of  it  to  keep  down  the  heat.  They 
are  of  the  class  who  anticipate  the  need. 
Still  even  here  a  touch  of  real  late 
spring  weather  will  do  good. 


Coal  oil  and  gasoline  stoves,  perhaps 
more  than  any  other  line  are  feeling  the 
effects  of  the  cool  weather.  People  are 
not  moving  to  the  country  because  of 
the  weather.  They,  therefore,  are  de- 
laying their  purchases.  But  there  is  no 
reason  to  believe  that  the  sales  will  not 
come.  Some,  perhaps  will  argue  that 
they  have  gone  this  long  without  the  oil 
stoves,  and  therefore  need  not  get  them 
at  all;  but  in  the  majority  of  cases  the 
orders  have  been  only  delayed — not  lost. 
Record  Breaker  for  Furnaces. 

Ranges,  Heaters  and  furnaces.  —  For 
cooking  stoves  a  fair  demand  has  al- 
ready been  felt,  and  it  is  likely  that  the 
next  month  or  more  will  see  still  greater 
activity.  In  July  the  dealers  begin  to 
lay  in  their  stock,  though  they  do  not 
expect  to  do  a  great  deal  of  selling  until 
fall  is  nearer  at  hand. 

Heaters  are  showing  little  activity, 
but  furnaces  are  in  demand— thanks  to 
the  great  amount  of  building  which  has 
been  going  on.  Early  as  it  is  predictions 
are  already  being  made  that  this  will  be 
a  record-breaking  year  in  the  furnace 
business. 


TORONTO. 

Toronto,  June  13. — The  demand  for 
stoves  continues  as  satisfactory  as  at 
last  writing.  Not  only  are  there  plenty 
of  orders  for  immediate  delivery,  but  the 
travelers  are  booking  up  for  the  fall 
business. 

"Our  customers  are  showing  a  ten- 
dency to  have  their  stoves  shipped  ear- 
lier," states  one  manufacturer.  "We 
are  booking  a  lot  for  July  1  delivery, 
and  large  numbers  of  orders  call  for 
August  1  shipment.  Dealers  seem  to 
be  alive  to  the  possibilities  of  getting 
their   stock  in   early  this  year." 

Two  reasons  are  advanced  why  early 
shipments  will  benefit  the  retailer.  It 
is  an  assured  fact  that  the  demand  for 
stoves  this  fall  will  be  heavy — heavier 
than  ever  before.  Even  if  no  actual 
shortage  occurs,  the  manufacturers  will 
be  rushed  to  fill  orders  and  delays  will 
occur.  Therefore,  the  dealer  who  gets 
his  goods  shipped  before  the  rush  es- 
capes delays  in  shipment  with  everything 
that  entails.  The  second  reason  is  that 
the  freight  situation  is  not  showing  any 
signs  of  improving.  It  is  not  improb- 
able that  shipments  will  go  through 
more  promptly  now  than  when  the  rush 
starts  in  the  fall. 

Gas  Stoves.  —  The  demand  for  gas 
stoves  is  not  showing  any  signs  of 
abating.  There  is  a  heavy  call.  Orders 
from  Toronto  dealers  are  particularly 
large,  this  being  due  to  some  extent  to 
the  rapid  development  of  the  apartment 
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house  idea.  There  has  been  as  well  a 
surprisingly  good  demand  from  smaller 
places. 

Oil  Stoves. — The  oil  stove  trade  is  not 
falling  off,  although  the  orders  received 
are  almost  entirely  of  the  sorting  orders. 
Dealers  are  apparently  doing  a  brisk 
trade  for  the  orders  being  sent  in  are 
good  sized. 

Ranges. — The  travelers  are  booking  up 
well  in  advance  on  ranges,  but  many  or- 
ders for  immediate  wants  are  being  plac- 
ed. One  manufacturer  reports  having 
received  an  order  from  one  dealer  for 
twelve  ranges  this  week,  the  instructions 
being  for  immediate  shipment.  It  is 
quite  apparent  that  some  dealers,  at 
least,  can  sell  coal  stoves  during  the 
summer  time. 

Heaters. — Trade  is  dull  at  present 
time.  Some  fall  booking  is  being  done 
and  a  few  small  shipments  are  being 
made. 

Furnaces.  —  There  are  unmistakable 
signs  of  reviving  activity  in  the  fur- 
nace industry.  Building  operations  have 
been  rushed  along  and  in  a  large  per- 
centage of  cases  it  is  now  possible  for 
the  furnacemen  to  start  work.  Some 
large  orders  are  being  filled.  An  excep- 
tionally busy  fall  is  expected.  It  is 
now  certain  that  building  operations  will 
be  largely  in  excess  of  last  year  and 
that,  of  course,  spells  a  larger  demand 
for  furnaces  than  ever  before. 

Heating  Accessories. — An  advance  has 
been  made  in  the  price  of  stove  pipe, 
reference  to  which  will  be  found  else- 
where. 


WINNIPEG. 

Winnipeg,  June  10. — This  is  the 
quietest  time  of  the  year  in  stove  busi- 
ness in  the  west,  and  things  have  settled 
down  to  the  normal  following  the  re- 
markable demand  for  summer  outfits 
during  the  latter  half  of  May. 

There  is,  however,  a  good  average 
trade  in  cooking  ranges  of  the  medium 
class,  both  in  the  city  and  country,  and 
the  prospects  for  fall  business,  especial- 
ly in  heaters,  were  never  better. 

The  great  demand  will  undoubtedly  be 
for  the  heater  of  the  class  that  will  burn 
indiscriminately,  wood  or  hard  or  soft 
coal. 

Wood  supplies  near  the  railroads  are 
becoming  exhausted,  and  many  farmers 
now  burn  coal  who  used  wood  entirely  a 
few  years  ago.  In  the  city  it  is  now 
generally  admitted  that  coal  is  the  more 
economical  fuel,  but  wood  in  large  quan- 
tities will  no  doubt  be  consumed  for 
manv  vears. 


Methods  of  Retailing  Paints  and  Varnishes 


Attention  Focussed  on  Glass  Situation 

If  Trouble  Develops  in  Belgium,  the  Glass  Industry  in  This 
Country  Will  be  Seriously  Affected — Market  Has  Not  Shown 
Any  Effects  Yet — Stocks  Are  None  too  Heavy  at  the  Present 
Moment. 


of   the   city.      The   effect   on   sales   was 
noteworthy. 


The  situation  in  Belgium  has  been 
watched  very  closely  by  everyone  con- 
nected with  the  glass  industry  in  Can- 
ada, and  that  includes  all  hardwaremen. 
There  have  been  no  developments,  start- 
ling or  otherwise,  since  last  week.  This 
lack  of  developments  instead  of  prov- 
ing reassuring  has  in  reality  increased 
the  anxiety  felt  in  this  country.  Glass 
importers  had  hoped  to  hear  of  the  set- 
tlement of  the  labor  troubles.  In  this 
case,  no  news  has  been  accepted  as 
bad  news. 

Reports  were  published  in  the  news- 
papers at  the  end  of  last  week  that  the 
labor  dissatisfaction  was  spreading,  and 
that  efforts  were  being  made  to  get  the 
glass  workers  to  cease  operations.  Re- 
ports since  then  have  been  fragmentary 
and  vague,  so  that  considerable  uncer- 
tainty now  exists  as  to  the  real  condi- 
tion of  affairs  there. 

It  is  acknowledged  by  glass  import- 
ers and  jobbers  that  the  suspension  of 
all  work  in  the  Belgium  glass  industry 
would  have  a  serious  effect  on  the  Can- 
adian iglass  supply.  While  the  Bel- 
gium producers  have  their  summer 
stocks  pretty  largely  complete  at  the 
present  time,  the  trouble  would  come  in 
making  shipments.  If  the  strike  were 
to  spread  and  become  general,  they 
would  find  it  a  very  difficult  matter  to 
fill  their  orders.  It  can  be  put  down 
as  an  assured  fact  that  deliveries  would 
be  very  much  delayed.  Some  importers 
are  inclined  to  look  on  the  dark  side 
of  it,  stating  that  in  such  a  contingency 
there  will  be  little  glass  exported  until 
the   trouble   is   settled. 

Stocks    Not    Heavy. 

Those  who  hold  this  pessimistic  view 
have  every  reason  to  be  alarmed,  for 
certainly  there  is  not  enough  glass  in 
Canada  to  meet  the  fall  demand.  Stocks 
are  fair  for  this  time  of  year,  but  they 
would  not  go  very  far  when  the  rush 
began.  Some  houses  report  that  they 
are  pretty  well  stocked  up,  but  others 
concede  that  they  are  not  in  a  good  po- 
sition to  face  lengthy  delays  in  the 
filling  of  orders. 

No  Effect  Yet. 

So  far,  however,  the  situation  has  had 
no  effect  on  the  trade  in  Canada.  While 
some    jobbers    have    stiffened    up    their 


prices  a  little,  the  prevailing  quotations 
have  not  altered.  This  is  accepted  as 
evidence  that  the  handlers  of  glass  are 
not  anticipating  any  serious  or  pro- 
longed   shortage. 

Neither  has  the  demand  quickened  to 
any  appreciable  extent.  It  would  seem 
natural  for  the  consumers  of  glass  to 
show  haste  in  laying  in  supplies  when 
the  future  was  uncertain.  There  has 
not  been  any  evidence  of  a  rush  to 
stock  up  in  glass.  Business  is  good, 
of  course — for  this  time  of  year — but 
there  has  not  been  any  sudden  stimu- 
lation in  demand  since  the  trouble  in 
Belgium  developed. 

To  further  complicate  the  situation, 
it  is  reported  that  glass  manufacturers 
in  other  countries  are  finding  difficulty 
in  filling  their  orders. 


A  CLEVER  DISPLAY. 

The  accompanying  illustration  shows 
a  display  of  paint  and  accessories  in 
the  store  window  of  H.  Winkle,  328 
Danforth   Avenue,   Toronto. 

The  display  was  in  every  respect  a 
creditable  one.  It  was  attractively  ar- 
ranged and  in  consequence  was  calcu- 
lated to  draw  attention.  This  was  cer- 
tainly the  result,  for  the  display  was 
hoticed  and  favorably  commented  on 
by  practically  all  persons  in  that  section 


The  following  items  were  taken  from 
the  issue  of  June  18,  1892: — 

"With    so    many    foundries    run- 
ning short  since     the  beginning  of 
the  year,  there  is  reason  for  expect- 
ing  a   shortage      in   the   supply   of 
stoves  in  the  fall.    Labor  conditions 
in  Hamilton  and  Kingston  and  the 
removal   of  the   Stewart   Works   to 
Woodstock       have       disturbed    the 
stove-making  industry  materially." 
Editor's  Note. — There  is  some  danger 
of  a  stove  shortage  this  fall  but  for  a 
far  different  reason.     The  demand  is  so 
large  at  present     that  it  is  feared  the 
manufacturers  may  not  be  able  to  meet 
it  when  the  fall  rush  begins. 
*       *       * 

Successful  tenderers  for  hard- 
ware, harness,  tools  and  imple- 
ments for  the  Indian  Departmnet 
are:  Miller,  Morse  &  Co.,  Toronto; 
S.  &  H.  Borbridge,  Ottawa;  Cowan 
&  Edwards,  Qu'Appelle;  Smith, 
Ferguson  Co.,  Regina;  J.  M.  Gar- 
land, Ottawa;  T.  &  J.  N.  Andrews, 
Thornbury;  Hamilton  &  Ayers,  La- 
chute;  W.  E.  Sandford  Manufactur- 
ing Co.,  Hamilton." 


A   window  paint  display  in  the  store  of 
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II.  Winkle  Danforth  Avenue,  Toronto. 


HARDWARE    AND    METAL 


The  Hardwareman  and  the  Caterpillar 

These  Pests  Must  be  Fought  by  Scientific  Means,  and  Upon 
the  Hardware  Man  Falls  Much  of  the  Pioneer  Work  —  He 
Must  Recommend  Spraying— By  Doing  This  He  Will  Gain 
the  Farmers'  Good  Will,  and  Benefit  Both  Directly  and  In- 
directly. 


A  train  was  stopped  for  hours  near 
Ottawa  the  other  day  because  caterpil- 
lars lay  thick  upon  the  track.  That 
su.-h  a  thing  should  happen  fills  one  with 
amazement.  To  have  a  train  stopped — 
and  yet  these  caterpillars  are  doing 
greater  damage  than  this.  They  are 
menacing  the  fruit  supply  of  the  Do- 
minion. They  are  threatening  our  shade 
trees.  They  have  brought  it  forcefully 
home  that  they  are  a  pest,  and  one  which 
must  not  be  lightly  regarded. 

Archbishop  Bruchesi,  of  Montreal,  has 
felt  the  need  of  action  against  these 
grubs,  and  has  instructed  his  priests 
to  urge  their  congregations  to  fight  the 
caterpillars.  Thus  much  good  may  be 
done;  but  the  fight  will  have  to  become 
more  general,  and  it  will  have  to  be  wag- 
ed intelligently.  There  are  means  avail- 
able of  stopping  the  ravages  of  these 
grubs.  If  they  are  taken  in  time  they 
can  be  destroyed.  To  secure  this  re- 
sult a  small  outlay  is  necessary,  but  hun- 
dreds of  dollars  are  saved. 

Spraying  the  Remedy. 

Why  the  Department  of  Agriculture 
has  not  devoted  more  attention  to  these 
pests;  why  it  has  not  scattered  widecast 
information  which  would  enable  the 
farmer  to  combat  them,  is  a  little  hard 
to  understand.  But  if  the  Government 
has  not  thoroughly  done  this,  much  in- 
formation has  been  spread  through  other 
sources,  and  growers  are  quite  generally 
coming  to  know  that  by  spraying  they 
can   save  their  trees   and  plants. 

But  there  remains  much  work  to  be 
done,  and  much  of  it  must  be  done  by 
the  hardwareman.  He  comes  in  touch 
with  the  farmer.  He  knows  where  trees 
are  being  harmed.  If  he  can  suggest 
a  remedy  he  will  not  only  reap  the  bene- 
fits which  come  from  securing  the 
friendship  of  the  farmer,  but  he  will 
reap  the  profits  which  come  from  selling 
the  insecticide  and  the  other  pest  kill- 
ers. 

Something  May  Yet  be  Done. 

There  is  an  old  motto  which  declares 
it  is  never  too  late  to  mend.  Its  age 
saves  this  from  much  challenging;  yet 
there  are  many  who  believe  that  it  is 
often  too  late  to  prevent,  at  least.  Cat- 
erpillars, for  instance,  have  already  done 
great  damage  in  many  quarters.  Taken 
in  time  they  could  have  been  well  nigh 
exterminated,  but  left  alone  they  have 
multiplied  and  multiplied,  until  they 
have  stopped  a  train,  and  have  eaten 
the  leaves  and  the  flowers  off  many 
trees. 


It  seems  too  bad  that  this  should  be 
so,  yet  there  is  still  time  for  the  hard- 
wareman to  do  something;  and  there  is 
all  the  time  required  to  prepare  the 
farmers  to  fight  the  grubs  properly  next 
season.  Now  the  caterpillars  and  tus- 
sock moths  are  fresh  in  the  memory  of 
the  farmer.  Let  him  know  now  that  he 
could  have  saved  bis  tree  by  spraying 
with  lime  sulphur,  with  arsenate  of  lead, 
with  arsenate  of  zinc  or  some  of  the 
other  prepations.  He  will  remember. 
Benefit  for  All. 

It  has  been  the  tussock  moth  which 
has  done  most  of  the  damage  this  year. 
This  grub  comes  from  cocoons  in  the 
spring,  and  feeds  on  the  leaves  of  all 
kinds  of  fruit  trees.  But  let  the  leaves 
be  sprayed  with  arsenate  of  lead, 
and  the  moths  will  die.  One 
spraying  will  probably  not  be 
enough,  but  an  application  takes 
little  time  and  little  money;  and 
it  means  life  to  the  tree,  profit  to  the 
farmer  and  fruit  to  the  consumer. 

Men  are  to  be  seen  now  burning  down 
the  great  webs  in  which  the  caterpillars 
form — a  tedious  work,  though  a  neces- 
sary one  as  things  stand.  But  were  the 
spraying  started  at  the  right  time  this 
would  not  be  necessary. 

Of  course,  the  tussock  moths  have 
gained  a  footing,  so  to  speak,  now.  They 
cannot  be  exterminated  all  at  once.  Why 
the  Government  entomologists  have  not 
aroused  the  people  sooner  is  a  question. 
Had  all  been  informed  of  these  pests, 
and  of  the  way  to  fight  them,  there 
would  have  been  little  damage  done  this 
year.  But  the  farmer  has  been  left 
rather  to  his  own  resources,  and  so  he 
has  been  somewhat  slow  to  learn.  What 
information  he  has  gained  he  has  se- 
cured largely  from  the  manufacturers, 
who  have  studied  the  moth  and  the 
means  of  combating  it. 

Where   Good  Has  Been  Done. 

That  this  information  is  effective  is 
evident  from  an  inspection  of  the  Ni- 
agara Peninsula.  There  the  farmers  have 
eagerly  seized  whatever  suggestions  were 
available.  They  have  been  spraying,  and 
they  have  found  that  this  did  all  that 
was  claimed  for  it.  Their  trees  have 
been  saved. 

One  of  the  reasons  why  these  pests 
are  doing  such  harm  is  that  many  of 
them  are  not  in  their  proper  element 
here.  In  their  native  land  there  are 
other  pests  which  prey  upon  them  and 
keep  them  from  multiplying  too  fast. 
Here  one  pest  has  come  without  the 
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other.  So  there  is  no  natural  agency  to 
counteract  the  rapid  reproduction  of 
the  grubs. 

"Big  bugs  have  little  bugs  upon  their 

backs  to  bite  'em; 
Little  bugs  have  lesser  bugs,  and  so  ad. 
infinitum. ' ' 

So  runs  a  bit  of  doggerel  dealing  with 
this  subject.  It  expresses  a  great  truth, 
as  may  be  shown  from  one  example. 

How  Pests  Multiply. 

The  San  Jose  scale  came  to  California 
about  1870  from  China.  There  the  lady 
bug  preyed  upon  it,  and  kept  it  from 
spreading  too  widely.  Here  there  are 
comparatively  few  lady  bugs.  The  San 
Jose  scale  therefore  had  no  natural  ene- 
my to  face.  It  spread  rapidly.  The  scales 
attach  themselves  to  leaves  and  take 
of  the  plant's  life  sap.  Then  the  scales 
reproduce,  and  lo !  there  are  one  hun- 
dred where  formerly  there  were  but 
one. 

The  damage  this  scale  has  done  can 
hardly  be  estimated,  yet  spraying  with 
lime  sulphur  kills  it.  If  the  use  of  this 
spray  becomes  general  the  scale  will 
probably  be  completely  exterminated  in 
a  few  years.  In  the  meantime  the  few 
users  are  reaping  the  benefit.  In  spray- 
ing they  are  finding  a  means  of  keeping 
life  in  their  trees. 

Dependent  on  Skill  of  Men. 
There  can  be  no  doubt  that  the  fruit 
growers  and  horticulturists  have  to  de- 
pend upon  the  skill  of  man  to  combat 
these  pets.  Other  grubs  will  not  prey 
upon  them.  The  conditions  are  not 
natural.  The  pests  themselves,  in  many 
cases,  belong  to  other  countries.  By 
.some  unknown  means  they  got  to  fresh 
soil,  and  behind  them  they  left  the 
animal  life  which  kept  their  own  down 
in  numbers.  The  fight  therefore  has  to 
be  carried  on  by  scientific  means.  And 
the  end  cannot  be  secured  by  placing 
sticky  substances  upon  the  trunk  of  the 
tree,  so  that  the  caterpillars  cannot 
climb  up  to  the  leaves.  Nor  is  burning 
the  cocoons  the  proper  preventative 
measure.  Both  these  means  are  of  some 
use  when  things  have  got  to  the  pass 
which  they  have  now  reached  in  many 
localities ;  but  the  real  fighting — the  fight 
for  extermination  —  must  be  done 
through  spraying.  In  this  fight  the 
hardwareman  will  have  to  take  an  ac- 
tive part.  He  has  done  much  in  the 
past.  He  will  have  to  do  more  in  the 
future.  The  hardwareman  can  advise 
the  farmer.  He  can  supply  him  with 
the  valuable  information  which  the 
manufacturers  prepare.  He  can  carry 
the  right  lines  and  learn  something  about 
their  use  so  that  he  may  recommend 
wisely.  He  will  reap  great  benefit,  for 
what  benefits  the  farmer  benefits  all. 
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There's  Money  z  ML  Line 


ML  goods  are  made  to  build  up  trade  for  our 
dealers  and  ourselves.  They  have  to  be  good, 
and  they  are  good  because  we've  been  in  business 
for  20  years — long  enough  to  know  that  the  way 
to  succeed  is  to  give  full  honest  value  for  every 
dollar's  worth  we  sell. 

ML  M 


PAINTS 


Under  weather  tests  ML 
Paints  have  stood  up  bet- 
ter than  the  many  "best" 
paints  in  the  market.  You 
can  surely  get  particular 
trade  with  ML  Paints. 


FLOORGLAZE 

A  quick  drying,  glossy, 
wear  -  resisting  finish — 
good  for  any  paint  pur- 
pose. In  solid  and  trans- 
parent effects.  Many 
shades.  Well  advertised. 


ELASTILITE 
VARNISH 

A  favorite  with  folk  who 
know  that  quality  pays 
though  it  seems  to  cost 
more  at  first.  Elastilite 
is  splendid  for  any  var- 
nish need,  indoors  or  out. 


DECORATIVE  AID  DEPARTMENT— A  Help  for  Every  Decorator  and 
Dealer.  Color  schemes,  and  technical  information  given,  by  which  any  dealer 
may  sell  exactly  the  right  paints  in  the  right  shades  to  properly  decorate  any 
house.  Stencil  designs,  etc.,  included  in  information.  This  plan  helps  you 
get  more  business.      Services  are  free.     Write  for  Decorative  Aid  Booklet. 


Many  other  good  members  in  the  ML  Line.        Get  price  list,  color  cards  and  samples  soon,  from 

Imperial  Varnish  and  Color  Company,  Limited,  Toronto 

6-24  Morse  St.,  Toronto  108  Prinoess  St..  Winnipeg  365  Water  St.,  Vanoouver 
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*  "When  you  are  sure  of  your  argument  keep  hammering  V 

ttte*  at   it.     Truth   strengthens    with    repetition."  h&» 

V  —OLD     PHILOSOPHY  \ 

£  The  Ability  of  Paint  ^ 

^  Ability — that's  the  word  that  signifies  more  than  any  other  the  value  of  paint.     It's  the  word 

we  harp  on,  because  it  represents  the  point  wherein  lies  the  superiority  of  Lowe  Brothers' 
"High  Standard"  Liquid  Paint.     That's  why  it  will  bear  repetition. 

If  a  paint  made  of  soft  soap  and  butter  milk  would  cover  more  surface;  cover  it  better,  work 
more  easily,  wear  longer  and  leave  a  better  surface  for  repainting  than  any  other  paint — then, 
that  paint  would  be  best  to  use. 

Remember  its  not  "  What  is  in  a  paint,"  but  "  What  will  a  paint  accomplish."  Purity 
signifies  nothing.  If  an  alloy  strengthens  then  it  is  better  than  the  pure.  It  is  ability  that 
counts — not   material. 

Lowe  Brothers'  "High  Standard"  Liquid  Paints  win  on  their  ability — serviceability — dura- 
bility.    Investigate  the  truth  of  this  statement. 
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Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 


TORONTO 

Dayton     New  York 

Kansas  City 
Boston         Chicago 
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Weekly  Market  Report  —  Paints 


AN    ENORMOUS    DEMAND. 

The  feature  of  the  paint  mar- 
ket is  the  remarkable  propor- 
tions to  which  the  demand  for 
prepared  paint  has  attained.  The 
manufacturers  are  finding  it  dif- 
ficult  to   fill   their   orders. 

White    lead    is    almost    certain 
to  advance  again  shortly. 
A  higher  price  is  expected  shortly 
for   turpentine. 

Paris  green  has  advanced  2 
cents. 


MONTREAL. 

Montreal,  June  13. — Only  last  week  a 
further  advance  of  15  cents  was  report- 
ed for  white  lead.  Now  the  corroders 
are  holding  another  meeting,  and  it 
seems  altogether  likely  that  they  will 
at  this  fix  a  still  higher  price  for  the 
commodity.  During  the  week  the  pig 
has  leaped  in  price,  and  the  manufac- 
turers now  have  to  pay  23  cents  a  cwt. 
more  for  this  than  they  had  a  week  ago. 
But  this  is  not  all.  Price  is  indeed  al- 
most a  minor  consideration.  The  thing 
is  to  get  the  lead.  It  is  scarce  in  the 
extreme. 

Later,  probably,  it  will  be  possible  to 
announce  what  was  decided  at  this  af- 
ternoon's meeting.  It  would  seem,  how- 
ever, that  an  advance  must  be  determin- 
ed upon.  The  question  of  greatest  in- 
terest is  how  much  this  will  be.  Reports 
now  current  suggest  that  the  increase 
will  be  larger  than  any  which  has  been 
made  recently. 

Generally  the  market  is  strong.  There 
is  a  tremendous  call  for  paint,  for  white 
lead,  for  putty,  for  varnish — for  all 
paint  lines,  indeed.  The  weather  has 
been  wretched.  A  poor  season  might 
have  been  expected,  but  instead  of  that 
the  orders  have  been  piling  in  from  all 
parts   of  the   country. 

The  probability  of  an  advance  in 
paint  is  still  discussed,  and  while  it  is 
quite  generally  admitted  that  such  an 
advance  will  have  to  be  made,  there 
seems  a  desire  to  put  off  the  day  as 
long  as  possible. 

White  Lead. — Still  no  lead  can  be  se- 
cured from  British  Columbia.  All  that 
is  being  used  is  being  brought  from 
England,  and  there  the  market  is  ex- 
ceedingly high.  Now  the  likelihood 
of  the  dockers'  strike  assuming  national 
proportions  makes  the  situation  even 
more  serious.  It  is  certain  to  make  the 
local  market  still  further  starved,  and 
already  there  is  practically  no  pig  lead 
to  be  had. 

Linseed  Oil. — Prices  remain  at  $1.00 
and   $1.03,    with    very    little    desire    on 


the  part  of  paint  manufacturers  to  sell. 
There  seems  some  likelihood  that  the 
price  will  advance.  The  India  crop  of 
flax  is  now  finished,  and  the  Plata  crop 
is  problematical.  It  has  been  rather 
disappointing,  the  seed  yielding  less  oil 
than  could  have  been  expected.  On  the 
other  hand  the  Canadian  crop  has  prov- 
ed better  than  was  expected,  but  this 
does  not  mean  a  lower  price  here,  as 
long  as  the  United  States  manufactur- 
ers have  to  import  as  much  Canadian 
seed  as  they  now  have. 

There  does  not  appear  any  great  rea- 
son for  expecting  an  immediate  change 
in  the  price  of  linseed,  but  a  month  or 
two  may  see  an  upward  movement.  It 
looks  like  a  continuance  of  high  oil. 

Turpentine.- — Still  this  market  pre- 
sents no  features  of  interest.  Prices 
remain  at  .70. 

Glass  Worth  Watching. 

Glass. — The  Belgian  situation  is  caus- 
ing anxiety.  Stocks  here  are  fairly 
satisfactory,  but  they  are  naturally  re- 
duced at  this  season,  and  if  shipments 
have  to  be  cancelled,  there  will  be  a 
shortage  which  may  interfere  with  the 
filling  of  orders  all  year.  Handlers  are 
watching  the  turn  of  events  with  keen 
interest,  but  are  loath  to  say  anything 
regarding  price. 

ADVANCE    IN  WHITE    LEAD. 

(Special  to  Hardware  and  Metal) 
Montreal,    June   14. — White   lead   ad- 
vanced here  to-day  25  cents  per  hundred 
pounds. 

TORONTO. 

Toronto,  June  13. — The  feature  of  the 
market  is  the  extreme  activity  noted  on 
every  side.  Just  what  has  caused  the 
remarkable  increase  in  the  consumption 
of  paint  is  hard  to  determine.  The  fact 
remains,  however,  that  all  manufactur- 
ers and  jobbers  are  breaking  all  records 
this  year  in  point  of  volume  of  sales. 
One  firm  announced  this  week  that  they 
were  seriously  considering  calling  their 
travelers  in  off  the  road.  They  were 
so  loaded  up  with  orders  that  to  secure 
more  was  only  to  pile  up  trouble  for 
themselves. 

Oil  Very  Scarce. 

Linseed  Oil. — The  price  remains  the 
same,  $1.05  for  raw  and  $1.08  for  boiled. 
There  is  quite  a  marked  scarcity  at  the 
present  time.  Supplies  are  low,  and 
as  the  demand  continues  heavy,  there 
seems  every  probability  that  the  scarcity 
will  continue.  No  one  is  looking  for 
lower  prices  in  linseed  oil  for  some  time 
at  least.  Some  even  predict  that  the 
price  will  advance,  but  there  is  nothing 
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at  present  to  indicate  that  this  will  be 
the  case. 

Turpentine. — Although  turpentine  is 
still  selling  at  69  cents,  it  was  stated 
to-day  that  an  early  advance  was  on 
the  boards.  The  price  has  gone  up  at 
Savannah,  and  at  the  figure  now  quoted 
here,  the  jobbers  are  not  realizing  any 
profit.    The  demand  at  present  is  heavy. 

White  Lead. — Rumors  are  rife  that 
another  advance  in  white  lead  is  pend- 
ing. Advices  are  to  the  effect  that  the 
prices  in  England  have  been  materially 
advanced,  and  pig  lead  continues  to  go 
up.  The  grinders,  it  is  said,  are  not 
anxious  to  book  orders  ahead,  which  evi- 
dences the  uncertainty  felt  as  to  future 
quotations. 

The  demand  for  white  lead  is  very 
heavy  and  in  some  cases  it  is  being 
found  very  difficult  to  fill  orders  promt- 

iy- 

Glass. — The  demand  for  glass  is  rea- 
sonably heavy  at  the  present  time.  The 
situation  in  Belgium  is  causing  consid- 
erable uneasiness,  but  has  not  affected 
the  local  market  yet. 

Putty. — There  is  a  pretty  good  de- 
mand for  putty.  Prices  are  as  follows: 
Standard  bulk  in  casks,  $2.40;  in  100- 
lb.  drums,  $2.55;  in  25-lb.  drums,  $2.65; 
bladder  in  barrels,  $2.80.  Pure  putty 
prices  are  as  follows:  Bulk  in  casks, 
$3.00;  in  100-lb.  drums,  $3.40;  in  25- 
lb.  drums,  $3.50;  bladder  in  barrels, 
$3.40. 

Paris  Green  Advances. 
Paris  Green.  —  The  price  of  paris 
green  has  been  advanced  2  cents.  Quo- 
tations for  Ontario  now  are:  Petroleum 
barrels,  17*4  c  per  lb.;  arsenic  kegs, 
17y2c  per  lb.;  50  lb.  and  100  drums, 
18y2c  per  lb.;  25  lb.  drums,  18%c  per 
lb.;  1  lb.  papers,  203,4c  per  lb;  1  lb. 
tins,  2134c  per  lb.;  y2  lb.  papers,  223^c 
per  lb.;  %  lb.  tins,  233,4c  per  lb. 

WINNIPEG. 

Winnipeg,  June  10. — Travelers  report 
satisfactory  business  in  sorting  and  fill- 
ing stocks  at  country  points,  and  in  the 
city  the  painting  season  is  now  on  in 
earnest,  and  judging  from  the  large 
amount  of  new  wood  work  to  be  covered 
independent  of  the  freshing  up  of  older 
buildings,  dealers  in  paints  and  oils  have 
a  very  busy  season  ahead. 

There  has  been  good  business  in  kal- 
somines  and  other  house  cleaning  ma- 
terials during  the  past  two  weeks,  but  it 
is  now  falling  off. 

Prices  are  steady,  but  the  high  prices 
of  flax  would  seem  to  forecast  an  ad- 
vance in  linseed  oil  and  products. 


HARDWARE    AND    METAL 


Dependon 
Everlastic 
Gold  Medal 


■Light  Hard  Oil  Finish. 


•Quick-drying  Floor  Varnish. 


Inside  and  Outside  Varnish. 


— These  three  varnishes  meet  all  the  regular 
demands  of  your  trade — simplify  your  varnish 
stock — increase  your  varnish  profit. 


If  any  part  of  your  house  or  your  customer's  house,  is  in  need  of  varnishing,  the 
requirement  is  met  by  one  of  these  three  B-H  Varnish  Specialties — Gold  Medal,  Ever- 
lastic, Dependon. 

GOLD  MEDAL. — If  the  front  door,  porch,  ceiling  of  bathroom  wants  brighten- 
ing, Gold  Medal,  Inside  and  Outside  Varnish,  gives  pleasing  results  with  its  easy  flow- 
ing action,  and  will  protect  the  exposed  surface  with  a  durable  coating,  which  will  fight 
the  effects  of  moisture  and  changing  temperature. 

DEPENDON. — If  the  furniture,  wall,  inside  door,  or  any  interior  work,  of 
either  hard  or  soft  wood,  is  in  need  of  finishing  or  renovating,  Dependon  dries  free 
from  tack  in  a  few  hours,  and  can  be  polished,  if  desired,  in  twelve,  stands  hard  wear 
and  dries  with  a  brilliant  lustre. 

EVERLASTIC  Quick-drying  Floor  Varnish  has  these  special  qualities.  It 
dries  hard  and  makes  a  very  durable  coating.  It  is  elastic  and  tough.  It  does  not 
show  heel  marks  nor  scratches  easily.  It  dries  quickly.  Has  a  fine  lustre,  and  can  be 
walked  on  the  next  day  after  application. 

These  varnishes  are  sold  in  beautiful,  lithographed  gallon,  half-gallon,  quart,  pint, 
and  half-pint  cans,  imperial  measure.  The  packages  make  a  most  attractive  store 
display.      Handsome  lithographed  illustrated  signs  will  accompany  your  order. 

Write  for  favorable  quotations.      Address  our  nearest  office. 
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HARDWARE    AND    METAL 


CURRENT    MARKET    QUOTATIONS 


These  prices  are  for  such  qualities  and 
quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  quantities  and  prompt  pay. 
Large   cash   buyers   can   frequently  make 

Surchaaes  at  better  prices.  The 
ditor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS  AND  METAL  PRODUCTS. 

ANTIMONY. 

Oookson's  or  Hallett's.   per  lb.  .8  60    8  26 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  60c.;  Imperial  tough,  60c; 
White  Brass,  48c ;  Metallic,  46c ;  Special, 
33c;  Harris  heavy  pressure,  25c;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c ;  Alluminoid,  9c ;  Mogul, 
6c;  No.   3,  64c;  No.  4,  6c   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  60c;  Superior, 
46c-  A  Special,  35c;  Hoo  Hoo,  26c; 
^A,"  20c;  "B,"  18c;  "O,"  15c;  "D," 
12c;  No.   1,  10c;  No.  2,  8c;  No.  3,  6c 

Magnolia  Metal  Co.— Magnolia,  25c; 
Defender,  29c;  Mystic,  17c;  Kosmic, 
16c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    4   to   4   inch,    per 

100    lbs 2  20       2  20 

Heads,   per  100  lb 2  46       2  46 

Tank   plates,    3-16   inch 2  30       2  40 

Tubes  per  100  feet,   14  in.    9  60       9  00 

2  ".8  26       8  60 
24    ".  10  60     10  00 

3  ".  12  00     12  10 
3%    ".  15  00      16  30 

4  ".  19  26     19  46 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  26 
Rods,  base  4  to  1  inch,  round..  0  22 
Tubing,  seamless  base,  per  lb..  0  25 
Tubing,    iron    pipe    size    ,    1   inch 

base    0  25 

Copper  tubing,   4  cents   extra. 

BRASS    GOODS,    VALVES,   ETC. 
Ground  work,   66  p.c. 
Standard   Compression   work,   66  p.c 
High  grade  compression  work,  60  p.c 
Cushion    work,   66   per   cant. 
Fuller  work,  70  p.c;  No.  0,  76  p.c,  and 
1  and  2  basin  cocks,  70  p.c 
Flatway  stop  and  stop  and  waste  cocks, 

(6   p.c;   roundway,   60   p.c. 
J.M.T.   Globe,   Angle  and  Check  Valves. 

66  p.c;  Standard,  66  p.c 
J.M.T.    Radiator    Valves,    60;    Standard, 

65;  patent  quick-opening  valves,  70  and 

10  p.c 
Jenkins'    Valves— Quotations   on   applica- 
tion   to   Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100  lb. 

Casting    ingot"  $18  50 

Cat  lengths,  round  bars,  4  to  2 

in 26  00 

Plata      sheets.      14      oz.,      14x48 

inches,   14x60  inches   28  00 

Copper      sheet.      tinned,      14x60, 

14    oz 2900 

Copper    sheet,    planished,    14x60, 

base     36  00 

Brazier' ,    insheets,    6x4    28  00 

COPPER   AND   BRASS    WIRE 
Brass,   60  p.c;  copper,   62V4   p.c 
IRON  AND  STEEL 
In  car  lots.  Montreal.  Toronto 

Canadian  foundry.  No.   1 19  50 

Canadian   foundry,    No.   2 19  00 

Mlddlesboro,  No.  3  pig  iron  18  00  19  00 
Summerlee,   No.  2  pig  iron  20  00     22  60 

Oarron,    special    20  00     

Carron,    soft    19  7*     

Cleveland,    No.    1 18  75     20  60 

Clarence,    No.    3    18  00     20  76 

Jarrow    17  76     20  60 

Glengamock  22  69 

Radnor,   charcoal   iron 32  00     32  60 

Ayreeome,    No.    3 18  76     

Ferro  Nickel  pig  iron  (Soo)  16  00 

Steel    billets,    Bessemer    or 

open  hearth,  f.o.b.  Pitts- 
burg         27  60 

Angles} base  2  60       2  60 

Common  bar,  per  100  lb.  1 90  2  05 
Forged  iron,  per  100  lb.  2  05  2  20 
Refined  iron,  per  100  lb...  2  15  2  30 
Horseshoe   iron,  per  100  lb...    2  15       2  SO 

Mild   steel   196       2  16 

Sleigh    shoe    steel    190       2  16 

Iron  finish  machinery  steel 

(domestic)     195       2  15 

Iron  finish  steel  (foreign)..  2  25  2  26 
Reeled  machinery  steel  ....    2  85       3  00 

Tire   steel    2  00       2  35 

•Sheet  cast  steel  0  15       0  16 

•Toe    calk    steel    2  85       2*0 

Mining   cast   steel    0  074    0  08 

High   speed    0  66       0  66 

■Capital    tool   steel    0  60       

Cammell   Laird   0  16 

Black  Diamond  tool  steel..    0  08       0  08 

Corona  tool  steel   0  06%    

Silver  tool   steel   0  12%    

Cold     Rolled     Shafting. 

9-16    to   11-16   inch    0  01 

%  to  1  7-16  inch  0  064 

1   7-16    to   3    inch    0  65 

Montreal,    26   and   2.     Toronto,   30. 
BLACK    SHEETS 

Montreal.  Toronto 
10    gauge    2  30  2  60 


12    gauge    2  30  2  55 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20  2  45 

20    gauge    2  20  2  46 

22    gauge    2  25  2  66 

24    gauge    2  25  2  55 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    52   sheets    2  90  2  90 

All  bright,  52  sheets   ....    3  70  4  00 

Galvanized—   Apollo   D.  Crown   Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per  square    6  10 

24   gauge,    per   square    5  00 

26   gauge,    per   square    3  85 

28   gauge,    per   square    3  65 

Less   10    p.c. 

GALVANIZED  SHEETS 
B.W.      Queen's  Fleur-  Gordon  Gorbal'i 
gauge       Head     de-Lis      Crown  Best  Best 
16-20....      3  60         3  36         3  60         3  60 
22-24....       3  65         3  40         3  65         3  65 

26 4  05         3  80         4  05         4  05 

28 425         400         425         425 

Colborne  Crown-3.65,  3.70,  3.75,  4.00. 
Less   than   case   lots   10   cents   per   hd. 
extra. 
"Comet"    sheets— 

22 3  65 

24 3  70 

26 3  75 

28 4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American 3  60  345 

26  gauge,   American 3  85  3  60 

28   gauge,    (26    English)       4  10  3  95 

10%    oz.,    equal    to    28 

English    4  36  4  26 

IRON  PIPE 
List         Black        Galv. 
4-inch   and 

%-inch    $    5  60       66    p.c       51    p.c 

4-inch    8  60      71    p.c       60    p.c 

%-inch    U  60      76    p.c      66    p.c. 

1-inch    16  60      75    p.c      66    p.c 

14-inch    22  60      75    p.c      66    p.c 

14-inch    27  00      75    p.c.       65    p.c 

2-inch    36  00      764p.c       664p.c 

24-inch    67  60      764P.C       664p.C 

3-inch    75  60       764p.C       664p.C 

34-inch    95  00      76    p.c      65    p.c. 

4-inch    108  00      75    p.c       66    p.c 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  east  iron,  65; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  76  and  10;  malleable,  lipped 
unions,    65. 

SOIL    PIPE    AND    FITTINGS 
Medium   and  extra  heavy  pipe  up  to  6 

inch,   70,   7   and  8  in.    pipe,   50   p.c. 
Light  pipe,    60,    fittings,    70  p.c. 

RANGE  BOILERS 
30-gallon,    Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast   iron,    16x24,   $1;   18x30,    $1.15;   18x36. 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 
18x30,    $2.35;    18x36,    $3.50. 

HEATING  APPARATUS 
Hot    Water    Boilers— 47    and    15    p.c. 
Hot   Water    Radiators — 45   and   15   p.c 
Steam    Radiators — 46    and    15    per   cent. 
Wall    Radiators — 40    and    15    per    cent. 
Specials— 25   p.c 

OLD  MATERIAL 
Dealers'  buying  prices: 

Montreal   Toronto 
Heavy   oepper  and 

wire,  lb 011  0114 

Light   copper   bottoms..       0  09  0  09% 

Heavy    red    brass    0  10  0  104 

Heavy  yellow  brass  0  08  0  084 

Light    brass    0  06  0  064 

Tea  lead    0  024       0  024 

Heavy  lead  0  02%       0  02% 

Scrap  zinc   0  03  0  04 

No.    1    wrought   iron    ..       0  02        10  00 
Machinery     cast     scrap, 

No.   1    16  00        14  60 

Stove    plate    12  50        13  00 

Malleable     9  00  9  00 

Miscellaneous    steel    ....       6  00  6  00 

Old    rubbers    0  09  0  084 

LEAD. 

Montreal  Toronto 
Domestic   (Trail)   pig,  100  lb.    4  95    5  05 
Imported   pig,    per  100   lb....    4  95    5  05 

Bar  pig,   per  100  lb 6  20    5  30 

Sheets,  24  lb.  sq.  ft.  by  roll    5  50    5  30 

Sheets,   3  to  6  lb.,   ft 5  25    5  55 

Cut  sheets  4c  per  lb.  extra. 

Cut  sheets  to  size,  4c  per  lb.  extra. 

LEAD  PIPE. 
Lead  Pipe  and  Waste,  15  per  cent. 
Caulking   lead,   44c    per  pound. 
Traps    and    bends,    40   per   cent. 
SOLDER. 

Per  lb. 
Montreal.     Toronto 
Bar,    half-and-half,    guarant'd  0  27    0  274 

Wiping    024    025 

SHEET    ZINC. 

5-cwt.   casks  8  26       8  00 

Part  casks   8  50       8  50 

SPELTER. 
Foreign,    per    100    lb 7  60       7  26.. 


TIN    AND    TINPLATE8. 
Lamb  and   Flag  and   Straits— 

56   &  28-lb.    ingots,    100   lb... $52  00  $50  00 
Redipped     Charcoal     Plates— Tinned 
MLS,  Famous  (equal  Bradley) 

Per  box 

I   O,    14x20   base $7  00 

I    X,   14x20   base    8  25 

I  X   X,   14x20  base   9  60 

Raven    and    Murex    Grades— 

I    C,    14x20    base    6  00 

I    X,   14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I   X  X   X,   14x20  base 8  00 

"Dominion    Crown    Best"— Double. 
Coated,    Tissued, 

I    C,    14x20   base 7  00       7  00 

I  X,  14x20  base 8  25       8  25 

I    X    X,    14x20    base 9  60       9  50 

"Allaway's     Best"— Standard     Quality. 

I   C.   14x20  base   4  60 

I.   X.,  14x20  base   5  50 

I.    X.    X.,   14x20   base 6  50 

Bright   Cokes 
Bessemer   Steel— 

I    C,    14x20   base    4  25 

20x28,    double    box    8  50 

Charcoal    Plates— Teme 
Dean  or  J.    G.    Grade— 

I   C,    20x28,    112   sheets 7  50 

I    X,    Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley   Grade — 
XX,  14x56,  50  sheet  bxs.) 
XX,   14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,   50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  35 

72x30  up  to  26  gauge,   case 

lots    7  85 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No.  12  and 
13,  $4;  No.  134,  $4.10;  No.  14,  $4.26;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent.;  other 
lengths  20c  per  100  lbs.  extra;  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line,  No.  17,  $4.90; 
No.  18,  $3;  No.  19,  $2.70;  6  wire  solid 
line,  No.  17,  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London, 

Coiled  Spring  Wire. 
High  Carbon,  No.  9,  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17,  $5;  No.  18, 
$5.50;  No.  19,  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23,  $7.65;  No.  24, 
$8;  No.  25,  $9;  No.  26,  $9.60;  No.  27. 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $16;  No.  33, 
$16;  No.  34.  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31,  $4; 
Nos.  30-34,  $6.  Coppered,  75c;  oiling. 
10c;  in  25-lb.  bundles,  15c;  in  6  and 
10-lb.  bundles,  25c;  in  1-lb.  hanks,  25c; 
in  4-lb.  hanks,  38c;  in  4-lb.  hanks, 
60c. ;  packed  in  casks  or  cases,  16c. ; 
bagging   or   papering,    10c, 

Hay  Wire  in  Coils. 
$2.35    base    f.o.b.,    Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  6,  $2.80;  6.  7,  8,  $2.75;  9 
$2.30;  10,  $2.80;  11,  $2.85;  12,  $2.45;  13, 
$2.55  ;14,  $3.15.  In  car  lots  straight  or 
mixed. 

Poultry    Netting. 
2-in.  mesh,   19  w.g.,  60  and  24  p.c.   off. 
Other  sizes.   60  and  5  p.c.  off. 
Poultry  netting  staples,   65  per  cent. 
Smooth   Steel   Wire. 
No.     0-9     gauge,     $2.25    base;    N«.    10 
gauge,   6c.   extra;  No.   11  gauge,   12c.   ex- 
tra;   No.    12    gauge.    20c    extra;    No.    13 
gauge,  30c  extra;  No.   14  gauge,  40e  ex- 
tra;   No.    15    gauge,    55c    extra;    No.    IS 
gauge.    70c   extra.     Add   60c   for   copper- 
ing   and    $2    for    tinning. 

Extra  net   per  100  lb.— Oiled  wire  10c. 
spring  wire  $1.25,  bright  soft  drawn  16c. 
charcoal     (extra    quality)     $1.25.     packed  • 
in    casks    or     cases    15c,    bagging     and 
paperings    10c,     50    and    100-lb.     bundles 
10c,    in   25-lb.   bundles  15c,   in   6   and   10- 
lb.    bundles   25c.    in   1-lb.    hanks,   50c.    in 
4-lb.    hanks,    75c,    in    4-lb.    hanks,    $1. 
Wire    Cloth. 
Painted    Screen,    in    100-ft.    rolls.    $1.65 
per  100  sq.   ft.;  in  60-ft.   rolls,   $1.70  per 
100  sq.   ft. 

Wire    Fencing. 

Galvanized    barb     2  45 

Galvanized,    plain    twist    2  75 

Car   lots   and    less. 
Dominion    special    field    fencing,    S3    1-3 
p.c.    small    lots;    extra    5    p.c 
F.O.B.     Montreal. 

Wire   Rope. 
Galvanized,    1st    grade,    I    strands.    24 
wires.    4,    $5;   1    Inch,    $11.80. 

Black.  1st  grade.  6  strands.  19  wires 
4,  $5,  1  inch,  $15.10.  Per  100  feet  f.o.b. 
Toronto. 

Wrought    Staples. 

Galvanized     j  go 

Plain    ,.,.]    1  y, 

PAINTS,    OILS    AND    GLASS. 
Bam    Paint, 

In  barrels,  1-gal.  tins   (go     a  gs 

In   barrels,    6-gal.    tint    ....    9(0     •  SS 
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Beeswax. 
Per   lb 0  40 

Chemicals. 

In  casks  per  lb. 
Sulphate    of    copper    (bluestone)..    0  07 

Litharge,    ground    0  06 

"       flaked    0  064 

Green    copperas    (green    vitrol)....    0  01 

Sugar    of    Lead    0  09 

Colors   in    Oil. 

Venetian   red,   1-lb.    tins  pur* 0  09 

Chrome    yellow,    pure    0 II 

Golden    ochre,    pure    9 11 

French   ochre,    pure    0  09 

Chrome    green,    pure    0  11 

French    permanent    green,    pure..    0  15 

Sign  writers'    black,    pure    0  17 

Marine  black,  25  lb.   irons   0  06 

Enamels. 
Per  gallon  in  quart  tins. 
M.  L.  Floorglaze   (Imperial  V.   It,  O. 

Co 180 

Cee    Pee   Co.    enamel    4  60 

Sterling     Enamels     3  20 

Anchor   Floorlustre    1  80 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    0 10 

German    prima    0  16 

White    pigsfoot    0  15     0  20 

Brantford    medal    0  10 

golden    medal    8  11 

brown    sheet    0 10 

solder  sheet    0  13 

"  gelatine     0  22 

white     gelatine 0  20 

"  white    glue    0  1] 

100    flake    9  10     0  11 

Perfection  amber  ground.  No.  1230    9  IS 
Ground    glues    at    same    prices. 
Brantford     all-round    glue,     4-lb.     pack- 
ages,   10c,    4-lb.,    15c;   l-lb„    26c     Dis- 
count. 

XXL     0  13 

XL 8  114 

CL 0  12 

C Ill 

Paris    Green. 

Montreal  Toronto 

Drums,    50    and   100   lbs 0  184  0  184 

Packets,    Mb.,    100  in   case..  0  204  0  20% 
4-lb.  "  . .  0  224  0  22% 

Tins,    1-lb.,    100    in    case 0  214  0  21% 

Paris  White. 

In    bbls 0  90 

Pigments. 

Orange    Mineral,    casks    0  81 

100-lb.     kegs 0  094 

Prepared  Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base...  1 00 
Canada  Paint  Co. 'a  pure  ..  1  76  t  00 
Globe  house  paint  (Windsor)..  1 M 
"New  Era"  house  paint  (Wind- 
sor         185 

Benj.     Moore    Co. 'a    "Egyptian" 

Brand     169 

Moore's    pure    linseed    oil,    H.O..    1  II 
Brandram-Henderson's     "English"    2  M 

Ramsay's  paints,  pure  170 

Ramsay's   paints.    Thistle    140 

Martin-Senour,   100   p.c.   pure   ....    2  01 

Senour's    floor    paints    160 

Sterling    Pure    1  60 

Maple    Leaf    Paint    (Imp.    V.    * 

C.    Co.)    

Jamieson's    Crown    and    Anchor 

brand     1  M 

Plaster  of  Paris. 

Per  barrel    0  91 

Pine  Tar. 

Half-pint  tins,   per  dozen   6  10 

Putty. 

Standard 

Bulk   in   casks    in 

"    100-lb.    drums     2  61 

Bladders,    in    bbls 176 

Red    Dry   Lead. 
Genuine,  660  lb.  casks,  per  cwt  4  75    4  76 
Genuine,    100    lb.    kegs       "        6  25    6 II 

No.   1  casks,   per  100  lbs 4  26   4  21 

No.    1    kegs,    per    100    lbs 4  76   4  71 

Shingle  Stains. 

In    5-gallon    buckets    0  75 

Turpentine   and   Oil. 

Montreal  Toronto 
Can.    Prime  white  petroleum, 

gal 0  14     0  12 

U.S.     Water    white         "        0  154  0  134 
U.S.    Pratt's    astral  "       0  19     0  154 

Castor  oil,   per  lb..   In  bbls.  0  08     0  01 

Motor  Gasoline  single  bbls 0  174 

Benzine,  per  gal.  single  bbls 0  164 

Pure  Turpentine,   single  bbls  0  70     0  69 

Wood    Turpentine    0  80 

Turpentine,    second    run    Oil 

Linseed    Oil  "       Raw...  100     105 

boiled.  1  03     1  08 
Rosin.   "G"   grade,  bbl.  lota, 

100    lbs 3  26 

Varnishes. 

Per  gal.   cans. 

Carriage,    No.    1    160 

Pale   durable   body    S  61 

"       hard  rubbing   3  09 

Finest   elastic    gearing    3  10 

Elastic    Oak    110 

Furniture,    polishing    ,.    2  00 

Furniture,    extra    1 20 

No.    1    OK 

Union    0  90 

Light    oil    finish    116 

Gold   size   japan    2  00 

Turps,    brown    japan    1 H 

No.    1    brown    japan    1 II 

Baking    black    japan    1  SI 

No.    1  black   japan    OK 

Benzine   black    japaa    1 71 


HARDWARE    AND     METAL 


THE  fullest  measure  of  profit  from  your  Paint  Department  is  assured 
by  stocking  a  clean  cut  quality  line  supported  by  common  sense 
effective  selling  methods. 

There  never  was  a  line  of  Paints  put  on  the  Canadian  market  that  has 
become  so  widely  known  in  so  short  a  time  and  which  is  handled  by  so 
many  of  Canada's  most  discriminating  dealers  as  the  MINERVA  Line. 

There  is  a  reason  for  this  phenomenal  success. 

1st. — The  quality  is  in  the  goods  and  the  Imperial  quantity  is  in  the  cans. 

2nd. — The  Minerva  Head  on  a  can  of  Paint  means  that  there  is  78  years 
paint-making  experience  and  reputation  behind  the  goods  in  the  cans. 

3rd. — The  quality  of  the  goods  is  supported  by  the  most  effective 
selling  methods  ever  devised  to  promote  Paint  sales  in  direct  support  of 
the  dealer's  business. 

Ask  any  Minerva  Agent. 


Steel  Tanks  and  Self-Measuring  Pumps 
for  Paint  Oils 

They  avoid  all  the  loss  and  inconvenience  sus- 
tained under  the  old  method.  The  steel  tanks  are 
air-tight  and  will  not  permit  the  oil  to  gum  or 
stick.  The  pumps  measure  the  oil  according  to  the 
Imperial  Standard,  directly  into  the  customer's  can. 
They  count  the  gallons  pumped  and  compute  the 
charge  for  fractional  gallons. 

THE  BOWSER   PAINT  OIL  SYSTEM 

will  put  every  cent  of  profit  into  your  pocket,  where 
it  belongs.  With  a  Bowser  your  paint  oil  depart- 
ment will  be  as  clean  and  inviting  as  your  shelf 
hardware  department.     It  draws  trade. 

Why  not  investigate  now  and  increase  your 
paint  oil  profits.  Your  fellow  merchants  are  using 
them.     They'll  help  you.     Ask  for  book  No.  15. 

S.  F.  BOWSER  &  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 
For  Twenty-seven  Years  Manufacturers  of  Self -measuring  Pumps,  Tanks,  Gasoline  and 
Oil  Storage  Systems.lDry  Cleaning  Systems,  etc. 


Do  you  know  any  of 
these  Bowser  users? 


Samuel  Hobbs, 

1434  Queen  St.  W. 
Toronto 

Geo.  Ecclestone, 

Bracebridge,  Ont. 

Manville  Hardware 
Company, 

Prince  Albert,  Sask. 

J.  H.  Ashdown, 

Calgary,  Alta. 

Arthur  Latham, 

Moose  Jaw,  Sask. 


Cochrane  Hardware 
Company 


Peart  Bros. 


Toronto 


Regina,  Sask. 


HARDWARE    AND    METAL 


Crystal    Damar    2  60 

No.    1  "       2  26 

Pure    asphaltuin     1  40 

Oilcloth      160 

Lightning    dryer    0  86 

Elastilite    vamish    2  25 

Copaline     Tarnish     2  26 

Granitine    tloor    finish     2  25 

Jamieson's    floor    enamel     1  76 

Sherwin-Williams    kopal    Tarnish.    2  60 
Canada   Paint   Co.'s  sun   Tarnish.    2  25 

"Kyanize"    Interior    Finish    2  40 

"Flint-Lac,"     coach     180 

B.H.     Ltd.     "Gold     Medal,"     in 

cases     2  26 

Dependon    Lt.    H.    Oil    Finish....    1  55 

Everlastic    Floor    2  65 

Flattine    floor    finish    3  00 

Elastica   exterior   finish    4  26 

Stovepipe    Tarnish.     4    pints,    per 

gross     8  00 

Pure     white    shellac    Tarnish,     in 

barrels     176 

Pure    orange    shellac    Tarnish,    in 

barrels     160 

No.    1   orange   shellac   Tarnish,    in 

barrels     1  90 

Window  Glass. 
Size    United  Double 

Inches.  Star  Diamond 

Under     26     J  4  26       $  t  25 

26    to    40    4  66  6  76 

41    to    60    6  10  7  60 

61    to    60    6  55  8  60 

61    to    70    5  75  9  75 

71    to    80    6  26         1100 

81    to    86    7  00         12  60 

86    to    90    15  00 

91    to    95    17  60 

96    to    100    20  60 

Toronto.     25    p.c. 

Montreal    prices,    no    discount. 
Size    United    Inches  Star 

Under    26     J  3  05 

26    to    40     S  25 

41    to    60     3  65 

61    to    60     3  90 

61    to    70     4  16 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 
Per    100    lb. 

"Anchor,"    pure    7  15       7  30 

Brandram's  B.B.  Genuine..  8  15  8  30 
C.P.C.  decorators,  pure  ..  7  15  7  15 
Crown    and     Anchor,     pure.    7  15       7  30 

Elephant    Genuine    7  40       7  50 

Essex    Genuine     (Windsor) 6  90 

Island       City       Decorators' 

Pure      7  15       7  30 

Lily    Pure    7  15       7  30 

Moore's    Pure    White    Lead 7  30 

Monarch    (Windsor)     7  40 

Munro's  Select  Flake  White    7  40       7  55 

Purity,     CO.     Co.'s,     Ltd 6  90 

Ramsay's    Pure    Lead    7  15       7  30 

Ramsay's    Exterior    6  90       7  05 

Sterling     Pure     7  30 

Tiger    Pure     7  15       7  30 

Western  Schedule. 
Terms— 2  p.c  30  days  or  net  3  months 
from  date  of  shipment.  Packages  25 
lbs.  and  over.  600-lb.  kegs,  15c  per  100 
lbs.  lower.  DeliTery— F.O.B.  Toronto 
or  Hamilton;  London,  6c  per  100  lbs. 
extra.  Contracts  as  required  until  15th 
May,    1911. 

White    Zinc    (Dry) 

Extra    Red    Seal,    V.M 0  074 

White  Zinc  in   Oil. 

Pure,   in  25-lb.   irons   0  10 

No.    1     .      "  "       0  07 

No.    t  "  "       0  06% 

Whiting. 

Plain,    in    bbls    0  70 

Gilders   bolted    in   barrels    1  00 

HARDWARE. 
Adzes. 

Carpenters',    per   doz 12  50    14  00 

Plain    ship  "  18  00    22  00 

Axles   and   Hatchets. 

Single   bit,    per   doz 6  00     9  00 

Double    bit        "         10  00    12  00 

Bench    Axes     6  75    10  00 

Broad     Axes     22  75    25  00 

Hunters'     Axes     5  00     6  00 

"Boys"     Axes     5  75     6  50 

Lathing    hatchets    4  70    10  00 

Shingle   hatchets    145     6  75 

Claw    hatchets    1  70     5  00 

Barrell    hatchets     5  50     6  85 

Anvils. 

Buckworth,   per  lb 0  1014 

Ammunition. 
"Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps,  60,  10  &  2H  p.c;  B.B.  caps, 
50,  10  and  24  p.c;  Centre  Fire  Pistol 
Cartridges,  25  and  2%  p.c;  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c. ;  Primers,  10  and  24  p.c  ; 
Brass  Shot  Shells,  45  and  124  p.c; 
Shot  Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

"Crown"  Black  Powder,  30  and  ID 
p.c;  "SoTereign"  Bulk  Smokeless 
Powder,  30  and  10  p.c. ;  "Regal"  Dense 
Smokeless  Powder,  SO  and  10  p.c; 
"Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c.  Empty 
Shells,    30   and   10  p.c     90   days  net. 

Ordinary  drop  shot,  AAA  to  dust, 
$7.50  per  100  lbs.  Discount  25  per 
cent. ;  cash  discount,  2  per  cent.  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only:  Chilled.  40c;  buck 
and  seal,  80c;  no.  28  ball,  $1.20  per  100 
lbs.;  bags  less  than  25  lbs.,  4c  per  lb.; 
F.O.B.  Montreal,  Toronto,  Hamilton, 
London,  St.  John  and  Halifax,  freight 
equalized. 

Augers   and    Bits. 
Ford's    auger   bits    30     and  10 


Irwin's    auger    474 

Ciilmour's     auger     60 

Hockford    auger     60     and  10 

Gilmour's    car    474 

Clark's    expansive     40 

Jennings'    Gen.    auger,    net    list. 
Tobin  High  Speed  Bits,  50  and  10. 
Tobin   Never   Choke,    60   and   10. 
Barn    Door   Hangers. 

doz.    pairs. 

Steams   wood    track    4  50     6  09 

Zenith     9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect     8  00    1100 

New    Milo,    flexible    6  00 

Double    strap    hangers,    dozen 

sets     150 

Standard       jointed      hangers, 

dozen    sets    (45 

Steel  King  hangers,  doz.  sets    ....     6  40 
Storm  King  and  safety  hang- 
ers          $26 

Storm    King    rail 4  26 

Crown     4  86 

Crescent     6  50 

Sovereign     7  25 

Chicago    Friction,     Oscillating    and    Big 

Twin    Hangers,    5   per    cent. 
Steel,   track,   1  x  3-16  in.    (100  ft.).    3  25 
Bam    Door   Latches. 

Challenge,    dozen    2  25 

Defiance,    dozen    2  75 

Gem,     dozen     7  60 

Bells. 
Door    bells,    push    and    turn,    45    and    10 

p.c. 
Cow   bells,    65    p.c 
Sleigh     bells,     shaft    and     names,     pair, 

22c    up. 
Sleigh    bells,     body    straps,     each,     $1.15 

up. 
Farm    bells,    No.    1,    $1.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Siandard,    60,   10,    10   and   10  per  cent. 
No.    1,    not    wider   than    S    in.,    60,    10, 

10    and    10. 
Agricultural,    not    wider    than    4    in.,    T5 

per   cent. 
Lace    leather,    per    side,    80c;    cut   laces, 

85c 

Bird   Cages. 
Brass   and   Japanned,   40   p.c. 

Bolts  and   Nuts.        Per  cent. 
Carriage  Bolts,   common,  new, 

$1    list. 
Carriage  Bolts,  %  and  smaller  TO 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    4    and    less. .  60,  10  &  10 
Machine    Bolts,    7-16    and   up..  60 

Plough     Bolts     65,  6  &  10 

Blank   Bolts    60 

Bolt   Ends    60 

Sleigh     Shoe     Bolts,     4     and 

less     60    and  10 

Sleigh     Shoe    Bolts,    7-16    and 

larger     55    and  05 

Coach    Screw,    new    list    T 

Nuts,   square,  all   sizes,  44c  per  lb.  off. 
Nuts,  hexagon,  all  sizes,  44c  per  lb.  off. 
Stove  rods,   per  lb.,  54  to  6c 
Stove    Bolts,    80. 

Building    Paper,    etc 
Tarred    Slater's    paper,    per   roll....    0  70 

O.    K.   paper.   No.   1,   per  roll   0  75 

O.    K.  paper,   No.  2,  per  roll   0  70 

Plain  Fibre,  No.  1,  per  400  ft.  roll    0  45 

Plain    Fibre.    No.   2,  "  0  2T 

Tarred    Fibre,    No.    1,    per    400    ft. 

roll     0  66 

Tarred    Fibre,    No.    2  "  ..    0  35 

Tarred    Fibre    Cyclone,    25   lb.,    per 

roll     0  55 

Dry  Cyclone.   15  lbs 0  45 

Plain    Surprise,    per   roll    0  40 

Resin    sized    Fibre,    per   roll    0  40 

Asbestos    building    paper,     per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton     37  50 

Carpet    Felt,    per   100    lbs 2  60 

Tarred  wool  roofing  felt,  per  100  lb    1  80 
Pitch,    Boston    or    Sydney,    per   100 

lbs 0  70 

Pitch,    Scotch,    per   100  lbs 0  65 

Heavy   Fibre.   32'  &  60',    per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per    sq 0  '0 

3  Ply   Ready   Roofing,   per  sq 0  95 

2  Ply   complete,    per   roll    1  15 

3  Ply  complete,  per  roll   135 

Liquid    Roofing   Cement,    brls.,    per 

gal 0  15 

Liquid    tins    Cement    0  20 

Cnide    Coal    Tar,    per   barrel    S  60 

Refined    Coal   Tar,    tins,    per  doz...    1  25 

Refined    Coal    Tar,    per   barrel    4  50 

Shingle    vamish,    per   barrel    4  50 

Caps,    per   lb 0  06 

Nails,     per    lb 0  05 

Mop   cotton,   per  lb 0  15 

Butts. 
Plated,    bower  barff   &   Nickel,    No.   241, 

45   per   cent. 
Wrought  brass,  45  p.c   off  rerised  list. 
Cast   iron   loose   pin.    60   p.c 
Wrought  steel  fast  joint  and  loose  pin, 

70   p.c 
Crescent   brands.    70   per    cent. 

Cement  and    Firebrick. 
Canadian    Portland,    bags,    per 

bbl 155    170 

White   Bros.   English   2  00    2  05 

"Lafarge"    cement,    in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English      17  00  2100 

American,     low...  23  00  25  00 
high....  27  50  35  00 

Fire  clay   (Scotch),   net   ton 5  60- 

Chalk    and    Pencils. 
Carpenters    Colored,    per   gross    0  65    0  80 
"  lead   pencils,   p.   gr    2  40    6  75 
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Chisels. 

Cold  chisels,  6  x  6   in.,  doz 2  20 

Berel   edge,   1  inch,  doz.    2  60 

Chain. 
Proof  coil,  per  100  lb.,  4  in.,  $6.00; 
5-16  in.,  $4.85;  4  in.,  $4.25;  7-16  in., 
$4.00;  4  in.,  $3.75;  9-16  in.,  $3.70;  4  in., 
$3.65;  4  in.,  $3.60;  4  in.,  $3.45;  1  in., 
$3.40. 

Stall  fixtures,  35;  trace  chain,  45;  jack- 
chain,  iron,  50;  jackchain,  brass,  50;  cow 
ties,  40;  halter  chains,  60  and  5;  tie  outs, 
75;  coil  chain,  50  and  5;  hammock  chains, 
galvanized,    35    and    5. 
Churns. 
No.  0.   $9;  No.   1,   $9;  No.   2,   $10;  No. 
3,  $11;  No.  4,  $13;  No.  5,  $16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St.  Marys, 
40    per    cent.;    f.o.b.    Ottawa,    Kingston 
and    Montreal,   374    and   10   per  cent. 
Clamps. 

Malleable  swivel  head,  4  in 2  60 

"        adjustable,    4   in 7  60 

Carpenters,    3    feet    3  60 

Conductor    Pipe. 

2  inch,    in   10   foot   lengths    3  30 

3  "  "  "         4  00 

4  "  "  "  6  28 

5  "  "  "         7  26 

6  "  "  "         8  80 

Cotter  Pins. 

Cotter  pins,   90  p.c.    Montreal. 

Copper  and  Nickel  Ware. 
Copper    boilers,    kettles,    474    p.c 
Copper   tea    and   coffee   pots,   424   p.c 
Copper    pitts,    274    per   cent. 
Foundry  goods,  hollow  ware,  46  p.c 

Door  Knobs. 
Canadian    knobs,    45   and    10   per   cent. 
Porcelain,    mineral    and    jet    knobs,    net 
list. 

Door    Sets. 
Canadian,   45  and  10  per  cent. 
Door  pulls,  60  per  cent. 

Door    Hangers    (Parlor) 
Single  sets,  each  (Easy  brand)    ....    1 80 

Double    sets,    each    3  26 

Unbreakable    rail,    100   feet   6  00 

Door  Springs. 
Chicago    (coil),    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters  6   inch,    doz 6  26 

Folding   handles,   8    inch,   doz 1  80 

Drills. 

Bit  stock  drills,  2-32  in.,  doz 0  (7 

Escutcheon  Pins. 
Steel,  discount  50  per  cent. 
Brass,    55   per   cent. 

Eavetroughs. 

8  inch    in    100    foot   lengths    2  SO 

10     "  "  "         3  15 

12      "  "  "         3  68 

15      "  "  "         5  25 

Add  extra  10c  per  100  ft.  O.G.  Round 
Bead  Trough. 

Factory   Milk   Cans. 
Milk   cans   and   pails,   35  p.c 
Hand  delivery  and  creamery  cans,  40  p.e. 
riailways    cans,    45    p.c 
Cream    cans,    40    p.c. 
Creamery    trimmings,    75    and    124    p.c 

Faucets. 
Common,    cork-lined,   35  per  cent 

Farrier    Knives. 
Buckworth,   50   p.c. 

Files  and  Rasps.        Per  cent. 

Disston's     70  and  10 

Great    Western,    American    70  and  10 

Kearney    &    Foot,    Arcade    70  and  10 

J.    Barton    Smith,     Eagle    70  and  10 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     60 

Nicholson     62  2-3 

Jowett's    (English    list)     274 

Spear  &  Jackson  (English  list)  35 
Forges. 

Blacksmiths   portable,    135   lbs 9  86 

Galvanized   Ware. 
Dufferin  pattern  pails,   45  per  cent. 
Flaring    pattern,     45    per    cent. 
Galvanized    washtubs,    45    per    cent. 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs 110 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  35 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  oz.,  doz.    1  25 

"       hickory   handle,   1  lb.,   doz.    6  25 

"       straight    claw,    1    lb.,    doz.    7  00 

Farriers    hammers,    lO    oz.,    doz....    5  60 

Tinners    setting,    4    lb.,    doz 4  58 

Machinists,    4    lb.,    doz 3  20 

Sledge,   Canadian,   6  lbs.   and   over.    0  06 
Sledge,    Masons,    5    lbs.    and    over.    0  08 

Sledge,    Napping,    up    to    2    lbs 0  Of 

Harvest   Tools. 
50    and    5    per    cent. 
Sidewalk   and   stable  scrapers,   net   $2.25. 
Wood   hay   rakes.    40   and   10  per  cent. 
Lawn    rakes,    net. 

Halters    (Snap    and    Ring). 

Jute    Rope,    4-inch,    per    gross 8  00 

"  "       4-inch,    per   gross    ....  10  60 

"  "       4-inch,   per  gross   13  60' 

Leather,    1-inch,    per    doz 4  00 

Leather,    14-inch,    per  dor.    5  20 

Web 245 

Sisal   Halters    (Snap   and   Ring). 
%-in.,     $9.00;     7-16-in..     $10.20:     4-in., 
$11.40;   9-16-in.,    $13.20;   4-in.,    $15.00. 

Hinges. 
Blind,    discount   50   per   cent. 
Heavy   T   and   strap,    4-in.,    100   lb. 

net     7  25 

HeaTy   T    and    strap,    5-in.,    100   lb. 

net     7  00 

Heavy   T    and    strap,    6-in.,    100    lb. 
net     6  75 


Heavy   T    and    strap,    8-in.,    100   lb. 

net     6  60 

Heavy    T    and    strap,     10-in.   and 

larger     6  26 

Light  T  and  strap,  discount  65  p.c 
Screw    hook    and    hinge — 

under   12   in.,   per   100   lb 4  00 

over  12   in.,    per  100  lb 3  60 

Crate   hinges   and   back   flaps,    66   and  6 

p.c. 
Chest  hinges  and  hinge  hasps,   66  p.c 

Hinges    (Spring) 
Spring,   per  gross— No.  5,   $16.10;  No.  10, 

$16.10;    No.    20,    $9.50;    No.    50,    $17.58; 

No.    51,    $7.76;    No.    120,    $16.10. 
Screen    door    sets— No.    2250,    $14.95;    No. 

2260,   $19.55;  No.   2275,  $21.85;   No.    1192, 

$19.55. 
Chicago    hold    back    screen    door,    iron, 

gro.,    $12. 
Chicago   spring  hinges,    15  p.c. 
Triplex   spring    hinges,    40   p.c. 
Chicago    surface    floor    (6,000),    46   p.c 
Garden  City  fire  house  hinges,  124  p.c 
"Chief"   floor  hinge,   60  p.c. 

Hooks. 
Wrought   iron  hooks   and   staples— 

4x5,    per   gross    2  tt 

5-16  x  5,   per  gross   3  40 

Bright   wire   screw   eyes,    60   p.c. 
Bright    steel    gate   hooks   and    staples. 
Iron  screw  hooks,   60   and  20   p.c. 
Iron  gate  hooks  and  eyes,   60   &  20  p.c 
Crescent   hat    and    coat   wire,    60   p.c 
Stove    pipe    eyes,    kitchen     and     square 

hooks,   60  p.c. 

Horse  Nails. 

M.R.M.  cold  forged  process  list,  10th 
January,    1912.  Pries  per 

Size  Length  25-lb.  box. 

Nos.    3  14-inch  $4 10 

4  14-inch  3  75 

5  1    15-16  3  60 

6  24  3  10 

7  2    5-16  2  90 

8  24  2  75 

9  2    11-16  2  60 

10  24  2  50 

11  3    1-16  2  45 

12  34  2  45 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy, 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4.15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L."    steel   shoes,    new   light   pattern, 

1  to  6,  No.  2  and  larger,  $4.35;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes,  No.  0 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  04,  $6.25;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  $6.75.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.  P.  ft  Co., 
"Blunt"    No.    1    and   smaller,   $1.50;   No. 

2  and  larger,  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.75;  No.  2  and  larger,  $1.50 
per  box.     Put  up   in   25-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    44c 

Ice    Cream    Freesers. 
White    Mountain,    5c    per    lb. 

KniTes. 
Hay    kniTes,    net    list. 
Clausi,    50    and    25    per    cent. 

Kitchen    Enameled    Ware. 
White    ware,    75    per    cent. 
London    and    Princess,    50    per    cent. 
Canada,    Diamond,    Premier,    69    aad    II 

per  cent. 
Pearl,    Imperial,    and     granite     steel,    N 

and    10    per    cent. 
Premier    steel    ware,    40   per   cent. 
Star   decorated    steel    and    white.    S   per 

cent. 
Hollow  ware,    tinned   iteel,   46  per  cent. 

off. 
Enamelled   street   signs.    40   per  eent. 

Kitchen     Sundries. 
Asbestos    mats,    50    p.c 

Can    openers,    per    doz 0  49    0  76 

Mincing    knives,    per    dos.    ...    IS*    IN 

Potato  mashers,  win,  per  das.    0  61    I  74 

"  wood,    per    do*.    I  69    •  80 

Yecetable   slicers,    per   dai 1  26 

Universal   meat  chopper,    Ns.  1    ....    1  16 

Enterprise    chopper,    each    131 

Spiders   and   fry   pans,    H    and 

5   per   cent. 
Star   Al   chopper,    6   to   32    ...    1  36    4  II 
100    to    103....    1  K   t  N 

Kitchen    hooks,     bright     IN 

Toasters,    50    per    cent. 

Fire    shoTels,    50. 

OH    stores    and    ovens.    M    and    II. 

Ladders. 
Itil  feet,  lie  per  foot;  f  to  1  ft..  Uc 
Extension  ladders,    15e   per   foot   on. 

Laa  terms. 
Japanned    wars,    46    per    ceait. 
No.    I  or  I   Plat*    Cold   Blast,    per 

dos ITS 

Lift     Tubular     and     Hloga     Plait. 

per    dos IN 

Japanning,  50e  per  dosen  extra. 
Prism    globes,    per    dozen,    $1.11. 
Lamp    wick.    60    per    cent. 
Lawn    Hose. 
Competition  grade  lawn  hose.  71  and  5. 
Lawn    Mowers. 

D.  Maxwell  &  Sons.— 8-lnch  open 
wheel,  3  knives,  12  in..  $5.10;  do.,  I 
kniTes,  $6.25;  9-inch  wheel.  3  knives. 
12  in.  sizes,  $6.76:  do..  4  kniTes,  $7.25; 
104-inch  wheel,  4  kniTes,  12  in.  sizes, 
$8.50:  ball  bearing  do.,  $10;  do.,  6  kniTes, 
$10.60;    60    per   cent,    f.o.b.    factory. 

Locks    and    Keys. 
Canadian.    45    and    10    per    cent. 


HARDWARE    AND    METAL 


"Ready"  Roofing  and 
"Black  Diamond"  Tarred  Felt 

These  products  are  fully  guaranteed  to  completely 
satisfy  both  dealer  and  user.  They  are  backed  by 
years  of  efficient  service.  Any  skilled  mechanic  can 
easily  lay  them.  The  profits  are  well  worth  your 
while.     Write  to-day  for  prices  and  particulars. 

Let  us  also  quote  you  prices  on  WRAPPING  PAPER. 

"Cyclone"  and  "Joliette" 
Building   Papers 


ALEXM^RTHURW 


A^oMtf^eal., 


The  Mark  of  High  Quality 


RED 


S 


BRAND 

WINDOW 

GLASS 


23&A 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON    ROADWAY  TORONTO 


Increase   Your  Sales 

by  selling  goods  that  create  enthusiasm  among 
users.  These  kind  of  goods  can  be  easily 
obtained  in 


HEINISCH      SHEARS 


The  dealer  will  find  it  a  pleasure  to  handle  them  as  they  bring  good  profits,  and  guarantee  him  against 
come-backs.  High  quality  and  perfect  temper  does  it.  We  also  manufacture  Tailors'  Shears, 
Trimmers,  Tinners'  Snips,  etc.     Ask  your  jobber  for  them. 


R.  HEINISCHS  SONS  COMPANY 


NewarK,   N.J.,  U.S.A. 


"WORLD" 
BABBITT  METAL 


FOR    GENERAL    MACHINE    SHOP,    MILL    OR    FOUNDRY    USE 


25c.  net  per  lb. 


or  any  place  where  a  good  metal  is  required 

Freight  paid  on  100.  lb  lots  to 
your  nearest  railway  station. 


We  know  "World"  Brand  to  be  a  good  Babbitt 
and  will  give  you  satisfaction,  even  if  you  are  pay- 
ing   a  higher    price. 


T.    McAVITY    <&    SONS,    Limited 

ST.     JOHN,     N.  B.     and     WINNIPEG 


HARDWARE    AND    METAL 


Lumbermen's    Supplies. 

C«nt   hooks,    aazen.    from    12  M 

Axes,    dozen,    ftam    1 6a 

Axe    handles,    dozes,    from    1  15 

Cross  cut  saws,   per  foot   ....    0  25     0  13 

Axe    wedges,    dozen    0  25 

Ball    and    heel    calks    4  08     4  25 

Mallets. 
Tinsmiths',    2%x5%    in.,    per    doz..    1 25 
Carpenters',    round    hickory,    5    in., 

per    doz 1  95 

Lignum    Vitae,    round,   5    inch,    per 

doz 2  40 

Caulking,    No.    8,    oak,    per   doz....  15  00 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz 100 

Metal    Polish. 

Tandem  metal  polish  paste   6  00 

Axoline   brass   cleaner,    100   in   pkge    6  60 

Miners    Supplies. 
Mattocks,    6   lb.,    18  inch,   $6  dozen. 
Picks,    6    to   7    lb.,    $4.65   dozen. 
Pick    handles,    $1.85    dozen. 
Prospectors'    hammers,    16%e    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars,    3%    cents   per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 1  29     160 

Folding    ironing    boards    16  25    18  60 

Nails.  Wire 

1-1H     inch     j  35 

1%    inch    3  00 

1%-1%     inch     X  75 

2—2%    inch    2  65 

2%-2%    inch     2  50 

$— 3%     inch     2  45 

$%— 4    inch    2  40 

*%.   5,   5%,   6   teas    (base)    2  35 

Cut      nails— Montreal,      $2.40;      Toronto. 

$2.60. 
Miscellaneous    wire    nails,    T5    per    cent 
Coopers'    nails,    S3    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  100 

lbi •»••• 186 

Oakum. 

Plumbers.... per    100    lb (M 

Oilers. 
Kemp's     Tornado     and     MeClary's 

Model    galvanized    oil    can,    with 

pump,    5    gallon,    per    dozen II  tt 

Davidson  oilers,   40  per  cent. 
%inc  and   tin,   50  per  cent. 
Coppered   oilers,   50   per  cent.   aff. 
Brass    oilers,    50    per    cent. 
Malleable,    25    per    cent. 

Plated    Goods. 
HoIIoware,   40   per  cent,    discount. 
Flatware,    staples,    40   and   10;   fancy,    10 

and    50. 
Hutton's    "Cross    Arrow"    flatware,    42% 

per    cent.      "Singalee"    and    "Alask," 

Nevada   surer   flatware,    42   per  cent. 
„,  Pieced    Ware. 

Discount,    35   per   cent. 
10-qt.    flaring    sap    buckets,    35    p.c 
6,   10   and   14-qt.   flaring  pails,  35   p.c. 
Copper    bottom    tea    kettles   and   boilers, 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler   and    tea    kettle    pitta,    35    p.c. 

Planes. 
Wood    bench.    Canadian,    40,    American. 

25  per  cent. 
Wood,    fancy,    $0   to  35   per  cent. 
Stanley    planes,    $1.55    to    $3.60,    net    list 

prices. 

Pliers  and   Nippers. 

Buttons  genuine,   37%  to  40  per  cent. 

Plough    Lines. 

Russian    snap    per  gross    30  00 

Indian    snap     -  25  00 

,  Pumps. 

Berg's    wing    pump,    75    per    cent. 
„„Wl  Razors.  per  doz. 

£°t     ,      ifilm"Z 7  50    1100 

Boker  s    King   Cutter    15  00 

Henekel's v  so    on  nn 

Gillette   Safety,   each   """"    ....     375 
Star   Safety    Razor,    33    1-3   p.c 
Rope   and   Twine. 

Sisal     rope     0  08% 

Pure    Manila    Kope    '    0  lo£ 

"British"    Manilla 0  09 

Cotton,    3-16    inch    and    larger 0  24 

Russia  Deep  Sea  line,  %  in.  diam. 

and   oyer,    15%;  under  %  in.,   16%. 
Jute,  %  and  upwards,  9c;  under  %,  9%c 

Lath    yarn,    single    0  08 

Lath    yarn,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  95 
Cotton   clothes   line,    18   per  cent.    off. 

Bag,    Russian   twine,   per  lb 0  27 

Wrapping,  cotton,  3-ply  twine...  0  26 
»»  **.         ^     "       *"Dl'    twine...    0  30 

Mattress   twine,    per  lb 0  45 

Staging         "  •■       (35 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galranized,    45    per    cent. 

Rirets    and    Burrs. 
Iron    Rirets.    black    and    tinned,    60,    10 

and  10. 
Iron    Burrs,    60  and   10   and   10  p.c. 
Copper    Rirets,    usual    proportion    burrs, 

35  and   7%   per  cent. 
Copper    Burrs    only.    22%    per   cent. 
Extras  on   Coppered   Rirets,  %-lb.   pack- 
ages   le  per   lb.;   %-lb.    pkgs.,    2c  lb. 
Tinned    Rirets,    net   extra,   3c   per  lb. 
Coppered  Rirets,   net  extra,  2%c  per  lb. 

Riret    Sets. 
Canadian,    55    to   37%    per   cent. 
I ,  Rules. 

;  Boxwood,    No.    68,    2   foot,    doz 1  15 

Ivory,    No.    1282.    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    55,    polished,    per 

.  *et     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     0  85 

Mrs.    Potts,   handles,   Japanned,  per 
gross     g  40 


Common,    plain     4  25 

plated    6  60 

Asbestos,    per    set    1  60 

Sand    and    Emery    Paper. 
Sand    and   emery    paper,   40   per  cent. 

Sash    Weights. 
Sectional,   1  lb.   each,   per  100  lb...    2  25 
Sectional,    %  lb.,    each,   per  100  lbs    2  40 

Solid,    3    to    30    lbs 155 

Sash  Cord. 

No.    8,    per    lb 0  33 

Saws, 
Atkins  Hand  and   Crosscut,   25  p.c. 
Disston's    Hand,    15    per    cent. 
Simonds    Hand,   15   per  cent. 
Shurley   &   Dietrich,   40  and  35  p.c. 
Spear   &    Jackson,    40    per   cent. 

Saw   Sets. 
Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 
Common  doors,   2  or  3  panel,    wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in.  style   8  10 

Bearer  window  screens,  14x18,  open 

28%     inches     160 

Perfection     window    screens,    14x15, 

open    22%    inches    1  80 

Model   window   screens,   14x22,   open 

36%     inches     2  25 

Scales. 
Gumey    Standard,    35;    Champion,    60 
per    cent. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 

Fairbanks  Standard,  30;  Dominion, 
50;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe    Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright    and    steel  85  and  10 

R.H.,    bright    80  and  10 

F.H.,    brass    75  and  10 

R.H.,     brass     70  and  10 

F.H.,     bronze     70  and  10 

"       R.H.,     bronze     65  and  10 

Drire    screws     85  and  10 

Set,    case    hardened    60 

Square     cap     50  and  05 

Hexagon    cap    45 

Bench,    wood,    per   doz $5  00 

"     iron,    per    doz 4  25 

Screws    (Machine). 

Flat  head,   iron  and  brass,  35  per  cent. 

Fillister  head,   iron,   30;   brass,   25  p.c 

Screw    Drirers. 

Sargent's,    per    dozen     0  65     100 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors   and    Shears. 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and   10   per   cent. 
Acme      Shear     Co.,      nickel-plated     and 
Japanned,  40  per  cent. 

Shelf    Brackets. 
No.    140,   65   and   10   per  cent. 

Skates   and   Hockey   Sticks. 
Starr   skates,    37%    per   cent. 
Boker,    hockey,    30c    upwards;    spring 
Empire    hockey    sticks,    $3.00,    $3.60. 
Micmac    and    Rex    sticks,    $4.00,    $6.00. 
Pucks,    net.    $1.50. 

Shorels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.c 
off;  No.  2  grade,  55  and  2%  p.c  off; 
No.  4  grade,  45  and  5  p.c.  off. 
Canadian,  No.  1  and  2  grade,  60  and 
2%  p.c;  No.  3  and  4  grade,  50  and 
2%    per   cent. 

Scoops. 
Grade    1,    2,    3,    60   and   5  per  cent.    off. 
Grade    4,    60    per    cent.    off. 
Squares. 
Disston's,    60   and    10   per   cent. 
Stanley  Try  Squares,   size  7%,  doz. 

net     $2  85 

Snaps. 
Harness,    25    per   cent. 

Soldering    Irons. 
Base,   per  lb.,  28  cents. 

Stamped   Ware. 
Plain,    75   and    12%    per   cent. 
Retinned,    75    and    5    per    eent. 
Tinners'    trimmings,    75    and    5    p.c 

Sap   Spouts. 
Bronzed  iron  with  hooks,   per  1,000    7  50 
Eureka     tinned     steel,     hooks,    per 

1,000   .'......  goo 

Staples. 

Poultry    netting,    100    lbs 5  70 

Bed,    100    lbs.,    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear  point,   75  per  cent. 

Stable  Fittings. 
Dennis   Wire   &   Iron   Co.,   S3  1-3  p.c 

Store    Boards. 
Lithographed,    60    and    10. 
Stovepipes. 

5   and   6   inch,    per   100   lengths 7  62 

7   inch,   per   100  lengths    8  18 

Nestable,    40   per  cent. 

Stovepipe   Elbows. 
b   and   6-inch,    common,    per   doz...    1 22 

7-inch,    per    doz 135 

Polished,    15c    per    dozen    extra. 
Thimbles,   70  per  cent. 

Stocks   and   Dies. 

No.   20   Bearer  Die  Stock    18  75 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25     0  37 

Hindostan     "        0  06     0  10 

slip     "        0  18     0  20 

Axe     "         ....     0  10 

Deer    Creek    "        ....     0  10 

Deerlick     "         ....      0  25 

Axe    "         ....     0  15 

Lily     white- "         ....     0  42 

Arkansas    "         ....     150 

Water-of-Ayr    "        ....     0  10 

Scythe     per  gross  3  50     5  00 


Tacks,  Brads,  Etc 
Carpet  tacks,  blued,  80  and  10  p.c; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  80  and  10;  % 
weights,  60;  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5,  in  dozens,  75 
and  10;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%;  zinc  tacks,  35;  leather 
carpet  tacks,  35;  copper  tacks,  45;  cop- 
per nails,  50;  trunk  nails,  black,  65 
and  10;  trunk  nails,  tinned  and  blued, 
65  and  10;  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine  finishing, 
40  and  10;  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle  nails,  in 
papers,  10;  saddle  nails,  in  bulk,  15; 
tufting  buttons,  22  line  in  dozens  only, 
60 ;  zinc  glaziers'  points,  5 ;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  55;  clinch  point 
shoe  rivets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  29;  strawberry 
box   tacks,   80  and   10. 

Tape   Lines. 
Universal,  ass  skin,  Na.  714.  It  ft.. 

doz 3  00 

Luf kins,   linen,   No.   404,   66   ft.,   ea.    0  94 
steel,   No.   264,   H  ft.,   each    3  60 
Chesterman's  linen,  No.  1822,  K  ft. 

each     1  10 

Chesterman's    Metallic,     No.    1821..    1  95 

Steel,    No.    1S49,    51    ft 

Trowels. 
Disston's,   10  per  cent. 

Thermometers. 
Tin  ease  and  dairy,  rs  ta  7S  (ad  U  p.«. 

Tinners'    Snips. 
Discount   35   per   cent. 

Tinners'    Trimmings, 
Discount,   45   per   cent. 
Plain    and   retinned,   75   and   Uta. 

Traps   (Steel   Game}. 
Newhouse,    30   per   eent. 
Hawley  &  Norton,  M,  II  and  i  ».«. 
Victor,    69    and   5   per   cant. 
Oneida  Jump   (Star),  U,  II  aad  (  p.c 
Traps    (Rat   and    Matua)  Dos. 

Out  O'   Sight  Mouse  Traps  110 

Rat  Traps   1  St 

Easy    Set    Mouse    0  45 

"      Rat     0  96 

Blizzard   Mouse   Traps I  45 

Rat    Traps    0  95 

Hold-Fast    (formerly    Devil)    Mouse 

Traps    0  25 

Hold-Fast     (formerly     Devil)      Rat 

Traps     0  80 

5-Hole    Tin    Chokers    1 80 

Tises. 

Per    pound    I  12    0  12% 

Hinged    pipe   vise,    25   lbs 3  55 

Saw    vise    4  ft    I N 

Blacksmiths',    60;   parallel,    45   per   cent. 
Washing  Machines. 

New    Ontario    .' 41  25 

Round,    re-acting,    per    dos 81  25 

Square,    re-acting,   per  dos 77  50 

Dowswell     62  50 

New   Century,    Style   A   101  25 

Ideal    Power    180  00 

Daisy    73  25 

Stephenson 74  00 

Puritan    Motor    165  00 

Connor,    improved    52  50 

Ottawa     55  00 

Connor    Ball    Bearing    112  60 

Connor   Gearless    Motor   Washer...  180  00 
20   per  cent. 

Wringers. 

Royal    Canadian,    11   in.,   doz 47  75 

Eze,   10  in.,   per  doz 46  75 

Bicycle,    11    inch    60  50 

Trojan,    12    inch    100  00 

Challenge,   3  year,   11  inch    53  25 

Ottawa,    3    year,    11    inch    58  25 

Favorite,   5  year,   11   inch    61  75 

20  per  cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    2120 

Garden,    steel   wheel,    dozen    32  40 

Whiffletrees. 
Tubular  steel   whiffletrees,    28   In...    0  70 
34    in...    100 
SS    in...    125 

neckyokes,     36    in 1  05 

doubletrees,    4t    in..    0  95 
"  "       lumbermen!,    44    in..    1  16 

Wood   Handles. 
Second  growth   ash  fork,   hoe,   rake  and 

shovel  handles,  40  per  eent. 
Extra    ash    fork,    hoe,    rake    and    shovel 

handles,  45  per  eent. 
Nos.   1   and  2  ash  fork,   hoe,   rake   and 

shovel  handles,   50  per  cent. 
Carriage  neckyokes  and  whiffletrees,   ash 

35,    hickory,    40   per   cent. 
Team  neckyokes,  oral  and  round  whiffle- 
trees,  hickory  and  ash,  35  per  cent. 
AH  other  ash  goods,  40  per  cent. 
All    hickory,    maple   and   oak   goods,    31 
per   cent. 

Wrenches. 
Agricultural,    67%    per    cent. 

Wrought    Iron    Washes*. 
Canadian,   60   per  ceat- 


WINNIPEG    HARDWARE 
QUOTATIONS. 

Ax  Handles— Oval  and  octagon,  s.g. 
hickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.    oak,    $2.90. 

Augur  Bits— "Irwin"  bits,  47%;  other 
lines,    70   and   10   per   cent* 

Barb  Wire— Lyman  4  pt.,  $1.85  f.o.b.' 
Fort  William;  $2.26  per  spool  of  80  rods 
f.o.b.  Winnipeg;  Guidden  2  pt.,  $1.75 
f.o.b.  Fort  William;  $2.12  per  spool  of 
80   rods   f.o.b.    Winnipeg;    Baker  2   pt.. 


$1.73  f.o.b.  Winnipeg;  Waukegan  2  pt.. 
$1.74  f.o.b.  Fort  William;  $2.12  per  spool 
f.o.b.  Winnipeg;  Alberta  2  pt.,  $1.73 
f.o.b.  Fort  William,  $2.05  per  spool 
f.o.b.  Winnipeg;  American  special,  2 
pt.,  $1.45  f.o.b.  Fort  William;  $1.73 
per  spool  f.o.b.  Winnipeg;  plain  twist, 
$2.80  f.o.b.  Fort  William,  $3.20  per  100 
lb.,  f.o.b.  Winnipeg;  coil  spring  wire. 
No.  9,  $2.07  per  100  lbs..  Fort  William: 
$2.50  at  Winnipeg. 

Bolts— Carriage,  %  and  smaller,  65; 
7-16  and  larger,  55;  machine,  %  and 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  3; 
small   lots,   2%;   stove  bolts,   77%. 

Bar  Iron— Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring  steel,  $3.40;  machinery  steel, 
$?.50;  tool  steel,  Black  Diamond,  100 
lbs.,    $8.50;    Jessop,    $15. 

Blocks— Steel,  50  per  cent.;  wood,  60 
per   cent. 

Cut  Nails— $3.15  per  keg  base.  Wire 
nails,  base,  $2.80  Winnipeg;  $2.35  Fort 
William. 

Copper— Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire, 
3-inch    gage.    24c    to    20-inch    gage,    29c. 

Crowbars— 4%c   per  lb. 

Corrugated  Iron  and  Roofing,  etc.— 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,    28,    painted,    $2.84;   26,    $3.24. 

Canada  Plates— Half-polish,  8  and  7- 
inch,  $3.40;  8-inch,  $3.60:  full  polish,  6 
and    7-inch,    $4.25;    8-inch,    $4.50. 

devices— 7%c    per    lb. 

Enamelware — Canada,  50 ;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  7» 
and  5;  diamond,  50;  granite,  60  per 
cent. 

Files— American,  75;  Black  Diamond, 
60;    Nicholson's,    65    per    cent. 

Galvanized  iron  —  Apollo,  16  gauge, 
$3.80;  18.  $3.85;  20,  $3.90;  22  and  24. 
$4;  26,  $4.20;  28,  $4.60;  30  gauge  or 
10%  oz.,  $4.80;  Queen's  Head,  20,  $4; 
24,    $4.20;   26,   $4.60;   28,   $4.80. 

Galvanized  Iron  Pipe— %  in.,  $3.25; 
%  in.,  $4.05;  %  in.,  $5.00;  1-in.,  $7.20; 
1%  in.,  $9.80;  1%  in.,  $11.80;  2  in., 
$15.30. 

Galvanized    Ware— 37%    per    cent. 

Grindstones— Per    100    lb.,    $1.65. 

Horseshoes— "M.R.M."  and  "Bell" 
iron,  No.  0  to  1,  $4.90;  No.  2  and  larg- 
er, $4.65;  snowshoes.  No.  0  to  No.  1, 
$5.15;  No.  2  and  larger,  $4.90;  steel  No. 
0  to  1,  $5.35;  No.  2  and  larger,  $5.10; 
featherweight,    $6.50. 

Horse  Naila— "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7,  $3.05;  8,  $2.85;  9,  $2.75;  10,  11 
and   12,    $2.65,    in   25-lb.    boxes. 

Harvest    Tools — 50,    5   and   5   per   cent. 

Hinges— Light  T  and  strap,  65  per 
cent. 

Hooks— Brush,  heavy,  per  dozen,  $8.75; 
grass,    $1.70. 

Iron  Washers— Full  box,  40  per  cent.; 
smaller    lots,    35    per    cent. 

Iron  Pipe,  Black— %  in.,  $3.15;  %  in., 
$2.30;  %  in.,  $2.35;  %  in.,  $3.15;  %  in., 
$3.80;  1  in.,  $5.45;  1%  in.,  $7.45;  1%  in., 
$8.95;  2  in.,  $11.55;  2%  in.,  $18.40;  3 
in.,  $24.15;  3%  in.,  $32.25;  4  in.,  $36.75; 
4%  in.,  $42.50;  5  in.,  $47.50;  6  in., 
$61.50;   7  in.,    $95.50;   8  in.,   $118. 

Logging  Chain— %  in.,  $7.50;  5-16  in., 
$6;  %  in.,  $5.50. 

Lanterns— Cold  blast,  per  dozen,  $7; 
coppered,    $9;   dash,    $9. 

Poultry    Netting— 57%    per    cent. 

Pig   Lead— $4.75.     Lead    Pipe— $6.05. 

Lead    Waste— $7.00. 

Rivets  and  Burrs— Iron  rivets,  55  per 
cent.;  copper.  No.  8,  32c;  10,  34c;  12, 
36c;  copper  burrs.  No.  8,  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs.  No.  8, 
44c;  9,  32c;  10,  47c;  coppered,  No.  8, 
17c;  9,   17%e;  10,   18c. 

Rope— Sisal,  8%;  Pure  Manila,  10%c; 
British    Manila,    9c;   lath   yam,    9%c. 

Staples— Bright  wire,  $2.50  f.o.b.  Fort 
William;    $2.90,    Winnipeg. 

Steel    Squares— 40    off    new    list. 

Shovels— Discounts  on  No.  1,  No.  2, 
60  and  2%  per  cent;  No.  3,  No.  4,  50 
and  2%  per  cent. ;  No.  1  scoops,  50  and 
6  per  cent. ;  all  other  grades,  45  and 
5  per  cent. ;  fifty  cents  per  dozen  net 
is   added   to   equalize   eastern   freights. 

Solder— Half    and    half,    $28    per    cwt. 

Screws— Bright  iron  round  head,  82% 
and  10  p.c;  flat  head,  87%  and  10 
per  cent. ;  round  head,  brass,  72%  and 
10  per  cent.;  flat  head,  brass,  77%  and 
10  per  cent. ;  coach,   65  per  cent. 

Staples— Bright  wire  per  cwt.,  $2.50 
at    Fort    William;    $2.90,    Winnipeg. 

Linseed  Oil— Raw,  per  gal.,  $1.05; 
boiled,   per  gal.,   $1.08. 

Turpentine— Per  gal.,    barrel   lots,    80c. 

Dry  Colors— White  lead  in  ton  lots, 
decorators'  pure  $7.50;  decorators'  spe- 
cial, $7;  in  small  lots  advance  price  25 
cents  per  cwt.;  led  lead,  kegs,  $6.50; 
yellow  ochre,  In  Iran-el  lots,  2%c;  less 
than  barrel  lots,  3c;  golden  ochre,  bar- 
rels, 3%c;  less  than  barrels,  4e;  Vene- 
tian red,  barrel,  $2.50;  less  than  bar- 
rels, $3.00;  American  vermilion,  15e; 
English  vermilion,  $1.00  per  lb. ;  Cana- 
dian metallic  oxides,  barrel  lots,  3a, 
3%c;  English  purple  oxides,  in  casks, 
3%c;  less   quantities,   4c  per  lb. 

Putty— Casks,  $2.90  per  cwt.;  blad- 
ders, in  barrels,  $3.15;  bladders,  100-lb. 
cases,    $3.40. 

Paris  Green— 22  cents  per  112-lb. 
drums. 
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PRICE  TALKS 

Louder  to  some  people  than 
does  anything  else. 

To  make  price  the  only  point 
is  however  the  greatest  of 
mistakes. 

The  real  consideration  should 
be  "VALUE"  and  all  this 
word   stands  for. 

When  you  handle 

JAMIESON'S 


PURE 

PREPARED 

PAINTS 

BRANDS : 

CROWN  AND  ANCHOR 

ISLAND  CITY 

RAINBOW 

You  are  sure  of 

100%  Value  in  Every  Can 

In  fact,  at  their  present  price 
they  represent  to  you  the  best 
hundred  cents  worth  on  each 
dollar  of  any  proposition  we 
know  of. 

It  would  pay  you  to  get  the 
benefit — and   to   get  it    soon. 

R.  C.  Jamieson  &  Co., 


Limited 


ESTABLISHED  1858 

Owning  and    Operating 

P.  D.  Dods  &  Co.,  Limited 

Montreal  and  Vancouver 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S  HOUSE   COLORS— A  Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


NEW  YORK 


CHICAGO 


CLEVELAND 


It's  RESULTS  That  Count 

"Stephens"  Barn  Paint  is  unsurpassed 
The  best  on  earth — its  widely  classed, 
Manitoba  Oil  and  Colors  rare, 
Make  it  a  Paint  beyond  compare. 


BARN,  ROOF  AND  ELEVATOR 

PAINTS 

Haue  you  ever  stopped  to  think  whether  the  paint 
you  handle  is  increasing  your  paint  trade  or  not  ? 
The  dealer  who  sells  Stephens  Barn, 
Roof  and  Elevator  Paints  can  absolutely 
rely  upon  them  to  give  a  trade-winning 
satisfaction.  We  are  receiving  many 
repeat  orders  from  all  railroads  and  by 
all  leading  Elevator  Companies  through- 
out the  West  for  their  buildings. 

These  paints  are  sold  under  an  iron-clad 
guarantee.  Investigate.  Write  for  color 
cards  and  prices.  Get  our  agency  pro- 
position, ^r  c.p,rift< 

G.  F.  STEPHENS   &  CO. 

WINNIPEG, 


LIMITED 


CANADA 


Branch  at  Calgary,  Alta. 
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Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL. 


It    is    the    central    market    place 
throughout    Canada. 


of     the     hardware     trade 


There    is    always    someone    somewhere     looking     for     just 
such    proposition   as   you   have   to   offer. 

RATES  (payable  in  advance  : — 

2c.  per  word  first  insertion. 

lc.  per  word  subsequent  insertion. 

5c.  additional  each  insertion  when  Box  Number  is  required 


AGENT  WANTED 

Important  British  company  manufacturing  high  grade 
protective  paints,  enamels,  varnishes  arjd  coatings; 
contractors  to  British  Admiralty,  and  leading  ship- 
builders and  engineers,  desire  to  be  represented  in  the 
Dominion.  Director  will  be  in  Canada  about  September 
and  could  interview  persons  or  companies  who  might  do 
business  or  take  up  agencies. 

Apply  XX,  c/o  Hardware  &  Metal.  Montreal 


FOR    SALE 


BUSINESS  CHANCES 


WILL  RENT  GOOD  MODERN  CORNER 
store  suitable  for  hardware  in  hustling  On- 
tario town.  Box  674,  Hardware  and  .Metal, 
Toronto.  (24) 


FIRST-CLASS  HARDWARE  BUSINESS  FOR 
sale — on  c.P.R.  main  line,  Eastern  Alberta. 
Stock  $8,000.00.  Yearly  profits  $6,000.00  to 
$7,000.00.     Apply  Box  1661,   Saskatoon,   Sask. 

(35) 


HARDWARE,  ETC.,  FOR  SALE— STOCK  IN 
Al  shape;  good  location;  rent  very  reason- 
able; stock  about  $5,500;  rate  on  the  dollar; 
part  cash,  balance  note.  Apply  Box  810, 
Woodstock,   Ont.  (24) 

THRIVING  HARDWARE  BUSINESS  FOR 
sale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  018,  Hardware  and  Metal, 
Toronto.  (52tf) 


FIRST-CLASS  OPENING  FOR  TINSMITH 
who  wants  to  start  for  himself.  Building  on 
Main  Business  Street  of  fast  growing  Saskat- 
chewan Town;  has  been  occupied  as  a  tin 
shop  for  the  last  two  years,  and  good  and  in- 
creasing business  is  being  done.  Present 
tenant  leaving  next  month.  Rent  low.  Cor- 
respondence solicited.  Ad'dress :  Carments 
Hardware,  Kamsack,  Sask.  (24) 


FOR  SALE  —  HARDWARE,  TIN  AND 
plumbing  business  in  real  live  town  in  the 
Okanagan  Valley,  British  Columbia.  Popula- 
tion 1,100.  Very  little  opposition.  $40,000.00 
business  done  last  year  on  $12,000.00  stock. 
Stock  at  present  about  $18,000.00.  Total  sales 
for  May,  $4,550.00.  If  you  want  a  real  live 
business,  look  into  this.  Owner  wishes  to 
retire.  Don't  write  unless  you  mean  business. 
Box   673,    Hardware   &   Metal,   Toronto.      (25) 


PRICE  TICKETS 


PRICB  TICKETS  FOR  WINDOW  8HOW 
goods.  Black  lettering  on  white  card  marked 
25e,  See,  T5c,  $1,  $1.25,  $1.50,  $1.75,  $2,  $2.»,  ft, 
$3.50,  $5.  Dosen  in  aet,  per  set  25  cents  post- 
paid. Technical  Book  Dept.,  143  University 
Aveuue.   Toronto.  (tf) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
cost  of  work,  useful  recipes,'  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dept..   143-149  University  Ave..   Toronto. 


FOR  SALE— HARDWARE   AND   FURNI- 

ture  business  on  Goose  Lake  line,  Sask.  New 
store  and  new  stock.  Stock  fifteen  thousand 
dollars.  Yearly  profits  $6,500  to  $7,000.  Box 
070,    Hardware  &    Metal,    Toronto.  24 


FOR  SALE— THRIVING  HARDWARE  Busi- 
ness— live  coast  city.  Turnover  last  year 
thirty  thousand,  75%  cash;  six-year  lease; 
stock  ten  thousand.  Best  location  in  city. 
Five  thousand  cash,  balance  arranged.  Box 
676,    Hardware    &    Metal,    Toronto.  (25) 


SITUATIONS  WANTED 


SITUATION  WANTED  AS  CLERK  IN 
retail  or  wholesale  hardware,  Saskatchewan, 
Alberta.     Louis    Walker,   Marshall,    Sask. 

(25) 


TRAVELLER  HAVING  PROVED  HIS  ABIL- 
ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  CC8.  Hardware 
and    Metal,    Toronto.  18 — 21t 


PRINTING 


CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,  Loudon,  England. 

(15tf» 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room  314,   Stair  Building,   Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and   Ottawa.  (tf) 


DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otis-Fensom  Elevator  Co.,  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies   everywhere  in   Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied   by  the  trade  throughout  Canada. 

(tf) 

YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  type- 
writers of  various  makes,  which  we  have  re- 
built and  which  we  will  sell  at  $10.00,  $15.00 
and  $20.00  each.  We  have  also  a  large  stock 
of  better  rebuilts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto, 
Canada.  (tf) 

62 


SITUATIONS   VACANT 

WANTED— JUNIOR  HARDWARE  CLERK 
with  2  to  3  years'  experience.  Give  refer- 
ences and  state  salary.  H.  H.  Otton  &  Son, 
Barrie.  (24) 

WANTED  —  TINSMITH  WITH  TWO  OR 
three  years'  experience.  Steady  employment. 
Apply,  stating  wages.  Vantuyl  &  Fairbank, 
Oil  Springs,  Ont.  (26) 


WANTED— BRIGHT,  AMBITIOUS  YOUNG 
man  of  fair  education  as  assistant  in  com- 
piling hardware  catalog.  Box  677,  Hardware 
&    Metal,    Toronto.  (24) 

WANTED— ONE  OR  TWO  FIRST-CLASS 
hardware  clerks.  Will  pay  good  wages  to 
experienced  and  reliable  men.  Apply,  giving 
references,  etc.,  to  Saskatoon  Hardware  Co., 
Saskatoon,   Sask.  (24) 

WANTED  —  EXPERIENCED  HARDWARE 
salesman ;  must  be  good  stockkeeper  and 
able  to  take  charge  of  sales  end  of  business. 
Apply,  with  references,  to  Geo.  Taylor  Hard- 
ware  Company,    New    Liskeard.  (24) 

WANTED— HARDWARE  CLERK  —  THREE 
or  four  years'  experience ;  energetic  and  a 
good  salesman,  otherwise  do  not  apply.  Sal- 
ary $65.00  a  month.  Apply,  stating  age,  refer- 
ences,   to   N.   H.   Bowers,    Massey,    Ont.     (25) 

WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany,  143-149   University   Ave.,   Toronto,   Out. 

(tf) 


WANTED— IMMEDIATELY  —  TWO  HARD- 
waremen  with  wholesale  experience  laying 
up  orders.  Good  opportunity  advancement 
right  men.  State  experience  and  wages  want- 
ed. Apply  Peart  Bros.  Hdwe.  Co.,  Ltd., 
Regina,    Sask.  (26) 


Nature  has  solved  the 
problem  of  distribution. 
It  uses  a  multitude  of 
agents  to  effect  the  distri- 
bution of  its  products. 

Nature  does  not  expect 
every  seed  to  fall  upon  fal- 
low ground  and  to  take 
root.  But,  it  achieves  a 
profitable  percentage  upon 
its  distribution.  This  is  all 
that  an  advertiser  has  to 
do  to  reap  a  profitable 
harvest  on  his  outlay. 


When  writing  advertisers 
kindly  mention  having  seen 
the  advertisement  in  this  paper 
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FOR  SALE 

Canadian    Rights   of  the 

CURTIS  ROTARY  PUMP 

Will  do  more  work  at  less  fuel  expense 
than  any  other  pump — can  be  built  at 
very    low    price.  Will    sell    entire 

Canadian  rights  to  manufacture  and 
Canadian  patents  just  granted. 

Used  in  Mines,  Breweries,  Creameries, 
Oil  Refineries,  for  Irrigation,  etc. 

Address  all  Communications  to 
Joseph   M.    Crennan,    Braddock,    Pa. 


O.K.  THIMBLES 


Erery  new  honxe  In  your  town  mean*  a 
prospect  for  several  O.K.  Stove  Pipe  Thimbles. 
Von  should  carry  a  food  supply  in  stock  and 
be    ready    to   supply    them    when    wanted. 

O.K.  Thimbles  are  made  for  both  floors  and 
partitions.  They  can  always  be  put  in  place 
Instantly.  Tour  customers  will  prefer  them  to 
any   other   Stove  Pipe  Thimbles   they  can   buy. 


METAL  SHINGLE  &  SIDING  C°  LTD. 

PRESTON C  MONTREAL 


FOB    SALE    BY    JOBBEKH    OK    BY     THE 
MANUFACTURERS. 


WIRE  RAILINGS, 

WIRE  WINDOW 

GUARDS 

SEND  US  YOUR  ORDERS 
AND  INQUIRIES. 

PROMPT  DELIVERY. 
LOW  PRICES.     GOOD  WORK. 

DENNIS  WIRE  AND  IRON 
WORKS  CO.,  Limitid 

LONDON,   ONT. 


High  Quality  Screen  Goods 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


WINNIPEG 


EDMONTON 


NEW 

ERA 

PAINT 


Constant  Satisfaction. 


NEW  ERA  PAINT  is  sold 
on  merit,  and  its  lasting 
qualities  never  fail  to  satisfy 
the  most  critical  of  buyers. 
Its  ability  as  a  surface 
coverer  and  its  ability  to 
keep  in  good  condition 
satisfy  your  customers  as  no  high-priced  paint  can 
satisfy — that's  where  NEW  ERA  wins  out. 

PRICES  AND  PARTICULARS  ON  REQUEST 

Standard  Paint  &  Varnish  Co. 

WINDSOR  limited  ONTARIO 


Queen  City  Water  White 

GIVES    PERFECT    LIGHT 

FOR  SALE  BY  DEALERS  EVERYWHERE 
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This  Man 
and  Your  Paint  Trade 

The  value,  to  the  dealer,  of  a  trade  sign  lies  in  the  attitude  of 

the  buying  public  towards  that  sign.     Now,  for  years  paint 

buyers  have  associated  this  man  with 

Ramsay's  Paints 

on  account  of  our  advertising  and  have  come  to  look  for  him  in  the  stores 
where  they  would  buy  paint  because  of  the  quality  in  every  can  of  the 
paint  he  stands  for. 

Better  arrange  to  have  him  in  your  store.     Write  us,  we'll  attend  to  it. 

A.  Ramsay  &  Son  Co.,  Montreal 

Paint  Makers  Since  '42 
WESTERN  DISTRIBUTORS  : 

A.  McBride  &  Co.,  Limited,  Calgary; 
Revillon    Bros.,  Limited,  Edmonton; 
Bogardus,  Wickens,   Begg,  Limited, 
Vancouver. 


•  1 1 1 1 1 1 77? 
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Not  a  Single  Complaint  on  Pratt  & 
Lambert  Varnishes  in  Ten  Years 

THE  following  letter  shows  the  substantial  sales  increase  through 
handling  Pratt  &  Lambert  Varnishes  and  the  demand  which 
there  is  for  them,  due  to  a  large  extent  to  Pratt  &  Lambert 
extensive  magazine  advertising  and  assistance  to  the  Dealer.  It 
shows  the  effectiveness  of  Pratt  &  Lambert  Architectural  Advertis- 
ing through  the  special  Architectural  Departments  and  the  repeat 
order  quality  of  Pratt  &  Lambert  Varnishes,  NOT  A  SINGLE 
COMPLAINT  IN  TEN  YEARS. 


DOZIER  &  GAY  PAINT  CO. 

PAINTS.  WHITE  LEAD.  COLORS 
IN  OIL,  ENAMELS.  STAINS.  ETC. 

Store:  22  EAST  BAY  STREET. 


J.  H.  GAY.  President 

E.  L.  JEFFREYS.  Vice-Pres.  and  Treas. 

H.  G.  AIRD.  Secretary 


Telephone    1023 
Factory:  MAIN  and  12th  STERETS 


Jacksonville,  Fla.,  Nov.  22,  1911. 


Inlerior  of  Dozier  &  Gay  Bfcint  Cos.  Store 

MESSRS.  PRATT  &  LAMBERT, 
Gentlemen: — 

We  have  been  handling  a  complete  line  of  your  Star  Brand  Specialties  for  the  past  ten 
years  during  which  time  our  sales  have  increased,  as  you  will  note  by  your  books,  enormously.  Your 
goods  are  specified  by  every  architect  in  our  city,  and  we  are  satisfied  that  more  of  them  are  used  here 
than  any  other  brand. 

We  cannot  now  recall  a  single  complaint  that  we  have  ever  had  on  your  goods,  and  congratulate  you 
on  keeping  the  quality  up  to  the  standard. 

Your  very  truly, 

DOZIER  &  GAY  PAINT  CO.,    Per  J.  H.  Gay,  President. 
Can  YOU  SAY  these  same  things  about  the  line  of  varnishes  you  are  now  handling? 

Write  For  Our  Dealer's  Proposition  Today. 

PRATT  &  LAMBERT,  INC. 

VARNISH  MAKERS 
24  COURTWRIGHT  STREET,  BRIDGEBURG,  ONTARIO 

Factories  : 
BRIDGEBURG.    ONTARIO 
NEW  YORK  BUFFALO  CHICAGO 

LONDON  PARIS  HAMBURG 
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A  Plague  of  Caterpillars. 

A  plague  of  caterpillars  is  reported  in 
various  parts  of  the  Eastern  Townships. 
Fruit  trees  and  bushes  are  especially 
infested. 

The  above  clipping  taken  recently  from 
a  Montreal  Morning  Paper  is  only  repre- 
sentative of  the  situation  that  is  developing 
in  every  part  of  the  country.  On  account 
of  the  rapid  increase  of  destructive  pests, 
to-day,  the  orchard  or  garden  owner  must 
spray  if  he  wishes  for  a  full  crop  of  good 
quality.  In  fact  in  some  sections  of  the 
country  he  must  spray  to  preserve  his  fruit 
trees  from  total  destruction. 

The  Hardware  Man's  Opportunity 

This  situation  is  a  business  opportunity  for  the  progressive 
merchant.  There  is  a  rapidly  growing-  demand  for  effective 
insecticides  for  use  in  spraying"  mixtures.  The  man  who  goes  after 
this  business  now  will  find  in  two  or  three  years  that  he  has  added 
a  very  profitable  line  to  his  stock.     Write  for  prices  to-day. 

The  Canada  Paint  Company's  Pure  Paris  Green. 

This  product  has  been  on  the  market  for  years.  Quality  is  of 
the  best.  Made  in  Canada  to  suit  Canadian  climatic  conditions. 
Stays  well  in  suspension.  Always  up  to  standard  and  absolutely 
reliable.  Put  up  in  £  and  i  lb.  packets  also  i  lb.  tins,  25  lb.  and 
50  lb.  drums,  250  lb.  kegs. 

The  Canada  Paint  Company's  Neutral  Arsenate  of  Lead. 

A  soft  smooth  white  paste  that  mixes  readily  with  water  or  other 
spraying  compounds.     A  strictly  Neutral  Lead  which  does  not  burn 
the  foliage  or  russet  the  fruit  like  cheap  Arsenates  or  Acid  Arsenates. 
On  account  of  its  peculiar  character  it  covers  the  foliage  thoroughly 
I  and  adheres  to  it  for  the  longest  possible   time,   even  in  spite  of 

heavy  rains.      Put  up  in   1  lb.  and  2  lb.  glass  jars,  5  lb.  and  25  lb. 
crocks,  50  lb.  and  100  lb.  kegs,  300  lb.  and  600  lb.  barrels. 

Write  for  Prices  and  Literature  to-day. 

'*     THE  CANADA  PAINT  CO. 

MONTREAL  TORONTO  WINNIPEG 
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The  cut  shows  the  George  White  &  Sons  Co.'s  plant,  London,  Ontario,  Note  well  the  location.  The  plant 
stretches  out  along  the  G.  T.  railway  track — it  lies  right  in  the  very  danger  zone  of  flying  sparks  and  hot 
cinders.  But  that  doesn't  worry  the  Company  in  the  least,  for  every  building  connected  with  the  plant  is 
covered  with  Brantford  Roofing — and  "Flying  Sparks"  are  no  menace  to  a  roof  protected  with'Brantford  Roofing. 


Get  our  BIG  Profit-Earning  Proposition! 

Now  is  YOUR  time  to  get  ready  for  a  good  roofing  trade,  and  Quicker  sales  and  bigger  profits  can  be  realized  by 
handling  Brantford  Roofing  than  would  be  possible  with  any  other  line.  For  Brantford  Roofing  is  the  ONE  best  roofing  on 
the  market.  Made  of  long  fibred  wool  completely  saturated  with  pure  Asphalt  (a  mineral  fluid  that  cannot  be  materially 
affected  by  heat  or  water,  wear  or  weather)  in  three  different  kinds— ASPHALT,  RUBBER  and  CRYSTAL. 

We  have  a  big  profit-earning  proposition  which  is  sure  to  interest  you.     Don't  overlook  it.     Write  to-day  for  full  par- 
ticulars— find  out  the  reason  why  there's  profit  for  the  merchant  handling 

BRANTFORD    ROOFING 


BRANTFORD  ROOFING  CO.,  LTD. 


made  by  the 


Brantford,  Canada 


EASTERN  AGENTS — Branch  office  and  warehouse,  9  Place  D'Youville.  Montreal,  Que. 
WESTERN  CANADA— Warehouse,  117  Market  Street.  Winnipeg,    Man. 


Our 

Leaded 
Art  Glass 
is  of  the  highest 
grade  manufact- 
ured. Being  the  larg- 
est manufacturers  of 
this  line  in  Canada  w  e  can 
also  give  you  the  low- 
est price  consist 
ent  with  high 
quality 


GLASS 


of  Every  Description 

for 

Buildings 


HOBBS 


If  you 
have  not  al- 
ready received 
a  copy  of  our  132 
page     catalogues     we 
would    be    pleased 
to    send    one. 


MANUFACTURING  CO. 

LIMITED 
OFFICES    AND    FACTORIES 


i 


London    Toronto    Winnipeg     Montreal 
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XELLTHE 
°  100%  i 


mimmmwm 


SBP' 


PURE 
PAINT 


No  matter  how  hard  you  try  to  please  your  customer,  Mr.  Paint  Man,  nor  how     ^ 
accommodating  and  courteous  you  are,  if  the  paint  you  sell  does  not  meet  his  re- 
quirements, does  not  give  him  perfect  satisfaction,  he  will  forget  your  smile,   your  ac- 
commodation and  your  funny  story. 

His  disappointment  will  over-shadow  all  the  efforts  you  made  to   jolly  him  along  and 
he  will  think  only  of  his  misplaced  confidence. 

There  is  only  one  thing  that  will  bring  a  buyer  back —  that's  satisfaction.      Satis- 
faction can  only  be  insured  by  quality.  — 

Martin-Senour  Paint 

100%  PURE 

brings  buyers  back  —  and  it  brings  their  friends  also.  Simplify  your  efforts 
to  succeed  by  selling  satisfaction  —  sell  Martin -Senour  Paints,  and  your 
business  will  be  safe  —  there  is  not  a  possible  chance  to  pick  a  flaw  in  the 
Paint  that's  Pure.  Now  is  the  time  to  decide.  Will  it  be  good  value? — 
organized  service? — a  square  deal?  or "just  Paint?" 

THE  MARTIN-SENOUR  CO.,  Limited 


MONTREAL 


Pioneers  of  Pure  Paints 
CHICAGO  WINNIPEG 


LINCOLN 


REMEMBER  THIS 


Every  time  you  make  a  sale  of  DOUGALL  VARNISH  it 
means  one  more  satisfied  customer.  No  one  will  ever  come  back 
and  say  "I  did  not  like  that  varnish  you  sold  me"  for  DOUGALL 
Varnish  always  pleases. 

We  are  experts  in  the  manufacture  of  varnish,  we  make 
nothing  else.  Ours  is  the  largest  varnish  factory  in  Canada  and 
the  reason  for  this  is  that  our  product  is  the  best. 

There  is  a  DOUGALL  VARNISH  for  every  purpose  and 
every  one  is  guaranteed.  They  all  belong  to  the  same  family. 

THE  VARNISH  THAT  LASTS  LONGEST 


The  Dougall  Varnish  Company,  Limited 

305  Manufacturers  Street,  Montreal,  Canada 

J.   S.   N.   DOUGALL,   President  Associated   with   MURPHY   VARNISH   CO.,    U.S.A. 
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NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling  Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are.  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BARNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


FROM  STOCK 


Only  20  lbs.  Pressure  Required 

The 

Supreme  Test 

The  supreme  test  of  a  Washer's  worth 
is  the  way  the  Washer  washes.  Try  it 
out  with  the  Dirty  Shirt  test.  Take  an  un- 
i  usually  dirty  but  originally  white  shirt, 
run  it  through  the  Portland  Water  Power 
Washer,  and  you'll  find  that  the  shirt  itself 
is  not  only  perfectly  clean  (provided,  of 
course,  that  the  dirtiness  of  the  shirt  isn't 
due  to  paints,  etc.),  but  that  the  neck  and 
wrist  bands  too  are  spotless. 

The  Portland  is  a  trouble-less  washer — 
it  relieves  all  washer  worries. 

Made  complete  in  our  own  factories — 
washer,  motor,  and  furniture  finished  tub. 

If  you're  looking  for  a  quality  washer 
that's  really  worth  while  get  after  your 
hardware  jobber,  or  write  direct  to  us. 


SOLE  CANADIAN  AGENTS 


HENDERSON  &  RICHARDSON 

Formerly  J.  A.  HENDERSON 
Board  of  Trade  Building,  MONTREAL 


PORTLAND  MFG.  CO., 


Portland,  Mich. 


The  Largest  Manufacturers  of  Washing  Machines 
in  the  World 
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ORDER 


"BANNER"  bcl°alsdt 


LANTERNS 


Exclusive    features    sell    them. 

Splendid    service    sustains  the 
demand. 


"CLIMAX"  TILT  LANTERN 

HOT   BLAST 

For  a  low-priced  lantern  is  unequalled. 


The  workman- 
ship and  material 
show  exceptional 
value. 


Ontario  Lantern 
&  Lamp  Go. 


LIMITED 


Hamilton  -  -  Ontario 


Branches: 

MONTREAL.  P.O.. 
30  St.  Dizier  Street 

WINNIPEG.  MAN., 
56  Albert  Street 


THE  GOODWILL  OF 
THE  WOMEN 

is  your  most  valuable  asset.     Why 
not  cultivate  it? 

Tell  your  customers  about 


sS^ca"6" 


The  wonderful,  transparent  lacquer, 
that  gives  new  life  and  renewed  good 
looks  to  old  woodwork  and  furniture. 
"Lacqueret"  is  easy  to  apply,  very 
durable,  dries  rapidly  and  is  thoroughly 
sanitary. 

A  trial  order  of  "Lacqueret"  is  a  sure 
guarantee  of  a  profitable  repeat  busi- 
ness. 

Our  forceful  consumer  advertising 
creates  a  vigorous  demand  for  "Lac- 
queret." 

Write  for  particulars. 
All  International  Products  are  sold  in 
cans  containing  full  Imperial  Measure. 


TORONTO 


WINNIPEG 


Canadian  Factory  of  Standard  Varnish  Works 

NEW  YORK  CHICAGO  LONDON 

BERLIN         BRUSSELS         MELBOURNE 

Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 

L72 
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D.  PERES'  Barrel  Brand  RAZORS 


BIG  STOCK  ON  HAND 


BARBERS  KING 

Are  favored  by  Barbers  and  Gentlemen  who 
look  for  quality.  Best  line  for  dealers  to  handle 
with  a  big  profit. 

ORDER  NOW 


Canadian  Ae-entS-  GRFFFF-RRFDT  &  TO     TORONTO    Western  Office:  Feilman.  Gibson  &  Jardine.  222  Portage  A 
V,dUaUlcUl  rtgCIUb.  UrvCtrr    DIVCUl    Ot  tU.,  I  UI\U1>I  1  U   Winnipeg.    Montreal  Office:  H.  J.   Stafford.   426   King's   H 


ve. 
g's  Hall 


STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :    ALEXANDER  GIBB,  13  St.  John  St.,  MONTREAL 


You  can  procure  an  entirely  different  profit 

by  being  an  agent  for 

"MULE-HIDE"  ROOFING 

(NOT    A    KICK    IN    A    MILLION    FEET) 

We  not  only  help  you  to  sell  this  product,  we'help  you  tofselljother  goods.  We|CAN|increase 
your  business  25%  to  50%. 

Let  us  prove  this  claim.  COMMUNICATEiWITHlUS  NOW  AND  GET  OUrTPROPOSI- 
TION.     A  post  card  will  bring  it  by  return  mail. 


The  Dominion  Roofing  Company,  Limited 

31-33  FRONT  STREET  EAST,  TORONTO 


MORRIS  &  BAILEY  STEEL  CO 

PITTSBURG,    PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 
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MYERS 

PUMPS 

We  manufacture  all  kinds  of 
PUMPS, HAY  UNLOADING 
TOOLS  and  BARNDOOR 
HANGERS  that  are  service- 
able, durable  and  reliable. 
You  never  fail  to  get 
QUALITY  when  buying 
"THE  MYERS." 

F.  E.  MYERS  &  BRO. 

ASHLAND,  OHIO 

J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houiei 


Jardine  Universal  Ratchet 
Clamp  Drill 

Died  in  factories  of  all  klndt  for 
harried  machine  repairs. 

All  machine  ihopi  and  railway 
•hops  ihonld  have  It. 

Bridge  builders,  track  layers, 
and  structural  metal  workers 
hare  constant  use  for  It. 

S— 4  for  P— o ripMoa. 


A.  B.  JARDINE  &  CO. 

HESPELER  ONTARIO 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIBMENS-MARTIN 

OPEN  HEARTH  STEEL 


Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 

"Comet  Brand" 

Also  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Maker* 

W.  Gilbertson  &  Co.,  Limited 

Sol*  Canadian  Sale*  Agant 

ALEXANDER  GIBB 

St.  Nicholas  Bldg.         -         Montreal 


MAKE  YOUR  PARCELS 
ADVERTISE  YOU 


You  can  make  each  parcel  that  goes 
out  of  your  store  advertise  you.  The 
advertisement  will  go  into  many  houses 
where  you  could  not  otherwise  get 
it  and  will  identify  your  name  with 
quality  and  satisfaction  that  the  purch- 
aser gets  from  your  goods. 

The  Automatic  Printing  Device 
prints  the  advertisement  on  the  wrapp- 
er by  the  action  of  unrolling  the  paper 
No  extra  work.  No  trouble. 


Write  for  our  Leaflet  which  describes 
the  details  and  advantages  of  this 
valuable  device   and  gives  you  prices. 


UTILITIES    LIMITED 


73  Bank  of  Ottawa  Bldg., 


MONTREAL 


CARRIAGE 
SPRINGS  &  AXLES 

ANCHOR 

BRAND 


THE  CUELPH  SPRING  A  AXLE  CO. 

IIMITM 
CUELPH,  OUT. 


1 


Nature  has  solved  the 
problem  of  distribution. 
It  uses  a  multitude  of 
agents  to  effect  the  distri- 
bution of  its  products. 

Nature  does  not  expect 
every  seed  to  fall  upon  fal- 
low ground  and  to  take 
root.  But,  it  achieves  a 
profitable  percentage  upon 
its  distribution.  This  is  all 
that  an  advertiser  has  to 
do  to  reap  a  profitable 
harvest  on  his  outlay. 
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NO 

MAN 

HAS 

ANY 

RIGHT 


to  offer  an  opinion  on  a 
subject  upon  which  he  is 
not  qualified  to  speak. 

What  Do  You  Know 

about 

ERMALINE 

Paper  Bags 


7 


A  large  number  of  hard- 
waremen  are  doing  a 
steady  trade  in  Ermaline 
Cooking  Bags.  You  can 
do  the  same,  for  once  your 
customers  try  this  new- 
system  they  will  want 
Ermaline  Bags  all  the  time. 

TRY  IT  YOURSELF 

It  will  not  cost  you  any- 
thing, and  it  will  be  one 
step  taken  that  you  will 
never  regret. 

Ask  your  jobber  for  free 
samples,  or  write  to 

Edward  Lloyd 

Limited 

508  Eastern  Township  Bank  Bldg. 
MONTREAL 


HARDWARE     AND     METAL 


Patented— Canada,  February  20,  1912. 

—United  States,  October  31, 1911. 


Standard 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from   being  knocked 

down. 
It    prevents    injury     to    hands     if    caught 

when  door  is  closing. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noiseless. 
It  will  outwear  three  ot  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING  FLOOR  HINGES 


REGULAR  KIND 


THE  STANDARD  MFD.  00.,  Shelby,  Ohio,  D.S.A. 


WASH  BOILERS  That  Will  Prove  Rapid  Sellers 

These  boilers  are  positively  hand  made  from  start  to  finish. 

Each   one   has   a   heavy   steel   wire   rod   -which   assures  strength 

and  durability. 

All  seams  are  carefully  soldered.     We  make  all  grades  of  Copper, 

Tin    and    Galvanized    ware,    each   guaranteed  to  give  the  buyer 

his  money's  worth. 

Write  for  catalog  on  all  our  lines — our  prices  will   interest   you. 

SOREN  BROS.,  Cor.  King  &  Niagara  Sts.,  Toronto 


Why  Not  Sell  the  DEST  Fence? 

When  you  sell  a  fence  your  customer  holds  you  re- 
sponsible for  its  quality — not  the  maker.  So  why  not 
sell  the  fence  that  will  satisfy  your  customers  and 
bring  them  back  for  more  ?  Read  what  some  dealers 
have  to  say  about  the 

Saves 
Expense 


Peerless  Fence 


There  is  no  fault  to  find  with  your  fence, 
the  fencing  I  put  up  four  years  ago  is  just 
as  good  as  the  day  I  put  it  up,  showing  no 
sign  of  rust  and  giving  good  satisfaction.  It 
is  an  A  No.  1  Fence.  The  PEERLESS  around 
here  stands  the  test  better  than  any  other 
make  that  I  have  seen. — John  Mason,  Spring 
Brook. 

I  have  been  well  pleased  with  all  the  wire 
I  have  received  from  you.  My  customers 
are  all  highly  pleased  with  all  the  PEER- 
LESS fencing  they  have  received  from  me, 
and  although  opposition  is  very  strong  in 
the  community,  PEERLESS  Fencing  is  tak- 
ing the  lead.— Wm.  F.  Mills,  Wheatley. 

I  must  honestly  confess  I  have  found 
PEERLESS  Fencing,  once  stretched,  per- 
fectly satisfactory.  I  have  never  seen  any 
rust  on  it  yet,  nor  have  I  received  one 
complaint  from  the  many  different 
men  I  have  sold  wire  to. — J.  H.  Craig, 
Metcalfe. 

We  manufacture  farm  and  orna- 
mental gates,  lawn,  farm  and  poultry 
fences  of  a  quality  that  will  build  up 
good  business  for  you.  Write  for 
particulars. 

The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

Dept.  A.K.        HAMILTON,  ONT.        WINNIPEG.  MAN 


mt&ti^i$ar$^jd^. . 


Not  an  Enterprise 
for  the  "Quitter" 

"If  there  is  one  enterprise  on  earth,"  says  John 
Wanamaker,  "that  a  'quitter'  should  leave 
severely  alone,  it  is  advertising.  To  make 
a  success  of  advertising  one  must  be  prepared 
to    slick    like    a  barnacle  on   a   boat's   bottom 

"  He  must  know  before  he  begins  it  that 
he  must    spend    money — lots  of   it. 

"  Somebody  must  tell  him  that  he  cannot 
hope  to  reap  results  commensurate  with  his 
expenditure  early  in  the  game. 

"  Advertising  does  not  jerk ;  it  pulls.  It 
begins  very  gently  at  first,  but  the  pull  is  steady. 
It  increases  day  by  day  and  year  by  year, 
until   it  exerts    an  irresistible  power." 
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NEW  LINE 


UNIVERSAL  CLOTHES  WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs         Enclosed  Cog  Wheels 


PLAIN   BEARINGS 

No.  310E—       -        -        -        -        Rolls,   lOxlf  inches 
No.  311E—       -  Rolls,   llxlf  inches 

STEEL   BALL   BEARINGS 


No.  317E— 
No.  318E— 


Rolls,   10  x  If   inches 
Rolls,   11  x  If  inches 


Packed  3  in  a  case 


SAME  STYLE  MADE  IN  FOLDING  BENCH 
SEND  FOR   CATALOGUE  "F" 


THE  AMERICAN  WRINGER  COMPANY 

99   CHAMBERS  STREET,   NEW  YORK 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England         LIM,TED 

Also  LONDON,   CLA8C0W,  CAPE  TOWN  and  8YDNEY,  N.S.W. 


Contractors  to  the  Admiralty  and  War  Office 

Original  Patentees  and  Manufacturers  of 

CARTLANDS    PATENT  HELICAL,  CLIMAX, 
AND    RELIABLE    DOOR    SPRINGS 


DOUBLE 
ACTION 


5753  IRON 

3  in 4/3 

4  " 6/- 

5  " 8/6 

5754  BRA88 

3  in 6/9 

4" 10/- 

5" 14/- 

per  pair. 


2401 

With  2  in. 

Shoe, 
18/-  each. 


6355  IRON 
4in 23/6 

5  " 32/- 

6  " 40/- 

5356  BRASS 

4  in 40/- 

5  " 53/. 

6  "    66/- 

per  dozen. 


Manufacturers  of  every  description  of 

BUILDERS'    CABINET,     FANCY     AND 
NAVAL     BRASS     FOUNDRY 


FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 


Architects'  Own  Designs  and  Special  Requirements  Carefully  Exeouted 


Our  new  Catalogue,  1911  edition,  fully  illustrated,  mailed  free  on 
application  to  Wholesale  Hardware  Merchants. 


"I  Tell 
,  You  It's 
A  Great 
Saw" 


SIMONDS  SAWS 

A  good  line  of  Simonds  Saws  will  be  appreciated  by 
your  Carpenter  customers.  The  goods  give  satisfaction  and 
make  for  you  a  clear  profit.     Order  a  few  from  our  catalog. 

Simonds  Canada  Saw  Co.,  Limited 

Montreal,  P.Q.  St.  John,  N.B.  Vancouver,  B.C. 

In  the  U.S. — The  Simonds  Mfg.  Co. 
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A  NEW  MONTH 

ON  THE 

CALENDAR 

and  there's  a  new 
and  pleasant  ex- 
perience waiting 
for  the  man  who 
never  has  used 


^v 


STAR  HACK  SAW  BLADES 

The  dealer  who  stocks  Star  Hack  Saw  Blades  will  be  able 
to  meet  all  demands  without  the  necessity  of  carrying 
a  stock  of  blades  of  varying  widths  and  number  of  teeth 
to  tne  inch.  — 1 


Star  blades  with  14  teeth  to  the  inch  are  suitable  for 
every  class  of  work  except  tubing  less  than  1/16  inch. 
For  such  work  we  use  Star  Blade  with  24  teeth  /« 

to  the  inch.  /^^H 

Write  us  for  our  interesting  proposition. 
Our  FREE  book  "Tool  Practice"  is 
worth  while  sending  for. 


Millers  Falls  Co. 

28  Warren  St.     New  York 


STANDARD 
FOR  25  YEARS 


Royal 


House  Door  Hanger  is  recognized  by 
dealers  as  the  leader  in  house  door 
hanger  construction. 

Live  dealers  sell  RICHARDS  ROYAL 
for  the  satisfaction  and  profit  it  brings. 

Are  you  getting  this  profit  ? 


ards  Wilcox* 


Manufacturing  Co. 

D'AURORAjLL.U.S.A.  I 

Door  Hangers  and  Hardware  cpe  ia  ties 


The  talk  of  satisfied^customers  is^j 
bound   to   make  business  grow  if 
you  specify 

CANE'Sl 


WASHBOARDS 

They  stand  in  a  class  by  themselves 

for  neat    construction,    quality   and 

durability.    Why  is  this?    Because  we 

take  pride  in  manufacturing  from  the  finest  grade  material  which 

gives  your  customers  the  best  value  for  their  money  and  assures 

perfect  [satisfaction. 

We  ^manufacture  washboards  in  thirteen  different  styles  and  grades  to  suit 

every    demand.  Write  for  catalog  on  "CANE'S  WASHDAY  WOODENWARE" 

The  Wm.  Cane  &  Sons  Co.  Ltd.,  Newmarket,  Ont. 


m 
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EVERY  DEALER 

should  get  acquainted 
with  our  trade-drawing 

CHAMPION 
RANGES 


They  represent  all  that 
i  s    best     i  n 
material,  de- 
sign     and 
workmanship,    and 
are    guaranteed   to 
satisfy     both      the 
dealer  and  user. 


THE 


CHAMPION 
GRATE 

is  found  only  on  this  high 
grade  range.  It  is  the 
utmost  insurance  of  Fuel 
Economy,  and  produces 
the    best  possible  results. 

Write  now  for 
Descriptive  Catalog. 

D.  J.  BARKER  &  CO. 

PICTON.  ONTARIO 


"Where  Quality  Counts" 

Our   Up-to-date 
Restaurant  Urns 

The  quality  and  attrac- 
tiveness of  our  URNS  have 
1  put  them  in  the  foremost 
places  in  the  finest  Res- 
taurants and  Hotels  in  the 
country. 

They  are  guaranteed  to 
be  satisfactory  and  bring 
the  best  results. 

Our  URNS  are  not  ex- 
pensive— you  will  have  a 
quick  seller  and  a  reason- 
able profit. 

Write  for   our  proposition. 

THE 

BUFFALO    MFG. 

COMPANY 

Buffalo,  N.Y. 

Canadian  Representatives  : 

H.  F.   Mcintosh  &  Co., 
28  Toronto  St.,  Toronto 


Gloekler's  Patent 

FASTENERS 

For  Refrigerator  Doors  and 
Cold  Storage  Work 


SHOWING  DOOR  OPEN 

Simple  and  Easy   to  Operate 
EASY  TO  SELL 

These  fasteners  are  heavy  and  substantially- 
constructed  and  are  specially  adapted  for 
heavy  work.  They  will  last  a  lifetime.  You 
are  certain  to  have  calls  for  these,  stock  a 
few  and  be^prepared — don't  miss  a  sale. 

We  also  make  a  line  of  Spring  Fasteners, 
Hinges,  etc.,  in  tinned,  brass  and  nickel  plated. 


SHOWING  DOOR  FORCED  SHUT 
Write  /or  descriptive  circulars  and  price  list 

Bernard  Gloekler  Co. 

Pittsburgh,  Pa.  U.S.A. 
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Write  today  for  a 

NewTorrey  Honing  Strop 

It  is  yours 

Absolutely  Free 

T^VERY  dealer  who  has  not  already  re- 
-'-"'  ceived  one  of  our  strops  free  should 
write  for  one  to-day.  It  is  the  greatest  ad- 
vance in  strop  making  in  many  years — the 
result  of  half-a-century  of  experience.  The 
New  Torrey  Strop  will  keep  a  razor  in  per- 
fect condition — so  it  will  always  give  you 
a  close,  clean,  comfortable  shave. 

So  you  will  know  by  experience  how  good 
the  New  Torrey  Honing  Strop  is — so  you 
can  tell  your  customers  how  perfectly  it 
keeps  a  razor — tell  us  the  name  of  your 
jobber  and  we  will  send  you  a  strop  abso- 
lutely free,  except  for  duty. 

Write  for  it  to-day,  to  Worcester. 

J.  R.  TORREY  &  CO. 


Dept.  F 


Worcester,  Mass. 


Sole  Canadian  Repre*entativec 

Henderson  &  Richardson,  Board  of  Trade  Bldg  ,  Montreal 

Formerly  J.  A.  Henderson 


Do  you  know  that  the  "Red  Cross"  Closets 
are  what  you  want  for  those  new  schools  you 
are  going  to  build  this  summer  ! 

These  closets  are  made  especially  for 
Schools,  Hotels  and  Public  Buildings,  are 
guaranteed  odorless  at  all  times  if  installed 
as  we  direct.  They  are  indorsed  by  all  in- 
spectors, contractors  and  medical  men  who 
have  seen  them.  Your  new  schools  are  not 
complete  without  them.  They  may  be  in- 
stalled in  basement  of  schools.  No  need  of 
running  outside  to  filthy  closets  in  all  kinds 
of  weather. 

Writ*  for  catalogue  of  our  "Special  School  System" 

TO 

RED   CROSS  Sani- 
tary  Appliance  Co. 

GRIMSBY,  ONT. 

WESTERN  AGENT : 

F.  E.  CHAPMAN 

240  Chambers  of  Commerce, 

Winnipeg,        -        Man. 

B.C.  AGENT: 

R.  HARRIS  &  CO.  Ltd. 

1107    Langley    St. 

Victoria  B.C. 


Hustling  Hardwaremen 


are  selling 


3.V. 


because  they  are  proud 
of  its  appearance  and 
know  their  customers 
will   always   get   value. 

Our  literature  gives  reasons  and  prices. 

Winnipeg    Ceiling   and   Roofing 
Company 


P.O.  Box  2186  H. 


WINNIPEG,  MAN. 


"Try  Us  for  Service 
and ;  Quality" 


We  carry  a 
large  stock  of 

Wholesale  Plumbers'  Supplies, 

from    which    we     can 
make  immediate  ship- 


ments. 


Drop  us  a  card  and  get 
FREE  copies  oj  Blue 
Prints  for  septic  tanks. 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 
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We  both  lose  money 
if  YOU  are  not ' 
a  FORD  dealer 


We  are  spending  large  amounts 
of  money  to  help  you  sell  Ford 
Auger  Bits.  Our  magazine  ad- 
vertising, together  with  our  per- 
sonal letters  to  carpenters,  elec- 
tricians, mechanics,  etc.,  reach 
practically  every  Auger  Bit  user 
in  the  country. 

We're  telling  them  why  they 
should  use  FORD  Bits  —  just 
wherein  they're  superior  to  all 
others,  showing  how  better  re- 
sults are  obtained  through  their 
use,  and  asking  them  to  call  for 
FORD  Bits   by  name. 

We  need  YOU— 
we  want  YOU 

You'll  find  FORD  Bits  easy 
and  profitable  to  handle,  be- 
cause our  advertising  makes 
sales  easy  and  the  lasting  satis- 
faction that  every  FORD  BIT 
gives  makes  each  sale  profitable. 
A  Ford  buyer  is  a  steady  cus- 
tomer. 

You  run  no  risk  in  handling 
Ford  Bits— -each  one  is  thorough- 
ly guaranteed — guaranteed  on  a 
money-back    basis. 

You  can  help  us — we  can  and 
will  help  you. 

Let's  get  together. 

We'll  promptly  send  you  sam- 
ples, catalog  and  name  of  near- 
est jobber. 

FORD  AUGER  BIT  CO., 

Holyoke,  Mass. 


NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Copper  Co. 


WRITE  US  FOR 
PARTICULARS  AND   PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 
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FULTONVILLE, 
N,Y. 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning  Cutlery, 
6d.  and  is.  Canisters. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

ManuTacturorm  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths   and  Papers,  etc. 

Wellington  Mills,  London,  England 
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PLEASE  YOUR 
CUSTOMERS 

by    selling    them    this 
artistic  spoon.     It  has  a  guaranteed 
quality,  and  every  dealer  is  authorized  to  make 
good  our  guarantee,  therefore  he  runs  no  risk. 

Kindly   specify   McGlashan.   Clarke  Co.   goods   when    ordering    from    the    wholesale 
house  with  whom  you  deal.    'WRITE  AT  ONCE. 

The    McGLASHAN,     CLARKE    CO.,    Limited, 
Niagara  Falls,  Ontario 


AGENTS  :    J.  Mackay  Rose,  88  McGill  St  .  Montreal.  Que. 
David  Philip.  291  Portage  Ave..   Winnjpeg.  Man. 


N.  F,  GUNDY.  61  Albert  St.,  Toronto.  Ont. 
Benj.  Rogers,  Charlottetown,  P.E.I. 


Dealers! 


HERE'S  YOUR  CHANCE 
TO    MAKE  A   SPLASH. 


This  Mantel  or  any  of  our  "70"  different  designs,  fitted  with  our  Electric  Grate 
requires  no  chimney,  therefore  anyone  building  a  house  can  have  a  Mantel 
complete  for  less  than  the  actual  cost  of  a  chimney. 

Write  for  the  "dope" — Your  contractors  will  fall  for  it. 
Don't  forget — We  have  the  best  line  of  Gas  and  Coal  Grates  in  the  country. 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 

Our  Motto -"QUALITY" 


yOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction   to    your    customer 

in  every  instance! 

Write  for  Prices  and  Discount*. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


AYLMER, 


ONTARIO 


A  Common  Sense  Talk 


AIR  IS  CHEAP.  You  do  not  pay  rates  for  air  like  you 
do  tor  water,  yet  a  big  fuss  is  made  over  the  impurity  of 
water  and  very  often  no  thought  is  taken  of  the  imp- 
urity of  the  air  breathed  from  day  to  day  and  night  to 
night. Crowded  rooms,  whether  in  public  places,  schools, 
opera  houses  or  factories,  require  ventilation  as  well 
as  the  private  dwellings. 

House  Building  is  a  Science  Nowadays  and  no 
Building  is  Complete  Without  one  of  our  J.  W. 
Harris  Ventilators. 


The  Ventilator  Itself  is  an  Ornament 
and  can  be  made  to  suit  the  character  of  the 
building,  either  as  to  size  or  as  to  quality 
of  material. 

Montreal,  Dec.  4th,  1905 
Messrs.  J.  W.  Harris  Mfg.  Co.,  Ltd. 
City 

Dear  Sirs,— 

In  answer  to  your  letter  of  the  25th  ult. .  i 
must  say  that  I  am  very  much  satisfied  with  the 
results  of  the"ZEPHYR"  Ventilators. 

Yours  truly, 
W.  Champagne, 

191  St.  Paul  St. 

Dealers  everywhere  will  find  a  double  profit 
in  handling  this  ventilator.  Write  direct 
for  catalogue  and  booklet  to-day. 

Learn  about  our  system  of  ventilating.  A 
pleasure  to  send  books. 


The  J.  W.  Harris  Mfg.  Co.,  Ltd. 

General  Contractors  and  Manufacturers 

Montreal 
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There's    a    Big    Demand    Among 
Miners    and    Sportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of  parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.        Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH.    ILLINOIS,    U.  S.  A. 


^*v». 


Famous  Red  Jacket  "So-Easy-to-Fix"  Pumps 

Made  by  RED  JACKET  MFG.  CO.,  Davenport,  Iowa 

The  quality  line  of  pumps.  The  line  of  exclusive  features.  Made  right,  in 
the  most  modern  pump  plant  in  United  States  or  Canada. 

' ' So-Easy-to-Fix. ' '     So  Easy  to  Work. 

If  you  want  to  give  your  customers  the  very  best,  and  strengthen  your  reputa- 
tion as  a  dealer  of  quality  goods,  investigate  this  line.  Drop  a  postcard  to  the 
nearest  of  these  jobbers.     Ask  about  an  exclusive  agency  contract. 


ROSS  BROS.  Ltd., 

EDMONTON 


CANADIAN  FAIRBANKS-MORSE  CO., 

WINNIPEG  -  -  -  SASKATOON 


METALS  Ltd., 

CALGARY 


Long  Service  Is  A  Natural  Result  Of 
The     "  Twisted  -  While  -  Hot  "    Process 

It  must  be  annoying  to  the  average  drill  user  to  have  drills  made  from  well-known 
brands  of  steel  fall  down  on  the  job.  He  wants  efficiency  and  can't  get  it  because 
it's  milled  or  ground  away  in  the  process  of  manufacture. 

"  Hercules  "  High  Speed  Twisted  Drills 

are  made  from  a  High  Percentage  Vanadium  High  Speed  Steel  under  the  only  "twisted-while-hot" 
process  that  retains  all  the  strength  of  the  steel  in  the  finished  drill.  The  grain  of  the  steel  is 
undisturbed,  insuring  longer  edge-holding  and  greater  resistance  to  the  strains  of  the  metals 
having  different  degrees  of  hardness. 

The  taper  shanks,  usually  one  size  larger  than  ordinary,  prevent  tag  troubles  and  give  a 
greater  driving  power  because  the  drill  fits  into  the  chuck  firmly  and  in  the  center. 

Your  jobber  will  supply  them  or  you  can  send  order  direct.     Send  for  Catalog  74-B. 


TRADE 


waB 


MARK 


TRADE 


Tools  of  Quality  Bear  These  Marks 


MARK 


The  Whitman  &  Barnes  Mfg.  Co. 

Established;i854  ST.  CATHARINES,  ONT. 

STOCKS  CARRIED   AT  WINNIPEG  AND   MONTREAL 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &  H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


We  have  the  finest  machinery  and  every  facility  for  producing  best 
quality 

WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have  taken  special 
care  in  the  drawing  to  obtain  a  regular  gauge.  Every  keg  is 
guaranteed  to  be  full  weight. 

We  also  recommend  our  WIRE  BALE  TIES,  and  O  and  A  WIRE 
as  the  best  on  the  market. 


Write  at  once  Jor  prices  and  full  particulars 

THE  LAIDLAW  BALE-TIE  CO.,  LIMITED,       - 


HAMILTON 


GEO.  W.  LAIDLAW,  Vancouver,  B.C.  HARRY  F.  MOULDEN,  Winnipeg,  Man. 


Celebrated  KANGAROO  Brand  Tools 

Made  by    Robert  Sorby  &  Sons,  Ltd. 


Steel  Tools  of  all  kinds  for  all 
trades.  Made  from  the  best 
Sheffield  Steel,  by  expert  work- 
men. 


TRADE  MAD): 


Kangaroo  Brand  Tools  will  al- 
ways give  satisfaction  to  the  users 
and  a  good  profit  to  the  retailer. 
Lists  and  prices  from 


ROBERT    SORBY    6    SONS,    Ltd.,    Sheffield,    England 

CANADIAN  REPRESENTATIVE 
GEO.  H.  SAY  WELL,  Hammond  Bldg.,61-3  Albert  St.,   Winnipeg 

also  Agents  at— TORONTO,  CALGARY,  VANCOUVER,  SASKATOON 


Open  Ring  Cow  Ties 


oco/  -  WELD 

25%  more  strength 

/U  "*v*^  I  WEAR 


ELECTRIC 
SWELL 
WELD 
CHAIN 


MADE  IN   CANADA 

AND 
SOLD  BY  JOBBERS 

Made  by 


Closed  Ring  Cow  Ties 


„A/  f  ORDERS 

25°/,  more    «s» 


PROFITS 


Office: 
BUFFALO,  N.Y. 


McKinnon  Chain  Company  St.  cathawnes!  ont. 
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GET  YOUR  TRADE  ACQUAINTED 
WITH  THE 

FAULTLESS  LADDER 


This  is  a  ladder  upon 
which  every  user  can 
absolutely  depend,  as  it 
is  strongly  and  substan- 
tially built. 

It  is  made  from  clear 
stock  and  has  wide  steps, 
strong  galvanized  steel 
ears  rivetted  to  the  top 
and  bottom. 

Has  iron  rod  under  each 
step,  having  a  galvanized 
steel  washer  at  each  end 
of  sufficient  size  to 
cover  the  nails  and 
hold  the  step,  thereby 
preventing  them  from 
working  out  as  is  often 
the  case. 

Equipped  with  BOYER'S 
FAULTLESS  LOCK, 
Made  regularly  4  to  10 
feet,  and  extra  heavy 
10  to  16  feet. 

GET  OUR  COMPLETE  CATALOG 
AND  PRICES  AT  ONCE. 

The  Stratford  Mfg.  Co.,  Limited 

STRATFORD,    -    CANADA 


Why  Buy  the    "Near   Brand"  when 
the  Best  is  Procurable  ? 

THE  L.  MARTIN  CO.'S 

Old  Standard,  Eagle,  Pyramid  and  Globe 

GERMANTOWN 

LAMPBLACK 

IS  THE  BEST 

AND  HAS  BEEN  FOR  OVER  SIXTY  YEARS 

Sold  by  all  dealers  who  realize  that  a  satisfied  customer  is 
worth  more  than  a  little  extra  profit  on  a  less  reliable  article. 

N   The  L.  MARTIN  CO. 

'X\yj  Manufacturers  of  the 

y)in      Highest  Standard  Lampblacks 

fj  for  all  purposes 

-0S  ASK  YOUR  DEALER 

Quality  is  remembered  long  after  price  is  forgotten 

NEW  YORK     PHILADELPHIA    CINCINNATI     LONDON,  ENG. 


Wmm 


mm 

■■■  ■;■   ■'."■■  ■ 


■  ■.■■.'•.--'■:■>  ■.■■.'■.'.''  :■  ■:•■. -.v. '.."c  ■;'.■.■.■<  ■■^■-■'.■.'■•-1.'.'.'i'h-.^'j:>  •■-■ 


Nicholson-made  Files 

are  the  Standard  of  File  Quality 

The  entire  output  of  the  Nicholson  File  Company  in  1864  was  100  dozen  per 
day.  At  the  present  time  16,000  dozen  Nicholson  made  Files  are  sold  every  day 
and  shipped  to  all  parts  of  the  civilized  world.  Unvarying  good  quality,  coupled 
with  progressive  methods  and  strict  specialization,  is  the  cause. 

In  Canada  these  are  the  well-known  factory  brands  made  by  the  Nicholson 
File  Company: — 

"AMERICAN"         "ARCADE"         "GREAT  WESTERN"  "GLOBE 

"EAGLE"      "McCLELLAN"        "KEARNEY  &  FOOT"        "J.B.SMITH 

Nearly  every  file  user   in  Canada    has  a    preference  for  one  or  more  of  these  lines  above  all 
others.     You  can  stake  your  reputation  upon  their  absolutely  uniform  and  satisfactory  quality. 

YOUR    JOBBER    KNOWS! 


jj 


)» 


Nicholson  File  Co., 


Port  Hope,  Ont. 


si 
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GIVES  SATISFACTION  WHERE  ALL  OTHER  METALS  FAIL 

SOLD  BY  LEADING  DEALERS  EVERYWHERE  OR  BY 

MAGNOLIA  METAL  COMPANY 

OFFICE  AND  FACTORY:  225   ST.  AMBROISE   STREET,  MONTREAL 


Reap  Good  Profits 


and  retain  your  good    reputa- 
tion by  selling  rifles  that  create  enthusiasm 

among  old  and  young  users    through    their  accuracy,  balance 
and  dependability.  When  it  comes  to  delivering'the  goods,  the 

HAMILTON     ca^ber    RIFLES 

have  no  equal,  and  they  sell  at  a  price  that  appeals  to  every  buyer,      For  Sale  by 
assuring  quick  sales  for  the  dealer.  Write  us  for  circulars  and  prices.       All  Jobbers 

C   J.  Hamilton  &  Son,  Plymouth  Mich. 


This    rifle   is    excellently    finished — the 

working  parts  are  made  of  the  strongest 

and  most  durable   metal, 

and  can  be  easily  kept  in 

order. 


Mop  Wringer  and  Bucket 


,.y1TE„LnY  S«„B  ELY'S  DANDY 

JANITOR    MOP 

BS^No.  8  for  men 

No.  21  for  women^  COMBINED 

Others  are  not  just  as  good  Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 
ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 


it 


» 


THERMO 

The  Washer 

That    makes    the    Washday    Bright 
Easy  to  Sell  \\ 


Tl 


'% 


Its  improved  motion 
absolutely    elimin- 
ates washday  drud- 
gery     caused     by 
hard   working:   ma- 
chinery.      It      is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 
washer       department 
J  H  get     full      descriptive 

'*-•■■  t?  '  matter  and  prices. 

Drop  us  a  card  NOW. 

THE  LONDON   FOUNDRY   CO.,  LTD.,    fe°JJXgX- 

Edwin  Schofield  (Eastern  Agent),  Canadian  Express  Bide-.  Montreal: 
F.  J.  Schuch  (Western  Ontario  Aprent),  19  larvis  Street,  Toronto: 
MacPherson  &.  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents. I 
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GET  THE  GENUINE 


DOES  THE    REPUTATION    of    GARLOCK 
PACKING  mean  anything  to  you  ? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "GARLOCK"  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -         ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Copper  Sheets 


M.  &  L.  Samuel,  Benjamin  &  Co. 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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BEAR  BRAND 
LAMP  BLACKS 


'  We  are  the  largest  manufacturers  of  LAMP 
BLACKS.  IVORY  BLACKS,  BONE  BLACKS. 
DROP       BLACKS,       MINERAL      BLACKS      and 

CEMENT  BLACKS   in  the  world. 

This    has    been    entirely    due    to    the    CONSISTENT 

HIGH    QUALITY    of    our    products. 

WRITE    FOR    SAMPLES    AND    PRICES. 

SOLD    BY    MOST    WHOLESALE    HOUSES. 

WILCKES  MARTIN  WILCKES  CO. 

NEW  YORK.  N.Y.,  U.S.A. 

Wm.  H.  Evans,  232  James  St.,  Montreal;  E. 
Fielding,  34  Yonge  St.,  Toronto;  H.  W.  Glassco, 
Winnipeg. 


Whenever 
you    see 
this    mark 
on     LAMP 
BLACK 
there  is 
ABSO- 
LUTE 
PURITY 


*  — 


J 

nan  mm  nan*  ^p 


ARE 
YOU 
ALIVE 


To  the  possibilities  which  a  Want 

Ad.    in   Hardware   and  Metal 

holds  for  you  ?  Do  you  know  that 
for  a  few  cents  you  can  gain  the 
attention  of  every  hardware  re- 
tailer, wholesaler,  manufacturer  and 
clerk  in  Canada  r1 

RATES  :  payable  in  advance. 
2C.  per  word  first  insertion, 
ic.  per  word  subsequent  insertions. 
5c.  extra  if  box  number  is  desired. 

Hardware  and  Metal 

TORONTO  -  MONTREAL -WINNIPEG 


Do  Not  Be  Misled   by  Inferior   Imitations. 


There  is  but  one 


Made  by 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 

-323 


PRENTISS 

VISE 


Prentiss  Vise  Company 

Hardware  Building  106110  Lafayette  St.,  Cor.  Walker  St.,  NEW  Y01K 

Sals  Agents  for  Canada :   A.  Maefarlano  L  Co.,  Ceristlne  Bidg . .  Montreal. 

Sole  Agents  for  Great  Britain  :    Chas.  Neat  &  Co.,  112  Queen  Victoria  St.,  Loao'on.  E.  C. 


STEP  LADDERS 

4  TO  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

•Send  for  catalogue 

OTTERYILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  -  -  OUT. 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Gold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


More-Profit  Pumps 
—Real  Profit 

No  use  to  sell  a  pump  that  makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.  The  cost 
of  repairs  is  dead  loss 
of  time  and   temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.   Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDOUGALL  GO.,  Limited 

CALT.  CANADA 
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MR.  DEALER: 

Buy  Pliers  that  sell,  UTICA  are 
the  highest  grade  Pliers  made,  and  are 
in  great  demand  throughout  the  Country. 
They  do  not  lie  on  your  shelves,  but 
bring  you  business.     Try  them. 

Every  tool  stamped  "Utica"  is  guar- 
anteed to  give  entire  satisfaction  or 
money   back. 

UTICA  DROP  FORGE  &  TOOL  CO. 

UTICA,  N.Y. 

SOLE     CANADIAN     AGENTS 

SMITH  HARDWARE  CO.,  Ltd.,  240  Lemoiae  St.,  MONTREAL 


STAMPED 
OH  THE 


Corporate  Mark 


GENUINE 
ARTICLE 


Granted  1780, 


Jonathan  Crookes  ft  Son 

Sheffield,  England 

PEN,  POCKET  &  SPORTING 
KNIVES,  RAZORS,  d<c. 

For  Saio  by  Loading  Wholesale  Mouses 


POTATO  BUGS 


will  be  at  work  shortly.  We  claim  to 
have  the  most  convenient  HAND 
SPRAYER  for  applying  Paris  Green  that 
is  on  the  market — at  the  price.  It  is 
Automatic  (Compressed-Air)  light,  easily 
handled,  does  the  work  quickly  and  well, 
saves  material  and  is  cheap. 

Every    Farmer     and    Potato    Grower 
needs  one.      You  should  have  it  in  stock. 

CAVERS      BROS.,     Manufacturers 

GALT,     ONTARIO 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 

Avoid  imitations    of    our 


LIMITED 


CUTLERY 


,tV*0  TO,0f 

exact  I  ^^ 


By  seeing  that  this 

mark   is  on  each    blade.  ^ANTFD     \&^** 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  ®»  Company 

MONTREAL 


ACME  CAN  OPENER 

The  best  can  opener  made,  opens 
round  and  square  tins  of  any  size. 
All  metal  parts  nickel-plated  blades 
tempered  steel. 


SMITH  HARDWARE  CO., 

240  LEMOINE  ST. 
MONTREAL 


LTD. 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors.  Gates,  etc. 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and   Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


lU Uom  D-Qii  Bqltl^lHingI 


LONDON,    CANADA 


Rules 


THE  PHAPIN-OTEPHENS  PO., 

UNION    V   FACTORY  ** 

PINE  MEADOW,    CONN., U.S.A. 


No  Horse  Can  Break  the 


OPEN 


makes  no  difference  how 
he  lunges,  jumps  or  jerks. 
No  difference  who  hitches 
up,  the  names  will  be 
tight  and  exert  the  same 
pressure  every  day.  So 
good  that  we  guarantee  it 
and  nuthorize  you  to  re- 
fund the  price  to  any  dis- 
satisfied user.  Sells  for 
25c.  but  leaves  you  a  pro- 
rit  of  50  per  cent.,  or  $1  on 
every  dozen.  Costs  you 
$2  a  dozen.  See  "Kling"  on 
the  lever.  Descriptive  cir- 
cular on  request. 


The  National  Safety  Snap  Co..  Inc.,  Dept.  32.  Wilmington,  0..  U.S.A. 

Sole  manufactures  of  the  Klingsnap  and  Kling  Hame  Fastener. 

D.  C.  Ross  &  Co.,  56  Colborne  Street,  Toronto,  Ont. 

Canadian  Distributing  Agents 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery  Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO..  LTD. 
Fraeer  Avenue,  Toronto. 


BUILDERS*  SUPPLIES. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  6&  Banks 

Steel  Beams.  Columns,  Plates.  Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manlius.N.Y. 


CLIPPERS. 


mrs 

SUFFICIENT. 

SKHD  TOR  CATALOGUE  TO 
American  Shearer  Mfg.  Co.,  Nashua.NH.US 
Wlebnsch  &  HUger,  Ltd.,  special  New  York 
Kepreeentatlree,   106-110   Lafayette   Street. 


e  to        mtg 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  That 
will  stop  horses  from 
jumping.  Made  at 
Perth,  Ont„  by 

James  &  Reid 
ASK  YOUR  JOBBER 


EMERY  WHEELS. 


Canadian 

Hart  Wheels 

443  Barton  St.  East,  Hamilton 

Corundum  and  Binary  Wheels 

Grinding  Maohlnes,  Bearer 

Oil  Stonsa. 


FLOOR  SPRINGS. 


The    Beat    Doer    Closer    la 
Newman's   Invincible   Floor   Spring 

Will  close  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  adrantages  orer  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies-  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


HOUSE  NUMBERS. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,   well  sewn  with  heavy  twine  and 

riveted. 

Waterproof  Horse    and  Wagon    Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


PIG 

IRON 

STEEL  PLATES, 

BARS   and  AN6LES 

BAR 

IRON 

David  C.  Mitchell  &  Co. 

118  Queen  St.    • 

Glasgow,  Scotland 

MANUFACTURERS'  AGENT. 


Western    Distributor;  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchants    and 
Manufacturers'  Agents.  Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR     POSITION     IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON,   WESTERN    CANADA 


ALEXANDER    GIBB 

Manufacturers'  Agent  and  Metal  Broker, 
St.  Nicholas  Bldg.,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented- 


PLOW  CASTINGS. 


Castings  of  all  Kinds. 

Write  us  for  our  list  of 
Plow  Castings. 

The  Hilborn  Co.,  Ayr.  Ontario. 


RIVETS   AND   STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 
GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper  Burrs. 
Bifurcated  and  Tubular  Rivets.  Wire  Nails, 
Copper  and  Steel  Boat  and  Canoe  Nails. 
Escutcheon  Pins,  Leather  Shoe  and  Overshoe 
Buckles,  Felloe  Plates, 


STRAP  HINGES. 


ATLAS  STRAP 
HINGE 

Guaranteed  stronger  than  any  other  strap  hinge 
made  from  basic  wire  of  the  best  quality. 
Japan  finish.     Large  profit  for  you. 

■Write' for  Samples  and  Prices. 

Atlas  Mfg.  Co..  121  Water  St..  New  Haven,  Conn. 


SPRAYERS. 


COLLINS  SPRAYERS-SATISFIED  CUSTOMERS 

The  Collins  line  of  sprayerB  for  this  year  is  the  best 
yet  offered.  We  hare  found  some  small  improve- 
ments could  be  made,  especially  in  finish,  a  nd  have 
also  lowered  the  price,  with  the  intention  of  mt  king 
larger  isles  but  smaller  profits.  We  are  aiming  at 
doubling  last  year's  output.  Our  three  largest  sellers 
are  our  Three-gallon  Compressed  Air  Sprayer,  our 
Crown  and  Gem  Sprayers.  Write  for  Catalogue  and 
Prices.    For  Sale  by  Leading  Jobbers  or 

THE  COLLINS  MFG.  CO..  TORONTO 


WE   MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION. 

James  Steele,  Limited,  Guelph 
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Send  For  Our  New  Catalog 

l        )J        \  Most  complete  line  of 

\*£y       SCREW   DRIVERS    AND 
^^  SMALL   TOOLS 

PIONEER  TOOLS 

The  Soutbington   Mfg.  Co.,      •      Southington,  Conn. 


PEASE  WALDON  CO.,  umitco  .  PEASE  FOUNDRY  COMPANY  f  PEASE  PACIFIC  FOUNPRYa/wgal 

WIMMIPEG XOFEOIMT  O VANCOUVER  | 

=J.  A.  HENCKELS= 


w 


TOOL  HOLDERS. 


?v£5 


AN    ARM8TR0NU      BORINQ      T001 

Is  always  ready  for  use.  Should  be 
on  every  lathe.  Save*  all  forging 
70  .  Grinding;  90  %  tool  oteel. 
Write  for  Catalog. 


ARMSTRONG 

1R0S.      TOOL     00. 

106  N.  Francisco 
At*. 

OH  10 AGO,    0.   8     A. 


Malleable  Iron  Castings 

for  Carriages  and  Special 
Castings    of   ail    Kinds 

Manufactured  by 

F».  KYL.  E 

MERRICKVILLE.  ONT. 


Reproduction  of 

NEW  SEYMOUR  SHOW  CARD 

12-in.  by  15-in. ,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  hiffh   relief,  being  cut 

out.     A  show   card   will  be  tent  to  every  dealer 

sending  his  business  card  with  request  to 

Henry  T   Seymour  Shear  Co. 

Ssllisf  U WIEBISCH  &  BILGEI,  Lid..  New  Yerk 


TWINWORKS 


CUTLERY 


* 


Pocket    Knives,    Sets-  _.  _ 

sors,  Razors,  Butchers'         *?"   «  C  W      I   9  mnlnilCrr.    &     Pn        9  OeBrSSOles'.St. 

and  Cooks  Knives,  etc.       AGENTS  T  .Yl .   LampiOUgll    06    UO.,        MONTREAL 


The  INFALLIBLE  GLAZIER'S   DIAMOND 

Just'the  Tool  for  Inexperienced  Glass  Cutters 


f 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON   &   SON,    Canadian    Agents,    MONTREAL 


Sharratt  &    Hewth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED   FENCE   HOOK  %TJ?>g£l7' """""" p/cl,e*« 

fENCE  HOOK 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


"ACME" 


are  the  strongest  and  sharpest   low-priced   Shears  and  Scissors 

on  the  market. 


Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5  years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  sold  daily  to-day  ? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and    a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Special  Representation,   Wiebnsch   &  flilfer,   Ltd.,  New  Yerk  City. 
MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple- 
ment your  high-priced  shears  with    "Acme"   shears  and  scissors  and    watch  the 
gratifying  results.  eB»^s»^s»MePSPi"'  II  i 

Jobbers  should  write         ,^sp  I "       T\ 

for    our  W-2  Cat*.      -^Z  3    ®  -!-5T\ 

ogue.    illustrating  ■■*>eaessBSSSsasss«ims>BVs«aetr'^' 

themostcompleteline 

ofshearsandscissors  The  No.  701  Oral  Steel  Screw  Straight  Trimmer 

manufactured.  '■  one  of  our  newest  patterns. 

THE  ACHE  SHEAR  CO.,  (125-196  I.owlio.  St..)  BRIDGEPORT,  CONN.,  U.S.A 
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The  "LE  PAGE"  Patent 
OIL  DOOR  CHECK  and  SPRING 

is  a  marvel  of  simplicity    and    has    a    mechanical    action    that    is 
perfect. 

It  is  the  only  door    check    made    without   packing  in  its  work- 
ing parts,  which  assures  absolute  free- 
dom from  packing  friction. 

which    this    device    is    used    cannot 


LOWF.R   DOOR 
CHECK 


The  door  on 
slam,  as  the  oil  in  the  spring  cup  of  the  check  forms 
a  cushion,  which  keeps  the  door  under  perfect  control 
and  allows  it  to  close  quietly. 

The  spring  tension  is  applied  by  means  of  the  rat- 
chet wheel  on  top  ;  the  checking  power  is  controlled  by 
the  thumbscrew  at  the  right. 

The  bearings  are  long  and  the  spindle,  with  crank 
at  lower  end,  is  drop-forged  from  cold  rolled  steel. 

Toronto  public  schools,  Simpson's,  Eaton's,  etc., 
use  this  door  check  exclusively. 

Write  for  circular  and  prices. 

WM.    KEATING 


266  MACDONALD  AVE. 


TORONTO 


:® 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They   appeal   to   the  best 
mechanics   and   are   backed  up  by  an  aggressive 
advertising  campaign   that   pays.     Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.     Address 

E.  C.  ATKINS  &  CO., 


Vancouver  Branch,  109  Powell  St. 


MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolis,  Ind. 


Ik 
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CAN  WE  HELP  YOU 

There  are  some  hardware  dealers  living  in  this  20th 
Century  who  are  still  using"  19th  Century  methods. 
They  do  not  realize  that  Halifax  is  closer  to  Vancouver 
to-day  than   Montreal   was   to   Toronto   fifty  years   ago. 

Twenty-five  years  ago  it  was  a  calamity  for  a  mer- 
chant to  lose  a  good  clerk,  for  he  knew  it  was  practically 
impossible  for  him  to  get  in  touch  with  an  experienced 
man.  Such  an  idea  as  making  a  deal  with  a  fellow  hard- 
ware man  a  couple  of  hundred  miles  away  either  to  buy 
a  set  of  tinners'  tools  or  to  sell  a  second-hand  counter  or 
show  case,  did  not  seem  practicable  to  even  the  most 
progressive  hardware  men.  If  a  man  wanted  to  sell  his 
business  he  had  to  accept  the  highest  price  he  could  get 
from  some  one  of  his  fellow  townsmen,  for  no  one  else 
knew  of  the  opportunity  or  had  any  means  of  finding  out 
about  it. 

To-day  the  up-to-date  dealer 

CREATES  HIS  OPPORTUNITIES 

He  states  his  wants  briefly  in  a  "  Hardware  and 
Metal  want  ad"  and  in  four  days'  time  practically  every 
hardware  merchant,  clerk,  hardware  manafacturer  and 
traveler  has  read  the  proposition,  and  it  seems  reason- 
able that  somewhere  among  the  "blue  noses"  of  the 
Maritimes  or  the  pioneers  of  the  boundless  West  some- 
one will  want  just  what  he  has  to  offer. 

EVERY  HARDWARE    MERCHANT  IN   CANADA 

can  take  advantage  of  our  "want  ad."  page.     Ask  yourself : 

Is  there  not  some  article  I  would  be  better  without  if  I  could 
get  a  fair  price  for  it  ?  If  you  cannot  get  a  fair  price  for  it  by  ap- 
pealing to  the  trade  throughout  Canada  you  had  better  sell  it  for  scrap 

We  can  help  you,  but  you  must  take  the  first  step. 

Surely  it  is  worth  25c  or  50c  to  find  the  one  man  in  Canada 
whose  wants  dovetail  into  just  what  you  have  to  offer. 

RATES :  (payable  in  advance)  2c  per  word  first  insertion,     lc  per  word 
subsequent  insertions.     Box  Number,  5c  additional  each  insertion. 

HARDWARE  &  METAL 

Montreal  Toronto  Winnipeg 
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You  May  Become  a  Practical 
Window  Dresser  for  $2.50 

This  is  the  first  book  ever  written 
devoted  exclusively  to  Hardware  Win- 
dow Display,  and  is  a  really  new  and 
good  book.  It  is  a  practical,  up-to- 
date  collection  of  ideas  of  the  most 
expert  window  dressers  in  the 
world.  There  are  hundreds  of  dis- 
plays in  the  book  that  can  be  put  in 
at  practically  no  expense — anyone  of 
them  will  bring  enough  extra  trade 
to  the  store  to  pay  for  the  book 
many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price    $2.50.    (Payable  in  Advance) 
Send  for  Descriptive  Circular 

Technical    Books,    113149  University   Ave.,   Toronto 


The  Easiest-Running  High  Speed  Washer 

IS 

MAXWELL'S     "  CHAMPION  " 

Operated  by  the  hand  lever  or  by  crank  on  the  balance  wheel  shaft.  Tub  is 
of  Red  Cypress,  that  will  last  a  lifetime.  Wringer  board  stands  clear,  allow- 
ing almost  the  whole  top  to  open.  Basket  Rack  supplied  extra  if  desired. 
The  "Champion"  has  proven  a  great  seller.  Write  for  prices  and  particulars. 

DAVID    MAXWELL    &    SONS  ST.  MARY'S,    ONT. 


'  -  Always  insist  that  your  order  be  filled  with  Planes 
made  by  the  Stanley  Rule  &  Level  Company, 
which  carry  with  them  a  guarantee  backed  by  a  Com- 
pany who  have  been  manufacturing  Carpenters'  and 
Mechanics'  Tools  for  over  half  a  centuty. 

These  tools  are  now  made  at  our  Canadian  Works. 


"Niw  Brixa.in.Conn.IJ.SA 
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SHARE  IN  THE  PROFITS 

Everybody's  doing  it— doing  what?     KILLING  FLIES 

Just  now  there  is  a  boom  in  fly  exterminators,  consequent  upon  the  anti-fly 
campaign  being  inaugurated  all  over  the  country. 

ARE  YOU  GETTING  YOUR  SHARE  OF  THIS  BUSINESS? 

Hamilton  aims  at  becoming  known  as  the  "  Flyless  City,"  and  if  this  hope  is  realized,  it  will  be  due 
in  a  large  measure  to  the  wholesale  use  of  our  Balloon  Trap  and  Canada  Killer. 

The  Balloon  Trap  is  a  far  superior  method  to  sticky  fly  papers  or  poison  pads.  It  requires  no 
attention,  takes  very  little  room,  and  is  always  in  working  order.  It  can  be  emptied  in  a  few  seconds 
by  drowning  the  flies. 

For  those  who  prefer  to  swat,  the  Canada  Fly  Killer  is  an  ideal  instrument.     It  injures  nothing  but 

the  fly,  which  it  kills  instantly — WITHOUT 
CRUSHING.  Flies  may  be  killed  on  wall 
papers,  table  cloths,  windows,  etc.,  without 
danger  of  soiling  or  injuring  the  surfaces. 

Balloon  Traps  packed  1  doz. 
Canada  Killers  packed  1  doz 


in  a  case. 
,  in  a  case. 


E.  T.  WRIGHT  &  CO., 

(H.  G.  WRIGHT) 


PROMPT    SHIPMENTS    GUARANTEED. 

HAMILTON,  CANADA 

Agencies  at  Vancouver,  Winnipeg  and  Toronto 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass  Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  .*.  Ontario 


MAPLE    LEAF 

"Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 


and 


VANCOUVER,     B.C. 
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CANADIAN  TUBE  &  IRON  CO., 


LIMITED 
Montreal,  Canada 

OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 

OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


4> 


TRADE  MARK 

BRAND 


Also  NIPPLES 

Black  and  Galvanized 
All  Sizes. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works : 
Lachine  Canal 


IT'S  QUALITY  AND  ADVANTAGES:,THAT£MAKE 


CANADIAN  HOWARD 


DOUBLE 
RADIATOR! 


FURNACES 


THE  CHOICE  OF  MOST  BUILDERS 


The  "HOWARD"  Furnace  means  an  enormous  economy  in  fuel  to  the  user, 
as  the  heat  and  gases  have  to  pass  through  two  radiators,  thereby  greatly 
reducing  the  heat  by  the  time  it  reaches  the  smoke  pipe,  which,  in  the  ordinary 
furnace  woula  go  up  the  chimney. 

We  employ  only  the  most  skilled  mechanics  and  use  only  the  best  materials  in 
the  manufacture  of  this  furnace. 

Mr.  Dealer,  if  you  want  to  handle  a  line  that  will  prove  completely  satisfactory 
to  your  customers,  and  a  money-maker  for  yourself,  investigate  the  HOWARD. 
Remember  it  is  absolutely  guaranteed.     Write  us  for  particulars. 

The  C.  NORSWORTHY  CO.,  Ltd.,  St.  Thomas,  Ont. 


"Safelock"  Stays  cannot  Slip 


This  is  a  mighty  strong  selling  point.  It  means  that  the  fence  will  stand  up  to  the  hardest  usage  from  animals 
or  the  elements  and  still  keep  its  height  and  shape  unimpaired.  And  the  fact  that  the  strand  wires  do  not  have 
to  be  kinked,  owing  to  the  positive  permanent  grip  of  the  lock,  means  that  every  wire  will  stand  its  full  strain. 
The  "Safelock"  is  absolutely  the  strongest  wire  fence  made — you  can  sell  it  as  such  and  the  test  of  time  will 
bear  you  out  to  the  letter.  There's  good  money  in  handling  "  SAFELOCK.''  Write  us  about  the  exclusive 
agency  for  your  locality.     Don't  put  it  off — Write  to-day, 


The  Owen  Sound  Wire  Fence 

Western  Agents:     THE  BRANDON 


X  Company,  Ltd.,  Owen  Sonnd,  Ont. 

""SAFELOCK   FENCE  CO.,  Brandon,  Man. 


You  can  talk  across    the   continent   for  two    cents  per  word 
:         :  :  with  la  Want  Ad.  in  this  paper.         :         :         : 
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INDEX     TO     ADVERTISERS 

Occasionally   advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's  name  in  this   index  is  not  part  of  the  advertising  order.     The  index   is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 
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Lowe    Bros.,    Ltd 53 


Lovell    Mfg.    Co Inside  back  cover 

Lufkin    Rule    Co Inside  back  cover 

Luther  Grinder  Mfg.   Co 29 

McArthur,   Alex.,   &   Co 59 

McAvity   &   Sons,    T 59 

McClary    Mfg.     Co 18  22 

McDougall,    R.,    Co 84 

McGlashan-Claike   Co.,    Ltd 78 

McKinnon   Chain   Co 80 

Magnolia    Metal    Co 82 

Maple   City   Mfg.    Co 79 

Martin,    L.,    Co 81 

Martin-Senour    Co 67 

Marshalltown    Trowel    Co 25 

Maxwell,   D.,  &  Sons  90 

Metal   Shingle   &   Siding   Co 63 

Metallic    Roofing    Co 19 

Millers    Falls    Co 74 

Mitchell   &   Co.,    David    86 

Monarch   Hardware  Co 93 

Montreal   Hdwe.    Co 13 

Moore    &   Co.,    Benjamin    61 

Morris   &    Bailey    Steel   Co 70 

Morrison    Brass    Mfg.    Co.,    Jas 27 

Myers   &  Bro.,   F.   E 71 

National    Acme    Mfg.    Co 20 

National    Hardware    Co 16 

National    Safety   Snap   Co 85 

Newman,    W.,   &   Sons    86 

Nicholson   File   Co 81 

North    Bros.    Mfg.    Co 1 

Northern    Aluminum    Co 12 

Norsworthy    &    Co.,    C 92 

Nova   Scotia   Steel   &   Coal   Co 71 

Oakey,    John    &    Son    77 

Ohio    Foundry    Co 18 

Ontario    Lantern    &    Lamp    Co.,    Ltd  69 

Otterville    Mfg.     Co 84 

Owen   Sound   Wire   Fence   Co 92 

Parmenter  Bullock  Co.,   The   86 

Paterson    Mfg.    Co.,. Outside    front    cover 

Pease    Fdry.    Co 87 

Peterborough    Lock    Co 20 

Pinchin-Johnson   &   Co.,   Ltd 57 

Pink,    Thos 14 

Pratt    &    Lambert,    Inc 64 

Plymouth   Cordage   Co 10 

Prentiss   Vise   Co 84 


Queen   City   Oil   Co 

Ramsay,   A.,   &  Son  Co. 


Raymond    Bros 86 

Richards   Wilcox    Mfg.   Co 74 

Red  Cross  Sanitary   Appliance  Co...  76 

Red   Jacket   Mfg.    Co 79 

Robertson    Mfg.    Co.,    Ltd.,    P.    L...  % 

Rogers,    Alfred,   Ltd 14 

Ross   Rifle   Co 96 

Samuel,   M.   &   L.,   Benjamin   &  Co.  83 

Sapho    Mfg.    Co 39 

Seymour,   Henry  T.,   Shear  Co 87 

Sharratt    &    Newth    87 

Shaw,    A.,   &   Son    87 

Sheet   Metal   Products  Co 2 

Shurly-Dietrich  Co.,   Ltd 91 

Simonds    Canada    Saw   Co 73 

Smith    Hardware    Co 85 

Soclean,    Limited   93 

Soren   Bros 72 

Sorbey,    Robt.,    &    Sons    80 

Spooner,    Alonzo    W 86 

Sonthington   Mfg.   Co 81 

Standard   Chain   Co 70 

Standard  Stamping  Co 24 

Standard    Mfg.     Co 72 

Standard    Paint    &    Varnish    Co 63 

Stanley   Rule   &   Level   Co 90 

Steel   Co.    of   Canada,    Ltd 6 

Stephens,    G.    F.,    &   Co 61 

Stevens  Co.,   Ltd.,   The  Jno 22 

Stewart,    Jas.,    Mfg.    Co 

Outside  front  cover  and  16 

Still,  J.  H 30 

Stratford    Mfg.    Co 81 

Tallman    Brass  &   Metal   Co 84 

Thompson,    B.    &    S.    H 30 

Tobin   Arms   Mfg.    Co 28 

Toronto    Plate    Glass    Importing    Co.  59 

Torrey,    J.    R.,    &   Co 76 

Townsend   &   Co.,   S.   P 16 

Utica    Drop    Forge   Co 85 

Utilities,     Limited     71 

Want    Ads 62 

Western    Distributors,    Ltd 86 

Western   Wire   &   Nail   Co 87 

Western   Clock   Co.    ..Inside   front  cover 

Wheeler   &   Bain    16 

White   Mop   Wringer    Co 77 

Whitman    &    Barnes    Mfg.    Co 79 

Wilckes-Martin-Wilckes    Co 84 

Winnipeg  Ceiling  &   Roofing  Co.    ...  76 

Winnipeg   Paint   &   Glass   Co.,    Ltd.  63 

Wright,   E.   T.,   &  Co 91 

Yale    &    Towne    9 


MONARCH  CONVERTED 

-         CAST  STEEL 
BELL  OR  PLAIN  FACE 

NAIL  HAMMERS 


Pay  Good  Profits 

These    hammers    are 
made  from  carefully 
selected  material  so 
as  to  completely 
satisfy    every 


Polished, 

white 

straight  grain, 

r.  swell    pattern 

handle.     Packed 

£  fdozen  in   a  box. 


■^'Selllthis    hammer    and 
r  -  you   sell    a     trade- winner. 
!Do     not     hesitate — write    us 
now,[for   sample. 


Monarch     Hardware     Co. 

Buffalo,     New    York,     U.  S.  A. 


A  Wide  Circle  of  Users 

SOCLEAN  has  a  wide  circle  of  users,  especially  in  the  sum- 
mer season,  because  dust  is  more  prevalent  and  disease  germs 
more  harmful. 

SOCLEAN 

positively  will  aDsorb  the  dus>  and  also  thoroughly  disinfect 
♦he  place  where  it  is  used,  besides  leaving  a  fragrant  odor  and 
lessening  labor  on  the  part  of  the  housewife.  I*  is  a  profit- 
able line  for  'he  dealer. 

Put  up  in  pails  to  sell  at  25c,  50c.  and  $1.00. 

SOCLEAN  LIMITED,  Toronto,  Ont. 

The  originators  of  the   Dustless  Sweeping  Compound  of  Canada, 
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HARDWARE    AND    METAL 


CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive    Wheel* 

London  Emery  Works,  London,  Ins. 

Carborundum  Co.,  Niacin  Falls,  N.T. 

Canadian    Hart     Wheels,     Hamilton. 
Aluminum     Ware 

British  and  Continental  Agencies,  Ltd. 
Toronto 

Hero    Mfg.    Co.,    Philadelphia. 

Northern     Aluminum     Co.,     Toronto. 

Stover    Mff.    Co.,    Freeport,    111. 

Wonderahine   Limited,    Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    New   York. 
Animal  Traps 

Oneida  Community  Ltd.,  Oneida,  N.T. 
Anchors 

Henderson    A    Richardson,    Montreal. 

Star   Expansion   Bolt   Co.,   New   York. 
Auger   Bits 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Spear    A    Jackson,    Sheffield,    Eng. 

Tobin  Arms  Mfg.   Co.,   Woodstock. 

Babbitt  Metal 

Canada   Metal    Co.,    Toronto. 
Magnolia   Metal   Co.,    Montreal. 
Tallman  Brass  A  Metal  Co.,  Hamilton. 
Bar   Iron 
Henderson    &    Richardson,    Montreal. 
Steel  Co.  of  Canada,   Hamilton. 
London    Rolling   Mills   Co.,    London. 

Bale-Ties 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Out, 
Bar    Cms 

Buffalo  Mfg.   Co.,   Buffalo,   N.   Y. 
Bath    Boom    Fittings 

Buffalo    Mfg.    Co.,    Buffalo,    N.T. 

8.  Stemau  A  Co.,  Brooklyn,  N.T. 

Belting 

Dominion  Bel  ting  Co.,  Ltd.,  Hamilton 
Sadler  A  Hawortn,  Montreal. 

Belting;.  Hose,  etc. 

Qutta  Perch*  and  Rubber  Mfg.  Co., 
Toronto. 

Bird   Cages 

E.  T.   Wright  &  Co.,   Hamilton. 

Binder   Twine 

Plymouth  Cordage  Co.,  N.  Plymouth, 
Mass. 

Bolts   and   Nats 

London  Bolt  and  Hinge  Works,  Lon- 
don,  Ontario. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

National   Acme   Mfg.   Co..   Montreal. 

Boilers   and    Radiators 
Pease   Foundry   Co.,    Toronto. 
Oumey  Foundry  Co.,  Toronto. 

Bolts — Expansion 

'  Star  Expansion   Bolt  Co.,   New   Tork. 

Brackets    Shelf 
Atlas  Mfg.   Co.,    New  Haven,   Conn. 
P.   &  F.  Corbin,   New   Britain,   Conn. 
Stanley  Works,   New  Britain,   Conn. 

Brass    Goods. 

Jas.    Cartland   A   Son,    Ltd.,    Birming- 
ham,   Eng. 
Evered    &    Co.,    Smethwick,    Eng. 
Henderson    &    Richardson,    Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 
Storer    Mfg.    Co.,    Freeport,    111. 

Brass,   Sheets,  Tabes  and   Bods. 

Henderson    &     Richardson,     Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 

Brashes. 

Meakins    A    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Rings — Galvanized,    Brass 
and  Plain. 

Star   Expansion   Bolt   Co.,   New   York. 

Builders'   Tools   and   Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,   Learmont  &  Co.,   Montreal., 
Howland,  H.  S.  Sons  &  Co.,  Toronto. 
Lewis    Bros.    &    Co.,    Montreal. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
North    Bros.    Mfg.    Co.,    Philadelphia, 

Pa. 
Stanley  Rule  A  Level  Co.,  N.  Britain 

Builders'   Hardware. 

Belleville  Hardware  A  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  A  Towne,  St.  Cath- 
arines. 

P.    A    F.    Corbin,    New    Britain,    C. 

May    &    Padmore,    Birmingham,    Eng. 

National   Hardware    Co.,    Orillia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough. 

Butts. 

Canada    Steel    Goods    Co.,    Hamilton. 
P.    A    F.    Corbin,    New   Britain,    C. 
Cans 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
MeClary    Mfg.    Co.,    Toronto. 


The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 

Hamilton   Brass   Mfg.    Co.,    Hamilton. 

Carpet    Sweepers 

Bissell  Carpet  Sweeper  Company, 
Grand    Rapids,    Mich. 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Carriage    Springs    and    Axles 
Guelph  Spring  and  Axle  Co.,  Guelph. 

Cartridges 

Dominion  Cartridge   Co.,   Montreal. 
Cash   Registers 

National    Cash    Register    Co.,    Toronto. 
Cattle   and    Trace    Chains 

Greening,    B.,   Wire  Co.,  Hamilton. 

McKinnon    Chain    Co.,    St.    Catharines 

Oneida    Community    Limited,    Niagara 
Falls,    Ont. 
Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Alf.    Rogers,    Ltd.,    Toronto. 

B.  A  S.  H,  Thompson  A  Co.,  Montreal 
Churns 

Connor,  J.  H„  A  Sons,   Ottawa,  Ont. 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

Maxwell,  David,  A  Sons,  StMary's,  Ont 
Chafing  Dishes 

Buffalo   Mfg.   Co.,   Buffalo. 

S.   Stemau  A  Co.,   Brooklyn,   N.Y. 
Chaplets 

S.  Cheney  A  Son,  Manilas,  N.T. 
Chicken    Coops. 

Triangle    Mfg.    Co.,    Freeport,    HI. 
Clippers — All   Kinds 

American  Shearer  Mfg.  Co.,  Nashua. NH 

Chicago    Flexible    Shaft   Co.,    Chicago. 

Coates  Clipper  Mfg.  Co.,  Worcester, 
Mass, 

Clocks 
The  Western  Clock  Mfg.  Co.,  La  Salle, 
111. 
Clothes    Reels   and   Lines 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Hamilton    Cotton    Co.,    Hamilton. 

Clothes   Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
American  Wringer  Co.,  New  Tork  City 
Lovell    Mfg.    Co.,    Erie,    Pa, 

Cold    Boiled    Strip    Steel 

The  Morris  A  Bailey  Steel  Co.,  Pitts- 
burg,  Pa. 

Cordage 

Hamilton   Cotton   Co.,   Hamilton. 
Plymouth   Cordage   Co.,    N.   Plymouth, 
Mass. 

Cow   Ties 
Greening,   B.,    Wire  Co.,  Hamilton. 
McKinnon    Dash    and    Metal    Co.,    St. 

Catharines. 
Oneida  Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo    Mfg.    Co.,    Buffalo,    N.T. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,     London,     Ont. 
The    Sheet     Metal    Products    Co.,    of 

Canada,     Ltd.,     Montreal,     Toronto, 

Winnipeg. 

E.  T.    Wright    &    Co.,    Hamilton. 

Cutlery — Razors,    Scissors,    etc. 

Caverhill,    Learmont   A   Co.,    Montreal 
Crookes,    Jonathan    A    Son. 
Dorken   Bros.    A    Co.,    Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson    &     Richardson,     Montreal. 
Heinisch's,  R.,  Sons  Co.,  Newark.N.J. 
Howland,  H.  8.,  Sons  &  Co.,  Toronto 
Hutton,    Jas,,    A    Co.,    Montreal. 

F.  W.  Lamplough  &  Co.,  Montreal. 
McGlashan,  Clarke  Co.,  Ltd.,  Niagara 

Falls. 

Door  Bolts. 

Montreal   Hdwe.    Mfg.    Co.,    Montreal. 
Door   Checks. 
Wm.     Keating,    Toronto. 
Canadian    Tale    &    Towne,    St.    Cath- 
arines. 
P.    &    F.    Corbin,    New    Britain.    C. 

Door   Hangers. 

F.   E.    Myers  &   Bro.,   Ashland,   O. 
Richard  Wilcox  Mfg.  Co.,  Aurora,  111. 

Door    Springs. 

Stover    Mfg.    Co.,    Freeport,    111. 

Drawer    Pulls. 

P.    &    F.    Corbin,    New    Britain,    C. 
Stover    Mfg.    Co.,    Freeport,    111. 

Drills,   Brick   and    Stone. 

Star   Expansion   Bolt   Co.,   New  Tork. 
Whitman    A    Bames    Mfg.    Co.,    St. 
Catharines. 

Drills— High   Speed 

Alexander    Gibb,    Montreal. 


Drinking  Caps 

Hero    Mfg.    Co.,    Philadelphia. 
Dry  Batteries 

Canadian   Carbon    Co.,    Winnipeg. 
Eavetroughs 

Thos.   Davidson   Mfg.   Co.,   Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto,  Win- 
nipeg. 

E.   T.   Wright  A  Co.,   Hamilton. 

Metal   Shingle  &  Siding  Co.,   Preston. 

Wheeler    A    Bain,    Toronto. 

Emery   or   Corundum   Wheels 

The  Carborundum  Co.,  Niagara  Falls, 
N.Y. 

Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 

London  Emery  Works,  London,  Eng. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 
Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Tor- 
onto. 

Emery   Cloth 

London  Emery  Works,  London,  Eng. 
Emery  Wheels. 

London   Emery   Works,    London,    Eng. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

McClary's,    London,    Ont. 
Escutcheon   Pins 

The  Parmenter  A  Bulloch  Co.,   Gana- 

oque,    Ont. 
Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Fencing — Woven   Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,  Banwell  A  Co.,  Walker- 
ville. 

Files   and    Basps 
Bamett  Co.,  G.  A  H„  Philadelphia,  P. 
Delta  File  Works,   Philadelphia,   Pa. 
Disston,  Henry,  &  Sons,  Philadelphia, 

Nicholson   File  Co.,   Port  Hope. 
Simonds      Canada     Saw     Co.,     Ltd. 

Montreal. 
Spear   A    Jackson,    Sheffield,    Eng. 

Firearms    and    Ammunition 

Harrington    A    Richardson    Sons    Co., 

Worcester,    Mass. 
O.    J.    Hamilton    As    Son,    Plymouth, 

Mich. 
Tobin   Arms  Mfg.   Co.,   Woodstock. 
Fire  Escapes 
Canada  Foundry  Co.,  Ltd.,  Toronto. 
Dennis  Wire  A   Iron  Co.,   London. 
Fire   Grates. 
Ohio    Foundry    &    Mfg.    Co.,    Steuben- 
ville,    O. 

Fine   Irons 

Stover  Mfg.  Co.,   Freeport,  111. 
Fire  Place  Furnishings 
The   Barton-Netting  Co.,   Ltd..   Wind- 
sor, Ont, 

Flint    Paper 

London  Emery  Works,  London,  Eng. 
Food  Choppers 
Enterprise   Mfg.   Co.,   Philadelphia, 
D.    Maxwell   A   Sons,    St.    Mary's. 

Foot  Warmers 

Chicago   Flexible   Shaft   Co.,   Chicago. 
Forging  s 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 
Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.   Davidson   Mfg.   Co.,  Montreal. 
The  Steel   Co.  of  Canada,   Ltd,   Ham- 
ilton. 

Galvanized    Iron 
W.    Gilbertson    A    Co.,     Ltd.,     Alex. 

Gibb,    Montreal,    Agent. 
Henderson    &    Richardson,    Montreal. 
John    Lysaght,    Ltd.,    Bristol,    Nswport 
and  Montreal. 
B.  A  8.  H.  Thompson  A  Co.,  Mont- 
real. 

Gas    Fixtures 

The   Barton-Netting   Co.,   Ltd..   Wind- 
sor,  Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 
Glass 
Hobbs  Mfg.  Co.,  London. 
Toronto  Plate  Glass  Imp.  Co.,  Toronto 
Winnipeg  Paint  A  Glass  Co.,  Winnipeg 
Consolidated  Plate  Glass  Co.,  Tor- 
onto. 

A.  Ramsay   A   Son,    Montreal. 

B.  A  8.   H.   Thompson  A  Co.,   Mont- 

real, 
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Glass,  Ornamental 

Consolidated  Plat*  Glass  Co.,   Toronto 

Hobbs    Mfg.    Co.,    London. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  A  Glass  Co.,  Winni- 
peg. 

Glass   Paper 

London   Emery    Works,    London,    Eng. 
Glass,   Wired 
Hobbs   Mfg.   Co.,    London. 
Toronto    Plat*    Glass    Imp.    Co.,    Tor- 
onto. 
Winnipeg  Paint  A   Glass  Co.,   Winni- 
peg. 
Consolidated  Plate  Glass  Co.,  Toronto 
Glaziers'   Diamonds 
Pelton,   Godfrey  S. 
Sharratt   A   Newth,    London,    Eng. 
Winnipeg  Paint   A   Glass  Co.,    Winni- 
peg. 
Glue 

The  Canada  Gin*  Co.,  Ltd.,  Brant- 
ford. 

Henderson    A    Richardson,    Montreal. 
Grinding   Machinery. 

London  Emery  Works,  London,  Eng. 
Grindstones 

Richards-Wilcox     Mfg.     Co.,     Aurora, 

American     Grinder     Mfg.    Co.,     Mil- 
waukee. 
Guns 

Harrington    A    Richardson    Ants    0*. 

Worchester,    Mass. 
Tobin  Arms  Mfg.  Co.,  Woodstock,  Ont, 
0.    J.    Hamilton    A    Son,    Plymouth, 

Mich. 

Hammers 
Stover  Mfg.   Co.,   Frosport,   m. 
Whitman     A    Barnes    Mfg.    Co.,    St. 

Catharines. 

Handles 

Still,    J.    H.,    Mfg.    Co.,    St    Thomas. 

W.  C.  Crawford  Co.,  Tllbury/^^ 
Hardware.   Metal    Window. 

Canadian  Yale  &  Towne.  St.  Cath- 
arines. 

P.  A  F.  Corbin,  New  Britain,  Cenn. 
Hay  Unloading  Tools 

F.  I.  Myers  A  Br*,,  Athlama,  Okie. 
Hinges 

Canada    Steel    Goods    Co.,    Hamilton, 
Cowan   A    Britten,    Gananoaue. 
Montreal    Hardware    C*.,    Montr**!. 
The     Stanley     Works,     New     Britain. 
Conn. 

Hinges,     Spring 

Chicago    Spring    Butt   Co.,    Onlosa*. 
Standard    Mfg.    Co.,    Shelby.    Okl*. 

Hockey   Sticks 
Still,  J.  H.  Mfg.  Co.,   Bt   Thomas. 
St,    Marys    Wood    Specialty    Co.,    St. 
Marys. 

Hooks 

P.   &  F.   Corbin,   New   Britain,   Conn. 
Henderson   A    Richardson,    Montr**!. 
Steel   Co.   of   Canada,    Limited,    Ham- 
ilton. 
Stover   Mfg.   Co.,    Freeport.    DJ. 

Hoop  Iron 

The  Steel  Co.  of  Canada,  Ltd..  Ham- 
ilton. 

Hoops — Steel    and    Wire 

Laidlaw  Bale- Tie  Co.,  Hamilton,  Ont. 
Horseshoes  and  Nails 

Steel  Co.  of  Canada,  Ltd.,  Hamilton 
Ice    Cream    Freezers 

North   Bros.   Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,  Montreal,   Toronto,   Winnipeg 

Ice  Cutting  Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 
Iron   and    Steel   Bars 

Henderson    A    Richardson,    Montreal. 
8teel  Co.  of  Canada,  Limited,  Hamilton 

London    Rolling  Mill   Co.,   London. 

Iron   Pipe 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Canada   Tub*   A    Iron   Co.,    Montreal. 

Iron   Pumps 

Aylmer    Pomp    A    Scale    Co..    Aylmsr. 
R.    McDougal!    Co.,    Gait 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa 
F.    E.    Myers  A   Bra.,   Ashland,   Ohio. 

Knife   Polish 

London  Emery  Works,  London,  Eng. 
Ladders 

Stratford  Mfg.  Co.,  Btratford,  Ont 
Ladders — Shelf 

Hamilton    Brats    Mfg.    Co..    Hamilton. 

F.    E.   Myers   A   Bro..    Ashland,   Ohio. 

Richards-Wlloox     Mfg.     Co.,     Anrora, 


HARDWARE     AND     M  E T A  L 


Lamps,  Acetylene 
Maple   Citj  Mff.   Co.,    Monmouth,   111. 

Lampblack 
The    L.    Martin    Co.,    New    York. 
Wilekea  Martin  Wilckes  Co.,  New  Toik 

Lanterns 

The*.    Davidson    Mfg.    Co.,   Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.  T.    Wright   *   Co.,   Hamilton. 

Lawn     Fencing; 

Canada  Wire  *  Iron  Oooda  Mfg.  Co., 
Hamilton.  _ 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

McGregor  Banwell   ft  Co.,   Walkervill* 

Banwell  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn  Mowers 

D.   Maxwell  *  Bona,   St.   Mary's,   Ont. 

Supplee    Hardware    Co.,     Philadelphia 

Clipper  Lawn   Mower  Co.,    Dixon,    111. 

8.    P.   Townsend   ft  Co.,   Orange,   N.J. 

Whitman  ft  Bamet  Mfg.  Co.,  St. 
Catharines. 

Lawn    Swings 

F.  E.    Myers   ft   Bro.,   Ashland,   Ohio. 
Stratford  Mfg.   Co.,    Stratford,  Ont. 

Lightning:    Reds 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont. 

Locks,    Knobs,    Escutcheons,    etc. 

BelleTille  Hdw.  and  Lock  Mfg.  Com- 
pany.  Belleville. 

Canadian  Tale  ft  Towne,  St.  Cath- 
arines. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

May  ft  Padmore,   Birmingham,   Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough    Leek    Mfg.    Co.,    Peter- 
borough,   Ont. 
Lumbering    Toels 

Pink,  Thoa.,  ft  Co.,  Pembroke,  Ont 
Manufacturers'    Agents 

Gibb,   Alexander,   Montreal. 

Mcintosh,    H.    F.,    ft   Co.,    Toronto. 

Western   Distributors   Ltd.,   Saskatoon. 

Mantels   and    Grates 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor, Ont. 

Match   Boxes 
Storer   Mfg.    O*.,    Freeport,    111. 

Metals 
Canada   Metal   Co.,   Toronto. 
Carerhill,   Lcamont  ft   Co.,   Montreal. 

Gibb,   Alexander,   Montreal. 
Henderson    ft    Richardson,    Montreal. 
Leslie,  A.  C,  ft  Co.,  Montreal. 
Lysaght.   John,    Bristol,   Eng. 
Magnolia    Metal    Co.,    Montreal. 
McKechnie  Bros.,  Birmingham,   Eng. 
Nora  Scotia  Steel  and  Coal  Co.,   New 

Glasgow,    N.S. 
Samuel.    Benjamin   ft   Co.,   Toronto. 
The  Sheet  Metal  Products  Co.of  Canada 

Ltd.,  Montreal.  Toronto,  Winnipeg 
Tallman  Brass  ft  Metal  Co.,  Hamilton 
Thompson,   B.   ft  8.  H.  ft  Co., Montreal 

Metal  Lockers 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Dennis  Wire  ft  Iron  Co.,  London,  Ont. 
Metal  Shingles,  Sidings,  Etc. 

Gait  Art  Metal  Co.,  Gait. 

Metallic  Roofing  Co.,   Toronto. 

Metal  Shingle  and  Siding  Co.,  Preston. 
Metal    Polish,   Emery    Cloth,   Etc. 

Oakey,  John,  ft  Sons,  London,  Eng. 

John    C.    Wilson,    Ottawa. 

Metal    Store    Fronts 

Canada  Foundry  Co.,   Ltd.,  Toronto. 
Mop    Holder 

Theo.  J.   Ely  Mfg.   Co.,   Erie,  Pa. 

Mop   Wringers 

Theo  J.   Ely  Mfg.  Co.,   Girard,   Pa. 
White    Mop   Wringer   Co.,    Fultonrille, 
N.T. 

Nail    Pollers 

The    Bridgeport    Hdw.    Corp.,    Bridge- 

Jjort,    Conn, 
th  Hardware  Co.,  Montreal. 

Nails,    Wire 

Laldlaw   Bale- Tie  Co.,   Hamilton,   Ont. 

Parmenter  ft  Bulloch  Co.,  Gananoqn*. 

P.  L.  Robertson  Mfg.  C,  Milton,  Ont 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Oilers 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

Hero    Mfg.    Co.,    Philadelphia. 

Maple  City   Mfg.    Co.,   Monmouth,    111. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Wright,   E.  T.  ft  Co.,  Hamilton,  Ont. 

OU   Stones 
Canadian  Hart  Wheels,  Hamiltoa,  Ont 
Carborundum  Co.,  Niagara  Falls,  N.Y. 

OU   Stoves 

MeClary    Mfg.    Co.,    London. 
Queen   City   Oil   Co.,   Toronto. 


Oil   Tanks 

Bowser,    8.    F.,    ft   Co.,   Toronto. 
Ornamental   Iron   and   Wire 

Canada  Wire  ft  Iron  Goods  Mfg.   Co., 
Hamilton. 

Dennis  Wire  &  Iron  Co.,  London,  Ont 

Packing; 

Garlock   Packing  Co.,   Hamilton,   Ont. 
Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walkerrile,  Ont. 

Brandram    Henderson,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Dougall    Varnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial   Varnish   and   Color  Co.,   Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,   Benjamin  ft  Co.,   Toronto. 

Pinchin,    Johnson    Co.,    Toronto. 

Pratt    ft     Lambert    Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  ft  Son  Co.,  Montreal. 

8herwin-Williams    Co.,    Montreal. 

Standard     Paint     and     Varnish     Co., 
Windsor,    Ont. 

G.    F.    Stephens    ft    Co.,    Winnipeg, 
Man. 

Winnipeg  Paint  ft  Glass  Co.,   Winni- 
peg. 
Paint    and    Varnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall  Varnish  Co.,  Montreal. 

Imperial    Varnish    ft    Color    Co.,    Tor- 
onto. 
Perforated    Sheet    Metals 

Canada    Wire    and    Iron    Goods    Mfg. 
Co.,    Hamilton. 

Greening,   B.,   Wire  Co.,  Hamilton. 

Pig;   Iron 

Henderson    &    Richardson,    Montreal. 

Steel   Co.   of  Canada,   Limited,   Ham- 
ilton. 

Samuel  Benjamin  ft  Co.,  Toronto. 

A.   0.   Leslie  ft  Co.,   Montreal. 
Pipe,    Wrought    Lead    and 
Galvanized 

Steel   Co.   of   Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  ft  Iron  Co.,  Montreal. 

Pliers 

Henderson   ft   Richardson,    Montreal. 
Smith    Hardware    Co.,    Montreal. 
Poultry   Netting; 
Greening,    B„    Wire    Co.,    Hamilton, 

Ont. 
John   Lysaght,   Ltd.,    Bristol,   Newport 
and    Montreal. 
Pruning;    Knives 

International   Tool   Co.,    Detroit. 
Pumps 
Canada    Foundry    Co.,    Ltd.,    Toronto. 
R.    McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 
Pumps,    Power 
Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 
Putty 
Brandram-Henderson   Co.,   Montreal. 
Canada    Paint   Co.,    Montreal. 
Sherwin-Williams  Co.,  Montreal. 
Pinchin-Johnson   ft   Co.,    Toronto. 
Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Rat  Traps 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
Lovell    Mfg.    Co.,    Erie,    Pa. 
Oneida     Community,      Ltd.,     Niagara 
Falls. 
Razors 
Gillette  Safety  Razor  Co.,  Montreal. 
Greeff-Bredt   ft  Co.,    Toronto. 
Jonathan    Crookes    ft    Son,     Sheffield, 

Eng. 
Dor  ken    Bros,    ft    Co.,    Montreal. 
Jas.  Hutton  ft  Co.,   Montreal. 
Kampfe   Bros.,    New   York. 
Razor  Blades. 
Sehramberger,   TJhrfedemfabrik, 
Schramberg,    Germany. 
Razor   Hones 
Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Razor   Strops 

J.   R.  Torrey  ft  Co.,   Worcester,   Mass. 
Registers 
Jas.    Stewart    Mfg.     Co.,    Woodstock, 

Ont. 
Canadian    Ferrosteel    Co.,    Bridgeburg. 
Rivets 
Steel   Co.   of  Canada,   Hamilton. 
Parmenter  ft  Bulloch  Co.,  Gananoqne. 
P.   L.    Robertson   Mfg.   Co.,   Ltd.,   Mil- 
ton  West,    Ont. 
Roofing;   Supplies 
Barber   Asphalt   Co.,    Philadelphia. 
Brantford    Roofing    Co.,    Brantford. 
Canadian    Supply    Co.,    Toronto. 
Dominion     Roofing     Co.     of     Canada, 

Ltd.,   Toronto. 
Gait   Art   Metal   Co.,   Gait,    Ont. 
McArthur,    Alex.,    ft   Co.,    Montreal. 
Metal    Shingle  ft  Biding  Co..   Preston, 

Ont. 
Metallic   Roofing  Co.,   Toronto. 


United    Roofing    ft    Mfg.    Co.,    Phila- 
delphia,  Pa. 

Winnipeg  Paint  ft    Glass   Co.,    Winni- 
peg. 
Rope 

Independent   Cordage   Co.,    Toronto. 
Rules  and   Gauges 

Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin  Rule  Co.,  Windsor. 
Saws 

Atkins,    E,    C„    ft    Co.,    Indianapolis, 
Ind. 

Disston,  Henry,  ft  Sons,   Philadelphia. 

Drabble   ft   Sanderson,    Sheffield,    Eng. 

Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 

Simonds  Canada  Saw  Co.,   Montreal. 

Spear    &    Jackson,    Sheffield,    Eng. 

Scales 

Aylmer   Pump   ft    Scale   Co.,    Aylmer, 

Ont. 
Burrow,   Stewart  ft   Milne   Co.,   Ham- 
ilton, 
Renfrew  Scale  Co.,   Renfrew,   Ont. 
Screen   Door    Sets 
P.   ft  F.   Corbin,   New  Britain,   Conn. 
Stanley   Works,    New   Britain,    Conn. 
Screws,   Nuts,   Bolts 
National   Acme   Mfg.    Co.,    Montreal. 
Steel   Co.   of   Canada,    Limited,    Ham- 
ilton, 
Screws,  Wood 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.  of  Canada,  Hamilton. 
Scythe   Stones 
The  Carborundum  Co.,  Niagara  Falls, 
New   York. 
Shears,  Scissors 
Acme  Shear  Co.,  Bridgeport,  Conn. 
R.   Heinisch's  Sons  Co.,   Newark,  N.J. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
J.  Wiss  ft  Sons  Co.,  Newark,  N.J. 
Shelf   Boxes 
Cameron    ft    Campbell,    Toronto. 
Shellacs 

Berry   Bros.,   Walkerrille. 
Shovels    and    Spades 

Spear   ft   Jackson,    Sheffield,    Eng. 
Sieves   and    Screens 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Sporting:    Specialties. 

Marble   Arms   &  Mfg.   Co.,   Gladstone, 
Mich. 
Sprayers 

Cavers    Bros.,    Gait,    Ont. 

T.    Collins    Mfg.    Co.,    Toronto. 

Thos,    Daridson    Mfg.    Co.,    Montreal. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.    T.    Wright    ft    Co.,    Hamilton. 

Spramotor  Co.,  London. 
Springs 

B.     Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    ft    Richardson,    Montreal. 
Spring    Hinges,    Etc. 

Chicago  Spring  Butt  Co.,  Chicago,  HI. 

Standard  Mfg.   Co.,   Shelby,   Ohio. 
Stains,    Shingle 

Berry  Bros.,   Walkerrille. 
Stains,  Wood 

Berry   Bros.,   Walkerrille. 
Staples 

B.    Greening    Wire  Co.,  Ltd.,  Hamilton 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Steel — High   Speed 

Alexander  Gibb,    Montreal. 

Henderson    ft    Richardson,    Montreal. 
Steel— Cold    Rolled    Strip 

Morris  &   Bailey   Steel  Co.,    Pittsburg. 
Steel  Wire  Hoop« 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Stencils 

Hamilton  Stamp  ft  Stencil  Co.,  Ham- 
ilton,  Ont. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

E.  T.   Wright  ft  Co..   Hamilton,   Ont, 
Herod      Machine     &      Stamping     Co., 

Brantford. 
Store    Ladders 
Hamilton    Brass    Mfg.    Co.,    Hamilton. 
Ont. 

F.  E.   Myers  ft  Bro.,  Ashland,  Ohio. 
Stoves,   Furnaces 

Thos.    Daridson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Pease   Foundry  Co.,   Toronto. 

D.   J.    Barker   ft   Co.,    Picton. 
Stoves,  Gas. 

Burrow,    Stewart   ft   Milne   Co.,    Ham- 
ilton. 

MeClary    Mfg.    Co.,    London,    Ont. 
Tacks 

The    Steel  Co.     of    Canada,  Ltd., Ham- 
ilton. 
Tapes 

Jas.  Chesterman  ft  Co.,  Sheffield,  Eng. 

Lufkin    Rule   Co.,   Windsor,   Ont. 
Tiling— Wall  and  Floor 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor.  Ont, 


Tin    Plate 

Henderson   ft    Richardson,    Montreal. 

A.  C.  Leslie  ft  Co.,  Montreal. 

B.  ft  8.  H.  Thompson  ft  Co.,  Mont- 
real. 

M.    ft    L.    Samuel,    Benjamin    ft    Co., 
Toronto. 
Tools 
The   Chap  in    Stevens   Co.,    Pin*   Mead- 
ow,  Conn, 
The     Goodell-Pratt     Co.,     Greenfield, 

Mass. 
Spear    ft    Jackson,    Sheffield,    Eng. 
Allan    Hills    Edge   Tool    Co.,    Gait, 
Armstrong    Bros.    Tool    Co,,    Chicago. 
Robt.    Sorby    ft    Sons,    Sheffield. 
Stanley     Rule     ft     Level     Co.,    New 

Britain. 
International   Tool   Co.,    Detroit. 
Tools — Metal   Workers' 

Brown-Boggs   Co.,    Hamilton. 
Tool  Grinders 
American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther  Grinder   Mfg.   Co.,   Milwaukee. 
Richards-Wilcox     Mfg.     Co.,     Aurora, 
111. 
Trucks 
Aylmer    Pump    ft    Scale    Co.,    Aylmer. 

Ont. 
Renfrew   Scale   Co.,    Renfrew,   Co. 

Varnishes:     See  Paints 

Berry  Bros.,  Limited,  Walkerrille,  Oat 

Dougall    Varnish    Co.,    Montreal. 

Glidden  Varnish  Co.,  Toronto. 

International    Varnish    Co.,    Teronto. 

Pratt  ft  Lambert,  Bridgeburg. 
Ventilators 

Harris,  J.  W.,  C*.,  Montreal. 
Vises 

Henderson    ft    Richardson,    Mentreal. 
Hollands   Mfg.    Co.,    Erie,    Pa, 
Chas.   Parker  Co.,   Meriden,   Conn, 
Prentiss   Vis*  Co.,   New  York. 

Washing    Machines,    Etc. 
J.  H.  Connor  ft  Son.,  Ottawa,  Oat, 
Oummer-Dowswell  Ltd.,  Hamilton,  Oat 
Henderson    &    Richardson,     Montreal. 
D.  MaxweU  ft  Son,   St.   Mary's,  Ont. 
One    Minute    Washer  Co.,    Toronto. 
London   Foundry  Co.,   London. 

Wall   Plaster 
Manitoba    Gypsum    Co.,    Winnipeg. 

Waffle    Irons 
Storer  Mfg  Co.,  Freeport,  III. 

Wagons — Children's 
Wodstock    Wagon    Co.,    Woodstock. 

Washers 
P.    L.     Robertson    Mfg.    Co.,    Milt**, 

Ont. 
Steel  Co.   of  Canada,  Limited,  Hamiltoa 

White  Lead 
Brandram-Henderson     Co.,     Montr*aL 
Steel  Co.    of  Canada,  Limited,  Hamiltoa 

Wholesale   Hardware 
Carerhill,    Learmont   ft    Co.,    Montreal 
Howland,  H.  S.,  Sons  ft  Co.,  Toronto 
Lewis  Bros,  ft  Co.,  Montreal. 

Window    Guards 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire   Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 
Wire  Doer  Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 
Wire — Iron,    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    &    Richardson,    Montreal. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

P.   L.   Robertson  Mfg.  Co.,  Milton,  Ont. 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd., 
Watford,   Ont, 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited,  Hamiltoa 
Wire    Goads 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire    Machinery 

Ed  Brand,  472  Moss  Lane.,  Manchester 

Eng. 
Wire    Products 

Andrews    Wire    Works,    Watford,   Oat. 
Wire   Rope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd. 
Hamilton. 
Wire    Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 

Henderson    ft    Richardson,    Montreal. 

Jas.    Steele   Limited,   Gualph,   Ont. 
Wood    Finishes 

Berry   Bros.,    Walkerrille. 
Wrenches 

Cochran    Pipe    Wranah    Os. 

Whitman     ft     Barnes     Mfg.     Co.,     M. 
Catharines. 

Bemis    ft    Call    Hdw*.    ft    Tool    C*,. 
Springfield,     Mas*. 
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Ross  Rifles  Please  Both  Purchaser  and  Seller 


"%*#*" 


280  Calibre 


High  Velocity 


The  Rifles  are  good 
and  cheap  at  the 
price,  and  dealers 
make  a  reasonable 
profit  on  them. 


UP-TO-DATE  DEALERS  WON'T  REST 
until  every    customer  of   theirs  who    seeks  a  rifle,  and  can  afford  it,  has 
purchased  a  Ross  High  Velocity. 

THE  RETAIL  PRICE  IS  $70.00 
Dealers  make  their  profit  on  a  $70.00  sale  instead  of  on  $25.00,  or  $35.00,  and 
the  customer  gets  a  rifle  of  which  he  may  well  be  proud.    For  accuracy 
and  power,  it  has  absolutely  no  superior.    Have  these  points  ever  occurred 
to  you? 

DISCOUNTS,  ETC.,  ON  APPICATION 

THE  ROSS  RIFLE  CO.,  QUEBEC,  QUE. 


RO£!£HON  WOOD  SCREWS 


The  hardwareman  who  is  wide  awake  can  make  excellent 
profits  by  boosting  this  new  wood  screw. 

The  square  hole,  into  which  a  specially  made  screwdriver 
fits,  has  become  extremely  popular  with  every  user.  With  this 
the  woodworker  can  do  the  work  in  less  time  and  without  dan- 
ger of  destroying  the  wood,  as  the  screwdriver  cannot  slip. 


PAT.  FEB.  2,  1909 


T 

o 


We  are  also  manufacturers  of  Hand  Drivers,  Yankee  Bitt, 
Brace  Bits,  Rivets,  Burrs,  Washers,  Nails,  Wire,  etc. 

Write  for  catalog  and  prices. 

The  P.   L.  Robertson    Manufacturing   Co.,  Limited,  Milton,  Ont. 

TORONTO  WAREHOUSE.  19  Jarvis  Street,        -         F.  J.  Schuch,  Agent 
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IF    ITS  AN 


h  WRINGER    ° 


u 


y 


t. 


u 


THAT'S  ALL  YOU  NEED  TO 
KNOW   ABOUT  A   WRINGER 

The  quality  goes  in    before  the 

name  goes    on.       Do    you 

handle  them?     If 

not,  why? 

LOVELY  MFG.  CO, 

ERIE,  PA.    U.S.A..  □ 


J^-S^V^  ^s  ^  ^  ^^^J 


§ 


CHICMCfY 
IPEiE  I1P1 W' 


TRADE    BUILDING 

Have  you  a  stock  of  Spring  Hinges  that 
have  distinctive  selling  features  which  your 
salesmen  can  offer  and  which  would  make 
the  prospective  purchaser 
buy  them  and  no  other  ? 

Chicago  "Relax" 
Spring  Hinges 

are  in  great  demand.  They 
are  substantial  in  construc- 
tion and  readilv  applied. 
The  EXCLUSIVE  FEA- 
TURE of  spring  action 
release,  allowing  the  door 
to  be  placed  at  any  desired  position  and  auto- 
matically re-engaging  when  the  door  is 
closed,  is  of  recognized  merit  and  utility. 

S^nd  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring   Hinges  manufactured. 

Chicago  Spritjg^utt  ffompatj^, 


CHICAGO 


NEW    YORK 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary        Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design  ;  particularly   adapted 
to  the  work  they  have  to  do  ;  durable  and  reliable. 


Those  that  bear 
this  Trade-Mark 


fUFKIN 


are    the  leaders  of  the   field   becauie  they  have  always  inven  satisfaction.     THEY 
ARE  DOMINION  MADE. 


sale  by  mE/£/FKfNR(/LE/?0.  Of(?ANADAJt1>. 

W/NDSOR.ONT. 


FOR 

AIL  JOBBERS. 


CATALOGUE 
ON  REQUEST 
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COW-EASE 


TRADE  MARK  REGISTERED  IN  U.  S.  A.  AND  CANADA 


"Keeps  the  Flies  Off"  Cattle  and  Horses 


COW  EASE 

TRADE  MARK.  REGISTERED. 

A  PREPARATION  TO 
PREVENT  FLY  PEST 


CATTLE  a""  HORSES. 


|2?WS  NOTHING  INJURIOUS 
I  PROTECTS  YOUR  STOCK  FROM 


CMPENTEB-MOHTDHCO 

SDLE  PROPRIETORS 


M8CWS-    J' 
BRPU'"1^ 

,,„.ll. 

pil«s*'ME„, 


s."" 


JUST  WHAT  YOU  HAVE  BEEN  LOOKING   FOR. 
A  PROFIT  MAKER  FOR  SUMMER  MONTHS. 
INCREASES  THE  YIELD  OF  MILK. 
MAKES  MONEY  FOR  THE  FARMER. 

Special  Sample  Lot  Offer 

Send  the  following  suggestion  for  trial 
order  to  your  nearest  jobber.  This  assort- 
ment includes  show  card,  circulars,  and 
electrotype  if  specified. 

12-1  gal.  @  66^c.   per  gal $8.00 

1  doz.  Cow-Ease  Sprayers $4.00 

6  pints  for  free  distribution .00 

Total $12.00 

Retails  $18.00.  Pays  you  profit  33%% 
Terms  July  1st,  60  days,  F.O.B.  all  job- 
bing points.     See  list  of  jobbers  below. 

We  Guarantee  Cow-Ease 

Send  your  order  today,  on  coupon  attached 
corner  of  this  ad.,  to  any  jobber  for  above  sam- 
ple lot  of  Cow-Ease  and  if  not  satisfied  with 
quality  you  may  return  and  we  will  refund 
price  paid  for  same. 


Put  up  in  Lithograph  Cans 


Manufactured  by 


Carpenter-Morton  Co. 

77  Sudbury  Street,  BOSTON,  U.  S.  A. 


COW-EASE 

DISTRIBUTORS 

Dartmouth,  N.S., 

- 

Jas.  Simonds,  Ltd. 

Fredericton,  N.B.,   - 

- 

Jas.  S.  Neill   &   Son,   Ltd. 

Fredericton,  N.B., 

- 

R.    Chestnut  &  Sons 

Halifax,   N.S., 

_ 

A.  M.   Bell  &   Co. 

Halifax,  N.S., 

- 

Maritime  Paint  &  Varnish  Co. 

Moncton,  N.B., 

- 

Sumner    Company 

Montreal,     Canada,     - 

- 

A.  Ramsay  &  Son  Co. 

St.  John,  N.B., 

- 

Emerson  &  Fisher,  Ltd. 

Yarmouth,  N.S., 

- 

S.   A.   Crowell   &   Co. 

CANADA'S  ONLY  WEEKLY  HARDWARE  PAPER. 

HARDWAR§°METAL 

Published  Weekly  by 
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No.  25 


^HE  merchant   who  tries   to  keep   his 
business  in  his  head  can't  keep  ahead 
in  his  business. 


His  brain  can't  stand  the  strain — it's  built  to  remem- 
ber facts — not  figures. 

The  human  mind  is  never  completely  accurate. 

The  National  Cash  Register  thinks  with  a  brain  of 
steel. 

Over  One  Million  have  been  sold. 


It  keeps  track  of  every  detail  of  every  sale — stops 
leaks  and  checks  losses. 

A  store  using  a  National  Cash  Register  is  run  on 
system — it's  bound  to  yield  profit  to  its  owner. 

Write  for  Booklet. 


The   National    Cash    Register  Company 


Headquarters   for  Canada 
J.   C.   LAIRD,  Manager  in  Canada 


285  Yonge  St.,  Toronto 

Canadian  Factory:  TORONTO 


HARDWARE    AND     METAL 


Don't  Let  Your 

"GILLETTE  DEPOT" 
SIGN 

Get  Weatherworn. 

You  know  how  well  that  big  blue-and- 
yellow  "GILLETTE  DEPOT"  sign  has 
served  you  for  nearly  two  years.  You 
know  how  much  it  has  meant  to  have  your 
store  conspicuously  marked  out  as  the  local 
headquarters  for  the  GILLETTE  Safety 
Razor  and  Blades. 

Don't  let  that  advantage  slip  away. 

If  your  "GILLETTE  DEPOT"  Sign  is  not  as  fresh  and  attractive  as  it  once  was, 
write  us  right  away.  We  have  a  new  sign  waiting  here  to  replace  it,  and  will  ship 
immediately.  Just  state  whether  you  want  the  flanged  sign  to  project  from  the  store 
front,  or  the  square  one  which  nails  on  flat. 

If  you  show  one  or  two  bright,  fresh  "GILLETTE  DEPOT"  Signs,  and  a  good 
line  of  GILLETTE  Sets  and  Blades,  you  hold  all  the  trumps  in  the  razor  game. 

The  GILLETTE  is  the  keenest,  quickest,  smoothest-shaving  and  most  satisfactory 
razor  made.  This  means  much  to  you  and  everything  to  your  customers.  The 
selling  price  is  protected — there's  no  price-cutting — and  you  are  always  sure  of  a 
quick  turnover  and  a  substantial  profit  on  every  razor  you  take  into  stock. 

Why  waste  your  time,  your  window-space  and  your  energy  on  "next-bests"  or 
cheap  foreign  make-shifts?  Concentrate  on  the  GILLETTE.  Give  it  a  fair  showing 
in  your  windows  and  on  your  counters.  Write  for  (and  use)  the  handsome  store 
cards  and  other  displays  which  we  are  continually  devising. 

Push  the  GILLETTE — identify  your  store  with  it — and  you  will  find  it  the 
livest  and  most  profitable  specialty  in  your  store. 

Don't  forget  to  write  for  that  new  "GILLETTE  DEPOT"  Sign. 

The  Gillette  Safety  Razor  Co.  of  Canada,  Limited 


-Gillette 


Office  and  Factory  : 
The  New  Gillette  Building-,  Montreal 


KNOWN  THE 


WORLD  OVER 


HARDWARE    AND     METAL 


MAYMORE 


MAYMQRE  CLASS  KNOBS 


ARE   BRILLIANTLY    CUT 
FROM   THE    FINEST 
AND    CLEAREST  METAL 


. 


flo.  79e3 
THESt   ARE 

ONLY  TWO  FROM 

...  UNIQUE.  SELECTION 
Ho.  796  5^*33^' 

Write   for    Particulars    of   Complete  Line  to 

THOMAS.  W.  KIRBY 

YONCE    ST  ARCADE     TORONTO 

MANUFACTURED    BY 


MAY&PADMORCL0  Birmingham 


ENC 


HICMC 

IMBUE  I1PI 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  sales- 
man can  offer  and  which  would  make  the  pro- 
spective purchaser  buy  them 
and  no  other? 

Chicago  "Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability 
and  finish  of  this  article  are 
unsurpassed,  and  in  consid- 
eration of  prices  that  are  conservative  in 
respect  to  value,  the  up-to-date  dealer  cannot 
afford  to  neglect  this  profitable  business. 

Send  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

<Z  Ittcago  Spring  %itilJCompaz$£j 


CHICAGO 


NEW  YORK 


A  New  Line 

"Yankee"  Plain  Screw  Drivers 

Strong,    durable,    well  balanced    tools,    of    the    same    high 
quality  of  material  and  workmanship  as  other  "Yankee" 
Tools,  which  to-day  are  without  equal. 

The  blade  and  ferrule  are  highly  polished,  the 
handle  of  hardwood,  finished  in  dull  black, 
making  a  handsome  appearance. 

Each  tool  is  thoroughly  tested  and  the 
blades  positively  guaranteed    not 
to  turn  in  the  handle. 

Your  Jobber  Wilt  Supply  You 

No.  90,  Standard  Style,  Four- 
teen Sizes,  2  to  30  in. 

No.  95,  Cabinet  Style, 
(Slim  Blade) 
Eleven  Sizes,   2i 
to  15$  in. 


Made  by 

North  Bros. 
Mfg.  Co. 

PHILADELPHIA,  PA 
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MOTOR  BOATING 

Will  be  more  popular  than  ever  this  season 


THIS  year  promises'to  be  a  record  year  in  the  motor  boat  field.  When 
the  season  opens  there  will  be  a  large  number  of  new  boats,  and 
old  boats  fixed  up.  "What  are  you  doing  to  reap  the  benefit  of  this 
trade?  Every  wide-awake  dealer  should  stock  motor  boat  supplies  and 
marine  hardware.  We  Scarry  the  largest  stock  of  accessories  in  Canada; 
Our  Motor  Boat  Accessory  Catalog  is  ready  for  mailing ;  a  card  asking  for 
Catalog  H.  24  will  bring  it  to  you. 

If  you  are  interested  in  Marine  Engines  you  should  have  our  Catalog  H  23; 

WHEN     WRITING     FOR     CATALOGS     ADDRESS     OUR     NEAREST    BRANCH. 


The   Canadian    Fairbanks-Morse   Co., 

LIMITED 


MONTREAL 
ST.  JOHN 
OTTAWA 


TORONTO 

WINNIPEG 

CALGARY 


SASKATOON 

VANCOUVER 

VICTORIA 


The  S.JME.i  .    Improved  Deluge  Sprayers 

Unexcelled  for  Spraying  Trees,  Bushes,  Plants,  Potatoes,  Vines,  Interior  of  Henneries! 
Also  Horses,  Cattle  and  Swine  for  keeping  off  Flies  and  Lice. 


The  "DELUGE  SPRAYER"  throws  a  fine  vapor  spray,  thus  covering  a  wide  surface, 
which  is  very  important  in  the  spraying  of  trees,  etc. 

At  the  same  time   it  is  a  great  economizer  of  liquid,  and  makes  a  small  quantity 

go  a  long  way. 

PRICE  ON  APPLICATION 

THe    SKeet    Metal    Products    Company 


OF  CANADA 

MONTREAL 


SUCCESSORS     TO 

KEMP    MANUFACTURING    COMPANY 

TORONTO 


LIMITED 

WINNIPEG 


HARDWARE     AND     METAL 


RUSH 
OUR 


ORDER 


SHIP  QUICK 


Instructions  like  the  above  will  be  appended  to  most  of  the 
orders  received  by  the  jobber  during  the  balance  of  June  and  in  July. 

A  "Rush  Order"  for  a  Success  Refrigerator,  a  few  Peerless  Ice 
Cream  Freezers,  a  "fill  in"  order  for  Sporting  Goods,  Lawn  Swings 
or  Chairs,  Hammocks,  Screen  Doors,  Wire  Cloth  and  numerous 
other  goods  which  have  been  neglected  owing  to  our  continued 
cool  weather  and  long  delayed  summer,  but  which  the  sudden 
appearance  of  hot  weather  will  start  moving  in  feverish  haste. 

While  we  advise  merchants  to  look  ahead  and  be  well  prepared 
to  serve  their  customers,  we  realize  that  we  shall  be  called  upon  to 
ship  "without  delay"  many  orders  during  the  next  30  days.  We  are 
prepared  to  do  it. 

Your  Orders  will  not  be  delayed  in  this  house;  they  will  be 
shipped  promptly  and — what  is]  equally  important — complete  with- 
out substitutions. 


YOUR 


MAIL  ORDERS 


Will  be  RUSHED 


YOUR 


ORDERS  by  WIRE 


Will  be  RUSHED 


"Be,t  in  the   Land— BLACK  DIAMOND  BRAND" 


LEWIS  BROS.  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER 


HARDWARE     AND     METAL 


for  No.  55 


* 


Copyright  1  909.  Stanley  Rule  and  Level  Co. 


"55" 

A  Planing  Mill  Within  Itself 

THE  "55'*  Plane  will  do  a  greater  variety  of  work  than  can  be 
*    done  with  a  full  line  of  so-called  fancy  planes.     It  is  10  inches 

long,  WEIGHS  ONLY  7|  LBS.  (with  93  cutters  1 1  LBS.), 

and  REPLACES  practically  the  complete  line  of  fancy  planes 
weighing,  probably,  90  LBS. 

tJThe  regular  Equipment  sent  with  this  plane  comprises  the  52 
CUTTERS  marked  ♦ .  A  further  line  of  4 1  Special  Cutters  is 
regularly  make.     Send  for  Catalogue  containing  directions  for  use. 


STANDARD 

THE  WORLD 

OVER. 


New  Britain. Conn. U.S.A. 


EVERY 

TOOL 

GUARANTEED 
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High  Quality  Goods 


QUALITY  is  our  first  consideration 
when  selecting  our  stock.  We 
keep  away  from  shoddy  goods  and  trash 
as  far  as  possible. 

Our  customers  will  find  that  even  in 
cases  where  our  prices  are  lower  than 
other  houses  they  will  get  the  highest 
grade  of  goods  consistent  with  price. 

This  means  much  to  the  dealer.  He 
can  with  confidence  trust  us  with  his 
mail  orders.  Each  article  will  be  worth 
the  money  he  pays  for  it,  in  many  cases 
more  than  that,  as  we  buy  in  large 
quantities. 

It  would  be  worth  any  dealer's 
while  to  look  carefully  through  our 
1400  Page  General  Catalogue.  It 
illustrates  so  many  lines  he  could 
add  to  his  stock  that  would  be 
profit  makers. 

Quick  shipping  facilities  by  boat  or  rail. 


CAVERHILL,  LEARMONT  &  CO. 

HARDWARE,    CUTLERY,    SILVERWARE    AND    METAL    MERCHANTS 

Montreal 


HARDWARE    AND    METAL 


THE 

STEEL  COMPANY  OF  CANADA 

LIMITED 


TACKS 

With    heads    that    do    not    come 
off    and    points    that    are    sharp. 


WIRE     NAILS 
WOOD     SCREWS 
MACHINE  SCREWS 

We     guarantee    thoroughly    the 
quality. 


..  ..  ..  .. 

. .  ..  ..  .. 


If   prompt   delivery   is   a  factor 
ORDER    TO-DAY 


DISTRICT    SALES    OFFICES: 

HAMILTON,       TORONTO,        MONTREAL,       WINNIPEG 

W.  A.  MacLennan,  Vancouver,  B.C.  H.  G.  Rogers,  St.  John,  N.B. 

J.  B.  H.  Rickaby,  Victoria,  B.C.  Geo.  D.  Hatfield,  Halifax,  N.S. 


HARDWARE    AND    METAL 


Samson  Ready  Roofing 

MANY  merchants  are  pushing  "Samson"  Ready  Roofing  and  we  want  to  carry  their 
enthusiasm    to  those   who    do  not  know  yet  how  superior  it  really  is.     You   can 
guarantee  "Samson"  Ready  Roofing  to  your  customers  with  every  assurance  of  giving  satis- 
faction.    Our  guarantee  behind  the  goods  is  sufficient  evidence 
that  the  quality  is  all  we  claim.    . 

GIVES    SATISFACTION 


It  does  not  rot,  dry  out  nor  crack.  "Samson"  ReadyfRoofing 
is  easy  to  apply  and  gives  real  protection  to  the  buildings  it 
covers.  As  a  means  of  bringing  repeat  orders,  "Samson" 
Ready  Roofing  is  a  winner. 


kill 


KEAD* 

Roofinc 


SEND     US     YOUR    ORDER 


H.  S.  Howland,  Sons  &  Co.,  Limited 


WE  SHIP  PROMPTLY 


Wholesale  Hardware 
TORONTO 

GRAHAM  NAILS  ARE  THE  BEST 


OUR  PRICES  ARE  RIGHT 


HARDWARE    AND    METAL 


Crescent  Brand  HARDWARE 


Cretcent 


Brand 


Butt  Hinges 


Strap  Hinges 


Tee  Hinges 


Barn  Door  Hangers        Parlor  Door  Hangers 
Trolley  Hangers         Hinged  Hasps         Shelf  Brackets 


Wrought  Staples 


Rollston  Pulleys 


Gate  Hooks 


Wagon  Hardware 


Steel  Sheets 


Bands 


Etc.  Etc.  Etc. 


Bars 


Rods 


Wire 


CANADA  STEEL  GOODS  CO.,  Limited 

HAMILTON  -  -  -  CANADA 


MADE    IN    THREE    SIZES 

"ARTIC" 

No.  20—19  x  13*  x  13J 
"   30—23  x  16  x  16 
"   40—27  x  19J  x  19J 

"POLAR" 

A  cheaper  line  with  tingle  -walls 
TWO  SIZES 

Small— 20)  x  14f  x  14| 
Large— 28  x  16J  x  16J 


The  "Artie"  Ice  Chest 

Portable,  Handy  and  Compact 

Refrigerator 

MADE  ON  SCIENTIFIC  PRINCIPLES 

Double  walls  of  galvanized  iron.  Japanned  in 
oak.  Separate  chamber  for  ice,  with  nickel- 
plated   tap  for  the  drip  water. 

The  most  suitable  refrigerator  for  yachting  and 
picnic  parties,  summer  residences,  bachelors' 
quarters,  camping,  etc.  A  positive  boon  in  the 
sick  room.  Perishable  requisites  for  the  invalid 
can  be  kept  close  at  hand — sweet  and  fresh  at 
all  times. 

PRICES  ON  APPLICATION 

The  Thos.  Davidson  Mfg.  Co.,  Limited 


MONTREAL 


TORONTO 


WINNIPEG 


HARDWARE    AND     METAL 


T-TERE'S  Three  Good  Sellers  — 
*  *  Made  Right  and  Backed  Up 
by    "ENTERPRISE"    Efficiency. 

The  good  old  summertime  will  soon  be  here, 
and  with  it  comes  a  demand  for  Lawn 
Sprinklers,  Ice  Shredders  and  Flag  Pole 
Holders.  Be  ready  for  it  by  keeping  a  good 
stock  on  hand,  but  be  sure  you  handle  the 
Enterprise  line,  because  these  are  always 
good  sellers.  The  name  Enterprise  on  any 
article  stands  for  efficiency,  quality  and  con- 
fidence. Enterprise  Lawn  Sprinklers,  Ice 
Shredders  and  Flag  Pole  Holders  will  do  all 
that's  claimed  for  them. 

ENTERPRISE 

Lawn  Sprinklers,   Ice  Shredders 
and  Flag  Pole  Holders 

have  many  points  of  general  superiority  not 
found  in  other  makes.  First-class  material, 
expert  workmanship,  careful  inspection — 
the  result,  sterling  quality  and  efficiency. 
Add  to  this  our  persistent  advertising  and 
it's  a  combination  that  can't  be  beat  for 
easy  selling. 

These  features  have  also  made  famous  the 
Enterprise  Meat  and  Food  Choppers,  Sad 
Irons,  Sausage  Stuffers,  Coffee  Mills,  etc. — 
all  of  which  you  can  handle  with  profit. 

Write  to-day  for  illustrated  catalogue 
mho  wing  complete  Enterprise  line 

The  Enterprise   Manufacturing  Go.  of  Pa. 

Patented  Hardware  Specialties 


PHILADELPHIA,  PA. 


21   Murray  Street 
New  York  City,  N.Y . 


530  Golden  Gat.  Ave. 
San  Franciaco,  Cal. 


176  North  Dearborn  St. 
Chicago,  III. 
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SHAFTING  BEARINGS 


Countless  thousands  of  dollars  have  been  wasted  in  power,  oil,  metal, 
labor  etc.  in  a  mistaken  idea  of  economy  by  using  cheap  or  inferior  metals  on  shafting 
bearings.     The  following  letters  show  the  value  of  Magnolia  Metal  for  that  service. 


THE  CITIZENS  ELECTRIC  CO.,  LTD. 

Smiths  Falls,  Ont.,  Jan.  25th,  1911 
Gentlemen: — 

Yours  of  the  27th  inst.  to  hand  and  noted,  Regarding  the  boxes  you  mentioned  lined  with 
"MAGNOLIA  METAL"  would  say  we  have  60ft.  3i"  shaft,  running  300  rev.  per  min.,  running  all  night 
and  every  night  in  the  year,  put  up  over  to  years  ago,  and  still  running  perfectly,  and  has  never  been 
touched  in  that  time  except  for  oil,  and  one  tablespoonful  will  run  each,box  for  12  hours. 

Yours  very  truly, 

T.  A.  SCROGGIE,  Eng.  &  Electrician. 

KAUKAUNA  GAS,  ELECTRIC  LIGHT  &  POWER  CO. 

Kaukauna,  Wis.,  Jvne  15th,  1911. 
Gentlemen: — 

I  have  used  "MAGNOLIA  METAL"  for  the  past  six  years.     I  placed  some  of  this  metal  in  chain 
oiling  boxes  on  a  4-7-16"  line  shaft  running  278  R.P.M.  in  October  1905.   .  This  shaft  has  been  running 
continuously  24  hours  a  day  ever  since.      I  have  not  found  it  necessary  to  rebabbitt  any  of  these  boxes  to 
date  nor  have  I  had  any  burn-outs.     I  am  also  using  Magnolia  Metal  for  belt  driven  dynamos,  ranging  in  speed  from  900  to  1275 
R.P.M.  and  have  found  the  metal  much  more  satisfactory  than  any  other  I  have  used, 

Yours  truly, 

N.  B.  MONTGOMERY,  Chief  Engineer. 


1  jOC^"^?! 

SPECIAL  OFFER 

PRACTICAL  ENGINEER  POCKET  BOOK,  680  pages, 
over  2000  subjects.  Price  40c.  post  paid.  We  do  not 
aim  to  make  a  profit  on  these  books.  We  buy  them  in 
large  quantities  as  an  advertising  medium  and  give 
Engineers  benefit  of  low  price.  They  are  highly 
spoken  of  by  Engineers.     Address  Montreal  office. 


SOLD  BY  LEADING  DEALERS  EVERYWHERE  OR  BY 

MAGNOLIA  METAL  CO. 

OFFICE  AND  FACTORY 
225   ST.   AMBROISE   STREET,   MONTREAL 


A  Necessity  to  EVERY  DEALER  Who  Handles  Sheet  Metal ! 

Our  Combined  Lever  Punch  and  Slitting  Shears 

SAVE  MUCH  TIME  AND  LABOR 


.1..-. 


THIS  is   a   machine   that  is  constructed  of  the  best 
Hmaterial  and  made  to  stand  years  of  hard^service. 

If  you  handle  sheet  metal  and  are  not  now  using  one  of 
these  machines  you  should  install  one  at   once.     You       g£ 
will  find  it  indispensable  after  a  trial. 

They  slit  any  length  or  width  of  sheet  required  up  to 
their  capacity.    Made  in'two  sizes,  viz. — Nos.  10  and  11. 
No.  10  will  slit  No.  12  gauge  sheet  iron,  soft  steel  or  bar  j 
iron  1/4"  x  2"  or  3/8"  round,  and  will  punch  a  5/16"  hole 
in  1/4"  iron  or  its  equivalent  in  lighter  metal. 

No.  11  is  the  same  as  No.  10,  only  heavier  and  will  cut 
No.  10  gauge  sheet  iron  or  punch  a  3/8'  hole  in  1/4"  iron.^ 

Write  for  Full  Particulars! andJTDiscounts. 

The   Brown-Boggs   Co.,    Limited 

HAMILTON,    ONTARIO,    CAN. 


10 


HARD  W A  RE     AND     METAL 


Sell  GLUE  in  packages-it  means  less  handling-more  profit 

BRANTFORD 

ALL  AROUND 

GLUE 

weighed  and  wrapped  ready  to 
hand  over  the  counter. 

NO  MUSS— NO  FUSS- 
NO  LOSS  OF  TIME 
Vi  pounds,   12  pounds,  pounds. 
Everybody's  Glue  Size,  in  pounds 
only. 

The  quality  is  there  and  will  be 
maintained. 

ASK   YOUR  JOBBER  FOR  PRICES 
AND  DISCOUNTS 

PROTECT  your  ihow-oiei  by 
using  the 

BRANTFORD   COIN 
MAT 

same  as  cut  at  left  in  Blue 

and  Orange. 

WRITE    US    FOR    ONE. 

CANADA  GLUE  GO. 

LIMITED 
BRANTFORD,  ONT. 

Manufacturer*  of  Glue  and 
Gelatine  of  all  kinds  and  for 
all  purposes. 


"We  must  hope  all  things,  believe  all  things,  endure 
all  things  rather  than  lose  that  most  precious  of  all 
earthly  possessions — a  trusty  friend." — Charles  Kingsley 


THE  ENGINEER   must    have   a   babbitt   metal    upon   which   absolute 
reliance  can  be  placed.     That  is  why  he  specifies 

Harris  Heavy  Pressure 

THE   BABBITT   METAL   WITHOUT    A   FAULT 

It  is    doubly    copper    hardened, 

It  is   guaranteed   not   to   crack    or   squeeze   out. 

It  positively    eliminates    friction. 

It  runs   cool   at   any   speed. 

Harris   Heavy    Pressure  T^ttr"' 

OUR  GUARANTEE  IS  BACK  OF  EVERY  POUND 
WRITE    FOR    PR/CES 

The   Canada  Metal  Co..  Limited 

TORONTO  MONTREAL  WINNIPEG 


ll 
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STAR 

Safety  Razor 

The   only   safety  with    a 
barber's  blade.      It  will  give 
satisfaction    for   years    without 
additional  cost. 

We  are  receiving  many  inquiries  from 
Canada  for  STAR  goods.      We  give 
these  to  our  dealers  whenever  possible.  Our 
national    advertising  is    making    the    demand 
greater  daily. 

Many  dealers  are  dressing  their   windows  with 
STAR  goods  and  display  matter.     It    draws  to 
their  stores  the  purchasers  of  STARS  created  by 
V^  our  advertising.    Are  you  one  of  these  dealers? 

^L      Write  us  for  display  matter  of  all  kinds  and  for  1912  Catalog  of 

^•V  STAR  Safety  Razors 

STAR    Shaving    Brushes 
STAR  Diagonal  Grooved  Strop* 
STAR  Automatic  Stropping 

Machines 
STAR    Safety    Corn    Razors 


Your  jobber  <will  supply  you 


Kampfe  Bros. 

12-14  Reade  Street 

NEW  YORK  CITY 


INCREASED 
OUTPUT 

is  the  best  sign  of  progress. 
That  has  been  our  record 
month  after  month  since  we 
started  making  batteries.  Now, 
we  couldn't  increase  output 
unless  sales  showed  a  cor- 
responding increase,  and  an 
increase  in  salei  means  satis- 
faction to  consumers. 

X  CELL 

Dry    Batteries 

(Made  in  Winnipeg) 

have  captured  the  whole  field  in  the  West.  Dealer 
and  consumer  alike  have  learned  to  expect  and  rely 
upon  getting  fresh,  live  cells  of  high  initial  amperage 
and  strong  recuperative  powers,  when  buying 
X  CELLS. 

Write    us  and  we'll  put  you  in  touch  with  the  nearest  jobber 

Canadian     Carbon     Company 

OF  WINNIPEG,  LIMITED 

Bury  and  Irish  Ave.,  -  -  Winnipeg 

E.  W.   HANNA,  President  and  Managing  Director 


r&RARMS(b 


and 


<|  Right  in  every  hardware  store  is  the  most  logical  place  for  a  line    of    reliable,    accurate, 
moderate-priced  single  guns. 

For  ridding  premises  of  pests — snakes,  rats,   chucks  and  the  many  kinds  of  crop  and  poultry  de- 
stroyers, the  Harrington  &  Richardson  single  guns  are  specially  suited. 

€J  There  is  a  large  and  growing  demand  for  an  economical  and    efficient   weapon    for   just    that 
purpose,  as  well  as  for  occasional  hunting. 


Here's  the  gun 


TRADE 


Specifications,  12  to  28  gauge — 26  to  32  inch   barrel—  ejecting  or  non-ejecting— f.'ne  black  walnut  stock — hard 
rubber  butt  plate — weight   Sh  to  6%  lbs.,  according  to  gauge  and  barrel.    For  black  or  smokeless  powder. 

CJ  These  guns  are  quick  sellers.  They  are  made  and  sold  under  the  broad  H.  &  R.  guarantee  of 
quality,  reliability  and  satisfaction.  With  a  few  of  these  H.  &  R.  guns  in  stock,  the  hardware 
dealer  is  equipped  for  a  profitable  and  increasing  trade. 

Our  40-page  catalogue  is  yours  for  the  asking.    It  contains  valuable  selling  points  for  every  hard- 
ware dealer,  and  shows  the  complete  H.  &  R.  line.      Ask  for  it  now  while  you  think  of  it. 

Harrington  &  Richardson  Arms  Co.,  K£S£S5. 
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THE  TRINIDAD-LAKE-ASPHALT 


shows  that  the  man  who  sells  it  is  a  live  aggressive  dealer. 

A  live  dealer  sees  that  what  is  best  for  his  customer  is  best 
for  him.     That's  the  reason  he  sells  Genasco. 

He  knows  that  Genasco  is  made  of  genuine  Trinidad  Lake 
asphalt,  and  is  ready  and  anxious  to  tell  his  customers  what 
it  is  made  of  and  why  it  will  last. 

Is  this  portrait  of  the  live  dealer — YOU  ? 

Order  Genasco  from  your  jobber  and  make  sure  it  is  so. 

The  Kant-leak  Kleet  is  another  sign  of  the  live  roofing-dealer. 

THE   BARBER   ASPHALT   PAVING   COMPANY 

Largest  producers  of  asphalt,  and  largest  manufacturers  of  ready  roofing  in  the  world 

PHILADELPHIA 
NEW  YORK  SAN  FRANCISCO  CHICAGO 

Caverhill,  Learmont  &  Company,  Montreal,  Quebec ;  D.  H.  Howden  &  Co.,  Ltd.,  2  If  York  St.,  I  ondon,  Ont.  Canadian  Distributors 

TRINIDAD  ASPHALT  LAKK 


The"RENFREW" Handy  Two-Wheel  TRUCK  SCALE 
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U 


A  Convenience  and  Protection  for  Farmers " 


^ 


-a  scale  that  is  becoming  more 


This  is  a  scale  that  pays  the  dealer  A  VERY  ATTRACTIVE  PROFIT- 

and  more  popular  every  day  with  farmers. 

It  is  absolutely  accurate  and  has  many  advantages  over  the  common  scale. 

With  this  scale  in  his  possession  the  farmer  knows  the  exact  weight  of  the  products  he  is  selling— he 

is  armed  against  short  weights. 

The  "RENFREW"  TRUCK  SCALES  are  GOVERNMENT  TESTED  and  have  been  awarded  their 
GOVERNMENT  CERTIFICATE  without  question,  and  are  backed  by  our  WRITTEN  GUARANTEE 
to  be  just  as  represented,  and  to  give  a  long,  reliable  service.  Capable  of  weighing  anything  from  a 
single  pound  to  2000  pounds. 

The  "RENFREW"  TRUCK 
SCALES  are  rigidly  built  and  will 
stand  all  kinds  of  rough  usage. 
LET  US  SEND  YOU  ONE.  Show 
it  to  every  farmer  who  comes  into 
the  store,  and  see  how  many  you 
can  sell. 

Write  for  Circulars  and  prices  NOW. 


Renfrew  Scale  Co. 

RENFREW,  ONT. 
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Pink's 

Lumbering 

Tunis 

MADE  IN  CANADA 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


Manufacturers 
of 


The  Thos.  Pink  Company,  Ltd., 

PEMBROKE,  ONT. 


Lumber  Tools 


It  Will  Pay  You 
To  Investigate 


Mr.  Dealer,  cement  is  no  longer  confined  to  large  build- 
ing purposes— it  is  becoming  more  and  more  useful 
every  day  in  the  construction  of  smaller  buildings,  such 
as  residences,  etc. 

The  builder  is  going  to  buy  his  cement  at  a  place  where 
he  can  get  quick  service. 

Be  prepared  to  supply  him — let  him  know  that  you  sell 
it  and  he  will  invariably  come  your  way. 
Rogers'  Portland  Cement  has  been  endorsed  by  leading 
builders  throughout  the  country  as  being  the  most  reliable. 
It  has  great  strength,  uniform  set,  and  is  very  durable. 

Get  our  prices  now.    Quick  shipments  guaranteed. 

ALFRED   ROGERS  LIMITED 

28  West  King  Street,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 
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For  Quick  and  Satisfactory  Sales  Try 


"EMPIRE 


JJ 


HOT  AIR    REGISTERS 

These  are  two  popular  and  very  neat  designs  that  are  sure 
to  attract  those  who  are  interested. 

The  "Empire  Special"  Register  meets  the  demand  for  a 
register  with  a  large  opening.  Has  all  the  qualities  that  are 
required  to  assure  the  complete  satisfaction  of  the  user. 


aaopaauaaa 
4ettttttcfE 

DaaDaDDDnDnqaaaaaa 


MOORISH   DESIGN    CAST    REGISTER 
Made  in  full  sizes  from  7x10  to  12x15 


EMPIRE  SPECIAL 

New    design,    made  in  full  sizes  from  7  x  10 

to   12  x  15 

Made    in    Japanned,    nickel-plated    and    oxidized 

Write  us  to-day   for  full   particulars,  catalogue 
and  discounts. 

Others  dealers  are  making  good  profits  by  handling 
this  line — you  can  do  the  same.  We  guarantee  to 
please  you.  Do  not  Delay. 

THE 

Canadian  Heating  &  Ventilating 
Company,  Limited 

OWEN  SOUND  ONTARIO 

Or  The  Canadian  Heating  and  Ventilating  Co.  Branch : 
521  Henry  Avenue,  Winnipeg,  Man. 


Here  is  YOUR  Chance 

to    make    your    range     department    more 
profitable  and  more  satisfactory. 

Happy  Thought"  Ranges 

are  known  from  one  side  of  the 
continent  to  the  other  and  re- 
commended by  every  house- 
wife who  ever   used  them. 

The  "HAPPY  THOUGHT" 

works  equally  well  with  coal 
or  wood  and  gives  a  longer 
and  more  reliable  service 
than  any  other. 

This  is  not  a  claim,  but  a 
fact,  and  we  can  prove  it. 

Get  a  "HAPPY  THOUGHT" 

Catalog  at  once.  Each  sale 
brings  a  good  profit. 

The  William  Buck 
W  Stove  Co.,  Limited 

Calgary      Saskatoon      Vancouver       Brantford      Montreal      Winnipeg 
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Patented— Canada.  February  20,  1912. 

—United  States,  October  31,  1911. 


Standard 


It  is  a  door  check  and  hin  je  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from   being   knocked 

down. 
It    prevents     injury     to    hands     it    caught 

when  door  is  closing. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noiseless. 
It  will  outwear  three  or  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING  FLOOR  HINGES 


-ODOR  ALUGNMEta SCREWS 


REGULAR  KIND 


THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  U.S.A. 


Do    Not    Hesitate 

About  writing  for  particulars  regardingl 

~  THE  CHAMPION  RANGE 

It  contains  many  important  features  that 
are  essential  to  a  profit  producerl 

The  Champion  Grate 

Ensures  fuel  economy 

Once  you   know  its  construction  we  are 

certain  of  your  order 

Write    for    Descriptive    Catalog 

D.J.BARKER  &  COMPANY,  Picton,  Ontario 


"FAVORITE" 
GASOLINE  RANGES 

ARE  TRADE  WINNERS  FOR 
THE   SUMMER  MONTHS 

RELIABLY  CONSTRUCTED  SIMPLE  TO  OPERATE 

SAVING  ON  FUEL 

We  also  stock  a  full  assortment  of 

JUNIOR  GASOLINE  STOVES, 

WICK  OIL  STOVES, 
WICKLESS  OIL  STOVES  AND 

PORTABLE  OVENS 

A  PROFITABLE  LINE  TO  HANDLE 

WRITE    US    FOR    ILLUSTRATED    CATALOGUE 

FINDLAY  BROS.  CO.,  Ltd. 

260  Princess  Street,  Winnipeg 


HARDWARE    AND    METAL 


CANADIAN  TUBE  &  IRON  CO.,  K25  ca»ada 

OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS. 

ETC. 


ASK  YOUR 
JOBBER  FOR 


ffi 


TRADE  MARK 

BRAND 


OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


Also  NIPPLES 

Black  and  Galvanized 
All  Sizes. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works  : 
Lachine  Canal 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton  Brass  Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  .'.  Ontario 


MAPLE    LEAF 

"Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 


and 


VANCOUVER,     B.C. 
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—THE   DEFIANCE- 

THE     MOST     POWERFUL 
REGISTER  IN  THE  WORLD 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG, ONTARIO 


No.  1186  Coal  Grate 


MANUFACTURED  BY 


The  Ohio  Foundry  & 
Manufacturing  Co. 

STEUBENVILLE,  OHIO,  U.S.A. 


Manufacturers  of  all  styles  of  coal 
or  gas  burning  fire-place  goods, 
as  well  as  andirons  and  wrought 
fire-place  trimmings. 


H.    BOriER    CEL    CO.'S 

"TREE"    BRAND    CUTLERY 

Noted  For  Their  Superior  Cutting  Edge,  Beautiful  Finish 

and  Lasting  Qualities. 


Every  piece  of  cutlery  that  bears  the  famous  "Tree"  is  warranted  hand  forged  from 
highest  quality  steel.  The  hardening,  tempering  and  honing  is  by  our  own  process. 
That's  why  we  guarantee  the  Quality — and  we  know  that  guarantee  will  never  be 
called  into  action.  The  Merchant  displaying  a  well  chosen  assortment  of  Tree  Brand 
is  reasonably  sure  of  all  year  cutlery  sales.     Order  of  your  Jobber. 

For  Sale  by  all  Leading  Wholesale  Hardware  Houses 
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,^      Galvanized  Cornices 

ID 

Skylights         Ventilators 
Curved  Eavetrough 

Galvanized  Iron  Work  of  All  Kinds 

WRITE  US  FOR  ILLUSTRATED  CATALOGUE  AND  PRICE  LIST 

THE  METALLIC  ROOFING  CO.  OF  CANADA,  Limited 

TORONTO,  ONT.  MANUFACTURERS  WINNIPEG,   MAN. 

C  92 


Not  an  Enterprise  for  the 

"Quitter" 

<J  "If  there  is  one  enterprise  on  earth,"  says  John  Wanamaker, 
"  that  a  '  quitter '  should  leave  severely  alone,  it  is  advertising. 
To  make  a  success  of  advertising  one  must  be  prepared  to  stick 
like  a  barnacle  on  a  boat's  bottom. 

*1  "He  must  know  before  he  begins  it  that  he  must  spend 
money — lots  of  it. 

<J  "Somebody  must  tell  him  that  he  cannot  hope  to  reap  results 
commensurate  with  his   expenditure  early  in  the  game. 

<J  "Advertising  does  not  jerk;  it  pulls.  It  begins  very  gently  at 
first,  but  the  pull  is  steady.  It  increases  day  by  day  and  year  by 
year,  until  it  exerts  an   irresistible  power." 
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Goodell-Pratt  Company 


GREENFIELD.  MASS.,  U.  S.  A. 


I  .▼,  f±l  »]  Tl •]  J  I  WM  -  k  J 


YALE 


:i  :i  •*  *•!'/.  ;i  4 


THE  man  who  is  looking  for  a  good 
padlock  is  looking  for  one  thing 
more — the  name  Yale  on  the  lock 
he  buys.  And  for  this  reason  Yale  padlocks 
are  as  much  of  a  staple  with  the  progressive 
hardware  dealer  as  potatoes  are  with  a  grocer. 
Yale  Products  sold  in  Canada  are  now 
made  in  Canada.  We  are  backing  our 
Canadian  dealers  with  active  advertising 
in  the  Canadian  magazines.  We  offer 
free  these  further  aids: 

Newspaper  Window  Printed 

Advertisements  Displays  Matter 

supplied  in  plate  that  attract  and  con-    describing  and  explain- 

form,  ready  for  vince,  designed  by    ing  Yale  Products,  for 

you  to  use  in  your  our  expert  in  show-    you  to  send  or  give  to 

local  papers.  window  salesmanship,  prospective  customers. 

Dealers'  Helps  are  shown  and  described  in  our  booklet 

"Yale  in  Canada" 

Have  you  received  a  copy?    If  not,  write  for  it 

Canadian  Yale  &  Towne  Limited 

Makers  of  YALE  Products  in  Canada:  Locks,  Padlocks, 
Builders'  Hardware,  Door  Checks  and  Chain  Hoists 

General  Offices  and  Works,  St.  Catharines,  Ont. 
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Free  If  You  Are  Not  Satisfied 

The  New  Preston  O.  G.  Square  Bead  Eavestroughing 

We  have  always  claimed  that  our  eavestroughing  was  the  best  on  the  market,  but  we 
have  gone  ahead  and  gotten  out  something  that  is  far  superior  to  our  old  make.  Now  we  can 
claim  that  we  can't  be  beat  when  it  comes  to  our  eavestrough. 

Some  time  ago  we'advised  all  the  trade  that  we  were  manufacturing  O.  G.  Square  Bead 
eavestroughing  by  machinery  which  assured  absolute  uniformity  in  shape,  but  it  developed  that 
our  machinery  was  not  heavy  enough  to  produce  as  sharp  a  bead  as  we  desired.  We  have 
now  perfected  and  patented  automatic  steel  dies  to  fit  our  large  power  press  and  we  now  guar- 
antee a  trough  superior  in  shape,  appearance  and  fit  to  any  other  on  the  market. 

You  can  save  time  and  solder  in  the  erection  of  this  eavetrough  FOR  EVERY  PIECE  IS 
EXACTLY  THE  SAME  and  fits  snug  and  tight.  There  are  more  profits  for  you  and  more  satis- 
faction if  you  use  our  make.     See  our  special  offer  below  and  take  advantage  of  it  at  once. 

Cut  out  this  ad.  and  mail  it  to  us  to-day  witb  your  order  for  250  feet  of  our  new 
O.  G.  S.  B.  Eavestrough  and  if  it  is  not  exactly  as  we  represent  it  we  will  make  you  a  pre- 
sent of  it.     This  offer  is  good  for  thirty  days. 


THE 


MENTION  HARDWARE  AND  METAL 


Metal  Shingle&  Siding  C 


PRESTON    ONT. 


MONTREAL    QUE 


I 
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HERE'S  A  COUPLE  OF  GOOD  SELLERS 

Made  Right  and  Backed  by  C.  D.  Efficiency 


Real 

Quality 

at  the 

Right 

Price 


MADE  BY 


I 


Agents: 

W.  L.  Haldimand  &  Son, 

MONTREAL 

H.  F.  Moulden  &  Son, 

WINNIPEG 


Cummer-Dowswell,  Limited 

HAMILTON,  CANADA 
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Quality  Goods  for  Business  Builders 

MXIaryfc 

1912  GAS  RANGES 


Our   1912   Series 
Gas  Ranges  embra- 
ces    lines    suitable 
for  Palace  or 
Cottage 


In  quality,  style 
and  finish,  they  out- 
distance all  other 
Gas  Ranges. 


For  economy  of  gas 

and  labor  they  are 

unsurpassed. 


New  bright  black 

enamel  finish  that 

lasts. 


Specially    selected, 

hammered  blue 

finished   steel  oven 

doors. 


Neat  designs  of 

nickel    trimmings 

throughout. 


White   enamelled 

broiler   pan    and 

match  trays. 


Illustration    shows 


Style  E.  S.  No.  256 

The  style  and  finish  of  this  range  makes  selling  easy. 

The  quality  of  the  range,  and  its  economical  working,  pleases  users  and  brings 

new  customers.     That's  the  foundation  of  successful  business 

building.     It's  quality  that  does  it. 

GET  SAMPLES  RIGHT  AWAY 

When  you  see  the  samples  we'll  get  your  stock  order. 

MXIaryS 


"McClary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP      QUICK. 


Toronto,      Montreal,      London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal   Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer, the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buy. 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion    for    box    Dumber 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


Nature  has  solved  the 
problem  of  distribution. 
It  uses  a  multitude  of 
agents  to  effect  the  distri- 
bution of  its  products. 

Nature  does  not  expect 
every  seed  to  fall  upon  fal- 
low ground  and  to  take 
root.  But,  it  achieves  a 
profitable  percentage  upon 
its  distribution.  This  is  all 
that  an  advertiser  has  to 
do  to  reap  a  profitable 
harvest  on  his  outlay. 


Stand  any  old  kind  of  racket! 

There's  nothing  so  handy  around  house,  store 
or  farm  as  the 

BUSIER  BROWN 

CHILDREN'S  EXPRESS  WAGON 

They're  strongly  made,  easy  running  and  well 
finished,  and  are  a  splsndid  selling  line. 


IN  4  SIZES 
Write  for  Pricts 

Western    Representatives: 

JAS.'  STEWART  MFG.  CO.,  LTD. 

WINNIPEG,  MAN. 


The  Woodstock  Wagon  & 
Mfg.  Co.,  Limited 

WOODSTOCK,         -         ONTARIO 


SCHRAMBERGER     UHRFEDERNFABRIK     G.m.b.H. 

Manufacturers    of    Safety     Razor    Blades 

Made  from  the  finest  grade  of  Sheffield  Crucible  Cast  Steel. 
Highest    Quality  as  regards  Cutting  Power    and    Durability. 

Agents    Wanted  SCHRAMBERG      (Wurttemberg)      Germany 
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FILES 
OF 

QUALITY,/ 


A  MILL  FILE 

That  WILL 

INCREASE  YOUR 

PROFITS 

Let  us  prove  it.  Every 
dealer  who  handles 
this  file  will  back  this 
statement  for  us.  We 
are  willing  to  submit 
names  of  progressive 
hardwaremen  who 
sell  them.  Write  these 
dealers  and  get  their 
verdict. 

The  life  of  the  Delta 
Mill  File  is  exceedingly- 
long — the  efficiency  is 
inferior  to  none. 

Write   for  descriptive 
circulars    and    prices. 


DELTA 

DELTA    FILE   WORKS 

PHILADELPHIA,  PA. 

CANADIAN    AGENTS  : 
H.    S.     Howland.     Sons    &   Co.,     Toronto; 
Stark,    Seybold,    Montreal;    Wm.    Stairs, 
Son  &  Morrow,  Halifax. 


HARDWARE    AND    METAL 


GUARANTEED   ENGINEERS'   GOODS 

That  will  bring  Big  Results 


Our  Engineers'  Goods  are  made  from  the  very  best  material — the  construction 
is  strictly  up-to-date  in  every  respect. 

They  are  backed  by  our  guarantee  and  a  long 
retained  reputation  for  durability,  efficiency 
and  economy. 

DO  NOT  LOSE  A  SALE 

because  you  cannot  meet  the  engineers'  require- 
ments— keep  a  line  of  your  steam  goods  in  stock 
and  be  prepared. 


J.  M.  T.  VALVES 


J.M.T. 
INJECTORS 


This  is  not  all.         When  selling  these  goods  you  gain  your  customers' 
confidence — a  confidence  that  invariably  means  a  steady  customer. 

Write  at  once  for  our  illus- 
trated catalogue  and  prices. 


The  James  Morrison  Brass  Mfg.  Co.,  Ltd. 

93-97  Adelaide  Street  West  -  TORONTO 


SPECIALS 

MILLED  FROM  THE  BAR 


NAMCO    products  made  to   samples 
and  specifications  are  exact  dupli- 
cations of  the  model. 

A  thorough  knowledge  of  screw 
making  obtained  through  experience 
enables  us  to  produce  economically  and  rapidly,  and  to  give  first  class  service 
on  parts  for  all  trades.      Let  us  quote  you  a  price  on  your  supply. 

Standard  A.L.A.M.  Nuts,  Cap  and  Set  Screws  with  "V"  or  U.S.S. 
threads  delivered  promptly  from  our  factory  and  warehouse  which  is  con- 
veniently located.     Booklet  on  special  parts  sent  by  request. 


The   National-Acme  Manufacturing  Company 


MONTREAL,  ST.  HENRI  &  G.T.R. 


24 


HARDWARE    AND    METAL 


GREENING'S 


COW  TIES 

ARE   THE 

Lightest,  Strongest    and  Best  Chains  on  the  market. 

Made    in    six     sizes    and    six    styles. 

Also  Halter,  Dog,  Kennel,  Tie  Out  and  Trace  Chains. 


MANUFACTURED  BY 


The  B.  Greening  Wire  Co, 

LIMITED 


HAMILTON,  Ont. 


MONTREAL,  Que. 


HOT    WEATHER    DEMANDS 

MXIaryS 


FAMOUS    QUEEN   OIL   STOVES 

with  one  piece  heavy  steel  galvanized|tank, 
"      cast  top  and  base  on  chimney, 
"      two  4  inch. all  brass  burners, 

"      Strong  brass;  spring  clip  holding  chimney  in  place, 
"      water-tray  which  keeps  burners. cool. 

A    RELIABLE    STOVE    FOR    HOME,    CAMP    AND 
OUTING  PARTIES 


Quality   sells  them 


"  McClary  "  on 

goods  is  a  quality 

name 


MXIarys 


Toronto         Montreal         London         Vancouver         (St.  John,  N.B. 
Hamilton  Winnipeg  Calgary  Saskatoon 


McClary's 
Ship  Quick 
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The  Underwood 


T'HEUnderwood 
*■  is  sold  at  the 
price  which  should 
be  paid  for  a 
machine  of  its 
quality. 


is  the  result  of 
concentrated 
effort  to  achieve  the  ideal.  It  embodies 
in  one  machine  all  that  is  of  value  in  a 
typewriter. 

A  wonderfully  efficient  organization,  the  highest 
inventive  genuis,  a  capital  of  fourteen  million 
dollars,  all  are  constantly  focused  on  this  single 
objective — the  production  of  one  perfect  writing- 
machine. 


T 


HE  Franklin  Institute,  in  awarding  to 
the    Underwood   the    Elliott-Cressen 

Medal  for  ''ingenuity,  skill  and  perfection  of  workmanship," 
say  in  their  report,  "We  find  in  Underwoods  having  more 
than  five  years  usage,  no  detrimental  wear." 


United  Typewriter 
Company,  Limited 


Everywhere  in  Canada 
Head  Office  -  Toronto 


IMPERIAL  —  STANDARD    -  SCALES 

400  Varieties                          Accurate,  Durable,  Well  Finished 
Send  for  the  large  128  page  catalog  and  prices,  No.  66 


Butchers    Scales 

Bathroom  Scales 

Confectioners  Scales 

Dairy   Scales 

Druggists'   Scales 

Foundry  Scales 

Grain  Warehouse   Scales 

Grain  Elevator  Scales 

Grocers'  Scales 

Tea  Scales 


Platform 
Scales 

All  Capacities 

300  Lbs.  to 
3000  Lbs. 


Letter  and  Postal   Scales 

Railway  Depot  Scales 

Railway  Track  Scales 

Rolling  Mill  Scales 

Salt,  Meat  and  Fish  Scales 

Stock  Scales 

Steelyards 

Weigh  Beams 

Union    Scales 

Etc. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

HEAD  OFFICE  AND  WORKS  :  HAMILTON 
Offices  and  Warehouses  at  Toronto,  Montreal  and  Winnipeg 
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OUR    Square    Corrugated   Expanding  Conductor 
Pipe   is  an  easy   seller    and  you   can    obtain 
a  better  price  for  it  than  the   old   style   pipe. 

Elbows  and   Hooks  to  Match. 

Try  a   Trial   Order   NOW. 

Wheeler  &  Bain,  ts%>qpScsk  Toronto 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 


SENT  ON  THEIR  MERITS 

Write  for  Catalog 

S.  P.  Townsend  CSL  Co. 

ORANGE.  N.  J. 


This  name, 
STILL,  will  be 
your  guarantee  that  you  are 
handling  goods  of  the  highest 
quality. 

Try    selling    nothing   but 
"quality"  goods — 

STILL'S    AXE    HANDLES 

and  see  how  it  pays  you! 

Write  for  Prices 

J.  H.  Still  Mfg.  Co., 

LIMITED 

ST.  THOMAS,    -   ONTARIO 


Why  Not   Sell   the   BEST  Fence? 

When  you  sell  a  fence  your  customer  holds  you  re- 
sponsible for  its  quality — not  the  maker.  So  why  not 
sell  the  fence  that  will  satisfy  your  customers  and 
bring  them  back  for  more  ?  Read  what  some  dealers 
have  to  say  about  the 


Peerless  Fence 


Saves 
Expense 


There  is  no  fault  to  find  with  your  fence, 
the  fencing  I  put  up  four  years  ago  is  just 
as  good  as  the  day  I  put  it  up,  showing  no 
sign  of  rust  and  giving  good  satisfaction.  It 
is  an  A  No.  1  Fence.  The  PEERLESS  around 
here  stands  the  test  better  than  any  other 
make  that  I  have  seen. — John  Mason,  Spring 
Brook. 


I  have  been  well  pleased  with  all  the  wire 
I  have  received  from  you.  My  customers 
are  all  highly  pleased  with  all  the  PEER- 
LESS fencing  they  have  received  from  me, 
and  although  opposition  is  very  strong  In 
the  community,  PEERLESS  Fencing  is  tak- 
ing the  lead.— Wm.  F.  Mills,  Wheatley. 

I  must  honestly  confess  I  have  found 
PEERLESS  Fencing,  once  stretched,  per- 
fectly satisfactory.  I  have  never  seen  any 
rust  on  it  yet,  nor  have  I  received  one 
complaint  from  the  many  different 
men  I  have  sold  wire  to. — J.  H.  Craig, 
Metcalfe. 


We  manufacture  farm  and  orna- 
mental gates,  lawn,  farm  and  poultry 
fences  of  a  quality  that  will  build  up 
good  business  for  you.  Write  for 
particulars. 

The  Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

Oept.  A.K.         HAMILTON,  (INT.        WINNIPEG,  MAN. 
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DOMINION 

LESS  PRICE— MORE  FORCE 

AMMUNITION 

What  you  want,  PRICE  and  QUALITY 

We    Have    Both  {  Highest  Quality 

You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


REMINGTON 

UMC 


NTTK) 
CLUB 


ARROW 

and 


Steel  Lined 

Shot   Shells 

Each  and  Every  One 
a  Speed  Shell 


The  Remington  Cubs  cut  into  a  iooi  one 


They  have  the  speed  that  breaks 

targets  nearer  the  trap.     That's 

why  /Zem/ngton.-UMC  Steel  Lined 

Shells  have  won  13  out  of  the  15 

Handicaps  held  in  the  last  three 

years. 

The  speed  that  gets  that  mile-a-minute  "duck"    with    a  shorter 

lead — that's  why  it  takes  over  50,000  dealers  to  supply  the  demand 

for  ^em/ngtoii-j/AfC  Steel  Lined  Shells. 

The  shooting  fraternity  are  speed  wise.  They  know  loose  smoke- 
less powder  won't  drive  shot.  They  know  that  the  drive  depends  on  the  compression 
The  powder  charge  in  Remingtoq;UMC  shells  is  gripped  in  steel.  This  lining  is  designed 
to  give  the  exact  compression  necessary  to  send  the  load  to  the  mark  quickest.  It  insures 
speed — the  same  speed  in  every  shell.  The  steel  lining  is  moisture  proof — no  dampness 
can  get  through.    Jar  proof —  no  powder  can  get  out.     Waste  proof — no  energylis  lost.  \ 

Urge  Your  Customers  to  Shoot  Remington-U MC  Steel  Lined  Shells  andS 
i!  Get  All  the  Drive  of  the  Powder  Behind  Every  Shot   i 


Remington  Arms-Union  Metallic  Cartridge  Co. 


299  Broadway,  New  York  City 
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Removing  Counter  Gives  Display  Room 

Beneficial  Results  Have  Been  Secured  in  the  "Soo"  Hardware  Company's 
Store  by  Using  Silent  Salesmen  and  Floor  Space,  Instead  of  Old-time  Counters 
— Enables  a  Wider  Variety  of  Goods  Being  Shown  —  Sales  Have  Proved  the 
Benefit  of  This — Need  of  Making  Stores  Appeal  to  Women. 


Another  blow  at  the  counter  has  been 
struck  by  W.  J.  Keyes,  manager  of  the 
recently  formed  "Soo"  Hardware  Com- 
pany, Sault  Ste.  Marie.  Mr.  Keyes  does 
not  think  the  counter  is  necessary.  On 
the  other  hand,  he  does  believe  it  neces- 
sary to  show  attractively  as  many  lines 
as  possible. 

In  the  ' '  Soo ' '  Hardware  Company 
store,  silent  salesmen  are  being  used  to 
take  the  place  of  the  old  counter.  They 
meet  many  of  the  old  needs,  and  they 
meet  also  the  great  new  requirement  of 
display.  Over  a  silent  salesman  money 
may  be  paid  out.  Upon  it  an  article  may 
be  demonstrated,  and  even  while  the  de- 
monstration is  being  made  the  customer 
may  see  within  the  show  case  some  other 
article  for  which  he  feels  a  need. 

Mr.  Keyes  has  some  interesting  things 
to  say  regarding  the  results  which  he 
has  secured  by  bringing  his  goods  so 
prominently  forward  that  even  the 
chance  customer  must  see  a  number  of 
lines  before  he  leaves  the  store. 

To  begin  with,  the  paint  department 
has  been  put  right  at  the  front.    Accord- 


ing to  Mr.  Keyes,  it  was  not  a  question 
as  to  whether  he  could  afford  the  space, 
but  rather  as  to  whether  he  could  afford 
not  to  make  so  prominent  a  display.  But 
something  will  be  said  of  this  paint  dis- 
play in  a  subsequent  issue.  It,  there- 
fore, may  be  passed  here  with  this  brief 
mention. 

On  the  side  of  the  store  opposite  to 
the  paint  department  is  a  silent  sales- 
man, shown  in  an  accompanying  cut, 
which  at  this  time  of  year  conveys  a 
message  of  tools.  There  are  tools  of 
many  kinds,  and  experience  has  shown 
that  each  has  its  attractive  quality.  The 
' '  Soo, ' '  as  everyone  knows,  is  a  rapidly 
growing  city.  As  every  one  also  knows, 
there  are  many  carpenters  in  rapidly 
growing  places,  and  as  a  result  tools  are 
in  demand.  Tools  are  always  wanted  by 
carpenters.  These  men  may  economize 
in  many  ways,  but  for  the  tools  they  use 
they  will  not  spare  expense.  They  want 
the  best,  and  any  dealer  who  can  show 
a  new  design  is  going  to  get  purchases. 

Mr.  Keyes  declares  that  he  has  found 
it  wise   to   show  some  well-known  lines 


prominently.  The  carpenters  will  come 
to  the  store  because  they  know  they  can 
get  these  goods  there.  While  making 
their  selection  they  will  see  the  other 
goods,  and  perhaps  will  find  something 
among  them  which  will  improve  their 
kits. 

Tools  for  the  men.  Kitchen  goods 
and  fancy  ware  for  the  women.  This 
is  a  good  rule,  and  one  which  might 
well  be  born  in  mind  by  all  hardware- 
men,  for  the  day  is  past  when  the  hard- 
ware stores  can  afford  to  neglect  the  wo- 
men. After  all,  this  is  a  day  when  the 
women  are  the  principal  buyers.  The 
men  are  too  busy  making  the  money 
with  which  the  purchases  may  be  made 
to  do  much  purchasing  themselves.  Upon 
women  falls  the  brunt  of  the  buying. 
They  like  it.  Many  men  do  not. 
Make  Store  Appeal  to  Women. 

This  being  so,  and  the  statement  of 
many  dealers  indicated  that  it  is  the 
case,  it  is  strictly  to  the  dealer's  adven- 
tage  to  make  his  store  attractive  to  the 
women.  This  need  has  been  recognized 
by     the     "Soo"     Hardware     Company, 


t    view    of  the   interior   of  the  "Soo"     Hardware   Co.   store — The  insert   is   a     picture    of    Mr.    Keyes.    the   manager. 
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where  near  the  front  door  has  been  ar- 
ranged a  silent  salesman  of  cutlery  and 
silverware.  Moreover,  silver  and  brass 
tea  pots,  coffee  percolators,  and  similar 
lines  are  shown  on  this  salesman.  That 
is  one  of  the  great  advantages  of  the 
glass  show  cases  over  the  old-fashioned 
counter.  Not  only  may  splendid  displays 
be  arranged  inside  them,  but  the  top 
itself  is  more  valuable  for  display  than 
was  the  top  of  the  old-fashioned  solid 
wood  counters.  Upon  the  glass  the  tea- 
pots stand  out  in  striking  manner.  On 
the  wooden  counters  they  do  not  invite 
so  much  attention. 

Display  Brought  Sales. 

"I  have  no  hesitation  in  saying," 
states  Mr.  Keyes,  "that  showing  plated 
and  silverware  near  the  front  of  the 
store  as  we  do,  has  brought  us  many 
sales.  Women  see  what  we  have  to  of- 
fer them,  and  the  purchases  we  have 
been  compelled  to  make  prove  that  they 
are  willing  to  buy  when  they  see  what 
they  want.  I  feel  sure  we  would  not 
have  sold  a  quarter  as  much  of  this  class 
of  goods  had  we  left  our  samples  stand- 
ing on  shelves  in  a  back  part  of  the 
store. ' ' 

Now,  it  is  undoubtedly  the  best  policy 
to  show  these  lines  prominently.  Every 
wide-awake  dealer  will  realize  this,  but 
many  a  wide-awake  dealer  has  been 
troubled  to  know  how  he  may  accomp- 
lish it.  There  are  so  many  lines  to-day, 
it  seems  impossible  even  to  bring  samples 
of  them  to  the  front. 

The  devise  adopted  by  the  "Soo" 
Hardware  Company,  and  by  many  other 
concerns,  indicates,  however,  how  much 
may  be  done  in  this  direction.  It  is 
simply  using  the  fourth  dimension — 
density.  The  old  wooden  counter  had  a 
top  and  it  had  sides,  but  the  inside  of  it 
was  useless  as  far  as  the  customer  was 
concerned.  Perhaps  goods  could  be 
stored  there,  but  this  did  not  help  the 
buyer  to  see  the  goods,  and  it  did  not 
greatly  assist  the  dealer  to  sell  them. 
Let  the  counters  be  removed,  however, 
as  they  are  in  this  store,  and  room  is 
given  for  a  wider  display.  The  silent 
salesmen  have  not  only  tops,  upon  which 
goods  may  be  attractively  shown,  but 
they  have  a  capacious  interior  which  is 
visible  from  many  parts  of  the  store. 
In  that  interior  an  arrangement  of  lines 
which  are  on  sale  may  well  be  made. 

More   Space  for  Display. 

And  elsewhere,  where  larger  goods  are 
to  be  shown,  the  absence  of  the  old 
counter  will  give  more  room.  In  the  case 
of  the  "Soo"  Hardware  Company  a 
good  part  of  the  extra  room  made  by 
removal  of  the  old-fashioned  counters, 
has  been  given  over  to  the  stove  depart- 
ment. Thus  is  secured  space  for  a  good 
stock,   and   for  a  proper   demonstration 


of  the  stove.  The  results  have  been  sat- 
isfactory. That  they  have  been  all  will 
agree  when  it  is  stated  that  since  the 
commencement  of  the  year  more  than 
two  carloads  of  high-class  ranges  and 
heaters  have  been  disposed  of. 

There  are  those  who  object  to  hanging 
goods  from  the  ceiling.  They  claim  it 
makes  an  establishment  look  like  a 
butcher  shop  festooned  for  Christmas. 
Perhaps  hanging  too  wide  a  variety  of 
goods  from  the  ceiling  might  give  some 
such  effect,  but  there  cannot  be  much 
question  of  the  methods  which  Mr. 
Keyes  has  adopted  of  using  the  ceiling. 
He  hangs  from  it  lamps — and  where 
more  appropriately  could  a  hanging  lamp 
be  shown  than  hanging  from  the  ceiling? 
Gets  Foreigners'  Trade. 

The   Soo,   like  the   great   majority  of 


cities  now-a-days,  finds  a  large  part  of 
the  houses  equipped  with  electrical  fix- 
tures. Illumination  is,  therefore,  secured 
by  means  of  electric  lights.  But  there 
are  in  the  Soo  a  good  many  foreigners, 
and  these  are  still  using  the  coal  oil 
lamp  very  largely.  They  want  some- 
thing bright  and  attractive.  Perhaps 
some  people  would  say  they  wanted 
something  flashy,  however,  that  may  be, 
they  know  what  they  want,  which  after 
all,  is  the  main  thing,  and  shows  them 
to  be  people  of  mettle.  It  is  to  this  class 
that  the  ornamental  hanging  lamps  are 
sold.  These  bring  a  good  revenue,  and 
are  well  worth  handling,  since  they  make 
the  store  attractive  to  a  class  of  people 
who  are  good  customers,  and  since  they 
occupy  a  space  for  display  which  could 
not  well  be  used  by  other  goods. 


Developments  in  the  Cement  Situation 

A  Reduction  is  Announced — Companies  Hold  Meeting  and  De- 
cide to  Ask  Government  to  Restrict  Reduction  to  West — 
American  Companies  Raise  Prices  in  the  West. 


There  have  been  developments  of  a 
highly  important  nature  in  the  cement 
situation  in  the  past  week.  Chronologic- 
ally they  have  come  as  follows. 

A  reduction  of  10  cents  was  announc- 
ed by  the  Canada  Cement  Co.,  making 
their  price  $1.40  a  barrel.  This  change 
in  price  has  not  become  general,  how- 
ever, and  some  of  the  smaller  companies 
state  they  cannot  sell  at  $1.40  a  barrel. 
The  reduction  was  predicted  in  last 
week's  issue  of  Hardware  and  Metal. 
There  is  no  present  likelihood  of  furth- 
er reductions. 

Representatives  of  the  nine  indepen- 
dent cement  companies  operating  in  On- 
tario met  on  Monday  at  Toronto  and 
debated  the  situation  which  has  arisen 
as  a  result  of  the  lowering  of  the  duty. 
The  cement  plants  represented  were  the 
Crown  Portland  Cement  Co.,  Wiarton; 
Ontario  Cement  Co.,  Brantford;  National 
Cement  Co.,  Durham;  Hanover  Cement 
Co.,  Hanover;  Doric  Portland  Ce- 
ment Co.,  Owen  Sound;  Imperial 
Cement  Co.,  Owen  Sound;  Kirk- 
field  Portland  Cement  Co.,  Kirkfield; 
Maple  Leaf  Portland  Cement  Co.,  At- 
wood,  and  Superior  Portland  Cement 
Co.,  Orangeville. 

To  See  Government. 

The  advisability  of  closing  down  the 
plants  was  considered  but  it  was  finally 
decided  to  send  a  deputation  to  wait  on 
the  premier.  "Unless  relief  is  afforded 
us  by  limiting  this  order  in  council  west 
of  the  great  lakes  we  have  no  alterna- 
tive but  to  close  down  our  plants,"  was 
the  gist  of  the  resolution  adopted. 

The  most  unexpected  development  is 
noted  in  the  following  despatch; — 
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Winnipeg,  June  18. — Several  Ameri- 
can cement  concerns  have  notified  Win- 
nipeg people  of  a  raise  in  prices  saying 
they  are  no  longer  able  to  supply  them 
on  the  old  prices.  Other  firms  in  the 
West  have  received  similar  notifications, 
and  the  raise  seems  to  save  been  made  to 
very  nearly  correspond  with  the  removal 
of  the  duty. 

One  local  firm,  which  uses  a  consider- 
able quantity  of  cement,  said  to-day 
that  they  wired  five  firms  in  the  States 
for  quotations  and  prices  quoted  in  re- 
ply were  in  four  cases  greater  than 
local  quotations  from  Canadian  con- 
cerns. The  fifth  was  five  cents  a  barrel 
less,  but  this  was  offset  by  the  return 
of  the  sacks.  Another  local  firm  stated 
that,  while  it  had  enough  for  probably 
the  entire  season  already  contracted  for, 
it  had  been  notified  that  no  further  ord- 
ers would  be  taken  at  the  old  price. 

This  may  mean  the  continuance  of  the 
former  price  levels  in  the  West. 

Only  in  West. 

A  rumor  has  gained  credence  in  the 
press  that  American  cement  will  be 
marketed  only  in  the  West. 

It  is  pretty  generally  believed  that  the 
eastern  provinces  will  not  see  much  im- 
portation of  cement,  even  if  conditions 
remain   as   at   present. 

Uncertainty  Exists. 

It  is  impossible  to  say  at  present 
what  further  developments  are  likely  to 
crop  out.  Men  closely  in  touch  with  the 
situation  profess  uncertainty.  There 
seems  to  be  a  tendency  to  "mark  time." 


Problems  of  Price— 1.  Rise  of  Copper 

Something  About  the  Course  of  This  Metal  During  the  Past  Twenty  Years  — 
Copper  Has  Been  Advancing  as  the  Result  of  the  Enormous  Increase  in  Con- 
sumption— What  of  the  Future? 


To  trace  in  any  proper  way  the  price 
of  copper  is  really  to  trace  a  part  of 
the  world's  development.  It  necessitates 
showing  the  increased  demand  which  has 
grown  up  for  this  metal,  and  the  in- 
creased production  which  has  come  as  a 
natural  result  of  the  increased  demand. 
Production  and  demand  are  always  close- 
ly associated,  but  in  this  case  it  becomes 
evident  that  they  have  not  grown  pro- 
portionately. Production  has  been  the 
weaker  brother,  in  the  main.  It  is  "de- 
mand" which  has  grown  large  and 
strong,  while  "production,"  though 
growing,  has  failed  to  make  stride  for 
stride. 

Thus  is  found  the  present  situation. 
Copper  high  in  price — higher  in  price, 
indeed,  than  it  has  been  since  the  bull 
market  of  1907.  Likely,  moreover,  to  go 
higher. 

The  Cause  of  the  Advance. 

The  cause  of  the  increased  demand  is 
the  general  advancement  of  Can- 
ada and  of  other  countries.  Elec- 
trical plants  —  which  have  become  so 
common  in  the  past  two  decades,  have 
used  a  great  deal  of  copper.  For  wiring 
alone  the  consumption  has  been  tremen- 
dous. Then  copper  is  now  largely  used 
on  roofs  and  eaves.  Builders'  hardware, 
which  has  made  such  improvement  dur- 
ing the  past  few  years,  has  meant  the 
consumption  of  a  great  deal  of  copper; 
while  the  great  favor  which  of  late  has 
been  shown  copper  and  brass  house- 
hold goods  had  meant  a  still  further 
drain  upon  the  supply. 

Statistics  show  how  great  has  been 
the  growth  of  the  demand,  and  how  seri- 
ous is  the  present  situation.  The  Amer- 
ican surplus  has  been  reduced  15,450,- 
386  pounds,  and  the  European  stock, 
during  the  year,  has  been  reduced  some 
11,542,720  pounds.  This  leaves  the  pre- 
sent available  stock  at  149,559,963 
pounds. 

Small  Compared  to  the  Need. 

The  figures  are  of  that  size  which  com- 
pels the  reader  to  ponder  before  he 
names  them;  but  large  though  they  are 
they  yet  seem  small  in  comparison  to 
what  is  needed.  The  present  stock,  in- 
deed, has  fallen  far  too  near  the  danger 
mark,  for  it  has  been  estimated  that  the 
reserve  must  total  100,000,000  pounds 
to  make  safe  an  annual  turnover  of  2,- 
000,000,000. 

That  the  reserve  may  shortly  fall  be- 
low this  line  seems  very  possible  when 
the  past  is  considered,  for  during  the 
past   twelve   months    there   has   been   a 


There  has  been  a  general  ad- 
vance in  prices  during  the  past 
ten  years.  Many  things  cost 
double  now  what  they  did  a  de- 
cade ago.  What  of  hardware 
lines?  Have  they  advanced  in 
the  same  degree  as  other  goods, 
and  in  direct  ratio  to  the  increase 
in  the  cost  of  raw  material?  Some 
say  not. 

It  will  be  interesting  to  com- 
pare hardware  prices  to-day  with 
past  figures  and  see  what  changes 
time  has  brought.  The  accom- 
panying article  is  the  first  of  a 
series  bearing  on  problems  of 
price. — Editor. 


drain  upon  existing  supplies  of  179,- 
089,089  pounds.  Let  that  rate  of  in- 
creased demand  over  production,  con- 
tinue, and  not  only  will  the  increased 
supplies  which  are  looked  for  this  year 
be  swallowed  up,  but  a  still  larger  hole 
will  be  eaten  in  the  world's  reserve. 
Fearful  of  Labor  Trouble. 

Everything  at  present,  indeed  seems 
to  point  toward  a  continuance  of  the 
present  situation.  The  consumptive  de- 
mand will  continue  greater  than  the  sup- 
ply, a  condition  which  practically  as- 
sures a  still  higher  price  for  copper. 
The  likelihood  of  this  is  increased  by 
reason  of  the  labor  troubles  which  have 
already  broken  out  in  one  refinery,  and 
which  are  threatening  the  Butt  district. 
Let  this  trouble  spread  and  copper  may 
go  above  even  the  high  level  of  1906 
and  1907. 

How  serious  is  this  possibility  may  be 
shown  by  a  few  prices  of  the  past 
twenty  years.  In  1882,  for  instance, 
copper  was  selling  in  Montreal  at  ap- 
proximately $23.  But  the  high  price 
brought  a  great  increase  in  production, 
and  in  1892  the  price  had  dropped  to 
about  $14.38.  In  1899  it  rose  to  $21.50, 
again  upon  an  increase  in  the  demand 
more  than  equalling  the  increase  in  pro- 
duction. Then  came  the  bull  market  of 
1907,  when  the  figures  leaped  to  over 
$28.  The  advance  was  not  altogether 
natural.  It  was  partially  the  result  of 
great  speculation,  but  nevertheless  the 
price  stands  as  the  highest  of  modern 
years,  and  as  the  price  which  some  are 
predicting  may  be  equalled  ere  long. 
What  Tables  Show. 

Another  means  of  showing  the  cause 
of  the  present  high  prices,  and  of  ex- 
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plaining  the  predictions  that  a  still 
higher  level  may  yet  be  attained,  is  by 
quoting  the  consumption  of  copper,  and 
the  production.  Perhaps  this  may  well 
be  done  in  tabular  form,  as  follows,  the 
totals  being  secured  by  compounding  the 
number  of  tons  (2,240  lbs.)  consumed  in 
Europe  and  America  during  the  year 
mentioned : 

1902    565,210 

1906    752,296 

1910    886,301 

1911 926,791 

The  figures,  quoted  in  large  tons,  do 
not  seem  alarming.  But  notice  what  the 
world's  supply  has  been  of  late. 

1907    709,736 

1909 836,870 

1911 855,000 

In  short  the  consumption  for  the  past 
quarter  score  years  has  been  greater 
than  the  production.  The  reserves  have 
been  drawn  upon  quite  largely. 

Then  what  of  the  future? 
For  the  Future  What? 

Here  of  course  is  a  real  problem,  and 
many  there  are  who  wish  they  could  peer 
into  the  crystal  or  read  of  the  coming 
events  in  the  stars.  The  situation,  more- 
over, is  rendered  still  more  problema- 
tical by  reason  of  the  threatened  labor 
trouble.  It  is  more  or  less  possible  to 
count  upon  nature;  but  upon  man — 

However,  even  leaving  aside  all 
thought  of  a  cessation  in  production 
caused  by  a  strike  or  other  labor  diffi- 
culty, it  is  evident  that  the  present 
situation  is  one  of  considerable  serious- 
ness. There  seems  little  reason  to  ex- 
pect any  falling  off  in  the  demand. 
Rather  will  this  increase.  This  being  so 
prices  will  almost  certainly  continue  on 
their  upward  course. 

In  this  perhaps  is  the  solution.  Let 
the  price  go  high  enough,  and  the  market 
will  become  so  attractive  that  a  greater 
effort  will  be  made  to  reap  a  share  of 
the  profit  which  it  offers.  Production 
will  thus  be  increased — for  the  supply  is 
not  entirely  controlled — and  the  demand 
would  be  more  easily  met.  The  natural 
relief  would  thus  have  been  found,  and 
prices  would  fall. 

But  looking  into  the  future  is  largely 
theorizing.  All  that  is  sure  is  the  past. 
Records  of  this  show  the  great  advance 
which  there  has  been  in  production,  and 
the  greater  advance  in  consumption. 
This  it  was  which  forced  up  prices.  Per- 
haps history  will  repeat  itself.  It  often 
does. 
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EARLY  CLOSING  GAINING. 

The  early  closing  movement  is  gaining  ground.  This 
is  rendered  quite  clear  by  the  list  of  places  in  Ontario 
over  1,000  in  population  published  in  this  issue. 

The  purpose  of  the  compilation  of  this  list  was  to  se- 
cure the  names  of  places  where  half  holidays  are  held  dur- 
ing the  summer  months.  Much  other  information  was  se- 
cured incidentally,  however,  relating  to  the  hours  of  clos- 
ing which  obtain  throughout  the  year.  It  was  learned 
that  the  tendency  to  close  at  6  or  7  o  'clock  on  all  days  but 
Saturdays  is  rapidly  gaining  ground.  In  some  cases  the 
early  closing  rule  applies  only  to  three  evenings  in  the 
week  but  this  shows  that  the  idea  is  winning  favor  and 
extensions  may  be  expected.  A  large  percentage  of  the 
places  on  the  list  have  fixed  either  a  complete  or  partial 
early  closing  rule. 

The  statistics  thus  obtained  lead  to  the  belief  that  the 
time  is  not  far  distant  when  this  practice  will  become  uni- 
versal. For  the  benefit  of  the  trade,  and  the  men  in  the 
trade,  the  time  cannot  come  too  soon. 


TALK  OF  AMALGAMATION. 

A  story  relating  to  lead  is  now  going  around.  It  refers 
to  Mr.  Guggenheim,  the  Copper  king  who  went  down  with 
the  Titanic.  The  tale  is  that  Mr.  Guggenheim  had  attend- 
ed a  conference  of  those  connected  with  the  various  lead 
interests — a  conference  at  which  the  advisability  of  form- 
ing a  close  union,  which  would  enable  a  full  control  of  the 
market,  was  discussed.  It  is  said  he  had  upon  his  person 
when  the  terrible  glancing  blow  came,  papers  of  great  im- 
portance relating  to  the  proposed  union. 

Quite  possibly  the  main  facts  of  this  story  are  correct, 
for  Mr.  Guggenheim  had  large  metal  interests,  and  was 
known  to  be  in  Europe  on  business  connected  with  these. 
Whether  his  death  put  a  stop  to  negotiations,  is  not,  how- 
ever, known.  It  would  appear,  though,  that  some  such 
amalgamation  as  was  said  to  be  the  object  of  his  visit  to 
Europe  was  arranged.  The  present  rapid  rises  make  that 
seem  likely. 

Last  week  the  advance  of  pig  lead  made  another  rise 
in  white  lead  necessary.  This  week  pig  lead  has  continued 
on  its  upward  way.  What  will  be  the  end  of  it  all?  Nor 
is  the  high  price  the  worst  feature.  The  scarcity  is  even 
more  distressing.  This,  however,  will  not  be  a  long  con- 
tinued evil.  The  cessation  of  the  London  Dockers'  strike 
makes  the  early  shipment  of  the  much  needed  supplies 
possible. 


A  CRISIS  IN  CEMENT. 

It  is  stated  that  the  cement  industry  has  approached 
a  crisis  in  Great  Britain,  Germany  and  the  United  States, 
due  to  the  gigantic  production.  While  the  consumption 
has  increased  enormously,  it  has  not  yet  overtaken  the 
production.  The  situation  in  the  United  States  is  fur- 
ther complicated  by  the  frenzied  competition  which  has 
developed.  There  has  been  a  most  strenuous  struggle  for 
control  of  the  market,  and  it  is  said  that  many  American 
mills  have  been  selling  below  cost.  Certainly  the  price 
is  low  enough  there  to  induce  belief  that  the  selling  figure 
does  not  cover  the  cost  of  manufacture. 

The  total  yearly  production  of  cement  in  the  United 
States  is  80,000,000  barrels,  and  it  is  estimated  that  the 
over-production  is  10,000,000  barrels.  Canada's  total  is 
6,000,000  barrels  a  year,  or  4,000,000  less  than  the  Ameri- 
can surplus!  It  is  on  account  of  these  figures  that  the 
Canadian  producers, are  worried  over  the  reduction  in 
duty. 


"LITTLE  BUSINESS." 

So  much  is  heard  nowadays  about  the  importance  and 
the  iniquities  of  "big  business"  that  one  is  inclined  to 
lose  sight  of  the  fact  that  "little  business'  is  after  all 
the  backbone  of  trade. 

The  operations  of  the  thousands  of  retail  dealers  scat- 
tered through  the  country  are  of  more  vital  importance 
than  the  manoeuvres  of  a  few  large  corporations.  The 
prosperity  of  a  country  is  decided  by  the  amount  of 
business  that  is  transacted  over  the  counters  of  the 
retail  store. 

There  is  a  common  tendency  to  lose  sight  of  the  im- 
portance of  small  things  and  to  regard  only  the  big 
things.  The  newspapers  at  present  are  full  of  the 
Republican  convention  at  Chicago  to  the  exclusion  of  all 
mention  of  local  happenings  of  more  vital,  if  less  spec- 
tacular, interest.  This  tendency  is  noticed  in  the  con- 
duct of  many  hardware  stores.  Many  salesmen,  and  pro- 
prietors also,  are  prone  to  centre  their  interest  solely  in 
the  sale  of  goods  which  involve  a  large  amount.  They 
are  inclined  to  "look  down"  on  transactions  in  the 
cheaper  goods.  They  are  interested  in  the  sale  of  stoves, 
refrigerators,  vacuum  cleaners,  rifles,  the  best  grades  of 
cutlery,  in  fact  in  the  most  expensive  lines,  and  do  not 
condescend  to  take  an  interest  in  the  humbler  lines 
which,  after  all,  constitute  the  bulk  of  the  stock. 

As  pointed  out  elsewhere  in  this "  issue,  the  ' '  little 
business"  is  of  equal  importance,  and  no  salesman  can 
count  himself  finished  or  capable  until  he  recognizes  this 
fact. 

A  small  profit  repeated  often  will  soon  become  a  big 
profit. 


LOCAL  PARCEL  POST  SYSTEM. 

At  the  convention  of  the  Ontario  Postmasters'  Asso- 
ciation, held  in  Toronto  during  the  week,  a  subject  of 
much  interest  to  the  retail  trade  in  country  towns  was 
discussed.  It  was  in  relation  to  the  parcels  post  problem ; 
in  fact,  an  endorsation  was  made  of  what  might  be  termed 
a  mild  form  of  parcels  post. 

The  association  went  on  record  as  favoring  a  local 
parcel  post  service  in  connection  with  the  rural  delivery 
system  to  give  tradesmen  and  merchants  the  facility  of 
having  their  parcels  delivered  through  the  post  offices 
along  the  rural  routes  at  the  rate  of  one  cent  per  pound, 
with  a  minimum  charge  of  five  cents.  The  regular  parcel 
post  coming  through  the  mails  from  outside  points  would 
not  come  under  these  rates. 
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Such  a  system  would  naturally  benefit  postmasters,  and 
local  merchants  in  districts  where  rural  mail  delivery  is 
in  effect.  Postmasters  would  sell  more  stamps  and  mer- 
chants would  be  able  to  fill  phone  orders  from  the  coun- 
try by  sending  the  goods  through  the  post  office.  During 
the  summer  months  when  farmers  are  busy  on  the  land, 
such  a  service  might  be  used  to  good  advantage.  Five 
pounds  of  goods — providing  heavy  articles  were  omitted 
— or  dry  goods  could  be  sent  for  five  cents,  which  would 
be  much  cheaper  than  hitching  up  a  horse  and  driving 
into  town. 

On  the  surface  this  appears  to  be  a  good  scheme,  as 
long  as  it  would  not  evolve  into  a  general  system  of  par- 
cel post  coming  through  outside  mails.  Merchants  would, 
of  course,  have  to  add  to  their  selling  price  the  amount  of 
postage,  else  there  would  be  a  considerable  leak  in  their 
business  in  a  year,  if  much  goods  were  sent  by  post. 

■ © 


POINTED  EDITORIALS. 

The  clerk  who  can't  be  taught  won't  be  sought. 

*     *     * 
What  a  salesman  that  man  Roosevelt  would  make ! 


White  lead  is  climbing  nearer  and  nearer  the  eight 
cent  goal. 

*  *     * 

"Little  business"  is  sometimes  bigger  than  "big 
business. ' ' 

*  *     * 

Have  the  cement  companies  been  made  the  scapegoat 
for  the  railways? 

*  *     * 

Pest  though  the  caterpillar  is,  he  yet  offers  an  object 
lesson  to  boom  the  sale  of  insecticides. 

Recent  events  have  not  done  much  to  "cement"  the 
friendship  that  certain  manufacturers  have  for  advocates 
of  tariff  demolition. 

*  *     * 

The  article  which  stands  on  a  glass  showcase  should 
bear  a  larger  share  of  the  rental  expense  than  that  which 
is  kept  in  a  dark  bin  at  the  rear. 

*  *     * 

That  25  cent  advance  of  white  lead  came  as  a  sur- 
prise, even  to  many  who  expected  a  rise.  But  the  cause 
came  as  a   surprise  to  the  corroders. 

*  *     * 

Make  a  woman  see  that  an  electric  iron  means  hot- 
weather  ironing  without  exhausting  heat,  and  she  will 
make  her  husband  see  that  she  must  have  money  for  the 
electric  iron. 

*  *     * 

Mr.  Caverhill  believes  the  French  dealers  owe  a  large 
part  of  their  success  to  their  practice  of  buying  often. 
It  is  certain  a  system  which  enables  this  helps  to  bring 
a  frequent  turnover. 

*  *     * 

Xo  longer  need  the  traveler  kick  his  heels  for  a 
whole  afternoon  around  the  empty  streets  of  a  town 
which  has  "closed  up"  for  the  afternoon.  By  consulting 
Hardware  and  Metal  he  can  plan  out  his  route  to  dodge 
the  half-holiday. 


THE   MARKET   SITUATION 

fTK  HE  market  situation  as  regards  practically  all  branch- 
es of  the  hardware  business  is  vitally  interesting  at  the 
present  moment.  If  the  hardwareman  still  holds  to  the 
old  trade  adage  that  "goods  well  bought  are  half  sold," 
he  must  recognize  that  the  market  demands  his  closest  at- 
tention, for  it  is  only  through  concentrated  study  that 
good  buying  is  made  possible. 

There  is  an  upward  trend  in  nearly  all  lines.  Metals 
are  scarce  and  high.  As  consumption  is  outstripping  sup- 
ply, it  seems  practically  assured  that  an  era  of  high  prices 
in  metals  has  begun.  It  follows  that  hardware  goods  are 
going  to  cost  more  in  the  making  than  previously.  This 
may  or  may  not  presage  higher  prices  in  future  for  some 
lines  of  hardware  but  the  possibility  is  there.  It  is  worth 
watching. 

As  a  direct  result  of  the  "aerial  performance"  which 
the  price  of  copper  has  been  giving,  the  cost  of  brass  and 
copper  goods  has  been  advanced.  Other  advances  may 
come.  There  is  some  talk  of  all  lines  of  builders'  hardware 
containing  brass,  being  advanced.  Although  rumors  on 
that  score  have  been  of  the  vaguest,  the  suggestion  is 
worth  consideration.     Some  lines  of  cutlery  are  also  going 

up. 

Turning  to  the  paint  and  oil  department ;  developments 
of  still  deeper  significance  are  found.  White  lead  has 
been  going  up  by  leaps  and  bounds  and  no  prophet  has 
been  found  rash  enough  to  predict  that  the  end  has  been 
reached.  White  lead  may — some  say,  will —  go  to  $8.00 
per  cwt.  before  high  water  mark  is  touched.  Linseed  oil 
is  very  firm  and  there  have  been  a  number  of  advances  re- 
corded recently.  Putty  has  advanced.  Glass  may  stiffen 
up  if  the  threatened  trouble  in  Belgium  develops.  Finally, 
there  are  persistent  rumors  that  prepared  paint  will  be 
advanced.  Despite  denials  and  postponements  of  action, 
this  rumor,  like  Banquo's  Ghost,  will  not  "down."  It 
bobs  up  on  every  hand  and  has  been  particularly  in  evi- 
dence since  the  last  advance  in  white  lead. 


Montreal,  Cfune  Q^-Great  interest  is 
given  the  market  this  week  by  the'  furth- 
er advance  of  white  lead  It  is  only 
three  weeks  since  there  was  an  advance 
before,  and  this,  further  increase. of  15 
oents  has  given  strength  to  the  declara- 
tion that  first  7%  and  then  80  lead  will 
come. 


ADVANCE    DT  WHITE   LEAD. 

(Special  to  Hardware  and  Metal) 
Montreal,  Qnne   143-WhJte  lead  ad- 
vanced here  to-day  26  cents  per  hundred 
pounds. 


The  talk  is  already  of  the  possibilities 
of  still  another  advance,  and  it  is 
thought  locally  that  the  new  price  will 
lot  stand  long.  The  latest  development 
is  a  reported  scarcity  of  pig  lead,  which 
will    certainly  tend   to  keep   tbe   price 

up- 
All  of  which  goes  to  show  that  the  hardwareman,  who 
wants  to  buy  right,  has  to  keep  his  eyes  open.    He  must 
not  only  note  all  price  changes  but  endeavor  to  inform 
himself  well  ahead  of  time  of  probable  developments. 

There  is  one  sure  and  easy  way  to  do  this.  Read  Hard- 
ware and  Metal.  This  paper  keeps  closely  in  touch  with 
conditions  and  gives  weekly  forecasts  which  are  invariab- 
ly worth  a  great  deal  to  the  dealer.  Few  changes  in  price 
are  made  which  have  not  been  predicted  in  advance  in  our 
market  columns.  The  accompanying  illustration,  made  up 
of  clippings  from  the  June  8  and  15  issues,  is  a  tangible 
evidence  of  the  way  in  which  Hardware  and  Metal  gives 
advance  information  of  a  distinct  value  to  the  retailer. 
It  is  but  one  case  in  many. 
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"Little  Business"  and  the  Hard  wareman 

Much  is  Heard  Nowadays  of  "Big  Business,"  But  the  Hardware  Dealer  Should 
Be  Interested  in  the  Smaller  Phases  of  Trade — Profits  are  Made  in  Small  Lines 
— Methods  Pursued  by  Certain  Dealers  Show  Wisdom  of  Featuring  Small 
Articles. 


To  paraphrase  a  rather  well  known 
saying,  "great  profits  from  little  pur- 
chases spring."  Fortunes  have  been 
made  selling  newspapers  on  street  corn- 
ers, where  the  profit  is  just  one-half  cent 
on  every  sale.  It  is  said  of  a  certain 
millionaire  of  Hebrew  descent  that  he 
laid  the  foundation  of  his  present  great 
wealth  picking  paper  off  the  streets. 

Much  is  heard  nowadays  of  "big  busi- 
ness." Certainly  great  fortunes  are 
made  by  the  operations  which  are  class- 
ed as  "big  business" — mergers,  stock 
issues,  and  corporation  promotions. 
Politicians,  public  speakers  and  maga- 
zine writers  have  united  to  assail  "big 
business,"  but  they  picture  the  possibi- 
lities and  paint  the  profits  in  such  lurid 
lights  that  they  have  succeeded  chiefly  in 
stirring  up  a  sort  of  admiration  for  such 
operations  and,  in  a  great  many  men  at 
least,  an  insatiable  desire  to  participate. 
The  feeling  stirred  up  by  the  discussion 
of  "big  business"  has  not  been  exactly 
a  healthy  one  and  it  is  time  that  some- 
thing was  said  about  "little  business." 

There  are  royal  roads  to  wealth  but 
they  are  closed  to  all  but  a  very  few. 
The  financial  genius  and  the  rogue  can 
find  short  cuts  to  the  acquirement  of 
cash  but  the  average  man  must  plod 
along  slowly  and  painfully.  The  accu- 
mulation of  money  is  a  matter  of  con- 
tinuous small  operations  rather  than  of 
a  few  bold  strokes.  "Little  business" 
is  the  long  and  crowded  highway  which 
the  great  majority  of  men  must  follow 
if  they  would  arrive  at  the  desired  des- 
tination which  is  known  as  financial  in- 
dependence. 

This  broad  truth  will  be  found  to  ap- 
ply to  the  management  of  a  retail  busi- 
nes.  It  is  the  steady,  every-day-in-the- 
year  trade  which  makes  a  business  pro- 
fitable. Some  dealers,  and  a  great  many 
salesmen,  rather  despise  the  small  ar- 
ticles in  the  store.  They  want  to  make 
big  sales  and  do  not  bother  themselves 
to  push  the  sales  of  the  numerous  little 
lines  carried  which  yield  a  small  marg- 
in of  profit.  "I  can  only  show  my  abil- 
ity as  a  salesman  when  it  comes  to 
stoves,  washing  machines  and  goods 
which  sell  at  a  big  figure, ' '  once  confess- 
ed a  hardware  clerk.  "I  can't  work  up 
enthusiasm  or  interest  in  selling  nails  or 
saucepans." 

This  clerk  is  one  of  a  large  species.  In 
nearly  every  store  it  is  possible  to  find 
men  of  the  same  stamp.  Some  of  them 
have  rare  salesmanship  ability  but  it  is 
doubtful  if  they  will  ever  climb  above 


the      ranks   of  mediocrity.        They   are 
working  in  the  wrong  direction. 

The  stock  carried  in  the  hardware 
store  is  so  large  and  varied  that,  to  in- 
sure success,  the  dealer  must  have  a 
large  turnover.  He  has  hundreds  of 
different  lines  to  push  and  it  follows 
that  he  must  devote  his  attention  to  the 
small  lines  as  well  as  to  the  higher  pric- 
ed goods. 

Five,  Ten  and  Fifteen. 

The  success  of  the  5,  10  and  15  cent 
stores  is  conclusive  proof  of  the  pos- 
sibilities of  "little  business."  A  good 
many  hardwaremen  have  recognized  the 
fact  that  profit  lies  in  the  small  lines 
and  are  featuring  the  goods  which  sell 
at  small  prices.  A  counter  devoted  to 
goods  which  range  in  price  from  5  cents 
to  25  has  become  a  regular  feature  in 
many  of  the  best  stores. 

The  accompanying  illustration  shows 
the  interior  of  the  store  of  J.  Gr.  Hum- 
phreys at  Griswold.  Mr  .Humphreys  is 
a  believer  in  the  wisdom  of  featuring 
the  small  lines  as  well  as  the  high-pric- 
ed. He  keeps  a  table  well  toward  the 
front  of  the  store  which  is  used  entirely 
for  the  display  of  articles  which  sell  at 
a  small  price —  egg  beaters,  strainers, 
mouse  traps  and  so  on.  Customers  who 
enter  the  store  cannot  help  but  see  the 
collection.  They  glance  it  over;  it  is 
human  nature  to  look  over  any  kind  of 
a  collection.  If  they  see  an  article 
which  they  need,  they  buy  it.  If  the 
artiele  in  question  had  not  been  where 
they  could  see  it,  they  would  never  have 
thought  to  ask  for  it. 


A  Creditable  Interior. 
In  passing  it  may  be  noted  that  the 
illustration  shows  the  Humphreys  hard- 
ware store  to  be  a  creditable  one  in 
many  salient  respects.  The  stock  is 
well  and  neatly  arranged.  The  store  is 
not  crowded  and  the  interior  is  both 
light  and  attractive,  a  result  which  can 
be  partly  attributed  to  the  fact  that  the 
metal  ceiling  is  practically  free  from  all 
obstruction.  The  presence  of  glass  show- 
cases makes  the  display  of  cutlery,  sil- 
verware, clocks  and  jewelry  particularly 
effective. 

Secured  Results. 
The  experience  of  another  firm  might 
be  quoted  also  in  this  connection.  J. 
Moxon  &  Son,  of  Picton,  have  a  counter 
for  smallware  which  has  brought  splen- 
did results.  The  top  of  the  counter  is 
divided  off  into  '  sections  and  the  par- 
titions are  so  arranged  that  they  can 
be  moved  to  suit  the  goods  shown.  The 
articles  shown  in  each  section  are  al- 
ways of  the  same  price,  a  ticket  above 
announcing  what  that  price  is.  The 
articles  run  from  a  few  cents  upward 
but  are  never  high  priced.  They  are  for 
the  most  part  small  kitchen  utensils. 

This  method  of  display  has  brought 
large  sales.  The  articles  sell  themselves. 
While  people  are  waiting  for  their 
change  or  for  a  parcel  to  be  wrapped  up, 
they  look  around  the  store.  This  count- 
er catches  their  eye  and  they  glance  over 
the  collection.  It  is  seldom  indeed  that 
they  fail  to  see  some  one  thing  they 
(Continued  on  page  35) 


A  counter  in  the  hardware  store  of  J.  G. 
Humphreys,    devoted    to    small    ar- 
ticles— It  has  resulted  in  large 
sales  on  an  automatic  basis. 


The  Problem  of  Cost  Distribution 

Should  an  Average  Percentage  be  Struck  to  Cover  Overhead  Expenses  and  Ap- 
plied on  all  Lines? — Or  Should  Each  Department,  or  Line,  be  Assessed  Accord- 
ing to  the  Expense  Entailed — One  Dealer's  Views. 


It  is  generally  accepted  that  the  way 
to  provide  for  "overhead  expenses"  is 
to  figure  what  percentage  of  the  total 
turnover  is  represented  by  the  cost  of 
doing  business  and  reckon  that  percent- 
age in  when  fixing  the  selling  price  of 
goods.  This  method  is  followed  by 
practically  all  hardwaremen,  and  it  is 
found  to  work  well  when  properly  car- 
ried out. 

There  are  some  dealers  who  contend, 
however,  that  it  is  not  advisable  to  fix 
a  definite  percentage  to  apply  to  all 
articles  in  the  store.  They  believe  that 
different  percentages  should  be  charged 
on  the  price  of  different  lines.  A  group 
of  three  or  four  hardwaremen  were  dis- 
cussing this  question  at  a  recent  con- 
vention, and  one  of  them  gave  his  views 
as  follows:  "It  is  not  wise  to  charge 
the  same  percentage  all  around  because 
expenses  vary  so  widely  in  different  de- 
partments. For  instance,  why  should 
nails  which  occupy  a  bin  in  an  obscure 
corner  be  charged  as  high  a  percentage 
as  the  cutlery,  which  is  shown  at  the 
front  of  the  store  in  an  expensive  silent 
salesman?  Some  lines  require  much 
more  handling  than  others,  and  you  gen- 
erally find  that  these  lines  can  be  sold  at 
a  better  profit  than  other  goods.  To  put 
the  same  percentage  on  these  lines  as 
on  the  less  frequently  handled  goods  is 
to  cut  down  your  legitimate  profit  on 
the  one  and  to  restrict  the  sales  on  the 
other  because  the  percentage  will  be  too 
high.  On  this  matter  I  take  the  same 
stand  as  the  'adequate  protectionist' 
on  the  tariff.  I  believe  in  fixing  the  per- 
centage to  suit  the  circumstances." 

The  writer  had  a  chat  with  this  hard- 
wareman  later,  when  he  explained  his 
idea  more  fully. 

"Expenses  vary  largely  on  different 
lines,"  he  said.  "It  costs  me  consider- 
ably more  to  handle  some  goods  than  it 
does  others.  To  charge  the  same  aver- 
age rate  all  around,  therefore,  is  to  mark 
some  goods  too  high  and  others  too  low. 
It  is  unfair  both  ways. 

"It  is  self  evident  that  goods  placed 
toward  the  front  of  the  store  sell  more 
rapidly  than  the  stock  at  the  rear.  The 
farther  back  in  the  store  you  go,  the  loss 
valuable  the  space.  Is  it  not  logical  to 
state  that  the  dealer  who  pays  rent  in 
proportion  to  the  value  that  the  store  is 
to  him.  is  paying  more  rent  on  the  front 
than  on  the  back?  In  view  of  the  fact 
that  the  dealer  must  depend  upon  the 
sellimr  of  the  goods  at  the  front  to  pro- 
vide the  bulk  of  his  revenue,  he  should 
make  that   stock  carry   the  bulk  of  the 


expense.  In  my  opinion,  the  cost  of  do- 
ing business  should  be  apportioned  in 
much  the  same  way  as  rent  in  a  big 
building.  The  tenant  on  the  first  floor 
pays  the  biggest  rent,  and  so  on  up. 
Personally,  I  put  as  much  as  25  per  cent, 
on  some  goods  which  I  feature  promi- 
nently at  the  front  of  the  store  and  on 
some  of  the  slow-selling,  seldom-handled 
lines  which  are  kept  at  the  back,  or  in 
the  storeroom,  I  only  put  10  per  cent. 

"For  instance,  I  have  two  glass  show 
cases  which  I  keep  at  the  front  of  the 
store  and  which  are  used  for  the  dis- 
play of  cutlery,  knives,  silverware,  brass 
goods  and  clocks.  They  cost  me  quite  a 
neat  sum.  That  money  must  be  paid 
back  into  the  business,  but  I  don't  be- 
lieve in  assessing  a  share  of  the  cost 
against  every  article  in  the  store.  I  am 
figuring  a  higher  percentage  on  the 
goods  which  are  shown  in  the  cases,  and 
in  time  that  will  cover  the  initial  ex- 
pense. 

"Again,  I  send  out  a  man  during  the 
active  building  months  to  canvass  the 
builders  for  builders'  hardware,  cement, 
roofing  and  so  on.  He  puts  his  whole 
time  to  the  work.  Should  his  salary  be 
counted  in  with  the  general  expenses  and 
thus  charged  on  all  goods  sold?  Not  to 
my  mind.  His  expenses  must  be  covered 
in  that  one  department. 

"I  have  never  worked  out  a  complete 
system  for  the  distribution  of  costs,  but 
I  recognize  that  I  should.  Some  day 
soon  I  intend  to.  In  my  opinion  the 
stock  should  be  divided  into  distinct  de- 
partments, such  as  builders'  hardware, 
tools,  kitchenware,  sporting  goods,  cut- 
lery and  silverware,  paint,  stoves,  heavy 
hardware  and  so  on.  Sales  should  be 
classified  so  that  the  dealer  would  know 
what  his  turnover  is  in  each  depart- 
ment. Then  the  expenses  should 
be  divided  up  and  each  depart- 
ment given  a  certain  share.  For  in- 
stance, the  rent  should  be  divided  up  ac- 
cording to  the  position  occupied  by  each 
department  in  the  store.  Salaries  should 
be  divided  according  to  the  amount  of 
handling  that  the  various  lines  demand. 
A  certain  rental  fee  should  be  charged  for 
the  use  of  the  store  windows,  and  the 
advertising  expenses  should  be  charged 
against  the  articles  advertised.  In  this 
way  all  expenses  would  be  provided  for, 
and  each  department  would  be  assessed 
at  its  proper  share.  Thus,  a  correct  per- 
centage to  cover  the  overhead  expense 
could  he  struck  for  each  department,  and 
the  selling  price  fixed  accordingly. " 
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There  are,  of  course,  grave  difficulties 
in  the  way  of  carrying  out  this  plan. 
That  it  would  be  the  proper  way  to  do 
business  practically  all  will  be  ready  to 
admit.  It  would,  however,  necessitate  a 
more  intricate  system  of  bookkeeping 
than  is  followed  in  most  stores.  It 
would  entail  considerable  more  figuring, 
and  the  aim  of  most  merchants  is  to 
simplify  rather  than  to  complicate.  On 
that  ground,  a  great  many  dealers  would 
prefer  to  leave  matters  on  the  old  basis. 

Another  objection  is  that  few  hard- 
waremen have  departmentalized  their 
store.  The  goods  are  arranged  in  a 
promiscuous  manner  in  a  great  many 
stores,  and  to  endeavor  to  distribute 
costs  would  be  a  task  which  would  not 
only  be  impossible,  but  almost  ludicrous. 
In  such  cases,  the  only  feasible  method 
is  to  fix  an  average  percentage  to  apply 
on  all  goods. 

Have  Definite  Figures. 

One  great  advantage,  however,  would 
be  in  the  definite  information  which  the 
dealer  would  have  were  he  to  follow  the 
system  outlined.  He  would  know  just 
exactly  what  each  department,  or  each 
line,  was  costing  him,  and  what  it  was 
paying.  If  his  profits  fell  off,  he  would 
be  able  to  trace  the  leak. 

Under  the  conditions  which  prevail  in 
most  stores,  the  dealer  is  aware  only  of 
the  total  results  of  his  business.  He 
knows  that  he  is  making  or  losing  money, 
but  he  is  not  in  a  position  to  judge  the 
value  of  any  one  department. 

Finally,  it  may  be  stated  that  the  big 
departmental  stores  have  a  most  elabo- 
rate system  for  the  distribution  of  costs. 
Each  department  pays  so  much  rent  and 
bears  a  certain  share  of  the  cost  of 
maintenance. 

Why  should  not  the  same  idea  be  fol- 
lowed out  in  the  smaller  retail  store? 


"LITTLE  BUSINESS"  AND  THE 
HARDWAREMAN. 

(Continued  from  page  34) 
need.     The  sales  are  heavy  and  continu- 
ous;  and  they   are,  for  the  most  part, 
automatic. 

The  margin  on  the  sale  of  small  goods 
is  slim.  The  volume  of  business  is 
large,  however,  and  a  small  margin  mul- 
tiplied often  becomes  a  large  margin. 

In  the  opinion  of  the  writer  it  will 
certainly  pay  the  hardwareman  to  take 
steps  to  push  the  sale  of  the  almost  end- 
less variety  of  small  articles  which  he 
carries  in  stock.  "Little  business"  is 
profitable. 


A   display   of  electrical   spcialties   in   a   hardware  store,  which  brought  splendid  results. 

Electrical  Cooking  Appliances  in  Favor 

This  Class  of  Goods  Offers  Fine  Opportunity  to  the  Retailers — The  Present  a 
Season  When  the  Electrical  Irons  are  E  pecially  in  Demand — Chafiing  Dishes, 
Toasters,  Heaters,  and  Even  Full-Sized  Cookers  are  to  be  Had — The  Question 
of  Current  Cost. 


Shakespeare,  who  in  his  day  gave 
much  valuable  information  which  the 
people  of  his  day  were  not  wise  enough 
to  take,  remarked  upon  one  occasion 
that  "there  is  a  tide  in  the  affairs  of 
men,  which,  taken  at  the  flood  leads  on 
to  fortune."  This  statement,  like  hun- 
dreds of  others  of  the  great  playwright, 
is  as  true  now  as  in  Good  Queen  Bess's 
day.  It  also  applies  to  hardware  sales- 
manship as  well  as  to  a  multitude  of 
other  activities  of  men. 

This  being  a  slangy  and  jocular  gen- 
eration men  no  longer  remark  that  one 
of  their  fellows  who  has  achieved  suc- 
cess, "took  the  tide  at  the  flood."  They 
rather  say  he  "got  in  right;"  but  the 
meaning  is  the  same.  They  mean  that 
the  man  was  "Johnny'  on  the  spot." 
That  he  "knew  a  good  thing  when  he 
saw  it."  That  he  "got  in  on  the  ground 
floor,"  and  "seeing  a  good  thing  he 
pushed  it  along." 

A  Wide  Field  Open. 

It  is  this  "getting  in  right"  which 
means  as  much  to  the  hardware  dealer. 
A  multitude  of  new  lines  are  being 
bronght  out  yearly.  Some  are  of  little 
use.  More  are  invaluable  to  some  and 
unvaluable  to  others.  Still  others  are 
of  general  use,  and  might  well  be  taken 
up  by  all  dealers.  It  is  hardly  correct 
to  state  that  electrical  goods  belong  to 
this  latter  class;  yet  they  do  meet  a 
need  of  a  great  mass  of  people,  and 
therefore  might  well  be  handled  by  a 
large  number  of  hardwaremen — as  in- 
deed they  are  now   being  handled. 

The  field  for  electrical  goods  is  wid- 
ening  monthly.     What   Adam   Beck   of 


Ontario  has  named  the  "white  coal" 
is  becoming  more  and  more  generally 
used.  Water  power  is  being  used  to 
generate  electricity  in  many  places 
where  electricity  was  recently  almost 
unknown.  And  the  advance  has  only 
started.  The  next  few  years,  indica- 
tions seem  to  show,  will  see  an  even 
greater  step  forward  than  the  past. 
Advantages  of  Anticipating. 
Here  is  where  the  dealer  may  take 
the  tide  at  the  flood.  He  must  not  only 
consider  the  goods  for  which  he  will 
find  a  strong  demand  now,  but  must 
consider  these  goods  for  which  a  de- 
mand is  growing.  If  he  anticipates  this 
demand  a  little  he  will  benefit.  He 
will  hurry  its  coming  for  one  thing,  and 
it  will  be  to  him  that  the  people  will  go 
to  make  their  purchases. 


Spirit    lamps    upon    which   water   may 
quickly    be    heated    are    also    popular 


now. 


Until  recently  there  has  been  a  feel- 
ing that  electrical  goods  were  something 
for  the  rich — a  luxury  out  of  the  ques- 
tion for  those  who  need  to  count  the 
dollars,  if  not  the  pennies.  But  of  late 
there  has  been  a  change.  It  is  not 
the  rich,  but  the  moderately  well  to- 
do  who  have  been  buying.  Young 
couples,  for  instance,  have  bought 
largely  of  electrical   goods. 

That  this  should  be  so  is  not  sur- 
prising. This  is  an  age  of  flats  and 
apartments,  as  far  as  the  cities  are 
concerned.  Large  stoves  are  not  the 
thing  for  an  apartment.  Gas  stoves  are 
generally  used,  but  occasionally  in 
place  of  these — though  more  often  as 
supplements — electrical  equipments  are 
installed.  This  means  quick  and  easy 
labor,  such  as  is  desired  by  many  young 
housewives. 

Irons  Exert  Strong  Appeal. 

A  great  number  of  places  now  have 
continuous  electric  currents.  Therefore 
there  is  nothing  to  block  the  sale  of 
electrical  goods.  But  even  in  the  places 
where  the  current  starts  at  dusk  and 
discontinues  in  the  morning,  there  is 
a  chance  to  sell  electrical  goods.  Irons, 
for  instance — one  of  the  most  popular 
lines — will  appeal  to  women  in  any  com- 
munity which  has  an  electrical  service. 
If  the  current  is  continuous,  so  much 
the  better.  But  if  it  is  only  on  at 
night,  then  the  women  will  arrange  to 
do  their  ironing  then. 

This  is  possibly  the  best  season  to  sell 
electrical  irons.  For  two  reasons. 
These  irons  mean  a  great  conservation 
of  energy,  for  they  do  not  heat  the  room 
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in  which  they  are  being  used  to  any 
perceptible  degree.  They  do  not  ne- 
cessitate the  burning  of  wood,  coal  or 
gas.  Moreover,  this  is  a  season  when 
muslin,  lawn  and  print  dresses  are  being 
worn.  These  require  frequent  pressing, 
therefore  the  iron  is  in  great  demand. 
Meeting  Objection  of  Expense. 

"I  only  have  one  difficulty  in  selling 
electrical  irons,"  remarked  one  hard- 
wareman.  "The  people  think  thetee 
greatly  increase  the  electricity  bill.  I 
have  done  something  to  overcome  this 
objection  by  making  a  frank  statement 
of  the  electricity  consumed,  and  by 
showing  how  the  current  may  be  hus- 
banded." 

Notice  what  this  dealer  is  able  to  say 
about  the  current.  A  five-pound  flatiron 
uses — it  has  been  estimated — one  third 
unit  an  hour.  In  Winnipeg,  where  com- 
petition between  a  municipal  plant  and 
a  power  company  has  brought  the  price 
of  electricity  remarkably  low,  this  means 
that  the  cost  per  hour  of  running  the 
iron  would  be  tone-third  cent.  In 
Montreal,  where  with  discount  the  rate 
is  about  7c  per  unit,  the  cost  of  opera- 
tion would  be  two  and  a  third  cents. 
With  the  size  of  the  iron  and  the  rate 


brake  means  to  the  cyclist.  It  means 
a  hot  iron  for  an  hour,  for  an  electricity 
current  of  a  third  that  time.  The  iron 
once  well  heated  the  current  may  be 
turned  off  for  ten  or  fifteen  minutes. 
Then  it  may  be  switched  on  again  for 
a  few  minutes,  until  the  heat  is  once 
more  brought  up  to  the  proper  intensity. 
Then  once  more  the  current  may  be 
switched   off. 

But  electric  irons,  while  among  the 
best  selling  articles  at  this  season,  are 
but  one  of  the  many  lines  which  find 
a  ready  market.  The  electrical  toaster 
is  another.  In  the  two  days  before 
Christmas,  last  year,  over  four  hundred 
of  these  were  sold  in  Winnipeg.  Of 
course,  as  has  been  said,  there  is  a 
special  inducement  for  people  to  buy 
these  electrical  goods  in  the  Manitoba 
capital;  but  elsewhere,  too,  electrical 
toasters  have  sold  well — and  will  not 
only  continue  to  sell  well,  but  will  sell 
better.  A.  toaster  is  an  ornament  on 
the  table.  With  it  toast  may  be  made 
as  wanted,  and  there  will  always  be 
fresh  toast  to  be  had  with  the  coffee. 
Nor  will  there  be  toast  left  over  to 
come  back  like  a  recurring  decimal  in 
a  bread  pudding. 


Electrical   irons  are   especially   appealing   to   women   in   the   hot    weather   when 
many    print    and    muslin    dresses    demand   pressing. 


dinner.  More  and  more  this  is  finding 
favor.  Again  the  cost  of  operation  will 
be  urged  in  opposition,  but  with  the 
present  charges  operation  is  not  exces- 
sive. With  every  part  going  this  could 
be  run  in  Winnipeg  for  eight  cents  an 
hour — and  who  wants  to  run  a  stove  full 
blast  for  that  length  of  time1?  It  is 
only  at  Thanksgiving,  Christmas  or  such 
gastronomic  festivals  that  such  a  lavish 
use  of  the  stove  need  be  made. 

Spirit  Lamps  Also  Valuable. 
There  is  another  class  of  goods  meet- 
ing much  the  need  that  is  met  by  the 
electrical  appliances.  It  is  the  spirit 
lamp,  with  all  its  diversifications.  This 
has  one  advantage  over  the  electrical 
appliances.  It  can  be  used  even  in  those 
places  where  electricity  is  not  supplied, 
or  where  power  is  exceedingly  expens- 
ive. There  are  coffee  percolators  and 
miniature  stoves.  Quite  a  wide  variety 
of  lines.  Then  there  are  gasoline  irons 
which  fill  some  such  need  as  do  the 
electrical  models.  Truly  the  hardware- 
man  who  serves  a  country  community, 
which  has  not  yet  been  blessed  by  the 
coming  of  electricity,  need  not  be  idle. 
He  has  a  wide  field  before  him. 
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charged   the   cost   would   vary;   but   no- 
where would  it  be  prohibitive. 

Switch  Current  On  and  Off. 
Here  is  the  other  point  which  this 
hardware  man  has  brought  Out  to  his 
customers.  An  iron,  once  heated,  will 
retain  its  heat  for  some  little  time. 
Tlii-.  any  woman  will  immediately  un- 
derstand, for  has  she  not  been  accus- 
tomed to  take  an  iron  from  the  stove 
and  use  it  for  five,  ten  or  fifteen  min- 
utes before  changing  to  a  freshly  heat- 
ed iron?  But,  she  will  wonder,  what 
has  this  to  do  with  an  electric  iron? 
As  the  dealer  points  out,  though,  it 
lias  just  this  importance.  It  means 
to    the    electric    bill    what    the    coaster 


A  Boon  to  the  Shaver. 

Then  there  are  water  heaters  —  of 
great  value  to  the  shaver,  who  by  the 
use  of  one  of  these  may  have  hot  water 
in  the  bathroom  at  a  season  when  the 
hot  water  supply  upstairs  is  cut  off  in 
so  many  houses. 

There  are  chafing  dishes,  urns,  elec- 
trical jugs  and  high  temperature  plates. 
Then  there  are  electrical  heaters  which 
fill  a  very  real  need  in  a  wet,  chilly 
season  like  this.  Their  use  for  a  few 
minutes  will  take  the  chill  from  the  air, 
and  the  expense  will  not  be  great. 

Then  as  one  of  the  latest  steps 
comes  the  cooker — an  electrical  stove 
capable    of    preparins:    a    whole    course 


CATALOGUES 


Hardware  Service. 

The  Edward  C.  Plume  Co.,  Chicago, 
have  issued  their  1912  book  on  hardware 
advertising  service,  the  object  of  which 
is  to  promote  intensive  retailing.  The 
book  contains  seventy  illustrated  adver- 
tisements, dealing  with  all  branches  of 
the  hardware  business.  The  ads.  are 
cleverly  arranged  and  forcefully  writ- 
ten. 

Steel  Valves. 

The  Nelson  Valve  Co.  have  issued  a 
catalogue  on  steel  valves  and  fittings. 
It  is  interestingly  descriptive,  giving 
particulars  of  the  process  of  manufac- 
ture and  showing  views  of  the  works. 
Each  part  is  fully  described.  The  line 
shown  includes  every  variety  of  valve 
and  fitting. 

Enterprise  Enamel. 

The  Enterprise  Enamel  Co.,  Bellaire, 
Ohio,  have  issued  a  catalogue  which  is 
unique  in  the  number  of  colored  illus- 
trations shown.  It  has  half  a  dozen 
pages  filled  with  three-color  cuts,  and 
is  most  striking  on  that  account.  A 
complete  description  of  the  lines  of 
enamelware  made  by  the  company  are 
shown,  with  suitable  illustrations. 
Electric  Fixtures. 

The  Canadian  General  Electric  Co., 
Toronto,  have  issued  section  10  of  the 
section  edition  of  their  catalogue  on 
electric  fixtures  and  shades.  It  con- 
tains a  most  handsome  assortment  of 
goods  of  all  finishes,  styles  and  values. 
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Can  Canadian  Hardwaremen  Learn  From 

the  French  ? 

George  Caverhill  Points  Out  Some  Particulars  in  Which  the 
Dealers  of  the  French  Towns  and  Cities  Have  Attained  Great 
Proficiency  —  They  Know  Their  Goods  Thoroughly,  and 
Through  This  Intimate  Knowledge  Secure  Many  Sales — They 
Have  Small  Stocks  But  Buy  Often,  Thus  Doing  a  Large  Busi- 
ness With  a  Small  Capital. 


In  America  there  is  a  tendency  to 
scoff  at  what  is  called  the  slow  busi- 
ness methods  of  the  Continent.  It  is  re- 
freshing, therefore,  to  catch  a  glimpse 
of  the  practices  of  the  older  nations 
from  a  new  angle.  George  Caverhill,  of 
Montreal,  who  has  just  returned  from 
the  continent,  supplies  the  new  view 
point.  He  went  to  France  with  eyes 
and  mind  open,  and  came  back  greatly 
impressed,  and  full  of  the  belief  that 
Canadian  hardwaremen — as  well  as 
other  Canadian  business  men — would  do 
well  to  consider  the  methods  adopted  in 
the  cities  and  towns  there. 

In  his  recent  trip  Mr.  Caverhill  visit- 
ed not  only  Paris  but  a  number  of  the 
other  towns  and  cities  of  France.  He 
was  not  on  business  bent,  and  so  had. 
little  opportunity  for  judging  the  meth- 
ods of  the  wholesalers.  But  he  did  call 
upon  a  large  number  of  retail  hardware 
stores,  in  Lyons,  Avignon,  Bordeaux, 
Orleans  and  other  places  designated  as 
provincial  by  the  supercilious  Parisians. 

Key    to    Contentment   and   Wealth. 

"You  expect  courtesy  and  attention 
in  a  Paris  store,"  remarked  Mr.  Caver- 
hill, "but  in  these  places  I  was  greatly 
impressed  with  the  attention  given  to 
all  customers,  and  with  the  thorough 
knowledge  of  their  goods  which  the 
clerks  displayed.  This,  I  think,  is  the 
key  note  to  the  contentedness  of  the 
employes  and  the  general  wealth  of 
France. 

"The  attention  the  clerks  give  is  hard 
for  us  to  realize.  It  is  impossible  to  go 
into  a  store  and  come  out  without  buy- 
ing— at  least  I  found  it  so.  There  is  al- 
ways something  to  learn  from  clerKs 
and  retailers  alike.  They  have  made  a 
study  of  their  business  and  can  throw 
some  new  light  upon  it.  It  is  this  care- 
ful study  which  I  sometimes  think  is 
lacking  here.  Often  clerks,  and  at  times 
even  heads  of  departments  and  store 
owners,  are  inclined  to  be  superficial." 
Are  Rapid  Buyers. 

Another  thing  in  the  French  hardware 
stores  which  impressed  Mr.  Caverhill 
was  along  the  important  line  of  stock 
turn-overs.  "There,"  he  remarked," 
many  of  the  merchants  seem  to  keep  a 
remarkably  small  stock  on  hand,  but 
they  watch  this  carefully  and  have  such 
connections  that  they  can  secure  fresh 
supplies  exceedingly  rapidly.  With  this 
system  of  quick  buying  they  are  enabled 


to  do  a  remarkably  large  business  with 
a  remarkably  small  capital." 

One  other  feature  of  which  Mr.  Caver- 
hill speaks  is  the  assistance  which 
French  wives  give  their  husbands.  This 
is  not  confined  to  the  home,  but  the 
wives,  and  the  daughters,  go  into  the 
store.  "In  many  cases,"  declared  Mr. 
Caverhill,  "they  seem  to  run  the  selling 
part  of  the  business.  The  dealer,  him- 
self, is  seldom  seen,  occupying  himself 
with  buying  and  with  looking  after  de- 
liveries. ' ' 

There  may  be  various  opinions  as  to 
the  desirability  or  undesirability  of  such 
a  system  of  co-operation.  But  there  can 
be  little  said  against  the  other  practices 
of  the  French  hardwaremen.  From  see- 
ing their  stores  and  their  way  of  doing 
things  many  Canadian  dealers  could  get 
valuable  pointers.  But  it  is  impossible 
for  many  to  make  the  trip  across  the 
pond.  Still  there  are  what  Stevenson 
calls  "Fire  Side  Travelers"  —  those 
who  at  home  read  what  others  have  seen. 
These  get  much  of  the  benefit  and  the 
pleasure  without  the  fatigue  which  the 
travelers  are  called  upon  to  endure.  So 
reading  what  Mr.  Caverhill  has  to  say 
about  the  methods  of  the  French,  many 
will  be  able  to  judge  where  their  sys- 
tem is  superior  to  that  of  the  French 
dealers.  They  will  be  able  to  consider 
the  question  of  thoroughness,  and  to 
judge  if  Canadians  are  really  lacking  in 
this  respect.  A  period  of  self-exami- 
nation is  often  of  great  value,  and  by 
no  means  can  this  better  be  done  than 
by  comparison. 


The   following  items   are   taken  from 
the  issue  of  June  25,  1892:— 

"The  sale  of  oil  stoves  shows  an 
increase  this  summer,  notwithstand- 
ing that  gas  stoves  are  supplanting 
them  so  rapidly  in  the  cities.  The 
oil  stoves  are  finding  new  fields  to 
conquer  in  the  towns  and  villages 
as  well  as  in  the  country  places." 
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Editor's  Note. — Despite  the  fact  that 
gas  stoves  have  been  selling  in  ever  in- 
creasing volume,  the  oil  stove  still  has 
a  big  sale.  The  demand,  in  fact,  has 
grown  in  proportion  to  the  growth  in 
other  lines.  It  is  seldom  that  the  intro- 
duction of  a  new  article  results  in  the 
complete  supplanting  of  old  ones.  The 
new  article  makes  a  market  for  itself. 
For  instance,  the  automobile  is  taking 
the  place  of  the  horse  for  pleasure  pur- 
poses, for  delivery  and  dray  work  and 
even  on  the  farm.     And  yet  horses  are 

more  in  demand  now  than  ever  before. 

*  *       * 

"The  'bull'  movement  in  pig  tin 
has  received  a  serious  setback.  In 
point  of  fact,  the  clique  seems  to 
have  withdrawn  all  the  props  with 
which  they  have  supported  the 
market  latterly  and  even  rendered 
some  assistance  to  'bear'  opera- 
tions. 

Editor's  Note. — The  situation  in  tin 
does  not  seem  to  have  changed  much 
during  the  twenty  years  which  have 
elapsed.  The  market  is  still  controlled 
by  a  ring  but  they  call  it  a  syndicate 
now  and  not  a  "clique."  It  is  also  cus- 
tomary for  the  syndicate  to  let  go  con- 
trol  occasionally  and  to  lure  the  bears 

on. 

*  *       # 

"W.  G.  Scott,  of  W.  G.  Scott  & 
Co.,  Mount  Forest,  while  in  the  city 
on  Saturday,  did  not  forget  to  visit 
Hardware  and  Metal.  He  has  been 
one  of  the  steady  subscribers  since 
the  paper  began." 

Editor's  Note. — Mr.  Scott  has  for  a 
number  of  years  been  out  of  the  retail 
hardware  business.  He  is  now  manager 
of  the  Pease  Heating  Co.,  Toronto.  Pre- 
vious to  leaving  the  retail  ranks,  Mr. 
Scott  became  an  active  member  of  the 
Ontario  Retail  Hardware  and  Stove 
Dealers'  Association,  serving  as  presid- 

dent  of  that  body. 

*  *       * 

"Pilkington  Bros,  of  St.  Helen's 
Lancashire,  England,  glass  manufac- 
turers, will  carry  on  business  in 
Montreal." 

Editor's  Note. — Pilkington  Bros,  have 
extended  their  operations  in  Canada 
and  have  branches  now  in  other  cities. 


"Auld  &  Woodyatt,  manufactur- 
ers  of  lawn      mowers   and   general 
hardware,    Guelph,    Ont.,    have    dis- 
solved,   A.    R.       Woodyatt   continu- 
.    ing." 

Editor's  Note. — The  business  was  ulti- 
mately incorporated  into  the  Taylor- 
Forbes  Co.,  who  are  now  operating  their 
large  plant  on  the  site  of  the  Auld  and 
Woodyatt  foundry. 


Current  News  of  Hardware  Trade 


Death  of  Plumber. 

The  death  occurred  at  Vancouver,  of 
R.    F.    Scott,    plumber. 

Annual  Maritime  Convention. 

The   annual   convention   of   the    Mari- 
time Board  of  Trade  will  commence  at 
Truro,  N.  S.,  on  Wednesday,  August  21. 
Make  Start  on  Store. 

Parry  Sound.— The  Win.  Beatty  Co., 
Limited,  have  commenced  the  erection 
of  a  new  store.  It  will  be  built  of  brick, 
two  storeys  high  and  have  a  frontage 
on  James  Street  of  45  feet. 
To   Make   Tools. 

Guelph,  Ont.  —  A  factory  is  to  be 
started  here  to  manufacture  tools  and 
machinery.  A  by-law  will  be  submitted 
to  the  people  to  loan  $5,000  for  ten 
years. 

Tc  Make  Woodenware. 

Palmerston,  Ont. — Taylor,  Scott  &  Co., 
are  moving  their  factory  here.  They 
make  woodenware  ,  such  as  children's 
sleighs,  wagons,  washboards,  etc.  They 
expect  to  employ  50  hands. 
Get   an  Increase. 

Kingston,  Ont. — The  Kingston  tin- 
smiths have  asked  for  an  increase  in 
wages.  They  seek  an  eight-hour  day, 
and  $2.75,  instead  of  $2.55.  The  increase 
will  be  granted  beginning  July  1. 
A  New  Industry. 

Lacombe,  Man. — A  tool  and  metal 
work  factory  will  be  opened  here  before 
the  fall.  The  promoters  have  given  a 
guarantee  that  the  plant  will  be  in  opera- 
tion in  six  months'  time,  with  a  staff  of 
at  least  50  mi  a. 

Must  Pay  License. 

Taber.  Sask. — The  town  council  have 
framed  a  by-law  to  fix  business  licenses. 
All  mercantile  businesses  carrying  a 
stock  of  over  $1,000  will  be  licensed  at 
.+50  per  vpar.  All  with  smaller  .-tucks 
will  pay  $25. 

May  Get  Factory. 

The  Fort  William  Industrial  Bureau 
which  for  some  time  past  have  been 
negotiating  with  Mr.  Black,  manager 
of  the  Great  West  Wire  Fence  Co,. 
Winnipeg,  have  received  some  assurance 
of  the  company's  location  in  that  city. 
Steel  Lodged  in  Hand. 

James  Gorman,  employed  with  R. 
Chestnutt  &  Sons.  Frederic-ton.  met  with 
•  painful  accident  this  week  when  a 
piece  of  steel  lodged  in  his  hand  while 
he  was  working  about  the  store.  An 
operation  was  necessary  before  it  was 
removed,  and  the  x-ray  had  to  be  used. 
Back  from  England. 

Toronto,  Ont.— G.  T.  Pepall,  of  M.  & 
L.  Samuel,  Benjamin  &Co.  has  returned 


from  a  two  months'  trip  to  Europe.  He 
spent  most  of  his  time  in  England,  but 
also  visited  Paris.  Mr.  Samuel,  the  resi- 
dent member  of  the  firm,  has  now  left 
for  a  European  trip. 

Move  to  New  Store. 
Treburn,  Man. — John  Harvie  &  Co. 
have  moved  their  hardware  store  from 
Broadway  to  their  new  quarters  on  Rail- 
way Avenue.  They  have  a  store  of  con- 
siderably larger  capacity  now  than 
formerly,  and  in  addition  to  the  hard- 
ware line  they  are  putting  in  groceries 
and  boots  and  shores. 

New  Cochrane  Co.  Store. 
North  Bay,  June  12. — The  Cochrane 
Hardware  Co.  have  moved  from  their  old 
quarters  on  Main  street  into  the  massive 
new  building  Avhich  has  been  erected 
further  up  the  street  by  the  concern. 
The  new  store  has  been  fitted  up  with  all 
the  appointments  of  a  metropolitan 
store,  the  show  cases  and  fixtures  being 
handsome  and  thoroughly  modern.  The 
new  quarters  of  the  concern  give  spac- 
ious floor  accommodations  on  the  ground 
floor  for  the  display  of  augmented  lines 
of  goods,  and  ample  accommodations  for 
storing  goods  in  the  floors  above. 

To  Erect  Warehouse. 

Saskatoon. — F.  W.  Adams,  of  Adams 
Bros.  Saddlery  Co.,  announced  here  yes- 
terday that  his  firm  would  erect  a  new 
branch  warehouse  in  Saskatoon,  in  com- 
petition with  the  Great  West  Saddlery 
firm,  who  are  now  nearly  finished  with 
their  new  $75,000  warehouse  in  this  city. 
Mr.  Adams  stated  that  it  might  be  a 
short  time  before  building  operations 
would  be  actually  commenced;  but  that 
in  the  meantime  they  had  arranged  with 
another  wholesale  house  to  rent  from 
them  eight  thousand  square  feet  of  floor 
space. 

Owing  to  the  wonderful  development 
since  his  commencement  in  business  here 
two  years  ago,  A.  H.  Westhaver  has 
taken  advantage  of  the  removal  into 
their  new  building  of  the  J.  F.  Cairn's 
department  store,  to  obtain  a  lease  on 
their  present  building.  This  is  located 
in  the  best  section  of  the  city,  and  should 
allow  for  an  excellent  display  of  hard- 
ware and  stoves. 

Business  Changes. 
Saskatoon.— R.  G.  Band  and  A.  D. 
O'Brien  have  secured  an  interest  in  the 
Moil  on  Hardware  Co..  and  will  here- 
after have  the  management  of  the  same. 
R.  G.  Band  was  formerly  with  the  Win- 
nipeg Paint  and  Glass  Co.,  and  A.  D. 
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O'Brien    was     with    the     Martin-Senour 
Co. 

Coutts,  Alta. — H.  Tennant,  hardware 
dealer,  has  discontinued  business. 

Teulon,  Man. — F.  C.  Green,  hardware 
dealer,  has  been  succeeded  by  James 
Graham. 

Wawanesa,  Man. — W.  S.  Peters  has 
bought  out  the  hardware  business  of 
Couling  &  Co. 

Rapid  City,  Man. — R.  Foerester  is 
discountinuing    his    hardware    business. 

Vancouver,  B.   C. — The  Bailey  Hard- 
ware Co.  are  reported  to  be  selling  out. 
New    Retail    Stores. 

Pelly,  Sask.  --  Chas.  D.  Hubert  has 
started  in  the  tinsmithing  business  here. 

Saskatoon.  —  The  Central  Sanitary 
and  Heating  Co.  are  starting  in  busi- 
ness. 

Moose  Jaw. — The  Moose  Jaw  Heating 
and  Plumbing  Co.  have  been  incorpor- 
ated. 

Personal  Notes. 

St.  John.— Geo.  McAvity  and  W.  H. 
Thorne  have  left  for  Bonaventure,  P.Q., 
to  spend  a  few  days'  holidays  at  the 
Bonaventure   Salmon  Club. 


Hardware  Letter 
Box 


Peerless  Water  Service  Systems. 

Schaefer  Bros.,  Simcoe,  Ont. — "Kind- 
ly let  us  know7  who  makes  the  Peerless 
Compressed  Air  Water  Service  Sys- 
tems." 

National  Equipment   Co.,   Toronto. 
Muriatic  Acid. 

A.  R.  Dundas,  Cobourg,  Ont.  — 
"Kindly  advise  me  where  I  can  pro- 
cure muriatic  acid  (in  carboys)  as'  used 
by  tinsmiths  for  soldering  purposes." 

Lyman  Bros.,  Toronto;  National  Drug 
&  Chemical  Co.,  Toronto,  or  any  whole- 
sale druggist. 

Verandah  Hammock  Beds. 

M.  Weichel  &  Son,  Elmira,  Ont.  — 
"Kindly  give  us  names  of  manufactur- 
ers ill'  verandah  hammock  beds." 

Hohlfeld  Mfg.  Co.,  Philadelphia,  Pa.; 
I.    E.    Palmer    Co.,    Middletown,    Conn.; 
Tdeal  Bedding  Co.,  Toronto. 
Water  Heaters. 

S.  Schwartz,  Rocanville,  Sask.  — 
"Kindly  give  me  names  of  manufactur- 
ers of  water  heaters." 

.(as.  Morrison  Brass  Mfg.  Co.,  Ltd., 
Toronto;  Ideal  Manufacturing  Co., 
Windsor,  Ont.;  Lawson  Manufacturing 
<  o..  Homestead,  Pa. 


Weekly  Market  Report  —  Metals 


METAL  NOTES. 

Lead  is  reported  to  be  very 
scarce.  Some  firms  are  "clean- 
ed out"  absolutely. 

Copper  advances  one  half  cent. 
Demand  is  heavy. 

Lead  bars  and  sheets  have  ad- 
vanced  in  price. 

Trading  is  extremely  brisk  in 
all   lines. 


MONTREAL. 

Montreal,  June  21. — Still  metals  are 
going  up  locally.  Nor  is  the  shortage 
of  supplies  in  some  lines,  which  has  been 
felt  in  Montreal,  the  only  reason  for 
the  rise.  There  is  a  general  upward 
trend  of  the  market,  and  there  could 
not  be  other  than  an  advance  here. 

Tin  still  claims  a  fair  share  of  atten- 
tion, promising  to  soar  again,  though 
for  a  day  or  two  it  has  shown  small 
decline  on  the  primary  market.  Copper, 
however,  is  more  in  the  limelight.  It 
continues  to  advance — some  say  simply 
because  of  the  excess  of  orderings  over 
the  supply;  others  contend  that  manipu- 
lation has  more  to  do  with  the  rise. 
Still  others  there  are  who  state  that 
manipulators  first  started  copper  on  its 
upward  way,  but  that  it  now  has  attain- 
ed such  an  impetus  that  these  manipu- 
lators are  powerless  to  stop  its  pro- 
gress. 

Copper  Up  Half  a  Cent. 

Locally  copper  has  been  advanced 
half  a  cent — a  rise  which  has  been  pre- 
dicted for  two  or  three  weeks.  Nothing 
else  could  be  expected  in  view  of  exist- 
ing circumstances. 

Lead  too  has  fulfilled  predictions  and 
has  risen  in  price.  There  is  a  little  vari- 
ety, according  to  the  product,  but  the 
general  advance  is  ^4  ceQt  a  pound. 

Still  the  volume  of  business  being 
done  is  good,  and  the  difficulty  is  to  se- 
cure the  stock.  While  the  labor  troubles 
in  England  seem  to  be  quieting  down 
much  harm  has  already  been  done,  and 
the  Canadian  handlers  suffer  with  the 
others.  The  scarcity  of  lead,  and  the 
threatened  scarcity  of  tin  are  partially 
due  to  this  cause. 

Advances  in  Lead. 

Lead. — Conditions  are  much  as  report- 
ed last  week.  Still  the  shortage  is  the 
great  difficulty,  though  it  is  largely  upon 
the  market  rise  that  the  following  ad- 
vances have  been  made.  Bar  pig,  $5.50, 
a  rise  of  33  cents.  Sheets,  $5.75,  an 
advance  of  25  cents.  Sheets,  3  to  6, 
$5.50,  an  advance  of  25  cents. 

Spelter. — The  scarcity  of  the  early 
spring'  has  completely  passed,  but  still 
a  good  price  is  set  upon  the  metal. 

Tin. — The  slight  decline  which  has 
been   noted   on   the   primary   market   of 


late  is  not  thought  to  presage  any  con- 
tinued drop.  Bather  is  there  a  belief 
that  this  is  just  a  temporary  fall  which 
will  be  followed  by  another  rise.  Cer- 
tain it  is  that  there  is  little  metal  for 
June  delivery. 

Locally  stocks  are  none  too  good. 
There  is  enough  to  meet  the  immediate 
need,  but  the  handlers  must  replenish 
their  stocks,  and  if  anything  interferes 
with  this  there  will  result  as  tight  a 
situation  as  is  now  being  felt  with  lead. 
Copper,  Too,  Rises. 

Copper. — The  ingot  metal  has  been 
raised  locally,  now  selling  in  fair  sized 
lots  at  $19,  a  jump  during  the  week  of 
50  cents.  The  general  upward  move- 
ment of  the  market  has  rendered  this 
advance  absolutely  necessary.  Stocks 
locally  are  fair,  and  the  ordering,  de- 
spite the  high  price,  good. 

There  is  considerable  speculation  as  to 
the  cause  of  the  continued  advance  on 
the  primary  market — which  is  said  by 
some  to  be  greater  than  the  natural 
causes  warrant.  Some  predict  a  decline, 
saying  that  men  who  are  selling  short 
are  now  booming  the  market  to  get  a 
good  price,  and  will  later  work  to  cause 
a  decline  which  will  enable  them  to  take 
a  good  profit. 

Among  close  students  there  is  little 
confidence  in  this  theory,  the  general 
belief  seeming  to  be  that  copper  will 
go  still  higher  rather  than  fall  in  price. 

Iron. — The  metal  while  more  plentiful 
than  it  was  a  month  or  two  ago,  is  not 
too  abundant  yet.  From  present  appear- 
ances it  will  be  midsummer  before  the 
handlers  will  have  as  much  as  they  de- 
sire. 


TORONTO. 

Toronto,  June  20. — The  feature  of  the 
metal  market  here  is  the  scarcity  in  lead. 
There  is  practically  none  in  sight  and 
this  in  the  face  of  an  insistent  demand. 
It  is  impossible  to  say  when  relief  will 
come,  for  there  is  little  pig  lead  in 
si°ht,  and  the  market  seems  to  have  re- 
signed itself  to  a  shortage  for  some  time 
at  least. 

Generally  speaking,  business  has  been 
very  active.  The  consumption  of  all 
metals  is  growing  apace.  "We  are  on 
the  eve  of  a  record  expansion,"  said 
one  man  to-day.  "Everything  points 
that  way."  The  only  trouble  that  the 
metal  houses  are  experiencing  is  to  se- 
cure supplies. 

Firm  and  Active. 

Tin. — There  is  as  great  a  demand  for 
tin  as  at  any  time  this  year,  and  the 
price  remains  firm  at  50  cents.  This 
price  seems  to  be  accepted  as  likely  to 
be  permanent  for  some  time;  at  least, 
in  the  face  of  the  demand,  no  reduction 
is  anticipated. 
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Advance   in   Copper. 

Copper. — Another  half  cent  advance 
has  been  recorded  in  copper.  The  con- 
sumption of  this  metal  continues  heavy 
and  the  utmost  confidence  is  expressed 
here  that  it  will  continue  strong.  Al- 
though some  contend  that  the  high  price 
of  copper  is  due  partly  to  manipulation, 
the  general  opinion  is  that  the  excess  of 
consumption  over  production  justifies 
the  advance  in  price.  Some  are  predict- 
ing 20  cent  copper.  While  not  many 
subscribe  to  this,  the  prediction  indi- 
cates the  trend  of  the  market. 
No    Lead   in    Sight. 

Lead. — "We  haven't  a  pig  of  lead  in 
the  place,"  was  the  report  received  from 
one  firm  to-day.  The  scarcity  in  lead 
is  very  real  at  the  present  moment. 
Buyers  are  skirmishing  around  looking 
for  supplies,  but  are  not  meeting  with 
much  success. 

Under  the  circumstances,  little  busi- 
ness has  been  done  here  in  lead. 

Spelter. — This  is  the  exception  to  the 
general  rule.  Spelter  is  dull.  There  is 
very  little  interest  at  the  present  mo- 
ment, and  little  buying  is  being  done. 
The  price  is  not  showing  signs  of  ad- 
vancing; and  supplies  are  fairly  ample. 
In  all  of  which  respects,  spelter  differs 
from  the  other  metals. 

Plates  and  Sheets. — Business  is  re- 
ported to  be  very  good.  Supplies  are 
ample  at  present,  and,  despite  the  al- 
most continuous  series  of  labor  troubles 
in  the  old  country,  new  stocks  are  com- 
ing forward  with  commendable  regular- 
ity. 

Pig  Iron. — There  is  a  heavy  demand, 
prices  remaining  firm. 

WINNIPEG. 

Winnipeg,  June  17. — The  business  in 
all  lines  of  sheet  metal  is  seriously  han- 
dicapped by  the  shortage  of  supplies  and 
it  is  reported  that  several  firms  manu- 
facturing this  line  have  had  to  lay  off 
hands,  not  for  the  want  of  plenty  to  do, 
but  from  inability  to  get  plate  to  keep 
their  hands  and  plant  going.  The  situa- 
tion is  undoubtedly  the  direct  outcome 
of  the  late  unfortunate  labor  troubles  in 
Britain. 

Prices  in  iron  pipe  have  been  read- 
justed both  for  black  and  galvanized 
lines,  and  in  most  cases  there  has  been  a 
reduction.  Lead  and  lead  waste  are  30 
cents  per  cwt.  dearer  than  two  weeks 
ago,  and  pig  lead  is  quoted  at  $6.25  in 
small  lots,  $6  ton  lots. 

There  is  no  falling  off  in  the  demand 
for  metallic  supplies  used  in  building  and 
construction  work  and  the  daily  an- 
nouncement of  permits  for  large  build- 
ings of  steel,  frame  and  reinforced  con- 
crete construction  indicates  a  first-rate 
business    outlook. 


Weekly   Market   Report  —  Hardware 


A    SATISFACTORY    VOLUME. 

The  weather  has  been  so  dis- 
tinctly unfavorable  that  business 
in  some  lines  has  been  held  back. 
The  general  volume  of  trade,  how- 
ever, has  been  quite  satisfactory. 

It  is  stated  that  the  advance 
in  metals  may  lead  to  an  increase 
in  the  prices  of  some  lines  of 
builders'  hardware. 


MONTREAL. 

Montreal,  June  20.  —  Still  the  cool 
damp  weather  continues,  and  still  con- 
tinues the  demand  for  lawn  mowers, 
lawn  clippers  and  garden  tools.  This 
has  been  a  splendid  year  for  such  goods, 
which  does  much  to  compensate  for  the 
loss  of  business  in  other  lines  which  has 
undoubtedly  resulted  from  the  unseason- 
able weather. 

Aside  from  speculation  as  to  the 
length  of  time  this  strange  weather  will 
last — and  as  to  the  effect  it  will  have  up- 
on the  crops,  and  so,  indirectly,  upon 
business — the  interest  in  the  market 
rests  upon  the  question  of  price.  Not  that 
there  have  been  any  great  changes.  In- 
deed at  present  there  seems  to  be  a  lull 
— a  lull  which  may  precede  a  storm. 
Wrapping  paper,  an  item  of  interest  to 
hardware  men  has  risen  in  price,  the 
new  rate  generally  being  quoted  at  10 
per  cent,  advance.  But  other  advances 
are  in  the  air. 

Everything  Going  Up. 

"Everything  is  going  up,"  remarked 
the  manager  of  one  concern.  "It  cannot 
be  otherwise." 

And  indeed  it  would  seem  that  there  is 
much  in  what  he  says.  Copper  continues 
to  advance.  So  does  lead.  The  natural 
result,  therefore,  is  that  the  products 
made  from  these  materials  must  ad- 
vance. Even  builders'  hardware,  which 
has  been  kept  down  in  price  only  by 
competition,  is  now  said  to  be  on  the 
point  of  advancing.  In  view  of  the 
price  of  the  raw  metal  frim  which  this 
is  made  the  fact  that  an  advance  has  not 
already   been   made   is   remarkable. 

Household  Goods. — Cutlery,  brass  and 
copper  goods  are  moving  well.  The  wed- 
ding present  trade  accounting  for  a  good 
many  sales. 

Granite,  enamel  and  aluminum  ware 
are  also  in  demand.  The  new  kitchens 
must  be  furnished  whatever  the  weather. 
And  the  necessary  new  equipment  must 
be  bought  for  the  old  kitchen. 
Big  Demand  Coming. 

Builders'  Hardware. — Operations  al- 
ready started,     and  contracts  let,  show 


conclusively  that  this  will  be  a  record 
year  for  building  in  Montreal.  The  de- 
mand for  builders'  hardware,  such  as 
this  will  bring,  is  already  being  felt. 
Many  dealers  are  feeling  the  call.  They 
are  stocking  largely  in  consideration  of 
the  demand  which  is  bound  to  be  felt 
later. 

The  question  of  price,  as  said  above, 
is  one  of  great  interest.  The  general  be- 
lief appears  to  be  that  an  advance  of 
from  5  to  10  per  cent,  will  necessarily 
be  struck  before  many  more  weeks  have 
passed. 

Heavy  Hardware. — Further  advances 
in  iron  pipe  are  looked  for.  Bar  iron 
also  might  move  up  in  value. 

Sporting  Goods. — As  in  many  other 
lines,  so  here  the  weather  has  had  a 
harmful  effect.  It  has  interfered  some- 
what with  the  sale  of  canoes,  paddles 
and  such  goods.  It  has  caused  the  ten- 
nis players  to  hold  back,  and  has  re- 
sulted in  a  real  loss  in  the  trade  in  golf, 
tennis,  and  baseball  balls.  The  other 
goods  will  probably  sell  later,  but  the 
wear  and  tear  on  the  balls  has  been  lost ; 
so  naturally  there  will  be  a  smaller  sale 
of  these  goods  than  there  would  have 
been  had  the  weather  been  more  sum- 
merlike. 

Weather  considered,  the  demand  for 
sporting  goods  has  been  remarkably  sat- 
isfactory. 


TORONTO. 

Toronto,  June  20. — Local  jobbers  state 
that,  while  the  cold  and  damp  weather 
has  undoubtedly  put  a  check  on  trade 
in  many  lines,  they  cannot  complain  on 
the  score  of  the  general  volume  of  busi- 
ness. What  is  lost  in  some  lines  is  made 
up  in  others,  and,  taking  it  all  around, 
business  has  been  brisk.  The  jobbers 
expect  that,  when  the  warm  weather 
finally  does  arrive,  the  backward  lines 
will  come  to  the  front  with  a  rush. 

The  transportation  tangle  is  as  bad 
as  ever,  and  it  is  reported  that  ship- 
ments are  being  delayed. 

Seasonable  Goods. — On  account  of  the 
damp  weather  the  demand  has  set  large- 
ly to  lawn  mowers,  shears,  hose,  etc.  The 
grass  has  been  growing  with  such  rapid- 
ity that  retailers  are  experiencing  a 
brisk  trade  in  these  lines.  The  com- 
paratively cool  weather  which  has  pre- 
vailed has  held  back  to  some  extent  the 
call  for  screen  doors,  window  screens, 
wire  netting  and  similar  lines.  How- 
ever, business  is  "coming  on"  and  will 
undoubtedly  reach  at  least  normal  pro- 
portions. 

Household  Goods. — The  cool  weather 
has  caused  a  slight  falling  off  in  the 
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demand  for  refrigerators.  It  is  under- 
stood, however,  that  the  manufacturers 
have  as  many  orders  now  as  they  can 
conveniently  fill  for  some  time.  It  will 
be  a  heavy  year  in  the  refrigerator 
trade. 

Other  lines  are  selling  briskly.  There 
is  a  particularly  good  demand  for  the 
cheaper  grades  of  table  knives  and  forks, 
enamelware  and  tin  utensils,  presumably 
for  camping  purposes.  Camp  kits  are 
selling  briskly. 

Builders'  Hardware.  —  Rumors  are 
heard  of  impending  advances  in  many 
lines.  The  higher  cost  of  raw  material 
has  made  this  contingency  a  quite  pos- 
sible development  in  the  not  far  distant 
future.  In  the  meantime,  there  is  a  very 
heavy  demand.  A  scarcity  of  brick  is 
retarding  building  operations  somewhat, 
but  this  has  not  checked  the  call  for 
hardware. 

A  reduction  of  10  cents  has  been  made 
in  the  price  of  cement  by  the  Canada 
Cement  Co.,  as  a  result  of  the  reduction 
of  the  duty. 

Havy  Hardware. — There  is  a  good  de- 
mand in  all  lines  with  prices  firm.  Sup- 
plies are  said  to  be  quite  sufficient. 

Sporting  Goods. — There  is  now  a  very 
active  demand  for  every  variety.  Base- 
ball goods  are  selling  particularly  well 
and  there  is  a  well  sustained  call  for 
rifles,  ammunition,  fishing  tackle  and 
supplies,  tennis  goods,  etc. 


WINNIPEG. 

Winnipeg,  June  17. — A  feature  of  the 
week  has  been  the  cutting  in  half  of 
cement  duties  which  has  had  a  stimulat- 
ing effect  on  Western  business  in  build- 
ing lines  generally.  With  the  prospect 
of  plenty  of  cement  has  come,  however, 
another  retarding  feature,  the  great 
scarcity  of  plate,  which  may  hold  back 
much   finishing    work. 

Woven  wire  fencing  and  barb  wire 
have  been  moving  freely  since  the  first 
of  the  month. 

The  volume  of  wholesale  business  con- 
tinues satisfactory  and  the  country  re- 
tail trade  has  improved  greatly  since 
seeding  finished  and  the  farmers'  season 
of  building  and  fencing  commenced. 


GIVING  LOVING  CUP. 

The  sales  force  of  S.  Sternau  &  Co., 
Brooklyn,  N.  Y.,  as  an  indication  of  their 
esteem,  recently  presented  to  the  mem- 
bers of  the  firm  a  handsome  sterling 
silver  loving  cup.  G.  L.  Miller  made  the 
presentation  and  the  two  members  of 
the  firm,  Sigmund  Sternau  and  Lionel 
Strassburjrer,  responded  fittingly. 


New  Hardware  Goods 


PLUG  SPANNER. 

J.  II.  Williams  &  Co.,  Brooklyn,  New 
York,  have  placed  a  new  drop-forged  tool 
on  the  market,  the  "Falcon"  plug 
spanner. 

In  addition  to  its  obvious  utility  in  the 
setting  and  removing  of  basin,  and  sink, 
plugs  and  strainers,  it  is  a  compact  and 
dependable  tool  for  the  plumber's  kit. 


The  "Falcon"  Plug  Spanner. 

The  fingers  are  ground  and  the  tool  is 
hardened  and  tempered  for  severe  ser- 
vice; otherwise  unfinished.  It  is  furn- 
ished with  and  without  handles.  The 
dimensions  of  finger  ends  are  such  as  to 
make  the  tool  universally  adaptable  to 
all  sizes  of  plugs  and  grate  designs. 

COPING  SAW. 

E.  C  Atkins  &  Co  .,  Hamilton,  Ont., 
and  Vancouver,  B.C.,  are  putting  out  a 
new  coping  saw  frame.  The  principal 
features  of  this  saw  are  obtained  through 
the  use  of  a  high  grade  blade,  3-8  of  an 
inch  wide,  3-16  thick,  which  gives  a 
firm  and  rigid  structure.  The  frame  is 
7 1-4  inches  from  handle  to  end,  and 
4  5-8  inches  deep. 

It  is  fastened  to  the  handle  by  a  mal- 
leable  iron   threaded   ferrule.      Through 


Atkins  Coping  Saw. 

the  use  of  thumb  screws  in  which  wires 
are  inserted,  the  blade  may  be  instantly 
adjusted  to  cut  sharp  or  unusual  angles 
with  perfect  ease  and  without  strain  on 
the  blade. 

DETAILS  OF  LANTERN. 

The  Ontario  Lantern  &  Lamp  Co., 
Hamilton,  have  devoted  much  attention 
to  the  perfection  of  a  strong  general 
purpose  lantern  to  be  retailed  at  a  low 
price.        They   have   completely   re-built 


their  Climax  tilt  lantern  with  this  pur- 
pose in  view. 

It  is  made  by  their  patented  double 
seaming  process,  which  prevents  any 
chance  of  leakage.  The  tubes  are  drawn 
from  heavy  Welsh  tinplate,  are  perfect- 
ly air  tight  and  are  without  any  corru- 
gations  at   the   bends. 

The  air  chamber  is  correctly  propor- 
tioned to  the  capacity  of  the  air  tubes. 
It  cannot  become  overcharged  with  air 
even  in  a  gale  and  the  lantern  will  not 
blow  out. 

The  handle  will  "stay  put"  in  any 
position.  The  method  of  lighting  is  ex- 
ceedingly simple.  The  globe  being  tilted 
away  from  the  burner;  which  by  the 
way  is  locked  on  to  the  lantern;  and 
the  Climax  can  be  lighted  without  re- 
moving mitts  or  driving  gloves. 


Electrodes  of  a  circular  type  are  used 
in  these  accumulators,  the  positive  elec- 
trode being  placed  inside  a  porous  pot, 
while  the  negative  plate  completely  sur- 
rounds it.  The  grid  of  the  positive  plates 
are  cast  in  one  piece,  and  consist  of  ver- 
tical ribs  and  horizontal  plates  forming 
numerous  small  pockets.  The  centre  of 
the  grid  is  hollow,  and  one-half  the  ver- 
tical ribs  extend  inwardly  from  the  out- 
side periphery  of  the  horizontal  plates, 
the  remaining  vertical  ribs  extending 
outwardly  from  the  inside  periphery. 
The  vertical  ribs  only  extend  for  one 
half  the  depth  of  the  horizontal  plates 
so  forming,  when  pasted,  a  continuous 
mass  of  active  material  locked  in  every 
direction  by  the  vertical  ribs. 

The  result  is  a  very  strong  plate  of 
ligfet  weight,  proof  against  buckling  and 


Glendale  lee  Pick. 


ICE  PICK  AND  REEL. 

The  Glendale  Manufacturing  Co.,  New 
York,  have  put  on  the  market  two  new 
articles,  the  Glendale  Ice  Pick  and 
Clothes  Reel. 

The  ice  pick  has  only  three  parts — the 
main  shaft,  the  sliding-sleeve  handle 
and  the  spiral  spring  inside  of  it.     It  is 


so  designed  that  it  cuts  the  ice,  the  three 
prongs  acting  like  a  knife.  The  pres- 
sure of  the  spring  in  the  handle  prevents 
the  prongs  lifting  from  the  ice  between 
strokes.  Consequently  the  spattering 
of  small  pr.rticles  of  ice  is  done  away 
with. 

The  clothes  reel  is  for  indoor  use.  It 
is  equipped  with  15  feet  of  stout  braid- 
ed cord,  wound  up  inside  a  dirt-proof 
metal  case.  When  not  in  use,  the  line 
can  be  reeled  up. 


PORTABLE  SAFETY  LAMPS. 

The  new  Pape  Safety  Lamps  are  de- 
signed for  use  with  the  now  well  known 
Fors  Accumulators. 
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consequent  shedding  of  paste,  with  a 
relatively  high  discharge.  At  the  rates 
of  discharge  required  for  electric  safety 
lamps  from  18  to  22  watt  hours  per  lb. 
of  complete  cell  are  obtained. 

The  lamp  cases  consist  of  either  solid 
drawn  aluminium  tube  with  a  foot  and 
collar  cast  on,  or  light  aluminium  cast- 
ings. 

Trunnion  pins  carrying  a  yoke  are 
riveted  to  the  cases  by  means  of  lugs, 
and  a  set  screw  through  the  centre  of 
the  yoke  serves  to  hold  a  lantern  firm- 
ly in  position  on  to  the  case  containing 
the  battery. 

Four  sizes  of  the  lamps  are  standard- 
ized, two  being  with  circular  cases  for 
2-volt  batteries,  and  two  with  square 
cases  for  4-volt  batteries.  The  lanterns 
of  the  2-volt  sizes  have  circular  glasses, 
and  are  rated  to  give  one  candle  power 
for  12  hours  and  three  candle  power  for 
12  hours  respectively.  The  4-volt  sizes 
give  three  candle  power  for  12  hours 
and  six  candle  power  for  12  hours  re- 
spectively; and  are  fitted  with  bull's 
eye  lenses  and  reflectors  for  projecting 
a  powerful  beam  of  light. 

Both  the  lamps  and  accumulators  are 
entirely  British  made,  and  are  manu- 
factured and  sold  entirely  by  Richard 
Pape,  Ltd.,  Belvedere  Works,  Belvedere, 
Kent. 


Stoves,  Furnaces  and  Accessories 


Cold  Brings  Demand  for  Second  Hand 

Stoves 

These  Were  Necessary  to  Make  "Summer  Places"  Endurable 
— Ranges  Were  Also  Needed  in  Many  Houses  to  Dry  the 
Wash — Good  Profit  Made  by  Some  Dealers  Who  Met  This 
Need — Care  Should  be  Taken  to  Make  Customers  See  That 
Second-hand  Stoves  are  Only  a  Side  Line. 


"It  is  an  ill  wind,"  said  the  old  pro- 
verb, "which  blows  nobody  good."  But 
winds  are  strange  things.  It  appears 
the  same  one  may  blow  the  same  man 
both  good  and  bad.  Take  the  stove  deal- 
ers, for  instance.  At  the  present  time 
they  have  been  suffering  by  reason  of 
the  cool,  unseasonable  weather.  They 
have  lost  sales,  some  of  which  they  will 
pick  up  later  on,  some  which  they  will 
undoubtedly  lose.  Yet  the  same  weather 
which  has  brought  about  this  unhappy 
state  of  affairs  has  also  created  a  de- 
mand for  stoves.  That  such  should  be 
the  case  seems  almost  impossible;  but, 
as  has  been  said,  wind  and  weather  are 
strange  things. 

The  weather  of  the  last  five  or  six- 
weeks  has  been  so  uncertain  as  to  be  al- 
most certain.  Bright  days  would  turn 
suddenly  into  rainy  ones.  Fresh  days 
would  become  suddenly  cold.  People 
gave  up  speculating  as  to  whether  or  not 
it  would  rain.  They  took  it  for  granted 
that  it  would. 

An  Unexpected  Turn. 

But  what  has  this  to  do  with  stoves? 
"Why  simply  this,  that  the  very  chilliness 
and  bleakness,  the  very  unseasonableness 
of  the  weather  has  created  a  demand  for 
some  lines.  Coal  oil  stoves,  which  were 
expected  to  sell  very  well,  did  not  move 
as  had  been  hoped.  The  sale  of  gas 
stoves,  too,  has  been  somewhat  inter- 
fered with:  but  for  some  models  of 
ranges  and  heaters  there  lias  come  an 
unexpected  demand.  Those  dealers  who 
foresaw  this  call,  and  prepared  for  il. 
have  turned  the  bad  season  into  a  profit- 
able one.  The  seven  lean  weeks  havi 
turned  out  to  be  fat  ones. 

Thinking  that  "things  would  take  a 
turn."  and  that  the  bad  weather  must 
sl>< Ttly  i;ive  place  to  warm  and  pleasant 
days  and  nights,  many  left  their  citv 
homes  for  country  places.  These  have 
turned  out  to  be  bleak  places.  The  im- 
provement in  the  weather  has  been  alow 
in  coming,  and  the  summer  homes  have 
rather  proved  resorts  for  the  rainy  sea- 
son. Those  who  went  there  to  make 
merry  outside  remained  to  huddle  with- 
in and   to  regret  ever  leavinz  town 


Cheap  Heaters  Wanted. 

But  even  inside  it  has  been  cold,  and 
as  a  result  there  has  sprung  up  an  un- 
usual demand  for  a  cheap  grade  of 
heater — especially  for  second-hand 
stoves.  People  who  ordinarily  would 
feel  shame-faced  about  buying  a  stove 
which  had  been  used  have  made  no  bones 
about  it  this  season.  The  stove  they 
only  wanted  to  tide  them  over  until  the 
real  Canadian  spring  weather  came. 
They  did  not  expect  to  need  it  long,  and 
so  only  wanted  to  make  a  small  outlay. 

But  in  second-hand  heaters,  for  the 
man  who  handles  the  right,  there  is  a 
profit.  The  call  for  this  line,  therefore, 
has  meant  money  to  the  dealer  who  was 
able  to  meet  the  need. 

And  those  who  have  stayed  at  home 
have  also  felt  the  necessity  of  buying  a 
stove.  Weather  may  come  and  weather 
may  go,  but  washing  goes  on  forever. 
There  is  a  Monday  in  every  week,  and  a 
succeeding  Tuesday,  which  requires  the 
clothes  to  be  dry.  Here  is  where  the 
present  season  has  been  peculiar.  Usu- 
ally at  this  time  of  year  it  is  an  easy 
thing  to  get  clothes  dry.  This  season 
things  have  been  different.  Hang 
clothes  outside  and  the  general  damp- 
ness would  prevent  their  drying  out  pro- 
perly. Quite  likely  they  would  get  rain- 
ed upon.  Inside  the  furnaces  are  out — 
for  it  has  hardly  been  cool  enough  to 
leave  them  in.  There  has,  therefore, 
been  little  opportunity  to  dry  clothes  in 
the  basement. 

Quick  Drying  Necessary. 

Behold,  therefore,  another  demand  for 
stoves — a  demand  for  a  cheap  range  for 
the  laundry — a  second-hand  stove  per- 
haps, but  one  in  which  a  fair  fire  could 
be  built,  and  which  would  throw  out  a 
heat  to  make  the  speedy  drying  of  the 
wash  possible.  Rood  housekeepers  will 
say  that  clothes  must  be  dried  fairly 
quickly  to  be  properly  dried.  They 
must,  therefore,  be  dried  artificially  in 
weather  such  as  has  been  experienced 
this  spring,  and  such  as  may  continue 
for  some  little  time  according  to  the 
presi  nl   signs. 
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A  Montreal  dealer  who  let  it  be  known 
that  he  had  second-hand  ranges  for  sale, 
installed  a  large  number  in  basements, 
where  they  were  wanted  for  much  the 
use  outlined  above.  Perhaps  his  profit 
was  not  tremendous.  But  certainly  this 
man  got  rid  of  a  large  number  of  stoves 
which  he  had  taken  in  exchange  for  new 
models.  Moreover,  he  did  make  quite  a 
considerable  sum  on  each  stove;  and  he 
met  a  real  need.  When  new  ranges  are 
wanted  those  to  whom  he  sold  second- 
hand ones  will  likely  come  to  him,  for 
the  dealer  let  it  be  known  that  he  only 
had  a  few  second-hand  models  which  he 
was  willing  to  install  cheaply.  His  real 
business,  he  advised  all,  was  the  selling 
of  high-class  stoves. 

Keep  the  Truth  Forward. 

That  is  a  point  worth  remembering. 
One  of  the  dangers  in  handling  second- 
hand ranges  is  that  people  may  Essoeiate 
the  salesman  with  a  second-hand  busi- 
ness. The  truth  must  be  continually 
kept  forward,  otherwise  a  future  pur- 
chase of  a  new  and  expensive  mode!  may 
go  elsewhere. 

But  if  this  point  is  watched  properly, 
there  cannot  be  any  harm  in  meeting  a 
peculiar  need,  such  as  has  sprung  up 
this  spring,  with  a  sale  of  second-hand 
models.  Some  dealers  have  turned  what 
might  have  been  a  poor  season  into  a 
good  one  in  this  way.  There  may  still 
be  time  for  some  more  such  selling'. 


NEW  STOVE  WAREHOUSE. 

Toronto,  Ont. — A  large  new  building- 
is  being  erected  here  by  the  McClary 
Manufacturing  Co.,  at  the  rear  of  their 
present  office  and  warehouse  on  King 
West.  When  completed  it  will  practic- 
ally double  the  capacity  of  the  Toronto 
branch.  Work  is  now  commencing  on 
the  roof  and  it  is  expected  that  part 
of  the  building  will  be  occupied  before 
the  end   of  the  month. 

The  building  has  steel  foundation 
frame,  and  has  been  built  on  highly  sub- 
stantial lines. 


TO    KILL    CATERPILLARS. 

Montreal.  —  To  fight  the  caterpillar 
pest  the  Sapho  Manufacturing  Co.  have 
just  placed  upon  the  market  "Coconi- 
cide,"  a  liquid  spray  which  aims  not 
only  to  kill  the  caterpillar,  but  to  cause 
them  to  drop  to  the  ground  before  they 
die.  The  spray  has  been  tested  in  Out- 
remont    with  line  success. 


Weekly  Market  Report— Stoves 


INCREASES  REPORTED. 

The  stove  market  is  brisk,  de- 
spite the  handicap  of  bad  weather 
conditions.  Manufacturers  report 
that  they  are  doing  more  business 
than  last  year;  one  firm  estimat- 
ing their  increase  at  20  per  cent. 

A  marked  increase  is  reported 
in  the  sale  of  gas  stoves  this 
year. 


MONTREAL. 

Montreal,  June  20. — The  continuance 
of  the  cool,  damp  weather  has  had  a  bad 
influence  upon  all  lines  of  trade.  Especi- 
ally has  it  retarded  the  sale  of  stoves. 
In  the  country  the  roads  are  bad.  The 
farmers  have  been  kept  from  coming  to 
town,  and  their  purchases  are,  therefore, 
unmade.  Moreover,  the  need  of  new 
stoves  is  not  felt  so  much  in  such  weath- 
er as  this.  People  do  not  feel  like  buy- 
ing when  the  rain  is  descending.  They 
rather  resolve  that  they  will  make  the 
old  model  do. 

What  business  has  been  delayed,  how- 
ever, it  is  thought  will  be  secured  a 
little  later  on.  The  orders  being  re- 
ceived for  future  delivery  seem  to 
promise  this.  Even  for  furnaces  a  big 
future  demand  is  already  felt. 

Another  Advance  Necessary. 

During  the  week  there  have  not  been 
any  great  price  changes.  One  advance 
only  has  been  noted- — this  relating  to 
copper  goods,  the  discount  upon  which 
has  been  changed  from  47!/2  per  cent, 
to  40  and  5  per  cent.  Such  an  advance 
was  to  be  expected,  in  view  of  the  high 
cost  of  ingot  copper.  The  higher  price 
struck  some  weeks  ago  was  not  enough 
to  cover  the  recent  leaps  in  the  ingot 
market. 

Summer  Goods. — It  is  here  that  the 
demand  has  been  interfered  with  most. 
Who  feels  an  urgent  need  of  an  ice 
cream  freezer  this  weather?  Who  sees 
the  necessity  of  securing  a  new  refrig- 
erator? Who  needs  a  watering  can  with 
which  to  attend  to  the  flower  beds? 
With  daily  rains  watering  cans  are  of 
little  use.  Refrigerators  are  not  the 
crying  need  that  they  usually  are  at  this 
time.  It  is  a  season  when  people  are 
finding  themselves  able  to  do  without. 
Putting  Off  Buying. 

Gas  Stoves. — Here,  too,  the  demand 
has  been  seriously  interfered  with  by 
reason  of  the  cool  weather.  Many  are 
putting  off  buying.  Others  have  decided 
that  their  range  will  do  them  quite  well. 
Perhaps  there  will  come  a  change  in 
these  opinions     when     some  really  hot 


weather  comes,  but  the  change  in  tem- 
perature is  needed  immediately. 

Ranges,  Heaters  and  Furnaces. — What 
is  true  of  gas  stoves  is  equally  true  here. 
There  is  a  general  putting  off.  It  is  a 
little  early  for  the  sale  of  ranges  any 
way — also  for  the  sale  of  furnaces  and 
heaters.  Still  there  should  be  a  greater 
movement  of  preparation  than  there  is. 
The  spring  buying  is  being  held  back. 

That  the  total  sales  will  be  less  than 
last  year  does  not  seem  at  all  likely. 
Orders  for  later  shipment  are  already 
being  placed  in  large  quantities.  But 
the  situation  is  serious  in  this  respect; 
that  it  promises  to  make  a  tremendous 
rush  for  all  classes  of  goods  a  little  later 
on.  Hundreds  of  dealers  will  be  sending 
in  their  orders  at  once.  The  natural  re- 
sult will  be  a  congestion  in  the  shipping 
departments,  and  slow  deliveries  which 
will  cause  inconvenience  to  retailer  and 
to  the  retail  buyer.  It  would  seem  that 
the  wise  dealers  are  those  who  are  not 
waiting  for  the  seasonable  demand  to 
come,  but  who  are  preparing  for  it  in 
faith  that  it  will  arrive. 

Many  are  ordering  their  furnaces 
ahead.  Indeed,  prospects  at  present  are 
for  a  fine  furnace  season.  Remembering 
the  troubles  they  had  in  getting  deliver- 
ies last  year  the  dealers  are  arranging 
in  time  for  a  good  stock. 


TORONTO. 

Toronto,  June  20. — The  weather  has 
been  far  from  favorable,  but  the  stove 
trade  does  not  seem  to  have  suffered 
here  to  any  considerable  extent.  Orders 
are  coming  in  and  the  manufacturers 
state  that  they  find  business  to  be  much 
brisker  than  usual  at  this  season  of  the 
year.  One  firm  reported  that  they  have 
made  an  increase  so  far  of  20  per  cent, 
over  last  year  for  the  same  period ; 
which  is  quite  a  remarkable  advance  in 
view  of  the  big  record  hung  up  last 
year. 

The  booking  for  fall  delivery  does  not 
seem  quite  as  brisk  as  it  was  for  a  time, 
but  it  is  still  quite  up  to  the  normal. 
Orders  for  immediate  delivery  are  more 
satisfactory.  There  is  a  steady  volume 
of  orders  which  keeps  the  stove  manu- 
facturers busy.  "We  are  selling  stoves 
almost  as  fast  as  we  make  them," 
stated  one  man. 

Large  Demand  in  City. 

Gas  Stoves. — The  demand  has  not 
slumped  to  any  extent  yet,  but  it  is  be- 
coming more  centralized.  The  orders 
now  come  almost  entirely  from  the  city, 
outside  demand  having  fallen  off  consid- 
erably. It  is  stated  that  a  great  many 
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more  gas  stoves  have  been  sold  this 
year  than  ever  before.  "You  would  be 
surprised  if  you  knew  just  what  our  in- 
crease has  been,"  said  one  manufac- 
turer. "In  past  years,  perhaps,  we  did 
not  get  our  share  of  the  trade.  Others 
may  have  been  selling  more,  although  we 
never  had  any  reason  to  suppose  this. 
Our  trade  this  year,  however,  has  in- 
creased to  a  most  remarkable  extent. ' ' 

Oil  Stoves. — There  is  still  an  active 
demand  for  oil  stoves.  The  bulk  of  the 
season's  business  has  been  done,  how- 
ever. 

Range. — The  coal  range  trade  is  quite 
brisk.  Orders  are  coming  in  for  one, 
two  or  three — seldom  for  more.  They 
are  so  frequent,  however,  that  they  bring 
the  volume  of  trade  up  to  a  very  satis- 
factory total  indeed.  The  cold  weather 
has  undoubtedly  had  something  to  do 
with  this.  People  who  had  intended  to 
postpone  their  purchases  have  been  com- 
pelled to  buy  now. 

Furnaces. — The  activity  in  the  fur- 
nace trade  is  becoming  more  marked 
every  day.  One  order  for  twenty  fur- 
naces was  placed  this  week,  with  the 
stipulation  that  they  be  delivered  within 
two  weeks;  which  shows  the  furnace- 
men  are  becoming  busy.  And  the  de- 
mand is  not  confined  to  the  city  trade, 
by  any  means.  Orders  are  coming  in 
from  provincial  points,  some  for  fu- 
ture, more  for  immediate  delivery. 

"I  don't  suppose  there  will  be  a 
shortage  in  furnaces  this  fall,"  was  the 
statement  heard  to-day,  "but  demand 
is  going  to  run  production  close.  We 
look  for  a  record  year." 


WINNIPEG. 

Winnipeg,  June  17. — There  is  nothing 
specially  new  to  report  in  the  stove 
business  at  present.  Heating  apparatus 
generally  is  keeping  pace  with  the  great 
development  of  building  this  year  in 
Winnipeg  and  Western  cities,  towns  and 
villages.  There  is  a  marked  improve- 
ment in  sales  of  hot  blast  furnaces  at 
country  points.  The  old  established 
and  well  to  do  farmers  when  building 
new  homes  almost  invariably  favor  the 
hot  air  furnace  when  they  erect  a  new 
residence. 

There  is  a  fair  trade  in  all  cook- 
ing ranges,  coal,  wood  and  gas.  Elec- 
tric cooking  apparatus  is  growing 
in  favor  and  is  no  doubt  destined  to 
play  a  big  part  in  the  future  where 
hydro-electric  power  is  cheap  and  plen- 
tiful. 


Where  Half  Holidays  Are  Observed 

A  List  of  Practically  All  Places  in  Ontario  Over  1,000  in  Population,  Giving 
Information  as  to  Half  Holidays  and  Hours  of  Closing  —  It  Will  be  Seen 
That  the  Early  Closing  Movement  is  Gaining  Ground  Rapidly. 


The  following  list  includes  practically 
all  places  in  Ontario  over  1,000  in  popu- 
lation. The  information  as  to  half  holi- 
days and  early  closing  has  been  secured 
at  first  hand  from  the  clerks  of  the 
various  municipalities. 

Alexandria. — No  half  holiday.  Stores 
close  at  7  p.m.  every  day  except  Satur- 
days. 

Bracebridge. — No  half  holiday. 

Blenheim. — Half  holiday  on  Wednes- 
days from  June  15  to  September  15. 

Brantford. — Half  holiday  on  Wednes- 
days during  June,  July  and  August. 
(Butchers  and  grocers  only.) 

Brockville. — Half  holiday  on  Wednes- 
days during  July  and  August. 

Bowmanville. — Half  holiday  on  Wed- 
nesdays during  June,  July  and  August. 

Brampton. — Nothing  decided  yet. 

Berlin. — Half  holiday  on  Wednesdays. 

Bridgeburg. — No  half  holiday. 

Chatham. — The  grocers  close  on  Tues- 
day afternoons  at  1.  So  far  no  other  re- 
tailers have  fallen  in  line. 

Cobalt. — Stores  close  at  7  o'clock  on 
Tuesdays,  Thursdays  and  Fridays.  An 
agitation  for  a  half  holiday  but  nothing 
settled. 

Colborne.  —  Half  holiday  on  Thurs- 
days during  July  and  August.  Stores 
close   at  12  o'clock. 

Chesley.— No  half  holiday. 

Collingwood. — No  half  holiday.  Stores 
close  at  6.30  every  evening  except  Satur- 
days. 

•  'obourg — No  half  holiday. 

Carleton  Place. — No   half  holiday. 

Deseronto. — Half  holiday  on  Wednes- 
days during  July  and  August. 

Dre-den. — No  half  holiday. 

Dundas. — Half  holiday  on  Wednes- 
days during  June,  July  and  August. 

Essex. — Half  holiday  on  Thursdays, 
starting  June  20  and  ending  August  29. 

Exeter. — Half  holiday  on  Thursdays 
during  July  and  August. 

Elora. — Half  holiday  on  Wednesdays 
during  June,  July,  August  and  Septem- 
ber. 

Fergus. — Half  holiday  on  Wednesdays 
during  June,  July  and  August. 

Forest.— Half  holiday  on  Fridays  dur- 
ing June,  July,  August  and  September. 
Stores  close  at  12  o'clock.  Closing  time 
the  year  around  is  7  o'clock,  except  on 
Saturdays,   when   it    is   10. 


This  list  will  be  found  of  inesti- 
mable value  by  the  traveling  man. 
By  using  it,  he  ivill  be  able  to  avoid 
the  delays  caused  by  visiting  towns 
where  the  places  of  business  are 
closed. 

Every  traveler  should  clip  the  list 
out  and  save  it  for  reference  in  plan- 
ning routes  during  the  summer 
months. 


Gait. — Nothing  done  yet.  Matter  is 
being  considered,  but  holidays  will  not 
be  generally  observed. 

Glencoe. — No  half  holiday. 

Gravenhurst. — No  half  holiday. 

Havelock. — Half  holiday  on  Wednes- 
days during  July  and  August. 

Hespeler. — Half  holiday  on  Wednes- 
days  during  June,  July  and  August. 

Hamilton.— Half  holiday  on  Wednes- 
days during  June,  July  and  August. 

Hensall. — No  half  holiday. 

Hawkesbury. — No  half  holiday. 

Hagersville. — Half  holiday  on  Thurs- 
days during  June,  July  and  August. 

Ingersoll. — Agitation  for  half  holiday 
on  Thursday  during  July  and  August. 

Kingsville. — Half  holiday  on  Thurs- 
days during  summer  months.  Stores 
close  at  6  p.m.  during  Tuesdays  and 
Thursdays  through  the  whole  year. 

Kenora. — No  general  half  holiday. 
Butchers  close  on  Wednesdays. 

Leamington. — Half  holiday  on  Fri- 
days until  September  1. 

London. — Half  holiday  on  Wednes- 
days during  June,  July  and  August. 

Lakefield. — An  agitation  for  half  holi- 
day on  Wednesdays  during  July  and 
August,  but  opposition  is  being  shown. 

L 'Original. — No    half    holiday. 

Merritton.  ■ —  Wednesday  afternoons 
during  June,  July  and  August. 

Midland. — No  half  holiday. 

Mount  Forest.  —  No  half  holidays. 
Close  at  6  o'clock  every  day  except 
Wednesdays  and  Saturdays. 

Milton.  —  No  half  holiday.  Stores 
close  at  7  p.m.  on  Mondays,  Wednesdays 
and   Fridays. 

Meaford. — Half  holiday  on  Thursdays 
during   June,   July    and   August. 

North  Bay.  —  Agitation  to  close  on 
Wednesdays    during   July    and    August. 
Xot   yet   decided   upon. 
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Niagara  Falls.— No  half  holidays,  be- 
ing an   excursion  point. 

Newmarket. — Half  holiday  on  Wed- 
nesdays during  July  and  August. 

New  Liskeard. — No  half  holiday. 

Ottawa.- — Many  merchants  make  a 
practice  of  closing  their  places  of  busi- 
ness on  Saturday  afternoons  for  two 
months  in  the  summer. 

Orangeville. — Half  holiday  on  Wed- 
nesdays during  July  and  August. 

Oshawa. — Half  holiday  on  Thursdays 
during  the  summer  months. 

Peterboro. — Half  holiday  on  Thurs- 
day afternoons. 

Port  Credit.— Half  holiday  on  Wed- 
nesdays during  June,  July  and  August. 

Port  Colborne. — An  agitation  on  foot 
for  half  holidays.     Nothing  decided  yet. 

Port  Dover. — No  half  holiday. 

Port  Arthur. — No  half  holiday. 

Port   Perry. — No   half   holiday. 

Preston. — No  half  holiday. 

Renfrew. — No   half   holiday. 

Ridgetown. — Half  holiday  on  Wednes- 
days, closing  at  12  o'clock  during  June, 
July  and  August. 

Rodney. — Half  holiday  on  Wednes- 
days during  June,  July  and  August. 

Simcoe. — Half  holiday  on  Thursdays. 
All  stores  close  at  6  o'clock  on  other 
days. 

Southampton. — No    half    holiday. 

Sudbury. — No  half  holiday.  Stores 
close  at  6  p.m.  five  nights  in  the  week 
in  some  lines  of  trade. 

St.  Marys. — Half  holiday  on  Wednes- 
days during  July  and  August. 

Sault  Ste.  Marie. — Half  holiday  on 
Thursdays. 

St.  Thomas. — Half  holiday  on  Wed- 
nesdays during  July  and  August. 

Tillsonburg. — No  half  holiday  this 
summer. 

Tavistock. — No  half  holiday. 

Uxbridge. — No  half  holiday  this  year. 

Weston. — Half  holiday  on  Wednes- 
days. 

Windsor. — The  grocers  close  on  Thurs- 
day afternons. 

Walkerville. — Half  holiday  on  Thurs- 
days. 

Winchester. — No  half  holiday.  Places 
of  business  close  at  7  p.m.  on  Mondays, 
Wednesdays  and  Fridays  the  year 
around  except  during  the  month  of  De- 
cember. 

Watoford—  Half  holiday  on  Thurs- 
days during  July  and  August,  stores  to 
close  at   12.30. 


Personal  Chat  With  You  About  Ourselves 


New  Liskeard,  Ont.,  June  6,  1912. 
Dear  Sirs, — As  I  am  out  of  the  grocery  business 

and    working    at    t  he    hardware,    it    would    greatly 

oblige  me  if  you  would  cancel  the  Canadian  Grocer 

you  have  been  mailing,  and  send  me  Hardware  and 

Metal. 

I  consider  The  Canadian  Grocer  one  of  the  best 

investments  I  made,  and  am  trusting  I  will  be  able 

to  say  same  about  Hardware  and  Metal. 
Yours  truly, 

ASA  E.  JEWEL. 

Mr.  Jewel  may  rest  assured  that  Hardware  and  Metal 
will  be  of  just  as  great  assistance  to  him  in  his  new  busi- 
ness as  Canadian  Grocer  was  in  his  old  line. 

All  the  MacLean  publications  occupy  easily  the  fore- 
most place  in  their  respective  fields.  Backed  by  the 
strongest  publishing  organization  in  Canada,  they  are  able 
to  give  their  readers  an  absolutely  unique  service. 

By  publishing  eleven  high-class  trade  papers,  the  Mac- 
Lean  Publishing  Co.  can  secure  articles  on  business  sub- 
jects by  authoritative  writers,  which  are  of  the  utmost 
value  to  readers  of  their  different  papers. 

The  cost  of  these  articles  would  be  prohibitive  to 
small  publishing  firms,  who  are  frequently  reduced  to  the 
necessity  of  clipping  articles  from  United  States  ex- 
changes. Of  course,  business  conditions  are  entirely  dif- 
ferent in  Canada  from  what  they  are  across  the  line,  so 
that  pilfered  reading  matter  of  this  kind  is  of  little  or  no 
service  to  Canadian  retailers. 


and  Metal  expires  on  June  30,  and,  as  I  have  gone 
out  of  the  hardware  business,  it  will  not  be  neces- 
sary to  have  it  come  any  longer.  I  have  been  well 
satisfied  with  it,  and,  had  I  continued  in  my  busi- 
ness, I  would  also  have  continued  to  take  Hardware 
and  Metal.  But,  as  I  am  in  another  business,  you 
will  please  stop  paper  when  time  expires." 


SOMETIMES  OUR  SUBSCRIBERS  DISCONTINUE. 

We  feel  safe  in  saying  that  no  other  publication  in 
Canada  has  less  difficulty  in  securing  subscription  renew- 
als than  Hardware  and  Metal. 

In  one  week,  recently  101  subscriptions  expired.  Our 
leaders  were  notified  of  this,  and  asked  to  remit  for  the 
next  year's  subscription.  One  hundred  renewals  came 
back  promptly,  while  the  remaining  one  asked  us  to  dis- 
continue, as  he  had  gone  out  of  the  hardware  business. 

Even  in  discontinuing  their  subscriptions,  our  readers 
always  have  something  good  to  say  about  Hardware  and 
Metal,  at  the  same  time  explaining  why  they  are  discon- 
tinuing. 

R.  F.  Johnston,  of  Acton,  Ont.,  recently  sold  out  his 
hardware  business,  and  went  West  to  enter  the  contract- 
ing business.  In  writing  us  asking  us  to  discontinue  send- 
ing paper  to  his  address,  he  said : 

"I  would  never  think  of  running  a   hardware 
business  without   Hardware  and   Metal.     Not  only 
are  your  predictions  on  the  market  worth  five  times 
the  price  of  subscription,  but  your  articles  on  busi- 
ness management  are  very  helpful  and  interesting." 
Another  subscriber  who  has  gone  out  of  the  hardware 
business,  is  C.  E.  Mills,  Cardinal,  Ont.     He  formerly  con- 
ducted a  hardware  and  tinsmithing  business  at  Brinston, 
and,  while  there,  he  subscribed  to  Hardware  and   Metal. 
Under  date  of  June  17,  1912,  he  writes  as  follows : 

"I    notice    that    my   subscription    to    Hardware 
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HOW  HARDWARE  AND  METAL  HELPS  THE 
TRAVELERS. 

One  of  our  traveler  friends  made  the  suggestion,  a  year 
ago,  that  Hardware  and  Metal  should  compile  a  list  of 
half  holidays  as  observed  in  various  Ontario  towns,  for 
the  guidance  of  the  boys  on  the  road. 

The  suggestion  came  a  little  late  in  the  season,  but, 
with  the  co-operation  of  our  readers,  we  were  aMe  to  pub- 
lish a  list,  which  was  very  helpful.  Many  travelers  wrote 
us  to  express  their  thanks  for  the  trouble  we  had  taken  to 
secure  this  information. 

But  we  have  gone  one  better  this  year.  We  started 
out  early  gathering  information,  and,  with  the  assistance 
of  travelers,  retail  hardwaremen  and  town  clerks,  we  have 
compiled  a  most  complete  list  of  half-holidays,  which  will 
be  found  on  the  preceding  page. 

This  is  one  of  the  little  ways  in  which  Hardware  and 
Metal  helps  the  traveler.  But  it  is  insignificant  when 
compared  with  other  ways,  which,  however,  may  not  be 
quite  so  apparent. 

Every  traveling  salesman  who  calls  on  the  hardware 
trade,  will  be  ready  to  concede  that  hardware  dealers  are 
kept  well  informed  of  market  tendencies  and  of  all  im- 
portant developments  in  the  trade  through  reading  Hard- 
ware and  Metal's  weekly  issues. 

When  a  traveler  advises  a  customer  to  buy  white  lead. 
in  view  of  an  approaching  advance,  his  advice  carries 
greater  weight  because  Hardware  and  Metal  has  reported 
to  the  same  effect.  There  is  no  need  for  him  to  waste 
valuable  time  in  trying  to  convince  the  customer  that  his 
advice  is  genuine,  and  not  merely  due  to  a  desire  to  make 
a  sale. 

If  a  traveler  is  introducing  a  new  line,  he  finds  that  it 
is  not  regarded  with  suspicion  and  distrust,  if  the  dealer 
has  read  about  it  in  Hardware  and  Metal.  On  the  con- 
trary, his  interest  has  been  aroused,  and  he  is  more  likely 
to  grant  a  good  interview  even  though  he  may  be  busy. 

So  it  is  that  the  travelers  who  benefit  most  from  Hard- 
ware and  Metal,  are  those  whose  firms  are  advertising 
regularly  in  the  paper.  It  is  blazing  the  way  for  them, 
influencing  their  prospects  before  they  appear  on  the 
scene,  making  it  easier  for  them  to  get  the  signature  on 
the  dotted  line. 

"Oh!  You're  Griffith,  are  you?"  said  a  Port  Hop" 
dealer  to  H.  L.  Griffith,  of  Melbourne,  Ont.  "I  saw  your 
ad.  in  Hardware  and  Metal,  and  I  was  just  going  to  send 
you  an  order  for  halters." 

"Well,  here  I  am  myself  to  take  your  order,"  replied 
Mr.  Griffith. 

And  he  sot  a  good  one. 


Methods  of  Retailing  Paints  and  Varnishes 


Go  After  the  Farm  Trade  in  Paint 

Why  the  Farmer  Should  be  a  Heavy  Purchaser  of  Paint  and 
How  He  Can  Be  Brought  to  Recognize  the  Fact — The  Need 
of  Paint  on  the  Farm — How  One  Dealer  Worked  Up  a  Big 
Trade. 


The  farmer  visits  the  hardware  store 
more  often  probably  than  men  of  other 
classes  but  he  buys  very  little  paint. 

The  farmer  does  not  seem  to  believe 
in  paint  to  any  great  extent.  His  house 
gets  a  few  coats  when  it  is  first  built 
but  brush  and  woodwork  seldom  meet 
after  that.  Few  barns  are  ever  painted. 
The  front  fence  may  get  a  touch  of 
paint  if  some  enterprising  merchant  de- 
cides to  advertise  through  that  section; 
but  not  otherwise.  The  wagons,  buggy 
and  implements  are  repainted  only  when 
dire  necessity  arises. 

The  cause  of  it  all  is  that  the  average 
farmer  regards  paint  as  a  decorative 
substance.  "Can't  spend  money  on  ap- 
pearances," is  his  mental  verdict  if  the 
thought  occurs  to  him  that  he  should  in- 
vest. He  does  not  recognize  the  fact 
that  paint  has  a  distinct  value  as  a 
preservative,  that  it  lengthens  the  life 
of  his  buildings  and  implements.  If 
he  could  be  convinced  on  that  score,  he 
would  become  a  steady  customer. 

The  fact  that  the  average  farmer  does 
not  appreciate  the  value  of  paint  is 
proof  positive  that  the  dealer  has  not 
striven  to  inform  him  on  that  point. 
The  field   has  been  neglected. 

A  statistician  after  an  exhaustive  en- 
quiry, made  the  statement  recently  that 
75  per  cent,  of  the  buildings  in  America 
were  not  painted.  The  percentage  of 
unpainted  buildings  in  the  country 
would  be  considerably  above  the  aver- 
age. 

And  yet  the  farmer  to-day  is  more 
prosperous  than  ever  before.  It  may  be, 
as  agriculturists  so  often  point  out,  that 
the  high  cost  of  living  is  due  to  the  ex- 
cessive profits  of  the  trusts  and  cold 
storage  companies,  but  the  fact  remains 
that  the  farmer  is  getting  his  share  of 
the  higher  prices  charged  for  food- 
stuffs. At  one  time  the  farmer  found 
it  hard  to  eke  out  a  precarious  existence. 
His  wife  and  family  had  to  work  day 
and  night.  He  gained  a  minimum  re- 
ward for  his  hard  and  unceasing  toil. 
To-day  it  is  different.  Labor-savins  de- 
vices have  reduced  his  hours  and  light- 
ened his  toil.  He  enjoys  most  of  the  con- 
veniences formerly  confined  to  city  life. 
His  sons  go  to  agricultural  college  and 
his  wife  takes  in  help.     He  has  a  tele- 


The  average  farmer  buys  about 
one-fifth  of  the  amount  of  paint  that 
he  should,  according  to  the  estimate 
of  a  manufacturer.  By  saving  a  few 
dollars  on  his  paint  bill,  he  is  losing 
hundreds  in  depreciation  of  pro- 
perty. 

The  reason  why  he  does  this  is 
that  he  has  never  found  out  the  real 
value  of  paint.  Isn't  it  time  that  the 
facts  were  brought  home  to  him? 

phone,  a  modern  heating  system,  a  bath- 
room and,  perhaps,  an  automobile. 

It  follows  that  the  farmer  is  in  a  bet- 
ter position  than  ever  before  to  paint 
his  possessions  and  the  dealer  should 
direct  his  efforts  toward  improving  the 
farm  demand.  This  can  be  done  very 
largely  by  discussing  the  properties  of 
paint  with  every  farmer  who  visits  the 
store  .  A  word  or  two  will  suffice. 

"What  about  paint?  Not  going  to  do 
any  painting  this  year?  Well,  if  I  were 
in  your  place  I'd  do  a  little  figuring  be- 
fore I  decided  this  matter.  If  you  were 
to  paint  your  barn,  for  instance,  you 
would  add  several  years  to  its  life.  Isn't 
that  worth  while?  Its  the  same  with 
your  implements  and  wagons.  Paint 
fends  off  decay  and  prevents  rust.    I'm 


not  exaggerating  when  I  say  that  one 
dollar  spent  in  paint  now  will  bring  you 
ten  dollars  later  in  lengthened  service." 

The  farmer  may  not  buy.  The  chances 
are  that  he  won't  the  first  time.  But  he 
will  have  something  to  think  about  and 
he  will  undoubtedly  consider  what  he 
has  been  told.  A  judicious  word  on  each 
succeeding  visit  will  keep  him  thinking. 
Before  long,  he  will  see  the  matter  in  its 
proper  light  and  a  sale  will  soon  re- 
sult. 

A  Heavy  User. 

The  farmer  should  be  a  heavy  user  of 
paint.  He  has  houses,  barnes,  fences, 
implements  and  buggies  to  look  after. 
Properly  kept  up,  his  farm  would  con- 
sume a  great  amount  of  paint  each 
year.  Get  him  thinking  along  the  right 
lines  and  he  will  become  a  steady  and 
heavy  purchaser.  The  importance  of 
catering  to  the  farm  trade  cannot  be 
overestimated. 

Drive  the  Lesson  Home. 

The  main  point  to  be  used,  of  course, 
is  the  economic  argument.  All  men  can 
be  reached  most  surely  through  their 
pockets.  Show  Mr.  Farmer  where  he 
will  save  money  and  he  will  take  your 
advice  willingly.  Some  can  be  won  over 
by  talks  on  the  improvement  in  appear- 
ance which  can  be  wrought  by  the  use  of 
paint  but  with  the  great  majority  it 
simmers  down  to  a  matter  of  dollar  and 
cents. 

Here  is  how  one  dealer  went  about  it. 
He  secured  a  supply  of  literature  deal- 
ing with  the  question  of  preserving 
property  by  the  application  of  paint  and 


Original   Window   Display   in  the  Store 

by   L.    A.   P 
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of   A.    Latham,    Moose    Jaw— Dressed 
haneuf. 


H  A  R  D  W  A  R  E     AND     M  E  T  A  L 


handed  out  a  copy  of  this  to  every  farm- 
er who  visited  the  store.  Next  time 
they  came  back,  he  asked  them  if  they 
had  read  the  pamphlet  and  discussed  a 
few  of  the  points  introduced.  To  lend 
a  further  weight  to  the  economic  ad- 
vantages of  paint,  he  arranged  a  series 
of  window  displays  all  bearing  on  that 
question.     One  display  centered  around 


a  plank  half  of  which  had  been  painted. 
The  other  half  was  showing  signs  of 
wear,  and  the  contrast  it  presented  to 
the  painted  half  was  very  marked.  A 
sign  read:  "The  cheapest  kind  of  insur- 
ance against  decay.  Are  you  taking  any 
out?"  This  display  brought  immediate 
results. 


Early  Interest  in  the  Flax  Crop 

Much  Depends  Upon  the  Number  of  Acres  Which  the  West- 
em  Farmers  Sow  With  This  Seed — But  the  Oil-Giving  Quali- 
ties are  Not  Really  Known  Until  the  Seed  is  Crushed,  so  the 
Future  Price  is  Not  Sure  to  Drop  Even  When  a  Good  Flax 
Crop   is   in   Sight. 


Early  though  it  is,  considerable  at- 
tention is  already  being  given  the  Can- 
adian flax  crop  by  crushers  and  large 
users  of  linseed  oil.  The  reason  is,  of 
course,  the  scarcity  of  seed  which  is 
now  making  itself  felt.  In  view  of  this 
the  amount  of  seed  which  will  be  grown 
in  Canada  and  the  States  next  year  is 
of  great  importance. 

The  production  in  the  Dominion  last 
year  was  greater  than  had  been  at  first 
expected.  In  all  over  8,000,000  bushels 
were  produced,  which  means  that  Can- 
adians had  some  6,000,000  bushels  to  ex- 
port, for  the  domestic  need  is  only  about 
2,000,000  bushels.  This  being'  so,  it 
would  seem  that  there  would  be  ample 
seed  for  Canadian  users,  and  that  the 
price  would  be  low.  Indeed  this  would 
be  the  case  were  not  Canada's  surplus 
so  eagerly  snapped  up  by  the  crushers 
across  the  border.  The  production  in  the 
States  is  only  about  20,000,000;  and 
since  the  crushers  need  more  than  double 
this  much  seed  they  must  buy  largely 
from   outside. 

Demand  Likely  to  Improve. 

But  upon  the  size  and  quality  of  this 
season's  crop  in  the  United  States  and 
Canada,  depends  to  a  considerable  ex- 
tent the  height  to  which  the  price  will 
soar,  or  the  degree  to  which  it  will  drop. 
The  demand  is  reasonably  certain  to  ad- 
vance somewhat ;  the  supply  therefore 
will  have  to  be  considerably  larger,  too, 
if  prices  are  to  remain  at  their  present 
level,  or  to  fall  lower. 

In  the  past  there  has  been  somewhat 
of  a  prejudice  against  flax,  on  the  part 
of  the  farmers,  because  it  takes  so  much 
out  of  the  ground.  There  is  no  doubt 
it  is  an  exhausting  crop — but  at  the 
present  price  the  farmers  are  beginning 
to  think  it  worth  cultivating  in  spite 
of  this.  From  what  can  be  learned  thus 
early,  a  good  deal  more  is  being  put  in, 
out  in  the  Canadian  West,  than  there 
was  a  year  ago — and  as  has  been  said, 
the  crop  of  last  year  was  considerably 
larger  than  had  been  expected. 

Flaxseed,  however,  is  a  peculiar  pro- 


duct. It  may  look  well.  It  may  sound 
well.  And  then,  when  it  comes  to  the 
crusher,  it  may  be  found  that  it  is  of 
poor  quality  despite  its  fine  appear- 
ance. There  seems  little  means  of  tell- 
ing how  oil-yielding  the  flax  will  be 
until  it  has  actually  been  crushed. 

Of  course,  this  does  not  affect  the 
farmer.  He  gets  his  price  by  the  bushel, 
and  if  his  grain  looks  well  he  secures 
the  high  figure,  which  repays  him  for  his 
labor  and  for  the  good  the  crop  has 
taken  from  his  soil.  But  the  quality  of 
the  seed  means  much  to  the  crusher,  to 
the  paint  men  and  to  the  hardwaremen. 
Upon  it — as  well  as  upon  the  abundance 
of  the  seed — depends  the  price  of  oil. 
If  the  flax  is  of  good  quality — as  was 
last  year's  Canadian  crop,  the  yield  of 
oil  per  bushel  will  be  large.  On  the  other 
hand,  let  the  quality  be  poor  and  the 
crushers  will  find  themselves  short  of 
oil,  so  that  they  will  have  difficulty  fill- 
ing orders  even  at  a  high  price. 

In  view  of  all  these  things,  therefore, 
it  is  small  wonder  that  interest  should 
now  be  taken  in  the  coming  flax  crop. 
There  is  a  great  deal  of  faith  needed 
here.  The  news  that  many  acres  are  be- 
ing sown  with  flax  will  cause  some  pleas- 
ure, and  will  give  ground  for  hope — 
but  not  until  the  fall,  not  until  the  grain 
is  actually  being  crushed,  will  it  be 
known  how  good  the  yield  is. 


A  PAINT  DISPLAY. 

On  the  previous  page,  an  illustration 
is  shown  of  a  window  display  of  paint 
and  accessories  in  the  store  of  A. 
Latham,  Moose  Jaw.  It  was  arranged 
by  L.  A.  Phaneuf,  and  is  undoubtedly 
one  of  the  most  original  and  striking 
seen  in  some  time.  The  arrangement  of 
the  stock  is  both  new  and  effective. 

The  background  was  of  dark  blue 
crepe  paper,  trimmed  with  white, 
against  which  the  stock  showed  to  ad- 
vantage. 


JOHN     IRWIN     TAKES     OVER   Mc- 
ARTHUR,  CORNEILLE  &  CO. 

A  change  of  interest  to  all  connected 
with  the  paint  business,  took  place  last 
week,  when  John  Irwin  severed  his  con- 
nection with  Brandram-Henderson  Lim- 
ited, to  take  charge  of  McArthur,  Cor- 
neille  &  Co.,  310  St.  Paul  street,  which 
concern  he  and  a  silent  partner  have 
just  purchased. 

Mr.  Irwin,  though  a  young  man,  has 
had  a  thorough  experience  in  the  manu- 
facture and  sale  of  paint,  white  lead, 
oils,  and  other  such  lines  as  are  handled 
by  McArthur  &  Corneille.  He  joined 
the  firm  of  Henderson  &  Potts  eleven 
years  ago,  filling  first  the  position  of 
secretary.  In  1905  he  became  manager 
of  the  Winnipeg  branch  of  Henderson  & 
Potts,  and  in  1906  opened  Marshall 
Wells'  paint  department,  though  still  re- 


John   Irwin,    Montreal,    who   has   taken 
over    the     business    of     McArthur, 
Corneille  &  Co. 

taining  his  connection  with  Henderson  & 
Potts. 

In  1908  Mr.  Irwin  became  sales  man- 
ager for  Brandram-Henderson,  Ltd., 
successors  to  Henderson  &  Potts;  and  in 
1910  opened  and  managed  the  Toronto 
branch  of  that  firm,  leaving  the  Queen 
City  in  1910  to  assume  the  position  of 
assistant  manager  at  the  head  works, 
Montreal. 

Next  week  Mr.  Irwin  leaves  on  a  trip 
to  New  York,  Philadelphia  and  Boston 
in  the  interests  of  his  new  firm. 


Store  Nearly  Completed. 
Strassburg,      Alta. — H.      B.      Durne's 
new  hardware  store  is  nearly  completed, 
and  will  soon  be  occupied.     It  will  be 
most  up  to  date  in  every  respect. 
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MAPLE    LEAF    WINS 

Carry  M-L  Paints  and  'win  out'.  It  makes  good  with  your 
customers.  A  full  line — full  of  profit  for  you.  Indoor  and  outdoor 
finishes — flat  walls  colors — varnishes. 

Write  the  DECORATIVE  AID  DEPT.  for  the  book- 
let.    This  free  department  helps  you  to  get  business 

Imperial  Varnish  &  Color  Co.,    Limited 

108  Princess  St,.  6-24  Morse  St.,  365  Water  St 

Winnipeg  TORONTO  Vancouver 


et 


& 


V 


Ev 


rl| 


DELIGHTED!  ITS  M.L.  PAINT 


t  VIEWPOINTS 

y, 
y 


h 
h 


y 
y 

y, 

y 

y 

y  y.yyyy>yyyy>y*y^yy>y^ 

49 


The  best  paint  from  the  consumer's  standpoint  is  the  paint  that  covers  most,  looks 
best  and  wears  longest. 

The  best  paint  from  the  dealer's  standpoint  is  the  paint  that  draws  custom  and 
keeps  custom — a  continuous  "  Monimaker." 

The  best  paint  from  the  manufacturer's  standpoint  is  the  paint  that  best  satisfies 
both  dealer  and  consumer. 

There  is  profit  tor  all  in  Lowe  Brothers'  "High  Standard"  Liquid  Paints.  Satisfaction 
is  the  profit  the  consumer  makes  while  the  dealer  profits  in  dollars  and  continued 
patronge. 

From  all  viewpoints  Lowe  Brothers  "High  Standard"  Liquid  Paints  assert  their 
supremacy.       We  have  the  proof — proof — proof.        If  willing  to  be  convinced,  write 


Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 


TORONTO 

Dayton     New  York 

Kansas  City 
Boston         Chicago 


Weekly  Market  Report  —  Paints 


SHORTAGE  DEVELOPS. 

There  is  a  tendency  noted  to- 
ward scarcity  in  many  lines.  The 
heavy  demand  for  paint  has 
shortened  up  stocks.  Linseed  oil 
and  white  lead  are  becoming 
scarce  in  the  face  of  the  extreme- 
ly  heavy  consumption. 

Oil  has  advanced  in  price  and 
turpentine  has  been  slightly  re- 
duced. No  other  price  develop- 
ments have  been  noted  during  the 
week. 


MONTREAL. 

Montreal,  June  20. — The  great  jump 
which  white  lead  made  last  week  is  still 
causing  considerable  comment,  not  so 
much  because  it  was  the  greatest  indi- 
vidual advance  made  for  some  time,  but 
because  it  appears  that  this  will  not  be 
the  last  rise.  Eight  cent  lead  now  seems 
more  likely  to  change  from  a  prediction 
to  a  fact. 

Aside  from  white  lead,  there  is  a  great 
deal  of  interest  in  the  flax  seed  situa- 
tion, and  in  glass.  It  seems  likely  that 
the  near  future  may  see  an  advance  in 
both  these  lines.  Flax  seed  is  scarce, 
rnd  does  not  seem  likely  to  become  more 
plentiful  since  there  is  no  crop  coming 
on  immediately.  Glass  is  fairly  plenti- 
ful at  present,  and  there  is  some  now 
rn  the  way  out;  but  should  the  trouble 
in  Belgium  become  more  serious  some  of 
the  Canadian  orders  now  placed  may  not 
be  immediately  filled. 

Makers  Who  Suffer  Most. 

For  paint  generally  the  demand  is 
great.  Tn  face  of  every  obstacle  which 
the  weather  is  presenting  orders  are  pil- 
ing in.  A  slight  slackening  in  the  call 
for  certain  lines  has  been  noted  of  late, 
but  still  the  manufacturers  are  having 
more  than  they  can  do  to  fill  orders. 

White  Lead. — After  all,  it  is  really 
the  manufacturers  who  are  suffering  by 
reason  of  the  present  advance.  Many 
dealers  have  contracted  for  their  lead. 
They,  therefore,  are  getting  for  the  old 
price,  lead  which  is  costing  the  manu- 
facturers considerably  more  to  make. 

This  week  pig  lead  has  advanced  still 
further,  and  there  appears  no  good  rea- 
son for  supposing  that  it  will  fall  in 
price.  It  is  said  that  those  controlling 
the  lead  situation  have  united  to  keep 
the  price  up.  Certainly  it  would  seem 
there  has  been  some  force— -other  than 
the  greatness  of  the  demand  over  the 
supply — working  for  higher  prices. 

Still  the  tendency  seems  to  be  toward 
higher  prices  for  white  lead. 


Canadian  Seed  Needed. 

Linseed  Oil. — Early  in  April  there 
were  in  Duluth  641,000  bushels  of  flax 
seed.  Last  week  there  were  a  little  less 
than  172,000  bushels.  Such  a  diminu- 
tion in  the  stock  means  that  the  con- 
sumption in  the  States  is  much  greater 
than  the  supply;  and  as  a  natural  result. 
Canadian  seed  will  be  in  still  greater 
demand. 

This  has  already  brought  about  a 
shortage  here,  which  has  made  it  impos- 
sible for  some  of  the  grinders  to  fill  their 
contracts.  Even  the  paint  houses  are 
none  too  well  supplied  with  oil,  and  they 
are,  therefore,  loath  to  sell  much  to  the 
dealer.  At  $1  and  $1.03,  the  prevailing 
price,  there  is  not  a  great  deal  of  profit, 
and    supplies    need    husbanding. 

Paint. — Business  continues  exceeding- 
ly heavy,  though  the  natural  falling  off 
is  evidently  coming.  Manufacturers  will 
be  almost  glad  to  welcome  it.  They  have 
been  rushed  terribly  of  late. 

Glass. — While  shipments,  which  are 
expected  by  some  of  the  local  handlers, 
make  it  evident  that  there  will  not  be 
any  immediate  shortage  the  future  is  not 
so  secure.  A  strike  would  materially 
affect  deliveries,  and  the  supplies  here 
are  not  large  enough  to  meet  the  heavy 
summer  demand  for  long.  Higher  prices 
have  been  talked  of  already.  There  are 
things  more  unlikely  than  their  coming. 


TORONTO. 

Toronto,  June  20. — The  past  week  has 
seen  no  diminution  in  the  volume  of 
demand,  but  the  scarcity  felt  in  some 
lines  lias  become  more  pronounced. 
There  is  a  tendency  upward  in  price,  as 
a  result. 

The  talk  of  an  advance  in  the  price 
of  prepared  paint  has  been  revived  since 
the  advances  in  linseed  oil  and  white 
lead.  Some  state  that  they  do  not  see 
how  an  increase  can  be  avoided,  but 
others  are  more  conservative.  The  paint 
manufacturers  are  quite  apparently  loath 
to  change  their  quotations  at  this  junc- 
ture. 

Linseed  Oil. — The  price  of  linseed  oil 
has  been  advanced  3  cents  to  $1.08  for 
raw.  and  $1.11  for  boiled.  This  is  due 
largely  to  the  scarcity  which  prevails, 
coupled  with  the  activity  in  demand. 
Stocks  are  low  and  it  is  hard  to  obtain 
new  supplies,  but  the  call  is  as  active  as 
ever.  Futures  are  stiffening,  and  some 
predict  that  oil  will  reach  $1.2  before 
the  present  movement  subsides.  While 
(lie  majority  arp  inclined  to  discount 
this  prediction,  all  believe  that  oil  will 
continue  firm  and  that  other  advances 
may  be  looked  for. 
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Turpentine  Down. 
Turpentine. — A    reduction    of    1    cent 
has    been    declared    in    turpentine,   mak- 
ing the  price  68  cents.     There  is  a  good 
demand. 

White  Lead  Scarce. 

White  Lead. — As  announced  in  last 
week's  issue,  white  lead  has  been  put  up 
25  cents.  The  advance  has  been  fully 
anticipated,  and  it  has  not,  therefore, 
had  any  effect  on  the  market.  Large, 
though,  the  advance  may  seem,  it  is  not 
as  large  as  is  warranted  by  the  scarcity 
and  high  price  of  pig  lead.  White  lead 
will  probably  go  higher. 

There  is  an  exceptionally  heavy  de- 
mand at  present  and,  as  a  result,  a  short- 
age has  developed.  The  grinders  are 
striving  to  keep  up  with  the  demand,  but 
the  effort  to  fill  their  orders  promptly  is 
taxing  them  heavily. 

Glass. — There  have  been  no  develop- 
ments in  glass.  The  situation  in  Belgium 
has  quieted  down,  and  uneasiness  on 
that  score  is  gradually  passing  away. 
Demand  is  growing. 

Putty. — There  is  a  strong  demand  with 
prices  firm.  Prices  are  as  follows : — 
Standard  bulk  in  casks,  $2.40;  in  100- 
lb.  drums,  $2.55;  in  25-lb.  drums,  $2.65; 
bladder  in  barrels,  $2.80.  Pure  putty 
prices  are  as  follows : — Bulk  in  casks, 
$3;  in  100-lb.  drums,  $3.40;  in  25-lb. 
drums,  $3.50;   bladder  in   barrels,  $3.40. 

Prepared  Paint. — The  demand  is  as 
active  as  ever.  The.  paint  manufactur- 
ers are  working  to  their  utmost  capacity 
to  keep  up  with  the  orders.  It  is  cer- 
tainly going  to  be  a  record  year  in 
paint. 

WINNIPEG. 

Winnipeg,  June  17. — There  is  nothing 
new  to  report  in  prices  of  paints  and  oils 
and  kindred  lines  except  an  advance  of 
y-2  cent  per  lb.  on  Paris  green. 

City  trade  is  very  brisk  especially  in 
outdoor  lines,  work  on  which  is  generally 
much  behind  as  the  early  part  of  the 
season  was  very  unfavorable  and  the 
proportion  of  wet  days  was  above  the 
average. 

There  has  been  a  notable  increase  dur- 
ing the  week  in  country  retail  trade  fol- 
lowing the  conclusion  of  seeding  opera- 
tions and  travelers  have  been  doing  a 
good  sorting  business  with  country  mer- 
chants. 

Linseed  oil  and  turpentine  prices  are 
firm  and  there  is  nothing  at  present  to 
indicate  change. 

Trade  in  kalsomines  is  fair  but  has 
naturally  decreased  some  during  last  two 
weeks. 
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Dependon 
Everlastic 
Gold  Medal 


•Light  Hard  Oil  Finish. 


■Quick-drying  Floor  Varnish. 


Inside  and  Outside  Varnish. 


— These  three  varnishes  meet  all  the  regular 
demands  of  your  trade — simplify  your  varnish 
stock — increase  your  varnish  profit. 


If  any  part  of  your  house  or  your  customer's  house,  is  in  need  of  varnishing,  the 
requirement  is  met  by  one  of  these  three  B-H  Varnish  Specialties — Gold  Medal,  Ever- 
lastic, Dependon. 

GOLD  MEDAL. — If  the  front  door,  porch,  ceiling  of  bathroom  wants  brighten- 
ing, Gold  Medal,  Inside  and  Outside  Varnish,  gives  pleasing  results  with  its  easy  flow- 
ing action,  and  will  protect  the  exposed  surface  with  a  durable  coating,  which  will  fight 
the  effects  of  moisture  and  changing  temperature. 

DEPENDON. —  If  the  furniture,  wall,  inside  door,  or  any  interior  work,  of 
either  hard  or  soft  wood,  is  in  need  of  finishing  or  renovating,  Dependon  dries  free 
from  tack  in  a  few  hours,  and  can  be  polished,  if  desired,  in  twelve,  stands  hard  wear 
and  dries  with  a  brilliant  lustre. 

EVERLASTIC  Quick-drying  Floor  Varnish  has  these  special  qualities.  It 
dries  hard  and  makes  a  very  durable  coating.  It  is  elastic  and  tough.  It  does  not 
show  heel  marks  nor  scratches  easily.  It  dries  quickly.  Has  a  fine  lustre,  and  can  be 
walked  on  the  next  day  after  application. 

These  varnishes  are  sold  in  beautiful,  lithographed  gallon,  half-gallon,  quart,  pint, 
and  half-pint  cans,  imperial  measure.  The  packages  make  a  most  attractive  store 
display.      Handsome  lithographed  illustrated  signs  will  accompany  your  order. 

Write  for  favorable  quotations       Address  our  nearest  office. 
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CURRENT    MARKET    QUOTATIONS 


These  prices  ue  (or  such  qualities  and 
Quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  loweit  figures  being  for 
larger  quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS    AND    METAL    PRODUCTS. 

ANTIMONY. 

Cookson's  or  Halletfs.   per  lb.. 8  60    8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  50c. ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c ;  Harris  heavy  pressure,  25c. ;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c ;  Alluminoid,  9c. ;  Mogul, 
6c;  No.  3,  64c;   No.  4,  6c.   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  60c;  Superior, 
45c;  A  Special,  35c;  Hoo  Hoo,  25c; 
•A."  20c;  "B,"  18c;  "C,"  15c;  "D." 
12c;  No.   1,  10c;  No.  2,  8c;  No.  3,   6c 

Magnolia  Metal  Co.— Magnolia,  25c; 
Defender,  20c;  Mystic,  17c;  Kosmic, 
15c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    4   to   4   Inch,    per 

100    lbs 2  20       2  20 

Heads,   per  100   lb 2  45       2  45 

Tank    plates,   3-16   inch 2  30       2  40 

Tubes  per  100  feet,   Hi  in.    9  60       9  00 

2  ".8  25       8  60 
24    ".  10  60      10  00 

3  ".  12  00      12  10 
34    ".  15  00      15  30 

4  ".  19  26      19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  26 
Rods,  base  %  to  1  inch,  round..  0  22 
Tubing,  seamless  base,  per  lb..  0  25 
Tubing,    iron    pipe    size    ,    1    inch 

base    0  25 

Copper   tubing,    4   cents    extra. 

BRASS    GOODS,    VALVES,    ETC. 
Ground  work,   65  p.c. 
Standard   Compression    work,   65  p.c 
High  grade  compression   work,   60  p.c 
Cushion    work,    66   per   cent. 
Fuller  work,  70  p.c;  No.  0,  76  p.c,  and 
1  and  2  basin  cocks,  70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

65  p.c ;   roundway,   60   p.c. 

J.M.T.  Globe,   Angle  and  Check   Valves, 

66  p.c;  Standard,  65  p.c 

J.M.T.    Radiator    Valves,    60;    Standard, 
65;  patent  quick-opening  valves,  70  and 
10  p.c 
Jenkins'    Valves— Quotations   on    applica- 
tion   to   Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100   lb. 

Casting   ingot    $19  00 

Cut  lengths,  round  bars,  4  to  2 

in 26  00 

Plain      sheets,      14      oz.,      14x48 

inches,   14x60  inches    28  00 

Copper      sheet,      tinned,      14x60, 

14    oz 29  00 

Copper    sheet,    planished,    14x60, 

base     36  00 

Brazier',    insheets,    6x4    28  00 

COPPER    AND    BRASS    WIRE 
Brass,   60   p.c;  copper,   624   p.c. 
IRON   AND  STEEL 
In  car   lota.  Montreal.  Toronto 

Canadian  foundry,  No.   1 19  5u 

Canadian   foundry,   No.   2 19  00 

atiddlesboro,  No.  3  pig  iron  18  00  19  00 
Summerlee,   No.  2  pig  iron  20  00     22  50 

Carrou,    special    20  00     

Carron.    soft    19  75      

Cleveland,    No.    1 18  75     20  60 

Clarence,    No.    3    18  00     20  75 

Jarrow     17  75     20  50 

Glengaruock   22  50 

Radnor,   charcoal   iron 32  00     32  50 

Ayreaome,    No.    3 18  75      

Ferro  Nickel  pig  Iron  (Soo)  26  00 

Steel  billets,  Bessemer  or 
open  hearth,  f.o.b.  Pitts- 
burg          27  50 

Angles  I base  2  50       2  50 

Common  bar,  per  100  lb.  1  90  2  05 
Forged  iron,  per  100  lb.  2  05  2  20 
Refined  iron,  per  100  lb...  2  16  2  30 
Horseshoe    Iron,  per  100  lb...    2  16       2  30 

Mild   steal    195       2  15 

Sleigh    shoe    steel    190       2  15 

Iron  finish  machinery  steel 

(domestic)     196       2  15 

Iron  finish  steel  (foreign)..  2  25  2  26 
Reeled  machinery  steel  ....    2  85       3  08 

Tire  steel   2  00      2  35 

Sheet  cast  steel   0  15       0  15 

Toe    calk    steel    2  85       2  90 

Mining   cast   steel    0  07'*    0  08 

High   speed    0  65       0  65 

Capital    tool    steel    0  50       

CammeR  Laird    0  16 

Black  Diamond  tool  steel..    0  08       0  08 

Corona   tool  steel    0  OCVi    

Silver  tool   steel    0  124    

Cold     Rolled     Shafting. 

(-16    to   1116    Inch    0  06 

*  to  1  7-16  Inch  0  054 

I   7-16    to   S    inch    0  65 

Montreal,    25    and    2.     Toronto,    30. 
BLACK    SHEETS 

Montreal.  Toronto 
10    gauge    2  30  2  60 


12    gauge    2  30  2  65 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20  2  46 

20    gauge    2  20  2  45 

22    gauge    2  25  2  65 

24    gauge    2  25  2  55 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    52   sheets    2  90  2  90 

AU   bright,   52  sheets   ....    3  70  4  00 

Galvanized—   Apollo    D.  Crown    Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24    gauge,    per   square    6  00 

26    gauge,    per   square    3  86 

28   gauge,    per   square    3  65 

Less    10    p.c. 

GALVANIZED  SHEETS 
B.W.      Queen's  Fleur-   Gordon  Gorbal's 
gauge       Head     de-Lis      Crown  Best  Best 
16-20....       3  60         3  35         3  60         3  60 
22-24....       3  65         3  40         3  65         3  65 

26 '.       4  05         3  80         4  05         4  05 

28 425         400         425         425 

Colborne  Crown— 3.65,  3.70,  3.76,  4.00. 
Less   than    case   lots    10   cents   per  hd. 
extra. 
"Comet"    sheets— 

22 3  65 

24 3  70 

26 3  75 

28 4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American 3  60  345 

26  gauge,    American 3  85  3  50 

28    gauge,    (26    English)       4  10  3  95 

10%    oz.,    equal    to    28 

English    4  36  4  25 

IRON   PIPE 

List  Black        Galv. 

4-inch    and 

%-inch    $    5  50       66    p.c       51    p.c 

4-inch    8  50      71    p.c       60    p.c. 

%-inch    U  50      75    p.c       65    p.c. 

1-inch    16  50       75    p.c       65    p.c 

14-inch    22  50      75    p.c.      65    p.c 

14-inch    27  00      75    p.c       65    p.c. 

2-inch    36  00      764p.c       664p.c 

24-inch    57  50      764p.c       664p.c 

3-inch    75  50      764p.c       664p.c. 

34-inch    95  00      75    p.c.       65    p.c. 

4-inch    108  00      75    p.c.       65    p.c 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  66; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,    65. 

SOIL    PIPE    AND    FITTINGS 
Medium   and   extra  heavy   pipe  up   to  6 

inch,   70,    7   and  8  in.    pipe,   50   p.c. 
Light   pipe,    60,    fittings,    70   p.c. 

RANGE  BOILERS 
30-gallon,    Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast   iron,    16x24,    $1;   18x30,   $1.15;   18x36, 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 
18x30,    $2.35;    18x36,    $3.50. 

HEATING  APPARATUS 
Hot    Water    Boilers — 47    and    15    p.c. 
Hot    Water    Radiators — 45    and    15   p.c. 
Steam    Radiators — 46    and    15    per    cent. 
Wall    Radiators — 40    and    15    per    cent. 
Specials— 25   p.c. 

OLD  MATERIAL 
Dealers'   buying  prices: 

Montreal    Toronto 
Heavy   ocpper   and 

wire,   lb 0  11  0  114 

Light    copper   bottoms.         0  09  0  09% 

Heavy    red    brass    0  10  0  104 

Heavy  yellow  brass   0  08  0  084 

Light    brass    0  06  0  064 

Tes   lead    0  02V4       0  024 

Heavy  lead  0  02%       0  02% 

Scrap   zinc    0  03  0  04 

No.    1    wrought    iron    . .       0  02        10  (10 
Machinery     cast     scrap. 

No.   1   16  00        14  50 

Stove    plate    12  50        13  00 

Malleable     9  00  9  00 

Miscellaneous   steel    ....       5  00  6  00 

Old    rubbers    0  09  0  084 

LEAD. 

Montreal  Toronto 
Domestic  (Trail)   pig,  110  lb.    5  25    5  05 
Imported    pip;,    pr-r    100    lb...    5  25    5  05 

Bar    pig,    per    100    lbs 5  50    5  30 

Sheets,  24  lb.  sq.  ft.  by  roll    5  25    5  30 

Sheets,   3   to  6  lb.,    ft 5  50    5  55 

Cut   sheets  4c  per  lb.  extra. 

Cut  sheets  to  size,  %c.  per  lb.  extra. 

LEAD  PIPE. 
Lead  Pipe  and  Waste,   15  per  cent. 
Caulking   lead,   4%c    per   pound. 
Traps    and    bends,    40    per   cent. 
SOLDER. 

Per   lb. 
Montreal.     Toronto 
Ilnr,    half-and-half,    guarant'd  0  27    0  274 

Wiping     024    0  25 

SHEET    ZINC. 

5-cwt.   casks   8  25       8  00 

Part    casks    8  50       8  50 

SPELTER. 
Foreign,    per    100    lb 7  50       7  26 


TIN    AND    TINPLATES. 
Lamb  and   Flag  and   Straits— 

56   &   28-lb.    ingots,    100   lb... $52  00  $50  00 
Redipped     Charcoal     Plates— Tinned 
MLS,  Famous  (equal  Bradley) 

Per   box 

I    C,    14x20   base $7  00 

I    X,   14x20   base    8  25 

I   X   X,   14x20  base   9  60 

Raven    and    Murex    Grades— 

1    C,    14x20    base    5  00 

I    X,   14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I   X  X   X,   14x20  base 8  00 

"Dominion    Crown    Best"— Double. 
Coated,    Tissued. 

I    C,    14x20   base 7  00       7  00 

I  X,  14x20  base 8  25       8  25 

I    X    X,    14x20    base 9  50       9  50 

"Allaway's     Best"— Standard     Quality. 

I   C,   14x20  base   4  60 

I.   X„  14x20  base  5  50 

I.    X.    X.,    14x20   base 6  50 

Bright   Cokes 
Bessemer   Steel— 

I    C,    14x20   base    4  25 

20x28,    double    box    8  50 

Charcoal    Plates— Teme 
Dean   or  J.   G.   Grade— 

I   C,   20x28,   112  sheets 7  60 

I    X,    Teme    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley    Grade — 
XX,  14x56,  50  sheet  bxs.) 
XX,   14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,   50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  35 

72x30  up   to  26  gauge,   case 

lots     7  85 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No.  12  and 
13,  $4;  No.  134,  $4.10;  No.  14,  $4.25;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ;  other 
lengths  20c  per  100  lbs.  extra;  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line,  No.  17,  $4.90; 
No.  18,  $3;  No.  19.  $2.70;  6  wire  solid 
line,  No.  17,  $4.45;  No.  18.  $3.10;  No.  19, 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18.  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal. 
London. 

Coiled  Spring  Wire. 
High  Carbon,  No.  9,  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17,  $5:  No.  18. 
$5.50;  No.  19,  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23,  $7.65;  No.  24, 
$8;  No.  25,  $9;  No.  26.  $9.50;  No.  27. 
$10;  No.  28,  $U;  No.  29.  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33. 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31,  $4; 
Nob.  30-34,  $6,  Coppered,  75c;  oiling, 
10c;  in  25-lb.  bundles,  15c;  In  5  and 
10-lb.  bundles,  25c;  in  1-lb.  hanks,  25c; 
in  4-Ib.  hanks,  38c;  in  4 -lb.  hanks. 
50c. ;  packed  in  casks  or  cases,  15c ; 
bagging   or   papering,    10c. 

Hay  Wire  in  Coils. 
$2.35    base    f.o.b.,     Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5,  $2.80;  6.  7,  8,  $2.75;  9. 
$2.30;  10,  $2.80;  11.  $2.85;  12,  $2.45;  13. 
$2.55:14,  $3.15.  In  car  lots  straight  or 
mixed. 

Poultry    Netting. 
2-in.   mesh,  19  w.g.,  60  and   24  p.c.   off. 
Other  sizes.   60  and  5  p.c.   off. 
Poultry  netting  staples,   55  per   cent. 
Smooth   Steel    Wire. 
No.     0-9     gauge.     $2.25    base;    Na.    10 
gauge.   6c   extra:  No.   11   gauge.   l?o.   ex- 
tra;   No.    12    gauge.    20c    extra:    No.    13 
gauge.   30c  extra :   No.    14   gauge.    40c  ex- 
tra :    No.    15    gauge.    55c    extra :    No.    16 
gauge.    70c    extra.      Add    60c    for    copper- 
int»    and    $2    for    tinning. 

Extra  net  per  11(1  lb.— Oiled  wire  lie. 
spring  wire  $1.25.  bright  soft  drawn  IV 
charconl  (extra  quality)  $1.25.  packed 
in  casks  or  cases  15c,  bsirging  and 
papering*  10c,  50  and  100-lb.  bundle* 
inc.  in  25-lb.  hundle*  15c.  in  5  and  10- 
lh.  bundles  25c.  in  1-Ib.  hank*.  5nc.  In 
4-lb.  hanks.  75c.  in  4-lb.  hanks.  $1. 
Wire  Cloth. 
Painted  Screen.  In  ItW-ft.  roll*.  n.Wi 
per  100  sq.  ft.;  in  50-ft.  rolls,  $1.70  per 
100   sq.    ft. 

Wire    Fencing. 

Galvanized     barb     ?  45 

Galvanized,     plain     twist     2  75 

Car   lots    and    less. 
Dominion    special    field    fencing.    33    1-3 
p.c.    small    lots:    extra    5    p.c. 
F.O.B.     Montreal. 

Wire   Rope. 
Galvanized.     1st    grade.     8    strands.     24 
wires.    4.    $5:   1    Inch.    $16.80. 

Black.  l*t  grade.  6  strand*.  19  wire? 
*,.  $5.  1  inch.  $15.10.  Per  100  feet  f.n.h. 
Toronto. 

Wrought    Staples. 

Galvanized     2  80 

Plain     2  60 


PAINTS.    OILS    AND    GLASS. 
Bam    Paint. 

In   harrel*.    1-eal.    tin*    It  80     0  86 

In    barrel*.    5-gal.    tins    0  80     IB 


Beeswax. 
Per    lb 0  40 

Chemicals. 

In  casks  per  lb. 
Sulphate    of    copper    (bluestane) . .    0  07 

Litharge,    ground    0  06 

flaked    0  054 

Green    copperas    (green    vi troll....    0  01 

Sugar    of    Lead    0  01 

Colors   in   Oil. 

Venetian   red,   1-lb.   tins  pure 0  01 

Chrome    yellow,    pure    Oil 

Golden    ochre,    pure    I  11 

French   ochre,    pure    0  01 

Chrome    green,    pure    0U 

French    permanent    green,    pure..    0  16 

Signwriters'     black,    pure     0  17 

Marine  black,  25  lb.   irons   0  06 

Enamels. 
Per  gallon  in  quart  tins. 
M.  L.  Floorglaze   (Imperial  V.  ft  C. 

Co 180 

Cee    Pee    Co.    enamel    4  60 

Sterling    Enamels    3  20 

Anchor   Floorlustre    1  80 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    0  10 

German    prima    0  15 

White    pigsfoot    0  16     0  20 

Brantford    medal    0  10 

golden   medal    0  11 

brown     sheet     0  10 

solder  sheet    0  13 

"  gelatine     0  22 

white     gelatine 0  20 

"  white    glue    0  12 

100    flake    0  10     0  11 

Perfection  amber  ground,  No.  1230    I  13 
Ground    glues    at    same    prices. 
Brantford    all-round    glue,     4-lb.     pack- 
ages,   10c,    4-lb.,    15c;    1-lb.,    26c     Dis- 
count. 

XXL    0  13 

XL 0  114 

CL 0  12 

C , 0  11 

Paris    Green. 

Montreal  Toronto 

Drums,    50   and    100   lbs 0  184  0  184 

Packets,    1-lb.,    100  in    case..  0  204  0  20% 
4-lb.  "  ..  0  224  0  22% 

Tins,    1-lb.,    100    in    case 0  214  0  21% 

Paris  White. 

In    bbls OR 

Pigments. 

Orange    Mineral,    casks    0  01 

100-lb.     kegs 0  094 

Prepared   Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base...  2  00 
Canada  Paint  Co.'s  pure  ..  1  75  2  00 
Globe  house  paint  (Windsor)..  IK 
"New  Era"  house  paint  (Wind- 
sor         185 

Benj.     Moore     Co.'s     "Egyptian" 

Brand     150 

Moore's    pure    linseed    oil,    H.C..    1  65 
Brand  ram-Henderson's     "English"    2  H 

Ramsay's  paints,  pure   1  70 

Ramsay's    paints,    Thistle    1  40 

Martin-Senour,   100   p.c   pure   ....    2  00 

Senour's    floor    paints    1  60 

Sterling    Pure    1  60 

Maple    Leaf    Paint    (Imp.    V.    & 

C.    Co.)    

Jamieson's    Crown    and    Anchor 

brand     1  60 

Plaster  of  Paris. 

Per   barrel    0  30 

Pine  Tar. 

Half-pint   tins,   per  dozen   0  60 

Putty. 

Standard 

Bulk    in    casks    2  20 

"    100-lb.     drums     2  66 

Bladders,    in    bbls 2  75 

Red    Dry    Lead. 
Genuine,  660  lb.  casks,  per  cwt  4  75    4  75 
Genuine,    100    lb.    kegs       "         6  25    6  26 

No.   1  casks,   per  100  lbs 4  25    4  25 

No.    1    kegs,    per    100    lbs 4  75    4  75 

Shingle   Stains. 

In    5-gallon    buckets    0  75 

Turpentine   and   Oil. 

Montreal  Toronto 
Can.    Prime  white  petroleum, 

gal 0  14     0  12 

U.8.     Water    white         "         0  154  0  134 
U.S.    Pratt's    astral  "       0  19     0  154 

Castor  oil,   per  lb.,   in   bbls.  0  08     0  09 

Motor  Gasoline  single  bbls 0  174 

Benzine,  per  gal.  single  bbls 0  154 

Pure   Turpentine,   single  bbls  0  70     0  C9 

Wood    Turpentine    0  80 

Turpentine,    second    run    0  60 

Linseed    Oil  "        Raw...  100     108 

boiled.  1  03      1  11 
Rosin.    "G"   grade,   bbl.    lots, 

100    lbs 3  25 

Varnishes. 

Per   gal.    cans. 

Carriage.    No.    1    160 

Pale   durable   body    3  50 

"       hard   rubbing   3  00 

Finest    elastic   gearing    3  00 

Elastic    Oak    110 

Furniture,    polishing    2  00 

Furniture,    extra    1  20 

No.    1    0  96 

Union    0  90 

Light    oil    finish     1  36 

Gold    size    japan    2  00 

Turps,    brown    Japan    1  60 

No.    1    brown    Japan    1  10 

Baking    black    Japan    1  35 

No.    1   black   Japan    0  95 

Benzine    black    Japan    0  76 
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HARDWARE     AND     METAL 


THE  maximum   of  profit  and  increase   in    reputation    in    your    Paint 
Department  can  only   be  secured    by    handling  a    clean-out   stock 
of  quality  paints. 

Minerva    Paints    and  Paint  Specialties 

the  famous  British  Brand,  have  proven  a  fast-moving,  satisfactory  and 
profitable  line  to  handle  wherever  featured. 

There  is  no  skimping  in  the  measure  put  in  every  "Minerva"  can. 
Full  Imperial  Measure  every  time — not  wine  or  short  measure. 

Our  forceful  Consumer  advertising  in  direct  support  of  the  dealer  has 
created  a  wonderful  demand  for  the  Minerva  Line. 

Investigate  our  proposition.     It  will  pay  you  well. 

Ask  any  Minerva  Agent. 


HOW  ABOUT 
YOUR  PAINT  OIL  DEPARTMENT  ? 


If  you  could  find  a  way  to  increase  the  profits  in  your  paint  oil  de- 
partment you  would  at  least  investigate  it,  wouldn't  you  ?  Then  why 
not  take  the  time  during  the  winter  months,  NOW,  to  investigate  the 

BOWSER  PAINT  OIL  SYSTEM 

We  have  installed  systems  for  many  of  your  fellow  merchants — 
it  pays  them — it  will  pay  you. 

You  can  get  one  outfit  or  a  dozen,  just  as  your  requirements  de- 
mand. You  don't  have  to  invest  much  money  but  you  get  enormous 
returns. 

The  Bowser  not  only  prevents  all  waste  and  over-measure,  but  it 
gives  your  store  tone  and  attractiveness.  It  draws  trade  because  you 
can  give  better  service  and  cleaner  oil.  The  pumps  measure  the  oil 
directly  into  the  customer's  can — no  measures  nor  funnels.  It  com- 
putes the  charge  and  counts  the  gallons. 

Send  a  card  to-day  for  free  book  No.  15. 

S.  F.  BOWSER  6&  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 

For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Gasoline  and  Oil  Storage  Systems, 

Dry  Cleaning  Systems,  etc. 


HARDWARE    AND    METAL 


Coital    Dibit    I  GO 

No.   1         "       2  26 

Pare    asphaltum    1  40 

Oilcloth     1  GO 

Lightning    dryer    0  86 

Elastilite    varnish    2  25 

Oopaline    vamish     2  26 

Granitine    floor    finish    2  26 

Jamieson't    floor    enamel     1  Ti 

Sberwin-Williama    kopal    Tarnish.  2  GO 

Canada   Paint  Co.'a  sun  Tamiah.  2  26 

"Kyanixe"    Interior    Finish    2  40 

"Flint-Lac,"     coach     1  BO 

B.H.     Ltd.     "Gold     Medal,"     in 

cases     2 II 

Dependon    Lt.    H.    Oil    Finish....  1 55 

Everlastic    Floor    2  65 

Flattine    floor   finish    3  00 

Elastics  exterior  finish    4  26 

Stovepipe    varnish,    %   pints,    per 

gross     100 

Pure    white    shellac    varnish,     in 

barrels     1  T6 

Pure    orange    shellac    varnish,    in 

barrels     160 

No.    1   orange   shellac   varnish,    in 

barrels    ISO 

Window  Class. 
Size    United  Double 

Inches.  Star  Diamond 

Under     26     $4  26  $4  26 

26    to    40    4  65  6  T5 

41    to    60    6  10  T60 

61    to    60    6  35  (60 

61    to    70    6  75  9  75 

£    to    (0    6  26  1100 

81    to   86    7  00  12  60 

86    to    JO    I8  60 

91    to    85    17  65 

«    to    100    20  60 

Toronto,     25     p.c. 

Montreal    prices,    no    discount. 

Size   United    Inches  star 

Under    26    tsm 

26  to  40 :::.:::::::::::::.:•*  j  a 

£    J°    S     '.    3  65 

g    to    «0     3M 

61    to    TO     415 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 

...      ,       „  Per    100  lb. 

Anchor        pure     7  40       7  55 

brandram  s  B.E.  Genuine..  8  40  3  55 
C.P.C.  decorators,  pure  ..  7  40  7  40 
Crown    and    Anchor,    pure..    7  40       7  55 

Elephant     Genuine     7  65       7  75 

Essex    Genuine     (Windsor) 715 

Island        City        Decorators' 

TpureD   740       7f5 

Lily    Pure    7  40       755 

Moore's    Pure    White    Lead.  ,  55 

Monarch    ( Windsor)     . ,       7  ,55 

Munro's  Select  Flake  White    7  65       7  80 

Purity,    CO.    Co.'s,    Ltd 7  15 

Ramsay's  Pure  Lead   740       755 

Ramsay's    Exterior     715       730 

Sterling    Pure    755 

Tiger   Pure    7  46       7  55 

Weatern  Schedule. 
Tenns-2  p.c.  30  days  or  net  3  months 
rrom    date    of    shipment.     Packages    25 
lbs.   and  over.     600-Ib.   kegs,   15c  per  100 
lbs.     lower.       Delivery-F.O.B.     Toronto 
or   Hamilton;    London,    6c   per   100   lbs. 
M  ™"  l9ifnt™CtS  **  ""M**3  """til   15th 
^*  'White   Zine    (Dry) 

Extra    Red    Seal,    V.M.    ......  0  07H 

White  Zinc  in  Oil.      " 
Pure,   in  25-lb.   irons   0  10 

so- 1     ::     ::   007 

No-    *  0  05% 

Whiting. 

Plain,    in    bbls    .....Tt! 0  TO 

Gilders   bolted   in   barrels 1  00 

HARDWARE. 
Adzes. 

Carpenters',    per   doz 12  60    14  00 

Plain    ship  ja  gg    22  00 

tllAxles  «nd   Hatchets. 
nSSS.  bwV  per..doz «oo    $00 

&%$i    A™     6  75    10  00 

H5"ter?     .Axe»     6  00     6  00 

Boys       Axes     575     6  60 

sSSJSf  J? ^"f*"   47°  1000 

Claw   hatchets    170     km 

Barrell    hatchets     "Z".    6  60     6  86 

_      Anvils. 

Buekworth,   per  lb.    0  1054 

,  Ammunition. 

Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps  60  10  &  VA  p.c;  BJ.  ™ 
n.Jr-A™*6-  S4  p-c-:  Centre  Fire  Pistol 
n*IS  8e"'  ^  »nd..n4  p-c-:  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c;  Primers,  10  and  2%  p.c; 
Brass  Shot  Shells,  45  and  12%  PC- 
8hotCartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  Jobbing  point  east 
of,    Manitoba.      Net    90    days. 

Crown"  Black  Powder,  30  and  10 
S'^L       Sovereign"       Bulk      Smokeless 

rSSSJ0  %ad}°  P'C.V  "Re*aI"  Dense 
Smokeless     Powder,     30     and     10     p.c: 

Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c.  Empty 
Shells,    30   and   10  p.c.     90   days  net. 

Ordinary  drop  shot,  AAA  to  dust, 
$7.50  per  100  lbs.  Discount  25  per 
cent,;  cash  discount.  2  per  cent,  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only;  Chilled.  40c;  buck 
and  seal.   80c:  no.   28  ball.   $1.20  per  100 

tbSrYib,esJess  than  M  ,bs-   ^c  Per  lb.; 

F.O.B.     Montreal,     Toronto.     Hamilton, 

London,    St.    John    and   Halifax,    freight 

equalized. 

„     .,  Augers   and    Bits. 

Fords   auger  bite   30     and  10 


Irwin's    sugar    47% 

Gilmour'a    auger    60 

Rockford    auger    60     and  10 

Gilmour'a    car    47% 

Clark's    expansive    40 

Jennings'    Gen.    auger,    net    list. 
Tobin  High   Speed  Bits,  60  and  10. 
Tobin   Never  Choke,    60  and   10. 
Bam   Door  Hangers. 

doz.   pairs. 

Steams  wood  track   4  60     6  09 

Zenith     $60 

Atlas,    steel    covered    6  00     IN 

Perfect     B  00    11  00 

New    Milo.    flexible    $  00 

Double   strap   hangers,   dozen 

sets     160 

Standard      jointed      hangers, 

dozen   sets    ( 46 

Steel  King  hangers,  doz.  sets    ....     6  40 
Storm  King  and  safety  hang- 
ers          6  26 

Storm    King    rail    4  25 

Crown     4  85 

Crescent     6  60 

Sovereign T  26 

Chicago    Friction,    Oscillating    and    Big 

Twin    Hangers,    6   per   cent. 
Steel,   track,   1  x  3-16  in.    (100  ft.).    3  25 
Bam    Door   Latches. 

Challenge,    dozen    2  25 

Defiance,    dozen    2  75 

Gem,     dozen    T  50 

Bells. 
Door   bells,    push   and   turn,   46   and   10 

p.c. 
Cow   bells,    65    p.c 
Sleigh     bells,     shaft    and    names,     pair, 

22c    up. 
Sleigh    bells,    body    straps,     each,     $1.15 

up. 
Farm    bells.    No.    1.    $1.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,   60,   10,   10  and  10  per  cent. 
No.    1,    not    wider    than    $    in.,    60,    10, 

10    and    10. 
Agricultural,    not    wider    than    4    in.,    T5 

per  cent. 
Lace   leather,    per   side,    80c:   cut  laces, 
85c. 

Bird  Cages. 
Brass   and   Japanned,   40  p.c 

Bolts  and   Nuts.        Per  cent. 
Carriage  Bolts,  common,   new, 

$1    list. 
Carriage  Bolts,  %  and  smaller  TO 
Carriage    Bolts,    T-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    %    and   less. .  60, 10  &  10 
Machine   Bolts,   T-16   and   up..  60 

Plough     Bolts     65,  6  ft  10 

Blank   Bolts   60 

Bolt   Ends    60 

Sleigh     Shoe     Bolts,     %    and 

less     60   and  10 

Sleigh    Shoe    Bolts,    T-16    and 

larger    65   and  05 

Coach    Screw,    new   list    T 

Nuts,  square,   all  sizes,  414c  per  lb.  off. 
Nuts,  hexagon,  all  sizes,  4%c  per  lb.  off. 
Stove  rods,   per  lb.,  5%  to  6c 
Stove    Bolts,    80. 

Building   Paper,   etc 
Tarred    Slater's    paper,    per   roll....    0  TO 

O.   K.   paper.   No.   1,   per  roll   0  T5 

O.   K.  paper,  No.  2,  per  roll  0  TO 

Plain  Fibre,  No.  1,  per  400  ft,  roll    0  45 
Plain    Fibre,    No.   2,  "  ....    0*7 

Tarred    Fibre,    No.    1,    per   400   ft 

roll     0  65 

Tarred    Fibre,    No.    2  "  ..    0  36 

Tarred    Fibre    Cyclone,    25   lb.,    per 

roll     0  66 

Dry  Cyclone.   15  lbs 0  46 

Plain    Surprise,    per   roll    0  40 

Resin    sized    Fibre,    per  roll    0  40 

Asbestos    building    paper,     per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton     37  60 

Carpet    Felt,    per   100   lbs 2  60 

Tarred  wool  roofing  felt,  per  100  lb   1  BO 
Pitch,    Boston   or   Sydney,    per  100 

lbs 0T0 

Pitch,   Scotch,    per  100  lbs 0  66 

Heavy  Fibre,  32'  ft  60',   per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per   so. 0  TO 

3  Ply   Ready  Roofing,   per  sq 0  95 

2  Ply   complete,   per   roll   1  15 

3  Ply  complete,  per  roll  135 

Liquid    Roofing   Cement,    brls.,    per 

gal 0  16 

Liquid    tins    Cement    0  20 

Crude   Coal   Tar,   per  barrel    3  60 

Refined   Coal   Tar,    tins,    per  doz...    1  25 
Refined    Coal    Tar,    per   barrel    ....    4  50 

Shingle    varnish,    per   barrel    4  60 

Caps,    per  lb 0  06 

Nails,     per    lb 0  06 

Mop  cotton,   per  lb 0  16 

Butts. 
Plated,   bower  barff  ft  Nickel,   No.  241, 

45   per  cent. 
Wrought  brass,  45  p.c.   off  revised  list. 
Cast   iron   loose    pin.    60   p.c. 
Wrought  steel   fast  joint  and  loose  pin, 

TO  p.c. 
Crescent   brands,    70   per    cent. 

Cement   and   Firebrick. 
Canadian    Portland,    bags,    per 

bbl 1  65    1  TO 

White  Bros.   English   2  00    2  05 

"Lafarge"    cement,    in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English     IT  00  21  00 

"  American,     low...  23  00  25  00 

high....  27  50  35  00 

Fire   clay    (Scotch),    net   ton 6  60 

Chalk    and    Pencils. 
Carpenters    Colored,    per   gross    0  65    0  80 
"  lead  pencils,   p.   gr   2  40    6  75 


Chisels. 
Cold  chisels,  6  x  6  in.,  doz.. 

Bevel  edge,   1  inch,  doz.   

Chain. 
Proof  coil,    per   100   lb.,   % 
6-16    in.,    $4.85;    %    in.,    $4.25; 


2  20 

2  GO 

In.,   $6.00; 
7-16    in.. 


o-io  in.,  **.oo,  ti  «"..  v*.<~.  ■  ™  "•• 
$4.00;  %  in.,  $3.75;  9-16  in.,  $3.70;  %  in.. 
$3.65;  %  in..  $3.60;  %  in..  $3.46;  1  in.. 
$3.40. 

Stall  fixtures,  36;  trace  chain,  46;  Jack- 
chain,  iron,  50;  jackchain,  brass,  60;  cow 
ties,  40;  halter  chains,  60  and  5;  tie  outs. 
75;  coil  chain,  60  and  5;  hammock  chains, 
galvanized,    35   and    6. 

Churns. 
No.  0,  $9;  No.  1,  $9;  No.  2,  $10;  No. 
3,  $11;  No.  4,  $13;  No.  5,  $16;  fco.b.  To- 
ronto, Hamilton,  London  and  St.  Marys, 
40  per  cent;  f.o.b.  Ottawa,  Kingston 
and   Montreal,   37%   and  10  per  cent. 

Clamps, 

Malleable  swivel  head,  4  in.  2  60 

adjustable,   4  in.    7  60 

Carpenters,    3    feet    $  60 

Conductor    Pipe. 

2  inch,   in  10  foot  lengths   3  30 

3  "  "  "         4  00 

4  "  "  "         6  28 

5  "  "  "         T26 

b       »  "  "         6  80 

Cotter  Pins. 
Cotter  pins,   90  p.c    Montreal 

Copper  and  Nickel  Ware. 
Copper   boilers,    kettles,   40   and  5  p.c. 
Copper  tea    and   coffee   pots,   42%   p.c 
Copper   pitts,    27%    per   cent. 
Foundry  goods,  hollow  ware,  45  p.c 

Door  Knobs. 
Canadian   knobs,   45   and   10  per  cent. 
Porcelain,    mineral    and    jet   knobs,    net 
list. 

Door   Sets. 
Canadian,  45  and  10  per  cent. 
Door  pulls,  60  per  cent. 

Door    Hangers    (Parlor) 
Single  sets,  each  (Easy  brand)    ....    1  80 

Double    sets,    each    3  26 

Unbreakable    rail,    100   feet    6  00 

Door  Springs. 
Chicago    (coil),    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters  6   inch,   doz 6  26 

Folding   handles,   8   inch,   doz 1  B0 

Drills. 

Bit  stock  drills,  2-32  in.,  doz 0  67 

Escutcheon  Pins. 
Steel,  discount  50  per  cent. 
Brass,    55   per   cent. 

Eavetroughs. 

8  inch    in   100   foot   lengths    2  BO 

10     "  "  "         3  16 

12     "  "  "         3  68 

15     "  "  "         6  26 

Add  extra  10c  per  100  ft.  O.O.  Round 
Bead  Trough. 

Factory  Milk  Cans. 
Milk  cans  and  pails,   35  p.c 
Hand  delivery  and  creamery  cans,  40  p.c 
Hallways    cans,    45    p.c 
Cream    cans,    40    p.c. 
Creamery    trimmings,    T5    and    12%    p.c 

Faucets. 
Common,   cork-lined,   36  per  cent 

Farrier    Knives. 
Buckworth,   50  p.c 

Files  and  Rasps.        Per  cent. 

Disston's     TO  and  10 

Great  Western,  American  ....  TO  and  10 
Kearney  ft  Foot,  Arcade  ....  TO  and  10 
J.    Barton    Smith,    Eagle    ....  TO  and  10 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     60 

Nicholson     62  2-3 

Jowett's    (English    list)     27% 

Spear  ft  Jackson   (English  list)  36 

Forges. 
Blacksmiths   portable,    135  lbs. 

Galvanized  Ware. 
Dufferin  pattern  pails,  46  per  cent. 
Flaring    pattern,    45    per    cent. 
Galvanized    washtubs,    46    per    cent. 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 

Ladies    claw,    bandied,    doz 

Adze  eye  nail  hammer,  10  oz.,  doz. 

"       hickory  handle,   1  lb„   doz.    6  26 
"       straight    claw,    1    lb.,    doz,    T  00 
Farriers    hammers,    10    oz..    doz.... 

Tinners    setting,    %    lb.,    doz 

Machinists,    %    lb.,    doz 

Sledge,   Canadian,   5  lbs.  and  over. 
Sledge,    Masons,    5    lbs.    and    over, 

Sledge,    Napping,    up    to   2   lbs 

Harvest   Tools. 
50    and    5    per    cent. 
Sidewalk   and   stable   scrapers,   net  $2.26. 
Wood  hay  rakes.    40   and   10  per  cent. 
Lawn    rakes,    net. 

Halters     (Snap    and    Ring). 

Jute    Rope,    %-inch,    per    gross 8  00 

"  "       %-inch,    per   gross    ....  10  60 

"  "       %-inch,   per  gross   13  60 

Leather,    1-inch,    per    doz 4  00 

Leather,    1%-inch,   per  doz 5  20 

Web     2  45 

Sisal   Halters    (Snap   and    Ring). 
%-m.,     $9.00;     7-16-in..     $10.29:     %-in., 
$11.40;   9-16-in.,    $13.20:   %-in.,    $15.00. 
Hinges, 
discount   50   per   cent. 
T   and   strap,    4-in.,    100   lb. 


Heavy   T   and   strap,   8-in.,   100  lb. 

net    •  GO 

Heavy    T    and    strap,     10-in.   and 

larger    •  • 

Light  T  and  strap,  discount  66  p.c 
Screw    hook    and    hinge- 
under  12   in.,   per   100  lb.    4M 

over  12  in.,   per  100  lb 3  60 

Crate  hinges  and  back  flaps,   66  and  I 

p.c 
Chest  hinges  and  hinge  hasps,  66  p.c 

Hinges    (Spring) 

Spring,  per  gross— No.  6,   $16.10;  No.  10, 

$16.10;    No.    20,    $9.50;    No.    60,    $17.68; 

No.    51,    $7.76;    No.    120,    $16.10. 

Screen    door    sets— No.    2260,    $14.96;    No. 

2260,   $19.55;   No.    2275,   $21.85;    No.   U92, 

$19.55. 

Chicago    hold    back    screen    door,    iron, 

gro„    $12. 
Chicago   spring  hinges,    IS  p.c 
Triplex   spring    hinges,   40   p.c 
Chicago    surface    floor    (6,000),    45    p.c 
Garden  City  fire  house  hinges,  12%  p.c 
"Chief"  floor  hinge,  50  p.c 

Hooka. 
Wrought  iron  hooks  and  staples— 

%    x   5,    per  gross    2  ti 

5-16  x  6,  per  gross   S  It 

Bright  wire  screw   eyes,   60  p.c 
Bright  steel   gat*  hooka   and   staples. 
Iron   Bcrew   hooks,   60  and  20   p.c 
Iron  gate  hooks  and  eyes,  60  ft  20  p.c 
Orescent   hat   and   coat   wire,    II    p.c 
Stove    pipe    eyes,    kitchen     and 
hooks,   60  p.c 

Horse  Naili. 
M.R.M.    cold   forged   process   list,    16th 


186 


111 


036 
0  60 
125 


6  60 
4  50 
3  20 
0  06 
0  08 

on 


Blind. 
Heavy 

net 
Heavy 

net 
Heavy 

net 


T    and    strap,    5-in„ 

100   lb. 

T    and    strap,    6-in., 

100   lb. 

726 
TOO 


6T6 


January,    1912.  Pries  par 

Size  Length  25-lb.  box, 

Nos.    3  1%-inch  $4 10 

4  1%-inch  3  T6 

5  1    15-16  3  50 

6  2%  3  II 
T                 2    5-16  2  N 

8  2%  2T6 

9  2    11-16  2  61 

10  2%  2  60 

11  3    1-16  2  46 

12  3%  2  46 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy. 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4.15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L."    steel   shoes,    new   light   pattern, 

1  to  6,  No.  2  and  larger,  $4.35;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes,  No.  I 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  $6.T6.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  ft  Co., 
"Blunt"    No.   1   and   smaller,    $1.60;   No. 

2  and  larger,  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.75;  No.  2  and  larger,  $1.61 
per  box.     Put  up  in   25-lb.   boxes. 

Horse   Weights. 
Taylor-Forbes,    4%c. 

Ice   Cream   Freezers. 
White    Mountain,    6e    per    lb. 

Knives. 
Hay    knives,    net   list.  1  ' 

Clauss,    50    and    25    per   cent.  J 

Kitchen    Enameled    Wan. 
White    ware,    75    per   cent. 
London    and    Princess,    50    per   cent. 
Canada,    Diamond,    Premier,    H    and    U 

per  cent. 
Pearl,    Imperial,   and    granite    steel,   M 

and    10    per   cent. 
Premier   steel  ware,   41   per  seat. 
Star   decorated   ateel    and   white,   16  per 

cent. 
Hollow  ware,    tinned  steel.   46  per  eat. 

off. 
Bnamelled   street  signs,   41   per  sent. 

Kitchen    Sundries. 
Asbestos    mats,    60    p.c 

Can    openers,    per   doz I  41   I  Ti 

Mincing    knives,    per    dos,    ...    I M    I M 

Potato  mashers,  wire,  per  dea.    I  M   •  TI 

wood,    per   das.    Id    I M 

Tegetable   slieers,    per   dez IS 

Universal  meat  chopper,   N«.  t    ....    1  lt 

Enterprise   chopper,    each    1 M 

Spiders   and  fry   pans,    61  and 

5   per   cent. 
Star   Al  chopper.    6  to  SI    ...    1  JS   4  II 
1M    to   10$....    IBS   IN 

Kitchen    hooks,    bright    I II 

Toasters,    60    per    cent. 

Fire   shovels,    60, 

Oil   stoves   and    ovens.   H   and   II, 

Ladders. 
3  to  I  feet.  Ue  per  foot:  T  to  I  ft..  iU. 
Extension   ladders,    15e  per  foot  an. 

Lantern*. 
Japanned    ware,    46    per    eeat. 
No.   1  or  4   Plata   Cold   Blast,   par 

del Ifi 

Lift     Tubular     and     Hinge     Plata, 

per    dos Ill 

Japanning,  50e  per  dosen  extra. 
Prism    globes,    per    dozen,    $1.M. 
Lamp    wick.    60    per    cent. 
Lawn    Hose. 
Competition  grade  lawn  hose,  ft  and  6. 
Lawn    Mowers. 
D.     Maxwell     ft      Sons.— 8-inch      open 
wheel,    3    knives,    12    in.,    $5.10;    do.,    4 
knives,     $6.25;    9-inch    wheel,    3    knives, 
12   in.    sizes,    $6.75;   do.,    4    knives,    $7.25; 
10%-inch    wheel,    4    knives,    12    in,    sizes. 
$8.50:  ball  bearing  do,,  $10;  do.,  6  knives. 
$10.60;    50    per   cent,    f.o.b.    fsctory. 

Locks    and    Keys. 
Canadian,    45    and    10    per    cent. 
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F.  J.  COX,  Winnipeg,  Western  Agent 


Good  Profits  and  Complete  Satisfaction 

assured  every  dealer  who  recommends  and  sells  our  high  grade 

Black   ^^    Diamond 

TARRED  FELT 

In  fact,  we  guarantee  it  to  last  as  long  as  the  building  on  which 
it  is  used. 

A  strong  selling  point  aside  from  its  durability  is  that  it  keeps 
the  house  cool  in  summer  and  warm  in  winter.  Investigate  at 
once.     Get  our  prices. 

We  also  manufacture  a  full  line  of  wrapping  papers. 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


The  High  Quality  of  Our 

HEINISCH  TINNER  SNIPS 

has  made  them  the  tinners'  favorites.  This  quality  is 
due  to  the  great  care  taken  in  selecting  materials 
and  the  tempering  which  is  done  by  experts. 
The  "Vulcan"  Snip  is  designed  especially  for  cut- 
ting curves,  all  irregular  shapes,  cornice  work  and 
small  circles  down  to  3  inches  in  diameter. 

Recommend  them  to  your  customers — we  guarantee  the  highest   satisfaction.     Get  them  from  your  jobber. 

R.  HeiniscH's  Sons  Company       tailors'       trimmers* 

NewarK,   N.J.,   U.S.A.  SHEARS  SCISSORS 


"WORLD"j  □ 
BABBITT  METAL 


FOR    GENERAL    MACHINE    SHOP,    MILL    OR    FOUNDRY    USE 


or  any  place  where  a  good  metal  is  required. 


25c.net  perlb 


Freight  paid  on  100.  lb  lots  to 
■  your  nearest  railway  station. 


We  know  "World"  Brand  to  be  a  good  Babbitt 
and  will  give  you  satisfaction,  even  if  you  are  pay- 
ing   a  higher    price.  •■    ■ 


T.    McAVITY    <®>    SONS,    Limited 

ST.     JOHN,     N.  B.     and     WINNIPEG 


HARDWARE    AND    METAL 


Lumbermen'!    Supplies. 

Cant   hooks,    aezen,    from    U  OS 

Axel,    dozen,    tmm    IH 

Axe    handles,    dozeB,    from    1  16 

Cross  cut  saws,   per  foot   ....    0  2*     0  43 

Axe    wedges,    dozen    0  25 

Ball    and    heel    calks    4  OS     4  16 

Mallet*. 
Tinsmiths',    2%x5%    in.,    per    dor..    1 25 
Carpenters',    round    hickory,    6    in., 

per    doz 1  85 

Lignum    Vitae,    round,   6   inch,    per 

doz 146 

Caulking,    No.    8,    oak,    per   doz 16  01 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz •  08 

Metal    Polish. 

Tandem  metal  polish  paste    6  00 

Axoline   brass   cleaner,    100   in   pkge    t  60 

Miners    Supplies. 
Mattocks,   6  lb.,    18  inch,   $6  dozen. 
Picks,    6    to   7    lb.,    $4.65   dozen. 
Pick    handles,    $1.85   dozen. 
Prospectors'    hammers,    16%c    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars,    3%    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 1  20     1  50 

Folding    ironing    boards    16  25    18  08 

Nails.  Wire 

1—1%     inch     3  35 

1%    inch    3  00 

1H— 194     inch     2  75 

2—2%    inch    2  65 

214—2%    inch    2  50 

J— 3%     inch     2  45 

IV4— 4    inch    2  40 

4%,    5,   5%,   6   bsMfa    (base)    2  35 

Cut      nails— Montreal,      $2,40;      Toronto, 

$2.60. 
Miscellaneous    wire    nails,    75    per    cent. 
Coopers'    nails,    33    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  108 

lbs IBS 

Oakum. 

Plumbers.... per    100    lb 4  68 

Oilers. 
Kemp's     Tornado     and     McCIary's 
Model    galvanized    oil    can,    with. 

pump,    5    gallon,    per    dozen 18  01 

Davidson    oilers,    40   per  cent. 
%inc  and   tin,   50  per  cent. 
Coppered  oilers,   50   per  cent.   •&*. 
Brass    oilers,    50    per    cent. 
Malleable,    26    per    cent. 

Plated    Goods. 
Holloware,   40   per  cent,    discount. 
Flatware,    staples,    40   and   10;   fancy,    10 

and    50. 
Hutton's    "Cross    Arrow"    flatware,    42% 
per    cent.      "Singalee"    and    "Alask," 
Nerada   silver   flatware,    42   per   eent. 
Pieced   Ware. 
Discount,    35   per   cent. 
10-qt.    flaring    sap    buckets,    35    p.c. 
6,    10   and   14-qt.    flaring  pails,  35   p.c. 
Copper   bottom   tea   kettles   and   boilers, 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitts,    35    p.c 

Planes. 
Wood    bench,    Canadian,    40,    American, 

25  per  cent. 
Wood,    fancy,    30   to   35   per  eent. 
Stanley    planes,    $1.55    to    $3.60,    net   list 
prices. 

Pliers  and   Nippers. 

Button's  genuine,   37%  to  40  per  eent. 

Plough    Lines. 

Russian    snap    per  gross    30  00 

Indian    snap     "  26  00 

Pumps. 
Berg's    wing    pump,    75    per    cent. 

Razors.  per  doz. 

Boker*s     7  50    1100 

Boker's    King   Cutter    15  00 

Henckel'a     T  50    20  00 

Gillette    Safety,    each    3  75 

Star    Safety    Razor,    33    1-3    p.c 
Rope    and   Twine. 

Sisal     rope     0  08% 

Pure    Manila    Rope    0  10% 

"British"    Manilla    0  09 

Cotton,    3-16    inch    and    larger 0  24 

Russia  Deep  Sea  line,  %  in.  diam. 

and  oyer,   15%;  under  %  in.,   16%. 
Jute,  %  and  upwards,  Sc;  under  %,  9%c 

Lath    yarn,    single    0  08 

Lath    yarn,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  95 
Cotton   clothes   line,    18   per  cent.    oft*. 

Bag,    Russian   twine,    per  lb 0  27 

Wrapping,    cotton,    3-ply    twine...    0  26 
4-ply    twine...    0  30 

Mattress   twine,    per  lb 0  45 

Staging        "  "       0  35 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galvanized,    45    per    cent. 

Rirets    and    Burrs. 
Iron    Rirets,    black    and    tinned,    60,    10 

and  10. 
Iron   Burrs,    68  and   10   and   10  p.c. 
Copper    Rirets,    usual    proportion    burrs, 

35  and   7%   per   cent. 
Copper    Burrs    only,    22%    per   cent. 
Extras  on  Coppered   Rirets,   %-lb.   pack- 
ages  lc  per  lb.;   %-lb.    pkgs.,    2c  lb. 
Tinned    Rirets,    net   extra,    3c   per  lb. 
Coppered  Rirets,   net  extra,  2%c  per  lb. 

Riret    Sets. 
Canadian,    35    to   37%    per   cent. 
Rules. 

Boxwood,    No.    68,    2    foot,    doz 115 

Ivory,    No.    1282,    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    55,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    60,    nickel-plated, 

per     set     0  85 

Mrs.    Potts,   handles,   Japanned,   per 
gross     8  40 


Common,    plain     4  25 

plated    6  60 

Asbestos,    per    set    1  60 

Sand    and    Emery    Paper. 
Sand   and   emery  paper,   40  per  cent. 

Sash    Weights. 
Sectional,   1  lb.   each,   per  100  lb...    2  25 
Sectional,   %  lb.,   each,   per  100  lbs    2  40 

Solid,    3    to   30   lbs 155 

Sash  Cord. 

No.    8,    per   lb 0  33 

Saws, 
Atkins  Hand  and  Crosscut,  25  p.c. 
Disston's    Hand,    15    per    cent. 
Simonds   Hand,    15   per  cent. 
Shurley  &  Dietrich,  40  and  35  p.c 
Spear   &    Jackson,    40   per   cent. 

Saw   Sets. 
Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 
Common  doors,   2  or  3  panel,   wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in.   style   8  10 

Bearer  window  screens,  14x18,  open 

28%     inohea     160 

Perfection     window    screens,    14x15, 

open    22%    inches    1  80 

Model   window   screens,   14x22,   open 

36%     inches     2  25 

Scales. 
Gumey    Standard,    35;    Champion,    68 
per    cent. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 

Fairbanks  Standard,  30;  Dominion, 
60;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe    Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright    and    steel  85  and  10 

R.H.,    bright    80  and  10 

F.H.,    brass    75  and  10 

"       R.H.,     brass     70  and  10 

"       F.H.,    bronze     70  and  10 

"       R.H.,    bronze     65  and  10 

Drive    screws     85  and  10 

Set,    case    hardened     60 

Square     cap     50  and  05 

Hexagon    cap    45 

Bench,    wood,    per    doz $5  00 

"     iron,     per    doz 4  25 

Screws    (Machine). 

Flat  head,  iron  and  brass,  35  per  cent. 

Fillister  head,   iron,   SO;  brass,   25  p.c. 

Screw   Drivers. 

Sargent's,     per    dozen     0  65     1  00 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors   and    Shears. 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and   10   per   cent. 
Acme      Shear     Co.,      nickel -plated     and 
Japanned,   40  per  cent. 

Shelf    Brackets. 
No.    140.    65    and   10   per  cent. 

Skates    and    Hockey   Sticks. 
Starr    skates,    37%    per    cent. 
Boker,    hockey,    30c    upwards;    spring 
Empire    hockey    sticks,    $3.00,    $3.50. 
Micmac    and    Rex    sticks,    $4.00,    $6,00, 
Pucks,    net,    $1.50. 

Shovels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.c 
off;  No.  2  grade,  55  and  2%  p.c  off; 
No.  4  grade,  45  and  5  p.c  off. 
Canadian,  No.  1  and  2  grade,  60  and 
2%  p.c. ;  No.  3  and  4  grade,  50  and 
2%    per   cent. 

Scoops. 
Grade    1,    2,    3,    50   and   5   per   cent.    off. 
Grade    4,    50    per    cent.    off. 
Squares. 
Disston's,    60   and   10   per   cent. 
Stanley  Try  Squares,   size  7%,  doz. 

net     $2  85 

Snaps. 
Harness,    25   per   cent. 

Soldering    Irons. 
Base,   per  lb.,  28  cents. 

Stamped   Ware. 
Plain,    75   and    12%    per   cent. 
Retinned,    75    and    5    per    cent. 
Tinners'    trimmings,    75    and    5    p.c 

Sap   Spouts. 
Bronzed  iron   with  hooks,   per  1,000    7  50 
Eureka     tinned     steel,     hooks,    per 

1,000     8  00 

Staples. 

Poultry    netting,    100    lbs 5  70 

Bed,    100    lbs.,    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear  point,   75   per  cent. 

Stable  Fittings. 
Dennis   Wire    &   Iron   Co..   33  1-3   p.c 

Stove    Boards. 
Lithographed,    60    and    10, 
Stovepipes. 

5   and   6   inch,    per   100   lengths 7  62 

7   inch,    per   100  lengths    8  18 

Nestable,    40   per  cent. 

Stovepipe   Elbows. 
b   and    6-inch,    common,    per   doz...    1  22 

7-inch,    per    doz 135 

Polished,    15c    per    dozen    extra. 
Thimbles,    70   per   cent. 

Stocks    and    Dies. 

No.   20   Beaver  Die  Stock    18  75 

Stones— Oil   and   Scythe. 

Washita     per  lb.    0  25     0  37 

Hindostan     "        0  06     0  10 

slip     "        0  18     0  20 

Axe     "         ....     0  10 

Deer    Creek    "        ....     0  10 

Deerlick     "         ....     0  25 

Axe    "         ....     0  15 

Lily     white     "         ....      0  42 

Arkansas    "         ....     1  50 

Water-of-Ayr     "         ....      0  10 

Scythe     per  gross  3  50     5  00 


Tacks,  Brads,  Etc 
Carpet  tacks,  blued,  80  and  10  p.c; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  80  and  10;  % 
weights,  60;  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5,  in  dozens,  75 
and  10;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  7U  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%;  zine  tacks,  35;  leather 
carpet  tacks,  35;  copper  tacks,  45;  cop- 
per nails,  50;  trunk  nails,  black,  65 
and  10;  trunk  nails,  tinned  and  blued, 
65  and  10;  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine  finishing, 
40  and  10;  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle  nails,  in 
papers,  10;  saddle  nails,  in  bulk,  15; 
tufting  buttons,  22  line  i>  dozens  only, 
60;  zinc  glaziers'  points,  5;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  56;  clinch  point 
shoe  rivets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  24;  strawberry 
box   tacks,   80   and  10, 

Tape   Lines. 
Universal,  ass  skin,  N».  714,  St  ft., 

doz 3  06 

Lufkins,   linen,    No.   404,   66   ft.,   ea.    0  94 
steel,   No.   264,   61  ft.,   each    3  60 
Chesterman's  linen.  No.  1821,  (6  ft. 

each     1  10 

Chesterman's    Metallic,    No.    1821..    1  95 

Steel,    No.    1140,    58    ft 

Trowels. 
Disston's,   10   per  cent. 

Thermometers. 
Tin  ease  and  dairy,  15  to  76  aad  14  p.e. 

Tinners'    Snip*. 
Discount   35   per   cent. 

Tinners'    Trimmings. 
Discount,   45  per   cent. 
Plain    and    retinned,    76    aad    11%. 

Traps    (Steel    Gams). 
Newhouse,    30   per   eent. 
Hawley  &  Norton,  40,  18  aad  t  ».«. 
Victor,    60    and    5   per   cant. 
Oneida  Jump   (Star),   68,   IS  and  6  p.c 
Traps    (Rat   and    Mausa)  Doz. 

Out  O'   Sight  Mouse  Trass   0  60 

Rat  Traps    1  26 

Easy    Set    Mouse    0  46 

"      Rat     0  95 

Blizzard    Mouse   Traps    0  45 

"  Rat    Traps    0  95 

Hold-Fast    (formerly    Devil)    Mouse 

Traps    0  25 

Hold-Fast     (formerly     Devil)      Rat 

Traps     0  80 

5-Hole    Tin    Chokers    0  80 

Tises. 

Per    pound    9  U    0  12% 

Hinged   pipe   rise,    25   lbs 3  65 

Saw    vise     4  58    6  00 

Blacksmiths',    60;   parallel,   46   per  cent. 
Washing  Machine*. 

New    Ontario    4125 

Round,    re-acting,    per    doi 81  25 

Square,    re-acting,    per  do« 77  60 

Dowswell     52  60 

New   Century,    Style   A   10125 

Ideal    Power    180  00 

Daisy    73  25 

Stephenson     74  00 

Puritan    Motor    165  00 

Connor,    improved    52  50 

Ottawa     55  00 

Connor    Ball    Bearing    112  60 

Connor    Gearless    Motor   Washer...  180  00 
20   per  cent. 

Wringers. 

Royal    Canadian,    11   in.,   doz 47  75 

Eze,   10  in.,   per  doz 46  75 

Bicycle,    11    inch    60  50 

Trojan,    12    inch    100  00 

Challenge,   3  year,   11  inch    53  25 

Ottawa,    3    year,    11    inch    58  25 

Favorite,   5   year,   11  inch    6175 

20   per  cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    21  28 

Garden,    steel   wheel,    dozen    32  40 

Whiffletrees. 

Tubular   steel   whiffletrees,    28   in...    0  70 

34    in...    100 

36    in...    1  25 

"  '       neckyokes,     36    in....    1  05 

"  "       doubletrees,    46    in..    0  95 

"  "       lumbermen!,    44    in,.    1 15 

Wood   Handles. 

Second  growth   ash  fork,   hoe,    rake  and 

shovel  handles,  40  per  cent. 
Extra    ash    fork,    hoe,    rake    and    shovel 

handles,   45   per  cent. 
Nos.    1    and   2   ash   fork,    hoe,    rake   and 

shovel  handles,   50  per  eent. 
Carriage  neckyokes  and  whiffletrees,   ash 

35,    hickory,   40    per    eent. 
Team  neckyokes,  oval  and  round  whiffle- 
trees,   hickory  and   ash,   35  per  cent. 
All  other  ash  goods,  40  per  cent. 
All    hickory,    maple    and    oak    goods,    36 
per   cent. 

Wrenches. 
Agricultural,    67%    per    cent. 

Wrought    Iron    Washers. 
Canadian,    50   per   cent- 

WINNIPEG    HARDWARE 
QUOTATIONS. 

Ax  Handles— Oval  and  octagon,  s.g. 
hickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.    oak,    $2.90. 

Augur  Bits— "Irwin"  bits,  47%;  other 
lines,    70   and   10   per   cent. 

Barb  Wire— Lyman  4  pt.,  $1.85  f.o.b. 
Fort  William;  $2.26  per  spool  of  80  rods 
f.o.b.  Winnipeg;  Guidden  2  pt.,  $1.75 
f.o.b.  Fort  William;  $2.12  per  spool  of 
80    rods    f.o.b,    Winnipeg;    Baker    2    pt.. 


$1.73  f.o.b.  Winnipeg;  Waukegan  2  pt., 
$1.74  f.o.b.  Fort  William;  $2.12  per  spool 
f.o.b.  Winnipeg;  Alberta  2  pt.,  $1.73 
f.o.b.  Fort  William,  $2.05  per  spool 
f.o.b.  Winnipeg;  American  special,  2 
pt.,  $1.45  f.o.b.  Fort  William;  $1.73 
per  spool  f.o.b.  Winnipeg;  plain  twist, 
$2.80  f.o.b.  Fort  William,  $3.20  per  100 
lb.,  f.o.b.  Winnipeg;  coil  spring  wire. 
No.  9,  $2.07  per  100  lbs.,  Fort  William; 
$2.50  at  Winnipeg. 

Bolts— Carriage,  %  and  smaller,  65: 
7-16  and  larger,  55;  machine,  %  ana 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  3; 
small   lots,   2%;   stove   bolts,    77%. 

Bar  Iron— Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring  steel,  $i.40;  machinery  steel, 
$3.50;  tool  steel,  Black  Diamond,  100 
lbs.,    $8.50;    Jessop,    $15. 

Blocks— Steel,  50  per  cent.;  wood,  60 
per   cent. 

Cut  Nails— $3.15  per  keg  base.  Wire 
nails,  base,  $2.80  Winnipeg;  $2.35  Fort 
William. 

Copper— Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire, 
3-inch  gage.  24c  to  20-inch  gage,  29c. 
Crowbars-^l%c  per  lb. 
Corrugated  Iron  and  Roofing,  etc.— 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,    28,    painted,    $2.84;   26,    $3.24. 

Canada  Plates— Half-polish,  6  and  7- 
inch,  $3.40;  8-inch,  $3.60;  full  polish,  6 
and  7-inch,  $4.25;  8-inch,  $4.50. 
devices— 7%c  per  lb. 
Enamelware— Canada,  50;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per 
cent. 

Files— American,  75;  Black  Diamond, 
60;    Nicholson's,    65    per    cent. 

Galvanized    iron    —   Apollo,    16    gauge, 
$3.80;     18.     $3.85;    20,     $3.90;    22    and    24, 
$4;     26,     $4.20;    28,     $4.60;    30    gauge    or 
10%    oz.,    $4180;    Queen's    Head,    20,    $4; 
24,    $4.20;   26,    $4.60;   28,   $4.80. 
Galvanized    Ware— 37%    per    cent. 
Grindstones— Per    100    lb.,    $1.65. 
Horseshoes— "M.R.M."      and      "Bell" 
iron,  No.   0  to  1,  $4.90;  No.  2  and  larg- 
er,   $4.65;    snowshoes,    No.    0    to    No.    1. 
$5.15;  No.   2  and  larger,  $4.90;  steel   No. 
0    to    1,    $5.35,   No.    2   and   larger,    $5.10; 
featherweight,    $6.50. 

Horse  Naila— "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7,  $3.05;  8,  $2.85;  9,  $2.75;  10,  11 
and  12,  $2.65,  in  25-lb.  boxes. 
Harvest  Tools— 50,  5  and  5  per  cent. 
Hinges— Light  T  and  strap,  65  per 
cent. 

Hooks— Brush,  heavy,  per  dozen,  $8.75; 
grass,    $1.70. 

Iron  Washers— Full  box,  40  per  cent.; 
smaller    lots,    35    per    cent. 

Iron  Pipe,  Black-%,  $2.25;  %,  $2.30; 
%,  $3.10;  94,  $3.65;  1,  $5.30;  1.,,  a>i.<o; 
1%,  $8.60:  2,  $10.90;  IV2,  $17.40;  3,  $22.35; 
3%,  $30:  4,  $34.35;  4>2,  $38.80';  5,  $43.30; 
6,    $56.13. 

Galvanized  -%,  $3.10;  %,  $3.20;  %, 
$4.10;  94,  $4.90;  1,  $7.05;  1%,  $9.60;  1%, 
$11.50:   2,    $14.80. 

Logging  Chain— %  in.,  $7.50;  5-16  in., 
$6;   %   in.,   $5.50. 

Lanterns— Cold    blast,    per    dozen,    $7; 
coppered,    $9;    dash,    $9. 
Poultry    Netting— 57%    per    cent. 
Pig   Lead— $6.     Lead   Pipe— $6.05. 
Lead    Waste— $7.00. 

Rivets  and  Burrs— Iron  rivets,  55  per 
cent.;  copper,  No.  8,  32c;  10,  34c;  12, 
36c;  copper  burrs,  No.  8,  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs,  No.  8, 
44c;  9,  32c;  10,  47c;  coppered,  No.  8, 
17c;   9,    17%c;   10,    18c. 

Rope— Sisal,  8%;  Pure  Manila,  10%c; 
British   Manila,    9c;   lath   yam,    9%c. 

Staples— Bright   wire,   $2.50   f.o.b.    Fort 
William;    $2.90,    Winnipeg. 
Steel    Squares— 40    off    new    list. 
Shovels— Discounts    on    No.    1,    No.    2, 
60   and  2%   per  cent;   No.   3,   No.   4,   50 
and  2%  per  cent.;  No.  1  scoops,  50  and 
6    per    cent.;    all    other    grades,    45    and 
5   per   cent. ;   fifty   cents   per   dozen   net 
is   added    to   equalize   eastern   freights. 
Solder— Half    and    half,    $32    per    cwt. 
Screws— Bright    iron    round    head,    82% 
and    10    p.c;    flat    head,    87%    and    10 
per  cent. ;   round   head,    brass,    72%    and 
10  per  cent.;  flat  head,   brass,   77%   and 
10  per  cent.;  coach,   65  per  cent. 

Staples— Bright  wire  per  cwt.,  $2.50 
at    Fort    William;    $2.90,    Winnipeg. 

Linseed  Oil— Raw,  per  gal.,  $1.05; 
boiled,  per  gal.,  $1.08. 
Turpentine— Per  gal.,  barrel  lots,  80c. 
Dry  Colors— White  lead  in  ton  lots, 
decorators'  pure  $7.50;  decorators'  spe- 
cial, $7;  in  small  lots  advance  price  25 
cents  per  cwt.;  red  lead,  kegs,  $6.50; 
yellow  ochre,  in  barrel  lots,  2%c;  less 
than  barrel  lots,  3c;  golden  ochre,  bar- 
rels, 3%c;  less  than  barrels,  4c;  Vene- 
tian red,  barrel,  $2.50;  less  than  bar- 
rels, $3.00;  American  vermilion,  15c; 
English  vermilion,  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots,  3a, 
3%c;  English  purple  oxides,  in  casks, 
3%c;   less   quantities,   4c  per  lb. 

Putty— Casks,  $2.90  per  cwt.;  blad- 
ders, in  barrels,  $3.15;  bladders,  100-lb. 
cases,    $3.40. 

Paris  Green— 22  cents  per  112-Ib. 
urums>, 
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PRICE  TALKS 

Louder  to  some  people  than  does 
anything  else. 

To  make  price  the  only  point  is 
however  the  greatest  of  mistakes. 
The  real  consideration  should  be 
"VALUE"  and  all  this  word 
stands  for. 

When  you  handle 

JAMESON'S 


PURE 
PREPARED  □ 
PAINTS 

BRANDS : 

CROWN  AND  ANCHOR 

ISLAND  CITY 

RAINBOW 

You  are  sure  of 

100%  Value  in  Every  Can 

In  fact,  at  their  present  price  they 
represent  to  you  the  best  hundred 
cents  worth  on  each  dollar  of  any 
proposition  we  know  of. 

It  would  pay  you  to  get  the  benefit 
— and  to  get  it  soon. 

R.  C.  Jamieson  &  Co., 


Limited 


ESTABLISHED  1858 

Owning  and    Operating 

P.  D.  Dods  &  Co.,  Limited 

Montreal  and  Vancou  ver 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S  HOUSE   COLORS— A  Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


NEW  YORK 


CHICAGO 


CLEVELAND 


GET  THE  PATRONAGE 

Of  Structural  Iron  Workers 

They  use  a  considerable  amount  of  Paint 
for  painting  {Bridges,  Builders'  Iron, 
Machinery,  etc.  The  best  way  to  secure 
their  patronage  is  to  get  them  acquainted 
with 


Structural  Iron  Paint 

It  has  just  the  requisite  elasticity,  combined  with  unexcelled 
weather  and  moisture  resisting  qualities  to  make  a  perfect  protector 
for  all  exposed  surfaces.  It  also  makes  an  ideal  coating  for 
metal  siding  and  you  are  certain  to  have  calls  for  it. 

Be  a  Stephens  Paint  Agent — It's  very  profitable. 

Write  for  full  particulars 

"  OTHERS  MAY  COMPETE,  BUT  STEPHENS  SHIPS  COMPLETE  " 

G.  F.  STEPHENS   &  CO. 


LIMITED 


WINNIPEG, 


CANADA 


Branch  at  Calgary,  Alta, 
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Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL. 


It    is    the    central    market 
throughout    Canada. 


place    of     the     hardware     trade 


There    is    always    someone    somewhere     looking     for     just 
such    proposition    as    you    have    to    offer. 

RATES  (payable  in  advance  : — 

2c.  per  word  first  insertion. 

lc.  per  word  subsequent  insertion. 

Sc.  additional  each  insertion  when  Box  Number  is  required 


AGENT  WANTED 

Important  British  company  manufacturing  high  grade 
protective  paints,  enamels,  varnishes  and  coatings; 
contractors  to  British  Admiralty,  and  leading  ship- 
builders and  engineers,  desire  to  be  represented  in  the 
Dominion.  Direotor  will  be  in  Canada  about  September 
and  could  interview  persons  or  companies  who  might  do 
business  or  take  up  agencies. 

Apply  XX,  c/o  Hardware  &  Metal,  Montreal 


FOR    SALE 


BUSINESS  CHANCES 

FIRST-CLASS  HARDWARE  BUSINESS  FOR 
Bale — on    C.P.R.    main    line,    Eastern    Alberta. 
Stock     $8,000.00.      Yearly     profits    $6,000.00     to 
$7,000.00.     Apply  Box  1661,   Saskatoon,  Sask. 
' _ (35) 

THRIVING  HARDWARE  BUSINESS  FOR 
sale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 


FOR  SALE  —  HARDWARE,  TIN  AND 
plumbing  business  in  real  live  town  in  the 
Okanagan  Valley,  British  Columbia.  Popula- 
tion 1,100.  Very  little  opposition.  $40,000.00 
business  done  last  year  on  $12,000.00  stock. 
Stock  at  present  about  $18,000.00.  Total  sales 
for  May,  $4,550.00.  If  you  want  a  real  live 
business,  look  into  this.  Owner  wishes  to 
retire.  Don't  write  unless  you  mean  business. 
Box  673,   Hardware  &  Metal,   Toronto.     (25) 


FOR  SALE— OLD  ESTABLISHED  HARD- 
ware  business ;  large  double  store,  grocery  de- 
partment and  flour  and  feed  in  connection. 
Turnover  $30,000.00  a  year;  stock  $5,500. 
Buildings  rented  or  sold.  Good  Ontario  town. 
A  chance  of  a  lifetime  for  one  or  two  live 
men  to  step  into  a  safe,  paying  business.  Box 
682,  Hardware  and  Metal,  Toronto. 


FOR  SALE  —  UP-TO-DATE  HARDWARE 
business  in  eastern  Ontario  town  of  5,000 
population.  Stock,  $4,000.00;  fixtures  $1,000.00, 
including  new  $250  National  Cash  Register; 
property,  $4,000.00.  Wide  plate  glass  front, 
hot  water  heating  upstairs  and  down,  upstairs 
used  at  present  as  living  rooms.  Building  150 
x  20  ft.,  with  large  yard  in  connection.  Busi- 
ness established  8  years;  practically  no  oppo- 
sition. Located  in  best  part  of  main  street, 
between  G.T.R.  and  C.N.R. ;  3  railways  at 
present  running  into  town,  with  proposed 
Georgian  Bay  Canal  passing  within  300:  f  t:  of 
premises.  With  one  exception,  this  is  the 
best  spot  on  whole  route  of  canal;  10c  flat 
freight  rate  from  Montreal  by  boat.  Will  sell 
half  cash,  balance  note.  This  is  one  of  the 
best  propositions  ever  put  on  the  market.  Get 
into  communication  at  once.  Reason  for  sell- 
ing, going  into  the  manufacturing  business. 
Apply  Box  680,  Hardware  and  Metal,  Toronto. 
(28) 

FOR  SALE  —  THE  BEST  HARDWARE 
store  and  stock  in  Ontario,  forty  miles  from 
Toronto.  Reasons  for  selling,  In  manufactur- 
ing business.  Apply  Box  681,  Hardware  and 
Metal,   Toronto.  (26) 


PRICE  TICKETS 


PRICB  TICKETS  FOR  WINDOW  SHOW 
good*.  Bl»ck  lettering  on  white  card  market 
25e,  0«c,  TCe,  $1,  $1.25,  $1.00,  $1.76,  $2,  $2.M,  W, 
$t.D0,  $S.  Domd  In  act,  per  aet  26  centa  peat- 
paid.  Technical  Book  Dept.,  143  University 
Arenae.  Terent*.  (tf) 


FOR  SALE— THRIVING  HARDWARE  Busi- 
ness— live  coast  city.  Turnover  last  year 
thirty  thousand,  75%  cash;  six-year  lease; 
stock  ten  thousand.  Best  location  in  city. 
Five  thousand  cash,  balance  arranged.  Box 
676,    Hardware    &  "Metal,    Toronto.  (25) 


FOR  SALE— ON  EASY  TERMS  TO  SATIS- 
factory  party,  old-established  hardware  busi- 
ness, in  good,  live  Saskatchewan  town,  on 
main  line  C.P.R.  This  business  was  purchased 
by  a  general  merchant  who  always  handled 
hardware,  but  will  discontinue.  Amount  of 
both  stocks,  Including  fixtures,  etc.,  and  a  full 
set  of  tinsmith's  tools,  $9,000.  Turnover  last 
year,  $30,000.  Apply  to  James  Franks, 
Wapella,  Sask.  (26) 


HARDWARE  BUSINESS  FOR  SALE— IN  A 
town  of  3,000,  in  eastern  Ontario.  Stock  and 
fixtures  about  $18,000;  business  first-class. 
Reason  for  selling,  poor  health.  Don't  write 
unless  you  mean  business.  Box  679,  Hard- 
ware  &   Metal,   Toronto,   Ont.  (27) 


SITUATIONS  WANTED 

SITUATION  WANTED  AS  CLERK  IN 
retail  or  wholesale  hardware,  Saskatchewan, 
Alberta.     Louis   Walker,   Marshall,   Sask. 

(25) 

TRAVELLER  HAVING  PROVED  HIS  ABIL- 
ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  668.  Hardware 
and    Metal,    Toronto.  18— 21t 


MISCELLANEOUS 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and  Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otis-Fensom  Elevator  Co.,  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies  everywhere  in   Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  It.  Make  us.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada. 

(tf) 

YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  type- 
writers of  various  makes,  which  we  have  re- 
built and  which  we  will  sell  at  $10.00,  $15.00 
and  $20.00  each.  We  have  also  a  large  stock 
of  better  rebuilts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto, 
Canada.  (tf) 
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SITUATIONS  VACANT 

WANTED  —  TINSMITH  WITH  TWO  OR 
three  years'  experience.  Steady  employment. 
Apply,  stating  wages.  Vantuyl  &  Fairbank, 
Oil  Springs,  Ont.  (26) 

WANTED— HARDWARE  CLERK  —  THREE 
or  four  years'  experience;  energetic  and  a 
good  salesman,  otherwise  do  not  apply.  Sal- 
ary $65.00  a  month.  Apply,  stating  age,  refer- 
ences,  to   N.   H.   Bowers,   Massey,    Out.      (25) 

WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany, 143-149  University  Ave.,  Toronto,  Ont. 
(tf) 

WANTED— IMMEDIATELY  —  TWO  HARD- 
waremen  with  wholesale  experience  laying 
up  orders.  Good  opportunity  advancement 
right  men.  State  experience  and  wages  want- 
ed. Apply  Peart  Bros.  Hdwe.  Co.,  Ltd., 
Regina,   Sask.  (26) 


PRINTING 

CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,  London,  England. 

(15tf) 


TECHNICAL    BOOKS 

HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
coat  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
DeDt..  143-149  University  Ave..   Toronto. 


Nature  has  solved  the 
problem  of  distribution. 
It  uses  a  multitude  of 
agents  to  effect  the  distri- 
bution of  its  products. 

Nature  does  not  expect 
every  seed  to  fall  upon  fal- 
low ground  and  to  take 
root.  But,  it  achieves  a 
profitable  percentage  upon 
its  distribution.  This  is  all 
that  an  advertiser  has  to 
do  to  reap  a  profitable 
harvest  on  his  outlay. 


When  writing  advertisers 
kindly  mention  having  seen 
the  advertisement  in  this  paper 


HARDWARE    AND    METAL 


A  Bargain 

must  have  two  essentials 
in  order  to  deserve  xhe 
name — it  must  be  useful 
and  cheap. 

Hardware 
and  Metal 

offers  a  real  bargain  in  its 
Want  Ad.  Department. 
Here,  at  the  lowest  pos- 
sible cost,  you  can  place 
before  the  very  persons 
most  interested,  hardware 
men  and  men  in  the 
allied  trades,  any  respect- 
able business  proposition. 

Here  is  Proof 

of  the  Value 


SIXTY  SWISS  ARMY  RIFLES, 
at  $2.50  each.  Box  920.  HARD- 
WARE AND  METAL.    Toronto. 
(48) 

F.  Y  W.  Braithwaite,  Blind  River, 
Ontario,  who  inserted  this  ad.,  says  "It 
brought  us  replies  from  nearly  every 
province  of  the  Dominion." 


The  Cost  was  39c 

If  you  have  any  propo- 
sition, in  which  you  con- 
>  sider  hardware  dealers, 
clerks  or  travellers  would 
be  interested,  try  a  want 
ad.  in 

Hardware  &  Metal 

Toronto      Montreal        Winnipeg 

RATES    (payable  in  advance) 
2c.  per  word  one  insertion 
lc.  per  word  subsequent  insertion 
5c.  extra   per    insertion    for    box 
number  if  required 


High  Quality  Screen  Goods 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


WINNIPEG 


EDMONTON 


NEW  ERA  PAINT 

IS  THE  ENSURANCE  OF  PAINT  SATISFACTION 


This  paint  has  lasting  qual- 
ities that  are  greater  than 
many  highpriced  paints. 

It  cannot  be  excelled  as  a 
surface  cover  and  will  re- 
sist all  extremes  of  the 
weather. 

A  trial  will  be  most  con- 
vincing.    Try  it. 


Standard  Paint  and  Varnish  Co.,  Ltd. 

Windsor,  Ontario 


New   Era    Paint 

is  absolutely 

guaranteed. 


When  writing  advertisers  kindly  mention 

this  paper. 
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HAVE 

You  a  Stock  of 


[jjj    Creosote  Shingle  Stains?    Jf3j!j 

i 


If  you  haven't  you'll  probably  lose 
customers  to  ''the  other  fellow"  who 
has.     Be  ready,  get  in  a   stock   of 

Ramsay's  Creosote  Stains 


which  are  made  right  here  in 
Canada  and  are  second  to  none — 
foreign  importations   or    domestic. 

Ssnd  for  color  card  and  prices. 

A.  Ramsay  &  Son,  Co.,  M 

Paint    Makers   Since   '42 

WESTERN  DISTRIBUTORS: 
A.    McBride    &    Co.,    Limited,    Calgary; 
Revillon  Bros.,  Limited,  Edmonton; 
Bogardus,     Wickens,     Begg,     Limited, 
Vancouver. 


You  May  Become  a  Practical 
Window  Dresser  for  $2.50 

This  is  the  first  book  ever  written 
devoted  exclusively  to  Hardware  Win- 
dow Display,  and  is  a  really  newand 
good  book.  It  is  a  practical,  up-to- 
date  collection  of  ideas  of  the  most 
expert  window  dressers  in  the 
world.  There  are  hundreds  of  dis- 
plays in  the  book  that  can  be  put  in 
at  practically  no  expense — anyone  of 
them  will  bring  enough  extra  trade 
to  the  store  to  pay  for  the  book 
many  times. 


256  Pages 


8x11  Inches 


300  Illustrations 


Price    $2.50.    (Payable  in  Advance) 
Send  for  Descriptive  Circular 


Technical    Books,    14314g  University  Ave.,  Toronto 
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Unloading  the  Spring  Stock,  Northern  Canada  Supply  Co.,  South  Porcupine,  Ont. 

Everything  Favors  Big  Business 
For  the  S-W.  P.  Agents 

Present  indications  point  to  large  business  for  Sherwin  -  Williams  Agents. 

Houses  and  other  buildings  are  undergoing  their  annual  Spring  "Brighten-Up",  necessitating  much  paint  and  varnish, 
which  means  business  for  the  enterprising  dealer. 

No  merchant  is  in  a  better  position  to  satisfactorily  supply  this  demand  than  the  man  handling  Sherwin-Williams  Paints 
and  Varnishes. 

Our  extensive  national  publicity  in  the  leading  Weekly  Newspapers  and  Farm  Journals;  our  concentrated  local  and 
direct  advertising,  all  aid  in  bringing  the  prospective  paint  buyer  into  your  store. 

Make  your  paint  and  varnish  department  pay  you  profits,  by  having  it  a  Sherwin  -Williams  Department. 

Write  for  "Selling  Helps"  of  the  most  up-to-date  kind. 


The  Sherwin-Williams  Co. 

(OF  CANADA,    LIMITED) 

PAINT,  VARNISH   AND   COLOR   MAKERS,  LINSEED   OIL  CRUSHERS 

factories:   Montreal,   Toronto.   Winnipeg,   lonoon,    enc. 

offices  and  warehouses  :   montreal, 

toronto,   winnipeg.  vancouver.  london,  eng. 
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HANDLE    BRANTFORD    ROOFING 

And  Secure  the  BEST  Roofing  Trade  in  Your  Vicinity 

Every  time  you  recommend  this  high-grade  roofing  you  are  paving  the  way  for  more  and  better  business. 
BRANTFORD  ROOFING,  as  you  know,  is  practically  indestructible,  and  there  is  a  fair  margin  of  profit  that 
will  please  you. 

There   are   three   kinds  of   Brantford   Roofing— ASPHALT,  RUBBER  and  CRYSTAL— and   each  of  the  three 
different  kinds  is  made  of  long-fibred  wool  completely  saturated  with  pure  Asphalt   (a   mineral  fluid   that   has 
withstood  the  ravages  of  time  for  centuries). 
Write  to-day  for  samples  and  FREE  roofing  book. 


BRANTFORD  ROOFING  CO.,  LIMITED, 


Brantford,   Canada 


Branch   Warehouses— MONTREAL,  9   Place   D'Youville ;  WINNIPEG,  117  Market  Street 


The  George  White  &  Sons  Co.'s  plant,  London,  Ont.,  situated  beside  the  G.  T.  R.  main  line, 
and  right  in  the  danger  zone  of  flying  sparks  and  hot  cinders.  But  they  are  well  protected, 
for  even  their  boiler  house  and  foundries  are  covered  with  Brantford  Roofing. 


A  Revelation  in  Washboard  Making 


No  Dirt 
Can  Lodge 

in  the 
"All-Metal" 


We  are  the  instigators  of  the  all-metal  washboard,  and  have 
"made  good."  From  all  sides  we  are  being  complimented  upon 
the  good  health  points,  and  practical  working  of  the 

MEAKINS' 

SANITARY 

WASHBOARDS 

Do  you  stock  them?    If  not,  you  are  losing  an  opportunity  for 
many    good   sales.     Ever*y  woman   now-a-days  is  interested  in 
modern  methods.     The  "all-metal"  has  won  favor  for  its  practi- 
cability and  sanitary  construction.    It  will  not  rust  or  corrode. 
Send  for  particulars  and  prices. 


MEAKINS    &    SONS, 


HAMILTON, 
ONTARIO. 
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88 


o: 


There  i 
wonderful 


field  for 


suggestion  in  beautify- 


The 


SkBe^utyolSbw^&Gouptry 

pends  on  Pcxi  nl 


town  and  country 
t  Man  should  take 
eye-view  of  the  town  he  lives  in,  and 
the  country  round  about  to  see  how  he  can 
suggest  improvements  that  can  be  made  with  paint 
Paint  not  only  improves,  but  it  preserves,  and  there  is 
always  room  for  suggestion  — the  house  painter  is  a  true 
artist,  who  can  use  colors  to  harmonize  or  blend  with  the  trees, 
and  the  hills  and  thus  produce  a  pleasing  picture  with  nature  as 
a  background. 

MARTIN-SENOUR  PAINT 

100%  PURE 

will  improve  any  background  — will  liven  up  and  permanently  beautify  any  spot  of  natural 
beauty.     Get  busy  Mr.  Paint  Man  —  don't  sit  in  your  store  and  wait  for  customers  to  come— 
seek  them  out,  you  will  be  surprised  to  see  how  kindly  they  will  take  to  your  suggestions  as  to  how 
they  may  do  their  share  towards  beautifying  their  surroundings.     Innoculate  everyone  with  the  fever  to 

CLEAN-UP  AND  PAINT-UP.     Let  us  tell  you  some  more  new  ways  to  sell  paint. 

THE  MARTIN-SENOUR  CO.,  Limited 


Pioneers  of  Pure  Paint 


MONTREAL 


CHICAGO 


WINNIPEG 


LINCOLN 


ss 


A  Man  is  Known  by  the  Company  He  Keeps 

Likewise  the  reputation  of  your  store  depends  upon  the  quality  of  the  goods 
that  you  carry.  Of  course  you  must  stock  a  certain  amount  of  cheap  goods  be- 
cause there  is  always  some  demand  for  inferior  lines,  but  it  is  the  better  quality 
goods  that  you  should  push— GOODS  THAT  WILL  GIVE  SATISFACTION  TO 
YOUR  CUSTOMERS 

Dougall  Varnish  is  the  Best 

It  goes  further  than  any  other.  Gives  a  higher  polish,  and  will  not  crack, 
blister,  or  peel. 

THE   VARNISH   THAT  LASTS  LONGEST 

The  Dougall  Varnish  Company,  Limited 

305  Manufacturers  Street,  Montreal,  Canada 

J.   S.    N.   DOUGALL,   President  Associated   with   MURPHY   VARNISH   CO.,    U.S.A. 
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NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling  Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BARNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


FROM  STOCK 


Only  20  lbs.  Pressure  Required 

The 

Supreme  Test 

The  supreme  test  of  a  Washer's  worth 
is  the  way  the  Washer  washes.  Try  it 
out  with  the  Dirty  Shirt  test.  Take  an  un- 
usually dirty  but  originally  white  shirt, 
run  it  through  the  Portland  Water  Power 
Washer,  and  you'll  find  that  the  shirt  itself 
is  not  only  perfectly  clean  (provided,  of 
course,  that  the  dirtiness  of  the  shirt  isn't 
due  to  paints,  etc.),  but  that  the  neck  and 
wrist  bands  too  are  spotless. 

The  Portland  is  a  trouble-less  washer — 
it  relieves  all  washer  worries. 

Made  complete  in  our  own  factories — 
washer,  motor,  and  furniture  finished  tub. 

If  you're  looking  for  a  quality  washer 
that's  really  worth  while  get  after  your 
hardware  jobber,  or  write  direct  to  us. 


SOLE  CANADIAN  AGENTS 


HENDERSON  &  RICHARDSON 

Formerly  J.  A.  HENDERSON 
Board  of  Trade  Building,  MONTREAL 


PORTLAND  MFG.  CO., 


Portland,  Mich. 


The  Largest  Manufacturers  of  Washing  Machines 
in  the  World 
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ORDER 


"BANNER"  ffi  LANTERNS 


Exclusive    features    sell    them. 

Splendid    service    sustains  the 
demand. 


"CLIMAX"  TILT  LANTERN 

HOT   BLAST 

For  a  low-priced  lantern  is  unequalled. 


The  workman- 
ship and  material 
show  exceptional 
value. 


Ontario  Lantern 
&  Lamp  Co. 


LIMITED 

Hamilton  -  -  Ontario 

Branches: 

MONTREAL,  P.O., 
30  St.  Dlzier  Street 

WINNIPEG,  MAN.. 
56  Albert  Street 


Varnishes  that  Satisfy 

THERE  are  two  big  reasons  why  Berry 
Brothers  Varnishes  satisfy  all  users. 
Reliable,   uniform  good  quality  is  one. 

The  other  is  the    advertised  reputation  that    gives    the 
buyer  the  assurance  he  has  picked  the  best  on  the  market. 

Berry  Brothers* 
Business  Builders 

THE  BIG-5  WITH  WHICH  EVERY  DEALER 
CAN  MOST  EASILY  SATISFY  THE 
QUALITY  DEMANDS  OF  ALL  HIS  TRADE. 

[TfQum^iJSSJffl  The  best  in  floor  varnishes.  Made  in  two 
*— "  •"""  '  grade*.  "A"  is  heavy  in  body  and  intended 
for  use  on  new  floor*.  "B"  is  lighter  in  body  and  intended 
for  refinishing  old  floors. 

[rrjTjf^fgTjY]  For  general  interior  work,  being  made  in 
ltii4^nr-aU  -White"  and  "Light".  Can  be  rubbed  and 
polished.  Formerly  known  as  Berry  Bros.  "Hard  Oil 
Finish" — the  original  and  only  genuine  Hard  Oil  Finish  ever 
made. 

[F[jj^-nffE(jj(jj>I  For  interior  woodwork  subjected  to  severe 
^i"  exposure  or  usage.  Possesses  great  elasti- 
city combined  with  unusual  durability — will  resist  action  of 
hot  water,  soap,  etc.,  better  than  any  other  varnish  ever 
tested  in  our  laboratories. 

([[jsrTc-oufSiDtl     The  varnish   that    made  the  best  record  for 

F!"i"r  drying  and  general  excellence,  out   of  24  dif. 

ferent  makes  of  outside  varnish  officially  tested  by  the 
M.H.P.  &  D.  Asso.  You  ought  to  make  it  your  constant 
companion  oo  every  good  outside  job. 

rrrjjf^f^yl     In  our  test*  in  the  Detroit  River  this  varnish 

•= — "ii^ '     has   year    after    year   proved    itself  greatly 

superior  to  all  competitor*.  If  you  are  interested  in  a  Spar 
Varnish  that  really  won't  turn  white,  write  us  for  leaflet 
describing  these  tests. 

Berry  Brothers,  Limited 

The    World's    Largest    Varnish     Makers 

WALKERVILLE,  ONT. 
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AMERICAN  MINDERS  Are  Real  Trade-Winners 

This  Grinder  is  particularly  adapted  for  purposes  where  a  very  compact  yet 
powerful  grinder  is  needed.  Just  the  thing  for  a  carpenter's  tool  chest  and  private 
shops,  as  well  as  hundreds  of  occasions  of  like  nature. 

When  the  grinder  is  assembled  a  quantity  of  high  grade  oil  is  placed  into 
the  case  so  that  the  machine  can  be  used  indefinitely  without  oiling. 

The  gears  run  in  this  oil  path,  further  causing  them  to  operate  noiselessly 
without  friction,  and  with  elimination  of  excessive  wear. 

Stock  it  at  once — we  guarantee  good  results. 

A  card  will  bring  circulars  and  prices  by  return  mail. 

Three  sizes.     4-6-7-Inch  Wheels,  Corundum  or  Carboiundum. 

The  American  Grinder  Mfg.  CO.,     "JET.'iP- 
Merchants'  Hardware  Specialties  Co.,  Ltd.  c\LSiRY 

AGENTS  WESTERN  CANADA 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :    ALEXANDER  GIBB,  13  St.  John  St.,  MONTREAL 


I 


Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


Anyone    can    use    it.       Plumbers    and    other    mechanics    will    have 

FLUXITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

Of   the   Jobbers   and   Factors   in   small  and   large  tins.    Remember  it  in  your  indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  212  Vienna  Rd.,  Bermondsey,  Eng. 

General  Representatives:  SAYWELL'S  SALESMEN,  61  Albert  Street.  Winnipeg. 
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THE 


MORRIS  &  BAILEY  STEEL  CO 

PITTSBURG,    PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge,  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250 
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ON  DON   BAR   IRON 

is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means 
perfect  satisfaction  both  to 
you  and  to  your  customers. 
And  the  price  is  as  low  as 
we  can  make  it  without 
sacrificing  anything  of  its 
quality. 


London  Rolling  Mill  Co.,  Ltd. 

LONDON  CANADA 

SALES  AGENTS 
Ontario — Baines  &  Peckover,  Toronto 
Manitoba  —  Bissett   &   Loucks,  Limited,    Winnipeg 


If  Von  sell  one 

FORD  BIT  EXTENSION 


Yon'll  sell  more 


We  say  this  with  outmost  confi- 
dence, and  we  unhesitatingly 
make  this  statement  because  we 
know  just  why  you  will  sell 
more  if  you  will  but  show  a 
man  the  Ford's  qualities. 
The  FORD'S  Bit  Extension  is 
new;  is  remarkably  simple  in 
construction ;  embodies  all  the 
best  points  of  other  makes;  has 
several  exclusive  features;  and 
is  entirely  devoid  of  any  of  the 
clumsy,  awkward  features  that 
have  made  former  extensions  so 
unsatisfactory. 

Simplicity  is  the  Keynote 

throughout  the  FORD'S  con- 
struction. It  is  easy  to  adjust, 
easy  to  work,  and  cannot  get 
out  of  order,  as  there  are  no 
breakable  parts.  This  latter 
feature  gives  the  extension  ex- 
ceptional strength  as  well. 
Electricians  who  are  now  using 
it  give  their  highest  endorse- 
ment and  say  it  is  unquestion- 
ably the  most  practical  ever  pro- 
duced. 

If  you  are  the  first  in  your  ter- 
ritory to  introduce  Ford's  New 
Bit  Extension  you  will  surely 
gain  new  customers  who  will  be 
steady,  satisfied  buyers. 
Will  you  write  us  for  new  circu- 
lars describing  in  detail  this 
latest    FORD    Triumph? 

Ford  Auger  Bit  Go. 

HOLYOKE,  MASS. 


-\ 


NICKEL 

The  Canadian  Capper  Go. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Cupper  Co. 


WRITE  US  FOR 
PARTICULARS  AND   PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


White" 


Mop 
Wringer 


WHITE   MOP 
WRINGER  CO. 

FULTONVILLE, 
N.Y. 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning  Cutlery, 
6d.  and  is.  Canisters. 

•WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

ManuTacturttrm  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths  and  Papers,  etc. 

Wellington  Mills,  London,  England 
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Do    you   want   the 
best  strop   on    the 
market — 
Absolutely   Free  ? 

Last  season  we  started  hundreds 
of  dealers  making  money  out 
of  the 

New 

Torrey  Honing  Strop 

by  first  proving  to  them  that  it  was  the 
best  strop  on  the  market.  We  gave  each 
of  them  a  free  strop  to  make  an  actual 
test  of  its  merits.  They  were  convinced 
themselves  and  found  it  easy  to  convince 
their  customers.  Now  we  are  willing  to 
give  you  the  same  proof — a  free  strop  for 
your  own  use. 

Every  dealer  who  hasn't  already  received 
one  of  our  strops  free  should  write  at  once 
to  our  home  address,  Worcester.  Tell  us 
the  name  of  your  jobber  and  we'll  send 
the  strop  absolutely  free,  except  for  duty. 

J.  R.  TORREY  &  CO. 

Dept.  F  Worcester,  Ma«s. 

Sole  Canadian  Representatives;— 
Henderson  &  Richardson, formerly  J.  A.  Hender- 
son, Board  of  Trade  Building,  Montreal. 


Tea  and  Coffee  in  Perfection! 

Everybody  drinks  more  or  less  Tea  and  Coffee, 
and  there  is  no  method  known  of  making  such 
perfect  Tea  or  Coffee  as  brewing  it  in  our 

HYGIENIC    COFFEE     PERCOLATOR 

It  is  furnished   with  our 
new  Monarch  Regulating 
Lamp,     and    is    hand- 
somely finished. 

A  line  you  can  handle 
most   profitably. 

Write  for  our 
n  e  w  illustrated 
catalogue 


iThe  Buffalo 
Mfg.  Co. 

BUFFALO,    N.Y. 


CanadianRepresentatives 
H.    F.    Mcintosh    &    Co 


28  Toronto  St. 
TORONTO 


En t h  usi asm 


To  sell  goods  and  make  profit 
you  must  develop  this  quality. 
Home  made  goods  always  did 
make  you  feel  that  way.  That 
is  why  so  many  hardwaremen 
throughout  Western  Canada  are 
selling  our 

METAL    CEILINGS,    SHINGLES, 
SIDINGS  AND  CORRUGATED  IRON 

and  making  nice  profits. 

They  have  seen  them  made.  They 

know  they  are  right.     They  can 

get  them  in  a  hurry. 

All  these  things  will  be  at  your 

service  when  you  hook  up  with  us. 

WRITE      TO-DAY. 

Winnipeg  Ceiling  and  Roofing  Go. 


P.O.  Box  2186  H. 


Winnipeg,  Man. 


NATIONAL 
%!  LOCK 


The  National  lock  is  superior 
to  all  others  in  simplicity  of 
construction,  strength,  dura- 
bility and  quality  of  finish. 

It  will  attract  the  best  hard- 
ware buyers  to  your  store.  It 
will  give  perfect  satisfaction. 


T  he  world 
needs  a  trouble 
saver — we  have 
it.  Let  us  con- 
vince youbef  ore 
you  buy.  Write 
for  samples  and 
prices. 

National 
Hard-ware 
Co.,   Ltd. 

ORILLIA.  ONTARIO.   CANADA 
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If  you  want  Strictly 
Pure  Turpentine  at 
the  right  price,  get 
our  quotation  before 
placing     your     order. 


TERPENTINE       PRODUCERS' 
A  GENCY 

Independent  Distributors 

Office,  140  Victoria  St.  Phones : 

Warehouse,  Macdonell  Ave.     Main  4391 
C.P.R.  &  G.T.R.  Sidings  Park  2781 


Through  a  little  effort  at  advertising  and  a  big 
effort  at  producing  the  best  article  that  skilled 
mechanics  and  A-l  materials  could  produce,  our 

Klondike  and 
Jubilee  Brooms 

have  become  known  as  the  most  reliable  in  the 
market.  Just  now  we  are  devoting  special  at- 
tention to  perfecting  the  handles  of  these  lines 
by  a  new  system  of  polishing — making  them 
"smooth  as  glass"  Try  a  sample  lot,  you'll 
be  delighted. 

Manufactured    by 

Stevens-Hepner  Co.,  Limited 


PORT  ELGIN 


ONTARIO 


THE  GOODWILL  OF 
THE  WOMEN 

is  your  most  valuable   asset.     Why 
not  cultivate  it? 

Tell  your  customers  about 


The  wonderful,  transparent  lacquer, 
that  gives  new  life  and  renewed  good 
looks  to  old  woodwork  and  furniture. 
"Lacqueret"  is  easy  to  apply,  very 
durable,  dries  rapidly  and  is  thoroughly 
sanitary. 

A  trial  order  of  "Lacqueret"  is  a  sure 
guarantee  of  a  profitable  repeat  busi- 
ness. 

Our  forceful  consumer  advertising 
creates  a  vigorous  demand  for  "Lac- 
queret." 

Write  for  particulars. 
All  International  Products  are  sold  in 
cans  containing  full  Imperial  Measure. 


TORONTO 


WINNIPEG 


Canadian  Factory  of  Standard  Varnish  Work* 

NEW  YORK  CHICAGO  LONDON 

BERLIN         BRUSSELS         MELBOURNE 

Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 

L72 
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STEEL 
BLADE 


TABLE    CUTLERY 


THAT    SELLS 
QUICKLY 


The  blade  of  our  No.  949  knife  is  made  from  a  special  High  Carbon  Sheffield  Steel.  The  handle  from  the 
best  English  Grained  Celluloid.  This  knife  is  the  "King"  of  table  cutlery,  as  it  is  unsurpassed  in  every 
respect.     Give  it  a  trial  and  increase  your  profits — we  guarantee  satisfaction. 

The  McGlashan,  Clarke  Co.,  Ltd.,  Niagara  Falls,  Ont. 


AGENTS:— J.  Mackay  Rose.  88  McGill  St..  Montreal. Que. 
David  Philip.  291  Portaee  Ave..  Winnipeg.  Man 


N   F.  GUNDY.  61  Albert  St..  Toronto.  Ont. 
Benj.  Rogers,  Charlottetown,  P.B.I. 


Dealers! 


HERE'S  YOUR  CHANCE 
TO  MAKE  A  SPLASH. 


This  Mantel  or  any  of  our  "70"  different  designs,  fitted  with  our  Electric  Grate 
requires  no  chimney,  therefore  anyone  building  a  house  can  have  a  Mantel 
complete  for  less  than  the  actual  cost  of  a  chimney. 

Write  for  the  "dope" — Your  contractors  will  fall  for  it. 
Don't  forget — We  have  the  best  line  of  Gas  and  Coal  Grates  in  the  country. 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 

Our  Motto -'"QUALITY" 


yOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction   to    your    customer 

in  every  instance. 

Write  for  Prices  and  Disoounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


AYLMER, 


ONTARIO 


FIX  UP  YOUR  CHIMNEYS 


Even  the  best  stove  or  furnace  will  be  unsatisfactory  if  the 
chimney  does  not  draw  well.     But  the 


"Zephyr  Ventilator" 

will  give  a  good  draft  to  any  chimney.     It  will  even  allow  the 
burning  of  soft  coal  in  the  stove,  with  good  results. 

We  want  you  to  sell  the  "Zephyr 
Ventilator"  in  your  town.  There  is 
money  in  it,  and  the  satisfaction  that 
it  gives  will  bring  you  new  custom- 
ers. The  "Zephyr"  cannot  be 
excelled  for  ventilating  the  rooms 
of  Clubs,  Steam  Laundries,  etc. 
The  "Zephyr"  makes  high  ohim- 
noys  unnecessary. 

Brockville,  Ont.,  Jan.  23rd,  1910 
Messrs.  J.  W.  Harrii  Mfg.  Co..  Ltd. 

129  Sanguinet  St.,  Montreal 
Dear  Sirs  : 

Enclosed  you  will  find  my  cheque  to  cover 
account  of  th*  last  of  the  many  of  your  "J. 
W.  Harris  Rotary  Ventilators,"  which  I 
have  installed  here  and  I  have  much  pleasure 
in  sayiag  th»t  in  averv  case  they  have  given 
perfect  satisfaction. 

Yours  truly, 

W.  H.  Harrison 

Made  by 

The  J.   W.  Harris  Mfg.  Co.,  Ltd, 

Caatractorc 

Montreal 
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There's    a    Big    Demand    Among 
Miners    and    Sportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of  parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.        Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH.    ILLINOIS,    U.  S.  A. 


High-Grade    Builders9   Hardware 

Is  The  Kind  That  Brings  Repeat  Orders 

We  carry  a  complete  guaranteed  line  of  Builders'  Hardware,  including 
Butts,  Hinges,  Hasps,  Staples,  Nails,  Etc., 

Send  us  a  trial  order  and  test  the  selling  qualities.     Our  long  retained  reputation 
for  quality  stands  back  of  our  guarantee. 

Write  for  catalogue  to-day 

COWAN  &  BRITTON,  GANANOQUE,  ONTARIO 


"Hercules"  Drills  Are  Made  From  High 
Percentage  Vanadium  High  Speed  Steel 


Tools  of  Quality 

TRADE 


MARK 

Bear  these  marks. 
Tools  of  Quality 

TRADE 


W&B 


MARK 
Bear  these  marks. 


Catalog  74-C  will 
be  sent  on  request. 


Next  in  importance  to  the  best  material 
for  making  drills  is  the  process  of  manu- 
facture. 

"Hercules"  High  Speed  Twist  Drills 
are  made  under  the  Twisted-While-Hot- 
Process — retaining  all  the  strength  of  the 
steel  and  producing  drills  with  long  edge 
holding  qualities. 

The  taper  shanks,  usually  one  size 
larger  than  ordinary,  prevent  tang  troubles 
and  give  a  greater  driving  power  because 
the  drill  fits  into  the  chuck  firmly  and  in 
the  center. 

What's  the  use  of  using  drills  without 
backbones  when  you  can  get  "Hercules" 
from  your  jobber.  Send  order  direct  if  you 
prefer. 


The  Whitman  &  Barnes  Mfg.  Co. 

Established  1854  ST.  CATHARINES,  ONT. 

STOCKS   CARRIED   AT  WINNIPEG   AND   MONTREAL 
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BLACK 

DIAMOND  FILE  WORKS 

ESTABLISHED  1863 

«£^^£* 

INCORPORATED  1895 

Twelve  Medals  of 

Special  Grand 

Award  at 

•^                   jmsSS 

Prize 

INTERNATIONAL            "^^^^HMP^ 

GOLD  MEDAL 

Expositions. 

Atlanta,  1895 

Copy  of  Catalogue  will  be  sent  free  to  any  interested 

File 

User  upon  application. 

G.   &   H.   BARNETT  COMPANY, 

PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson 

File 

Co. 

DRABBLE  &  SANDERSON 


Ebenezer  Works,  SHEFFIELD,  England. 


Established  1816 


,,ro0ses 


lot 


attP»Tp 


Thc  finest 


The  leading  English  Manufacturers,  with  ninety-five  years'  reputation. 
Catalogue  on  Application  Canadian  Selling  Agent:     D.  G.  ROSS,   17  Bleury  St.,  MONTREAL 


MAXWELL'S  "FAVOURITE"  CHURN 


has  been  known  and  used  for  nearly  twenty  years,  and  has  given  such 
thorough  satisfaction  that  more  "Favourites"  are  sold  annually  in 
Canada,  than  all  other  makes  combined. 

Barrel  is  of  best  imported  oak,  finished  in  natural  wood,  with  silver 
aluminum  hoops,  exceptionally  large  roller  bearings,  easy  running  and 
durable.  The  illustration  shows  the  convenience  of  the  combined  hand 
and  foot  drive,  and  the  lightness  and  strength  of  the  angle  iron  frame, 
made  in  either  single  or  Bow  lever. 

You  are  at  a  disadvantage  if  you  do  not  sell  Maxwell's  Favourite 

DAVID  MAXWELL  &  SONS,  ST.  MARY'S,  ONT. 


ELECTRIC 
SWELL 
WELD 

CHAIN  Closed  Ring  Cow  Ties 

MADE  IN   CANADA  )  -v-A/                    [  ORDERS 

25%  more  i  strength              and  25°/  more    SALES 

uo/o  mure  j  W£AR            ^  S0U)  By  J0BBERS  j  c*o  /0  muic  j  ?Roms 


Open  Ring  Cow  Ties 

WELD 


Made  by 


Office: 
BUFFALO,  N.Y. 


McKinnon  Chain  Company 


Factory : 
ST.  CATHARINES,  ONT. 
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"STRATFORD" 

Lawn  Swings 

Will  Sell  Well  at  a  Good  Profit 

We  believe  The  Stratford  is  the  best  and 
strongest  Lawn  Swing  on  the  market, 

It  is  made  from  selected  well  seasoned  hard- 
wood stock.  The  seats  and  backs  are  adjust- 
able, and  the  toot  board  can  be  placed  between 
and  level  with  the  seats,  this  forming  a 
hammock  or  bed. 

A  display  of  this  swing  is  certain  to  bring 
buyers. 

Write  for  catalog  and  prices. 

The  Stratford  Mfg.  Co.,  Ltd. 

STRATFORD  CANADA 


There's 

Quality 

in  the 


MASTER 
BRACE 


I 


The  kind  of  quality  that  delights  users  of  tools. 
The  Metal  parts  are  handsomely  nickeled  and 
the  head  and  handles  of  cocobola.  All  ratchet 
parts  are  covered  and  protected  from  dust. 

EIGHT  SHARP   HOLDING    POINTS 

in  the  jaws  of  the  chuck  insure  the  tenacity  of  grip. 
It  is  impossible  for  the  chuck  to  work  loose  be- 
cause of  the  number  in  which  it  is  attached  to 
the  sweep.  A  flat  head  machine  screw  and  a  pat- 
ent washer  hold  it  securely. 

The  Master  Brace  is  made  in  4  sizes  with  8-10-12 
and  14  inch  sweep. 

Have  you  read  "Tool  Practice"  our  instructive 
book?  Send  for  free  copy. 

MILLERS    FALLS     COMPANY 

26  WARREN  ST.,  NEW  YORK  CITY 


There  is  a  Nicholson-made  File 
for  every  filing  purpose 


w"^™'w"' 


■■■"■■■■  ■■  ■■•-*-  - 


Among  the  many  other  reasons  why  dealers  should  handle  Nicholson-made  files 
is  their  great  range  of  shapes  and  grades.  Each  file  for  each  purpose  is  made  in  the 
shape  and  of  the  grade  of  steel  that  our  long  specialized  experience  has  shown  to  be 
the  very  best  for  the  purpose. 


In  Canada,  the  favorite  Nicholson-made  files  are : 


JJ 


"AMERICAN"  "ARCADE"  "GREAT  WESTERN"  "GLOBE 

"EAGLE"        "McCLELLAN"        "KEARNEY  &  FOOT"         "J.  B.  SMITH" 

Sell  these  lines.  You  are  backed  by  all  the  great  prestige  of  the  Nicholson  File 
Company,  and  your  file  stock  is  the  line  acknowledged  to  be  the  standard  of  file 
quality.     Your  jobber  can  supply  you. 


Nicholson  File  Co., 


Port  Hope,  Ont. 
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a™     ELY'S  DANDY 

JANITOR    MOP 

IS^No.  8  for  men 


No.  21  for  women=lfc8 

Others  are  not  just  as  good 


Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 
ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 


"Try  Us  for  Service 
and  Quality" 


We  carry  a 
large  stock  of 

Wholesale  Plumbers'  Supplies, 

from  which  we  can 
make  immediate  ship- 
ments. 

Drop  us  a  card  and  get 
FREE  copies  oj  Blue 
Prints  for  septic  tanks. 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 
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THERMO 

The  Washer 

That   makes   the    Washday   Bright 


Easy  to  Sell 


Itsimprovedmotion 
absolutely    elimin- 
ates washday  drud- 
gery     caused     by 
hard  working;  ma- 
chinery.      It     is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 
washer       department 
get     full     descriptive 
matter  and  prices. 
Drop  us  a  card  NOW. 

THE  LONDON   FOUNDRY  CO.,  LTD.,    £nada' 

Edwin  Schofield  (Eastern  Agent),  Canadian  Express  Bid?.,  Montreal; 
F.  J.  Schuch  (Western  Ontario  Agent),  19  Jarvit  Street.  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agenti.) 
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GET  THE  GENUINE 


DOES  THE   REPUTATION   of   GARLOCK 
PACKING  mean  anything  to  you  ? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -         ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Copper  Sheets 


M.  &  L.  Samuel,  Benjamin  &  Co. 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 


75 


HARDWARE     AND     METAL 


STORE     MANAGEMENT— COMPLETE 


16  Full-Pafte 
Illustrations 


272  Pa6»s 
Bound  in  Cloth 


ANOTHER  NEW  BOOK 

By  FRANK  FARRINGTON 

A  Companion  book  io    Retail  Advertising  Complete 

$1.00     POSTPAID 

"Store  Management — Complete"  tells  all  about  tbe 
management  of  a  store  so  that  not  only  the  greatest  sales 
but  the  largest  profit  may  be  realized. 

THIRTEEN  CHAPTERS 

Here  is  a  sample: 
CHAPTER  V.-The  Store  Policy— What  it  should  be 
to  hold  trade.  The  money-back  plan.  Taking  back  goods. 
Meeting  cut  rates.  Selling  remnants.  Delivering  goods. 
Substitution.  Handling  telephone  calls.  Rebating  railroad 
fare.      Courtesy  to  customers. 

ABSOLUTELY  NEW  JUST  PUBLISHED 

Send  us  $1.00.  Keep  the  book  ten  days  and  f  it  isn't 
worth  the  price  return  it  and  get  your  money  back. 

TECHNICAL  BOOK  DEPARTMENT 
143-149  University  Ave..      -       Toronto,  Canada. 


A  Strong  Selling  Point 


This  combination  Nut  and  Pipe  Wrench  aaa  a 
very  strong  selling  point— Double  Efficiency. 
Ita  handiness  and  strength  at  once   appeal  to  the  good  mechanic  to 

■ave  him  time  and  trouble.      You  can  aell  a  lot  of  these    Wrenches — 

make  a  atart  by  writing  to-day  for  our  catalog. 


BEMIS  &  CALL  HARDWARE  &  TOOL  GO. 

Springfield,  Mass.,  U.S.A. 


HARDWARE 
BUILDERS' 


SPECIALISTS 


Buyers  and  Exporters  for  Hardware, 

Metal,   Heating,   Paint    and    Oil 

Trades. 

STRACHAN,  OSWELL  &  CO. 

22    St.    Mary    Axe,    LONDON,  E.C. 


Correspondence     Invited. 


STEP  LADDER8 

4  TO  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp.1 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Sena  for  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  -  -  ONT. 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Gold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 

WINNIPEG 

TORONTO 

VANCOUVER 

CANADA 

ROSSLAND 

BRASS  TUBING,  BRASS  RODS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


The   Hamilton     ^^^^^^^  quality,  accuracy  and 

CALIBER       RIFLES  ^"^""^fesSt—  DEPENDABILITY 

^^SJi^gi^K^  are  Combined 

have  reached  the  height  of  mechanical  perfection, 
being  well  balanced,    accurate  and  absolutely  safe. 

They  have  few  working  parts,  which  are  very  simple  and  can  be  easily  kept  clean. 

Both  old  and  young  will  buy  this  attractive  rifle  on  sight  and  you  will  benefit  by 
their  enthusiasm  over  its  excellent  service. 

Put  it  in  stock — give  it  a  fair  trial  and  if  unsatisfactory  return  at  our    expense. 
GET  OUR  CIRCULARS  AND  PRICES.        -::-        For  Sate  by  Jobbers 

C.  J.  Hamilton  &  Son,  Plymouth,  Mich. 
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MR.  DEALER: 

Buy  Pliers  that  sell,  UTICA3  are 
the  highest  grade  Pliers  made,  and  are 
in  great  demand  throughout  the  Country. 
They  do  not  lie  on  your  shelves,  but 
bring  you  business.     Try  them. 

Every  tool  stamped  "Utica"  is  guar- 
anteed to  give  entire  satisfaction  or 
money   back. 

UTICA  DROP  FORGE  &  TOOL  CO. 

UTICA,  N.Y. 

SOLE    CANADIAN     AGENTS 

SMITH  HARDWARE  CO.,  Ltd.,  240  L.moine  St.,  Montreal 


ED.  BRAND    Machinery  for 


Specialist  in  the   Wire  Trade 

for  15  years 

472  Moss  Lane  East 

MANCHESTER,  ENG. 

Plants  working  in 
all  parts  of  the 
world  giving  com- 
plete satisfaction. 


Cable 

Address 

WFUieres 

Manchester" 

Code  Used 

A.B.C 
5th  Edition 


Wire  Nail  Machine  =^5r 


Wira  Drawing        Wire  Netting 
Wire  Cutting     r     Wire  Weaving 
Wire   Testing 

AUTOMATIC  MACHINES 
For  making  all  kinds  of  articles  from 
wire,  such  as : 
Barb  Wire.  Bolts.  Coach  Screws, 
Cotter     Pins,      Cut     Nails    and 
Tacks,  Electric 
Welded   Chains 
Furniture  Springs 
Hinges,    Hooks 
Locks,    Nails 
Rivets,    Screws 
j  Staples.  Wire 

Nails.    Etc..   Etc.. 
Etc. 


POTATO  BUGS 


will  be  at  work  shortly.  We  claim  to 
have  the  most  convenient  HAND 
SPRAYER  for  applying  Paris  Green  that 
is  on  the  market — at  the  price.  It  is 
Automatic  (Compressed-Air)  light,  easily 
handled,  does  the  work  quickly  and  well, 
saves  material  and  is  cheap. 

Every   Farmer     and   Potato   Grower 
needs  one.      You  should  have  it  in  stock. 

CAVERS     BROS.,     Manufacturers 

GALT,     ONTARIO 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our  c^^RED    TRADE  m. 

CUTLERY  <^JL  |Xl^ 

Wanted  \^' 

SOLE  AGENTS  FOR  CANADA 


By  •••ing  that  this 
mark   ia  on  each    blade 


James  Hutton  &  Company 

MONTREAL 


ACME  CAN  OPENER 

The  best  can  opener  made,  opens 
round  and  square  tins  of  any  size. 
All  metal  parts  nickel-plated  blades 
tempered  steel. 

SMITH  HARDWARE  CO.,  LTD. 

240  LEMOINE  ST. 
MONTREAL 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors,  Gates,  etc, 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and  Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


LONDON,    CANADA 


O.K.  TMIIVI 


These  Thimbles  ire  easily  adjusted  snd  cannot  get  out  of  order  betsuse 
they  have  no  springs.  They  are  the  only  real  good  Stove  Pipe  Thimbles 
iutbe  market.  For  sale  by  leading  jobbers,  and  manufactured  ticla- 
sively  by 


METAL  SHINGLE  &  SIDING  47?  LTD. 

PRESTONC  MONTREAL 


BLACI1  JACK 


TRY  IT 


SOLD   BY 

ALL 
JOBBERS 


H  lb  tins— 

3  doi.  in  cue 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufactuiers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


EMERY  WHEELS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO.,  LTD. 
Fraser  Avenue,  Toronto. 


NOWJ  BOXES 

CQPP£  R\V\F 

NQN71BTOUS    MKVtWC^M 


BUILDERS'  SUPPLIES. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  6§k  Banks 

Steel  Beams,  Columns,  Plates,  Gas 

and     Water     Pipes,     Contractors', 

Municipal  and   Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manliw.fU. 


CLIPPERS. 


fKiEsrs  uif  re 

Turs 

SUFFICIENT, 


SEND  FOR  CATALOGUE 


;  to  ••► 


American  Shearer  Mfg.  Co.,  Nashua, NH, US 
Wlebnsch  &  Hllg-er,  Ltd.,  special  New  York 
Representatives,   106-110   Lafayette   Street. 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth,  Ont.,  by 

James  &  Reid 
ASK  YOUR  JOBBER 


Canadian 

Hart  Wheels 

443  Barton  St.  East,  Hamilton 

Corundum  and  Emery  Wheels 

Grinding  Maohlnas,  Beaver 

Oil  Stones. 


FLOOR  SPRINGS. 


The    Best    Door    Oloser    Is 
Newman's   Invincible   Floor  Spring 

Will  cioee  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


HOUSE  NUMBERS. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS,  LTD.. 
HAMILTON.  ONT. 


GOAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,    well  sewn  with  heavy  twine  and 

riveted. 

Waterproof  Horse   and  Wagon   Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


IRON  and  STEEL 

OF  ALL    DESCRIPTIONS 
Brass,  Copper,  Zinc,  etc 

David  C.  Mitchell  &  Company, 

118    Queen    Street,  Glasgow,    Scotland. 


MANUFACTURERS*  AGENT. 


Mtostern    Distributors,  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchants    and 
Manufacturers'  Agents.  Cars  Distributed. 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR     POSITION     IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON,   WESTERN    CANADA 


ALEXANDER    GIBB 

Manufacturers'  Aernnt  and  Metal  Broker, 
St.  Nicholas  Bldg.,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented- 


RIVETS   AND   STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

'GANANOQUE,  ONT. 

Iron  and  Copper  Rivets.  Iron  and  Copper  Burrs. 
Bifurcated  and  Tubular  Rivets.  'Wire  Nails, 
Copper  and  Steel  Boat  and  Canoe  Natls. 
Escutcheon  Pins,  Leather  Shoe  and  Overshoe 
Buckles,  Felloe  Plates, 


Keep  in  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on  the 
earth  has  been  schooled  by  nature  to 
look  for  signs ;  for  invitations  to  taste ; 
for  suggestions  as  to  what  to  wear.  Tell 
your  story  briefly,  forcibly,  truthfully, 
and  address  it  through  the  proper  media 
and  you  can  successfully  apply  advertis- 
ing as  a  means  to  increased  distribution. 


HOOKS. 


HOOKS  Lvderysisztey,e 

We  are  the  only  firm 
who  are  hook  special- 
ists, we  make  hooks  as 
our  principal  output. 
Before,  buying  send  for 
our  prices.  Every  hook 
has  the  patented  metal 
clasp  which  makes  it  indestructible.  Samples 
on'request.e  ATLAS  MANUFACTURING 
COMPANY,  121  Water  St..  New  Haven  Conn. 


SPRAYERS. 


COLLINS  SPRAYERS=SATISFIED  CUSTOMERS 

The  Collins  line  of  •prayers  for  this  year  is  the  best 
yet  offered.  We  hare  found  some  small  improve- 
ments ooald  be  made,  especially  in  finish,  a  ad  hare 
also  lowered  the  price,  with  the  intention  of  m  siting 
larger  sales  but  smaller  profits.  We  are  aiming  at 
doubling  last  year's  output.  Our  three  largest  sellers 
are  our  Three-gallon  Compressed  Air  Sprayer,  our 
Crown  and  Gem  Sprayers.  Write  for  Catalogue  and 
Prioes.    For  Bale  by  Leading  Jobbers  or  | 

THE  COLLINS  MFG.  CO.,  TORONTO 


WE   MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION. 

James  Steele,  Limited,  Guelph 
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HARDWARE     AND     METAL 


Send  For  Our  New  Catalog 

Most  complete  line  ol 

SCREW   DRIVERS    AND 
SMALL   TOOLS 

PIONEER  TOOLS 

The    Southingtoo    Mfg.   Co.,       -       Southington,   Conn. 


TOOL  HOLDERS. 
OUR  OFF-SET 
TOOL  HOLDERS 

I  Have  extra  large  head, 
'  cutter  and  screw.  A 
handy,  rigid  tool  for  Lathe  or  Planer.  An 
sizes— Right  and  Left  Hand. 

Write  for  Catalog. 

ARM8TR0NG  BR08.    TOOL  CO. 

106  N.  Francisco  Are. 
CHICAGO  Tj.  s.  A. 
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HARDWARE  SHELF  BOXES 


Goods  WeD  Displayed  are  Half  Sold  ! 

The  most  attractive, most  dW 
»We  and  most  serviceable  shelf 
bo*  on  trie  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 
aSsaasJM  aMTAavi 

Over  MWMfci  trmta 

Write  for  Catalogue  and  rVicf  liar. 
CUMEROn  *V  CrTMfBELL 
"BJronpa: 


When  writing  advertisers,  kindly 
mention  having  seen  the  ad.  in  this 
paper. 


Reproduction  of 

NEW  SEYMOUR   SHOW  CARD 

12-in.  by  15-in.,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high   relief,  being  cut 

out.      A  show   card   will   be   sent  to  every   dealer 

sending;  his  business  card  with  request  to 

Henry  T   Seymour  Shear  Co. 

Selliii  Af-csls,  WIEBUSCH  &  BILGER,  Ltd..  New  York 


BUY  THE  BEST 

Star  Brand  Cotton  Rope 

n  r  HP  I     r  \ 8tar  Brand  Cotton  clothes  Lines 

1ILIIUULLO  star  Brand  Cotton  Twine 

SASH    CORD33       For   Sale  by   All  Wholesale  Dealers 


The  INFALLIBLE  GLAZIER'S  DIAMOND 

Just'the  Tool  for  Inexperienced   Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON    &  SON,    Canadian   Agents,    MONTREAL 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 

GALVANIZED   FENCE  HOOK  Cv^"-e£fl Wooa*n f"chets on 

fENCE  HOOK 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHE* 
LINE  WIRE,  STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


«.    A  i~*  11 171   99       are  the  strongest  and  sharpest   low-priced    Shears  and  Scissor* 
i\  1 J  iTl  JJ  on  the  market . 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5  years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  sold  daily  to-day  ? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and   a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Special  Representative,  Wiebnsch  &  Hitler,  Ltd.,  New  York  City. 
MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple- 
ment your  high-priced  shears  with    "Acme"   shears  and  scissors  and   watch  the 
f  ratifying  results, 
obbers  should  write 
for    our  W-2  Cata- 
ogue,    illustrating 
the  most  completeline 
of  shears  and  scissors 
manufactured. 


The  No.  701  Oval  Steel  Screw  Straight  Trimmer 
is  one  of  our  newest  patterns. 


THE  ACME  SHEAR  CO.,  (125196  Koowlio.  St..)  BRIDGEPORT,  CONN..  U.S.A 


HEATING  SYSTEMS 

WRITE   FOR    CATALOGUE  &  PRICES 

PEASE  WALDON  CO.,  ZJmtedPEASE  FOUNDRY  C0MPANYP£V1S£  PACIFIC  FOUNDRY, Limited 
WINNIPEG  unmu  VANCOUVER 

WRONTO 


] 
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Peterboro  Hardware 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  .customers 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 


SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 

B.  &  S.  H.  Thompson  &  Co. 

LIMITED 

MONTREAL,  QUE. 


m 


:® 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They   appeal   to   the  best 
mechanics   and   are   backed  up  by  an  aggressive 
advertising  campaign   that  pays.    Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line:    Address 

E.  C.  ATKINS  &  CO., 


Vancour«r  Branch,  109  Powell  St. 


SB 


MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolia,  Ind. 
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F.  E.  MYERS  &  BRO. 

ASHLAND.  OHIO 


PUMPS  OF  ALL  KINDS 
HAY  UNLOADING  TOOLS 
BARN  DOOR  HANGERS 

guaranteed  by  our  reputation  for  fair 

dealing: 

The  nam*  meant  "QUALITY" 
LOOK  FOR   THE   NAME   MYERS 


J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and|Br«nch  House* 


Jardine  Universal  Ratchet 

Clamp  Drill 

Died  la  factories  of  all  klnda  for 
harried  machine  repairi. 

All  machine  shops  and  railway 
•hop!  should  have  It. 

Bridge  bolldere,    track  layers, 
aad  structural  metal  worker* 
have  constant  me  for  It. 

SeewJ  few  Deeoripttoo . 

A.  B.  JARDINE  &  CO. 

HESPELER                                             ONTARIO 

NOVA  SCOTIA  STEEL 
4  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.8. 

Manufacturer,  of 

FERRONA 
PIG  IRON 

•Ad  SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


MAKE  YOUR  PARCELS 
ADVERTISE  YOU 


You  can  make  each  parcel  that  goes 
out  of  your  store  advertise  you.  The 
advertisement  will  go  into  many  houses 
where  you  could  not  otherwise  get 
it  and  will  identify  your  name  with 
quality  and  satisfaction  that  the  purch- 
aser gets  from  your  goods. 

The  Automatic  Printing  Device 
prints  the  advertisement  on  the  wrapp- 
er by  the  action  of  unrolling  the  paper 
No  extra  work.  No  trouble. 


Write  for  our  Leaflet  which  describes 
the  details  and  advantages  of  this 
valuable  device  and  gives  you  prices. 


UTILITIES    LIMITED 

73  Bank  of  Ottawa  Bldj.,      ■      MONTREAL 


Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purpose* 

"Comet  Brand" 

Also  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Maker. 

W.  Gilbertson  &  Co.,  Limited 

Sola  Canadian  Sales  Agent 

ALEXANDER  GIBB 

St.  Nicholas  Bldg.         -         Montreal 


Knowledge 
Is  Power 


Every  hardwareman  ean  get  valuable  pointers  and  make  his  business  a 
more  profitable  proposition  if  he  will  study  the  experiences  of  experts 
who  have  'made  good.'  Our  Technical  Books  for  hardwaremen  eover  a 
wide  range  of  subjects,  among  which  may  be  mentioned  Metal  Working 
Books,  Hardware  Window  Dressing,  Store  Business  Methods,  Paints  and 
Painting,  Salesmanship  and  Sales  Plans  and  Advertising.  We  have  also 
the  very  latest  books  on  the  plumbing  and  heating  problems. 

TECHNICAL  BOOKS,  143-149  University  Ave.,  TORONTO 
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NO 

MAN 

HAS 

ANY 

RIGHT 


to  offer  an  opinion  on  a 
subject  upon  which  he  is 
not  qualified  to  speak. 

What  Do  You  Know 

about 

ERMALINE 

Paper  Bags 


7 


A  large  number  of  hard- 
waremen are  doing  a 
steady  trade  in  Ermaline 
Cooking  Bags.  You  can 
do  the  same,  for  once  your 
customers  try  this  new 
system  they  will  want 
Ermaline  Bags  all  the  time. 

TRY  IT  YOURSELF 

It  will  not  cost  you  any- 
thing, and  it  will  be  one 
step  taken  that  you  will 
never  regret. 

Ask  your  jobber  for  free 
samples,  or  write  to 

Edward  Lloyd 

Limited 

508  Eastern  Township  Bank  Bldg. 
MONTREAL 


HARDWARE    AND    METAL 


5EI 


EXPANSION 
BOLTS 


Somebody's  Going  To  Get  It 
—It  Might  As  Well  Be  You 

We  are  receiving  inquiries  every  day  from  people  who  have  occasion  to  buy  Expansion 
Bolts — these  inquiries  might  just  as  well  go  to  you — if  you  could  see  some  of  the  letters 
from  Dealers  thanking  us  for  sending  them  business,  you  would  not  hesitate  to  send 

for  our  90  day  Special  Dealers'  Proposition.  We  can  refer  in- 
quiries only  to  those  who  have  our  goods. 

It's  easier  to  sell  to  a  man  when  he's  in  your  store  than  it  is  to 
get  him  to  come.  We  are  paying  to  get  men  to  come  to  you. 
Can  you  supply  them  ? 

Star  Expansion  Bolt  Co. 

CATALOGUE  DEPT.  36 

147-149  Cedar  Street,  New  York  City 

Bacon    Bros.,    377    St.  Paul  St.,  Montreal,  Can.:  Turner  &  Walker,  147  Bannatyne  Ave.,  Winnipeg,  Can. 
H.  F.  Mcintosh  &  Co.,  28  Toronto  St.,  Toronto,  Can. 


The  World's  Largest 


RURE  LAMPBLACK 


Manufacturers 


We  manufacture  all  the  stand- 
ard grades  of  Pure  Lamp  Black 
and  stand  back  of  it  with  a 
WRITTEN  GUARANTEE. 

Write  for  samples 
and  prices  to-day. 

WILCKES  MARTIN  WILCKES  CO. 

New  York,  N.  Y.      U.S.A. 

Win.  H.  Evans,  232  James  St.,  Mont- 
real;  E.  Fielding,  34  Yonge  St.,  To- 
ronto:    H.    W.    Glassco,    Winnipeg. 


PATENT 


LEAD 
HEAD 


Roofing 

NAILS 


Wherever  Corrugated  Iron  is  used  these  are  wanted. 


Galvd.  Cone  Head  Roofing  Nails  and  Washers, 

Galvd.  Hoop  Iron  or  Steel,  Galvd.  Plates, 

Bars,  Angles. 

LEAD  COATED  SHEETS  AND  HOOP  IRON 


McHUTCHEON  &   CO., 

82-94   Lanceffefd  St.,  Glasgow 
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TOASTERS 

FOR  GAS  STOVES 


Everybody  wants  them — the  kind  that  toast,  but  don't  burn:  Do  you  sell  them  ? 
Are  you  displaying  and  advertising  the  three  LEADERS— the  ONLY  THREE— the 
"GYPSY,"  "WILSON"  and  " KNOBLOCK "  ? 

If  not,  your  line  of  Gas  Toasters  is  NOT  up  to  the  highest  standard — you  MAY 
BE  losing  the  patronage  of  your  best  customers — you  ARE  losing  money. 

The  "GYPSY"  Flat  Gas  Toaster  is  scientifically  constructed  to  toast  without  burning.  The  perforated  plate  allows  the  heat 
to  penetrate,  but  no  flame  to  pass  through;  and  the  result  is  that  the  bread  is  toasted  perfectly  in  a  few  seconds.  Papered  1  doz. 
in  a  bundle.  

The  "WILSON"  Toaster  will  accommodate  four  slices  at  once,  and  a  teapot  on  top.  This  is  a  well-made  toaster  of  the  up- 
right design,  and  we  guarantee  every  one  to  give  perfect  satisfaction.     Packed  1  doz.  in  a  carton. 

The  "KNOBLOCK"  Toaster  is  an  imitation  of  the  "Wilson,"  to  meet  the  demand  for  a  good  Gas  Toas  er  at  a  c  eap  p  ce. 
Packed  1  doz.  in  a  carton.  

Write  us  for  further  description  and  prices  of  our  full  line  of  Toasters  and  Broilers ;  or  send  us  sample  order  for  our  three 
leaders,  the  "GYPSY,"  "WILSON"  and  "KNOBLOCK."  This  is  the  Season  when  they  are  wanted— Now  is  the  Time  they  sell. 

E.  T.  WRIGHT  &  CO.,  HAMILTON,  CAnI 


(H.  G.  WRIGHT) 


AGENCIES  AT  VANCOUVER,  WINNIPEG  AND  TORONTO 


Make    Money    From    Good 
Pumps— Profit 

Unless  a   metal   pump   is   made  just 
right  it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give 
dealers  who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift  —every 
type  a  dealer  can  sell; 

All  in  the  big  catalogue.    Ask   for  it — 
for  dealer  prices — for    dealer   terms. 

The 

R.  McDougall  Co.,limited 

GALT,   CANADA 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 
General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  throughj  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 

Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  Work.  Etc.,  for  Prisons, 
Jails  and  City  Lockups. 
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Hardware  Dealers'  Opportunity 

You  can  do  a  Big  Profitable  Business  in  Selling  Our 

SPORTING  GOODS 

BASEBALL  GOODS 
BASEBALL  UNIFORMS 

LACROSSE  GOODS 

LACROSSE  UNIFORMS 

LAWN  TENNIS  GOODS 

HAMMOCKS,  BOATS,  PADDLES,  Etc. 

Write  for  Catalog  and  Wholesale  Prices 

AV        DDfrrMT  WHOLESALE 

.      Li.      DKEjUEjIN  1  ,      SPORTING  GOODS 

Manufacturer  of  Athletic  Uniforms 

192-194  St.  Catherine  Street  East  MONTREAL 


Does  Your  Mind  Ever  Feel  Sluggish? 

There  are  hundreds  of  patent  medicines  which  claim  to  cure  the  sluggish  mind. 

It  has  been  discovered  by  hundreds  who  are  susceptive  to  this  trouble,  that 
the  most  successful  and  permanent  cure  is  to  join  the  sales  force  of 
MACLEAN'S  M  AGAZI NE,  and  take  subscriptions  for  this  great  monthly. 

It  gives  relaxation  from  your  regular  routine  of  work.  It  is  healthful, 
pleasant  and  educative.      It  develops  you  physically  and  mentally. 

Hundreds  of  men  and  women  are  to-day  earning  $10.00,  $12.00  and  $15.00 
per  week  during  their  spare  hours,  by  taking  subscriptions  for  MACLEAN'S 
MAGAZINE,   who  a  year  ago,  some  only  six  months  ago,  were  wasting 
their  valuable  spare  hours  doing  nothing. 
Work  never  killed  any  man. 

Taking  subscriptions  tor  MACLEAN'S  MAGAZINE  is  pleasant,  health- 
ful work  and  pays  you  better  than  you  think. 

Join  our  organization  now.      Do  not  put  off  writing  for  full  information  to 

The  MACLEAN  PUBLISHING  COMPANY,  Limited 


143-149  UNIVERSITY  AVENUE 


TORONTO,  ONT. 


HARDWARE    AND    METAL 
INDEX    TO    ADVERTISERS 

Occasionally   advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's  name  in  this   index  is  not  part  of  the  advertising  order.     The  index  is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 
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MONARCH  CONVERTED 

CAST  STEEL 
BELL  OR  PLAIN  FACE 

NAIL  HAMMERS 


Pay  Good  Profits 


These    hammers    are 
made  from  carefully 
selected  material  so 
as  to  completely 
satisfy   every 

buyer.       jf,     j? 


Polished, 

white 

straight  grain, 

swell    pattern 

handle.     Packed 

\  (dozen  in   a  box. 


Sell    this    hammer    and 

you   sell    a     trade-winner. 

Do     not     hesitate — write 

now   for   sample. 


us 


Monarch    Hardware     Co. 

Buffalo,     New    York,     U.  S.  A. 


If  you 
want  to 
handle 

WIRE 
NAILS 

of  superior 
quality, 
consult  us 
at  once. 


We  are  in  a  position  to  meet  everv  re- 
quirement, as  we  have  the  latest  machin- 
ery which  turns  out  perfect  nails — these 
nails  are  guaranteed  to  be  full  weight. 

For  baling  purposes,  we  recommend  our 
Baling  "Wire  and  Bale-Ties  as  the  best 
that  can  be  secured  on  the  market. 

SEND  US  A  TRIAL  ORDER 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED, 
HAMILTON        -        ONTARIO 

HARRY  F.  MOULDEN.  Winnipeg.  Man. 
GEO.   W.    LAIDLAW,    Vancouver,    B.C. 


HARDWARE    AND    METAL 


CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive    Wheels 

London  Emery  Works,  London,   Eng. 

Carborundum  Co.,   Niagara  FaUs    N.Y. 

Canadian     Hart    Wheels.     HamUton. 
Alnmlnum    Ware 

British  and  Continental  Agencie*.  Ltd. 
Toronto  .    .  ,  .. 

Hero    Mfg.    Co.,    PhUadelphia. 

Northern     Aluminum    Co.,     Toronto. 

Stover    Mfg.    Co.,    Freeport,     IU. 

Wondershine   Limited,    Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,    New  York. 
Animal  Traps 

Oneida  Community  Ltd.,  Oneida,  N.T. 
Anchors 

Henderson    ft    Richardson,    Montreal. 

Star   Expansion   Bolt   Co.,   New   Tort. 
Anger  Bits 

Ford  Anger  Bit  Co.,  Holyok*,  Mass. 

Snear    *    Jackson,    Sheffield,    Enf. 

Tobin  Arms  Mfg.  Co.,   Woodstock. 
Babbitt  Metal 

Canada   Metal    Co.,    Toronto. 

Magnolia   Metal   Co.,    Montreal. 

Alonzo  W.  Spooner,  Ltd.,  Port  Hope, 

Tailman  Brass  ft  Metal  Co.,  Hamilton. 
Bar   Iron 
Henderson    &    Richardson,    Montreal. 
Steel   Co.   of  Canada,   Hamilton. 
London    Rolling    Mills   Co.,    London. 

Bale-Ties 

Laidlaw  Bale-Tie  Co.,  HamUton,  Ont. 
Bar    TJrns 

Buffalo   Mfg.   Co.,   Buffalo,   N.  T. 
Bath    Boom   Fittings 

Buffalo    Mfg.    Co.,    Buffalo,    N.T. 

S.  Stemau  A  Co.,  Brooklyn,  N.I. 

Belting 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  ft  Haworth,  Montreal. 
Beltings  Hose,  etc. 
Gutta   Percha   and   Rubber   Mfg.    Co., 

Toronto. 

Bird    Cages 
E.   T.   Wright  A  Co.,  Hamilton. 

Binder   Twine 
Plymouth   Cordage   Co.,  N.   Plymouth, 
Mass. 

Bolts   and    Nuts 
London  Bolt  and  Hinge  Works,  Lon- 
don,  Ontario. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
National   Acme   Mfg.   Co..   Montreal 

Boilers   and    Radiators 
Pease    Foundry   Co.,    Toronto. 
Gumey  Foundry  Co.,  Toronto. 

Bolts — Expansion 

Star  Expansion   Bolt  Co.,   New  Tort 

Brackets    Shelf 

Atlas  Mfg.   Co.,    New  Haven,   Conn. 
P.  ft  F.   Corbin,   New   Britain,   Conn. 
Stanley   Works,   New   Britain,   Conn. 

Brass    Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,   Eng.  _ 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson    &    Richardson,    Montreal. 

Tailman  Brass  &  Metal  Co.,  Hamilton 

Stover    Mfg.    Co.,    Freeport,    111. 
Brass,  Sheets,  Tubes  and  Rods. 

Henderson    &     Richardson,     Montreal. 

Tailman  Brass  A  Metal  Co.,  HamUton 

Brushes. 

Meakins    &    Sons,    HamUton. 

Stevens-Hepner    Co.,    Port    Elgin. 
Bridle    Rings — Galvanized,    Brass 
and  Plain. 

Star   Expansion   Bolt  Co.,   New  Tort. 

Builders'   Tools   and   Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

HamUton. 
CaverhUl,   Learmont  &  Co.,   Montreal. 
Howland,  H.  S.  Sons  &  Co.,  Toronto. 
Lewis    Bros.    &    Co.,    Montreal. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
North    Bros.    Mfg.    Co.,    PhUadelphia, 

Pa. 
Stanley  Rule  ft  Level  Co.,  N.  Britain 

Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
BeUevUle. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.    &    F.    Corbin,    New    Britain,    C. 

May    &    Padmore,    Birmingham,    Eng. 

National   Hardware   Co.,    OrUlia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough. 

Butts. 

Canada    Steel    Goods    Co.,    HamUton. 
P.    A   F.    Corbin,    New   Britain,    C. 
Cans 
Tho*.    Davidson    Mfg.    Co.,    Montreal, 
MeClary   Mfg.   Co.,   Toronto. 


The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 

HamUton    Brass    Mfg.    Co.,    HamUton. 

Carpet    Sweepers 

Bissell  Carpet  Sweeper  Company, 
Grand    Rapids,    Mich. 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Carriage    Springs    and    Axles 

Guelph  Spring  and  Axle  Co.,  Guelpb. 

Cartridges 
Dominion  Cartridge  Co.,   Montreal. 

Cash   Registers 

National   Cash   Register   Co.,   Toronto. 
Cattle   and   Trace   Chains 

Greening,   B„  Wire  Co.,  HamUton. 

McKinnon    Chain    Co.,    St.    Catharines 

Oneida    Community    Limited,    Niagara 
Falls,    Ont. 
Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Alt.    Rogers,    Ltd.,    Toronto. 

B.  ft  S.  H.  Thompson  ft  Co.,  Montreal 

Churns 
Connor,  J.  H.,  ft  Sons,   Ottawa,  Ont, 
Cummer-DowsweU  Ltd.,  HamUton,  Ont 
MaxweU,  David,  ft  Sons,  St.Mary'i,  Ont 

Chafing  Dishes 
Buffalo  Mfg.   Co.,   Buffalo. 
S.   Stemau  ft  Co.,    Brooklyn,   N.T. 

Chaplets 
S.  Cheney  ft  Son,  Manllus,  N.T. 
Chicken    Coops. 

Triangle    Mfg.    Co.,    Freeport,    HI. 
Clippers — All  Kinds 
American  Shearer  Mfg.  Co..  Nashua, NH 
Chicago   Flexible    Shaft   Co.,    Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 
Mass. 

Clocks 
The  Western  Clock  Mfg.  Co.,  La  Salle, 
IU. 

Clothes    Reels   and    Lines 
Cummer-Dowswell  Ltd.,  HamUton,  Ont 
HamUton    Cotton    Co.,    HamUton. 

Clothes   Wringers 

Cummer-DowsweU  Ltd.,  HamUton,  Ont 
American  Wringer  Co.,  New  York  City 
LoreU    Mfg.    Co.,    Erie,    Pa. 

Cold   Rolled    Strip    Steel 

The  Morris  ft  Bailey   Steel  Co.,  Pitts- 
burg,  Pa. 

Cordage 

HamUton   Cotton   Co.,   HamUton. 
Plymouth  Cordage  Co.,   N.   Plymouth, 
Mass. 

Cow  Ties 
Greening,  B.,  Wire  Co.,  HamUton. 
McKinnon   Dash   and    Metal   Co.,    St. 

Catharines. 
Oneida  Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,     London,     Ont. 
The    Sheet    Metal    Products    Co.,    of 

Canada,     Ltd.,     Montreal,     Toronto, 

Winnipeg. 

E.  T.    Wright   ft    Co.,    HamUton. 

Cutlery — Razors,    Scissors,   etc. 
CaverhUl,    Learmont   ft   Co.,    Montreal 
Crookes,    Jonathan   ft   Son. 
Dorken   Bros,   ft   Co.,   Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson    ft     Richardson,     Montreal. 
Heinisch's,  R.,  Sons  Co.,  Newark, N.J. 
Howland,  H,  S..  Sons  &  Co.,  Toronto 
Hutton,    Jas.,    ft    Co.,    Montreal. 

F.  W.    Lamplough    &    Co.,    Montreal. 
McGlashan,  Clarke  Co.,  Ltd.,  Niagara 

FaUs. 
Door  Bolts. 

Montreal   Hdwe.    Mfg.    Co.,    Montreal. 
Door  Checks. 
Wm.    Keating,    Toronto. 
Canadian    Yale    ft    Towne,    St.    Cath- 
arines. 
P.    &    F.    Corbin,    New    Britain,    C. 

Door   Hangers. 

F.   E.    Myers  ft  Bro.,  Ashland,   O. 
Richard  WUcox  Mfg.  Co.,  Aurora,  IU. 

Door    Springs. 
Stover    Mfg.    Co.,    Freeport,    111. 

Drawer    Pulls. 
P.    ft    F.    Corbin,    New    Britain,    C. 
Stover   Mfg.    Co.,    Freeport,    IU. 

Drills,   Brick   and    Stone. 

Star   Expansion   Bolt   Co.,    New   York. 
Whitman    ft    Barnes    Mfg.     Co.,     Bt 
Catharines. 
Drills— High    Speed 
Alexander    Gibb,    Montreal. 


Drinking  Cups 

Hero   Mfg.    Co.,    PhUadelphia. 
Dry  Batteries 

Canadian   Carbon   Co.,   Winnipeg. 
Eavetroughs 
Thos.   Davidson  Mfg.   Co.,   Montreal. 
McClary's,   London,    Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
E.  T.   Wright  ft  Co.,  HamUton. 
Metal   Shingle  ft   Siding  Co.,    Preston. 
Wheeler    ft    Bain,    Toronto. 
Emery   or   Corundnm   Wheels 
The   Carborundum  Co.,   Niagara   Falls. 

N.Y. 
Canadian  Hart  Wheels  Limited,  Ham- 
Uton,   Ont. 
London  Emery  Works,  London,  Eng. 

Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 

Ont, 
Jas.    Morrison    Brass    Mfg.    Co.,    Tor- 
onto. 
Emery   Cloth 

London  Emery  Works,  London,  Eng. 
Emery  Wheels. 

London    Emery   Works,    London,    Eng. 
Enameled    Ware 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 
McClary's,    London,    Ont. 
Escutcheon   Pins 
The  Parmenter  ft   Bulloch   Co.,   Gana- 

oque,    Ont. 
Steel  Co,  of  Canada,   Ltd.,  HamUton. 
Fencing — Woven  Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
Uton. 

Banwell-Hoxie  Wirt  Fencs  Co.,  Ham- 
Uton. 

McGregor,  BanweU  ft  Co.,  Walker- 
vUle. 

Files   and    Rasps 
Bamett  Co..  G.  ft  H„  PhUadelphia,  Pa 
Delta   FU«  Works,   PhUadelphia,   Pa. 
Disston,  Henry,  ft  Sons,  PhUadelphia, 

Pa. 
Nicholson   FUe  Co.,   Port  Hop*. 
Simonds     Canada     Saw     Co.,      Ltd., 

Montreal. 
Spear   ft    Jackson,    Sheffield,    Inf. 

Firearms    and    Ammunition 

Harrington    ft    Richardson    Sons    Co., 

Worcester,    Mass. 
0.    J.    HamUton    ft    Son,    Plymouth, 

Mich. 
Tobin    Arms  Mfg.    Co.,    Woodstock. 
Fire  Escapes 
Canada  Foundry  Co.,  Ltd.,  Toronto. 
Dennis   Wire  ft   Iron   Co.,   London. 
Fire   Grates. 
Ohio    Foundry    &    Mfg.    Co.,    Steuben- 
vUle,    O. 

Fine   Irons 

8tover  Mfg.   Co.,   Freeport,   m. 

Fire  Place  Furnishings 

The  Barton-Netting  Co..  Ltd.,  Wind- 
sor, Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 
Food  Choppers 
Enterprise   Mfg.   Co.,   PhUadelphia. 
D.   MaxweU   ft   Sons,   St.   Mary's, 

Foot  Warmers 

Chicago   Flexible   Shaft   Co.,    Chicago. 

Forgings 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 

Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.    Davidson   Mfg.    Co.,    Montreal. 
The  Steel  Co.  of  Canada,   Ltd,  Ham- 
Uton. 

Galvanized    Iron 
W.    GUbertson    ft    Co.,     Ltd.,     Alex. 

Gibb,    Montreal,    Agent. 

Henderson    ft    Richardson,    Montreal. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and  Montreal. 

B.  ft  S.  H.  Thompson  A  Co.,  Mont- 
real. 

Gas    Fixtures 

The   Barton-Netting   Co.,    Ltd.,   Wind- 
sor,  Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 

Glass 

Hobbs  Mfg.  Co.,  London. 
Toronto  Plate  Glass  Imp.  Co.,  Toronto 
Winnipeg    Paint  ft  Glass  Co.,  Winnipeg 
Consolidated    Plate    Glass    Co.,    Tor- 
onto. 

A.  Ramsay   ft   Son,    Montreal. 

B.  ft  3.  H.  Thompson  A  Co..  Mont- 
real. 


Glass,  Ornamental 

Consolidated  Plat*  Glass  Co.,  Toronto 

Hobbs   Mfg.    Co.,    London. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  ft  Glass  Co.,  Winni- 
peg. 

Glass    Paper 

London  Emery  Works,  London,  Eng. 
Glass,   Wired 

Hobbs   Mfg.    Co.,    London. 

Toronto  Plat*  Glass  Imp.  Co..  Tor- 
onto. 

Winnipeg  Paint  ft  Glass  Co..  Winni- 
peg. 

Consolidated  Plat*  Glass  Co.,  Toronto 

Glaziers'  Diamonds 

Pelton,   Godfrey  8. 
Sharratt   ft    Newth,    London,    Eng. 
Winnipeg  Paint  A  Glass  Co.,   Winni- 
peg. 
Glue 
The    Canada    Gin*    Co.,    Ltd.,    Braat- 

ford. 
Henderson   ft    Richardson.    Montreal. 

Grinding   Machinery. 

London  Emery  Works,  London,  Eng. 
Grindstones 

Richards-WUcox  Mfg.  Co.,  Aurora, 
IU. 

American     Grinder     Mfg.    Co.,      Mil- 
waukee. 
Guns 

Harrington  ft  Richardson  Arms  Co. 
WorchesUr,    Mass. 

Tobin  Arms  Mfg.  C*.,  Wsodstosk,  Oat, 

0.  J.  HamUton  A  Boa,  Plymouth, 
Mich. 

Hammers 
Stover  Mfg.   Co.,    Froaport.    IU. 
Whitman     A    Barn**    Mfg.    Co..    It 

Catharines. 

Handles 

StUI.    J.    H.,    Mfg.    Co.,    St 
W.   C.   Crawford  Co.,  TUbury, 

Hardware,    Metal    Window. 

Canadian  Yale  ft  Towne,  St.  Cath- 
arines. 

P.  ft  F.  Corbin,  New  Britain,  Conn. 
Hay  Unloading  Tools 

F.  M.  Myers  ft  Bro.,  Ashland.  Ohio. 
Hinges 

Canada    Steel    Goods    Co.,    Hamilton. 

Cowan   ft    Brittoa,    Gananosm*. 

Montreal   Hardwar*   Co.,    Montreal. 

Th*  Stanley  Works,  New  Britain. 
Conn. 

Hinges,    Spring 

Chicago    Spring    Butt    Co.,    Chisago. 
Standard   Mfg.    Co.,    Bholsr.   Ohio. 

Hockey   Sticks 
StUI,  J.  H.  Mfg.  Co..  St,  Thomas. 
St.    Marys    Wood    Specialty    Co..    St 
Marys. 

Hooks 

P.  ft  F.   Corbin,   New   Britain,   Conn. 
Henderson   ft   Richardson,    Montreal. 
Steel   Co.   of   Canada,    Limited,   Ham- 
Uton. 
Stover   Mfg.   Co.,    rretport.    111. 

Hoop  Iron 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
Uton. 

Hoops — Steel    and    Wire 

Laidlaw  Bale-Tit  Co.,  HamUton,  Ont. 
Horseshoes  and  Nails 

Steel  Co.  of  Canada,  Ltd.,  HamUtoa 
Ice    Cream   Freezers 

North   Bros.   Mfg.   Co.,   PhUadelphia. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,  Montreal,  Toronto,   Winnipeg 

Ice  Cutting  Tools 

North  Bros.  Mfg  Co.,  PhUadelphia,  Pa 
Iron   and    Steel   Bars 

Henderson   ft   Richardson,    Montreal. 
Steel  Co.  of  Canada,  Limited,  TT.milfa» 

London   Rolling   MU1   Co.,   London. 

Iron   Pipe 
Steel  Co.  of  Canada,  Ltd..  HamUton. 
Canada    Tub*    ft    Iron    Co.,    Montreal. 

Iron   Pumps 
Aylmer   Pomp   ft   Stale   Co.,    Aylmtr. 
R.    McDoogall    Co.,    Gait. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa 
F.   I.   Myers  ft   Bro.,   Ashland,   Ohm. 

Knife  Polish 

London  Emery  Works,  London,  Ens. 
Ladders 

Stratford  Mfg.  Co.,   Stratford.  Ont 
Ladders — Shelf 

HamUton   Bras*   Mfg.    Co.,    Hamfltoa. 

F.    X.    Myers   ft   Bro.,    Ashland,    Ohio. 

Rlchards-WUoox  Mfg.  Co.,  Aaron. 
111. 
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Lamps,  Acetylene 

Maple   City   Mfg.   Co.,   Monmouth,   HI. 
Lampblack 
The    L.    Martin    Co.,    New   York. 
Wilekes  Martin  Wilekes  Co.,  New  York 

Lanterns 

Tho*.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

E.  T.    Wright    ft    Co.,    Hamilton. 

lawn     Fencing 
Canada  Wilt  ft  Iron  Qoodi  Mfg.  Co., 

Hamilton. 
B.    Greening    Wirt    Co.,    Ltd.,    Hamil- 
ton. 
McGregor   Banwell   ft  Co.,   Walkerrille 
Banwell  Hoxis  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn  Mowers 
D.  Maxwell  ft  Sons,   St.   Mary's,   Ont 
Supplee    Hardware    Co.,     Philadelphia 
Clipper  Lawn   Mower  Co.,   Dixon,    BL 
S.    P.   Townsend  ft  Co..   Orange,   N.J. 
Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 
Lawn    Swings 

F.  E.    Myers  ft   Bro.,    Ashland,   Ohio. 
Stratford  Mfg.   Co.,   Stratford,   Ont 

Lightning;    Rods 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont. 
Locks,    Knobs,    Escutcheons,    etc. 

Belleville   Hdw.    and   Lock   Mfg.    Com- 
pany,   Belleville. 

Canadian    Tale    ft    Towne,    St.    Cath- 
arines. 

P.    ft   F.   Corbin,   New   Britain,   Conn. 

May   ft  Padmore,   Birmingham,    Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough    Lock    Mfg.    Co.,    Peter- 
borough,   Oat. 
Lumbering    Tools 

Pink,  Thos.,  ft  Co.,  Pembroke,  Ont 
Manufacturers'    Agents 

Gibb,   Alexander,    Montreal. 

Mcintosh,    H.    F.,    ft   Co.,    Toronto. 

Western    Distributors   Ltd.,    Saskatoon. 

Mantels   and    Grates 

The    Barton-Net  ting    Co.,    Ltd..    Wind- 
sor, Ont. 
Match   Boxes 

Storer    Mfg.    Co.,    Freeport,    HI. 
Metals 

Canada    Metal   Co.,    Toronto. 

Caverhill,    Learmont  ft   Co.,    Montreal. 

Gibb.   Alexander.   Montreal. 

Henderson    ft    Richardson,    Montreal. 

Leslie,  A.  C,  ft  Co.,  Montreal. 

Lysaght.   John,    Bristol,    Eng. 

Magnolia    Metal    Co.,     Montreal. 

McKechnis  Bros.,   Birmingham,   Eng. 

Nora  Scotia  Steel  and  Coal  Co.,   New 
Glasgow,    N.8. 

Samuel,    Benjamin   ft   Co.,   Toronto. 

Alonzo  W.  Spooner,   Ltd.,  Port  Hope, 
Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal.   Toronto,   Winnipeg 

Tallman  Brass  ft  Metal  Co.,  Hamilton 

Thompson,  B.   ft  S.  H.  ft  Co., Montreal 

Metal  Lockers 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
Dennis  Wire  ft  Iron  Co.,  London,  Ont. 

Metal  Shingles,   Sidings,  Etc. 
Gait  Art  Metal  Co.,  Gait. 
Metallic  Roofing  Co.,   Toronto. 
Metal  Shingle  and  Siding  Co.,  Preston. 

Metal   Polish,   Emery    Cloth,   Etc. 
Oakey,  John,  ft  Sons,  London,  Eng. 
John   C.    Wilson,   Ottawa. 

Metal    Store    Fronts 

Canada  Foundry  Co.,   Ltd.,  Toronto. 
Mop   Holder 

Theo.  J.   Ely  Mfg.   Co.,   Erie,   Pa. 
Mop    Wringers 
Theo  J.   Ely  Mfg.  Co.,   Girard,  Pa. 
White    Mop   Wringer   Co.,    Fultonville. 
N.T. 

Natl   Pollers 

The    Bridgeport    Hdw.    Corp.,    Bridgt- 

Jjort.    Conn, 
th  Hardware  Co..    Montreal. 

Nails,    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

Pannenter  ft  Bulloch  Co.,  Gananoqua. 

P.  L.  Robertson  Mfg.  C,   Milton,  Ont. 

Steel   Co.   of   Canada.    Limited,    Ham- 
ilton. 
Oilers 

Thos.    Daridson   Mfg.    Co.,    Montreal. 

Hero    Mfg.    Co.,    Philadelphia. 

Maple  City   Mfg.   Co.,   Monmouth,    111. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Wright,  E.  T.  ft  Co.,  Hamilton,  Oat. 
Oil   Stones 

Canadian  Hart  Wheels,  Hamilton,  Ont 

Carborundum  Co.,  Niagara  Falls,  N.T. 
OU   Stoves 

MeClary    Mfg.    Co.,    London. 

Queen   City   OU   Co.,   Toronto. 


Oil   Tanks 

Bowser,    S.    F..    ft    Co.,    Toronto. 
Ornamental   Iron   and    Wire 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Dennis  Wire  ft  Iron  Co.,  London,  Ont 
Packing: 

Garlock  Packing  Co.,  Hamilton,  Ont. 
Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walkerrile,  Ont. 

Brandram    Henderson,     Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian  Oil  Companies,  Ltd.,  Tor- 
onto. 

Dougall    Tarnish    Co.,    Montreal. 

Glidden    Tarnish    Co.,    Toronto. 

Imperial  Tarnish  and  Color  Co.,  Tor- 
onto 

International     Tarnish     Co.,     Toronto. 

R.  C.  Jamieson  ft  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin- Senour    Co.,    Montreal. 

Moore,    Benjamin   ft  Co.,   Toronto. 

Pinchin.    Johnson    Co.,    Toronto. 

Pratt  ft  Lambert  Inc.,  Bridgeburg, 
Can. 

A.  Ramsay  ft  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard  Paint  and  Tarnish  Co., 
Windsor,    Ont. 

G.  F.  Stephens  ft  Co.,  Winnipeg, 
Man. 

Winnipeg  Paint  ft  Glass  Co.,  Winni- 
peg. 

Paint    and   Tarnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 
Dougall   Tarnish  Co.,   Montreal. 
Imperial    Varnish    &    Color    Co.,    Tor- 
onto. 

Perforated    Sheet    Metals 

Canada  Wire  and  Iron  Goods  Mfg. 
Co.,    Hamilton. 

Greening,   B.,   Wire  Co.,  Hamilton. 
Pig-   Iron 

Henderson    ft    Richardson,    Montreal. 

Steel  Co.  of  Canada,  Limited,  Ham- 
ilton. 

Samuel  Benjamin  ft  Co.,  Toronto. 

A.  C.  Leslie  ft  Co.,  Montreal. 

Pipe,    Wrought    Lead    and 
Galvanized 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Canadian  Tube  ft  Iron  Co.,  Montreal. 
Pliers 

Henderson   ft   Richardson,    Montreal. 
Smith    Hardware    Co.,    Montreal. 

Poultry   Netting: 

Greening,    B„    Wire    Co.,    Hamilton, 

Ont. 
John   Lysaght,    Ltd.,    Bristol,    Newport 

and    Montreal. 

Pruning;    Knives 

International   Tool   Co.,    Detroit. 
Pumps 

Canada    Foundry   Co.,    Ltd.,    Toronto. 

R.    McDougall  Co.,   Gait,   Ont. 

F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 

Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 
Pumps,    Power 

Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 
Putty 

Brandram-Henderson   Co.,   Montreal. 

Canada    Paint    Co.,    Montreal. 

Sherwin-Williams  Co.,  Montreal. 

Pinchin- Johnson    ft   Co.,   Toronto. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Rat  Traps 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
Lovell    Mfg.    Co.,    Erie,    Pa. 
Oneida     Community,      Ltd.,     Niagara 
Falls. 
Razors 
Gillette  Safety  Razor  Co.,  Montreal. 
Greeff-Bredt    ft  Co.,   Toronto. 
Jonathan    Crooket    ft    Son,    Sheffield, 

Eng. 
Dorken    Bros,   ft   Co.,    Montreal. 
Jas.    Hut  ton   ft  Co.,    Montreal. 
Kampfe    Bros.,    New   York. 
Razor  Blades. 
Schramberger,   Dhrfedemfabrik, 
Schramberg,    Germany. 
Razor   Hones 
Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Razor   Strops 
J.  R.  Torrey  ft  Co.,  Worcester,  Mass. 
Registers 
Jas.    Stewart    Mfg.    Co.,    Woodstock, 

Ont, 
Canadian    Ferrosteel    Co.,    Bridgeburg. 
Rivets 
Steel   Co.   of  Canada,   Hamilton. 
Pannenter  ft  Bulloch  Co.,  Gananoque. 
P.   L.   Robertson   Mfg.  Co.,   Ltd..    Hil- 
ton   West,   Ont. 
Roofing;   Supplies 
Barber   Asphalt   Co..    Philadelphia. 
Brantford    Roofing    Co.,    Brantford. 
Canadian    Supply   Co.,    Toronto. 
Dominion     Roofing     Co.     of     Canada, 

Ltd.,   Toronto. 
Gait   Art  Metal   Co.,    Gait,   Ont. 
McArthur.    Alex.,    ft    Co.,    Montreal. 
Metal    Shingle  ft   Biding  Co.,   Preston, 

Ont. 
Metallic  Roofing  Co.,  Toronto. 


United    Roofing    ft    Mfg.    Co.,    Phila- 
delphia,  Pa. 
Winnipeg   Paint  ft   Glass  Co.,    Winni- 
peg. 
Rope 

Independent    Cordage    Co.,    Toronto. 
Rules   and   Gauges 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,   Windsor. 
Saws 

Atkins,    E.    C,    ft    Co.,    Indianapolis, 

Ind. 
Disston,  Henry,  ft  Sons,  Philadelphia. 
Drabble   ft    Sanderson,    Sheffield,    Eng, 
Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 
Simonds  Canada  Saw  Co.,   Montreal. 
Spear    ft    Jackson,    Sheffield,    Eng. 
Scales 

Aylmer   Pump   ft    Scale   Co.,    Aylmer, 

Ont. 
Burrow,    Stewart   ft    Milne   Co.,    Ham- 
ilton. 
Renfrew  Scale  Co.,   Renfrew,   Ont. 
Screen   Door    Sets 
P.   &   F.   Corbin.   New  Britain,   Conn. 
Stanley   Works,    New   Britain,    Conn. 
Screws,   Nuts,   Bolts 
National    Acme   Mfg.   Co.,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Screws,  Wood 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.   of  Canada,  Hamilton. 
Scythe    Stones 
The   Carborundum   Co.,   Niagara  Falls. 
New    York. 
Shears,   Scissors 
Acme  Shear  Co.,  Bridgeport,  Conn. 
R.   Heinisch's  Sons  Co.,  Newark,   N.J. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
J.  Wiss  ft  Sons  Co.,  Newark,  N.J. 
Shelf    Boxes 
Cameron    ft    Campbell,    Toronto. 
Shellacs 

Berry   Bros.,   Walkerrille. 
Shovels    and    Spades 

Spear    ft    Jackson,    Sheffield,    Eng. 
Sieves   and   Screens 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 
Silverware 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Sporting;    Specialties. 

Marble   Arms  &  Mfg.   Co.,   Gladstone, 
Mich. 
Sprayers 

Cavers    Bros.,    Gait,    Ont. 

T.    Collins    Mfg.    Co.,    Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

E.    T.    Wright    ft    Co.,    Hamilton. 

Spramotor  Co.,  London. 
Springs 

B.     Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson   ft   Richardson,   Montreal. 
Spring-    Hinges,    Etc. 

Chicago  Spring  Butt  Co.,  Chicago,  DJ. 

Standard    Mfg.   Co.,    Shelby,   Ohio. 
Stains,    Shingle 

Berry   Bros.,   Walkerrille. 
Stains,  Wood 

Berry   Bros.,   Walkerville. 
Staples 

B.    Greening    Wire  Co.,  Ltd.,  Hamilton 

Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Steel — High  Speed 

Alexander  Gibb.    Montreal. 

Henderson    &    Richardson,    Montreal. 
Steel— Cold    Rolled    Strip 

Morris  ft   Bailey  Steel  Co.,    Pittsburg. 
Steel  Wire  Hoop* 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Stencils 

Hamilton  Stamp  ft  Stencil  Co..  Ham- 
ilton,   Ont, 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.  T.   Wright  ft  Co.,   Hamilton,  Ont. 
Herod      Machine     ft      Stamping     Co.. 

Brantford. 
Store    Ladders 

Hamilton  Brass  Mfg.  Co..  Hamilton. 
Ont. 

F.  E.   Myers  ft  Bro.,  Ashland,  Ohio. 
Stoves,   Furnaces 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont. 

Pease   Foundry  Co.,   Toronto. 

D.   J.    Barker  ft   Co.,    Pleton. 
Stoves,  Gas. 

Burrow,    Stewart   ft   Milne   Co.,    Ham- 
ilton. 

MeClary   Mfg.    Co.,   London,   Ont, 
Tacks 

The    Steel  Co.     of    Canada,  Ltd., Ham- 
ilton. 
Tapes 

Jas.  Chesterman  ft  Co.,  Bhtffleld,  Eng. 
Lufkin    Rule    Co.,    Windsor,    Oat. 
Tiling— Wall  and  Floor 

The  Barton-Netting  Co..  Ltd.,  Wind- 
sor. Ont. 


Tin    Plate 

Henderson    ft    Richardson,    Montreal. 

A.  C.   Leslie  ft  Co.,  Montreal. 

B.  ft   S.  H.   Thompson  ft   Co.,   Mont- 
real. 

M.    &    L.    Samuel,    Benjamin    ft    Co., 
Toronto. 
Tools 

The   Chapin   Stevens   Co.,   Pine   Mead- 
ow,  Conn. 

The      Goodell-Pratt      Co.,      Greenfield, 
Mass. 

Spear    ft    Jackson,     Sheffield,    Eng. 

Allan    Hills    Edge    Tool    Co.,    Gait, 

Armstrong    Bros.    Tool    Co,,    Chicago. 

Robt.    Sorby    ft    Sons,    Sheffield. 

Stanley     Rule     ft     Level     Co.,    New 
Britain. 

International    Tool    Co.,    Detroit. 
Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 
Tool  Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther   Grinder   Mfg.    Co.,    Milwaukee. 
Richards-Wilcox     Mfg.     Co.,     Aurora. 

Trucks 

Aylmer   Pump   ft   Scale   Co.,    Aylmer, 
Ont, 

Renfrew   Scale   Co.,    Renfrew,   Co. 
Varnishes:     See  Paints 

Berry  Bros.,  Limited,  Walkerville,  Ont 

Dougall    Tarnish    Co.,    Montreal. 

Glidden  Tarnish  Co.,  Toronto. 

International    Tarnish    Co.,    Toronto. 

Pratt   ft   Lambert,   Bridgeburg. 
Ventilators  ; 

Harris,  J.  W.,   Co.,   Montreal. 
Vises 

Henderson    &    Richardson,    MentrtaL 

Hollands    Mfg.    Co.,    Erie,    Pa, 

Chas.   Parker  Co.,   Meriden,   Conn. 

Prentiss   Tist  Co.,   New   York. 
Washing    Machines,    Etc. 

J.  H.  Connor  ft  Son.,  Ottawa,  Oat. 

Cummer-Dowswall  Ltd.,  Hamilton,  Ont 

Henderson    &    Richardson,    Montreal. 

D.   Maxwell  ft  Son,  St,  Mary's,  Oat 

One    Minute   Washer  Co.,    Toronto. 

London  Foundry  Co.,   London. 
Wall  Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle   Irons 

Stover  Mfg  Co.,  Freeport,  IH. 
Wagons — Children's 

Wodstoek    Wagon   Co.,    Woodstock. 
Washers 

P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co.   of  Canada,  Limited,  Hamilton 

White  Lead 
Brand  ram-Henderson     Co.,     MontreaL 
Steel  Co.   of  Canada,  Limited,  Hamilton 

Wholesale   Hardware 
Carerhill,    Learmont   ft   Co.,    Montreal 
Howland,  H.  S„  Sons  ft  Co.,  Toronto 
Lewis  Bros,  ft  Co.,  MontreaL 

Window   Guards 

Canada  Wirt  ft  Iron  Goods  Mfg.  Ott. 
Hamilton.  ^ 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Wire   Guards 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Wire  Door  Guards 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Wire — Iron,    Steel,    Brass    and 
Copper 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Henderson   ft    Richardson,   Montreal. 
Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont, 
If  L.    Bobtrteon  Mfg.  Co.,  Milton.  Ont 
Steel  Co.   of  Canada,  Limited,  Hamilton 

Wire  Mats 

Andrews  Wire  Works  of  Canada.  Ltd.. 

Watford,    Ont  .  •"—. 

Canada   Wire  ft  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited,  "•— "tn 
Wire    Goods 

Canada  Wirt  ft  Iron  Goods  Mfg.  Co., 
Hamilton, 
Wire    Machinery 

Ed  Brand,  4T2  Mots  Lane.,  Manahtttt* 

Eng. 
Wire   Products 

Andrews   Wirt   Works,    Watford,   Ont, 
Wire   Rope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd. 
Hamilton, 
Wire   Springs 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Henderson    ft    Richardson,    Montreal. 
Jas.    Steels   Limited,   Ontlph,   Oat. 
Wood    Finishes 

Berry   Bros.,    Walkerville. 
Wrenches 
Cochran    Pipe    Wrensa    Oa, 
Whitman     ft     Baraat     Mfg.     Co.,     K. 

Catharines. 
Btmls    ft    Call     Ifdws.    ft    Tool    Oa.. 
Bpringfltld.    Mats.  * 
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280  Calibre 
HighVeloerty 


*  Don't  make  the 
mistake  of  selling 
a    cheap    arm   to 


a   man    who    can   afford    to    buy    a    more   expensive   one 

It  pays  you  to  sell  the  "ROSS  280"  High  Velocity. 

Not  only  is  it  the  best  sporting  rifle  made,  but  the  retailing 
price  is  $70.00  and  it  is  a  sale  worth  making. 

Moreover,  any  man  fortunate  enough  to  own  a  Ross  High 
Velocity  is  sure  to  be  proud  of  it  and  it  will  prove  itself  a  walking 
advertisement  for  your  store 

ROSS  RIFLE  CO.     QUEBEC 


~W& 


PAT.  FEB.  2,  1909 


SOCKET 


ROBERTSON 

WOOD  SCREWS 

Have  a  decided  advantage  over  other  styles  of  wood  screws. 
By  having  a  square  hole,  into  the  centre  of  which  a  specially 
designed  screwdriver  fits  snugly,  it  does  away  with  all  possi- 
bility of  slipping,  which  often  proves  disastrous  to  the  screw, 
and   wastes   a    considerable   amount   of   the  workman's  time. 

They  will  sell  on  sight — get  our  prices  at  once. 

We  also  manufacture  high-grade  Hand  Drivers,  Yankee  Bits, 
Brace  Bits,  Rivets,  Burrs,  Washers,  Nails  and  Wire. 

SEND  FOR  CATALOG. 

The  P.   L.  Robertson    Manufacturing   Co.,  Limited,  Milton,  Ont. 


T 

o 


TORONTO  WAREHOUSE.  19  Jarvis  Street, 


F.  J.  Schuch,  Agent 
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IF    ITS  AN 


r*   WDIMHRD     J<S 


WRINGER 


^ 


H 


\ 


fe^ 
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THAT'S  ALL  YOU   NEED  TO 
KNOW   ABOUT  A   WRINGER 

The  quality  goes  in    before  the 

name  goes   on.      Do    you 

handle  them?     If 

not,  why? 

LOVELL,  MFG.  CO. 

□    ERIE,  PA.    U.S.A.  □ 


N 


C  F  f 


A  few  of  our  beautiful  line  of 

Cut  Glass  Knobs 


HIGH-CLASS       BUILDERS' 

HARDWARE  of  all  kinds  for 

high-class  buildings,  banks,  offices, 

residences,  etc. 

The  Belleville  Hardware  and  Lock  Manufacturing  Co. 

LIMITED 


Head  Office  and 
Factory 


BELLEVILLE 
Canada 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear,  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary        Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design;  particularly   adapted 
to  the  work  they  have  to  do  ;  durable  and  reliable. 


Those  that  bear 
thia  Trade-Mark 


fUFKIN 


are    the  leaders  of  the   field   becaute  they  have  always  given  satisfaction.     THEY 
ARE  DOMINION  MADE. 


""by  THE fl/FKIN R(/LE /?Q. OF/7ANADA.lri>. 

W/NDSO/tONT. 


FOR 

ALL  JOBBERS. 


CATALOGUE 
ON  REQUEST 
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NICHOLSON  &  BAIN'S 

CALGARY 


NEW  WAREHOUSE 


50  x  110' 

Mill  Construction 
Electric  Light 
Steam  Heated 
Two  Elevators 
Loading  Platform 
Four  Unloading  and 
Loading  Doors 


Lowest  Rate  of  Insurance 

for  Storage  in 

Calgary 


Possession  Immediately 


Private  Spur  Track 


FOUR  FLOORS    TO   RENT 
STORAGE  SPACE  TO  LET 


APPLY 


NICHOLSON  &  BAIN 


WHOLESALE  COMMISSION   MERCHANTS 


CALGARY,  ALTA. 


1,222nd  ISSUE 


HARDWARE  METAL 
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Published  Weekly  by 

THE   MACLEAN   PUBLISHING   COMPANY,  LIMITED 

Publication  Office :   Toronto,  Canada 
June  29,  1912 
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Big  Ben  Store  Helps 


In  order  to  enable  Canadian  dealers  to 
get  the  maximum  benefit  from  the  Big  Ben 
campaign  now  running  in  Canadian  mag- 
azines, we  are  packing  Big  Ben  specially 
for  Canadian  trade,  six  in  a  carton  with  a 
full  set  of  store  selling  helps  (two  posters, 
two  show  cards,  two  metal  signs. ) 

On  an  order  for  12  we  add  a  solid  ma- 
hogany display  stand.     On  an  order  for  24 

In  broken  and  dozen  lots,  $2.15  less 

The  Western  Clock 


or  more,  we  print  your  name  on  dials,  give 
the  posters,  display  stand,  and  a  beautiful 
metal  sign  lithographed  in  five  colors. 

Big  Ben  and  his  selling  helps  are  being 
carried  in  stock  by  54  wholesale  Canadian 
distributors.  We  will  be  glad  to  let  you 
have  their  names  upon  request.  Any  will 
tell  you  Big  Ben  is  the  best  made  and  the 
best  selling  alarm  that's  ever  been  put  out. 

In  lots  of  24,  $2.05  less  2%. 

Co.,  La  Salle,  111. 
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Join  the  Order  of 

Eeh-Nis-Kim 


Be  a  good  Indian — be  a  promoter  of  good  fellowship  among  hardware- 
men.  Every  dealer  and  salesman  who  handles  CARBORUNDUM 
SHARPENING  STONES  is  eligible  to  become  a  brave  in  the  great  tribe. 
Write  for  an  Application  Blank.  Make  your  plans  now  to  spend  your 
outing  at  the  big  Indian  camp  on  the  banks  of  the  Niagara,  July  and 
August.  It  will  be  a  heap  big  time.  A  postal  to  the  Great  Sachem 
will  bring  the  details.  ^^^^__^^^__ 

Be  sure  you  have  a  complete  stock  of   Carborundum   Goods,   the   demand 

is  growing  every  day. 


The  Carborundum  Co., 


NIAGARA  FALLS,  N.Y. 


THE  LIGHTNING  AND  BLIZZARD 

FREEZERS 

stand  ready  to  serve  you 
in  the  same  satisfac- 
tory manner  in  which 
they  have  served  both 
trade  and  consumer 
for  over  a  quarter  of 
a  century.  The  con- 
struction is  of  the  same 
high  class.  They  run 
easy,  freeze  quickly 
and  take  the  smallest 
amount  of  ice  and  salt 
of  any  freezer  made. 
The  extensive  adver- 
tising from  season  to 
season  has  created  a 
permanent  demand. 
They  bring  trade  and 
help  you  keep  it. 

Better  let  your  Jobber  quote  at  once. 

NORTH  BROS.  MFG.  CO. 

Philadelphia,    Pa. 
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More  Water  for  Less  Money 


£  r  Would  you  pump  water  from  a  deep  well 
^|J  for  two  cents  per  hour?  That's  what  the 
"ECLIPSE  PUMPER"  does  right  along. 
Neither  does  its  usefulness  end  there.  The  en- 
gine is  easily  disconnected  from  the  pump  and 
is  all  ready  to  turn  the  cream  separator,  run 
your  grindstone  or  grind  your  feed,  etc.  The 
"ECLIPSE  PUMPER"  is  a  practical,  guaran- 
teed "Fairbanks-Morse  Engine." 

Every  hardware  dealer  should  carry  them; 
and  a  letter  to  our  nearest  branch  will  bring  you 
our  catalogs  and  our  special  terms  to  agents. 


The   Canadian  Fairbanks-Morse   Co.,   Ltd. 

FAIRBANKS  STANDARD  SCALES— FAIRBANKS-MORSE  GAS  ENGINES— SAFES  and  VAULTS 

Montreal,   Toronto,    Winnipeg,  Vancouver,   Calgary,  Saskatoon,  St.  John 
I 


The  S.M.P.  Galvanized  Ice  Boxes 

and  Water  Coolers 

Just  the  article  needed  for  Summer  Residences  or  Camps. 


Ice  Boxes 


SMATiL, 

Inches.. 20%    x    14%    x    14%. 


LARGE 

28%   x   16%   x   16% 


Water   Coolers 


Gallons 


2  3  4  6  10 


PRICES  ON  APPLICATION 


vs?*^- 


TKe    SKeet    Metal    Products    Company 


OF  CANADA 


MONTREAL 


SUCCESSORS     TO 

KEMP    MANUFACTURING    COMPANY 

TORONTO 


LIMITED 


WINNIPEG 
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J*m 


FILES 


For   many   years  machinists,  mechanics, 
carpenters,  cabinet  makers   and   horse-shoers 
have  known   and  appreciated     the   sterling 
worth    of    all    goods    bearing    the    Disston 
Brand  and  prefer  them  for  their  Quality 
and  Mechanical  Correctness  as  well  as 
for  their  Lasting  Qualities. 

Disston  Files 


do    all  the   filing  done    in   the 
Great  Manufacturing  Plant  of 


Henry  Disston  &  Sons, 

Philadelphia,  Pa. 

The  Largest   Plant   In    the     World 
devoted  to    the  making   of  Saws. 


Hardware 
Dealers 


Have  YOU  a  stock 
of 

DISSTON 

TROWELS 
SAWS  and 
LEVELS? 


can  sell   more     files  of  this 

brand  and  give  more  universal 

satisfaction  than  with  any  other. 

They  cost  no   more   than  inferior 

Goods. 


NOTICE ! 

We   will   accept   orders   at   present   prices   for 
shipment  up  to  September  1st. 


We   are    Headquarters  for  Disston 
Goods. 


You  should  be  Headquarters  for  this  line. 


LEWIS  BROS.  LIMITED,  MONTREAL 


^B. 


OTTAWA 


TORONTO 


VANCOUVER 
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Letting 
The  Buyer 

Know 


Time  was  when  rope  was  "just  rope"  to  the  customer  but  times  long 
ago  changed  and  for  years  thousands  of  satisfied  users  have  demanded 

PLYMOUTH  ROPE 

1  "The  Rope  You  Can  Trust" 

Today  the  most  desirable  buyers — the  permanent  customer  sort — are 
seeking  out  the  Plymouth  Store.  To  help  progressive  dealers 
develop  more  of  this  permanent  class  of  trade  and  to  make  Plymouth 
stores  widely  known,  we  have  arranged  a  practical  advertising  service, 
free  to  Plymouth  dealers. 

The  man  on  the  street,  the  buyer  in  office  and  home,  every  user  of  rope 
in  the  community  can  now  be  reached  with  the  story  of  "Plymouth"  and 
shown  where  to  buy — at  your  store  if  you  wish. 

Every  dealer  is  entitled  to  this  service  as  soon  as  he  places  a  stock 
order  for  Plymouth  rope.  Further  information  and  name  of  our 
nearest  distributor  furnished  upon  request. 


INDEPENDENT  CORDAGE  CO.,  LIMITED 

Canadian  Sates  Agents 

55  COLBORNE  STREET,  TORONTO,  CANADA 

Stocks  at  TORONTO,  MONTREAL,  HALIFAX,  ST.  JOHN,  WINNIPEG,  VANCOUVER 
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SPECIAL 

ANNOUNCEMENT 

To  All  Hardware  Merchants  and  Jobbers 

We  beg  to  announce  that  our  Factory  in  Oakville  is  now 
in  operation,  and  that  instead  of  our  goods  being  handled 
by  Wondershine  Limited,  we  have  decided  to  have  our 
own  Selling  Organization  and  handle  the  entire  trade 
ourselves. 

Our  Cooking  Utensils  are  now  ready  for  the  market, 
and  will  be  sold  to  the  trade  only,  and  will  be 
known  and  largely  advertised  as 


Our  trade  mark  will  be  as  shown  here  and  means  an 
absolute  guarantee  of  every  article  manufactured  by  us 
and  should,  by  any  oversight,  a  defective  article  reach 
the  consumer,  we  must  ask  the  dealer  to  take  it  back 
without  any  hesitation  and  exchange  it  or  refund  the 
money  and  we  will  protect  him. 

We  have  a  stock  of  goods  on  hand  and  can  give 
immediate  shipment  in  many  lines. 

Please  write  to-day  for  our  price  list. 

THE   WARE   MFG.   CO.,   LIMITED 

Offices :  220  King  Street  West,  Toronto 
Factory  at  Oakville,  Ont. 
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THE 

STEEL  COMPANY  OF  CANADA 

LIMITED 


TACKS 

With    heads    that    do    not    come 
off    and    points    that    are    sharp. 


WIRE     NAILS 
WOOD     SCREWS 
MACHINE  SCREWS 

We     guarantee    thoroughly    the 
quality.  :: 


..  .. 

..  .. 


If    prompt    delivery    is    a  factor 
ORDER    TO-DAY 


DISTRICT    SALES    OFFICES: 

HAMILTON,       TORONTO,        MONTREAL,       WINNIPEG 

W.  A.  MacLennan,  Vancouver,  B.C.  H.  G.  Rogers,  St.  John,  N.B. 

J.  B.  H.  Rickaby,  Victoria,  B.C.  Geo.  D.  Hatfield,  Halifax,  N.S. 


HARDWARE     AND     MET  A  I, 


SAMSON 

Farm  Tools  that  are  made  to  give  satisfaction.  Extra  Quality,  Value  and  Appearance. 
The  greatest  of  care  is  taken  in  manufacturing  the  SAMSON  Brand  of  Farm  Tools,  from 
the  first  process  to  the  last.  The  tines  of  the  forks  are  all  made  from  hammer  drawn  steel 
carefully  shaped  and  finished.  The  handles  of  the  SAMSON  Farm  Tools  are  made  from 
selected  second  growth  white  ash.     You  can  depend  on  our  assurance  that  the  SAMSON 

QUALITY    FARM    TOOLS 

will  give  your  customers  every  satisfaction.  Second  to  none  in  value,  durability  and 
appearance,  SAMSON  Farm  Tools  will  help  to  win  trade  and  the  progressive  merchant  will 
not  hesitate  in  ordering  a  supply  of  these  tools. 

ORDER     NOW. 

H.  S.  Howland,  Sons  &  Co.,  Limited 

Wholesale  Hardware 


WE  SHIP  PROMPTLY 


TORONTO 

GRAHAM  NAILS  ARE  THE  BEST 


OUR  PRICES  ARE  RIGHT 
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Crescent  Brand  HARDWARE 


Crescent 


Brand 


Butt  Hinges 


Strap  Hinges 


Tee  Hinges 


Barn  Door  Hangers        Parlor  Door  Hangers 
Trolley  Hangers  Hinged  Hasps  Shelf  Brackets 


Wrought  Staples 


Rollston  Pulleys 


Gate  Hooks 


Wagon  Hardware 


Steel  Sheets 


Bands 


Etc.  Etc.  Etc. 


Bars 


Rods 


Wire 


CANADA  STEEL  GOODS  CO.,  Limited 

HAMILTON  -  -  -  CANADA 


Davidson's  Western   Slop   Pail 

A  Modern  Sanitary  Pattern  and  a  Good  Seller 

Strongly  made  and  attractively  neat  in  appear- 
ance. Absolutely  impossible  for  it  to  leak  as 
body  is  formed  out  of  one  sheet  of  steel,  entirely 
seamless  and  is  then  heavily  galvanized  after  all 
parts  are  assembled.  Finally  finished  by  being 
neatly  decorated  with  two  bands  of  bright  red 
japan. 

One  Size  only,  No.  3,  Capacity  16  Quarts 

Can  be  sold  with  or  without  Commode 
Attachment. 

Write  for  prices  and  arrange  to  try  a  sample  lot. 

The  Thos.  Davidson   Mfg.  Co.,  Limited 


MONTREAL 


WINNIPEG 


TORONTO 
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NICHOLSON  &  BAIN'S 

CALGARY 


NEW  WAREHOUSE 


50  x  110' 

Mill  Construction 
Electric  Light 
Steam  Heated 
Two  Elevators 
Loading  Platform 
Four  Unloading  and 
Loading  Doors 


Lowest  Rate  of  Insurance 

for  Storage  in 

Calgary 


Possession  Immediately 


Private  Spur  Track 


FOUR  FLOORS   TO  RENT 
STORAGE  SPACE  TO  LET 


APPLY 


NICHOLSON  &  BAIN 


WHOLESALE  COMMISSION  MERCHANTS 


CALGARY,  ALTA. 
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How  We  Are  Turning  REAL 


ORDERS  Over  to  You! 


Just  one   minute, 
Orders!  Actual  Orders! 


Mr.  Dealer !         Here   is  something  you're   interested  in. 
And  lots  of  them !         Read  this: 


STAR 


Litter   and 
Feed   Carriers 


(EQUIPPED  WITH 
and  Star  Stalls  and  Stanchions  are  attracting 
the  attention  of  Farmers  all  over  the  country. 
It's  our  great  big  farm  paper,  inquiry-pulling  ad- 
vertising campaign  !  Every  day  hundreds  of 
Farmers  are  writing  to  us  to  find  out  more  about 
Star  Barn  Equipment.  -       •  •t** :"\ 

These  inquiries,  besides  being  turned 
over  to  our  dealers,  are  being  followed  up  with 
catalogs,  letters,  etc.  Result?  Orders!  Orders 
for   you — if   you   handle  Star  Equipment.     Star 


ROLLER  BEARINGS) 

business  is  being  pushed  to  the  limit.    You  want 
your  share.     And  now  is  the  time  to  get  it. 

It's  the  most  convenient  line  to  handle — the 
most  profitable — and  the  best  known  to  the 
farmer.  Now  is  the  time  to  drop  us  a  line  and 
get  the  details  of  our  dealer  proposition.  A  pos- 
tal card  will  put  you  in  touch.  Hitch  up  with  a 
live  wire!  Connect  with  our  order  making,  busi- 
iness  building,  selling  campaign!  Put  on  a  line 
that's  sold  before  you  show  it!  Drop  us  that 
card  right  now. 


Hunt-Helm-Ferris  &  Company 

178  HUNT  STREET  HARVARD,  ILLINOIS. 

JFj  I  McKenzie    Bros.,  Winnipeg,  Man.,     Merchant's  Hardware  Specialties, 

Calgary,  Alta.,  Agents  29 


Ltd., 
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The    Fountain 
LAWN  SPRINKLER 


w 


"A    SPRINKLER    That    Every 
Household  Can  Afford  To  Buy" 

Try  it  on  your  own  lawn — Your 
customers  will  ask  "where  can 
I  get  one  like  it?" 
It  Really  Imitates  Nature 
Made  of  brass,  hand- 
somely polished, 
thoroughly 
good  and 
"looks 
it" 


With  Every   Order   of 

SIX  SPRAYERS  You  Get  a 

Very  Attractive  DISPLAY  BOX 


which  makes   selling  easy — Your  jobber  has 
it,  ask  him  and  be  sure  to  specify  the  "Marysville 
Fountain" — The  original    and  only    sprinkler   with 
The  "Mist-Like  Spray" 


The    Standard    Stamping    Co. 

No.  501  MAIN  ST.,  MARYSVILLE,  OHIO. 


«> 


25% 
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TRADE  DISCOUNT 

OFF  price  list  "Ari  7" 


METAL  CEILINGS  &  WALLS 

WRITE  US    FOR  THIS  LIST 
The  Gait  Art  Metal  Co.,  Limited   (  DepfC") 

GALT,  ONT. 
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NEW  LINE 

UNIVERSAL  CLOTHES  WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs         Enclosed  Cog  Wheels 


No.  310E— 
No.  SHE- 


PLAIN   BEARINGS 

-  Rolls,   lOxlf  inches 

-"  -        Rolls,   llxlf  inches 


STEEL  BALL  BEARINGS 

No.  317E—       -  Rolls,   10  x  If   inches 

No.  318E—       -  Rolls,   11  x  If  inches 

SAME  STYLE  MADE  IN  FOLDING  BENCH 


Packed  3  in  a  case 


SEND   FOR   CATALOGUE  "F" 

THE  AMERICAN  WRINGER  COMPANY 

99   CHAMBERS  STREET,   NEW  YORK 


CANES  WASHBOARDS 


Will  Be  a  Great  Advertisement  for  Your  Business 

The  dealer  who  aims  at  giving  satisfaction,  is  the  man  who  will  progress  rapidly 
The    most   valuable  asset  to  your  store  is  the  talk  of  enthusiastic  customers 
— these  customers  are  not  only  the  assurance  of  repeated  orders,  but 
help  to  bring  you  new  customers. 


>    » 


"Cane's 
Washboards 


sell  quickly  and  pay  an  attractive  profit. 
They  are  backed  by  years  of  reliable  and 
economical  service   and  are   guaranteed  to 

satisfy  in  every  respect. 

Don't  fail  to  write  for   catalog  on  washboards 
and  general  wash  day  woodenware. 

The 
Wm.  Cane  &  Sons  Co.,  Limited, 

Newmarket,  Ont. 
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HITCHING  RINGS 


HIGHEST 

QUALITY 

GOODS 


LOWEST 

POSSIBLE 

PRICES 


This  is  another  of  the  M-H  lines,  guaranteed  the  same  as  the  rest  of  our  products 
to  be  of  the  finest  material  and  finish. 

Our  catalog  should  be  in  your  hands  NOW — Send  for  a  copy  to-day, 

THE  MONTREAL  HARDWARE  MFG.  CO.,  Limited 

MONTREAL  -:-  -:-  CANADA 


Add  This  MEAT  CHOPPER  To  Your  Stock 


You    Will    Get    Splendid    RESULTS 


Our  Eclipse  Double  Gear  Attachment 
has  proved  a  great  improvement  on 
food  choppers.  It  requires  about  one 
third  as  much  power  as  an  ordinary 
hand  chopper,  and  being  more  com- 
pact and  durable  should  last  an  age, 
with  proper  attention.  Can  be  placed 
in  a  convenient  position  for  operating, 
is  easy  to  adjust  and  separate  for  clean- 
ing. Constructed  of  the  very  best 
material  and  expert  mechanics. 
Display  this  chopper  in  your  window 
and  you  will  soon  procure  excellent 
results. 

Write  to-day  for    catalogue  and 
price*. 

We     also   manufacture     Refrigerator 
Door  Fasteners,  Refrigerator  Hinges, 

and    various    other  articles    that  are  a 
necessity  to  the  butcher. 


Bernard  Gloekler   Co 

PITTSBURGH,  PA.,  U.  S.  A. 
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ALL  YOUR  CUSTOMERS  WILL  WANT  THIS 

Here  Is  What  Has  Been  Needed  to  Make  Perfect 
the  Equipment  of  Fireless  Cookers 

"IDEAL"    TRIPLICATE   PAILS 
IOF  PURE  ALUMINUM    Jl 


I^For  cooking  several  things  at  one  time 
If  in  one  compartment  of  a  Fireless  Cookerv?-- 

FreightJPrepaid|on    First|OrderJfor*one  Dozen*or*More|Sets 

BIG  DEMAND  FOR  THIS  ARTICLE 

TRIPLICATE  PAILS  OF  ALUMINUM  is  what  has  been  lacking  to  make  the  equipment 
of  Fireless  Cookers  perfect.  As  always  we  lead  with  the  latest  and  best  cooking  devices — 
things  the  people  want.  These  pails  are  made  from  heavy  seeets  of  PURE  ALUMINUM, 
seamless  and   have  self-locking   covers.     Each  pail  has  capacity  for  two  quarts.     Three 

together  9i  inches  in  dia- 
meter. Same  diameter  as 
8-qt.  kettle. 

Not  only  the  IDEAL 
equipment  for  a  Fireless 
Cooker  (any  make)  but 
also  splendid  for  cooking 
several  things  at  one  time 
over  one  burner  of  a  GAS 
or  OIL  STOVE. 

Prices  :  Retail  $3.00  per  set 

Dealers   $24.00  per  Dozen 
Sets. 

Made  Exclusively  by 

THE  TOLEDO  COOKER  CO.,  1319  W.  Bancroft  St.,  TOLEDO,  OHIO 

LARGEST  MANUFACTURERS  OF  COOKERS  IN  THE  WORLD 


SPECIAL    OFFER    COUPON 
FOR  TRIPLICATE  PAILS 

TOLEDO   COOKER   CO.,   Toledo,   Ohio: 

I  understand  as  a  Special  Introductory  Offer 
to  dealers  on  your  Triplicate  Pail8  of  Pure 
Aluminum,  you  will  PREPAY  freight  on  first 
order  for  one  dozen   or  more  sets. 

Send   me    doz.    Sets 

doz.     "Lifters" 

Name    

Address     

TERMS  :  30  days,  net  ;  2%  cash,  10  days. 


"  IDEAL  "  Fireless  Cook  Stove 

The  Cooker  with  the  "Water  Seal"  top. 
Pure  aluminum  lining  ;  vulcanized  solid 
oak  outer  casting. 

Finest   built.  Best  Cooking,  Handsomest 
Cooker  on  the  Market. 
Send   for  our  catalogues  and  prices  on  Steam 
and   Fireless   Cookers.     Write  to-day. 


K^rj 


G         G         G         G         G         G         G         G         G         G 

ZR3    ^p    Zfp    z£p    rg)    rg)    ^p    ^p    Z8>    Zg) 


Dealers  Can  Reap  Good  Profits 


BY  SELLING 


Rogers'  Portland  Cement 

This  is  a  cement  upon  which  every  architect  can  absolutely 

rely  as  it  has  proved  its  superior  weather-resisting  qualities 

by  its  past  service. 

ROGERS'  PORTLAND   CEMENT    has  great  strength, 

sets  evenly  and  is  absolutely  uniform  in  action. 

All  orders  receive  prompt  attention.  Our  service  is  quick 

and  efficient. 


.'■n-J^MLTJil 


ALFRED    ROGERS  LIMITED 

28  WEST  KING  STREET,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 


G  C.     G        G         G         G        G         G        G        G        G 

-IP    -fP    -?P    -+P    -+P   hP    -?p    ^p   ^?p    ^+p 
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For  Quick  and  Satisfactory  Sales  Try 

"EMPIRE" 

HOT  AIR    REGISTERS 

These  are  two  popular  and  very  neat  designs  that  are  sure 
to  attract  those  who  are  interested. 

The  "Empire  Special"  Register  meets  the  demand  for  a 
register  with  a  large  opening.  Has  all  the  qualities  that  are 
required  to  assure  the  complete  satisfaction  of  the  user. 


■NHbHH 


MOORISH   DESIGN    CAST    REGISTER 
Made  in  full  sizes  from  7x10  to  12x15 


EMPIRE  SPECIAL 

New    design,    made   in   full  sizes  from   7  x  10 

to   12  x 15 

Made    in    Japanned,    nickel-plated    and    oxidized 

Write  us   to-day    for  full   particulars,  catalogue 
and  discounts. 

Others  dealers  are  making  good  profits  by  handling 
this  line — you  can  do  the  same.  We  guarantee  to 
please  you.  Do  not  Delay. 

THE 

Canadian  Heating  &  Ventilating 
Company,  Limited 

OWEN  SOUND  ONTARIO 

Or  The  Canadian  Heating  and  Ventilating  Co.  Branch : 
521  Henry  Avenue,  Winnipeg,  Man. 


Here  is  YOUR  Chance 

to    make    your    range     department    more 
profitable  and  more  satisfactory. 

Happy  Thought  "Ranges 

are  known  from  one  side  of  the 
continent  to  the  other  and  re- 
commended by  every  house- 
wife who  ever   used  them. 

The  "HAPPY  THOUGHT" 

works  equally  well  with  coal 
or  wood  and  gives  a  longer 
and  more  reliable  service 
than  any  other. 

This  is  not  a  claim,  but  a 
fact,  and  we  can  prove  it. 

Get  a  "HAPPY  THOUGHT" 

Catalog  at  once.  Each  sale 
brings  a  good  profit. 

The  William  Buck 
Stove  Co.,  Limited 

Saskatoon      Vancouver      Brantford      Montreal      Winnipeg 


HARDWARE     AND     METAL 


""S 


Standard 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from   being  knocked 

down. 
It    prevents     injury     to    hands     if    caught 

when  door  is  closing. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noiseless. 
It  will  outwear  three  ot  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING  FLOOR  HINGES 


HTtfHABU  nous  EUIS 


REGULAR  KIND 


Patented— Canada,  February  20,  1912. 

—United  States,  October  31,  1911. 


THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  D.S.A. 


i 

I 

\ 
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"GOOD   CHEER"    Sidewall   Registers 

i 

A    line    In    four    Rices,    of    uniform    design  throughout.      Neat    and    tasteful    pattern,    and 
supplied   in   black  Japan,  ordinary   oxidised   or  full    oxidized    finish,    with     enamelled     green 
fan.        Onr    ordinary    oxidized    will    about  equal    the    more    expensive    fall    oxidised    flnlsh 
of   other   makes. 

Positive    acting    fan — stays    exactly    where    set,     and      when     closed     locks      tight.        Ns 
springs,    etc.,    to    weaken    or    loosen. 

The  price?     It  will   pay  yon  to  inquire. 

A  full  line  of  the  above  carried  by  The  Jas.   Stewart   Mfg.   Co.,   Limited,  Winnipeg,   Man. 

The  Jas.  Stewart  Manufacturing  Co.,  Ltd. 

I 

■ 

r 
1 
1 

1 

--' 

mrnmammmi 

Woodstock,    Ontario 

"FAVORITE"  Wick   Oil  Stoves 


MAKE  THESE  YOUR  LEADERS  FOR 
SUMMER   TRADE 

We  also  carry  a  full  line  of 

"WICKLESS"  OIL   STOVES 

"FAVORITE" 
GASOLINE   RANGES 

JUNIOR  GASOLINE  STOVES 

AND  PORTABLE  OVENS 

They  solve  the  fuel  problem  and  make 
summer  cooking  a  pleasure. 

WRITE  FOR  ILLUSTRATED  CATALOGUE 


FINDLAY  BROS.  CO.,  Limited,  ^^TpTg  st 


Factory:   Carleton  Place,  Ont. 


16 


HARDWARE     AND     METAL 


CANADIAN  TUBE  &  IRON  CO., 


LIMITED 
Montreal,  Canada 

OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 

OUR  WROUGHT  PIPE 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


d. 


TRADE  MARK 

BRAND 


Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


Also  NIPPLES 

Black  and  Galvanized 
All  Sizes. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works  : 
Lachine  Canal 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass   Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  .'.  Ontario 


t@*$*m 


MAPLE    LEAF 

"Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE    LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 


and 


VANCOUVER,     B.C. 
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—THE   DEFIANCE 

THE     MOST     POWERFUL 
REGISTER  IN  THE  WORLD 


I 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG, ONTARIO 


No.  1186  Coal  Grate 


MANUFACTURED  BY 


The  Ohio  Foundry  & 
Manufacturing  Co. 

STEUBENVILLE,  OHIO,  U.S.A. 

Manufacturers  of  all  styles  of  coal 
or  gas  burning  fire-place  goods, 
as  well  as  andirons  and  wrought 
fire-place  trimmings. 


IMPERIAL  —  STANDARD  ™  SCALES 

400  Varieties                          Accurate,  Durable,  Well  Finished 
Send  for  the  large  128  page  catalog  and  prices,  No.  66 


Butchers'  Scales 

Bathroom   Scales 

Confectioners'  Scales 

Dairy   Scales 

Druggists'   Scales 

Foundry  Scales 

Grain  Warehouse   Scales 

Grain  Elevator  Scales 

Grocers'  Scales 

Tea  Scales 


Platform 
Scales 

All  Capacities 

300  Lbs.  to 
3000  Lbs. 


Letter  and  Postal   Scales 

Railway  Depot  Scales 

Railway  Track  Scales 

Rolling  Mill  Scales 

Salt,  Meat  and  Fish  Scales 

Stock  Scales 

Steelyards 

Weigh  Beams 

Union    Scales 

Etc. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

HEAD  OFFICE  AND  WORKS  :  HAMILTON 
Offices  and  Warehouses  at  Toronto,  Montreal  and  Winnipeg 

— 


i 


II  A  R  D  \V  A  R  E     A  N  D     MET  A  L 


m^**%«*"     **.        l*"HM"~VTt1*  * 


METALLIC    CEILINGS    FOR    STORES 

There  is  money  for  you  in  selling  them,  in  erecting  them 
and  in  selling  the  paint  to  finish  them.  Write  for  our 
Catalogue  and  go  in  for  this  line  at  once. 

THE  METALLIC  ROOFING  CO.  OF  CANADA,  Limited 


TORONTO,  ONT. 


MANUFACTURERS 


WINNIPEG,   MAN. 


Pink's 

Lumbering 

Tenls 


MADE  IN  CANADA 


The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


Manufacturers 
of 


The  Thos.  Pink  Company,  Ltd., 

PEMBROKE,  ONT. 


Lumber  Tools 
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HAND  DRILLS 

In  the  complete  line,  which  comprises 
12  styles  there  will  be  found  many 
which  will  please  your  customers. 

Cut  shows  our  No.  53  with  wide 
face  for  delicate  work. 

You  should  look  into  this  line. 

Goodell-Pratt   Company 

GREENFIELD,     MASS.,     U.S.A. 


YALE 


No  Locks  are  Yale  Locks  unless  made  by  Yale  &  Towne 

You  will  find  that  it  pays 
you  to  carry  a  good  assort- 
ment of  Yale  night-latches, 
because  they  give  your  cus- 
tomers security,  while  the 
name  Yale  always  helps  the 
standing  of  the  store  that 
carries  Yale  goods. 


Yale  Cylinder 
Night-latch  No.  44 

A  combination  night-latch  and  dead- 
lock, offering  in  the  most  convenient 
form    the   highest  security  known. 

Back  up  our  Canadian  magazine  campaign 
with  good  store  and  newspaper  advertising. 
We  furnish  free  to  dealers: 


Window 
Displays 

ready  to  install, 
that  will  actu- 
ally sell  goods. 


Newspaper 
Advertisements 

ready  to  use  for 
your  own  local 
paper. 


Printed 
Matter 

for  you  to  send 
to  your  prospec- 
tive customers. 


Dealers'  Helps  are  shown  and  described  in  our  booklet 

"Suggestions  for  Selling  Yale  Night-latches." 

Send  for  this  and  for  our  booklet,  "Yale  in  Canada." 

Canadian  Yale  &  Towne  Limited 

Makers  of  YALE  Products  in  Canada:  Locks,  Padlocks, 
Builders'  Hardware,  Door  Checks  and   Chain  Hoists 

General  Offices  and  Works,  St.  Catharines,  Ont. 


C54-2 


H A R  D  W A R  E     AND     M E  T  A  L 


Free  If  You  Are  Not  Satisfied 

The  New  Preston  O.  G.  Square  Bead  Eavestroughing 

We  have  always  claimed  that  our  eavestroughing  was  the  best  on  the  market,  but  we 
have  gone  ahead  and  gotten  out  something  that  is  far  superior  to  our  old  make.  Now  we  can 
claim  that  we  can't  be  beat  when  it  comes  to  our  eavestrough. 

Some  time  ago  we  advised  all  the  trade  that  we  were  manufacturing  O.  G.  Square  Bead 
eavestroughing  by  machinery  which  assured  absolute  uniformity  in  shape,  but  it  developed  that 
our  machinery  was  not  heavy  enough  to  produce  as  sharp  a  bead  as  we  desired.  We  have 
now  perfected  and  patented  automatic  steel  dies  to  fit  our  large  power  press  and  we  now  guar- 
antee a  trough  superior  in  shape,  appearance  and  fit  to  any  other  on  the  market. 

You  can  save  time  and  solder  in  the  erection  of  this  eavetrough  FOR  EVERY  PIECE  IS 
EXACTLY  THE  SAME  and  fits  snug  and  tight.  There  are  more  profits  for  you  and  more  satis- 
faction if  you  use  our  make.     See  our  special  offer  below  and  take  advantage  of  it  at  once. 

Cut  out  this  ad.  and  mail  it  to  us  to-day  with  your  order  for  250  feet  of  our  new 
O.  G.  S.  B.  Eavestrough  and  if  it  is  not  exactly  as  we  represent  it  we  will  make  you  a  pre- 
sent of  it.      This  offer  is  good  for  thirty  days. 


MENTION  HARDWARE  AND  METAL 


Metal  Shingle&SidinqC 

PRE5TON    ONT.  MONTREAL    QUE. 


I 
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HERE'S  A  COUPLE  OF  GOOD  SELLERS 

Made  Right  and  Backed  by  C.  D.  Efficiency 


Real 

Quality 

at  the 

Right 

Price 


ii 


MADE  BY 


' 


Agents: 

W.  L.  Haldimand  &  Son, 

MONTREAL 

H.  F.  Moulden  &  Son, 

WINNIPEG 


Cummer-Dowswell.  Limited 


HAMILTON,  CANADA 
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Quality  Goods  for  Business  Builders 

McCIar/S 

1912  GAS  RANGES 


Our    1912   Series 
Gas  Ranges  embra- 
ces    lines    suitable 
for  Palace  or 
Cottage 


In  quality,  style 
and  finish,  they  out- 
distance all  other 
Gas  Ranges. 


For  economy  of  gas 

and  labor  they  are 

unsurpassed. 


New  bright  black 

enamel  finish   that 

lasts. 


Specially    selected, 

hammered  blue 

finished   steel  oven 

doors. 


Neat  designs  of 

nickel    trimmings 

throughout. 


White   enamelled 

broiler   pan    and 

match  trays. 


Illustration    shows 

Style  E.  S.  No.  256 

The  style  and  finish  of  this  range  makes  selling  easy. 

The  quality  of  the  range,  and  its  economical  working,  pleases  users  and  brings 

new  customers.     That's  the  foundation  of  successful  business 

building.     It's  quality  that  does  it. 

GET  SAMPLES  RIGHT  AWAY 

When  you  see  the  samples  we'll  get  your  stock  order. 

MXIaryS 


'McClary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP      QUICK. 


Toronto,      Montreal,       London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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Our  eavetrough  and  conductor  pipe  continue  to  be  the  easiest  fitting   to   be   found 
anywhere. 

Corrugated  iron,  skylights,  elbows,  valleys  and  ridge  roll,  &c. 


WHEELER  &  BAIN 


THE  QUICK 
SHIPPERS 

TORONTO 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  CSL  Co. 

ORANGE,  N.  J. 


STILL'S 


AXE  HANDLES 


Every  dealer  should  get  acquainted  with 
STILL'S  Axe  Handles. 

Progressive  dealers  all  over  the  country 
are  increasing  their  trade  and  profits  by 
handling  our  QUICK  SELLING  SPEC- 
IALTY. 

STILL'S  AXE  HANDLES  REPRE- 
SENT ALL  THAT  IS  BEST  IN  QUALITY 
OF  MATERIALS,  SKILLED  WORKMAN- 
SHIP AND  COMPLETE  MANUFACTUR- 
ING FACILITIES. 

Meet  the  coming  demand  with  a  fair 
trial  order.      We  assure  satisfaction. 

J.H.STILLMFG.CO.,Ltd. 

ST.  THOMAS,      -      ONT. 


44 


Vtangavoo 

SBtand 


2£es,  mp  bop,  glad  to  see 
pout 

3  have  used  and  sold  Sovbp's 
Tkangavoo  brand  tools  for  35 
peavs. 

(Tins  id  tljr  stple  of  toelcome  giben  to  our 
represtentatibe  from  S>t.  HTofjn  to  "Victoria. 


f&obcvt  Sovbp  &  Sons, 


Sheffield 


Ztd. 


Canabian   iUprtstntatibt : 

&eo.  1).  £>aj>toell.  613  Albert  £>t.,  Winnipeg 

Hocal  Sgentg  at 

Toronto,  Calgarr-.  Vancoubf r  anil  feasbatoou. 
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1 1  A  K D  W  ARE     AND     M E T A  I 


NOW  IS  THE  TIME  TO  FEATURE 

WATER  HEATERS 

In  many  homes  the  water  heater  is  connected  to  the  furnace. 
The  furnaces  are  now  out  for  at  least  four  months  and  gas  heaters  will 
be  in  great  demand.  Stock  a  few — display  them  in  your  window  and 
will  get  splendid  results. 

The  extreme  simplicity, 
durability  and  low  cost  of 
operation  make  very  strong 
selling  points. 


Act   at    once — stock   at 
least  a  sample,  and   be  pre- 
pared to  meet  the  demand.    The  profits  are  attractive — 
the  heater  absolutely  guaranteed. 

The  James  Morrison  Brass 


Mfg.  Co.,  Ltd. 


93-97  Adelaide  Street  West, 


TORONTO 


Manufacturers  and  Dealers  in  a  Complete  Line  of  Plumbing  and  Heating  Supplies. 


CAP 


SET 


SCREWS 


NAMPO     products  are  the  result  of  years  of   experiment 
and  experience,  which  has  enabled  us  to  main- 
tain a  high  standard  for  quality  and  excellent  service  on  standard 
and  special  milled  work. 

Cap  and  Set  Screws  with  "V"  or  U.S.S.  threads,  A.L.A.M.  Cap 
Screws,  nuts,  either  plain  or  castellated,  are  carried  in  our 
standard  stock,  and  can  be  had  immediately  in  quantities. 

CATALOG  SENT  FREE. 


THE    NATIONAL-ACME    MANUFACTURING    CO. 

Montreal,   Decourcelles,   G.T.R.   &   St.    Henri 
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GREENING'S 


COW  TIES 


ARE   THE 


Lightest,  Strongest   and  Best  Chains  on  the  market. 

Made    in    six     sizes    and    six    styles. 

Also  Halter,  Dog,  Kennel,  Tie  Out  and  Trace  Chains. 


MANUFACTURED  BY 


The  B.  Greening  Wire  Co. 

LIMITED 


HAMILTON,  Ont. 


Q«axKi,i  j  mmm 


MONTREAL,  Que. 


{^J.BZf-tJLX.JL'KlU&.l.lU/*'*  f. 


McClary's 


Cut  of  Four  Hole  "Teslin"  Built  Up. 


ORDER     NOW. 


— MXIaryfc 

CAMP 

STOVES 

Every    Camping   Party    requires  one  or 
more    of    these,  and    the    season    is    on. 

Supply  the  prospective  campers  in  your 
town. 

IT'S     A     PROFITABLE     LINE     TO     HANDLE. 

Many    styles    and     sizes;    built-up    or  in 
knock-down  form,  with  nestable  pipe. 


MXIaryS 

Toronto        Montreal        London         Vancouver        St.  John,  N.B.        Hamilton        Winnipeg        Calgary        Saskatoon 
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U£&s- 


There  is  something  in  the  appearance  of 
a  well-finished,  high-grade  tool  which 
carries  to  the  mind  an  undefinable  feeling 
of  real  value — a  sense  of  efficiency  and 
creates  a  desire  for  possession. 

The  demand  for  the  DISSTON  BRAND 
Saws,  Tools  and  Files  has  been  steadily 
increasing   since    1 840. 

HENRY    DISSTON    &    SONS 

INCORPORATED 

Keystone  Saw,  Tool,  Steel  &  File  Works 
PHILADELPHIA,    PA. 


Not  an  Enterprise  for  the 

"  Quitter  " 

^  "If  there  is  one  enterprise  on  earth,"  says  John  Wanamaker, 
"  that  a  '  quitter '  should  leave  severely  alone,  it  is  advertising. 
To  make  a  success  of  advertising  one  must  be  prepared  to  stick 
like  a  barnacle  on  a  boat's  bottom. 

<J  "He  must  know  before  he  begins  it  that  he  must  spend 
money — lots  of  it. 

<1  "Somebody  must  tell  him  that  he  cannot  hope  to  reap  results 
commensurate  with  his   expenditure  early  in  the  game. 

<fl  "Advertising  does  not  jerk;  it  pulls.  It  begins  very  gently  at 
first,  but  the  pull  is  steady.  It  increases  day  by  day  and  year  by 
year,  until  it  exerts  an   irresistible  power." 
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PARKER'S   VISES 

NEW  ECLIPSE  SERIES 

Made  to  supply 
the  demand  for 
a  strictly  high- 
grade  Vise  at  a 
moderate  price. 

Distinctive  Parker  Features 

First — The  steel  faces  are  milled  and  fitted  to  the  jaws,  and  are  renewable — distinctively 
"Parker." 

Second — The  saddle  or  screw  governor,  which  has  been  so  long  recognized  as  highly  im- 
portant in  the  working  of  a  vise — distinctively  "Parker." 

Third — The  absolute  fit  of  the  jaws — distinctively  "Parker." 

Fourth — The  screw  and  nut  are  carefully  threaded,  and  the  jaws  make  immediate  re- 
sponse to  the  action  of  the  screw — distinctively  "Parker." 

The  swiveling  device  employed  on  this  series  is  a  patented  feature,  and  is  operative  at  any 
and  all  points,  and  is  adjustable — that  is,  can  be  converted  to  the  use  of  a  left-hand  work- 
man.   We  challenge  the  world  to  show  a  more  positive  lock,  or  one  more  easily  operated. 

We  guarantee  this  series  against  breakage  caused  from  any  defects  in  manufacture  or 
materials  used. 

The  ECLIPSE  Series  is  the  best  value  ever  offered  to  the  trade,  and  is  the  superior  of  any 
vise  on  the  market  with  the  exception  of  "Parker"  best  quality.  Compare  it  in  detail 
with  the  best  of  any  other  make,  and  be  convinced. 


Number 

Width  of 
Jaw 

Vise  Opens 

Weight 

203-3J 
204-4 
205-4* 
206-5 

3i  inch. 

4  " 
4J     " 

5  " 

5    inch. 

6 

6J     " 

71     " 

42  lbs. 
58    " 
76   " 
104    " 

Wholesale     Distributors 


^mMl^rnn^^k 


MONTREAL 


and 


WINNIPEG 
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The  cut  shows  the  George  White  &  Sons  Co.'s  plant,  London,  Ontario,  Note  well  the  location.  The  plant 
stretches  out  along  the  G.  T.  railway  track — it  lies  right  in  the  very  danger  zone  of  flying  sparks  and  hot 
cinders.  But  that  doesn't  worry  the  Company  in  the  least,  for  every  building  connected  with  the  plant  is 
covered  with  Brantford  Roofing— and  "Flying  Sparks"  are  no  menace  to  a  roof  protected  with  Brantford  Roofing. 


Get  our  BIG  Profit-Earning  Proposition! 

Now  is  YOUR  time  to  get  ready  for  a  good  roofing  trade,  and  quicker  sates  and  bigger  profits  can  be  realized  by 
handling  Brantford  Roofing  than  would  be  possible  with  any  other  line.  For  Brantford  Roofing  is  the  ONE  best  roofing  on 
the  market.  Made  of  long  fibred  wool  completely  saturated  with  pure  Asphalt  (a  mineral  fluid  that  cannot  be  materially 
affected  by  heat  or  water,  wear  or  weather)  in  three  different  kinds— ASPHALT,  RUBBER  and  CRYSTAL. 

We  have  a  big  profit-earning  proposition  which  is  sure  to  interest  you.     Don't  overlook  it.     Write  to-day  for  full  par- 
ticulars— find  out  the  reason  why  there's  profit  for  the  merchant  handling 

BRANTFORD    ROOFING 


BRANTFORD  ROOFING  CO.,  LTD. 


made  by  the 


Brantford,  Canada 


EASTERN  AGENTS— Branch  office  and  warehouse.  9  Place  D'Youville,  Montreal.  Que. 
WESTERN  CANADA— 'Warehouse.  117  Market  Street.  'Winnipeg.    Man. 


H.    BORER   (EL   CO.'S 

"TREE"    BRAND    CUTLERY 

Noted  For  Their  Superior  Cutting  Edge,  Beautiful  Finish 

and  Lasting  Qualities. 


Every  piece  of  cutlery  that  bears  the  famous  "Tree"  is  warranted  hand  forged  from 
highest  quality  steel.  The  hardening,  tempering  and  honing  is  by  our  own  process. 
That's  why  we  guarantee  the  Quality — and  we  know  that  guarantee  will  never  be 
called  into  action.  The  Merchant  displaying  a  well  chosen  assortment  of  Tree  Brand 
is  reasonably  sure  of  all  year  cutlery  sales.     Order  of  your  Jobber. 

For  Sale  by  all  Leading  Wholesale  Hardware  Houses 
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caNaim 


"QUEEN'S  HEAD" 

Galvanized  Iron 

Its  popularity  never  diminishes. 


John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 
Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


INGOT  METALS 


Aluminum         Antimony 


Copper 
Lead 


Spelter 
Tin 


For  Lowest  Prices  and   Prompt  Deliveries 

Enquire  from  "  The  House  for  Metals." 

A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 


CONNOR  nfftkr.  WASHER 


Get  a  Copy  of  Our 
New  Catalog. 

We  have  just  issued  a  new  catalog, 
illustrating  and  describing  the  Connor 
Line  of  Washing  Machines  and  Wringers. 
Among  other  things,  it  gives  complete 
particulars  about  the  recent  improved 
features  that  make  the  Connor  Ball  Bear- 
ing Washer  an  exceptionally  good  washing 
machine  for  the  hardware  dealer  to  handle. 
These  improved  features  appeal  to  women 
and  make  the  washer  easy  to  sell.  Just 
get  a  copy  of  our  new  catalog  and  learn 
what  they  are. 

J.  H.  Connor  &  Son, 


Limited, 


Ottawa 


Ontario 
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DOMINION 

LESS  PRICE— MORE  FORCE 

AMMUNITION 

What  you  want,  PRICE  and  QUALITY 

We    Have    Both  {  Highest  Quality 

You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


On  CLd.for  Ontaftur 
F\nti-Dust 

DISinTECTANT   SWEEPING  POWDER 

U  7icwncmcl£ec[fyow3)idPti&iLt0tt 

<Jor<mtd' 
anti-dust  fcoueMM  tfie  MPtmidmmj  (iuaM& 

o(  ikkig  a  ^tkong  didcnftctwil,  -kOfim/  imttk  and 

dedeadeg&mc  cmdi/dftada  c&m  (MedmeMie^ 

ofiltm  Pied.  M  effect  on,  cw/iefo  id  Mmmkaflfe.  "l/oto 

MotiMidk(Mm40fnsoffn6  mmt-maAimAa&rMtfe 
ifo  <Jmfima0  &Lee6&  Mo,  JUmtted  for  de£cu£d 

Sfupho   Mm  Co,  Limited  Montreal  P  Q. . 
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Giving  Displays  a  "Special  Appeal" 

Window  Trims  are  Effective  When  They  Have  a  Direct  Interest  for  a  Certain 
Class  or  Trade — Descriptions  of  Two  Capable  "Special  Appeal"  Windows  — 
The  Effectiveness  of  Publicity  Displays  Demonstrated. 


A  business  street  is  one  long  succes- 
sion of  store  fronts,  containing  displays 
of  goods.  People  hurry  up  and  down  the 
street,  intent  on  their  business,  stopping 
only  when  they  have  occasion  to  do  so 
or  when  their  attention  has  been  forcibly 
attracted.  They  look  only  at  the  win- 
dow displays  which  have  unusual  at- 
tractiveness or  which  have  a  "special 
appeal. ' ' 

By  this  I  mean  a  "special  appeal" 
for  certain  individuals.  Some  window 
displays  appeal  only  to  a  limited  class  of 
people,  but  are  very  profitable.  A  dis- 
play of  paperhangers'  tools,  for  ins- 
tance, will  be  of  interest  only  to  men  en- 
gaged in  that  trade,  but  it  will  result  in 
many  sales.  It  will  be  found  more  ef- 
fective than  a  display  made  up  of  a 
great  number  of  goods  of  all  descrip- 
tions which  will  not  have  a  direct  appeal 
for  anyone. 

Sometimes  window  trims  can  be  ar- 
ranged which  will  appeal  to  everyone. 
Such  displays,  however,  are  generally  of 
the  class  which  can  be  termed  "public- 
ity windows" — motion  devices,  comic 
hardware  millinery,  and  so  on.  These 
displays  attract  everyone,  and  although 
they  do  not  in  many  cases  advertise  any 
special  line  of  goods,  they  advertise 
the  store.  Publicity  windows  are  well 
worth  trying. 

An  Automobile  Show. 

As  an  example  of  what  can  be  done  in 
this  line,  the  accompanying  illustration 
shows  a  display  of  hardware  automobiles 
which  I  arranged  this  spring.     It  drew 


By  L.  A.  Phaneuf,  Moose  Jaw. 

This  is  the  second  of  a  series  of 
articles  by  practical  and  successful 
hardware  window  dressers.  Mr. 
Phaneuf  is  in  the  store  of  A.  Latham, 
Moose  Jaw,  and  displays  shown  ap- 
peared in  the  windows  of  Mr. 
Latham's  store. 

Some  interesting  phases  of  window 
dressing  are  discussed.  Other  points 
will  be  taken  up  in  subsequent  issues. 
— Editor. 


immediate  attention.  There  was  a  crowd 
in  front  of  the  store  all  the  time  and 
a  great  amount  of  discussion  around 
town  was  created.  The  display  work  of 
arranging  it  was  heavy,  but  the  adver- 
tising that  the  store  received  more  than 
repaid  us  for  the  time  and  expense  in- 
volved. , 

It  may  be  interesting  to  other  window 
dressers  to  know  the  articles  which  en- 
tered into  the  composition  of  these  four 
different  "models." 

Construction  of  Cars. 

The  car  to  the  left  is  a  "racer."  The 
body  was  made  of  a  bath  tub,  baby's 
size.  A  bushel  measure  represents  the 
front,  with  a  grater  as  machinery. 
Grindstones  were  used  as  wheels,  and  a 
door  mat  represents  the  back  of  the 
seat.  The  steering  wheel  is  an  asbestos 
mat  on  a  big  potato  masher.  The  brakes 
are  pokers  and  the  horn  is  a  funnel  and 
force  cup  fixed  on  a  pipe.  The  step  is 
a  square  tin  pan,  and  the  tool  box,  a 
small    money    box.      A    dairy    can    was 


placed  at  the  back  to  represent  the 
gasoline  tank,  but  this  does  not  show 
in  the  picture. 

Next  in  line  is  a  delivery  truck.  The 
articles  entering  into  its  composition 
were  as  follows:  Cooler,  Humpty 
Dumpty  egg  box;  lamps,  bicycle  lamps; 
wheels,  kneading  pan  lids;  windshields, 
door  mat,  wire;  seat  back,  a  different 
kind  of  steel  door  mat ;  seat,  a  cardboard 
box;  carbon  box,  a  round  tin  of  car- 
bide; steps,  two  round  graters  and  a 
flat  piece  of  iron ;  extension  at  the  back, 
box  2y2  by  2,  full  of  wrapped  parcels, 
small  boxes  and  a  half-bushel  measure. 

Car  number  three  is  a  farmer's  auto- 
mobile, I.H.C.  model,  and  the  details 
are  as  follows:  Wheels,  bicycle  wheels; 
front,  bread  box  and  coal  sieve;  horn, 
cow  bell  with  hammer;  windshield,  two 
restaurant  toasters;  lamps,  two  Bob  lan- 
terns; mud  guards,  black  iron;  crank, 
grindstone's  fixture  crank;  machinery  in 
the  bottom,  two  gasoline  cans  and  axles 
going  though  a  well  bucket  24  inches 
long  by  5  inches  in  diameter;  steering 
wheel,  a  small  strainer  with  handle  fixed 
to  a  long  egg  beater;  seats,  bread  boxes. 

Car  number  four  is  a  Russell  model, 
made  up  as  follows :  Wheels,  stove  pipe 
elbows;  cooler,  a  coal  stove  oven  (two 
burners;)  lamps,  bicycle  lamps;  seats, 
wash  boilers,  with  lids  for  backs;  car- 
bide box,  half  gallon  milk  can;  mud 
guards,  gun  cases  (canvas;)  steps,  bread 
pan;  steering  wheel,  tin  lid  fixed  to 
ship  auger;  brakes;  wrenches   (not  vis- 


A  display  of  automobiles  made  from  hardware  articles  by  Mr.  Phaneuf. 
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ible  in  picture,  being  on  right  side  of 
the  car.) 

It  will  be  noticed  that  in  hardly  any 
instance  was  the  same  article  used  for 
any  purpose  more  than  once. 
Special  Appeals. 

Of  course,  window  trims  of  that  kind 
can  be  arranged  only  once  in  awhile.  At 
other  times,  it  is  wise  to  arrange  dis- 
plays which  have  the  "special  appeal." 

One  of  the  best  sellers  we  have  ever 
had  was  the  display  of  sporting  goods 
shown  in  the  accompanying  illustration. 
This  display  was  arranged  after  con- 
siderable thought  as  to  what  would  ap- 
peal to  the  baseball  "fan."  In  the 
centre  a  picture  was  suspended  of  last 
year's  Moose  Jaw  team,  winners  of  the 
Western  Canada  B.  B.  League  pennant. 
The  banners  gave  a  distinctive  touch  of 
color.  The  background  was  of  dark  blue 
crepe,  trimmed  with  white.  The  shields 
were  made  of  common  white  cardboard. 

This  display  had  so  distinct  an  appeal 
for  the  baseball  enthusiast  that   it  re- 
sulted in  creating  a  lot  of  interest. 
Directed  to  One  Trade. 

The  third  illustration  shows  a  window 
which  we  used  as  a  direct  appeal  to  men 
engaged  in  one  trade,  blacksmithing. 
Again  I  endeavored  to  give  it  the  "local 
color"  which  would  appeal  to  the  black- 
smith and  draw  his  attention  to  the  dis- 
play. A  picture  of  a  horse  (drawn  for 
this  display  by  the  window  trimmer) 
made  a  suitable  centre  piece.  The  back- 
ground was  of  dark  green  crepe  paper, 
trimmed  with  light  green. 

The  results  again  in  this  case  were 
eminently  satisfactory. 

Both  of  these  displays  attracted  con- 
siderable general  attraction,  but  they 
had  a  particularly  strong  attraction  for 
the  people  interested  in  the  goods  fea- 
tured ;  the  people  who  were  likely  to  buy 
the  goods. 

The  expense  involved  in  these  window 
trims  was   small.     The  price  and  show 


A  window  with  a 


Special  appeal"  for  baseball  enthusiasts,    trimmed  by  Mr. 
Phaneuf. 


cards  .were  all  "home  made"  and  the 
material  used  for  the  backgrounds  is 
quite  inexpensive. 


WATCH  FOR  IT. 

Next  week's  issue  of  Hardware  and 
Metal  will  contain  an  article  on  window 
dressing  written  by  an  Ontario  hard- 
wareman,  who  has  a  deserved  reputation 
as  a  window  trimmer.  Many  dealers  be- 
lieve that  it  is  not  necessary  to  pay 
much  attention  to  store  windows  in  small 
towns;  that  it  is  labor  lost,  in  fact. 
This  article  will  prove  that  such  is  not 
the  case,  and  that  the  store  window  in  a 
small  town  can  be  made  a  valuable  asset. 

— ®— 
TO    BUILD    STEAMERS. 

At  a  meeting  of  the  directors  of  the 
( 'anada  Cement  Company,  Limited,  held 
to-day,  the  Board  authorized  the  secre- 
tary to  give  the  following  to  the  press : 


A  window  display  of  blacksmiths'  tools,  trimmed  by  Mr.  Phaneuf. 
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The  question  of  the  quantity  of  ce- 
lent  on  hand  and  the  difficulties  of 
ransportation  were  gone  into. 

The  official  figures  show  that  on  June 
12th,  the  Canada  Cement  Company  nad 
on  hand  1,085,503  barrels  of  cement. 

On  the  same  date  unfilled  orders  west 
of  the  Great  Lakes  amounted  to  149,- 
214V2  barrels,  of  which  quantity  60,707 
barrels  were  in  transit. 

On  the  sane  date  the  onpany  was 
short  300  15  irs  and  their  deliveries  at 
the  head  of  the  lakes  by  bo.it  ore  '->2,- 
254  barrels  ,'c-s  than  ;;i?  i  cou.oany  had 
planned  and  wa.-i  cepared  to  s-hip.  this 
shortage  b«n.rj  eiissi  partly  by  the  iat" 
opening  of  navigation,  interruptions  of 
the  Cornwall  Canal,  the  slow  dispatch 
steamers  have  this  year  been  receiving  at 
the  terminals  and,  by  water,  transporta- 
tion companies  not  supplying  a  sufficient 
number  of  steamers. 

Having  in  view  the  growth  of  the 
West  and  to  assist  the  transportation 
companies,  the  board  has  authorized  the 
building  of  four  steamers  for  the  com- 
pany's use.  > 

The  consumption  of  cement  in  Canada 
for  the  year  1911  was  6,309,717  barrels. 
The  capacity  of  the  Canada  Cement 
Company's  present  mills  is  10,000,000 
barrels  per  annum,  which  capacity  is  be- 
ing increased  as  rapidly  as  the  market 
justifies. 

— ®— 

SAVING  IN  DUTY. 

The  change  in  tariff  regulations  re- 
cently put  into  effect,  removes  the  duty 
on  artificial  abrasives.  The  charge  re- 
fers only  to  the  raw  material  and  this 
makes  a  small  saving  in  duty  for  manu- 
facturers in  this  line.  The  change  will 
not  affect  trade  conditions  in  regard  to 
abrasives  in  this  country. 


Two  Million  People  in  Canada  Buy  Tools 

These  are  Needed  in  Every  Household — They  Save  Money  for  the  Owner,  and 
Render  Him  Independent  of  Workmen,  Who  May  Keep  Him  Waiting  for 
Some  Repair  Work — The  Great  Building  Activity  Has  Stirred  up  a  New  De- 
mand for   Tools — The  Hardwareman's  Part. 


Roughly  speaking,  there  are  two 
classes  of  men  who  require  carpenter's 
tools — carpenters  and  others.  Perhaps 
some  of  the  very  well-to-do,  who  have 
chauffeurs,  coachmen  and  valets  danc- 
ing attendance  upon  them,  may  never 
feel  the  need  of  a  screwdriver,  a  saw 
or  a  plane — but  in  Canada  the  number 
of  these  is  not  large.  No,  taking  it  by 
and  large,  every  man  sooner  or  later  re- 
quires some  tools,  and  when  he  does 
want  them,  he  wants  them  badly,  and 
wants  them  at  once. 

This  being  so,  it  will  be  seen  that 
the  number  of  people  to  whom  tools  may 
be  sold  is  an  exceedingly  large  one.  If 
there  are  eight  millions  of  people  in 
Canada,  one-fifth  of  these  at  least  are 
grown  men.  That  means  that  in  the 
Dominion  there  are  one  million  six  hun- 
dred thousand  purchasers  of  tools.  One 
million  six  hundred  thousand  prospects. 
Of  a  surety  the  trade  of  these  is  worth 
securing. 

No   Closed  Season   for   Sales. 

There  is  one  time  when  tools  may  be 
sold,  and  that  is  all  the  time.  Never 
is  there  a  closed  season.  Homes  are 
open  the  year  round.  People  move  in 
all  seasons.  They  need  tools  continu- 
ally; and  those  who  sell  these,  and  who 
let  people  know  that  they  have  them  for 
sale,  are  going  to  reap  profits. 

But  while  tools  sell  always,  there  are 
seasons  which  are  better  than  others, 
and  the  present  is  one  of  these.  Not 
only  are  many  people  in  new  homes  now, 
but  many  new  homes  are  being  erected. 
For  both  tools  are  needed.  It  is  doubt- 
ful if  there  ever  was  a  new  home  which 
was  perfect.  A  warped  door  sticks,  a 
key  won't  fit  the  lock.  There  are  bound 
to  be  such  imperfections,  which  will 
need  attention,  and  tools.  Then  the  new 
houses  in  course  of  construction  cause 
an  even  greater  demand  for  tools.  These 
new  houses  mean  that  many  carpenters 
will  be  employed,  and,  where  carpenters 
are  working,  there  tools  are  selling.  A 
good  carpenter  wants  good  tools,  and  he 
is  going  to  get  them.  The  dealer  who 
shows  such  a  class  of  goods  gets  the 
sales. 

Many  New  Carpenters. 

The  present  building  boom  has 
brought  about  one  state  of  affairs  which 
is  not  altogether  satisfactory,  but  which 
the  hardwareman  may  yet  turn  to  his 
profit.  So  many  buildings  are  being 
constructed  that  there  are  not  enough 
thoroughly  qualified  journeymen  to  do 
the  work.    As  a  consequence,  many  who 


have  served  no  apprenticeship  are  de- 
claring themselves  carpenters.  They 
are  not  thoroughly  competent,  perhaps, 
but  they  are  the  best  to  be  had,  and  con- 
tractors are  employing  them.  These 
men  must  have  tools,  and  here  is  the 
hardwareman's  chance.  He  sells  the 
tools.  He  sells  first  class  tools,  and  gets 
a  first  class  profit. 

Mr.  Asselin,  of  Leduc  &  Asselin, 
Montreal,  expresses  the  present  situ- 
ation somewhat  epigramatically.  "Every 
man  who  has  a  saw  and  a  hammer  is 
a  carpenter,"  he  remarks. 

There  is  undoubtedly  something  in 
this.  But  the  hardwareman  need  not 
quarrel  with  the  present  situation.  His 
part  is  to  sell  the  saws  and  the  ham- 
mers. If  he  gets  the  Jacks-of-all-trades, 
who  are  adopting  carpentering  for  the 
time,  to  use  good  tools,  he  is  doing  his 
best  to  keep  up  the  standard  of  work. 
Householders'  Need  of  Tools. 

So  much  for  the  carpenters.  The 
other  great  class  —  the  householders — 
need  carpenters'  tools  also.  They  have 
not  any  great  jobs  to  rush  for  contract- 
ors, but  they  have  many  little  repairs 
to  make.  They  want  to  make  these  them- 
selves for  three  reasons.  First  they  do 
not  have  to  wait  on  any  man's  conveni- 
ence, but  can  do  the  thing  at  once.  "Do 
it  now,"  is  a  little  more  than  a  motto. 
It  is  a  great  desire  which  is  felt  by 
many,  and  by  none  more  than  the  man 
who  discovers  some  little  thing  which 
needs  attention  about  his  home. 
Costly  Labor  and  Tools. 

A  man  wants  to  make  these  repairs 
himself  also  because  there  is  inborn  in 
most  men  a  love  of  tools.  A  man  looks 
with  greater  pride  on  a  botch  job  which 
he  has  done  himself  than  on  a  perfect 
job,  paid  for  by  him,  but  done  by  a 
cabinet  maker. 

But  besides  the  desire  for  immediate 
service  and  the  joy  of  accomplishment, 
men  like  to  do  repairs  for  themselves 
because  thus  they  save  money.  These 
be  expensive  days,  and  the  high  cost 
of  living  does  not  all  depend  upon  the 
cost  of  food  stuff.  Labor,  too,  is  dearer, 
and  the  man  who  calls  a  plumber  or  a 
carpenter  to  his  home  to  make  some 
slight  repairs,  will  find  it  necessary  to 
pay  out  a  very  fair  sum. 

Where  Tools  Save  Money. 

Let  a  door  be  warped,  so  that  it  will 
not  close — and  how  often  this  happens; 
let  a  key  fail  to  fit  the  lock — and  this  is 
almost  regular  thing  in  a  new  home. 
What  is  needed?  Why,  a  carpenter, 
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some  will  say.  Yes,  he  may  be,  but  a 
few  good  tools  would  do  just  as  well, 
and  would  mean  a  considerable  money 
saving.  A  carpenter  nowadays  is  not 
going  to  work  for  much  less  than  50 
cents  an  hour.  Doing  such  a  job  he  will 
probably  charge  more,  for  it  would  ne- 
cessarily mean  a  trip  for  him,  and  only 
part  of  a  day's  work.  So  two  or  three 
dollars  will  be  required  to  get  the  work 
done.  The  initial  cost  of  the  tools  need- 
ed to  accomplish  this  work  would  be 
little  if  any  more.  A  plane,  a  chisel — 
these  would  about  do  the  work — and 
once  bought  they  would  be  on  hand  for 
all  future  emergencies. 

Tools  Give  Independence. 

But  greater  than  the  money-saving 
made  possible  by  the  possession  of  a  few 
tools,  is  the  time-saving.  This  has  been 
called  a  prodigal  age.  People  are  what 
the  Americans  call  "good  spenders" — 
meaning,  of  course,  that  they  are  free 
spenders.  Many  there  are  who  would 
think  little  of  paying  out  a  few  dollars 
to  a  carpenter.  But  they  do  object  when 
they  telephone  for  these  workmen,  and 
then  wait  hour  upon  hour  for  their  com- 
ing. ' '  These  workmen  are  awfully  inde- 
pendent nowadays"  people  remark. 
Then,  if  they  think  of  it,  they  make 
themselves  independent  of  the  working- 
man  by  buying  a  few  tools. 

The  great  mission  of  the  hardwareman 
is  to  make  people  think.  He  must  bring 
forward  his  tools  if  he  is  to  sell  many. 
Carpenters  need  to  be  shown  new  lines 
to  feel  the  need  for  these.  Men  gener- 
ally need  tools  brought  to  their  atten- 
tion. The  sight  of  these  make  them 
think  of  the  work  which  the  purchase  of 
a  few  of  these  would  render  possible, 
and  when  that  thought  is  once  started  on 
its  way  it  ends  only  with  the  sale. 
Dealers  Give  Testimony. 

Hundreds  of  dealers  have  found  this 
to  be  so.  W.'H.  Smith,  of  the  Central 
Hardware  Company,  Ottawa,  declares 
that  he  can  always  stir  up  business  in 
tools  by  a  good  window  display.  A 
trim  in  a  Guelph  hardware  store  had 
such  an  effect  that  75  per  cent,  of  the 
business  done  upon  the  Saturday  that 
it  was  shown,  was  tools.  Mr.  Bedard, 
of  Philbin  &  Co.,  Montreal,  says  he  has 
found  tools  a  line  which  not  only  sell 
themselves — if  properly  displayed — but 
which  help  to  sell  other  goods. 

This  is  the  season  for  these  .goods. 
They  should  be  given  their  regular  turn 
in  the  windows. 
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THE  SUMMER  SLUMP  MYTH 

Although  the  average  business  man  is  devoid  of  super- 
stition, he  still  harbors  a  number  of  myths,  and  clings  to 
them  with  singular  tenacity.  One  of  the  most  conspicuous 
and  most  dangerous  is  the  Summer  Slump  Myth. 

The  idea  has  gone  abroad  that  trade  falls  off  during 
the  summer  months.  Business  men  have  accepted  it  -with 
a  credulity  never  displayed  in  regard  to  other  matters. 
The  manufacturer  takes  it  for  granted  that  the  merchant 
will  find  trade  dull  and  makes  little  effort  to  find  a  market 
for  his  goods.  The  merchant  in  turn,  concludes  that 
people  are  not  going  to  buy  as  briskly  as  at  other  seasons, 
and  "lets  up"  in  his  efforts.  When  men  start  to  act  on 
a  false  impression  of  this  kind,  they  inevitably  end  up 
by  creating  the  condition,  the  existence  of  which  was  a 
pure  assumption  on  their  part  in  the  first  place.  When 
merchants  make  no  effort  to  create  business,  the  natural 
result  is  that  business  falls  off. 

The  summer  slump  is  a  myth,  purely  and  simply.  It 
is  a  pernicious  myth,  for  it  does  damage  wherever  it  is 
accepted;  and,  unfortunately,  its  acceptance  is  pretty 
general.  Although  it  is  quite  true  that  the  summer  sees  a 
pretty  general  exodus  to  summer  resorts  and  holiday 
points,  statistics  show  that  the  number  of  residents  who 
leave  a  town  never  exceeds  10  per  cent,  of  the  population 
at  any  time:  and  that  is  partly  made  up  by  the  presence 
of  visitors.  Further  than  that,  people  are  just  as  prone 
to  spend  their  money  during  the  summer  months  as  at 
any  other  season  of  the  year.  They  spend  on  pleasures 
and  outings  larger  amounts  than  the  difference  between 
their  regular  purchases  in  summer  and  in  brisker  seasons. 
The  merchant  could  divert  a  share  of  that  promiscuous 
expenditure  to  himself  if  he  would  keep  his  store  attrac- 
tive and  advertise  regularly. 

Another  point  which  is  generally  lost  sight  of  is  that, 
to  slacken  efforts  in  the  anticipation  of  meagre  results,  is 
to  lose  momentum.  The  athlete  must  keep  in  condition 
at  all  times  whether  he  expects  to  have  an  opportunity  to 
display  his  prowess  or  not.  And  it  is  the  same  with  trade. 
The  merchant  who  allows  himself  to  drop  out  of  the 
public  sight  finds  it  hard  to  get  back  again.  He  has  lost 
momentum. 


Canadians  are  more  familiar,  that  what  woman  wishes  God 
wishes.  The  saying  is  a  lofty  one,  and  doubtless  more 
nearly  true  than  it  would  be  if  referring  to  men.  Certain- 
ly the  proverb  lays  stress  upon  the  importance  of  the 
women,  and  in  this  way  gives  food  for  thought  to  the 
hardwaremah. 

It  is  only  of  late  that  dealers  have  come  to  realize  that 
they  must  appeal  to  women  if  they  are  to  make  the  best 
of  their  opportunities.  Perhaps  Hardwaremen  have  been 
slower  to  recognize  this  than  have  merchants  in  other 
lines.  They  have  continued  to  do  a  large  business  with 
the  men — and  always  will  continue  so  to  do.  They  have 
not  felt  the  falling  off  in  men's  buying,  as  have  the  other 
dealers;  yet  if  they  look  about  they  must  recognize  that 
the  great  retail  buyers  of  to-day  are  the  women.  The  men 
are  the  earners,  the  women  the  distributors. 

And  this  being  so  it  is  very  evident  that  the  hardware 
store  should  be  made  attractive  to  women.  There  should 
be  no  overlooking  the  men;  but  some  attention  can  also 
be  given  the  women.  The  many  specialties  now  on  the 
market  make  it  more  and  more  possible  to  interest  them 
in  the  hardware  store.  Bring  them  in  to  buy  some  little 
thing  and  they  will  come  later  when  they  want  something 
more  costly.  They  will  speak  of  the  store  to  their  hus- 
bands, and  when  these  want  a  tool  or  a  lawn  mower  they 
will  likely  go  where  their  wives  have  gone.  Undoubtedly, 
women  have  great  influence,  as  well  as  great  purchasing 
power,  and  it  pays  the  hardwareman  to  get  the  benefit  of 
both. 


WORKING  ON  A  SYSTEM 

System  is  the  secret  of  commercial  efficiency. 

The  man  who  tries  to  "play  the  races"  on  a  system 
finally  gives  up  the  task  a  wiser  and  a  sadder  man,  but 
this  is  the  single  exception  to  prove  the  rule  that  every- 
thing must  be  done  on  a  system  if  best  results  are  desired. 
The  biggest  business  organizations  are  nothing  but  marvel- 
lous systems  into  which  each  member  of  the  organization 
fits,  in  his  own  particular  niche.  System  governs  nations, 
builds  railroads  and  controls  trade. 

T lie  man  who  does  his  work  systematically  and  thorough- 
ly (the  two  are  almost  synonymous  terms)  even  though 
he  may  lack  the  brilliancy  of  his  competitor,  will  win  out 
if  the  latter  combines  inconsistency  with  his  brilliancy 
and  works  on  a  haphazard  plan. 

System  is  needed  in  the  handling  of  every  branch  of  the 
retail  business.  In  this  issue  an  article  appears  outlining 
the  methods  which  one  hardwareman  pursues  in  handling 
his  advertising.  He  has  a  system  of  his  own,  which  he 
adheres  to  closely  with  best  results.  What  has  been  done 
in  this  instance  is  possible  in  every  branch  of  business. 
The  dealer  must  have  a  definite  plan  to  follow. 


-®- 


THE  HARDWAREMAN  AND  WOMEN 

There  is  an  old  French  proverb  which  runs  somewhat 
Its  follows:  "Ce  que  femme  veut,  Dieu  Veut."  Meaning, 
of  course,  in  the  English  with  which  the  great  majority  of 


HATS  OFF  TO  CANADA 

Perhaps  at  this  time,  when  from  Halifax  to  Vancouver 
is  being  celebrated  Dominion  Day,  it  may  be  pardonable 
to  express  pleasure  at  the  mere  fact  of  being  Canadian. 
The  Dominion  is  young,  like  the  people  living  in  it.  Both 
land  and  people  are  unimpoverished ;  and  for  the  people 
there  is  freedom  of  the  best  sort. 

Comparisons,  is  is  said,  are  always  odious — that  is  to 
one  side.  Yet  there  are  those  who  see  fit  to  make  compari- 
sons just  now.  In  the  land  to  the  south — and  a  great 
land   it   is — they  see   signs   of   disorder — of   man    turned 
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against  man.  There  is  an  election  coming,  and  the  busi- 
ness of  the  nation  is  made  to  suffer. 

But  a  few  months  ago  there  was  an  election  in  Canada 
— an  election  which  all  agreed  was  of  great  moment. 
Canada,  some  held,  was  at  the  parting  of  the  ways.  But 
the  vote  made  little  disturbance  in  business.  The  fateful 
day  came  and  went,  and  business  continued  on  the  even 
tenor  of  its  way. 

Perhaps  the  Canadian  people  are  less  quick  to  move. 
Perhaps  they  have  not  been  accustomed  to  stampedes 
every  four  years.  However,  that  may  be  Canada  is  a 
good  place  to  live  in.  It  is  good  for  manufacturers  and 
business  generally,  and  what  is  good  for  business  is  good 
for  the  people  at  large. 


Gaining   Daylight 


POINTED  EDITORIALS 

Hurrah  for  the  electric  fan,  may  it  long  revolve ! 

*  *     * 

The  fly  multiplies  fast,  and  man's  swatting  availeth 
little.     Nevertheless,  keep  on  swatting. 

*  *     * 

Have  a  system  for  everything  but  playing  the  races. 
As  no  sane  man  ever  plays  the  races,  have  a  system  for 
everything. 

*  *     * 

The  hardware  dealer  can  sell  plenty  of  goods  during 
the  summer  if  he  goes  about  it  the  right  way,  and  features 
the  right  goods. 

*  *     * 

It  is  said  that  the  fly  cannot  live  at  an  altitude  greater 
than  40  feet.  Those  of  us  who  work  above  this  level  will 
wish  the  flies  were  all  aware  of  this. 

*  *     * 

They  say  that  a  woman  is  happy  with  a  $50  wrap 
over  her  shoulders  and  a  street  car  ticket  tied  up  in  the 
corner  of  her  handkerchief.  Yet  the  women  are  the  big 
buyers  of  to-day. 

*  *     * 

Those  orchards  which  have  been  sprayed  with  insecti- 
cides give  promise  of  a  fine  fruit  yield.  Those  which  have 
been  neglected  are  stripped  of  their  leaves.  The  conclu- 
sion is  obvious. 

This  weather  brings  the  fly  to  the  front,  so  the  hard- 
waremen  might  well  bring  the  window  screens  to  the 
front. 

*  *     * 

The  line  of  demarcation  between  the  "stand-patter" 
and  the  "progressive"  is  closely  drawn  in  other  spheres 
as  well  as  in  American  politics.  There  are  "progres- 
sives" and  "reactionaries"  in  the  retail  buisness.  Which 
class  do  you  belong  to? 

*  *     * 

The  fly  and  his  second  cousin,  the  mosquito,  have  many 
enemies  and  no  friends.  Nevertheless,  they  serve  some 
useful  purposes.  Without  the  fly  and  the  mosquito,  the 
hardwareman  wouldn't  sell  as  many  window  screens. 

*  *     * 

A  German  economist  predicts  a  financial  crisis  some- 
where between  1914  and  1917.  It  seems  inevitable  for 
"black"  years  to  arrive  at  more  or  less  regular  intervals, 
but  their  recurrence  could  be  prevented  if  financial  and 
commercial  interests  combined  to  alleviate  the  conditions 
which  make  panics  possible. 


TF  there  is  anything  in  the  old  saying  that  "early  to 
bed  and  early  to  rise,  makes  a  man  healthy,  wealthy 
and  wise,"  the  people  of  Orillia,  Ontario,  should  soon  be 
enjoying  health,  wealth  and  wisdom  unbounded.  Begin- 
jing  with  this  week,  the  native  Orillians  will  go  to  bed 
an  hour  earlier  and  get  up  an  hour  ahead  of  the  people 
in  other  parts  of  the  country.  They  will  have  their  meals 
an  hour  earlier,  go  to  work  that  much  ahead  and  quit  with 
the  same  margin  of  time  in  their  favor.  The  explanation 
of  this  state  of  affairs  is  that  they  are  putting  the  clock 
an  hour  ahead. 

The  "Daylight  Savings"  bill,  introduced  into  the 
British  House  of  Commons,  was  not  adopted,  probably 
for  the  reason  that  John  Bull  has  an  ingrained  dislike 
to  making  changes.  He  likes  to  think  a  long  time  over 
any  measure  which  may  upset  some  of  his  time-honored 
traditions  or  disturb  the  calm  of  established  order  with 
the  turmoil  of  controversy.  Now,  the  Daylight  Savings 
Bill  looked  a  little  freakish,  and — well,  not  exactly 
socialistic,  but  certainly  very  radical.  To  talk  of  chang- 
ing the  whole  daily  routine  by  which  John  Bull  has  di- 
rected his  movements  for  so  long,  to  get  up  an  hour 
earlier,  eat  meals  on  the  same  advanced  schedule  and  turn 
the  day  topsy-turvey  generally;  the  idea  rather  upset  him, 
and  he  discretly  adopted,  what  a  certain  well-known  Cana- 
dian statesman  was  wont  to  term  "the  masterly  policy  of 
inactivity."  The  nation  did  not  seem  to  sense  the  truth 
that  the  day's  work  would  not  be  disturbed  in  any  sense 
of  the  word  except  that,  on  the  occasion  of  the  inaugura- 
tion of  the  system,  an  hour  would  be  lost. 

The  experiment  at  Orillia  will  be  watched  with  close 
interest.  The  Orillians  will  rise  when  the  people  in 
neighboring  towns  are  still  asleep,  go  to  work  about  the 
time  that  the  benighted  remainder  of  the  country's  popu- 
lation are  beginning  to  think  it  time  to  roll  out,  and  quit 
for  the  day  with  an  hour's  extra  daylight  ahead  of  them 
for  recreation.  It  means  that  in  Orillia  the  sun  will  go 
down  when  the  clock  points  to  9  o'clock,  instead  of  at  8. 
It  means  that  there  will  be  plenty  of  time  for  baseball 
and  lacrosse  games  after  supper. 

The  idea  is  full  of  possibilities  for  the  retail  mer- 
chant. The  average  storekeeper  to-day  knows  little  of 
the  delights  of  recreation  during  the  hours  of  daylight. 
The  hardest  worked  of  men,  be  sticks  behind  his  desk  or 
counter  from  early  morning  until  9  at  night.  When  he 
finally  does  issue  forth  from  his  store,  the  daylight  has 
gone. 

If  the  daylight  saving  plan  were  to  be  generally 
adopted,  the  storekeeper  would  close  up  with  the  best  part 
of  the  evening  still  ahead  of  him.  He  would  still  be  able 
to  remain  open  for  the  evening  trade,  and  not  sacrifice 
his  leisure  hours  entirely  to  the  dictates  of  business. 
Trade  should  not  be  interfered  with  in  any  degree.  On 
the  whole,  the  scheme  looks  to  be  one  which  the  retail 
merchant  should  heartily  support. 
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Advertising  on  a  Well  Defined  Basis 

The  Retailer  Should  Have  a  Certain  Policy  and  a  Regular  Routine  to  Conform 
to — The  Use  of  Cuts  and  Prices  Strongly  Advised  —  Results  Can  be  Traced 
Through  Systematic  Advertising. 

By  M.  Canfield,  Manager  for  J.  R.  Myers,  Stratford. 


SUMMED  UP. 

Advertise  consistently  and  regu- 
larly. 

Plan  out  your  work  ahead  of  time. 

Do  not  crowd  too  much  matter 
into  the  space.  Make  descriptions 
brief. 

Use  cuts  always  and  quote  the  price 
of  every  article. 


Advertising  must  be  conducted  on  a 
well  defined  system. 

Everything  should  be  done  in  accord- 
ance with  a  fixed  plan.  The  advertiser 
must  know  how  much  he  is  going  to 
spend,  how  and  when  he  is  going  to 
spend  it,  the  style  of  advertising  he  in- 
tends to  follow,  how  and  when  his  copy 
it  to  be  prepared  and  so  on.  It  is  only 
by  such  means  that  the  best  results  can 
be  obtained. 

The  advertising  end  of  a  progressive 
business  is  certainly  a  great  study.  I 
have  never  met  two  men  who  held  the 
same  views  exactly  on  the  problems  of 
retail  publicity  but  all  business  men — 
that  is,  all  who  are  making  a  success  of 
their  business — admit  that  they  must 
advertise  in  order  to  keep  up  with  the 
times.  The  need  of  a  definite  policy  and 
system  is  also  generally  conceded. 

The  system  we  have  adopted  here  is 
based  on  close  observation  and  study  of 
results.  We  use  a  fifteen-inch  space  in 
the  two  local  daily  papers  three  times  a 
week  and  in  the  weekly  editions  also. 
Monday,  Wednesday  and  Saturday  are 
the  days  usually  chosen.  The  Monday 
and  Wednesday  issues  are  used  for  what 
might  be  termed  general  advertising. 
Seasonable  goods  are  featured.  The 
"Saturday  Savings"  idea  is  followed 
out  in  our  Saturday  advertisements.  I 
do  not  stick  to  seasonable  goods  only  in 
preparing  the  Saturday  copy  but  often 
select  articles,  which  promise  to  meet 
with  a  ready  sale.  As  the  advertise- 
ments appear  simultaneously  in  the  two 
newspapers,  different  copy  with  different 
cuts  are  used  in  each.  This  plan  has 
this  advantage.  Many  people  take  both 
papers  and  many  more  see  both,  so  that 
they  find  a  double  array  of  articles  ad- 
vertised. 

Preparing   the    Copy. 

My  plan  for  the  preparation  of  copy 

is  to  get  to  work  at  the  beginning  of  the 

week  and  map  out  what  articles  are  to 

be  advertised  in  each  ad.    .   I  go  over  the 


complete  list  of  seasonable  goods  and 
pick  out  the  lines  to  be  featured.  I  also 
keep  a  close  watch  on  the  stock  and  en- 
deavor to  keep  all  lines  moving.  If  cer- 
tain goods  are  selling  slowly,  we  adver- 
tise them  and  generally  succeed  in  stir- 
ring up  a  demand.  Articles  of  this  lat- 
ter class  are  used  in  our  "Saturday 
Savings ' '  advertisement. 

By  following  this  system,  copy  is  al- 
ways ready  well  ahead  of  time.  There  is 
no  rush  at  the  last  moment.  It  is  not 
possible  to  turn  out  consistently  forceful 
copy  unless  sufficient  time  is  given  to 
the  work.  Thus  the  advertiser  who 
works  on  a  system  is  more  likely  to  pre- 
pare effective  ads.  than  the  man  who  has 
no  system  whatever.  The  former  is 
sure  to  have  plenty  of  time  to  carefully 
plan  out  everything.  The  latter  may 
turn  out  good  advertisements  sometimes 
but  his  work  will  not  be  consistent. 
Not  Too  Long. 

In   my   opinion,  it   is   poor  policy  to 
have  too  much  reading  matter.  Brevity 


p£«EU-  SATURDAY  SAVINGS  „± 


Why  F»ay 
Mor-o 


Bnjoy  the  summer"  even- 
ings by  resting  Id'  one  Of 
our  Regal  t^ammoAs,  they 
Are  In  n  class  by  them- 
selves, superior  Is  quality, 
weight  and  design,  have 
both  bead  and  foot  npread^ 
era,  priced  from  $1.35  to 
$6. SO  each. 


The 
taer  brings  the 
flies,  are-  you  pre- 
pared (or  tb'Tu, 
H  not  conae  to  us 
on  Saturday,  get 
the  beat  to  doors 
tod  windows  that 
-.an  be  had  at  the 
lowest  coat.  This 
door  finished  in. 
grained  quartered 
oak  with  hinges, 
pull  and  hoQk, 
II  00.  others  at 
SI. 23.  fl.SO  to 
12. 


Come  to  ui 
wc  have  an 
from  doth  in  gnNanlzed  lined  and 
white  enamel,  also  the  all  steel  Suc- 
cess refrigerator,  pfrced  at  J8.  110, 
SIB.   *J«.   to  135.00  each 


E»tra  Talue  Vo  best  quality  poul- 
try netting,  .2  Inches  wide  2c.  yd 
18  inches  wide  3c.  yd  .  2*  inches 
wide  5c.  yd..  36  inches  wide  Tc.  yd  , 
48  lnt.n-i.-rt-  wide  9c.  yd..  60  inches 
wide  lie.  yd,,  72  Inches  wide  12c, yd 
and  extra  special  prices  by  taking 
50  yi-rd  roils. 


Two       styles       et 

n .,,  .,  h     hooks  at 

per         rnir         with 


""  Av  ' 


Why  put  up  with  the  Inconvenience 
of  having  a  poor  quality  mower  or 
perhaps  non?  at  all  when  you  can 
buy  tfie  beat  that  can  be  bad  at 
such  low  prices  ae  I I  50.  **  00. 
fl  50.    j:..  2S,    $5. 75. 


Trim  the  grass  wilh  a  pair  ol  i 
atcej  riho&ra  sharpened  to  a  k 
edge,   Saturday   per  pair  22c. 


|  Sampson  grass  books  do  the  wurlt, 
made  a',  high  quality  steel,  Satur 
day  each  23c. 


THE   BIG   HARDWARE   STORE. 


J.  R.  MYERS. 
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A  recent  ad.  prepared  by  Mr.  Canfield. 
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is  the  soul  of  advertising.  There  are 
few  people  who,  in  glancing  over  a 
paper,  will  take  the  time  to  read  a 
lengthy  advertisement  right  through. 
They  will  hunt  for  the  facts  and  leave 
the  rest  unread.  The  advertiser  has, 
therefore,  just  wasted  the  space  which 
he  devoted  to  lengthy  descriptions  and 
airy  bombast.  The  best  way  is  to  fill 
the  space  with  facts  with  just  sufficient 
leavening  of  description  to  chain  the  at- 
tention and  create  an  interest. 

In  the  advertisements  which  we  use 
on  Mondays  and  Wednesdays,  I  explain 
the  articles  more  fully  than  I  do  in  the 
in  the  "Saturday  Savings."  In  the  lat- 
ter, descriptions  are  "cut  to  the  bone." 
I  talk  quality,  first,  last  and  always. 
Always  Gives  Price. 
One  of  the  first  rules  to  my  mind,  is 
to  name  the  price  of  every  article.  Some 
may  disagree  with  me  on  this  point  but 
experience  with  us  has  been  that  an  ad- 
vertisement without  prices  is  practically 
worthless. 

Now  we  come  to  the  question  of  price 
inducements.  We  certainly  do  not  be- 
lieve in  doing  business  for  nothing  and 
have  never  found  it  necessary  to  cut  a 
price  so  low  that  there  would  be  nothing 
in  it.  Still,  we  have  found  that  shading 
the  price  a  few  cents  is  a  mighty  in- 
ducement People  look  for  bargains 
nowadays  and  a  reduction  ,  no  matter 
how  small,  appeals  to  them.  We  find 
that  the  business  we  do  on  the  goods 
advertised  more  than  makes  up  for  the 
difference  in  the  price. 

More  than  that,  we  make  many  sales 
of  a  better  quality  article  than  the  one 
advertised.  People  see  the  ad.  and 
come  to  the  store  to  buy  a  certain  ar- 
ticle. We  show  them  something  better 
at  a  higher  price  and  demonstrate  the 
superior  qualities.  We  hammer  the 
quality  argument  home  and  in  a  great 
many  cases,  the  reduction  merely  serves 
as  the  stepping  stone  to  the  sale  of  a 
higher  priced  article  People  often 
come  in  to  buy  something  they  have 
seen  in  our  ad. — a  sickle,  say,  at  22 
cents.  They  buy  it  and  then  we  get 
them  interested  in  other  goods  and  se- 
cure  additional   sales. 

Use  Illustrations. 
An  advertisement  without  cuts  show- 
ing the  goods  is  in  the  same  class  as  one 
without  prices.  Illustrations  are  the 
life  of  an  advertisement.  The  eye  is  ar- 
rested bv  them  more  surely  than  by  any 
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other  means.    We  illustrate  every  article 
that  we  advertise. 

Tracing  Results. 
When  your  advertising  is  done  on  a 
thoroughly  systematic  basis,  it  is  pos- 
sible to  trace  results.  When  a  merch- 
ant uses  the  newspapers  at  irregular  in- 
tervals,  he   may   complain   that   he   has 


not  received  results.  The  trouble  is  that 
he  has  no  way  of  tracing  them.  But 
when  you  advertise  regularly  and  con- 
sistently, the  results  soon  show.  It  is 
a  common  occurrence  to  have  people 
telephone  us  for  articles  they  have  seen 
in  the  paper  or  come  to  the  store  and 
ask  to  see  the  line;  rather,  it  is  a  regu- 


lar occurrence.  Sometimes  they  come  in 
with  the  article  cut  from  the  paper,  or 
send  in  a  child  with  the  clipping.  Furth- 
er than  that,  we  can  tell  by  the  stimu- 
lation in  sales  of  goods  which  we  have 
been  featuring  that  our  publicity  cam- 
paign has  been  doing  the  work  we  had 
hoped  for. 


Price  Problems— 2.  Cheapness  of  Stoves 


The  statement  is  made  very  frequently 
that  hardware  has  not  advanced  as 
rapidly  as  other  goods  of  late  years,  and 
certainly  not  in  proportion  to  the  in- 
creased cost  of  raw  material  and  manu- 
facture. This  claim  is  borne  out  in 
some  hardware  lines  at  least. 

Consider  the  stove.  To-day  the  house- 
holder pays  about  twice  as  much  for  his 
food  as  he  did  twenty  years  ago.  The 
beefsteak  which  once  cost  12  cents,  is 
now  purchased  for  24  or  27  cents. 
Chickens  which  graced  every  table  more 
■or  less  for  Sunday  dinner  at  the  price 
of  40  cents  a  pair,  are  now  bought  by  the 
well-to-do  only  at  twenty  cents  a  pound. 
It's  the  same  all  through  the  scale  of 
foods.  Necessities  sell  to-day  at  luxury 
prices,  and  luxuries  have  gone  out  of 
sight.  But  the  price  of  the  article, 
which  serves  to  prepare  the  food,  the 
stove,  has  not  changed  very  materially. 
True,  stoves  cost  more  to-day  than  they 
<lid  twenty  years  ago.  but  the  advance 
does  not  exceed  20  per  cent,  in  most 
lines.    In  many  it  is  less. 

Twenty  years  ago  a  good  range  could 
be  bought  for  from  $35  to  $40,  retail 
price.  A  range  of  corresponding  grade 
sells  to-day  for  about  $47  to  $50.  The 
same  ratio  holds  good  pretty  much  all 
through.  On  some  lines  the  advance  has 
been  very  small.  Box  stoves,  for  in- 
stance, have  not  changed  very  much  in 
price.  There  is  not  a  very  heavy  call 
for  them,  and  the  models  have  not 
changed  to  any  considerable  extent.  It 
costs  a  good  deal  more  to  turn  them  out 
now,  however,  and  the  price  asked  is  only 
nominally  larger  than  a  couple  of  de- 
cades ago. 

Great  Improvements  Made. 

The  advance  in  the  price  of  stoves 
does  not  cover  the  improvements  which 
have  been  effected,  let  alone  the  increas- 
ed cost  of  manufacture. 

The  coal  range  to-day  compared  with 
that  of  twenty  years  ago  is  a  vastly  dif- 
ferent article.  Tt  has  been  improved  in 
every  respect.  The  general  plan  has 
been  ehaneed,  economical  features  have 
been  introduced,  experience  has  correct- 
ed  old  faults.     The     products     of     the 


foundries  have  been  slowly  improving 
year  after  year  until  the  range  of  to- 
day, while  probably  not  yet  perfect,  has 
many  features  about  it  which  makes  it 
very  much  more  valuable  than  the  article 
which  was  made  twenty  years  ago. 

The  enumeration  of  a  few  details  will 
demonstrate  this  truth.  The  old-time 
range  had  a  certain  amount  of  nickeled 
parts,  but  not  nearly  as  much  as  the 
range  turned  out  to-day — and  that  re- 
presents a  big  margin  in  the  cost  of  pro- 
duction. The  top  castings  were  milled, 
but  were  finished  with  one  process.  As  a 
result  they  were  serviceable,  but  rough. 
To-day  the  lids  and  top  castings  are  put 
through  three  processes,  which  result  in 
the  production  of  a  material  as  smooth 
almost  as  glass  and  with  the  hardness 
of  steel.  Steel  sheets  in  the  old  stoves 
were  placed  together,  bolted  and  riveted. 
To-day  this  is  done  and  a  cement  is  ad- 
ded as  well,  which  makes  the  joints  per- 
fectly solid.  Ovens  are  made  of  steel 
and  lined  with  asbestos. 

Countless  other  improvements  have 
been  made,  but  the  finished  article  costs 
the  consumer  only  a  few  dollars  more 
than  it  did  twenty  years  ago. 

The  Cost  of  Manufacture. 

The  increase  in  manufacturing  costs 
has  been  even  more  marked.  Wages 
have  advanced  variously,  but  with  con- 
sistent rapidity.  It  is  probable  that  the 
average  wage  paid  to  the  employe  of  the 
stove  manufacturer  to-day  is  50  per 
cent.  more.  The  cost  of  labor  on  some 
parts  of  the  stove  is  easily  twice  as  large 
as  it  was  less  than  twenty  years  ago. 

Other  expenses  have  gone  up  by  leaps 
and  bounds.  Factory  maintenance  costs 
more.  Marketing  the  goods  represents 
a  much  heavier  charge  than  was  former- 
ly the  case. 

The  raw  material  costs  more,  but  not 
in  the  same  proportion,  perhaps.  The 
pi<r  iron  used  twenty  years  ago  was 
imported  lareelv  from  the  Old  Country. 
To-day  the  bulk  is  secured  in  Canada. 
and  this  has  reduced  transportation 
charges,  so  that  the  manufacturer  pays 
not  a  sreat  deal  more  for  his  iron  than 
he  did. 
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Get  Better  Value. 

Taking  it  all  in  all,  it  is  quite  apparent 
that  the  purchaser  of  a  stove  to-day  gets 
better  value  for  his  money  than  he  did 
years  ago.  He  pays  a  few  dollars  more, 
but  he  gets  an  article  with  the  very 
latest  improvements,  which  has  cost  pro- 
bably 50  per  cent,  more  to  turn  out  than 
did  the  old-time  stove. 

This  is  a  point  which  retailers  should 
bear  in  mind.  It  is  not  an  uncommon 
occurrence  to  have  customers  complain 
that  "stoves  cost  too  much  nowadays." 
People  grumble  that  "prices  are  away 
up."  Give  them  the  facts.  They  will 
then  realize  that,  considering  the  shrink- 
age in  the  purchasing  power  of  the  dol- 
lar, they  are  getting  a  much  cheaper 
stove  than  they  did  years  ago. 

© 

VISITORS     THROW     OUT     HINTS. 

Montreal. — Postponing  the  careful  in- 
spection of  the  factories  and  large  in- 
dustrial concerns  until  their  return,  the 
British  manufacturers  now  touring  Can- 
ada gave  their  attention  to  having  a 
good  time  when  they  were  in  Montreal 
last  Saturday.  The  visitors  were  receiv- 
ed by  His  Royal  Highness  the  Duke  of 
Connaught.  In  carriages  they  were 
driven  about  the  city.  They  were  re- 
ceived by  the  Mayor  and  City  Control- 
lers. They  were  guests  at  a  luncheon, 
and  later  at  the  lacrosse  game  played 
at   the   M.A.A.A.    ground. 

While  there  was  little  speaking  at  the 
luncheon,  one  or  two  significant  things 
were  said  by  those  called  upon  by  Mayor 
Lavallee  and  Mr.  Vickers,  of  the  Bri- 
tish Vickers  &  Maxim  firm,  who  acted 
as  joint  toastmasters. 

Perhaps  most  significant  was  the  re- 
mark of  Mr.  George  Mason  in  propos- 
ing "The  City  of  Montreal:"  "We 
have  come  here,"  he  said,  "because  we 
want  to  know  you  better  and  trade  with 
you  more.  Not  that  we  want  to  inter- 
fere with  your  Canadian  interests  and 
ambitions;  but  we  have  what  you  need 
—capital  and  labor — and  as  a  result  of 
this  visit  I  hope  we  shall  see  more  of 
both  coming  to  Canada." 


The  Loss  Which  Slow  Service  Brings 

People  Who  Are  in  a  Hurry  Become  Annoyed  When  They  Are  Forced  to  Wait 
— Where  Generous  Treatment  of  Clerks  Meant  Hardship  to  Customers — A 
Sample  Example — Even  a  Clerk  Trying  to  do  His  Best  May  Make  a  Mistake. 


Not  long  ago  a  well  known  and  highly 
esteemed  Toronto  Divine  publicly  ex- 
pressed his  gladness  that  he  was  near 
the  end  of  his  days,  because,  as  he  said, 
he  feared  what  the  continual  rush  would 
bring  people  to.  Many,  unlike  this  min- 
ister, like  the  rush.  They  revel  in  it, 
and  for  a  holiday,  go  to  some  place 
where  the  pace  is  even  greater.  But 
whether  people  like  the  rapid  rate  at 
which  the  world  is  moving,  or  whether 
they  deplore  it,  none  will  deny  the  fact. 
Every  one  is  in  a  hurry  now-a-days. 
Even  the  hearses  in  the  larger  cities  go 
on  the  run. 

Where  people  are  in  a  hurry,  people 
are  going  to  demand  one  thing  above  all 
others — prompt  service.  They  have  an 
appointment  to  keep,  perhaps,  and  can- 
not afford  to  be  delayed.  If  they  enter 
a  store  for  an  article,  and  cannot  get  it 
at  once,  they  will  probably  leave  un- 
served. A  humorist  has  remarked  that 
there  are  only  three  classes  of  people  on 
the  American  continent :  Those  who 
think  they  are  in  a  hurry.  Those  who 
really  are — and  clerks.  There  is  in  this 
just  the  grain  of  truth  which  make  so 
many  facetious  sayings  worthy  of  con- 
sideration. Undoubtedly  most  people 
really  are,  or  think  they  are,  exceeding- 
ly busy;  and  equally  undoubtedly  there 
are  clerks  who  dilly-dally,  waiting  on 
one  customer  where  they  might  serve 
half  a  dozen. 

Dealers  Themselves  Offend. 
But  the  clerks  are  not  the  only  offend- 
ers. Experience  has  shown  that  dealers 
themselves  are  responsible  for  much  of 
the  delay  which  is  so  disconcerting  to 
customers.  Dealers  should  make  prompt 
service  one  of  their  great  aims.  It  will 
draw  people  to  their  store  as  few  other 
things  will;  yet  dealers  there  are  who 
either  themselves  cause  delay,  or  who 
permit  their  clerks  to  do  this. 

Exactly  what  is  meant  may  perhaps 
be  best  brought  out  by  quoting  two  or 
three  examples.  True,  examples  they 
are,  though  the  names  of  the  dealers  are 
not  given.  The  pity  is  that  instances  are 
so  very  easy  to  find. 

Recently  the  writer  was  in  a  hardware 
store  in  Ottawa.  There  were  three  clerks 
in  the  place,  and  the  owner  waited  on 
people  himself,  when  this  was  necessary. 
Indeed  he  was  the  hest  of  the  four. 
Twelve  O'clock  Starts  Trouble. 
Several  customers  came  in  and  were 
attended  to  promptly.  Then  the  Twelve 
o'clock  whistles  began  to  blow.    Without 


a  moment's  pause,  two  of  the  clerks 
walked  into  the  dressing  room,  picked  up 
their  hats,  and  started  for  home.  They 
were  going  for  lunch,  as  was  afterwards 
learned,  the  arrangement  being  that  two 
should  go  from  twelve  to  one,  while  the 
merchant  himself,  and  one  of  the  clerks, 
remained  to  wait  upon  all  who  should 
come  to  make  a  purchase. 

Now,  note  what  happened,  and  let  it 
be  remarked  again  that  this  is  merely  a 
report  of  an  actual  occurrence — doubt- 
less one  which  had  taken  place  many 
times  before,  and  which  may  take  place 
many  times  again. 

The  dealer — an  exceedingly  likeable 
man — has  built  up  a  large  business  with 
small  contractors.  These  men  are  be- 
ginners in  the  business.  They  have  not 
yet  reached  the  position  where  they  can 
simply  oversee  their  work.  They  help 
with  the  building  themselves.  As  a  re- 
sult their  buying  time  is  limited.  Noon 
is  one  of  the  fine  hours  for  this  branch 
of  their  business. 

Seven  Customers — Two  Clerks. 
On  the  particular  day  in  question,  no 
less  than  four  of  these  men  entered  the 
store  within  ten  or  fifteen  minutes  of 
one  another.  Another  man  came  in  with 
a  broken  lock  wlvcb  he  had  promised 
his  "\\ife  he  would  got  Sx?^  at  the  noon 
ho  v.  A  woman  wanted  one  of  these 
little  contrivances  which  enable  soap  to 
be  dissolved  rapidly  in  water  for  dish- 
washing. A  small  boy  was  there  for  a 
pound   of  nails. 

Seven  of  them  there  were,  all  at  the 
one  time  and  the  efforts  of  the  dealer 
and  his  clerk  to  serve  all  would  have 
been  amusing  had  it  not  had  a  distress- 
ing side. 

The  clerk  got  the  woman  what  she 
wanted,  and  then  procured  the  nails  for 
the  boy.  But  this  was  not  done  in  five 
minutes.  The  lady  knew  just  what  she 
was  after.  That  was  quickly  given  her, 
but  she  paused  to  talk  about  it.  The 
clerk  had  to  listen. 

All  Kept  Waiting. 
While  he  was  doing  this  the  dealer 
himself  was  trying  to  satisfy  the  four 
contractors,  and  the  man  with  the  brok- 
en lock.  He  told  one  contractor  that  he 
thought  he  had  twenty  bags  of  cement 
which  he  would  let  him  have.  Another 
he  promised  to  give  builders'  hardware. 
Then  he  took  the  lock  and  started  to  see 
what  was  the  matter  with  it.  To  the 
credit  of  the  dealer  be  it  said  he  mended 
that  broken   old  fastener.      But  it  took 
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ten  minutes,  and  the  contractors  were 
waiting  for  definite  word.  That  they  did 
not  leave  and  make  their  purchases  else- 
where may  be  attributed  to  the  dealer's 
personal  popularity.  But  they  did  not 
enjoy  the  wait.  They  were  among  the 
"really  busy."  Some  of  them  wanted 
to  get  to  their  dinners,  and  others  were 
anxious  to  get  back  to  work. 

To  make  things  agreeable  for  his 
clerks  the  dealer  was  sacrificing  the  com- 
fort of  his  customers.  It  would  have 
been  better  for  him  to  give  his  clerks  an 
hour  and  a  half  starting  at  1  o'clock, 
rather  than  an  hour  starting  at  twelve. 
The  clerks  would  readily  have  seen  his 
position  and  would  have  stayed  for  the 
twelve  to  one  rush,  but  apparently  the 
dealer  did  not  like  to  ask  them.  He  let 
his  customers  suffer  delay  instead. 
Reputation  for  Slow  Service. 
In  Montreal  there  is  a  hardware  store 
which  is  numbered  among  the  best  in  the 
city;  but  it  has  a  reputation,  an  unen- 
viable reputation  for  slow  service.  Only 
the  other  clay  a  young  man  complained 
in  this  manner: 

"I  went  there  for  a  plane  to-day,"  he 
said.  "I  picked  one  out  all  right  and 
then  the  clerk  said  it  was  the  sample. 
I  had  seen,  and  that  he  would  send  up 
stairs  and  get  a  duplicate  out  of  stock. 
He  went  off.  I  saw  him  talk  to  one  or 
two  customers  for  a  moment,  then  while 
he  was  waiting  for  the  plane  to  come 
down  the  basket  contrivance  they  have, 
he  started  talking  to  another  clerk.  I 
must  have  waited  ten  minutes.  Any  way 
I  know  I  was  sore  and  I  won't  go  there 
again. ' ' 

Another  true  instance  this,  and  the 
remarks  of  the  young  man  are  about 
those  which  would  come  from  many 
others.  People,  to-day,  hate  tc  be  kept 
waiting.  They  want  what  they  want 
when  they  want  it. 

Still  Another  Case  in  Point. 
Another  instance  which  comes  to  mind 
is  that  of  bad  salesmanship  rather  than 
bad  system.  Entering  another  Montreal 
store  an  elderly  man  expressed  a  desire 
for  a  chisel.  Evidently  he  was  a  car- 
penter, for  he  made  a  minute  examin- 
ation of  each  pattern  shown  him,  testing 
its  edge  and  asking  some  questions.  The 
clerk  turned  from  him  on  several  occa- 
sions, speaking  to  another  customer  and 
going  after  something  for  him.  After  a 
few  moments  the  customer  who  was  sec- 
ond was  getting  more  of  the  clerk's  at- 
(Continued  on  page  41) 


Keeping  Open  Nights  Meant  Less  Efficiency 

A  Dealer  of  Eastern  Ontario  Found  This  to  be  the  Case,  and  so  Determined 
to  Close — The  Change  Has  Proved  Beneficial,  Not  Only  in  the  Store,  But  in  the 
Tinshop — Fanners  Objected  at  First.But  Were  Led  to  See  Reason — Trouble 
Came  From  an  Unexpected  Source — Members  of  Labor  Unions  Proved  the  Ones 
Who  Wanted  Other  People  to  Have  Long  Hours. 


Among  the  things  which  militate 
against  efficiency  in  the  hardware  store 
must  be  noted  the  tendency  to  keep  open 
at  nights.  In  cities  this  is  little  done — 
except,  of  course,  at  such  special  seasons 
as  Christmas — but  in  the  towns  many 
stores  make  it  a  practice  to  keep  open 
at  least  three  or  four  nights  in  the  week. 
Some  dealers  think  they  gain  business  in 
this  way.  Others  claim  that  there  is  no 
real  benefit,  but  that  the  volume  of  busi- 
ness, instead  of  being  confined  to  the 
hours  between  seven  in  the  morning  and 
six  at  night,  is  spread  over  a  wider 
stretch — sometimes  far  into  the  night. 

Probably  at  one  time  or  another  every 
dealer  in  the  small  city  or  town  has 
kept  open  in  the  evenings.  But  a  change 
is  coming  about.  Merchants  are  now 
opposing  such  a  system.  They  are  ar- 
ranging to  have  their  business  hours 
shorter. 

Reduce  Staff's  Efficiency. 

A  certain  Eastern  Ontario  dealer  is 
one  of  those  who  has  become  thoroughly 
sickened  with  the  old  practice  of  keep- 
ing open  every  evening.  It  was  not  only 
that  he  objected  to  being  thus  confined, 
but  he  discovered  that  the  long  hours 
were  reducing  the  efficiency  of  his  staff. 

"Yes,"  said  the  dealer,  speaking  on 
this  subject,  "I  used  to  keep  open  until 
9.30  at  night.  We  would  not  all  be  here 
every  evening,  but  it  meant  working 
nights  several  times  in  the  week,  and  I 
began  to  see  that  this  was  having  a  poor 
effect.  After  a  night's  work  the  clerks 
would  come  down  in  the  morning  without 
much  ginger.  They  did  not  seem  to  have 
the  joy  in  their  work  that  they  should 
have,  and  that  they  have  now. 
Changed  in  Tinshop,  Too. 

"It  was  this  which  led  me  to  change, 
and  when  we  decided  to  change  we  de- 
cided to  have  a  change  in  the  tinshop  as 
well  as  the  store.  There  the  men  had 
been  working  overtime  regularly.  They 
did  not  object  to  this,  since  they  got 
overtime  for  every  extra  hour  worked. 
Nevertheless,  this  continual  extra  work 
was  reducing  their  efficiency.  I  began 
to  see  that.  Why,  now,  working  from 
7  a.m.  until  6  p.m.,  we  do  as  much  as 
we  used  to  working  those  hours,  and 
then  from  7.15  to  9.15  at  night. 

"Of  course,  you  will  understand  that 
there  are  times  when  work  has  to  be 
rushed.  Then  we  ask  the  tinsmiths  to 
come   back   in    the   evening.      They   are 


quite  willing  to  do  this,  too,  and  when 
they   do   come  back   they   accomplish   a 
lot,  for  their  efficiency  has  not  been  re- 
duced by  continual  long  hours." 
How  About  the  Farmers? 

There  are  those  who  believe  they 
would  lose  the  custom  of  the  farmers  if 
they  gave  up  keeping  open  nights. 
Listen  to  what  this  dealer  has  to  say  on 
this  subject,  as  the  result  of  his  experi- 
ence: 

"The  farmers  did  complain  when  we 
first  made  the  change,"  he  remarked  in 
reply  to  a  query.  "They  thought  we 
should  be  ready  to  stay  open  any  length 
of  time  for  their  accommodation.  But 
we  simply  told  them  that  we  could  not 
do  this.  One  man  objected  violently, 
but  I  pointed  out  that  he  was  willing  to 
leave  his  work  in  time  to  drive  in  to 
town  and  get  his  mail,  and  that  he  could 
leave  his  work  to  get  his  hardware  just 
as  well. 

In  Cases  of  Emergency. 

"Of  course,"  continued  the  dealer, 
' '  there  may  be  accidents  happen  on  the 
farm.  A  binder  may  break.  Something 
may  go  wrong  with  a  windmill  or  a 
pump.  There  are  a  number  of  such  pos- 
sibilities. Now,  it  might  be  a  hardship 
to  a  farmer  if  he  could  not  get  the  parts 
needed  to  make  repairs  promptly.  I 
have  told  my  customers  from  the  farm 
that  they  can  come  to  the  house  in  any 
such  emergency  and  I'll  get  them  what 
they  need.  This  is  not  a  very  large 
place.  All  the  farmers  know  where  I 
live,  and  where  some  of  the  boys  live, 
too.  They  know  that  we  won't  see  them 
stuck.  But  they  know,  too,  that  we 
won't  stay  open  every  night  in  the  week 
any  more.  That  doesn't  only  mean  the 
loss  of  time  at  home,  but  I  have  found 
it  to  mean  the  loss  of  good  business 
energy." 

It  might  be  thought  that  the  farmers 
would  be  the  ones  who  would  take  the 
greatest  exception  to  the  early  closing 
decision.  In  this  instance,  however, 
such  has  not  proved  to  be  the  case.  The 
greatest  objection  has  come  from  the 
mechanics. 

Everything  Organized. 

"This  town,"  said  the  dealer,  "is 
a  hive  for  labor  unions.  Everything  is 
organized.  These  men  combine  to  ask 
better  hours  of  their  employers,  and  yet 
they  have  been  the  worst  in  the  locality 
for  late  buying.  Some  of  them  have 
39 


complained  to  me  that  my  hardware 
store  was  closed  when  tliey  went  home  al 
nights. 

"The  head  of  one  of  these  unions  ob- 
jected to  my  closing  up  at  nights,"  said 
the  dealer.  "I  told  him  why  I  had  done 
this,  and  he  agreed  it  was  reasonable. 
But  the  very  next  Saturday  night  this 
man  came  into  the  store  shortly  after 
10  o'clock — we  still  keep  open  Saturday 
night,  you  know.  Well,  he  examined  a 
new  line  of  tools,  and  bought  several. 
He  delayed,  and  was  still  there  at  11 
o'clock.  That  man  is  a  good  buyer. 
As  a  matter  of  fact  so  are  all  these  me- 
chanics, but  I  thought  I  would  put  the 
case  to  him. 

Carrying  War  Into  Africa. 

"  'Now,'  I  said,  'what  would  you  say 
if  the  railway  wanted  you  to  work  over- 
time  without  any   extra   pay?' 

"The  man  thought,  and  then  admitted 
he  would  object. 

"  'Well,'  I  said,  'that  is  what  you  are 
asking  us  to  do.  You  have  been  down- 
town all  night,  but  just  come  in  here  as 
we  are  on  the  point  of  closing  up. 
You've  kept  us  all  at  it  an  hour  longer 
than  we  should  be.'  " 

The  man,  according  to  the  dealer, 
seemed  to  see  the  force  of  the  argu- 
ment. Perhaps  he  mentioned  it  to  his 
fellows.  In  any  case,  the  late  buying 
has  largely  stopped.  Not  the  buying, 
mind  you.  These  men  did  not  take  of- 
fence. They  were  fair-minded  enough 
to  see  the  force  of  the  dealer's  argu- 
ment. And  that,  it  appears,  is  the  way 
shoppers  in  all  districts  would  regard 
the  determination  to  close  at  six  or  seven 


TO  ERECT  NEW  FACTORY. 

The  Duff  Manufacturing  Co.,  of  Pitts- 
burg, Pa.,  manufacturers  of  Barrett 
Lifting  Jacks,  have  purchased  five  acres 
of  ground  on  Preble  Ave.,  Northside, 
Pittsburg,  on  the  lines  of  the  Pennsyl'- 
vania  and  B  &  0.  Railroads,  and  will 
start  at  once  the  erection  of  a  new  fac- 
tory, which  will  be  the  largest  in  the 
world  devoted  exclusively  to  the  manu- 
facture of  lifting  jacks.  The  new  site 
of  the  Duff  Manufacturing  Company's 
factory,  and  the  new  site  of  the  Pitts- 
burg Screw  and  Bolt  Co.,  occupy  the 
Riter  Conley  Company's  property  and 
adjacent  acreage,  totaling  about  12  acres 


Complete  Course  of  Sheet  Metal  Work 


Prob.  20,  plate  20,  gives  the  develop- 
ment of  a  handle  some  time  used  on  coal 
scuttles,  etc.  The  principle  of  develop- 
ing is  the  same  as  the  gore  piece  of  a 
three-piece  elbow  and  needs  no  further 
explanation  than  that  shown  by  the 
drawing. 

Prob.  21  shows  the  development  of  a 
scale  scoop. 

Fig.  1  represents  the  scoop.  The  curv- 
ed line  ABC  is  drawn  as  explained  for 
prob.  16. 

Carry  a  light  or  dotted  line  horizon- 
tally from  B  and  intersect  this  at  S 
by   a  line   extended   from  AD. 

At  any  convenient  place  lay  out  the 
long  horizontal  line  PR. 

Set  the  sp'ace  SB  of  Fig.  1  on  this 
line,  as  shown  by  PY,  Fig.  3. 

Drop  a  vertical  line  YM,  making  it 
vertical  to  BD  of  Fig.  1,  and  carry  a 
line  from  M  to  the  point  P. 


By  L.  W.  KOSER 

Draw  in  this  space  y2  of  the  scoop, 
as  shown  by  the  line  VY. 

With  any  convenient  point  on  the 
line  PR  for  centre,  as  0,  and  with  a 
radius  equal  to  BD  of  Fig.  1,  draw  the 
circle  Fig.  2. 

Divide  this  off  into  equal  spaces,  and 
subdivide  the  top  parts,  making  them 
about  one-half  the  width  of  the  others, 
the  reason  for  this  being  that  the  greater 
slant  of  the  pattern  is  at  the  sides,  and 
consequently  the  spaces  require  to  be 
closer  together.  The  same  result  is  ar- 
rived at  by  dividing  the  circle  into 
smaller  spaces,  but  this  makes  more  lines 
to  handle  in  developing  the  pattern. 

Having  divided  the  spaces  and  num- 
bered same,  we  will  now  carry  horizon- 
tal lines  to  the  vertical  line  YM,  and 
from  thence  toward  the  point  P,  until 
they  meet  the  profile  line  VY;  then  drop 
them  vertically  to  the  slant  line  PM. 


Set  the  point  of  the  compass  at  P, 
and  the  lead  at  M,  and  describe  the  arc 
NM,  on  which  lay  off  the  stretchout 
of  Fig.  2,  at  the  same  as  it  is  spaced 
thereon. 

Draw  lines  into  the  centre  P,  with  P 
as  a  centre,  swing  an  arc  from  the  points 
on  the  line  PM,  and  the  pattern  will 
be  developed.     Allow  for  flanges. 

Prob.  22  represents  a  cone,  joining 
a  large  pipe. 

Fig.  1  is  first  drawn  to  find  how  far 
the  sides  of  the  cone  come  down  on 
the  sides  of  the  pipe.  Then  draw  the 
outline  OPRQ,  representing  the  sides 
of  the  pipe. 

Then  draw  the  cone  VKK,  meeting 
the  top  of  the  pipe  at  FE. 

We  now  carry  a  line  across  from  A, 
Fig.  1,  and  where  it  meets  the  centre 
line   of   the   cone  Fig.   2,   as   S   will  be 
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the  deepest  part  of  the  mitre  line.  Draw 
the  mitre  line  FSE. 

Draw  a  plan  of  the  base  of  the  cone 
Fig.  4,  and  divide  it  off  into  equal 
spaces. 

Project  lines  from  these  points  up 
to  the  base  line  KK,  then  towards  the 
centre  V,  until  they  meet  the  mitre  line 
FSE.  Then  carry  them  across  horizon- 
tally to  the  line  VK  on  the  side  it  is 
desired  to  draw  the  pattern. 

Set  the  point  of  the  compass  at  V 
and  the  lead  at  K,  and  describe  the  arc 
KM,  on  which  lay  out  the  stretchout 
of  Fig.  4,  and  draw  lines  in  the  centre 
V. 

Then  with  the  lead  on  each  line  of 
the  points  on  the  line  VK,  swing  an 
arc  cutting  the  corresponding  line. 

If  it  be  desired  to  cut  the  cone  off 
at  the  top  as  at  the  lines  shown,  then 
swing    an    arc    from    this    point. 


Hardware  Letter 
Box 


Tie  Counters. 

Jas.  Flett,  Wiarton,  Ont.—  "Who  are 
the  manufacturers  of  tie  counters  for 
loaders?" 

Benton  Tie  Register  Co.,  Boston,  Mass. 

Ed. 

Marine  Glue. 

W.  Hanna  &  Co.,  Port  Carling,  Ont.— 
'•Kindly  give  us  name  of  manufacturer 
of  marine  glue  for  putting  canvas  on 
bottom  of  boats." 

Canadian  Anilines  &  Chemicals,  Ltd., 
Bd.  of  Trade  Bldg.,  Toronto.— Ed. 

Oil  Refineries. 

J.  J.  Heinrichs,  Osier,  Sask. — "Kind- 
ly give  me  names  of  some  oil  refining 
firms. ' ' 

British  American  Oil  Co.,  Toronto; 
Queen  City  Oil  Co.,  Toronto;  McColl 
Bros..  Montreal. — Ed. 

Lawn  Mower  Grinders. 

The  Lakefield  Hardware  Co.,  Lakefield, 
Ont. — "Can  you  give  me  name  and  ad- 
rlress  of  firm  manufacturing  lawn  mower 
grinders  ? ' ' 

R.  Woon  &  Son,  Oshawa,  Ont.— Ed. 

Fire  Escapes. 

J.  A.  Elwes,  Paisley,  Ont.— "Kindly 
give  me  names  of  firms  manufacturing 
fire  escapes." 

The  Geo.  B.  Meadows  Wire  Iron  & 
Brass  Co.,  479  Wellington  St.  W.,  Tor- 
onto: C.  A.  Hutchinson  &  Co.,  Montreal, 
Que.;  McGregor  &  Mclntyre,  Ltd.,  Tor- 
onto;   John   Watson   &   Son,   Montreal; 


Dennis  Wire  &  Iron  Works,  London, 
Ont. ;  Canada  Foundry  Co.,  Toronto. — 
Ed. 

Tiles  and  Mantles. 

Brocklebanks,  Ltd.,  Arthur,  Ont.  — 
"Can  you  give  us  names  of  manufac- 
turers of  tiles  and  mantles  for  fire- 
places ? ' ' 

Barton  Netting  Co.,  Windsor,  Ont. ; 
Garth  Company,  Craig  Street,  Montreal. 
—Ed. 

Coal  Chutes. 

Wm.  Black,  Durham,  Ont.— "Will  you 
kindly  favor  me  with  names  of  Can- 
adian firms  manufacturing  coal  chutes?" 

D.  J.  Barker  &  Co.,  Picton,  Ont. ;  Gait 
Stove  &  Furnace  Co.,  Gait,  Ont. — Ed. 
Electric  Batteries. 

G.  N.  Bourque,  East  Sherbrooke.  — 
"Can  you  inform  me  what  firms  manu- 
facture Electric  Batteries,  for  mining- 
work?" 

Canadian  Carbon  Co.  of  Winnipeg, 
Ltd.,  Winnipeg,  Man. ;  Canadian  Carbon 
Co.,  96  King  Street  West,  Toronto;  Can- 
adian National  Carbon  Co.,  Paton  Road 
and  G.T.R.,  Toronto;  Canadian  General 
Electric  Co.,  Toronto. — Ed. 


The  following  items  were  taken  from 
the  issue  of  July  2,  1892: 

"Though  flies  have  not  been  nu- 
merous   this    summer,    the    sale    of 
wire    cloth   and   window    and    door 
screens  has  been  unusually  large." 
Editor's  Note. — If  flies  were  "not  nu- 
merous" twenty  years  ago,  people  were 
greatly   blessed  then.     Despite   the   ac- 
tivities of  the  ' '  Swat  the  fly ' '  campaign, 
the  fly  of  to-day  continues  to  increase 
and  multiply  and,  if  what   the  doctors 
say  is  true,  to  breed  and  spread  more 
disease  than  any  other  factor. 

•  •       • 

"Mr.  Doherty  of  the  Doherty 
Manufacturing  Co.,  Sarnia,  Ont., 
has  been  granted  a  patent  from  the 
United  States  patent  office  for  a 
hot  water  boiler." 

Editor's  Note. — The  Doherty  Manu- 
facturing Co.  are  to-day  among  the  well 
known    Canadian    stove    manufacturing 

firms. 

•  •       • 

A  description  appears  of  a  new 
addition  to  the  offices  and  plant  of 
the  Kemp  Manufacturing  Co., 
Toronto.  The  business  was  started 
six  years  previous  and  developed 
rapidly. ' ' 
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Editor's  Note— The  Kemp  Manufac- 
turing Co.  is  now  the  Sheet  Metal  Pro- 
duets  Co.,  the  change  in  name  having 
been  effected  nearly  two  years  ago.  The 
plant  has  been  very  largely  increased, 
and  the  scope  of  the  business  widened 
in  the  twenty  years  wnich  have  elapsed 

since  the  additions  described  were  made. 

*  •       • 

"James  Walker,   Jr.,   and  David 
Walker  have  formed  a  partnership 
as   hardware  merchants,   under  the 
name  of  James  Walker  &  Co." 
Editor's  Note.  —  The  James  Walker 
hardware    store    is    to-day    one    of    the 

largest  and  best  known  in  Montreal. 

*  »       • 

"  J.  D.  Rockefeller,  the  New  York 
millionaire   oil   man,   was   in  Mont- 
real last  week  with  his  family." 
Editor's  Note. — The  wording  of  this 
note    indicates     the     difference     of    the 
standing  that  "John  D. "  enjoys  to-day 
and  his  rating   at  that  time.     He  was 
not  then  the  preeminent  figure  that  he 
is  to-day.     Twenty   years   ago,   he   was 
a  "millionaire  oil  man."     To-day  he  is 
a  multimillionaire,  perhaps  even  a  bil- 
lionaire, and  "the"  oil  magnate. 

*  *       • 

"The  merchants  of  Hamilton  are 
up  in   arms  at   an  order  issued  to 
the  police  by  the  chief  constable  to 
the  effect  that  all  projecting  signs 
are  to  be  removed  without  delay." 
Editor's    Note. — The   projecting    sign 
is  still  a  source  of  much  agitation.     It 
has   been  abolished  in  some  cities,  but 
in  other  places  it  still  flourishes. 


THE  LOSS  WHICH  SLOW  SERVICE 
BRINGS. 

(Concluded  from  page  38) 

tention  than  was  the  customer  who  had 
been  first.  Scriptural  that  may  have 
been,  but  it  was  not  good  business,  for  it 
made  the  first  customer  annoyed.  He 
made  his  purchase,  but  left  the  store  in 
an  unhappy  frame  of  mind,  and  that  is 
a  worse  thing  for  the  dealer  than  for 
the  customer. 

This  is  a  difficult  question.  The  clerk 
undoubtedly  was  trying  to  give  his  best 
service.  He  did  not  want  to  keep  the 
second  customer  waiting,  and  so  gave 
him  attention.  But  he  did  not  keep  both 
customers  interested  as  well  as  he  might, 
and  so  neither  were  thoroughly  pleased. 

It  is  a  vital  question  this.  The  greatest 
thing  the  dealer  can  give  is  service.  Per- 
haps it  is  the  greatest  thing  which  any 
one  can  give.  Anyway,  dealers  are  large- 
ly judged  according  to  the  service  they 
render;  and  service  does  not  only  in- 
clude the  selling  of  satisfactory  goods. 
It  means  also  a  satisfactory  way  of  sell- 
ing them. 


Lesson  17--Complete  Course  in  Cardwriting 

Demonstrating  the  Old  Outline  Roman  as  Used  Previous  to  the  Introduction  of 
the  Square  End  Brush  and  Still-  Used  to  Some  Extent  Where  a  Filled-in  Let- 
ter is  Preferable. 


(By  J.  C.  Edwards.     Copyright  Canada,  1911.) 


Before  the  square  end  brush  was  in- 
troduced into  cardwriting  the  brush  out- 
line letter  was  almost  exclusively  used 
in  all  the  different  styles  from  the 
heavy  block  to  the  dainty,  fine,  line 
script. 

To-day  it  is  seldom  used,  only  for 
very  fine  work,  where  speed  is  no  ob- 
ject. 


stroke  and  never  over-running,  thus  cut- 
ting off  the  spur,  as  has  been  done  in 
some  of  the  letters  to  demonstrate.  Let- 
ters such  as  B,  D,  K  and  P  show  this, 
making  it  necessary  then  to  cut  the 
vertical  lines  short  before  the  spur  is 
reached,  or  as  is  shown  in  letter  A,  end 
or  begin  the  stroke  with  the  spur 
curve.      Practice,  of  course,  will     teach 


7^i  H&? 
Finish^ 


Suggestions  for  show  card  illumination,  executed  with    a 
small  brush  and  made  effective  by  the  use  of  colors. 


The   Various   Treatments. 

The  outline  letter  is  treated  in  various 
ways,  according  to  the  effect  desired. 
One  style  is  outlining  and  filling  in  with 
the  solid  color,  as  is  shown  in  the  plate 
in  black. 

The  colored  letter  with  the  black  out- 
line gives  a  desirable  effect  when  used 
as  a  heading  such  as  shown  in  the  card, 
"An  Easter  Novelty."  Another  style 
is  the  bare  outlined  letter  such  as  the 
P,  R,  S,  T,  U,  V,  W  and  X.  This  style, 
when  shaded,  as  the  word  "style,"  in 
the  small  card,  gives  a  pleasing  touch 
to  a  showcard. 

Care   to   be    Taken. 

In  executing  this  letter,  care  must  be 
exercised    in     always  making  a  uniform 


you  the  best  way  to  work  up  these     de- 
tails. 

A  Uniform  Letter  Face. 

Another  thing  necessary  when  the  let- 
ter is  to  show  the  outline,  is  to  always 
leave  a  uniform  space  between  the  lines, 
i.e.,  the  face  of  the  letter.  To  do  this 
it  may  be  wise  to  outline  the  letter  in 
pencil  first  before  the  wrush  or  square 
pen  is  applied.  It  may  also  be  advis 
able  to  use  the  T  square  to  make  sure 
the  strokes  are  perfect.  However,  thir 
is  not  necessary,  if  the  letter  is  filled 
in  solid  the  same  as  the  outline. 
The    Pen    or    Brush    to    Use 

In  making     a  letter    about  1|   inches 
high,   a  soennecken     pen  should  be  used 
that  would  give  a  stroke  about  1-16  of 
42 


an  inch,  or  if  a  brush  be  used,  which 
is  preferable  in  most  cases,  a  No  3  or  4 
red  sable  square  end  brush  drawn  down 
to  a  nice,  small,  square  point,  is  the 
best.  Some  writers,  however,  use  a  red 
sable  pointed  brush,  but  it  is  difficult 
to  bring  a  stroke  to  a  square  end  when 
it  is  necessary.  The  brush  used  in  the 
accompanying  plate,  as  well  as  in  the 
cards,  was  the  former,  and  may  be  pro- 
cured at  any  shop  where  the  regulation 
size  (No.  7)  is  kept.  (Ask  for  No.  3  or 
4  red  sable  in  albata  with  square  end). 
To    Fill   in   With   Color. 

As  is  shown  in  the  plate,  a  very  good 
effect  is  obtained  by  filling  in  the  face 
of.  the  letter  on  the  wide  strokes  with 
color.  This  may  be  done  in  two  differ- 
ent ways.  One  way  is,  first,  to  do  the 
whole  letter  in  the  color,  then  make 
the  outline  in  whatever  color  is  desireu, 
of  course,  being  careful  that  the  outline 
does  not  mix  with  the  filler  causing  an 
endless  amount  of  trouble.  The  out- 
line should  always  be  darker  than  the 
centre.  The  other  way  is  to  make  the 
outline  first,  then  run  in  the  color  after- 
wards. If  letterine  be  used  to  make 
the  outline,  it  is  almost  sure  to  dissolve 
into  the  color,  so  we  advise  using  black 
Indian  ink  (waterproof)  for  the  outline- 
on  sale  at  all  stationery  stores. 
Brush  Stroke  Decoration. 

Practice  with  the  brush  the  free  hand 
scrolls  and  curves  shown,  and  it  will 
enable  you  to  do  some  rather  effective 
stunts  in  decorating  a  card.  Practice 
will  do  anything.  Always  take  a  good 
sweep  when  practising,  and  don't  be 
afraid  to  move  quickly,  for  in  speed 
your  success  lies  when  it  comes  to  mak- 
ing scrolls.  Get  some  old  cardboard 
and  practice  till  you  become  efficient. 
Novelty  Decorations. 

The  simple  novelty  decoration  shown 
in  the  four  small  cards  illustrated  were 
done  with  the  No.  4  brush  used  in  let- 
tering the  plate  and  cards. 

These  scrolls  and  curves  are  easily 
made,  and  when  applied  in  some  dainty 
shade  (not  black)  to  a  card  gives  a  very 
pleasing  change.  Say,  for  instance,  you 
take  the  ribbon  design  and  make  an  out- 
line of  purple  and  fill  it  in  with  mauve, 
which  is  obtained  by  adding  white  to  the 
purple.  The  letters  should  be  outlined 
after,  if  they  are  to  be  left  with  the 
mauve  centre,  but  if  a  white  centre  is 
desired,  which  we  think  would  improve 
it,  they  should  be  outlined  before  the 
(Continued  on  page  44) 
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PlakW  1 7~Brush^n(UU  Roman 

—  Capitals  — 


YZZ  Srfi^l234<56T89*4  i 


This  plate  illustrates  the  brush  or  pen  outline  Roman  letter  us€-d  especially  for  fancy  headlines. 


43 


Progressive  Hardware  Retailing 


Fort  William  Firm  Inaugurate  Cash  System  With  a  Big  Sale — Featuring  Fish- 
ing Tackle — Held  a  Successful  Demonstration — Maritime  Merchants  Conduct  a 
"Swat  the  Fly"  Campaign. 


INAUGURATE  CASH  SYSTEM. 

Fort  William,  Ont. — Gerry  Bros.,  pro- 
prietors of  the  "Big  Corner  Hardware 
Store"  have  started  to  do  business  on 
the  cash  basis.  They  are  now  holding 
an  "inauguration  sale"  of  eight  days' 
duration,  and  are  offering  a  10  per  cent, 
discount  on  all  lines  of  goods  during 
that  time. 

In  a  large  advertisement  in  the  daily 
papers,  they  state:  "No  more  book- 
keeping, no  more  collectors,  no  more  bad 
debts.  And,  in  the  face  of  these  savings 
in  running  expenses,  we  can  offer  our 
patrons  more  value  than  under  the 
charge  account  system,  now  out  of  date 
in  all  regulated  modern  business  con- 
cerns. ' '  The  10  per  cent,  discount  is  of- 
fered on  everything  in  the  store  to 
' '  commemorate  this  far-reaching  event. ' ' 

As  an  evidence  of  the  change  they 
have  made  in  their  methods  of  store 
management,  the  firm  have  adopted  the 
advertising  slogan — "Better  service — 
more    value — less    expense. ' ' 


SWAT  THE  FLY  CAMPAIGN. 
St.  John,  N.B. — Now  that  the  season 
for  featuring  sales  of  articles  to  be  used 
as  wedding  gifts  is  drawing  to  a  close 
for  the  present  at  least,  hardware  deal- 
ers whose  policy  is  activity  and  wide- 
awakeness,  are  beginning  to  dwell  upon 
the  importance  of  householders,  and 
business  people  being  fully  equipped 
with  window  screens  and  screen  doors. 
Dealers  in  various  centres  of  the  pro- 
vince, in  Fredericton,  Moncton,  Chat- 
ham, St.  John,  and  elsewhere  are  join- 
ing in  the  campaign  against  the  spreader 
of  danger  and  disease,  the  fly,  and  the 
results  are  already  noticeable  for  there 
has  been  a  heavy  demand  for  screen 
doors,  window  screens,  and  the  stock 
wire  screenery  for  the  making  of  them. 
"Swat  the  fly"  signs  are  prominently 
displayed  in  several  of  the  windows  and 
pamphlets  are  exhibited  quoting  eminent 
and  learned  professors  to  the  effect  that 
the  most  common  cause  of  typhoid  at 
this  period  of  the  year,  is  the  ordinary, 
little  harmless-looking  housefly.  These 
arguments,  the  fact  that  the  insect 
breeds  in  piles  of  waste  and  filth,  that  it 
is  a  spreader  of  disease,  that  it  comes 
direct  from  the  refuse  on  public  dumps 
to  the  homes,  and  dining-rooms  of  fam- 
ilies, are  all  advanced  in  the  ad.  matter 


and  selling  chat  of  the  clerks  and  deal- 
ers in  pushing  the  sale  of  screen  doors 
and  window  screens,  and  their  efforts 
have  thus  far  been  decidedly  successful. 
The  local  press  is  aiding  in  the  campaign 
against  the  fly,  and  is  publishing  mat- 
ter advocating  the  protection  of  the 
homes  against  its  coming,  much  of  it  be- 
ing  written  by  the  local  preventative  of- 
ficer of  the  board  of  health.  Is  it  any 
wonder  after  all  this  that  the  demand 
for  the  articles  in  question  is  steadily  in- 
creasing? 

SUCCESSFUL  DEMONSTRATION. 

New  Liskeard,  Ont. — The  varnish  and 
stain  demonstration  held  by  Magladery 
Bros,  proved  a  success,  big  crowds  at- 
tending on  each  of  the  three  days  that 
it  was  conducted.  The  event  was  ad- 
vertised extensively  and  effectively. 


Catalogues 

and 

Booklets 


The  Saw  in  History. 

The  June  issue  of  the  "Disston  Cru- 
cible" has  an  interesting  article  on 
"The  saw  in  history."  It  tells  of  the 
earliest  kind  of  saws  made  in  primitive 
days  and  leads  up  to  the  finished  article 
which  is  turned  out  to-day. 
Peanut  Roasters. 

Very  handsomely  gotten  up  is  the 
catalogue  No.  39  recently  issued  by  the 
Kingery  Manufacturing  Co.,  Cincinnati. 
It  is  printed  on  heavily  coated  paper, 
the  sheets  being  large  size  and  render- 
ed attractive  by  the  colored  cuts  and 
drawings.  Among  the  lines  shown  are 
peanut  roasters  and  popcorn  poppers, 
from  the  smallest  "push  carts"  to  the 
largest  and  most  elaborate  combination 
and  rotary  machine.  The  various  types 
of  engines   are  also  shown. 

Mechanical  Rubber  Goods. 

The  Canadian  Consolidated  Rubber 
Co.,  Montreal,  have  issued  the  first  of  a 
series  of  catalogues  on  their  mechanical 
rubber  goods.  It  is  marked  catalogue 
"A."  Subsequent  issues  will  run  from 
"B"  to  "F"  and  will  deal  with  the 
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many  lines  of  rubber  goods  made  by  the 
company.  The  catalogue  now  out  con- 
tains references  to  power  transmission 
belting,  frictioned  surface  belting, 
stitched,  conveyor  and  elevator  belting, 
endless  Jhresher  belts ;  band  saw  bands ; 
rubber  hose,  steam  hose,  air  drill,  pneu- 
matic tool,  brewers',  water,  garden,  suc- 
tion, acid  and  coke  hose,  dredging  sleeves, 
coverings  for  hose,  chemical  hose,  fire 
hose,  hose  fittings,  packing,  tubing,  gask- 
ets, rubber  covered  rolls,  and  many  other 
lines.  It  is  well  illustrated  and  very  at- 
tractive in  appearance.  The  cover  is 
embossed  and  printed  in  three  colors. 

* 

LESSON  XVII.— SHOW  CARD  WRIT- 
ING. 

(Concluded  from  page  43) 

mauve  is  added  to  the  background.     Ex- 
perience is  a  good  teacher — try  it. 
An    Odd   Touch. 

An  effect  seldom  used,  but  very  effec- 
tive, is  the  one  shown  in  the  Easter 
card. 

The  lettering  is  made  first,  then  by 
the  aid  of  a  mechanical  device  known  as 
a  ruling  pen,  the  lines  of  white  or  any 
other  light  shade  may  be  made  across 
the  face  of  the  letter.  ,  Fasten  the  card 
firmly  on  a  drawing  board  with  thumb 
tacks  at  the  angle  desired,  and  by  the 
aid  of  the  T-square,  which  is  held  firmly 
by  the  left  hand  against  the  edge  of  the 
board,  making  parallel  lines'  at  inter- 
vals, giving  a  broken  or  gray  effect. 

This  is  the  first  introduction  in  the 
course  of  the  drawing  boards  and 
thumb  tacks  and  ruling  pen,  and  except 
for  such  work  as  the  above  mentioned 
they  are  seldom  used,  and  these  are  sub- 
stitutes, thus  avoiding  the  necessity  of 
buying  them,  although  thumb  tacks  are 
inexpensive  and  obtainable  at  all  book 
stores. 

In  the  Easter  card  shown  the  decora 
tions  are  pasted    on    and    colored     with 
transparent  water  colors. 

For  further  information  re  pens,  out- 
fits, etc.,  write  to  the  editor,  The  Cana- 
dian Grocer,  143  University  Avenue, 
Toronto. 

Forest,  Ont. — Albert  Bell,  who  has 
been  with  the  Arcade  Hardware  for  the 
past  five  years,  has  severed  his  connec- 
tion and  gone  to  Brigden  to  take  charge 
of  Armstrong's  hardware  store. 


Current  News  of  Hardware  Trade 


Moves   to    Montreal. 

Montreal. — Arthur  D.  Brown,  who  was 
some  time  ago  appointed  sales  manager 
for  A.  Ramsay  &  Son,  moved  last  week 
from  his  old  headquarters  in  Toronto 
to  Montreal. 

Store  Wall  Gave  Way. 

One  of  the  walls  of  Philbin  &  Co.  's 
store,  Montreal,  gave  way  this  week,  it 
having  been  weakened  by  the  tearing 
down  of  the  wall  next  door.  Little  dam- 
age was  done  to  the  inside  of  the  store. 
Fire  at  Varnish  Works. 

Toronto,  Ont. — A  spectacular  blaze  oc- 
curred at  Harland  &  Sons'  varnish 
works,  at  Eastern  Avenue  arid  McGee 
Streets,  yesterday  afternoon,  when  an  oil 
shed  in  rear  of  the  premises  suddenly 
took  fire  from  spontaneous  combustion. 
The  fire  brigade  had  a  hard  job  to  con- 
fine the  blaze  to  the  shed,  which  was 
burnt  completely  to  the  ground.  Damage 
estimated  at  $600  was  done. 

Geo.    W.    Brown    Injured. 

St.  Thomas,  June  24.  —  George  W. 
Brown,  hardware  merchant  of  this  city, 
and  Mrs.  Brown  were  injured  Sunday 
afternoon  when  their  horse  ran  away 
near  Yarmouth  Centre,  as  Mr.  Brown 
was  in  the  act  of  putting  on  the  bridle. 
Mr.  Brown  was  knocked  down  and  run 
over,  and  Mrs.  Brown  was  thrown  out 
of  the  buggy  and  dragged  some  distance. 
Neither  was  seriously  hurt,  but  it  will 
be  some  time  before  Mrs.  Brown  can  be 
moved  to  her  home. 

Meeting   of  Creditors. 

Toronto,  Ont. — A  meeting  of  the  cre- 
ditors of  the  Independent  Glass  Produ- 
cers, Ltd.,  was  held  at  the  offices  of  Jen- 
kins &  Hardy.  Toronto  Street.  The  ap- 
pointment of  James  Hardy  as  assignee 
was  confirmed.  The  statement  showed 
assets  of  $170,565.54,  consisting  of  real 
estate,  buildings,  accounts  receivable  and 
stock  in  trade,  with  liabilities  (without 
taking  into  account  the  capital  stock  of 
the  company)),  of  $95,087.30,  and  indi- 
rect liabilities  $10,521.86.  The  business 
will  l)p  wound  up. 

Store  Was  Flooded. 

Toronto,  Ont.  —  Somewhere  between 
the  hours  of  Saturday  evening  and  Mon- 
day morning  the  faucets  of  a  large  auto- 
matic water-tower  on  the  fifth  floor  of 
Aikenhead's  hardware  establishment, 
Temperance  street,  became  unloosed  and 
the  water  stored  up  there  as  an  emer- 
gency agrainst  fire  bejran  to  pour  forth 
in  slow  steady  streams.  All  day  yester- 
day it  is  believed  the  flood  continued, 
and  the  waters  sweeping  the  ceiling 
splashed    from   floor   to   floor   until    the 


whole   western   wall      laden   with   mer- 
chandise was  saturated. 

Hardwaremen  Elected. 
St.  John,  N.  B. — Two  local  hardware 
dealers  have  been  honored  in  the  pro- 
vincial   elections     conducted     here    this 


Hon.   John   E.   Wilson,   M.P.P. 


week  in  being  chosen  to  represent  the 
city  at  Fredericton  in  the  local  legis- 
lature, with  the  title  of  M.P.P.  They 
are  Philip  Grannan,  of  Main  Street, 
North  End,  and  John  E.  Wilson,  of  Syd- 
ney Street.  Both  are  representative  ci- 
tizens, who  have  always  taken  an  active 
interest  in  public  questions,  and  the 
magnificent  vote  they  polled  is  evidence 
of  their  recognized  worth.  Mr.  Gran- 
nan, while  last  man  of  the  four  out  of 
eight  elected,  polled  a  splendid  vote,  hav- 
ing a  large  majority  numbering  several 


Philip  Grannan,  M.P.P. 

hundred,  over  his  nearest  competitor, 
while  Mr.  Wilson  led  the  ticket  by  a 
handsome  majority.  He  was  recently 
distinguished  by  the  Government  by  be- 
ing made  a  member  of  the  executive 
without  portfolio,  and  is  now  the  Hon. 
John   E.   Wilson,  M.P.P. 

New  Retail  Finns. 

Wilcox,  Sask.— H.  Cox  is  starting  in 
the  tinsmithing  business  here. 

Leask,   Sask. — A   handsome   store   has 
been  started  here  by  R.  &  A.  E.  Mansell. 

Saskatoon.  Sask. — The  Canada  Plumb- 
ing Co.,  have  started  in  business  here. 

45 


Calgary,  Alta. — Williamson  &  Turn- 
bull  are  starting  in  the  tinsmithing  busi- 
ness here. 

Edmonton,  Alta. — McArthur  &  Perry, 
heating  and  sanitary  engineers,  have 
commenced  business  here. 

Business  Changes. 

Rapid  City,  Man. — R.  Forrester,  hard- 
ware dealer,  has  removed  to  Lockwood. 

Wawanesa,  Man. — Couking  &  Co., 
hardware  dealers,  have  been  succeeded 
by  W.  S.  Peters. 

Pennant,  Sask. — B.  M.  Hill,  hardware 
dealer,  has  been  succeeded  by  Honey 
Bros. 

Medicine    Hat,    Alta.  W.    Emson, 

hardware  dealer,  has  sold  his  property 
at  Moose  Jaw  and  is  opening  in  business 
here  at  the  corner  of  South  Railway 
Street  and  Columbia  Ave. 

North  Edmonton,  Alta. — Wilson  & 
Co.  have  taken  over  the  hardware  and 
furniture  business  of  How  Bros. 

Elmvale. — Geo.  E.  Roe  has  purchased 
the  hardware  business  of  J.  L.  Thomp- 
son.   A  new  stock  is  being  secured. 

Kamloops,  B.  C. — Frank  Rushton  is 
retiring  from  business  and  is  clearing 
out  his  entire  stock. 

Blaine  Lake,  Sask. — M.  S.  Stephens 
has  sold  his  hardware  and  implement 
business  to  R.  W.  Pozer. 

Pennant,  Sask. — B.  M.  Hill,  hard- 
ware dealer,  /has  been  succeeded  by 
Honey  Bros. 

Delisle,  Sask.  —  Delisle  Bros.,  hard- 
ware and  implement  dealers,  have  sold 
their  Netherhill  branch  to  H.  R.  John- 
ston. 

Ridpath,  Sask.  — ■  J.  W.  Hagyard  & 
Son,  hardware  dealers,  have  been  suc- 
ceeded by  J.  R.  Watson. 

Personal  Notes. 

Ottawa,  Ont. — A.  Newlander,  of  the 
Capital  Hardware  Co.,  Bank  Street,  has 
gone  on  a  trip  to  the  old  country.  He 
will  visit  his  native  town  in  Germany. 

C.  C.  Ballantyne,  vice  president  of  the 
Sherwin-Williams  Paint  Co.,  of  Can- 
ada, .sailed  last  Friday  for  England, 
where  he  will  spend  several  weeks. 

P.  Pritzker  is  leaving  on  a  six  months' 
trip  to  the  Coast  in  the  interests  of  the 
National  Electric  Heating  Co.,  Toronto. 
Mr.  Pritzker  will  call  at  all  the  prin- 
cipal places  throughout  the  West. 

Montreal.— R,  W.  Ellery  of  the  Ellery 
Twist  Dril'1  Co.,  Portsmouth,  N.  H.,  vis- 
ited the  Montreal  trade  during  the 
week. 


Weekly  Market  Report  —  Metals 


METAL  NOTES 

Lead  sheets  have  been  advanced 
in  price.  The  scarcity  in  lead  has 
been  relieved  somewhat  this  week. 

Further  advances  in  copper  are 
predicted. 

A  brisk  tone  all  around  is 
noted. 


MONTREAL. 

Montreal.  June  27. — It  is  a  strange 
week  which  does  not  see  some  changes 
on  the  metal  market.  Certainly  of  late 
I  here  has  been  no  reason  to  complain  of 
monotony.  Locally  the  metals  do  not 
rise  and'  fall  with  quite  as  great  fre- 
quency as  on  the  primary  market,  but 
si  ill  changes  come  quite  fast  enough  to 
suit  the  majority  of  buyers. 

This  week  the  only  movement  which 
will  affect  the  moderate  sized  buyers  is 
that  of  lead.  The  pig,  which  fell  for  a 
day  or  two,  has  more  than  recovered 
what  was  lost.  Indeed,  the  metal  is  at  a 
new  high  level.  It  has  not  been  found 
necessary  to  advance  the  local  quotations 
for  the  pig,  but  sheets  have  been  raised 
25  cents  a  cwt. 

Copper,  too,  continues  high.  There 
seems  nothing  to  look  for  but  a  high<  r 
market. 

Husbanding  Supplies. 

Tin  presents  a  somewhat  peculiar  posi- 
tion. The  market  is  rising.  Manufac- 
turers are  known  not  to  have  tremendous 
supplies,  yet  they  are  not  buying  largely. 
It  would  seem  they  are  husbanding  their 
supplies  hoping  for  a  better  market. 

Stocks  are  in  better  shape  than  they 
have  been  for  some  time,  and  here  is 
cause  for  great  rejoicing.  Lead,  which 
has  been  the  scarce  metal,  is  more  plen- 
tiful now.  Some  shipments  have  reached 
Canada,  and  while  much  of  this  supply 
was  immediately  shipped  to  the  buyers, 
yet  some  remained  lo  meet  the  regular 
daily  demand. 

Iron  presents  a  somewhat  peculiar 
situation,  both  as  regards  stock  and 
price.  On  the  primary  market  it  has 
been  advancing.  Indeed,  it  is  higher 
now  than  it  has  been  for  a  long  time. 
So  rapidly  did  it  rise  (hat  some  Canadian 
buyers,  who  had  secured  supplies  at  a 
good  price,  determined  to  sell  these  to 
the  British  steel  mills  rather  than  bring 
('hem  out  to  Montreal.  They  could 
make  more  by  taking  advantage  of  the 
Knglish  rise  than  by  bringing  the  iron 
across  to  the  Dominion. 

Advance  in  Lead  Sheets. 

Lead. — The  changes  here  reported 
local Iv  are: — 


Sheets,  21/2  pounds  per  square  foot, 
$5.50;  an  advance  of  25  cents. 

Sheets,  3  to  6  pounds  per  square  foot, 
$5.75;  an  advance  of  25  cents. 

Since  the  pig  has  advanced  so  rapidly 
on  the  primary  market  to-day,  it  would 
seem  that  a  higher  level  for  this  is  quite 
likely  to  be  made  locally  within  a  fort- 
night. 

Spelter — This  metal  is  high  now.  It 
was  quoted  $6.75,  East  St.  Louis,  to  ex- 
ceedingly large  buyers,  but  some  of 
these,  when  they  came  to  order,  found 
that  they  had  to  pay  $7.  This  m&v- 
ket,  too,  seems  to  be  tending  upwards. 
Strike  Makes  Little  Stir. 

Tin. — The  metal  is  peculiar.  The 
strike  in  London  has  not  made  the  dif- 
ference which  might  have  been  expected. 
Tin  has  dropped  even  in  face  of  the  dif- 
ficulty in  securing  shipments.  Of  late  it 
has  risen  again,  but  the  future  is  a  little 
uncertain.  East  Indian  supplies  are  now 
being  sent  to  Continental  ports,  instead 
of  to  London.  The  shipments  will, 
therefore,  reach  this  continent  all  right 
after  a  little  time.  It  is  the  immediate 
supplies  which  are  difficult  to  secure. 

TORONTO. 

Toronto,  June  27. — The  metal  situa- 
tion presents  some  points  of  undoubted 
interest.  The  upward  trend  has  been 
maintained  for  the  most  part,  and  there 
appears  to  be  every  reason  to  believe 
that  this  condition  will  be  maintained. 
Quite  a  few  buyers  are  showing  inclina- 
tion to  hold  off,  presumably  in  the  belief 
that  lower  prices  will  be  reached  after  a 
while.  They  are  buying  in  very  small 
quantities  and  getting  along  from  hand 
to  mouth. 

Despite  this  tendency,  the  volume  of 
trade  continues  exceptionally  active. 
The  consumption  in  some  metals  is  de- 
scribed  as  "enormous"  by  one  man. 
The  industrial  activity  lias  resulted  in 
a  general  demand  for  all  metals  and,  as 
the  need  is  imperative,  most  buyers  ac- 
cept the  prevailing  quotations  without 
demur. 

Tin — The  situation  in  tin  is  a  little 
easier.  The  price  has  not  changed,  be- 
ing still  at  50  cents,  but  the  London 
market  has  weakened  a  little.  It  is  not 
thought  here  that  the  permanent  position 
of  t he  metal  lias  been  weakened  by  re- 
cent developments,  which  are  acci  pted 
as  temporary  fluctuations.  Demand  for 
tin  is  good.  Regarding  I  in.  the  Ameri- 
can  Metal  Market  says: — 

"The  foreign  market  continues  en- 
tirely a  strike  market,  varying  with  (he 
forced  purchases  of  dealers  who  have 
been    unable    to    land    their    tin,    and   it 
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would  seem  useless  to  try  to  forecast 
what  the  immediate  future  will  develop. 
That  the  largest  port  in  the  world 
should  have  been  tied  up  with  a  strike 
so  long  seems  perfectly  remarkable.  The 
mail  advices  that  reached  us  dated  June 
14th,  report  that  at  that  time  there  were 
nearly  3,000  tons  of  tin  in  vessels  at 
London  docks  that  could  not  be  unload- 
ed, and  about  500  tons  in  warehouse,  and 
latest  cable  advices  give  no  indications 
that  the  strike  is  any  nearer  being- 
settled.  " 

More  Lead  in  Sight. 

Lead — Greater  strength  has  been 
shown  in  lead.  Sheets  have  been  ad- 
vanced 25  cents  a  cwt.,  and  further  ad- 
vances may  come  shortly.  The  scarcity 
has  been  relieved  somewhat,  although 
stocks  here  are  still  very  small. 
Copper  to  Advance. 

Copper — It  is  predicted  that  copper 
will  advance  again  shortly.  Certainly 
the  demand  is  very  heavy  and  stocks  are 
none  too  good.  It  is  interesting  to  note 
a  report  on  the  London  market  which 
states  that,  "The  statistical  situation 
and  outlook  could  hardly  be  better,  but 
the  technical  position  of  our  market  is 
one  of  some  clanger,  because  everybody 
seems  to  be  committed  on  the  'bull'  side, 
and  there  is  an  absolute  absence  of  a 
'bear'  account.  Tf.  thei-efore,  any  un- 
expected bad  feature  arose,  we  might  see 
a  very  sharp  fall  in  prices,  as  there 
would  lie  no  buyers  and  all  sellers.  This 
position  will  doubtless  be  taken  advan- 
tage of  at  a  suitable  moment  by  in- 
terested parties."  There  is  no  specula- 
tive interest  here.  The  advance  in  cop- 
per has  been  due  to  the  gains  in  con- 
sumption over  production. 

Spelter — More  interest  is  being  shown 
in  spelter.  Business  has  been  brisker, 
and  there  is  some  talk  of  impending 
advances. 


WINNIPEG. 

Winnipeg,  June  24. — A  general  ad- 
vance of  all  products  in  which  lead  is  a 
factor  is  to  be  recorded  this  week.  Shot, 
solder,  white  lead  and  pig  lead  have  all 
gone  up.  Shortage  of  stocks  at  the  cen- 
tres of  production  are  given  as  the  reas- 
on of  this  steady  advance  in  lead.  There 
is  no  change  in  the  sheet  metal  situation 
here  and  the  trade  is  hampered  by  the 
difficulty  of  securing  a  sufficiency  of  raw 
material. 

Bridge  and  ironworks  are  very  busy 
locally  meeting  the  extraordinary  West- 
ern demand  for  structural  material  both 
for  steel  frame  and  reinforced  concrete 
buildings.  Reinforced  concrete  is  evi- 
dently growing  in  favor  among  builders 
of  large  edifices  for  business  purposes. 


Weekly   Market   Report  —  Hardware 


DEMAND  IMPROVES 

The  warm  weather  has  brought 
a  marked  improvement  in  the  de- 
mand for  hardware.  Business  is 
brisk  in  all  lines,  farm  tools  com- 
ing to  the  front. 

An  advance  of  5  per  cent,  lias 
been  made  on  brass  and  bronze 
lock  sets  and  hardware. 


MONTREAL. 

Montreal,  June  27. — Here,as  in  almost 
all  other  lines,  the  change  from  the  cold 
damp  weather  to  warm  summer  days 
lias  brought  about  a  revival  of  business. 
Lines  which  have  lain  quiet  are  now 
moving  well,  and  for  goods  which  have 
been  selling  in  spite  of  the  weather 
there  has  now  come  an  increased  demand 
bcause  of  it. 

Prices  are  still  creating  interest — not 
that  there  have  been  any  changes,  but 
that  some  of  these  are  expected.  Build- 
ers' hardware — which  has  for  some  time 
been  manufactured  at  greater  cost  than 
usual,  owing  to  the  high  cost  of  copper — 
is  still  said  to  be  on  the  point  of  rising. 
Such  an  advance  has  not  yet  been  re- 
ported here,  but  it  may  come.  The  con- 
tinued rise  of  copper  would  make  this 
seem  likely. 

Preserving  Season  Coming. 

Household  Goods. — For  these  the  de- 
mand has  been  good,  and  good  it  con- 
tinues. Not  only  are  general  kitchen 
utensils  now  selling,  but  the  dealers  are 
laying  in  stocks  of  preserving  kettles — 
which  will  shortly  be  needed  now.  A 
fortnight  more  and  the  sale  of  strawber- 
ries for  preserving  will  be  on.  Then  will 
be  the  time  for  the  dealers  to  make  the 
profit  that  there  is  from  these  goods. 

Seasonable  Goods. — While  lawn  mow- 
ers have  been  selling  well,  owing  to  the 
fine  lawns  which  the  rainy  weather  has 
brought  along,  there  was  a  remarkable 
slowness  with  regard  to  the  sale  of  hose 
and  sprinklers.  The  warm  weather  of 
the  past  few  days  has,  however,  brought 
a  great  change.  Lawns  will  suffer  now  if 
they  are  not  watered,  and  hose,  sprinkl- 
ers, and  watering  cans  will  sell  rapidly. 

Heavy  Hardware.  —  There  is  more 
talk  of  a  further  advance  in  iron  pipe 
and  bar  iron.  This  rise  micrht  come  any 
day. 

Big  Trade  in  Builders'  Hardware. 

Builders'  Hardware. — Outside  of  the 
expected  advance  in  price  the  interest 
in  this  class  of  goods  is  the  heavy  order- 
ing. The  rush  of  building  has  created 
a   great  demand.     Contractors  are  buy- 


ing largely,  and  there  is  a  tremendous 
amount  of  what  might  be  called  smaller 
ordering,  householders  buying  a  few  fit- 
tings for  the  improvement  of  their  home. 
This  business,  coming  to  the  hardware- 
men  so  early,  has  been  responsible  for 
many  supplementary  orders  reaching  the 
jobbers  and  the  manufacturers. 

Sporting  Goods. — Your  real  enthusiast 
is  going  to  play  his  favorite  game 
whatever  the  weather.  Nevertheless  the 
coming  of  good  weather  does  bring  with 
it  an  increased  demand.  Hot  days  like 
the  present  make  people  more  anxious  to 
make  that  long-talked  of  fishing  expedi- 
tion. They  will,  therefore,  buy  the  rod 
and  tackle  necessary.  Tennis  and  golf 
are  growing  in  popularity  with  the  grass. 
New  rackets  and  clubs  are  being  purchas- 
ed— and  balls  without  number.  The  same 
is  true  of  baseball.  The  game  has  been 
played,  it  is  true,  but  this  kind  of  weath- 
er makes  people  think  that  they  will  not 
do  with  their  old  equipment  after  all,  but 
will  buy  the  new  glove  or  mask  for 
which  they  have  longed. 

TORONTO. 

Toronto,  June  27. — The  situation  here 
reflects  a  splendid  degree  of  activity. 
The  market  has  been  active  right  along, 
(It spite  the  handicap  of  bad  weather,  but 
now  that  warm  weather  seems  to  have 
arrived  at  last,  business  shows  marked- 
improvement. 

The  fly  in  the  ointment  is  the  trans- 
portation congestion  which  is  still  ham- 
pering the  wholesaler.  It  is  hard  to  get 
supplies  in  and  harder  still  to  get  orders 
out.  Shortages  have  developed  off  and 
on  this  season  in  certain  lines,  but  the 
fault,  has  been,  not  with  the  manu- 
facturer, but  with  the  railroads. 
The  manufacturers  have  kept  well 
abreast  of  the  demand,  but  slackness  in 
delivery  has  caused  the  trouble.  One 
jobber  states  that  a  consignment  of 
goods  billed  for  Toronto,  which  left  an 
American  centre  on  May  13,  has  noi  yel 
teen  received.  This  is  not  an  isolated 
case  by  any  means. 

Seasonable  Goods — The  demand  has 
fallen  off  somewhat,  as  the  retailers  arc 
now  pretty  well  stocked.  Although  re- 
peat orders  have  not  started  to  come  in 
yel  to  any  extent,  this  has  been  a  great 
year  for  screen  doors.  Sales  have  ex- 
ceeded olher  years  very  considerably.  II 
has  also  been  a  great  year  Eor  lawn 
mowers.  The  wet  weather  has  made  I  lie 
grass  grow,  and  mowers  have  been  very 
much  in  demand.  To  counteract  this, 
however,  il  has  no!  been  a  stood  year  for 
hose,  the  wet  weal  her  being  again  the 
reason. 


Household  Goods' — The  demand  is  now 
setting  strongly  toward  preserving 
kettles  and  saucepans.  There  is  still  a 
big  demand  for  refrigerators  and  ice 
(ream  freezers.  Goods  for  camping  pur- 
p<  ses  are  also  very  much  in  demand. 
Farm  Tools  the  Feature. 

Farm  Tools — The  big  feature  of  trade 
this  week  has  been  the  call  for  farm 
tools  of  all  descriptions.  Hay  rakes, 
forks,  etc.,  have  been  bulking  largely  in 
the  orders.  There  has  also  been  a  big 
call  for  dairy  products,  such  as  cream 
separators,  strainers  and  milk  parts. 
The  harvest  tool  trade  will  continue 
strong  until  the  late  summer. 

Brass  Ware  Up. 

Builders'  Hardware — An  advance  of 
5  per  cent,  on  brass  and  bronze  lock  sets 
and  hardware  has  been  announced.  This 
has  been  expected  for  some  time,  as  the 
cost  of  raw  material  has  been  very  much 
higher  this  year. 

The  demand  for  builders'  hardware  is 
growing  all  the  time.  In  view  of  the 
wide  scope  of  building  operations,  it  is 
confidently  asserted  that  the  demand 
will  break  all  records  this  year. 

Heavy  Hardware — There  is  a  good  de- 
mand in  all  lines  with  prices  firm.  Sup- 
plies are  said  to  be  quite  sufficient. 

Sporting  Goods— The  demand  is  largo 
in  all  lines  of  sporting  goods.  The  bad 
weather  up  to  date  has  interfered  some- 
what with  the  sale  of  canoes,  paddles 
and  such  goods.  It  has  caused  the  ten- 
nis players  to  hold  back,  and  has  re- 
sulted in  a  real  loss  in  the  trade  in  golf, 
tennis,  and  baseball  halls. 


WINNIPEG. 

Winnipeg,  June  24. — The  demand  for 
builders'  hardware  still  continues  brisk 
both  in  Winnipeg  and  Western  cities 
and  towns,  and  the  volume  of  building 
permits  is  steadily  growing,  permits  is- 
sued in  Winnipeg  are  near  the  eleven 
million  mark. 

Exceptionally  hot  weather  during  the 
past  week  has  given  a  fresh  impetus  to 
camp  outfits  and  gas  and  oil  cooking  ap- 
paratus. There  is  also  a  fair  movement 
in    summer    sporting    goods. 

Farmers  are  now  buying  all  supplies 
needed  for  the  season's  improvements 
in  building,  fencing  and  so  on,  and  conn 
try  dealers  will  plan  extensive  orders 
along  these  lines  during  the  next  two 
weeks  unless  there  should  he  a  radical 
change  in  crop  conditions  which  al 
present  are  most  satisfactory.  Rain 
would,  however,  he  welcome  at  once  and 
serious  injury  would  result  from  its  long 
absence. 
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Stoves,  Furnaces  and  Accessories 


A  Satisfactory  Arrangement  of  Stove 

Stock 

Dealer  in  Ontario  Town  Has  Bulk  of  Stock  on  Upper  Floor, 
But  Keeps  a  Few  Samples  on  Main  Floor  at  Rear— This  Ar- 
rangement Combines  Advantages  of  Other  Plans  and  Does 
Away  With  Objections. 


The  question  of  the  proper  location  of 
the  stove  department  in  the  hardware 
store  has  often  been  debated.  There 
has  been  a  tendency  of  late  years  to  put 
the  stoves  on  the  floor  above  the  main 
store,  and  dealers  report  that  the  re- 
sults have  been  quite  satisfactory.  They 
state  that  they  have  found  it  possible 
for  the  first  time  to  display  the  stock 
properly.  The  burden  of  salesmanship 
has  been  lightened  by  the  fact  that  the 
stock  is  isolated,  and  it  is  possible  to 
talk  to  the  customer  freely  and  to  dem- 
onstrate the  goods  without  interrup- 
tion. 

Others  claim  that  there  is  one  serious 
disadvantage.  The  stock  is  not  in  sight 
and  sales  are  lost  on  that  account. 
"Have  the  stoves  in  full  view  on  the 
ground  floor,  and  you  will  have  a  chance 
to  canvass  five  customers  to  every  three 
who  will  climb  to  the  next  floor," 
states  one  dealer. 

A  hardwareman  in  a  middling  sized 
Ontario  town  has  hit  upon  an  arrange- 
ment which,  he  believes,  combines  the 
advantages  of  both  plans,  and  does  away 
with  the  objections.  The  way  he  has  ar- 
ranged his  stock  is  shown  in  the  ac- 
companying illustration. 

At  the  rear  of  the  store  the  floor  is 
raised.  To  the  left  on  the  raised  area 
is  the  office,  to  the  right  is  the  stairway 
leading  to  the  floor  above.  Between  is  a 
space  of  about  16  feet,  which  he  has 
used  to  display  some  five  of  his  most  at- 
tractive stoves.  The  rear  section  of  the 
next  floor — the  space  adjoining  the  head 
of  the  stairs — is  the  stove  department 
proper  and  there  the  bulk  of  the  stock 
is  kept.  The  dealer  in  question  explains 
his  arrangement  in  a  letter  to  Hardware 
and  Metal  as  follows: 

"When  people  come  into  the  store, 
they  cannot  help  but  jsee  the  stoves 
which  are  placed  immediately  to  the 
front  of  the  raised  part  of  the  store. 
If  they  are  interested  in  stoves,  they 
immediately  repair  to  that  part  of  the 
establishment.  This  partial  display  of 
stock  is  quite  as  effective,  we  believe, 
as  keeping  the  whole  stock  on  the  main 
floor.  It  advertises  the  fact  that  we 
handle   the   stoves.     Now   for   the   'ex- 


clusive' advantages  of  this  plan. 

"We  always  take  a  stove  customer 
and  show  them  these  lines  first.  But, 
as  every  stove  salesman  knows,  you  can 
be  more  sure  of  your  sale  if  you  can  get 
the  customer  away  to  a  quiet  part  of 
the  store  where  it  is  possible  to  look 
over  the  stock  and  discuss  the  matter 
at  length  and  without  interruption  or 
restraint.  That  is  where  the  advantage 
of  the  upper  floor  department  comes 
in.  After  a  brief  inspection  of  the 
main  floor  stock,  we  invariably  inform 
the  customer  that  our  main  stock  is 
upstairs,  and  invite  them  to  pay  a  visit 
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Plan  showing  the  arrangement  of  stove 

stock  which  Ontario  dealer 

has    adopted. 

of  inspection.  The  stairs  are  only  a 
few  feet  away — it  is  not  even  necessary 
to  step  off  the  raised  floor — and  in  prac- 
tically every  case  the  customer  goes 
along.  The  view  of  the  complete  stock 
above  is  most  convincing  and,  when  a 
sale  is  lost,  it  is  due  to  that  fact  that 
the  customer  is  not  yet  quite  ready  to 
buy  or  to  lack  of  persuasive  power  on 
the  part  of  the  salesman. 

"On  the  upper  floor  we  have  plenty 
of  space  and  can  show  a  more  com- 
plete assortment  than  would  be  possible 
on  the  main  floor,  no  matter  how  capaci- 
ous the  establishment  might  be.  Every 
line  that  we  handle  is  shown.  Further 
than  that,  we  have  enough  space  to 
show  the  stock  right.  Each  stove  and 
range  is  so  placed  that  it  is  possible 
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to  walk  around  it  and  inspect  it  from 
every  angle.  It  is  possible  to  keep  them 
free  from  obstruction,  and,  being  off 
the  main  floor,  it  is  much  easier  to  keep 
them  bright  and  dustless.  The  stoves 
show  to  much  better  advantage. 

"I  really  believe  that  we  make  at 
least  25  per  cent,  more  sales  than  we 
would  if  the  department  were  on  the 
main  floor.  Our  business  has  increased 
since  we  put  this  arrangement  into  ef- 
fect. 

"Finally,  the  presence  of  the  hoist 
at  the  rear  of  the  store  does  away  with 
any  difficulty  in  handling  the  stock. 
Stoves  can  be  changed  from  one  floor  to 
the  other  in  a  few  minutes,  and  without 
much  effort. 

A   Good   Arrangement. 

This  arrangement  has  undoubtedly 
many  good  points,  and  is  worth  consid- 
eration. It  is,  in  a  sense,  a  compromise 
between  the  use  of  either  floor  exclus- 
ively, and  it  does  away  with  the  disad- 
vantages which  attach  to  the  exclusive 
use  of  either  floor. 


FEATURING  FISHING  TACKLE. 

New  Liskeard.  —  "Taylor's  News" 
which  is  published  "every  once  in  a 
while"  by  the  Geo.  Taylor  Hardware 
Co.,  contains  the  following  reference  to 
the  stock  of  fishing  tackle  that  they 
carry. 

"The  expressman  has  just  dumped 
another  big  parcel  of  all  kinds  of  fishing 
tackle  into  our  store.  We  have  found 
in  the  parcel  a  lot  of  specialties — in  the 
fishing  line — that  should  appeal  to  all 
kinds  of  anglers.  These  goods  are  the 
kind  continually  in  demand  among  the 
good  fishermen  who  do  real  fishing  and 
therefore  they  should  appeal  to  you. 
Don't  forget  that  the  bass  season  is  on 
the  very  verge  of  opening.  Get  out 
early  and  make  a  good  catch.  Our  line 
of  tackle  will  help  you  to  catch  the  limit. 
We've  studied  this  question,  because  we 
too,  profess  to  be  fishermen  of  no  mean 
class,  and  consequently  we  feel  confid- 
ent in  recommending  the  lines  we  sell. 

"If  you  are  going  to  do  any  brook 
trout  fishing  we  have  a  bait  carrier  that 
will  save  you  a  lot  of  trouble.  .  It 's  small, 
and  convenient;  will  hold  water  and. pins 
to  the  belt.  It's  easy  to  carry  and  will 
save  a  lot  of  extra  walking  for  bait. 
What's  more,  they  only  cost  25c.  Get 
one. 


Weekly  Market  Report— Stoves 


STOVE  MARKET  BRISK. 

The  stove  market  is  quite  brisk 
for  this  time  of  year.  Immediate 
demand  is  very  heavy  and  some 
manufacturers  think  that  the 
inauguration  of  the  fall  rush  will 
find  stocks  higher  than  desirable. 
This,  however,  is  largely  conjec- 
tural at  this  stage. 

Booking  for  the  fall  is  reported 
to  be  good. 


MONTREAL. 

Montreal,  June  27. — At  last  summer 
has  come.  The  warm  weather  lias  al- 
ready done  something  to  create  a  more 
seasonable  demand  (  but  there  has  been 
trade  lost  which  is  not  likely  to  be  re- 
gained. The  season's  business  is  not 
behind  that  of  1911.  In  truth  it  is 
ahead,  but  not  so  much  ahead  as  would 
have  been,  had  the  weather  proved  more 
favorable. 

A  strange  demand  lias  been  felt  for 
refrigerators.  This  indeed  is  the  one 
line  which  the  w&atlier  does  not  seem 
to  have  affected,  and  it  is  the  line  which 
one  would  naturally  have  thought  would 
be  the  most  harmed.  Generally  large  re- 
frigerator sales  are  reported;  one  con- 
cern stating  that  the  sales  to  date  this 
summer  are  more  than  fifty  per  cent,  in 
advance  of  those  made  all  last  year. 

Just  why  this  should  be  is  not  easily 
understood.  Last  June  it  was  practic- 
ally impossible  to  get  along  without  a 
refrigerator.  The  early  weeks  of  this 
June  on  the  other  hand,  were  quite 
cool,  yet  they  saw  a  greater  demand  than 
was  noticed  in  the  same  period  last  year. 
The  general  desire  of  the  people  to  have 
more  comfort  undoubtedly  lias  something 
to  do  with  this  demand;  but  there  is 
auother  thing  which  must  be  considered. 
The  total  demand  for  refrigerators  this 
year,  may  not  be  so  much  in  excess  of 
the  demand  felt  last  year  as  would  at 
first  appear.  Perhaps  the  demand  has 
just  been  shifted — some  who  met  part 
of  this  last  year,  being  practically  out  of 
business  now. 

The  manufacturers;  a1  (he  first  of  the 
season,  determined  not  to  make  some  of 
the  cheaper  lines.  So,  when  agents  who 
in  the  past  have  sold  cheap  refrigera- 
tors largely,  wrote  asking  a  repetition  of 
their  previous  year's  order  the  manufac- 
turers refused  to  fill  these,  quoting  a 
higher  price  at  which  they  would  sol! 
the  refrigerators.  The  agents  apparent- 
ly though!  this  was  by  way  of  bein 
bluff.  They  held  off,  then  sent  their  ord- 
er again;  but  again  were  told  to  pay  a 
higher  price  to  get  the  goods. 


Generally  business  is  fair,  and  show- 
ing a  tendency  to  improve.  Especially 
has  there  been  a  growth  in  the  demand 
for  corrugated  iron  for  roofing.  Those 
supplying  this  line  have  been  hard  put 
to  it  to  fill  orders. 

Summer  Goods.  —  Ice  cream  freezers 
have  already  begun  to  move  faster.  This 
weather  was  what  they  needed.  The 
same  is  true  of  watering  pots.  There 
have  been  more  of  these  sold  in  the  last 
few  days  than  in  any  week  to  date.  It 
would  seem  the  call  for  this  class  of 
goods  will  continue. 

Gas  Stoves. — A  steady  demand  is  con- 
tinuing. This  is  rather  an  off  season, 
the  early  demand  being  satisfied  and  the 
new  houses  not  being  yet  completed,  still 
orders  show  a  good  call. 

Record  Season  Expected. 

Ranges  and  Furnaces.  —  Ranges  are 
being  sold  to  the  dealers  who  are  prepar- 
ing for  the  heavy  demand  which  will 
come  in  August.  Furnaces  are  going  to 
the  contractors.  The  number  that  these 
are  needing  so  early  in  the  season  is 
surprising.  It  begins  to  appear  that 
there  may  be  difficulty  in  filling  orders 
at  a  later  date. 

Indications  also  are  that  the  call  for 
radiators  will  be  greater  even  than  it 
was  last  year,  and  last  year  broke  the 
record. 


TORONTO. 

Toronto,  June  27. — -Stove  manufactur- 
ers are  pleased  with  the  turn  in  the 
weather.  It  has  meant  more  business  for 
them.  The  dealers  could  not  realize  that 
the  fall  was  coming  until  the  summer 
had  really  arrived.  Now  that-the  warm 
weather  has  arrived,  the  hardwareman 
will  begin  to  look  forward  to  the  next 
season.  And  that  means  he  will  begin 
to  order  his  fall  stock  of  stoves. 

Many  have  already  done  so.  Some 
manufacturers  state  that  the  amount  of 
booking  for  fall  already  done  is  well  iri 
excess  of  past  years;  others  state  that  it 
is  at  least,  good.  All  agree  that  in 
some  lines,  furnaces,  for  instance,  the 
booking  has  been  very  much  heavier. 

Immediate  shipments  show  an  even 
more  pronounced  improvement  over  last 
year.  "We  are  not  getting  stocked  up 
to  meet  the  fall  trade  as  well  as  we 
should,''  states  one  manufacturer.  "Tn 
fact,  we  hardly  seem  to  be  able  to  gain 
at  all.  The  stoves  are  shipped  out 
almost  as  soon   as  they  are   made." 

This  is  ;i  phase  of  t  he  sil  nation  wort  h 
considering.  IT  all  manufacturers  are 
finding  the  presenl  demand  equally 
heavy,  it  is  certain  that  the  fall  rush  will 
find  stocks  lower  than  is  usual  or  safe. 
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It  is,  of  course,  purely  conjectural  as 
yet  but  some  of  the  manufacturers  are 
anticipating  that  they  will  have  a  brisk 
time  filling  their  orders  when  the  fall 
business  starts. 

Demand  Revived. 

Gas  Stoves. — There  had  been  some 
falling  in  the  demand  for  gas  stoves 
noted  in  the  past  two  weeks,  but  the 
warmer  weather  lias  brought  the  trade 
along  again  with  a  rush.  People  who 
had  been  leaving  off  their  purchases  un- 
til the  last  possible  moment  are  now 
eager  to  buy  and  the  hardwaremen  are 
finding  the  demand  to  be  very  heavy.  As 
a  result,  sorting  orders — all  for  imme- 
diate delivery — are  reaching  the  manu- 
facturers. The  gas  stove  trade  has 
broken  all  records  this  year  with  a  thor- 
oughness which  leaves  no  doubt  as  to 
the  permanence  of  the  demand. 

Oil  Stoves. — There  is  a  large  demand 
still  for  oil  stoves.  The  trade  is  well 
distributed. 

A  Steady  Business. 

Ranges. — The  cold  range  sells  steadily, 
if  not  spectacularly.  The  manufactur- 
ers report  that  they  are  securing  orders 
right  along  for  small  quantities —  one, 
two,  or  three,  seldom  more  in  any  one 
order.  The  orders  come  from  all  sec- 
tions. 

Big  Interest  in  Furnaces. 

Furnaces. —  Considerable  interest  is 
being  shown  in  furnaces.  There  is  more 
work  in  sight  than  ever  before  this  year 
and  the  furnacemen  are  sure  of  a  busy 
fall.  As  a  result,  they  are  starting  to 
place  their  orders  well  in  advance  and, 
in  many  instances,  are  starting  work 
earlier  than  usual  in  order  to  get  as 
much  out  of  the  way  as  possible  before 
the  fall  rush  starts.  A  record  demand 
for  furnaces  is  anticipated. 


WINNIPEG. 

Winnipeg,  June  24. — The  extremely 
hot  weather  of  the  past  few  days  has 
stimulated  sales  of  gas  and  oil  cook 
stoves  which  were  quiet  for  a  couple  of 
weeks  previously.  All  who  have  the 
means  will  now  spend  week  ends  out  of 
the  city  and  those  who  heretofore  delay- 
ed about  furnishing  are  now  on  the  rush 
to  get  furnishings  for  kitchens  and  out- 
door  cooking. 

Business  in  kitchen  ranges  and  heaters 
is  slow  as  might  be  expected,  but  there 
is  already  a  good  enquiry  for  more  ex- 
tensive heating  plant,  hot  air,  steam  and 
hot  water.  This  enquiry  spells  good  de- 
mand when  the  building  season  is  a 
little  further  advanced. 


Methods  of  Retailing  Paints  and  Varnishes 


Continuous   Campaigns  Most  Successful 

Hardwaremen  Should  Feature  Paint  From  Early  Spring  to 
Late  Fall — The  Systematic  Methods  of  Peart  Bros.,  Regina 
— One  Window  Given  Over  Entirely  to  Paint — Displays  are 
Changed  Every  Fortnight.  \ 


The  importance  of  featuring  paint 
right  through  the  summer  months  cannot 
be  overestimated. 

From  early  spring  to  late  fall,  there 
is  a  consistent  demand  for  paint  and 
all  specialties  pertaining  thereto.  Some 
are  inclined  to  think  that,  after  the 
spring  rush  is  over,  the  paint  trade  is 
"all  in"  for  the  rest  of  the  year.  This 
idea  is  quite  erroneous.  The  demand 
continues  strong  through  the  summer 
and  is  revived  most  vigorously  in  the 
fall.  In  fact,  the  fall  is  being  recog- 
nized as  the  best  time  of  the  year  for 
painting  in  many  respects.  Climatic  con- 
ditions are  then  well  nigh  perfect. 

It  follows  that  the  dealer  who  desires 
to  make  the  most  of  this  steady  demand 
must  continue  to  feature  paint.  He 
must  see  to  it  that  customers  are  stead- 
ily and  continuously  impressed  with  the 
fact  that  his  store  carries  a  full  stock 
and  is  the  place  of  all  places  for  the 
purchase  of  paint.  To  do  this,  he  will 
find  it  necessary  to  keep  his  stock  pretty 
well  to  the  front  of  the  store,  and  to 
have   it   well   assorted   and   attractively 


arranged.  A  certain  amount  of  advertis- 
ing will  be  necessary  and  a  great  deal 
of  window  display  work  will  be  indis- 
pensable. 

Have  a  Schedule. 

Window  displays  of  paint  products 
should  be  arranged  at  regular  intervals. 
The  best  plan  to  pursue  is  to  have  a 
schedule,  arranging  the  times  at  which 
the  different  lines  are  to  be  featured  in 
window  displays. 

One  Window  for  Paint. 

One  of  the  best  arrangements  pos- 
sible is  that  followed  by  the  Peart 
Bros.  Hardware  Co.,  Regina.  Their  store 
has  four  display  windows,  and  during 
the  summer  season  one  of  these  is  set 
aside  for  the  display  of  paints  exclus- 
ively. Thus  the  stock  is  kept  in  the 
public  eye  continuously.  The  results 
have  fully  justified  the  measure. 

Peart  Bros,  believe  in  arranging  their 
paint  displays  on  a  systematic  basis. 
The  window  is  changed  every  fortnight 
and,  as  far  as  possible,  each  display  is 
arranged  on  an  original  plan,  so  that  it 
will    be    distinctly     different     from    all 


which  went  before.  This  insures  a  large 
degree  of  attention.  Sameness  in  the 
displays  would  become  monotonous  and 
the  interest  of  the  public  would  soon 
wane. 

As  far  as  possible,  each  display  is 
made  up  of  one  line.  First,  house 
paint  will  be  featured;  then  varnish 
stain,  then  barn  paint,  and  so  on.  They 
believe  that  it  pays  to  make  each  dis- 
play" exclusively  of  one  line,  as  it  is 
then  possible  to  show  a  complete  assort- 
ment. 

An  Effective  Window. 

The  accompanying  illustration  is  of 
a  recent  display  in  Peart  Bros,  store. 
The  lay-out  was  quite  simple.  A  stand 
of  two  steps  was  utilized.  The  floor 
of  the  window  was  filled  with  quart 
cans,  the  first  step  with  half-gallon  cans 
and  the  second  step  with  gallon  cans. 
The  background  was  covered  with  litho- 
graphs and  hangers.  The  general  effect 
was  good,  and  considerable  business  re- 
sulted from  this  display. 

Advertise  Well. 

Peart  Bros,  believe  in  pushing  the 
sale  of  ready  prepared  paints  most  thor- 
oughly. They  devote  considerable  space 
to  advertising  their  stocks,  and  have 
worked  up  a  big  connection  in  various 
ways. 

The  systematic  methods  of  the  firm 
in  question  might  well  be  emulated  by 


A  CONTINUOUS  WINDOW  CAMPAIGN 

In  the  article  above,  mention  is  mad.',  of  the  con- 
tinuous campaign  conducted  by  the  Peart  Bros.  Co., 
of  Regina,  to  quicken  the  sale  of  paint.  During  the 
active  season,  which  means  from,  early  spring  to  late 
fall,  one  of  the  four  display  xvindows  in  their  store  is 
set  aside  for  paint.  The  trims  ate  changed  eveii 
tiro  weeks  and,  as  far  as  possible,  eacu  display  u 
made  an  exclusive  one.  Only  one  line  of  paint  is 
shown — house  paint  the  first  time,  carriage  paint 
next,  and  so  on.  A  system  of  this  kind  is  found  to 
yield  results. 

The  accompanying  illustration  is  typical  of  the 
displays  which  appear  in  the  windows  of  Peart  Bros. 
store.  The  arrangement  is  simple,  but  striking,  and 
possesse*.a  high  degree  of  selling  force. 
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System  is  Needed. 

other   dealers.     It   is   by   such   methods 
that  the  best  results  are  obtained. 

Many  dealers  dress  their  store  win- 
dows with  paint  stock,  but  make  the 
mistake  of  leaving  the  display  in  too 
long.  Goods  in  a  store  window  soon 
become  dusty.  A  display  which  is  left 
in  more  than  two  weeks  begins  to  pre- 
sent an  appearance  which  can  best  be 
described  as  antiquated.  Passers-by  do 
not  waste  any  time  on  such  windows. 
Regular  Rotation. 

Other  dealers  still,  do  not  use  their 
goods  for  window  display  purposes  in 
regular  rotation.  Thus,  some  lines  get 
more  than  their  share  of  attention,  and 


others  get  none  at  all.  Paint  is  gen- 
erally  in  the  latter  class.  The  writer 
was  talking  to  a  hardwareman  the  other 
day  who  confessed  that  he  had  not  put 
paints  in  his  windows  this  season. 
"There  are  so  many  other  lines  to  fea- 
ture," he  explained,  "and  I  guess  I 
never  thought  of  paint."  His  sales  had 
been  "fair,"  he  said.  He  was  lucky 
that  he  was  able  to  say  that. 

Continued  and  systematic  atten- 
tion to  the  featuring  of  the  paint  stock, 
beginning  in  early  spring  and  not  end- 
ing until  late  fall,  is  required  if  the 
hardwareman  desires  to  get  the  best  pro- 
fits possible  out  of  his  paint  depart- 
ment. 


Spraying  Would  Have  Saved  Apple  Crop 

Caterpillars  Have  Ravaged  Orchards  Which  Were  Not  Treat- 
ed and  Have  Left  Those  Which  Were  Cared  for  Unharmed — 
Hardwaremen  Must  Arouse  Farmers  to  the  Need  of  Spraying. 


The  destruction  done  by  caterpillars 
in  certain  parts  of  the  Dominion  this 
year  has  been  tremendous.  In  Quebec 
it  is  said  that  the  apple  crop  has  been 
almost  ruined.  The  juicy  Fameuse, 
which  has  made  the  old  province  fam- 
ous, is  to  be  scarce;  and  all  because 
proper  precautions  were  not  taken  to 
guard  against  the  pests  which  this  year 
more  than  any  other  have  attacked  the 
orchards. 

It  is  too  late  to  do  much  against  these 
pests  now.  The  caterpillars,  it  is  said, 
have  done  their  work,  and  are  leaving 
the  upper  branches  of  the  trees  to  form 
cocoons  on  the  tree  trunks.  Nothing  can 
be  done  to  remedy  the  damage;  but 
something  can  be  done  to  guard  against 
similar  damage  next  year. 

In  the  first  plac^e,  cocoons  may  be  des- 
troyed, so  that  the  caterpillar's  repro- 
duction will  be  curtailed.  But,  perhaps, 
even  more  good  may  be  done,  as  far  as 
the  hardwareman  is  concerned  at  least, 
by  considering  just  what  has  happened, 
and  by  preparing  to  induce  the  farmers 
to  guard  against  any  return  of  such  a 
state  of  affairs.  Now  is  the  time  in- 
formation is  being  brought  out  regard- 
ing this  plague.  Now,  therefore,  is  the 
time  for  the  hardwaremen  to  note  what 
is  said;  to  note  the  declaration  of  the 
scientists  that  spraying  saves  the  trees; 
and  prepare  to  build  up  a  large  trade  in 
insecticide  for  next  year.  The  farmers 
are  vitally  interested  in  this  question. 
They  will  be  interested  to  hear  any  new 
information  which  their  hardware  dealer 
may  be  able  to  give  them.  If  he  shows 
rhem  he  has  s<>i ■■?  knowledge  of  their 
needs  they  will  buy  their  supplies  from 
him. 

The  following  extract  from  a  Montreal 
paper  dealing  with  this  subject  is  worthy 


of  careful  consideration :  Wherever 
modern  spraying  methods  have  not  been 
practised  the  orchards  have  suffered 
severely,  while  many  of  them  have  been 
as  completely  denuded  of  leaves  as  though 
a  fire  had  gone  through  them.  This, 
it  is  stated  by  experts,  while  it  may  not 
cause  permanent  damage  to  the  trees, 
will  almost  certainly  greatly  reduce  the 
crop,  while  the  upsetting  of  ordinary 
leaving  conditions,  and  the  extra  de- 
mands on  the  trees  to  turn  out  a  fresh 
supply  of  leaves  after  the  caterpillars 
have  finished  their  work  will  probably 
seriously  affect  next  season's  crop.  The 
caterpillars  have  now,  it  is  said  by  scien- 
tists, nearly  finished  their  destructive 
feeding,  and  are  gradually  working  down 
the  tree  trunks,  when  they  will  in  a  few 
weeks   develop  into   moths. 

Of  still  greater  importance,  as  show- 
ing the  value  of  spraying,  is  the  state- 
ment of  a  man  skilled  in  fruit  growing: 

One    Orchard    Healthy,    Another    Sick. 

"Never  before,"  said  Peter  Reid,  sec- 
retary of  the  Pomological  and  Fruit 
Growing  Society  of  the  province  of  Que- 
bec, "has  the  value  of  scientific  spray- 
ing been  shown  as  this  year.  If  the 
provincial  demonstration  orchards  eon- 
ducted  under  this  society's  auspices,  had 
never  yet  shown  the  absolute  profit  of 
spraying  they  have  demonstrated  it  now 
to  a  certainty. 

"There  are  five  orchards  of  two  acres 
each  of  which  has  been  established  for 
demonstration  purposes  by  the  Provin- 
cial Government,  and  these  are  under  the 
supervision  of  our  society,  with  t  lie  work 
being  done  by  experts.  On  all  of  these 
the  regular  course  of  spraying  has  been 
carried  out  this  spring.  On  none  of 
these   orchards    has   so   much    as   a   leaf 
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been  lost  through  the  plague  of  cater- 
pillars. And  at  the  same  time  orchards 
immediately  adjoining  them  have  scarcely 
a  leaf  left. 

"I  recently  visited  the  demonstration 
orchard  at  Abbotsford,  and  also  the 
large  orchard  of  Mr.  C.  P.  Byers,  presi- 
dent of  the  Abbotsford  Co-Operative 
Fruit  Growers,  who  is  working  his  or- 
chard on  the  principles  laid  down  by 
our  society,  and  it  was  a  real  pleasure 
to  drive  through  it.  In  no  part  of  the 
orchard  could  the  work  of  the  caterpil- 
lars be  observed,  and  the  trees  were  in 
the  best  of  health.  Other  orchards  in 
the  same  vicinity  looked  as  though  a  fire 
had  passed  through  them  and  scorched 
every  leaf  off." 

Must  Arouse  Farmers. 

"If  these  sprayings  had  been  gener- 
ally used,"  said  Mr.  Reid,  "not  only 
would  the  present  plague  of  caterpillars 
have  been  averted,  but  a  much  more  ser- 
ious result  on  the  apple  crop  of  the 
province  would  have  been  avoided." 

There  is  no  real  difference  in  opinion. 
One  and  all  agree  that  spraying  saves 
the  crops.  Many  farmers  have  realized 
this  and  have  bought  the  mixtures  which 
are  now  to  be  secured  so  readily.  But 
some  there  are  who  are  slow  to  take  ac- 
tion. They  do  not  seem  awake  to  the 
damage  these  pests  do.  They  need  stir- 
ring up.  Even  after  the  terrible  ex- 
ample of  this  year  they  will  yet  need 
stirring  up.  That  is  what  the  Hardware- 
man  must  prepare  to  do.  That  is  what 
he  must  keep  continually  before  him. 
He  must  arouse  the  farmers  so  that  next 
year  they  will  buy  insecticides  early  and 
will  take  steps  to  protect  their  trees. 

® 

NEXT  WEEK'S  FEATURES. 

Next  week's  issue  of  Hardware  and 
Metal  will  contain  an  article  on  sport- 
ing goods,  illustrated  by  a  picture  of  a 
unique  sporting  goods  display  in  a  Bri- 
tish Columbia  store.  "Swat  the  Fly" 
will  be  the  theme  of  another  article. 
This  issue  will  be  one  of  particular  in- 
terest.   Watch  for  it. 


WILL  MAKE  NAILS  NOW. 

Mr.  J.  H.  Plummer  announced  recent- 
ly that  the  Dominion  Stee!  Corporation 
will  be  ready  in  a  few  days  to  start 
the  manufacture  of  nails.  By  putting 
the  wire  rods  through  this  finishing  pro- 
cess the  task  of  competing  with  duty- 
free wire  rods  from  the  United  States 
is  overcome,  as  nails  come  under  the 
protection  of  the  present  tariff. 
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Paint  and  the  City  Beautiful  Movement 

The  Best  Results  Could  be  Obtained  if  Civic  Committees 
Would  Educate  the  Public  to  Exercise  the  Lawn  Mower,  Wield 
the  Rake  and  Replenish  the  Paint  Can — The  Holding  of  Paint 
Weeks  Advocated. 


Every  place  now  lias  its  "city  beauti- 
ful" movement. 

It  began,  as  far  as  can  be  traced, 
about  fifteen  years  ago.  People  had  al- 
ways appreciated  the  fact  that  tumble- 
down fence  corners,  unkempt  lawns  and 
delapidated  houses  seriously  marred  the 
general  appearance.  It  did  not  appeal 
to  them,  however,  that  any  way  could 
be  found  to  improve  matters.  All  at- 
tempts at  civic  beautification  took  the 
form  of  erecting  monuments  and  laying 
out  parks. 

Then  the  thought  began  to  take  shape 
in  the  minds  of  certain  progressive  per- 
sons that  the  way  to  beautify  a  city  or 
town  was  not  to  lay  out  a  square  here 
and  there  and  put  thousands  of  dollars 
into  bronze  statues  for  a  few  street 
corners,  so  much  as  to  raise  the  standard 
of  the  whole  city.  They  concluded  that 
pretty  homes,  well  laid  down  streets  and 
neat  boulevards  were  the  only  features 
which  could  make  a  city  beautiful. 

From  this  thought  the  impression  de- 
veloped that  the  appearance  of  a  place 
depended  upon  the  individual  efforts  of 
the  citizens  rather  than  upon  the  liberal 
expenditures  of  the  city  fathers.  A  new 
sense  of  responsibility  began  to  spring 
up.  Men  realized  that  they  owed  it  to 
their  neighbors  and  to  the  city  as  well 
as  to  themselves  to  keep  their  lawns 
well  trimmed  and  their  homes  spick  and 
span  generally.  Civic  pride  spurred  on 
the  proscrastinating  householder  to  ex- 
ercise the  lawnmower,  wield  the  rake 
and  replenish  the  paint  can. 

The  result  was  an  improvement  in 
most  cities.  Committees  were  formed, 
composed  for  the  most  part  of  ladies, 
with  the  avowed  purpose  of  furthering 
the  work.  Elaborate  campaigns  were 
launched.  Prizes  were  offered  for  the 
best  kept  properties.  The  newspapers 
took  up  the  cry  and  stridently  urged  on 
all  and  sundry  the  necessity  of  subscrib- 
ing their  best  efforts  to  the  work. 

Only  a  Beginning. 

Nevertheless,  the  movement  has  not 
passed  the  swaddling  clothes  stage. 
Even  in  the  cities  where  the  agitation 
has  been  most  persistent  and  the  re- 
sults most  striking,  it  is  plainly  appar- 
ent that  only  a  beginning  has  been  made. 
No  chain  is  stronger  than  its  weakest 
link  and  no  city  can  really  claim  the 
title  of  "beautiful"  until  all  the  un- 
sightly features  have  been  eliminated. 
Some  of  the  bad  features. 

There  are  so  many  unsightly  features 
which  can  be  found  in  any  city  that  it 


would  take  a  long  time  to  enumerate 
them  all.  There  is  one  drawback  with 
which  it  is  desired  particularly  to  deal, 
viz.,  the  small  use  made  of  paint.  Walk 
along  any  city  street,  no  matter  how  ex- 
clusive and  aristocratic,  and  note  the 
houses.  Nine  out  of  ten  will  show  the 
need  of  paint.  A  great  many  will  pre- 
sent that  weather-beaten,  washed-out  ap- 
pearance which  bespeaks  years  of  neg- 
lect. Contrast  the  appearance  of  the 
majority  of  them  with  the  few  houses 
scattered  here  and  there  which  have 
been  blessed  with  a  new  coat  of  paint. 
The  newly  painted  house  looks  bright, 
new,  attractive.  It  stands  out  from  the 
rest  like  a  bright  colored  canary  in  a 
Hock  of  sad-feathered  swallows.  Just 
imagine  a  whole  street  with  newly  ap- 
plied paint;  then  imagine  a  city  made 
up  of  just  such  streets.  Surely,  the 
culmination  of  the  city  beautiful  move- 
ment would  be  reached. 

Of  course,  the  possibilities  of  paint 
as  an  agent  of  beautification  do  not 
stop  there.  While  the  front  fence  has 
become  more  or  less  a  thing  of  the  past, 
there  are  quite  a  few  to  be  found.  In 
the  course  of  an  hour's  walk,  you  may 
run  across  half  a  dozen  fences  of  the 
old-fashioned  kind.  It  is  doubtful  if  any 
of  them  will  be  in  good  condition,  and 
paint  will  be  chiefly  conspicuous  by  its 
absence.  The  effect  of  this  is  bad  enough 
to  offset  all  that  the  neighbors  may  be 
doing  for  the  improvement  of  their 
lawns  and  boulevards.  One  blot  on  the 
landscape  in  the  shape  of  a  tumble- 
down, lackpaint  fence  will  destroy  the 
whole  effect. 

The  modern  fence,  the  low,  iron  vari- 
ety, is  creeping  into  favor  very  rapidly. 
People  who  have  #  well-kept  lawns  put 
up  iron  fences  to  protect  them;  and 
then  forget  to  paint  the  fence.  As 
a  certain  philosopher  of  the  vernacular 
puts  it:  "Wot's  the  use?"  The  good 
appearance  of  the  lawn  is  counteracted 
by  the  unkempt  look  of  the  fence.  Paint 
is  the  solution,  the  one  sure,  cheap  re- 
medy for  such  incongruities. 

All  of  which  goes  to  show  that  paint 
is  the  strongest  ally  that  the  advocates 
of  the  beautiful  movement  have.  If 
they  would  start  a  paint  campaign,  they 
would  soon  have  tangible  results  to 
show  for  their  labors.  A  paint  propa- 
ganda prosecuted  for  a  month  in  any 
reasonably  prosperous  community  would 
cause  the  whole  place  to  blossom  out 
in  colors  as  gay  as  the  face  of  Nature 
in  springtime.  The  old  town  wouldn't 
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know  itself.  And  the  good  work  would 
not  stop  there.  The  brightness  acquir- 
ed by  wholesale  painting  would  get  men 
fitted  with  the  desire  for  attractive 
homes.  They  would  take  a  renewed  in- 
terest in  the  lawn  and  would  prefer 
pushing  the  lawn  mower  up  and  down  to 
discussing  the  big  league  averages  with 
the  man  next  door.  The  movement  would 
spread.  It  might  even  reach  the  most 
unreachable  of  all,  the  small  boy,  and 
teach  him  to  stop  cutting  the  corners  of 
lawns,  whittling  his  initials  on  fence 
posts  and  running  through  hedges.  It 
might,  we  say.  No  rash  predictions  are 
made  in  regard  to  the  small  boy. 

Hold    Paint    Week, 

It  would  be  a  good  thing  for  every 
municipality  if  a  paint  week  were  held 
each  year.  The  setting  aside  of  one 
week  when  all  property  owners  who  pos- 
sessed the  spark  of  civic  patriotism 
would  be  expected  to  hie  themselves  to 
the  hardware  store  and  purchase  paint, 
would  be  a  step  in  the  right  direction. 


AN  ADVANCE  MADE. 

Cleveland,  0.,  June  27.  —  The  Iron 
Trade   Review   to-day   will   say: 

Effective  June  26,  the  leading  interest 
announced  an  advance  in  plates,  shapes 
and  bars  of  $1  a  ton,  and  a  large  inde- 
pendent producer  announces  that  he  will 
make  a  similar  advance  on  July  1.  As 
a  result,  consumers  have  been  hurrying 
to  cover  their  requirements  through  the 
fourth  quarter,  and  in  some  instances, 
requests  have  been  made  to  accept  ton- 
nage into  next  year.  The  mills,  how- 
ever, are  not  inclined  to  book  so  far 
into  the  future  and  none  of  these  con- 
tracts were  accepted.  That  the  spring 
buying  movement  developed  as  the  re- 
sult of  the  urgent  needs  of  consumers 
for  material,  and  was  not  the  result  of 
the  low  prices  then  prevailing,  is  in- 
dicated by  these  advances  and  the  heavy 
specifications  that  are  being  received  for 
all  products.  In  the  East,  an  order  has 
been  booked  for  3,500  tons  of  plates  on 
the  basis  of  $1.30,  Pittsburgh.  Deliv- 
eries are  deferred  from  four  to  six  weeks 
and  on  plates  and  shapes  two  months  is 
demanded  by  some  of  the  mills.  As  a 
result,  the  output  of  steel  car  works  has 
been  reduced,  and  every  effort  is  being 
made  to  place  orders  for  plates  and 
shapes  with  Eastern  mills  by  car  manu- 
facturers in  the  middle  West. 

The  pig  iron  market  is  firm  but  quiet, 
although  some  fairly  large  orders  have 
been  placed  by   eastern   cast  iron  pipe 

manufacturers. 


HARDWARE     AND     METAL 


Wise  Dealers  Handle  the   ML  Line  Because 
They   are   Honest  Goods   That    Build   Trade. 

Our  New  ML  DECORATIVE  AID  DEPT.   Helps  You  to  Get  Trade. 


JV1JL  1  filllltS  make  good  because  they  are  made  good 
— there's  19  years  oi  practical  experience  mixed  into  them. 
ML  Paints  defy  weather  and  last,  and  last,  and  last  ! 


GET  OUR  HELP 

Our  Decorative  Aid  Dept. 
answers  your  problems 
in  house  decoration  and 
painting  with  free  color 
suggestions,  estimates, 
stencil  designs,  etc. 
Stencils  sold.  You  get  the 
right  goods  in  the  right 
shades  for  best  effects  in 
any  house.  Send  for 
Booklet. 


ML  Floorglaze 


"a  brilliant,  quick  dry- 
ing, flint  hard  finish  that  withstands  scruffing  and 
scratches.  Washable  like  glass.  In  solid  and  trans- 
parent  colors. 


Elastilite  Varnish 


i 


SAMPLES  FROM 


you  can  guarantee  just  as  though  you  were  its  maker. 
Good  for  use  indoors  or  out.  Elastilite  will  get  and 
hold  the  best  varnish  trade  for  you. 


The   Imperial    Varnish 
&  Color  Co.,  Limited, 

6-24    Mone    St.,    Toronto 
108  Princess  St.,   Winnipeg 
364  Water  St.,  Vancouver 

JUDGMENT  BEFORE  TRIAL   h 

Since  the  days  of  Magna  Charta  judgment  has  never  preceded  trial. 

To  judge  the  merit  or  demerit  of  a  paint,  it  is  necessary  to  know  what 
results  are  attainable  with  the  use  of  the  paint, 

As  paint  is  made  to  preserve,  to  protect  and  to  beautify — painting  tests 
should  be  the  basis  of  your  comparisons. 

Tell  the  salesman  (with  the  pleasing  story)  to  show  his  goods  and 
prove  to  you  what  his  paint  will  do. 

After  the  trial  render  your  judgment.  That  paint  whichltpossesses 
finest  texture,  easiest  working  qualities,  most  uniform  covering, 
farthest  spreading  and  greatest  durability,  is  the  paint  that  will  receive 
your  favorable  verdict. 

Lowe  Brothers'  "High  Standard"  Liquid  Paint  will  welcome  your 
judgment  "after"  trial. 


y* 


^ 


Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 


TORONTO 

Dayton     New  York 

Kansas  City 
Boston         Chicago 


Weekly  Market  Report  —  Paints 


PAINT  NOTES. 

White  lead  is  very  scarce,  and 
further  advances  are  not  unex- 
pected. 

Linseed  oil  continues  firm  and 
none   too  plentiful. 

Advances  have  been  declared  in 
gasoline  and  benzine. 

Business  generally  is  reported 
to  be  very  brisk. 


MONTREAL. 

Montreal,  June  27. — Still  white  lead  is 
causing  the  greatest  interest  of  all  the 
paint  products.  This  is  true  not  only 
because  of  its  rapid  advance  and  possible 
— indeed  probable — future  advance;  but 
also  because  of  the  large  amount  of  or- 
ders now  on  hand.  Many  dealers  have 
contracted  for  their  lead.  They  are  now 
naturally  holding  the  manufacturers  to 
their  contract.  Perfectly  justifiable  this, 
but  there  is  a  tendency  of  the  manu- 
facturers to  laugh  at  themselves. 

"We  stand  to  lose  everything  and 
win  nothing,"  one  remarked.  "We 
take  a  contract  for  lead,  and  if  lead 
falls  the  customer  demands  the  better 
price  or  cancels  his  order.  Of  course, 
we  could  demand  the  contract  price,  but 
this  would  not  be  good  policy.  When 
lead  advances,  as  it  has  recently,  every 
contract  is  taken.  That  is  what  is  keep- 
ing us  so  busy  now.  Those  who  have 
contracts  are  demanding  delivery,  and 
those  who  have  not  are  ordering  to  get 
in  before  the  prices  go  still  higher." 

The   Glass   Situation. 

The  glass  situation  is  still  causing 
some  uneasiness,  though  it  is  not  thought 
now  that  there  will  be  any  real  short- 
age. An  advance  in  price  may  be  ne- 
cessary— such  a  thing  has  already  been 
discussed  by  the  local  handlers — but  this 
will  be  because  the  Belgian  prices  have 
been  raised,  and  not  because  the  supply 
is  exceedingly  low. 

The  call  for  mixed  paint  has  continued 
large.  All  the  cold  unseasonable  weather 
seemed  to  do  but  little  harm.  If  the 
weather  had  been  more  favorable,  and 
the  demand  had  been  larger,  the  manu- 
facturers would  be  further  behind  with 
orders  than  they  now  are. 

Linseed. — While  there  have  not  been 
any  changes  in  quotations  during  the 
week,  the  linseed  situation  is  yet  caus- 
ing considerable  interest.  Supplies  are 
not  large.  The  paint  manufacturers  are 
not  at  all  anxious  to  sell  their  oil.  They 
prefer  to  husband  their  supply  in  case 
the  crushers  may  not  be  able  to  supply 
all  that  will  be  needed  later.     As  yet 


there  is  little  indication  as  to  what  the 
flax  crops  will  be.  The  only  thing  which 
seems  certain  is  that  the  demand  for  the 
flax  will  be  greater  than  ever. 

Pig  Makes  New  High  Level. 

White  Lead. — To-day  pig  lead  took 
another  advance,  it  now  having  reached 
a  new  high  level.  Of  course  the  price 
of  white  lead  is  dependent  entirely  upon 
the  cost  of  the  pig.  It  therefore  would 
seem  that  another  advance  toward  the 
eight  cent  lead  which  has  been  predicted 
may  be  expected.  Manufacturers,  how- 
ever, are  anxious  to  prevent  the  rises 
coming  too  rapidly.  They  have  consid- 
ered the  subject,  and  have  determined 
that  nothing  in  the  nature  of  an  advance 
shall  be  made  immediately.  Yet  there  is 
only  one  indication  from  the  present 
situation.  It  is  that  white  lead  will 
yet  go  higher. 

Paint. — The  continuance  of  the  heavy 
demand  is  the  feature  here — this  and 
the  fact  that  prices  have  not  been  ad- 
vanced despite  advances  in  the  price  of 
products  from  which  the  paint  is  made. 
It  is  still  said  that  a  rise  is  to  be  ex- 
pected, but  such  a  movement  will  hardly 
come  in  the  immediate  future. 


TORONTO. 

Toronto,  June  27. — Although  the  ac- 
tivity in  the  paint  and  oil  market  is 
not  quite  as  pronounced  as  it  was,  there 
is  still  a  healthy  tone  to  trade.  The 
manufacturers  and  jobbers  report  that 
they  have  as  many  orders  as  they  can 
conveniently  handle  —  in  some  lines, 
white  lead,  for  instance,  more. 

The  outstanding  feature  of  the  market 
is  the  scarcity  of  white  lead.  It  is  felt 
in  all  branches  of  trade — corroder, 
grinder,  jobber  and  retailer  are  alike 
short.  There  is  no  white  lead  in  sight 
just  at  present  here.  Some  of  the  job- 
bers are  behind  with  their  orders  and  in 
a  few  cases  stocks  have  been  cleaned 
right  out.  The  consumption  has  been 
remarkably  heavy. 

Oil  Remains  Firm. 

Linseed  Oil. — The  scarcity  of  linseed 
oil  has  passed.  Stocks  are  now  larger, 
due  probably  to  the  fact  that  the  de- 
mand from  the  retail  trade  has  abated 
somewhat.  The  price  is  firm,  however, 
at  $1.08  for  raw  and  $1.11  for  boiled. 
It  is  not  anticipated  that  there  will  be 
any  reduction  in  price  until  well  into 
September  at  least. 

Turpentine.  - —  There  has  been  no 
change  in  turpentine,  the  price  quoted 
locally  being  68  cents.  This  commodity 
has  shown  some  weakness  on  the  prim- 
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ary    market.      Demand    here    is    fairly 
good. 

Lead  is  Scarce. 

White  Lead.  —  As  explained  above, 
white  lead  is  very  scarce.  The  situation 
locally  is  causing  some  uneasiness,  par- 
ticularly as  the  retailers  are  traveling 
on  light  stocks  and  are  looking  for  fresh 
supplies. 

Under  the  circumstances,  it  is  a  cer- 
tainty that  the  price  will  not  weaken. 
It  is  taken  for  granted,  in  fact,  that 
there  will  be  further  advances,  though 
just  when  the  next  increase  is  to  be  ex- 
pected cannot  be  said. 

Glass. — The  glass  market  is  more  ac- 
tive and  orders  are  now  being  placed. 
Although  there  is  some  tendency  shown 
to  stiffen  prices,  it  is  not  general,  and 
it  is  impossible  to  say  what  turn  future 
developments  will  take. 

Putty. — The  demand  for  putty  is  good. 
Prices  are  as  follows : — Standard  bulk  in 
casks,  $2.40;  in  100-lb.  drums,  $2.55;  in 
25-lb.  drums,  $2.65;  bladder  in  barrels, 
$2.80.  Pure  putty  prices  are  as  follows : 
Bulk  in  casks,  $3;  in  100-lb.  drums, 
$3.40;  in  25-lb.  drums,  $3.50;  bladder  in 
barrels,  $3.40. 

Advances  Here. 

The  price  of  benzine  has  been  advanc- 
ed 3  cents  and  gasoline  has  gone  up  a 
similar  amount.  These  increases  are  due 
partly  to  the  large  consumption. 

Prepared  Paint. — There  is  some  talk 
still  of  an  advance  in  the  price  of  pre- 
pared paint.  The  situation  with  regard 
to  white  lead  and  linseed  oil  lends  sub- 
stance to  this  rumor,  but  nothing  definite 
has  been  done. 


WINNIPEG. 

Winnipeg,  June  24. — The  advance  in 
white  lead  has  been  followed  by  an  ad- 
vance in  paints  of  all  kinds  in  which  it 
is  a  factor  in  composition. 

The  local  trade  is  exceedingly  brisk 
and  painters  and  decorators  have  more 
work  ahead  than  there  seems  possibility 
of  their  accomplishing.  There  is  also  a 
good  country  business,  especially  in  roof 
paints  for  barns,  etc. 

Oil  and  turpentine  are  unchanged.  The 
area  under  flax  in  the  West  is  large 
this  year  and  with  a  good  harvest  flax 
seed  should  be  plentiful  at  a  reasonable 
price.  There  has  been  a  slight  weaken- 
ing of  flax  prices  both  at  Winnipeg  and 
Duluth  during  the  past  week. 

There  is  a  steady  trade  in  lubricating 
oils  and  advance  orders  for  harvest  and 
threshing  supplies  are  already  coming  to 
hand. 


HARDWARE     AND     METAL 


Dependon 
Everlastic 
Gold  Medal 


■Light  Hard  Oil  Finish. 


■Quick-drying  Floor  Varnish. 


Inside  and  Outside  Varnish. 


— These  three  varnishes  meet  all  the  regular 
demands  of  your  trade— simplify  your  varnish 
stock — increase  your  varnish  profit. 


If  any  part  of  your  house  or  your  customer's  house,  is  in  need  of  varnishing-,  the 
requirement  is  met  by  one  of  these  three  B-H  Varnish  Specialties — Gold  Medal,  Ever- 
lastic, Dependon. 

GOLD  MEDAL. — If  the  front  door,  porch,  ceiling-  of  bathroom  wants  brighten- 
ing, Gold  Medal,  Inside  and  Outside  Varnish,  gives  pleasing  results  with  its  easy  flow- 
ing action,  and  will  protect  the  exposed  surface  with  a  durable  coating,  which  will  fight 
the  effects  of  moisture  and  changing  temperature. 

DEPENDON. — If  the  furniture,  wall,  inside  door,  or  any  interior  work,  of 
either  hard  or  soft  wood,  is  in  need  of  finishing  or  renovating,  Dependon  dries  free 
from  tack  in  a  few  hours,  and  can  be  polished,  if  desired,  in  twelve,  stands  hard  wear 
and  dries  with  a  brilliant  lustre. 

EVERLASTIC  Quick-drying  Floor  Varnish  has  these  special  qualities.  It 
dries  hard  and  makes  a  very  durable  coating.  It  is  elastic  and  tough.  It  does  not 
show  heel  marks  nor  scratches  easily.  It  dries  quickly.  Has  a  fine  lustre,  and  can  be 
walked  on  the  next  day  after  application. 

These  varnishes  are  sold  in  beautiful,  lithographed  gallon,  half-gallon,  quart,  pint, 
and  half-pint  cans,  imperial  measure.  The  packages  make  a  most  attractive  store 
display.      Handsome  lithographed  illustrated  signs  will  accompany  your  order. 

Write  for  favorable  quotations.      Address  our  nearest  office. 


Montreal 


Halifax 


St.  John 
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Toronto 


Winnipeg 
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CURRENT    MARKET    QUOTATIONS 


These  prim  are  for  such  qualities  and 
quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  quantities  and  prompt  pa;. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS  AND  METAL  PRODUCTS. 

ANTIMONY. 

Cookson's  or  Hallett's,   per  lb.  .8  60    8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine.  60c. ;  Imperial  tough,  60c ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c. ;  Harris  heavy  pressure,  25c;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c ;  Alluminoid,  9c. ;  Mogul, 
6c.;   No.  3,  6%c;  No.  4,  6c   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  60c;  Superior, 
15c;  A  Special,  35c;  Hoc-  Hoo,  25c; 
"A,"  20c;  "B,"  18c;  "C."  15c;  "D," 
12c;  No.  1.   10c;  No.  2,  8c;  No.  3,  6c 

Magnollr  Metal  Co.— Magnolia.  25c; 
Defender,  20c;  Mystic,  17c;  Eosmic, 
16c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    %    to    %   inch,    per 

100    lbs 2  20       2  20 

Heads,    per  100   lb 2  a       2  45 

Tank    plates,    3-16   Inch 2  30       2  40 

Tubes  per  100  feet,   1%   in.    9  60       9  00 

2  ".    8  26       8  50 
2%    ".  10  60     10  00 

3  ".  12  00     12  10 
3%    ".  16  00     16  30 

4  ".  19  25     19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  26 
Rods,  base  %  to  1  inch,  round..  0  22 
Tubing,  seamless  base,  per  lb..  0  25 
Tubing,    iron   pipe   size   ,   1   inch 

base    0  25 

Copper   tubing,    4  cents    extra. 

BRASS    GOODS,    VALVES,    ETC. 
Ground  work,   66  p.c 
Standard    Compression    work,   65  p.c 
High  grade  compression  work,  60  p.c 
Cushion   work,    55   per   cent. 
Fuller  work,  70  p.c;  No.  0,  75  p.c,  and 
1  and  2  basin  cocks,  70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

66    p.c;   roundway,   60   p.c. 
J.M.T.  Globe,   Angle  and  Check  Valves, 

65  p.c;  Standard,   65  p.c. 
J.M.T.    Radiator    Valves,    60;    Standard, 
65;  patent  quick-opening  valves,  70  and 
16  p.c. 
Jenkins'    Valves— Quotations   on   applica- 
tion   to   Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100  lb. 

Casting   ingot    $19  00 

Cut  lengths,  round  bars,  S   to  2 

in 26  00 

Plain      sheets,      14      oz.,      14x48 

Inches,   14x60  inches    28  00 

Copper      sheet,      tinned,      14x60, 

14   oz 29  00 

Copper    sheet,     planished,    14x60, 

base     36  00 

Brazier',    insheets,    6x4    28  00 

COPPER   AND    BRASS    WIRE 
Brass,   60   p.c;  copper,   62ft   p.c. 
IRON  AND  STEEL 
In  car  lots.  Montreal.  Toronto 

Canadian  foundry,  No.   1 19  50 

Canadian   foundry,   No.   2 19  00 

Middlesboro,  No.  3  pig  iron  18  00  19  00 
Summerlee,   No.  1  pig  iron  20  00     22  60 

Can-on,    special    20  00     

Carron,    soft    19  75     

Cleveland,    No.   1 18  76     20  50 

Clarence,    No.    3    18  00     20  75 

Jarrow    17  75     20  50 

Glengamock  22  69 

Radnor,   charcoal  iron 32  00     32  50 

Ayresome,    No.    3 18  75     

Ferro  Nickel  pig  iron  (Soo)  26  00 

Steel  billets,  Bessemer  or 
open  hearth,  f.o.b.  Pitts- 
burg         BH 

Angles  | base  2  60       2  60 

Common  bar,  per  100  lb.  1 90  2  06 
Forged  iron,  per  100  lb.  2  06  2  20 
Refined  Iron,  per  100  lb...  2  16  2  30 
Horseshoe   iron,  per  100  lb...    2  15       2  30 

Mild  steel   195       1 15 

Sleigh    shoe    steel    190       2  15 

Iron  finish  machinery  steel 

(domestic)     195       2  16 

Iron  finish  steel  (foreign)..  2  25  2  26 
Reeled  machinery  steel  ....    2  85       3  00 

Tire   steel    2  00       2  35 

Sheet  cast  steel  0  15      0  15 

Toe    calk    steel    2  85       2  90 

Mining   cast   steel    0  07%    0  08 

High   speed    0  66       0  65 

Capital    tool    steel    0  50       

Cammell   Laird   0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona   tool  steel   0  06%    

Silver   tool    steel    0  12%    

Cold     Rolled     Shafting. 

1-16   to   11-16    inch    0  06 

%  to  1  7-16  inch  0  05% 

1   7-16    to   3    inch    0  65 

Montreal,    25   and    2.     Toronto,    30. 
BLACK    SHEETS 

Montreal.  Toronto 
10    gauge    2  30  2  50 


385 
4  10 


435 


350 
3  95 


425 


Galv. 


66    p.c 

51    p.c. 

71    p.c 

60    p.c 

75    p.c. 

65    p.c. 

75    p.c. 

66    p.c 

75    p.c 

65    p.c. 

75    p.c. 

65    p.c. 

76%p.c 

66%p.c. 

76%p.c 

66%p.c 

76%p.c 

66%p.c. 

75    p.c 

65    p.c 

75    p.c. 

65    p.c 

12    gauge    2  30  2  56 

14    gauge    2  20  2  35 

17  gauge    2  20  2  46 

18  gauge    2  20  2  46 

20    gauge    2  20  2  46 

22    gauge    2  26  2  65 

24    gauge    2  25  2  56 

26    gauge    2  35  2  66 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary.    52   sheets    2  90  2  90 

All  bright,  52  sheets   ....    3  70  4  00 

Galvanized—   Apollo    D.  Crown   Ordinary 

18x24x52 4  45  4  46  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,   per  square    610 

24   gauge,    per  square    5  00 

26   gauge,    per  square    3  85 

28   gauge,   per  square    3  66 

Less    10   p.c. 

GALVANIZED  SHEETS 
B.W.      Queen's   Fleur-  Gordon  Gorbal's 
gauge       Head     de-Lis      Crown  Best  Best 
16-20....      3  60         3  35         3  60         3  60 
22-24....       3  65         340         365         365 

26 4  05         3  80         4  06         4  06 

28 425         4  00         4  25         4  25 

Colbome  Crown— 3.65,  3.70,  3.76,  4.00. 
Less   than   case   lots   10   cents   per   hd. 
extra. 
"Comet"    sheets— 

22 3  65 

24 3  70 

26 3  75 

28 400 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American 3  60  345 

26  gauge,   American 

28   gauge,    (26    English) 
10%    oz.,    equal    to    28 

English    

IRON  PIPE 
List  Black 

■4-inch    and 

%-inch    $    6  50 

%-inch    8  60 

%-inch    1150 

1-inch    16  60 

1%-inch    22  50 

1%-inch    27  00 

2-inch    36  00 

2%-inch    57  60 

3-lnch    75  50 

3%-inch    95  00 

4-inch    108  00 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  65; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,    65. 

SOIL    PIPE    AND    FITTINGS 
Medium   and  extra  heavy  pipe  up  to  6 

inch,   70,   7   and  8  in.    pipe,   50   p.c. 
Light  pipe,    60,    fittings,    70   p.c. 

RANGE  BOILERS 
30-callon,    Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast   iron,    16x24,   $1;   18x30,    $1.15;   18x36, 

$1.95. 
Flat     rim     enameled     sinks,     16x24,     $2; 
18x30,    $2.35;   18x36,    $3.50. 

HEATING  APPARATUS 
Hot    Water    Boilers— 47    and    15    p.c. 
Hot    Water    Radiators — 45   and   15  p.c. 
Steam    Radiators— 46    and    15    per   cent. 
Wall    Radiators— 40    and    15    per    cent. 
Specials— 25   p.c 

OLD  MATERIAL 
Dealers'   buying  prices: 

Montreal    Toronto 
Heavy   ocpper   and 

wire,  lb 011  0  1114 

Light    copper   bottoms..       0  09  0  09% 

Heavy    red    brass    0  10  0  10% 

Heavy  yellow  brass   ....       0  08  0  08% 

Light    brass    0  06  0  06% 

Tea  lead    0  02%       0  024 

Heavy  lead  0  02%       0  02% 

Scrap  zinc   0  03  0  04 

No.    1    wrought   iron    . .       0  02        10  00 
Machinery     cast     scrap, 

No.  1   16  00        14  50 

Stove    plate    12  60        13  00 

Malleable     9  00  9  00 

Miscellaneous   steel    ....       5  00  6  00 

Old    rubbers    0  09  0  08% 

LEAD. 

Montreal 

Domestic  (Trail)   pig,  110  lbs 5  25 

Imported   pig,    per  100  lb 5  25 

Bar    pig,    per   100    lbs 5  50 

Sheets,   2%  lb.    sq.   ft.,  by  roll 5  50 

Pheets,   3  to  6  lb.,   ft 5  75 

Cut  sheets  %c.   per  lb.  extra. 

Cut  sheets  to  size,  %c  per  lb.  extra. 

LEAD  PIPE. 
Lead   Pipe  and  Waste,  15  per  cent. 
Caulking  lead,   4%c.    per   pound. 
Traps    and    bends,    40   per   cent. 
SOLDER. 

Per  lb. 
Montreal.     Toronto 
Bar.    half-and-half,    guarant'd  0  27    0  27% 

Wiping     024    0  25 

SHEET    ZINC. 

5-cwt.  casks   8  25       8  00 

Part   casks    8  50       8  60 

SPELTER. 
Foreign,    per    100    lb 7  60       7  26 


TIN    AND    TINPLATES. 
Lamb  and   Flag  and   Straits— 

56   &   28-lb.    ingots,    100   lb... $52  00  $50  00 
Redipped     Charcoal     Plates— Tinned 
MLS,  Famous  (equal  Bradley) 

Per  box 

I    C,    14x20   base $7  00 

I    X,   14x20  base    8  25 

I  X   X,  14x20  base   9  60 

Raven    and    Murex    Grades— 

I    C,    14x20   base    5  00 

I   X,   14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I   X  X  X,  14x20  base 8  00 

"Dominion    Crown    Best"— Double. 
Coated,   Tissued. 

I    C,   14x20   base 7  00       7  00 

I  X,  14x20  base 8  25       8  26 

I    X    X,    14x20    base 9  60       9  60 

"Allaway's     Best"— Standard     Quality. 

I  C,   14x20  base   4  60 

I.   X.,  14x20  base   5  50 

I.    X.    X„   14x20   base 6  50 

Bright   Cokes 
Bessemer   Steel— 

I    C,    14x20   base    4  26 

20x28,    double    box    8  60 

Charcoal    Plates— Terne 
Dean  or  J.   G.    Grade— 

I   C.   20x28,   112  sheets 7  60 

I    X,    Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley    Grade— 
XX,  14x56,  50  sheet  bxs.) 
XX,  14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,  50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  36 

72x30  up   to  26  gauge,   case 

lots    7  85 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No.  12  and 
13,  $4;  No.  13%,  $4.10;  No.  14,  $4.25;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent.;  other 
lengths  20c  per  100  lbs.  extra;  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line,  No.  17,  $4.90; 
No.  18,  $3;  No.  19,  $2.70;  6  wire  solid 
line,  No.  17,  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London. 

Coiled  Spring  Wire. 
High  Carbon.  No.  9,  $2.00  in  ears. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17,  $5;  No.  18, 
$5.50:  No.  19,  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23,  $7.65;  No.  24, 
$8;  No.  25,  $9;  No.  26.  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31,  $4; 
Nos.  30-34,  $6.  Coppered,  75c;  oiling, 
10c;  in  25-lb.  bundles,  15c;  in  6  and 
10-lb.  bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  38c;  in  %-lb.  hanks, 
50c. ;  packed  in  casks  or  cases,  15c ; 
bagging   or   papering,    10c. 

Hay  Wire  in  Coils. 
$2.35    base    f.o.b.,    Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5,  $2.80;  6,  7,  8,  $2.76;  9, 
$2.30;  10,  $2.80;  11,  $2.85;  12,  $2.45;  13, 
$2.55;14,  $3.15.  In  car  lots  straight  or 
mixed. 

Poultry    Netting. 
2-ln.  mesh,  19  w.g.,  60  and  2%  p.c  off. 
Other  sizes,   60  and  5  p.c.   off. 
Poultry  netting  staples,   55  per  cent. 
Smooth  Steel   Wire. 
No.     0-9     gauge,     $2.25    base;    No.    19 
gauge.   6c   extra;  No.   11  gauge,  12c   ex- 
tra;   No.    12    gauge,    20c    extra;    No.    13 
gauge,  30c  extra;  No.   14  gauge,   40c  ex- 
tra;   No.    15    gauge,    55c    extra;    No.    16 
gauge,    70c   extra.     Add   <0c   for  copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  10c, 
spring  wire  $1.25,  bright  soft  drawn  15c. 
charcoal  (extra  quality)  $1.25.  packed 
in  casks  or  cases  15e,  bagging  and 
paperings  10c,  50  and  100-lb.  bundles 
10c,  in  25-lb.  bundles  15c,  In  5  and  10- 
lb.  bundles  25c.  in  1-lb.  hanks,  60c,  in 
%-lb.  hanks,  75c.  in  %-lb.  hanks,  $1. 
Wire  Cloth. 
Painted  Screen,  In  108-ft,  rolls,  $1.65 
per  100  eq.  ft.;  in  50-ft.  rolls,  $1.70  per 
100  sq.   ft. 

Wire    Fencing. 

Galvanized    barb     2  45 

Galvanized,    plain    twist    176 

Car   lots   and    less. 
Dominion    special    field    fencing,    33    1-3 
p.c.    small    lots;    extra    5    p.c 
F.O.B.     Montreal. 

Wire   Rope. 
Galvanized.    1st    grade.    6    strands,    24 
wires.    %.    $5:   1    inch.    916.80. 

Black.  1st  grade.  6  strands.  19  wire«. 
%.  $5.  1  inch,  $15.10.  Per  100  feet  f.o.b. 
Toronto. 

Wrought    Staples. 

Galvanized     2  80 

Plain     ISO 

PAINTS.    OILS    AND    GLASS. 
Barn    Paint 

Tn   harrels.   1-gal.   tins   0  80     0  85 

In    barrels.    5-gal.    tins    ....    0  80     6  85 


Beeswax. 
Per   lb.    0  49 

Chemicals. 

In  casks  per  lb. 

Sulphate    of   copper    (bluet tone) . .    0  OT 

Litharge,    ground    J  <* 

"       flaked    0  06% 

Green    copperas    (green    vitrol)....    0  01 

Sugar    of    Lead    0  0* 

Colors   in    Oil. 

Venetian   red,   1-lb.   tins  pure 0  01 

Chrome   yellow,    pure    0 1» 

Golden    ochre,    pure    9  U 

French   ochre,    pure    0  99 

Chrome   green,    pure    0  11 

French    permanent    green,    pure..    0 1* 

Signwriters'    black,    pure     0  17 

Marine  black,  25  lb.   iron*   OH 

Enamels. 
Per  gallon  in  quart  tins. 
M.   L.   Floorglaze   (Imperial  V.  ft  O. 

Co 100 

Cee    Pee   Co.    enamel   4  60 

Sterling    Enamels     3  10 

Anchor   Floorlustre    ID 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    9 10 

German    prima    0  15 

White    pigsfoot    0  16     0  29 

Brantford    medal    0  10 

"  golden   medal    9 11 

"  brown    sheet    0 10 

"  solder  sheet   0  13 

"  gelatine     0  22 

"  white     gelatine 0  20 

"  white    glue    0  12 

100    flake    0  10     0U 

Perfection  amber  ground.  No.  1230    0  13 
Ground    glues    at    same    prices. 
Brantford    all-round    glue,     %-lb.     pack- 
ages,   10c,    %-lb.,    15c;   1-lb.,    26c.     Dis- 
count. 

XXL     0  13 

XL 0  11% 

CL 0  12 

0 0  11 

Paris    Green. 

Montreal  Toronto 

Drums,    50   and   100   lbs 0  18%  0  18% 

Packets,    1-lb.,    100  in   case..  0  20%  0  20% 
%-lb.  "  ..0  22%  0  22% 

Tins,    1-lb.,    100    in    case 0  21%  0  21% 

Paris  White. 

In    bbls 0  90 

Pigments. 

Orange    Mineral,   casks    0  99 

100-lb.     kegs 0  09% 

Prepared  Paints. 

Per  gallon 
in  qt.  tint 
Sherwin-Williams  paints,  base...  2  00 
Canada  Paint  Co.'s  pure  ..176  2  00 
Globe  house  paint  (Windsor)..  1 60 
"New  Era"  house  paint  (Wind- 
sor         185 

Benj.     Moore     Co.'s     "Egyptian" 

Brand     160 

Moore's    pure    linseed    oil,'    H.C..    1  61 
Brandram-Henderson's    "English"    2  19 

Ramsay's  paints,  pure   170 

Ramsay's   paints,    Thistle    140 

Martin-Senour,   100   p.c.   pure    ....    2  00 

Senour's    floor    paints    1  69 

Sterling    Pure    169 

Maple    Leaf    Paint    (Imp.    V.    & 

C.    Co.)    ...... 

Jamieson's    Crown    and    Anchor 

brand     160 

Plaster  of  Paris. 

Per   barrel    0  36 

Pine  Tar. 

Half -pint  tins,   per  dozen   0  69 

Putty. 

Standard 

Bulk    in    casks    2  20 

"    100-lb.     drums     2  66 

Bladders,    in    bbls 2  76 

Red   Dry    Lead. 
Genuine,  560  lb.  casks,  per  cwt  4  75    5  75 
Genuine,    100  lb.    kegs        "  5  25    6  50 

No.   1  casks,   per  100  lbs 4  25    4  26 

No.    1    kegs,    per    100    lbs 4  75    4  76 

Shingle   Stains. 

In   5-gallon   buckets    0  76 

Turpentine   and   Oil. 

Montreal  Toronto 
Can.   Prime  white  petroleum, 

gal 0  14     0  12 

U.S.     Water    white         "         0  15%  0  13% 
U.S.    Pratt's    astral  "       0  19     0  15% 

Castor  oil,  per  lb.,   in  bbls.  0  08     0  09 

Motor  Gasoline  single  bbls 0  17% 

Benzine,  per  gal.  single  bbls  ....     0  15% 
Pure  Turpentine,   single  bbls  0  70     0  69 

Wood    Turpentine    0  60 

Turpentine,    second    run    0  60 

Linseed    Oil  "       Raw. . .  1  00     1  08 

"       boiled.  1  03     1  11 
Rosin,    "Q"   grade,   bbl.   lots, 

100    lbs 3  26 

Varnishes. 

Per  gal.   cans. 

Carriage.    No.    1    160 

Pale   durable   body    3  69 

hard  rubbing   3  00 

Finest   elastic   gearing    3  00 

Elastic    Oak    1  » 

Furniture,    polishing    2  00 

Furniture,    extra    1  -■• 

No.    1    0  96 

Union    0  90 

Light    oil    finish    1  36 

Gold   size    Japan    2  00 

Turps,    brown    japan    1  99 

No.    1    brown    Japan    1  10 

Baking    black    Japan    1  f§ 

No.    1   black   Japan    0  96 

Benzine    black    Japan    0  71 
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HARDWARE     AND     METAL 


In  every  part  of  the  Dominion  live,  wide-awake  Hardwa  remen^  are 
increasing  their  profits  and  selling  satisfaction  by  featuring  "MINERVA" 
Paints— the  famous  British  Brand— The  "MINERVA"  Line  always 
opens  up  clean-cut,  fresh  and  reliable — its  reputation  PTfor  quality  is 
unrivalled.  Are  you  making  the  most  of  your  paint  department  ? 
The   "MINERVA"   Proposition   is  the   surest  road   to  success. 

Full   Imperial   Measure   in   Every  Can. 


Steel  Tanks  and  Self-Measuring  Pumps 
for  Paint  Oils 

They  avoid  all  the  loss  and  inconvenience  sus- 
tained under  the  old  method.  The  steel  tanks  are 
air-tight  and  will  not  permit  the  oil  to  gum  or 
stick.  The  pumps  measure  the  oil  according  to  the 
Imperial  Standard,  directly  into  the  customer's  can. 
They  count  the  gallons  pumped  and  compute  the 
charge  for  fractional  gallons. 

THE  BOWSER   PAINT  OIL  SYSTEM 

will  put  every  cent  of  profit  into  your  pocket,  where 
it  belongs.  With  a  Bowser  your  paint  oil  depart- 
ment will  be  as  clean  and  inviting  as  your  shelf 
hardware  department.     It  draws  trade. 

Why  not  investigate  now  and  increase  your 
paint  oil  profits.  Your  fellow  merchants  are  using 
them.     They'll  help  you.     Ask  for  book  No.  15. 

S.  F.  BOWSER  &  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 
For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Tanks,  Gasoline  and 
Oil  Storage  Systems,lDry  Cleaning  Systems,  etc. 


Do  you  know  any  of 
these  Bowser  users? 


Samuel  Hobbs, 

1434  Queen  St.  W. 
Toronto 

Geo.  Ecclestone, 

Bracebridge,  Ont. 

Manville  Hardware 
Company, 

Prince  Albert,  Sask. 

J.  H.  Ashdown, 

Calgary,  Alta. 

Arthur  Latham, 

Moose  Jaw,  Sask. 


Cochrane  Hardware 
Company 


Peart  Bros. 


Toronto 


Regina,  Sask. 


HARDWARE    AND     METAL 


Crystal     Damar     2  60 

No.    1  •'        2  26 

I'ure    asphaltum    1  40 

Oilcloth     160 

Lightning    dryer    0  86 

Elastilite    varnish    2  25 

Copaline     varnish     2  26 

Granitine    floor    finish    2  26 

Jamieson's    floor    enamel     1  76 

Sherwin-Williams    kopal     Tarnish.    2  60 
Canada   Paint   Co.'i  sun   famish.    2  26 

"Kyanize"    Interior    Finish    2  40 

"Flint-Lac."     coach     180 

B.H.     Ltd.     "Oold     Medal,"     in 

case*     2  26 

Dependon    Lt.    H.    Oil    Finish....    155 

Everlastic    Floor    2  65 

Flattine    floor    finish    3  00 

Elastica   exterior   finish    4  26 

Stovepipe    Tarnish,    %    pints,    per 

gross     8  00 

Pure    white    shellac    Tarnish,    in 

barrels     1  76 

Pure    orange    shellac    Tarnish,    in 

barrels     160 

No.    1   orange   shellac   varnish,    in 

barrels     1  JO 

Window   Glaus. 
Size    United  Double 

Inches.  Star  Diamond 

Under     26     (4  26       1(26 

26    to    40    4  66  6  76 

41    to    60    6  10  7  60 

»    to    60    5  35  8  60 

61    to    70    6  75  975 

71    to    80    6  25         11  00 

81    to    86    7  00         12  60 

86    to    80    15  80 

91    to    95    17  60 

96    to    100    20  60 

Toronto,     25    p.c. 

Montreal    prices,    no    discount. 
Size    United    Inches  Star 

Under    26     1  3  05 

26     to    40     J  26 

41     to    60     j  66 

61    to    60    j  on 

61    to    70     1    4  15 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 

...     u     „  Per    1M  ">• 

Anchor."    pure    7  40  7  55 

Brandram's    B.E.    Genuine..  8  40  3  55 

C.P.C.    decorators,    pure    ..  7  40  7  40 

Crown    and    Anchor,    pure. .  7  40  7  65 

Elephant    Genuine    7  65  7  SO 

Essex    Genuine     (Windsor)..  .  7  15 

Island        City        Decorators' 

..P"™     7  40  7  F5 

IP7   Pur?»  740       ?»5 

Moore's    Pure    White    Lead (  oo 

Monarch    (Windsor)     7  65 

Munro's  Select  Flake  White    7  65       7  80 

Punty,  CO.  Co.'s,  Ltd 7  25 

Ramsay's  Pure  Lead   7  40       7  55 

Ramsay's    Exterior     7  15       7  30 

Sterling    Pure    7  55 

Tiger   Pure    7  40       7  55 

Western  Schedule. 
Terms— 2  p.c  30  days  or  net  3  months 
from    date    of    shipment.      Packages    26 
lbs.    and   oyer.     600-lb.   kegs,   16c   per  100 
lbs.     lower.       DeliTery-F.O.B.     Toronto 
or    Hamilton;    London,    6e    per   100    lbs. 
extra.     Contracts  as  required  until   16th 
May,    1911, 

White    Zinc    (Dry) 
Extra    Red    Seal,    V.M.    ........       0  07% 

White  Zinc  in  OIL 
Pure,   in  25-lb.   irons   0  10 

{jo- 1     ;:     •;   :::  007 

"°*    '                                0  05?i 

Whiting.  "* 

Plain,    in    bbls    0  70 

Gilders    bolted    in   barrels    ,.  1  00 

HARDWARE. 

Carpenters',    per   doz.  '. 12  60    14  00 

Plain    ship  "  18  00    22  00 

a-     ,     LiAxle8  »nd   Hatchets. 

Single    bit,    per   doz 6  00     1 00 

Double    bit         ■■  1000    12  00 

Bench    Axes     6  7B    10  oo 

Broad     Axes     22  76    25  00 

Hunters'     Axes     500     6  00 

Boys       Axes     575     g  5} 

Lathing    hatchets    4  70    10  Of 

Shingle   hatchets    1  45     (75 

Claw    hatchets    1  70     t  an 

Barrell    hatchets     6  60     6  86 

Anvils. 

Buckworth,    per   lb 0  10% 

Ammunition. 

••Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps  60  10  A  2*4  p.c;  B.B.  caps, 
50,  10 1  and  2*  p.c;  Centre  Fire  Pistol 
Cartridges,  25  and  2%  p.c;  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c;  Primers,  10  and  2%  n.c- 
Brass  Shot  Shells,  45  and  12%  b.c1 
Shot  Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

••Crown"  Black  Powder,  30  and  10 
&C-U  Sovereign"  Bulk  Smokeless 
Powder,  30  and  10  p.c;  "Regal"  Dense 
Smokeless     Powder,     SO     and     10     n  c  • 

Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c  Empty 
Shelh.,    30   and   10   p.c.     90   days   net 

Ordinary  drop  shot,  AAA  to  dust, 
(7.50  per  100  lbs.  Discount  26  per 
cent;  cash  discount,  2  per  cent  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only;  Chilled.  40c;  buck 
and  seal,   80c;  no.   28  ball,   (1.20  per  100 

i?n;nbagV,Ie8!  th,uli5  lbs"  He  per  lb.; 
F.O.B.  Montreal,  Toronto,  Hamilton. 
London,  St.  John  and  Halifax,  freight 
equalized.  * 

_  __,            Augers   and    Bits. 
Fords    auger   bits    30     and  10 


liwuu's     auger     47% 

Gilmour's    auger     60 

Koctford    auger    60     and  10 

Gilmour's    car    47% 

Clark's    expansive    40 

Jennings'     Gen.    auger,    net    list 
Tobin  High  Speed  Bits,  50  and  10. 
Tobin    .Never    Choke,    60  and    lu. 
Baru    Door   Hangers. 

doz.    pairs. 

Stearns    wood    track    4  60     6  00 

ZeurtU      9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect      8  00    1100 

x\ew    Alilo,    flexible    6  00 

Double    strap    hangers,    dozen 

sets     6  60 

Standard       jointed       hangers, 

dozen    sets    6  46 

Steel  King  hangers,  doz.  seta    6  40 

Storm  King  and  safety  hang- 
ers           6  26 

Storm    King    rail    4  26 

Crown     4  85 

Crescent     6  60 

Sovereign     7  26 

Chicago    Friction,    Oscillating    ani*    Big 

Twin    Hangers,    6   per    cent. 
Steel,   track,   1  x  3-16  in.    (100  ft).    3  25 
Barn    Door    Latches. 

Challenge,    dozen    2  26 

Defiance,    dozen    2  76 

Gem,     dozen     7  60 

Bells. 
Door    bells,    push    and    turn,    46    and    10 

p.c. 
Cow   bells,   65   p.c. 
Sleigh     bells,     shaft     and     names,     pair, 

22c    up. 
Sleigh    bells,     body    straps,     each,     (1.15 

up. 
Farm    bells.    No.    1,    $1.65. 

Belting. 
Extra,    6U,    10    and    10    per    cent. 
Standard,    60,    10,    10   and   10   per   cent 
No,    1,    not    wider    than    5    in.,    60,    10, 

10    and    1U. 
Agricultural,    not    wider    than    4    in.,    76 

per   ceut. 
Lace    leather,    per    side,    80c;    cut    laces, 

85c. 

Bird   Cages. 
Brass  and   Japanned,   40  p.c 

Bolts  and   Nuts.         Per  cent. 
Carriage  Bolts,   common,   new, 

61    list. 
Carriage  Bolts,  %  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    %    and   less. .  60, 10  &  10 
Machine   Bolts,   7-16   and   up..  60 

Plough     Bolts     66,  6  &  10 

Blank    Bolts    60 

Bolt   Ends    60 

Sleigh     Shoe     Bolts,     %     and 

less     60   and  10 

Sleigh    Shoe    Bolts,    7-16    and 

larger     65    and  06 

Coach    Screw,    new    list    7 

Nuts,  square,  all  sizes,  4%c  per  lb.   off. 
Nuts,  hexagon,  ail  sizes,  4%c  per  lb,  off. 
Store  rods,  per  lb.,   6%  to  6c 
Store    Bolts.    80. 

Building   Paper,   etc 
Tarred    Slater's   paper,    per    roll....    0  70 

O.   K.   paper.   No.   1,  per  roll   0  76 

O,   K.  paper,  No.  2,  per  roll   . .    0  70 

Plain  Fibre,  No.  1,  per  400  ft  roll    0  45 
Plain   Fibre,    No.   2,  "  ....    9  27 

Tarred    Fibre,    No.    1,    per    400    ft 

roll     0  66 

Tarred    Fibre,    No.    2  "  ..    0  36 

Tarred    Fibre    Cyclone,    26   lb.,    per 

roll     0  65 

Dry  Cyclone,   15  lbs 0  45 

Plain    Surprise,    per   roll    0  40 

Resin   sized    Fibre,    per   roll    0  (0 

Asbestos    building    paper,     per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton     37  60 

Carpet    Felt,    per    100    lb 2  60 

Tarred  wool  roofing  felt,  per  100  lb    1  80 
Pitch,    Boston    or    Sydney,    per   100 

lbs 0  70 

Pitch,    Scotch,   per  100  lbs.    0  66 

Heavy  Fibre,  32'   &  60',   per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per    sq 0  70 

3  Ply   Ready   Roofing,   per  sq 0  96 

2  Ply   complete,   per   roll   1  15 

3  Ply  complete,  per  roll  136 

Liquid    Roofing   Cement,    brls,,    per 

gal 0  15 

Liquid    tins    Cement    (20 

Crude    Coal    Tar,    per   barrel    3  60 

Refined   Coal   Tar,    tins,   per  doz...    1  26 

Refined    Coal    Tar,    per   barrel    4  60 

Shingle    Tarnish,    per    barrel    4  60 

Caps,    per   lb 0  06 

Nails,    per    lb 0  06 

Mop  cotton,  per  lb 0  16 

Butts, 
Plated,   bower  barff  &  Nickel,   No.   241, 

45   per  cent 
Wrought  brass,   45  p.c.   off  revised  list 
Cast   iron   loose    pin,    60   p.c 
Wrought  steel  fast  joint  and  loose  pin, 

70   p.c. 
Crescent   brands,    70    per   cent. 

Cement   and   Firebrick. 
Canadian    Portland,    bags,    per 

bbl 165    170 

White   Bros.    English   2  00    2  05 

"Lafarge"    cement,    in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English     17  00  21  00 

"  American,     low...  23  00  26  00 

high....  27  60  35  00 

Fire   clay    (Scotch),   net    ton 5  60 

Chalk    and    Pencils. 
Carpenters    Colored,    per    gross    0  66    0  80 
"  lead  pencils,    p.   gr    2  40    6  76 


Chisels. 

Cold  chisels,  6  x   6   in.,   doz 2  20 

Bevel  edge,   1  inch,  doz.   2  60 

Chain. 

Proof  coil,  per  100  lb.,  %  in.,  (6.00; 
5-16  in.,  (4.85;  %  in.,  (4.25;  7-16  in., 
(4.00;  %  in.,  (3.76;  9-16  in.,  (3.70;  %  In., 
(3.65;  %  in.,  (3.60;  %  in.,  (3.46;  1  in., 
(3.40. 

Stall  fixtures,  35;  trace  chain,  46;  jack- 
chain,  iron,  60;  jackchain,  brass,  60;  cow 
ties,  40;  halter  chains,  60  and  6;  tie  outs, 
75;  coil  chain,  50  and  5;  hammock  chains, 
galvanized,  35  and  6. 
Churns. 

No.  0,  (9;  No.  1,  (9;  No.  2,  (10;  No. 
3,  (11;  No.  4,  (13;  No.  6,  (16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St  Marys, 
40  per  cent. ;  f.o.b.  Ottawa,  Kingston 
and  Montreal,  37%  and  10  per  cent 
Clamps. 

Malleable  swivel  head,  4  in 2  50 

"        adjustable,    4    in.    7  60 

Carpenters,    3    feet    3  60 

Conductor    Pipe. 

2   inch,   in   10   foot   lengths    3  30 

i       '•  "  "         4  00 

4  "  "  "  6  28 

5  "  "  "         7  25 

6  "  "  "  8  80 

Cotter  Pins. 
Cotter  pins,   90  p.c.   Montreal. 

Copper  and  Nickel  Ware. 
Copper   boilers,    kettles,   40   and  5  p.c. 
Copper  tea    and   coffee   pots,    42%   p.c 
Copper   pitta,    27%   per   cent 
Foundry  goods,  hollow  ware,  45  p.c 

Door  Knobs. 
Canadian   knobs,   45   and   10   per  cent 
Porcelain,    mineral    and    jet    knobs,    net 
list 

Door    Sets. 
Canadian,   45   and  10  per  cent 
Door  pulls,  60  per  cent. 

Door    Hangers    (Parlor) 
Single  sets,  each   (Easy  brand)    ....    1  80 

Double    sets,    each    3  25 

Unbreakable    rail,    100   feet    6  00 

Door  Springs. 
Chicago    (coil),    26    per    cent. 
Reliance    (coil),    20    per    cent 
Draw    Knives. 

Carpenters  6  inch,   doz IS 

Folding   handles,   8   inch,   doz 1  80 

Drills. 

Bit  stock  drills,  2-32  in.,  doz I 17 

Escutcheon  Pins. 
Steel,  discount  50  per  cent 
Brass,    55   per   cent. 

Eavetroughs. 

8  inch    in    100    foot    lengths    2  10 

10     "  "  "         3  15 

12     "  "  "         3  63 

15     "  *'  "         6  25 

Add  extra  10c  per  100  ft  O.G.  Round 
Bead  Trough. 

Factory   Milk  Cans. 
Milk  cans   and   pails,   35  p.c 
Hand  delivery  and  creamery  cans,  40  p.c 
riailways    cans,    45    p.c. 
Cream    cans,    40    p.c. 
Creamery    trimmings,    75    and    12%    p.c 

Faucets. 
Common,    cork-lined,   36  per  cent 

Farrier  Knives. 
Buckworth,   50  p.c. 

Files  and  Rasps.        Per  cent 

Disston's     70  and  10 

Great    Western,    American    70  and  10 

Kearney    A    Foot,    Arcade    ....  70  and  10 
J.    Barton    Smith,     Eagle    ....  70  and  10 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  19 

Delta     Files     60 

Nicholson     62  2-3 

Jowett's    (English    list)     27% 

Spear  &  Jackson  (English  list)  35 
Forges. 

Blacksmiths   portable,    135   lbs 9  86 

Galvanized  Ware. 
Dufferin  pattern  pails,  46  per  cent 
Flaring    pattern,     46    per    cant. 
Galvanized    washtubs,    45   per   cent 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lb 1  IB 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  38 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  or.,  doz.    1  25 

"      hickory  handle,   1  lb.,   doz.    6  25 

"       straight    claw,    1    lb.,    doz.    7  00 

Farriers    hammers,    10    oz,,    doz....    5  60 

Tinners    setting,    %    lb.,    doz 4  60 

Machinists,    %    lb.,    doz 3  20 

Sledge,   Canadian,   6  lbs,   and  oyer.    0  66 
Sledge,    Masons,    6    lbs,    and    over.    0  68 

Sledge,    Napping,    up    to    2    lbs 0  09 

Harvest   Tools. 
50    and    5    per    cent. 
Sidewalk  and   stable   scrapers,   net  (2.25. 
Wood  hay  rakes,   40  and  10  per  cent 
Lawn    rakes,    net 

Halters    (Snap    and    Ring). 

Jute    Rope,    %-inch,    per    gross 8  00 

%-inch,    per   gross    ....10  60 

"  "       %-inch,   per  gross   13  60 

Leather,    1-inch,    per    doz 4  00 

Leather,    1%-inch,    per  doz (20 

Web     2  45 

Sisal    Halters    (Snap   and    Ring). 
%-in.,     (9.00;     7-16-in.,     (10.20;     %-ln., 
(11.40;   9-16-in„    (13.20;   %-in.,    (15.00. 

Hinges. 
Blind,    discount   50  per   cent. 
Heavy    T   and    strap,    4-in.,    100   lb. 

net     726 

Heavy    T   and    strap,    5-in.,    100   lb. 

net     7  00 

Heavy   T    and    strap,    6-in.,    100   lb. 
net     6  76 


Heavy   T    and   strap,    8-ln„    100    lb. 
net     (60 

Heavy     T     and     strap,     10-in.    and 
larger     ( S 

Light  T  and  strap,  discount  66  p.c 
Screw   hook   and   hinge- 
under   12   in.,   per   100  lb 4  00 

over  12  in.,   per  100  lb *  59 

Crate  binges  and   back   flaps,   (5  and  ( 

p.c. 
Chest  hinges  and  hinge  hasps,   66  p.c 

Hinges    (Spring) 
Spring,   per  gross— No.  5,   (16.10;  No.  10, 

(16.10;    No.    20,    (9.60;    No.    60,    (17.68; 

No.    61,    (7.76;    No.    120,    (16.10. 
Screen    door    sets— No.    2250,    (14.95;    No. 

2260,   (19.65;  No.   2276,   (21.86;   No.   11(2, 

(19.55. 
Chicago    hold    back    screen    door,    iron, 

gro.,    (12. 
Chicago   spring  hinges,    15  p.c 
Triplex   spring    hinges,   40   p.c 
Chicago   surface    floor    (6,009),    46   p.c 
Garden  City  fire  house  hinges,  12%  p.c 
"Chief"   floor  hinge,   50  p.c 

Hooks. 
Wrought   iron  hooks   and  staples— 

%    x   6,    per   gross    1X6 

5-16  x  6,   per  gross   S  40 

Bright   wire   screw   eyes,    60   p.c. 
Bright   steel   gate    hooks   and    staple*. 
Iron   screw  hooks,   60   and  20   p.c 
Iron  gate  hooks  and   eyes,   60   &  29  p.c 
Crescent   hat   and    coat    wire,    60    p.e. 
Stove    pipe    eyes,    kitchen     and     square 

books,   60   p.c. 

Horse  Nails. 

M.R.M.  cold  forged  process  list,  10th 
January,    1912.  Price  par 

Size  Length  26-lb.  box. 

Nos.    3  1%-inch  (4  10 

4  1%-inch  3  76 

5  1    15-16  3  60 

6  2%  3  19 

7  2    5-16  2  (9 

8  2%  2  76 

9  2    11-16  2  69 

10  2%  2  50 

11  3    1-16  2  46 

12  3%  2  45 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy. 
No.  2  and  larger,  (3.90;  No.  1  and 
smaller,  (4.15;  snow  pattern,  No.  2  and 
larger,  (4.15;  No.  1  and  smaller,  (4.40; 
"X.L."   steel  shoes,   new   light  pattern, 

1  to  6,  No.  2  and  larger,  (4.35;  No.  1 
and  smaller,  (4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes,  No.  9 
to  4,  (5.75;  special  countersunk  steel,  all 
sizes,  0-4,  (6.25;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  16.76.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  *  Co., 
"Blunt"    No.    1   and   smaller,    (1.60;   No. 

2  and  larger,  (1.25;  "Sharp"  No.  1  and 
smaller,  (1.75;  No.  2  and  larger,  (1.60 
per  box.     Put  up  in   26-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    4%c 

Ice    Cream    Freezers. 
White    Mountain,    5e    per    lb. 

Knives. 
Hay    knives,    net   list. 
Olauss,    50    and    26    per   cent 

Kitchen    Enameled    Ware. 
White    ware,    75    per    cent. 
London    and    Princess,    50   par   cent 
Canada,    Diamond,    Premier,    69   astd    19 

per  cent. 
Pearl,    Imperial,    and     granita     stoat.    99 

and    10    per   cent 
Premier    steel   ware,    49    per   seat. 
Star  decorated   steel   and   white.   25   per 

cent 
Hollow  ware,    tinned   steel,   45  par  asal 

off. 
Enamelled   street   signs.    49   per  sent. 

Kitchen     Sundries. 
Asbestos    mats,    60    p.c 

Can    openers,    per    da* 4  40    0  IV 

Mincing    knives,    per    das.    ...    9  59    9  99 

Potato  mashers,  wire,  per  das.    9  (9    9  79 

"  wood,    per    dec.    9  69   9  89 

Yegetable   slieers,    per   dsz SS 

Universal  meat  chopper,   N*.  1    ....    116 

Enterprise    chopper,    each    19) 

Spiders   and  fry  pans,    69   and 

5   per   cent 
Star   Al   chopper,    6   to   32    ...    1(5    4  19 
100    to    10!....    IS   IN 

Kitchen    hooks,    bright     9(9' 

Toasters,    50    per    cent. 

Fire   shovels,    60. 

Oil    stoves    and    ovens.    59    and    19. 

Ladders. 
I  to  9  feet.  l!e  per  foot;  r  to  1  ft.   Ua. 
Bxtonslon   ladders.    16s   per   fast   a*>. 

Last  tens*. 
Japanned    ware,    46    per    esnt 
No.    2  or  4    Plain   Gold    Blast    P*r 

dos 9TS 

Llft     Tubular     and     Hinge     Plata, 

per    dos 199 

Japanning,  60s  per  dozen  extra. 
Prism    globes,    per    dozen,    (1.99. 
Lamp    wick.    60    per    cent 
Lawn    Hose. 
Competition  grade  lawn  hose.  79  sad*  6. 
Lawn    Mowers. 

D.  Maxwell  &  Sons.— 8-lnck  open 
wheel,  3  knives,  12  in.,  (5.10;  do.,  4 
knives,  (6.25;  9-inch  wheel,  3  knives. 
12  in.  sizes,  (6.75;  do.,  4  knives,  (7.25; 
10%-inch  wheel,  4  knives,  12  in.  sizes. 
(8.50;  ball  bearing  do.,  (10;  do.,  5  knives, 
(10.50;    50    per    cent,    f.o.b.    factory. 

Locks    and    Keys. 
Canadian.    45    anrl    10    per    cent 
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•ALEX*ARTHUR<fcCF 


A^oMtf^eal.. 


WRITE  US  AT  ONCE. 


Black   ^^>    Diamond 

TARRED  FELT 

is  a  necessary  for  every  up-to-date  house,  because  it 
keeps  the  house  warm  in  winter  and  cool  in  summer. 

It  is  made  of  the  highest  grade  material  and  guaran- 
teed to  last  as  long  as  the  house  on  which  it  is  used. 

We  also  make  a  full  line  of  wrapping  papers. 
F.  J.  COX,  Winnipeg,  Western  Agent 


RED 


S 


BRAND 

WINDOW 

GLASS 


■ 


r- 


1^v 


"^ •■'-■:} M  '     -< 


^f*^;''  '■ 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


The  Name   "HEINISCH"  Assures  Quality 

when   it  is  applied  to  Tailor  Shears,   Tinners'    Snips,  Shears   or   Scissors   that 
are  manufactured  by  us. 

8  5    years  of  pract-cal  experience   in   their   manufacture  ac- 
cou  nts  for  their  superiority  over  other  makes. 


If    you    want    to 
stock  a  trade  builder  for 
1912  here's  your  chance.     Every 
article  is  absolutely  guaranteed.     Ask 
your  jobber  for  them  and  see  you  get  them. 


R.  HeiniscH's  Sons  Company 

Newarh,    N.J.,    U.S.A. 


"WORLD" 
BABBITT  METAL 

FOR    GENERAL    MACHINE    SHOP,    MILL    OR    FOUNDRY    USE 


or  any  place  where  a  good  metal  is  required. 


25c.net  perlb. 


Freight  paid  on  100.  lb  lots  to 
your  nearest  railway  station. 


We  know  "World"  Brand  to  be  a  good  Babbitt 
and  will  give  you  satisfaction,  even  if  you  are  pay- 
ing  a  higher    price. 


T.    McAVITY    3L    SONS,    Limited 

ST.     JOHN,     N.  B.     and     WINNIPEG 
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HARDWARE     AND     METAL 


Lumbermen*    Supplies. 

Quit   hooks,    aszeu.    from    12  00 

Axes,    dozen,    fkam    S  68 

Axe    handles,    dozea,    from    1  15 

Crou  cut  saws,   per  foot   ....    0  25     0  43 

Axe    wedges,    dozen     0  25 

Ball    and    heel    calks    4  00     4  25 

Mallets. 
Tinsmiths',    2%x5%    in.,    per    dot..    1  25 
Carpenters',    round    hickory,    $    in., 

per   doz 1  IS 

Lignum    Vitae,    round,    5    inch,    per 

doz 2  40 

Caulking,    No.    8,    oak,    per   doz 15  00 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz 100 

Metal    Polish. 

Tandem  metal  polish  paste    6  00 

Axoline    brass   cleaner,    100   in   pkge    6  50 

Miners    Supplies. 
Mattocks,   6  lb.,   18  inch,   $6  dozen. 
Picks,    6    to    7    lb.,    $4.65    dozen. 
Pick    handles,    $1.85   dozen. 
Prospectors'    hammers,    16%c    per    lh. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars,    3%    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,     per    doz 1  20      1  58 

Folding    ironing    boards    16  25    18  00 

Nails.  Wire 

1— 1V4     inch     3  35 

1%    inch    3  00 

1V4— 154     inch     2  75 

2—2%    inch    165 

2%— 2%    inch    2  60 

*— 3%     inch     2  45 

»%— 4    inch    2  40 

4%.    5,   5%,    6   taMb    (base)    2  35 

Cut      nails— Montreal,      12.40;      Toronto, 

12.60. 
Miscellaneous    wire    nails.    TS    per    sent. 
Coopers'    nails,    33    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  101 

lbs IBS 

Oakum. 

Plumber*.... per    100    lb 4  M 

Oilers. 
Kemp's     Tornado     and     MeClary'* 

Model    galvanized    oil    can,    with 

pump,    5    gallon,    per    dozea II  II 

Daridson   oilers,   40  per  cent. 
"4inc  and  tin,   50  per  cent. 
Coppered   oilers,   60  per  cent.   off. 
Brass    oilers,    50    per    cent. 
Malleable,    25    per    cent. 

Plated    Goods. 
Holloware,   40   per  cent,    discount. 
Flatware,   staples,   40  and   10;  fancy,   10 

and    50. 
Hutton's    "Cross    Arrow"    flatware,    42% 

per    cent.      "Singalee"    and    "Alask," 

Nerada   silrer   flatware,    42   per  cent. 
Pieced   Ware. 
Discount,    35   per   cent. 
10-qt.    flaring    sap    buckets,    35    p.c. 
t,    10   and   14-qt,    flaring  pails,   35   p.e. 
Copper   bottom    tea    kettles   and   boilers, 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitta,    35    p.e. 

Planes. 
Wood    bench,    Canadian,    40,    American, 

26  per  cent. 
Wood,    fancy,    30   to  35   per  cent. 
Stanley    planes,    11.55    to    $3.60,    net   list 

prices. 

Pliers  and  Nippers. 

Button's  genuine,   37%  to  40  per  cent. 

Plough    Lines. 

Russian    snap    per  groat    30  00 

Indian    snap     "  25  00 

Pumps. 
Berg's    wing    pump,    75    per    cant. 

Razors.  per  doa. 

Boker's     T  50    11  00 

Boker's    King   Cutter    IS  00 

Henekel's     7  50    20  00 

Gillette    Safety,    each    3  TS 

Star    Safety    Razor,    33    1-3    p.c 
Rope   and   Twine. 

Sisal    rope    108% 

Pure    Manila    Rope    0  10% 

"British"    Manilla    0  01 

Cotton,    3-16    inch    and    larger 0  24 

Russia  Deep  Sea  line,  %  in,  diam. 

and   orer,   15%;  under  %  in.,   16%. 
Jute,  %  and  upwards,  9c;  under  %,  9%c 

Lath   yarn,    single    0  08 

Lath   yarn,   double   0  08% 

Sisel  bed  cord,  48  feet,  per  dox..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  IS 
Cotton   clothes  line,   18  per  cent.   off. 

Bag,    Russian   twine,    per  lb 0  27 

Wrapping,    cotton,    3-ply    twine...    0  21 
"       4-ply    twine...    0  30 

Mattress   twine,    per  lb 0  46 

Staging         "  "        I3S 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
OalTanized,    45    per    cent, 

Rirets    and    Burrs. 
Iron    Rirets,    black    and    tinned,    60,    10 

and  10. 
Iron   Burrs,    68  and   10   and   10  p.c. 
Copper    Rirets,    usual    proportion    burrs, 

35   and   7%   per   cent. 
Copper    Burrs   only,    22%    per   cent. 
Extras  on  Coppered   Rirets,  %-lb.   pack- 
ages  lc   per   lb. ;   %-lb.    pkgs.,    2c   lb. 
Tinned    Rirets,    net   extra,   3c   per  lb. 
Coppered   Rirets,  net  extra,  2%c  per  lb. 

Riret    Sets. 
Canadian,    35    to   37%    per    cent. 
Rules. 

Boxwood,    No.    68,    2   foot,    doz 1  15 

Irory,    No.    1282,    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts.    No.    55,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     0  85 

Mrs.    Potts,   handles,   japanned,   per 

gross     8  40 


Common,     plain     4  25 

plated    6  60 

Asbestos,    per    set    1  60 

Sand    and    Emery    Paper. 
Sand    and    emery   paper,   40   per  cent. 

Sash    Weights. 
Sectional,   1  lb.   each,   per  100  lb...    2  25 
Sectional,   %  lb.,   each,   per  100  lbs    2  40 

Solid,    3    to    30    lbs 165 

Sash  Cord. 

No.    8,    per   lb 0  33 

Saws. 
Atkins   Hand   and   Crosscut,   25   p.c. 
Disston's    Hand,    15    per    cent, 
Simonds   Hand,    15   per  cent. 
Shurley  &   Dietrich,   40  and  35  p.c. 
Spear   &    Jackson,    40    per   cent. 

Saw   Sets. 
Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 
Common   doors,   2  or  3  panel,    wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in.  style   8  10 

Bearer  window  screens,  14x18,  open 

28%     inches     160 

Perfection     window    screens,    14x15, 

open    22%    inches    180 

Model    window   screens,   14x22,   open 

36%     inches     2  25 

Scales. 
Gumey    Standard,     35;    Champion,    50 
per   cent. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  36;  Cham- 
pion   Scales,    45. 

Fairbanks  Standard,  30;  Dominion, 
60;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe    Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright    and    steel  85  and  10 

R.H.,    bright    80  and  10 

F.H.,    brass    75  and  10 

"       R.H.,     brass     TO  and  10 

"       F.H.,     bronze     70  and  10 

"       R.H.,     bronze     65  and  10 

Drire    screws     86  and  10 

Set,    case    hardened    60 

Square     cap     50  and  OS 

Hexagon    cap    46 

Bench,    wood,    per   doz $5  00 

"     iron,     per    doz 126 

Screws    (Machine). 

Flat  head,  iron  and  brass,  35  per  cent. 

Fillister  head,   iron,   30;  brass,   25  p.c. 

Screw    Drirers. 

Sargent's,    per    dozen     0  65     100 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors    and    Shears. 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and   10   per   cent. 
Acme     Shear     Co.,     nickel-plated     and 
Japanned,  40  per  cent. 

Shelf    Brackets. 
No.    140,   65   and   10   per  cent. 

*    Skates   and   Hockey   Sticks. 
Starr   skates,    37%    per   cent. 
Boker,    hockey,    30c    upwards;    spring 
Empire    hockey    sticks,    $3.00,    $3.60. 
Micro ac    and    Rex    sticks,    $4.00,    $8.08. 
Pucks,    net.    $1.50. 

Shorels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.e. 
off;  No.  2  grade,  65  and  2%  p.e.  off; 
No.  4  grade,  45  and  5  p.e.  off. 
Canadian,  No.  1  and  2  grade,  60  and 
2%  p.e.;  No.  3  and  4  grade,  60  and 
2%   per   cent. 

Scoops, 
Grade   1,   2,    3,   50   and   S  per   cent,    off. 
Grade   4,    60   per   cent.    off. 
Squares. 
Disston's,    60   and   10   per  cent. 
Stanley  Try  Squares,   size  T%,  dea. 

net     $2  85 

Snaps. 
Harness,    26   per   cent. 

Soldering    Irons. 
Base,   per  lb.,  28  cents. 

Stamped  Ware. 
Plain,    75   and    12%   per   cent, 
Returned,    75    and    6    per   cent. 
Tinners'    trimmings,    75    and    6   p.e. 

Sap   Spouts. 
Bronzed  iron  with  hooks,   per  1,000   T  SO 
Eureka     tinned     steel,     hooks,    per 

1,000     8  00 

Staples. 

Poultry    netting,    100    lbs 6  70 

Bed,    100    lbs.,    No.    14    6  76 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear  point,   75   per  cent. 

Stable  Fittings. 
Dennis   Wire    &   Iron   Co.,   S3  1-3  p.e. 

Store    Boards. 
Lithographed,    60    and    10. 
Storepipes. 

5   and   6   inch,    per   100   lengths 7  62 

7    inch,    per   100  lengths    8  18 

Nestable,    40   per   cent. 

Storepipe    Elbows, 
b    and    6-inch,    common,    per    doz...    1  22 

7-inch,    per    doz 135 

Polished,     15c    per    dozen    extra. 
Thimbles,    70   per    cent. 

Stocks    and    Dies, 

No.   20   Bearer   Die  Stock    18  75 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25     0  37 

Hindostan     "        0  06     0  10 

slip     ■'        0  18     0  20 

Axe     "         ....     0  10 

Deer    Creek     "         ....     0  10 

Deerlick     "         ....     0  25 

Axe    "        ....     0  15 

Lily     white     "         ...;      0  42 

Arkansas     "         ....     150 

Water-of-Ayr     "         ....      0  10 

Scythe     per  gross  3  50     5  00 


Tacks,    Brads,    Etc 

Carpet  tacks,  blued,  80  and  10  p.c; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  80  and  10;  ft 
weights,  60;  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5,  in  dozens,  75 
and  10;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%;  zinc  tacks,  35;  leather 
carpet  tacks,  35;  copper  tacks,  45;  cop- 
per nails,  50;  trunk  nails,  black,  65 
and  10;  trunk  nails,  tinned  and  blued, 
65  and  10;  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  line  finishing, 
40  and  10;  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle  nails,  in 
papers,  10;  saddle  nails,  in  bulk,  15; 
tufting  buttons,  22  line  in  dozens  only, 
60 ;  zinc  glaziers'  points,  5 ;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  55;  clinch  point 
shoe  rirets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  20;  strawberry 
box   tacks,    80  and   10. 

Tape   Lines. 
Unirersal,  ass  skin,  N*.  714.  K  ft., 

doz 3  N 

Lufkins,   linen,   No.   404,   66  ft.,   ea.    0  14 
steel.   No.   264,   tl  ft.,    each    3  50 
Chesterman's  linen.  No.  1822,  i(  ft. 

each     1  10 

Chesterman's    Metallic,     No.     1821..    1 15 

Steel.    No.    1840,    SI   ft 

Trowel*. 
Disston's,    10   per   cent. 

Thermometers. 
Tin  case  and  dairy,  fS  to  75  and  If  p.*. 

Tinners'    Snips. 
Discount   35   per   cent. 

Tinners'    Trimming*. 
Discount,   45   per   cent. 
Plain    and    returned,    7S    and    1*%. 

Traps    (Steel    Gam*). 
Newhouse,    30   per   eeat. 
Hawley  &  Norton,  40,  II  and  I  ».*. 
Victor,    60    and    5   per   cent. 
Oneida  Jump   (Star),   61,   II  and  S  p.c 
Traps    (Rat   and    Manse)  Dos. 

Out  0'    Sight   Mouse   Trap*   I  10 

Rat  Trap*   1  M 

Easy    Set    Mouse    0  46 

"      Rat     0*6 

Blizzard   Mouse   Trap*    8  45 

"  Rat    Trap*    0  16 

Hold-Fast    (formerly    D*ril)    Mouse 

Traps    0  26 

Hold-Fast     (formerly     Deril)      Rat 

Traps     0  80 

6-Hole    Tin    Chokers    0  80 

Tises. 

Per    pound    1 12    8 12% 

Hinged   pipe   rise,   25   lbs 3  55 

Saw    rise    4  SI    6  00 

Blacksmiths',    60;    parallel,    46   per   cent. 
Washing  Machine*. 

New   Ontario    4125 

Round,    re-acting,    per    doa 81  £5 

Square,    re-acting,   per  doa 77  50 

Dowswell     52  50 

New   Century,    Style   A   10125 

Ideal    Power    180  00 

Daisy    T3  25 

Stephenson     T4  00 

Puritan    Motor    165  00 

Connor,    improred    62  60 

Ottawa     66  00 

Connor    Ball    Bearing    112  60 

Connor   Gearless    Motor   Washer...  180  00 

20  per  cent. 

Wringers. 

Royal    Canadian,    11   in.,   doa 4T  75 

Eze,   10  in.,   per  doz 46  75 

Bicycle,    11    inch    60  60 

Trojan,    12    inch    100  00 

Challenge,   3  year,   11  inch   63  25 

Ottawa,    3    year,    11    inch    58  25 

Farorite,   5   year,   11   Inch    1175 

20  per  cent. 

Wheelbarrows. 

Narry,    steel    wheel,    dozen    2128 

Garden,    steel    wheel,    dozen    32  40 

Whiffletree*. 
Tubular   steel    whiffle  trees,    28   in...    0  TO 

34  in...    100 

35  in...    1  26 
'       neckyokes,     3t    in....    1  05 

doubletrees,    41    in..    0  95 
"  "       lumbermen*,    44    in..    1  16 

Wood  Handle*. 
Second  growth   ash  fork,   hoe,    rake  and 

shovel  handles,  40  per  cent. 
Extra    ash    fork,    hoe,    rake   and    shore! 

handles,  45  per  cent. 
Nos.   1   and  2   ash  fork,   hoe,   rake  and 

shovel  handles,   50  per  cent. 
Carriage  neckyokes  and  whiffletree*,  ash 

35,    hickory,    40   per    eent. 
Team  neckyokes,  oral  and  round  whifflt- 

trees,    hickory   and   ash,   35   per  cent. 
All  other  ash  goods,  40  per  eent. 
All    hickory,    maple    and    oak    goods,    St 
per   cent. 

Wrenehes. 
Agricultural,    67%    per    eent. 

Wrought    Iron    Washer*. 
Canadian,   50   per   cent- 

WINNIPEG    HARDWARE 
QUOTATIONS. 

Ax  Handles — Oral  and  octagon,  s.g. 
hickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.    oak,    $2.90. 

Augur  Bits— "Irwin"  bits,  47%;  other 
lines,    70   and   10   per   cent. 

Barb  Wire— Lyman  4  pt.,  $1.85  f.o.b. 
Fort  William;  $2.26  per  spool  of  80  rods 
f.o.b.  Winnipeg;  Guidden  2  pt.,  $1.75 
f.o.b.  Fort  William;  $2.12  per  spool  of 
80   rods   f.o.b.    Winnipeg;   Baker  2   pt.. 


$1.73  f.o.b.  Winnipeg;  Waukegan  2  pt.. 
$1.74  f.o.b.  Fort  William;  $2.12  per  spool 
f.o.b.  Winnipeg;  Alberta  2  pt.,  $1.73 
f.o.b.  Fort  William,  $2,05  per  spool 
f.o.b.  Winnipeg;  American  special,  2 
pt,,  $1.45  f.o.b.  Fort  William;  $1.73 
per  spool  f.o.b.  Winnipeg;  plain  twist, 
$2.80  f.o.b.  Fort  William,  $3.20  per  100 
lb.,  f.o.b.  Winnipeg;  coU  spring  wire, 
No.  9,  $2.07  per  100  lbs.,  Fort  William; 
$2.50  at  Winnipeg. 

Bolts— Carriage,  %  and  smaller,  65; 
7-16  and  larger,  55;  machine,  %  and 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  3; 
small   lots,   2%;  store   bolts,   77%. 

Bar  Iron— Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring  steel,  $3.40;  machinery  steel, 
$3.50;  tool  steel,  Black  Diamond,  100 
lbs.,    $8.50;    Jessop,    $15. 

Blocks— Steel,  50  per  cent. ;  wood,  60 
per   cent. 

Cut  Nails— $3.15  per  keg  base.  Wire 
nails,  base,  $2.80  Winnipeg;  $2.35  Fort 
William. 

Copper— Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire, 
3-inch    gage.    24c    to    20-inch    gage,    29c. 

Crowbars— 4%c   per   lb. 

Corrugated  Iron  and  Roofing,  etc— 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,    28,    painted,    $2.84;   26,    $3.24. 

Canada  Plates— Half -polish,  6  and  7- 
inch,  $3.40;  8-inch,  $3.60:  full  polish,  6 
and    7-inch,    $4.25;    8-inch,    $4.50. 

devices— 7%c    per    lb. 

Enamelware— Canada,  50;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per 
cent. 

Files— American,  75;  Black  Diamond, 
60;    Nicholson's,    65    per    cent. 

Galvanized  iron  —  Apollo,  16  gauge, 
$3.80;  18.  $3.85;  20,  $3.90;  22  and  24, 
$4;  26,  $4.20;  28,  $4.60;  30  gauge  or 
10%  oz.,  $4.80;  Queen's  Head,  20,  $4; 
24,    $4.20;   26,    $4.60;   28,   $4.80. 

Galvanized    Ware— 37%    per    cent. 

Grindstones— Per    100    lb.,    $1.65. 

Horseshoes— "M.R.M."  and  "Bell" 
iron,  No.  0  to  1,  $4.90;  No.  2  and  larg- 
er, $4.65;  snowshoes,  No.  0  to  No.  \ 
$5.15;  No.  2  and  larger,  $4.90;  steel  No. 
0  to  1,  $5.35;  No.  2  and  larger,  $5.10; 
featherweight,    $6.50. 

Horse  Naila— "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7,  $3.05;  8,  $2.85;  9,  $2.75;  10,  U 
and   12,    $2.65,    in    25-lb.    boxes. 

Harvest   Tools— 50,    5   and   5   per   cent. 

Hinges— Light  T  and  strap,  65  per 
cent. 

Hooks— Brush,  heavy,  per  dozen,  $8.75; 
grass,    $1.70. 

Iron  Washers— Full  box,  40  per  cent.; 
smaller    lots,    35    per    cent. 

Iron  Pipe,  Black— %,  $2.25;  %,  $2.30; 
%,  $3.10;  %,  $3.65;  1,  $5.30;  1*,  »».  i; 
1%,  $8.60;  2,  $10.90;  2%,  $17.40;  3,  $22.85; 
3%,  $30:  4,  $34.35;  4%,  $38.80';  5,  $43.30; 
6,    $56.10. 

Galvanized -%,  $3.10;  %,  $3.20;  %, 
$4.10;  %,  $4.90;  1,  $7.05;  1%,  $9.60;  1%, 
$11.50:   2,    $14.80. 

Logging  Chain— %  in.,  $7.50;  5-16  in., 
$6;  %  in.,   $5.50. 

Lanterns— Cold  blast,  per  dozen,  $7; 
coppered,    $9;    dash,    $9. 

Poultry    Netting— 57%    per    cent. 

Pig   Lead— $6.     Load   Pipe— $6.05. 

Lead    Waste— $7.00. 

Rivets  and  Burrs— Iron  rivets,  65  per 
cent.;  copper.  No.  8,  32c;  10,  34c;  12, 
36c;  copper  burrs,  No.  8,  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs,  No.  8, 
44c;  9,  32c;  10,  47c;  coppered,  No.  8, 
17c;  9,    17%c;   10,    18c. 

Rope— Sisal,  8%;  Pure  Manila,  10%c; 
British    Manila,    9c;   lath   yarn,    9%c. 

Staples— Bright  wire,  $2.50  f.o.b.  Fort 
William;    $2.90,    Winnipeg. 

Steel    Squares— 40    off    new    list. 

Shorels— Discounts  on  No.  1,  No.  2, 
60  and  2%  per  cent.;  No.  3,  No.  4,  60 
and  2%  per  cent.;  No.  1  scoops,  50  and 
6  per  cent.;  all  other  grades,  45  and 
5  per  cent.;  fifty  cents  per  dozen  net 
is   added   to  equalize   eastern   freights. 

Solder— Half    and    half,    $32    per    cwt. 

Screws— Bright  iron  round  head,  82% 
and  10  p.c;  flat  head,  87%  and  10 
per  cent. ;  round  head,  brass,  72%  and 
10  per  cent.;  flat  head,  brass,  77%  and 
10  per  cent. ;  coach,   65  per  cent. 

Staples— Bright  wire  per  cwt.,  $2.50 
at    Fort    William;    $2.90,    Winnipeg. 

Linseed  Oil— Raw,  per  gal.,  $1.06; 
boiled,    per  gal.,   $1.08. 

Turpentine— Per  gal.,    barrel   lots,   80c 

Dry  Colors— White  lead  in  ton  lots, 
decorators'  pure  $7.50;  decorators'  spe- 
cial, $7;  in  small  lots  advance  price  25 
cents  per  cwt.;  red  lead,  kegs,  $6.50; 
yellow  ochre,  in  barrel  lots,  2%c;  less 
than  barrel  lots,  3c;  golden  ochre,  bar- 
rels, 3%c;  less  than  barrels,  4c;  Vene- 
tian red,  barrel,  $2.50;  less  than  bar- 
rels, $3.00;  American  rermilion,  15c; 
English  rermilion,  $1.00  per  lb. ;  Cana- 
dian metallic  oxides,  barrel  lots,  3a, 
3%c;  English  purple  oxides,  in  casks, 
3%c;  less  quantities,    4c  per  lb. 

Putty— Casks,  $2.90  per  cwt. ;  blad- 
ders, in  barrels,  $3.15;  bladders,  100-lb. 
cases,   $3.40. 

Paris  Green— 22  cents  per  112-lb. 
drums. 
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When  East 
Meets  iWest 


(A  SHORT  STORY) 


Some  time  ago  a  Hard- 
ware merchant  from  one 
of  the  Maritime  Provinces, 
who  was  on  a  pleasure  trip 
through  the  West,  met  a 
fellow  dealer  who  had  re- 
cently opened  a  large 
store,  in  one  of  our  Far 
Western  Cities. 

During  the  conversation 
the  Easterner  asked  the 
Westerner  what  Paint  he 
had  decided  to  carry. 

"Jamieson's,"  said  the 
Westerner.  "I  congratu- 
late you,  sir,"  said  the 
other.  "I  have  handled 
Jamieson's  Paints  and 
Varnishes  for  many  years, 
and  in  my  opinion,  there 
are  none  better  made  in 
Canada — and  you  are 
dealing  wth  a  reliable 
house." 

This  story  came  to  us 
through  the  Western 
dealer,  and  goes  to  show 
what  our  customers  think 
of  our  products. 

Why  not  get  the  benefit  of 
our  reputation? 


R.  G.  Jamieson  &  Co., 

Limited 

ESTABLISHED  1858 
Owning  and  Operating 

P.  D.  Dodi  &  Co.,  Linitid 

Montreal  and   Vancouver 


ALL  LEADERS 

MOORE'S  MURESCO— The  Best  Wall  Finish. 

MOORE'S  SANIFLAT— A  Washable  Flat  Oil  Paint. 

MOORE'S  T-45— An  all-round  Interior  Varnish. 

MOORE'S   HOUSE   COLORS— A  Pure  Linseed   Oil 
Paint. 

Write  us  for  color 
card    and    prices. 

Benjamin  Moore  &  Co.,  Limited 

WEST  TORONTO 


NEW  YORK 


CHICAGO 


CLEVELAND 


Pure  Ready  Mixed 

PAINTS 


ARE    OF   THE     HIGHEST 
QUALITY 

Our  paints  have  been  on  the 
market  for  over  30  years  and  have 
been  endorsed  by  practical  painters. 

Stephens  Paints  have  gained  a 
reputation  in  the  West  for  their 
durability. 

Investigate  our  agency  pro- 
position— It  is  certain  to  interest 
you. 

Stephens  Paints  are  backed  by 
a  Written  Guarantee. 

Get  our  color  cards 
and  prices. 


G.  F.  STEPHENS   &  CO. 


LIMITED 


WINNIPEG, 


CANADA 


Branch  at  Calgary,  Alta. 
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Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL. 


It    is    the    central    market 
throughout    Canada. 


place    of     the     hardware     trade 


There    is    always    someone    somewhere     looking     for     just 
such   proposition   as   you   have   to   offer. 

RATES  (payable  in  advance  : — 

2c.  per  word  first  insertion. 

lc.  per  word  subsequent  insertion. 

5c.  additional  each  insertion  when  Box  Number  is  required 


AGENT  WANTED 

important  British  company  manufacturing  high  grade 
protective  paints,  enamels,  varnishes  and  coatings; 
contractors  to  British  Admiralty,  and  leading  ship- 
builders and  engineers,  desire  to  be  represented  in  the 
Dominion.  Direotor  will  be  in  Canada  about  September 
and  could  interview  persons  or  companies  who  might  do 
business  or  take  up  agencies. 

Apply  XX,  c/o  Hardware  &  Metal,  Montreal 


BUSINESS  CHANCES 


WANTED  —  HARDWARE  BUSINESS  IN 
town  of  3,000  population ;  stock  about 
$5,000.00.  Box  683,  Hardware  &  Metal,  To- 
ronto. (26) 


FOR    SALE 


FOR  SALE— ON  EASY  TERMS  TO  SATIS- 
faetory  party,  old-established  hardware  busi- 
ness, in  good,  live  Saskatchewan  town,  on 
main  line  C.P.R.  This  business  was  purchased 
by  a  general  merchant  who  always  handled 
hardware,  but  will  discontinue.  Amount  of 
both  stocks,  including  fixtures,  etc.,  and  a  full 
set  of  tinsmith's  tools,  $9,000.  Turnover  last 
year,  $30,000.  Apply  to  James  Pranks, 
Wapella,   Sask.  (26) 


HARDWARE  BUSINESS  FOR  SALE— IN  A 
town  of  3,000,  in  eastern  Ontario.  Stock  and 
fixtures  about  $18,000;  business  first-class. 
Reason  for  selling,  poor  health.  Don't  write 
unless  you  mean  business.  Box  679,  Hard- 
ware  &   Metal,    Toronto,    Ont.  (27) 


SITUATIONS  VACANT 


WANTED  —  TINSMITH  WITH  TWO  OR 
three  years'  experience.  Steady  employment. 
Apply,  stating  wages.  Vantuyl  &  Fairbank, 
Oil  Springs,  Ont.  (26) 


WANTED  —  EXPERIENCED  HARDWARE 
clerk ;  must  be  good  stock  keeper.  Apply  at 
once,  stating  salary.  J.  E.  Young  &  Co.,  Ill 
Dundas    St.,    London,    Ont.  (26) 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany,  143-149   University   Ave.,   Toronto,   Ont. 

(tf) 


FIRST-CLASS  HARDWARE  BUSINESS  FOR 
sale— on  C.P.R.  main  line,  Eastern  Alberta. 
Stock  $8,000.00.  Yearly  profits  $6,000.00  to 
$7,000.00.     Apply  Box  1661,   Saskatoon,   Sask. 

(35) 

THRIVING  HARDWARE  BUSINESS  FOR 
•ale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 


FOR  SALE  —  UP-TO-DATE  HARDWARE 
business  in  eastern  Ontario  town  of  5,000 
population.  Stock,  $4,000.00;  fixtures  $1,000.00, 
including  new  $250  National  Cash  Register; 
property,  $4,000.00.  Wide  plate  glass  front, 
hot  water  heating  upstairs  and  down,  upstairs 
used  at  present  as  living  rooms.  Building  150 
x  20  ft.,  with  large  yard  in  connection.  Busi- 
ness established  8  years;  practically  no  oppo- 
sition. Located  in  best  part  of  main  street, 
between  G.T.R.  and  C.N.R. ;  3  railways  at 
present  running  into  town,  with  proposed 
Georgian  Bay  Canal  passing  within  300  ft.  of 
{premises.  With  one  exception,  this  is  the 
$>est  spot  on  whole  route  of  canal;  10c  flat 
freight  rate  from  Montreal  by  boat.  Will  sell 
half  cash,  balance  note.  This  is  one  of  the 
best  propositions  ever  put  on  the  market.  Get 
into  communication  at  once.  Reason  for  sell- 
ing, going  into  the  manufacturing  business. 
Apply  Box  680,  Hardware  and  Metal,  Toronto. 
(28) 

FOR  SALE  —  THE  BEST  HARDWARE 
store  and  stock  in  Ontario,  forty  miles  from 
Toronto.  Reasons  for  selling,  in  manufactur- 
ing business.  Apply  Box  681,  Hardware  and 
Metal,   Toronto.  (26) 


PRICE  TICKETS 


PRIC«  TICKETS  FOR  WINDOW  SHOW 
good*.  Black  lettering  on  white  card  marked 
26e,  00c,  7Se,  $1,  $1.26,  $1.M,  $1.76,  $2,  $2.6d,  ft, 
$1.60,  $6.  Dokii  In  aet,  per  sot  25  centa  peat- 
paid.  Technical  Book  Dept,  14S  University 
Aveaae,    Toronto.  (tf) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
coat  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  thev 
last.  MacLean  Publishing  Co.,  Technical  Book 
DeDt.,  143-149  University  Ave..  Toronto. 


SITUATIONS  WANTED 


TRAVELLER  HAVING  PROVED  HIS  ABIL- 
ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  668.  Hardware 
and   Metal,   Toronto.  18— 21t 


PRINTING 


CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,  London,  England. 

(15tf) 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,   Stair  Building,   Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and   Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otis-Fensom  Elevator  Co.,  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies  everywhere  in   Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada. 

(tf) 

YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  type- 
writers of  various  makes,  which  we  have  re- 
built and  which  we  will  sell  at  $10.00,  $15.00 
and  $20.00  each.  We  have  also  a  large  stock 
of  better  rebuilts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto, 
Canada.  (tf) 

62 


WANTED— AT  ONCE— YOUNG  MAN  WITH 
three  or  four  years'  experience  in  retail  hard- 
ware. Permanent  situation  for  good  man. 
Must  be  well  recommended  and  speak  French 
and  English.  Purvis  Bros.,  Limited,  Sudbury, 
Ont.  (27) 


WANTED— IMMEDIATELY  —  TWO  HARD- 
waremen  with  wholesale  experience  laying 
up  orders.  Good  opportunity  advancement 
right  men.  State  experience  and  wages  want- 
ed. Apply  Peart  Bros.  Hdwe.  Co.,  Ltd., 
Regina,    Sask.  (26) 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In  Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal   Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer, the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
"whom  you  would  buy. 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion    for    box    number 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 
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ORNAMENTAL  IRON 

BALCONIES 

IRON  RAILINGS 

for    galleries,    porches  and    all 
other  purposes. 

SEND    FOR    CATALOGUES. 

DENNIS  WIRE  AND  IRON 
WORKS  CO.,  Limitid 

LONDON,    ONT. 


Malleable  Iron  Castings 

for  Carriages  and  Special 
Castings    of    all    Kinds 

Manufactured  by 

P.  KYL-  EL 

MERRICKVILLE.  ONT. 


O.K.  THIMBLES 


Erery  new  honse  In  your  town  mean*  a 
prospect  for  eereral  O.K.  Stove  Pipe  Thimble*. 
Ton  should  carry  a  good  supply  In  stock  and 
be   ready   to   supply   them   when   wanted. 

O.K.  Thimbles  are  made  for  both  floors  and 
partitions.  They  can  always  be  pat  In  place 
Instantly.  Tour  customers  will  prefer  them  to 
any  other   StOTe  Pipe  Thimbles  they  can  bay. 


METAL  5HINuLL  &SIDIHG  C?  LTD 

PRESTONC  MONTREAL 


FOB  SALE  BT  JOBBER*  OB  BV  TBI 
MANUFACTURERS. 


High  Quality  Screen  Goods 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


WINNIPEG 


EDMONTON 


NEW 

ERA 

PAINT 


Constant  Satisfaction, 


NEW  ERA  PAINT  is  sold 
on  merit,  and  its  lasting 
qualities  never  fail  to  satisfy 
the  most  critical  of  buyers. 
Its  ability  as  a  surface 
coverer  and  its  ability  to 
keep  in  good  condition 
satisfy  your  customers  as  no  high-priced  paint  can 
satisfy — that's  where  NEW  ERA  wins  out. 

PRICES  AND  PARTICULARS  ON  REQUEST 

Standard  Paint  &  Varnish  Co. 


WINDSOR 


LIMITED 


ONTARIO 


Queen  City  Water  White 


GIVES    PMIXCT    LIGHT 

FOR  SALE  BY  DEALERS  EVERYWHERE 
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Paint  for  barns,  fences,  roofs 

Don't  neglect  the  part  of  your  paint  business  that  calls  for  cheap 
outside  paints,  because  of  the  higher  grade  used  on  inside  work. 
Every  year  we  make  and  sell  tons  and  tons  of 

Ramsay's  Outside  Paints 

for  use  on  barns,  roofs,  fences,  sheds,  etc.  These  paints  are  cheap 
for  the  consumer,  but  with  good  profit  for  the  dealer. 

Be  ready  for  this  outside  paint  trade. 

A.   Ramsay   &   Son   Co.,   Montreal 

Paint  Makers  Since  '42 

WESTERN  DISTRIBUTORS 

A.  McBride  &  Co.,  Limited    Revillon  Bros.,  Limited    Bogardus.  Wickens,  Begg.  Limited 

CALGARY  EDMONTON  VANCOUVER 


wQovd 


Our 
Leaded 
Art  Glass 
is  of  the  highest 
grade  manufact- 
ured. Being  the  larg- 
est manufacturers  of 
this  line  in  Canada  w  e  can 
also  give  you  the  low 
est  price  consist- 
ent with  high 
quality 


GLASS 


of  Every  Description 
for 
uildings 


If  you 
have  not  al- 
ready received 
a  copy  of  our  132 
page     catalogues     we 
would    be    pleased 
to    send    one. 


HOBBS 


MANUFACTURING  CO. 

LIMITED 


OFFICES    AND    FACTORIES 

London    Toronto    Winnipeg     Montreal 
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'TpHIS  page  from  the  index  of  our  General  Catalogue  will  give  you  some  idea  of 
*>      the  completeness  of  The  Canada  Paint  Co.'s  Line  of  Paint,  Varnishes,  Stains 
Enamels,  Colors,  Dryers,  etc      A  right  quality  product  for  every  use.     If  you  have 
not  one  of  our  Catalogues  write  for  one  to-day. 


VARNISHES,    PAINTS    and    COLORS 


57 


INDEX 


Page 

Alum     52 

Aluminum    Bronze     50 

Aluminum    Paint    51 

Amberite    Varnishes     42  to  44 

Amberite    Floor    Enamels     ....  85 

Art    Enamels    34 

Arsenate   of   Lead    14 

Asbestos  Stove  Lining:   55 

Asphaltum    Varnish    44 

Barn    Paint    3° 

Poking   Black   Japan    47 

Barrel   Paint.   Pry    1? 

Bath    Enamels    34 

Benzine      40 

Bicycle    Enamel     51 

Bicycle    Specialties    51 

Black.    Lamp.    Dry    5 

"        Dry     5 

in    Oil    17 

"         in    Japan     36 

in    Water    26 

"         in   Varnish    41 

Liquid   Coach    20 

Blackboard    Paint    24 

Blue.  Dry    6 

in    Oil    17 

"       in    Japan    3fi 

"      in   Water    26 

"      Liquid    Coach    20 

Bluestone     52 

Boat  Varnish    43 

Boat  Bottom  Composition    ....  25 

Boat    Paint    25 

Body   Primer    S9 

Borax,  Lnmp     52 

•'        Powdered    52 

BrlCk   Paint,    in    Oil    32 

"         Liquid     32 

"         in    Water    Color..  15 

Bridge    Paint     32 

Bronze    50 

Bronzing    Medium    (Liquid)...  45 

Brown,  Dry     7 

in    Oil    17 

"         in    Japan    30 

in    Water    26 

"        Japan    Dryer    42  &  44 

Calsomine     10 

Canoe  Enamels   25 


Page 

Carbonate    of    Copper    14 

Carmilion.  in   Japan    37 

in    Oil     10 

Carmine.  Dry    13 

in    Japan     37 

in    Oil 10 

Oarmona    Red,    Dry    10 

Carriage    Top    Dressing    42 

Carriage   Varnish    42 

Carriage     Makers'     Specialties.  30 

Casket   Ground    Work    23 

Chair    Paint    , 2C> 

Chalk 52 

Chemicals     52 

China    Gloss    22 

Chrome   Yellow.   Dry    12 

"             in     Oil     20 

in  Japan   ....  3R 

in    Water    ...  2(1 

Coach   Colors.   Small   Tins    ....  20 

Coal   Tar    54 

Colors.  Dry     5  to  16 

in    Oil     17  to  21 

"        Semi-Paste     20 

in    Japan     36  to  38 

"         in    Water    26 

"         in    Varnish    41 

"         Liquid     Coach     20 

"         Liquid    House 30 

Triple    Strength    16 

<'   n.i-pte    Paints    32 

Concrete    Surfacer    32 

Coppvas     50 

Copper  Paint     25 

"        Bronze    50 

Cordova    Red    in 

Cr.ici,-   and    Seam    Filler    23 

Cee-Pee-Co.   Enamel    .» 35 

Cumoff    41 

Deck    Paints     25 

Diamond    Graphite    Paint    ....  33 

Dipping    Oil    49 

Dipping     Paints     (Liquid) 31 

Distemper   Colors    26 

Dry  Colors    5  to  16 

Dryers,    Lightning    44 

"         Magnetic   44 

Patent    (Paste  form)..  24 

Enamels      34  &  35 

Eclipse  Surfacer   23 

English   Vermilion    11 


THE  CANADA  PAINT  COMPANY,  LTD. 

Paint,  Varnish  and  Dry  Color  Makers,  Linseed  Oil  Crushers. 
Factories  and  Offices : — Montreal,  Toronto,  Winnipeg,  Oxide  Mines,  Red  Mill,  P.Q. 
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The  Demand  for  "  Sterling "   Brands   is 
Proof  of  its  sterling  quality. 


CANADIAN  OIL  COMPANIES,  LTD. 

TORONTO 

Halifax  St.  John  Montreal  Quebec  Winnipeg  Calgary 

Edmonton  Hamilton  London  Ottawa 
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QUALITY 

LINKS 

PAINT- 
PROFIT 


Quality"  is  the  strongest  link  in  the  business  chain — high  quality 
is  the  link  that  holds  trade  —  that  binds  the  interest  of  the  buyer  and 
seller  together.      The  qualities  that  make 

MARTIN-SENOUR  PAINT 

100%  PURE 

the  best  for  the  paint  man  to  sell,  make  it  the  best  also  for  paint  users  to  buy.  The 
first  sale  settles  the  question  of  quality  in  the  paint  user's  mind,  because  he  discovers 
the  other  links  —  economy  and  durability  —  are  as  strong  as  the  link  quality  and  his 
satisfaction  is  complete.  Sell  that  kind  of  paint  and  profit  by  the  satisfaction  that 
brings  the  buyer  back  again  and  again.     Write  today  for  the  agency. 

THE  MARTIN-SENOUR  CO.,  Limited 

Pioneers  of  Pure  Paints 
MONTREAL  CHICAGO  WINNIPEG  LINCOLN 


V 


\ 


Some  People  Don't  Know  a  Good 
Thing  When  They  See  One 

But  everybody  knows  a  poor  thing  when  it  comes  their  way. 

Which  means  that  when  you  sell  a  customer  something  which  is  good,  you  may  hear 
no  more  about  it.  But  if  you  sell  him  something  of  inferior  quality  you  may  be  sure 
that  you  will  hear  all  about  it  later. 

Dougall  Varnish  is  Made  to  Give  Satisfaction 

The  Dougall  Varnish  factory  is  new  and  all  the  methods  most  up-to-date.  The 
ingredients  used  in  the  manufacture  of  Dougall  Varnish  are  all  of  the  very  finest 
quality.  The  workmen  employed  in  its  manufacture  are  the  most  skilled,  and  the 
system  of  inspection  is  the  most  rigid.  No  varnish  leaves  the  factory  unless  it  is 
right  up  to  standard.     Therefore  DOUGALL  VARNISH  can  be  depended  upon. 

THE  VARNISH  THAT  LASTS  LONGEST 

The  Dougall  Varnish  Company,   Limited 

305  Manufacturers  Street,  Montreal,  Canada 

J.   S.    N.   DOUGALL,   President  Associated   with   MURPHY   VARNISH   CO.,   U.S.A. 
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NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling   Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BARNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


FROM  STOCK 


Only  20  lbs.  Pressure  Required 

The 

Supreme  Test 

The  supreme  test  of  a  Washer's  worth 
is  the  way  the  Washer  washes.  Try  it 
out  with  the  Dirty  Shirt  test.  Take  an  un- 
usually dirty  but  originally  white  shirt, 
run  it  through  the  Portland  Water  Power 
Washer,  and  you'll  find  that  the  shirt  itself 
is  not  only  perfectly  clean  (provided,  of 
course,  that  the  dirtiness  of  the  shirt  isn't 
due  to  paints,  etc.),  but  that  the  neck  and 
wrist  bands  too  are  spotless. 

The  Portland  is  a  trouble-less  washer — 
it  relieves  all  washer  worries. 

Made  complete  in  our  own  factories — 
washer,  motor,  and  furniture  finished  tub. 

If  you're  looking  for  a  quality  washer 
that's  really  worth  while  get  after  your 
hardware  jobber,  or  write  direct  to  us. 

HENDERSON  &  RICHARDSON 

Formerly  J.  A.  HENDERSON 
Board  of  Trade  Building,  MONTREAL 

SOLE  CANADIAN  AGENTS  FOR 

PORTLAND  MFG.  CO.,       -      Portland,  Mich. 

The  Largest  Manufacturers  of  Washing  Machines 
in  the  World 
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Compare 
Our 


"BANNER"  b^t  LANTERN 

with  that  of  previous  years. 

Remember    there    is    no    increase     in 

price — and 

ORDER  AT  ONCE. 


"IDEAL  BANNER"  JUNIOR 

COLD  BLAST  LANTERN 

The   "special    occasion"   lantern. 

Used  at'socials,  etc., 
as  it  will  not  soil 
delicate  clothing. 

Leakproof, 

I  I        Windproof 

Nickel  Plated  or 
Solid  Brass 


Ontario  Lantern 
&  Lamp  Co. 

LIMITED 

Hamilton  -  -  Ontario 

Branches: 

MONTREAL.  P.O.. 
30  St.  Dlzier  Street 

WINNIPEG.  MAN.. 
56  Albert  Street 


Don't  omitjto  point  out  to  your 
customers  that  every  can  of 

INTERNATIONAL 

VARNISH    AND    VARNISH    SPECIALTIES 

contains  Full  Imperial  Measure — not 
wine  or  short  measure. 

It  is  a  selling  point  of  exceptional 
value. 

And  always  bear  in  [mind  that 
"INTERNATIONAL"  Products  are 
the  standard[of  excellence  the  world 
over — they  ;are  [just  as'  good  as  skill, 
selected  materials  and  over  40  years' 
experience]  in]  varnish  making  can 
make  them. 

Get  details  of  our  proposition. 
It   is:  a    real    money  [maker. 


TORONTO 


WINNIPEG 


Canadian  Factory  of  Standard  Varnish   Works 

NEW  YORK  CHICAGO  LONDON 

BERLIN         BRUSSELS  MELBOURNE 

Largest  in  the  world  andjfirst  to  establish  definite 
standards  of  quality 

L85 
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D.  PERES'  Barrel  Brand  RAZORS 


BARBERS  KING 


Are  favored  by  Barbers  and  Gentlemen  who 
look  for  quality.  Best  line  for  dealers  to  handle 
with  a  big  profit. 

BIG  STOCK  ON  HAND  ORDER  NOW 

Canadian  Agents:  GREEFF-BREDT  &  CO.JORONTO  ^^^Z^k^l^tiA2^^^ 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :    ALEXANDER  GIBB,  13  St.  John  St.,   MONTREAL 


Attractive,  Convenient,  Durable,  Reasonable  in  Price. 

Our  Patented  Metal  Shelf  Bozee  will  improve  the  appearance  of 
yonr  store,  and  will  enable  yon  to  give  your  customer*  quicker 
ana  more  efficient  service. 


Advise  ns  space  yon  hare  available  for  shelf  boxea  and  shelving 


and    we   will   sketch   out   plan   and   (ire   yon   onr   best    price   for 

same. 

Send  for  illustrated  catalogue,  it  will  interest  you. 

Cameron  and  Campbell,    -   Toronto 


2-E  MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,     PA. 

Manufacturers  of 

COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 
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is  a  line  that  never  varies  in  quality. 
The  consignments  you  receive  from 
time  to  time  are  the  same  through 
and  through — absolutely  reliable  in 
toughness,  strength  and  workability. 
Economical  and  correct  methods  of 
production  mean  that  you  get  a  flaw- 
less product  at  the  lowest  prices. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON,  CANADA 

Sales  Agents,  Ontario:  Baines  &  Peckover,  Toronto 
Manitoba:    Bissett   &    Loucks,  Limited,     Winnipeg 


l/llllllll, 


If  Von  sell  one 

FORD  BIT  EXTENSION 


Yon'll  sell  more 


We  say  this  with  outmost  confi- 
dence, and  we  unhesitatingly 
make  this  statement  because  we 
know  just  why  you  will  sell 
more  if  you  will  but  show  a 
man  the  Ford's  qualities. 
The  FORD'S  Bit  Extension  is 
new:  is  remarkably  simple  in 
construction;  embodies  all  the 
best  points  of  other  makes;  has 
several  exclusive  features:  and 
is  entirely  devoid  of  any  of  the 
clumsy,  awkward  features  that 
have  made  former  extensions  so 
unsatisfactory. 

Simplicity  is  the  Keynote 

throughout  the  FORD'S  con- 
struction. It  is  easy  to  adjust, 
easy  to  work,  and  cannot  get 
out  of  order,  as  there  are  uo 
breakable  parts.  This  latter 
feature  gives  the  extension  ex- 
ceptional  strength  as  well. 

Electricians  who  are  now  using 
it  give  their  highest  endorse- 
ment and  say  it  is  unquestion- 
ably the  most  practical  ever  pro- 
duced. 

If  you  are  the  first  in  your  ter- 
ritory to  introduce  Ford's  New 
Bit  Extension  you  will  surely 
gain  new  customers  who  will  \w. 
steady,  satisfied  buyers. 
Will  you  write  us  for  new  circu- 
lars describing  in  detail  this 
latest    FORD    Triumph? 

Ford  Auger  Bit  Co. 

HOLYOKE,  MASS. 


>v 
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NICKEL 

The  Canadian  Copper  Co. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Cupper  Co, 


WRITE  US  FOR 
PARTICULARS  AND   PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


Trade 


Buy 


White" 
Mop 


Wringer 


WHITE  MOP 
WRINGER  CO. 

FULTONVILLE, 
N.Y. 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning-  Cutlery, 
6d.  and  is.  Canisters. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufaeturorm  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths  and  Papers,  etc. 

Wellington  Mills,  London,  England 
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JAMES  CARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        LIMITED 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Contractor*  to  th  Admiralty  and  War  Office 


Manufacturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our   new  Catalogue.  1911  edition,    fully  illustrated,  mailed    free    on 
Application  to  wholesale  Hardware  Merchants. 


Is  This  Worth  Selling? 


Our  Up-to-date 
RESTAURANT    URNS 


are  so  simple,  so  attrac- 
tive and  so  convenient 
that  they  sell  rapidly 
at  all  times. 

Many  live  dealers  are 
selling  them  and  netting 
big  profits.  Why  don't 
you?  The  highest  class 
restaurants  and  hotels 
buy  them  on  sight,  and 
are  always  satisfied. 

We  guarantee  our 
urns  to  give  the  best 
of  service  and  com- 
mand the  best  trade. 

Try  them  once  and 
you  will  come  again. 

Write  To-day. 

THE  BUFFALO 
MFG.  CO.,  Buffalo,  N.Y. 

Canadian   Representative 

H.  F.  Mcintosh  &  Co.. 
28  Toronto  St.,  Toronto 


Ent h  usi  asm 


To  sell  goods  and  make  profit 
you  must  develop  this  quality. 
Home  made  goods  always  did 
make  you  feel  that  way.  That 
is  why  so  many  hardwaremen 
throughout  Western  Canada  are 
selling  our 

METAL    CEILINGS,     SHINGLES, 
SIDINGS  AND  CORRUGATED  IRON 

and  making  nice  profits. 

They  have  seen  them  made.  They 

know  they  are  right.     They  can 

get  them  in  a  hurry. 

All  these  things  will  be  at  your 

service  when  you  hook  up  with  us. 

WRITE      TO-  DA  Y. 

Winnipeg  Ceiling  and  Roofing  Co. 

P.O.  Box  2186  H.  Winnipeg,  Man. 


National   Steel 
Rim  Locks 

STRONGEST  AND  SAFEST 

Made  of  the  highest  quality 
steel,  the  "National"  is  the 
most  durable  rim  lock  made 
and  is  the  lock  which  perfectly 
satisfies  modern  requirements. 


NATIONAL 
HARDWARE 
CO.,    Limited 

ORILLIA.  ONT. 
CANADA 
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Richards  Royal 

House  Door  Hanger  is  recognized  by 
dealers  as  the  leader  in  house  door 
hanger  construction. 

Live  dealers  sell  RICHARDS  ROYAL 
for  the  satisfaction  and  profit  it  brings. 

Are  you  getting  this  profit  ? 

fcchards  Wilcox- 

RaSF]    Manufacturing  Co.  K'ism 

Lfj;^jRORA.iu.u.s.A.  (MI 

Door  Hangers  and  Hardwaie  Spe  ia  ties 


HEADQUARTERS 


Sixty-two  Years 
In  Business 

Sixty-two  years'  experience, 
enabling  us  by  dint  of  superior 
quality  in  building  up  the 
largest  business  of  bulk  and 
package  Blacks,  not  only  in 
England  and  America,  but  in 
the  world. 

In  order  to  be  sure  of  the 
best  and  most  economical,  look 
for  the  Red  Seal  on  every  pack- 
age. 

Manufacturers  of  Old  Stand- 
ard, Eagle,  Globe  and  Pyramid 
Germantown  Brands. 

WHYBUYTHE  NEARBRAND 
WHEN  THE  BEST  IS  PRO- 
CURABLE ? 


L.MARTIN  CO 

51°  FULTON  STREET 

NEW    YORK    U.5.A 


No.  50£  MITRE  BOX 

This  has  a  single  piece  Frame,  both  the  base  and  the  back  of  which  are 
accurately  machined. 

The  Saw  Guide  Uprights  are  steel  rods  and  carry  the  Saw  Guides  in  which 
the  saw  works.    The  Uprights,  which  are  instantly  removable,  are  adjustable. 

The  special  feature  of  these  Boxes  is  that  any  ordinary  Panel  Saw  may  be  used 
in  place  of  a  Back  Saw  if  desired.  A  strong  and  accurate  tool  at  a  moderate  price. 
No.  50'/£  List  Price  each  $5.50 


No.  6OV2  with  20  in.  Back  Saw 


$7.50 


Stanly 

"Nrw  Dritain.Co>in.U.SA 


KITCHEN  CONVENIENCES 

FOR  YOUR  NOTION  COUNTER 

Every  woman  demands  the  most  convenient  and  sanitary  articles 
in  her  kitchen.  MEET  THAT  DEMAND  by  supplying  her  with 
our  line  of  kitchen  utensils. 

SWAT  THE  FLY  will  be  the  slogan  on  every  hand  in 
a  few  weeks'  time.  Are  you  well  stocked  up  with  fly 
killers  ? 

Better  write  for  catalog  and 
price  list  at  once 

Andrews  Wire  Works  of  Canada,  Ltd.,  SSg&,TS: 
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Just  the  Thing  for 
Gift  Hunters 

These  three  pieces  in  a  neat  satin-lined  box,  are  the 
very  thing  you  should  handle  a*  they  are  certain  to 
attract  the  attention  of  gift  hunters. 

This  ware  is  heavily  plated  with  pure  silver.  It  is 
very  artistic  and  durable  and  makes  an  excellent  set 
for  a  child 


The  McGlashan,  Clarke  Co.,  Ltd.,  Niagara  Falls,  Ont. 

AGENTS:— J. Mackay  Roie.  88  McGill  St..  Montreal:  N.  F  GUNDY.  61  Albert  St.,  Toronto:  David  Philip,  291  Portage  Ave.,  Winnipeg 

Beni.  Rogers.  CharlottPtown.  P.K.I. 


Dealers! 


HERE'S  YOUR  CHANCE 
TO    MAKE  A   SPLASH. 


This  Mantel  or  any  of  our  "70"  different  designs,  fitted  with  our  Electric  Grate 
requires  no  chimney,  therefore  anyone  building  a  house  can  have  a  Mantel 
complete  for  less  than  the  actual  cost  of  a  chimney. 

Write  for  the  "dope" — Your  contractors  will  fall  for  it. 
Don't  forget — We  have  the  best  line  of  Gas  and  Coal  Grates  in  the  country. 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 

Our   Motto -"QUALITY" 


OUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction   to    your    customer 

in  every  instance. 

Write  for  Prices  and  Discount*. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 

AYLMER,  ONTARIO 


CUTTBISS     HWffi.il 


FIX  UP  YOUR  CHIMNEYS 


Even  the  best  stove  or  furnace  will  be  unsatisfactory  if  the 
chimney  does  not  draw  well.     But  the 


it 


Zephyr   Ventilator" 

will  give  a  good  draft  to  any  chimney.     It  will  even  allow  the 
burning  of  soft  coal  in  the  stove,  with  good  results. 

We  want  you  to  sell  the  "Zephyr 

Ventilator"  in  your  town.  There  is 
money  in  it,  and  the  satisfaction  that 
it  gives  will  bring  you  new  custom- 
ers. The  "Zephyr"  cannot  be 
excelled  for  ventilating  the  rooms 
of  Clubs,  Steam  Laundries,  etc. 
The  "Zephyr"  makes  high  chim- 
neys unnecessary. 

Brockville,  Ont.,  Jan.  23rd,  191n 
Messrs.  J.  W.  Harris  Mfg.  Co.. Ltd. 

129  Sanguinct  St.,  Montreal 
Dear  Sirs  : 

Enclosed  you  will  find  my  cheque  to  cover 
account  of  the  last  of  the  many  of  your  "J. 
W.  Harris  Rotary  Ventilators,"  which  I 
have  installed  here  and  I  have  much  pleasure 
in  saying  thqt  in  every  case  they  have  given 
perfect  satisfaction. 

Yours  tiuly, 

W.  H.  Harrison 

Made  by 

The  J.   W   Harris  Mfg.  Co.,  Ltd. 

Contractors 

Montreal 
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There's    a    Big    Demand    Among 
Miners    and    Sportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of  parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.        Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH,    ILLINOIS,    U.  S.  A. 


Famous  Red  Jacket  "So-Easy-to-Fix"  Pumps 

Made  by  RED  JACKET  MFG.  CO.,  Davenport,  Iowa 

The  quality  line  of  pumps.  The  line  of  exclusive  features.  Made  right,  in 
the  most  modern  pump  plant  in  United  States  or  Canada. 

"So-Easy-to-Fix."     So  Easy  to  Work. 

If  you  want  to  give  your  customers  the  very  best,  and  strengthen  your  reputa- 
tion as  a  dealer  of  quality  goods,  investigate  this  line.  Drop  a  postcard  to  the 
nearest  of  these  jobbers.     Ask  about  an  exclusive  agency  contract. 


ROSS  BROS.  Ltd., 

EDMONTON 


CANADIAN  FAIRBANKS-MORSE  CO., 

WINNIPEG  -  -  -  SASKATOON 


METALS  Ltd., 

CALGARY 


"Hercules"  Drills  Are  Not  Made 
By   The    Taking -Away    Process 


The  goodness  of  "Hercules"  High  Speed  Twist 
Drills  is  the  result  of  the  Twisted-While-Hot 
Process.  The  Vanadium  Steel,  from  which 
"Hercules"  Drills  are  made,  comes  to  you  with 
its  strength  unimpaired  in  the  grain  or  in  its 
lasting  quality.  Other  methods  of  drill  manu- 
facture remove  the  strength-giving  quality  of  the 
metal  and  produce  drills  without  a  backbone. 
"Hercules"  Drills  have  the  taper  shanks,  usually 
one  size  larger  than  regular,  which  eliminate 
tang  troubles  and  give  greater  driving  power, 
owing  to  the  firm  hold  of  chuck  which  grips  the 
drill  in  the  centre.  Your  jobber  can  supply  you 
or  you  can  order  direct. 


Tools  of  Quality 
TRADE 

o 

MARK 
Bear  These   Marks 


Tools  of  Quality 

TRADE 


WRB 

mark 

Bear   These   Marks 


Catalog  74-C  will 
be  sent  on  request 


THE  WHITMAN  &  BARNES  MFG.  CO. 

Established  1854  ST.  CATHARINES,  ONT. 

STOCKS  CARRIED  AT  WINNIPEG  AND  MONTREAL 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA 

Owned  and  operated  by  Nicholson  File  Co. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 
Atlanta,  1895 


GIVES  SATISFACTION  WHERE  ALL  OTHER  METALS  FAIL 

SOLD  BY  LEADING  DEALERS  EVERYWHERE  OR  BY 

MAGNOLIA  METAL  COMPANY 


OFFICE  AND  FACTORY: 


225   ST.  AMBROISE   STREET,  MONTREAL 


MAXWELL'S    "JEWEL" 

FOOD  CHOPPER 

is  a  quick-cutting,  smooth-working,  thoroughly  reliable  Canadian-made 
machine  at  a  price  which  makes  sales  easy. 

Made  in  four  sizes,  with  full  equipment  of  cutting  plates  for  every 
class  of  work. 

Write  for  Catalogue  of  Maxwell  Food-Cutters.  Washers,  Churns,  etc., 
to— 

DAVID   MAXWELL  &  SONS,   St.  Mary's,  Ont. 


Open  Ring  Cow  Ties 


WELD 


25%  more  strength 

/u  *"V4^  [wear 


ELECTRIC 
SWELL 
WELD 
CHAIN 


MADE  IN   CANADA 

AND 
SOLD  BY  JOBBERS 

Made  by 


Closed  Ring  Cow  Ties 


-  .  ORDERS 

25%  more    sales 


PROFITS 


McKinnon  Chain  Company 


BUFFALO,  N.Y. 


ST.  CATHARINES,  ONT. 
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Quality  Did  It 

Back  in  1864  the  Nicholson  File 
Co.,  started  making  files  with  an 
output  of  100  dozen  a  day  to 
supply  a  local  market.  At  the 
present  time  the  files  made  by 
the  Nicholson  File  Company  sell 
at  the  rate  of  16,000  dozen  a  day, 
and  the  market  is  the  whole  civil- 
ized world. 

These  are  the  well-known  brands 
made  by  the  Nicholson  File  Co., 
in  Canada. 


"American" 

"Arcade" 

"Great  Western" 

"Globe" 

"Eagle" 

"McClellan" 

Kearney  &  Foot 

"J.  B.  Smith" 


All  steel  used  in  Nichol- 
son Files  is  made  strictly 
according  to  our  own 
specifications  which  have 
been  adopted  after  many 
years  of  experiment. 
And  we  use  different 
grades  of  steel  for  different 
kinds  of  files.  As  a  result 
Nicholson-Made  Files  are  the 
fastest  cutting  tools  of  their 
kind  in    the    world. 

Your  Jobber  Can  Supply  You 

NICHOLSON 
FILE  CO. 


PORT  HOPE, 


ONT. 


M» 


PERFECT  MITRES 

are  always  made  with 

THE 
LANGDON 
ACME 
MITRE 
BOX 

When  supplied 
with    back    saws 
fitted  by  ourselves,  they   are   warranted   to   do 
perfect  work. 

QUICKLY  Some  of  the  advantages  over  older  models  are  : — In 

ADJUSTED  longer  guides,  which  hold  the  saw  steadier.  These 
FOR  ANY  guides  are  provided  with  elevators  to  hold  the 
ANGLE.  saw  stationary,  when  desired,  above  the  work.     In 

a  graduated  arc  showing  the  various  angles  com- 
monly used.  In  supporting  guides,  to  hold  the  work  in  place. 
In  an  appliance  for  quicker  adjustment  of  extension  lever. 
In  a  length  gauge  for  duplicate  lengths. 

These  boxes  are  made  in  three  sizes,  and  put  up   with   varying   sizes   of 
saws,  ranging  from  22  x  14  in.  to  30  x  S  in. 


Senator  the  FREE  book 
"Tool  Practice" 


Millers  Falls  Co. 

28  Warren   Street 

New  York 


WHY  NOT  SELL  THE 

DECORATOR  STEP  LADDER? 

It   Pays    Good    Profits    and    Gives    Satisfaction 


This  ladder  is  especially  adapted 
for  use  by  the  Decorator.  The 
Shelf  is  nearly  level  with  the  top 
step  and  folds  down  readily  be- 
tween legs  so  that  the  Decorator 
with  shelf  takes  up  no  more  room 
than  without.  The  ladder  folds 
compactly  within  the  width  of 
the  risers,  therefore  being 
easily  carried  or  stored. 

A  rod  passes  under  each 
step,  assuring  solidity 
and  the  rope  lock  is  used. 

Shelf  is  extra. 

Put  this  ladder  in 
stock  at  once — The 
result  will  surprise 
you. 


Write  for    complete 
catalog   on   ladders. 


The   Stratford   Mfg.   Co.,  Limited 

STRATFORD        -        -        CANADA 
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"I  TELL  YOU  IT'S  A  GREAT  SAW." 

That  expression  applies  with 
equal  force  to  Simonds  Cres- 
cent Ground  Cross-Cut  Saws 
and  Simonds  Hand  Saws. 


Many  dealers  handle 
both  lines.     Do  you? 

Simonds  Canada  Saw  Co.,  Limited 

Montreal,  P.Q.,  St.  John,  N.B.,  Vancouver,  B.C. 
IN  THE  U.S.:  THE  SIMONDS  MFG.  CO. 


■sJ„LnY  s«no  ELY'S  DANDY 

JANITOR    MOP 

KP*No.  8  for  men 


No.  21  for  womenfSS 

Others  are  not  just  as  good 


Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 

ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 


"Try  Us  for  Service 
and  Quality" 


The  John  Stevens  Co.,  Ltd. 


WINNIPEG. 


I 


44 


>* 


THERMO 

The  Washer 

That   makes   the    Washday   Bright 


Easy  to  Sell 


Its  improved  motion 
absolutely    elimin- 
ates washday  drud- 
gery     caused      by 
hard  working  ma- 
chinery.      It     is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 
washer        department 
get     full      descriptive 
matter  and  prices. 
Drop  us  a  card  NOW. 


THE  LONDON   FOUNDRY   CO.,   LTD.,    {£N°°A- 

Edwin  Schofield  (Eastern  Agent),  Canadian  Express  Bid?.,  Montreal: 
F.  J.  Schuch  (Western  Ontario  Agent),  19  JarvU  Street.  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 
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GET  THE  GENUINE 


DOES  THE   REPUTATION   of   GARLOCK 
PACKING  mean  anything  to  you? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -        ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Copper  Sheets 


M.  &,  L.  Samuel,  Benjamin  &.  Co 

CORNER  KING  STREETjANDJSPADINA  AVENUE 

TORONTO 


. 
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v'f/sssx/jtfssssssss-xsrj-jxfSM'sssr. 


THE     TREMENDOUS     GROWTH 

Nine   years   ago   this   firm,  as   a   firm,    did  not  exist, 
il  though      the     men      composing    it    have    been 
many    years    in    the   LAMP    BLACK    trade. 
Since   that   time   we  have  been   able   to 
secure      two-thirds     of     the     entire 
Lamp    Black    business    of    North 
America.      THERE     IS 
ONLY    ONE    REASON 
-   THAT     IS 


WRITE   TO- 
D  A  Y     FOR 
SAMPLES      AND 
PRICES.       Then,     if 
satisfied,     stock     a     trial 
order.    Remember,   we  GUAR- 
ANTEE   the    very    best    results. 
We     manufacture     all     the   standard 
grades       of     pure      Lamp      Black.      Sold 
by     all      reliable     wholesale     houses. 

Wilckcs  Martin  Wilckes  Company 

NEW    YORK,    N.Y.,    U.S.A. 
Wm.   H.   Evans,  232  James  St..  Montreal ;  E.Fielding, 
34    Yonge    St.,    Toronto:    H.  W.    Glassco.  Winnipeg. 


I 


QUALITY 

■t&er/ffantom 


ffiL 


I 


All  kinds  of 

WOOD 

Plants      pine  MEADOW,  CONN.,  U.S.A. 


THE  PHAPIN-CTEPHENS  (JO., 


UNiON     w    FACTORY 


ARE 
YOU 
ALIVE 


To  the  possibilities  which  a  Want 
Ad.    in    Hardware   and  Metal 

holds  for  you  ?  Do  you  know  that 
for  a  few  cents  you  can  gain  the 
attention  of  every  hardware  re- 
tailer, wholesaler,  manufacturer  and 
clerk  in  Canada  ? 

RATES  :  payable  in  advance. 
2C.  per  word  first  insertion, 
ic.  per  word  subsequent  insertions. 
5c.  extra  if  box  number  is  desired. 

Hardware  and  Metal 

TORONTO  -  MONTREAL- WINNIPEG 


STEP  LADDERS 

4  TO  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Sena  for  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  -  •  ONT. 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Cold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 

WINNIPEG 

TORONTO 

VANCOUVER 

CANADA 

ROSSLAND 

BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


SStm 


"Good  Profits" 


The  Straightest        ■ 
Aim 

at  YOUR  success  is  the  handling  of  quality  goods.     When  it  comes  to  quality,  the 

HAMILTON  RIFLE 

cannot  be  beaten  for  the  price.     It  is  a  marvellous  22  calibre  rifle  with  few  working  parts.     These  can  be 

easily  kept  clean.  Its  safety,  strength  and  accuracy  give  it   an  unlimited   popularity   with  every   user.  The  finish  and  design  make 

it  very  attractive.    The  good  profits  will  appeal  to  you.  Get  our  circulars. 

For    Sale  by  all  Jobber* 

C,  J.  Hamilton  &  Son 


Plymouth,  Mich. 
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MR.   DEALER: 

Buy  Pliers  that  sell,  UTICA  are 
the  highest  grade  Pliers  made,  and  are 
in  great  demand  throughout  the  Country. 
They  do  not  lie  on  your  shelves,  but 
bring  you  business.     Try  them. 

Every  tool  stamped  "Utica"  is  guar- 
anteed to  give  entire  satisfaction  or 
money   back. 

UTICA  DROP  FORGE  &  TOOL  CO. 

UTICA,  N.Y. 

SOLE    CANADIAN    AGENTS 

SMITH  HARDWARE  CO.,  Ltd.,  240  Lemoine  St.,  MONTREAL 


•°\      li       1*1      l-^      t\     i^ 

wmm 


"  RAINBOW  " 

Converted  Steel 
Shear 

In  display  boxes 
of  assorted  dozens. 
Sizes  6,  7.  8  and  9 
inches  ;  also  in 
dozens  straight 
sizes. 

A    popular  seller 

at  a  popular 

price. 

Smith      Hardware 
Co.,  Limited 

240  Lemoine  St. 
Montreal. 


For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 


Granted  1780. 


Jonathan  Crookes   &    Son 

Sheffield,   England 

SUPREME  CUTLERY 


POTATO  BUGS 


will  be  at  work  shortly.  We  claim  to 
have  the  most  convenient  HAND 
SPRAYER  for  applying  Paris  Green  that 
is  on  the  market — at  the  price.  It  is 
Automatic  (Compressed-Air)  light,  easily 
handled,  does  the  work  quickly  and  well, 
saves  material  and  is  cheap. 

Every    Farmer     and    Potato    Grower 
needs  one.      You  should  have  it  in  stock. 

CAVERS      BROS.,     Manufacturers 

GALT,     ONTARIO 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  """"> 

Avoid  imitations    of    our  <£R^     iHADF » 

CUTLERY 


exact  I  <^L 


By  seeing  that  this 

mark   is  on  each    blade.  ^^ANTFD     \$fi 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  <&  Company 

MONTREAL 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors,  Gates,  etc, 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and   Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


ti 


IfQflaQMBOLT^NG 


LONDON,   CANADA 


Do  Not  Be  Misled    by  Inferior    Imitations. 


There  is  but  one 


Ifl  PRENTISS 


VISE 

Made  by 

Prentiss  Vise  Company 

Hardware  Building,  106-110  Lafayette  St.,  Cor.  Walker  St.,  NEW  YOKE 

Sole  Agents  for  Canada  :    A.  Macfarlane  &  Co.,  Cotistine  Bldg..  Montreal. 

Sola  Hgente  for  treat  Britain  :    Chas.  Neat  &  Co.,  112  Queen  Victoria  St..  Lendon,  E.  C. 


LET  CUSTOMERS  TRY  IT  30  DAYS 

They  are  bound  to  keep 
this  fastener  because  it  is 
better  than  words  can  tell: 
but  if,  by  chance,  one 
should  not  give  satisfac- 
tion, take  it  back.  We'll 
see  that  you  don't  lose. 
The  Kling  works  easily 
and  instantly.  Always  ex- 
erts the  same  pressure. 
Lasts  longer  than  the  har- 
ness. Retailsfor  25c.  Gives 
you  50  per  cent,  profit.  Or- 
der a  dozen  from  your  job- 
ber- $2.00.  Name  "Kling" 
on  the  handle.  Descrip- 
tive circular  on  request. 

The  National  Safity  Snap  Co..  Incorporated.  Oept.  33,    Wilmington,  0..  U.S.A. 
D.  C.  Ross  &  Co.,  56  Colborne  St.,  Toronto,  Ont. 

Canadian  Distributing  Agents 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


EMERY  WHEELS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO.,  LTD. 
Fraser  Avenue,  Toronto. 


Canadian 

Hart   Wheels 

443  Barton  St.  East,  Hamilton 

Corundum  and  Emery  Wheel* 

Grinding  Miobln**,  Beaver 

Oil  Stonta. 


BABBITT  METAL. 


SPOOLERS  No  Hot  BoxeS 

MACHINERY  BEARING  METAL 


FLOOR  SPRINGS. 


ESS 


BUILDERS'  SUPPLIES. 


The    Best    Door   Oloaer    Is 
Newman's   Invincible   Floor  Spring 

Will  close  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


HOUSE  NUMBERS. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  ®,  Banks 

Steel  Beams.  Columns.  Plates,  Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


CHAPLETS. 


COAL  BAGS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manlius.N.Y. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,   well  sewn  with  heavy  twine  and 

riveted. 

Waterproof  Horse   and  Wagon   Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


CLIPPERS. 


IRON. 


f KIE5T£  CLirrc 

THAT'S 
SUFFICIENT. 


BIND  FOR  CATALOGUE  TO 


American  Shearer  Mfg.  Co.,  Nashua.NH.US 
Wiebnich  &  Hllger,  Ltd.,  special  New  York 
Representatives.   106-110   Lafayette    Street. 


PIG 

IRON 

STEEL  PLATES, 

BARS   and  ANGLES 

BAR 

IRON 

David  C.  Mitchell  &  Co. 

118  Queen  St.    - 

Glasgow,  Scotland 

HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth.  Ont.,  by 

James  &  Reid 

ASK  YOUR  JOBBER 


MANUFACTURERS*  AGENT. 


Western    Distributors,  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchants    and 
Manufacturers'  Aeents,   Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR      POSITION      IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON.   WESTERN    CANADA 


ALEXANDER    GIBB 

Manufacturers'  Agent  and  Metal  Broker, 

St.  Nicholas  Bldg.,  Montreal 


RepresentingCanadian,  British  and  Am  eri- 
can  Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented- 


RIVETS   AND    STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper  Burrs, 
Bifurcated  and  Tubular  Rivets,  Wire  Nails. 
Copper  and  Steel  Boat  and  Canoe  Nails! 
Escutcheon  Pins,  Leather  Shoe  and  Overshoe 
Buckles.  Felloe  Plates, 


Keep  in  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on  the 
earth  has  been  schooled  by  nature  to 
look  for  signs ;  for  invitations  to  taste ; 
for  suggestions  as  to  what  to  wear.  Tell 
your  story  briefly,  forcibly,  truthfully, 
and  address  it  through  the  proper  media 
and  you  can  successfully  apply  advertis- 
ing as  a  means  to  increased  distribution. 


HOOKS. 


HOOKS  LT^ey.,e 

We  make  hooks  as 
our  principal  output. 
Before  buying  send  for 
our  prices.  Every  hook 
has  the  patented  metal 
clasp  which  makes  it  in- 
destructible. Samples 
on  request. 
ATLAS  MANUFACTURING  COMPANY 
121  Water  St.. New  Haven  Conn. 


SPRAYERS. 


COLLINS  SPRAYERS=SATlSFlED  CUSTOMERS 

The  Collins  line  of  sprayers  for  this  year  is  the  best 
yet  offered.  We  have  found  some  small  improve- 
ments could  be  made,  especially  in  finish,  a  nd  have 
also  lowered  the  price,  with  the  intention  of  making 
larger  sales  but  smaller  profits.  We  are  aiming  at 
doubling  last  year's  output.  Our  three  largest  sellers 
are  our  Three-gallon  Compressed  Air  Sprayer,  our 
Crown  and  Gem  Sprayers.  Write  for  Catalogue  and 
Prices.    For  Sale  by  Leading  Jobbers  or 

THE  COLLINS  MFG.  CO.,  TORONTO 


WE   MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION. 

James  Steele,  Limited,  Guelph 
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Send  For  Our  New  Catalog 

9         \  Most  complete  line  of 

SCREW   DRIVERS    AND 
SMALL   TOOLS 

PIONEER  TOOLS 

The  Soutninfton  Mfg.  Co.,      -      Southington,  Conn. 


TOOL  HOLDERS. 

TOOL    HOLDERS 

For  LATHES  and  PLANERS 

All  kinds— All  sizes. 

ARM8TR0NC  BR08.  TOOL  CO. 

_  106  N.  Francisco  Ave. 

ONE    POUND  CHI0AC0'  "•••*• 

of  TOOL  STEEL 
EQUAL  10  LBS. 
in  FORGED  took. 

Write  f^r^»'alog. 


CARRIAGE 
SPRINGS  &  AXLES 

ANCHOR 

BRAND 


THE  CUELPH  8PRINC&  AXLE  CO, 

UHITU 

CUELPH    9m 


Reproduction  of 

NEW  SEYMOUR   SHOW   CARD 

12-in.  by  15-in. ,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high   relief,  being  cut 

Out.      A   show   card    will   be    sent  to   every   dealer 

sending  his  business  card  with  request  to 

Henry  T    Seymour  Shear  Co. 

Selling  Afenls.  VtlEBUSCB  &  BILGER.  Ltd..  New  York 


ll* 


J.  A.  HENCKELS 


TWINWORKS 


CUTLERY 


# 


Pocket  Knives,  Scis- 
sors, Razors,  Butchers' 
and  Cooks'  Knives,  etc. 


agents  F.W.  Lamplough  &  Co., 


9  OeBresoles  St. 
MONTREAL 


The  INFALLIBLE  GLAZIER'S  DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON    &   SON,    Canadian    Agents,    MONTREAL 


Sharratt  &    Newth's  Glaziers'   Diamonds 

'  are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  C^«S^:B Wooden p,ckets  °" 

fENCE  HOOK^ 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


it    A  1^  MM  ¥7   99       are  the  strongest  and   sharpest    low-priced    Shears  and  Scissors 
t\\ J  1x1  Hi  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5   years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  sold  dai  y  to-day  ? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and    a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Special  Representatives,  Wiebusch  &  Bilfjer,  Ltd.,  New  York  City. 
MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple- 
ment vour  high-priced  shears  with    "Acme"   shears  and  scisso-s  and    watch   the 
gratifying  results. 
Jobbers  should  write 
for   our  W-2  Cata- 
logue, illustrating 
themost  completeline 
of  shears  and  scissors 
manufactured. 


The  No.  701  Oval  Steel  Screw  Straight  Trimmer 
is  one  of  our  newest  patterns. 


THE  ACME  SHEAR  CO..  (125195  Knowltoo  St..)  BRIDGEPORT.  CONN..  U.S.A 


Pease  Foundry  Company  pease  pacific  foundryz/ww| 

"  •  VANCOUVER 


LIMITED  • 

TOR  ONT  O 


as 
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Peterboro  Hardware 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  .customers 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 


SHEET  COPPER 

Prompt  Shipment 

Stock  or  Import 

B.  &  S.  H.  Thompson  &  Go. 


LIMITED 


MONTREAL,  QUE. 


®: 


:® 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They   appeal  to  the  best 
mechanics   and   are  backed  up  by  an  aggressive 
advertising  campaign   that   pays.     Write  us  for 
full  information.    It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.     Address 

E.  C.  ATKINS  &  CO., 


Vancouver  Branch.  109  Powell  St. 


It 


MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolis,  Iiui. 
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-PUMPS- 

All    Hinds 
Hay  Unloading  Tools. 
Barn    Door    Hangers. 

The   word    "MYERS"    assures 
QUALITY.     Better  write  to  us. 

F.  E.  MYERS  &  BRO. 

ASHLAND,   OHIO 

J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houses 


Jardine  Universal  Ratchet 
Clamp  Drill 

Died  In  factories  of  all  kind*  for 
harried  machine  repair*. 

All  machine  ihopi  and  railway 
•hops  •hoald  have  it. 

Bridge  builder*,  track  layer*, 
and  atrnctaral  metal  worker* 
hare  conttant  a*e  for  it. 

Sand  for  Description. 


A.  B  JARDINE  &  CO. 

HESPELER  •  ONTARIO 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN   HEARTH    STEEL 


MAKE  YOUR  PARCELS 
ADVERTISE  YOU 


You  can  make  each  parcel  that  goes 
out  of  your  store  advertise  you.  The 
advertisement  will  go  into  many  houses 
where  you  could  not  otherwise  get 
it  and  will  identify  your  name  with 
quality  and  satisfaction  that  the  pur- 
chaser gets  from  your  goods. 

The  Automatic  Printing  Device 
prints  the  advertisement  on  the  wrapp- 
er by  the  action  of  unrolling  the  paper 
No  extra  work.  No  trouble. 


Write  for  our  Leaflet  which  describes 
the  details  and  advantages  of  this 
valuable  device   and  gives  you  prices. 


UTILITIES    LIMITED 

73  Bank  of  Ottawa  Bldj.,       -       MONTREAL 


Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 


"Comet  Brand 


» 


Alao  Dark  Blue,  P.C.R.  and  C  A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Makers 

W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sales  Agent 

ALEXANDER  GIBB 

St.  Nicholas  Bldg.         -         Montreal 


Knowledge 
Is  Power 


Every  hardwaxeman  can  get  valuable  pointers  and  make  his  business  a 
more  profitable  proposition  if  he  will  study  the  experiences  of  experts 
who  have  'made  good.'  Our  Technical  Books  for  hardwaremen  cover  a 
wide  range  of  subjects,  among  which  may  be  mentioned  Metal  Working 
Books,  Hardware  Window  Dressing,  Store  Business  Methods,  Paints  and 
Painting,  Salesmanship  and  Sales  Plans  and  Advertising.  We  have  also 
the  very  latest  books  on  the  plumbing  and  heating  problems. 

TECHNICAL  BOOKS,  143-149  University  Ave.,  TORONTO 
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MANY 

HARDWAREMEN 

HAVE  MADE 
A  SUCCESS 


of  ERMALINE  Cooking 
Bags  and  have  found  that 
a  continued  steady  trade 
has  been  their  reward. 

THE  NEW  SCIENCE 
HAS  TAKEN  HOLD 

It  is  here  to  stay — people 
have  adopted  Ermaline 
cookery  because  it  is  a 
method  which  eliminates 
dirt  and  saves  money, 
time,  trouble  and  temper. 

Many  of  your  customers 
have  not  yet  tried  this 
system,  and  you  can  easily 
get  them  to.  The  cost  is 
small  and  the  results  big 
eepecially  in  this  hot 
weather. 

Write  to-day  f  o  r  free 
samples  and  particulars. 


Edward  Lloyd 

Limited 

508  Eastern  Township  Bank  Bldg. 
MONTREAL 


MOST  JOBBERS  HANDLE 
ERMALINE  BAGS 
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Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "  Aremacdee  " 
Hand  or  Motor  Metal  Force  or  Lift  Pumps  give 
their  customers  lasting  satisfaction. 

Every  pump  sold 
stays  sold  —  gives  the 
dealer  no  trouble. 

They  are  metal — 
hand  fitted  valves — air- 
tight— strong — lasting. 

The  big  catalogue  tells 
you  exactly  what  the  line 
is — get  it  for  the  asking. 

Write 

The 

R.  McDougall  CO.,  Limited 
GALT,     CANADA 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 
General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialise  in  all  kinds  of  Steel  Cells.  Steel  Work.  Etc..  for  Prisons. 
Jails  and  City  Lockups. 


WIRE  BALE   TIES 


SINGLE     LOOP 


Our  wire,  for  baling  hay,  is  made  from  the  finest  quality  Bessemer 
Rods,  and  is  10  per  cent,  stronger  than  any  other  baling  wire. 

This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 
every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial  order — we  guarantee  to  satisfy. 

We  also  recommend  our  WIRE  NAILS  and  STAPLES  as  inferior 
to  none. 


The  Laidlaw  Bale-Tie  Co.,  Hamilton,  ont. 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


WE 

WANT 

A 

MAN 


of  good  character,  in  each  city,  town  and  village  in  Canada,  where  we  are  not 
already  represented,  to  act  as  our  > 

SPECIAL  CIRCULATION  REPRESENTATIVE. 
Work  is  dignified  and  educative.    Previous  experience  unnecessary.    Duties  at 
first    need  not  interfere  with  your  present  employment. 

WE  WILL  ASSIST  THE  RIGHT  MAN  TO  BECOME  INDEPENDENT 
FOR  LITE. 

If  you  are  making  less  than  $100.00  a  month,  and  are  trustworthy  and  am- 
bitious to  learn  and  become  competent  to  handle  our  business  in  your  vicinity, 
write  us  at  once  for  full  particulars. 

MACLEAN  PUBLISHING  COMPANY, 

143-149  University  Ave.,  Toronto,  Ont. 
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"Scheip's  Perfect"  Patent  Nestable  Stove  Pipe 

The  Best  on  Earth 

Anybody  can  put  it  together.     Hands  are  the  only  tools  required.     6  in.  and  7  in. 

Requires  no  staples. 
Locks  easily  and  securely. 

When  put  together  is  equal  to  riveted  pipe. 
Every  length  guaranteed  to  fit  perfectly. 
Oiled  to  prevent  rusting. 
Packed  25  lengths  in  a  crate. 

It  is  cheaper  to  buy  "Scheip's  Perfect"  in  crates  than  to  make  your  own  pipe, 
or  pay  the  freight  on  riveted  pipe. 

The  crating  lessens  your  freight  charges,  and  the  pipe  you  get  is  "Perfect" 
— as  its  name  implies. 

When  you  are  ready  to  stock  up  with  stove  pipe  accessories,  tell  us. 

We  have  everything  you  need — Elbows,  Dampers,  Half-lengths,  Damper- 
lengths,  Tees,  Tapers,  Thimbles,  Plugs,  Chimney  Caps,  Ridge  Pipes,  Side  Roof 
Pipes,  Stove  Boards,  etc.,  for  all  sizes  from  3  inch,  to  8  inch. 

Our  prices  willjbe  quoted  on  request — you  will  find  them  reasonable. 


E.  T.  WRIGHT  &  CO. 


(H.  G.  WRIGHT) 


HAMILTON,  CANADA 

Agencies  at  Vancouver,  Winnipeg  and  Toronto 


Improved  Patent  Flush 
Handle 


CHESTERMAN'S 

MEASURING  TAPES 


TRADE  MARKS 

coNSTAiyr/4 


-<Q^-!gg? 


TREMBLE 


Engineers' 
Small 
Tools 


Steel 
Rules, 
Gauges, 
etc. 


F.    H.    SCOTT,    133  Coristine  Bldg.,  Montreal 


Steel  Feeler  Gauge 


Not  an  Enterprise  for  the  "Quitter" 

\  "If  there  is  one  enterprise  on  earth,"  says  John  Wanamaker,  "that  a  'quitter'  should  leave 
severely  alone,  it  is  advertising.  To  make  a  success  of  advertising  one  must  be  prepared  to  stick 
like  a  barnacle  on  a  boat's  bottom. 

If     "He  must  know  before  he  begins  it  that  he  must  spend  money — lots  of  it. 

\  "Somebody  must  tell  him  that  he  cannot  hope  to  reap  results  commensurate  with  his  expendi- 
ture early  in  the  game. 

\  "Advertising  does  not  jerk;  it  pulls.  It  begins  very  gently  at  first,  but  the  pull  is  steady.  It 
increases  day  by  day  and  year  by  year,  until  it  exerts  an  irresistible  power." 


the   continent    for  two    cents  per  word 
nt  Ad.  in  this  paper.  :  :  : 


You  can  talk  across    the   continent    for  two    c 
:  :  :  with  a  Want  Ad.  in  this  paper. 
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Books  for  the  Metal  Workers 

Any  of  the  following  books  sent  prepaid  on  receipt  of  price 

WRITE    FOR    CATALOGUE 


THE  NEW  METAL  WORKER  PATTERN  BOOK. 

A  treatise  on  pattern  cutting  as  applied  to  all 
branches  of  sheet  metal  work.  By  George  W.  Kit- 
tredge.  430  page*;  744  illustrations;  size  10x13 
inches.     Cloth  hound.    Price  $5.00. 

ART  OF  COPPERSMITHING. 

A  practical  treatise  on  working  sheet  copper  into 
all  forms.  By  John  Fuller,  Sr.  327  pages;  474 
engravings;  size  10  x  6i  in.  Cloth  bound.  Price 
|3.00. 

SHEET  METAL  WORE. 

A  manual  of  practical  self-instruction  in  the  art  of 
pattern  drafting  and  construction  work  in  light  and 
heavy-gauge  metal,  including  sky-lights  and  roofing, 
cornice  work,  etc.  By  Wm,  Neubecker.  267  pagea; 
358  illustrations;  6}  x  9|  inches.  Half -Morocco 
binding.     Price  $3.00. 

A  PRACTICAL  WORKSHOP  COMPANION. 

For  tin,  sheet  iron  and  copper  plate  workers.  By 
LeRoy  J.  Blinn.  296  pages;  170  figures.  Size  5  x 
71  inches.    Price  $2.50. 

SHEET  METAL  WORKERS'  INSTRUCTION. 

3y  Joseph  H.  Rose.  300  pages.  Profusely  illus- 
rated.    Price  $2.00. 

THE  ROOFING,  CORNICE  &  SKYLIGHT  MANUAL. 
175  pages;  170  illustrations  and  13  platee;  size,  6 
z  0i  inches.    Cloth  bound.    Price  $1.50. 

BAUGHMAN'S  BUYER  &  SELLER  COST  TABLES. 

A  cost  book  for  everybody  haTing  cost  to  figure  by 
the  piece,  pound,  foot  or  ton,  from  2$c  per  hundred 
to  |  0  a  hundred.     Leather  bound.    Price  $1.50. 

TINSMITHS '  HELPER  &  PATTERN  BOOK. 

With  useful  rules,  diagrams  and  tables.  By  H.  K. 
Vosburgh.  A  new  revised  edition;  120  pages;  53 
figures;  size  4 J  x  6|  inches.  Cloth  bound.  Price 
$1.00. 


TWENTIETH   CENTURY  SHEET  METAL  WORKER. 

By  H.  E.  Osborne.  Give*  short,  concise  explan- 
ations which  should  be  easily  understood  by  tfce  young 
apprentice,  and  are  sufficiently  scientific  for  the  prac- 
tical use  of  the  journeyman.  86  pages;  sixe  5$  x 
7};  illustrated.  Cloth  bound;  Price  $1.00.  Paper 
Cover;  Price  60c. 

PRACTICAL  METAL  PLATE  WORK. 

By  Paul  N.  Hasluck.  247  illustrations;  160  page*. 
Price  75c. 

TREATISE  ON  THE  GEOMETRICAL  DEVELOPMENT 
OF  ROUND  AND  OVAL  CONES. 

With  easy  examples  of  their  application.  For  the 
use  of  beginners  and  practical  sheet-iron  and  tin- 
plate  workers.  By  John  Fuller,  Sr.  52  pages;  87 
figures;  size  4i  x  6J  inches.  Cloth  bound.  Price 
75c. 

MENSURATION  FOR  SHEET  METAL  WORKERS. 

As  applied  in  working  ordinary  problems  in  shop 
practice.  By  W.  Neubecker.  51  pages;  70  figures; 
5i  x  7}  inches.     Cloth  bound.    Price  50c. 

TABLES  GIVING  THE  LENGTH  OF  BARS  FOR  SKY- 
LIGHTS, AND  RAFTERS  FOR  ROOFS. 

84  pages;  bond  paper;  handy  pocket  size.  Cloth 
bound.     Price  50c. 

THE  METAL  WORKER  SHOP  CARDS. 

Made  of  Manila  Board;  11  x  14  inches;  eyeletted 
for  hanging  up  in  the  shop.  No.  1. — Table  of  the 
quantity  of  tin  required  for  roofs.  No.  2. — Table 
of  the  diameters,  areas  and  circumferences  of  cireles. 
Price  25  cents  each. 

EASY  LESSONS  IN  ROOF  MEASUREMENTS. 

By  W.  Neubecker.  Twelve  lessons  on  figuring  the 
amount  of  material  required  to  cover  a  given  sur- 
face in  flat,  hipped  or  irregular  shaped  roofs.  31 
pages,  5}  x  8  inches;  12  illustrations.  Paper  eorer. 
Price  25c. 

HOUSE  CHIMNEYS. 

A  series  of  articles  on  chimney  tiuables  and  their 
remedies.  62  pages;  5$  x  8inchet;  40  illustrations. 
Paper  cover.     Price  25c 


MACLEAN  PUBLISHING  COMPANY 

TECHNICAL  BOOK  DEPARTMENT 
14-3-149  University  Avenue  -  TORONTO,  ONT. 
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INDEX    TO     ADVERTISERS 

Occasionally   advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 


Acme    Shear    Co ? 83 

American    Wringer    Co 12 
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Laidlaw    Bale    Tie    Co 36 
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Leslie,    A.C.,    &    Co 29 

Lewis    Bros.,    Ltd 3 

Lloyd,    Ed 85 
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Oakey,   John  &   Son   71 

Ohio   Foundry   Co 18 

Ontario   Lantern   &   Lamp   Co.,    Ltd  69 

Otterville    Mfg.    Co 80 

Orr  &  Sons,  Peter  89 

Parmenter   Bullock   Co.,    The    82 

Pease   Fdry   Co 83 

Peterborough    Lock   Co 84 

Prentiss    Vise    Co 81 

Pinchin- Johnson  &  Co.,  Ltd 57 

Pink,    Thos 19 

Plymouth    Cordage    Co 4 


Queen   City   Oil   Co. 


Ramsay,   A.,   &   Son   Co. 

Raymond    Bros 

Red   Jacket   Mfg.    Co 


Richards    Wilcox    Mfg.    Co 73 

Robertson    Mfg.    Co.,    Ltd.,    P.    L..  92 
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Ross   Rifle   Co 92 
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Shaw,    A.,    &    Son    83 
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Shurly-Dietrich    Co.,    Ltd 17 

Simonds    Canada    Saw   Co 78 

Smith    Hardware    Co 81 
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Stanley   Rule   &   Level   Co 73 

Steel   Co.   of  Canada,   Ltd 6 
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Want    Ads 62 

Ware   Mfg.    Co 5 

Western    Distributors,    Ltd 82 

Western   Wire   &  Nail   Co 83 

Western   Clock   Co.    ..Inside  front  cover 

Wheeler   &   Bain    23 

White    Mop    Wringer    Co 71 

Whitman    &    Barnes    Mfg.    Co 75 

Wilckes-Martin-Wilckes    Co 80 

Winnipeg    Ceiling    &    Roofing    Co...  72 

Winnipeg  Paint  &  Glass  Co.,   Ltd..  63 

Wright,    E.    T„    &   Co 87 


Tale   &   Towne 


Glass 


and 


Emery 
Paper 


and 


Cloth 


For  nearly  100  years 
the  products  of 

Peter  Orr  &  Sons 

280  Cathedral  St. 
GLASGOW 

have  been  used  in  all 
parts  of  the  world. 
They  are  famed  for 
their  excellence  and 
hard  wearing  qualities. 

You  will  find  Orr's 
Glass  and  Emery  Cloths 
and  Papers  a  good  line 
to  stock. 

Samples  and  prices 
from 

Agents — 

George  Peatt  &  Co. 
Box  1651,  Winnipeg,  Man. 

PRICES  QUOTED  IN 
DOLLARS  &  CENTS. 
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The  "Trade  Mark"  Known  the  World 
Over,  It   Stands  for   "Quality." 

TRY  OUR, 

"BEST  FLEXIBLE  MANILLA 
ATLAS  FLINT  PAPER" 

The  Best  Flint  Paper  That  Years  of 
Experience  and  The  Most  Modern 
Machinery  can   Produce. 

Examine  The  Quality,  Then  Compare 
Our  Prices. 

Always  Try  to  Give  Your  Trade  Some- 
thing, "A  Little  Better."  This  is  Possible 
With  "Atlas  Brand." 

London  Emery  Works  Co. 

LONDON,  ENGLAND 

Canadian  Representative : — 

W.  FRANK   MURPHY 

55  St.  Francois  Xavier  Street 

Montreal,  Can. 
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HARDWARE     AND     METAL 


CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive     Wheels 

London  Emery  Works,  London,  Brig. 

Carborundum  Co.,  Niagara  Falls.  N.Y. 

Canadian    Hart    Wheeli,     Hamilton, 
Aluminum     Ware 

British  and  Continental  Agencies,  Ltd. 
Toronto 

Hero    Mfg.    Co.,    Philadelphia. 

Northern     Aluminum    Co.,     Toronto. 

Stover    Mfg.    Co.,    Freeport,    111. 

Wondershine   Limited,   Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Remington  Arm*  Union  Metallic  Cart- 
ridge Co.,    New  York. 
Animal  Traps 

Oneida  Community  Ltd.,  Oneida,  N.I. 
Anchors 

Henderion    &    Eichardaon,    Montreal. 

8tar   Expansion   Bolt   Co.,    New   York. 
Auger  Bits 

Ford  Auger  Bit  Co.,  Holyoke,  Maaa. 

Spear    A    Jackson,    Sheffield,    Eng. 

Tobin  Arms  Mfg.  Co.,  Woodstock. 
Babbitt  Metal 

Canada   Metal   Co.,   Toronto. 

Magnolia   Metal   Co.,    Montreal. 
Alonzo  W.  Spooner,  Ltd..  Port  Hope, 

Tallman  Brass  A  Metal  Co.,  Hamilton. 
Bar   Iron 
Henderson   A   Richardson,    Montreal. 
Steel  Co.   of  Canada,   Hamilton. 
London    Rolling    Mills    Co.,    London. 

Bale-Ties 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Bar    Urns 

Buffalo   Mfg.   Co.,   Buffalo,   N.   T. 
Bath    Room    Fittings 

Buffalo    Mfg.    Co.,    Buffalo,    N.T. 

8.  Btemau  A  Co.,  Brooklyn,  N.Y. 

Belting 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  A  Haworth,  Montreal. 
Belting;,  Hose,  etc. 
Gutta    Percha    and    Rubber    Mfg.    Co., 
Toronto. 

Bird    Cages 
E.  T.  Wright  &  Co.,   Hamilton. 

Binder   Twine 
Plymouth   Cordage   Co.,   N.    Plymouth, 
Mass. 

Bolts   and   Nuts 

London  Bolt  and  Hinge  Works,  Lon- 
don,  Ontario. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. ... 

National    Acme   Mfg.    Co..    Montreal. 

Boilers   and   Radiators 

Pease    Foundry    Co.,    Toronto. 
Gumey   Foundry  Co.,   Toronto. 

Bol  ts — Expansion 

Star    Expansion    Bolt  Co.,    New   York. 

Brackets    Shelf 

Atlas   Mfg.    Co.,    New  Haven,   Conn. 
P.   &   F.   Corbin,   New   Britain,   Conn. 
Stanley   Works,   New   Britain,    Conn. 

Brass    Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson    &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Stover    Mfg.    Co.,    Freeport,    111. 
Brass,   Sheets,   Tubes   and   Rods. 

Henderson     &     Richardson,     Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Brushes. 

Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 
Bridle    Rings — Galvanized,    Brass 
and   Plain. 

Star    Expansion   Bolt   Co.,    New   York. 
Builders'    Tools    and    Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co.. 

Hamilton. 
Caverhill,    Learmont   &  Co..    Montreal. 
Howland,  H.  S.  Sons  &  Co.,  Toronto. 
Lewis    Bros.    &    Co.,    Montreal. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
North    Bros.    Mfg.    Co.,    Philadelphia, 

Pa. 
Stanley  Rule  &  Level  Co.,   N.   Britain 

Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  &  Towne.  St.  Cath- 
arines. 

P.    &    F.    Corbin,    New    Britain,    C. 

May    &    Padmore,    Birmingham,    Eng, 

National    Hardware    Co.,    Orillia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough. 

Butts. 

Canada    Steel    Goods    Co.,    Hamilton. 

P.    &    F.    Corbin,    New    Britain,    C. 
Cans 

Thos.    Davidson    Mfg.    Co..     Montreal. 

MeClary    Mfg.    Co.,    Toronto. 


The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 
Hamilton    Brass    Mfg.    Co.,    Hamilton. 

Carpet    Sweepers 

Bissell  Carpet  Sweeper  Company, 
Grand    Rapids,    Mich. 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Carriage    Springs    and    Axles 
Guelph  Spring  and   Axle  Co.,  Guelph. 

Cartridges 

Dominion   Cartridge   Co.,    Montreal. 

Cash    Registers 

National    Cash    Register    Co.,    Toronto. 
Cattle   and    Trace   Chains 

Greening,   B.,  Wire  Co.,   Hamilton. 

McKinnon    Chain    Co.,    St.    Catharines 

Oneida    Community    Limited,    Niagara 
Falls,    Ont, 
Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

Alf.    Rogers,    Ltd.,    Toronto. 

B.  *  S.  H.  Thompson  A  Co.,  Montreal 

Churns 

Connor,  J.  H„  A  Sons,  Ottawa,  Ont. 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

Maxwell,  David,  A  Sons,  SUMary's,  Ont 
Chafing  Dishes 

Buffalo   Mfg.   Co.,   Buffalo. 

8.   Stemau  A  Co.,    Brooklyn,   N.Y. 

Chaplets 
S.  Cheney  A  Son,  Manlius,  N.Y. 
Chicken    Coops. 

Triangle    Mfg.    Co.,    Freeport,    111. 
Clippers — All  Kinds 

American  Shearer  Mfg.  Co.,  Nashua. NH 

Chicago    Flexible    Shaft   Co.,    Chicago. 

Coates    Clipper    Mfg.    Co.,    Worcester, 
Mass. 
Clocks 

The  Western  Clock  Mfg.  Co.,  La  Salle, 
111. 
Clothes    Reels    and    Lines 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

Hamilton    Cotton    Co.,    Hamilton. 

Clothes   Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
American  Wringer  Co.,  New  York  City 
Lovell    Mfg.    Co.,    Erie,    Pa. 

Cold    Rolled    Strip    Steel 
The  Morris  A  Bailey  Steel  Co.,  Pitts- 
burg,   Pa. 
Cordage 
Hamilton   Cotton   Co.,   Hamilton. 
Plymouth  Cordage  Co.,   N.   Plymouth, 
Mass. 

Cow   Ties 

Greening,  B„   Wire  Co.,  Hamilton. 
McKinnon   Dash   and    Metal   Co.,    St. 

Catharines. 
Oneida  Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,     London,     Ont. 
The     Sheet     Metal     Products    Co.,    of 

Canada,     Ltd.,     Montreal,     Toronto, 

Winnipeg. 

E.  T.    Wright   &    Co.,    Hamilton. 

Cutlery — Razors,    Scissors,    etc. 

Caverhill,    Learmont   &   Co.,    Montreal 
Crookes,    Jonathan    &    Son. 
Dorken    Bros.    &    Co.,    Montreal. 
Qreeff,    Bredt    Co.,    Toronto. 
Henderson    A     Richardson,     Montreal. 
Heinisch's,  R.,  Sons  Co.,  Newark.N.J. 
Howland,  H.  S..  Sons  &  Co.,  Toronto 
Hutton,    Jas.,    &    Co.,    Montreal. 

F.  W.    Lamplough    &    Co.,    Montreal. 
McGlashan,  Clarke  Co.,  Ltd.,  Niagara 

Falls. 

Door  Bolts. 
Montreal   Hdwe.    Mfg.    Co.,    Montreal, 

Door   Checks. 

Wm.     Keating,    Toronto. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.    &    F.    Corbin,    New    Britain,    C. 

Door    Hangers. 

F.   E.    Myers  &   Bro.,   Ashland,   O. 
Richard  Wilcox  Mfg.  Co.,  Aurora,  111. 

Door    Springs. 

Stover    Mfg.    Co.,    Freeport,    111. 

Drawer    Pulls. 
P.    &    F.    Corbin,    New    Britain,    C. 
Stover    Mfg.    Co.,    Freeport,    111. 

Drills,    Brick    and    Stone. 

Star    Expansion    Bolt   Co.,    New   York. 

Whitman     A     Barnes     Mfg.     Co.,     St. 
Catharines. 
Drills— High    Speed 

Alexander    Gibb,     Montreal. 


Drinking  Cups 

Hero    Mfg.    Co.,    Philadelphia. 

Dry    Butteries 

Canadian    Carbon   Co.,    Winnipeg. 
Eavetroughs 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,    London,    Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
E.   T.   Wright  A  Co.,    Hamilton. 
Metal   Shingle  A   Siding  Co.,   Preston. 
Wheeler    &    Bain,    Toronto. 
Emery    or    Corundum    Wheels 
The   Carborundum  Co.,    Niagara   Falls, 

N.Y. 
Canadian   Hart  Wheels  Limited,  Ham- 
ilton,   Out, 
London  Emery  Works,   London,  Eng. 
Ele<  trie    Fixtures 
The  Barton-Netting  Co.,  Ltd,  Windsor 

Ont. 
Jas.    Morrison    Brass    Mfg.    Co.,    Tor- 
onto. 

Emery   Clotb 

London  Emery  Works,  London,  Eng. 
Emery    Wheels. 

London    Emery    Works,    London,    Eng. 
Enameled    Ware 

Thos.     Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 
McClary's,    London,    Ont. 
Escutcheon    Pins 

The   Parmenter  A   Bulloch  Co.,   Gana- 

oque,    Ont. 
Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Fencing — Woven    Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,  Banwell  A  Co.,  Walker- 
ville. 

Files   and    Rasps 
Barnett  Co.,  G.  A  H.,  Philadelphia,  Pa 
Delta   File  Works,   Philadelphia,   Pa. 
Disston,  Henry,  A  Sons,   Philadelphia, 

Pa. 
Nicholson   File  Co.,    Port  Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 

Montreal. 
Spear    A    Jackson,    Sheffield,    Eng. 

Firearms    and    Ammunition 
Harrington    A    Richardson    Sons    Co., 

Worcester,    Mass. 
C.    J.     Hamilton    A    Son,     Plymouth, 

Mich. 
Tobin    Arms   Mfg.    Co.,    Woodstock. 
Fire  Escapes 
Canada   Foundry  Co.,  Ltd..   Toronto. 
Dennis   Wire  ft   Iron   Co.,    London. 
Fire   Grates. 
Ohio    Foundry    &    Mfg.    Co.,    Steuben 
ville,    O. 

Fine    Irons 

Stover  Mfg.   Co.,   Freeport,   111. 

Fire   Place   Furnishings 

The  Barton-Netting  Co.,  Ltd..  Wind- 
sor, Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 
Food  Choppers 
Enterprise    Mfg.    Co.,    Philadelphia. 
D.    Maxwell    A    Sons,    St.    Mary's. 

Foot  Warmers 

Chicago    Flexible    Shaft    Co.,    Chicago. 

Forgings 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 
Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.    Davidson    Mfg.   Co.,    Montreal. 
The  Steel   Co.   of  Canada,    Ltd,    Ham- 
ilton, 

Galvanized    Iron 
W.    Gilbertaon    A    Co.,     Ltd.,     Alex. 

Gibb,    Montreal,    Agent. 
Henderson    A    Richardson,    Montreal. 
John    Lysaght,     Ltd.,     Bristol,    Newport 
and  Montreal. 
B.   A  S.   H.   Thompson  A  Co.,   Mont- 
real. 

Gas    Fixtures 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 

Glass 

Hobbs  Mfg.   Co.,   London. 
Toronto  Plate  Glass  Imp.  Co.,  Toronto 
Winnipeg    Paint  A  Glass  Co.,  Winnipeg 
Consolidated     Plate     Glass     Co..     Tor- 
onto. 

A.  Ramsay   A   Son,   Montreal. 

B.  A  S.  H.  Thompson  A  Co..  Mont- 
real. 


Glass,  Ornamental 

Consolidated  Plate  Glass  Co.,  Toronto 

Hobbs    Mfg.    Co.,    London. 

Toronto  Plate  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  A  Glaas  Co.,  Winni- 
peg. 

Glass    Paper 

London    Emery    Works,    London,    Eng. 
Glass,    Wired 
Hobbs    Mfg.    Co.,    London. 
Toronto    Plate    Glass    lap.    Co.,    Tor- 
onto. 
Winnipeg   Paint  A   Glaas  Co.,    Winni- 
peg. 
Consolidated  Plat*  Glass  Co.,   Toronto 
Glaziers'   Diamonds 
Pelton,   Godfrey  8. 
Sharratt   A    Newth,    London,    Eng. 
Winnipeg   Paint  A   Glass  Co.,    Winni- 
peg. 

Glue 

The    Canada    Glue    Co..    Ltd.,    Bnust- 

ford. 
Henderson    A    Richardson.    Montreal. 
Grinding    Machinery. 

London   Emery    Works,    London,    Eng. 
Grindstones 
Richards-Wilcox     Mfg.     Co.,      Aarora, 
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American     Grinder     Mfg.    Co..      Mil- 
waukee. 
Guns 

Harrington    A    Riekardaoa    Arms    Co. 

Worchester,    Mass. 
Tobin  Arms  Mfg.  Co.,  Woodstock,  Oat. 
C.    J.    Hamilton    A    Boa.    Plymouth. 

Mich. 

Hammers 
Stover   Mfg.   Co.,    Freeport,    Ill 
Whitman     A    Barmoa    Mfg.    Co..    St. 

Catharines. 

Handles 

Still,    J.    H.,    Mfg.    Co;,    Bt 

W.    C.    Crawford   Co.,   Tilbury, 

Hardware,    Metal    Window. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.  A  F.  Corbin,  New  Britain,  Cona. 
Hay   Unloading  Tools 

F.  K.  Myers  A  Bro.,  Ashland,  Ohio. 
Hinges 

Canada    Steel    Goods    Co.,    Hamilton. 

Cowan    A    Brittoa,    Gananoau*. 

Montreal    Hardware    Co.,    Montreal. 

The  Stanley  Works,  New  Britain. 
Conn. 

Hinges,     Spring 

Chicago    Spring    Butt    Co.,    Chicago, 
Standard    Mfg.    Co.,    Shelby,    Ohio. 

Hockey    Sticks 
Still,  J.  H.   Mfg.  Co.,   St.   Thomas. 
St.     Marys    Wood    Speoialty    Co..    St. 
Marys, 

Hooks 

P.   &    l'\    Corbin.   New    Britain.    Conn. 
Henderson    A    Richardson,    Montreal 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Stover    Mfg.    Co.,    Freeport,    111 

Hoop   Iron 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Hoops — Steel     and     Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horseshoes  and    Nails 

Steel  Co.  of  Canada,  Ltd.,  Hamilton 
Ice    Cream    Freezers 

North   Bros.    Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

lee  Cutting  Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 
Iron    and    Steel    Bars 

Henderson  &  Richardson,  Montreal 
Steel  Co.  of  Canada,  Limited,  Hamilton 

London    Rolling   Mill   Co.,    London. 

Iron    Pipe 

Steel   Co.   of  Canada.    Ltd.,    Hamilton. 
Canada    Tube    A    Iron    Co.,    Montreal 

Iron    Pumps 
Aylmer    Pump    A    Scale    Co.,    Aylmsr. 
R.    McDougall    Co.,    Gait. 
Red  Jacket  Mfg.  Co.,  Davenport.   Iowa 
F.    E.    Myers   A    Bro..    Ashland,    Ohio. 

Knife    Polish 

London  Emery  Works,  London,  Bag. 
Ladders 

Stratford  Mfg.   Co.,   Stratford,  Ont 
Ladders — Shelf 

Hamilton    Brass    Mfg.    Co.,    Hasafltoa. 

F.    E.    Myers  A    Bro..    Ashland.   Ohio. 

Rlchards-Wiloox     Mfg.     Co.,     Aarora. 
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Lamps,   Acetylene 

Maple  City  Mfg.  Co.,  Monmouth,  m. 
Lampblack 

The    L.    Martin   Co.,    New   York. 

Wilekw  Martin  Wilekei  Co..  New  Tork 

Lanterns 

Thos.    Darideon   Mfg.    Co.,    Montreal. 
The  Sheet  Matal  Product*  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

E.  T.    Wright    *    Co.,    Hamilton. 

Lawn     Fencing 
Canada  Wire  *  Iron  Goods  Mf(.  Co., 

Hamilton. 
B.    Qreeninc   Wire   Co.,    Ltd.,   Hamil- 
ton. 
McGregor   Banwell   *  Co.,   Walkerrillt 
Banwell  Hoxie  Win  Fence  Co.,  Ham- 
ilton. 
Lawn  Mowers 
D.  Maxwell  *  Bona,   St.    Mary'*,   OnL 
Supplee    Hardware    Co.,     Philadelphia 
Clipper  Lawn   Mower  Co..    Dixon,    DL 
8.    P.   Towneend   ft  Co.,   Orange,   N.J. 
Whitman    ft     Barnes     Mfg.     Co.,     St. 
Catharinea, 
Lawn    Swine;* 

F.  E.    Myers  *   Bro.,   Ashland.   Ohio. 
Stratford  Mfg.    Co.,    Stratford,    Ont. 

Lightning;    Reds 
Hamilton   Brass   Mfg.   Co..    Hamilton, 
Ont. 
Locks,    Knobs,    Escutcheons,    etc. 
BellcTill*   Hdw.    and   Lock   Mfg.    Com- 
pany,   Belleville. 
Canadian    Tals    *    Towne,    St,    Cath- 
arines. 
P.   ft   F.   Corbin,   New   Britain,   Conn. 
May  ft  Padmers,    Birmingham.   Eng. 
National    Hardware    Co.,    Orillia. 
Peterborough    Leek    Mfg.    Co..    Peter- 
borough,   Oat. 
Lumbering?    Teols 

Pink,  Thoa.,  ft  Ce.,  Pembroke,  Ont 
Manufacturers'    Agents 
Oibb,   Alexander,   Montreal. 
Mcintosh,    H.    F„    ft   Co.,    Toronto. 
Western    Distributors   Ltd.,    Saskatoon. 

Mantels    and    Grates 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 
Match   Boxes 

Storer    Mfg.    Co.,    Freeport,    111. 
Metals 

Canada   Metal  Co.,   Toronto. 

Caverhill,    Learmont  ft   Co.,   Montreal. 

Oibb,    Alexander,    Montreal. 

Henderson    ft    Richardson,    Montreal. 

Leslie,  A.  C,  ft  Co..   Montreal. 

Lysaght,   John,    Bristol,   Eng. 

Magnolia    Metal    Co.,    Montreal, 

McKechnie  Bros.,  Birmingham,   Eng. 

Nora  Scotia  Steel  and  Coal  Co.,  New 
Glasgow,    N.S. 

Samuel,    Benjamin   ft   Co.,   Toronto. 

Alonzo  W.   Spooner,  Ltd.,  Port  Hope, 
Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 

Tallman  Brass  ft  Metal  Co.,  Hamilton 

Thompson,  B.   ft  8.  H.  ft  Co., Montreal 

Metal  Lockers 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Dennis  Wire  ft  Iron  Co.,  London,  Ont. 
Metal  Shingles,  Sidings,  Etc. 

Gait  Art  Metal  Co.,   Gait. 

Metallic   Rooting  Co.,   Toronto. 

Metal  Shingle  and  Siding  Co.,  Preston. 
Metal    Polish,    Emery    Cloth,    Etc. 

Oakey,  John,  ft  Sons,  London,  Eng. 

John    C.    Wilson,    Ottawa. 

Metal    Store   Fronts 
Canada  Foundry  Co.,   Ltd.,  Toronto. 

Mop    Holder 
Theo.  J.   Ely  Mfg.  Co.,   Erie,   Pa. 

Mop    Wringers 

Theo  J.   Ely  Mfg.   Co.,   Girard.   Pa. 
White    Mop    Wringer   Co.,    Fultonrille. 
N.Y. 

Nail    Pullers 
The    Bridgeport    Hdw.    Corp..    Bridge- 
port,   Conn. 
Smith  Hardware  Co..   Montreal. 

Nails,    Wire 

Laldlaw  Bale- Tie  Co.,  Hamilton,   Ont. 

Parmenter  ft  Bulloch  Co.,  Oananoque. 

P.  L.  Robertson  Mfg.  C,  Milton,  Ont. 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
OUers 

Thoa.    Davidson   Mfg.   Co.,    Montreal. 

Hero    Mfg.    Co.,    Philadelphia. 

Maple  City   Mfg.   Co.,   Monmouth,    111. 

The  8heet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal.    Toronto.    Winnipeg 

Wright,  E.  T.  ft  Co..  Hamilton.  Ont. 

Oil   Stones 

Canadian  Hart  Wheels,  Hamilton,  Ont 
Carborundum  Co.,  Niagara  Falls,  N.T. 
Oil    Stores 
MeClary    Mfg.    Co..    London. 
Queen    City    Oil    Co.,    Toronto. 


Oil   Tanks 

Bowser,    8.    F.,    ft    Co.,    Toronto. 
Ornamental   Iron  and  Wire 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Dennis  Wire  ft  Iron  Co.,  London,  Ont 
Packing 

Garlock    Packing   Co.,    Hamilton,   Ont. 
Paints,  Oils,  Tarnishes 

Berry  Bros.,  Limited,  Walkerrile,  Ont. 

Brandram    Henderson,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Dougall    Tarnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial  Varnish   and  Color  Co.,   Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R.  C.  Jamieaon  &  Co.,  Ltd.,  Montreal 

Lowe   Bros,,   Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin   ft  Co.,   Toronto. 

Pinchin.    Johnson   Co.,    Toronto. 

Pratt    ft     Lambert     Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  ft  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard     Paint     and     Varnish     Co., 
Windsor,    Ont. 

G.    F.    Stephens    ft    Co.,     Winnipeg, 
Man. 

Winnipeg   Paint  ft  Glaas  Co.,    Winni- 
peg. 
Paint    and    Varnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall   Varnish  Co.,   Montreal. 

Imperial    Varnish   ft    Color    Co.,    Tor- 
onto. 

Perforated    Sheet    Metals 

Canada    Wire    and    Iron    Goods    Mfg. 
Co.,   Hamilton. 

Greening,   B.,   Wire  Co.,  Hamilton. 
Pig   Iron 

Henderson    ft    Richardson,    Montreal. 

Steel   Co.   of  Canada,   Limited,   Ham- 
ilton. 

Samuel  Benjamin  ft  Co.,  Toronto. 

A.  C.   Leslie  ft  Co.,   Montreal. 
Pipe,    Wrought    Lead    and 
Galvanized 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  ft  Iron  Co.,  Montreal. 
Pliers 

Henderson    ft    Richardson,    Montreal. 

Smith    Hardware    Co.,    Montreal. 
Poultry   Netting 

Greening,     B„     Wire    Co.,     Hamilton, 
Ont. 

John    Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal, 
Pruning    Knives 

International    Tool    Co.,    Detroit. 
Pumps 

Canada    Foundry    Co.,    Ltd.,    Toronto. 

R.    McDougall  Co.,   Gait,   Ont. 

F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 

Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 
Pumps,    Power 

Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 
Putty 

Brandram-Henderson    Co.,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Sherwin-Williams  Co.,   Montreal. 

Pinchin- Johnson    &   Co.,    Toronto. 

Steel  Co.   of  Canada,   Ltd.,  Hamilton. 
Rat  Traps 

Canada  Wire  ft  Iron  Goods  Mfg.   Co., 
Hamilton. 

Loyell    Mfg.    Co.,    Erie,    Pa. 

Oneida     Community,      Ltd.,     Niagara 
Falls. 
Razors 

Gillette  Safety  Razor  Co.,  Montreal. 

Greeff-Bredt    ft  Co.,    Toronto. 

Jonathan    Crookes    ft    Son,     Sheffield, 
Eng. 

Dorken    Bros,    ft    Co.,    Montreal. 

Jas.    Button   ft  Co.,    Montreal. 

Kampfe    Bros.,    New    York. 
Razor   Blades. 

Schramberger,   Uhrfedemfabrik, 
Schramberg,    Germany. 
Razor   Hones 

Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 

Carborundum  Co.,  Niagara  Falls,  N.T. 
Razor    Strops 

J.   R.  Torre j   ft  Co.,   Worcester,   Mass. 
Registers 

Jas.     Stewart    Mfg.     Co.,     Woodstock, 
Ont. 

Canadian    Ferrosteel    Co.,    Bridgeburg. 
Rivets 

Steel    Co.    of  Canada,   Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoqne. 

P.   L.   Robertson   Mfg.   Co.,   Ltd..    Mil- 
ton   West,   Ont. 
Roofing   Supplies 

Barber   Asphalt   Co.,    Philadelphia. 

Brantford    Roofing    Co.,    Brentford. 

Canadian    Supply    Co.,    Toronto. 

Dominion     Roofing     Co.     of     Canada, 
Ltd.,   Toronto. 

Gait   Art   Metal   Co.,    Gait,   Ont. 

McArthur,    Alex.,    ft   Co.,    Montreal. 

Metal    Shingle  ft   Biding  Co.,   Preston, 
Ont, 

Metallic   Roofing  Co.,   Toronto. 
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United    Roofing    ft    Mfg.    Co.,    Phila- 
delphia,  Pa. 
Winnipeg  Paint  ft   Glass   Co.,    Winni- 
peg. 
Rope 

Independent   Cordage   Co.,    Toronto. 
Rules  and   Gauges 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin   Rule  Co.,   Windsor. 
Saws 

Atkins,    E.    C,    ft    Co.,    Indianapolis, 

Ind. 
Disston,  Henry,  ft  Sons,  Philadelphia. 
Drabble  ft   Sanderson,   Sheffield,  Eng. 
Shurley  Dietrich  Co.,  Ltd.,  Gait,  OnL 
Bimonds  Canada  Saw  Co.,   Montreal. 
Spear   ft   Jackson,    Sheffield,    Eng. 
Scales 

Aylmer  Pump  ft  Scale  Co.,  Aylmer, 
Ont, 

Burrow,  Stewart  ft  Milne  Co.,  Ham- 
ilton. 

Renfrew   Scale  Co.,   Renfrew,   Ont. 
Screen   Door    Sets 

P.   ft   F.   Corbin,   New  Britain,   Conn. 

Stanley   Works,    New   Britain,   Conn. 
Screws,   Nuts,   Bolts 

National    Acme   Mfg.    Co.,    Montreal. 

Steel   Co.   of   Canada,    Limited,   Ham- 
ilton. 
Screws,  Wood 

P.  L.  Robertson  Mfg.  Co.,  Milton, 
Ont. 

Steel  Co.  of  Canada,  Hamilton. 
Scythe   Stones 

The  Carborundum  Co.,  Niagara  Falls, 
New   York. 
Shears,   Scissors 

Acme  Shear  Co.,   Bridgeport,  Conn, 

R.  Heinisch's  Sons  Co.,  Newark,  N.J. 

Henry  T.  Seymour  Shear  Co.,  New 
York. 

J.  Wiss  ft  Sons  Co.,  Newark,  N.J. 
Shelf    Boxes 

Cameron    ft    Campbell,    Toronto. 
Shellacs 

Berry   Bros.,   Walkerrille. 
Shovels    and    Spades 

Spear    ft    Jackson,    Sheffield,    Eng. 
Sieves   and    Screens 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 

McGlashan,  Clarke  Co.,  Niagara  Falls. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Sporting    Specialties. 

Marble   Arms  &   Mfg.   Co.,   Gladstone, 
Mich. 
Sprayers 

Cavers    Bros.,    Gait,    Ont. 

T.    Collins    Mfg.    Co.,    Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.    T.    Wright    ft    Co.,    Hamilton. 

Spramotor  Co.,  London. 
Springs 

B.     Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    ft    Richardson,    Montreal. 
Spring    Hinges,    Etc. 

Chicago  Spring  Butt  Co..  Chicago,  111. 

Standard   Mfg.    Co.,   Shelby,   Ohio. 
Stains,    Shingle 

Berry   Bros.,    Walkerrille. 
Stains,  Wood 

Berry   Bros.,   Walkerrille. 
Staples 

B.    Greening    Wire  Co.,  Ltd.,  Hamilton 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Steel — High  Speed 

Alexander   Gibb,    Montreal. 

Henderson    ft    Richardson,    Montreal. 
Steel— Cold    Rolled    Strip 

Morris  &   Bailey  Steel   Co.,    Pittsburg. 
Steel  Wire  Hoops 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Stencils 

Hamilton  Stamp  ft  Steneil  Co.,  Ham- 
ilton,   Ont 

MeClary'*,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

E.  T.   Wright  &  Co.,   Hamilton,   Ont. 
Herod      Machine     ft      Stamping      Co., 

Brantford. 
Store    Ladders 

Hamilton  Brass  Mfg.  Co.,  Hamilton, 
Ont. 

F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Stoves,   Furnaces 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary'a,    London,    Out. 

Pease   Foundry  Co.,   Toronto. 

D.    J.    Barker   ft   Co.,    Pleton. 
Stoves,  Gas. 

Burrow,    Stewart   4   Milne   Co.,    Ham- 
ilton. 

MeClary    Mfg.    Co.,    London,    Ont, 
Tacks 

The    Steel  Co.     of    Canada,  Ltd., Ham- 
ilton. 
Tapes 
Jas.  Chesterman  ft  Co.,  Sheffield,  srng. 
Lufkin    Rule   Co.,    Windsor,    Out. 
Tiling — Wall   and    Fleer 
The    Barton-Netting    Co..    Ltd.,    Wind- 
sor,  Ont. 


Tin    Plate 

Henderson    ft    Richardson,    Montreal. 

A.  C.    Leslie  ft   Co.,   Montreal. 

B.  ft  S.  H.   Thompson  ft  Co.,   Mont- 
real. 

M.    ft    L.    Samuel,    Benjamin   ft    Go., 
Toronto. 
Tools 

The   Chapin   Stevens   Co..    Pins'  Mead- 
ow,  Conn. 

The      Goodell-Pratt     Co.,      Greenfield. 
Mass. 

Spear    ft    Jackson,    Sheffield,    Eng. 

Allan    Hills    Edge   Tool    Co.,    Gait. 

Armstrong    Bros.    Tool    Co,,    Chicago. 

Robt.    Sorby    ft    Sons,    Sheffield. 

Stanley     Rule     ft     Level     Co.,    Now 
Britain. 

International    Tool    Co.,    Detroit, 
Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 
Tool  Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis, 
Luther  Grinder   Mfg.    Co.,    Milwaukee, 
Richards-Wiloox     Mfg.     Co.,     Aurora, 

Trucks 

Aylmer   Pump   ft   Seals   Co.,    Aylmer, 

Ont. 
Renfrew   Seals   Co.,    Renfrew,   Co. 

Varnishes:     See  Paints 
Berry  Bros.,  Limited,  Walkerrille,  Oat 
Dougall    Varnish   Co.,    Montreal. 
Glidden  Varnish  Co.,  Toronto. 
International    Varnish   Co.,    Toronto. 
Pratt  ft   Lambert,    Bridgeburg. 

Ventilators 

Harris,   J.   W..    Co.,    Montreal. 
Vise* 

Henderson    ft    Richardson,    Montreal. 

Hollands   Mfg.    Co.,    Erie,    Pa. 

Chas.    Parker  Co.,   Meriden,   Coma. 

Prentiss   Vis*  Co.,   New   York. 
Washing-    Machines,    Etc. 

J.  H.  Connor  ft  Son.,  Ottawa,  Oat. 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

Henderson    &    Richardson,    Montreal. 

D.  Maxwell  ft   Son,   St.   Mary's.  Oat, 

One    Minute   Washer  Co.,    Toronto. 

London  Foundry  Co.,   London. 
Wall   Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle   Irons 

Stover  Mfg  Co.,  Freeport,  I1L 
Wagons— Children's 

Wodstoek   Wagon   Co.,    Woodstock. 
Washers 

P.    L.    Robertson    Mfg.    Co.,     Milton, 

Ont. 
Steel  Co.   of  Canada,  Limited,  Hamilton 
White  Lead 

Brandram-Henderson     Co.,     Montreal. 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wholesale   Hardware 

Carerhill,    Learmont   ft   Co.,    Montreal 

Howland,  H.  8.,  Sons  ft  Co.,  Toronto 

Lewis  Bros,  ft  Co.,  Montreal. 
Window    Guards 

Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton, 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire   Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire  Door  Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Wire — Iron,    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    ft    Richardson,    Montreal. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Oat. 

P.  L.   Robertson  Mfg.  Co.,  Milton,  Ont, 

Steel  Co.    of  Canada,  Limited,  Hamilton 
Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd.. 

Watford,    Ont. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.  Greening  Wire  Co..  Ltd.,  Hamilton 
Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wire    Goods 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire    Machinery 

Ed  Brand,  471  Mosa  Lane.,  Manchester 

Eng. 
Wire   Products 

Andrews    Wire    Works.    Watford,    Ont. 
Wire    Rope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd. 
Hamilton. 
Wire    Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    ft    Richardson,    Montreal. 

Jas.    Steel*   Limited,   Gualph,   Oat, 
Wood    Finishes 

Berry   Bros.,   Walkerrille. 
Wrenches 

Cochran     Pip*    Wrench    On, 

Whitman     ft     Barnes     Mfg.     On.,     at. 
Catharinea. 

Bemis    ft    OaU    Hdwc    ft    Teal    On.. 
Springfield,     Mass. 
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Raise  The  Percentage  of  Your  Sales 


280  Calibre 
HigK  Velocity 


You  can  sell 
any  sportsman 
who  needs  a 
good  rifle  a 
"Ross  .280"  (High  Velocity)  more  readily  than  some 
cheaper  and  perhaps  more  or  less  well  known  make, 
Moreover  every  such  sale  means  a  satisfied  customer, 
and  a  very  nice  profit  for  you. 

It's  worth  your  while  to  think  over  the  "Ross  High 
Velocity"  proposition,  . 

ROSS  RIFLE  CO.     QUEBEC 


ROBERTSON 

SOCKET  HEAD 

WOOD  SCREWS 


GET 

OUR 

PRICES 


-w 


SEE 

THAT 

SQUARE 

HOLE 


T 


PAT.  FEB.  2,  1909 

HAND  DRIVERS,  YANKEE  BITS,  BRACE  BITS 
RIVETS,     BURRS,     WASHERS,     NAILS,    WIRE 

SEND  FOR  CATALCG. 

The  P.   L.  Robertson    Manufacturing   Co.,  Limited,        -       Milton,  Ont. 

TORONTO  WAREHOUSE,  19  Jarvis  Street,        -         F.  J.  Schuch,  Agent 
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IF    ITS  AN 


**  WRINGER    ° 


THAT'S   ALL  YOU   NEED  TO 
KNOW   ABOUT  A   WRINGER 

The  quality  goes  in    before  the 

name  goes   on.      Do   you 

handle  them?     If 

not,  why? 

LOVELL  MFG.  CO. 

D    ERIE.  PA.   U.S.A..  □ 


TRADE    BUILDING 

Have  you  a  stock  of  Spring  Hinges  that 
have  distinctive  selling  features  which  your 
salesmen  can  offer  and  which  would  make 
the  prospective  purchaser 
buy  them  and  no  other  ? 

Chicago  "Relax" 
Spring  Hinges 


are  in  great  demand.  They 
are  substantial  in  construc- 
tion and  readily  applied. 
The  EXCLUSIVE  FEA- 
TURE of  spring  action 
release,  allowing  the  door 
to  be  placed  at  any  desired  position  and  auto- 
matically reengaging  when  the  door  is 
closed,  is  of  recognized  merit  and  utility. 

Send  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

(£l;ttago  Sprhje'Btttt  Compaq 


CHICAGO 


NEW   YORK 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear,  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE^FOR  THEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary        Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design  ;  particularly    adapted 
to  the  work  they  have  to  do  ;  durable  and  reliable. 


Those  that  bear 
thi«  Trade-Mark 


fUFKJN 


are    the  leaders  of  the   field  because  they  have  always  given  satisfaction.     THEY 
ARE  DOMINION  MADE. 

"■  «*«  «  mEfl/FKINftl/LE(?0.  OF{?ANADA.lri>. 

AIL  JOBBERS.  W/NDSOKONT. 


CATALOGUE 
ON  REQUEST 


HARDWARE     AND     METAL 


CVCRCD 


Es*3 
1509 


3tC? 
LIS 


MANUFACTORY: 

Surrey  Works,  Smethwick,  near  Birmingham,  England 

Electric  &  Gas  Lighting  Fittings 


FOR 
PUBLIC 
BUILDINGS, 
ETC. 


ARCHITECTS' 
DESIGNS 
EXECUTED 


ORNAMENTAL  BRASS   AND  IRON   WORK  FOR 
ENTRANCE      GATES,     BALUSTRADING,     ETC. 


CANADIAN  REPRESENTATIVE : 

GEO.  H.  SAYWELL 

HAMMOND  BUILDING,  61-3  ALBERT  STREET  -: 


WINNIPEG 


ALSO  AGENTS  AT 

TORONTO,  CALGARY,  VANCOUVER  AND  SASKATOON 
ASK    OUR    SALESMEN    TO    WAIT    UPON    YOU 


CANADA'S  ONLY  WEEKLY  HARDWARE  PAPER. 

HARDWARE-METAL 

Published  Weekly  by 

THE   MACLEAN   PUBLISHING  COMPANY,  LIMITED 


Vol.  XXIV. 


Publication  Office:   Toronto,  Canada 
July  6,  1912 


No.  27 


I  llllllllllllllilillli 


i 


|! 

i"  *    llift._ 


Portland  Cement 

Brings  Big  Results  to  Every  Dealer 

Cement  is  now  being  specified  by  many  contractors  in  the 
construction  of  residences  and  other  small  buildings.  Why 
not  stock  Rogers'    Portland  Cement  and   solicit   the   contractor's 

patronage  ?     This  cement  is  well  and  favorably  known  and  pays 

a  very  attractive  profit. 

It  is  a  cement  upon  which  you  can  absolutely  rely  to  give  perfect 
satisfaction. 

Rogers'    Portland    Cement    has    great 
strength,  sets  evenly  and  is  absolutely 
uniform  in  its  action.      Its  weather 
resisting    qualities     cannot    be 
equalled. 

We  ship  promptly. 
Give    it    a    trial. 

ALFRED    ROGERS 

LIMITED 


TTTrWrn^rmtTrrrmT^llllllllllllllllintnTir 


28  West  King  Street 
TORONTO. 

N.  J.  DINNEN  &  CO. 
Western  Sales  Mgrs. 
WINNIPEG 


HARDWARE    AND     METAL 


Are  You  Missing  Opportunities? 


The  problem  of  modern  business,  from  manufacturing  to  retailing,  is 
to  eliminate  lost  motion  and  make  the  most  of  every  opportunity  of  in- 
creasing legitimate  profits. 

Are  you,  as  a  retailer,  giving  to  this  problem  the  attention  which  it 
deserves? 

Have  you  figured  out  which  lines  in  your  store  pay  best,  in  immedi- 
ate profits,  in  future  business,  and  in  permanent  good-will'?  And  do  you 
focus  the  attention  of  your  salesmen  on  these  lines'? 

Have  you  pointed  out  to  them,  for  instance,  that  the  sale  of  a 


GILLETTE 


SAFETY 
RAZOR 


is  worth  more  to  your  store  than  the  sale  of  any  other  razor1? 

It  is  not  so  much  the  immediate  profit — though  on  the  price-protectea 
GILLETTE  you  are  sure  of  a  substantial  reward  for  every  sale. 

Nor  is  it  chiefly  the  future  sales  of  blades — though    the    man    who 
comes  into  your  store  regularly  for  GILLETTE  Blades  is  pretty  sure  t<> 

grow  into  a  good  all-round  customer. 

The  big  advantage  in  selling  the  GIL 
LETTE  Safety  Razor — in  recommending  it 
above  any  other  razor  made  —  lies  in  the 
proven  fact  that  every  GILLETTE  sale 
makes  a  pleased  customer.  A  pleased  cus- 
tomer comes  back — that  means  a  lot. 

The  keen,  convenient,  business-like  little 
GILLETTE  gives  a  man  the  kind  of  a  shave 
he  has  longed  for,  but  scarcely  expected  to 
ever  enjoy.  With  it  he  can  save 
half  the  time  his  shave  used  to 
take,  escape  all  the  nasty  gashes 
and  enjoy  solid  comfort.  And, 
mind  you,  these  are  the  things  he 
will  appreciate 

Analyze  this  razor  question  care- 
fully— weigh  the  returns,  present 
and  future,  from  the  GILLETTE 
and  the  others,  and  we  are  willing 
to  leave  the  decision  to  your  good 
judgment. 

The  Gillette  Safety  Razor  Co.  of  Canada,  Limited 


Office  and  Factory : 
The  New  Gillette  Building,  Montreal 


•^Gillette 


KNOWN  THE 


WORLD  OVEA 


HARDWARE     AND     METAL 


MAYMORE 


MAYMQRE  GLAU  KNOBS 


ARE   BRILLIANTLY    CUT 
FROM   THE    FINEST 
AND    CLEAREST  METAL 


fio.  7963 
TMfcSt   ARE 

ONUY  TWO  FROM 

.  UNIQUE  SELECTION 
No.  7965 

Write   for    Particulars    of   Complete  Line  to 

THOMAS.  W.  KIRBY 

YONCE    ST  ARCADE     TORONTO 

MANUFACTURED    by 


MAY&PADMORE  tD  Birmingham 


ENC 


HICMC 

ifieie  aw 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  sales- 
man can  offer  and  which  would  make  the  pro- 
spective purchaser  buy  them 
and  no  other? 

Chicago  "Triplex' 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability 
and  finish  of  this  article  are 
unsurpassed,  and  in  consid- 
eration of  prices  that  are  conservative  in 
respect  to  value,  the  up-to-date  dealer  cannot 
afford  to  neglect  this  profitable  business. 

S  -nd  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

(Chicago  Sprite  'Butt  Compaq 


CHICAGO 


NEW  YORK 


A  New  Line 

"Yankee "  Plain  Screw  Drivers 


Strong,    durable,    well  balanced    tools,    of    the    same   high 

quality  of  material  and  workmanship  as  other  "Yankee" 

Tools,  which  to-day  are  without  equal. 

The  blade  and  ferrule  are  highly  polished,  the 

handle  of  hardwood,  finished  in  dull  black, 

making  a  handsome  appearance. 

Each  tool  is  thoroughly  tested  and  the 

?s£v  blades  positively  guaranteed    not 

\.  \  to  turn  in  the  handle. 

%  \JW  Your  Jobber  Will  Supply  You 

^  >5§^K       lifefe^  No.  90,  Standard  Style,  Four- 

**"*"*,    j^.  HHl^te  teen  Sizes,  2  to  30  in. 

No.  95,  Cabinet  Style, 
(Slim  Blade) 
Eleven  Sizes,   2J 
to  15$  in. 

\ 


Made  by 

North   Bros. 
Mfg.  Co. 

PHILADELPHIA,   PA. 


HARDWARE    AND    METAL 


More  Water  for  Less  Money 


^7T  Would  you  pump  water  from  a  deep  well 
^|J  for  two  cents  per  hour?  That's  what  the 
"ECLIPSE  PUMPER"  does  right  along. 
Neither  does  its  usefulness  end  there.  The  en- 
gine is  easily  disconnected  from  the  pump  and 
is  all  ready  to  turn  the  cream  separator,  run 
your  grindstone  or  grind  your  feed,  etc.  The 
"ECLIPSE  PUMPER"  is  a  practical,  guaran- 
teed "Fairbanks-Morse  Engine." 

Every  hardware  dealer  should  carry  them; 
and  a  letter  to  our  nearest  branch  will  bring  you 
our  catalogs  and  our  special  terms  to  agents. 


The   Canadian  Fairbanks-Morse   Co.,   Ltd. 

FAIRBANKS    STANDARD  SCALES— FAIRBANKS-MORSE  GAS  ENGINES— SAFES  and  VAULTS 

Montreal,   Toronto,    Winnipeg,  Vancouver,   Calgary,  Saskatoon,  St.  John 


THE  S.M.P.  "Hot  Blast"  Oil  Stoves 

Just  the  article  needed  for  Summer  Residences  or  Camps 

No.  200.     These  Stoves  Have 

Two  Extra  Large  4y2  inch  Burners. 

Large  Oil  Filling  Hole. 

Legs  made  of  Tinned  Band  Steel. 

Large  Seamless  Oil  Founts,  consequently  no  leakage. 

Brass  Thumb  Pieces  on  Wick  Turners. 

Chimneys  and  Extensions  made  from  Drawn  Steel, 
therefore  no  breakage. 

No   Cast  Iron  Parts   to  get  broken  in  shipping  or 
while  being  used. 

Prices  on  Application. 

SKeet    Metal    Products    Company 


The 


OF  CANADA 


MONTREAL 


SUCCESSORS     TO 

KEMP    MANUFACTURING    COMPANY 

TORONTO 


LIMITED 


WINNIPEG 


HARDWARE     AND     METAL 


Going 
Fishing? 


A  great  many  people  are  going  to  enjoy  more  or  less  of  this  fine  sport  during  the  vacation  months  of 
July  and  August.     There  will  be  the  need  of  many  new  outfits  and  the  replenishing  of  old  ones. 

Each  Dealer  will  do  well  to  anticipate  these  wants  and  keep  his  stock  complete  and  well 
assorted.  There  will  be  no  waiting  on  the  part  of  buyers,  and  every  item  sold  in  Fishing 
Tackle  shows  a  good  profit. 

Establish  Your  Store  As  Sporting  Goods  Headquarters  For  Your  Town 
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We  Carry  a  Very  Great  Variety  and  Complete  Stocks  of  Fishing  Tackle. 

We  Will  Fill  Your  Orders  Completely  and  Ship  Them  Promptly. 

WE  PRICE  THEM  SO  THE  DEALER  CAN  MAKE  A  PROFIT. 

LEWIS  BROS.  Limited,  Montreal 


OTTAWA 


TORONTO 


VANCOUVER 


ORDER  NOW 
AND  MEET  THE  RUSH 


HARDWARE    AND     METAL 


LUNDY 


SHOVELS 


Have    All    The    Qualities    1  Hat    Are    Essential    to    Rapid    Sellers 

Our  shovels  are  not  experiments,  but  products  that  have  been  proven  superior  to  other]brands. 

They  are  made  from  Open  Hearth  Crucible  Steel.    The  strap  is  extra  strong,  being  double 'ply  and  carefully  welded.    The 
point  of  the  blade  is  never  heated  during  the  process,  adding  extra  strength  there  also. 

LUNDY  SHOVELS  IN  VARIOUS  STAGES  OF  CONSTRUCTION  n         a  i         •    ■  i  ■        i    i  , 

Uur  shovels  yield  a  splendid  profit 

and  are  the  best   insurance  against   dissatisfied   cus- 
tomers— they[are  the  kind  that  bring  larger  business. 

LUNDY  SHOVELS    are   excellently  finished   and 
are  very  attractive. 

We  make  three  grades  so  as  to  completely  meet 
the  requirements  of  the  trade. 

If   your   jobber   does  not   handle   them,   write    us 
direct. 

We    guarantee    quick    shipments    and    complete 
satisfaction. 

GIVE   THEM   A   TRIAL. 

The  LUNDY  SHOVEL 
AND  TOOL  CO.,  Ltd. 

General  Office  and  Works  : 

PETERBORO,    ONTARIO 

SELLING  AGENTS  : 

Delorme  Bros.,  Montreal  ;  Tees  &  Persse,  Ltd..  Winnipeg; 

Tees  &  Persse  of  Alberta,  Ltd.,  Calgary  ;     E.  E.  Crandall, 

Vancouver,   B.C.  ;    N.  B.  Misener,  Toronto. 


Armstrong  Ratchets 

The  Best  and  Most  Complete  Line  Made 

Made  entirely  from  Drop  Forgings  and  Bar  Steel. 

Hardened  all  over — Outwear  Two  of  the  Soft  Kind. 


---■-■■        i  /.ijj 

ARMSTRONG   SHORT  RATCHET 


3 


SHORT  RATCHET 
For  Morse  Taper. 


Each  Ratchet 
is  packed  in  a 
Cardboard  Box. 


DEALERS ! 


UNIVERSAL  RATCHET 


Two  inches  of  motion  at  end  of 
handle,  IN  ANY  DIRECTION, 
,  will  drive  the  Drill. 


Patented  Nov.  8, 1898, 
Sept.  29, 1900. 


Do  you  want  the 
Best  Made,  Best 
Packed  and  Best 
Advertised 
Ratchets? 


"STANDARD"  REVER 
SIBLE   RATCHETS 


"Hard-to-Please" 
USERS  prefer 
ARMSTRONG 
RATCH  ETS 


They  stand 
the  racket. 


LET  US  SEND  YOU  A  CATALOG 


SLEEVE  RATCHET 


Armstrong  Bros.  Tool  Co. 

"The   Tool  Holder   People." 

306  N.  Francisco  Avenue,  Chicago 
U.  S.  A. 


HARDWARE     AND     METAL 


| 
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We're  spending  money  for  you 

WE^are^spending  thousands  of  dollars  every 
month    showing    the    people    of    Canada 
how  to  use  concrete. 

THAT    money    is   making    the   demand    for 
Canada  Cement  grow  tremendously.  Every 
cent  of  it  is  making  business  for  you. 


D 
D 


O  you  want  to  know  just  what  we're  doing  to  create 
business  for  our  dealers? 

O  you  want  to  know  how  you  can  co-operate  with 
us  to  get  even  greater  profits  from  this  big  sales 
campaign  ? 


WRITE  us,  asking  for  particulars  of  our 
advertising  campaign  and  we  will  tell 
you  how  you  can  use  it  to  increase  business  in 
your  locality.  This  information  is  valuable — 
yet  it  will  cost  you  nothing.  Write  now, 
while  you're  thinking  of  it. 

Address 

Publicity  Manager 

Canada  Cement  Company,  Limited 

HERALD   BUILDING 

MONTREAL  fC  ^ORTLanD^ 


Mention  this  paper 


■ill 


HARDWARE    AND    METAL 


THE 

STEEL  COMPANY  OF  CANADA 

LIMITED 


TACKS 

With    heads    that    do    not    come 
off    and    points    that    are    sharp. 


WIRE     NAILS 
WOOD     SCREWS 
MACHINE  SCREWS 

We     guarantee    thoroughly    the 
quality. 


..  ..  .. 

..  ..  .. 


If    prompt    delivery    is    a  factor 
ORDER    TO-DAY 


DISTRICT    SALES    OFFICES : 

HAMILTON,       TORONTO,        MONTREAL,       WINNIPEG 

W.  A.  MacLennan,  Vancouver,  B.C.  H.  G.  Rogers,  St.  John,  N.B. 

J.  B.  H.  Rickaby,  Victoria,  B.C.  Geo.  D.  Hatfield,  Halifax,  N.S. 


HARDWARE     AND     METAL 


Samson 
Harvest 


Tools 


Give  Absolute  Satisfaction 

When  dependable  harvest  tools  are  required  it  is  easy  to  order  a  supply  of 
Samson  Harvest  Tools.  Our  guarantee  is  sufficient  assurance  to  you  that 
your  customers  will  get  extra  value,  and  your  own  experience  will  teach  you 
that  it  pays  to  handle  lines  of  proven  merit,  such  as  Samson  Farm  and  Garden 
Tools,  etc.  You  can  depend  on  the  quality  and  extra  value  of  any  lines  carry- 
ing our  Samson  trade  mark. 

ORDER     TO-DAY. 

H.  S.  Howland,  Sons  &  Co.,  Limited 

Wholesale  Hardware 


WE  SHIP  PROMPTLY 


TORONTO 


GRAHAM  NAILS  ARE  THE  BEST 


OUR  PRICES  ARE  RIGHT 


HARDWARE     AND     METAL 


Crescent 


Brand 


Crescent  Brand  HARDWARE 


Butt  Hinges 


Strap  Hinges 


Tee  Hinges 


Barn  Door  Hangers        Parlor  Door  Hangers 
Trolley  Hangers         Hinged  Hasps         Shelf  Brackets 


Wrought  Staples 


Rollston  Pulleys 


Gate  Hooks 


Wagon  Hardware 


Steel  Sheets 


Bands 


Etc.  Etc.  Etc. 


Bars 


Rods 


Wire 


CANADA  STEEL  GOODS  CO.,  Limited 

HAMILTON  -  -  -  CANADA 


Davidson's  Western   Slop  Pail 

A  Modern  Sanitary  Pattern  and  a  Good  Seller 

Strongly  made  and  attractively  neat  in  appear- 
ance. Absolutely  impossible  for  it  to  leak  as 
body  is  formed  out  of  one  sheet  of  steel,  entirely 
seamless  and  is  then  heavily  galvanized  after  all 
parts  are  assembled.  Finally  finished  by  being 
neatly  decorated  with  two  bands  of  bright  red 
japan. 

One  Size  only,  No.  3,  Capacity  16  Quarts 

Can  be  sold  with  or  without  Commode 
Attachment. 

Write  for  prices  and  arrange  to  try  a  sample  lot. 

The  Thos.  Davidson  [Mfg.  Co.,  Limited 

MONTREAL  WINNIPEG  TORONTO 
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When   Threshing  Time  Comes 


You  can  sell  a  lot  of  these  new  style  cog  lever 
tank  pumps. 

Special  Features: 

Cog  Lever,  which  reduces  effort  of  pumping. 
Bent  hose  tube,  foi^discharge  hose. 


Discharge  valves  on  top  of  pump,  where  they 
are  most  easily  accessible;  each  valve  having  an 
individual  cap,  screwed  on. 

Double  acting  pump — water  on  each  stroke — 
large  waterways,  carefully  bored  and  polished 
cylinder.      Further  particulars  on  request. 


DEMING 
COG   LEVER 
TANK   PUMP 

Fig.  5S4*A 


De/Wfli 

*umps. 


Are  made  for  all  uses,  and  for  operation  by  hand,  windmill, 
gasoline  engine,  pump  jack,  electric  motor.  We  will  be  glad  to 
help  you  solve  knotty  pumping  problems. 

THE    DEMING    COMPANY,  110    Broadway,   SALEM,    OHIO 

Hand   and   Power   Pumps  for  All   Uses 

GENERAL  DISTRIBUTING  HOUSES  : 

Henion  &  Hubbell.  Chicago  Ralph  B.  Carter  Co.,  New  York 

Harris  Pump  &  Supply  Co.,  Pittsburgh 

OTHER  HOUSES  IN   ALL  PRINCIPAL  CITIES 


A    NEW    VALVE 

JENKINS  BROS/ 

GUN    METAL  AND   IRON  BODY 

GATE  VALVES 

"TYPE   K" 

Special  Features: 

Highest  Quality  Steam  Metal.     Perfect  Intel-changeability.      Double  Compensating  Bronze  Wedges. 
Metal  Gland  in  Stuffing-Box.     Great  Strength  of  All  Parts.     Carefully  tested  to  250-lbs.  Water  Pressure 

UNRIVALLED   IN   DESIGN  AND  WORKMANSHIP 

Thoroughly  Reliable  Gate  Valve  for  Steam,  Water,  Oil,  Gas  or  Air.     A  trial  will  convince  you  that  it 
will  pay  you  to  use  these  valves  on  all  your  work. 

Stamped  with  TRADE  MARK  like  cut. 

Stocked  by  Machinery,  Hardware  and  Supply  Dealers  throughout  the  World. 


Catalogue  and  Full  Particulars  Cheerfully  Furnished  on  Application. 

JENKINS  BROS.,  Limited 


Head  Office  and  Works: 
103  St.  Remi  St.,  Montreal,  Canada 


» 


And  at 
95  Queen  Victoria  St.,  London,  E.C. 


HARDWARE     AND     METAL 


The  special  fitness  and  value  of  Magnolia  Metal  for  bearings  which  are  subject  to  grit  and  dust  has 
always  been  most  noticeable  and  is  frequently  commented  upon  by  Engineers  as  shown  in  the  follow- 
ing  letters. 

THE  CLEVELAND  TRINIDAD  PAVING  CO. 
Gentlemen :—  Cleveland,   O.,   Branch   Johnson   City,   Tenn.,   Dec.   15th,   1911. 

We  have  used   ".Magnolia"  exclusively   the  past  three   years  on   the   asphalt   plants   of  this   Company   that   have   been   in   my 
charge   in    Oklahoma   City,   Muskogee,    MacAIester,   Emporia,    Kansas  and  Johnson   City,   Tenn. 

Have   used   it   on   Westinghouse,   High   Speed   and   other   Engines,   also   on    bearings   that   were   subjected    to    much   sand   and 
grit,    and    find    it    the   nearest    to    "perfect"    of   any    anti-friction  Metal. 

Very   truly, 

CHAS.    R.    COOPER.    Plant    Supt, 

The    Cleveland    Trinidad    Paving    Co.  • 


HOWARD   TRUMBO,   Contractor. 
Dear   Sirs:—  Key   West,   Fla.,    Nov.   23rd,   1910. 

I  have  used  MAGNOLIA  METAL  for  the  past  15  years,  and  found  it  satisfactory  in  every  respect.  Used  it  in  thrust  bear- 
ing, crank  and  cross-head  bearing  of  the  Steamer  Bolivar;  for  the  Union  Bridge  Co.,  and  was  on  steamer  for  18  months;  when 
I  left  every  bearing  was  O.K.,  and  used  it  on  several  other  steamers  and  tugs,  also  stationary  work,  and  it  gave  perfect  satis- 
faction. The  last  time  I  used  Magnolia  Metal  was  on  the  Hydraulic  dredge  Minikee,  on  the  pump  bearing,  especially  the  bearing 
next  to  the  pump,  where  sand  and  grit  from  the  pump  gets  in,  a  stream  of  water  is  pumped  next  to  bearing  to  keep  sand  and 
grit  out  or  away  from  said  bearing,  and  after  8  months'  work  this  bearing  was  found  in  first-class  condition,  and  started  on 
another  job  last  March,  and  it  was  still  running  when  I  left  to  take  my  present  position  with  the  Government,  Quart.  Master 
Dept.,   Key   West,   West  Barracks,   Fla. 

Yours  truly, 

ALBERT  DI  NEGRO, 

Chief  Engineer,   Ocean   Steamer. 


SPECIAL    OFFER 

PRACTICAL  ENGINEER  POCKET  BOOK,  630  pages, 
over  2000  subjects.  Price  40c.  post  paid.  We  do  not 
aim  to  make  a  profit  on  these  books.  We  buy  them  in 
large  quantities  as  an  advertising  medium  and  give 
Engineers  benefit  of  low  price.  They  are  highly 
spoken  of  by  Engineers.     Address  Montreal  office. 


Sold  by  leading  dealers  everywhere  or  by 

MAGNOLIA  METAL  CO. 

OFFICE  AND  FACTORY 

225  St.  Ambroise  St.,  MONTREAL 


A  Necessity  to  EVERY  DEALER  Who  Handles  Sheet  Metal ! 

Our  Combined  Lever  Punch  and  Slitting  Shears 

SAVE  MUCH  TIME  AND  LABOR 

THIS  is   a   machine   that  is  constructed  of  the  best 
material  and  made'to  stand  years  of  hard  service. 

If  you  handle  sheet  metal  and  are  not  now  using  one  of 
these  machines  you  should  install  one  at  once.  You 
will  find  it  indispensable  after  a  trial. 

They  slit  any  length  or  width  of  sheet  required  up  to 
their  capacity.  Made  in  two  sizes,  viz. — Nos.  10  and  11. 
No.  10  will  slit  No.  12  gauge  sheet  iron,  soft  steel  or  bar 
iron  1/4"  x  2"  or  3/8"  round,  and  will  punch  a  5/16"  hole 
in  1/4"  iron  or  its  equivalent  in  lighter  metal. 

No.  11  is  the  same  as  No.  10,  only  heavier  and  will  cut 
No.  10  gauge  sheet  iron  or  punch  a  3/8"  hole  in  1/4"  iron. 

Write  for  Full  Particulars  and  Discounts. 


The   Brown-Boggs   Co.,    Limited 

HAMILTON,    ONTARIO,    CAN. 


:,„:,.„ nil mil «"' ' ''"™'™™™'»,r 
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Sell  GLUE  in  packages-it  means  less  handling-more  profit 


BRANTFORD 

ALL  AROUND 

GLUE 

weighed  and  wrapped  ready  to 
hand  over  the  counter. 

NO  MUSS— NO  FUSS- 
NO  LOSS  OF  TIME 
Yt  pounds,   1 2  pounds,  pounds. 
Everybody's  Glue  Size,  in  pounds 
only. 

The  quality  is  there  and  will  be 
maintained. 

ASK    YOUR  JOBBER  FOR  PRICES 

AND  DISCOUNTS 

PROTECT  your  ihow-caiti  by 

using  tha 

BRANTFORD   COIN 
MAT 

same  as  cut  at  left  in  Blue 

and  Orange. 

WRITE    US    FOR     ONE. 

CANADA  GLUE  CO. 

LIMITED 
BRANTFORD,  ONT. 

Manufacturers  of  Glue  and 
Gelatine  of  all  kinds  and  for 
all  purposes. 


It  is  great  to  be  a  flea  and  live  upon  a  lion.    The 
flea  can  say  I  have  the  blood  of  lions  in  my  veins. 


DON  T   BE   A   FLEA.      The  lion  is  the  king  of  beasts  whilst  the  flea  is  a  parasite,  and  only 
a  parasite  could  feel  satisfied  by  such  a  connection  with  the  lion. 

THE    LION  in   business  is  the  firm  manufacturing  goods  of   the  highest  quality,  and  for  a 
quarter  of  a  century  our  rule  has  been  that  nothing  must  leave  our  factory  unless  it  is  of 

THE  HIGHEST  POSSIBLE  QUALITY. 

As  evidence  of  the  result  of    our  endeavors   to  give    complete    satisfaction  our    business  has 
grown  to  such  an  extent  that  we  have  factories  in 

TORONTO,  MONTREAL  and  WINNIPEG 

We  manufacture  Babbitt  Metals,  Solder,    Lead   Pipe,  Block   Lead,  Traps  and  Bends,  etc.,  and  carry  in  stock  all  Ingot  Metals. 

Mr.  Hardwareman  your  stock  is  not  complete  without  our  lines. 
Write  for  prices.  You  will  find  them  Interesting. 

The   Canada  Metal  Co..  Limited 


Head  Office  and  Factory: 

Branch 
Factories 


Fraser  Avenue, 


TORONTO 


Brennan  St., 
MONTREAL 


Chambers  St., 
WINNIPEG 
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THE   NAME   "YALE"   HELPS   MAKE  THE   SALE 


A  New  Door  Check 
Called  Yale 


YOU,  as  a  hardware  dealer,  will  be  interested  to  know  that 
we  are  placing  on  the  market  a  "door^checking"  device 
better  than  our  Blount  Door  Check. 

A  New  Yale  Product  by  the  makers  of  Yale  Locks  and 
Hardware,  embodying  the  same  high  quality  as  all  other  Yale 
Products. 

The  Yale  Door  Check  is  based  on  the  time-proven  funda- 
mental principles  of  the  old  "Blount"  check,  but  so  improved 
in  construction  that  it  stands  as  a  distinctly  new  product. 


C-74 
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We  are  proud  to  give  this 
Check  the  name  "Yale"  because 
we  know  it  to  be  the  most 
thoroughly  ideal  device  for  its 
purpose  that  modern  science 
and  20  years  of  experience  can 
produce. 

It  is  made  in  sizes  suitable  for  all  doors  and 
conditions  of  use;  and  with  "holding-device" 
when  desired. 

How  we  help  you 

to  sell 

Yale  Door  Closing 

Devices. 

IN    addition   to  advertising    the    Yale    Door 
Check  in  the  magazines  we  have  prepared 
material   which   will  help  hardware  dealers 
the  country  over  to  market  this  product. 

The  Quiet  Life  :  A  book  which  is  neither 
serious  minded  nor  very  educational,  but  it  is 
calculated  to  make  the  reader  a  purchaser. 

A  window  display  which  will  really  sell 
door  checks.  It  is  extremely  novel  and 
calculated  to  stop  any  but  the  busiest  passer-by. 

Street  Car  Cards  for  those  who  are  doing 
this  form  of  advertising. 


This  book  will  be  supplied  in  quantity-  imprinted  with  the  name 
and  address  of  the  dealer  carrying  Yale  Door  Checks  in  stock. 
It  is  carefully  printed  in  two  colors  and  adequately  illustrated. 
Ask  us  for  a  copy. 


Yale :  a  New  Door  Check.  A  book 
which  explains  pretty  carefully  the  more 
important  improvements  of  the  Yale 
Check  over  the  Blount;  profusely 
illustrated. 

Cards  and  Hangers  printed  in  two 
colors  with  strong  selling  talk. 

Newspaper  Cuts  either  with  or  without 
text,  as  desired. 


Write   to-day    for   samples   of    this  material   and   further    information    about    our    Dealers'    Advertising 
Service.       Our  help  is  free  to  every  man  who  stocks  Yale  Products  no  matter  from  whom  he  buys  them. 

CANADIAN    YALE   &  TOWNE   LIMITED 

Makers  of  Yale  Products  in  Canada  :    Locks,   Padlocks,  Builders'  Hardware,  Door  Checks  and  Chain  Hoists. 

General  Offices  and  Works  :    St.  Catharines,  Ont. 
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mi 


A  Quick  Seller  and  Good  Profit  Producer 


Now  is  the  time  when  every  progressive  dealer  should  stock  furnaces,  but  when 
doing  so  he  must  select  the  kind  that  will  be  of  greater  benefit  to  his  business. 


The  "KELSEY"  WAT  GENERATOR 


is  built  on  an  entirely  different  principle  than  the  ordinary  furnace.  The 
construction  gives  the  "Kelsey"  more  than  double  the  weight  and  heating 
surfaces  with  the  same  sized  grate. 

The  Zig-zag  Tubes  are  a  Special  Feature 

These  tubes  surround  the  fire  and  form  the  fire  cylin- 
der and  combustion  chamber. 

They  are  in  contact  with,  and  overhang  the  fire,  and 
are  heated  on  all  sides  by  conduction,  by  radiation, 
and  by  the  burning  gases — all  heat  being  utilized  to 
the  utmost. 

Each  heat  tube  has  eight  square  feet  of  heating  sur- 
face, and  there  are  from  eight  to  sixteen  in  each 
heater,  according  to  its  size  and  capacity. 
The  "Kelsey"  saves  fuel,  and  with  the  same  amount 
of  fuel  will  warm  greater  volumes  of  air  than  any 
other  furnace. 

Investigate.  Write  for  full  description  and  testi- 
monials.    Make  better  furnace  profits  this  fall. 

THE 

Jas.  Smart   Mfg.  Company 

Winnipeg,  Man.  LIMITED  Brockville,  Ont. 


I'tWIf 

One   of  the 
zig-zag  tubes 


YOU  CAN   MOVE  BACK  THE  HANDS, 
BUT  NOT  THE  TIME 

If  you  do  not  sell  cement  now,  make  it  a  point  to  stock 
an  order  at  once. 

Rogers' 
Portland   Cement 

pays  a  very  attractive  profit  and  the  demand  will  con- 
tinually increase. 

Act  quickly  or  you  will  be  losing  profits  which  you  would  otherwise  have  procured,  you  may  not 
think  so  now,  but  you  will  realize  it  in  the  near  future.  Then  it  is  too  late — you  have  lost  money — 
your  competitor  may  have  the  trade  in  your  locality. 

ROGERS'  PORTLAND  CEMENT  is  a  product  of  unrivalled  quality,  greatest  durability  and  high- 
est efficiency,  and  is  specified  by  architects  for  modern  houses. 

WRITE  US  AT  ONCE  FOR  PRICES.    QUICK  SHIPMENTS  GUARANTEED. 

ALFRED  RODGERS,  LIMITED 

28  West  King  Street.    Toronto 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 
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For  Quick  and  Satisfactory  Sales  Try 

"EMPIRE" 

HOT  AIR    REGISTERS 

These  are  two  popular  and  very  neat  designs  that  are  sure 
to  attract  those  who  are  interested. 

The  "Empire  Special"  Register  meets  the  demand  for  a 
register  with  a  large  opening.  Has  all  the  qualities  that  are 
required  to  assure  the  complete  satisfaction  of  the  user. 


EMPIRE  SPECIAL 

New    design,    made   in  full   sizes  from   7  x  10 

to   12  x  15 

Made    in    Japanned,    nickel-plated    and    oxidized 

Write   us   to-day    for   full    particulars,  catalogue 
and  discounts. 

Others  dealers  are  making  good  profits  by  handling 
this  line — you  can  do  the  same.  We  guarantee  to 
please  you.  Do  not  Delay. 

THE 

Canadian  Heating  &  Ventilating 
Company,  Limited 


OWEN  SOUND 


ONTARIO 


MOORISH   DESIGN    CAST    REGISTER 
Made  in  full  sizes  from  7  x  10  to  12  x  15 


Or  The  Canadian  Heating  and  Ventilating  Co.  Branch  : 
521  Henry  Avenue,  Winnipeg,   Man. 


Here  is  YOUR  Chance 

to    make    your    range     department    more 
profitable  and  more  satisfactory. 

Happy  Thought"  Ranges 

are  known  from  one  side  of  the 
continent  to  the  other  and  re- 
commended by  every  house- 
wife who  ever   used  them. 

The  "HAPPY  THOUGHT" 

works  equally  well  with  coal 
or  wood  and  gives  a  longer 
and  more  reliable  service 
than  any  other. 

This  is  not  a  claim,  but  a 
fact,  and  we  can  prove  it. 

Get  a  "HAPPY  THOUGHT" 

Catalog  at  once.  Each  sale 
brings  a  good  profit. 

The  William  Buck 

iliP-''"         Stove  Co.,  Limited 

Saskatoon      Vancouver       Brantford      Montreal      Winnipeg 
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Patented— Canada,  February  20, 1912. 

—United  States,  October  31,  1911. 


Standard 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from   being  knocked 

down. 
It     prevents     injury     to    hands     if    caught 

when  door  is  closing. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noiseless. 
It  will  outwear  three  of  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING  FLOOR  HINGES 


DCTKHMU  FIQDR  CUII 


REGULAR  KIND 


THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  U.S.A. 


The   CHAMPION    RANGE    Pays   a   Splendid    Profit 

(Satisfaction  Guaranteed) 

This  range  is  designed  and  constructed  by  experts, 
and  made  from  the  best  qualities  of  iron.  The  mount- 
ings are  artistically  designed  and  the  whole  range  is 
finely  finished. 

THE  CHAMPION  GRATE 

saves  an  enormous  amount  of  FUEL. 

Its  durable  and  service-giving  qualities  insure  a 
good  value  to  every  buyer. 

Write  for  catalogue  to-day — it  gives  full  description. 

D.J.  BARKER  &  COMPANY,  Picton.  Ontario 


"FAVORITE" 
GASOLINE  RANGES 

ARE  TRADE  WINNERS  FOR 
THE   SUMMER  MONTHS 

RELIABLY  CONSTRUCTED  SIMPLE  TO  OPERATE 

SAVING  ON  FUEL 

We  also  stock  a  full  assortment  of 

JUNIOR  GASOLINE  STOVES, 

WICK  OIL  STOVES, 
WICKLESS  OIL  STOVES  AND 

PORTABLE  OVENS 

A  PROFITABLE  LINE  TO  HANDLE 

WRITE    US    FOR    ILLUSTRATED    CATALOGUE 

FINDLAY  BROS.  CO.,  Ltd. 

260  Princess  Street,  Winnipeg 
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CANADIAN  TUBE  &  IRON  CO., 


LIMITED 
Montreal,  Canada 


OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in   operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS. 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


ffi 


TRADE  MARK 

BRAND 


OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


Also  NIPPLES 

Black  and  Galvanized 
All  Sizes. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works  : 
Lachine  Canal 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass  Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  .'.  Ontario 


MAPLE    LEAF 

" improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE    LEAF" 

Shurly-Dietrieh  Co.,  Limited 


GALT,      ONTARIO 


and 


VANCOUVER,     B.C. 
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—THE   DEFIANCE— 

THE    MOST    POWERFUL 
REGISTER  IN  THE  WORLD 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG, ONTARIO 
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No.  1186  Coal  Grate 


MANUFACTURED  BY 


The  Ohio  Foundry  & 
Manufacturing  Co. 

STEUBENVILLE,  OHIO,  U.S.A. 


Manufacturers  of  all  styles  of  coal 
or  gas  burning  fire-place  goods, 
as  well  as  andirons  and  wrought 
fire-place  trimmings. 


IMPERIAL  ---  STANDARD  ---  SCALES 

400  Varieties                          Accurate,  Durable,  Well  Finished 
Send  for  the  large  128  page  catalog  and  prices,  No.  66 


Butchers'  Scales 

Bathroom  Scales 

Confectioners'  Scales 

Dairy    Scales 

Druggists'   Scales 

Foundry  Scales 

Grain  Warehouse   Scales 

Grain  Elevator  Scales 

Grocers'  Scales 

Tea  Scales 


Platform 
Scales 

All  Capacities 

300  Lbs.  to 
3000  Lbs. 


Letter  and  Postal   Scales 

Railway  Depot  Scales 

Railway  Track  Scales 

Rolling  Mill  Scales 

Salt,  Meat  and  Fish  Scales 

Stock  Scales 

Steelyards 

Weigh  Beams 

Union    Scales 

Etc. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

HEAD  OFFICE  AND  WORKS  :  HAMILTON 

Offices  and  Warehouses  at  Toronto,  Montreal  and  Winnipeg 
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The    Hardwareman 

who  is  not 
handling  our 


"Metallic" 

Ceilings  and  Walls 

is  not  making  as  much 
money  as  he  might. 

How  about  you  ? 

WRITE    US    FOR    CATALOGUE    AND    PRICE-LIST. 


There  is  nothing  to  touch  "  Metallic  " 
for  Kitchen  Ceilings  and  Walla. 


THE  METALLIC  ROOFING  CO.  OF  CANADA,  Limited 


TORONTO,  ONT. 


MANUFACTURERS 


WINNIPEG,   MAN. 


C91 


Pink's 

Lumbering 

Tnols 

MADE  IN  CANADA 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


Manufacturers 
of 


The  Thos.  Pink  Company,  Ltd., 

PEMBROKE,  ONT. 


Lumber  Tools 
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Cjovdell\Matt\ 

Bench  Vises 


IP       0^     \ 


These  vises  are  not  in  any  way  to  be 
compared  with  many  cheap  vises  now  on 
the  market. 

They  are  not  made  for  price,  but  with 
the  aim  of  turning  out  a  practical,  well- 
made,  nicely  finished,  long  lasting  vise. 

Dealers  stock  these  and  you  stock  the 
best. 


Goodell-Pratt  Company 

Greenfield,  Mass.,  U.S.A. 


NUTS 

MILLED  FROM  THE  BAR 


DO  you  have  trouble  in  getting  good 
service  and  good  quality  in  your 
milled  parts? 

NAMCO  nuts  are  made  with  clean  threads, 
accurate  holes  and  smooth  edges,  and  uniformity 
throughout  every  order. 

r  I  "*HESE  nuts  are  made  in  all  sizes,  iron,  steel, 
or  brass,  plain  or  castellated,  with  A.L.A.M., 
"V"  or  U.S.S.  threads,  and  carried  in  stock  at 
our  factory,  either  in  bulk  or  in  packages  for 
immediate  delivery. 

"C^OR  users  and  dealers  of  quantities,  we  have 
A  a  contract  proposition  which  will  be  inter- 
esting. We  will  send  you  our  Standard  Products 
booklet  on  request. 


The  National-Acme  Manufacturing  Co. 

NUTS.      SCREWS,      BOLTS      AND      SPECIAL    PRODUCTS 
MONTREAL,  ST.  HENRI  and  G.T.R. 
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Free  If  You  Are  Not  Satisfied 

~  2;TheHNew  Preston  O.  G.  Square  Bead  Eavestroughing 

We  |have  always^claimed  that  our  eavestroughing  was  the  best  on  the  market,  but  we 
have  gone  ahead  and  gotten  out  something  that  is  far  superior  to  our  old  make.  Now  we  can 
claim  that]we  can't  be  beat  when  it  comes  to  our  eavestrough. 


WC -,•  Some  time  ago'Jwe  advised  all  the  trade  that  we  were  manufacturing  O.  G.  Square  Bead 
eavestroughing  by  machinery  which  assured  absolute  uniformity  in  shape,  but  it  developed  that 
our  machinery  was  not  heavy  enough  to  produce  as  sharp  a  bead  as  we  desired.  We  have 
now  perfected  and  patented  automatic  steel  dies  to  fit  our  large  power  press  and  we  now  guar- 
antee a  trough  superior  in  shape,  appearance  and  fit  to  any  other  on  the  market 

r  HZJYou  can  save  time  and  solder  in  the  erection  of  this  eavetrough  FOR  EVERY  PIECE  IS 
EXACTLY  THE  SAME  and  fits  snug  and  tight.  There  are  more  profits  for  you  and  more  satis- 
faction if  you  use  our  make.     See  our  special  offer  below  and  take  advantage  of  it  at  once. 

■••-ISSI 
Cut    out   this    ad.  and    mail    it    to    us  to-day  with  your  order  for  250  feet  of  our   new 
O.  G.  S.  B.  Eavestrough    and  if  it  is  not  exactly  as  we  represent  it  we  will  make  you  a   pre- 
sent of  it.     This  offer  is  good  for  thirty  days. 


MENTION  HARDWARE  AND  METAL 


Metal  Shingle&SidindC 

PRESTON    ONT.  MONTREAL    QUE 
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HERE'S  A  COUPLE  OF  GOOD  SELLERS 

Made  Right  and  Backed  by  C.  D.  Efficiency 


Real 

Quality 

at  the 

Right 

Price 


Ft 


MADE  BY 


Agents: 

W.  L.  Haldimand  &  Son, 

MONTREAL 

H.  F.  Moulden  &  Son, 

WINNIPEG 


Cummer-Dowswell,  Limited 

HAMILTON,  CANADA 
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Quality  Goods  for  Business  Builders 

McCIary& 

1912  GAS  RANGES 


Our    1912   Series 
Gas  Ranges  embra- 
ces   lines    suitable 
for  Palace  or 
Cottage 


In  quality,  style 
and  finish,  they  out- 
distance all  other 
Gas  Ranges. 


For  economy  of  gas 

and  labor  they  are 

unsurpassed. 


New  bright  black 

enamel  finish  that 

lasts. 


Specially    selected, 

hammered  blue 

finished  steel  oven 

doors. 


Neat  designs  of 

nickel    trimmings 

throughout. 


White   enamelled 

broiler  pan    and 

match  trays. 


Illustration    shows 

Style  E.  S.  No.  256 

The  style  and  finish  of  this  range  makes  selling  easy. 

The  quality  of  the  range,  and  its  economical  working,  pleases  users  and  brings 

new  customers.     That's  the  foundation  of  successful  business 

building.     It's  quality  that  does  it. 

GET  SAMPLES  RIGHT  AWAY 

When  you  see  the  samples  we'll  get  your  stock  order. 

MXIaryS 


'McClary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP      QUICK. 


Toronto,      Montreal,      London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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*3 


WE  MAKE  THE 
MOST   COMPLETE 
LINE  OF  OPENING 
TOOLS  in  the  WORLD 

TWENTY-THREE   STYLES 

Send  for  colored  supplement 
illustrating  this  fine  line. 


THE  BRIDGEPORT  HARDWARE  MFG.  CORP.,  BRIDGEPORT,  CT.,  U.S.A. 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  (EL  Co. 

ORANGE.  N.  J. 


Quality,  Accuracy  and  Dependability 


are  three  of  the   features 
that  have  made  the 


HAMILTON  22  caliber  RIFLES 


popular  with  every  user.     These  rifles  are  excellently  finished 

and  well  balanced  and  are  sure  to  attract  prospective  buyers.  ri  e     °"  ay 

The  working  parts  of  the  HAMILTON  are  very  simple  and  are  p      <,  .    ,        ..  T  bhers 

easily  kept  clean. 

It  will  be  to  the  dealer's  advantage  to  communicate  with  us  *-*■  •»•    riAMIL  1  (JJN     Cx      dUIN 
at  once  and  get  our  circulars  and  prices.  Plymouth,  Mich.,  U.S.  A. 


m— ^iiari; 
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Our  eavetrough  and  conductor  pipe  continue  to  be  the  easiest  fitting   to   be  found 
anywhere. 

Corrugated  iron  skylights,  elbows,  valleys  and  ridge  roll,  &>c. 


^•sasesa&ssg^^ 
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WHEELER  &BAIN 

THE  QUICK 
SHIPPERS 

TORONTO 
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Strike 


Double  Claw  Hamme 


Nails  Higher  Without  Strain. 
Worth  ten  times  more  than 
the  Common  Hammer,  costs 
three  times  more  to  make. 
Spend  a  little  more  for  the  tool 
and   Save  Money. 

Get  it  of  your   Canadian  Jobber 


Start 


Out 


Pulls  the 

nail    out 

straight 

without 

a  block 


STAR 

Safety  Razor 


The   only   safety  with    a 
barber's  blade.      It  will  give 
satisfaction    for   years    without 
additional  cost. 

We  are  receiving  many  inquiries  from 
Canada  for  STAR  goods.      We  give 
these  to  our  dealers  whenever  possible.  Our 
national    advertising  is    making    the    demand 
greater  daily. 

Many  dealers  are  dressing  their  windows  with 
STAR  goods  and  display  matter.  It  draws  to 
their  stores  the  purchasers  of  STARS  created  by 

^our  advertising.  Are  you  one  of  these  dealers  ? 
k  Write  us  for  display  matter  of  all  kinds  and  for  1912  Catalog  of 
^^  STAR   Safety  Razor* 

STAR    Shaving    Brushes 
STAR  Diagonal  Grooved  Strops 
STAR  Automatic  Stropping 

Machines 
STAR    Safety    Corn    Razors 


Your  jobber  <mill  supply  you 


Kampfe  Bros. 

12-14  Reade  Street 
NEW  YORK  CITY 


^-WV.,.^7    '.•  *rC 


Pedestal  Lavatory 

Dealers  Who  Do  Plumbing  Work 

can   greatly  increase   their  profits   by  selling 

MORRISON'S 

Vitreous-China  Lavatories 

They  always  retain  their  rich,  glossy  appear- 
ance and  are  absolutely  impervious  to  crazing 
or  chipping. 

Our  iron-clad  guarantee  protects  the  dealer — 
it  accompanies  every  order  that  we  ship. 

Serd  us  a    trial  order  and  be  convinced 
ae  to  their  selling  qualities. 

Drop  us  a  card  for  particulars. 

No.  805 — Corner  Lavatory 


The 


James  Morrison  Brass 
Mfg.  Co-,  Ltd. 

93-97  Adelaide  Street  West,  Toronto 
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Keep  your  customer's  confidence 

There  is  no  surer  way  to  strengthen  your  good  will — to 
hold  and  extend  your  roofing  trade,  than  to  sell 


THE  TRINIDAD-LAKE-ASPHALT 


It  is  honest  all  through  and  is  made  to  last  through  years  of  battling 
with  the  elements.  It  lasts  because  this  natural  asphalt  gives  it  permanent 
rigor  and  resistance. 

It  will  not  ''go  back"  on  your  customers — and  your  customers  will 
not  go  back  on  you. 

Order  Genasco  through  your  jobber. 
The  Kant-leak  Kleet  adds  to  the  satisfaction  of  laying  smooth  surface  roofing. 

THE   BARBER   ASPHALT   PAVING   COMPANY 

Largest  producers  of  asphalt,  and  largest  manufacturers  of  ready  roofing  in  the  world 

PHILADELPHIA 
NEW  YORK  SAN  FRANCISCO  CHICAGO 

rhill,  Learmont  &  Company,  Montreal,  Quebec;  D.  H.  Howden  &  Co.,  Ltd.,  201  York  St.,  TondoD.  Ont.  Canadian  Distributors 


McClar/s 


MXIaryfc 


CAMP 


Cut  of  Four  Hole  "Teslin"  Built  Up. 


ORDER     NOW. 


STOVES 

Every    Camping   Party    requires   one   or 
more    of    these,  and    the    season    is    on. 

Supply  the  prospective  campers  in  your 
town. 

IT'S     A     PROFITABLE     LINE     TO     HANDLE. 

Many    styles    and     sizes;    built-up    or  in 
knock-down  form,  with  nestable  pipe. 


MXIaryS 

Toronto        Montreal        London         Vancouver        St.  John,  N.B.         Hamilton        Winnipeg        Calgary        Saskatoon 
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GREENING'S 


COW  TIES 


ARE   THE 


Lightest,  Strongest   and  Best  Chains  on  the  market. 

Made    in    six     sizes    and    six    styles. 

Also  Halter,  Dog,  Kennel,  Tie  Out  and  Trace  Chains. 


MANUFACTURED  BY 


The  B.  Greening  Wire  Co, 

LIMITED 


HAMILTON,  Ont. 


MONTREAL,  Que. 


ssaseaecSsi] 


Halter,   Dog   and  Kennel   Chains. 


The"RENFREW"Handy  Two-Wheel  TRUCK  SCALE 


7 
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A  Convenience  and  Protection  for  Farmers" 


This  is  a  scale  that  pays  the  dealer  A  VERY  ATTRACTIVE  PROFIT— a  scale  that  is  becoming  more 

and  more  popular  every  day  with  farmers. 

It  is  absolutely  accurate  and  has  many  advantages  over  the  common  scale. 

With  this  scale  in  his  possession  the  farmer  knows  the  exact  weight  of  the  products  he  is  selling— he 
is  armed  against  short  weights. 

The  "RENFREW  "  TRUCK  SCALES  are  GOVERNMENT  TESTED  and  have  been  awarded  their 

GOVERNMENT  CERTIFICATE  without  question,  and  are  backed  by  our  WRITTEN  GUARANTEE 

to  be  just  as  represented,  and  to  give  a  long,  reliable  service.     Capable  of  weighing  anything  from  a 

single  pound  to  2000  pounds. 

The    "RENFREW"    TRUCK 

SCALES  are  rigidly  built  and  will 

stand  all  kinds  of  rough  usage. 

LET  US  SEND  YOU  ONE.     Show 

it  to  every  farmer  who  comes  into 

the  store,  and  see  how  many  you 

can  sell. 


Write  for  Circulars  and  prices  NOW. 

Renfrew  Scale  Co. 

RENFREW,   ONT. 
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REED'S 
ARMSTRONG  PATTERN 

ADJUSTABLE 

STOCKS  and  DIES 

GUARANTEED  THROUGHOUT 

Dies  in  these  sets  have  chasers  set  at 
unequal  angle.  In  this  way  they  are  given 
what  is  termed  a  rake.  This  term  rake 
means  that  the  chasers  are  inclined  at  an 
angle  with  the  surface  of  the  pipe  in  such  a 
manner  that,  in  threading,  the  material  is 
cut  or  shaved  off,  rather  than  scraped  off. 


Set  No.  Length  of  Stock  SiEe  of  Dies 

2A  35  in.  1/4,  3/8,  1/2,  3/4,  1  in.  R.H. 

2V2A         38  in.  1/2,  3/4,  1,  1  1/4  in.  R.H. 

3A  52  in.  1  1/4,  1  1/2,  2  in.  R.H. 

Nos.  2A  and  2  1/2A  are  sold  in  varnished 
hardwood  boxes. 


This  feature,  together  with  special  angle 
of  throat,  relief  of  chasers  and  relief  of 
throat,  results  in  cleaner,  smoother  threads, 
easy  cutting  and  lasting  qualities  not 
possessed  by  other  dies. 


PIPE  VISES 

REED'S  SELF- LOCKING 

With  Milled  Tool  Steel  Jaws 


No.  21,  for  Pipe  1/8  to  2  1/2  inch 
No.  22,  for  Pipe  1/8  to  3  1/2  inch 


• 
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MONTREAL 
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r&RARMS(& 


q  Eight  in  every  hardware  store  is  the  most  logical  place  for  a  line    of    reliable,    accurate,    and 
moderate-priced  single  guns. 

For  ridding  premises  of  pests — snakes,  rats,   chucks  and  the  many  kinds  of  crop  and  poultry  de- 
stroyers, the  Harrington  &  Richardson  single  guns  are  specially  suited. 

<J  There  is  a  large  and  growing  demand  for  an  economical  and    efficient   weapon    for    just    that 
purpose,  as  well  as  for  occasional  hunting. 

Here's  the  gun : 


Specifications,   12  to  28  gauge — 26  to  32  inch   barrel — ejecting  or  non-eiectjng—  f;ne  black  walnut  stock — hard 
rubber  butt   plate — weight   hlA  to  6%  lbs.,  according  to  gauge  and  barrel.    For  black  or  smokeless  powder. 

€][  These  guns  are  quick  sellers.  They  are  made  and  sold  under  the  broad  H.  &  R.  guarantee  of 
quality,  reliability  and  satisfaction.  With  a  few  of  these  H.  &  R.  guns  in  stock,  the  hardware 
dealer  is  equipped  for  a  profitable  and  increasing  trade. 

Our  40-page  catalogue  is  yours  for  the  asking.    It  contains  valuable  selling  points  for  every  hard- 
ware dealer,  and  shows  the  complete  H.  &  R.  line.     Ask  for  it  now  while  you  think  of  it. 

Harrington  &  Richardson  Arms  Co.,  ZIZ'LTJZ'.. 


H.    BORER    (&    CO.'S 

"TREE"    BRAND    CUTLERY 

Noted  For  Their  Superior  Cutting  Edge,  Beautiful  Finish 

and  Lasting  Qualities. 


Every  piece  of  cutlery  that  bears  the  famous  "Tree"  is  warranted  hand  forged  from 
highest  quality  steel.  The  hardening,  tempering  and  honing  is  by  our  own  process. 
That's  why  we  guarantee  the  Quality — and  we  know  that  guarantee  will  never  be 
called  into  action.  The  Merchant  displaying  a  well  chosen  assortment  of  Tree  Brand 
is  reasonably  sure  of  all  year  cutlery  sales.     Order  of  your  Jobber. 

For  Sale  by  all  Leading  Wholesale  Hardware  Houses 
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Probably  99 


o 


of  your  business 

comes  from  the  great  middle  class,  so-called,  and 
it  is  these  people  who  do  at  least  a  large  part  of 
their  own  housework,  and  who  read  most  of  the 
millions  of  magazines  and  newspapers.  CLAs  in 
other  things,  the  general  demand  in  cleaning  de- 
vices is  for  one  which  is  moderate  in  price, 
yet  efficient  in  operation  and  easy  to  use. 

BIS5ELUS 

"Cyco"  BALL  BEARING 

Carpet  Sweeper 

is  the  only  carpet  sweeping  machine  meeting  all  these  re- 
quirements. It  weighs  tut  five  or  six  pounds,  requires  no 
effort  to  operate,  makes  no  noise,  and  readily  picks  up  such 
miscellaneous  litter  as  ravelings,  hair,  scraps  of  paper  and 
cloth,  matches,  etc.  that  other  cleaners  cannot  gather — it  sells 
at  a  popular  price  and  has  been  so  extensively  advertised 
that  a  woman  wanting  a  carpet  sweeper  calls  for  a  "Bissell.' 
CL,Bissell  sweepers  are  sold  at  fixed  retail  prices  that  assure 
a  definite  profit.  4L.Write  for  our  special  Fan  Offer — in 
force  until  August  1st. 


Bissell  Carpet  Sweeper  Co. 

(Largest  Exclusive  Carpet  Sweeper  Manufacturers  in  the  World.) 

Grand  Rapids,  Mich. 

Branches— NEW  YORK  (Eastern  Branch,  Salesroom  and  Export  Dept.)  25  Warren  St. 
NIAGARA  FALLS,  ONT.  (Factory).  LONDON.  PARIS. 


SCHRAMBERGER     UHRFEDERNFABR1K     G.m.b.H. 

Manufacturers    of     Safety     Razor    Blades 

Made  from  the  finest  grade  of  Sheffield  Crucible  Cast  Steel. 
Highest    Quality  as  regards  Cutting  Power    and    Durability. 

Agents    Wanted  SCHRAMBERG      (Wurttemberg)      Germany 
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Why  Not  Better 
Your  File  Profits? 

Sell  The  Delta 
Mill  File 


DELTA 


/# 


This  Mark 

Is  a  Guarantee 

of   Satisfaction 

Perhaps  you  think 
the  files  you  are  now 
handling  are  produc- 
ing good  enough  re- 
sults, but  that's  no 
reason  why  you 
should  not  investi- 
gate the  Delta  Profits 
and  Delta  Satisfac- 
tion. 

The  fact  that  we  are 
constantly  filling  new 
orders  and  receiving 
many  repeats  is  suf- 
ficient to  prove  their 
popularity. 

Our  large  plant  is  in 
charge  of  men  who 
have  spent  many 
years  in  file  manu- 
facturing, and  we 
use  only  the  very 
best  methods,  so  as 
to  produce  a  file  of 
extraordinary  effici- 
ency. 

Let  us  submit  you 
testimonials  from 
dealers  who  sell 
them.  Profit  by  their 
experience. 

Write  for  full  partic- 
ulars and  prices. 

Send  us  a  trial  order. 


DELTA    FILE    WORKS 

PHILADELPHIA,  PA. 

CANADIAN    AGENTS  : 
H.    S.    Howland,    Sons    &   Co..     Toronto; 
Stark.    Seybold,    Montreal;     Wm.    Stairs. 
Son  &  Morrow,  Halifax. 
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DOMINION 

LESS  PRICE— MORE  FORCE 

AMMUNITION 

What  you  want,  PRICE  and  QUALITY 

We    Have    Both  {  Highest  Quafity 

You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


Sure  Fire 

Accuracy 

Penetration 

The  World's 
Record  Holders 

%emingtoa;UMC  .22  cal.  cartridges  have 
broken  two  records  in  two  years. 

The  world's  100-shot  gallery  record,  2484  ex  2500,  held  by  Arthur 
Hubalek  was  made  with  these  hard  hitting  .22's. 

These  records  alone  are  a  guarantee  of  sales.  Your  customers  want 
to  break  their  records,  too — they  will  demand  the  record  breaking 
cartridges. 

PemingtonrUMC  .22's  are  made,  too,  with  hollow  point  bullets.  This 
increases  their  shocking  and  killing  power. 

Supplied  in  .22  short,  .22  long  or  .22  lone  Rifle  size  in  Black,  smokeless  and  Lesmok  powders. 
Remington-UMC — the  perfect  shooting  combination, 

REMINGTON  ARMS-UNION  METALLIC  CARTRIDGE  CO.  299  Broadway,   New  York  City 
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Keeping  the  Stock  on  the  Move 

The  Advantages  of  Changing  Goods  Around  Regularly — The  Stock  Acquires  a 
New  Look  —  Attractive  Goods,  Bright  Labels  and  Fresh  Colors  on  Every 
Hand  Cause  Money  to  Burn  in  the  Customers'  Pockets — On  Entering  the  Store 
People  are  Confronted  With  an  Array  of  the  Goods  They  are  Most  Likely  to 
Need. 

(By  Ray  Best,  of  Campbell  &  Best.  Peterboro.) 


It  is  a  recognized  truth  that  the  hard- 
ware store  must  be  rendered  attractive 
nowadays  to  draw  trade.  This  is  due  to 
two  controlling  causes.  The  hardware 
store  is  now  catering  to  women  as  well 
as  men;  and  the  stock  carried  is  wider 
and  more  varied,  including  certain  lines 
which  must  be  attractively  displayed  if 
sales  are  desired. 

One  of  the  big  problems  facing  the 
hardware  dealer,  then,  is  to  find  the 
means  to  make  his  store  clean,  bright 
and  inviting  in  appearance  and  thus  to 
attract  all  classes  of  trade.  Prime  fac- 
tors in  the  attainment  of  this  object  are : 
An  attractive  store  front,  a  neat  ar- 
rangement of  stock,  good  fixtures,  elimi- 
nation of  crowding,  getting  plenty  of 
ligbt  in  the  store.  Circumstances  some- 
times conspire  to  prevent  the  dealer 
from  carrying  out  these  ideas.  His 
premises  may  be  so  small  that  it  is  im- 
possible to  avoid  overcrowding  and  equ- 
ally  impossible,   therefore,   to  keep   the 


BRIGHT  SELECTIONS. 

The  only  way  to  keep  the 
stock  perennially  new  is  to 
move  it  around. 

A  rolling  stone  gathers  no 
moss  and  a  moving  stock  has 
no  chance  to  accumulate  dust 
and  that  long-in-stock  appear- 
ance which  sends  the  customer 
in  search  of  another  store. 

People  demand  something 
new  all  the  time,  as  the  price 
of  their  attention  to  the  goods 
in  your  window. 


stock  neat,  Environment  may  prevent 
the  entrance  of  much  light  into  his  store. 
There  is  one  factor,  however,  which  is 
most  important    in   rendering   the   store 


attractive  to  customers,  one  which  every 
dealer  finds  it  within  his  power  to  use — 
keep  the  stock  "new." 

There  are  many  lines  handled  by  the 
hardwareman  which  are  from  their  very 
nature  slow  sellers.  They  are  likely, 
therefore,  to  stay  some  time  in  the 
store  and  thus  to  accumulate  dust.  It 
is  not  uncommon  for  certain  sections  of 
a  store  to  remain  untouched  for  months, 
because  there  has  been  no  call  for  the 
goods  which  occupy  that  section.  What 
is  the  result?  The  goods  begin  to  look 
dull  and  old.  Customers  gain  the  im- 
pression that  the  stock  in  the  store  is  out 
of  date.  The  effect  of  seeing  the  same 
old  goods  in  the  same  old  place  every 
time  they  enter  the  store  is  far  from  a 
good  one.  They  conclude  that  the  es- 
tablishment is  antiquated,  most  com- 
pletely out  of  date. 

On  the  other  hand,  the  impression 
made  upon  customers  by  a  stock  which 
has  the  appearance  of  being  quite  new 


Interior  of  the  store  of  Camp  bell  &  Best,  Peterboro — The  stock   in  this  store  is  moved  around  to  suit 

the  season. 
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is    most    striking.         Attractive    goods, 
bright  labels  and  fresh  colors  on  every 
hand — no  wonder  that  money  burns  in 
the  pocket  of  the  customer. 
Move  Goods  Around. 

The  only  way  to  keep  the  stock  peren- 
nially new  is  to  move  it  around.  The  as- 
siduous and  daily  use  of  the  duster  and 
broom  are  necessary  but  the  arrange- 
ment of  the  goods  must  be  changed  as 
well.  A  new  arrangement  makes  the 
goods    look  new. 

There  is  another  advantage  attained 
besides  creating  the  much  desired  air  of 
"newness."  By  moving  the  stock 
around  the  most  seasonable  lines  can  al- 
ways be  kept  to  the  front.  The  store 
which  has  the  same  goods  in  the  same 
place  week  in  and  week  out — you  can 
finds  lots  of  this  kind — may  appeal  to 
some  of  the  people  some  of  the  time  but 
there  will  be  times  when  it  will  not  ap- 
peal to  any  of  the  people.  To  appeal  to 
"all  of  the  people  all  of  the  time,"  it  is 
absolutely  necessary  that  the  store 
should  be  featuring  the  most  seasonable 
goods  at  all  times. 

This  necesitates  considerable  and  con- 
tinual work  in  rearranging  the  interior, 
so  that  each  season's  best  sellers  are 
brought  forward.  The  work  brings  an 
ample   reward. 

Methods  Adopted. 

We  believe  in  moving  the  goods  in  our 
store  around  as  much  as  our  facilities 
permit.  We  have  a  line  of  tables  on  one 
side  of  the  store,  running  about  half 
way  to  the  rear.  These  are  used  for  the 
display  of  strictly  seasonable  goods. 
Part  of  the  counter  is  used  for  the  same 
purpose.  During  the  latter  part  of  May 
and  early  June,  these  tables  were  used 
for  such  goods  as  would  appeal  to  people 
looking  for  wedding  presents.  Varying 
the  display  to  suit  the  rapid  change  of 
the  seasons  and  the  vagaries  of  demand, 
we  show  paint)  builders'  hardware, 
skates,  preserving  kettles  and  so  on.  On 
entering  the  store,  people  are  confronted 
with  an  array  of  the  goods  they  are 
most  likely  to  need.  The  goods  are 
placed  where  they  cannot  be  overlooked. 
They  are  almost  in  the  way  of  the  cus- 
tomer. 

We  find  this  method  of  display  is  pro- 
ductive of  the  best  results.  Goods, 
which  otherwise  might  have  gone  un- 
noticed, are  purchased  by  customers. 
The  prominence  of  the  article  calls  it  to 
the  attention.  It  has  an  indirect  effect 
on  sales  also.  People  who  lack  the  im- 
mediate necessity  for  a  certain  article, 
come  back  later  and  purchase. 
Stoves  to  the  Front. 

In  accordance  with  our  policy  of  "in- 
terior rejuvenation,"  we  believe  that  in 
the  fall  the  stove  stock  should  be 
brought  to  the  front.  Accordingly  this 
row  of  tables  is  swept  out  and  the  goods 
displayed  thereon  are  relegated  to  less 


conspicuous  places.  The  tables  are 
placed  temporarily  in  the  cellar.  The 
space  thus  rendered  vacant  is  used  for 
stoves  and  we  find  that  the  prominence 
thus  given  the  line  helps  our  stove  sales. 
The  same  plan  is  followed  in  all  parts 
of  the  store.  We  keep  the  goods  mov- 
ing. A  rolling  stove  gathers  no  moss 
and  a  moving  stock  has  no  chance  to  ac- 
cumulate dust  and  that  long-in-stock  ap- 
pearance which  sends  the  customer  in 
search  of  another  store. 


The  same  argument  applies  to  the 
windows  of  the  store.  Displays  should 
be  changed  often.  Permanence  in  the 
interior  arrangements  is  not  nearly  as 
damaging  as  permanence  in  window  dis- 
plays. People  demand  something  new 
all  the  time  as  the  price  of  their  atten- 
tion to  the  goods  in  your  window.  Give 
it  to  them.  We  make  a  point  of  dress- 
ing our  windows  at  least  every  two 
weeks  and  the  system  is  bringing  the 
best  of  results. 


The  Strength  of  the  Local  Hardwareman 

In  His  Fight  Against  Mail  Order  Buying  He  Has  Two  Allies, 
Quality  and  Service — If  He  Convinces  Customers  That  He  Can 
Give  Better  Quality  and  Quicker  Service,  His  Trade  Will  Not 
Suffer. 


Money,  it  has  been  said,  is  the  root  of 
all  evil;  a  fact  which  has  merely  made 
many  wish  that  they  were  better  rooted. 
However,  that  may  be,  it  must  be  stated 
here  that  there  is  an  exception  to  the 
general  rule.  Women,  as  well  as  money, 
are  responsible  for  the  mail  order  evil. 
They  are  the  ones  who  study  the  cata- 
logues sent  out  by  the  catalogue  houses. 
They  are  the  ones  who  tempt  the  men  in 
the  family,  holding  out  to  them  some 
price-inducement  for  an  article  which 
they  know  the  men  need. 

If  the  men  were  left  to  themselves 
they  would  bother  but  little  with  the 
catalogue  houses.  As  it  is,  however, 
there  are  sections  where  the  parcels 
trade  is  so  large  that  it  is  doing  much 
harm  to  the  local  hardwaremen.  The 
women  want  to  send  a  sood-sized  order, 
and  so  get  their  husbands  to  buy  some  of 
the  things  they  need  from  the  mail  order 
houses. 

Must  Show  the  Weakness. 

Now  a  man  will  do  what  his  wife 
wants  as  long  as  he  thinks  he  does  not 
suffer  by  reason  of  this.  There  remains 
therefore,  but  one  thing  for  the  hard- 
ware dealer  to  do — that  is,  the  hardware- 
man  who  finds  himself  in  competition 
with  the  catalogue  houses.  He  must  show 
the  husband  that  he  is  losing  by  sending 
his  order  along  with  his  wife's. 

It  is  quite  a  question  how  this  is  to  be 
done.  Since  the  catalogue  houses  make 
their  boast  that  they  sell  things  cheaper, 
it  is  hardly  likely  that  the  local  hard- 
wareman will  be  able  to  beat  their  pric- 
es. But  price  is  only  one  factor  in  a  pur- 
chase. Service  is  of  even  greater  im- 
portance. Convince  a  man  that  he  will 
get  better  service  from  an  article  pur- 
chased from  the  local  hardware  dealer, 
than  he  will  from  what  is  sent  him  by 
the  catalogue  house,  and  he  will  buy  in 
his  own  town. 
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Where  Mail  House  Can  be  Beaten. 

Now  it  would  seem  there  are  two 
things  on  which  the  local  dealer  can  beat 
the  catalogue  house.  One  is  Quality,  and 
the  other  is  immediate  service.  A  man, 
when  he  wants  an  article,  wants  it  to 
give  him  good  service.  If  the  case  is 
put  to  him  properly  he  will  be  willing  to 
pay  a  little  more  to  get  a  better  article. 
The  thing  is  to  convince  him  that  you 
have  the  better  article. 

How  to  do  this  is  not  easy  to  explain. 
Tt  must  be  stated  though  that  the  best 
way  is  to  make  it  a  point  to  carry  the 
Kcst — the  most  reliable  lines.  Those  who 
have  used  these  will  speak  well  of  them, 
and  so  they  will  come  to  be  known,  and 
your  business  will  be  advertised. 

It  is  a  good  plan,  too — indeed  this  is 
but  another  way  of  stating  what  has  al- 
ready been  expressed — to  carry  standard 
lines.  These  will  be  familiar  to  all  cus- 
tomers by  reason  of  the  advertising 
which  the  manufacturers  have  done.  The 
catalogue  houses  can  hardly  sell  these 
lines;  and  it  will  be  easy  for  a  good 
salesman  to  convince  a  customer  that 
the  well-known  article  is  better  than  the 
one  made  by  some  party  or  parties  un- 
known, which  the  catalogue  house  sells 
?t  its  reduced   figure. 

Immediate  Service. 

As  great  in  importance  almost  as  the 
problem  of  quality  is  that  of  Immediate 
Service.  When  a  man  decides  to  buy 
an  article,  he  wants  it  at  once.  If  he 
comes  to  the  local  hardware  store  he  can 
get  it  at  once.  If  he  buys  through  the 
catalogue  house  he  will  have  to  wait  a 
week  or  more.  Time  is  money,  and  that 
week's  wait  means  money  to  the  pur- 
chaser. It  means  that  some  work,  for 
which  he  wants  the  article,  is  being  held 
back.  If  this  wait  were  necessary  the 
man  would  not  mind,  but  supposing  he 
(  Continued  on  page  45.) 
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The  Sudden  Death  of  Thomas  G.  Dexter 

One  of  the  Best  Known  Men  in  the  Hardware  Business  in  Ca- 
nada Passes  Away — For  Thirty- two  Years  Was  With  H.  S.  How- 
land,  Sons  &  Co. — A  Brief  Sketch  of  His  Career. 


It  was  with  a  distinct  shock  that  the 
news  was  received  on  Wednesday  of  the 
death  of  Thomas  G.  Dexter,  of  H.  S. 
Howland.  Sons  &  Co.  Few  men  were  as 
well  known  in  the  trade,  none  were 
known  better,  and  his  acquaintanceship 
extended  from  coast  to  coast.  He  was 
in  every  sense  a  national  figure  in  the 
hardware  field.  His  death  has,  there- 
fore, created  profound  regret  among 
hardwaremen  in  all  parts  of  the  country. 

He  had  been  far  from  well  for  the 
past  six  months,  being  troubled  with 
heart  weakness.  Nevertheless  he  had 
seemed  no  worse  than  usual,  and  left  at 
the  week-end  to  spend  the  holiday  with 
his  family  at  Jackson 's  Point.  On  Mon- 
day morning  he  took  part  in  a  bowling 
match,  and  showed  a  keen  interest.  He 
was  an  enthusiastic  bowler,  and  of  late 
years  this  had  been  practically  his  sole 
recreation.  At  noon,  he  was  taken  quite 
ill,  and  continued  so  through  the  day  and 
night.  The  end  came  at  four  o'clock  the 
following  morning. 

The  late  Mr.  Dexter  was  born  57  years 
ago  in  Toronto.  He  secured  a  good  High 
Sehotl  education  and,  on  leaving  school, 
started  in  the  commercial  world.  He 
was  first  engaged  in  the  wholesale  dry 
goods  business,  and  from  there  went 
into  a  fancy  goods  house,  where  he  was 
associated  among  others  with  H.  H. 
Fudger,  now  general  manager  of  the 
Robert  Simpson  Co.  His  next  move  was 
into  the  hardware  business,  joining  H. 
S.  Howland,  Sons  &  Co.,  when  that  firm 
was  inaugurated,  thirty-two  years  ago. 
With  the  exception  of  one  break  of  about 
18  months,  lie  has  continued  with  the 
firm  ever  since,  a  long  period  of  faithful 
and  efficient  service. 

The  first  position  that  he  held  with 
the  firm  of  H.  S.  Howland.  Sons  &  Co., 
was  that  of  warehouse  clerk.  He  then 
went  out  on  the  road,  traveling  for  the 
most  part  in  Ontario.  For  a  term  of 
years,  however,  he  covered  the  whole 
of  the  West  from  the  Great  Lakes  to 
the  Pacific  coast.  On  the  death,  some 
twenty  years  ago,  of  Col.  Miller,  who 
had  held  the  position  of  manager  and 
buyer.  Mr.  Dexter  was  promoted  to  take 
his  place.  The  scope  of  the  business 
grew  to  such  an  extent  that  of  late  years 
he  has  devoted  his  whole  attention  to  the 
buying  department. 

As  a  buyer,  he  was  pre-eminently  n 
man  of  sound  and  discriminating  judg- 
ment. He  knew  hardware  and  hardware- 
men  so  well  that  his  management  of  the 


buying  was  distinguished  by  rare  fore- 
sight. 

The  single  break  in  his  record  of  ser- 
vice with  the  firm  came  about  the  year 
1884,  when  he  went  over  to  Risley  & 
Kerrigan,  wholesale  hardwaremen,  a  firm 
which  has  been  out  of  business  many 
years  now.  He  soon  returned,  however, 
to  the  firm  of  H.  S.  Howland,  Sons  & 
Co. 


The  fact  that  he  was  unusually  esteem- 
ed has  been  brought  home  since  the  an- 
nouncement of  his  sudden  death.  Mes- 
sages have  poured  in  from  all  sections, 
bearing  condolences  and  sincere  expres- 
sions of  the  regret  that  is  felt. 
President  of  Association. 

The  deceased  was  one  of  the  promi- 
nent members  of  the  Wholesale  Hard- 
ware Association,  holding  the  position  of 
president  four  years  ago. 

He  did  not  take  an  active  part  in  pub- 
lic affairs,  preferring  rather  to  concen- 
trate his  energies  on  business  matters. 
He  served  as  a  member  of  the  Board  of 
Trade,   and   was    on    a   number   of   com- 


A  Wide  Acquaintance. 

It  will  thus  be  seen  that  the  deceased 
enjoyed  a  very  wide  acquaintance  with 
all  branches  of  the  trade.  His  experi- 
ence on  the  road  brought  him  in  contact 
with  the  retailer,  and  he  has  friends 
among  the  retail  trade  in  all  sections  of 
Canada.  As  buyer,  lie  had  dealings  with 
every  factory  and  manufacturer  con- 
cerned in  any  way  with  the  hardware 
trade,  and  his  acquaintanci  is  even  wider 
in  that  branch. 
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mittees.  He  did  not,  however,  seek  pub- 
lic office  and,  although  a  life  long 
Liberal,  he  did  not  participate  actively 
in  political  matters. 

He  belonged  to  the  A.  F.  and  A.  M, 
and  was  a  member  of  the  National  Club. 

The  deceased  was  married  twice.  By 
his  first  wife,  he  had  one  son,  Thomas, 
with  the  Toronto  Electric  Light  Co.  His 
second  wife  and  four  children,  three 
girls  and  one  boy,  survive  him. 
(Continued   on   page  41.) 
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THE  USE  AND  ABUSE  OF  HOLIDAYS. 

The  custom  of  employers  giving  holidays  to  staff  mem- 
bers has  become  more  general  of  late  years.  This  is  as 
it  should  be,  for  it  is  in  the  interests  of  both  employer 
and  employe  that  the  latter  should  have  an  opportunity 
to  rest  for  a  certain  period  each  year,  and  thus  recuper- 
ate his  powers.  The  employer  who  looks  at  the  matter 
in  that  light  will  be  quite  willing  to  give  each  member 
of  his  staff  the  privilege  of  an  annual  rest. 

The  fact  should  not  be  lost  sight  of,  however,  that  the 
granting  of  holidays  is  intended  for  mutual  benefit,  and 
that  the  employer  must  benefit  quite  as  much  as  the 
employe.  The  former  gives  the  holiday  in  order  that  the 
latter  may  return  to  work  with  renewed  vigor  and  a 
keener  interest,  and  with  faculties  sharpened  to  the  point 
of  highest  efficiency  by  the  rest  and  relaxation.  The  em- 
ployer is  entitled  to  this  share  of  the  benefit. 

The  employe  benefits  doublefold  from  opportunity  to 
rest  from  work.  He  probably  needs  the  rest  in  the  first 
place.  In  the  second  place,  he  is  afforded  an  opportunity 
to  improve  his  own  usefulness  for  the  following  year. 
A  holiday  well  spent  sends  a  man  back  to  work  with 
higher  ambition  to  advance  himself. 

This  is  the  real  use  of  holidays.  The  abuse  consists 
in  utilizing  the  time  of  rest  to  plunge  into  a  continuous 
round  of  riotous  gaiety — excursions,  all  night  trips, 
fatiguing  pleasures,  cramming  the  largest  possible  meas- 
ure of  excitement  and  strenuous  exertion  into  the  time 
allowed.  The  sequel  to  such  a  holiday  is  that  the  employe 
returns  to  work  jaded,  more  tired  than  when  he  left, 
lacking  in  ambition,  initiative  and  the  desire  to  promote 
his  own  and  his  employer's  interests.  This  form  of 
holiday  abuse  is  very  common,  unfortunately.  It  is 
foolish,  unfair  and  detrimental  to  the  interests  of  all 
concerned. 

® 

TRAINING  FOR  SALESMEN. 

More  and  more  has  there  arisen  talk  of  schools  for 
salesmanship.  Dealers  are  realizing  that  good  salesmen 
mean  almost  as  much  to  them  as  do  good  goods  to  sell. 
It  is  little  wonder,  therefore,  that  they  should  be  con- 
sidering means  by  which  their  good  salesman  may  be- 
come better,  and  by  which  even  the  mediocre  salesmen 
may  be  so  inspired  that  they  will  awake  and  enter  into 
their  task  with  genuine  enthusiasm. 

In  a  number  of  the  large  department  stores  regular 
classes  in  salesmanship  are  being  held.  A  young  college 
girl,  who  entered  one  store  as  a  clerk,  showed  such  abil- 
ity that  she  was  asked  if  she  could  teach  her  principles 


to  others.  She  said  she  could,  and  the  fact  that  her 
salary  was  raised  within  six  months  from  $8  a  week  to 
$20  a  week  seems  to  indicate  that  she  succeeded. 

Salesmanship  in  hardware  is  somewhat  different  from 
other  salesmanship,  however.  It  requires  the  same  cour- 
teousness,  the  same  interest  on  the  part  of  the  seller. 
But  it  requires  a  much  greater  amount  of  technical  know- 
ledge. 

It  is  this  technical  knowledge  which  must  be  remem- 
bered when  training  hardware  salesmen  is  considered. 
This  technical  training  can  hardly  be  secured  without  the 
co-operation  of  the  manufacturers.  They  have  the  means 
of  explaining,  and  of  illustrating  what  is  explained. 
Salesmanship  classes,  to  reach  their  highest  point,  must 
have  the  co-operation  of  the  manufacturers.  The  only 
question  is  whether  these  will  be  willing  to  co-operate. 
If  they  think  the  matter  over — and  see  that  the  benefits 
would  be  theirs  as  well  as  the  retailers — they  probably 
will  decide  to  do  their  part.  This  seems  a  case  where  a 
Moses  is  needed  to  lead  on.  Schools  of  salesmanship  in 
many  hardware  lines  would  mean  a  benefit  for  all.  They 
might  well  be  started  without  further  delay. 

® 


TWENTY-FOUR  HOURS  A  DAY  ENTHUSIASM. 

"The  trouble  with  the  hardware  business,"  remarked 
a  dealer  who  has  made  a  success  of  it,  "is  that  a  man 
has  to  be  constantly  at  it.  He  has  to  spend  long  hours  in 
the  store,  and  he  has  to  take  his  business  home  with  him. 
He  need  not  worry  about  it  at  night,  but  he  must  have 
his  eyes  open  for  ideas  if  he  is  to  make  a  success." 

The  dealer  was  undoubtedly  right,  only  what  he  said 
applies  to  practically  every  business.  Any  concern  to  be 
successful  needs  that  kind  of  leadership — leadership  by  a 
man,  who,  whether  he  works  long  hours  or  not,  always 
has  his  business  in  mind,  and  who  is  ever  ready  to  seize 
upon  some  thought  which  flits  through  his  brain,  or  which 
is  uttered  by  another. 

Balzac,  in  his  essay  on  "The  Lost  Masterpiece,"  says, 
"No  painter  should  think  except  with  brush  in  hand." 
Neither  should  he.  If  he  is  to  be  a  good  painter,  he  must 
think  as  a  painter. 

Stevenson,  who  did  much  of  his  writing  in  bed,  always 
had  a  pencil  and  pad  of  paper  by  his  side.  Often  he 
would  wake  in  the  night,  and  reaching  for  paper,  would 
put  down  the  thought  which  had  flashed  through  his 
mind.    So  were  many  of  his  finest  sentences  saved. 

There  is  a  story  of  McCutcheon,  the  famous  Chicago 
cartoonist.  McCutcheon  was  waked  at  3  o  'clock  one  night 
by  the  telephone  ringing. 

It  was  the  city  editor  of  the  paper  for  which  he  work- 
ed. "Mac,"  shouted  that  wide  awake  individual,  "Mis- 
souri has  gone  Republican,  and  we  must  have  a  cartoon. ' ' 

McCutcheon  pulled  out  of  his  warm  bed,  and  set  to 
work.  Then,  when  he  had  sent  the  sketch  off  with  the 
messenger,  he  went  back  to  bed  feeling  that  he  had  done 
his  best,  but  that  it  wasn't  much  good.  The  cartoon  was 
"The  Mysterious  Stranger,"  which  made  McCutcheon 
famous  among  cartoonists. 

Napoleon  was  wont  to  talk  of  2  o  'clock  in  the  morning 
courage.  That  was  his  requirement  for  a  soldier.  Two 
o'clock  in  the  morning  enthusiasm  is  getting  to  be  the 
requirement  of  the  successful  business  man.  Yes,  the 
hardware  business  is  exacting.  The  dealer  must  be  con- 
tinually on  the  alert.  He  must  be  ever  ready  to  secure 
new  goods  which  will  draw  people  to  his  store.  He  must 
be  watchful  for  new  methods  of  presenting  the  old  goods, 
so  that  the  people  will  feel  their  need.  He  must  nail 
down  an  idea  when  it  comes.  If  he  waits  until  to-morrow 
the  idea  may  be  gone.  He  has  to  work  hard  to  get  re- 
sults, but  the  results,  and  the  work  itself,  are  worth  it. 
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CARELESS  METHODS  OF  PARTNERS. 

Confidence  in  one's  fellow  workers  where  money  is 
concerned,  may  in  a  great  many  cases  be  warranted,  but 
it  is  not  always  good  business. 

In  the  retail  trade  there  are  so  many  partnerships 
being  run  in  a  loose  fashion  that  the  question  commands 
serious  reflection.  There  is  much  room  for  improvement 
in  methods  where  partnerships  exist.  Cases,  for  instance, 
where  the  partners  of  a  business  take  whatever  they  want 
from  the  store  to  supply  their  families  without  making  any 
record  of  the  transaction,  are  frequent.  They  never 
charge  themselves  up  with  anything,  and  it  is  safe  to  say 
they  don't  use  exactly  the  same  value  of  goods  in  a  year. 
One,  therefore,  has  an  advantage  over  the  other. 

The  business  man  of  to-day,  even  if  he  is  the  only 
proprietor  of  the  store,  charges  himself  with  the  goods 
he  uses  at  regular  selling  prices,  and  allows  himself  a 
set   salary. 

There  is  greater  reason  why  partners  should  follow 
this  example.  By  all  means,  when  a  partnership  has  been 
formed  a  set  salary  should  be  assigned  each  member. 
Otherwise  there  is  almost  sure  to  be  trouble  later  on  when 
one  becomes  suspicious  that  the  other  is  getting  more 
than  his  share.  This  method  of  dipping  into  the  cash 
register  for  money  from  time  to  time  does  not  belong 
to  the  present.  It  is  antiquated  and  should  be  relegated 
to  the  proverbial  ash  heap.  A  definite  salary  based  on 
qualifications  removes  doubt,  as  does  also  the  charging 
of  everything  taken  for  the  table.  At  the  end  of  the 
year  the  money  is  returned  in  increased  sales  and  pro- 
fits and  sound,  practical  methods  have  prevailed. 


■ @ 

POINTED  EDITORIALS. 

Who  said  eight  cent  white  lead? 
*     *     * 


Results  of  Advertising 


There  is  not  much  use  swatting  the  fly  unless  it  is 
done  in  a  scientific  way. 


Four  swats.    Four  flies.    A  million  flies  exterminated 
in  the  fourth  generation. 


A   dealer's   leading  weapon   in   the   fight   against   the 
parcels  post  evil  is  "immediate  service." 


It  is  cheering  to  note  that  while  prices  of  hardware 
are  advancing  the  quality  is  advancing  much  more 
rapidly. 

Wlier  etlie  pig  advances  the  white  lead  must  follow. 
Those  who  wish  to  be  thoroughly  informed  on  the  paint 
market  must  follow  the  metal  market  too. 


At  the  inquest  of  a  man  who  had  been  blown  up  in 
Montreal,  was  shown  a  coat  sleeve,  that  being  the  largest 
part  remaining.  This  man  would  seem  to  have  solved 
the  distribution  problem. 


Watch  the  fruit  crops.  Strawberries,  it  is  said  are 
going  to  finish  early.  Now  is  the  appointed  time  for 
preserving  these,  and  consequently  the  appointed  time 
for  selling  the  kettles  and  boilers  required  for  preserving. 


TT  is  doubtful  if  there  is  any  phase  of  merchandising 
A  about  which  exists  such  a  diversity  of  opinion  as  ad- 
vertising. The  time  has  well  nigh  passed  when  dealers 
declare  that  this  is  no  good.  There  are,  of  course,  still 
a  few  who  maintain  this;  but  then  there  are  still  dealers 
who  tightly  shutter  their  stores  at  night,  instead  of  per- 
mitting the  illumined  interior  to  give  its  greater  protec- 
tion. The  great  majority  of  merchants,  however,  believe 
in  advertising — their  only  fault  being  that  they  expect 
too  much.  They  not  only  want  immediate  results,  but 
they  want  the  advertisement  to  bring  immediate  proof 
that  it  is  bringing  results.  They  want  people  to  write: 
' '  Seeing  your  ad.  relating  to I  have  become  in- 
terested, and  would  like  you  to  forward  one  of  the  ar- 
ticles.   Please  find  enclosed  check." 

That  would  be  results,  the  dealers  are  inclined  to 
think.  Indeed  it  would,  and  such  results  are  often  se- 
cured. But  the  advertiser  must  remember  that  the  great 
number  of  people  who  read  his  ad.  are  not  in  the  least 
interested  in  him.  They  are  not  interested  in  the  ad- 
vertisement either,  but  through  the  advertisement  in  the 
thing  advertised.  Not  many  in  writing  will  mention 
the  ad.  Not  many,  in  coming  to  a  store  for  an  article,, 
will  mention  that  they  saw  something  about  it  in  the 
paper. 

"But,"  it  may  be  said  by  some  dealers,  "we  know 
whether  we  are  selling  more  of  the  goods  advertised,  and 
if  we  are  not  Ave  can  tell  that  this  particular  advertisement 
is  of  no  use." 

It  sounds  reasonable — but  it  isn't.  Even  in  this  age 
men  are  slow  to  act,  and  so  are  women.  They  read  of  an 
article  and  are  interested.  They  almost  make  up  their 
minds  to  buy,  but  something  interferes.  Still  the  memory 
of  that  article  remains.  The  want — which  the  ad.  made 
known — remains  a  want,  and  months  after  the  sale  will 
come.  Other  goods  will  be  explained  in  the  dealer's  ad- 
vertising space,  but  the  sales  will  be  due  to  the  advertising 
done  weeks  before. 

Perhaps  the  advertising  manager  of  a  large  hardware 
firm  in  Eastern  Canada  made  the  best  test  of  advertising 
which  is  possible.  The  "powers  that  were"  wanted  the 
advertising  stopped,  claiming  lack  of  results.  They  put 
the  onus  of  showing  why  the  campaign  should  be  con- 
tinued upon  the  advertising  manager.  This  man  did  not 
attempt  to  discover  an  order  which  had  come  as  a  direct 
result  of  any  one  ad.  Instead  he  took  a  certain  lengthy 
period,  showed  what  had  been  advertised  during  this, 
period,  and  showed  the  increased  business  which  there 
had  been  in  this  line.  He  also  showed  the  increased  busi- 
ness in  unadvertised  lines.  The  sales  of  goods  brought 
prominently  before  the  public  had  increased  80  per  cent. 
Those  unadvertised  had  increased  only  10  per  cent. 

Then  were  taken  two  concrete  cases.  The  firm  had 
sold  in  one  season  404  of  a  certain  make  of  revolvers. 
At  the  beginning  of  the  next  season  these  goods  were 
advertised,  and  while  there  did  not  seem  to  be  any  result 
the  returns  at  the  end  of  the  season  showed  that  the 
sales  had  numbered  1078.  The  next  year — the  ad.  still 
appearing  from  time  to  time — over  1,500  were  sold. 

A  certain  plane  had  brought  700  sales.  It  was  adver- 
tised. The  sales  totaled  for  the  corresponding  period,  not 
700,  but  1,000,  and  results  are  still  being  felt. 

This  firm  decided  to  continue  advertising.  Any  firm 
which  studied  the  question  in  a  like  manner,  and  did 
not  demand  instant  returns,  would  reach  the  same  de- 
cision. 
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The  Fly  Peril  and  the  Hardwareman 

"Swat  the  Fly"  is  Now  a  Common  Slogan — Old  and  Young  Have  United  to 
Swat  This  Microbe  Messenger  Out  of  Existence — The  Equipment  Needed  for  the 
Warfare  is  Carried  by  the  Hardware    Dealer  and  Should  be  Featured  Now. 


The  Fly  Peril  has  come  to  be  recog- 
nized as  the  real  predatory,  persistent, 
pesky  peril  of  the  age. 

It  is  a  new  peril  at  that — just  off  the 
press,  as  it  were.  Up  to  a  short  time 
ago,  the  fly  was  regarded  in  a  lenient 
light  by  mankind.  He  was  a  nuisance, 
it  was  acknowledged — especially  to  bald- 
headed  men,  and  horses — but  he  was 
harmless,  quite.  "As  harmless  as  the 
fly,"  was  a  trite  saying.  Then  medical 
men  started  to  investigate  the  secrets  of 
disease  dissemination  and,  lo,  the  fly 
stood  revealed  as  the  villain  of  the  piece. 
Posing  as  a  harmless  member  of  the  in- 
sect family  whose  main  object  in  life 
seemed  to  be  to  supply  the  spiders  with 
food,  the  fly  had  been  secretly  and  in- 
sidiously collecting  germs  from  garbage 
pails  and  other  favorite  haunts  and  con- 
veying them  poste  haste  to  the  kitchen, 
the  dining  room  and  the  baby's  cradle. 

Medical  men  at  once  began  to  take  an 
interest  in  the  fly.  They  collected  statis- 
tics to  show  that  such  time  as  the  fly 
was  not  using  in  placing  germs  where 
they  would  do  the  most  damage,  was  de- 


voted to  raising  an  army  of  other  flies 
to  carry  on  the  work.  Consider  thes  i 
figures.  A  female  fly  lays  150  eggs  in 
10  days.  That  means,  say,  75  more  lady 
flies,  each  with  the  power  of  laying  150 
eggs  in  the  same  space  of  time.  Figure 
it  out  and  you  find  that  in  40  days  the 
number  has  increased  from  one  to  64,- 
136,401.  The  possibilities  of  fly  multi- 
plication are  stupendous  and  staggering. 

This  information  led  to  the  "Swat 
the  Fly"  campaign.  In  an  effort  to 
avert  the  evil  day  when  the  earth  would 
be  creeping  and  the  air  black  with  flies, 
man  started  in  to  swat.  To  swat  the 
fly  was  recognized  as  a  public  duty.  The 
motto  of  the  crusade  was  the  doggerel 
of  the  cartoonist  McCutcheon,  who 
seems  to  have  been  the  power  behind 
the  movement: 

"If  you'd  rather  live   than  die. 

Koll  up  your  sleeves  and  swat   the 
Fly." 

There  was  an  immediate  sound  of 
swatting  in  the  land.  Men  acquired  an 
uncanny  agility  at  the  grim  work.  The 
fat   man,   who   !ia.3   not   seen   his   watch 


chain  this  many  a  long  day,  became 
quite  agile  in  his  pursuit  of  elusive 
microbe  messengers.  "There,"  he 
would  say,  breathless,  but  triumphant, 
as  he  flattened  a  frisky  fly  on  the  eave- 
trough.  "The  number  of  flies  forty 
days  hence  will  be  64,136,401  less  than 
as  if  I  had  let  that  buzzing  pest  get 
away  from  me."  It  was  an  encourag- 
ing thought.  With  every  leg  placed  on 
the  tanglefoot,  every  fell  swoop  of  the 
fly  killer,  the  futures  of  64,136,401  pos- 
sible flies  were  cut  off.  A  grand  work, 
surely. 

A  Real  Nuisance. 
It  is  not  an  imaginary,  theoretical 
peril  either.  It  is  a  real,  live,  every-day 
one.  The  fly  has  two  favorite  haunts. 
One  is  the  place  where  he  can  gather 
the  most  germs.  The  other  is  the  place 
where  those  germs  can  do  the  most 
harm.  Naturally  the  fly  is  just  the 
greatest  little  disease  carrier  ever  cre- 
ated. He  buzzes  jovially  around  the 
garbage  pail  until  his  legs  are  coated 
with  enough  microbes  to  infect  any 
number  of  susceptible  mortals  and  then 


Men  are  finding  ingenious  methods  of  exterminating   the   fly — Some   suggestions   by  Hardware  and  Metal's  artist. 
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alights  on  the  tip  of  the  baby?s  nose  or 
skims  across  his  lips.  He  visits  the 
sugar  bowl,  the  cream  jug  and  the  dish 
prepared  for  the  table.  He  is  the  more 
deadly  because  he  appears  so  innocent. 
The  movement  has  its  humorous  and 
also  its  serious  side.  Men  may  speak 
jokingly  of  the  subject  but  they  swat  in 
real  earnest.  Merchants,  and  in  some 
cases,  municipalities  are  offering  prizes 
to  the  persons  who  kill  the  most  flies. 
Some  remarkable  records  have  been 
hong  up.  The  swatters  belt  belongs  so 
far  to  the  energetic  man  who  swatted 
no  fewer  than  515  flies  in  one  day,  thus 
disposing  of  the  possibility  of  a  few 
trillion  extra  flies  being  added  to  the 
next  year's  supply. 

The  Equipment  Needed. 

All  this  is  of  great  importance  to  the 
hardware  dealer.  Quite  an  equipment 
is  needed  in  this  crusade  against  the  fly. 
Articles  of  defense  and  weapons  of 
offense  are  required.  The  hardware 
store  is  the  place  where  the  equipment 
can  be  obtained. 

While  all  people  have  not  enrolled 
themselves  as  active  swatters,  every 
household  takes  measures  to  keep  the 
fly  at  a  distance.  The  screen  door  and 
window  netting  have  been  devised  for 
this  purpose. 

For  the  offensive  campaign  many 
articles  are  handled — or  should  be 
handled — in  the  hardware  store.  Tangle- 
foot is  the  most  common  form  of  trap 
to  lure  the  unwary  fly  to  his  death.  The 
balloon  flv  trap  is  another  much  used 
devise.  Since  swatting  became  a  popu- 
lar pastime,  wire-handled  fly  killers 
have  been  much  sought  for.  In  the  hands 
of  an  energetic  adult  or  an  active  child 
with  a  taste  for  the  chase,  these  little 
flat  instruments  can  wreak  dire  havoc 
in  the  fly  ranks.  Pastes  are  also  being 
used. 

All  these  articles  are  handled  largely, 
though  not  exclusively,  by  the  hardware 
trade  and  it  behooves  the  dealer  to  fea- 
ture them  prominently  at  this  juncture. 

Although  the  height  of  the  summer 
season  has  been  reached,  the  fly  peril 
has  not  yet  become  acute.  The  fly  needs 
scorching  hot  weather  to  perform  at  his 
best  and  the  warm  spells  so  far  have 
been  few  and  of  short  duration.  How- 
ever, every  fly.  like  every  dog,  will  have 
its  dav  pnd  flv  days  are  not  far  off. 
There  will  soon  be  an  active  demand  for 
the  articles  named  above  and  others  of 
a  similar  nature. 

It  would  be  advisable  for  hardware 
dealers  to  give  prominence  at  once  to 
these  lines.  One  of  the  most  effective 
methods  is  to  have  a  window  display — 
one  which  people  will  not  fail  to  see, 
just   such  a  one   as   the  writer  saw   the 


other  day  in  a  hardware  store  window. 
The  centre  of  attraction  in  this  case  was 
the  figure  of  a  man  with  a  fly  killer  in 
one  hand.  The  figure  worked  automati- 
cally through  an  attachment  with  a 
small  motor  placed  above.  The  arm  rose 
and  fell  and  the  killer  "swatted"  a 
figure  about  one  foot  long,  made  in  the 
semblance  of  a  fly.  A  big  banner  was 
spread  across  the  top,  with  the  Avords, 
"Swat  the  Fly — Get  your  equipment 
here."  The  background  contained  an 
assortment  of  screen  doors  and  windows 
and  all  the  weapons  of  offense.  It  creat- 
ed a  lot  of  talk  and  the  dealer  disposed 
of  a  large  stock. 

The  campaign  should  start  at  home. 
The  doctor  who  is  ailing  does  not  inspire 
confidence  in  patients;  a  dentist  with 
bad  teeth  is  an  anomaly  and  almost  cer- 


FORTY  BUSHELS. 

A  three-weeks'  "Swat  the 
Fly"  campaign  was  conducted 
in  Worcester,  Mass.,  last  year. 
During  that  period  16,267,088 
flies  were  killed — forty  bushels 
of  them  in  all. 

Prof.  Hodge,  who  conduct- 
ed the  campaign  in  Worcester, 
sends  the  following  message  to 
the  people  of  Ottawa,  as  a  sug- 
gestion for  the  campaign  be- 
ginning there  this  week: 

"If  the  people  of  Ottawa  tvill 
arise  to  the  situation  and  adopt 
my  method  of  killing  the  flies 
at  the  garbage  pail,  in  two 
weeks  there  will  be  but  few 
left,  and  during  the  summer 
if  precautions  are  carefully  fol- 
lowed by  ALL  housekeepers 
the  city  should  be  practically 
free  from  the  germ-spreading 
fly  pest." 


tainly  an  unsuccessful  practitioner;  a 
bald-headed  man  could  not  sell  hair  res- 
torer. People  lexpect  a  man  who  is 
selling  an  article  to  at  least  show  suffi- 
cient faith  in  it  to  use  it  himself.  The 
hardwareman  is  not  likely  to  dispose  of 
very  much  of  his  stock  of  fly-swatting 
weapons,  unless  he  keeps  his  own  store 
pretty  clear  of  the  pests.  A  pad  of 
tanglefoot  covered  witli  flies  is  the  best 
advertisement  for  the  sale  of  a  supply 
of  the  same. 

Start  a  "swat  the  fly"  campaign  in 
your  store,  Mr.  Dealer.  Keep  them  out 
as  far  as  possible,  but  when  they  do  gel 
in  hunt  them  down  relentlessly.  Their 
presence  in  the  store  is  not  only  i  bad 
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advertisement  for  the  stock  but  a  men- 
ace to  the  rest  of  the  goods. 

A  CONTEST  IN  OTTAWA. 

Ottawa,  Ontario,  July  2. — "Banish 
the  fly!"  is  now  the  slogan  in  Ottawa. 
Yesterday  the  prize  fly-killing  competi- 
tion organized  by  the  Public  Health  com- 
mittee of  the  Local  Council  of  Women 
was  inaugurated.  Such  a  contest  con- 
veys a  new  and  vital  form  of  educating 
the  people  to  a  danger  long  overlooked 
or  neglected.  Parents  should  encourage 
their  children  to  enter  the  competition, 
for  aside  from  the  financial  gain  accru- 
ing to  the  youngsters,  the  benefit  to  the 
community  from  the  standpoint  of  good 
health  is  one  of  almost  incalculable  ex- 
tent. 

Fly-killing  campaigns  have  been  con- 
ducted in  several  American  cities  with 
results  beyond  all  expectations.  In 
Hamilton  the  Spectator  has  offered  sev- 
eral valuable  prizes,  and  the  boys  and 
girls  of  the  Ambitious  City  are  ridding 
it  of  the  undesirable  pest  so  fast  that 
flies  will  be  practically  unknown  there 
when  the  contest  ends.  If  the  public 
will  only  grasp  the  importance  of  such 
a  campaign  in  Ottawa  the  next  two 
weeks  will  open  the  eyes  of  many  people 
to  what  can  be  done  through  a  little 
organized  effort.  It  may  save  many  a 
baby's  life  this  summer. 

The  flies,  after  being  caught  and  killed, 
must  be  taken  to  the  board  of  health 
office,  in  the  city  hall,  where  T)r.  Shir- 
reff's  assistants  will  give  them  a  receipt 
for  the  number  turned  in.  These  re- 
ceipts must  be  kept  until  the  close  of 
the  contest. 

The  contest  is  open  to  all  boys  and 
girls  who  live  in  the  city  limits.  There 
are  no  formalities  to  be  observed  in  en- 
tering the  contest.  Just  start  in  and 
catch  flies  and  then  take  them  in  a  can  or 
bottle  to  the  board  of  health  office  in  the 
citv  hall  and  get  your  receipt. 

Traps,  pads,  swatters,  poison  or  any 
other  device  for  catching  them  may  be 
used.  Everything  except  sticky  flypaper, 
and  that  is  barred  only  for  the  reason 
that  it  is  impossible  to  get  the  flies  off 
it.     The  contest  closes  July  15. 

The  rewards  offered  by  the  Local 
Council  of  Women  are: 

First  prize    W® 

Second    prize    5 

Three    prizes,   each    - 

Four  prizes,  each 1 

— @— 
COMPANY  INCORPORATED. 

The  E.  T.  Wright  Co.,  Limited,  have 
been  incorporated  to  take  over  the  ex- 
isting business  of  the  firm  of  E.  T. 
Wright  &  Co.,  Hamilton.  The  capital 
stock  of  the  company  is  $f>00,000. 


Have  Store  in  Keeping  With  Windows 


An  Important  Point  in  Connection  With  Successful 
Advantages  that  the  Dealer  in  a  Small  Town  Has 
Salient  Essentials. 

By  F.  E.  Richardson,  Harrow,  Ont 


Window      Trimming — The 
Balance     and     Color     Are 


The  complaint  is  often  heard  that  the 
merchant  in  a  small  place  does  not  have 
the  opportunity  to  conduct  his  business 
along  progressive  lines.  Only  a  small 
percentage  of  dealers  in  the  towns  and 
villages  pay  attention  to  window  dress- 
ing. They  seem  to  think  that,  as  they 
have  a  small  public  to  appeal  to,  they 
are  not  going  to  get  results  in  keeping 
with  the  effort  required;  in  short,  that 
it  is  not  "worth  while." 

This  impression  is  quite  erroneous. 
The  merchant  in  the  small  town  will  get 
just  as  good  returns  from  a  creditable 
window  trim  as  the  man  in  a  big  city 
store.  His  public  is  smaller  but  lie  is 
more  sure  of  their  attention.  In  the 
cities,  people  are  in  a  great  hurry  and 
they  give  scant  attention  to  store  win- 
dows, unless  the  displays  are  of  excep- 
tional merit.  People  stream  past  the 
store  at  all  hours  of  the  day  but  how 
many  give  more  than  a  passing  glance 
and  how  many  stop?  The  percentage  is 
small.  On  the  other  hand,  the  people  in 
a  small  town  have  little  to  engage  their 
attention.  When  they  go  down  town  the 
shop  windows  are  the  main  attraction 
and  it  is  safe  to  say  that  a  display  of 
exceptional  merit  will  be  looked  over  by 
every  person  in  town  who  can  be  termed 
a  buyer  in  any  sense  of  the  word.  It 
will  be  talked  about  also.  We,  in  the 
small  places,  may  not  get  as  large  num- 
ber of  people  to  look  at  what  we  evolve 
but  we  get  more  of  their  attention  and 
time.     We  get   quality,  if  not  quantity. 

It  pays  the  small  town  merchant, 
therefore,  to  give  full  attention  to  his 
store  windows  and  see  that  he  has  some- 


thing interesting  for  the  public  right 
along.  It  will  pay  him  in  the  most 
tangible  way  imaginable,  in  dollars  and 
cents. 

Carry  it  Through. 

In  discussing  the  practical  sides  of 
window  dressing,  one  consideration 
looms  up  large  to  my  mind.  How  often 
we  find  stores  which  resemble  the  Mexi- 
can, who  puts  every  cent  he  can  scrape 
up  into  the  purchase  of  a  handsome, 
lace-frilled  hat  and  is  content  with  rags 
for  the  rest  of  his  costume.  These  stores 
have  well  appointed  fronts  and  attract- 
ive window  displays  but  the  interior  of 
the  store  is  untidy  and  uninviting  to 
the  last  degree.  All  effort  and  ambition 
apparently  is  expended  in  the  prepar- 
ation of  the  window  displays  and  the 
store  itself  is  allowed  to  go.  People  get 
a  distinct  shock  when,  attracted  into  a 
store  by  the  window  display,  they  find 
the  interior  in  poor  condition  and  the 
goods  unattractive.  They  are  disap- 
pointed and  perhaps  are  inclined  to  feel 
that  they  have  been  tricked  or  lured  into 
the  store  under  false  pretenses.  If  they 
have  come  in  to  look  at  some  particular 
article  which  they  had  seen  in  the  win- 
dow, it  will  not  look  nearly  as  good  with 
such  unfavorable  surroundings.  The 
condition  of  the  store  will  prove  a  severe 
handicap  on   salesmanship. 

The  need  for  keeping  the  interior  of 
the  store  just  as  attractive  as  the  win- 
dow displays,  is  accentuated  where  the 
window  has  no  background.  If  people 
can  see  through  the  window  into  the 
store,  they  are  not  likely  to  enter,  if  the 
appearance  of  the  interior  does  not  look 


inviting.  In  this  respect  the  open  win- 
dow is  an  advantage.  It  keeps  the  staff 
"on  their  mettle."  They  are  not  so 
prone  to  let  things  slide  and  to  feel  that 
the  store  is  looking  its  best  if  the  win- 
dows are  attractively  trimmed. 

In  our  store  at  Harrow  we  prefer  to 
have  the  windows  not  cased  in.  In  pre- 
paring window  displays,  we  use  an 
openwork  background  to  enable  passers- 
by  to  look  beyond  into  the  store.  We 
aim  to  make  the  window  a  medium  to  at- 
tract customers  and  invite  them  inside 
and  to  not  have  them  disappointed  after 
entering. 

The  Value  of  Color. 

In  preparing  displays,  two  points 
stand  out  prominently  to  my  mind.  Have 
the  display  evenly  balanced,  with  a 
central  figure  or  point.  Lack  of  balance 
takes  away  from  the  app^firance  of  the 
dispiay  and  makes  it  look  as  though  the 
goods  had  been  thrown  in  careks«»y.  In 
order  to  preserve  balanc3  it  is  essential 
that  the  space  should  not  be  crowded. 
Pulling  in  too  many  articles  is  a  ^orious 
niifMlre  from  every  standpoint. 

A  second  essential  is  the  silor  scheme. 
A  good  window  display  is  one  which  is 
different  from  the  rest  and,  in  order  to 
effect  this,  it  is  necessary  to  devise 
something  to  catch  the  eye.  A  good 
color  combination  is  most  effective. 

The  accompanying  illustration  is  of  a 
display  we  arranged  last  December.  We 
made  a  special  study  of  the  color  ar- 
rangements for  this  window.  The  front 
and  side  border  on  the  bottom  of  the 
window  was  made  of  crepe  paper  with 
a   green  background       with     Christmas 
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AN  OPEN  DISPLAY. 

This  window  was  trimmed  by 
F.  E.  Richardson,  of  Harrow,  Ont. 
The  back  of  the  tvindow  was  left 
open,  and  the  same  scheme  of  decor- 
ation was  carried  out  through  the 
store,  thus  adding  to  the  attraction 
of  the  display.  The  picture  does  not 
do  justice  to  the  window  arrange- 
ment, which  was  unique,  particularly 
in  its  color  scheme. 
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bells  of  a  rich  red  on  it.  The  white 
back  was  .made  of  cheese  cloth  puffed 
up.  At  the  back  of  the  window  two 
steps  were  placed,  the  uprights  being 
covered  witth  the  some  cheese  cloth. 
Two  centre  columns  were  placed  on  the 
top  step  and  two  more  were  placed  on 
the  ground  floor.  Streamers  in  red  and 
green  were  suspended  on  the  columns. 
The  columns  were  decorated  with  red 
and  green  maple  leaves  and  holly,  with 
cutlery  at  intervals.  A  centre  post  at 
the  back  of  the  window  was  painted 
with  aluminum  and  streamers  of  red 
and  green  crepe  paper  were  wound 
around  it.  On  the  top  of  the  two  out- 
side columns,  we  put  uprights  about  an 
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inch  square,  wrapped  in  red  crepe  paper. 
Three  bicycle  rims  were  attached,  each 
being  wrapped  in  red,  green  and  white 
crepe  paper,  in  narrow  strips.  Inside 
the  rims,  we  displayed  pocket  cutlery, 
scissors  and  in  the  centre  of  each  was 
suspended  a  bright  red  glass  bell  about 
six  inches  in  diameter.  On  the  top  of 
each  of  the  centre  columns  we  showed 
a  shaving  mirror  set  and  resting  on  the 
points  of  a  star  in  the  centre,  covered 
with  light  green  crepe  with  a  narrow 
strip  of  red  on  the  edge. 

These  details  will  give  an  idea  of  the 
color  scheme  of  the  display  but  the 
photograph  does  not  give  any  adequate 
idea  of  the  effect. 


Interior  Decorations. 
We  did  not  stop  with  the  window  dis- 
play in  this  instance,  but  carried  out 
the  same  plan  of  decoration  throughout 
the  interior.  Our  most  attractive  and 
salable  lines  were  brought  to  the  front 
and  vines  of  imitation  smilax  (green) 
were  run  throughout. 

Price  Cards. 

In  regard  to  the  using  of  price  cards, 
we  have  been  rather  undecided,  as  a 
great  deal  can  be  said  both  in  favor  and 
against  this  on  certain  lines.  However, 
we  think  it  best  to  use  them  on  most  oc- 
casions, especially  when  there  is  a.  spe- 
cial sale  of  ffoods. 


Price  Problems— 3.  Position  of  Paint 


When  mixed  paint  is  arraigned  before 
the  bar  of  inquiry  two  things  at  once 
become  evident.  One  is  that  paint  is 
dearer  now  than  it  was — say  twenty 
years  ago.  The  other,  that  the  quality 
of  the  paint  is  much  superior  to  that 
sold  in  the  early  90 's.  A  purchaser  of 
paint  now  invests  more,  but  he  gets 
more  for  his  money. 

But  leaving  the  question  of  quality 
aside  for  the  time,  it  must  be  stated  that 
the  advance  in  the  price  of  mixed  paint 
has  not  been  as  great  as  the  advance  in 
many  other  lines.  The  advance,  as  com- 
pared even  with  that  upon  the  ingredi- 
ents from  which  paint  is  made,  has  been 
small. 

It  will  be  necessary  to  quote  a  few 
figures  to  show  this.  But  despite  the 
rule,  these  figures  will  hardly  be  dry, 
since  many  of  them  refer  to  oil. 
Change  in  Raw  Materials. 
Twenty  years  ago  mixed  paint  was  be- 
ing sold  at  $1  a  gallon.  Think  of  it — a 
dollar  a  gallon,  while  now  dealers  are 
forced  to  ask  prices  ranging  from  $1.60 
to  $2.  But  wait  a  minute.  Every  dealer 
knows  that  there  is  a  large  amount  of 
linseed  oil  in  mixed  paint  of  the  better 
quality.  Oil,  twenty  years  ago,  could  be 
secured  for  35  cents  a  gallon.  To-day  it 
is  quoted  at  $1  and  $1.03 — even  higher 
in  Toronto.  White  lead  is  also  largely 
used  in  the  manufacture  of  paint.  To- 
day, owimr  to  recent  advances  which 
yet  brought  a  corresponding 
advance  in  the  price  of  paint,  this  sells 
at  $7.40  a  cwt.  in  Montreal.  Twenty 
years  aeo  it  was  sold  for  $3.50. 

In  other  words,  in  the  past  twenty 
years,  the  price  of  oil  lias  been  tripled. 
White  lead  has  more  than  doubled,  while 
mixed  paint  has  hardly  doubled  in  value. 
And  this  is  leaving  out  of  consideration 
the  greater  rents  which  have  to  be  paid 
now.  the  greater  cost  of  labor,  and  the 


greater  transportation  costs.  It  is  also 
letting  the  question  of  quality  slip. 
There  are  barn  paints,  and  priming 
paints,  which  can  be  secured  now  at  90c 
and  $1.30,  which  are  fully  equal  in  quali- 
ty to  the  best  mixed  paints  sold  twenty 
years  ago. 

Ten  years  ago,  or,  to  be  more  correct, 
in  1901,  paint  was  selling  at  a  higher 
rate.  Then  linseed  was  at  72c  and  75c, 
while  white  lead  was  being  sold  at  $6. 
Considerable  advances  in  these  raw  pro- 
ducts, it  will  be  seen,  which  were  met  by 
an  advance  in  the  cost  of  mixed  paint  to 
$1.25  and  $1.45. 

Many  Small  Advances. 

In  1908  the  prices  were  higher,  $1.60 
being  asked  for  the  paint ;  and  since  then 
there  have  been  a  series  of  small  rises — 
following  the  fluctuations  of  the  raw  ma- 
terials— which  have  put  the  price  up  to 
the  present  level. 

But  price  is  not  the  most  interesting 
feature.  Quality  is  the  thing.  Efficien- 
cy. It  is  a  good  thing  to  forget  once  in 
a  while  the  high  cost  of  living,  and  think 
a  little  of  the  high  value  given.  In 
paint,  perhaps  as  much  as  in  anything 
else,  has  there  been  an  increase  in  the 
value  given  to  buyers.  Twenty  years 
as;o  the  mixed  paint  business  was  in  its 
infancy.  It  is  a  strong  young  man  now, 
the  strides  made  having  been  tremend- 
ous. Twenty  years  ago  mixed  paint  was 
reviled  by  painters — and  with  some 
reason.  But  in  the  twenty  years  experi- 
ment on  experiment  has  been  made. 
Tarrfully  trained  men  have  been  study- 
ing the  question,  and  now  many  painters 
have  admitted  that  the  scientific  makers 
of  mixed  paint  can  turn  out  a  better 
article  than  they  can  produce  by  the  use 
of  lead  and  oil.  There  is  a  fence  in 
Montreal  which  proves  this.  It  makes 
the  back  line  of  three  men's  property. 
All  painted  their  part  six  years  ago,  the 
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two  outside  owners  having  the  work 
done  with  paint  mixed  by  the  painter, 
the  middle  man  having  his  done  with  a 
well-known  brand  of  mixed  paint.  His 
fence  stands  out  white  and  clean  to-day. 
The  others  are  washed  almost  bare  by 
the  rain. 

Why  Mixed  Paint  is  Best. 

The  improvement  in  mixed  paints,  as 
has  been  indicated,  is  the  result  of  care- 
ful study.  The  mixed  paint  of  to-day 
gives  much  greater  protection  against 
wind  and  weather  than  did  the  paint  of 
two  decades  or  of  one  decade  ago. 
Considering  paint  as  an  insurance  for 
buildings,  it  gives  a  longer  term  policy 
now  than  it  did  in  its  earlier  years. 

This  question  of  paint  as  an  insur- 
ance is  worthy  of  a  little  attention 
here. 

The  higher  the  value  of  a  property  the 
more  it  will  take  to  insure  it.  All  will 
agree  with  this  as  a  general  principle. 
It  will,  therefore,  be  agreed  that  a  build- 
ing having  $148  worth  of  lumber  in  it 
would  cost  more  to  insure  than  would 
one  in  which  the  lumber  cost  only  $42. 
Notice  how  this  works  out. 

A  Problem  Which  Illustrates. 

Lumber  has  risen  in  price  tremendous- 
ly these  last  few  years.  Twenty  years 
ago  pine  could  be  secured  at  $10  or  $12 
a  thousand.  Now  pine  is  practically  not 
to  be  obtained.  Spruce,  formerly  frown- 
ed upon,  is  now  considered  fine  lumber 
for  building.  Even  hemlock  is  much 
used.  Nor  is  the  deterioration  in  the 
grade  of  lumber  (lie  only  thing  to  be 
noted.  Much  more  is  now  paid  for  the 
inferior  stuff  than  was  paid  for  fine  pine 
in  the  old  days.  A  man  is  doing  pretty 
well  now  if  he  gets  his  building  lumber 
•':."  ;i  thousand. 

Supposing,  therefore.  ;i   house  40  x  30 
had    been    erected   20   years   ago.     In    it 
Concluded  on  page  41. 


UNIQUE  DISPLAY. 

This  trim  appeared  in  the  window  of  the  Lawrence  Hardware  Co.,   Revelstoke,  B.  C. 

and  striking  and  attracted  considerab  le  attention. 


It  was  original 


Found  Sporting  Goods  Very  Profitable 

The  Experience  of  Two  West  Toronto  Firms — Stocked  These  Lines  This  Year 
for  First  Time  and  Have  Had  Splendid  Results — The  Importance  of  Proper  Dis- 
play— A  realistic  Display  by  the  Lawrence  Hardware  Co.,  Revelstoke,  B.C. 


The  present  season  is  an  active  one  for 
the  sale  of  sporting  goods.  The  range  of 
articles  included  under  the  head  of 
sporting  goods  is  a  wide  one — Every- 
thing pertaining  to  camp  life  can  be 
counted  in  this  department  in  addition 
to  athletic  and  sport  supplies. 

The  first  of  July  starts  off  the  real 
camping  season.  There  is  absolute  con- 
fidence in  the  public  mind  that,  after 
Dominion  Day  the  weather  will  be  stead- 
ily and  consistently  warm  and,  as  warm 
weather  is  essential  to  camp  life,  the 
exodus  to  the  woods  starts  after  the 
holiday.  Tents,  camp  kettles  and  stores, 
camping  supplies  of  all  kinds  are  now 
very  much  in  demand.  The  primitive  in- 
stinct .which  seizes  on  most  men,  urging 
them  to  tear  themselves  away  from  the 
restraining  influences  of  modern  life  and 
spend  a  couple  of  weeks  in  the  woods,  is 
predominant.  "Back  to  nature"  is  the 
popular  slogan. 

There  is,  perhaps,  no  department  of 
the  hardware  store  which  should  receive 
more  attention  at  the  present  time.  The 
variety  of  articles  which  come  under  the 
head  of  sporting  goods  is  so  large  and 
the  demand  so  big  that  the  dealer  who 
can  get  the  trade  "coming  his  way" 
will  find  it  very  profitable. 


Are  Well  Satisfied 

Does  it  pay  the  hardware  dealer  to 
handle  sporting  goods?  Some  dealers 
have  not  been  inclined  to  think  so.  There 
are  here  and  there  still  a  few  firms 
which  have  stuck  to  the  straight  and 
narrow  path  of  shelf  hardware,  without 
deviating  or  altering  their  course.  The 
number  is  small  but  the  fact  that  there 
are  still  some  who  take  this  view  makes 
the  question  quoted  above  a  pertinent 
one. 

The  best  answer  probably  is  to  quote 
the  experience  of  certain  retail  hardware 
firms  which  enjoy  a  reputation  for  pro- 
gressiveness.  A  representative  of  Hard- 
ware and  Metal  called  on  a  number  of 
dealers  in  West  Toronto  recently  and 
among  others  visited  the  store  of  Chris- 
tie Bros.  The  talk  drifted  around  to  the 
question  of  sporting  goods  and  R.  G. 
Christie,  a  member  of  the  firm,  stated 
that  they  had  made  their  initial  venture 
in  that  department  this  spring. 

"We  put  in  a  stock  of  sporting  goods 
for  the  first  time,"  said  Mr.  Christie. 
"In  order  to  give  the  line  a  fair  test,  we 
decided  to  feature  the  goods  prominent- 
ly. We  took  the  front  counter  in  the 
store  and  used  it  for  sporting  supplies 
The  stock  was  very  noticeable  there  and 
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customers  could  not  help  but  become 
aware  that  we  were  handling  these  lines. 
We  also  featured  the  goods  in  window 
displays. 

"The  results  have  been  very  satisfac- 
tory. We  have  had  heavy  sales  and  cer- 
tainly intend  to  continue  in  this  branch 
of  the  business.  Our  trade  has  been 
heavy,  much  heavier  than  might  be  ex- 
pected with  a  line  so  entirely  new  to  us. 
This  can  be  attributed  partly  to  the  fact 
that  we  have  given  the  stock  every  prom- 
inence and  partly,  we  believe,  to  the  pop- 
ularity of  the  goods." 

The  experience  of  May  Bros.,  another 
West  Toronto  firm,  has  been  very  simi- 
lar. They  started  in  sporting  goods  for 
the  first  time  this  spring  and  have  had 
splendid  results. 

Must  be  Featured. 

The  moral  of  it  is  that,  while  sporting 
goods  are  a  splendid  line  to  handle,  it  is 
necessary  to  handle  them  well.  The 
goods  should  be  featured  just  as  prom- 
inently as  the  dealer's  facilities  permit. 
There  is  a  great  deal  in  the  power  of 
suggestion.  This  is  particularly  the  case 
with  regard  to  the  sport  enthusiast.  If 
fishing  is  his  particular  hobby,  the  en- 
thusiast will  stop  to  scrutinize  every 
article  he  sees  in   the  store  or  window 
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which  has  to  do  with  the  "gentle  sport." 
It  may  not  have  occurred  to  him  that 
he  needed  a  new  rod  or  landing  net  but 
if  he  sees  one  or  the  other  which  appeals 
to  him  particularly,  he  will  be  "keen 
set"  to  buy.  A  good  salesman  can  do 
the  rest. 

A  Clever  Display. 

It  is  impossible  to  lay  too  much  stress 
on  the  importance  of  good  window  dis- 
plays. A  clever  arrangement  of  goods 
will  bring  every  sport  lover  in  the  local- 
ity to  the  store.  It  will  prove,  literally 
speaking,  a  trade  magnet  which  none 
will  be  able  to  resist. 

The  accompanying  illustration  shows 
a  display  which  appeared  in  the  store  of 
the  Lawrence  Hardware  Co.  at  Revel- 
stoke,  B.C.  It  was  decidedly  unique  and 
the  details  had  been  carried  out  with 
such  careful  attention  that  the  window 
looked  realistic.  It  had,  of  course,  a 
particular  appeal  for  the  angler. 

The  floor  of  the  window  was  painted 
and  covered  with  sand  and  phantom 
minnows,  frogs  and  insects.  Stones 
were  then  built  up  around  the  sides  and 
a  sheet  of  glass  placed  over  to  represent 
water.  The  sides  were  built  up  above 
the  glass  in  a  clever  representation  of 
banks.  The  effect  of  a  pool  of  water 
was  given  so  faithfully  that  at  first 
glance  few  could  tell  that  it  was  not  ac- 
tually a  liquid  pool. 

A  tree  was  placed  in  the  rear,  with 
the  branches  hanging  over,  making  the 
typical  "shady  nook"  which  is  always 
sought  out  by  the  angler.  Painted  can- 
vas represented  the  rocks  in  the  rear. 
The  figure  of  the  fisherman  was  fitted  out 
with  everything  that  a  sportsman  needs, 
even  to  the  flask  which,  so  rumor  has 
it,  is  quite  indispensable  on  a  day's  out- 
ing. 

This  display  had  a  stimulating  effect 
on  trade  in  sporting  goods  and  every 
dealer  can  take  it  for  granted  that,  with 
a  similar  effort,  the  results  will  be  satis- 
factory. 

— ©— 

LETTER   BOX. 

Chandeliers. 

Wells  &  Wells,  Dresden,  Ont.— "Kind- 
ly advise  us  who  makes  chandeliers  fo*- 
holding  three  or  four  lamps  for  lighting 
public    buildings. ' ' 

Jas.  Morrison  Brass  Mfsr.  Co.,  Ade- 
laide Street  West,  Toronto. 


HAVE  OPENED  BRANCH. 

The  Onward  Manufacturing  Co.,  Ber- 
lin, have  opened  a  wholesale  and  retail 
branch  at  423A  Yonge  street,  Toronto. 
It  will  be  under  the  management  of  Geo. 
A.  Cox. 


THE  SUDDEN  DEATH  OF  THOS.  G. 
DEXTER. 

(Concluded  from  page  33.) 

Funeral  on  Friday. 

The  funeral  will  take  place  on  Friday 
at  2.30  p.m.,  from  the  family  residence, 
125  Huntley  Street,  Toronto,  to  Mount 
Pleasant  Cemetery. 

As  a  mark  of  respect,  the  offices  and 
warehouse  will  be  closed  all  of  Friday 
afternoon. 

Tributes  to  Memory. 

Tributes  to  the  high  qualities  of  the 
deecased  are  heard  on  every  hand.  His 
integrity  and  his  pronounced  ability  and 
judgment  were  marked  attributes,  and  it 
is  stated  by  all  that  one  of  the  ablest  of 
Canadian  hardwaremen  has  been  lost. 

He  was  a  hard  and  consistent  workeT 
and  possessed  a  rare  degree  of  executive 
ability.  His  views  were  sound  and 
broad. 

— @ 

PRICE   PROBLEMS— 3.        POSITION 
OF  PAINT. 

Concluded  from  page  39. 

there  would  have  been  4,200  feet,  which 
would  have  cost  about  $42.  The  cost  of 
painting  that  with  paint  at  $1  a  gallon 
(which  covered  about  250  square  feet) 
would  have  been  $17. 

Increased  Premium  Not  Proportionate. 

The  same  house  built  to-day  would 
have  in  it  the  same  amount  of  lumber, 
but  this  lumber  would  cost  about  $148. 
Painting  it  with  mixed  house  paint  at 
$2  (paint  which  will  easily  cover  350 
square  feet  with  two  coats),  12  gallons 
would  be  needed  in  place  of  seventeen 
with  the  poorer  covering  old  paint.  The 
cost  of  the  work,  therefore,  would  be 
$24,  as  against  $17  in  the  old  days. 

In  other  words,  the  insurance  against 
wind  and  weather  on  an  investment  of 
$42  cost  $17  in  the  old  days;  whereas 
the  same  style  of  insurance  on  an  in- 
vestment of  $148  costs  only  $24  to-day. 
The  increased  premium  would  not  be 
commensurate  even  were  the  length  of 
insurance  forgotten.  But  this  must  not 
be  left  out  of  the  question,  for  the  paint 
of  to-day  resists  the  elements  many 
years  longer  than  it  did  in  the  early  days 
of  this  product.  It  gives  a  longer  term 
protection  policy. 

Undoubtedly  paint  has  risen  in  price. 
It  may  rise  still  further.  But  it  has  not 
risen  anything  like  proportionately  to 
the  products  it  is  meant  to  protect,  and 
its  efficiency  has  increased  greatly, 
while  the  efficiency  of  many  of  the  ma- 
terials upon  which  it  is  used,  lias  de- 
creased. 
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The  following  items  are  taken  from 
the  issue  of  July  9,  1892: 

"The  Association  of  Barb  Wire 
Manufacturers  met  this  week.  The 
following  were  present:  Mr.  Fair- 
man,  representing  the  Dominion 
Wire  Co.,  Montreal;  Mr.  Ives,  rep- 
resenting the  Canada  Wire  Co., 
Montreal;  Mr.  Somerville,  repre- 
senting the  Ontario  Lead  and  Barb 
Wire  Co.,  Toronto;  Mr.  McMichael, 
representing  James  Robertson  & 
Co.,  Toronto;  Mr.  Howard,  repre- 
senting the  Safety  Barb  Wire  Co., 
Mimico." 

Editor's  Note. — Time  has  wrought 
many  changes  in  the  firms  represented 
in  this  association.  The  Dominion  Wire 
Co.  is  now  a  part  of  the  Steel  Co.  of 
Canada.  The  Ontario  Lead  and  Barb 
Wire  Co.  became  Somerville,  Limited, 
and  is  now  United     Brass     and     Lead, 

Limited. 

•     •     • 

"The   cutlery  trade   has   been   in 
a  depressed  condition  for  a  consider- 
able time.  In  January  of  last  year 
the  pen  and  pocket  cutlers  and  forg- 
ers at  two  or  three  of  the  leading 
establishments    in      Sheffield     were 
asked  to  accept  a  5  per  cent,  reduc- 
tion.    Meetings   of  the  unions   con- 
nected   with    the    pen-blade    depart- 
ment were  promptly  held  to  consid- 
er what  steps  should  be  taken." 
Editor's   Note. — The    cutlery   industry 
to-day     is     being     affected     by     labor 
troubles.     Skilled  mechanics  are  hard  to 
get  and,   as   a  result   of  this   condition, 
the   men    are   demanding  higher   wages. 
The  dissension  has  to  some  extent  cur- 
tailed production. 

»     *     * 

In  the  list  of  bankrupts  appear 
a  number  of  well-known  hardware- 
men  and  plumbers. 

Editor's  Note. — Although  times  do 
not  appear  to  have  been  particularly 
good  twenty  years  ago,  there  seems  to 
have  been  plenty  of  recuperative  power. 
Practically  all  of  the  men  whose  names 
appear  on  this  list  afterwards  re-engag- 
ed in  business,  were  successful  in  re-es- 
tablishing themselves  on  a  good  basis 
and  ultimately  became  highly  prosper- 
ous. One  man,  a  Toronto  plumber,  be- 
came one  of  the  best  known  men  in  the 
trade  in  Canada. 


Complete  Course  of  Sheet  Metal  Work 


In  prob.  23,  plate  21,  fig.  1  represents 
a  pail,  of  which  A-B  is  a  boss,  or  rein- 
forcement on  the  handle. 

The  pattern  is  simply  a  circle  having 
the  same  curve  as  the  handle,  and  is 
cut  out  to  shape  shown  by  fig.  2,  then 
formed  to  shape  by  fig.  3,  and  soldered 
to  handle. 

In  prob.  24,  fig.  1,  is  a  strainer  pail, 
the  brest  B  is  developed  the  same  as  the 
brest  on  the  watering  pail,  prob.  18, 
plate  20. 

To  develop  the  spout  A,  continue  the 
line   0-0   any   distance,   and   parallel  to 


By  L.  W.  KOSER 

this  carry  a  line  from  the  point  V,  as 
V-7. 

Draw  a  cross  section  of  the  spout  fig. 
2,  then  divide  it  into  equal  spaces  and 
carry  lines  from  same  until  they  cut  the 
lines  O-V  and  C-V. 

Lay  out  a  stretchout  at  right  angles 
to  C-O,  as  fig.  3,  and  carry  lines  from 
the  different  points  on  the  mitre  lines 
O-V  and  C-V. 

Figures  4  and  5  show  the  brest  B  de- 
veloped, if  it  is  not  particular  to  have 
the   pattern   the   same   as   the   elevation, 


then  cut  it  off  on  a  straight  line  from 
N  to  M,  as  shown  by  the  dotted  line. 

Prob.  25  shows  method  of  developing 
the  outlet  for  joining  a  conductor  pipe 
to  an  ogee  trough. 

The  principle  of  developing  this  pat- 
tern is  the  same  as  developing  any  of  the 
patterns  shown  on  plate  14. 

The  profile  of  the  trough,  fig.  1,  is 
first  drawn,  then  the  plan  of  the  pipe, 
fig.  2,  is  drawn  directly  below  it,  measur- 
ed off  into  equal  spaces  and  lines  pro- 
jected into  the  profile  above  it. 
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Then  lay  off  a  stretchout  at  right 
angles  as  shown  by  fig.  3,  and  so  on. 

Prob.  26,  fig.  1,  represents  the  body  of 
a  scoop,  fig.  2,  the  plan,  and  fig.  3,  the 
pattern.  "We  will  not  explain  this  fur- 
ther than  shown  by  the  drawings,  but 
will  leave  the  student  to  develop  this. 

Problems  27  and  28  represent  pipes 
meeting  a  cone-shaped  article  at  differ- 
ent angles  (as,  for  instance,  the  pipes 
at  the  top  of  a  furnace). 

The  only  difference  between  these 
problems  and  the  butt  mitres  shown  on 
plate  14,  is  in  the  mitre  line. 

As  will  be  readily  seen,  tbc  sides 
of  the  pipe  set  lower  than  the  top 
and  bottom  owing  to  the  curvature  of 
the  surface  they  join. 

The  only  thing  necessary  to  know  is 
the  depth  of  the  mitre  line  in  the  centre. 
The  mitre  line  can  then  be  drawn  free 
hand. 

To  get  this  depth  we  take  the  curve  of 
the  cone  where  the  centre  of  the  pipe 
joins  and  see  how  far  the  sides  of  the 
pipe  must  set  in  to  meet  the  curved 
surface. 

In  fig.  10  we  illustrate  how  this  is 
done. 

The  curved  line  A-B  represents  the 
curve  of  the  cone.  The  line  C-D-E-F 
represents  the  pipe  butting  into  it.  The 
line  1-1  shows  where  the  centre  of  the 
pipe  joins,  and  the  line  2-2  shows  how 
far  the  sides  must  set  in  to  meet  the 
curve.  Fig.  11  shows  how  the  mitre 
line  would  be  for  a  small  pipe  joining  a 
large  one,  while  in  problems  27  and  28 
the  mitre  line  is  pitched. 

Now.  taking  problem  27,  we  first  draw 
the  elevation,  fig.  1,  showing  the  pipe 
meeting  the  cone.  Then  the  plan,  fig.  2, 
and   divide   it  off  into  equal  spaces. 

We  then  draw  the  mitre  line  A-B, 
having  first  found  out  how  deep  it  is 
in  the  centre.  Then  drop  lines  from  the 
plan.  fig.  2,  to  the  mitre  line  A-B.  and 
across  onto  a  stretchout  of  fig.  2,  thus 
developing  the  pattern  as  shown  by 
fig.  3. 

To  get  the  opening  in  the  pipe  the 
easiest  way  for  a  problem  of  this  kind, 
where  the  surface  is  large,  is  to  take  the 
end  of  the  pipe  after  the  mitre  is  cut, 
place  it  against  the  surface  of  the  cone, 
mark  where  it  butts  and  cut  out  the 
opening,  allowing  a  flange  to  turn  up 
inside  of  the  pipe  for  riveting  if  neces- 
sary. 

To  develop  this  pattern  in  the  flat, 
however,  we  first  draw  a  circle  or  part 
of  a  circle  the  size  of  the  bottom  of  the 
pipe,  see  fig.  4,  having  the  centre  0  di- 
rectly below  the  cenh-e  P  of  fig.  1. 

Then  draw  a  horizontal  line  as  O-R 
out  to  the  edge  of  the  circle. 

Next  draw  the  circle,  fig.  5.  which  is 
the  same  as  fig.  2,  and  is  directly  below 


fig.  2.  Divide  this  off  into  the  same 
number  of  spaces  as  fig.  2,  and  drop  lines 
to  the  centre  line  O-R. 
Now  set  the  point  of  the  compass  at  P, 
fig.  1,  and  the  lead  at  S,  and  at  any  con- 
venient place  as  K  describe  the  arc  N.M. 

Draw  the  vertical  line  K-H,  which  re- 
presents the  centre  line  S-P  of  fig.  1,  di- 
rectly over  the  centre  line  O-R,  of  fig.  4. 

Now  set  the  point  of  the  compass  at 
P,  fig.  1,  and  the  lead  at  B,  and  with  K 
as  centre  describe  an  arc  cutting  the  line 
K-H  at  B. 

Then  set  the  point  at  P,  fig.  1,  and  the 
lead  at  6,  on  the  mitre  line,  and  with 
K  as  centre  describe  the  arc  6.  Continue 
thus  until  all  the  points  on  the  line  P-S 
of  fig.  1  have  been  transferred  to  the  line 
K-H  of  fig.  6. 

This  gives  us  the  length  of  the  open- 
ing. What  we  want  to  get  now  is  the 
width  at  the  different  points. 

Set  one  point  of  the  dividers  at  point  4, 
fig.  5,  and  the  other  on  the  centre  line, 
O-R,  directly  below  it.  Then  lay  this 
distance  off  on  either  side  of  the  line, 
K-H,  on  the  arc,  No.  4,  which  gives  the 
width  of  the  opening  in  the  side  of  the 


line,  K-H,  on  the  arc  No.  4,  which  gives 
the  width  of  the  opening  in  the  centre. 
In  a  like  manner,  get  the  width  of  the 
opening  at  each  one  of  the  other  points. 
Then  trace  a  line  through  these  points 
and  cut  out  opening. 

Prob.  28  is  of  the  same  nature  as 
prob.  27,  and  the  student  is  required  to 
develop  this  along  the  line  of  prob.  27. 
In  this  case  we  would  recommend  that 
he  get  the  opening  in  the  cone  by  butting 
the  end  of  the  pipe  against  the  cone 
and  marking  around  same. 
® 

APPOINTED  AS  AGENT. 

Spear  &  Jackson,  Limited,  Sheffield, 
England,  have  appointed  Frank  S.  Scott, 
1133  Coristine  Building,  Montreal,  as 
their  agent  for  the  Dominion. 

@ 

Land  the  Contract. 

Saskatoon,  Sask. — Thomson  &  Homer 
have  been  awarded  the  contract  for  the 
plumbing  and  heating  of  the  new  seven- 
storey  Ross  block  to  be  erected  on  Third 


Hugh  A.  Gunn  Leaving  Hardware  Trade 

Has  Resigned  from  H.  S.  Howland,  Sons  &  Co.,  Toronto,  to 
Associate  Himself  With  John  Stark  &  Co.  —  He  Began  in 
the  Hardware  Business  at  London,  and  His  Rise  Has  Been  Most 
Rapid. 


The  resignation  was  announced  this 
week  of  Hugh  A.  Gunn,  who  has  been 
with  H.  S.  Howland,  Sons  &  Co.,  Toronto, 
for  the  past  18  years.  It  was  tendeied 
some  time  ago,  and  will  go  into  effect 
at  the  end  of  the  month,  when  he  will 
become  associated  with  John  Stark  &  Co., 
stock  brokers,  financial  and  real  estate 
agents  of  Toronto. 

Mr.  Gunn  is  still  a  young  man,  being 
in  his  thirty-eighth  year,  but  he  has  won 
a  wide  measure  of  success.  His  climb 
upward  has  been  rapid.  At  the  age  of 
24  years,  he  was  elevated  to  a  position 
entailing  responsibility,  which  seldom 
comes  to  men  before  they  have  attained 
middle  age. 

Mr.  Gunn  is  a  native  of  London,  Ont., 
and  there  he  secured  his  first  hardware 
experience.  As  a  young  man,  he  en- 
gaged with  Wheeler  &  McLean,  hard- 
ware dealers,  and  he  secured  a  first-class 
"rounding  there  in  the  hardware  busi- 
ness. In  1894,  he  came  to  Toronto  and 
joined  the  staff  of  H.  S.  Howland,  Sons 
&  Co.  He  served  just  in  the  warehouse 
and  then  as  city  traveler.  Four  years 
later  his  ability  was  recognized  by  his 
&  Co.  He  served  first  in  the  warehouse 
He  has  since  occupied  a  managerial  po- 
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sition,  taking  active  charge  of  the  sales 
department  and  the  warehouse,  and  has 
proven  himself  one  of  the  most  aggres- 


Hugh  A.  Gunn. 

sive  and  capable  wholesale  men  in  the 
country.  That  he  will  make  a  success  of 
his   new   undertaking  is   assured. 


Progressive  Hardware  Retailing 


West  Toronto  Firm  Erect  an  Electric  Sign  Inside  Store  Windows — Big  Sale  of 
Gas  Stoves  Reported — A  "Special  Inducement"  Which  Didn't  Induce  —  A 
Practical  Test  to  Show  the  Value  of  Refrigerators  —  A  Good  and  Forceful 
Quality  Talk. 


ERECT  ELECTRIC  SIGN 

West  Toronto,  Ont. — May  Bros,  have 
made  a  distinct  hit  with  a  new  electric 
sign.  It  has  been  placed  inside  the  store 
windows  at  the  top,  and  the  light  shines 
through  the  lettering,  making  a  very  bril- 
liant illumination.  The  lights  are  kept 
on  every  evening. 

May  Bros,  state  that  the  undertaking- 
has  been  a  rather  expensive  one,  but  that 
it  has  been  the  best  publicity  effort  they 
have  ever  made,  and  has  certainly  paid 
them.  The  sign  has  advertised  the  store 
and  brought  in  a  great  deal  of  business. 

Editor's  Note. — Illumination  is  a 
valuable  asset.  Once  merchants  closely 
shuttered  their  shop  windows  at  night. 
Now  they  keep  them  exposed  to  view  and 
well  lighted,  thereby  protecting  their 
store  more  surely  from  burglars  and  fire, 
and  serving  the  double  purpose  of  adver- 
tising the  stock  effectively. 


AGAINST  INDUCEMENTS. 

Does  it  pay  to  offer  special  induce- 
ments to  push  the  sale  of  certain  lines? 

One  dealer  tried  what  might  be  tried, 
an  "extra  special"  inducement  recently, 
and  has  concluded  that  it  does  not  pay. 
His  plan  was  this :  He  had  quite  a  stock 
of  a  certain  line  of  goods  on  hand — 
brass  kettles,  if  our  memory  serves  us 
right— which  he  was  anxious  to  reduce. 
Demand  did  not  seem  particularly  brisk, 
so  he  decided  to  take  steps  to  stimulate 
it.  He  advertised  the  kettles  prominent- 
ly at  the  regular  price,  giving  illustra- 
tions. His  ad.  was  in  every  sense  a 
creditable  one,  and  certain  to  attract  at- 
tention. At  the  bottom  he  inserted  the 
words : 

"All    purchasers    of  kettles   will 

receive  10  per  cent,  off  the  purchase 

price  back  on  request." 

Well,  he  sold  seven  or  eight  kettles 
within  the  next  three  days.  There  can 
be  no  doubt,  therefore,  that  the  adver- 
tisement had  been  effective.  It  had  done 
its  work.  But  the  strange  part  of  it  was 
that  not  one  purchaser  asked  for  the  ten 
per  cent.  off.  Whether  they  had  neg- 
lected to  read  the  advertisement  through, 
or  had  forgotten  about  that  clause,  or 
were  either  too  diffident  or  indifferent 
to  ask,  is  hard  to  say. 

"I  have  come  to  the  conclusion,"  said 


the  dealer,  "that  it  is  not  necessary  to 
offer  these  inducements." 

Editor's  Note. — That  seems  to  be  the 
moral  of  the  incident.  If  the  dealer  has 
a  good  article  to  offer,  and  if  he  adver- 
tises it  effectively  and  sanely,  he  does 
not  need  to  make  "extra  special"  or 
freak  inducements  to  bring' purchasers. 
Every  good  quality  article  has  selling 
power  in  itself.  If  the  dealer  can  work 
that  selling  power,  that  is  all  that  is 
needed. 


FEATURING  "NEWNESS." 

Vancouver,  B.C. — The  Fraser  Hard- 
ware Co.,  who  make  a  specialty  of  sport- 
ing goods,  are  at  the  present  time  push- 
ing the  sale  of  tennis  supplies.  They 
are  advertising  the  arrival  of  a  new  ship- 
ment of  racquets  of  well-known  brands. 

Editor's  Note. — This  is  a  good  point 
to  make  in  an  advertisement.  People 
like  to  purchase  goods  which  are  "brand 
new,"  and  the  announcement  of  the  ar- 
rival of  a  stock  is  likely  to  arouse  their 
interest  and  direct  their  steps  toward 
the  store  of  the  advertiser. 


A  PRACTICAL  TEST. 

High  River,  Alta.  —  Kelly  &  Young, 
hardware  dealers,  are  adopting  a  prac- 
tical test  to  show  the  value  of  a  refrig- 
erator. One  of  their  best  refrigerators 
has  been  placed  on  the  floor  of  the  store 
in  full  view  of  all  customers.  It  has 
been  filled  with  all  kinds  of  foods, 
which  are  kept  perfectly  fresh  and  pala- 
table, as  all  who  show  an  interest  are 
given  an  opportunity  to  prove  to  their 
own  satisfaction.  It  is  also  shown  in 
this  way,  that  the  consumption  of  ice  is 
small. 

The  firm  are  advertising  refrigerators 
also.     They  say: — 

"Let  us  explain  to  you  the  ad- 
vantages of  the  " "  refri- 
gerator   above    all     others    on    the 

market.     The  refrigerator 

is  porcelain  lined,  and  comes  near- 
est to  prefection  in  its  hygienic  sys- 
tem. You  can  place  butter,  milk, 
onions,  matches,  and  any  other  ob- 
jectionable articles  all  in  the  same 
chamber  and  we  guarantee  not  to 
taint  or  in  any  way  spoil  the  dain- 
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tiest  of  delicacies.    We  have  one  on 
exhibition    on     our     store    floor   in 
which   we   have   all  these  foods   in 
the  same  chamber,  and  all  tempting 
and  appetising,  and  kept  cooler  with 
less   consumption   of  ice  than  with 
other    makes.      Buy    re- 
frigerators.     Ask    your    doctor  or 
health  officer  if  they  are  good." 
Editor's  Note.  —  A  practical  test  of 
this  kind   would,  we   feel  confident,  be 
very  effective.     This  is  an  original  and 
commendable    method    of   pushing    the 
sale  of  refrigerators. 


BIG  SALE  OF  GAS  STOVES. 

West  Toronto,  Ont. — Christie  Bros,  re- 
port that  the  sale  of  gas  stoves  this  year 
has  been  the  largest  they  have  ever  ex- 
perienced. The  demand  has  been  so 
heavy,  in  fact,  that  they  have  found  it 
impossible  to  keep  stocked  up.  A  great 
many  sales  have  been  made,  and  the 
stoves  sent  direct  from  the  car  to  the 
purchaser.  In  some  instances,  they  have 
not  been  in  a  position  to  fill  orders  im- 
mediately. It  has  been  in  every  respect 
a  record  year  in  gas  stoves. 

Editor's  Note. — The  same  condition 
has  arisen  in  other  points.  The  sale  of 
gas  stoves  throughout  the  country  has 
been  very  largely  in  excess  this  year  of 
any  previous  year.  Gas  stoves,  once  a 
luxury,  have  become  a  necessity. 


GOOD   QUALITY   TALK. 
Victoria,  B.C. — In  the  heading  of    a 
well   arranged   full   page   advertisement, 
the  Hickman-Tye  Hardware  Co.,  say: — 
HARDWARE    THAT    WILL    AL- 
WAYS ENDURE  HARD  WEAR. 
The  lasting  quality  of  the  hardware 
we    sell   is    alone    sufficient    reason 
for   you   to   trade   at   a   high   grade 
hardware  store. 

Hardware    is    one    of   the   things 
you  can  always  buy  with  a  view  to- 
ward   its     dependability,     for   your 
work — your    results — depend    to    a 
very  great  degree  upon  the  tools  you 
use,   the   utensils   you   employ — "A 
poor  tool  is  a  poor  bargain  at  any 
price.     It  won't  do  the  work." 
Editor's   Note. — This   is   a    good   and 
forceful    talk.        Hardwaremen    should 
seize  every  opportunity  to  talk  quality. 


Current  News  of  Hardware  Trade 


Half  Holiday  Movement  Spreads. 

Montreal. — Several  hardware  stores 
here  are  now  showing  cards  in  their  win- 
dows, which  tell  the  passing  public  that 
the  doors  will  be  closed  to  business  after 
1  o'clock  on  Saturday  afternoons  during 
July  and  August.  Both  clerks  and  own- 
ers are  going  to  take  the  half-holiday. 

Prospects  are  Good. 

Mr.  Thomson,  of  the  Thomson  Hard- 
ware Co.,  Edson,  Alta.,  was  a  visitor  at 
the  Toronto  office  of  Hardware  and 
Metal  this  week.  Mr.  Thomson  reports 
that  crop  prospects  in  Alberta  are  ex- 
cellent, and  hardwaremen  are  looking 
forward  to  a  heavy  fall  trade.  At  Edson 
a  very  large  business  is  being  done  in 
supplying  settlers  in  the  Peace  Eiver 
District. 

Death,   of   J.    Samuel. 

Word  was  recived  in  Toronto  on  Do- 
minion Day  by  cable  of  the  death  in 
London,  England,  of  Jack  Samuel,  senior 
partner  of  the  firms  of  M.  &  L.  Samuel 
Benjamin  &  Co.,  Toronto,  and  Samuel 
Sons  &  Benjamin,  London,  Eng.  No  par- 
ticulars have  as  yet  reached  here  as  to 
the  cause  of  his  sudden  demise. 

The  late  Mr.  Samuel  was  one  of  the 
most  able  and  respected  members  of  the 
London    Metal    Exchange. 

Hardware  Store  Robbed. 

Scott,  Sask. — Some  time  during  last 
Thursday  night,  the  Scott  Hardware 
Store  was  broken  into  and  robbed  of 
two  good  rifles,  a  large  amount  of  am- 
munition, and  the  change  which  had 
been  left  in  the  cash  register.  Mr. 
Beebe,  the  proprietor,  places  his  loss  at 
$60.  The  mounted  police  were  notified 
early  Friday  morning  and  they  now 
have  two  suspected  men  at  Battleford. 

A  New   Factory. 

Kentville,  N.  S—  The  Peerless  Mfg. 
Co.  is  the  name  of  a  newly  incorporated 
company  doing  business  in  Boston, 
Mass.,  and  also  with  office  and  factory 
at  Kentville.  The  officers  are  C.  F. 
Christian,  pres. ;  A.  L.  Pelton,  vice- 
president;  E.  Christian,  secretary;  and 
Arch.  Foster,  Treas.  Two  of  the  above 
are  well  known  in  Kentville.  The  firm 
proposes  manufacturing  here  Wonderful 
solder,  Royal  brass  polish,  best  hand 
soap,  Bright  Eye  cleanser  oils,  automo- 
bile soaps,  etc.,  and  also  dealers'  repairs, 
etc.,  in  automobiles. 


New  Retail  Firms. 
Vancouver.  —  Paterson,  Goldie  & 
Clark,  hardware  dealers,  have  opened  a 
branch  business  at  the  corner  of  Lynn 
Valley  Road  and  Centre  Road,  under 
the  firm  name  of  W.  R.  Clark  &  Co. 

Staff  Changes. 

J.  Perrault  has  joined  the  staff  of  the 
Geo.  Taylor  Hardware  Co.,  New  Lis- 
keard.  .He  was  for  eight  years  with  Geo. 
Stephens,  Chatham,  and  latterly  with 
Aikenhead  Hardware,  Limited,  Toronto. 

Business  Changes. 

Calgary,  Alta. — H.  S.  Van  Buren  & 
Co.,  hardware  dealers,  have  disposed  of 
their  stock  to  H.  H.  Todd. 

Gilbert  Plains,  Man.— W.  C.  Inglis 
may  dispose  of  his  hardware  business, 
C.  C.  Baker  being  mentioned  as  the  pro- 
bable purchaser. 

Roche  Pereee,  Sask. — J.  A.  Whiddon. 
hardware  dealer,  has  admitted  Jos.  M. 
Splan  as  a  partner. 

Eidpath,  Sask. — J.  W.  Haggard  &  Son. 
hardware  dealers,  have  been  succeeded 
by  J.  R.  Watson. 

Fire  Losses. 

Montreal. — Fire  broke  out  in  the  hard- 
ware store  of  J.  A.  Bissonnet,  1813  St. 
Catharine  Street  East,  on  Wednesday 
morning,  doing  some  damage  to  the 
stock.     The  loss  is  covered  by  insurance. 

Saskatoon,  July  1. — After  a  fire  which 
raged  for  over  three  hours  the  big  J.  F. 
Cairns  department  store,  the  largest 
mercantile  establishment  in  the  city,  is  a 
mass  of  ruins,  with  the  entire  stock 
either  destroyed  by  the  flames  or  so  dam- 
aged by  water  as  to  be  almost  a  total 
loss.  The  fire  is  believed  to  have  been 
started  by  defective  wiring. 

Winnipeg,  Man. — Tees  &  Persse's 
warehouse  was  partly  destroyed  by  fire 
a  few  days  aao,  the  total  damage 
amounting  to  $5,000. 

New  Firms  in  Business. 

Forward.  Sask. — Earl  W.  Bean  is 
starting  in  the  tinsmithing  business  here. 

Briercrest.  Sask. — The  Miller  Colway 
Hardware  Co.  have  started  in  business 
here. 

Personal  Notes. 

Col.  Starke,  of  Starke,  Sybold,  Mont- 
real, has  left  with  his  family  for  a  few 
months'  holiday  in  Europe. 
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Bert  Brainerd,  of  the  Dominion  Cart- 
ridge Co.,  Montreal,  is  away  on  a  fishing 
trip. 

@ — 

ACCUMULATION  OF  ORDERS. 

Cleveland,  Ohio,  July  4. — The  Iron 
Trade  Review  to-day  will  say: 

In  finished  lines  of  iron  and  steel,  mills 
are  burdened  with  a  large  accumulation 
of  orders,  and  are  generally  behind  on 
deliveries,  while  consumers  are  urging 
shipments.  Pipe  makers  have  advanced 
prices  on  large  sizes  of  pipe  not  included 
in  the  advance  of  June  1,  $2  a  ton,  and 
are  further  behind  on  deliveries  than  at 
any  time  in  some  years.  Advances  in 
plates  and  shapes  and  merchant  bars 
have  shown  no  effect  on  checking  the 
demand,  and  plate  mills  are  becoming 
congested  almost  seriously.  The  gen- 
erally higher  wage  rates  for  puddling 
for  the  new  year  have  advanced  prices 
on  iron  products  from  $1  to  $2  a  ton. 
There  has  been  a  generally  firmer  and 
higher  price  for  spot  furnace  coke,  be- 
cause contracts  for  the  last  six  months 
of  the  year  have  not  been  placed  to  any 
extent  owing  to  the  high  prices  demanded 
on  long  time  deliveries. 

The  early  July  market  for  pig  iron 
has  been  no  exception  to  the  rule  of  usu- 
al quiet  and  inactivity,  so  far  as  buying 
is  concerned.  The  small  tonnages  that 
have  been  placed  have  been  on  a  gen- 
erally higher  level  in  basic,  foundry  and 
malleable  grades. 
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THE    STRENGTH     OF     THE    LOCAL 
HARDWAREMAN. 

(Continued  from  page  32.) 

has  ordered  an  axe,  and  sees  axes  in  the 
hardware  store  every  day  while  he  is 
waiting,  he  will  be  a  little  annoyed  with 
himself. 

The  great  thing  for  the  retailer  to  do 
is  to  make  the  men  see  that  they  can  get. 
locally,  the  same — or  better  goods — 
than  those  for  which  they  send  away.  If 
the  retailers  do  not  make  this  evident 
they  have  no  one  but  themselves  to 
blame  for  the  evil  of  mail  order  buying. 
Their  greatest  weapon  in  the  fight 
against  this  is  their  ability  to  supply  a 
need    instantly. 


HARDWARE     AND     METAL 


The  Observance  of  Weekly  Half  Holidays 

Firms  and  Travelers  Appreciate  the  Work  of  Hardware  and 
Metal  in  Compiling  List  of  Places  Where  Holidays  Are  Held— 
An  Additional  List.  ; 


The  list  of  places  in  Ontario  where 
holidays  are  being  observed  this  year, 
which  was  published  in  Hardware  and 
Metal,  has  proven  a  boon  to  the  travel- 
ing man.  By  consulting  this  list,  he  is 
able  to  avoid  cities  and  towns  on  the 
days  when  holidays  are  observed  and  so 
plan  his  itinerary  as  to  escape  bother- 
some delays  from  that  score. 

That  the  enterprise  of  Hardware  and 
Metal  in  compiling  this  list  has  been  ap- 
preciated is  evidenced  by  the  letters  be- 
ing received  from  individuals  and  from 
firms. 

C.  M.  Strange,  of  Lewis  Bros.,  Mont- 
real, writes : 

"You  certainly  are  to  be  congrat- 
ulated on  the  excellent  manner  in 
which  you  have  gotten  this  schedule 
up  and  we  are  confident  it  will  be 
appreciated,  not  only  by  the  sales 
staff,  but  by  the  public  in  general." 
"It  is  only  another  proof  of  the 
up-to-date  manner  in  which  your 
valued  paper  is  being  handled  for 
the  convenience  of  its  readers." 
The  Sheet  Metal  Products  Co.,  Tor- 
onto, writes : 

"We  can  assure  you  that  this  list 
is  much  appreciated  by  us  and  a 
number  of  our  representatives.  We 
are  notifying  each  of  our  represen- 
tatives when  the  holidays  occur  as 
it  will  save  them  a  great  deal  of 
time." 

Letters  of  appreciation  have  also  been 
received  from  a  very  large  number  of 
other  firms. 

Additional  Places. 
Since   the  publication   of  the  list,   in- 
formation has  been  received  with  refer- 
ence to  the  following  places : 
Amherstburg. — No   half  holiday. 
Alvinston. — Half  holiday  on  Wednes- 
days during  the  summer  months. 

Burks'  Falls. — No  half  holiday  ar- 
ranged as  yet. 

Cayuga. — No  half  holiday. 
Elmira. — No  half  holiday. 
Fort  William. — Half  holiday  on  Wed- 
nesdays during  June,  July  and  August. 
Gananoque. — Half  holiday  on  Wednes- 
days during  July  and  August. 

Guelph. — Half  holiday  on  Thursdays 
during  July  and  August. 

Goderich. — Half  holiday  on  Wednes- 
days during  July  and  August.  Civic  holi- 
day will  be  Wednesday.  August  7. 
Park  Hill.— No  half  holiday. 
Rainy  River.  —  Half  holiday  on 
Thursdays  during  June,  July  and  Aug- 
ust. 

Sarnia. — No  half  holiday. 


South  Porcupine. — The  stores  close  at 
6.30  on  Mondays,  Wednesdays  and  Fri- 
days during  June,  July  and  August.  No 
half  holidays  arranged  yet. 

The  following  letter  is  self-explana- 
tory: 

Watford. — Half  holiday  on  Wednes- 
days  during  July  and  August. 

Ridgetown,  Ont. 
"In  your  issue  of  June  28  you  adver- 
tise stores  here  as  all  closing  at  noon  on 
Wednesdays  during  June.  July  and 
August,  which  is  not  correct  as  dry 
goods  stores,  all  but  one,  close  every  day 
at  6  and  Saturdays  at  10  o'clock  the 
year  around. 

The  Craig  Co. 


Catalogues 

and 

Booklets 


Gasoline  Appliances. 

Geo.  W.  Diener  Manufacturing  Co., 
Chicago,  111.,  have  issued  a  catalogue  giv- 
ing a  comprehensive  review  of  their 
products,  which  include  gasoline  appli- 
ances, hardware  specialties,  sheet  metal 
specialties  and  forged  tools.  The  list  of 
goods  shown,  includes:  Brazers,  gas, 
painters',  plumbers'  and  tinners'  furn- 
aces; torches  of  all  descriptions;  adjust- 
able elbows;  ash,  benzine,  fence,  gar- 
bage and  oily  waste  cans;  gates;  glue 
heaters;  hand  pumps;  can  handles;  mail 
boxes ;  marking  pots ;  engineers '  oilers ; 
ash,  garbage,  water  and  cement  pails; 
salamanders;  stove  pipes  and  colors; 
tanks;  ventilators;  and  a  complete  as- 
sortment of  forged  tools,  ranging  from 
box  chisels  to  wiping  cloths. 

It  is  well  illustrated  throughout  and 
contains  a  supplement  devoted  to  vises, 
anvils  and  cement  workers'  tools. 

Plumbers'  Wood-Work. 

The  Becker  Manufacturing  Co.,  Mari- 
etta, Ohio.,  have  sent  out  a  very  hand- 
somely printed  and  illustrated  catalogue 
of  their  full  line  of  wood-work  for 
plumbing  fixtures,  including  tanks,  seats, 
flushing  tanks,  tank  and  drain  boards  in 
a  great  variety  of  finishes. 

The  "quality"  line  of  flush  valves, 
bar  hinges,  post  hinges  and  offset  hinges 
are  also  shown. 
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Registers  and  Ventilators. 

The  Hart  and  Cooley  Co.,  New  Bri- 
tain, Conn.,  have  sent  out  their  catalogue 
H,  devoted  to  wrought  steel  registers, 
ventilators,  borders,  side  wall  registers 
and  grilles.  This  is  one  of  the  most 
elaborately  illustrated  which  has  come  to 
hand  for  some  time,  containing  cuts  of 
each  article,  illustrations  of  rooms  show- 
ing "  H  &  C. "  goods  in  use  and  pictures 
of  tests  and  demonstrations.  Many  two- 
color  illustrations  are  used.  It  is  a  most 
complete  and  interesting  catalogue. 

A  supplement  deals  with  the  line  of 
steel  lockers  made  by  this  firm. 

The  Ideal  Salesman. 

The  Toledo  Cooker  Co.,  of  Toledo, 
Ohio,  have  issued  an  "instruction  num- 
ber" of  "The  Ideal  Salesman."  This 
booklet  is  issued  for  the  benefit  of  retail 
clerks,  the  object  being  to  make  the 
clerks  who  handle  tireless  cookers  better 
salesmen.  In  order  to  accomplish  this 
laudable  purpose,  the  book  gives  a  num- 
ber of  concise  and  telling  descriptions 
of  the  good  points  of  the  cooker  and  il- 
lustrates fully  its  manufacture.  Inter- 
spersed with  this  practical  matter  are 
instructions  for  salesmen  handling  these 
goods  as  well  as  general  talks  of  a  help- 
ful nature  on  the  ethics  of  salesmanship. 
Still  another  important  feature  is  the 
number  of  "selling  helps"  given — sug- 
gestions for  advertisements,  show  cards, 
etc.  Altogether,  it  is  a  most  valuable 
book  and  salesmen  will  find  this  form  of 
co-operation  very  valuable. 

Richard  Tiller  Crane. 

The  latest  issue  of  the  Valve  World  is 
in  the  nature  of  a  memorial  number  de- 
voted to  the  life  and  works  of  the  late 
Richard  Tiller  Crane,  founder  of  Crane 
Co.  It  is  most  interesting  and  throws 
some  impressive  lishts  on  the  character 
of  the  deceased  "ironmaster,"  whose 
influence  was  so  strongly  felt  in  many 
circles. 


READY  TO  OPERATE. 

Edmonton,  June  10. — Twenty  per  cent, 
of  the  actual  construction  work  has  been 
completed  at  the  1500-barrel  plant  of  the 
Edmonton  Portland  Cement  Company, 
Limited,  incorporated  with  a  capital 
stock  of  $1,500,000,  and  there  is  every 
reason  to  believe  that  the  mill  will  be 
in  operation  the  latter  part  of  September 
or  early  in  October,  at  the  least,  em- 
ploying 130  men.  It  is  expected  the 
output  of  the  mill,  estimated  at  from 
1,000  to  1,200  barrels  a  day,  will  be  used 
in  Edmonton  and  the  surrounding  dis- 
tricts. 


HARDWARE     AND     METAL 


Ireflections  of 


Geology  has  done  much  to  clear  up  the 
mists  of  the  remote  past. 

It  can  give  us  a  picture  almost  in  de- 
tail of  the  various  processes  through 
which  the  earth  has  evolved  into  its 
present  state. 

By  the  deductions  of  this  interesting 
science  the  dawn  of  history  is  fixed  and 
the  event  of  man  may  be  recorded. 

Tracing  the  different  ages  of  the 
globe  from  the  glacial  age  forward 
man's  development  is  delineated  until 
the  time  arrives  when  he  begins  to  fash- 
ion rude  tools  for  his  primitive  needs. 

Now  this  brings  me  to  the  conclusion 
that  in  one  of  those  times  of  slow 
change  and  growth  there  must  have  been 
brought  into  history  the  prehistoric 
hardware  store. 

When  the  vast  glaciers  of  the  cold 
period  had  melted  there  followed  the 
discovery  of  bronze,  giving  to  that  stage 
of  the  world's  record,  the  name  of  the 
Bronze  Age. 

This  is  the  time  which  it  seems  reason- 
able to  think  called  into  being  the  first 
hardware  and  consequently  the  original 
hardware  dealer. 

The  first  cooking  vessels  were  made 
and  used  in  the  bronze  age  which  pre- 
ceded the  iron  age  by  an  exceedingly 
long  interval  of  time. 

As  the  people  became  proficient  in  in- 
venting and  making  utensils  for  domes- 
tic use  also  weapons  and  tools,  they  be- 
gan to  exchange  among  themselves  and 
later  with  other  tribes.  And  then  some 
one  more  enterprising  than  his  fellows 
collected  a  stock  of  edge  tools,  spears, 
hatchets  and  it  is  believed  locks  and 
knobs  and  founded  a  central  depot  for 
facilitating  trade  and  barter. 

It  is  maintained  by  one  school  of  in- 
vestigators that  locks  do  not  belong  to 
this  age  but  to  the  succeeding  iron  age. 

However  that  which  was  said  to  re- 
semble this  device  for  fastening  doors 
has  been  discovered  in  conjunction  with 
other  implements  known  only  to  the  age 
of  bronze. 

It  is  also  interesting  for  modern  hard- 
ware merchants  to  know  that  the  site 
of  the  store  I  am  describing  is  indicated 
by  the  discoveries  of  science  to  have 
been  in  Central  Europe. 


As  in  our  own  time  population  mov- 
ed towards  the  West  and  England  be- 
came settled  the  emigrant  tribesmen 
bringing  the  secret  of  bronze  manufac- 
turing with  them. 

From  this  obscure  beginning  sprang 
the  historic  guild  of  hardware  and  iron- 
mongers whose  vocation  perhaps  lies 
more  closely  to  the  progress  of  civiliza- 
tion than  any  other  branch  of  industry. 

Kecall  this  feature  of  your  business 
the  next  transaction  you  have  with  a 
doubting  customer  who  is  not  in  accord 
with  your  view  as  to  the  proper  price 
you  should  receive  for  a  keg  of  wire 
nails. 

-—  ® 

FIGURING    EXPENSES. 

In  the  good  old  days  of  high  profits, 
it  might  be  that  one  could  perhaps  af- 
ford to  be  ignorant  of  the  exact  cost  of 
doing  business,  but  not  so  to-day.  Con- 
ditions are  changed.  Profits  are  not  large 
enough   to   take    anything   for   granted. 

Paul's  injunction  to  "prove  all 
things"  is  good  advice  for  the  mer- 
chant. In  order  to  know  the  cost  of  do- 
ing business  we  must  have  correct  re- 
cords of  all  items  of  expense,  and  this 
calls  for  the  keeping  of  a  proper  set 
of  book. 

Let  us  put  the  items  of  expense  under 
say   five   heads:     First,   wages;   second, 


light  and  heat;  third,  horse  and  wagon; 
fourth,  rent,  taxes  and  insurance;  five, 
sundries.  Now,  as  to  what  is  properly 
charged  to  the  wage  column,  I  want  to 
impress  upon  you  that  not  only  the 
wages  of  your  clerks,  bookkeepers  and 
delivery  men  be  included,  but  also  your 
own  personal  salary.  In  reference  to 
this  matter  of  proprietor's  salary,  I  am 
afraid  many  merchants  do  not  keep  a 
correct  record.  In  some  cases  the  sup- 
plies for  the  table  are  taken  out  of  stock 
and  no  record  whatever  kept  of  them.  I 
maintain  that  a  fixed  amount  should  be 
drawn  by  the  proprietor,  and  that  his 
supplies  taken  from  stock  should  be 
bought  and  paid  for  in  the  same  way  as 
any  other  customer. 

As  to  the  second  and  third  columns, 
light  and  heat  and  horse  and  wagon,  it 
is  sufficiently  clear  as  to  why  their  own 
expenses  should  be  charged  up  to  them 
respectively.  The  fourth  column,  that 
of  rent  and  taxes,  requires  particular 
mention  .  If  one  is  the  owner  of  the 
building,  and  not  paying  rent,  he  should 
undoubtedly  properly  charge  up  to  the 
cost  of  doing  business  6  per  cent,  of  the 
valuation  of  the  premises.  The  fifth 
column,  that  of  sundries,  should  contain 
all  items  of  expense  not  covered  by  other 
heads.  This  is  a  column  that  is  capable 
of  great  variation,  and  requires  most 
careful  watching. 


A  Shortage  is  Felt  in  White  Lead 

Stocks  in  Toronto  Are  Practically  Reduced  to  the  Minimum — 
Some  Finns  Have  no  White  Lead  on  Hand  and  Others  Have  a 
Small  Amount  Only— Are  Retail  Stocks  Light  Also? 


Toronto,  July  7. — A  white  lead  famine 
has  developed  here.  There  is  very  little 
to  be  had  in  the  city  last  week  and  hopes 
were  held  out  that  matters  would  im- 
prove but  the  situation  is  probably 
worse  now. 

The  writer  has  spoken  with  represen- 
tatives of  at  least  half  a  dozen  firms  and 
has  found  that  reports  are  invariably  of 
an  extreme  shortage.  One  firm,  which 
ordinarily  has  about  thirty  tons  in  stock, 
now  has  exaety  250  pounds  and  not  an- 
other scrap  in  sight.  Others  state  that, 
while  they  have  a  little  on  hand,  their 
stocks  would  not  be  sufficient  to  carry 
them  over  more  than  a  few  days  if  they 
were  to  fill  all  orders. 

The  hardware  jobbers,  who  do  not  car- 
ry very  heavy  stocks  at  any  time,  report 
that  they  are  practically  cleared  out. 
Paint  and  oil  jobbers  are  not  so  badly 
off  as  that  but  some  of  them  at  least  are 
finding  it  impossible  to  fill  all  orders  in 
full  and  are  only  making  an  effort  to 
fill  the  orders  which  are  really  pressing. 

On  top  of  it  all,  demand  continues 
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pretty  brisk.  The  advances  in  price  have 
not  driven  buyers  out  of  the  market  by 
any  means.  Realizing  that  the  advances 
have  been  warranted  by  conditions  and 
that  it  is  quite  possible  the  price  may  go 
still  higher,  dealers  are  ordering  to  meet 
their  requirements. 

Retail  Stocks  Short. 

Nevertheless,  travelers  report  that  re- 
tail stocks  throughout  the  country  seem 
to  be  pretty  short.  If  this  is  really  the 
case,  the  demand  will  continue  strong 
and,  in  fact,  gain  in  strength  as  time 
goes  on.  There  has  been  a  heavy  sale 
of  white  lead  this  year.  It  will  probably 
become  heavier. 

One  traveler  states  that  he  has  no- 
ticed that  quite  a  few  retail  dealers  have 
more  or  less  large  stocks  of  old  white 
lead  on  hand.  With  the  present  short- 
age in  the  supply,  this  is  the  time  to  get 
old  stock  cleared  out.  The  dealer  who 
i«  wise  will  seize  this  opportunity  to 
dispose  of  all  old  lead  that  he  is  carry- 
ing. 


Weekly  Market  Report  —  Metals 


METAL  NOTES 

Lead  is  very  scarce.  In  To- 
ronto sheet  lead  is  being  melted 
up  to  meet  the  demand. 

The  price  of  lead  has  advanced. 

Tin  has  gone  down  2  cents,  as 
a  result  of  weakness  on  the  pri- 
mary markets. 

Business  generally  is  reported 
to  be  good. 


MONTREAL. 

Montreal,  July  4.— There  is  little 
change  in  the  general  trend  of  the  mar- 
ket. Still  the  tendency  is  upward,  and 
it  is  generally  stated  that  more  ad- 
vances will  be  made  locally  within  a  few 
days.  As  it  is,  solder,  both  bar  and  wip- 
ing, has  been  advanced  half  a  cent  a 
pound. 

Lead,  perhaps,  shows  the  greatest  ad- 
vances on  the  primary  market.  It  is  now 
at  a  new  high  level,  and  the  local  quota- 
tions seem  bound  to  advance  quite  ma- 
terially as  a  result  of  the  English  ad- 
vance. 

Tin  and  copper  are  both  acting  some- 
what strangely.  Both  have  shown  small 
declines,  and  not  in  either  case  does 
there  seem  to  be  good  cause  for  this. 
Locally  copper  is  far  more  likely  to  rise, 
than  to  decline.  Indeed,  an  advance  is 
frankly  predicted  by  some  who  are 
closest  in  touch  with  the  metal. 
Lead's  Big  Advance. 

Lead. — On  Monday  the  English  market 
reported  an  advance  of  £11  3s.  And 
this  has  been  followed  by  subsequent 
rises.  The  local  supplies  are  only  fair, 
and  the  good  sized  orders  which  are  be- 
ing received  give  some  cause  for  wonder, 
if  the  demand  can  be  met  with  any  de- 
gree of  ease.  It  is  practically  certain 
now  that  a  further  advance  may  be  ex- 
pected in  all  kinds  of  lead  products. 

Tin. — Some  supplies  have  been  receiv- 
ed in  New  York — five  cargoes  to  be  exact, 
but  less  than  300  tons  have  been  taken 
off  these.  The  tin  was  shipped  from 
continental  ports  at  great  inconvenience, 
and  it  is  surprising  that  it  should  be 
sold  as  low  as  it  is.  Indications  are  that 
there  will  be  an  advance  in  this  metal. 
Copper  Falls,  But! 

Copper. — At  long  and  at  last  this 
metal  shows  a  decline  on  the  primary 
market.  But  the  drop,  it  appears  does 
not  represent  any  falling  off  in  the  value 
of  the  metal.  Stocks  have  decreased 
slightly.  The  supply  is  not  materially 
changed,  and  there  has  been  little  differ- 
ence in  the  consumption.       It     appears 


that  the  decline  is  brought  about  by  some 
largely  interested  who  are  thus  trying  to 
scare  out  a  speculative  element.  Locally 
a  further  advance  is  predicted,  instead 
of  a  drop.  The  manufacturers  of  cop- 
per products  have  not  increased  their 
prices  in  accordince  with  the  rise  in  the 
ingot  metal.  But  they  cannot  continue 
to  do  this  long,  and  it  is  predicted  that 
the  advance  is  to  come  shortly. 

Spelter. — The  metal  is  reasonably 
plentiful,  but  handlers  are  having  to  pay 
about  7c  for  it.  This,  when  expenses  are 
added,  would  seem  to  point  toward  a 
higher  price  being  charged  the  buyers 
of  moderate  sized  lots.  There  is  talk  in 
the  States  of  a  still  higther  figure  being 
asked  for  spelter,  but  if  the  fisure 
reaches  7V4C,  European  spelter  will  at 
once  come  into  competition. 


TORONTO. 

Toronto,  July  4. — The  feature  of  the 
metal  market  here  is  the  scarcity  in  lead. 
There  is  practically  none  in  sight,  and 
this  in  the  face  of  an  insistent  demand. 
It  is  impossible  to  say  when  relief  will 
come,  for  there  is  little  pig  lead  in  sight, 
and  the  market  seems  to  have  resigned 
itself  to  a  shortage  for  some  time  at 
least. 

Generally  speaking,  business  has  been 
very  active.  The  consumption  of  all 
met'als  is  growing  apace.  "We  are  on 
the  eve  of  a  record  expansion,"  said  one 
man  to-day.  "Demand  is  good  in  all 
lines.  In  some  lines  it  is  bigger  than  we 
can  handle  with  our  present  stocks." 
A  Severe  Shortage. 

Lead. — The  scarcity  in  lead  is  very 
pronounced  here,  so  pronounced  that  the 
situation  has  become  acute.  The  differ- 
ent firms  are  vainly  striving  to  secure 
new  supplies,  and  the  competition  has  be- 
came very  keen.  In  fact,  they  have  been 
forced  to  the  expedient  of  melting  sheet 
to  meet  the  demand.  The  situation  is 
indeed  serious  when  this  step  becomes 
necessary. 

In  view  of  the  extreme  shortage,  the 
price  of  lead  has  been  advanced  *4c  per 
pound. 

The  general  opinion  is  rather  pessimis- 
tic with  regard  to  the  lead  situation. 
"We  are  hoping  for  immediate  relief," 
said  one,  "but  we  hardly  expect  that  it 
Avill  come  very  soon." 

Tin  is  Down. 

Tin. — As  a  result  of  the  easier  tone 
on  the  foreign  market,  tin  has  gone  down 
here  2  cents,  being  quoted  at  48  cents. 
The  market  has  become  highly  irregular, 
but  in  view  of  recent  advices  from 
abroad  about  the  new  speculative  inter- 
est in  futures,  the  present  decline  is  be- 
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ing  regarded  with  some  degree  of  suspi- 
cion. It  is  apparent  that  a  strong  bull 
tendency  is  growing;  many  would  rather 
buy  than  sell. 

Locally  the  demand  has  been  main- 
tained steadily. 

Copper  is  Weaker. 

Copper. — Despite  predictions  of  an  im- 
pending advance  in  copper,  this  metal 
seems  to  have  become  weaker.  No 
change  has  been  brought  about  in  prices, 
but  locally  the  copper  market  shows 
some  degree  of  weakness. 

It  is  interesting  to  note  the  following 
commentary  on  the  copper  situation: — 
' '  The  London  market  is  easier  again  to- 
day and  Standard  closes  at  £76  15s, 
which  is  on  a  par  with  the  low  price 
of  June  24th,  the  day  of  the  heavy  de- 
cline. Our  advices  say  that  the  big  deal- 
ers in  London  are  back  of  this  reaction, 
not  because  they  think  badly  of  copper, 
but  they  figure  that  by  frightening  some 
of  the  specualtive  element  out  it  would 
enable  them  to  buy  cheap.  The  reports 
on  trade  conditions  in  England  and  Ger- 
many are  very  cheerful,  much  more  so 
than  some  of  the  statistics  indicate.  For 
example,  the  figures  issued  by  the  British 
Board  of  Trade  show  that  the  consump- 
tion of  copper  in  England  for  the  five 
months  ending  May  was  actually  1,000 
tons  less  than  the  corresponding  period 
last  year!    What  does  .this  mean?'-' 

Spelter. — There  is  no  change  here. 
Considerable  interest  is  being  shown,  and 
business  is  seasonably  brisk. 


WINNIPEG. 

Winnipeg,  July  2. — The  manager  of 
one  of  the  big  structural  steel  works 
here,  interviewed  recently,  said  that  steel 
is  now  being  used  extensively  in  build- 
ings to  prevent  shrinking  of  joists.  Thus 
the  more  building,  the  greater  demand 
for  this  product. 

"In  our  own  plant,"  he  said,  "we 
are  running  full  blast  day  and  night  to 
supply  the  demand.  We  find  that  the 
progress  not  only  applies  to  Winnipeg, 
but  to  all  the  West  as  well.  In  this  city 
new  buildings  are  going  up  in  practically 
every  block.  This  is  not  confined  to  any 
one  section  but  is  general.  Our  com- 
pany is  supplying  steel  for  over  four 
hundred  separate  buildings." 

The  city  building  inspector  estimates 
the  year's  building  at  $20,000,000.  Over 
$11,000,000  in  permits  have  been  already 
issued. 

Plate  is  still  scarce  although  there  has 
been  some  relief  to  the  situation  of  two 
weeks  ago. 

No  changes  in  prices  are  reported. 


Weekly  Market   Report  —  Hardware 


TRADE  IS  GOOD. 

The  warm  weather  has  stimu- 
lated demand  in  some  lines.  Al- 
though business  is  very  good. 
Jobbers  report  that  the  past 
month  showed  a  very  satisfac- 
tory gain  over  the  same  month 
last  year. 

An  advance  has  been  declared 
in  rope.  Shot  is  also  up  as  a 
result  of  the  increases  in  lead. 


MONTREAL. 

Montreal,  July  4. — Though  there  has 
been  a  slight  let  up  in  the  volume  of 
business  done,  the  market  has  not  been 
without  interest.  Still,  price  changes  are 
being  noted,  and  these,  while  not  of 
great  size,  are  yet  causing  some  specu- 
lation. It  is  wondered  if  these  are  the 
last,  or  whether  more  changes  in  an  up- 
ward direction  may  be  expected. 

The  principal  business  just  at  present 
is  in  harvesters '  tools,  for  which  a  great 
demand  has  sprung  up.  The  orders — 
though  of  the  sorting  variety — are  yet 
of  considerable  size. 

Household  goods,  too,  are  strong, 
while  gardening  tools,  sprinklers  and 
hose  are  being  ordered.  The  jobbers  are 
not  receiving  an  exceedingly  heavy  call 
for  these  lines,  but  the  retailers  are  feel- 
ing a  heavy  demand.  It  is  the  first  of 
the  year,  for  the  cold,  unseasonable 
weather  has  kept  down  the  call  for  this 
class  of  goods. 

Rope  Rises  V4  Cent. 

Perhaps  the  price  change  of  greatest 
importance  is  that  in  rope.  Generally 
there  has  been  an  advance  of1/^.  This, 
following  a  similar  advance  of  a  week 
ago,  is  a  matter  of  some  importance. 
Sisal  rope  is  now  quoted  at  8%c.  British 
Manilla  at  9V4C,  while  pure  Manilla  has 
advanced  from  10%  to  11  and  from  11 
to  1114c. 

The  cause  of  this  advance  is  an  in- 
creased cost  of  raw  material,  the  manu- 
facturers now  having  to  pay  consider- 
ably more  for  the  hemp  which  they  are 
using. 

Shot  Discount  Change. 

The  high  cost,  and  the  scarcity  of 
lead,  has  brought  an  increase  in  the  cost 
of  shot.  The  discount  upon  the  lists  is 
now  quoted  at  5  per  cent. 

Household  Goods. — The  preserving 
season  is  about  at  hand,  and  the  hard- 


ware merchants  are  preparing  to  meet 
the  demand.  Cherry  stoners  are  moving 
well.  So  are  kettles,  and  sauce  pans. 
The  retail  rush  has  hardly  started  yet, 
but  the  word  received  about  the  crops 
indicates  that  this  will  commence  in  a 
few  days. 

Harvesters'  Tools.  —  Supplementary 
orders  for  this  class  of  goods  are  now 
being  received.  Hay  forks,  rakes,  corn 
knives— these  and  similar  goods  are  in 
demand.  The  quietness  in  other  lines 
enables  them  to  be  shipped  promptly, 
which  is  a  fine  thing  for  the  retailers. 

How  About  Builders'  Hardware? 

Builders'  Hardware.  —  The  expected 
advance  here  has  not  come.  Now  there 
seems  to  be  some  doubt  if  it  will  come 
at  all.  There  has  been  no  weakening  in 
the  copper  situation.  Rather  are  prices 
higher  now  than  they  were  a  fortnight 
ago,  yet  the  cost  of  the  articles  made 
from  this  copper  have  not  risen.  Com- 
petition is  responsible  for  the  continued 
moderate  prices. 

Sporting  Goods. — Except  for  the 
change  in  shot  no  price  differences  are 
noted.  The  demand  for  goods  has  grown 
rapidly.  Every  class  of  summer  sport- 
ing goods  are  moving  now.  The  acces- 
sories too — the  balls  for  baseball  and 
golf  enthusiasts — are  being  bought  large- 
ly. 


TORONTO. 

Toronto,  July  7. — This  week  has  been 
a  very  busy  one  in  hardware  circles.  The 
holiday  broke  into  the  routine  of  work 
and  things  have  been  going  a  little  faster 
since  to  make  up  the  lost  ground. 

Business  is  reported  to  be  very  brisk. 
It  has  gained  rapidly  during  the  past 
two  weeks,  owing  to  the  increased 
warmth  of  the  weather.  Lines  which 
were  moving  slowly  previous  to  that  time 
are  now  going  with  a  rush.  The  rise  of 
the  thermometer  was  as  a  signal  almost 
for  business  to  begin. 

The  past  month  was  a  good  one  in 
point  of  business  volume.  "We  showed 
a  good  increase,"  said  one  jobber.  "Usu- 
ally business  falls  off  during  the  'dog 
flays'  but  there  has  been  no  sign  of  this 
so  far. ' ' 

Feature  of  the  Week. 

Harvest    Tools.— The    feature    of   the 
week  has  been  the     heavy     demand  for 
harvest  tools.    Everything  that  the  farm- 
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er  needs  to  harvest  his  crops  now  sells 
well.  Forks,  scythes,  implement  parts, 
binder  twine,  gloves  and  so  on  are  be- 
ing shipped  out  as  fast  as  the  railways 
will  carry  them. 

Warm  weather  Goods. — There  has 
also  been  a  rush  of  orders  for  warm 
weather  goods.  Screen  doors  and  win- 
dows have  come  into  demand  again  and 
the  refrigerator  trade  is  by  no  means 
dead.  Ice  cream  freezers  are  selling 
well.  There  is  also  a  demand  springing 
up  for  electric  fans,  which  are  carried  in 
most  hardware  stores. 

Advance  in  Rope. 

Rope. — An  advance  has  been  declared 
in  the  price  of  rope.  Quotations  now 
are: — Pure  manila,  ll^c;  British,  9V±e; 
sisal,  S^c.  The  advance  is  due,  it  is 
said  to  the  increased  cost  of  hemp  to 
the  manufacturers. 

Household  Goods. — There  is  a  good  all 
around  demand.  Preserving  season  is 
now  at  hand  and  there  is  consequently 
a  good,  steady  call  for  preserving  ket- 
tles, sauce  pans,  strainers,  cherry  pit- 
ters,  hullers,  etc. 

Builders'  Hardware. — The  demand  for 
builders'  hardware  is  growing  just  as 
was  predicted.  The  building  work 
throughout  the  country  has  been  hurried 
along  and  hardware  is  now  being  needed. 
It  is  said  that  a  scarcity  of  brick  threat- 
ens which  would  tie  up  building  opera- 
tions to  some  extent  and  ultimately 
check  the  sale  of  builders'  hardware.  No 
such  effect  has  been  felt  so  far,  however. 

Sporting  Goods. — The  demand  in  all 
lines  is  now  heavy.  The  warm  weather 
has  increased  the  popularity  of  aquatic 
sports  and  there  has  been  a  call  for  pad- 
dles, canoes  and  motor  boat  supplies. 
Fishing  tackle  is  also  very  much  in  de- 
mand. 

An  advance  has  been  made  in  shot, 
owing  to  the  rapidly  increasing  cost  of 


WINNIPEG. 

Winnipeg,  July  2. — Extremely  hot, 
dry  weather  has  caused  no  little  uneasi- 
ness in  some  quarters  and  there  is  no 
denying  that  some  sections  of  the  coun- 
try are  suffering  from  drouth.  This  does 
not  apply  to  the  province  of  Alberta 
which  has  had  abundant  rain  in  the  past 
week.  There  is  nothing  existing  any- 
where to  justify  a  crop  scare  but  straw 
Concluded  on  page  50. 


Weekly  Market  Report— Stoves 


GAS  STOVE  DEMANDS. 

The  feature  of  the  market  has 
been  the  demand  for  gas  stoves 
caused  by  the  arrival  of  warm 
weather.  The  retailers  are  now 
selling-  more  briskly  and  are  go- 
ing back  to  the  manufacturers 
for  supplies. 


MONTREAL. 

Montreal,  July  4. — The  principal  in- 
terest in  this  market  at  the  moment  re- 
lates to  the  furnace  branch — for  the  in- 
creased cost  of  plumbing  goods,  which  is 
predicted,  is  likely  to  make  the  installa- 
tion of  heating  systems  more  expensive. 
Men  figuring  in  contracts  will  have  to 
bear  the  coming  advances  in  mind. 

Generally  business  is  very  satisfac- 
tory. The  hot  weather  has  done  a  good 
deal  to  bring  about  many  of  the  sales 
which  have  been  delayed.  Gas  stoves 
have  been  moving  again,  and  while  the 
heat  is  not  conducive  to  the  sale  of 
ranges,  it  is  making  the  dealers  think 
that  fall  is  not  so  very  far  off,  and  that 
they  had  better  prepare  for  the  heavy 
demand  to  be  expected  then. 

Heavy  Call  for  Refrigerators. 

The  demand  for  refrigerators,  which 
was  remarkably  good  through  the  cool 
weather  of  spring,  has  grown  greater. 
Those  who  delayed  purchasing  are  now 
finding  that  they  must  get  one  of  these 
food  preservers.  A  few  steaks  gone  bad, 
will — at  the  present  price  of  meat  — 
make  a  housewife  see  that  a  small  ex- 
penditure for  a  refrigerator  is  genuine 
economy. 

Kitchen  Goods.  —  This  is  one  of  the 
best  lines  at  present.  The  preserving 
season  is  at  hand,  and  preserving  season 
brings  with  it  a  big  demand  for  kettles 
and  sauce  pans.  Retailers  have  been 
laying  in  these,  and  now  are  displaying 
them  prominently  so  as  to  attract  the 
passing  trade. 

Summer  Stoves. — As  a  general  thing 
all  the  oil  and  gasoline  cookers  that  are 
going  to  be  sold  are  disposed  of  before 
the  middle  of  July.  It  seems  that  the 
business  in  these  lines  will  last  some- 
what longer  this  year — partially  owing 
to  the  backward  spring.  The  call  for  oil 
stoves  at  present  is  large.  Those  who 
can  not  enjoy  the  comfort  of  gas  cook- 
ing are  taking  advantage  of  the  short 
fires,  the  coal  oil  and  gasoline  make  pos- 
sible. 

Trade  With  Emigrants. 

In  Montreal  —  which  is  the  point 
where  so  many  settlers  change  from  ship 


to  train — a  big  trade  is  being  done  in 
this  class  of  cooker.  The  emigrants  buy 
small  coal  oil  stoves  before  setting  out 
for  the  West,  cooking  their  meals  on 
these   as  they  go. 

Ranges  and  Furnaces.  —  The  imme- 
diate retail  demand  for  ranges  is  not 
great,  but  the  prospects  of  a  coming  de- 
mand are  all  that  could  be  desired. 
Furnaces  too  are  evidently  to  be  much 
wanted.  Those  who  know  they  will 
need  these  would  do  well  to  remember 
that  they  can  only  be  sure  of  prompt 
delivery  by  ordering  early.  The  manu- 
facturers are  already  facing  a  rush,  and 
it  will    be   a   case    of    first    order  first 


TORONTO. 

Toronto,  July  4. — The  warm  weather 
has  had  a  marked  effect  on  the  demand 
for  gas  stoves.  People  who  have  been 
"holding  off"  are  now  face  to  face  with 
the  necessity  of  securing  a  gas  stove  to 
insure  comfort  in  the  preparation  of 
meals  during  the  warm  weather.  Deal- 
ers in  consequence  are  getting  plenty  of 
orders,  which  in  some  cases  they  cannot 
fill.  The  manufacturers  are  getting 
plenty  of  orders  in  turn  and  are  making 
shipments  as  fast  as  they  can. 

There  is  also  at  the  present  time  a 
heavy  demand  for  oil  and  gasoline  stoves 
for  use  at  summer  homes.  The  yearly 
exodus  to  the  summer  resorts  is  now  in 
full  swing  and  most  of  the  people  are  in- 
vesting in  a  stove  of  some  kind  to  take 
along  for  cooling  and  heating  purposes. 
Oil  stoves  are  mostly  in  demand  but 
there  is  also  a  larger  call  than  ever  for 
gasoline  stoves.  The  manufacturers  re- 
port a  healthy  increase  in  all  these  lines. 

It  must  ont  be  supposed,  however,  that 
business  is  restricted  to  summer  stoves 
by  anv  means.  Dealers  are  show- 
ing more  of  a  tendency  than  ever  before 
to  place  their  orders  for  the  fall  stove 
trade  well  in  advance.  The  travelers 
have  little  difficulty  in  getting  dealers  to 
draft  up  their  requirements.  Earlier 
shipments  are  being  specified  in  many 
cases. 

The  travelers  also  report  that  the  re- 
tailers seem  to  be  anticipating  a  very 
brisk  fall  trade.  The  last  two  years 
seem  to  have  convinced  them  that  the 
demand  is  growing  continually  and  that 
increases  in  trade  are  assured.  The  re- 
sult is  that  requirements  for  the  present 
fall  trade  are  being  estimated  with  liber- 
al confidence. 

Ranges. — Demand  is  reasonably,  per- 
haps it  would  be  better  to  say  seasonab- 
ly, brisk.  While  quite  a  number  of  ord- 
ers for  fall  trade  are  being  placed,  deal- 
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ers  are  also  putting  in  demands  for  im- 
mediate requirements.  Small  orders  are 
being  placed  and  it  is  quite  apparent 
that  a  little  business  is  still  coming  the 
way  of  the  retail  dealer. 

Heaters. — Very  little  demand  is  noted 
in  these  lines.  Booking  for  the  fall 
trade  is  starting,  however. 

Furnaces. — The  amount  of  business 
done  in  this  line  is  more  than  satisfac- 
tory. Quite  a  few  furnaces  are  being 
sold.  The  satisfactory  feature  lies  in 
the  fact  that  the  fall  trade  promises  to 
break  all  records.  Furnace  men  have  so 
much  work  in  sight  that  their  demands 
will  be   extremely  heavy. 

Heating  Accessories. — There  is  a  good 
demand  for  all  heating  accessories  at  the 
present  moment. 


WINNIPEG. 

Winnipeg,  July  2. — The  extreme  heat 
of  the  last  ten  days  has  brought  home  to 
many  the  fact  that  a  gas  stove  was  one 
of  the  things  they  had  to  have  at  once, 
and  a  brisk  business  in  gas  ranges,  oil 
stoves  and  electrical  cooking  apparatus 
has  resulted. 

In  other  lines  business  is  normal  with 
a  brisk  enquiry  for  different  systems  of 
heating  by  steam,  hot  water  and  hot  air. 

There  will  be  a  very  busy  time  when 
the  better  class  of  residences  now  under 
construction  are  ready  for  putting  in 
their  heating  plant. 


HARDWARE  MARKETS. 

(Continued  from  page  49.) 

is  likely  to  be  short  and  yield  light  un- 
less rain  comes  speedily. 

A  circumstance  that  is  serious  in  Win- 
nipeg is  the  outbreak  of  extensive  labor 
troubles  in  the  city  especially,  involving 
the  building  trades,  carpenters,  steel 
construction  workers  and  others  and  on 
Saturday  work  on  all  big  buildings  was 
practically  suspended.  All  lines  of  busi- 
ness will  suffer  should  not  a.  speedy  set- 
tlement be  arrived  at. 

In  the  meantime,  wholesale  hardware 
merchants  are  busy  and  the  retail  trade 
at  country  points  is  brisk  this  being  the 
between  seasons'  opportunity  of  the 
farmers  to  get  building  fences  and  ma- 
chinery up  to  requirements.  The  only 
change  of  prices  reported  is  an  advance 
of  *4  cent  per  pound  on  pure  manilla 
rope. 

Country  orders  for  fall  sporting  goods, 
guns,  ammunition,  etc.,  are  now  coming 
in  freely. 


Going  to  the  Manufactories  for  Training 

Would  Not  This  Policy  Enable  Clerks  to  Better  Present  This 
Class  of  Goods — A  Class  Which  Has  Improved  Faster  Than 
the  Methods  of  Selling?— The  Present  a  Fine  Time  to  Think 
of  Such  a  Thing. 


On  the  farm  the  hard  work  of  the  year 
is  now  in  progress.  Hay  is  cut,  and  all 
efforts  are  being  made  to  get  it  in  the 
barn  before  any  rain  comes  which  will 
tend  to  decrease  the  value  of  the  crop. 
The  cities  are  partially  deserted.  Again 
those  who  remain  wonder  why  others  in- 
sist upon  leaving  their  comfortable 
homes  to  go  to  places  where  they  must 
rough  it.  However,  the  people  have  gone. 
Many  homes  are  vacated. 

All  of  which  means  that  a  time  of 
year  has  come  when  there  will  be  a  lull 
in  the  paint  trade.  Farmers  are  too  busy 
harvesting  their  crops  to  do  any  paint- 
ing; and  those  who  are  on  a  summer  va- 
cation will  not  think  of  this  kind  of 
work.  Later,  they  will  do  something  to 
the  summer  cottage,  and  upon  their  re- 
turn there  will  be  work  to  be  done  in  the 
city  home,  but  for  the  time  being  there 
has  come  a  lull. 

An  Opportunity  to  Plan. 
Such  a  state  of  affairs  is     not     alto- 
gether annoying.     It  gives  the  manufac- 
turers a  chance  to  catch  up  with   their 


orders — and  they  badly  needed  such  an 
opportunity.  It  gives  the  retail  dealers 
too,  a  much  needed  chance — a  chance  to 
plan  their  fall  campaign. 

In  the  past,  fall  has  been  considered  a 
fairly  good  paint  season,  but  not  to 
be  compared  with  spring.  Still  there  are 
some  who  hold  this  opinion,  yet  more 
and  more  fall  is  looming  up  like  a  fine 
painting  time.  Spring,  probably  will  al- 
ways be  the  big  season,  but  fall  offers 
many  opportunities  to  the  householder 
who  needs  to  do  s^ree  painting.  It  offer* 
m.^e  opportunities  no.v  than  ever  before. 
Tor  the  paint  stales  have  varied.  There 
lias,  (  f  late,  been  a  great  widening  uf 
lines.  Xow  the  manufacturers  offer  not 
only  exterior  paints,  floor  paints,  and 
such  goods,  but  also  wall  paints,  and 
enable  the- finishing  of  a  room  in  beauti- 
ful style. 

Why  Not  a  Course  of  Study? 

Perhaps  the  best  season  for  the  sale  of 
these  lines  is  the  fall,  but  the  trouble  is 
that  good  salesmen  are  needed,  and  sales- 
manship of  paint  has  not  developed  as 
rapidly  as  has  the  manufacturing  end. 


It  is  here  that  the  present  lull  affords 
an  opportunity.  It  makes  possible  the 
serious  study  of  paint,  so  that  its  ad- 
vantages may  be  brought  home  to  the 
store  customer. 

H.  Occomore,  of  Guelph,  has  made  it 
a  point  to  have  one  of  his  clerks  an  ex- 
pert in  stoves.  He  has  sent  this  man  to 
the  factory  where  the  line  of  stoves 
handled  are  made.  Has,  in  short,  given 
him  every  opportunity  to  learn  about  the 
stoves  so  that  he  can  explain  their  ad- 
vantages to  probable  purchasers. 

Why  could  not  some  such  policy  be 
followed  as  regards  paint  ?  Though  there 
is  some  complaint  of  the  carelessness  of 
clerks,  there  are  yet  many  clerks  who 
have  a  real  interest  in  their  work.  Some 
take  a  special  delight  in  the  paint  de- 
partment— the  writer  can  think  of  sever- 
al such.  Suppose  these  men  were  allow- 
ed a  week  or  two  in  the  factory  in  which 
is  made  the  paint  which  they  sell.  Would 
they  not  come  back  primed  with  inform- 
ation about  it?  Would  they  not  be  able 
to  advise  the  interested  customer  as  to 
just  how  he  would  have  to  proceed  to 
paint  the  walls  of  a  certain  room  ? 

Would  the  Manufacturers    be    Willing? 

The  great  need  of  salesmen  is  knowl- 
edge, and  how  could  this  knowledge  be 
better  secured  than  by  studying  at  first 
hand  the  way  the  paint  is  mixed? 


Window  display  of  paints  in  the  store  of  the  summer  Hardware  Co.,  Moncton. 
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It  may  be  argued  that  the  Manufac- 
turers would  not  be  willing  to  have  a 
novice  roam  about  their  factory.  It  is 
impossible  to  answer  for  all  manufactur- 
ers, hut  one  or  two  have  spoken  favor- 
ably of  such  a  proceeding.  It  would 
mean  money  for  them.  It  would  mean 
some  outlay — for  the  man  who  explained 
the  working  of  the  various  machines  to 
the  paint  salesman  would  be  interrupted 
in  his  regular  work — but  the  returns 
would  come  in  the  added  sales  which  that 
salesman  would  make  when  he  got  back 
to  selling  the  paint.  He  would  not  hesi- 
tate when  a  customer  complained  that 
the  paint  he  was  offering  cost  more  than 
that  sold  by  another  dealer.  He  would 
get  right  to  work  explaining  why  this 
should  be.  He  would  talk  of  the  manu- 
facturing process  as  he  had  seen  it.  He 
would  tell  what  was  put  in  the  paint. 
He  would  talk  quality — than  which  there 
is  nothing  which  exerts  a  stronger  appeal 
to-day. 

Such  a  salesman  would  know  how  the 
wall  finishes  would  need  to  be  applied. 
He  would  have  heard  some  of  the  fac- 
tory's paint  experts  explain  these,  and 


he  would  have  caught  not  only  their 
phrases  but  their  enthusiasm. 

He  would,  moreover,  have  learned 
much  about  ordering  and  stock-keeping. 
He  would  know  that  at  certain  seasons 
an  order  must  be  sent  far  in  advance  to 
assure  prompt  delivery.  He  would  learn 
that  though  a  wide  stock  is  necessary 
there  need  not  be  a  tremendously  heavy 
stock  of  any  one  color.  He  would  learn 
how  to  use  the  manufacturer's  advertis- 
ing cards,  and  how  to  keep  it  prominent- 
ly forward  that  in  the  store  paint  is  to 
be  secured  not  only  for  exteriors,  but  for 
floors,  for  buggies,  for  walls — paint,  for 
every  purpose  in  fact. 

A  window  which  gives  this  wide  vision 
of  the  stock  which  is  to  be  secured  with- 
in was  recently  arranged  by  the  Sumner 
Co.,  of  Moncton,  and  is  here  reproduced. 
Notice  how  the  very  number  of  cans  used 
in  the  display  gives  the  idea  of  a  wide 
assortment  on  the  shelves.  There  are 
cards  saying  something  of  floor  paint- 
ing; others  advising  carriage  painting 
and  machine  painting.  The  window  had 
the  punch.  It  brought  the  need  of  these 
things  home  to  the  passers-by,  and 
brought  immediate  results. 


Prepared  Paints  are  Gaining  Ground 

People  Are  Becoming  Convinced  that  it  Pays  Them  to  Buy 
Prepared  Paint  Rather  Than  to  Trust  to  the  Painter  to  Mix 
it  up — A  Splendid  Opportunity  for  Profit  Here  for  the  Dealer. 


From  indications  noted  of  late,  one  is 
inclined  to  think  that  prepared  paint  is 
gaining  ground,  particularly  in  the 
householders'  patronage.  There  are  so 
many  reasons  which  may  have  a  bearing 
on  this  situation  that  it  would  be  impos- 
sible to  attribute  it  to  any  one  cause. 

Prepared  paint  is  undoubtedly  coming 
more  to  the  front  every  day.  The  con- 
sumer is  beginning  to  realize  that  it 
pays,  and  pays  well,  to  paint  almost 
everything,  on  which  a  coat  of  paint 
would  serve  as  a  protection  or  an  adorn- 
ment. Through  the  extensive  national 
advertising  which  the  paint  manufactur- 
er gives  his  goods,  the  householder  is  be- 
ing educated  to  the  fact  that  it  is  prefer- 
able to  have  ready  mixed  paint  applied 
to  his  buildings,  than  to  allow  the  paint- 
er to  supply  his  own  dry  colors,  oil,  etc., 
and  mix  them  himself.  He  is  being 
shown  that  to  use  a  standard,  well  adver- 
tised, good  quality  line  of  paint,  is  to  in- 
sure himself  against  the  ill  use  which 
painters  sometimes  practice  on  this  line. 

The  use  of  benzine,  particularly  in 
large  quantities,  may  be  a  factor  in  the 
sale  of  so  much  ready  mixed  paint. 
Painters  are  now  using  this  article  to 
some  extent,  in  many  cases,  exclusively 
in  place  of  turpentine,  so  it  is  said.    In 


-conversation  with  Hardware  and  Metal, 
one  dealer  stated  that  the  paint  applied 
by  some  painters,  was  fully  25  per  cent, 
benzine.  This  undoubtedly  acts  as  a 
dryer,  and  also  covers  more  space  than 
the  turpentine,  but  on  the  other  hand,  it 
usually  only  lasts  until  the  painter  has 
left  the  job.  It  evaporates  in  a  very 
short  time  and  the  result  is  a  poor  job. 
The  dealer  who  gets  after  the  house- 
holders' trade  will  undoubtedly  reap  a 
rich  harvest  in  profits.  We  have  an  in- 
stance in  mind  which  illustrates  this 
very  clearly.  On  the  same  street  on 
which  a  prominent  hardwareman  lived, 
there  were  10  houses  in  course  of  erec- 
tion. He  canvassed  the  owners  of  these 
with  such  good  effect,  that  he  sold  the 
paint  for  the  whole  10. 

Assistance  in  Decoration. 

The  Decorative  Department  run  in 
connection  with  practically  all  the  paint 
concerns  should  be  a  great  force  in  the 
sale  of  ready  mixed  paints.  With  the 
assistance  of  this  department  of  his 
paint  house,  the  dealer  should  have  no 
cause  for  worry  if  it  is  left  to  his  judg- 
ment to  select  the  color  combinations 
which  will  be  most  suitable  for  certain 
surfaces.  If,  when  the  job  is  complete, 
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it  is  satisfactory  in  every  respect,  the 
owner  who  has  done  the  painting  himself 
will  look  with  pride  at  the  fruit  of  his 
efforts.  The  average  man  will  swell  with 
pride  at  something  particularly  well  done 
with  his  own  hands,  whereas,  if  the 
same  results  were  obtained  by  an  ex- 
perienced decorator  he  would  in  a  great 
many  cases  be  inclined  to  look  on  it  as 
a  thing  only  naturally  to  be  expected; 
which  is  undoubtedly  true. 

The  dealer  who  is  handling  advertis- 
ing and  pushing  consistently,  a  good 
quality  line  of  paints,  is  not  only  reap- 
ing present  profits  but  is  laying  the 
foundation  for  a  reputation  for  satisfac- 
tory, high-class  merchandise. 

A  final  word.  Do  not  put  your  stock 
of  paint  at  the  back  of  your  store  where 
it  gets  covered  with  dust  and  dirt.  Paint 
cans  usually  seem  to  get  their  fair  share 
of  this  without  putting  them  at  the 
back  where  they  are  overlooked.  Keep 
the  paint  to  the  front,  give  it  a  share  of 
your  window  displays  and  advertising 
and  watch  the  results. 


NO  FURTHER   REDUCTION. 

Ottawa,  Ont. — The  Evening  Citizen  in 
commenting  on  the  recent  remission  of 
50  per  cent,  of  the  duty  on  cement,  says : 

"It  is  wholly  improbable  that  any 
further  action  will  be  taken  by  the  Gov- 
ernment in  regard  to  the  cement  duty. 
The  action  taken  in  remitting  one-half 
of  the  duty  is  considered  generally  to  be 
pretty  drastic,  though  certain  interests 
in  the  West  are  representing  that  it  does 
not  go  far  enough.  The  situation  which 
called  for  a  reduction  of  the  duty  was  a 
special  case,  to  meet  which  exceptional 
action  had  to  be  taken.  There  is  no 
reason  to  anticipate,  however,  as  hinted 
in  certain  quarters,  that  it  is  the  thin 
end  of  the  wedge  and  likely  to  be  further 
extended  as  regards  cement  or  other 
commodities  till  there  is  full  inquiry  into 
the  tariff  generally." 


FEATURING  BUILDERS. 

Saskatoon,  Sask. — The  Morton  Hard- 
ware Co.,  who  have  adopted  the  slogan. 
"The  Square  Deal  Store,"  are  taking 
advantage  of  the  wide  scope  of  building 
operations  in  this  city  by  featuring 
builders'  hardware.  They  are  advertis- 
ing the  fact  that  they  have  shown  care- 
ful selection  of  high-class  goods. 
"Everything  the  best"  is  the  descrip- 
tion they  apply  to  their  stock.  This 
appeal  for  the  best  class  of  trade  should 
be  found  fruitful. 
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Under  weather  tests  ML 
Paints  have  stood  up  bet- 
ter than  the  many  "best" 
paints  in  the  market.  You 
can  surely  get  particular 
trade  with  ML  Paints. 


ML 
FLOORGLAZE 

A  quick  drying,  glossy, 
wear  -  resisting  finish — 
good  for  any  paint  pur- 
pose. In  solid  and  trans- 
parent effects.  Many 
shades.   Well  advertised. 

ELASTILITE 
VARNISH 

A  favorite  with  folk  who 
know  that  quality  pays 
though  it  seems  to  cost 
more  at  first.  Elastilite 
is  splendid  for  any  var- 
nish need,  indoors  or  out. 

DECORATIVE  AID  DEPARTMENT — A  Help  for  Every  Decorator  and  Dealer. 
Color  schemes,  and  technical  information  given,  by  which  any  dealer  may  sell 
exactly  the  right  paints  in  the  right  shades  to  properly  decorate  any  house.  Stencil 
designs,  etc.,  included  in  information.  This  plan  helps  you  get  more  business. 
Services  are  free.     Write  for  Decorative    Aid  Booklet. 

Many  other  good  members  in  the  ML  Line.        Get  price  list,  color  cards  ana  samples  soon,  from 

Imperial  Varnish  and  Color  Company,  Limited,  Toronto 

6-24  Morse  St..  Toronto  108  Prinoess  St..  Winnipeg  365  Water  St..  Vanoouver 

L  ML  ML  ML  ML  ML  ML  ML  ML  ML  ML 


WE  put  quality  into  our  paints 
and  varnishes.  The  dealer 
gets  the  benefit.  The  proof  lies  in 
our  continual  growth.  Our  latest 
help  to  the  dealer  is  decorative  aid. 
To  be  prosperous,  the  ML  Line 
should  be  on  your  shelves— the 
finishes  that  help  the  retailer. 


ML 
ML 
ML 
ML 
ML 
ML 
ML 
ML 
ML 
ML 
ML 


rv^^^T*^^^rw^r^^T^rv^r^T*r^f'f*,ilfcr*b 


Y 

Y 

Y 

Y 

Y 
Y 

Y 
Y 

Y 
Y 


PROGRESSIVES 

"All  humanity,"  says  one  writer,  "is  divided  into  two  classes,  viz :  Pro- 
gressives and  Standpatters.  The  Standpatters  have  one  eye  shut ;  the 
Progressives  have  both  eyes  open." 

The  merchant  who  clings  to  an  inferior  line  from  mere  sentiment  or 
lethargy  belongs  to  the  Standpat  class.  The  dealer  who  is  ready  to 
weigh  the  merits  of  all  propositions  is  a  Progressive. 

"High  Standard"  Agents  are  Progressives — every  one  of  them.  They 
were  open  to  conviction  and  compared  the  relative  value  of  different 
paints.     They  were  on  the  lookout  for  something  better — and  found  it. 

Are  you  a  "Progressive"  or  a   "Standpatter  "  ? 
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Lyon-Morikhou$e 
Limited   . 

171  James  Street 
Winnipeg,  Man. 


TORONTO 

Dayton     New  York 

Kansas  City 
Boston         Chicago 
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Weekly  Market  Report  —  Paints 


PAINT  NOTES. 

Business  has  fallen  off  a  little, 
but  is  still  good.  June  was  a 
record  month. 

White  lead  is  very  scarce,  and 
there  is  talk  of  another  advance 
pending. 

Linseed  remains  the  same,  and 
in  some  sections  is  reported  to  be 
scarce. 


MONTREAL. 

Montreal,  July  4. — White  lead  seems 
bound  to  hold  the  leading  roll  in  the 
paint  cast.  For  weeks  now  this  product 
has  given  the  greatest  interest  to  the 
market.  It  continues  to  do  so,  for  an- 
other advance  now  seems  certain.  The 
corroders  are  expected  to  meet  shortly, 
and  indications  are  that  they  will  de- 
cide upon  another  rise.  They  can  hardly 
do  other  than  this,  for  the  leaps  pig 
lead  has  been  making,  make  the  manu- 
facture of  white  lead  at  the  present 
figure   unprofitable. 

The  greatest  interest  in  the  white 
lead  situation  relates  to  the  extent  of 
the  coming  advance — none  seem  to  doubt 
that  there  will  be  a  rise.  A  month  or 
more  ago  there  were  several  rises  of  10 
cents.  Then  came  a  step  upward  of  15 
cents,  to  be  followed  a  fortnight  ago  by 
a  25c.  advance.  The  coming  rise  seems 
hardly  likely  to  be  a  very  small  one.  If 
the  corroders  are  to  cover  the  advance 
in  the  pig  metal  they  will  have  to  set 
their  selling  price  considerably  higher 
than  it  has  been. 

Linseed  Out  of  Market. 

Outside  of  lead,  linseed  oil  is  causing 
the  greatest  interest,  though  the  general 
scarcity  of  paint  and  paint  sundries  is 
attracting  attention.  Linseed  is  almost 
out  of  the  market.  Quotations  are  more 
nominal  than  any  thing  else.  Mixed 
paints  generally  are  still  in  demand,  and 
the  manufacturers  are  having  some  dif- 
ficulty filling  orders. 

Linseed  Oil. — Crushers  are  unable  to 
fill  all  their  orders.  The  paint  manufac- 
turers are  husbanding  their  supplies. 
Generally  there  is  a  tight  condition  of 
the  market.  "What  are  you  quoting  on 
oil?"  asked  a  buyer  of  a  Montreal  sales 
manager.  "One  dollar  and  one  dollar 
three,"  replied  the  sales  manager,  "but 
there  is  little  use  quoting.  We  have  not 
the  oil  to  supply." 

Seed  is  scarce.  While  the  transporta 
tion  facilities  have  improved  there  does 
not  seem  to  be  enough  seed  in  the  West 
to  supply  the  demand.  Tso  much,  ap- 
parently, has  found  its  way  to  Duluth. 
Prospects  for  next  year  are  encouraging. 


A  considerably  larger  acreage  is  being 
sown  with  flax  than  was  last  year.  But 
after  all  this  will  have  but  little  effect 
on  the  local  market,  as  our  prices  are 
largely  regulated  by  the  American 
price,  plus  the  duty. 

Glass  Price  Seems  Steady. 

Glass. — The  handlers  have  not  had  a 
meeting  lately,  apparently  having  aban- 
doned the  idea  of  putting  up  the  price 
at  once.  Conditions  in  Belgium  have 
quieted  down,  and  there  does  not  seem 
as  much  reason  to  expect  that  a  higher 
price  will  be  charged  there.  It  would 
appear  that  the  present  quotations  will 
obtain  for  some  time. 

White  Lead. — During  the  week  pig 
lead  has  reached  its  highest  point — con- 
siderably above  the  high  of  last  week. 
On  Wednesday  there  was  a  slight  de- 
cline, but  that  loss  was  quickly  regain- 
ed. There  may  be  more  to  report  in  a 
few  days. 

Paint. — Now  there  is  a  slight  let-up 
in  orders — but  a  very  slight  one.  The 
demand  for  paint  has  been  tremendous. 
"How  do  you  account  for  this,"  a  west- 
ern paint  salesman  was  asked,  "in  a 
season  when  the  weather  was  so  unfav- 
orable. ' ' 

"Look  at  the  building  permits,"  he 
replied.  "They  tell  a  great  deal  of  the 
story. ' ' 


TORONTO. 

Toronto,  July  4. — Although  the  vol- 
ume of  business  generally  speaking  is 
smaller  than  it  was  two  weeks  ago,  it  is 
still  so  large  that  the  manufacturers 
and  jobbers  are  not  finding  it  the  easiest 
matter  in  the  world  to  meet  the  demand. 
Business  is  exceptionally  good  for  this 
time  of  year.  All  reports  are  to  the 
effect  that  the  past  month  of  June  was  a 
record  one.  "We  have  never  known  so 
busy  a  June  in  past  years,"  said  one 
man.  "Our  sales  have  been  away  in  ex- 
cess of  last  year,  which  was  a  pretty 
busy  year  at  that." 

There  is  still  a  scarcity  of  white  lead 
and  this  constitutes  the  feature  of  the 
market.  Prices  have  not  been  altered 
since  last  writing. 

Oil  is  Firm. 

Linseed  Oil.— The  price  of  linseed  oil 
is  still  $1.08  for  raw  and  $1.11  for  boil- 
ed and  it  appears  pretty  firm  at  that 
figure.  There  is  still  a  good  demand  al- 
though orders  are  not  coming  as  briskly 
as  they  did  two  weeks  ago.  Stocks  are 
in  better  shape  although  some  firms  re- 
port that  they  are  pretty  short. 
Turpentine  is  Steady. 

Turpentine.— There  are  '■  no  '  develop- 
ments to  report.     The  price   of  turpen 
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tine  is  still  quoted  at  68  cents.     The  de 
mand  is  seasonably  brisk. 
Lead  Scarcity. 

White  Lead. — The  lead  scarcity  is 
dealt  with  more  fully  elsewhere.  The 
situation  here  is  indeed  serious.  The 
price,  however,  has  remained  the  same, 
despite  a  rumor  toward  the  end  of  last 
week  that  an  advance  has  been  declared. 
This  was  probably  due  to  the  fact  that 
dry  lead  had  been  put  up  in  price.  White 
lead  is  very  firm,  however,  'and  an  ad- 
vance in  the  near  future  would  not 
cause  any  surprise  here. 

Glass. — The  active  season  is  still  some 
distance  off  but  business  is  nevertheless 
fairly  good.  Import  orders  are  begin- 
ning to  arrive  now.  All  anxiety  on  the 
score  of  the  labor  troubles  in  Belgium 
seems  to  have  died  down  and,  although 
rhe  situation  there  has  not  absolutely 
been  quieted  down,  the  Canadian  im- 
porters are  confident  that  nothing  will 
transpire  to  interfere  with  shipments. 

Putty. — Business  is  reported  to  be 
fair.  Prices  are  as  follows : — Standard 
bulk  in  casks,  $2.40;  in  100-lb.  drums, 
$2.55;  in  25-lb.  drums,  $2.65;  bladder  in 
barrels,  $2.80.  Pure  putty  prices  are  as 
follows:  Bulk  in  casks,  $3;  in  100-lb. 
drums,  $3.40;  in  25-lb.  drums,  $3.50; 
bladder  in  barrels,  $3.40. 

Good  Sorting  Business. 

Prepared  Paint. — Although  this  is 
ordinarily  a  dull  season  for  mixed  paint, 
there  is  still  an  exceptionally  good  sort- 
ing business.  The  manufacturers  are  be- 
ginning to  catch  up  with  back  orders 
but,  in  the  face  of  the  continued  de- 
mand, it  is  rather  slow  work. 

In  the  meantime,  rumors  of  an  im- 
pending advance  in  the  price  of  prepared 
paint  are  still  heard. 


WINNIPEG. 

Winnipeg,  July  2. — The  bright  dry 
weather  has  given  a  considerable  impe- 
tus to  the  retail  trade  in  paints  and  oils 
and  business  has  been  exceptionally 
brisk  with  a  most  satisfactory  outlook 
for  future  trade. 

An  unfortunate  strike  involving  some 
sections  of  the  building  trades  in  the 
city  may  seriously  effect  the  paint  trade 
should  it  spread  to  other  trade  unions. 
There  will  be  much  loss  and  inconveni- 
ence on  all  sides  if  a  speedy  settlement 
is  not  reached. 

No  changes  in  prices  are  reported  ex- 
cept that  flax  seed  is  much  weaker  thai 
at  the  time  of  the  last  report.  White 
lead  and  all  lines  into -which  it  enters  as 
a  factor  are  very  firm. 


H  A  RDWARE     AND     METAL 


Dependon 
Everlastic 
Gold  Medal 


■Light  Hard  Oil  Finish. 


•Quick-drying  Floor  Varnish. 


Inside  and  Outside  Varnish. 


— These  three  varnishes  meet  all  the  regular 
demands  of  your  trade — simplify  your  varnish 
stock — increase  your  varnish  profit. 


If  any  part  of  your  house  or  your  customer's  house,  is  in  need  of  varnishing,  the 
requirement  is  met  by  one  of  these  three  B-H  Varnish  Specialties — Gold  Medal,  Ever- 
lastic, Dependon. 

GOLD  MEDAL. — If  the  front  door,  porch,  ceiling  of  bathroom  wants  brighten- 
ing, Gold  Medal,  Inside  and  Outside  Varnish,  gives  pleasing  results  with  its  easy  flow- 
ing action,  and  will  protect  the  exposed  surface  with  a  durable  coating,  which  will  fight 
the  effects  of  moisture  and  changing  temperature. 

DEPENDON. — If  the  furniture,  wall,  inside  door,  or  any  interior  work,  of 
either  hard  or  soft  wood,  is  in  need  of  finishing  or  renovating,  Dependon  dries  free 
from  tack  in  a  few  hours,  and  can  be  polished,  if  desired,  in  twelve,  stands  hard  wear 
and  dries  with  a  brilliant  lustre. 

EVERLASTIC  Quick-drying  Floor  Varnish  has  these  special  qualities.  It 
dries  hard  and  makes  a  very  durable  coating.  It  is  elastic  and  tough.  It  does  not 
show  heel  marks  nor  scratches  easily.  It  dries  quickly.  Has  a  fine  lustre,  and  can  be 
walked  on  the  next  day  after  application. 

These  varnishes  are  sold  in  beautiful,  lithographed  gallon,  half-gallon,  quart,  pint, 
and  half-pint  cans,  imperial  measure.  The  packages  make  a  most  attractive  store 
display.      Handsome  lithographed  illustrated  signs  will  accompany  your  order. 

Write  for  favorable  quotations       Address  our  nearest  office. 
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HARDWARE     AND     METAL 


CURRENT    MARKET    QUOTATIONS 


The**  priees  are  for  such  qualities  and 
quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  ol 
credit,  the  lowest  figures  being  (or 
larger  quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  Is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS    AND    METAL    PRODUCTS. 

ANTIMONY. 

Oookson's  or   Hallett's,   per  lb.  .8  50    8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  50c ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c;  Harris  heavy  pressure,  25c;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
friction  leas,  10c. ;  Alluminoid,  9c  ;  Mogul, 
6c;  No.   3,  6%c;   No.  4,  6c   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  50c;  Superior, 
15c;  A  Special,  35c;  Hoo  Hoo,  25c; 
"A,"  20c;  "B,"  18c;  "O,"  15c;  "D." 
12c.;  No.   1.   10c;  No.  2,  8c;   No.  3,  6c 

Magnolif  Metal  Co.— Magnolia,  25c; 
Defender,  tOc ;  Mystic,  17c;  Kosmic, 
15c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    14    to   %   inch,    per 

100    lbs.     2  20       2  20 

Heads,    per  100   lb 2  IS       2  45 

Tank   plates,    3-16   inch 2  30       2  40 

Tubes  per  100  feet.   1%  in.    »  50       (00 

2  ".    8  25       8  SO 
2%    ".  10  50     10  00 

3  ".  12  00     12  10 
3%    ".  15  00      15  30 

4  ".  19  25      19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  26 
Rods,  base  %  to  1  inch,  round..  0  22 
Tubing,  seamless  base,  per  lb..  0  25 
Tubing,    iron    pipe    size    ,    1    inch 

base    j 0  25 

Copper   tubing,    4   cents    extra. 

BRASS    GOODS.    VALVES.    ETC. 
Ground  work,   65  p.e. 
Standard   Compression    work,   65  p.c 
High  grade  compression  work,  60  p.c 
Cushion    work,    56   per   cent. 
Fuller  work,  70  p.c;  No.  0,  75  p.c,  and 
1  and  2  basin  cocks.   70  p.c 
Flatway  stop  and  stop  and  waste  cocks, 

65    p.c;    round  way,    60    p.c. 
J.M.T.  Globe,  Angle  and  Check   V aires, 

55  p.c ;  Standard,  65  p.c. 
J.M.T.    Radiator    Valves,    60;    Standard, 
65;  patent  quick-opening  valves,  70  and 
10  p.c 
Jenkins'    Valres— Quotations    on    applica- 
tion   to   Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100   lb. 

Casting   ingot    $19  00 

Cot  lengths,   round  bars,   %  to  2 

in 26  00 

Plain      sheets,       14      oz„      14x48 

inches,    14x60   inches    28  00 

Copper      sheet,      tinned,      14x60, 

H    oz 29  00 

Copper    sheet,    planished,    14x60, 

base     36  00 

Brazier',    insheets,    6x4    28  00 

COPPER    AND    BRASS    WIRE 
Brass,    66   p.c ;   copper,   62%   p.c 
IRON   AND  STEEL 
In   car  lots.  Montreal.  Toronto 

Canadian  foundry,   No.    1 19  50 

Canadian   foundry,    No.   2 19  00 

Middleaboro,  No.  3  pig  iron  18  00  19  00 
Summerlee,   No.  2  pig  iron  20  00     22  SO 

Carron,    special     20  00      

Carron,    soft    19  75     

Cleveland,    No.    1 18  75     20  50 

Clarence,    No.    3    18  00     20  76 

Jarrow     17  75     20  60 

Glengarnock   22  60 

Radnor,   charcoal   iron 32  00     32  50 

ayresome,    No.   3 18  75     

Terro  Nickel  pig  iron  (Soo)  25  00 

Steel  billets,  Bessemer  or 
open  hearth,  f.o.b.  Pitts- 
bun     27  BO 

Angles! base  2  60       2  60 

Common  bar,  per  100  lb.  1  90  2  06 
Forged  iron,  per  100  lb.  2  05  2  20 
Refined  iron,  per  100  lb...  2  16  2  30 
Horseshoe   iron,  per  100  lb...    2  15       2  SO 

Mild   steel    196       2  IS 

Sleigh    shoe    steel    190       2  IS 

Iron   finish  machinery  steel 

(domestic)     195       2  16 

Iron  finish  steel   (foreign)..    2  25       2  26 

Reeled  machinery  steel  2  85       3  OS 

Tire   steel    2  00       2  35 

Sheet  cast  steel   0  15       0  15 

Toe    calk    steel    2  85       2  90 

Mining    cast    steel    0  07%    0  08 

High    speed    0  65       0  66 

Capital    tool    steel    0  50       

Cammell   Laiad    0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona    tool   steel    0  06%    

Silver   tool    steel    0  12%    

Cold     Rolled     Shafting. 

1-16    to    11-16   inch 0  06 

14  to  1  7-16  inch  (1  0514 

1   7-16    to   3    inch    0  65 

Montreal,    25   and    2.     Toronto,    30. 
BLACK    SHEETS 

Montreal.  Toronto 
10    gauge    2  30  2  50 


12    gauge    2  30  2  65 

14    gauge    2  20  2  35 

17  gauge    2  20  2  46 

18  gauge    2  20  2  45 

20    gauge    2  20  2  45 

22    gauge    2  25  2  65 

24    gauge    2  25  2  65 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    52    sheets    2  90  2  90 

All    bright,   52  sheets    ....    3  70  4  00 

Galvanized—   Apollo    D.  Crown    Ordinary 

18x24x52 4  45  4  46  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24   gauge,    per   square    5  00 

26    gauge,    per   square    3  85 

28   gauge,    per   square    3  65 

Less    10    p.c 

GALVANIZED  SHEETS 
B.W.      Queen's   Flew-  Gordon   Gorbal's 
gauge       Head     de-Lis      Crown  Best  Best 
16-20....       3  60         3  35         3  60         3  60 
22-24....       3  65         3  40         3  65         3  65 

26 4  05         3  80         4  06         4  06 

28 426         400         426         425 

Colbome  Crown— 3.65,  3.70,  3.76,  4.00. 
Less   than    case   lots    10   cents   per   hd. 
extra. 
"Comet"    sheets— 

22 3  65 

24 3  70 

26 3  75 

28 4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge.    American —       3  60  345 

26   gauge,   American 3  85  3  60 

28   gauge,    (26    English)       4  10  3  95 

10%    oz.,    equal    to    28 

English    4  36  4  25 

IRON   PIPE 

List  Black        Galv. 

14-inch    and 

%  inch    $    5  50       66    p.c       51    p.e. 

14-inch    8  50      71    p.c      60    p.c. 

%-inch    1150       75    p.c       65    p.c. 

1-inch    16  50      75    p.c       65    p.c. 

114-inch    22  50       75    p.c       66    p.c 

114-inch    27  00       75    p.c.       65    p.c 

2-inch    36  00       76%p.c       6614p.c 

214-inch    57  50       76%p.c       66%p.c. 

3-inch    75  60       76V4p.c       6614p.c. 

314-inch    95  00       75    p.c.       65    p.c. 

4-inch    108  00       75    p.c       65    p.c 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  east  iron,  65; 
standard  bushings,  70:  headers,  60; 
flanged  unions,  65;  malleable  bushings. 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,    65. 

SOIL    PIPE    AND    FITTINGS 
Medium    and   extra   heavy   pipe   up   to  6 

inch,   70,    7   and   8  in.    pipe,   50    p.c. 
Light   pipe,    60,    fittings,   70   p.c. 

RANGE  BOILERS 
30-gallon,    Standard,    34.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast   iron.    16x24,   SI;   18x30,   21.15;   18x36. 

»1.95. 
Flat     rim     enameled     sinks,     15x24,     12; 
18x30.    $2.35;    18x36,    $3.50. 

HEATING  APPARATUS 
Hpt    Water    Boilers— 47    and    15    p.c. 
Hot    Water    Radiators— 45    and    15    p.c. 
Sream    Radiators— 46    and    15    per   cent. 
\VnTl     Raaiators — 40    and    15    per    cent. 
Speciala-25    p.c 

OLD   MATERIAL 
Dealers'   buying  prices: 

Montreal    Toronto 
Heavy    ocpper   and 

wire,   lb 0  11  0  1114 

Light    copper    bottoms.         0  09  0  09% 

Heavy    red    brass    0  10  0  1014 

Heavy  yellow  brass  0  08  0  08% 

Light    brass    0  06  0  0614 

Tea    lead    0  02%       0  02% 

Heavy  lead   0  02?4       0  02% 

Scrap   zinc    0  03  0  04 

No.    1    wrought    iron    . .        0  02         10  00 
Machinery     cast     scrap. 

No.   1    16  00         14  60 

Stove    plate    12  50        13  00 

Malleable     9  00  9  00 

Miscellaneous    steel    5  00  6  00 

Old    rubbers    0  09  0  0834 

LEAD. 

Montreal 

Domestic  (Trail)   pig.  110  lbs 5  25 

Imported   pip,   per  100   lb 5  25 

Bar    pig.    per    100   lbs 5  50 

Sheets,  214  lb.   sq.  ft,  by  roll 5  50 

Sheets,   3  to  6  lb.,  ft 5  75 

Cut  sheets  He.   per  lb.  extra. 

Cut  sheets  to  size,  %c.  per  lb.  extra. 

LEAD  PIPE. 
Lead    Pipe  and  Waste,   15  per  cent. 
Caulking   lead,   4%c    per   pound. 
Traps    and    bends,    40    per   cent. 
SOLDER. 

Per  lb. 
Montreal.     Toronto 
Bar,   half-and-half,   guarant'd  0  2414  0  27% 

Wrprag     0  24%  0  25 

SHEET    ZINC. 

5-cwt.   casks   8  25       8  00 

Part    casks    8  50       8  50 

SPELTER. 
Foreign,     per    100    lb 7  50       T  25 


TIN    AND    TINPLATES. 
Lamb  and   Flag  and   Straits— 

56   &   28-lb.    ingots,    100   lb... $52  00  $50  00 
Redipped     Charcoal     Plates— Tinned 
MLS,   Famous  (equal  Bradley) 

Per   box 

I    C,    14x20   base $7  00 

I    X,   14x20   base   8  25 

I   X   X,   14x20  base   9  60 

Raven    and    Murex    Grades— 

I    C,    14x20    base    6  00 

I    X,    14x20   base 6  00 

I    X    X,    14x20    base 7  00 

I    X   X    X,   14x20  base 8  00 

"Dominion    Crown    Best" — Double. 
Coated,    Tissued. 

I    C,    14x20   base 7  00       7  00 

I  X.  14x20  base 8  25       8  25 

I    X    X,    14x20    base 9  50       9  60 

"Allaway's     Best"— Standard     Quality. 

1   C,    14x20   base    4  60 

I.    X.,   14x20  base    5  50 

I.    X.    X.,    14x20    base 6  50 

Bright   Cokes 
Bessemer   Steel — 

I    C,    14x20   base    *  25 

20x28,    double   box    8  50 

Charcoal    Plates— Terne 
Dean  or  J.   G.    Grade— 

I    C,    20x28.   112   sheets 7  60 

I    X,    Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley    Grade— 
XX,  14x56,  50  sheet  bxs.) 
XX,  14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,   50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  35 

72x30  up  to  26  gauge,   case 

lota    1  85 

WIRE. 
Annealed  Cut  Hay  Railing  Wire. 
No.  10.  $3.80;  No.  11,  $3.90;  No.  12  and 
13,  $4:  No.  13%,  $4.10;  No.  14.  $4.26;  No. 
15.  $4.50:  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ;  other 
lengths  20c  per  100  lbs.  extra:  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line.  No.  17.  $4.90: 
No.  18.  $3:  No.  19  $2.70;  6  wire  solid 
line,  No.  17.  $4.45;  No.  18.  $3.10;  No.  19, 
$2.80.  All  prices  per  1.000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal. 
London. 

Coiled  Spring  Wire. 
High  Carbon.  No.  9.  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17.  $5-  No.  18, 
$5.50:  No.  19.  $6:  No.  20,  $6.65;  No.  21, 
$7:  No.  22,  $7.30:  No.  23,  $7.65;  No.  24, 
$8;  No.  25.  $9:  No.  26.  $9.50;  No.  27. 
$10;  No.  28,  $11:  No.  29.  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33, 
$16:  No.  34,  $17.  Extras  net.  Tinned 
wire.  Nos.  17-25,  $2:  Nos.  26-31.  $4; 
Nos.  30-34.  $6.  Coppered.  75c;  oiling. 
10c;  in  25-lb.  bundles,  15c:  in  5  and 
10-Ib.  bundles,  25c. :  in  1-lb.  hanks.  25c ; 
in  %-lb.  hanks.  38c. ;  in  %-lb.  hanks. 
50c. :  packed  in  casks  or  cases,  15c. ; 
bagging    or    papering,    10c. 

Hay  Wire  in   Coils. 
$2.35    base    f.o.b..    Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5.  $2.80;  6.  7,  8,  $2.75;  9. 
$2.30;  10,  $2.80;  11,  $2.85;  12,  $2.45;  IS. 
$2.55:14.  $3.15.  In  car  lota  straight  or 
mixed. 

Poultry    Netting. 
2-in.   mesh,  19  w.g..  60  and  2%  p.c  off. 
Other   sizes.    60   and   5   p.c.   off. 
Poultry  netting   staples.   55   per  cent. 
Smooth   Steel    Wire. 
No.      0-9     gauge.     $2.25    base;    Na.    II 
gauge.    6c.   extra:   No.    11   gauge.   12c.    ex- 
tra:   No.    12    gauge.    20e    extra:    No.    IS 
gauge.   30c  extra:   No.    14  gauge,   40e  ex- 
tra:   No.    15    gauge.    55c    extra:    No.    16 
gauge.    70c   extra.      Add    60c    for   copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  lfle. 
spring  wire  $1.25.  bright  soft  drawn  15e. 
charcoal  (extra  quality)  $1.26,  packed 
in  casks  or  cases  15e,  bagging  and 
paperings  10c,  50  and  100-lb.  bundles 
10c.  in  25-lb.  bundles  15c,  in  5  and  19- 
1b.  bundles  25c.  in  1-lb.  hanks.  50e.  to 
%-lb.  hanks.  75c.  in  M-lb.  hanks.  $1. 
Wire  Cloth. 
Painted  Screen.  In  108-ft.  rolls.  $1.68 
per  100  sq.  ft.:  in  50-ft.  rolls,  11.70  per 
100   sq.   ft. 

Wire    Fencing. 

Galvanized     barb     2  48 

Galvanized,     plain     twist     2  T6 

Car    lots    and    less. 
Dominion    special    field    fencing,    S3    1-3 
p.c.    small    lots:    extra    5    p.c 
F.O.B.     Montreal. 

Wire   Rone. 
Galvanized.     l«t    grade      «    strands.    24 
wires.    %.    $5:    1    inch.    tl«.*ri. 

Black.  1st  gTSde  6  otr^n^s  1«  wi~« 
S.  $5.  1  inch.  $15.10.  Per  100  feet  t.n.h. 
Toronto. 

Wrought    Staples. 

Galvanized      v  as 

Plain     1  SB 

PAINTS.    OILS     >vn    GLASS. 
Ttsm    Psint. 

In    harrel«.    1-gsl.    tin.    a  «n      *m 

Tn    harrels.    5-gsl.    tin*     ....     n  Sfl      a  as 


Beeswax. 

Per    lb 0  40 

Chemicals. 

In  casks  per  lb. 
Sulphate    of    copper    (bluesUme) . .    0  07 

Litharge,    ground    0  06 

flaked    0  06% 

Green    copperas    (green    vitrol) 0  01 

Sugar    of    Lead    (69 

Colors   in    Oil. 

Venetian   red,    1-lb.    tins   pure 6  09 

Chrome    yellow,    pure    B  II 

Golden    ochre,    pure    I  11 

French    ochre,    pure    0  69 

Chrome    green,    pure    0  11 

French    permanent    green,    pure..    0  IS 

Sign  writers'    black,     pure     0  17 

Marine  black,   25  lb.   irons   BOS 

Enamels. 
Per  gallon  in  quart  tins. 
M.  L.   Floorglaze   (Imperial  V.  «V  C. 

Co 1» 

Cee    Pee    Co.    enamel 4  SO 

Sterling    Enamels     S  20 

Anchor   Floorlustre    1  10 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    I  IB 

German    prima    0  IS 

White    pigsfoot     0  15     B  20 

Brantford    medal    0  10 

"  golden   medal    0  11 

"  brown    sheet     0  10 

"  solder  sheet    I  13 

"  gelatine     0  22 

white     gelatine 0  20 

"  white    glue    0  12 

100    flake    0  10     0  11 

Perfection  amber  ground,  No.  1230    B  IS 
Ground    glues    at    same    prices. 
Brantford     all-round    glue,     %-lb.     pack- 
ages.   10c,    %-lb..    15c;    lib.,    26c.     Dis- 
count. 

XXL     0  13 

XL 0U% 

CL 0  12 

C IU 

Paris    Green. 

Montreal  Toronto 

Drams.    50   and   100   lbs 0  18%  0  18% 

Packets,    1-lb.,    100  in   case..  0  20%  0  20% 
%-lb.  "  ..  0  22%  0  22% 

Tins,    1-lb.,    100    in    case 0  21%  0  21% 

Paris  White. 

In    bbls 9  18 

Pigments. 

Orange    Mineral,    casks    9  69 

100-lb.     kegs 0  09% 

Prepared   Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base...  I  00 
Canada  Paint  Co.'s  pure  ..  1  75  2  00 
Globe  house  paint  (Windsor)..  1  K 
"New  Era"  houae  paint  (Wind- 
sor         185 

Benj.     Moore    Co.'§    "Egyptian" 

Brand     IBB 

Moore's    pure    linseed    oil.    H.C..    1  IS 
Brandram-Henderaon's     "English"    2  IB 

Ramsay's  paints,  pure   1  70 

Ramsay's    paints,    Thistle    1  40 

Martin-Senour,    100  p.c.   pure    ....    2  06 

Senour's    floor    paints    1  60 

Sterling    Pure    IBS 

Maple    Leaf    Paint    (Imp.    V.    A 

C.    Co.)    

Jamieson's    Crown    and    Anchor 

brand     1  60 

Plaster  of  Paris. 

Per   barrel    0  90 

Pine  Tar. 

Half -pint   tins,   per  dozen    6  19 

Putty. 

Standard 

Bulk    in    casks    2  20 

"    100-lb.     drams     2  61 

Bladders,    to    bbls 2  75 

Red    Dry   Lead. 
Genuine,  560  lb.  casks,  per  cwt  4  75    5  75 
Genuine.    100  lb.    kegs        "  5  25    6  50 

No.   1   casks,    per  100  lbs 4  25    4  26 

No.    1    kegs,    per    100    lbs 4  75    4  71 

Shingle   Stains. 

In    5-gallon    buckets    0  75 

Turpentine    and    Oil. 

Montreal  Toronto 
Can.    Prime  white  petroleum. 

gal 0  14     0  12 

U.S.     Water    white         "         0  15%  0  13% 
U.S.    Pratt's    astral  "       0  19     0  15% 

Castor  oil,   per  lb.,   to  bbls.  0  08     0  09 

Motor  Gasoline  single  bbls 0  17% 

Benzine,  per  gal.  single  bbls  —      0  15% 
Pure  Turpentine,   single  bbls  0  70     0  69 

Wood    Turpentine    0  60 

Turpentine,    second    run    0  60 

Linseed    Oil  "       Raw...  1  00     1  08 

boiled.  1  03     1  11 
Rosin.    "G"    grade,    bbl.   lots, 

100    lbs 3  25 

Varnishes. 

Per  gal.   cans. 

Carriage.    No.    1    1  » 

Pale   durable   body    3  68 

hard   rubbing    3  00 

Finest    elastic    gearing    3  00 

Elaatie    Oak    1  » 

Fnmiture,    polishing    2 

Furniture,    extra    1 

No.     1     0  95 

Union    0  90 

Light    oil    finish     1  * 

Gold    size    japan    2  00 

Turps,    brown    japan    1  18 

No.    1    brown    japan    1  19 

Baking    black    japan    1  2* 

No.    1   black    Japan    "95 

Benzine    black    japan    0  71 
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IT  A  R  D  W  A  R  E     AND     METAL 


Nothing    contributes    so  forcefully  to  the  success 

of    your    paint    department    as    a    fresh,    clean-cut 

quality    stock,    with    the    proper    support    on    the 

part  of  the  manufacturer. 

MINERVA  PAINTS  and  PAINT  SPECIALTIES 

The  Famous  British  Brand— fulfill  these  qualifications. 

Ask  any  Minerva  Agent. 

We  will  furnish  names  on  request. 

Every  can  contains  full  Imperial  Measure. 


HOW  ABOUT 
YOUR  PAINT  OIL  DEPARTMENT  ? 

If  you  could  find  a  way  to  increase  the  profits  in  your  paint  oil  de- 
partment you  would  at  least  investigate  it,  wouldn't  you  ?  Then  why 
not  take  the  time  NOW  to  increase  your  paint  oil  profit  by  in- 
vestigating the 

BOWSER  PAINT  OIL  SYSTEM 

We  have  installed  systems  for  many  of  your  fellow  merchants — 
it  pays  them — it  will  pay  you. 

You  can  get  one  outfit  or  a  dozen,  just  as  your  requirements  de- 
mand. You  don't  have  to  invest  much  money  but  you  get  enormous 
returns. 

The  Bowser  not  only  prevents  all  waste  and  over-measure,  but  it 
gives  your  store  tone  and  attractiveness.  It  draws  trade  because  you 
can  give  better  service  and  cleaner  oil.  The  pumps  measure  the  oil 
directly  into  the  customer's  can — no  measures  nor  funnels.  It  com- 
putes the  charge  and  counts  the  gallons. 

Send  a  card  to-day  for  free  book  No.  15. 

S.  F.  BOWSER  &  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 

For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Gasoline  and  Oil  Storage  Systems, 

Dry  Cleaning  Systems,  etc. 
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HARDWARE     AN  I)     M  E  T  A  I; 


Crystal     Damar     2  60 

No.    1  "        2  26 

Pure    asphaltum    1  « 

Oilcloth     1*9 

Lightning    dryer     0  86 

Elastilite    varnish    2  25 

Copaline     Tamieh     2  26 

Granituie    floor    flnisb     2  25 

Jamieson's    floor    enamel     1  76 

Sherwin-Williams    kopal    Tarnish.    2  60 
Canada   Paint  Co.'i   aun   Tamiah.    2  25 

•Kyanize"     Interior    Finish    2  40 

"Flint-Lac,"     coach     1  80 

B.H.     Ltd.     "Gold     Medal,"     in 

case*     2  2S 

Dependon    Lt.    H.    Oil    Finish....    1  65 

Everlastic    Floor    2  tiS 

Klattine    floor    finish    3  00 

Elastics   exterior  finish    4  26 

Stovepipe    Tarnish,    tt    pints,    per 

gross     8  00 

Pure    white    shellac    famish,     in 

barrels     1  75 

Pure    orange    shellac    Tarnish,    in 

barrels     1  60 

No.    1   orange   shellac   Tarnish,    in 

barrels     130 

Window   Glass. 
Bite    United  Double 

Inches.  Star  Diamond 

Under    21     $4  26       f  (  26 

26    to    40    4  66  6  16 

41    to    60    lit  T  60 

bl    to    60    135  8  60 

61    to    TO    6  75  9  75 

71    to    SO    (26         11  00 

81    to   86    TOO         12  60 

86    to    M    16  N 

91    to   85    17  60 

96    to    100    20  60 

Toronto.     25    p.c. 

Montreal    prices,    no    discount. 
Size    United    Inches  Star 

Under    26     f  3  06 

28    to    40    2  26 

41     to    60     3  65 

61    to    60     '..    3  90 

tl    to    TO     4  16 

White  Lead  Ground  In  Oil. 

Montreal  Toronto 
Per    IN    lb. 

"Anchor."    pure    7  40       7  55 

Brandram's  B.I!.  Genuine..  8  40  3  55 
C.P.C.  decorators,  pure  ..  7  40  7  40 
Crown    and    Anchor,    pure..    7  40       7  65 

Elephant    Genuine    7  65       7  SO 

Essex    Genuine     (Windsor) 7  15 

Island        City        Decorators' 

Pure     7  40       7  F5 

Lily    Pure    7  40       7  55 

Moore's    Pure    White    Lead m 

Monarch    (Windsor)     7  ii5 

Munro's  Select  Flake  White    7  65       7  B0 

Purity,  CO.   Co.  's.  Ltd 7  25 

Ramsay's  Pure  Lead   7  40       7  55 

Ramsay's     Exterior     7  15       7  30 

Sterling     Pure     7  55 

Tiger   Pure    7  40       7  55 

Western  Schedule. 
Terms— 2  p.c.  30  days  or  net  3  months 
from  date  of  shipment.  Packages  26 
lbs.  and  orer.  600-lb.  kegs,  16c  per  100 
lbs.  lower.  Delirery— F.O.B.  Toronto 
or  Hamilton;  London,  te  per  100  lbs. 
extra.  Contracts  as  required  until  15th 
May,    1911. 

White    Zinc    (Dry) 

Extra    Red    Seal.    V.M 0  07H 

White  Zinc  in  OIL 

Pure,   in  26-lb.   irons   0  10 

No.    1  "  "       0  07 

No.    2  "  "       0  06*4 

Whiting. 

Plain,    in    bbla    0  70 

Gilders   bolted    in   barrels    1  00 

HARDWARE. 

Adzes. 

Carpenters',    per   doz.    12  60    14  00 

Plain    ship  "  18  00    22  00 

Axles   and    Hatchets. 

single   bit.    per   doz COO     t  00 

Double    bit         "         10  00    12  00 

Bench     Axes     675    10  00 

Broad     Axes     22  75    25  00 

Hunters'     Axes     6  00     6  00 

"Boys"     Axes     575     g  50 

Lathing    hatchets     4  70    10  00 

Shingle  hatchets    1  46     {  75 

Claw    hatchets    1  70     5  00 

Barrell     hatchets     6  50     (85 

Anvils. 

Bnckworth,    per   lb 0  10\4 

Ammunition. 
"Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps,  60.  10  *  2H  p.c;  B.B.  caps, 
60,  10  and  V6  p.c:  Centre  Fire  Pistol 
Cartridges,  25  and  2H  p.c;  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c;  Primers,  10  and  2H  p.c: 
Brass  Shot  8hells,  45  and  12V4  p.c; 
Shot  Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

"Crown"  Black  Powder,  30  and  lfl 
p.c;  "SoTereign"  Bulk  Smokeless 
Powder,  30  and  10  p.c;  "Regal"  Dense 
8mokeles«  Powder.  30  and  10  p  e  • 
"Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c  Empty 
Shells,   30   and    10   p.c     90    days   net 

Ordinary  drop  shot.  AAA  to  dust, 
$7.50  per  100  lbs.  Discount  5  per 
cent.;  cash  discount,  2  per  cent.  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only:  Chilled.  40c;  buck 
and  seal,  80c;  no.  28  ball.  31.20  per  100 
lhs. ;  hags  less  than  25  lbs.,  He  per  lb.  ■ 
F.O.B.  Montreal.  Toronto.  Hamilton. 
London.  St.  John  and  Halifax,  freight 
equalized. 

Augers   and    Bits. 
Ford's    auger   bits    SO     and  10 


Irwin's     auger     4714 

Gilmour's    auger     60 

Rockford    auger     60     and  10 

Gilmour's    car    47V4 

Clark's    expansire     40 

Jennings'    Gen.    auger,    net    list. 
Tobin   High   Speed   Bits,   50  and  10. 
Tobin   Never   Choke,    60   and   10. 
Barn    Door   Hangers. 

doz.    pairs. 

Steams   wood   track    4  60     6  09 

Zenith     9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect     8  00    11  00 

New    Milo,    flexible    6  00 

Double    strap    hangers,    dozen 

sets     :. ISO 

Standard       jointed      hangers, 

dozen    seta    6  46 

Steel  King  hangers,  doz.  seta    ....     6  40 
Storm  King  and  safety  hang- 
ers            6  26 

Storm    King    rail    4  26 

Crown     4  85 

Crescent     8  60 

Sovereign     7  25 

Chicago    Friction,    Oscillating    and    Big 

Twin    Hangers,    6    per   cent. 
Steel,    track.    1    x   3-16   in.    (100   ft.).    3  25 
Bam    Door    Latches. 

Challenge,    dozen     2  26 

Defiance,    dozen     2  75 

Gem,     dozen     7  50 

Bells. 
Door    bells,    push    and    turn,    45    and    10 

p.c 
Cow   bells.    65    p.c. 
Sleigh     bells,     shaft    and    names,     pair. 

22c    up. 
Sleigh    bells,    body    straps,     each.     11.15 

Farm    bells,    No.    1.    81.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,    60,   10,    10   and   10   per   cent. 
No.    1,    not    wider    than    S    in.,    60,    10, 

10    and    10. 
Agricultural,    not    wider    than    4    in.,    T5 

per  cent. 
Lace   leather,    per   side,    SOe;   eat   laces. 
85c 

Bird   Cages. 
Brass   and   Japanned,   40   p.c 

Bolts  and    Nuts.        Per  cent. 
Carriage   Bolts,   common,   new, 

SI    list. 
Carriage  Bolts,  %  and  smaller  10 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3  list)    60 

Machine    Bolts.    st    and    leas..  60.  10  ft  10 
Machine   Bolts,   T-16    and   up..  60 

Plough     Bolts     66.  I  ft  10 

Blank    Bolts    It 

Bolt   Ends    60 

Sleigh     Shoe     Bolts.     %     and 

less     10    and  lt 

Sleigh     Shoe    Bolts,    MS    and 

larger     65    and  06 

Coach    Screw,    new    list    T 

Nuts,  square,   all   sizes.  Vie  per  lb.   off. 
Nuts,  hexagon,  all  sizes,  4He  per  lb.  off. 
Stove   rods,    per  lb.,   SVa  to  8c 
Store    Bolts.    80. 

Building   Paper,   etc 
Tarred    Slater's    paper,    per   roll....    0  TO 

O.    K.   paper.   No.   1,   per  roll    0  T5 

O.    K.  paper.  No.  2,  per  roll   0  TO 

Plain   Fibre.  No.  1.  per  400  ft.  roll    0  45 
Plain    Fibre.    No.    2.  "  ....    t  27 

Tarred    Fibre.    No.    1,    per    400    ft. 

roll      t  65 

Tarred    Fihre,    No.    2  "  ..    0  36 

Tarred    Fibre    Cyclone.    25    lb„    per 

roll     0  55 

Dry  Cyclone.   15  lbs.    0  46 

Plain    Surprise,    per   roll    0  40 

Resin    sized    Fibre,    per  roll    0  40 

Ashestos    building    paper,     per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton      37  6" 

<"srpet    Felt,    per    100    lbs 2  (in 

Tarred   wool   roofing  felt,  per  100  lb    1  80 
Pitch.    Boston    or    Sydney,    per    100 

lhs 0  T« 

Pitch.    Scotch,    per   100  lbs 0  66 

Heavy   Fibre.   32'   ft  60',    per  100  lb.    3  00 

2  PIt    Ready    Roofing,    per    sq 0  fO 

3  Plv    Ready    Roofing,    per   sq 0  95 

2  Ply    complete,    per    roll    1  IB 

3  Ply  complete,   per  roll    1  38 

Liquid    Roofing    Cement,    brls.,    per 

gal ft  IS 

Liquid    tins    Cement    ft  20 

Crude    Coal    Tar.    per    barrel    3  6" 

Refined    Coal    Tar.    tina.    per   doz...    1  *5 
Refined    Coal    Tar.    per    barrel    ....    4  SO 

Shingle    Tamish,    per    barrel    4  6" 

Caps,    per    lb ft  06 

Kails,     per     lb ft  OR 

Mop   cotton,    per   lb 0  15 

Butts. 
Plated,    bower    barff    &    Nickel,    No.    241. 

45    per   cent. 
Wrought   brass.    45   p.c.    off   reTised   list. 
Cast    iron    loose    pin.    60    p.c 
Wrought  steel   fast   joint  and  loose  pin, 

70    p.c. 
Crescent   brands,    70    per    cent. 

Cement  and    Firebrick. 
Canadian    Portland,    bags,    per 

hbl 1  65    1  TO 

White   Bros.    English    2  00    2  05 

"Lafarge"     cement,     in     wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  0ft 

English      17  00  21  00 

American,     low...  23  00  25  00 
high....  27  60  35  ftft 

Fire   clay    (Scotch),    net    ton S  60 

Chalk    and    Pencils. 
Carpenters    Colored,    per    gross    0  65    0  8ft 
"  lead   pencils,    p.   gr    2  40    6  76 


Chisels. 

Cold   chisels,  5x6   in.,   doz 220 

Bevel   edge,   1  inch,  doz.    2  60 

Chain. 
Proof  coil,  per  100  lb.,  %  in.,  86.00; 
6-16  in.,  $4.85;  %  in.,  14.25;  7-16  in.. 
$4.00;  Vi  in.,  $3.75;  9-16  in.,  83.70;  %  in., 
13.65;  %  in.,  83.60;  %  in.,  13.46;  1  In.. 
13.40. 

8tall  fixtures,  35;  trace  chain,  46;  Jack- 
chain,  iron,  50;  jackchain,  brass,  50;  cow 
ties,  40;  halter  chains,  60  and  5;  tie  outs, 
75;  coil  chain,  60  and  5;  hammock  chains, 
galvanized,    35    and    6. 
Churns. 
No.   0,   $9;  No.    1,   $9;  No.   2,  »0;  No. 
3,  111;  No.  4,  $13;  No.  6,  $16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St.  Marys. 
40    per    cent.;    f.o.b.    Ottawa,    Kingston 
and    Montreal,   37H    and   10   per   cent. 
Clamps. 

Malleable  swivel  head,  4  in.  260 

adjustable,    4    in 7  SO 

Carpenters,    3    feet    3  60 

Conductor    Pipe. 

2   inch,    in   10   foot   lengths    3  30 

i       ••  "  "         4  00 

4       ••  "  "         6  28 

k       ■■  ■•  ••         7  21 

••  «  "         .........    180 

Cotter  Pins. 
Cotter  pins,   90  p.c    Montreal. 

Copper  and  Nickel  Ware. 
Copper   boilers,    kettles,    40   and    5   p.c. 
Copper   tea    and    coffee   pots,    42V4   p.c 
Copper   pitts.    27H    per   cent. 
Foundry  goods,  hollow  ware.  46  p.c 

Door  Knobs. 
Canadian    knobs,    45   and   10   per   cent. 
Porcelain,    mineral    and    Jet    knobs,    nat 
list. 

Door    Sets. 
Canadian.   45  and  10  per  cent. 
Door  pulls,  60  per  cent. 

Door    Hangers    (Parlor) 
Single  sets,  each  (Easy  brand)    ....    1  80 

Double    seta,    each    3  25 

Unbreakable    rail,   100   feet    6  00 

Door  Springs. 
Chicago    (coil).    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw     Knives. 

Carpenters  6   inch,    doz I  21 

Folding   handles,   8    inch,   doz 1  86 

Drills. 

Bit  stock  drills,  2-32  in.,  doz t  IT 

Escutcheon  Pins. 
Steel,  discount  50  per  cent. 
Brass,    65   per   cent. 

Eavetroughs. 

8  inch   in   100   foot   lengths    1 10 

10     "  "  "         3  15 

12      "  "  "         3  88 

15     "  "  "         S26 

Add   extra  10c  per  100  ft,  O.G.  Round 
Bead  Trough. 

Factory   Milk   Cam. 
Milk  cans  and   pails,   35  p.c 
Hand  delivery  and  creamery  cans.  40  p.c 
Railways    cans,    45    p.c 
Cream    cans,    40    p.c. 
Creamery    trimmings,    T5    and    12H    p.c 

Faucets. 
Common,   cork-lined,   36  per  cent 

Farrier    Knives. 
Buckworth.   50  p.c 

Files  and  Rasps.        Per  cent, 

Disston's     70  and  10 

Great    Western.    American    TO  and  10 

Kearney    ft    Foot,    Arcade    ....  TO  and  10 

J.    Barton    Smith,     Eagle    TO  and  1ft 

McClellan.     Globe     70  and  10 

Black    Diamond    60  and  lt 

Delta     Files     SO 

Nicholson     62  2-3 

.Towett's     (English     list)     2TH 

Spear  ft  Jackson   (English  list)  36 

Forges. 
Blacksmiths    portable.    135    lbs.    ....    9  86 

Galvanized    Ware. 
Dufferin   pattern   pails.   45  per  cent. 
Flaring     pattern.     46    per    cent. 
Galvanized    washtuhs.    45    per    cent. 

Grindstones. 
OTer  40  lbs.  and  2  in.  thick,  per  100 

lbs 110 

Smaller    sizes    extra. 
Hammers. 

Tack.    iron,    doz 0  36 

Ladies    claw,     handled,     doz 0  6ft 

Adze  eye  nail  hammer.  10  o».,  doz.    1  25 

hickory   handle.    1    lb.,    doz.    6  25 

"       straight    claw.     1     lb.,    doz.    T  00 

Farriers    hammers.     10    oz..     doz....    5  60 

Tinners    setting.    H    IK.    doz 4  5ft 

Machinists.    H    lb.,    doz 3  20 

Sledge,    Canadian.    6  lbs.    and    OTer.    0  ft* 
Sledge,    Masons.    5    lbs.    and    over.    0  ft* 

Sledge,    Napping,    up    to    2    lbs 0  09 

Harvest    Tools. 
5ft    and    5    per    cent. 

Sidewalk    and    stable    scrapers,    net    $2.25. 
Wood    hav    rakes.    40   and    10   per    cent. 
Lawn     rakes,     net. 

TTalters     (Snap     and     Ring). 

Jute    Rope,    %-inch.    per    gross 8  nfi 

"  "        K-ineh.    per    gross    lft  Kft 

'•  "       sVinch.    per   gross   IS  ff 

Leather.    1-Inch,    per    doz 4  ft" 

Leather,    114-inch,    per   doz.    S  2ft 

Web     2  45 

Sisal    Halters    (Snap   and    Ring). 
«4-in..      $9.00;     7-16-in..      $10.20:      tt-in.. 
$11.40;   9-16-in.,    $13.20:   K-in.,    $15.00. 

Hinges. 
Blind,    discount   50   per   cent. 
Heavy    T    and    strap.    4-in.,    100    lb. 

net     T  26 

Henry    T    and    strap,    6-in„    100   lb. 

net     TOO 

HeaTT   T    and    strap.    6-in.,    100   lb. 
net    6  To 


Heavy    T    and    strap.    8-in„    100   lb. 

net S» 

Heavy     T     and     atrap,     10  in.    and 

larger     8  26 

Light  T  and  strap,  discount  66  p.c 
Screw    hook    and    hinge — 

under   12   in.,    per    100   lb 4  00 

orer  12   in.,    per  100  lb 3  60 

Crate   hinges   and   back    flaps,    66   and   S 

p.c. 
Chest  hinges  and  hinge  hasps,   66  p.c 

Hinges    (Spring) 
Spring,   per  gross — No.  5,   $16.10;  No.   10. 
$16.10;    No.    20,    $9.50;    No.    60.    $17.58; 
No.    61,    $7.76;    No.    120,    $16.10. 
Screen    door    sets— No.    2250,    $14.95;    No. 
2260,   $19.65;  No.   2275.   $21.85;   No.   1192. 
$19.55. 
Chicago    hold    back    screen    door,    iron. 

gro..    $12. 
Chicago   spring  hinges,    15  p.c 
Triplex    spring    hinges,    40   p.c 
Chicago    surface    floor    (6,000),    45    p.c 
Garden  City  fire  house  hinges,    \Wt  p.e, 
"Chief"   floor  hinge,   60  p.c 

Hooks. 
Wrought   iron  hooks   and   staples— 

14    x    6,    per   gross    2  25 

5-16  x  5,   per  gross   3  40 

Bright   wire   screw   eyes,    60   p.c 
Bright   steel    gate   hooks    and    staples. 
Iron   screw   hooks,   60   and   20   p.c 
Iron  gate  hooka  and  eyes,  60   ft  20  p.c 
Crescent   hat   and   coat    wire.    It    p.c 
Store    pipe    eyes,    kitchen     and     efoan- 
hooks,   60   p.c. 

Horse   Nails. 
M.R.M.    cold   forged    process    list,    lttb 
January,    1912.  Pries  par 

Size  Length  26-lb.  box. 

Nos.    3  1%-inch  $4  10 

4  IVinch  3  Tl 

5  1    15-16  3  60 

6  2H  3  II 

7  2    5-16  2  10 

8  2V,  2T6 

9  2    U-ll  2  It 

10  2%  2  It 

11  3    1-11  2  IS 

12  m.  3  46 
Horseshoes. 

Iron  shoes,  light,  medium  and  heary. 
No.  2  and  larger.  83.80;  No.  1  and1 
smaller,  $4.15;  snow  pattern.  No.  2  and 
larger.  $4.15;  No.  1  and  smaller.  $4.40; 
"X.L."    steel   shoes,    new   light   pattern, 

1  to  6.  No.  2  and  larger,  84.36;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sixes.  No.  0 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  0-4,  $6.26;  toe  weight  steal  shoes. 
all  sizes,  No.  1  to  4,  16.75.  F.O.B. 
Montreal. 

Toecalks  Standard.  J.P.  ft  Co., 
"Blunt"    No.   1   and   smaller.   $1.60;   No. 

2  and  larger,  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.75;  No.  2  and  larger,  $1.60 
per  box.     Put  np  in   25-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    414c 

Ice    Cream    Freezers. 
White    Mountain,    6e   per   lb. 

Knires. 
Hay    knires,    net    list. 
Olauss.    60    and    25    per    cent. 

Kitchen    Enameled    Ware. 
White    ware.    T5    per    cent. 
London    and    Princess.    50    per    cent. 
Canada.    Diamond,    Premier.    6t    and    lt 

per  cent. 
Pearl,    Imperial,    and     granite     sleet.    *» 

and    10    per    cent. 
Premier   eteet   ware,    4t    per   eeat. 
Star   decorated    steel    and   white.   26   per- 
cent. 
Hollow  ware,    tinned   steel,   46  per   eaaC 

off. 
Enamelled    street   signs,    4t   per  seat. 

Kitchen     Sundries. 
Asbestos    mats,    60    p.c 
Can    openers,     per    doz t  41    I  fa- 
Mincing    knives,     per    des.     ...    t  6t    I  ft" 
Potato  maahen.  wire,  per  des.    t  St    6  7> 
wood,    per    dea.    t  68    t  8t 

Yegetable    sliceis,    per    dez 2  26- 

llnirersal    meat   chopper.    Ne.  1    ....    I  16 

Enterprise    chopper,    each     lit 

Spiders    and    fry    pans,    it    and 

6    per    cent. 
Star    Al    chopper,    t    te.    32    ...    1  25    4  1* 
10*    to    10$....    1  86    1  ft* 

Kitchen     hooks,     bright     18* 

Toasters.    50    per    cent. 

Fire    shovels.    5ft. 

OH    stores    and    evens.    It    and    II. 

Ladders. 
I  te  «  feet.  I«e  per  foot;  T  te  1  ft,  Uc 
Extension    Udders.    15c    per   foot   ap. 

Lin  teres. 
Japanned    wsre.    41    per    cent. 
Ne.    t   or   4    Plain    Colli    Blast,    per 

des ITS 

Lift     Tubular     snd     Hinge      Plate. 

per    doz let 

Japanning.  50e  per  dozen  extra. 
Prism    globes,     per    dozen.    $1.r». 
Lamp    wick.    SO    per    cent. 
Lawn    Hose. 
Competition   grade  lawn   hose.   Tl  and   i. 
Lawn    Mowers. 
D.     Maxwell     ft      Sons.— 8-inch      open 
wheel,    3     knires,     12    in.,     $5.10:    do.,     I 
knives,     $6.25;     9-inch     wheel.     3     knires, 
12   in.    sizes.    $6.75;   do..    4    knires,    $7.25; 
lOH-inch    wheel,    4    knires.    12    in.    sizes. 
$8.50:  ball  hearing  do..  $10;  do..  S  knirea. 
$10.60;    50    per    cent,    f.o.b.    factory. 

Locks    and    Keys. 
Canadian.    45    and    10    per    cent. 
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Cut  Down  Your 

WRAPPING  PAPER 

Expense 


We  Can  Help  You 


to  cut  down  this  expense  if  you   co-operate 
with  us  and  use  our  WRAPPING  PAPER. 

We  manufacture  a  complete  line  of  all  lines 

of    high     grade     Wrapping     Papers.      Let 
us    quote    you    prices — then    you    will    realize    what    a    saving    it    means   to    you. 

DO  NOT  DELAY  WRITE  AT  ONCE 

ALEX.  McARTHUR   &   CO,  LTD., 

F.  J.  COX,  Winnipeg.     Sole  Agent  for  West 


82  McGILL  STREET, 
MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


Pt'**  *> 


'  y-  ^:FTfff1 


GLASS 

BENDERS 

TO 

THE 

TRADE 


m  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


Good  Profits  and  Entire  Satisfaction  are  Assured 


the  dealer  who  handles  and  boosts 


HEINISCH  Tailor  Shears 


f 


They  are  made  from  the  highest  quality  materials  and 
by  skilled  workmen,  and  have  a  finish  and  temper  that 
have  enabled  us  to  gain  a  reputation  for  which  our 
competitors  are  continually  striving. 

We  also  manufacture  Scissors,  Tinners'  Snips,  Trim- 
mers— and  guarantee  them  inferior  to  none. 

Get  them  from  your  jobber. 

R.  Heinisch's  Sods  Co.,  Newark,  N.J.,  U.S.A. 


"WORLD" 
BABBITT  METAL 


FOR    GENERAL    MACHINE    SHOP,    MILL    OR    FOUNDRY    USE 


or  any  place  where  a  good  metal  is  required. 


25c.  netper  lb 


Freight  paid  on  100.1b  lots  to 
■  your  nearest  railway  station. 


We  know  "World"  Brand  to  be  a  good  Babbitt 
and  will  give  you  satisfaction,  even  if  you  are  pay- 
ing  a  higher   price. 


T.    McAVITY    £&    SONS,    Limited 

ST.     JOHN,     N.  B.     and     WINNIPEG 
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Lumbermen's    Supplies. 

Cant    hooks,    4*zen,    from    12  M 

Axes,    dozen,     rWm     (  M 

Axe    handles,    dozen,    from    1  16 

Cross  cut  saws,   per  foot   0  2*     0  13 

Axe    wedges,     dozen     0  25 

ball    and    heel    calks    4  00     4  26 

MilleU. 
Tinsmiths',    2%x5%    in.,    per    dot..    1 26 
Carpenters',    round    hickory,    (    in., 

per    doz It* 

Lignum    Vitae,    round,   6    inch,   per 

doz 2  40 

Caulking,    No.    8,    oak,    per   doi —  16  00 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz •  0* 

Metal    Polish. 

Tandem  metal  polish  paste    6  06 

Axoline   brass   cleaner,    100  in   pfcge    (  60 

Miners    Supplies. 
Mattocks,   6  lb.,   18  inch,   86  dozea. 
1'icks,    6    to    7    lb.,    14.65   dozen. 
1'ick    handles,    81.85   dozen. 
Prospectors'    hammers,    16%e    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Orawbars,    3%    cent*    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 1  20     1  60 

Folding    ironing    boards    16  2*    18  00 

Nails.  Wire 

1-1%    inch     J» 

1*    inch    J»0 

1%-1%     inch     HI 

2-2%    inch    Jf» 

l%-2%    inch    J  g 

1-3%     inch     JJ5 

J%— 4    inch    2  40 

4%,   5,  5*4,   6  kMsi   (base)    •-.•••••••    «* 

Cut      nails— Montreal,      82.40;      Toronto. 

82.60. 
Miscellaneous    wire    nails,    TS    pet    eeat. 
Coopers'    nails,    S3    1-3    per    eent. 
Pressed  spikes,  %  diameter,  per  100 

lbs.     »■» 

Oakum. 

Plumbers.... pet    100    lb »* 

Oilers. 
Kemp's     Tornado     and     MeClary'a 
Model    galranized    oil    can,    with 

pump,    6    gallon,    per    dozea It  00 

Daridson  oilers,   40  per  cent. 
%inc  and   tin,   50   per   cent. 
Coppered   oilers,    50   per   cent.    **. 
Brass    oilers,    50    per    cent. 
Malleable,    2*    per    cent. 

Plated    Goods. 
Holloware,   40   per   cent,    discount. 
Flatware,    staples,    40   and    10;   fancy,    10 

»nd   60. 
Hutton's    "Cross    Arrow      flatware,    42% 
per    eent.      "Singalee"    and    "Alask,- 
Narad*   silrer   flatware,    42   per   cent. 
Pieced   Ware. 
Discount,    36    per   cent. 
10-qt.    flaring    sap    buckets,    35   p.c. 
6,   10   and   14-ot.   flaring  pails,   35   p.c. 
Copper    bottom    tea    kettles   and   boilers, 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitta,    35    p.c 

Planes. 
Wood    bench,    Canadian,    40,    American. 

25  per  eent. 
Wood,    fancy.    SO   to   35   per  eent. 
Stanley    planes.    81.55    to    83.60,    net    Mat 
prices. 

Pliers  and   Nippers. 

Barton's   genuine,    37%   to   40  per  eent. 

Plough    Lines. 

Russian    snap    per  gross    30  08 

Indian    snap     "  26  00 

Pumps.  i 

Berg's    wlag    pump.     75    per    cent. 

Razors.  per  dos. 

Boker-a     160    1100 

Boker's    King   Cutter    ....    15  00 

Henekel's     ..• T60    20  00 

Gillette    Safety,    each    3  T6 

Star    Safety    Razor,    33    1-3    p.c 
Rope    and    Twine. 

Sisal    rope    0  18% 

Pure   Manila    Rope    0  11% 

"British"    Manila    0  09% 

Cotton,    3-16    inch    and    larger 0  24 

Russia  Deep  Sea  line.   %   in.  dlam. 

and   oyer,   15%;  under  %   in.,   1CS4. 
Jute,  %  and  upwards,  9c;  under  %.  9%c 

Lath    yarn,    single    0  08 

Lath   yarn,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  dox..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  «5 
Cotton   clothe*   line,    18   per  cent.    off. 

Bag,    Russian   twine,   per  lb 6  27 

Wrapping,    cotton,    3-ply    twine...    0  26 
4-ply    twine...    0  SO 

Mattreaa   twine,    per  lb 0  45 

Staging         "  "        6  36 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galvanized,     46    per    eent. 

Rirets    and     Burrs. 
Iron    Rireta,    black    and    tinned,    60,    10 

and  10. 
Iron   Burrs,    69  and    10   and   10   p.c. 
Copper    Rirets,    usual    proportion    burrs. 

35   and   7%    per  cent. 
Copper    Burrs    only.    22%    per   cent. 
Extras  on  Coppered   Rirets,   %-lb.   pack- 
ages  le  per  lb.;   %-lb.   pkgs.,    2c  lb. 
Tinned    Rireta,   net   extra,    3c   per   lb. 
Coppered  Rivets,   net  extra,  2%c  per  lb. 

Riret   Sets. 
Canadian.    55   to    57%    per    eent. 
Rules. 

Boxwood.    No.    68,    2    foot,    doz 1  15 

Irory,    No.    1282,    2    foot,    each    ....    5  60 

Sad    Irons. 
Mrs.    Potts.    No.    65,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     0  85 

Mrs,    Potts,  handles,   japanned,   per 
gross 8  40 


Common,    plain     4  25 

plated    6  bO 

Asbestos,    per    set    160 

Sand    and    Emery    Paper. 
Sand    and   emery   paper,    40   per   cent. 

Sash    Weights. 
Sectional,   1  lb.   each,   per  100  lb...    2  25 
Sectional,    %   lb.,   each,   per  100  lbs    2  40 

Solid,    3    to   30    lbs 166 

Sash  Cord. 

No.    8,    per    lb OSS 

Saws. 
Atkins   Hand  and   Crosscut,   25  p.c. 
Disston's    Hand,    15    per    cent, 
Simonds   Hand,   15   per  cent, 
Shurley  &   Dietrich,  40  and  35  p.c 
Spear   &   Jackson,    40    per   cent. 

Saw   Sets. 
Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 
Common  doors,   2  or  3  panel,   wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in,  style   8  10 

Bearer  window  screens,  14x18,  open 

28%     inches     160 

Perfection     window    screens,    14x15, 

open    22%    inches    180 

Model   window   screens,   14x22,   open 

S6%     inches     2  26 

Scales. 
Gumey    Standard,    35;    Champion,    60 
per    cent. 

Burrow,  Stewart  *  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 

Fairbanks  Standard,  30;  Dominion, 
60;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe   Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood    F.H.,    bright    and    steel  85  and  10 

"       R.H.,    bright    80  and  10 

"       F.H.,    brass    75  and  10 

R.H.,     brass     70  and  10 

"       F.H.,    bronze     70  and  10 

R.H.,    bronze    65  and  10 

Drive    screws     85  and  10 

Set,    ease    hardened    60 

Square     cap     50  and  05 

Hexagon    cap     46 

Bench,    wood,    per    doz 85  00 

*'     Iron,     per    doz 4  2* 

Screws    (Machine). 

Flat  head,   iron   and   brass,   35  per  cent. 

Fillister  head,   iron,   30;    brass,    25   p.c 

Screw    Drirers. 

Sargent's,     per    dozen     0  65      1  00 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors   and    Shears. 
Clauss,    nickel    scissors    and    shears,    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and   10   per    cent. 
Acme      Shear     Co.,      nickel -plated     and 
Japanned,   40   per  cent. 

Shelf    Brackets. 
No.    140,    65    and    10    per   cent. 

Skates    and    Hockey   Sticks. 
Starr    skates,    37%    per    cent. 
Boker,    hockey,    30e    upwards;    spring 
Empire    hockey    sticks,    85.00,    85.50. 
Mlemac    and    Rex    sticks,    84.00,    86.90. 
Pucks,    net,    81.50. 

Shorels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.c 
off;  No.  2  grade.  55  and  2%  p.c  off; 
No,  4  grade,  45  and  5  p.c.  off. 
Canadian,  No,  1  and  2  grade,  60  and 
2%  p.c. ;  No.  3  and  4  grade,  50  and 
2%    per    cent. 

Scoops. 
Grade    1,    2,    3,    50   and    6   per   cent,    off. 
Grade    4,    60    per    cent.    off. 
Squares. 
Disston's,    60   and   10   per   cent. 
Stanley  Try   Squares,   size  7%,  do*. 

net     83  85 

Snaps. 
Harness,    25   per   cent. 

Soldering   Irons. 
Base,   per  lb.,  28  cents. 

8tamped  Ware. 
Plain,    75   and    12%    per    cent, 
Retinned,    75    and    5    per    eent. 
Tinners'    trimmings,    75    and    6    p.c 

Sap   Spouts. 
Bronzed  Iron  with  hooks,   per  1,000    T  50 
Eureka     tinned     steel,     hooks,    per 

1,000     8  00 

Staples. 

Poultry    netting,    100    lbs 5  70 

Bed,    100    lbs..    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear  point,   75  per  cent. 

Stable   Fittings. 
Dennis    Wire   &   Iron    Co.,   S3  1-S  p.c 

Store    Boards. 
Lithographed,    60    and    10. 
Stovepipes. 

5   and    6   inch,    per   100   lengths 7  62 

7    inch,    per   100   lengths    8  18 

Nestable,    40   per   cent. 

Stovepipe    Elbows, 
b    and    6-inch,    common,    per   doz...    1  22 

7-inch,    per    doz 1  35 

Polished,     15c    per    dozen    extra. 
Thimbles,    70   per    cent. 

Stocks    and    Dies. 

No.  20   Beaver   Die  Stock    18  75 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25     0  37 

Hindostan     "         0  06     0  10 

slip     "         0  18     0  20 

Axe     "         ....      0  10 

Deer    Creek     "         ....      0  in 

Deerlick     "         ....      0  25 

Axe    "         ....      0  15 

Lily     white     "         ....      0  42 

Arkansas     .'. "         ....      1  50 

Water-of-Ayr     "         ....      0  10 

Scythe     per  gross  3  50     5  00 


Tacks,  Brads,  Etc 
Carpet  tacks,  blued,  60  and  10  p.c; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  80  and  lu;  y, 
weights,  bO;  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  6,  in  dozens,  7b 
and  lu;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  aud  tinned,  bulk,  7u  and 
1U;  Swedes,  gimp,  blued,  tinned  aud 
japanned,  62%;  zinc  tacks,  35;  leather 
carpet  tacks,  35;  copper  lacks,  45;  cop- 
per nails,  50;  truuk  nans,  black,  oo 
arid  10;  trunk  nails,  tinned  and  blued, 
65  and  10;  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  3b  and  10; 
patent  brads,  4U  and  10;  fine  finishing, 
40  and  10;  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk,  16;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle  nails,  in 
papers,  10;  saddle  nails,  m  Bulk,  16; 
tufting  buttons,  22  line  us  dozens  only, 
60;  zinc  glaziers'  points,  b;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  56;  clinch  point 
shoe  rirets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  *;  sliawberry 
box   tacks,    80   and   10. 

Tape   Liae*. 
Unirersal,  ass  skin,   N*.  714.  «  ft,. 

doz 3  99 

Lufkins,   linen,    Mo.   404,   66   ft.,   ea.    0  94 
steel,    No.    £64,    it   ft.,    each    3  M 
Chesterman's  linen,  No.  1828,  96  ft. 

each     110 

Chesterman's    Metallic,     Ke.     1821..    1  so 

Steel,    No.    18M,    *9    ft 

Trowels. 
Disston's,    10   per   cent. 

Thermometers. 
Tin  case  and  dairy,  !i  to  7*  sad  U  p.*. 

Tinners'    Saip*. 
Discount   35    per    cent. 

Tinners'    Trlmanlaaa, 
Discount,    15    per    cent. 
Plain    and    retinned,    7*    aad    U4a. 

Traps    (Steel    GamaJ. 
Newhouse,    30   per   eeat, 
Hawley  &  Norton,  40,  14  aad  6  p.*. 
Victor,    69    aud    5    per    cent. 
Oneida  Jump   (Star),   69,   II  aad  6  p.c 
Traps    (Ual    and    Meuse)  Doa. 

Out  O'    Sight  Mouse  Trap*   9  19 

Rat   Traps    1  29 

Easy    Set    Mouse    0  16 

"      Rat     0  so 

Blizzard    Mouse    Traps    0  45 

Rat    Traps    9  96 

Hold-Fast    (formerly    Deril)    Mouse 

Traps    0  26 

Bold-Fast,      (formerly      Deril)      Rat 

Traps     0  80 

5-Hole    Tin    Chokers    0  80 

Tise*. 

Per    pound    6  12    0  12% 

Hinged    pipe    rise,    25    lb* 3  6b 

Saw     rise     4  69    (  00 

Blacksmiths',    60;    parallel.    4*    per   cent. 
Washing  Machine*. 

New    Ontario    11  26 

Round,    re-acting,    per    doa 81  25 

Square,    re-acting,    per   doa 77  60 

Dowswell     62  50 

New    Century,    Style   A    10125 

Ideal    Power    180  00 

Uaisy    73  25 

Stephenson     71  00 

Puritan    Motor    165  00 

Connor,    improred    52  50 

Ottawa     65  00 

Connor    Ball    Bearing    112  60 

Connor    Gearless    Motor    Washer...  180  00 
20   per   cent. 

Wringers. 

Royal    Canadian,    11    in.,    doi 17  75 

Eze,    10  in.,   per  doz 46  75 

Bicycle,    11    inch    60  50 

Trojan,    12    inch    100  00 

Challenge,   3  year,   11  Inch   53  25 

Ottawa,    3    year,    11    inch    58  25 

Farorite,    5    year,    11   inch    11  75 

20   per  cent. 

Wheelbarrows. 

Narry,    steel    wheel,    dozen    21 20 

Garden,    steel    wheel,    dozea    32  40 

Whiffletree*. 

Tubular   steel    whiffletrees,   28   la...    0  70 

34    in...    100 

St    in...    125 

neckyokes,     S6    in....    1 06 

doubletrees,    49    la..    0  96 

"  "       lumbermen*,    44    in..    1  It 

Wood   Handle*. 

Second   growth   ash   fork,    hoe,    rake   and 

shovel   handles,  40  per  cent. 
Extra    ash    fork,    hoe,    rake    and    shovel 

handles,    45   per  cent, 
Nos.    1    and    2    ash    fork,    hoe,    rake    and 

shorel    handles,    50    per   eent. 
Carriage  neckyokes  and  whiffletree*,   ash 

35,    hickory,    40    per    eent. 
Team  neckyokes,  oral  and  round  whiffle- 
trees,   hickory   and   ash,   36   per   cent. 
All  other  ash  goods,  40  per  eeat. 
All    hickory,    maple    and    oak    goods,    36 
per    cent. 

Wrenches. 
Agricultural,    67%    per    eeat. 

Wrought    Iron    Washer*. 
Canadian,    50   per  ceat- 

WINNIPEG     HARDWARE 
QUOTATIONS. 

Ax  Handles— Oval  and  octagon,  s.g. 
hickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.    oak,    $2.90. 

Augur  Bits— "Irwin"  bit*,  47%;  other 
lines,    70    and    10    per   cent. 

Barb  Wire— Lyman  4  pt..  $1.85  f.o.b. 
Fort  William;  $2.26  per  spool  of  80  rods 
f.o.b.  Winnipeg;  Guidden  2  pt.,  $1.76 
f.o.b.  Fort  William;  $2.12  per  (pool  of 
80    rods    f.o.b.    Winnipeg;    Baker   2    pt.. 


$1.73  f.o.b.  Winnipeg;  Waukegan  2  pt.. 
$1.74  f.o.b.  Fort  William;  $2.12  per  spool 
f.o.b.  Winnipeg;  Alberta  2  pt.,  $1.73 
f.o.b.  Fort  William,  $2.05  per  spool 
f.o.b  Winnipeg;  American  special,  2 
pt.,  $1.15  f.o.b.  Fort  William;  $1.73 
per  spool  f.o.b.  Winnipeg;  plain  twist, 
$2.80  f.o.b.  Fort  William,  $3.20  per  100 
lb.,  f.o.b.  Winnipeg;  coil  spring  wire. 
No.  9,  $2.07  per  100  lbs..  Fort  William; 
$2.50  at  Winnipeg. 

Bolts— Carriage,  %  and  smaller,  65; 
7-16  and  larger,  55;  machine,  %  and 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  60; 
square  and  hexagon  nuts,  cases,  3; 
small    lots.    2%;  stove  bolts,   77%. 

Bar  Iron— Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring  steel,  $3.10;  machinery  steel. 
$3.50;  tool  steel,  Black  Diamond,  100 
lbs.,    $8.50;    Jessop,    $15. 

Blocks— Steel,  50  per  cent.;  wood,  60 
per   cent. 

Cut  Nails— $3.15  per  keg  base.  Wire 
nails,  base,  $2.80  Winnipeg;  $2.35  Fort 
William. 

Copper— Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire. 
3-inch    gage.    21c    to    20-inch    gage,    29c. 

Crowbars— l%c   per   lb. 

Corrugated  Iron  and  Roofing,  etc— 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $1.18;  pressed  standing  seamed 
roofing,    28,    painted,    $2.81;    26,    $3.21. 

Canada  Plates— Half-polish,  6  and  7- 
inch,  $3.10;  8-inch,  $3.60:  full  polish.  6 
and    7-inch,    $1.25;    8-inch,    $1.50. 

devices— 7%c    per   lb. 

Enamel  ware— Canada,  50 ;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per 
cent. 

Files— American,  75;  Black  Diamond, 
60;    Nicholson's,    65    per   cent. 

Galvanized  iron  —  Apollo,  16  gauge, 
$3.80;  18.  $3.85;  20,  $3.90;  22  and  21, 
$1;  26,  $4.20;  28,  $4.60;  30  gauge  or 
10%  oz.,  $4.80;  Queen's  Head,  20,  $4; 
21,    $1.20;   26,    $1.60;   28.    $4.80. 

Galvanized    Ware— 37%    per    cent. 

Grindstones— Per    100    lb.,    $1.65. 

Horseshoes— "M.R.M,"  and  "Bell" 
iron,  No.  0  to  1,  $1.90;  No.  2  and  larg- 
er, $1.65;  soowshoes.  No.  0  to  No.  1, 
$5.15;  No.  2  and  larger,  $1.90;  steel  No. 
0  to  1,  $5.35;  No.  2  and  larger,  $5.10; 
featherweight,    $6.50. 

Horse  Naila— "M.R.M."  cold  proces* 
—No.  3,  $1.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7.  $3.05;  8,  $2.85;  9,  $2.76;  10,  11 
and   12,    $2.65,    in    25-lb.    boxes. 

Harvest   T00I3— 50,    5   and   5   per   cent. 

Hinges— Light  T  and  strap,  65  per 
cent. 

Hooks— Brush,  heavy,  per  dozen,  $8.75; 
grass,    $1.70. 

Iron  Washers— Full  box,  40  per  cent,; 
smaller    lots,    35    per    cent. 

Iron    Pipe.    Black— %,    $2.25;    %,    $2.30; 
%,    $3.10;    %,    $3.65;    1,    $5.3u;    1    . 
1%,  $8.60;  2,  $10.90;  2%,   $17.40;  3,  $22.85; 
3%,    $30;   1,    $31.35;  1%,   $38.80';   5,    $43.30; 
6,    $56.10. 

Galvanized -%.  $3.10;  %,  $3.20;  %, 
$1.10;  %.  $1.90;  1,  $7.05;  1%,  $9.60;  1%, 
$11.50:   2,    $14.80. 

Logging  Chain— %  in.,  $7.50;  5-16  in., 
$6;  %  in.,   $5.50. 

Lanterns— Cold  blast,  per  dozen,  $7; 
coppered,    $9;   dash,    $9. 

Poultry    Netting— 57%     per    cent. 

Pig   Lead— $6.     Lead   Pipe— $6.05. 

Lead    Waste-$7.00. 

Rivets  and  Burrs— Iron  rivets.  55  per 
cent.;  copper,  No.  8,  32c;  10,  33c;  12, 
36c;  copper  burrs,  No.  8,  41c;  10,  17c; 
12,  51c;  copper  rivets  and  burrs,  No,  8, 
He;  9,  32c;  10,  17c:  coppered.  No.  8, 
17c;  9,    17%c;  10,    18c. 

Rope— Sisal,  8%;  Pure  Manila,  10%c; 
British    Manila,    9c;   lath   yarn,    9%c. 

Staples— Bright  wire,  $2.50  f.o.b.  Fort 
William;    $2.90,    Winnipeg. 

Steel    Squares— 10    off    new    list. 

Shovels — Discounts  on  No.  1,  No.  2, 
60  and  2%  per  cent.;  No.  3.  No.  1,  50 
and  2%  per  cent.;  No.  1  scoops,  50  and 
6  per  cent. ;  all  other  grades,  15  and 
5  per  cent. ;  fifty  cents  per  dozen  net 
is    added    to  equalize    eastern   freights. 

Solder— Half    and    half,    $32    per    cwt. 

Screws— Bright  iron  round  head,  82% 
and  10  p.c;  flat  head,  87%  and  10 
per  cent. ;  round  head,  brass,  72%  and 
10  per  cent.;  flat  head,  brass,  77%  and 
10   per  cent. ;  coach,   65   per  cent. 

Staples— Bright  wire  per  cwt..  $2.50 
at    Fort    William;    $2.90.    Winnipeg. 

Linseed  OH— Raw,  per  gal.,  $1.05; 
boiled,    per   gal.,    $1.08. 

Turpentine — Per   gal.,    barrel   lots,    80c. 

Dry  Colors— White  lead  in  ton  lots, 
decorators'  pure  $7.50;  decorators'  spe- 
cial. $7:  in  small  lots  advance  price  25 
cents  per  cwt.;  red  lead,  kegs,  $6.50; 
yellow  ochre,  in  barrel  lots,  2%c;  less 
than  barrel  lota,  3c;  golden  ochre,  bar- 
rels, 3%c;  less  than  barrels,  4c;  Vene- 
tian red,  barrel,  $2.50;  less  than  bar- 
rels. $3.00;  American  vermilion,  15c; 
English  rermilion,  $1.00  per  lb. ;  Cana- 
dian metallic  oxides,  barrel  lots,  3a, 
3%c;  English  purple  oxides,  in  casks, 
3%c;   less   quantities,    4c  per  lb. 

Putty— Casks,  $2.90  per  cwt.;  blad- 
ders, in  barrels,  $3.15;  bladders,  100-lb. 
cases.    $3.40. 

Paris  Green— 22  cents  per  112-lb. 
drums. 


HARDWARE     AND     METAL 


For  use  on  anything 
that  needs  varnish. 

The  best  varnish  for 
general  purposes  that 
fifty  years  of  experi- 
ence can  produce. 

The  only  thing  it 
won't  stay  on  is  your 
shelves. 

In  lithographed  cans 
of  assorted  sizes.  Ten 
gallons  to  the  case. 


R.  C.  Jamieson  &  Co., 


Limited 


ESTABLISHED   1858 


Owning  and   Operating 

P,  D.  Dods  &  Co.,  Limited 
Montreal  and   Vancouver 


MURESCO 

30,000,000  POUNDS  SOLD  IN  1911 

WHY? 


BECAUSE 


It  covers  more  surface  and  covers  it  better  with 
one  coat  than  any  other  similar  material  on  the 
market. 

Of  the  nature  of  its  ingredients  it  is  highly  sanitary. 

It  does  not  rub  off,  crack,  peel,  blister  or  show  laps 
when  properly  applied. 

It  is  so  easily  applied. 

Every  lot  manufactured  is  carefully  tested  before 
shipping. 


Send  for  Color  Cards  and   Literature 


Benjamin  Moore  &  Co-,  Limited 


TORONTO 


NEW  YORK 


CLEVELAND 


CHICAGO 


it 


The  Choice  Of  The  Western  People" 


OIL  andVARNISH  STAINS 

Sell  Quickly 


These  stains  "add  tone  to  the  home" 
and  are  the  choice  of  every  house- 
wife who  knows  them. 

The  profits  allowed  the  dealer  are 
the  kind  that  you  cannot  afford  to 
overlook — they  are  reliable  and 
consistent. 

Every  can  of  paint  absolutely 
guaranteed. 

Write    for   our  agency  proposition. 

Prices  and  color  cards  at  once. 


G.  F.  STEPHENS   &  CO. 


LIMITED 


WINNIPEG, 


CANADA 


Branch  at  Calgary,  Alta. 
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HARDWARE     AND     METAL 


Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL. 


It    is    the    central    market    place    of     the 
throughout    Canada. 


hardware     trade 


There    is    always    someone    somewhere     looking     for    just 
such    proposition   as   you   have   to   offer. 

RATES  (payable  in  advance  : — 

2c.  per  word  first  insertion. 

lc.  per  word  subsequent  insertion. 

5c.  additional  each  insertion  when  Box  Number  is  required 


BUSINESS  CHANCES 

FIRST-CLASS  HARDWARE  BUSINESS  FOR 
Bale — on  C.P.R.  main  line,  Eastern  Alberta. 
Stock  $8,000.00.  Yearly  profits  $6,000.00  to 
$7,000.00.     Apply   Box   1661,   Saskatoon,   Sask. 

(35) 


FIRST-CLASS  CASH  BUSINESS  AND 
stand  for  sale,  at  once,  as  owner  is  retiring 
from  business  on  account  of  ill-health.  Would 
reduce  stock,  and  terms  to  suit  buyer.  A 
snap.  Apply  at  once.  Location,  Oxford 
County.  Jas.  Mower,  Merchant,  Thamesford, 
Ont.  (30) 


THRIVING  HARDWARE  BUSINESS  FOR 
sale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  In  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 


FOR  SALE  —  UP-TO-DATE  HARDWARE 
business  in  eastern  Ontario  town  of  5.000 
population.  Stock,  $4,000.00;  fixtures  $1,000.00. 
including  new  $250  National  Cash  Register; 
property,  $4,000.00.  Wide  plate  glass  front, 
hot  water  heating  upstairs  and  down,  upstairs 
used  at  present  as  living  rooms.  Building  150 
x  20  ft.,  with  large  yard  in  connection.  Busi- 
ness established  8  years ;  practically  no  oppo- 
sition. Located  in  best  part  of  main  street, 
between    G.T.R.    and    C.N.R. ;    3     railways     at 

&  resent  running  into  town,  with  proposed 
eorgian  Bay  Canal  passing  within  300  ft.  of 
premises.  With  one  exception,  this  Is  the 
best  spot  on  whole  route  of  canal;  10c  flat 
freight  rate  from  Montreal  by  boat.  Will  sell 
half  cash,  balance  note.  This  Is  one  of  the 
best  propositions  ever  put  on  the  market.  Get 
into  communication  at  once.  Reason  for  sell- 
ing, going  into  the  manufacturing  business. 
Apply  Box  680,  Hardware  and  Metal,  Toronto. 

(28) 


SITUATIONS   VACANT 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany,  143-149  University  Ave.,  Toronto,   Ont. 

(tf) 


WANTED— AT  ONCE— YOUNG  MAN  WITH 
three  or  four  years'  experience  in  retail  hard- 
ware. Permanent  situation  for  good  man. 
Must  be  well  recommended  and  speak  French 
and  English.  Purvis  Bros.,  Limited,  Sudbury, 
Ont.  (27) 


WANTED— A  PARTNER,  OR  WILL  SELL 
outright,  hardware  and  milling  business.  A 
first-class  business  can  be  developed.  Ex- 
penses very  low.  Correspond.  A  personal  call 
solicited.  Address  Box  684,  Hardware  &  Metal, 
Toronto.  (29) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials usod,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
cost  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dept..  143-149  University  Ave..  Toronto. 


FOR    SALE 


PRICE  TICKETS 


HARDWARE  BUSINESS  FOR  SALE— IN  A 
town  of  3,000,  in  eastern  Ontario.  Stock  and 
fixtures  about  $18,000;  business  first-class. 
Reason  for  selling,  poor  health.  Don't  write 
unless  you  mean  business.  Box  079,  Hard- 
ware &   Metal,   Toronto,    Ont.  (27) 


SITUATIONS  WANTED 


TRAVELLER  HAVING  PROVED  HIS  ABIL- 
ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  668.  Hardware 
and   Metal,   Toronto.  18— 21t 


AN  AMERICAN  YOUNG  MAN  OF  TWENTY- 

six  desires  a  responsible  position  with  a  live 
retail  hardware  concern.  Six  years  of  con- 
tinuous experience  in  Montana  and  North 
Dakota.  Can  handle  all  kinds  of  shelf  and 
heavy  hardware,  sporting  goods;  strong  on 
builders'  supplies.  Excellent  references.  Bond 
if  necessary.  Alberta  or  Saskatchewan  pre- 
ferred.    Box  685,  Hardware  &  Metal,  Toronto. 

(27) 


PRINTING 


CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets.  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,  London,  England. 

(15tf) 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and   Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otls-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies  everywhere  in   Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National 
Cash   Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada. 

(tf) 

YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  type- 
writers of  various  makes,  which  we  have  re- 
built and  which  we  will  sell  at  $10.00,  $15.00 
and  $20.00  each.  We  have  also  a  large  stock 
of  better  rebuilts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto, 
Canada.  (tf) 
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PRICB  TICKETS  FOB  WINDOW  8HOW 
goods.  Black  lettering  on  white  card  marked 
25e,  fife,  T5e,  $1,  $1.26,  $1.69,  $1.75,  $2,  $1.60.  U, 
Si. 80,  $5.  Domi  Id  set,  per  set  25  cents  post- 
paid. Technical  Book  Dept.,  143  University 
Avenue.   Toronto.  (tf) 


Interested  ? 


In  Buying  a  Business 
In  Selling  a  Business 
In  Engaging  a  Clerk 
In  Securing  a  Position 
In  Buying  a  Typewriter 
In  Selling  a  Showcase 
In  Disposing  of  a  Desk 
In    Selling   Tinsmith's  Tools 
In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal   Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer, the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buy. 

No  Other  Paper  Reaches 
AU  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion   for   box   number 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


Keep  in  mind  the  domin- 
ant fact  that  mankind  from 
its  first  appearance  on  the 
earth  has  been  schooled  by 
nature  to  look  for  signs ; 
for  invitations  to  taste;  for 
suggestions  as  to  what  to 
wear.  Tell  your  story 
briefly,  forcibly,  truthful- 
ly, and  address  it  through 
the  proper  media  and  you 
can  successfully  apply  ad- 
vertising as  a  means  to 
increased  distribution. 


HARDWARE     AND     METAL 


EASY  SET 

All   Metal  Store 
Front  Construction 


We  carry  a  full  line  of  bars 
in  stock  and  can  furnish  any 
style  of  of  finish  you  may  de- 
sire. 

Prompt  delivery  of  all  orders 
large  or  small. 


Burnished  Copper 
Polished  Brass 
Polished  Bronze 
Aluminum 
Satin  Brass 
Satin  Bronze 
Statuary  Bronze 
Nickel  Plate 
Oxidised  Copper 
Gun  Metal 


'A  Full    Si^e 


'/*    Full  Si3e 


Metal  Sash 
JVo.  25  B  - 


r-7^ 


Write  our  nearest  office  for 
special  catalogue  and  draw- 
ings dealing  with  store  front 
construction  exclusively. 


THE 

Consolidated  Plate  Glass  Co, 

OF  CANADA,  (Limited) 

TORONTO 

MONTREAL  WINNIPEG 


High  Quality  Screen  Goods 

i^mm^immmm  mhmhbmhi  wmmmmi^mmmmmmnm         mmmi^mmm^^amt 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


jrv 


Winnipeg  Painhjlass(?s 


EVERYTHING  FOR  A  BUILDING 


/A 


WINNIPEG 


EDMONTON 


SUPERIORITY! 


NEW 

ERA 

PAINT 


We    have    spared    no    expense    in    the 
manufacture    of    NEW    ERA    PAINT, 
which    has    resulted    in    a    paint    that 
will  outlast,  cover  more  surface,  hold 
its    color   better,    stand    more    ex- 
tremes of  the  weather  and  give 
a  more  brilliant  finish  than 

any  high-priced  paint  you       ^-    ■    NEW  ERA  is  a  paint  made  espe- 

■^r  cially    to    meet    the    requirements    of 

the  most  critical  user,  and  is  sold  at  a 
price    that    is    within    estimates    of    every 
painter. 
Write  today  for  tbil  guaranteed  paint — it  will  pay  you 

Standard  Paint  &  Varnish  CO.,  Limited 

WINDSOR  ONTARIO 


When  writing  advertisers  kindly  mention 

this  paper. 


63 


HARDWARE     AND     METAL 


An  Important  Feature 

of  the  summer  and  early  fall  paint  trade  is  the  amount  of.  paint 
used  for  renovating  old  roofs  arid  covering  new  ones  ready  for 
winter.  Many  hesitate  using  high-grade  paints  for  this  work. 
Be  ready  for  'em  with 


Ramsay's  Outside  Paints 

Tons  and  tons  of  these  paints  are  sold  every  year  by  our  agents, 
and  they  make  a  good  profit  on  this  line.  We  can  show  you 
how  to  get  your  share  of  this  business  and  will  help  you  get  it. 

Get  in  touch  with  us  to-day. 

A.  Ramsay  &  Son  Co-,  Montreal 

Paint  Makers  Since   '42 

Western  Distributors — A.  McBride  &  Co.,  Limited,  Calgary ;  Revillon 
Bros.,    Limited,    Edmonton ;    Bogardus,    Wickens,    Begg. 

Limited,  Vancouver 

SSiffiliili  1 1  iTi  i?b?s 


Paint  and  Varnish  Removers 

MR.  DEALER:  When  yon  buy  taint  and  Varnish  Remover  remember  that  QUALITY  is  more  important  than  Price. 
A  good  Paint  Remover  is  a  help  to  the  painter;  a  poor  Paint  Remover  is  a  nuisance.  The  fact  that  all  the  leading 
manufacturers  of  paint  and  varnish  in  Canada  and  the  United  States  who  handle  paint  removers  at  all  are  licensees 
of  this  company  and  manufacture  under  our  patents  is  the  strongest  possible  testimony  that  the  only  practical, 
satisfactory  and  efficient  removers  on  the  market  to-day  are  those  covered  by  our  patents. 

SEE  THAT  EVERY  CAN  IS  MARKED  "LICENSED  UNDER  CANADIAN  PATENT  No.  78,586" 

The  above  Canadian  patent  corresponds  to  our  U.S.  patent  No.  714,880,  which  is  the  basic  patent  under  which  modern 
paint  removers  are  manufactured.  The  following  well-known  and  highly  respected  Canadian  companies  sell  paint 
and  varnish  remover  manufactured  In  Canada  under  our  patents: 


The  Sherwin-Williams  Co.,  Montreal,  Canada 
International  Varnish  Co.,  Ltd.,  Toronto  Canada 
Pratt  &  Lambert,  Inc.,  Bridgeburg,  Ontario,  Canada 
British  American  Paint  Co.,  Victoria,  B.C. 
Mount  Royal  Color  and  Varnish  Co.,  Montreal,  Canada 
James  Robertson  Co.,   Ltd.,   Toronto,   Canada 
Sanderson  Pearcy  Co.,  Ltd.,   Toronto,   Canada 
Stewart  &  Wood,  Toronto,  Canada 
Martin-Senour  Company,  Ltd.,  Montreal,  Canada 


NAME  OF  BRAND 

"Taxite" 

"Klensa" 

"Expedite" 

"Bapoo" 

"Scrape-off" 

Robertson's  Paint  and  Varnish  Remover" 

"Devolite" 

"Solvo" 

"Martin-Senour  Paint  and  Varnish  Remover" 


The  character  and  standing  of  these  companies  is  a  guarantee  to  you  that  the  paint  remover  sold  by  them  is  the  best 
that  can   be  produced. 

You  take  no  risk  when  you  buy  one  of  the  licensed  brands  of  Removers.     They  are  harmless  and  efficient. 
They  contain  no  carbolic  acid  or  alkali.     They  are  neutral. 


Chadeloid  Chemical  Company  I 


00  William  Street 
NEW  YORK,  N.Y, 
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Pushing  Paint 


WHAT  you  get  from  your  paint  department 
in  profits  depends  upon  the  amount  of  at- 
tention and  energy  you  put  into  "pushing 
paint."  With  a  complete  line  of  best  quality  Paints 
and  Varnishes  backed  by  the  active  co-operation 
and  aggressive  advertising  of  the  manufacturer, 
you  can  make  splendid  profits.  There  are  no  better 
Paints  and  Varnishes  than  Sherwin-Williams;  there 
is  no  better  advertised  line;  The  Sherwin-Williams 
Agency  proposition  is  the  ideal  one.  If  there  is  no 
Sherwin-Williams  agent  in  your  town  write  us  to-day. 


Address  all  inquiries  to  The  Sherwia-Williams  Co.  of  Canada,  Limited,  Montreal,  Toronto,  Winnipeg,  Vancouver. 
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Oct  After  the  Farm  Trade 

And  Procure  A  Profit  Worth  While 


STEEL  JACKET  FEED  COOKER   HEAVY    CAST 
IRON  CALDRONS 

MADE  IN  7   SIZES 
Nos.  20,  30.  40,  60.  75.  90  and   120 


Heavy  Galvanized  Steel  Hog 
Feeding  Troughs 

Clean,  Sanitary 

Easily  Handled 

Strong,  Durable 
Ledge  each  side  to  prevent  pushing 
or  pulling  of  food  to  the  floor.    Cast 
Iron   ends   secured   by   our   patented 
device. 

Stock  Lengths— 4,  5,  6,  7,  8,  9,  10, 
12  ft.     Odd  lengths  made  to  order. 


These  Cookers  are  indispensable  to  Farmers,  Butch- 
ers or  Stock  Men.  Grains  that  are  useless  for  other 
purposes,  by  the  use  <  f  these  cookers  are  made  as 
valuable  as  the  best  marketable  products. 


Heay  Galvanized  Steel  Stock 
Watering  Troughs 

Standard  size  holds  about  10 
imperial  gallons  to  foot.  Other 
sizes  made  to  order. 

Regular  Stock  Lengths, 
6,  7,  8,  10  and  12  ft. 

Made  without  rivets.  Heavy  Cast 
Iron  end  fastened  by  our  patented 
device. 


These  are  articles  that  appeal  to  every  farmer,  as  they  assure   real  value  for  money  invested.     Let 

us  have  your  inquiry  at  once.     Our  proposition  means  money  to  you. 

We  guarantee  absolute  satisfaction.    Hot,  dry  weather  does  not  injure  them;   no  leak,   no  rusting. 

Erie  Iron  Works,  Lim  ted,       makers      St.  Thomas,  Ont. 

J.  W.  &  T.   A.   SMITH,   LTD. 

Can  and  do  make  every  kind  of  CheiTllCSll  Color  and  therefore 

invite  enquiries  from:  — 

I  PAINT  MAKERS 
CANADIAN   <  PRINTING  INK  MAKERS 

(paper  MAKERS  AND  STAINERS 

ADDRESS  {  Imperial   Chemical   Color  Works,   Old  Ford,   London,   England 


BUILDERS'  HARDWARE 

With  51  Years'  Reputation  For  High  Quality 

Sell  our  goods  and  you  are  certain  of  repeated  orders, 
as  they  never  fail  to  give  complete  satisfaction.  Besides 
this,  there  is  a  splendid  profit  awaiting  you — a  profit  that 
you  cannot  afford  to  overlook. 

Get  acquainted  with  us  at  once — let  us  submit  you 
samples  and  prices. 

COWAN  &  BRITTON,  gana*°que 
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PaLint  Store  Man 


oftt}< 


"If  you  would  succeed  you 
"Quality"  and  "Profit"  trip 
They  get  profit  too  high, 
der  what  was  wrong 


MARTIN 
SENOUR 


is  a  real  business  insur 
a   reasonable   profit   will 
The  dealers  who  know  say  so. 
and  our  proposition  to  insure  your 


must  mind  your  Ps  and  Qs." 

up   too   many    business    men. 

quality  too  low,  and  won- 

when  the  crash  comes. 

PAINT 
OOSPORE 


ance.     Its  quality  and 
make  your  business  boom. 
Write   today   for    the    proof 
business  the  same  way. 


THE  MARTIN-SENOUR  CO.,  Limited 


MONTREAL 


Pioneers  of  Pure  Paints 
CHICAGO  WINNIPEG 


LINCOLN 


A  FORTUNE  AWAITS  THE  MAN 

who  can  invent  an  everlasting  varnish.     There  is  no  varnish  made  which  will  not 
wear  out  eventually,  but  the  nearest  approach  to  an  everlasting  varnish  is 

DOUGALL    VARNISH 

It  has  been  tried  and  tested  under  the  most  adverse  conditions,  and  has  proved  itself 
to  be  above  all  others. 

Dougall  Varnish  is  quick  drying,   but  it  is  at  the  same  time  very  tough  and  elastic  and 
will  not  crack  or  peel. 

It  is  the  ONE  best  varnish  and  on  e  which  you  need  not  hesitate  to  recommend  to  your 
customers.    "We  will  back  your  guarantee  in  every  case. 


THE  VARNISH  THAT  LASTS  LONGEST 

The  Dougall  Varnish  Company,  Limited 


305  Manufacturers  Street,  Montreal,  Canada 


J.    S.    N.    DOUGALL,   President 


Associated  with  MURPHY  VARNISH  CO.,  U.S.A. 
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NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling   Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BaRNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


FROM  STOCK 


Only  20  lbs.  Pressure  Required 

The 
Supreme  Test 

The  supreme  test  of  a  Washer's  worth 
is  the  way  the  Washer  washes.  Try  it 
out  with  the  Dirty  Shirt  test.  Take  an  un- 
usually dirty  but  originally  white  shirt, 
run  it  through  the  Portland  Water  Power 
Washer,  and  you'll  find  that  the  shirt  itself 
is  not  only  perfectly  clean  (provided,  of 
course,  that  the  dirtiness  of  the  shirt  isn't 
due  to  paints,  etc.),  but  that  the  neck  and 
wrist  bands  too  are  spotless. 

The  Portland  is  a  trouble-less  washer — 
it  relieves  all  washer  worries. 

Made  complete  in  our  own  factories — 
washer,  motor,  and  furniture  finished  tub. 

If  you're  looking  for  a  quality  washer 
that's  really  worth  while  get  after  your 
hardware  jobber,  or  write  direct  to  us. 

HENDERSON  &  RICHARDSON 

Formerly  J.  A.  HENDERSON 
Board  of  Trade  Building,  MONTREAL 

SOLE  CANADIAN  AGENTS  FOR 


PORTLAND  MFG.  CO., 


Portland,  Mich. 


The  Largest  Manufacturers  of  Washing  Machines 
in  the  World 
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"BANNER 


H     COLD 
BLAST 


Compare 
Our 
Latest 
Model 

LANTERN 


with  that  of  previous  years. 

Remember    there   is    no    increase    in 

price — and 

ORDER  AT  ONCE. 


"IDEAL  BANNER"  JUNIOR 

GOLD  BLAST  LANTERN 

The   "special   occasion"   lantern. 

Used  at  socials,  etc., 
as  it  will  not  soil 
delicate  clothing. 

Leakproof, 

Windproof 

Nickel  Plated  or 
Solid  Brass 


Ontario  Lantern 
&  Lamp  Co. 

LIMITED 

Hamilton  -  -  Ontario 

Branches: 

MONTREAL,  P.O., 
30  St.  Dlzier  Street 

WINNIPEG.  MAN., 
56  Albert  Street 


L 


Of  International 
Reputation 


The  line  of  Varnishes  which  is  recog- 
nized the  world  over  as  the  Standard  of 
Quality  is  surely  a  safe  brand  for  the 
wide-awake  Canadian  Dealer  to  feature. 


INTERNATIONAL 

VARNISHES  AND  VARNISH  SPECIALTIES 


have  held  pride  of  place  for  more 
than  40  years. 

They  are  just  as  good  as  care,  skill  and 
the  selection  and  blending  of  the  finest 
materials  can  make  them. 

And  there  is  genuine  Full  Imperial 
Measure  in  every  can. 

Feature  the  International  Line. 


TORONTO 


WINNIPEG 


Canadian  Factory  of  Standard  Varnish  Works 

NEW  YORK  CHICAGO  LONDON 

BERLIN  BRUSSELS  MELBOURNE 

Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 

M38 
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it 


BEST  ROOFING  WE  HAVE" 


Not  long  ago.  the    Robb   Engineering  Co,,  Limited,  o 
Amherst,  N.S..  wrote  to  us  in  response  to  an   inquiry  as  to 
how  their  roofing  was  getting  along: — 
"Gentlemen: — Referring   to   our   Amatite  Roofing,    we 

examined   a  few   days  ago  the  roof  covered   with 

this  material  in  1907  and  are  pleased  to  advise  that 

we  think  it  is  the  best  roofing  we  have  around  our 

premises,  and  as  far  as  we  are  able  to  speak  from 

experience  with  it  during  the  time  it  has  been  on, 

we  would  not  hesitate  to  recommend  it, 

(Signed)     A.  S.  ROBB,  Superintendent." 

Amatite  has  not  been  on  the  market  many  years,  but  regarding  the  roofs  which  were  laid  in  the  early  days,  we  are  now 
receiving  many  letters  like  the  above. 

The  fact  that  Amalite  needs  no  painting  is  very  important:  for  it  means  that  the  maintenance  cost  is  nothing.  This  saving 
would  justify  us  in  charging  more  for  Amatite  than  the  usual  price  for  ready  roofing,  because  it's  worth  extra  money  not 
to  have  to  paint  it.  Amatite.  however,  is  lower  in  price  than  other  roofings  of  the  same  grade.  Use  it  and  after  a  few  years  you, 
too,  will  say,  "it  is  the  best  roofing  we  have."  Sample  and  booklet  free  on  request.     Address  our  nearest  office. 

THE  PATERSON  MANUFACTURING  CO.,  Limited 


ROOFING 


MONTREAL 


TORONTO 


WINNIPEG 


VANCOUVER 


ST.  JOHN.  N.B. 


HALIFAX.   N.S. 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents:    ALEXANDER  GIBB,  13  St.  John  St.,  MONTREAL 
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Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

An  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXI1E. 


Anyone    can    use    it.       Plumbers    and    other    mechanics    will    have 

FLUXITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

Of   the   Jobbers   and   Factors   in   small  and   large  tins.    Remember  it  in  your  indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  212  Vienna  Rd.,  Bermondsey,  Eng. 

General  Representatives  :  SAYWELL'S  SALESMEN.  61  Albert  Street,  Winnipeg. 

0m*mmi0m0fmm90m 


T^  MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,    PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kind*  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 


HARDWARE     AND     METAL 


Through  a  little  effort  at  advertising  and  a  big 
effort  at  producing  the  best  article  that  skilled 
mechanics  and  A-l  materials  could  produce,  our 

Klondike  and 
Jubilee  Brooms 

have  become  known  as  the  most  reliable  in  the 
market.  Just  now  we  are  devoting  special  at- 
tention to  perfecting  the  handles  of  these  lines 
by  a  new  system  of  polishing — making  them 
"  smooth  as  glass  "  Try  a  sample  lot,  you'll 
be  delighted. 

Manufactured   by 

Stevens-Hepner  Co.,  Limited 


PORT  ELGIN 


ONTARIO 


Good  Pumps— 
with  Good  Profits 

We  are  looking  for  the   pump   dealer   who 
knows  that  selling  good  pumps  pays  in  good-will. 

McDougall  Pumps  are 
well  made,  properly  fitted, 
good  through  and  through 
"Aremacdee"  Brand. 

Every  pump  sold  stays 
sold  and  stays  in  good  order. 

Metal  Hand  or  Motor 
Pumps— for  Force  or  Lift 
use— every  size,  style,   kind,  in  our  big  catalogue. 

Write 

The 

R.  McDougall  Co.,  limited 

GALT,  CANADA 
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Non-speculative 
Varnishes 


"^J" EITHER  you  nor  the  user 
■**  ^  takes  any  chances  when  buying 
Berry  Brothers'  Celebrated  Varnishes. 

The  reputation  of  over  half  a  century 
of  successful  use,  is  protected  by  the 
most  careful  system  of  practical  and 
chemical  laboratory  tests  provided 
by  any  manufacturer. 

There's  no  guesswork  in  the  making — and 
none  in  the  buying  of  any  item  in  our  ex- 
tensive line  of  finishes. 

BERRY  BROTHERS,  Limited 

The  World's  Largest  Varnish  Makers, 

Walkerville,  Ont. 


LIQUID  GRANITE  .A 


HARDWARE    AND     METAL 


American: 


Sickle  Grinder 

Sells  on  sight  to  FARM  TRADE. 

This  grinder  is  of  the  Enclosed  Machine-Cut  Gear  Type  and 
is  especially  adapted  for  all  kinds  ot  grinding,  such  as  Plow 
Points,  Axes,  Scythes,  Sickles,  etc. 

The  selling  price  will  appeal  to  the  larmer,  the  profits  will 
^  appeal  to  you. 

'iili^^  siA  Every  Grinder 

\l Ilr    vlii'lliiSiiiii  jJSSHiiiBa^a^B.     ^S5L  's  guaranteed. 


Write  for  Circulars 
and   Prices    NOW, 


American   Grinder   Mfg.    Co. 
Milwaukee,  Wis.,  U.S.A. 

Merchants  Hardware  Specialties  Co.,  Ltd., 
Calgary,  Alta.,  (Agents  for  Western  Canada.) 


The  "Hygienic" 
COFFEE 


PERCOLATOR 

Makes  an 

IDEAL  CUP 
OF  COFFEE 

It  is  beautifully 
finished  and 
fitted  with   the 
new  Monarch 
regulating 
lamp. 
The   Hy- 
gienic has 
no  near 
rival  when 

it  comes  to  point  of  adding  pleasure  and  satis- 
faction to  a  home.  Gift  seekers  buy  it  as  the  most 
appropriate  and  the  most  reliable  gift. 

Write  for  Illustrated  catalog. 

The  Buffalo  Mfg.  Co.,  Buffalo,  N.Y. 

Canadian  Representatives : 
H.  F.  McINTOSH  &  CO..  28  Toronto  Street,  Toronto 


Ent h  usi asm 


To  sell  goods  and  make  profit 
you  must  develop  this  quality. 
Home  made  goods  always  did 
make  you  feel  that  way.  That 
is  why  so  many  hardwaremen 
throughout  Western  Canada  are 
selling  our 

METAL    CEILINGS,     SHINGLES, 
SIDINGS  AND  CORRUGATED  IRON 

and  making  nice  profits. 

They  have  seen  them  made.  They 

know  they  are  right.     They  can 

get  them  in  a  hurry. 

All  these  things  will  be  at  your 

service  when  you  hook  up  with  us. 

WRITE      TO-DAY . 

Winnipeg  Ceiling  and  Roofing  Go. 


P.O.  Box  2186  H. 


Winnipeg,  Man. 


NATIONAL: 


Steel  Rim  Locks 


have,  through  their  past  service, 
proved  that  they  are  the  easiest 
operated,  most  durable,  and  abso- 
lutely the  safest  on  the  market. 

They  cannot  get  out  of  order,  as 
they  are  extremely  simple  and 
extra  strong  where  strength  is 
most  needed. 


If  you  do  not  know 
the  National  Lock, 
get  acquainted,  as 
i  t  meuns  more 
money   for  YOU. 

Order    from    your 
jobber. 

National  Hardware 

Company,  Lid. 

ORILLH.   ONTARIO,   CANADA 


HARDWARE     AND     META  L 


Each  FORD  Feature 
Means  Money  To  YOU 
— - -> 

Ford's  Hit  Extension  is  the 
newest,  the  best  and  the  most 
practical  ever  made 

It  combines  the  best  points  of 
other  makes  with  several  exclu- 
sive Ford  features,  the  combina- 
tion being  an  extension  thai  has 
absolutely  no  equal  on  the  mar- 
ket  to-day. 

Bach  feature  is  ;i  lime,  labor 
ami  money  saver  to  the  purchas- 
er, for  the  Ford  does  more  work, 
better    work    ami    accomplishes    it 

easier  and  in  loss  time  than  .ill 
former  clumsy  working  exten- 
sions. 

Bach  feature  is  ;i  talking  point 
-   .1   strong  selling  argument   and 

EACH  ONE  CLINCHES  A  SALE 

because  of  its  superiority  over 
tie-  ordinary  extensions. 

Electricians  are  very  entliiisi- 
astlc  over  the  Ford,  .-mil   without 

exception    proi nee   it   the   first 

Mini  only  really  practical  extern 
sion  over  produced. 

it   sells    for   the  same   pi 
inferior  extensions,   bni    the 
lsfactlon     it     ^'ivos     is     ten-fold 
greater. 


Tnc  demand   i.r  steadily  increasinc 
it   becomes  kimun   it   will  be  still  great- 
er.    Ao    yon    prepared    fot 
of  the  trade  that's  -mi:  to  come?     I 
not    stocked    up    with    this    ,,<«     ,.,;, 
-hull   be   pleased    ti  ,,,u 

Ian,    pace   lists   at 


Ford  Auger  Bit  Company 

\  HOLYOKE,  MASS. 


NICKEL 

The  Canadian  Capper  Cn. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Copper  Co, 


WRITE  US  FOR 
PARTICULARS  AND   PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


Wringer 


WHITE   MOP 
WRINGER  CO. 

FULTONVILLE, 
N.Y. 
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OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning'  Cutlery, 
6d.  and  is.   Canisters. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturer*  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths   and  Papers,  etc. 

Wellington  Mills,  London,  England 


HARDWAEE    AND     METAL 


The  McGlashan,  Clarke    12  Dwt.   Knives 


are  made  of  the   best   Crucible  Steel,  finished  by  methods  devel- 
oped during  years  of  successful  manufacture,  plate  with  12  dwts. 
pure  silver,  put  up  in  neat  Rack  Boxes  containing  one-half  dozen.     Every  box  contains  our  guarantee. 

The  McGlashan,  Clarke  Co.,  Ltd.,  Niagara  Falls,  Canada 

AGENTS  :  J.  Mackay  Rose.  88  McGill  St..  Montreal,  Que.  N.  F   Gundy.  61  Albert  St..  Toronto,  Ont.  David  Philip.  291  Portaee  Ave.,  Winnipeg, Man. 
Benj.  Rogers.  Charlottetown.  P.E.I. 


Dealers! 


HERE'S  YOUR  CHANCE 
TO    MAKE  A   SPLASH. 


This  Mantel  or  any  of  our  "70"  different  designs,  fitted  with  our  Electric  Grate 
requires  no  chimney,  therefore  anyone  building  a  house  can  have  a  Mantel 
complete  for  less  than  the  actual  cost  of  a  chimney. 

Write  for  the  "dope" — Your  contractors  will  fall  for  it. 
Don't  forget— We  have  the  best  line  of  Qas  and  Coal  Grates  in  the  country. 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 

Our   Motto -"QUALITY" 
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THERMO 

The  Washer 

That    makes   the    Washday    Bright 


Easy  to  Sell 


Its  improved  motion 
absolutely    elimin- 
ates washday  drud- 
gery     caused     by 
hard  working  ma- 
chinery.      It     is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 
washer       department 
get     full      descriptive 
matter  and  prices. 
Drop  us  a  card  NOW. 

LONDON. 
CANADA 


THE  LONDON   FOUNDRY   CO.,  LTD., 

Edwin  Schofield  (Eastern  Agent),  Canadian  Express  Bldg.,  Montreal: 
F.  J.  Schuch  (Western  Ontario  Agent).  19  Jarvn  Street,  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agent..) 
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A  Common  Sense  Talk 


AIR  IS  CHEAP.  You  do  not  pay  rates  for  air  like  you  do  for  water,  yet 
a  big  fuss  is  made  over  the  impurity  of  water  and  very  often  no  thought  is 
taken  of  the  impurity  of  the  air  breathed  from  day  to  day  and  night  to  night. 

Crowded  rooms,  whether  in  public  places,  schools,  orera  houses  or 
factories,  require  ventilation  as  well  as  the  private  dwellings. 

House  Building  is  a  Science  Nowadays  and  no  Building  is  Com. 
plete  Without  one  of  our  J.  W.  Harris  Ventilators. 

The  Ventilator  Itself  is  an  Ornament 
and  can  be  made  to  suit  the  character  of  the 
building,  either  as  to  size  or  as  to  quality 
of  material. 

Montreal,  Deo.  4th,  1905 
Messrs.  J.  W.  Harris  Mfg.  Co.,  Ltd. 
City 

Dear  Sirs,— 

In  answer  to  your  letter  of  the  25th  ult. .  l 
must  say  that  I  am  very  much  satisfied  with  the 
resultBof  the"ZEPHYR"  Ventilators. 

Yours  truly, 
W.  Champagne, 

191  St.  Paul  St. 

Dealers  everywhere  will  find  a  double  profit 
in  handling  this  ventilator.  Write  direct 
for  catalogue  and  booklet  to-day. 

Learn  about  our  system  of  ventilating.  A 
pleasure  to  send  books. 

The  J.  W.  Harris  Mfg.  Co.,  Ltd. 

General  Contractors  ana"  Manufacturers 

Montreal 
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HARDWARE    AND    METAL 


There's    a    Big    Demand    Among 
Miners    and    Sportsmen 

for  a  lamp  that  gives  high  lighting  efficiency  at  low  cost  and  that  will  stand  up  under  long  hard 
service  with  minimum  of  breakage  or  loss  of  parts. 

Maple  City   Acetylene   Lamps 

fill  this  demand.  They  have  many  strong  selling  features  to  be  found  in  no  other  acetylene  lamps  and  every 
lamp  is  thoroughly  guaranteed.  Our  broad  advertising  campaign  is  creating  a  specific  demand  for  Maple 
City  Lamps  that  you  can  easily  turn  to  profits.        Write  to-day  for  our  special  Selling  Proposition. 

MAPLE    CITY    MANUFACTURING    CO. 

MONMOUTH,    ILLINOIS,    U.  S.  A. 


We  have  the  facilities  for  turning  out 

The  Highest  Grade  Baling  Wire  and  Bale-Ties 

at  a  reasonable  cost — a  baling  wire  that  allows  the  dealer  good  profits  and  .s  certain  to  create 
enthusiasm  among  users. 

Before  placing  your  order,  write  us  for  prices  and  full  information. 

We  also  manufacture  WIRE  NAILS  and  STAPLES,  O.  &  A.  WIRE,  WIRE  BARREL 
HOOPS,  ETC.,  each  having  a  quality  that  is  unsurpassed. 

THE  LA/DLAW  BALE-TIE  CO.,  Limited,  Hamilton,  Ontario 


GEO.  W.   LAIDLAW,  Vancouver.  B.C. 


HARRY  F.  MOULDEN.  Winnipeg.  Man. 


Each  Basic  Invention  Brings 
New  Wrench  Demands 

The  success  of  many  inventions  depends  on  the  manufacturer's  ability  to  present 
them  in  simplified  forms  to  the  consumer.  Economy  of  space  often  places  adjustments 
in  almost  inaccessible  places.  New  shapes  of  wrenches  are  required  both  in  construc- 
tion work  and  as  part  of  the  equipment  furnished. 

"W.  &  B."  Diamond  Trade  Marked  Wrenches  have  a  design  to  meet  the  need  of 
every  branch  of  industry,  manufacturing,  agricultural,  railroad  building,  etc.  We  are 
in  touch  with  the  World  's  progress  in  inventions  and  processes  and  can  fill  your  needs. 

Get  them  from  your  nearest  jobber  or  send  order  direct. 

The  Whitman   &  Barnes  Mfg.  Co. 

Established  1854 

St.  Catharines,  Ontario 

Stocks  carried  at  Winnipeg  and  Montreal 


TRADE 


MARK 


Tools  of 

Quality 

Bear  These 

Marks. 
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HARDWARE     AND     METAL 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 

Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


t   RULE   &   LEVEL  CC 

Cataloge  containing  complete  description. 


Stanley  Concealed  Ratchet  Bit  Braces 

Note  Particularly — The  Cam  Ring  which  governs  the  ratchet  is  in 
line  with  the  bit — a  great  advantage  in  working. 

The  Ratchet  mechanism  is  completely  protected,  so  that  it  is  always 
free  from  dirt,  grit  and  moisture,  and  retains  oil  for  a  long  time. 

In  the  clutch  mechanism,  five  teeth  are  in  engagement  when  working 
as  a  Ratchet,  as  against  one  tooth  in  other  forms  of  Ratchet  Braces. 

They  are  highly  nickeled  and  have  cocobolo  Ball-bearing  Heads 
and  Cocobolo  handles. 

These  Braces,  together  with  many  other  varieties  of  Ratchet  and 
Sleeve  Braces,  are  now  being  made  at  our  CANADIAN  WORKS. 

ftuLU  §i  JUvei  <ta 

"New  Britain.Conn.U.SA 


MAXWELL'S  "BLUE  BELLE" 

is  a  remarkably  quick-acting,  easy-working,  reciprocating 
washer.  When  the  tub  moves  in  one  direction  the  rub- 
ber board  revolves  the  opposite  way.  This  double  action, 
which  is  found  only  on  Blue  Belle  machines,  is  a  great 
time  saver.  Double  re-acting  springs  and  ball-bearings 
assist  in  making  easy  motion.  Tub  is  oak  grained  and 
angle-steel  frame  is  finished  in   aluminum, 

Write  for  Catalogue  of  Washers 

DAVID  MAXWELL  &  SONS,  ST.  MARY'S,  Ont. 


Open  Ring  Cow  Ties 


f  WELD 

25%  more  strength 


[wear 


ELECTRIC 
SWELL 
WELD 
CHAIN 

I   MADE  IN   CANADA 
J  Aun 


Closed  Ring  Cow  Ties 


I 


ORDERS 


25°/  more     sales 

SOLD  BY  JOBBERS  J  MV/0   "*^*  v,    ^  PR0FITS 


Made  by 


McKinnon  Chain  Company 


BUFFALO,  N.Y. 


ST.  CATHARINES,  ONT. 


HARDWARE    AND    METAL 


WHAT    FILES 

are  you  handling?  Are  the}T 
perfectly  satisfactory  to  your 
customers?  If  you  would  be 
absolutely  certain  about  the 
quality  of  your  file  stock,  make 
it  a  point  to  handle  only 
Mcholson-Made  Files.  These 
are  the  favorite  made-in-Cana- 
da  Nicholson  Brands : — 


a  ) 


"American" 

"Arcade" 

"Great  Western" 

"Globe" 

"Eagle" 

"McClellan" 

Kearney  &  Foot 

"J.  B.  Smith" 


■'J.BSC 


Nicholson-Made  Files 
are  the  standard  of 
file  quality  the  world 
over.  Since  1864  we 
have  specialized  in 
the  manufacture  of 
high-grade  files. 
Our  long  experience, 
special  machinery, 
special  methods,  specially 
trained  men  and  specially 
made  steel  stand  back  of  every 
dealer  who  sells  Nicholson- 
Made  Files. 

Your  Jobber  sells  them. 

NICHOLSON 
FILE  CO. 


PORT  HOPE, 


ONT. 


PERFECT  MITRES 

are  always  made  with 

THE 
LANGDON 
ACME 
MITRE 
BOX 

When  supplied 
with    back    saws 
fitted  by  ourselves,  they   are   warranted    to   do 
perfect  work. 


OUICKLY 
ADJUSTED 
FOR  ANY 
ANGLE. 


Some  of  the  advantages  over  older  models  are  : — In 
longer  guides,  which  hold  the  saw  steadier.     These 
guides    are    provided   with    elevators    to    hold    the 
saw  stationary,  when  desired,  above  the  work.     In 
a  graduated  arc  showing  the   various  angles  com- 
monly used.     In  supporting  guides,  to  hold  the  work  in  place. 
In   an    appliance   for    quicker   adjustment   of    extension   lever. 
In  a  length  gauge  for  duplicate  lengths. 

These  boxes  are  made  in  three  sizes,  and  put  up    with   varying   sizes   of 
saws,  ranging  from  22  x  14  in.  to  30  x  5  in. 


Send  for  the  FREE  book 
"Tool  Practice " 


Millers  Falls  Go. 

28  Warren   Street 

New  York 


For  Increased  Business 

Setl   the 

SHELF  LOCK  STEP  LADDER 


This  is  the  lowest 
priced  step  ladder  we 
make.  Galvanized 
steel  ears  fasten  the  legs 
and  risers  to  the  top. 

The    lock   that 
holds     the   ladder 
from     opening     and 
closing  when  in  use 
is    made     by    using 
strips   of   steel   to 
form  a  hinge  with 
the  arms  that  sup- 
port the  shelf. 

The  shelf  is  always 
up  when  the  ladder  is 
closed  and  horizontal 
when  in  use.  This  is  a 
very  convenient 
and  practical  house 
ladder  where  short 
lengths  are  usee*  and 
it  is  certain  to  appeal 
to  the  puplic. 

Made  regularly  4  to 
10ft. 


Write  tor  Catalog 
ana"  full 

Particulars. 


The  Stratford  Mfg.  Co.,  Limited 


Stratford 


Ontario 


Canada 
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The  best  advertisement  for  your  store  is  a  satisfied 
customer.     The  carpenter  who  buys  a 

SIMONDS    SAW 

and  is  pleased  with  his  purchase  returns  again  to 
give  you  more  of  his  trade.  This  is  one  sure  way 
to  gain  friends  among  the  best  buyers.  Each  Simonds 
Hand  Saw  is  fully  warranted,  and  you  are  absolutely 
protected  against  loss  in  selling  it. 


Simonds  Canada  Saw  Company,  Limited 

MONTREAL,  P.  Q. 

St,  John,  N.B.         Vancouver,  B.C.         In  the  U.S.— The  Simonds  Mfg.  Co. 


No.  21  for  women' 

Others  are  not  just  as  good 


.."!*     ELY'S  DANDY 

"  ho  a "  m™     "OP  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as   good. 

Be  sure  that  each  bears  the  name 

ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 


"Try  Us  for  Service 
and  Quality" 


We  carry  a 
large  stock  of 

Wholesale  Plumbers'  Supplies, 

from    which    we     can 
make  immediate  ship- 


ments. 


Drop  us  a  card  and  get 
FREE  copies  oj  Blue 
Prints  for  septic  tanks. 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 


VOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction  to   your    customer 

in  every  instance. 

Write  for  Prices  and  Disoounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


AYLMER, 


ONTARIO 
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GET  THE  GENUINE 


DOES  THE   REPUTATION   of   GARLOCK 
PACKING  mean  anything  to  you? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -         ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


: 


Copper  Sheets 


M.  &.  L.  Samuel,  Benjamin  &  Co. 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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BEAR  BRAND 
LAMP  BLACKS 


'We  are  the  largest  manufacturers  of  LAMP 
BLACKS,  IVORY  BLACKS,  BONE  BLACKS. 
DROP       BLACKS,       MINERAL       BLACKS       anJ 

CEMENT  BLACKS   in  the  world. 

This   has   been    entirely    due    to    the    CONSISTENT 

HIGH    QUALITY    of    our    products. 

WRITE    FOR    SAMPLES    AND    PRICES. 

SOLD    BY    MOST    WHOLESALE    HOUSES. 


Whenever 
you    see 
this    mark 
on     LAMP 
BLACK 
there  is 
ABSO- 
LUTE 
PURITY 


WILCKES  MARTIN  WILCKES  CO. 


NEW  YORK.  N.Y..  U.S.A. 

Wm.  H.  Evans,  232  James  St.,  Montreal;  E. 
Fielding,  34  Yonge  St.,  Toronto;  H.  W.  Glassco 
Winnipeg. 


f6%rmantom\ 

'   '*..    tiv^a  mm  moa  a  ^s*' 


^  ^W ■■■--. ■.,? 


STEP  LADDERS 

4  TO  12  FNT 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Send  for  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  -  ONT. 


A  Strong  Selling  Point 


This  combination  Nut  and  Pipe  Wrench  his  a 
very  strong  selling  point— Double  Efficiency. 
Its  handiness  and  strength  at  once    appeal  to  the  good  mechanic  to 

save  him  time  snd  trouble.      You  can  sell  a  lot  of  these    Wrenches — 

mike  a  stirt  by  writing  to-day  for  our  catalog. 

BEMIS  &  CALL  HARDWARE  &  TOOL  CO. 

Springfield,  Mats.,  U.S.A. 


HARDWARE 
BUILDERS' 


SPECIALISTS 


Buyers  and  Exporters  for  Hardware, 

Metal,  Heating,  Paint    and    Oil 

Trades. 

STRACHAN,  OSWELL  &.  CO. 

22    St.    Mary    Axe,    LONDON,  E.C. 


Correspondence     Invited. 


w 


ESTERN 


Incorporated 
1851 


ASSURANCE 
COMPANY 


FIRE 

AND 

MARINE 


HEAD  OFFICE,  TORONTO,  ONT. 

Assets  over  $3,570,000 

54,000,000.00 


Losses  Paid  Since  Organization 
of  the  Company,  over    - 


HON.  GEO.  A.  COX,  President 

W.  R.  BROCK,  Vice-President 

W.  B.  MEIKLE,  General  Manager 

C.  C.  FOSTER,  Secretary 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Cold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


British  America  Assurance  Company 

4.0. 1833 

Ft  RE  &  MARINE 
Head  Office,  Toronto 

B3ARD  OF  DIRECTORS 

Hon.  Geo.  A.  Cox.  President.        W.  R.  Brock.  Vice-President. 

Robert  Bickerdike.  M.P..  W.  B.  Meikle.  E.  W.  Cox, 

Geo.  A.  Morrow.  D.  B.  Hanna,  Augustus  Myers, 

John     Hoskin.    K.C..LL.D..    Frederic    Nicholls,    Alex.    Laird, 

James  Kerr  Osborne,  Z.  A.  Lash.  K.C.,  LL.D. 

Sir  Henry  M.  Pellatt,  E.  R.  Wood. 

W.  B.  Meikle,  General  Manager. 

CAPITAL $1,400,000.00 

ASSETS 2.061.374.10 

LOSSES  PAID  SINCE  ORGANIZATION  35,000.000.00 
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MR.  DEALER: 

Buy  Pliers  that  sell,  UTICAi  are 
the  highest  grade  Pliers  made,  and  are 
in  great  demand  throughout  the  Country. 
They  do  not  lie  on  your  shelves,  but 
bring  you  business.     Try  them. 

Every  tool  stamped  "Utica"  is  guar- 
anteed to  give  entire  satisfaction  or 
money   back. 

UTICA  DROP  FORGE  &  TOOL  CO. 

UTICA.  N.Y. 

SOLE     CANADIAN     AGENTS 

SMITH  HARDWARE  CO.,  Ltd.,  240  Lemoine  St.,  MONTREAL 


"  RAINBOW  " 

Converted  Steel 
Shear 

In  display  boxes 
of  assorted  dozens. 
Sizes  6,  7,  8  and  9 
inches  :  also  in 
dozens  straight 
sizes. 

A   popular  seller 

at  a  popular 

price. 

Smith      Hardware 
Co.,  Limited 

240  Lemoine  St. 
Montreal. 


BLACK  JACK 


QUICK 

CLEAN 

HANDY 


M-lb.  tina- 
3  doz.  in  case 


TRY  IT 


SOLD     BY 

ALL 
JOBBERS 


POTATO  BUGS 


will  be  at  work  shortly.  We  claim  to 
have  the  most  convenient  HAND 
SPRAYER  for  applying  Paris  Green  that 
is  on  the  market — at  the  price.  It  is 
Automatic  (Compressed-Air)  light,  easily 
handled,  does  the  work  quickly  and  well, 
saves  material  and  is  cheap. 

■  ~'  Every  Farmer  and  Potato  Grower 
needs  one.      You  should  have  it  in  stock. 

CAVERS      BROS.,     Manufacturers 

GALT,     ONTARIO 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 


LIMITED 


Avoid  imitations    of    our 


CUTLERY  *  +As  l^    * 


By  seeing  that  this 
mark    is   on   each    blade. 


Wanted  \^' 


SOLE  AGENTS  FOR  CANADA 

James  Hutton  G&  Company 

MONTREAL 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors,  Gates,  etc. 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and   Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


LONDON,    CANADA 


O.K.   TMIMBLI 


These  Thimbles  are  easily  adjusted  and  cannot  get  out  of  order  because 
they  have  no  springs.  They  are  the  only  real  good  Stove  Pipe  Thimbles 
inthe  market.  For  sale  by  leading  jobbers,  and  manufactured  exclu- 
sively by 


METAL  SHINGLE  <9 SWING  G°  LTD 

PRESTON  &  MONTREAL 


MODERN  WIRE  MACHINERY 

COMPLETE  PLANTS     FOR  WIRE  DRAWING.    NETTING.   WEAVING 

Complete  Plants  for  making  ELECTRIC  WELDED  CHAIN 

Up-to-date     AUTOMATIC    MACHINES  for 

making: 

BOLTS.    COTTER   PINS.  CUT  NAILS; 

TACKS.     FURNITURE 

SPRINGS. 

HINGES.  NAILS.  . 

RIVETS. SCREWS  A 

STAPLES, 'WIRE  NAILS       >■*•£   t"3 

QUADRANGULAR        « 

MESH  WIRE  NETTING  M 

WIRE  STRAIGHTENING 

and  CUTTING  MACHINES  ETC 

Senu  Your  Enquiries. 

ED.  BRAND 

Specialist   in     Wire  Machinery, 

472,  Moss  Lane,  East 
Manchester  -  England 

Cable  Ad:  "Filieres,  Manchester  RIVET    PRESS 

Code  used--A.B.C,  5th    Edition 


81 


HARDWARE    AND    METAL 

DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL    CO.,  LTD. 
Fraser  Avenue,  Toronto. 


BABBITT  METAL. 


EMERY  WHEELS. 


Canadian 

Hart  Wheels 

443  Barton  St  East,  Hamilton 

Corundum  and  Binary  Wh««l» 

Grinding  Machines,  Bearer 

Oil  StooM. 


FLOOR  SPRINGS. 


The    Best    Door    Closer    la 

Newman's   Invincible   Floor   Spring 

Will  eloee  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


ALEXANDER    GIBB 

Manufa  eturere'  Agent  and  Metal  Broker, 

St.  Nicholas  Bldg.,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented. 


RIVETS   AND   STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper  Burrs, 
Bifurcated  and  Tubular  Rivets,  Wire  Naila, 
Copper  and  Steel  Boat  and  Canoe  Nails, 
Escutcheon  Pins,  Leather  Shoe  and  Overshoe 
Buckles,  Felloe  Plates. 


BUILDERS'  SUPPLIES. 


HOUSE  NUMBERS. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  £§>  Banks 

Steel  Beams.  Columns.  Plates    Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Sen,  Maniius.N.Y. 


CLIPPERS. 


fKH&ijb  u-sr  re 

THAT'S 
SUFFICIENT. 

SEKD  FOR  CATALOGUE  TO 

American  Shearer  Mfg.  Co.,  Nashua,NH,U& 
Wlebusch  &  Hilger,  Ltd.,  special  New  York 
Representatives,   106-110   Lafayette    Street. 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth,  Ont.,  by 

James   &  Reid 

ASK  YOUR  JOBBER 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON.  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,    well  sewn  with  heavy  twine  and 

riveted. 

Waterproof  Horse   and  Wagon    Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


IRON  and  STEEL 

OF  ALL    DESCRIPTIONS 
Brass,  Copper,  Zinc,  etc 

David  C.  Mitchell  &  Company, 

118    Queen    Street,  Glasgow,    Scotland. 


MANUFACTURERS'  AGENT. 


Western    Distributors,  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchants    and 
Manufacturers'   Agents,   Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR      POSITION      IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON.   WESTERN    CANADA 


Keep  in  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on  the 
earth  has  been  schooled  by  nature  to 
look  for  signs ;  for  invitations  to  taste ; 
for  suggestions  as  to  what  to  wear.  Tell 
your  story  briefly,  forcibly,  truthfully, 
and  address  it  through  the  proper  media 
and  you  can  successfully  apply  advertis- 
ing as  a  means  to  increased  distribution. 


BRACKETS. 


The  Atlas  Bracket 

This  bracket  brings   you   a 
larger  profit   and   is   better 

than   any   on   the   market.     Our   5x7 

has  withstood  a  test  of  500  lbs. 

Write  us  for  samples  and  prices  to-day. 

Atlas  Manufacturing  Company 

121  Water  St..  New  Haven.  Conn. 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts    of    Canada. 


-@ 


WE   MAKE  A  SPECIALTY  OF 

WIRE  SPRINGS 

for  COMPRESSION  and  EXTENSION. 

James  Steele,  Limited,  Guelph 
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Send  For  Our  New  Catalog 

Most  complete  line  ol 

SCREW   DRIVERS    AND 


SMALL   TOOLS 

PIONEER  TOOLS 


The   Southington   Mfg.  Co., 


Southington,   Conn. 


TOOL  HOLDERS 


Armstrong 
Bros.  Tool  Co. 

106  N.  Francisco 
Ave.,  Chicago,  IT.  3.  A 


HARDWARE  SHELF  BOXES 


|  Goods  Well  Displayed  are  Half  Sold  ! 

->  The  most  atlractive.most  dim. 
aWe  and  most  serviceable  theff 
bo>  on  the  market » the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 
Aw«tt  Sto/fQxxn 


write  far  Catalogue  «JfVwli* 

CHMEHON  W  CAMPBELL 
"Saronios 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,   Estate   and   Fire 

Insurance  Agents. 
13H  Toronto  Street,  Toronto.     52  Canada  Life  Bldi'.,  Hootreal 


Reproduction  of 

NEW  SEYMOUR   SHOW  CARD 

12-in.  by  15-in.,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.      A  show   card    will   be   sent  to  every   dealer 

sending;  his  business  card  with  request  to 

Henry  T   Seymour  Shear  Co. 

Sellini  Agents.  WIEBUSCB  &  HILGEB,  Ltd.,  New  York 


BUY  THE  BEST 

|p  ^      Star  Brand  Cotton  Rope 

H  t  RC II  IF  \ star  Brand  Cotton  clothes  Lines 


SASH  CORD 


Star  Brand  Cotton  Twine 

For  Sale  by  All  Wholesale  Dealers 


The  INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON   &  SON,    Canadian    Agents,    MONTREAL 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  %iZag%£:a Wooden p,cMetm °" 


FENCE  HOOK 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


ff   A  nP  IMP1  "       are  the  strongest  and  sharpest   low-priced   Shears  and  Scissors 
l\  \J  111  Lj  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5  years  ago;  and  why  are  30,000  pairs  of  Acme 

Shears  sold  daily  to-day  ? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and  a 

handsome  profit  to  the  dealer  with  greatly  increased  sales. 

Special  Representatives,  Wiebnsch  &  Bilker,  Ltd.,  New  York  City. 

MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple. 

ment  your  high-priced  shears  with    "Acme"   shears  and  scissors  and    watch  the 

gratifying  results.  ■ 

Jobbers  should  write        ^^fflBBPSP^98^ 

for    our  W-2  Cata-      ■^Z^-:,..  I    ffisSgS,^, 

log  ue  ,  illustrating  ^^"^"^^""■■■■■^^■annanBanaasjaj^aaJMNNBI^HfH 

themostcompleteline 

ofshearsandscissors  The  No.  701  Oval  Steel  Screw  Straight  Trimmer 

manufactured.  is  one  of  our  newest  patterns. 

THE  ACME  SHEAR  CO.,  (12S19S  Kno«Hoo  Si..)  BRIDGEPORT,  CONN.,  U.S.A. 


HEATING  SYSTEMS 


WRITE   FOR    CATALOGUE  &  PRICES 

PEASE  WALDON  CO.,  UmtledPEASE  FOUNDRY  COMPANYPlVtSg  PACIFIC  FOUNDRY  Limited 
WINNIPEG  Maairao  VANCOUVER 

TORONTO 
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Peterboro  Hardware 


\^^am& 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  .customers 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 


SHEET  COPPER 

Prompt  Shipment 

* 

Stock  ;or  Import 
B.  &  S.  H.  Thompson  &  Co. 

LIMITED 

MONTREAL,  QUE. 


@: 


:® 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They  appeal  to  the  best 
mechanics  and  are  backed  up  by  an  aggressive 
advertising  campaign   that  pays!     Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.     Address 

E.  C.  ATKINS  &  CO., 


Vancouver  Branch.  109  Powell  St. 


&■■ 


MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolis,  Ind. 
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MYERS 


UM 


We  manufacture  all  kinds  of 
PUMPS.HAY  UNLOADING 
TOOLS  and  BARNDOOR 
HANGERS  that  are  service- 
able, durable  and  reliable. 
You  never  fail  to  get 
QUALITY  when  buying 
"THE  MYERS." 

F.  E.  MYERS  &  BRO. 

ASHLAND,  OHIO 

J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houses 


Jardine  Universal  Ratchet 
Clamp  Drill 

Dsed  in  factories  of  all  kinds  for 
harried  machine  repairs. 

All  machine  shops  and  railway 
■hops  should  have  it. 

Bridge  builders,  track  layers, 
and  structural  metal  workers 
hare  constant  use  for  it. 

3«ed  for  Dwcription. 


A.  B.  JARDINE  &  CO. 

HEBTELER  ONTARIO 


MAKE  YOUR  PARCELS 
ADVERTISE  YOU 


You  can  make  each  parcel  that  goes 
out  of  your  store  advertise  you.  The 
advertisement  will  go  into  many  houses 
where  you  could  not  otherwise  get 
it  and  will  identify  your  name  with 
quality  and  satisfaction  that  the  pur- 
chaser gets  from  your  goods. 

The  Automatic  Printing  Device 
prints  the  advertisement  on  the  wrapp- 
er by  the  action  of  unrolling  the  paper 
No  extra  work.  No  trouble. 


Write  for  our  Leaflet  which  describes 
the  details  and  advantages  of  this 
valuable  device   and  gives  you  prices. 


UTILITIES    LIMITED 


73  Bank  of  Ottawa  Bld£., 


MONTREAL 


MORE     ECONOMICAL    DELIVERY 

That  the  motor  truck  will  soon  replace  the  horse  and  rig  for  commercial  delivery 
purposes  is  the  contention  of  a  writer  in  MacLean's  Magazine  for  April,  who  deals 
with  "The  Future  of  the  Motor  Truck."  The  trucks  are  now  in  general  use  in  the 
larger  centres  of  the  United  States  and  are  rapidly  growing  in  popularity  in  Canada. 
There  is  no  question  as  to  the  better  service  which  they  provide ;  the  only  issue  is  as  to 
the  cost  of  operation.  To  merchants  this  is  a  vital  problem.  The  facts,  figures  and 
conclusions  which  are  presented  in  the  article  would  seem  to  indicate  that  the  motor 
truck  will  soon  supersede  the  horse  and  rig. 


NO  SMELL! 
NO  DIRT! 
NO  WASTE! 


These  are  only  three  of 
the  great  advantages  of 
ERMALINE  paper  bag 
cookery. 

The  food  tastes  better 
and  all  the  goodness  is 
preserved. 

If  your  customers  use 
ERMALINE  paper 
bags  once,  they  will  use 
them  all  the  time.  That 
means  a  nice  steady 
trade  for  you,  and  the 
profit  is  good. 

Can  be  used  with  suc- 
cess in  any  kind  of  an 
oven,  wood,  coal,  gas  or 
oil.  Try  them  yourself 
and  see! 

Samples  free  from  your 
wholesaler  or  from  the 
manufacturers. 

EDWARD  LLOYD  Limited 

EASTERN  TOWNSHIPS  BANK  BLDG. 
MONTREAL 

Main  4829. 
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INCREASED 
OUTPUT 

is  the  best  sign  of  progress. 
That  has  been  our  record 
month  after  month  since  we 
started  making  batteries.  Now, 
we  couldn't  increase  output 
unless  sales  showed  a  cor- 
responding increase,  and  an 
increase  in  sale^  means  satis- 
faction to  consumers, 

X  CELL 

Dry    Batteries 

(Made  in  Winnipeg) 

have  captured  the  whole  field  in  the  West.  Dealer 
and  consumer  alike  have  learned  to  expect  and  rely 
upon  getting  fresh,  live  cells  of  high  initial  amperage 
and  strong  recuperative  powers,  when  buying 
X  CELLS. 

Write    us  and  we'll  put  you  in  touch  with  the  nearest  jobber 

Canadian     Carbon     Company 

OF  WINNIPEG,  LIMITED 

Bury  and  Irish  Ave.,  -  -  Winnipeg 

E.  W.   HANNA,  President  and  Managing  Director 


fa 

can  only  be  secured  by  selling  a  reliable 
and  serviceable  article.     In 

STILL'S 

AXE    HANDLES 

you  will  bave  everything  that  is  desired  in 
a  quick-selling  and  reliable  handle.  The 
shaping,  balancing,  finishing  and  selection 
of  wood  are  done  by  experts,  and  an  abso- 
lute guarantee  accompanies  every  handle 
that  leaves  our  factory.  Write  for  price 
list. 

J.  H.  Still  Mfg.  Co.,  Ltd. 

ST.  THOMAS  ONTARIO 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 
General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


■■■■■■■■ 


II  I  II  B  LI 


Mnnnv 


■■■■■■■■ 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  Work.  Etc..  for  Prisons. 
Jails  and  City  Lockups. 


GRAND  RAPIDS 


No.  12 
GRAND  RAPIDS 


All-Steel 
Sash  Pulleys 

SAVE  THEIR  ENTIRE  COST 
IN 

Labor,  Freight,  Screws,  &c. 

GRAND     RAPIDS     are     the 

original— the  STAND- 
ARD goods.  Nearly  ev- 
ery jobber  in  Canada  and 
United  States  carries 
them  in  stock. 
Write  for  samples  and 
descriptive  catalogues 
We  make  thirty-seven 
styles. 

Largest    Sash    Pulley 
makers  in  the  world. 


GRAND  RAPIDS  HARDWARE  CO. 

100  Eleventh  Street.  6RAND  RAPIDS,  MICH.,  U.SA. 
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"Scheip's  Perfect"  Patent  Nestable  Stove  Pipe 

ie  Best  on  Earth 


Anybody  can  put  it  together.     Hands  are  the  only  tools  required.     6  in.  and  7  in. 

Requires  no  staples. 

Locks  easily  and  securely. 

When  put  together  is  equal  to  riveted  pipe. 

Every  length  guaranteed  to  fit  perfectly. 

Oiled  to  prevent  rusting. 

Packed  25  lengths  in  a  crate. 

It  is  cheaper  to  buy  "Scheip's  Perfect"  in  crates  than  to  make  your  own  pipe, 
or  pay  the  freight  on  riveted  pipe. 

The  crating  lessens  your  freight  charges,  and  the  pipe  you  get  is  "Perfect" 
— as  its  name  implies. 

When  you  are  ready  to  stock  up  with  stove  pipe  accessories,  tell  us. 

We  have  everything  you  need — Elbows,  Dampers,  Half-lengths,  Damper- 
lengths,  Tees,  Tapers,  Thimbles,  Plugs,  Chimney  Caps,  Ridge  Pipes,  Side  Roof 
Pipes,  Stove  Boards,  etc.,  for  all  sizes  from  3  inch,  to  8  inch. 

Our  prices  will  be  quoted  on  request — you  will  find  themlreasonable. 


E.  T.  WRIGHT  &  CO. 


(H.  G.  WRIGHT) 


HAMILTON,  CANADA 

Agencies  at  Vancouver,  Winnipeg  and  Toronto 


IT'S  QUALITY  AND  ADVANTAGES  THAT  MAKE 


CANADIAN  HOWARD 


DOUBLE 
RADIATOR 


FURNACES 


THE  CHOICE  OF  MOST  BUILDERS 


The  "HOWARD"  Furnace  means  an  enormous  economy  in  fuel  to  the  user, 
as  the  heat  and  gases  have  to  pass  through  two  radiators,  thereby  greatly 
reducing  the  heat  by  the  time  it  reaches  the  smoke  pipe,  which,  in  the  ordinary 
furnace  woula  go  up  the  chimney. 

We  employ  only  the  most  skilled  mechanics  and  use  only  the  best  materials  in 
the  manufacture  of  this  furnace. 

Mr.  Dealer,  if  you  want  to  handle  a  line  that  will  prove  completely  satisfactory 
to  your  customers,  and  a  money-maker  for  yourself,  investigate  the  HOWARD. 
Remember  it  is  absolutely  guaranteed.     Write  us  for  particulars. 

The  C.  NORSWORTHY  CO.,  Ltd.,  St.  Thomas,  Ont. 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper. 


ESTABLISHED  1849 


BRADSTREET'S 

Office!     Throughout    the    Civilized     World 


OFFICE8  IN  CANADA  : 


Calgary,  Alta. 
Edmonton.  Alta. 
Halifax,  N.8. 
London,  Ont. 
Ottawa,  Ont. 
8t.  John    N.B. 


Vancouver.  B.C. 
Hamilton.  Ont. 
Montreal,  Que. 

?uebec.  Que. 
orontc,  O   t. 
Winnipeg,  Man. 


Reputation  sained  by  long  yean  of  Tlgoroue, 
eoneeientioue  and  aueceaeiul  work. 

THOMAS  C.  IRVING,  vVY.V^"^^ 

TORONTO 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  ef 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN   HEARTH    STEEL 

87 


Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 

"Comet  Brand" 

Alto  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Maker* 

W.  Gilbertson  &  Co.,  Limited 

Sele  Canadian  Sale*  Agent 

ALEXANDER  GIBB 

St.  Nicholas  Bldg.         -         Montreal 
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No  Dirt 
Can  Lodge 

in  the 
"All-Metal" 


It  Stands  to 
Reason 


that  an  all-metal  washboard  made 
in  one  piece  will  outwear  the  old- 
fashioned  wooden  kind  many 
times.  Then  if  this  is  a  fact,  the 
all-metal  washboard  is  the  most 
economical.  This  feature  alone  is 
one  that  prompts  the  housewife  to 
buy  ME  AKINS '  SANITARY 
WASHBOARDS  when  the  dealer 
shows  her  this  modern  production 
in  the  art  of  wash-board  making. 
Meakins'  Sanitary  Washboards 
give  no  chance  for  dirt  to  lodge  or 
metal  to  loosen  to  scratch  the 
hands.  The  "All-metal"  has  won 
favor  for  its  practicability,  and 
sanitary  construction.  It  will  not 
rust  or  corrode.  Send  for  particu- 
lars and  prices. 

Meakins  &  Sons 

Hamilton    -    Ontario 


^Hoe,  Rake,  Shovel, 

Axe,  Adze,  Pick,  Sledge, 

Hay  Fork,  Manure  Fork, 

Peevie,  Spike  Maul, 

Cant  Hook, 

Hammer 

HANDLES 
Of  Quality 

WHIFFLETREES 

DOUBLETREES 

NECKYOKES 


Our  factory  is  located  in  the  centre  of 
the  Hickory,  Oak  and  White  Ash  belt  of 
the  Province  of  Ontario,  therefore,  we 
are  in  a  position  to  secure  raw  materials 
of  the  very  finest  quality  and  at  the 
lowest  possible  cost. 


The  many  repeat  orders  which  we  are 
constantly  receiving  are  proof  positive 
that  our  goods  and  their  profit-yielding 
qualities  appeal  to  the  trade. 


WRITE  FOR  CATALOGUE 
AND  PRICES  NOW. 

W.  C.  CRAWFORD  CO. 

LIMITED 
Tilbury,         ....         Ontario 
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INDEX     TO     ADVERTISERS 

Occasionally   advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 


Acme   Shear   Co 83 

"American    Grinder    Mfg.    Co 72 

Armstrong    Bros.    Tool    Co 84 

Atkins    &   Co.,    E.    C 81 

Atlas    Mfg.    Co 82 

Aylmer   Pump   &    Scale   Co 78 

Auto    Controller    Co.,    The    70 

Barber   Asphalt    Paving   Co 25 

Barker,  D.  J.,  &  Son  16 

Bamet    Mfg.    Co 68 

Bamett,    G.    &    H.    Co 76 

Barton    Netting    Co 7* 

Belleville    Hdw.    &    Lock    Co 

Inside    back    cover 

Bemis   &   Call   Hdw.    &   Tool   Co....  80 

Berry    Bros 71 

Bosse  &  Banks   82 

Bowser,   S.   F„   &  Co.,   Ltd 57 

Brandram-Henderson,    Ltd 65 

Brand,    Ed 81 

Bradstreets     87 

Bridgeport    Hdw.    Mfg.    Corp 23 

Bissell    Carpet    Sweeping    Co 29 

British    Am.    Assurance    Co SJ 

Brown   Boggs   Co.,   The    10 

Buck   Stove    Co.,    Wm 15 

Buffalo    Mfg.    Co 72 

Burrow   Stewart   &   Milne    18 

Cameron   &   Campbell    83 

Canada   Foundry  Co 80 

Canada   Glue   Co 11 

Canada    Cement    Co 5 

Canada   Metal  Co 11  82 

Canada   Steel   Goods   Co 3 

Canada    Wire    &    Iron    Goods    Mfg. 

Co 86 

Canadian    Copper    Co 73 

Canadian    Carbon    Co 86 

Canadian    Rope    Buckle    Co 89 

Can.    Fairbanks-Morse    Co.,    Ltd 2 

Canadian    Ferrosteel    Cc 18 

Canadian  Hart  Wheels   82 

Canadian    Tube    &    Iron    Co 17 

Can.   Heating   &   Ventilating   Co 15 

Caverhill,    Learmont    &    Co 27 

Cavers   Bros 81 

Chadiloid    Chemical    Co 64 

Cheney   &   Sons,    S 82 

Chicago  Spring  Butt   Co 1 

Crawford   Co..    W.    C 88 

Consolidated  Plate  Glass  Co 63 

Collins    Mfg.    Co 82 

Cowan  &  Britton  66 

Cummer-Dowswell,    Ltd 21 


Davidson,    Thos.,    Mfg.    Co 8 

Deming    Co.,    The    9 

Delta    File    Works    29 

Directory    of    Manufacturers    82  83 

Double   Claw   Hammer   Co 24 

Dominion    Cartridge    Co 30 

Dorken    Bros 28 

Dougall   Varnish   Co 67 

Ely   Mfg.    Co.,    Theo   J 78 

Enterprise  Enamel  Co 89 

Erie    Iron    Works,    Ltd 66 

Findlay    Bros 16 

Ford  Auger  Bit  Co 73 

Garlock    Packing    Co 79 

Gibb,    Alexander    82 

Gillette    Safety    Razor    Co 

Inside    front    cover 

Gilbertson   &   Co.,    W 87 

Goodell-Pratt    Co 2'J 

Grand    Rapids    Hdw.    Co 86 

Greening,    B.,   Wire  Co 26 

Gutta    Percha   &    Rubber    Mfg.    Co., 

Inside    back    cover 

Hamilton   Brass   Mfg.    Co 17 

Hamilton   &    Son,    C.    J 23 

Hamilton    Cotton    Co 83 

Hamilton    Stamp   &    Stencil    Wks....  82 

Harrington    &    Richardson    Arms    Co  28 

Harris,   J.    W.,    Co 74 

Heinisch,    R.,    Sons    Co 59 

Henderson    &    Richardson    68 

Howland,   H.   S.,    Sons  &   Co 7 

Hutton,  Jas.,  &  Co 81 

Imperial    Vamish    &    Color   Co 53 

International    Varnish    Co 09 

James    &    Reid    82 

Jamieson   &   Co.,   Ltd.,   R.   C 61 

Jardine,    A.    B.,    &    Co 85 

Jenkins    Bros 9 

Jenkins  &  Hardy   87 

Kampfe  Bros 24 

Laidlaw  Bale  Tie  Co 75 

Leslie,    A.C.,    &    Co 29 

Lewis    Bros.,    Ltd 3 

Lloyd,    Ed 85 

London    Bolt   &    Hinge    Works    81 

London  Emery  Works  89 

London    Foundry    Co 74 


London   Rolling   Mill   Co 73 

Lowe    Bros.,    Ltd 53 

Lovell   Mfg.   Co Inside  back  cover 

Lufkin    Rule   Co Inside    back   cover 

Lundjr  Shovel  and  Tool  Co  4 

McArthur,    Alex.,    &   Co 59 

McAvity  &   Sons,   T 59 

McClary    Mfg.    Co 25  22 

McDougall,   R.,   Co 71 

McGlashan-Clarke   Co.,    Ltd 74 

McKinnon    Chain    Co 76 

Magnolia    Metal    Co 10 

Maple  City  Mfg.  Co 75 

Martin-Senour    Co 87 

Martin,   The  L.,  Co 73 

Maxwell,    D.,    &    Sons    76 

May   &   Padmore    1 

Meakins   &    Sons   88 

Metal    Shingle    &    Siding    Co 81  21 

Metallic   Roofing   Co 19 

Millers   Falls   Co 77 

Mitchell    &   Co.,    David    82 

Moore    &   Co.,    Benjamin    61 

Morris   &   Bailey   Steel   Co 70 

Morrison   Brass  Mfg.    Co.,   Jas 24 

Myers  &   Bro.,    F.   E 35 

National   Acme   Mfg.   Co 20 

National   Hardware   Co 72 

Newman,    W.,    &    Sons   82 

Nicholson   File   Co 

Outside  front  cover  77 

Nickel    Plate    Stove   Polish    81 

Norsworthy,    C,    &    Son    87 

North    Bros.    Mfg.    Co 1 

Nova    Scotia    Steel   &   Coal   Co 87 

Oakey,    John,    &    Son    73 

Ohio    Foundry   Co 18 

Ontario    Lantern    &    Lamp    Co.,    Ltd  69 

Otterville    Mfg.    Co 80 


Parmenter   Bullock   Co.,    The    82 

Paterson    Mfg.    Co 70 

Pease   Fdry   Co 83 

Peterborough    Lock    Co 84 

Pinchin-Johnson  &  Co.,   Ltd 57 

Pink,    Thos 19 

Ramsay,    A.,   &   Son   Co 64 

Raymond    Bros 62 

Renfrew    Scale    Co 26 

Rem,    Arms   Union   Met.    Cart.    Co..  30 


Robertson  Mfg.  Co.,  Ltd.,  P.  L..  9Z 
Rogers,  Alfred,  Ltd. .Outside  front  cover 
Ross   Rifle   Co 92 

Samuel,   M.   &  L.,   Benjamin   &  Co.  79 

Schramberger    Uhrfedernfabrik     29 

Seymour,   Henry   T.,    Shear   Co 83 

Sharratt    &    Newth    83 

Shaw,    A.,   &    Son    83 

Sheet    Metal    Products    Co 2 

Sherwin-Williams     Co 65 

Shurly-Dietrich    Co.,    Ltd 17 

Simonds    Canada    Saw   Co 78 

Smart,    Jas.,    Mfg.    Co 14 

Smith    Hardware    Co 81 

Smith,  J.  W.   &  T.   A.,   Ltd 66 

Southington    Mfg.    Co 83 

Spooner,   Alonzo  W.,    Ltd 82 

Standard   Chain  Co 70 

Standard  Mfg.   Co 16 

Standard    Paint   &   Varnish    Co 63 

Sternan,    S. ,    &   Co.. Outside  back   cover 

Stanley   Rule   &   Level   Co 76 

Steel   Co.   of  Canada,   Ltd 6 

Stephens,    G.    F.,    &   Co 61 

Stevens  Co.,   Ltd.,   The  Jno 78 

Stevens,    Hepner    &    Co 71 

Still,    J.    H 86 

Stratford    Mfg.    Co 77 

Strachan   Oswell    &    Co 80 

Tallman   Brass   &   Metal   Co 80 

Thompson.    B.    &    S.    H 84 

Toronto    Plate    Glass    Importing    Co.  59 

Townsend   &   Co.,    S.   P 23 

Utica    Drop    Forge    Co 81 

Utilities,    Limited     85 

Want    Ads 62 

Western     Distributors,     Ltd 82 

Western   Wire   &   Nail   Co 83 

Wheeler   &    Bain    23 

White   Mop   Wringer   Co 73 

Whitman    &    Barnes    Mfg.    Co 75 

Wilckes-Martin-Wilckes    Co 80 

Winnipeg    Ceiling    &    Roofing    Co...  72 

Winnipeg   Paint  &   Glass  Co.,   Ltd..  63 

Woodstock   Wagon   &    Mfg.    Co 85 

Wright,    E.    T„    &    Co 87 

Yale   &   Towne    12    13 


The  LOOP-LOCK  Rope  Buckle  TIE 

Is  The  LATEST  And  BEST 

It  makes  an  adjustable  and   Sure-Lock  tie  rope.     Can  be 

fastened  at  any  point  along  the  rope,  making    a    loop  that 

cannot  slip,  give  or  loosen. 

The    Loop-Lock    Buckle    is 

made  of  malleable  iron,  cannot 

rust  and  will  last  a  life-time. 

Only  highest  grade  rope  is 

used. 

This  is  a  tie  that  every  farmer 

will  buy.  The  price  will  appeal 

to  him — the  profit  to  you. 

Stock  small  order.    All  jobbers 

handle  them. 

Write    for    full    particulars    at 

once. 

Canadian  Rope  Buckle  Co. 

HAMILTON.  0NT. 

MONCRIEFF  &  ENDRESS 

Winnipeg 

Agents  for  Man.,  Sask.    and    Alta. 


The  Corona  Roaster 

M  IS  A  SPLENDID 

Year-Round  Seller 


Just  What  Every  Housewife  Needs 

J3  The  hard,  glossy  enamel  is  as  easily  kept  clean  as  a 

dinner  plate — no  seams  or  creases. 
'•";  The  double  jacket  is  made  all  of  the  single  piece  of 
£J  steel.   Stock  a  few  of  these  roasters — display  them  in 

your  window  and  see  how  quickly  you  will  sell  them. 

Our    card    guaranteeing    it    to    the    purchaser    goes 

with  every  roaster. 

We  help  sell  them  by  supplying  you  with  advertising 

matter. 

Stock    a    trial   order  at  once. 

.The  Enterprise  Enamel  Co. 

BELLA1RE,  OHIO 


HARDWARE    AND    METAL 


CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abraalve    Wheel* 

London  Emery  Works,  London,   Eng. 

Carborundum  Co..  Niagara  Falls.   N.Y. 

Canadian    Hart     Wheels,     Hamilton. 
Aluminum     Ware 

Hero    Mfg.    Co.,    Philadelphia. 

Northern     Aluminum     Co.,     Toronto. 

Stover    Mfg.    Co.,    Freeport,    111. 

Ware    Mfg.    Co.,    Toronto. 

Wonderehine   Limited,    Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Bemington  Ami  Union  Metallic  Cart- 
ridge Co.,   New  York. 

Animal   Traps 

Oneida  Community  Ltd.,  Oneida,  N.X. 
Anchors 

Henderson    A    Richardson,    Montreal. 

Star  Expansion  Bolt  Co.,  New  York. 
Auger  Bits 

Ford  Auger  Bit  Co.,  Holyoks,  Mass. 

Spear    ft    Jackson,    Sheffield,    Eng. 

Tobin  Arms  Mfg.  Co.,  Woodstock. 

Babbitt  Metal 

Canada   Metal   Co.,   Toronto. 
Magnolia   Metal   Co.,    Montreal. 
Alonzo  W.  Spooner,  Ltd.,  Port  Hope, 

Ont. 
Tallman  Brass  ft  Metal  Co.,  Hamilton. 

Bar  Iron 

Henderson    ft    Richardson,    Montreal. 
Steel  Co.   of  Canada,   Hamilton. 
London    Rolling    Mills    Co.,    London. 

Bale-Ties 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Bar    Urns 

Buffalo   Mfg.   Co.,    Buffalo,   N.   X. 
Bath    Boom   Fitting;* 

Buffalo    Mfg.    Co.,    Buffalo,    N.T. 

8.  Steraau  ft  Co..  Brooklyn,  N.T. 

Belting; 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  ft  Haworth,  Montreal. 

Belting:,  Hose,  etc. 
Gutta    Percha   and    Rubber    Mfg.    Co., 
Toronto. 

Bird   Cages 

E.   T.   Wright  A  Co.,   Hamilton. 

Binder   Twine 
Plymouth    Cordage   Co.,   N.    Plymouth, 
Mass. 

Bolts   and    Nuts 
London    Bolt  and    Hinge   Works,    Lon- 
don,   Ontario. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. ... 
National   Acme    Mfg.    Co..    Montreal. 

Boilers   and    Radiators 

Pease    Foundry    Co.,    Toronto. 

Qumey   Foundry   Co.,   Toronto. 
Bolts — Expansion 

Star  Expansion  Bolt  Co.,  New  York. 
Brackets    Shelf 

Atlas  Mfg.    Co.,   New  Haven,   Conn. 

P.   &   F.   Corbin,   New   Britain,   Conn. 

Stanley   Works,   New   Britain,    Conn. 

Brass    Goods. 

Jas.    Cartland   &   Son,    Ltd.,    Birming- 
ham,   Eng. 
Evered    &    Co.,    Smethwick,    Eng. 
Henderson    &    Richardson,    Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 
Stover    Mfg.    Co.,    Freeport,    111. 

Brass,  Sheets,  Tubes  and  Bods. 

Henderson    &     Richardson,     Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 

Brushes. 

Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Kings — Galvanized,    Brass 
and   Plain. 

Star   Expansion   Bolt  Co.,   New   York. 

Builders'   Tools   and   Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,    Learmont  &  Co.,   Montreal. 
Howland,  H.  S.  Sons  &  Co.,  Toronto. 
Lewis    Bros.    &    Co.,    Montreal. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
North    Bros.    Mfg.    Co.,    Philadelphia, 

Pa. 
Stanley  Rule  &  Level  Co.,  N.  Britain 

Builders'    Hardware. 

Belleville  Hardware  ft  Lock  Mfg.  Co., 
Belleville. 

Canadian  Yale  &  Towne,  St.  Cath- 
arines. 

P.    ft    F.    Corbin,    New    Britain,    C. 

May    ft    Padmore,    Birmingham,    Eng. 

National    Hardware    Co.,    Orillia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough. 

Butts. 

Canada    Steel    Goods    Co.,    Hamilton. 
P.    &    F.    Corbin,    New    Britain,    C. 
Cans 
Thos.    Davidson    Mfg.    Co.,    Montreal, 
McClary   Mfg.   Co.,   Toronto. 


Bissell      Carpet      Sweeper      Company, 
"Ten. 


The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg, 

Carriers,  Cash  and  Parcel 

Hamilton    Brass    Mfg.    Co.,    Hamilton. 
Carpet    Sweepers 
ssell      Carpet 
Grand   Rapids,   Mil 

Carriage   Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Carriage    Springs    and    Axles 

Guelph  Spring  and  Axle  Co.,   Guelph. 

Cartridges 

Dominion  Cartridge  Co.,   Montreal. 
Cash    Registers 

National   Cash   Register   Co.,   Toronto. 
Cattle   and   Trace   Chain* 

Greening,   B.,  Wire  Co.,  Hamilton. 

McKinnon    Chain    Co.,    St.    Catharines 

Oneida  Community  Limited,  Niagara 
Falls,    Ont. 

Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 
Alt.    Rogers,    Ltd.,    Toronto. 
B.  ft  S.  H.  Thompson  A  Co.,  Montreal 
Churns 
Connor,  J.  H.,  ft  Sons,   Ottawa,  Ont. 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  ft  Sons,  St.Mary'a,  Ont 

Chafing  Dishes 

Buffalo  Mfg.   Co.,   Buffalo. 

S.    Steroau   ft  Co.,    Brooklyn,   N.T. 
Chaplets 

S.   Cheney  ft  Son,   Manlius,  N.T. 

Chemical    Colors 

J.    N.    &  T.    A.    Smith,    Ltd.,    London, 
Eng. 
Chicken    Coops. 

Triangle    Mfg.    Co.,    Freeport,    111. 
Clippers — AH   Kinds 
American  Shearer  Mfg.  Co.,  Nashua.NH 
Chicago    Flexible    Shaft   Co.,    Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 
Mass, 

Clocks 

The  Western  Clock  Mfg.  Co.,  La  Salle, 
111. 

Clothes    Reel*   and   Lines 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Hamilton    Cotton    Co.,    Hamilton. 

Clothe*   Wringer* 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
American  Wringer  Co.,  New  York  City 
Lovell    Mfg.    Co.,    Erie,    Pa. 

Cold    Rolled    Strip    Steel 
The  Morris  ft  Bailey  Steel  Co.,  Pitts- 
burg,  Pa, 

Cordage 

Hamilton    Cotton   Co.,    Hamilton. 
Plymouth   Cordage   Co.,    N.    Plymouth. 
Mass. 

Cow   Tie* 
Greening,   B.,   Wir*  Co.,   Hamilton. 
McKinnon    Dash    and    Metal    Co.,    St. 

Catharines. 
Oneida   Community,  Ltd.,  Niagara  Falls 
Cuspidor* 
Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,     London,     Ont. 
The     Sheet     Metal     Products    Co.,     of 
Canada,     Ltd.,     Montreal,     Toronto, 
Winnipeg. 

E.  T.    Wright   &    Co.,    Hamilton. 

Cutlery — Razors,    Scissors,    etc. 
Caverhill,    Learmont   &    Co.,    Montreal 
Crookes,    Jonathan    ft    Son. 
Dorken    Bros,    ft    Co..    Montreal. 
Greeff,    Bredt   Co.,    Toronto. 
Henderson    ft     Richardson,     Montreal. 
Heinisch's,  R,,  Sons  Co.,   Newark, N.J, 
Howland,  H.  8.,  Sons  &  Co..  Toronto 
Hutton,    Jas.,    &    Co.,    Montreal. 

F.  W.    Lamplough    &    Co.,    Montreal. 
McGlashan,  Clarke  Co.,  Ltd.,  Niagara 

Falls. 

Door  Bolt*. 

Montreal    Hdwe.    Mfg.    Co.,    Montreal, 
Door   Check*. 
Wm.     Keating,    Toronto. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.    ft    F.    Corbin,    New    Britain,    C. 
Door   Hangers. 

F.   E.   Myers  &   Bro.,   Ashland,   O. 
Richard  Wilcox  Mfg.  Co.,  Aurora,  111, 

Door    Spring*. 

Stover    Mfg.    Co.,    Freeport,    111. 
Drawer    Pull*. 

P.    ft    F.    Corbin,    New    Britain,    C. 

Stover    Mfg.    Co.,    Freeport,    111. 
Drills,    Brick    and    Stone. 

Star   Expansion    Bolt   Co.,    New   York. 

Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 
Drills— High    Speed 

Alexander    Glbb,     Montreal. 


Drinking  Cup* 

Hero    Mfg.    Co.,    Philadelphia. 
Dry  Batteries 

Canadian   Carbon   Co.,   Winnipeg. 
Eavetroughs 

Thos.    Davidson   Mfg.   Co.,    Montreal. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto,  Win- 
nipeg. 

E.   T.   Wright  A  Co.,   Hamilton. 

Metal  Shingle  ft  Siding  Co.,  Preston. 

Wheeler    ft    Bain,    Toronto. 

Emery   or   Corundum   Wheels 

The  Carborundum  Co.,   Niagara  Falls, 
N.Y. 

Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 

London  Emery  Works,  London,  Eng. 
Electric  Fixture* 

The  Barton-Netting  Co.,  Ltd,  Windsor 
Ont. 

Jas.    Morrison    Brass    Mfg.    Co.,    Tor- 
onto. 

Emery    Cloth 

London  Emery  Works,  London,  Eng. 
Jno.    Oakey    &    Sons,     Ltd.,    London, 
Eng. 

Emery   Wheel*. 

London    Emery   Works,    London,    Eng. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 
McClary's,    London,    Ont. 
Escutcheon    Pin* 

The  Parmenter  ft   Bulloch  Co.,   Gana- 

oque,    Ont. 
Steel   Co.  of  Canada,   Ltd.,  Hamilton. 
Fencing — Woven  Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton, 

McGregor,     Banwell     ft    Co.,     Walker- 
ville. 
Files   and    Rasps 

Burnett  Co.,  G.  ft  H„  Philadelphia,  Pa 

Delta  File  Works,   Philadelphia,   Pa. 

Disston,  Henry,  ft  Sons,  Philadelphia, 
Pa. 

Nicholson   File  Co.,    Port  Hope. 

Simonds      Canada      Saw      Co.,      Ltd., 
Montreal. 

Spear    ft    Jackson,    Sheffield,    Eng. 

Firearm*     and     Ammunition 

Harrington    ft    Richardson    Sons    Co., 
Worcester,    Mass, 

C.  J.     Hamilton    ft    Son,     Plymouth, 
Mich. 

Tobin    Arms   Mfg.    Co.,    Woodstock. 
Fire  Escape* 

Canada  Foundry  Co.,  Ltd.,   Toronto. 

Dennis   Wire  ft    Iron   Co.,    London. 
Fire    Grates. 

Ohio  Foundry  &  Mfg.  Co.,  Steuben 
ville.    O. 

Fine   Iron* 

Stover   Mtg.   Co.,   Freeport,   111. 
Fire   Place  Furnl*b!ngs 

The   Barton-Netting  Co.,   Ltd.,    Wind- 
sor, Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 

Jno.  Oakey  &  Sons,  Ltd.,  London, 
Kng. 

Food   Choppers 

Enterprise    Mfg.    Co.,    Philadelphia. 

D.  Maxwell   ft    Sons,    St.    Mary's. 
Foot  Warmer* 

Chicago    Flexible    Shaft    Co.,    Chicago. 

Forglngs 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 

Furnaces,    see    Stove* 

Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Steel  Co.  of  Canada,   Ltd,   Ham- 
ilton. 

Galvanized    Iron 
W.    Gilbertaon    ft    Co.,      Ltd.,      Alex. 

Gibb,    Montreal,    Agent. 
Henderson    ft    Richardson,    Montreal. 
John    Lysaght,    Ltd.,     Bristol,    Newport 
and  Montreal. 
B.  ft  S,   H.  Thompson  ft  Co.,   Mont- 
real. 

Gas    Fixture* 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 
Glass 
ITobbs  Mfg.  Co.,  London. 
Toronto  Plate  Glass  Imp.  Co.,  Toronto 
Winnipeg  Paint  ft  Glass  Co.,  Winnipeg 
Consolidated  Plate  Glass  Co.,  Tor- 
onto. 

A.  Ramsay   ft   Son,    Montreal. 

B.  ft   S.    H.   Thompson   ft  Co.,   Mont 
real. 
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Glass,  Ornamental 

Consolidated  Plat*  Glass  Co.,  Toronto 

llobbi    Mfg.    Co.,    London. 

Toronto  Plat*  Glass  Importing  Co., 
Toronto. 

Winnipeg  Paint  ft  Glaaa  Co..  Winni- 
peg. » 

Glass   Paper 

London    Emery   Works,    London,    Eng. 

Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Glass,   Wired 
Hobbs   Mfg.   Co.,   London. 
Toronto    Plat*    Glaaa    Imp.    Co.,    Tor- 
onto, 
Winnipeg  Paint  ft   Glass  Co.,   Winni- 
peg. 
Consolidated  Plat*  Glass  Co.,  Toronto 
Glaziers'  Diamond* 
Pelton,   Godfrey  8. 
Sharratt   ft   Newth,    London,    Eng. 
Winnipeg  Paint  ft  Glass  Co..   Winni- 
peg. 
Glue 

The    Canada    Gin*    Co.,    Ltd.,    Brut- 
ford. 
Henderson    ft    Richardson.    Montreal. 
Grinding    Machinery. 

London    Emery    Works,    London,    Eng. 
Grindstones 
Richards-Wilcox     Mfg.     Co.,     Aurora, 

American  Grinder  Mfg.  Co.,  Mil- 
waukee. 

Gun* 

Harrington    ft    Richardson    Arms    Co. 

Worchester,    Mass. 
Tobin  Arms  Mfg.  Co.,  Woodstoek.  Oat, 
C.    J.     Hamilton     ft    Soa,     Plymouth, 

Mich, 

Hammer* 

Stover   Mfg.    Co.,    Freeport,    111. 
Whitman     ft    Barnes    Mfg.    Co.,    St. 
Catharines, 
Handle* 
Still,    J.    H„    Mtg.    Co.,    8t    Thomas. 
W.    C.    Crawford    Co.,   Tilbury. 
Hardware,    Metal     Window. 
Canadian    Yale    &    Towne,    St.    Cath- 
arines. 
P.  ft   F.   Corbin,    New   Britain,   Cona. 
Hay   Unloading  Tool* 

F.   E.    Myers  ft    Bro,,    Ashland,   Ohio. 
Hinges 

Canada    Steel    Goods    Co.,    Hamilton. 
Cowan    ft    Brlttoa,    Gananoaue. 

Montreal    Hardware    Co.,    Montreal. 
The     Stanley     Works,     New     Britain 
Conn. 

Hinges,     Spring 

Chicago    Spring    Butt    Co.,    Chicago, 

Standard    Mfg.    Co.,    Shelby,    Ohio. 
Hockey   Sticks 

Still,  J.  H.  Mfg.   Co.,   St.   Thomas. 

St.  Marys  Wood  Speeialty  Co.,  Bt 
Marys. 

Hooks 

P.   &   F.   Corbin,    New    Britain,    Conn. 
Henderson    ft    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Stover   Mfg.    Co.,    Freeport,    HI, 
Hoop   Iron 

The  8teel  Co.  of  Canada.  Ltd.,  Ham- 
ilton. 

Hoops— Steel    and    Wire 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 
Horseshoes  and   Nail* 

Steel   Co.    of   Canada,    Ltd.,    Hamilton 
Ice    Cream    Freezer* 

North   Bros.    Mfg.   Co.,   Philadelphia, 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,    Winnipeg 
Ice  Cutting  Tool* 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 
Iron   and    Steel    Bars 

Henderson    ft    Richardson,    Montreal. 
Steel  Co.  of  Canada,   Limited,  Hamilton 

London    Rolling   Mill   Co.,    London. 

Iron    Pipe 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 
Canada    Tube    ft    Iron    Co.,    Montreal. 

Iron    Pumps 

Aylm?r..PumR   *    "««»   Co..    ayhnor. 
It.    McDougall    Co..    Gait 
Red  Jacket  Mfg.  Co.,  Davenport,  low* 
F.    E.    Myers  ft    Bro.,   Ashland,   Ohio. 

Knife   Polish 

London    Emery   Works,    London,    En*. 

Jno.    Oakey    &    Sons,     Ltd.,    London, 
Eng. 

Ladders 

Stratford  Mfg.  Co.,   Stratford.  Ont 
Ladder* — Shelf 

Hamilton    Brass    Mfg.    Co.,    Hamfltea. 

F.    E.    Myers  ft    Bro.,    Ashland.    Ohio. 

Klchards-WUooi      Mtg.     Co.,     Aaron. 


HARDWARE    AND     METAL 


Lampi,   Acetylene 
Maple  City   M'g.    Co.,    Monmouth.   111. 

Lampblack 
The    L.    Martin    Co..    New   Tort 
WilekM  Martin  Wileka*  Co.,  New  Xork 

Lanterns 
Thoa,    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Product*  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 

E.  T.    Wright   *    Co.,    Hamilton. 

Lawn     Fencing: 
Canada  Wire  ft  Iron  Qcodl  Mfg.  Co.. 

Hamilton. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
McGregor   Banwell   *  Co..   Walkerrille 
Banwell  Hoxi*  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn  Mower* 
D.   Maxwell  *   Bom,    St.    Mary's,    Ont 
Supple*     Hardware    Co.,     Philadelphia 
Clipper  Lawn   Mower  Co.,    Dixon,    111. 
8.    P.   Townsend   &   Co..   Orange,    N.J. 
Whitman     *     Barnes     Mfg.     Co.,     8t 
Catharines. 
Lawn   Swing;* 

F.  E.    Myers   ft   Bro.,   Ashland,   Ohio. 
Stratford  Mfg.   Co.,   Stratford,   Ont. 

Lightning:    Rods 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont. 
Locks,    Knobs,    Escutcheons,    etc. 
BelleTille   Hdw.    and   Lock   Mfg.    Com- 
pany.   Belle-rills. 
Canadian    Tale    ft    Towne,    St.    Cath- 
arines. 
P.   ft   F.   Corbin.   New   Britain,   Conn. 
May  ft   Padmort,    Birmingham,   Eng. 
National    Hardware    Co.,    Orillia. 
Peterborough    Lock    Mfg.    Co.,     Peter- 
borough,   Oat. 
Lumbering    Tools 

Pink,  The*.,  ft  Co.,  Pembroke,  Ont 
Manufacturers'    Agents 
Gibb,    Alexander,    Montreal. 
Mcintosh,    H.    F.,    ft    Co.,    Toronto. 
Western    Distributors   Ltd.,    Saskatoon. 

Mantels   and    Grates 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 
Match   Boxes 

Stover    Mfg.    Co.,    Freeport,    111. 
Metals 

Canada    Metal    Co..    Toronto. 

Caverhill,    Learmont  ft   Co..   Montreal. 

Gibb,   Alexander,   Montreal. 

Henderson    ft    Richardson,    Montreal. 

Leslie,  A.  C,  ft  Co.,  Montreal. 

Lysaght,   John,    Bristol,    Eng. 

Magnolia    Metal    Co..    Montreal. 

McKechnie  Bros..   Birmingham,   Eng. 

Nora  Scotia  Steel  and  Coal  Co.,  New 
Glasgow,    N.S. 

Samuel,    Benjamin   ft   Co.,   Toronto. 

Alonzo  W.   Spooner,    Ltd.,   Port  Hope,. 
Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal.   Toronto,    Winnipeg 

Tallman  Brass  ft  Metal  Co..  Hamilton 

Thompson.   B.   ft   8.  H.  ft  Co., Montreal 

Metal   Lockers 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Dennis  Wire  ft  Iron  Co.,  London,  Ont 
Metal  Shingles,  Sidings,  Etc. 

Gait  Art   Metal   Co.,   Gait. 
Metallic   Roofing   Co.,   Toronto. 
Metal  Shingle  and  Siding  Co.,  Preston. 
Metal    Polish,    Emery    Cloth.    Etc. 
Oakey,  John,  ft  Sons,  London,  Eng. 
John    C.    Wilson,    Ottawa. 

Metal    Store    Fronts 
Canada  Foundry  Co.,   Ltd.,  Toronto. 

Mop    Holder 

Theo.  J.    Ely   Mfg.   Co.,    Erie,   Pa, 
Mop   Wringers 

Theo  J.   Ely  Mfg.   Co.,   Girard.   Pa. 
White    Mop   Wringer   Co.,    FultonTille, 
N.T. 

Nail    Poller* 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port,   Conn. 
Smith  Hardware  Co.,   Montreal. 

Nail*.    Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

Parmenter  ft  Bulloch  Co.,  Oananoqne. 

P.  L.  Robertson  Mfg.  C,  Milton,  Ont. 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Oiler* 

Thoa.    Davidson   Mfg.   Co.,    Montreal. 

Hero    Mfg.     Co.,     Philadelphia. 

Maple  City   Mfg.   Co.,   Monmouth,    111. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto.    Winnipeg 

Wright,  E.  T.  *  Co.,  Hamilton,  Ont. 
Oil   Stone* 

Canadian  Hart  Wheels,  Hamlltoa,  Ont 

Carborundum  Co.,  Niagara  Falls,  N.T. 

Oil    Stores 

Mellary    Mfg.    Co..    Lnndcei. 
Queen    City    Oil    Co..    Toronto. 


Oil   Tank* 

Bowser,    B.    F.,    ft   Co.,   Toronto. 
Ornamental  Iron  and   Wire 
Canada  Win  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
Dennis  Wire  ft  Iron  Co.,  London,  Ont 
Packing 

Oarlock   Packing  Co.,   Hamilton,   Ont 
Paints,  Oils,   Varnishes 
Berry  Bros..  Limited,  Walkerrile.  Ont 
Brandram    Henderson,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 
Dougall    Varnish    Co.,    Montreal. 
Glidden    Varnish    Co.,    Toronto. 
Imperial  Tarnish  and  Color  Co.,  Tor- 
onto 
International     Varnish     Co.,     Toronto. 
R.  C.  Jamieson  ft  Co.,  Ltd.,  Montreal 
Lowe   Bros.,    Ltd.,   Toronto. 
Martin-Senour    Co.,    Montreal. 
Moore.   Benjamin  ft  Co.,   Toronto. 
Pinchin,    Johnson    Co.,    Toronto. 
Pratt    ft     Lambert    Inc.,     Bridgeburg, 

Can. 
A.  Ramsay  ft  Son  Co.,  Montreal. 
Sherwin-Williams    Co.,    Montreal. 
Standard     Paint     and     Varnish     Co., 

Windsor,    Ont. 
G.    F.    Stephens    ft    Co.,     Winnipeg, 

Man. 
Winnipeg  Paint  &   Glass  Co.,    Winni- 
peg. 
Paint    and    Tarnish    Remover 
Chadeloid  Chemical  Co..  New  York. 
Dougall   Tarnish  Co.,  Montreal. 
Imperial    Tarnish    ft    Color    Co.,    Tor- 
onto. 
Perforated    Sheet    Metal* 
Canada    Wire    and    Iron    Goods    Mfg. 

Co.,    Hamilton. 
Greening,   B„   Wire  Co.,  Hamilton. 
Pig   Iron 
Henderson   ft   Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Samuel  Benjamin  ft  Co.,  Toronto. 
A.   C.   Leslie  ft  Co.,   Montreal. 
Pipe,    Wronght    Lead    and 
Galvanized 
Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Canadian  Tube  ft  Iron  Co.,  Montreal. 
Pliers 
Henderson    &    Richardson,    Montreal. 
Smith    Hardware    Co.,    Montreal. 
Poultry   Netting 
Greening,     B„     Wire    Co.,     Hamilton, 

Ont. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 
Pruning    Knives 

International    Tool    Co.,    Detroit 
Pumps 
Canada    Foundry    Co.,    Ltd.,    Toronto. 
R.    McDougall   Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Red  Jacket  Mfg.  Co.,  Dayenport,  Iowa. 
Pumps,   Power 
Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 
Putty 
Brandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams  Co.,  Montreal. 
Pin  chin -Johnson    ft   Co.,   Toronto. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Rat  Traps 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
Lovell    Mfg.    Co.,    Erie,    Pa. 
Oneida     Community,      Ltd.,     Niagara 
Falls. 
Razors 
Gillette  Safety  Razor  Co.,  Montreal. 
Qreeff-Bredt   ft  Co.,   Toronto. 
Jonathan    Crookes    ft    Son,     Sheffield, 

Eng. 
Dorken    Bros,    ft    Co.,    Montreal. 
Jas.   Hntton  ft  Co.,   Montreal. 
Kampfe    Bros.,    New    York. 
Razor   Blades. 
Schramberger,   TJhrfedemfabrik, 
Schramberg,    Germany. 
Razor   Hone* 
Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Razor   Strop* 

J.  R.  Torrey  ft  Co.,  Worcester,  Mass. 
Register* 
Jas.     Stewart     Mfg.     Co.,     Woodstock, 

Ont. 
Canadian    Ferrosteel    Co.,    Bridgeburg. 
Rivet* 
Steel    Co.    of   Canada,    Hamilton. 
Parmenter  ft  Bulloch  Co.,  Gananoque. 
P.   L.   Robertson   Mfg.   Co.,   Ltd.,   Mil- 
ton  West,   Ont 
Roofing    Supplies 
Barber   Asphalt   Co..    Philadelphia. 
Rrantford    Roofing    Co.,    Brantford. 
Canadian    Supply    Co.,    Toronto. 
Dominion     Roofing     Co.     of     Canada. 

Ltd.,   Toronto. 
Gait  Art   Metal   Co.,    Gait,   Ont 
MeArthur,    Alex.,    ft   Co..    Montreal. 
Metal    Shingle   ft   Biding  Co.,    Preston. 

Ont 
Metallic   Roofing  Co.,   Toronto. 


United    Roofing    ft    Mfg.    Co.,    Phila- 
delphia,  Pa. 
Winnipeg  Paint  ft  Glass  Co..   Winni- 
peg. 
Rope 

Independent   Cordage   Co.,   Toronto. 
Rule*  and   Gauge* 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin   Rule  Co.,   Windsor. 
Saws 
Atkins,    E.    C,    ft    Co.,    Indianapolis, 

Ind. 
Diaston,  Henry,  ft  Sons,  Philadelphia. 
Drabble  ft   Sanderson,   Sheffield,    Eng. 
Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont 
Simonds  Canada  Saw  Co.,   Montreal. 
Spear   ft   Jackson,    Sheffield,    Eng. 
Scale* 

Aylmer    Pump    ft    Scale    Co.,    Aylmer, 

Ont 
Burrow,   Stewart  ft   Milne   Co.,   Ham- 
ilton. 
Renfrew  Scale  Co.,   Renfrew,  Ont 
Screen    Door    Sets 
P.   &  F.   Corbin,   New   Britain,   Conn. 
Stanley   Works,    New   Britain,   Conn. 
Screw*,   Nuts,   Bolt* 
National    Acme    Mfg.    Co.,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Screws,  Wood 
P.    L.    Robertson    Mfg.    Co.,    Milton, 

Ont. 
Steel  Co,  of  Canada,  Hamilton. 
Scythe    Stones 
The   Carborundum  Co.,  Niagara   Falls, 
New    York. 
Shears,  Scissors 
Acme  Shear  Co.,  Bridgeport,  Conn. 
R.   Heinisch's  Sons  Co.,   Newark,   N.J. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
J.  Wiss  &  Sons  Co.,  Newark,  N.J. 
Shelf   Boxes 
Cameron     ft     Campbell,     Toronto. 
Shellacs 

Berry   Bros.,   Walkerrille. 
Shovels    and    Spades 

Spear    ft    Jackson,    Sheffield,    Eng. 
Sieves   and    Screens 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.    Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 
McGlashan,  Clarke  Co.,  Niagara  Falls. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 
Sporting    Specialties. 
Marble   Arms   &  Mfg.   Co.,   Gladstone, 
Mich. 
Sprayers 
Cavers    Bros..    Gait,    Ont 
T.    Collins    Mfg.    Co.,    Toronto. 
Thos.    Daridaon    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,    Winnipeg 
E.    T.    Wright    ft    Co.,    Hamilton. 
Spramotor  Co.,  London. 
Springs 
B.     Greening  Wire  Co..  Ltd..  Hamilton 
Henderson    ft    Richardson,    Montreal. 
Spring    Hinges,    Etc. 
Chicago  Spring  Butt  Co.,  Chicago.  111. 
Standard    Mfg.    Co.,    Shelby.    Ohio. 
Stains,    Shingle 

Berry   Bros.,   Walkerrille. 
Stains,   Wood 

Berry   Bros.,   Walkerrille. 
Staples 
B.    Greening    Wire  Co.,  Ltd.,  Hamilton 
Steel   Co.   of  Canada.    Ltd.,   Hamilton. 
Steel — High   Speed 
Alexander  Gibb,    Montreal. 
Henderson    ft    Richardson,    Montreal. 
Steel— Cold    Rolled    Strip 

Morris  ft   Bailey   Steel   Co.,   Pittsburg. 
Steel  Wire  Hoop« 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Stencil* 
Hamilton  Stamp  ft  Stencil  Co.,   Ham- 
ilton,   Ont 
McClary's,    London,    Ont 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd..   Montreal,   Toronto,    Winnipeg 

E.  T.    Wright  ft  Co.,   Hamilton,   Ont 
Herod      Machine     ft      Stamping     Co., 

Brantford. 
Store    Ladder* 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont. 

F.  E.   Myers  ft  Bro.,  Ashland,  Ohio. 
Stoves,   Furnace* 

Thos.    Davidson    Mfg.    Co..    Montreal, 

McClary's,    London,    Ont 

Pease   Foundry  Co.,   Toronto. 

D.    J.    Barker   ft    Co..    Picton. 
Stoves,  Gas. 

Burrow,    Stewart   ft   Milne   Co.,    Ham- 
ilton. 

McClary    Mfg.    Co.,    London,    Ont 
Taek* 

The    Steel  Co.     of    Canada,  Ltd. .nam 
11  ton. 
Tapes 
Jas.  Chesterman  ft  Co.,  Sheffield,  Eng. 
Lufkin    Rnle   Co..    Windsor,    Ont 
Tiling — Wall   and   Floor 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
tor.   Ont 


Tin    Plate 

Henderson   ft    Riehardaon,    Montreal. 

A.  C.   Leslie  ft   Co.,   Montreal. 

B.  ft  S.  H.   Thompson  ft   Co.,    Moat- 
real. 

M.    ft    L.    Samuel,    Benjamin   ft    Co., 
Toronto. 
Tools 

The   Chapin   Stevens  Co.,    Pin*    Mead- 
ow,  Conn. 
The      Goodell-Pratt     Co.,      Greenfield, 

Mass. 
Spear    ft    Jackson,    Sheffield,     Eng. 
Allan    Hills    Edge   Tool    Co.,    Gait 
Armstrong    Bros.    Tool    Co.,    Chicago. 
Robt.    Sorby    ft    Sons,    Sheffield. 
Stanley     Rule     ft     Level     Co.,    New 

Britain. 
International    Tool    Co.,    Detroit 
Tools — Metal    Worker*' 

Brown-Boggs   Co.,    Hamilton. 
Tool  Grinder* 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther   Grinder   Mfg.    Co.,    Milwaukee, 
Richards-Wilcox     Mfg.     Co..     Aurora, 

Truck* 

Aylmer    Pump    ft    Seal*    Co.,    Aytmar. 
Ont. 

Renfrew    Scale    Co.,    Renfrew,    Co. 
Varnishes:      See  Paint* 

Berry  Bros.,  Limited,  WalkervUle,  Oat 

Dougall    Varnish    Co.,    Montreal. 

Glidden  Varnish  Co.,  Toronto. 

International    Varnish    Co.,    Toronto. 

Pratt   ft   Lambert,    Bridgeburg. 
Ventilators 

Harris,  J.  W.,   Co..   Montreal. 
Vise* 

Henderson    &    Richardson,    Montreal. 
Hollands   Mfg.    Co.,    Erie,    Pa. 
Chas.   Parker  Co.,   Meriden,   Conn, 
Prentiss   Tis*  Co.,   New   York. 
Washing    Machine*,    Etc. 
J.  H.  Connor  ft  Son.,  Ottawa,  Oat 
Cummer-Dowswell  Ltd.,  Hamilton,  Oat 
Henderson    &    Richardson,     Montreal. 
D.  Maxwell  ft  Son,   St  Mary's,  Oat 
One    Minute   Washer   Co.,    Toronto. 
London   Foundry  Co.,    London. 

Wall   Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle    Irons 

Stover  Mfg  Co.,  Freeport,  IU. 
Wagons — Children's 

Wodstock    Wagon    Co.,    Woodstock. 
Washers 

P.    L.    Robertson    Mfg.    Co.,     Milton, 

Ont. 
Steel  Co.   of  Canada,  Limited,  Hamilton 
White  Lead 

Brandram-Henderson     Co.,     Montreal. 
Steel  Co.   of  Canada,  Limited,  Hamilton 

Wholesale   Hardware 

Caverhill,  Learmont  ft  Co.,  Montreal 
Howland,  H.  S„  Sons  ft  Co.,  Toronto 
Lewis  Bros,  ft  Co.,  Montreal, 

Window    Guard* 
Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamlltoa 
Wire   Guard* 

B.  Greening  Wire  Co.,  Ltd.,  Hamlltoa 
Wire   Door   Guard* 

B.  Greening  Wire  Co.,  Ltd.,  Hamlltoa 
Wire — Iron,    Steel,    Bra**    and 
Copper 
B.  Greening  Wire  Co.,  Ltd.,  Hamilton 
Henderson    ft    Richardson,    Montreal. 
Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont 
P.  L.   Robertson  Mfg.  Co.,  Milton.  Ont 
Steel  Co.   of  Canada,  Limited,  Hamlltoa 
Wire  Mats 
Andrews  Wire  Works  of  Canada,  Ltd., 

Watford,   Ont 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co..  Ltd.,  Hamilton 
Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited,  Hamlltoa 
Wire    Good* 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 
Wire    Machinery 
Ed  Brand,  471  Moss  Lane..  Manchester 
Eng. 
Wire    Product* 

Andrews    Wire    Works,    Watford,    Oat 
Wire   Rope. 
The  B.  Greening  Wire  Rope  Co.,  Ltd. 
Hamilton. 
Wire   Spring* 
B.  Greening  Wire  Co.,  Ltd..  Hamlltoa 
Henderson    ft    Richardson,    Montreal. 
Jas.    Steel.   Limited,    Goalph,   Ont 
Wood    Finishes 

Berry   Bros.,   Walkerrille. 
Wrenches 
Cochran    Pip*    Wren**    O*. 
Whitman     ft     Barnes     Mfg.     Co..     a*. 

Catharinea. 
Bemit     ft     Call     Hdw*.    ft    Tool     Co.. 
Springfield,     Mass. 
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No  Wasted   Time   When    You  Sell 

ROSS  RIFLES 


"%***" 


280  Galibre 


High  Velocity 


So  good  is  their  repu- 
tation that  all  you  need 
to  do  is  to  show  your 
customer  your  samples 
of  "Ross"  Rifles,  and  if 
he  really  is  in  the  market 
his  choice  is  soon  made. 


By  the  way,  many  dealers  have  not  yet  any  Ross  .280  (High  Velocity)  Rifles. 
Don't  forget  that  not  only  is  this  rifle  absolutely  the  best  sporting  rifle  made 
and  the  best  rifle  value  offered,  but  moreover  every  sale  means  a  tidy  profit 
to  YOU. 


WRITE  US  FOR  DISCOUNTS,  ETC. 


ROSS  RIFLE  CO. 


QUEBEC 


-&i 


PAT.  FEB.  2.  1909 


ROBERTSON 

SOCKET  HEAD 

WOOD  SCREWS 

have  a  new  and  very  important  feature  in  the  square  hole.  It  is  a  feature  that  wood  work- 
ers are  quick  to  notice,  as  it  not  only  preserves  the  screw,  but  also  saves  much  of  their  valu- 
able time,  as  it  does  away  with  all  possibility  of  the  screw  driver  slipping.  It  is  certain  to 
create  a  large  demand  in  your  vicinity  after  once  introduced. 

We  also  manufacture  Hand  Drivers,  Yankee  Bits,  Brace  Bits,  Rivets,  Burrs,  Washers, 
Nails,  Wire  and  other  high-grade  products. 

The  P.   L.  Robertson    Manufacturing   Co.,  Limited,        -       Milton,  Ont. 

TORONTO  WAREHOUSE,  19  Jarvis  Street,        -         F.  J.  Schuch,  Agent 


Write  for  catalogue  and  prices 


Jl 
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^5>  IF    IT'S  AN  <L 

^  WRINGER    V 


v 

I 


fe^ 


^ 


THAT'S  ALL  YOU  NEED  TO 
KNOW  ABOUT  A  WRINGER 

The  quality  goes  in    before  the 

name  goes   on.      Do   you 

handle  them?     If 

not,  why? 

LOVELY  MFG.  CO. 

□    ERIE,  PA.   U.S.A.  □ 


A  few  of  our  beautiful  line  of 

Cut  Glass  Knobs 


HIGH-CLASS       BUILDERS' 

HARDWARE  of  all  kinds  for 

high-class  buildings,  banks,  offices, 

residences,   etc. 

The  Belleville  Hardware  and  Lock  Manufacturing  Go. 

LIMITED 


Head  Office  and 
Factory 


BELLEVILLE 
Canada 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear,  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary        Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design;  particularly    adapted 
to  the  work  they  have  to  do;  durable  and  reliable. 


Those  that  bear 
this  Trade-Mark 


fUFtaN 


are    the  leaders  of  the  field  because  they   have  *K\  a \ «.  tfiven  satisfaction.     THKV 
ARE  DOMINION  MADE. 

»•»  "m  «'  the  fi/FK/N Pule fio.  of/7anada.£ti>. 

""""  Wmosojtom 


CATALOGUE 
ON  REQUEST 
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Sternauware  Summer  Specials 

The  Improved  Sternau  Holdfast  Bulb. 

It  looked  for  a  long  time  as  if  the  Sternau  Holdfast 
Bulb  was  perfect,  but  we  are  never  quite  satisfied  with 
our  present  performances,  and  we  have  bettered  the 
famous  Holdfast.  The  rubber  top  is  now  held  in  place 
with  a  metal  ring,  and  if  it  split,  break  or  be  otherwise 
damaged,  it  can  be  quickly  removed  and  a  new  one  put 
on.  If  a  rubber  top  be  wanted  with  a  larger  or  smaller 
hole  than  the  one  at  first  offered  the  customer,  substitu- 
tion can  be  made  in  a  minute.  Thus  the  dealer  can 
have  a  sufficient  stock  of  the  rubber  discs  always  on 
hand  without  carrying  a   spray  for  each  one 

The    heavier    the    pressure    of    water,    the   more 

tightly  is  the  rubber  top  held  to  the  metal.     In  summer 

when  Sternau  Bathroom  Fixtures  are  in  constant  use, 

the     hardness     and 
The  Improved  Holdfast  Bulb 


with  its  Parts  Disjoined 


Some  of  the  Different  Style 
STERNAU  BATH-SPRAYS 


economy  of  the  Im- 
proved Holdfast  Bulb 
are  sure  of  appre- 
ciation. 

Write  for  full  par- 
ticvlars  and  catalog. 

S.  Sternau 
&  Co. 

_       MAKERS  OF        rfT\\ 

COMPRISING  *" 

Fancy   |Tea     Kettles,     Chafing 

Dishes,    Coffee    Machines, 

Alcohol  Stoves,  Bathroom, 

Fixtures,    etc. 

New  York   Showrooms 

305  Broadway, 
N.W.  Cor.  Duane  Street 

Office  and  Factory 

John   and   Gold  Streets, 
Brooklyn,   N.  Y. 


FEATURING—"  Value  of  Tinshop  Taught  by  Test"  by  C.  F.  Fawcett. 
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Diamond  "A"  Harvest  Tools 


EXTRA   CHOICE 
HANDLES 


HIGH-GRADE 
CRUCIBLE  STEEL 


TAP  ERED 
PATTERN 


OIL   TEMPERED 
OVAL  TINES 


BEST  INT  THE  WEST 

SPECIALLY   MANUFACTURED  @  EACH   TOOL   PAPER  WRAPPED 

The  J.  H.  Ashdown  Hardware  Co.,  Limited 

WINNIPEG 

ESTABLISHED    1869 


CALGARY 


SASKATOON 
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Big  Ben  Store  Helps 


In  order  to  enable  Canadian  dealers  to 
get  the  maximum  benefit  from  the  Big  Ben 
campaign  now  running  in  Canadian  mag- 
azines, we  are  packing  Big  Ben  specially 
for  Canadian  trade,  six  in  a  carton  with  a 
full  set  of  store  selling  helps  (two  posters, 
two  show  cards,  two  metal  signs.) 

On  an  order  for  12  we  ^dd  a  solid  ma- 
hogany display  stand.     On  an   order  for  24 

In  broken  and  dozen  lots,  $2.15  less 


or  more,  we  print  your  name  on  dials,  give 
the  posters,  display  stand,  and  a  beautiful 
metal  sign  lithographed  in  five  colors. 

Big  Ben  and  his  selling  helps  are  being 
carried  in  stock  by  54  wholesale  Canadian 
distributors.  We  will  be  glad  to  let  you 
have  their  names  upon  request.  Any  will 
tell  you  Big  Ben  is  the  best  made  and  the 
best  selling  alarm  that's  ever  been  put  out. 

2%.       In  lots  of  24,  $2.05  less  2%. 


The  Western  Clock  Co.,  La  Salle,  III. 
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Here  is  a  Carborundum  Product  that  will  Make  the  Sales  Jump 

The  Carborundum 
Razor  Strop 

THE  best  strop  for  home  or  shop — 
made  from  the  best  of  selected 
leather — soft,  smooth,  pliable.  One 
of  the  big  features  of  the  Carborundum 
Strop  is  the  Corrugated  Sharpening  Side 
— the  corrugations  and  the  texture  of  the 
leather  are  filled  with  the  finest  of  Carbor- 
undum powder — this  gives  a  sharpening 
side  that  is  lightning  fast.  The  finishing 
side  is  soft,  smooth,  velvet-like.  The 
hardware  and.  fitting  of  the  strops  are 
novel  and  practical — especially  the  split 
ring  holder.  Every  strop  is  backed  by  the 
Carborundum  guarantee. 


1 


*     [^ 


Send  for  the  Razor  Strop   Catalog  and  our  Strop  Display  Case  Offer 


Are  You   a   Jyfember   of  the  Fraternity  of 

Eeh  -  J\is  -  Kim  ? 


The  Carborundum 

Company,    Niagara^Falls, 


E^ 


THE  LIGHTNING  AND  BLIZZARD 

FREEZERS 


stand  ready  to  serve  you 
in  the  same  satisfac- 
tory manner  in  which 
they  have  served  both 
trade  and  consumer 
for  over  a  quarter  or 
a  century.  Th«i  con- 
struction is  of  the  sam  - 
high  class.  They  run 
easy,  freeze  quickly 
and  take  the  smallest 
amount  of  ice  and  si  It 
of  any  freezer  made. 
The  extensive  adver- 
tising from  season  to 
season  has  created  a 
permanent  demand. 
They  bring  trade  and 
help  you  keep  it. 


Better  let  your  Jobber  quote  at  once. 

NORTH  BROS.  MFG.  CO. 

Philadelphia,      r»«. 
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More  Water  for  Less  Money 


f  T  Would  you  pump  water  from  a  deep  well 
^Jj  for  two  cents  per  hour?  That's  what  the 
"ECLIPSE  PUMPER"  does  right  along. 
Neither  does  its  usefulness  end  there.  The  en- 
gine is  easily  disconnected  from  the  pump  and 
is  all  ready  to  turn  the  cream  separator,  run 
your  grindstone  or  grind  your  feed,  etc.  The 
"ECLIPSE  PUMPER"  is  a  practical,  guaran- 
teed "Fairbanks-Morse  Engine." 

Every  hardware  dealer  should  carry  them: 
and  a  letter  to  our  nearest  branch  will  bring  you 
our  catalogs  and  our  special  terms  to  agents. 


The   Canadian  Fairbanks-Morse   Co.,   Ltd. 

FAIRBANKS    STANDARD  SCALES— FAIRBANKS-MORSE  GAS  ENGINES— SAFES  and  VAULTS 

Montreal,   Toronto,    Winnipeg,  Vancouver,   Calgary,  Saskatoon,  St.  John 


Thc  SAP.  Galvanized  Wash  Tubs 

With  Wringer  Attachments 


No    hoops    to 
fall    off 


Light,  yet  strong 
and  durable 


No.                                           0                                        12  3 

Inches                           17%  x  8%                          20%xll                            23%  xU  25%  x  11 

EXTRA   HEAVY,   WITH   MALLEABLE    HANDLES    AND    PAINTED    BANDS 

No.                                                          10                                                20  30 

Inches                                              20%xll                                      23%  x  11  25%  x  11 

N.B  — The    No.     0    have    no    Wringer    Attachments 
PRICES    ON    APPLICATION 

HE  SHEET  METAL  PRODUCTS  COMPANY 


OF  CANADA 
Montreal 


TORONTO 


LIMITED 

Winnipeg 


HARDWARE     AND     METAL 


Grasp  the  Point, 

for  "there's  a  reason"  why  t his 
nail  is  attracting  so  much  attention 
throughout    Canada   and    the    U.S. 

Merit    Alone 

has  caused  an  unusual  and  insistent 
demand  by  Dealers,  Roofers  and 
Owners  for  the 


SIMPLEX 

Large  Head  One-Piece 

Roofing  Nail 


Stop  to  think — here  is  a  nail  with  a  head  four 
times  as  large  as  the  ordinary  roofing  nail — 
and  that  isn't  all — it  s  made  in  one  piece,  h  is 
thick  rust   resisting   head   and  a  small   barbed 


The  Head  Area 

gives  a  large  bearing  ^arface  on  the  roof  and 
prevents  roofing  tearing  out  under  wind  strain. 

The  One-Piece  Head  and  Stem 

prevent  leaking  and  rusting  where  nail  goes 
through  the  cap — the  nail  and  cap  are  welded 
into  one  piece.  No  time  lost — to  say  nothing 
of  the  inconvenience — in  handling  separate 
nails  and  caps. 

The  Cupped  Shaped  Head 

gives  a  head  bearing  equal  to  its  full  diameter. 

The  Small  Barbed  Stem 

insures  greatest  holding  power  and  doesn't 
split  the  roof  boards. 

Head  1  inch  diameter,  21  gauge  thick  ;  Stem  1  inch  long, 
15   gauge   diameter. 


LEWIS  BROS.  Limited,  Montreal 


OTTAWA 


AGENTS 

TORONTO 


VANCOUVER 
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CAN  WE  HELP  YOU 


There  are  soma  hardware  dealers  living  in  this  20th 
Century  who  are  still  using  19th  Century  methods. 
They  do  not  realize  that  Halifax  is  closer  to  Vancouver 
to-day  than   Montreal   was   to   Toronto   fifty  years   ago. 

Twenty-five  years  ago  it  was  a  calamity  for  a  mer- 
chant to  lose  a  good  clerk,  for  he  knew  it  was  practically 
impossible  for  him  to  get  in  touch  with  an  experienced 
man.  Such  an  idea  as  making  a  deal  with  a  fellow  hard- 
ware man  a  couple  of  hundred  miles  away  either  to  buy 
a  set  of  tinners'  tools  or  to  sell  a  second-hand  counter  or 
show  case,  did  not  seem  practicable  to  even  the  most 
progressive  hardware  men.  If  a  man  wanted  to  sell  his 
business  he  had  to  accept  the  highest  price  he  could  get 
from  some  one  of  his  fellow  townsmen,  for  no  one  else 
knew  of  the  opportunity  or  had  any  means  of  finding  out 
about  it. 

To-day  the  up-to-date  dealer 

CREATES  HIS  OPPORTUNITIES 

He  states  his  wants  briefly  in  a  "  Hardware  and 
Metal  want  ad."  and  in  four  days'  time  practically  every 
hardware  merchant,  clerk,  hardware  manafacturer  and 
traveler  has  read  the  proposition,  and  it  seems  reason- 
able that  somewhere  among  the  "  blue  noses  "  of  the 
Maritimes  or  the  pioneers  of  the  boundless  West  some- 
one will  want  just  what  he  has  to  offer. 

EVERY  HARDWARE    MERCHANT  IN   CANADA 

can  take  advantage  of  our  "want  ad."  page.     Ask  yourself : 

Is  there  not  some  article  I  would  be  better  without  if  I  could 
get  a  fair  price  for  it  ?  If  you  cannot  get  a  fair  price  for  it  by  ap- 
pealing to  the  trade  throughout  Canada  you  had  better  sell  it  for  scrap 

We  can  help  you,  but  you  must  take  the  first  step. 

Surely  it  is  worth  25c  or  50c  to  find  the  one  man  in  Canada 
whose  wants  dovetail  into  just  what  you  have  to  offer. 

RATES:  (payable  in  advance)  2c  per  word  first  insertion,     lc  per  word 
subsequent  insertions.     Box  Number,  5c  additional  each  insertion. 


HARDWARE  &  METAL 


Montreal 


Toronto 


Winnipeg 
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bu 


Sus/ness 


Here's  Prestige  and  Profit  for  Your  Store 

And — in  addition  a  bang-up  trade  for  the  summer  months 

<J  There's  need  for  a  good  oil  lamp  in  every  home.    Not  only  in  the  summer  time  veranda  life  but  all  through  the 
year  as  well.    For  no  one  should  depend  entirely  on  gas  or  electricity.    Yet  most  people  do. 
<]  Be  the  first  to  point  out  the  need  to  your  customers.     Don't  wait  for  a  competitor  to  create  the  demand.     Do 
it  yourself  and  get  the  cream. 

SllCCeSS     LampS— the  best  OU  Lamps  made 

<J  1  hey  are  solid  metal,  with  a  center  draft.     Heavily  nickel-plated— highly  polished — ornamental— substantial— 
easily  wicked— easily  cleaned.    And  they  give  an  intense,  pure  while  light.     Just  the  lamp  to  bring  customers  into 
your  store  because  it's  just  the  lamp  for  their  homes. 
<J  Feature  it  this  summer.     Show  folks  that  they  need  it — they'll  buy  it  fast  enough. 


You  Can  Cash  This  Word — 

PILABRASGO 

•J  Simply  a  contraction  of  our  firm  name.     But  it's  going  to  be 
famous.     Tie  to  it — here's  what  it  means — 
<J  Snappy — clean-cut — fast  moving — oil,  gas  and  electric 

goods.     Designed  by  masters — made  by  skilled  workmen — and 
shot  into  your  store  while  they're  spick,  span,  brand  new. 

The  Pilabrasgo  Line — Sellers 
from  the  drop  of  the  hat 


Kte&i 


H 


Some  Seller 

•J  This  lamp  has  made  money  for  every  man  that  ever  handled  it.     And  it  will  make  money  for  you. 

It's  The  Pittsburgh  Mammoth 


The  Best  Known  Store  Lamp  on  the  Market 


And 


<J  You  can  get  more  for  it  than  for  any  other  Mammoth  Lamp  simply  because  it's  worth  more. 

you'll  sell  it  faster  because  it's  known  and  called  for. 

<J  Listen :    It's  big,  handsome,  convenient,  easily  handled,  easily  managed— briefly,  everything  a  store 

lamp  ought  to  be.     But  that's  not  all. 

<J  It  holds  more  oil,  bums  longer  and  gives  more  light  than  any  store  lamp  you  ever  saw.     And  it  has  an 

indicator  showing  the  exact  quantity  of  oil  in  the  fount  at  all  times  which  makes  it  absolutely  safe. 

<J  It's  as  staple  in  your  store  as  sugar  in  a  grocery.     You  can  find  no  more  profitable  lamp. 


<1  These  two  lamps  are  merely  samples  of  our  immense  line.    It's  the  most  profitable  one  on  the  road  and  it's  one  you  ought  to  see. 
Believe  us,  Mr.  Merchant,  it  will  bring  business  to  your  store.     Shall  we  send  a  man  with  photographs?    A  postal  to  our  branch 


will  bring  him. 


The  Pittsburgh  Lamp,  Brass  &  Glass  Company 

Canadian  Representative,  R.  E.  Davis 

119  Wortley  Road  London,  Ontario 
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THE 

STEEL  COMPANY  OF  CANADA 

LIMITED 


TACKS 

With    heads    that    do    not    come 
off    and    points    that    are    sharp. 


WIRE     NAILS 
WOOD     SCREWS 
MACHINE  SCREWS 

We     guarantee    thoroughly    the 
quality. 


..  ..  ..  .. 

..  •*  ..  .. 


If    prompt    delivery    is    a  factor 
ORDER    TO-DAY 


DISTRICT    SALES    OFFICES : 

HAMILTON,       TORONTO,        MONTREAL,        WINNIPEG 

W.  A.  MacLennan,  Vancouver,  B.C.  H.  G.  Rogers,  St.  John,  N.B. 

J.  B.  H.  Rickaby,  Victoria,  B.C.  Geo.  D.  Hatfield,  Halifax,  N.S. 
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Samson 

Ready  Roofing 


The  basis  of  all  our  dealing  is  to  bring:  cus- 
tomers back  for  more,  and  the  success  of 
Samson  Ready  Roofing  shows  that  it  has  the 
quality  to  make  good.  If  you  care  for  repu- 
tation, and  are  particlar  at  all  as  to  the  goods 
you  sell,  ask  for  Samson  Ready  Roofing  that 

Gives  Satisfaction 

Our  idea  is  not  to  sell  you  a  bill  of  goods 
now  and  then,  but  to  form  a  permanent 
business  connection  that  will  be  to  our 
mutual  advantage.  Samson  Ready  Roofing 
is  a  real  money-maker  wherever  introduced, 
and  is  something  that  your  trade  will  like 
and  buy  again.  Samson  Ready  Roofing  is 
a  good  line  to  feature  every  month  in  the 
year.  You  can  guarantee  satisfaction  to  anv 
of  your  customers. 


SEND  US  YOUR  ORDERS 


H.  S.  Rowland,  Sons  &  Co.,  Limited 

Wholesale  Hardware 
TORONTO 


WE  SHIP  PROMPTLY 


OUR  PRICES  ARE  RIGHT 


GRAHAM  NAILS  ARE  THE  BEST 


HARDWARE     AND     METAL 


Crescent  Brand  HARDWARE 


Kmnd 


Butt  Hinges 


Strap  Hinges 


Tee  Hinges 


Barn  Door  Hangers        Parlor  Door  Hangers 
Trolley  Hangers  Hinged  Hasps  Shelf  Brackets 

IQH  Wrought  Staples  Rollston  Pulleys 

Gate  Hooks  Wagon  Hardware  Etc.  Etc.  Etc. 

Steel  Sheets  Bands  Bars 

Rods  Wire 

CANADA  STEEL  GOODS  CO.,  Limited 

HAMILTON  -  -  -  CANADA 


Davidson's  Western   Slop  Pail 

A  Modern  Sanitary  Pattern  and  a  Good  Seller 

Strongly  made  and  attractively  neat  in  appear- 
ance. Absolutely  impossible  for  it  to  leak  as 
body  is  formed  out  of  one  sheet  of  steel,  entirely 
seamless  and  is  then  heavily  galvanized  after  all 
parts  are  assembled.  Finally  finished  by  being 
neatly  decorated  with  two  bands  of  bright  red 
japan. 

One  Size  only,  No.  3,  Capacity  16  Quarts 


Can  be  sold  with  or  without  Commode 
Attachment. 

Wi  ite  for  prices  and  arrange  to  try  a  sample  lot. 

The  Thos.  Davidson 7 Mfg.  Co.,  Limited 


MONTREAL 


WINNIPEG 


TORONTO 


HARDWARE    AND    METAL 


CVCRED 


1509 


LIB 


MANUFACTORY: 

Surrey  Works,  Smethwick,  near  Birmingham,  England 


No.  5685 


LOCK  LATCH  SET 

Consisting  of  two  handles  and 
latches,  and  weighted  mortise 
lock. 


PRESTON'S  SCREW  FANLIGHT  OPENERS. 

For  opening,  closing  and  fastening  all  kinds  of  Fanlights,  Casements  and 
Skylights.     Various  patterns  adapted  to  all  positions. 


EVERED  &  CLARKE'S 
PATENT  TELESCOPIC  CASEMENT  STAY 


No.   6582. 

The  Stay,  either  open  or  closed,  is  entirely  out  of  the  way  of  blinds  and 

curtains. 

The  thumb  screw  is  riveted  to  prevent  loss. 

The  Stay,  being  made  of  hard-drawn  oblong  tube,  is  stronger  than  a  cast 

stay  of  the  same  thickness. 

7  inches  long  closed,  12  inches  extended. 


CANADIAN  REPRESENTATIVE : 

GEO.  H.  SAYWELL 


HAMMOND  BUILDING,  61-3  ALBERT  STREET  -:- 

ALSO  AGENTS  AT 
TORONTO,  CALGARY,  VANCOUVER  AND  SASKATOON 

ASK    OUR    SALESMEN    TO    WAIT    UPON    YOU 


WINNIPEG 


HARDWARE    AND     METAL 


3€ 


3H(=>H€ 


3B 


»HF==^H€ 


AXES,    HAMMERS,    PICKS, 
MATTOCKS,    LUMBERING   TOOLS,   ETC., 

of  the  Highest  Quality, 


9  MATTOCK 


Write  For 

CATALOG 

It  contains  cuts  of  our 
complete  line.  We  have 
spent  much  time  in  pro- 
ducing it  so  as  to  give  the 
trade  a  fair  impression  as 
to  the  attractiveness  of  our 
manufacture. 

ALLAN  HILLS'  GOODS  PAY 
AN  ATTRACTIVE   PROFIT 

Our  Guarantee 

We  guarantee  to  re- 
place free  of  any  charge 
any  tools  that  prove 
defective  in  material  or 
workmanship. 


CLAY  PICK 


Allan  Hills  Edge  Tool  Co.,  Limited, 


Gait,  Ontario,  Canada 


9HP=?H€ 


3H4 


>H€ 
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The  "MARSHALLTOWN"  No.  19 

The  Trowel  of  Quality 


Philadelphia 
Pattern 


The  Hang 
is  Perfect 


r 


THE  QUALITY  IS  THE  BEST 


WE  ARE  HEADQUARTERS 

Wood,    Vallance  &    Leggat,    Ltd.,    Vancouver;  Wood,  Vallance,  Ltd.,  Winnipeg; 
Wood,  Vallance  &  Co.,  Hamilton;  Wood,  Vallance  &  Adams,  Calgary. 
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Plymouth  Rope 

Id  Your  Window 

Sorecmd  D1k>i»t<  (or  Dcakra 


We  Show  You  How 

Set  the  Plymouth  free  advertis- 
ing service  at  work  in  your  store 
— it  builds  trade. 

No  great  demand  on  your  time. 

You  can  install  a  Plymouth  win- 
dow the  day  you  re- 
ceive the  display  ma- 
terial —  our  booklet 
shows  you  how. 


ftS'^SSSS.SS'AVASSVIrsSSS'Tres- 


Our  letters  will  help 
you  to  work  out  ques- 
tions peculiar  to  your 
store  and  communitv. 
Our  bulletins  will 
give  you  plans  used 
by  other  stores. 

Plymouth  dealers  can  secure  this 
service  now  by  request — others  as 
soon  as  they  stock  the  rope.  Write 
for  full  information. 

INDEPENDENT     CORDAGE     CO., 
LIMITED  ITZD.B9HI 

Canadian  Sales  Agents. 
55  Colborne  St.,  Toronto,  Ontario. 

Stocks  at 

Toronto,  Montreal,  Halifax, 

St.  John,  Winnipeg,  Vancouver. 


Plymouth  Cordage  Co. 

North  Plymouth,  Mm 


.  C.  *  s. 
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"Farm  Special" 

for  grinding 
all  Farm  Tools. 

No.  63. 


LUTHER 

Dimo-Grit 

TOOL   GRINDERS 

The  Luther  Line  includes  32  types  of  grinders 
to  meet  every  tool  sharpening  need  for 
mechanics,  farmers,  ranchers,  machinists,  carpen- 
ters and  every  class  of  tool-users.  Every  grinder 
is  scientifically  designed,  strongly  built  and  fully 
protected   by   patents. 

25  Times  Faster  Than  Grindstones 

Dimo-Grit,  the  new  artificial  diamond  abrasive, 
best  for  steel,  cuts  hardest  steel  as  emery  cuts 
copper.  It  peels  steel  away  in  tiny  shavings 
instead  of  wearing  it  away  like  emery  or  the 
grindstone.  25  times  faster  than  the  grindstone, 
10  times  more  efficient  than  emery.  No  need  of 
cooling  with  water — no  danger  of  drawing 
temper. 

Shaft  Drive  Grinders  for  Farmers 
and  Mechanics. 

The  Luther  shaft-drive  grinder  is  built  entire- 
ly of  steel  and  iron,  with  shaft  drive  in  dust- 
proof  housing.  It  sells  in  4  outfits,  including 
one  for  farmers  and  one  for  mechanics.  The 
farmers'  outfit  Includes  disc  and  sickle  grinding 
attachments,  and  other  tool  rests  for  all  grind- 
ing of  farm  tools.  The  mechanics'  outfit  includes 
plane-bit  and  twist  drill  sharpening  attachments, 
and  provides  for  every  sharpening  and  polishing 
need.  Extra  attachments  transfer  this  grlnclPr 
into  Jig  and  circle  saws,  drill,  forge,  lathe,  milk 
tester,  etc. 

Good  Profits  for  Dealers. 

The  fast-cutting  Dimo-Grit  wheels,  the  super- 
ior design  and  construction  of  Luther  grinders 
enable  dealers  to  make  quick  sales.  Profits  are 
good,  and  we  give  price  protection.  Write  for 
full  information  about  complete  line. 

LUTHER  GRINDER  MFG.  CO. 

Dept.  139,  Stroh  Bldg.,  Milwaukee,  Wis. 

Canadian  Distributors  :  —  Henderson  &  Richardson, 

Montreal  ;    Moncrieff    &   Endress.    Ltd.,  Winnipeg  ; 

J.  M.   Kains  &  Co.,   Vancouver,  B.C. 


Shaft-drive  for  mechanics  and  farmers — foot  and 
engine  power.     No.  273. 


No.  17 


ii^  w<»^       g-No.  is. 

'Mechanics  Special" — hand  and  foot  power. 


No.  14. 


Spartan 


No.  35. 


"Compacto" — quickly  taken 
apart  or  assembled  for  tool 
chest  service. 


No.  55 


"BestMaide"  uses  every 
surface  of  wheel. 
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The  Pilot 
Success  Furnace 

WILL  WIN  TRADER 

Having  an  extra  long  fire  travel, 
it  has  a  distinct  advantage  over 
most  other  furnaces.  It  preserves 
all  the  heat — it  cannot  go  to  waste 
up  the  chimney.  Keeps  the  home 
very  comfortable  and  saves  fuel. 
Write  us  at  once  for  full  particulars 
regarding  The  Pilot  Success — let 
us  point  out  other  quick-selling 
qualities. 

DO  NOT  DELAY 

The  Hall  Zryd 
Foundry  Co.,  Ltd. 

HESPELER,  ONTARIO 


ALL  YOUR  CUSTOMERS  WILL  WANT  THIS 

Here  Sis  What  Has  Been  Needed  to  Make  Perfect 
the  Equipment  of  Fireless  Cookers 

"IDEAL"    TRIPLICATE   PAILS 
OF  PURE  ALUMINUM 

For  cooking  several  things  at  one  time 
in  one  compartment  of  a  Fireless  Cooker. 


Freight  Prepaid   on  First   Order'for   one  Dozen'orjMore  Sets 

BIG  DEMAND  FOR  THIS  ARTICLE 

TRIPLICATE  PAILS  OF  ALUMINUM  is  what  has  been  lacking  to  make  the  equipment 
of  Fireless  Cookers  perfect.  As  always  we  lead  with  the  latest  and  best  cooking  devices — 
things  the  people  want.  These  pails  are  made  from  heavy  seeets  of  PURE  ALUMINUM, 
seamless  and   have  self-locking   covers.     Each  pail  has  capacity  for  two  quarts.     Three 

together  9J  inches  in  dia- 
meter. Same  diameter  as 
8-qt.  kettle. 

Not  only  the  IDEAL 
equipment  for  a  Fireless 
Cooker  (any  make)  but 
also  splendid  for  cooking 
several  things  at  one  time 
over  one  burner  of  a  GAS 
or  OIL  STOVE. 

Prices:  Retail  $3.00  per  set 

Dealers  $24.00  per  Dozen 
Sets- 
Made  Exclusively  by 

THE  TOLEDO  COOKER  CO.,  1319  W.  Bancroft  St.,  TOLEDO,  OHIO 

LARGEST  MANUFACTURERS  OF  COOKERS  IN  THE  WORLD  ' 


SPECIAL    OFFER    COUPON 
FOR  TRIPLICATE  PAILS 

TOLEDO   COOKER   CO.,   Toledo,   Ohio: 

I  understand  as  a  Special  Introductory  Offer 
to  dealers  on  your  Triplicate  Pails  of  Pure 
Aluminum,  you  will  PREPAY  freight  on  first 
order  for  one  dozen  or  more  sets. 

Send   me   doz.    Sets 

doz.     "Lifters" 

Name    

Address     

TERMS  :  30  days,  net  ;  2%  cash,  10  days. 


"  IDEAL  "  Fireless  Cook  Stove 

The  Cooker  with  the  "Water  Seal"  top. 
Pure  aluminum  lining  ;  vulcanized  solid 
oak  outer  casting. 

Finest   built.  Best  Cooking,   Handsomest 
Cooker  on  the  Market. 
Send   for  our  catalogues  and  prices  on   Steam 
and   Fireless  Cookers.     Write  to-day. 
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For  Quick  and  Satisfactory  Sales  Try 

"EMPIRE" 

HOT  AIR    REGISTERS 

These  are  two  popular  and  very  neat  designs  that  are  sure 
to  attract  those  who  are  interested. 

The  "Empire  Special"  Register  meets  the  demand  for  a 
register  with  a  large  opening.  Has  all  the  qualities  that  are 
required  to  assure  the  complete  satisfaction  of  the  user. 


MOORISH   DESIGN    CAST    REGISTER 
Made  in  full  sizes  from  7  x  10  to  12  x  15 


EMPIRE  SPECIAL 

New    design,    made  in  full  sizes  from  7  x  10 

to   12  x  15 

Made    in    Japanned,    nickel-plated    and    oxidized 

Write  us   to-day   for  full   particulars,  catalogue 
and  discounts. 

Others  dealers  are  making  good  profits  by  handling 
this  line — you  can  do  the  same.  We  guarantee  to 
please  you.  Do  not  Delay. 

THE 

Canadian  Heating  &  Ventilating 
Company,  Limited 

OWEN  SOUND  ONTARIO 

Or  The  Canadian  Heating  and  Ventilating  Co.  Branch  : 
521  Henry  Avenue,  Winnipeg,  Man. 


Here  is  YOUR  Chance 

to    make    your    range     department    more 
profitable  and  more  satisfactory. 

Happy  Thought"  Ranges 


are  known  from  one  side  of  the 
continent  to  the  other  and  re- 
commended by  every  house- 
wife who  ever    used  them. 

The  "HAPPY  THOUGHT" 

works  equally  well  with  coal 
or  wood  and  gives  a  longer 
and  more  reliable  service 
than  any  other. 

This  is  not  a  claim,  but  a 
fact,  and  we  can  prove  it. 

Get  a  "HAPPY  THOUGHT" 

Catalog  at  once.  Each  sale 
brings  a  good  profit. 


The  William  Buck 
Stove  Co.,  Limited 


Saskatoon      Vancouver       Brantford      Montreal      Winnipeg 
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Standard 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from   beinff  knocked 

down. 
It     prevents     injury     to    hands     if    caught 

when  door  is  closing. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noiseless. 
It  will  outwear  three  of  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING  FLOOR  HINGES 


a  ALUGMMEM1KKUS 

REGULAR  KIND 


Patented— Canada,  February  20,  1912. 

—United  States,  October  31,  1911. 


THE  STANDARD  MFD.  00.,  Shelby,  Ohio,  D.S.A. 


Sell  This  WINDOW-CHUTE 

It  Brings  Excellent  Results 

Not  only  a  chute,  but  useful  every  day  for  light. 
Saves   the  cost   of  a  frame  and   sash. 
No  hinges  on  the  outside,  looks  like  and  is  a  window. 
Easiest  chute  on   the  market  for  the   mason   or  car- 
penter to  set.     No  slanting  top  or   bottom. 
Will  not  rust  out,  and  is  strong  enough  to  support 
the   wall  above   it  without   buckling 
Locks   automatically   from    the    outside    by   merely 
closing  it. 

Can    be    opened    only    from    the   inside. 
No  climbing  over  a  dirty  coal  pile  to  lock  or  unlock. 
No  bolts,   nooks   or  clips  to  get  out  of  order. 
The    only    real    window    combination    hopper    coal- 
chute. 


Write  for  prices  and  full  particulars. 


D.  J.  BARKER  &  COMPANY 


PICTON,  ONT. 


"FAVORITE"  Wick  Oil  Stoves 

MAKE  THESE  YOUR  LEADERS  FOR 
SUMMER   TRADE 

We  also  carry  a  full  line  of 

"WICKLESS"  OIL  STOVES 

"FAVORITE" 
GASOLINE   RANGES 

JUNIOR  GASOLINE  STOVES 

AND  PORTABLE  OVENS 

They  solve  the  fuel  problem  and  make 
summer  cooking  a  pleasure. 

WRITE  FOR  ILLUSTRATED  CATALOGUE 

FINDLAY  BROS.  CO.,  Limited,  ^VnITipTg  st 

Factory:   Carleton  Place,  Ont. 
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CANADIAN  TUBE  &  IRON  CO., 


LIMITED 
Montreal,  Canada 


OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in   operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS. 

ETC. 


ASK  YOUR 
JOBBER  FOR 


t 


TRADE  MARK 

BRAND 


OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


Also  NIPPLES 

Black  and  Galvanized 
All  Sizes. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works  : 
Lachine  Canal 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass  Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .*.  .*.  Ontario 


MAPLE    LEAF 


" Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.   All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE    LEAF" 


opn  nQflof    Shurly-Dietrich  Co.s  Limited 


GALT,      ONTARIO 
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and 


VANCOUVER,     B.  C. 
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—THE   DEFIANCE 

THE     MOST     POWERFUL 
REGISTER  IN  THE  WORLD 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BR1DGEBURG,  ONTARIO 


No.  1186  Coal  Grate 


MANUFACTURED  BY 


The  Ohio  Foundry  & 
Manufacturing  Co. 

STEUBENVILLE,  OHIO,  U.S.A. 


Manufacturers  of  all  styles  of  coal 
or  gas  burning  fire-place  goods, 
as  well  as  andirons  and  wrought 
fire-place  trimmings. 


IMPERIAL  —  STANDARD  —  SCALES 

400  Varieties                          Accurate,  Durable,  Well  Finished 
Send  for  the  large  128  page  catalog  and  prices,  No.  66 


Butchers'  Scales 

Bathroom  Scales 

Confectioners'  Scales 

Dairy   Scales 

Druggists'   Scales 

Foundry  Scales 

Grain  Warehouse   Scales 

Grain  Elevator  Scales 

Grocers'  Scales 

Tea  Scales 


Platform 
Scales 

All  Capacities 


Letter  and   Postal   Scales 

Railway  Depot  Scales 

Railway  Track  Scales 

Rolling  Mill  Scales 

Salt,  Meat  and  Fish  Scales 

Stock  Scales 

Steelyards 

Weigh  Beams 

Union    Scales 

Etc. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

HEAD  OFFICE  AND  WORKS  :  HAMILTON 
Offices  and  Warehouses  at  Toronto,  Montreal  and  Winnipeg 
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Galvanized  Cornices 


Skylights 


Ventilators 


Curved  Eavetrough 

Galvanized  Iron  Work  of  All  Kinds 


WRITE  US  FOR  ILLUSTRATED  CATALOGUE  AND  PRICE  LIST 

THE  METALLIC  ROOFING  CO.  OF  CANADA,  Limited 


TORONTO,   ONT. 


MANUFACTURERS 


WINNIPEG,   MAN. 

C92 


Pink's 

Lumbering 

Tools 

MADE  IN  CANADA 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc; 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


Manufacturers 
of 


The  Thos.  Pink  Company,  Ltd., 

PEMBROKE,  ONT. 


Lumber  Tools 
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inch. 


RATCHET 

SCREW  DRIVERS 


One  of  the  best  reasons  why  you  should 
carry  in  your  stock  and  push  Goodell-Pratt 's 
Ratchet  Screw  Drivers  is  the  fact  that  many 
other  dealers  are  stocking  them  and  finding 
a  ready  sale.  The  popularity  of  these  Screw 
Drivers  is  spreading,  sales  are  continually 
increasing,  therefore,  if  you  want  your 
Ratchet  Screw  Driver  business  to  sho  w  a 
gain,   stock    Goodell-Pratt 's. 


Goodell-Pratt  Company 


Greenfield,  Mass.,  U.S.A. 


Gloekler's  Patent 

FASTENERS 

For  Refrigerator  Doors  and 
Cold  Storage  Work 


SHOWING  DOOR  OPEN 

Simple  and  Easy    to  Operate 
EASY  TO  SELL 

These  fasteners  are  heavy  and  substantially 
constructed  and  are  specially  adapted  for 
heavy  work.  They  will  last  a  lifetime.  You 
are  certain  to  have  calls  for  these,  stock  a 
few  and  be  prepared — don't  miss  a  sale. 

We  also  make  a  line  of  Spring  Fasteners, 
Hinges,  etc.,  in  tinned,  brass  and  nickel  plated. 


SHOWING  DOOR  FORCED  SHUT 
Write  Jor  descriptive  circulars  and  price  list 

Bernard  Gloekler  Co. 

Pittsburgh,  Pa.  U.S.A. 
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Free  If  You  Are  Not  Satisfied 

The  New  Preston  O.  G.  Square  Bead  Eavestroughing 

We  have  always  claimed  that  our  eavestroughing  was  the  best  on  the  market,  but  we 
have  gone  ahead  and  gotten  out  something  that  is  far  superior  to  our  old  make.  Now  we  can 
claim  that  we  can't  be  beat  when  it  comes  to  our  eavestrougn. 

Some  time  ago'Jwe  advised  all  the  trade  that  we  were  manufacturing  O.  G.  Square  Bead 
eavestroughing  by  machinery  which  assured  absolute  uniformity  in  shape,  but  it  developed  that 
our  machinery  was  not  heavy  enough  to  produce  as  sharp  a  bead  as  we  desired.  We  have 
now  perfected  and  patented  automatic  steel  dies  to  fit  our  large  power  press  and  we  now  guar- 
antee a  trough  superior  in  shape,  appearance  and  fit  to  any  other  on  the  market. 

You  can  save  time  and  solder  in  the  erection  of  this  eavetrough  FOR  EVERY  PIECE  IS 
EXACTLY  THE  SAME  and  fits  snug  and  tight.  There  are  more  profits  for  you  and  more  satis- 
faction if  you  use  our  make.     See  our  special  offer  below  and  take  advantage  of  it  at  once. 

Cut  out  this  ad.  and  mail  it  to  us  to-day  with  your  order  for  250  feet  of  our  new 
O.  G.  S.  B.  Eavestrough  and  if  it  is  not  exactly  as  we  represent  it  we  will  make  you  a  pre- 
sent of  it.     This  offer  is  good  for  thirty  days. 


MENTION  HARDWARE  AND  METAL 


Metal  Shingle&sidingC 

PRESTON    ONT.  MONTREAL   QUE 


H 

K", 


f 

Mi 


«v  a 


i 


You  Can  Sell  These  Machines  NOW! 

They're  hot  weather  washers  because  they  wash  clothes  thoroughly  without  any  labor 


They  Run  Themselves 


MADE  BY 


R 


Agents : 

W.  L.  Haldimand  &  Son, 

MONTREAL 

H.  F.  Moulden  &  Son, 

WINNIPEG 


Cummer-Dowswell,  Limited 

HAMILTON,  ONTARIO 
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II  A  RDWARE     AND     M  K  T  A  L 


Quality  Goods  for  Business  Builders 

McCIaiy& 

1912  GAS  RANGES 


Our    1912    Series 
Gas  Ranges  embra- 
ces    lines    suitable 
for  Palace  or 
Cottage 


In  quality,  style 
and  finish,  they  out- 
distance all  other 
Gas  Ranges. 


For  economy  of  gas 

and  labor  they  are 

unsurpassed. 


New  bright  black 

enamel  finish   that 

lasts. 


Specially    selected, 

hammered  blue 

finished   steel  oven 

doors. 


Neat  designs  of 

nickel    trimmings 

throughout. 


White   enamelled 

broiler   pan    and 

match  trays. 


Illustration    shows 

Style  E.  S.  No.  256 

The  style  and  finish  of  thisringe  makes  selling  easy. 

The  quality  of  the  range,  and  its  economical  working,  pleases  users  and  brings 

new  customers.     That's  the  foundation  of  successful  business 

building.     It's  quality  that  does  it. 

GET  SAMPLES  RIGHT  AWAY 

When  you  see  the  samples  we'll  get  your  stock  order. 

MXIaryS 


"McClary"  on  Goods 
is  a  Quality  Name. 


McCLARY'S 
SHIP       QUICK. 


Toronto,      Montreal,       London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 


HARDWARE     AND     METAL 


MAGNOLIA 


UNIVERSALLY  SPOKEN  OF  AS  THE  "OLD  RELIABLE" 

SOLD  BY  LEADING  DEALERS  EVERYWHERE  OR  BY 

MAGNOLIA  METAL  CO. 

^TJ-{«a*k~~         Office  and  Factory  225  St.  Ambroise  Street  Montreal      ^ 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
u :  Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  (EL  Co. 

ORANGE.  N.  J. 


You   Can  Hit  the  Increased  Prosperity  Mark 

Byrecommed„dinfngthe       HAMILTON    RIFLE 


■u 


The  "HAMILTON"  is  beyond  all  doubt  the  best  rifle  for  the    price  on  the  market.  Its  finish,  construction  and  design  make 
it  a  very  attractive  line  to  handle        ^^^^^^^^ 
— a  line  that  sells    on    sight    and 
meets     with      complete      approval 

wherever   used.     The    "HAMILTON"    has   few  working  parts — which   can   be 

easily  kept  clean.  You  will  be  interested  in  our  proposition — write  for  it  at  once. 

For  Saio  By  All  Jobbers 

C.  J.  Hamilton  &  Son,  Plymouth,  Mich 


Our  eavetrough  and  conductor  pipe  continue  to  be  the  easiest  fitting   to   be   found 
anywhere. 

Corrugated  iron  skylights,  elbows,  valleys  and  ridge  roll,  &c. 


Wfc;  ->  :  •^.i^F^.^^-. '  *&$$% 


\-^ 
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WHEELER  &  BAIN 

THE  QUICK 
SHIPPERS 

TORONTO 


HARDWARE     AND     METAL 
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YALE 


j:u**»ivj:i:* 


s 


TH  E  man  who  is  looking  for  a  good 
padlock  is  looking  for  one  thing 
more — the  name  Yale  on  the  lock 
he  buys.  And  for  this  reason  Yale  padlocks 
are  as  much  of  a  staple  with  the  progressive 
hardware  dealer  as  potatoes  are  with  a  grocer. 
Yale  Products  sold  in  Canada  are  now 
made  in  Canada.  We  are  backing  our 
Canadian  dealers  with  active  advertising 
in  the  Canadian  magazines.  We  offer 
free  these  further  aids: 


Newspaper  Window 

Advertisements  Displays 

supplied  in  plate  that  attract  and  con- 
form, ready  for  vince,  designed  by 
you  to  use  in  your  our  expert  in  show- 


Printed 
Matter 

describing  and  explain- 
ing Yale  Products,  for 
you  to  send  or  give  to 


local  papers.  window  salesmanship,  prospective  customers. 

Dealers'  Helps  are  shown  and  described  in  our  booklet 

"Yale  in  Canada" 

Have  you  received  a  copy?    If  not,  write  for  it 

Canadian  Yale  &  Towne  Limited 

Makers  of  YALE  Products  in  Canada:  Locks,  Padlocks, 
Builders'  Hardware,  Door  Checks  and  Chain  Hoists 

General  Offices  and  Works,  St.  Catharines,  Ont. 


C54-3 


EVERY   DEALER 

should  investigate  the  convenience  of  our  line  of 

Plumbers'  and 
Steamfitters'  Tools 


WARNOCK  SIMPLEX  WRENCH 

This  is  the  simplest  Strap  Wrench  made — a  handle 
— a  strap— a  wedge.  For  use  with  brass  or  nickel 
plated  pipe  and  tube.  Both  ends  of  straight  unlooped 
strap   can   be   used,   thus   getting   double   wear. 


Stillson,  Trimo  and 
Cochrane  Pipe  Wrenches 

Vulcan,  Trimo   and 
Spartan  Chain  Wrenches 

Brown's  and   Common 
Pipe  Tongs 

Solid  and  Adjustable 
Stocks  and   Dies,  &c. 


STANDARD  HINGED  PIPE  VISE 

No.  1   takes   /•s  to  2lA  in.  pipe. 
No.  2   takes   Ve  to  3lA  in.  pipe. 


NYE  POCKET  VISE 

Very  strong  and  effective.  Can 
be  easily  carried  in  coat  pocket, 
being  very  light  and  compact. 
Ideal  for  repair  work.  Will  last 
a  lifetime.  Takes  %  to  \V\  in. 
pipe  and  V%  in.  to  2  inch. 


PAT.  JULY  11.  1893. 

REZNOR  PIPE  HOOKS 

Cheap,  strong  and  very  durable. 
Every  dealer  will   handle   them. 


The  James  Morrison  Brass  Mfg. 
Co.,  Ltd. 

Manufacturers  and  dealers  in  a  complete 
line  of  Plumbing  and   Heating  Supplies. 


93-97  Adelaide  Street  West, 


Toronto 


HARD  AV  ARE     AND     METAL 


e> 


25% 


6 


TRADE  DISCOUNT 

OFF  price  list  "Arl  7" 


METAL  CEILINGS  &  WALLS 


n 


WRITE  US    FOR  THIS  LIST 
The  Gait  Art  Metal  Co.,  Limited  (  DepfC") 

GALT,  ONT. 


McClary's 


Cut  of  Four  Hole  "Teslin"  Built  Up. 


ORDER     NOW. 


— McCIaryfc= 

CAMP 

STOVES 

Every    Camping   Party   requires  one   or 
more    of    these,  and    the    season    is    on. 

Supply  the  prospective  campers  in  your 
town. 

IT'S     A     PROFITABLE     LINE     TO     HANDLE. 

Many    styles    and     sizes;    built-up    or  in 
knock-down  form,  with  nestable  pipe. 


McCIaryfc 

Toronto        Montreal        London  Vancouver        St.  John,  N.B.         Hamilton        Winnipeg        Calgary        Saskatoon 
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GREENING'S 

COW  TIES 


ARE   THE 


Lightest,  Strongest    and  Best  Chains  on  the  market. 

Made    in    six     sizes    and    six    styles. 

Also  Halter,  Dog,  Kennel,  Tie  Out  and  Trace  Chains. 


MANUFACTURED  BY 


The  B.  Greening  Wire  Co. 

LIMITED 


HAMILTON,  Ont. 


MONTREAL,  Que. 


Halter,   Dog   and   Kennel   Chains. 


Do  You  Use 
Milled  Parts? 


When  consumers  place  'heir  orders  for  Namco 
products  they  are  sure  of  excellent  service  and 
quality.  Any  kind  of  a  milled  part  in  iron,  brass, 
or  steel  made  to  specifications.  Rigidly  inspected 
before  leaving  our  factory.  Special  price  on  large 
amounts  of  a  kind. 

Regular  Cap  and  Set  Screws,  and  Nuts  of  all  sizes  carried  in  complete  stock  at  our 
factory.  They  will  be  shipped  immediately  on  receipt  of  your  order.  Our  contract 
proposition  will  inter  st  you.     Booklet? 


The   National-Acme  Manufacturing  Company 

MONTREAL,  ST.  HENRI  &  G.T.R. 
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WASH  BOILERS  That  Will  Prove  Rapid  Sellers 

These  boilers  are  positively  hand  made  from  start  to  finish. 

Each   one   has   a    heavy   steel   wire   rod   which   assures  strength 

and  durability. 

All  seams  are  carefully  soldered.     We  make  all  grades  of  Copper, 

Tin    and    Galvanized    ware,    each   guaranteed  to  give  the  buyer 

his  money's  worth. 

Write  for  catalog  on  all  our  lines — our   prices  will   interest   you. 

SOREN  BROS.,  Cor.  King  &  Niagara  Sts.,  Toronto 


3 

\\\\\\\\i 

"GOOD   CHEER"    Sidewall   Registers 

• 

-mm 

A    line    in    four    eises,    of    uniform    design  throughout.      Neat    and    tasteful    pattern,    and 
supplied   in  black  Japan,  ordinary  oxidised  or  fnll    oxidized     Anlah,    with     enamelled     green 
fan.       Oar    ordinary    oxidised    will    about  equal    the    more    expensive    full    oxidised    finish 
of   other   makes. 

Positive    acting    fan — stays    exactly    where    set,     and      when     closed     locks     tight.       Mo 
springs,    etc.,    to    weaken    or    loosen. 

The   price?     It   will   pay   you  to  inquire. 

A  full  line  of  the  above  carried  by  The  Jas.   Stewart   Ilfg.   Co.,   Limited,   Winnipeg,  Man. 

The  Jas.  Stewart  Manufacturing  Co.,  Ltd. 

wmrnBMWmwt 

pa  re 

Woodstock,    Ontario 

^\SSTo^ 

^gZ^^- 

The  mechanic  using 

DISSTON 

SAWS,  TOOLS  and  FILES 

obtains  those  full  and  satisfying  results  which    make    him    an 
earnest  advocate  of  the  DISSTON  BRAND. 

HENRY    DISSTON    &    SONS 

INCORPORATED 

Keystone  Saw,  Tool,  Steel  &  File  Works 
Established  1840                    PHILADELPHIA,     PA. 
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The  Automobile  and  the  Ox-Cart 

Both  get  there — but  what  a  difference  in  satisfaction. 

Likewise,  there  is  a  vast  difference  in  Door  Hanger 
satisfaction. 

The  space  here  is  too  small  to  tell  the  many  advantages 
of  the  R-W  line — so  write  to-day  for  our  catalogue,  tell- 
ing the  whole  story. 


Our  No.  20  R-W  Gem  Roller 
Bearing  Trolley  Door  Hanger. 


A  Hanger  for  Every  Door  That  Slides 

fcchards  Wilcoy 

fts?)    Manufacturing  Co.   Rss»*| 

BO  AURORAjLL.USA.  W.. 


Robert  Sorby's 

Celebrated  Kangaroo   Brand 

TOOLS 


TRADE    MARC 


OF  ALL  KINDS 


TRADE  MARK. 


Lists  and  Prices  from 


Robert  Sorby  6&  Sons,  Ltd. 


SHEFFIELD 


ENGLAND 


Canadian  Representative: 

GEO.  H.  SAYWELL,  61-3  Albert  St.,  WINNIPEG 

Local  Agents   at 

Toronto,  Calgary,  Vancouver  and  Saskatoon 


The    Fountain 
LAWN  SPRINKLER 


w 


"A    SPRINKLER    That    Every 
Household  Can  Afford  To  Buy" 


Try  it  on  your  own  lawn — Your 
customers  will  ask  "where  can 
I  get  one  like  it?" 
It  Really  Imitates  Nature 
Made  of  brass,  hand- 
somely polished, 

thoroughly  j^^  which  makes   selling  easy — Your  jobber  has 

good  and  ^^r^  **' as^  ^im  and  be  sure  to  specify  the  "Marysville 

"looks  ^^r  Fountain" — The  original    and  only    sprinkler   with 

it"        -^        ^^r  The  "Mist-Like  Spray 


With  Every   Order   of 

SIX  SPRAYERS  You  Get  a 

Very  Attractive  DISPLAY  BOX 


The    Standard    Stamping    Co. 

No.  501  MAIN  ST.,  MARYSVILLE,  OHIO. 


28 


HARDWARE" AND     METAL 


THERMOS    BOTTLE 
WEATHER 


Prices  on  Thermos  Bot- 
tles are  wonderfully  low 
just  now. 

Almost  every  camper's 
outfit  has  two  or  more  of 
these  wonderful  bottles, 
for  they  keep  liquids  cold 
three  days,  or  hot  for  24 
hours,  adding  much  to 
the  camper's  or  holiday- 
seeker's  comfort. 

For  iced  drinks,  cold  milk, 
baby's  food,  there  is  no 
substitute  for  them. 


IS  THERE 


We  have  large  stock  of 
Standard  Separable  type, 
in  which  new  glass  part 
may     be     inserted    very 
readily  without  tools.  Full 
nickel-plated. 
Pint  or  Quart  sizes. 
Black     Japanned      Body 
type,   nickelled    cup   and 
shoulder.     New   interior 
may  be  inserted  in  case  of 
breakage.       Fitted     with 
American  glass  filler. 
Pint  or  Quart  sizes. 

READY  FOR 
IMMEDIATE 
SHIPMENT 


^mMi^bmim^i^ 


MONTREAL 
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This  is  a  cement  that  is  specified  by 
most  contractors  because  it  has  greater 
enduring   qualities    and   more   uniform   set 
than  most  other  brands. 

S';ock  a  trial  order  at  once,  display  it  in  a  prom- 
inent place,  do  a  little  advertising,  and  you  will  get 
splendid  results.    We  help  you  to  get  started. 


Cur  prices  are  reasonable.  Our  service  quick 

ALFRED  ROGERS  LIMITED 

28  West  King  Street,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 


V  •  \ '  ."•ix*  .-.">'  tf  '■  'Sp 
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THIS   WASHER 
Appeals'  to  Women 

because  of  the  recent  improved  features 
that  make  it  the  most  efficient  and  conven- 
ient washer  sold  at  the  price. 

CONNOR 

Ball  Bearing  Washer 

will  make  your  washing  machine  dept.  a 
success  and  a  big  dividend  earner.  Many 
progressive  dealers  have  doubled  their 
washing  machine  sales  since  taking  hold 
of  the  Connor  Ball  Bearing  Washer.  You 
can  do  equally  as  well.  Drop  a  card  for 
our  new  catalog. 


J.  H.  Connor  &  Son,  Ltd.,  Ottawa,  Ont. 
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caNaha 


"QUEEN'S  HEAD" 

Galvanized  Iron 

Its  popularity  never  diminishes. 


John  Lysaght.  Limited         A.  G.  Leslie  &  Co.,  Limited 
Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


INGOT  METALS 


Aluminum         Antimony 


Copper 
Lead 


Spelter 
Tin 


For  Lowest  Prices  and   Prompt  Deliveries 

Enquire  from  "  The  House  for  Metals." 

A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 


Quality  in  Cutlery 

In  No  Other  Line  of  Goods  is  Quality  so  Hard  to  Detect  Without  an  Actual 

Test  As  in  Cutlery 

Boker's  "Tree  Brand"  Has  Stood  the  Test 


You  could  obtain  inferior  cutlery  which  would,  to  all  outward  appearances,  resemble  "Tree"  Brand  and 
you  could  sell  these  inferior  goods  at  fully  one-third  the  prices  asked  for  "Tree"  Brand,  but  for  actual  use 
and  practical  value  would  not  in  any  way  resemble  the  "Tree"  Brand  line.  The  quality  in  cutlery  is  hid- 
den to  the  average  purchaser,  as  the  value  and  cost  lie  in  the  material,  tempering  and  grinding  more  than 
in  the  style  and  finish.  Insist  on  having  Boker's  "Tree"  Brand  Cutlery  if  you  wish  to  work  up  a  profitable 
and  a  high-class  cutlery  trade. 

For  Sale  by  Every  Wholesale  Hardware  Firm  in  Canada 
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DOMINION 

LESS  PRICE— MORE  FORCE 

AMMUNITION 

What  you  want,  PRICE  and  QUALITY 
We  Have  Both  {  Highest  cSty 


You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


On  Qd.{or  OntcPUjcr 
Ant/ -Dust 

DISIHFECTANT   SWEEPING  POWDER 

Id  7zowruMicl£edfyotw$idPtL6utm3 

<uor<nufr 
anti-dust  ftoteeAted  lAe  j&dfoaoufonaw  gaafflfo 
o{ iking  a  ^foong  didnfie&mt,  MXkg-nw&k  and 
dedzaMg&mo  cmdyd  Acuta  c&m  (j/utfoomMteM 
otfitim  died.  M  e^edm  cw/iefo  id  Mmmkaflh.  you 
JuJuM Afum  MAfflieofm  jtec^ma/uttawfo./tfufe 
Ih  t^m^ilaS  #4eeA&  m,  dtimcted  -for  detcu£d 

Shpho   Mfq  Co,  Limited  Montreal  P  Q. . 
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Value  of  Tinshop  Taught  by  Test 

Earnings  of  the  Department  Much  More  Than  Meet  the  Full  Expenses  of 
Doing  Business.  In  this  One  Case  at  Least  the  Operation  of  a  Tin  Shop  and 
Hardware  Store  Together  Has  Proved  Beneficial  to  Both  —  Tweed  Tin  Shop 
Proves  Its  Worth. 

Written  for  Hardware   and   Metal   by  C.  F.  Fawcett,  Tweed. 


T_T  EARING  other  hardwaremen  ques- 
A  tioning  the  advisability  of  operat- 
ing a  tinshop  in  connection  with  a  hard- 
ware store,  and  reading  opinions  of 
others  which  indicated  that  they  too 
doubted  whether  a  tinshop  brought  real 
profit  to  a  hardware  man,  I  became  in- 
terested in  the  problem.  I  had  been 
operating  a  tinshop,  as  well  as  a  hard- 
ware store,  and  had  been  satisfied  that 
both  were  yielding  me  a  fair  profit,  but 
those  opinions  of  others  made  me 
anxious  to  hvae  more  accurate  know- 
ledge. As  a  result,  I  started,  in  Febru- 
ary, a  test  of  the  tinshop.  I  have  been 
watching  the  results  now  for  six  months, 
and  can  say,  unhesitatingly,  that  our 
tinshop  pays.  Perhaps  a  tinshop  might 
not  pay  others — doing  business  under 
different  circumstances— but  it  pays  us 
here  in  Tweed. 

Made    Proper    Changes. 
Before  we  started  the  test — or  rather 
as    a   preliminary   step — we    took    stock 
of  all  the  goods  in  the  tinshop.     These 


were  charged  against  it,  as  were  the 
tools  and  plant  generally.  A  rent  was 
charged  for  the  building — such  a  rent 
as  we  would  have  had  to  pay  had  we 
been  getting  it  from  an  outsider.  The 
insurance  on  the  building  was  also 
charged  against  the  tinshop.  The  books 
for  the  tinshop  and  the  hardware  store 
were  to  be  kept  separately,  and  we 
wanted  to  have  assets  and  liabilities 
clearly  defined  at  the  start. 

As  the  test  has  run  along  there  have 
been  a  number  of  other  charges  en- 
tered against  the  tinshop.  The  wages 
of  the  men  working  there  are,  of 
course,  a  debt  on  it.  New  tools,  bought 
from  time  to  time,  are  also  charged 
against  it;  as  is  all  material  bought. 
Careful  Account  Kept. 

But  while  these  charges  make  it  neces- 
sary that  the  tinshop  should  do  a  good 
volume  of  business  at  a  good  margin  of 
profit,  in  order  to  pay  us  any  net  profit, 
the  results  have  shown  that  this  re- 
quired volume  and  this  required  margin 


of  profit  have  been  reached.  Careful 
account  of  every  bit  of  work  turned  out 
by  the  tinshop  has  been  kept,  and  there 
is  no  doubt  we  have  been  the  gainers. 
The  tinshop  has  meant  money  for  us. 

Our  foreman  has  entered  into  the  spirit 
of  the  test.  He  has  made  memoranda 
of  every  job  undertaken,  and  has  noted 
the  material  used.  The  time  devoted  to 
the  work  is  put  down;  the  amount  re- 
ceived for  the  work  is  entered.  Figures 
enough  are  here,  then,  to  determine  the 
profit  on  each  job.  Interest  and  rent 
are  made  monthly  charges;  so,  taking 
into  consideration  the  profits  on  the 
various  jobs,  and  the  overhead  expenses 
which  must  be  met,  we  can  easily  deter- 
mine what  our  net  month's  profit  has 
been.  There  has  not  been  a  single 
month  that  the  tinshop  has  not  paid  us 
handsomely. 

Each  Helps  the  Other. 

I  can  not  personally  see  any  strength 
in  the  argument  that  a  tinshop  and  a 
hardware  store  can  not  be  run  success- 


A  view  of  the  interior  of  the  store  of  the  Fawcett   Hardware  Co. 
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fully  by  the  same  man.  In  a  place 
where  there  was  a  great  deal  of  com- 
petition, this  might  not  be  successful, 
but  we  have  found  that  the  two  work 
finely  together.  It  is  hard  to  prove  this, 
but  I  am  confident  that  both  our  tin- 
shop  and  our  hardware  store  pay  us 
better  than  either  of  them  would  were 
we  operating  that  one  alone.  In  other 
words,  I  believe  the  tinshop  helps  the 
hardware  store,  and  that  the  hardware 
store  helped  the  tinshop. 

We  have  done  a  good  deal  of  contract 
work  lately,  agreeing  to  furnish  a  house 
with  all  hardware  required,  and  to  do 
the  tin  work,  eave-troughing,  furnace 
work,  etc.  Without  the  tinshop  we 
would  be  unable  to  get  such  contracts, 
and  there  would  be  a  good  chance  that 
we  would  not  get  the  order  for  the 
builder's   hardware. 

Did  Not  Help  Sale  of  Paint. 

I  had  thought,  when  I  commenced  this 
test,  that  the  tinshop  would  help  the  sale 


C.  F.  FAWCETT. 

of  paint.  That  may  be  so,  but  we  have 
not  been  able  to  trace  any  close  relation 
between  business  in  these  too  depart- 
ments. That  is  a  little  disappointing, 
but  on  the  other  hand  the  tinshop  has 
helped  the  sale  of  iron  pumps,  lead  and 
iron  pipe,  milk  cans,  pails,  and  similar 
articles. 

In  similar  ways,  the  hardware  store 
has  aided  the  tinshop.  People  have 
come  for  some  tin  goods.  We  have  shown 
these  and  have  said  that  they  were  made 
in  our  own  tinshop.  That  paves  the 
way,  and  the  customers  often  ask  what 
we  would  charge  to  do  a  certain  bit  of 
work.  Several  jobs  have  been  secured 
in  just  such  a  manner. 

One  thing  is  somewhat  difficult  in  run- 
ning the  two  stores — that  is  to  keep  the 


accounts  absolutely  separate.  So  often 
they  seem  to  overlap.  For  instance  in 
contract  work,  where  eave-troughing, 
roofing  and  furnace  work  are  being  done, 
and  builder's  hardware  installed,  the 
estimate  will  be  given  in  a  lump.  But 
the  accounts  must  be  kept  separate  in 
our  books,  for  a  part  of  the  sum  re- 
ceived must  be  credited  to  the  hardware 
department,  in  payment  for  the  builder's 
hardware,  and  the  rest  must  go  to  the 
tinshop. 

After  all,  though,  this  is  not  so  very 
difficult,  for  in  making  up  the  estimate 
we  naturally  figure,  "the  roofing  will  be 
so  much,  the  eave-troughing  so  much, 
the  builder's  hardware  so  much."  We 
can,  therefore,  easily  divide  the  amount 
received  as  payment  in  the  same  way. 
Inter-department  Buying. 

A  more  difficult  problem  we  found — 
that  of  charging  against  the  tinshop  arti- 
cles received  from  the  hardware  store, 
and  vice  versa.  I  am  not  certain  that 
we  adopted  the  perfect  method  of  doing 
this,  but  it  seemed  best  to  us.  What  the 
tinshop  got  from  the  hardware  store  it 
was    paid   for,    buit   was    paid    only   the 


cost  price.  On  the  other  hand,  what  the 
hardware  store  got  from  the  tinshop  it 
paid  for  only  at  cost  price. 

There  has  been  considerable  exchange 
ofigoodst  between  these  two  departments, 
which  we  have  endeavored  to  keep  en- 
tirely separate  as  far  as  bookkeeping 
goes.  I  think  the  transactions  have  been 
about  even,  and  therefore  neither  unit 
has  profited  disproportionately  by  reason 
of  the  cost  buying.  Perhaps  the  hard- 
ware store  has  had  a  little  the  best  of 
it,  as  it  has  used  a  larger  number  of  milk 
cans  and  pails  turned  out  by  the  tinshop. 
But  however  this  may  be,  the  tinshop 
has  proved  its  worth.  It  is  a  money- 
maker and  a  business-bringer.  It  has 
not  harmed  our  hardware  business,  but 
has  only   helped   it. 

The  test  we  have  made  has  been  suc- 
cessful in  every  way.  I  think,  though, 
it  has  now  outgrown  the  proportions  of 
the  test.  I  believe  running  the  depart- 
ments separately,  as  we  have  done  re- 
cently, is  the  proper  way.  It  enables 
constant  account  being  kept  of  the  tin- 
shop.  We  intend  to  continue  this 
svstem. 


The  Elimination  of  the  Wooden  Counter 

It  was  useful  At  One  Time  As  the  Convenient  Receptacle  for 
the  Demijohn — Now  it  Keeps  Salesman  and  Customer  Apart 
— It  is  Particularly  Out  of  Place  in  the  Paint  Department. 

Written  for  Hardware  and  Metal  by  H.  E.  Milhell,  of  the  Im- 
perial Varnish  and  Color  Co.,  Toronto. 


The  old  wooden  counter  has  been  for 
a  long  time  an  actual  hindrance  in 
modern  retailing.  In  its  day  it  served 
a  good  purpose  when  the  merchant  sold 
what  he  claimed  to  sell  over  the  counter 
to  the  parson,  and  brought  out  the  rum 
and  whiskey  from  the  cavernous  opaque 
space  underneath  for  the  deacon.  But 
that  thing  has  passed  Merchants 
are  no  longer  hiding  something 
on  the  quiet.  They  are  selling  quality 
goods  that  they  need  not  be  ashamed  of, 
and  which  they  want  everybody  to 
see.  Lots  of  them  would  like  to  have 
everything  up  front.  Some  brilliant 
chap  is  going  to  come  along  some  day 
and  turn  the  retail  store  lay-out  hind 
side  before.  Instead  of  25  feet  front 
and  100  feet  back,  he  will  have  a  100 
feet  front  and  25  feet  back,  and  he  will 
get  away  with  it  too.  His  whole  store 
would  be  turned  into  one  huge  silent 
salesman. 

However,  returning  to  the  turning  out 
of  the  old  wooden  counter.  I  have  so 
often  felt  that  when  I  went  into  a  store 
and  the  owner  or  his  clerks  clambered 
round  behind  and  spread  eagled  their 
hands  out  before  us,  that  at  once  that 
heavy,  clumsy  old  counter  set  up  a  bar- 
34 


rier  to  the  intimacy  I  wished  to  have 
with  the  man  from  whom  I  intended  to 
buy. 

When  a  man  wants  to  buy  and  buy 
right,  he  wants  to  feel  towards  the 
salesman  that  he  has  a  friend  who  is 
on  even  footing  with  him,  and  who  will 
advise  him  right  in  his  purchase. 

Take,  for  instance,  buying  paint  over 
the  old  wooden  counter.  There  you  as 
customer,  are  on  the  outside  looking  in, 
the  salesman  is  on  the  inside  looking 
out,  both  glaring  at  each  other  with 
your  can  of  paint  looking  like  a  bone  of 
contention  between  you.  Take  the  coun- 
ter away  as  has  been  done  in  some 
cases,  you  and  the  salesman  and  the 
stock  stand  intimately  in  a  nice,  little, 
conversational,  social  triangle,  every- 
body on  the  same  footing,  no  barriers, 
as  a  customer  you  have  every  oppor- 
tunity to  promote  the  greatest  intimacy 
not  only  with  the  salesman,  but  with  the 
goods  you  intend  to  buy. 

Now  the  salesman,  realizing  the  im- 
portance of  promoting  such  associations 
with  his  customer,  and  his  customer  with 
his  stock,  can  hold  him  in  such  a  man- 
ner that  he  is  made  to  feel  he  must  buy 
(Concluded  on  page  50.) 


Working  Up  a  Big  Business  in  Cordage 

Dealers  Should  Endeavor  to  Feature  The  ir  Stock  at  This  Time  and  Improve  the 
Opportunities  of  Trade — Some  Suggestions  for  Window  Displays — Get  "Out 
of  the  Rut"  in  handling  this  profitable  Line. 


These  are  busy  days  on  the  farm.  The 
farmer  works  longer  than  the  sun,  for  he 
is  up  before  the  solar  luminary  rises, 
and  does  not  stop  until  old  Sol  has  hid- 
den himself  again  behind  the  horizon. 
He  has  his  crops  to  tend,  his  marketing 
to  do  and  his  preparations  to  make  for 
.  the   rapidly   approaching   harvest. 

With  such  activity  in  the  farming  sec- 
tions, it  follows  that  the  demand  for  rope 
and  binder  twine  is  very  heavy.  There 
has  been  a  good  sale  to  date,  but  the 
trade  is  only  nicely  started.  When  the 
binder  and  the  thresher  get  to  work,  the 
real  consumption  of  binder  twine  will 
start  and  the  hardwareman  will  find  it 
difficult  to  supply  the  demands  of  his 
country  customers.  He  will  have  daily, 
hourly  calls  for  cordage. 

The  hardwareman  can  reasonably  ex- 
pect that  a  certain  amount  of  trade  will 
come  his  way,  whether  he  does  anything 
to  encourage  it  or  not.  A  great  many  of 
them,  unfortunately,  accept  this  as  suffi- 
cient and  depend  on  their  stock  "selling 
itself."  It  is  quite  possible  to  walk  into 
stores  at  the  present  time — or  at  any 
time  during  the  harvest  season — and  not 
see  any  evidence  of  binder  twine.  If 
you  ask  for  it,  the  salesman  goes  out  to 
the  storeroom  for  it  or  reaches  down 
under  the  counter.  There  is  a  good  stock 
of  cordage  around  somewhere.  Of  that 
you  cannot  rest  assured,  but  there  is  no 
visible  evidence  of  it. 

The  head  of  a  certain  very  well  known 
concern  which  manufactures  a  line  of 
goods  used  in  every  household  and  which 
advertises  very  extensively,  was  once 
asked  the  reason  for  the  publicity  pro- 
paganda of  his  firm.  "Every  person 
has  to  buy  your  goods  anyway,"  it  was 
pointed  out  "why  go  to  all  this  trouble 
and   expei!  "Every  person   would 

buy  our  goods  anyway,"  affirmed  the 
head  of  the  company,  "but  we  want 
them  to  buy  MORE  of  our  goods.  We  are 
developing  the  possibilities  of  trade  in 
our  line. ': 

The  position  of  the  hardware  dealer  to 
his  rope  and  cordage  stock  is  similar  to 
that  of  this  concern.  Every  farmer  has 
to  buy  cordage  anyway,  but  the  dealer 
should  try  to  sell  him  more  cordage,  to 
develop  the  possibilities  of  trade. 

It  is  advisable,  in  the  first  place.  t.> 
keep  the  stock  where  it  can  be  seen. 
This  will  be  found  valuable,  if  only  as 
a  reminder.  The  farmer  will  not  forgei 
that  he  needs  a  new  supply  of  twine  if 
he  sees  it  as  soon  as  he  enters  the  stoie. 
Keep  all  your  available  supply  in  caver- 
nous   depths    under   some    back    counter 


and  he  may  go  away  without  remember- 
ing that  he  needed  twine.  He  may  not 
be  able  to  run  back  to  town,  almost  cer- 
tainly will  not,  and  he  will  be  compelled 
to  get  a  supply  of  twine  elsewhere,  from 
the  country  store,  or  from  a  neighbor 
perhaps.  Wherever  he  gets  it,  the 
transaction  will  be  lost  to  you,  Mr. 
Dealer. 

A  good  many  dealers  Lave  been  in- 
clined to  list  cordage  among  the  lines 
which  they  carry,  but  do  net  need  to 
bother  about.  Not  all  dealers  have 
taken  this  view,  of  course.  Some  have 
always  made  it  a  point  to  give  a  cer- 
tain amount  of  attention  co  this  trade ; 
I •ut  if  is  doubtful  if  even  these  eu- 
lisjhten-  d  retailers  have  realized  to  the 
fullest  what  can  be  done.  The  writer  has 
come  across  a  number  of  window  dis- 
plays devoted  to  binder  twine  within 
the  last  few  days,  but  is  compelled  to 
confess  that  they  were  all  of  a  hackney- 


A  method   of  utilizing  cordage   for  use 

in    arranging    window 

Displays. 

ed  pattern.  A  pile  of  bundles  or  balls 
of  twine,  generally  in  the  form  of  a 
pyramid,  forms  the  "piece  de  resist- 
ance" of  the  average  display.  It  is  not 
the  writer's  aim  to  disparage  the  work 
of  the  window  trimmer  in  this  depart- 
ment. These  displays  are  undoubtedly 
of  much  value.  But  why  not,  for  once, 
get  out  of  the  rut  and  try  something 
original,  something  which  will  catch 
every  eye?  It  is  not  only  possible, , but 
easy. 

Here  is  one  idea,  for  instance.  Cover 
a  board  about  two  feet  by  five  (or  larger 
if  the  window  permits)  with  felt,  crepe 
paper  or  some  similar  material,  and 
place  the  board  in  the  centre  of  the 
window.  Tack  a  length  of  rope  or  twine 
around  the  edge  to  make  border.  Then 
tack  another  length  inside,  in  the  form 
of  letters,  spelling  out  certain  words, 
such  as  "Buy  your  Cordage  here,"  as  in 
the  accompanying  example.  Arrange  the 
rest  of  the  window  in  any  way  that  best 
suits  the  space  at  disposal. 


*  The  idea  is  simple  and  can  be  car- 
ried out  without  a  great  deal  of  work 
or  trouble.  It  would,  nevertheless,  lend 
an  original  note  to  the  display  and  at- 
tract attention. 

Show  the  Strength. 

The  one  talking  point  that  the  sales- 
man has  in  handling  cordage  is  quality. 
He  talks  the  strength  and  durability  of 
his  goods.  Now  a  window  display  is 
supposed  to  "talk"  to  passersby;  to  tell 
in  the  most  emphatic  manner  the  good 
qualities  of  the  articles  shown.  When 
you  are  dressing  a  window  with  binder 
twine,  try  to  make  your  display  tell  the 
public  something  about  the  strength  of 
your  twine. 

This  is  not  as  hard  as  it  may  seem. 
Select  a  weight  which  a  single  strand  of 
the  twine  will  bear.  Then  place  a 
bundle  of  twine  in  Mie  centre  of  the  win- 
dow, detach  the  end  and  run  it  through 
a  ring  suspended  from  the  ceiling.  At- 
tach the  weight  to  the  end  of  the  twine. 
A  showcard  announcing     that     "Every 

strand  of cordage     has  strength 

equal  to  this,"  would  call  attention  to 
the  practical  demonstration  thus  sup- 
plied. 

If  this  idea  were  carried  out,  it  would 
be  well  to  replace  the  twine  in  use  every 
night  or  at  more  regular  intervals,  for 
even  the  best  will  break  under  a  con- 
tinual strain. 

Toured  the  District. 

A  southern  Ontario  hardware  dealer 
adopted  the  idea  two  years  ago  of  send- 
ing a  member  of  his  staff  out  once  or 
twice  a  week  to  drive  through  the 
nearby  farming  sections.  Days  when 
business  in  the  store  seemed  a  little  slack 
would  be  selected.  The  rig  would  be 
loaded  with  rope  and  twine,  and  the 
clerk  would  call  on  all  the  farmers  in 
the  part  that  he  visited.  He  would  al- 
ways make  a  number  of  sales,  for  some 
of  the  farmers  would  be  out  of  cordage 
and  would  be  pleased  at  the  oppor- 
tunity to  secure  more  without  hitching 
up  and  driving  into  town.  He  gener- 
ally managed  to  sell  out  his  supply,  iu 
fact,  and  this  more  than  paid  the  ex- 
penses of  the  trip. 

The  chief  advantage  of  this  lay  in  the 
fact,  however,  that  when  these  custom- 
ers did  come  to  the  city,  they  would  seek 
out  the  store  of  this  dealer.  Also  the 
canvasser  found  out  other  wants  of  the 
men  he  called  upon  and  this  led  to  sales. 

The  days  of  big  business  in  cordage  are 
now  at  hand.  Why  not  endeavor  to 
make  the  most  of  the  trade? 
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BUSINESS  PROSPECTS  GOOD. 

The  business  outlook  is  good.  Although  the  present 
year  was  started  with  an  abundance  of  confidence  on  all 
sides,  certain  conditions  have  arisen  since  to  cause  men 
to  consider  the  situation  again  to  see  if  they  were  really 
justified  in  their  early  optimism.  The  fact  that  the  pros- 
perity predicted  in  the  United  States  has  not  been  realized 
to  the  fullest  extent,  due  probably  to  the  elections,  would 
affect  trade  conditions  here,  it  was  feared.  In  addition, 
the  weather  has  not  been  uniformly  favorable.  As  a  final 
reason,  rumors  of  impending  depression  have  been  heard, 
the  prophets  varying  in  their  estimates  of  the  date  of  the 
likely  arrival  from  1914  to  1917. 

For  these  reasons,  men  have  been  inclined  not  to  take 
so  much  for  granted  the  presence  of  prosperity  but  rather 
to  look  for  proofs.  They  have  had  no  difficulty  in  finding 
the  proofs.  Trade  was  never  better,  all  lines  sharing 
in  the  activity.  Building  operations  are  on  a  more  ex- 
tensive scale  than  ever  before,  crops  promise  to  be  fairly 
good,  and  big  business  is  being  done  in  all  lines.  If 
present  conditions  are  any  criterion,  the  fall  will  see 
a  remarkable  stimulation  in  buying.  All  that  is  needed 
to  insure  the  swing  of  the  pendulum  to  the  farthest  limit 
on  the  side  of  prosperity  is  a  good  crop  in  the  West. 

Tangible  proofs  of  the  healthy  state  of  trade  are 
provided  by  the  reports  of  wholesalers.  It  is  stated  that 
the  amount  of  business  done  during  the  month  of  June 
was  largely  in  excess  of  records  for  past  years.  Bank 
clearings  in  Winnipeg  for  June  equalled  $li7,104,297,  as 
compared  with  $86,401,007  in  June,  1911,  and  $69,889,227 
in  the  corresponding  month  of  1910.  These  figures  are 
significant.  They  tell  the  story  of  a  great  development 
in  national  business. 

It  is  now  practically  certain  that  Canadian  trade  has 
reached  the  stage  where  it  refuses  to  be  affected  by  the 
ups  and  downs  of  our  American  cousins.  A  strike  in 
an  iron  foundry,  a  run  on  a  bank,  a  report  of  crop  fail- 
ure in  some  Western  point,  and  an  assault  on  stocks  on 
Wall  Street  may  depress  conditions  on  the  other  side  of 
the  line,  but  the  result  finds  no  reflection  in  this  country. 


NEARING  THE  EIGHT  CENT  MARK. 

It  is  perhaps  poor  consolation  to  think  that  one  has 
only  one 's  self  to  blame  for  any  reverse.  Yet  this  thought 
may  have  a  chastening  effect  which  will  work  for  ulti- 
mate good. 

Certainly  dealers  have  only  themselves  to  blame  if 
they  have  been  caught  by  the  recent  advance  in  white 
lead,  made  Friday  of  last  week.     That  this  advance  was 


coming  was  predicted  for  weeks.  When  white  lead  was 
selling  at  $7.00,  it  was  prophesied  that  there  would  be 
a  large  advance,  and  that  8c  lead  might  be  considered  a 
possibility.  Advance  after  advance  has  come,  and  now, 
owing  to  this  latest  rise  of  25c,  the  product  is  being  mar- 
keted in  Montreal  at  $7.65 — some  brands  considerably 
higher. 

Those  dealers  who  contracted  for  their  supply  when 
the  advance  became  certain  are  the  gainers  now.  The 
manufacturers  will  fulfill  their  obligations.  Those  who 
paid  no  attention  to  the  predictions — thinking  that  the 
market  must  fall,  rather  than  rise — must  pay  the  price 
of  their  carelessness. 

This  most  recent  advance  is  due  to  the  old  cause — a 
considerable  rise  in  the  cost  of  pig  lead.  To  protect 
themselves  the  manufacturers  had  to  make  the  advance, 
They  will  fill  their  old  contracts  at  the  old  figures,  but 
new  agreements  must  be  made  on  the  new  basis. 

This  is  a  case  where  the  wideawake  dealer  is  reaping 
his  profits.  It  may  be  that  there  is  never  a  time  when  it 
is  too  late  to  mend,  but  there  does  come  a  time  which  is 
too  late  to  buy  to  real  advantage. 


THE  VALUE  OF  A  TEST. 

"I  wonder  if  the  tinshop  does  pay  me,"  said  Mr. 
Fawcett,  of  Tweed,  to  himself,  having  heard  many  of  his 
fellow  hardwaremen  declare  that  such  a  branch  was  not 
in  the  best  interests  of  a  hardware  business.  "I'll  find 
out,"  he  answered  himself;  and  immediately  started  a 
test  of  the  tinshop,  details  of  which  Mr.  Fawcett  gives 
elsewhere  in  this  issue. 

Such  a  step  as  this  might  well  be  adopted  by  other 
hardwaremen.  Mr.  Fawcett  isolated  the  tinshop,  as  it 
were — making  it  stand  on  its  own  footing,  and  show  re- 
sults. Had  the  department  proved  a  money  loser  instead 
of  a  money  maker  and  business  bringer,  Mr.  Fawcett 
would  certainly  have  taken  some  speedy  action.  He  would 
have  investigated  his  methods,  to  find  if  the  fault  lay 
there.  If  this  were  not  the  case,  he  would  have  closed 
the  tinshop. 

Other  lines  would  lend  themselves  almost  equally 
well  to  such  a  test.  Is  there  in  your  store  a  class  of  goods 
which  causes  you  to  wonder  whether  it  pays  you  or  not? 
Why  not  put  it  to  the  test?  Charge  against  it  a  fair 
share  of  the  rent.  Charge  against  it  a  part  of  the  insur- 
ance. Charge  against  it  a  portion  of  the  clerking  ex- 
penses. Then  see  if  the  sales  yield  a  profit  which  covers 
these  charges,  and  if  they  leave  something  over  for  profit. 

The  test  cannot  properly  be  made  in  any  short  period. 
There  must  be  time  given  for  the  fluctuations  of  business 
to  work  out  fairly.  One  month  might  be  a  bad  one  for  the 
line  being  tested — but  in  six  months  the  average  will  be 
about  correct. 

If,  after  a  thorough  test,  the  dealer  should  find  that 
this  particular  class  of  goods  was  failing  to  yield  him  a 
proper  return — or  perhaps  any  return  at  all- — he  would 
then  be  face  to  face  with  a  problem — a  problem  which 
would  need  speedy  settlement.  Would  he  continue  to 
carry  that  line? 

In  facing  such  a  problem,  a  dealer  would  need  to  bear 
in  mind  several  things.  He  cannot  afford  to  carry  only 
those  lines  which  yield  him  a  good  profit.  For  some  reason 
which  is  hard  to  explain,  nails  are  now  cut  so  low  that 
they  yield  the  retailer  a  profit  which  shows  only  as  a 
decimal  point.  But  could  the  hardwareman  refuse  to 
handle  nails?  Most  assuredly  he  could  not.  If  he  could 
not  supply  his  customers  with  these,  he  would  not  have 
a  chance  to  supply  them  with  other  lines. 

There  are  similar  lines — goods  which  must  be  carried 
even  if  they  do  yield  little  or  no  net  profit.     The  dealer 
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would  therefore  have  to  determine  if  the  class  of  goods 
which  he  had  tested  and  found  wanting  belonged  to  this 
indispensable  class.  If  so,  he  would  have  to  continue  to 
carry  them — but  he  might  well  put  them  in  a  less  prom- 
inent place.  Let  them  remain  near  the  back,  where  space 
is  not  so  valuable,  but  where  they  could  be  quickly  found 
when  wanted.  There  is  not  a  great  deal  of  use  pushing  a 
line  which  does  not  bring  real  profit.  Anyway,  these  staple 
articles  do  not  need  as  much  pushing  as  some  others. 
People  who  need  them  buy  them. 

But  if  the  tested  article  is  not  a  necessity — then,  it 
being  a  money  loser,  or  at  any  rate  not  a  money  maker, 
should  be  discarded.  The  room  accorded  it  should  be 
given  over  to  profit-bringers  .  There  is  but  little  use  for 
drones  in  an  up-to-date  hardware  store.  A  few  tests  to 
determine  the  drones  would  be  a  great  thing.  The  tests 
would  have  to  be  individual,  for  no  two  men's  business 
are  alike.  What  proved  a  money-loser  for  one  dealer 
might  be  a  profit-bringer  for  another. 


Distribution   Problem 


POINTED  EDITORIALS. 
Plumbing  goods  are  about  to  rise.     The  early  buyer 
will  get  the  plum. 

*  *     * 

Just  at  present  white  lead  and  mercury  seem  to  have 
a  great  deal  in  common. 

*  *     * 

The  electric  fan  is  the  most  popular  article  on  sale  in 
the  hardware  store  nowadays. 

The  most  popular  resort  these  days  is  the  bath.  Any- 
thing pertaining  to  the  bathroom,  therefore,  is  appropri- 
ate in  the  window. 

*  *     * 

In  this  practical  age,  idle  theories  go  by  the  board. 
The  test  or  demonstration  is  the  thing.  Proof  is  wanted, 
not  mere  surmises. 

From  the  manner  of  quite  a  few  hardwaremen  we 
know,  they  must  have  become  affiliated  recently  with  the 
Hookworms  of  the  World. 

*  *     * 

The  problem  of  distribution  does  not  worry  the  trade 
in  Canada  to  any  extent.  The  problem  here  is  to  get  the 
goods  to  supply  the  demand. 

*  *     * 

The  fly  isn't  the  only  thing  that  should  be  swatted. 
How  about  that  pesky  "lazy  germ"  which  starts  to  make 
itself  felt  as  soon  as  the  mercury  crawls  up  any  height  ? 

*  *     * 

To  talk  of  coal  stoves  when  the  thermometer  is  at  90 
in  the  shade  and  the  humidity  at  1000  everywhere,  may 
seem  out  of  place.  But,  nevertheless,  isn't  it  time  you 
were  planning  your  fall  campaign,  Mr.  Dealer? 

*  *     * 

Warm  weather  has  one  advantage.  It  stimulates  de- 
mand in  some  lines  that  the  hardware  dealer  carries. 
Still,  some  heavyweight  members  of  the  trade  would 
rather  not  have  the  business  at  the  price  of  so  much  bodily 
discomfort. 

*  *     * 

Spray,  brothers,  spray, 

The  bugs  grow  fast; 
The  poem  of  a  well   known   Canadian  hardwareman 
which  begins  thus,  comes  to  mind.     It  certainly  is  time 
to  get  the  sprayer  at  work.     The  plague  of  bugs  has  be- 
gun. 
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The  biggest  question  facing  the  hardware  trade  in 
the  United  States  at  the  present  time  is  the  problem  of 
distribution.  Conditions  are  beginning  to  show  conges- 
tion there.  The  expansion  of  industry  has  brought  about 
a  mushroom  growth  of  manufacturers  and  jobbers.  Every 
section  of  the  country  is  covered,  and  re-covered  by  sales- 
men traveling  for  hardware  firms.  A  huge  dragnet  has 
been  spread.  It  is  said  that  in  some  sections  retailers 
have  the  representatives  of  from  10  to  14  jobbing  firms 
calling  upon  them  every  week! 

This  condition  of  affairs  is  far  from  satisfactory  from 
any  standpoint.  In  the  first  place,  the  retailer  loses  too 
much  time  listening  to  traveling  men.  He  is  hunted  from 
pillar  to  post.  When  a  man  enters  the  store,  the  dealer 
does  not  know  whether  to  go  forward  with  a  glad  smile 
to  greet  a  customer  or  to  make  a  hasty  exit  out  the  rear. 

In  the  second  place — and  this  is  where  the  rub  comes 
— there  is  too  much  overlapping  as  a  result  of  this  strenu- 
ous and  multifold  competition.  More  money  is  spent  be- 
fore the  goods  reach  the  retailer  than  would  be  the  case 
if  the  overlapping  could  be  eliminated.  As  a  further  dis- 
turbing element,  the  catalogue  houses  are  very  active,  and 
bitter  complaint  is  frequently  made  that  there  is  dis- 
crimination in  their  favor. 

The  old  system  of  distribution  was,  briefly:  Manufac- 
turer to  jobber,  jobber  to  retailer,  retailer  to  consumer. 
This  is  the  logical,  the  quickest  and  most  economical 
method  of  marketing  goods.  It  has  become  not  uncommon 
over  there,  however,  for  some  manufacturers  to  sell  dir- 
ect to  the  trade  and  to  the  consumer,  for  jobbers  to  go 
into  the  retail  business,  and  for  retailers  to  do  a  little 
jobbing. 

Out  of  the  somewhat  chaotic  conditions  thus  created 
has  arisen  an  insistent  demand  for  improvement  in  the 
system  of  distribution.  Some  have  openly  contended 
that  the  jobber  should  be  eliminated,  paving  the  way 
to  direct  relations  between  manufacturer  and  retailer, 
and  cutting  off  the  middle  profit.  There  has  been  talk 
of  the  formation  of  buying  syndicates  among  retailers; 
in  other  words,  for  a  certain  number  of  dealers  to  form 
themselves  into  a  body  and  buy  from  manufacturers  in 
bulk,  as  the  jobber  does.  This  suggestion  has  not  yet, 
as  far  as  we  know,  been  put  to  the  test.  As  for  the  job- 
ber, it  is  conceded  on  sane  consideration,  that  he  iy  still 
a  very  necessary  part  of  the  commercial  fabric. 

The  latest  suggestion  has  been  advanced  by  the  job- 
bers. It  is  nothing  more  or  less  than  a  combination  of 
the  hardware  jobbing  interests  in  the  country.  It'  carried 
out,  this  plan  would  mean  that  the  trade  of  the  country 
would  be  divided  lip  into  geographical  zones,  and  each  firm 
would  be  limited  to  a  certain  territory.  The  number  of 
jobbing  houses  would  be  materially  reduced  and,  instead 
of  having  the  representatives  of  fourteen  houses  calling 
upon  him,  the  dealer  would  have  one — or  two  or  three  at 
the  most.  It  follows  that  the  cost  of  marketing  the  goods 
would  be  smaller  and  the  prices  might  (this  is  conjectural, 
of  course)  be  reduced.  It  is  pointed  out  that,  if  reduc- 
tions could  be  brought  about  by  this  means,  the  dealers 
would  be  in  a  better  position  to  face  the  competition  of 
the  catalogue  houses. 

The  hardware  trade  has  been  stirred  up  over  this 
problem  as  never  before.  The  trade  newspapers  have 
taken  it  up,  and  have  fought  out  divergent  theories  and 
conclusions  with  militant  aggressiveness.  Passages  at 
arms  have  lent  spice  and  variety  to  association  conven- 
tions. And,  as  nothing  tangible  has  yet  been  done,  it  is 
safe  to  assume  that  this  is  but  the  beginning. 


Concentrate  on  the  Display  Background 

Some  Practical  Advice  From  a  WindowTrimmer  of  Long  Experience — The  First 
Impression  of  a  Display  is  GainedFrom  the  Background — Make  it  a  Good 
One — The   Value   of    Colors    and   Fix-tures — Cleanliness  a  Great  Asset. 

"Written  for  Hardware  and  Metal  by  C.  H.  Smith,  Ashdown  Hardware  Co.,  Calgary. 


"The  play's  the  thing,"  according  to 
Shakespeare.  In  window  dressing,  "the 
background's  the  thing."  The  success 
of  a  trim  depends  largely  on  the  kind  of 
background  provided. 

The  winter  has  found  that  the  decora- 
tion of  hardware  windows  is  no  easy 
task.  Careful  thought  must  be  given. 
It  is  not  desirable  for  a  trimmer  to 
undertake  a  display  without  first  giving 
it  due  and  ample  consideration  and  plan- 
ning how  he  is  going  to  make  it  suffici- 
ently attractive.  Sometimes  a  good 
window  will  be  arranged  off  hand,  but 
there  are  exceptions  to  every  rule.  These 
exceptions  are  few  and  far  between. 

The  object  of  window  displays  is  to 
attract  the  attention  of  the  passerby  and 
draw  him  closer  to  examine  the  window 
more  closely.  To  obtain  this  result  it 
is  necessary  above  all  other  considera- 
tions to  have  an  attractive  background. 
The  background  gives  the  just  impression 
and  it  will  either  attract  or  repel  the 
passerby. 


Mr.  Smith  was  formerly  ivith  D. 
W.  Douglas,  of  Campbell  ford,  and 
has  in  past  years  won  a  deserved  repu- 
tation as  a  ivindow  trimmer.  He  has 
often  won  prizes  in  Hardware  and 
Metal  contests. 

A  great  many  practical  hints  are 
given  in  the  accompanying  article. 

Gives  Long  Time. 

Our  store  windows  have  cased-in  backs 
and  I  certainly  think  that  by  far  the 
best  results  are  obtained  from  windows 
constructed  in  this  way.  When  ar- 
ranging a  trim,  I  spend  the  greater  part 
of  my  time  on  the  background  and  have 
found  that  it  brings  results. 

Points  to  be  Considered. 

One  of  the  just  things  to  be  considered 
in  arranging  the  background  is  to  de- 
vise a  good  color  scheme.  Bare  walls 
have  a  cold  and  dismal  effect.  About 
the  best  material  to  use  is  sateen,  which 
is  inexpensive  and  can  be  secured  in  a 


variety  of  colors.  Two  colors  at  least 
should  be  used  in  a  display;  sometimes 
three  or  four  can  be  worked  in  to  ad- 
vantage. 

In  making  background  for  cutlery  and 
tool  displays,  I  use  millboard,  which  can 
be  procured  in  sheets  of  various  sizes. 
These  sheets  I  cover  with  cloth  and  trim 
in  the  store.  When  making  the  dis- 
play, the  boards  can  be  carried  out  and 
set  in  place.  This  system  has  been  found 
very  useful.  It  enables  the  trimmer  to 
get  ready  ahead  of  time  and  to  utilize 
his  spare  moments.  The  boards  can  be 
prepared  on  the  floor  above  the  store  or 
in  some  part  where  it  will  not  be  seen 
or  be  in  the  road. 

Once  a  Month. 

I  desire  to  remark  in  passing  that  cut- 
lery makes  the  most  attractive  display 
possible,  and  also  the  best  paying.  In 
our  store,  the  cutlery  department  is  con- 
sidered one  of  the  most  important,  and 
I  make  it  a  rule  to  have  a  cutlery  win- 
dow at  least  once  a  month. 


A  June  window  display  arranged  by  Mr.  Smith  in  the  Ashdown  hardware  store  at  Calgary — Note  the  care  tak- 
en in  the  arrangement  of  the  background  and  the  resultant  good  effect. 
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HARDWARE    AND    META', 


Details   of   Background. 

i'be  accompanying  illustration  shows  a 
window  which  we  put  in  the  first  week  in 
June.  It  was  directed  toward  the  wed- 
ding present  trade,  and  certainly  proved 
of  material  assistance  in  making  sales. 
The  details  of  the  construction  of  this 
window,  particularly  with  regard  to  the 
background,  may  be  of  interest.  The 
background  was  covered  just  with  red 
sateen.  Then  orange  sateen  was  cut  in 
diamond  shape  and  fastened  on  in  the 
centre  of  the  space.  On  this  diamond, 
cutlery  of  all  descriptions  was  shown. 
The  upper  edge  of  the  background  was 
trimmed  with  brass  chain,  scissors 
being  suspended  in  the  loops  made  by 
the  chain.  .  Show  cards  were  also  used 
on  the  background  where  they  show 
to  the  best  possible  advantage. 

The  end  space  was  covered  with 
orange  sateen  and  draped  with  brass 
chain.     Show  cards  were  also  displayed. 

The  entire  bottom  was  covered  with 
orange  sateen  and  a  step  about  a  foot 
high  was  erected  across  the  back  and 
end,  thus  helping  to  relieve  the  display 
of  any  suggestion  of  flatness.  On  the 
bottom  a  variety  of  goods  appeared — 
brass  goods,  cut  glass,  case  cutlery,  car- 
vers and  other  lines,  suitable  for  wed- 
ding gifts. 

At  night  the  window  was  lighted  up 
and  the  goods  showed  to  excellent  effect, 
attracting  much   attention. 

The  Fixtures  Used. 
It  is  advisable  to  keep  a  certain  num- 
ber of  permanent  fixtures  for  use  in  ar- 
ranging displays.  I  use  pedestals  and 
always  have  a  number  of  small  boxes 
of  various  sizes.  These  can  be  used  in 
building  up  steps,  pyramids,  or  any 
formation  desired. 

Do  Not  Overcrowd. 
One  of  the  greatest  faults  with  many 
window  trimmers  is  that  they  try  to 
show  too  large  an  assortment  of  goods 
in  one  display.  Do  not  overcrowd,  but 
rather  try  to  make  every  article  shown 
stand  out  so  that  it  cannot  escape  being 
seen. 

It  is  Worth  While. 

Window  trimming  lias  become  in  the 
last  few  years  a  very  important  factor 
in  the  management  of  the  hardware 
store.  The  merchant  will  find  that  he 
has  an  opportunity  to  advertise  eco- 
nomically and  with  best  results  through 
-how  windows.  The  subject  is  there- 
fore, worth  the  closest  of  attention.  The 
window  trimming  department  should  be 
counted  as  of  equal  importance  to  any 
other. 

As  stated  above,  the  advertising  se- 
cured from  the  show  window  is  an  eco- 
nomical form.  It  does  not  pay,  how- 
ever, to  try  to  make  it  too  economical. 
The  expenditure  of  a  small  amount  will 
enable  the  trimmer  to  improve  his  work 


wonderfully  and  the  results  will  be  far 
beyond   expectations. 

One  of  the  most  essential  things  is  to 
see  that  the  displays  are  changed  enough. 
People  get  tired  of  looking  at  the  same 
old  displays  day  in  and  day  out.  Change 
often  and  make  each  display  attractive. 
If  a  store  has  good  windows  regularly, 
people  will  soon  learn  to  look  for  them 
and  will  even  go  out  of  their  way  to  see 
them. 

I  may  say  in  conclusion  that  cleanli- 
ness plays  a  very  important  part  in  win- 
dow displays.  Always  see  that  the 
articles  shown  are  clean  and  shining. 
Dusty  and  fly-specked  articles  are  not 
likely  to  rouse  people  to  the  point  of  en- 
tering the  store  to  buy.  Above  all 
things,  have  the  plate  glass  spotless  and 
highly  polished  at  all  times.  Keep  the 
windows  well  lighted  up  for  displays 
always  appear  to  better  advantage  at 
night. 


FUNERAL  OF  LATE  THOS.  G. 
DEXTER. 

Toronto,  July  5. — The  funeral  of  the 
late  Thomas  G.  Dexter  took  place  this 
afternoon.  It  was  very  largely  attend- 
ed, for  not  only  were  all  employees  of 
H.  S.  Howland,  Sons  &  Co.  present,  but 
there  Avas  a  representative  gathering  of 
hardware  men  from  all  parts  of  the 
country,  including  many  well  known 
manufacturers  and  wholesalers. 

The  services  at  the  family  residence, 
125  Huntley  Street,  were  conducted  at 
2.30.  Rev.  Dr.  Thomas,  late  of  Jarvis 
Street  Baptist  Church  being  the  officiat- 
ing clergyman.  The  cortege  then  pro- 
ceeded to  Mount  Pleasant  Cemetery, 
where  interment  took  place.  The  pall- 
bearers were:  Thos.  G.  Dexter  (eldest 
son),  J.  B.  McArthur,  Peleg  Howland,  D. 
H.  Foster,  C.  J.  Knott,  and  T.  B.  Wil- 
liamson. 

The  number  of  floral  tributes  received 
was  exceptionally  large,  so  large  that  it 
is  impossible  to  give  a  list.  Mention  may 
be  made,  however,  of  the  following  from 
the  various  departments;  a  wreath  from 
the  warehouse;  a  basket  from  the 
traveling  staff;  and  a  wreath  from  the 
office  staff. 

Among  the  prominent  men  in  the 
hardware  trade  present  were:  Cyrus  A. 
Birge,  Steel  Co.  of  Canada,  Hamilton; 
Adam  Taylor,  Taylor-Forbes  Co.,  of 
Guelph;  H.  G.  Wright,  the  E.  T.  Wright 
Cb.,  Hamilton;  A.  Hatch,  Canada  Steel 
Goods  Co.,  Hamilton:  S.  11.  Alexander, 
Wood-Valance  and  Co.,  Hamilton;  James 
Hardy,  Jenkins  &  Hardy,  Toronto;  A  K. 
Gilverson  and  W.  J.  Lawson,  Rice 
Lewis  &  Son,  Toronto;  J.  B.  Reade,  Ken- 
nedy Hardware  Co.,  Toronto;  H.  T. 
Hunter,  Hardware  and  Metal,  Toronto; 
W.  L.  Edmonds,  Hardware  and  Stove 
Journal,  Toronto;  Thos.  Mortimer,  To- 
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ronto ;  George  W.  Howland,  Toronto ;  W. 
B.  Morrow,  Toronto. 

The  offices  and  warehouse  of  H.  A. 
Howland,  Sons  &  Co.,  were  closed  for 
the  afternoon,  as  a  mark  of  respect,  and 
to  allow  all  members  of  the  staff  to  at- 
tend the  funeral. 


The  following  items  are  taken  from 
the  files  of  July  16,  1892:— 

This  Week's  Motto 
"When  you   borrow  money,   you 
borrow  trouble." 

Editor's  Note. — Right.  That  is  a  good 
motto  for  the  retailer  to  remember.  It 
might  be  added,  "when  you  let  anyone 
borrow  money  from  you,  you  make 
trouble  for  yeurself.  The  customer  who 
buys  on  time  is  simply  borrowing  from 

the  merchant. 

*  •     * 

"Glencoe  merchants    have    adopted 
the  early  closing  system,  and  after 
Monday,  July  11,  their  stores  will 
be  closed  at  6  p.m.  every  day  except 
Saturday. ' ' 

Editor's  Note. — The  late  closing  sys- 
tem dies  hard.  Early  closing  has  cer- 
tainly gained  since  that  note  was  pen- 
ned, but  the  gain  has  been  very  slow  and 
there  is  still  a  long  way  to  go. 

*     *     * 

"The  Hamilton  Powder  Co.  will 
start  a  branch  warehouse  in  Van- 
couver. 

"T.  S.  Simms  &  Co.,  brush  and 
broom  manufacturers,  St.  John,  N.B. 
are  compelled  by  increased  business 
to  take  larger  quarters. 

"John  Hamilton,  paint  dealer, 
Richmond,    Que.,     has    been     burnt 

out."' 

*  »     • 

"There  has  been  a  good  deal  of 
selling  of  tin  in  New  York  during 
the  week.  This  market  is  quiet  at 
24'  ■_,   cents." 

Editor's  Note. — Tin  has  advanced  very 
considerably  since  that  time.  Last  week 
it  was  quoted  in  Toronto  at  48  cents, 
the  only  time  it  has  been  below  50  cents 
for  some  weeks.  In  the  last  twenty 
years,  the  consumption  of  tin  has  in- 
creased to  a  wonderful  extent.  The  con- 
sumption of  tin  plate  for  the  manufac- 
ture of  cans  has  become  enormous. 
Nearly  everything  is  done  up  in  tins 
nowadays,  and  some  say  that  the  can- 
ning industry  is  jnst  in  its  infancy. 


Methods  of  Marketing  Harvest  Tools 

These  are  Wanted  Now  by  the  Farmers —  Abrasives  Should  be  Kept  to  the 
Front — Window  Displays  are  of  Genuine  Value  —  Something  About  the  Hay 
Fork. 


It  is  too  hot  to  work,  some  are  saying. 
But  nature  has  so  such  excuse  for  lazi- 
ness. It  is  not  too  hot  for  crops  to  grow, 
and  therefore  it  is  not  too  hot  for  farm- 
ers to  make  ready  to  harvest  these  crops. 
Neither  is  it  too  hot  for  the  hardware- 
man  to  prepare  to  supply  the  farmer 
with  the  harvest  supplies  which  he  will 
need. 

No  this  is  a  season  of  possibilities. 
The  farmers  have  been  grumbling.  Farm- 
ers are  always  grumbling.  They  would, 
it  has  been  said,  have  some  fault  to  find 
with  the  climate  in  heaven.  However 
that  may  be  they  are  now  finding  fault 
with  the  climate  in  Canada,  which  Cana- 
dians are  agreed,  is  the  nearest  thing  to 
heaven  which  this  old  earth  affords.  The 
weather  was  too  cold  and  damp.  Now  it 
is  too  hot  and  dry.  So  the  farmers  say. 
But  even  while  they  are  complaining  the 
crops  are  advancing,  and  the  farmers 
themselves  are  making  ready  to  garner 
these. 

Accidents  Will  Happen. 

Already  there  has  been  a  good  deal  of 
hay  cut,  and  put  away  in  the  hay  mow. 
For  this  there  have  probably  been  forks 
bought,  and  perhaps  hay  forks.  But 
farmers  are  apt  to  have  accidents  which 
make  a  new  fork  necessary.  Hired 
hands  are  still  more  likely  to  have  such 
accidents,  for  they  are  not  too  careful 
with  the  tools  given  them. 

There  is  still  a  big  business  to  be  done 
in  harvest  tools.  Indeed  the  back  of 
this  business  has  not  yet  been  bent  — 
much  less  broken. 

The  hardwareman  who  has  a  good 
trade  with  farmers,  might  well  remem- 
ber the  importance  of  harvest  tools  now. 
They  might  well  remember  that  these 
tools  are  of  a  class  which  are  wanted  in 
a  hurry.  Often  the  farmer  never  thinks 
of  his  deficiency  until  he  starts  to  take 
in  a  crop.  Then  he  finds  he  is  short 
two  forks,  and  that  a  hay  rake  would  be 
very  valuable. 

What  he  says,  upon  such  a  discovery, 
really  doesn't  much  matter;  but  what  he 
does  is  interesting.  As  a  general  thing 
the  farmer  calls  a  boy — there  usually  is 
a  boy  around  the  farm.     He  tells  this 

boy  to  hitch  up  and  drive  to  

for  two  forks  and  a  rake.     But  who  is 

?    He  may  be  the  hardwareman 

with  whom  the  farmer  has  dealt  for 
years,  or  he  may  be  a  hardwareman  in 
whose  store  the  farmer  has  seen,  on  his 
latest  trip  to  town,a  good  display  of 
harvest  tools. 

If  the  latter  is  the  case  the  window 
will  have  brought  the  dealer  a  sale,  and 


possibly  a  new  customer.  But,  even 
overlooking  this  chance,  a  window  trim 
of  this  class  of  goods  is  well  worth 
while.  It  serves  not  only  as  a  magnet, 
but   as  a  reminder  for  the  farmer. 

What  an  Eastern  Ontario  dealer  has 
to  say  on  this  subject  illustrates  what  is 
meant. 

"Kegularly, "  he  states,  "I  arrange  a 
harvest  tool  trim.  I  try  to  make  this  at- 
tractive, and  I  also  try  to  get  a  wide 
variety  of  articles  in  it,  for  I  find  that 
the  farmers  examine  such  a  window 
carefully,  and  while  they  do  not  often 
buy  immediately  after  making  their  in- 
spection, the  sales  come  later.  I  always 
put  in  samples  of  abrasives.  Those  to 
me,  seem  to  prove  that  the  window  acts 
as  a  catalogue.  Often  boys  have  been 
sent  in  here  by  farmers  to  make  pur- 
chases, and  frequently  they  finish  by  ask- 
ing for  a  whet  stone.  I  think  the  sight 
of  these  abrasives  made  the  farmer  think 
that  he  would  need  a  stone  for  his  scythe, 
and  he  probably  shouted  to  the  boy  to 
bring  this  article  after  he  had  enumer- 
ated what  else  was  to  be  bought." 

Scythe  Still  Needed. 

Speaking  of  scythes  brings  it  to  mind 
that  these  should  have  a  place  in  any 
harvest  tool  window,  or  indeed  in  any 
display  of  harvest  tools.  The  modern 
reaper,  has,  to  be  sure,  put  these  a  little 
in  the  back  ground;  but  there  are  still 
fields  with  zig-zag  fences;  there  are  still 
fence  corners,  and  while  there  are,  there 
will  be  a  demand  for  these  goods. 

It  is  not  too  late  yet  for  the  sale  of 
hay  forks.  These  are  becoming  more 
and  more  generally  used  in  the  barns  of 
the  well-to-do-farmers.  Those  who  have 
not  adopted  this  quick  means  of  unload- 
ing, may  be  quite  willing  to  consider  it, 
after  putting  up  their  hay  by  hand.  The 
slings  for  oats,  barley,  and  wheat  may 
be  very  appealing  to  them. 

Hay  Forks  Save  Labor. 

There  are  several  hardwaremen  who 
have  secured  good  sales  of  hay  forks  by 
going  through  the  country  speaking  to  the 
farmers  about  these.  They  have  been 
able  to  say  just  how  much  track  would 
be  needed,  and  where  the  barn  is  of 
huge  size — as  some  are — they  have  sug- 
gested that  switches  be  put  on  the  track, 
enabling  the  hay  to  be  spread  more  even- 
ly over  the  mow.  Those  switches  save 
time,  and  of  course  it  is  to  save  time 
that  the  hay  fork  is  used.  With  a  hay 
loader  in  the  field  and  a  hay  fork  in 
the  loft  a  crop  can  be  brought  in  pretty 
quickly.  Moreover,  the  hay  fork  saves 
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as  much  labor  in  the  unloading 
as  it  does  for  loading.  One  man 
in  the  field  and  one  man  in  the 
mow  can  do  a  tremendous  amount  of 
work,  and  that  means  much  to  the  farm- 
er in  these  days  when  the  farm  boys  are 
coming  to  the  city  and  when  farm  help 
is  so  hard  to  secure. 

"There  is  one  thing  I  have  found 
about  hay  forks, ' '  remarked  a  Richmond 
dealer.  "It  is  almost  impossible  to  sell 
them  unless  you  can  guarantee  to  in- 
stall them.  If  you  agree  to  do  this  the 
sale  is  easy.  Farmers  do  not  like  to  do 
this  work  themselves.  Usually  they  are 
too  busy  for  one  thing.  Then  they  are'nt 
quite  certain  that  they  know  how.  I  find 
it  pays  to  send  a  man  out  to  put  in  the 
track  properly.  That  helps  future  sales 
too,  for  neighbors  ask  about  the  hay 
fork,  and  are  told  that  we  put  it  in." 


NEW  MARKET  FOR  CANADIAN 
CEMENT. 

The  Weekly  Report  sent  out  by  the 
Department  of  Trade  and  Commerce, 
Canada,  contains  a  letter  from  E.  H.  S. 
Flood,  Trade  Commissioner  for  the  Bri- 
tish West  Indies.  Among  other  things 
he  treats  of  the  cement  situation,  show- 
ing that  little  Canadian  cement  is  used 
there  ,and  pointing  out  that  the  English 
cement — which  is  now  in  great  demand 
— is  being  sold  at  a  higher  figure  than 
would  have  to  be  asked  for  Canadian 
cement. 

In  view  of  the  reduced  duty  on  cement 
coming  into  Canada,  what  Mr.  Flood 
has  to  say  in  this  connection  will  be  of 
especial  interest  to  manufacturers. 

He  writes: 

The  quantity  of  cement  imported  each 
year  values  about  $300,000.  There  ap- 
pears also  to  be  an  increasing  demand. 

Three-quarters  comes  from  Great  Bri- 
tain, the  United  States  supplying  a 
small  quantity  only.  Canada  as  yet  has 
no  share  of  this  trade.  One  of  the  lead- 
ing merchants  handling  cement  informs 
us  that  the  market  is  so  conservative 
that  there  would  be  difficulty  in  creating 
a  demand  for  any  other  than  English. 
The  plan  suggested  for  Canadian  manu- 
facturers would  be  to  send  the  superin- 
tendents of  public  works  in  the  various 
islands  free  samples  to  be  tested  and  re- 
ported on.  These  reports  in  the  hands 
of  dealers  would  justify  them  in  taking  a 
quantity  and  introducing  it.  The  quota- 
tion for  British  cement  in  Barbados  is 
now  $2.65  per  barrel. 


Hardware  Store  Publicity 


.  £&a|>Jterll— 
Something  on  6>tyle., 


Simplicity  and  Directness  Are  the  Qualities  to  be  Aimed  at  in  Writing  Adver- 
tising Copy — Avoid  Exaggeration  and  Near  Humor  —  Make  Sentences  Brief 
And  to  the  Point. 


There  are  many  things  to  be  consid- 
ered in  preparing  an  advertisement — 
the  lay  out,  the  kind  of  type  to  be  used, 
the  illustrations,  the  headline,  the  slo- 
gan. All  are  important  features.  A 
good  ad.  is  one  which  does  not  fall  short 
in  any  particular. 

There  is  one  quality  which  an  adver- 
tisement requires  above  everything  else, 
however.  It  must  be  well  written.  The 
most  attractive  lay-out,  the  best  of  cuts, 
the  most  skilful  work  on  the  part  of  the 
printer;  all  would  go  for  naught  if  the 
reader,  on  getting  down  to  perusal  of 
the  copy,  found  that  it  was  poorly  or 
ungrammatically  written,  with  argu- 
ments faultily  conceived  and  weakly  pre- 
sented. He  would  throw  it  aside  with 
indifference,  perhaps  even  resentment. 
The  lay-out  and  typographical  features 
of  an  advertisement  are,  after  all,  sur- 
face features,  designed  to  catch  the  eye. 
Cases  are  known  where  the  most  effective 
advertisements  have  consisted  of  a  single 
cut  or  drawing  with  practically  no  read- 
ing matter  at  all.  There  are,  of  course, 
such  exceptions  to  prove  every  rule.  The 
average  retail  advertisement  must  draw 
its  real  strength  from  the  quality  of  the 
"talk"  that  the  writer  puts  into  it. 

On  coming  to  the  question  of  the  style 
to  be  used,  a  better  way  of  stating  the 
case  cannot  be  found  than  to  quote  ths 
old  adage,  "brevity  is  the  soul  of  wit." 
It  is  more  than  that.  Brevity  is  the  soul 
of  emphasis  as  well  as  wit  and  the  badge 
of  sincerity.  A  plain,  brief  statement 
carries  conviction  with  it  more  readily 
than  a  lengthy  rigmarole.  If  you  can 
"come  to  the  point,"  if  you  can  hit  the 
nail  on  the  head  with  a  few  words,  you 
will  be  a  success  as  an  advertising 
writer. 

Simplicity  and  directness  are  the  qua- 
lities most  to  be  desired  in  advertising. 
Make  each  statement  tell  something. 
Bare  your  sentences  of  unnecessary 
words  and  superfluous  phrases.  Do  not 
try  to  be  funny,  and  avoid  exaggeration. 
At  the  same  time,  do  not  make  your 
matter  absolutely  colorless,  and  don't  be 
afraid  to  praise  your  goods  to  the  full- 
est extent  justified  by  their  merits.  Don't 
be  afraid  to  put  enthusiasm  behind  your 
pencil;  only  don't  let  it  go  too  far. 

These  are,  necessarily,  general  direc- 
tions. Some  men  can  transgress  all  rules 
and  still  "come  through"  with  snappy 
and  effective  ads.  It  pays  to  adopt  an 
individual  style  if,  as  one  man  has  said, 
"you  adopt  the  right  kind  of  individu- 
ality." If  a  writer  can  turn  out  copy 
which  people  will  read  and  always  look 


for,  which  does  not  antagonize  or  des- 
cend to  buffoonery,  he  will  get  splendid 
results.  The  individual  touch  is  the 
most  potent  of  forces,  but  no  ad.  writer 
should  attempt  individuality,  unless  he 
is  sure  of  himself.  "Near — -writing"  is 
dangerous. 

Brevity— that 's  the  first  quality.  The 
writer  has  come  across  the  following 
ad.  of  an  oil  stove  which  gives  a  variety 
of  good  arguments  in  very  concise 
style : 

"It  means     economy     and  com- 
fort  for  the     summer.       Note  the 
cost — 18  cents  a  week     will  do  all 
the  baking  and  work  required  for  an 
ordinary  family.     It  is  less  trouble 
than  coal  or  wood.     You  can  bake, 
roast,  fry  or  boil  as  good  and  much 
faster  with  this  oil  stove  than  with 
any  range.     No  odor.     No  danger." 
Each  point  is  stated     briefly,  but  ef- 
fectively.    This  line    of  argument  could 
be  rewritten     and  enlarged     upon  very 
considerably,  but  it  would  lose  force  ii 
the  operation. 

Do  Not  Exaggerate. 
The  ad.  writer  must  not  "damn  with 
faint  praise."  He  must  be  whole- 
hearted in  his  advocacy  of  the  goods  he 
has  to  sell.  At  the  same  time,  he  must 
keep  within  bounds.  Consider  the  fol- 
lowing : 

"This  range  is  the  embodiment  of 
every  best  feature  in  range  con- 
struction. Some  ranges  have  two  or 
three  good  points.  The  effort  of  the 
es  them  all.  The  effort  of  the 
makers  is  to  produce  a  range  that 
is  efficient  in  every  detail,  no  mat- 
ter what   the   cost.     The is   the 

result;  yet  it  is  by  no  means  an  ex- 
pensive range — on  the  contrary,  it 
will  save  your  fuel  bill  and  it  will 
last  a  lifetime." 

This  is  a  mild  form  of  exaggeration — 
compared  to  what  some  of  our  best  ex- 
aggerates can  do — but  it  is  weaker  than 
the  advertisement  quoted  above,  for  the 
reason  that  it  goes  too  far.  The  aver- 
age person  will  believe  a  statement 
which  is  reasonable  on  the  face  of  it, 
but  becomes  suspicious  when  too  much 
is  claimed. 

Be  specific.  It  does  not  pay  to  write 
your  copy  in  vague  terms.  Make  each 
statement  clear. 

Lengthy  introductions  are  not  wise. 
Only  a  few  readers  will  wade  through 
them.  Arrange  your  matter  so  that  the 
"meaty"  statements  are  well  to  the  fore. 
The  first  sentence  should  contain  the  ma- 
terial to  engage  the  reader's  interest. 
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Avoid  both  the  peremptory  and  obse- 
quious forms  of  address.  In  the  writer's 
opinion,  it  is  not  good  policy  to  declare 
' '  you  must  visit  us ! "  We  confess  also, 
that  we  do  not  like  the  common  phrase, 
"We  respectfully  invite  you  to  visit  us." 
Do  not  either  command  or  entreat.  Put 
it  up  to  the  reader  that  it  is  worth  his 
while  to  visit  you. 

Avoid  slang.  It  cheapens  an  ad. 
ordinarily.  There  are,  however,  phrases 
in  common  usage  which  are  highly  ex- 
pressive and  can  sometimes  be  em- 
ployed. 

It  is  equally  dangerous  to  dabble  in 
long  words;  more  dangerous,  perhaps. 
All  people,  more  or  less,  understand  the 
slang.  Few  will  understand  the  long 
words. 

Keep  your  sentences  short.  A  long 
sentence  may  confuse  your  meaning  an! 
it  will  certainly  confuse  the  reader. 


CARRYING   MINE    CHEMICALS. 

Cobalt,  Ont—  The  Geo.  Taylor  Hard- 
ware Co.,  make  the  following  announce- 
ment: 

We  have  added  another  line  to 
our  business,  namely,  that  of  mine 
chemicals  and  Assayers  supplies. 
Our  stock  is  not  yet  complete,  but 
we  have  on  hand  102  casks  of  the 
product  of  the  Morgan  Crucible 
Company.  These  are  Battersea 
goods  and  consist  of  crucibles, 
scorifiers,  muffles,  bricks,  clay  rings, 
muffle  doors,  magnesite,  gasoline 
furnaces,  roasting  dishes,  etc. 

Other  goods  are  on  order  and  we 
expect  shortly  to  have  a  complete 
line  of  all  articles  required  by  the 
mine  and  assay  office  in  shape  of 
chemicals. 

Editor's  Note. — There  are  always  new 
lines  which  hardwaremen  can  take  up  'f 
they  study  local  conditions.  In  the 
present  instance,  the  firm  will  have  a 
splendid  opportunity  to  sell  to  the  min- 
ing companies  of  Cobalt  and  the  success 
of  the  department  is  assured.  Any  deal-  . 
er  who  looks  over  his  own  district  will 
discover  some  new  line  which  he  can  pro- 
fitably handle  without  straying  far 
from  the  regular  line  of  business. 

® 

NEW   VARNISH   CO. 

The  Lionne  Varnish  and  Leather 
Goods  Co.,  Limited,  have  been  incorpor- 
ated with  a  capital  stock  of  $100,000" 
and  headquarters  at  Montreal. 


Complete  Course  of  Sheet  Metal  Work 


By  L.  W.  KOSER 


Problems  29  and  30  represent  two  dif- 
ferent methods  of  making  sheet  metal 
balls.  Prob.  29  is  known  as  the  gore 
method,  and  prob.  30  as  the  zone  method 

To  develop  by  the  gore  method  we 
first  draw  a  circle  the  size  of  the  desired 
ball.  Then  step  it  off  into  any  number 
of  equal  spaces  according  to  the  number 
of  pieces  we  wish  to  make  it  from.  Hav- 
ing the  half  of  one  of  these  spaces  on 
either  side  of  a  vertical  line  dropped 
from  the  centre,  as  the  space  A-B. 

Now  project  a  horizontal  line  from  the 
centre  of  the  ball,  as  the  line  P-O,  and 


drop  a  vertical  line  from  this  as  O-S. 
Then  with  the  compass  set  to  the  radius 
of  the  ball  and  with  0  as  a  centre,  draw 
a  quarter  circle  and  divide  it  off  into  any 
number  of  small  spaces  (the  smaller  the 
spaces  the  more  accurate  will  the  pat- 
tern be). 

Now  draw  horizontal  lines  from  each 
one  of  these  points  until  they  meet  the 
two  mitre  lines  formed  by  lines  drawn 
from  the  points  A  to  B  into  the  centre 
of  the  ball. 

Now  drop  a  vertical  line  from  the 
centre  of  the  ball,  and  lay  out  on  this 


twice  the  stretchout  of  fig.  2,  or  one-half 
of  the  ball. 

Draw  the  usual  measurement  lines  and 
intersect  these  by  lines  drawn  from  the 
different  points  on  the  mitre  lines. 

The  ball  will  look  better  if  the  pieces 
are  slightly  raised  on  the  hammering 
block.  In  cutting  out  the  ball  it  is  well 
to  allow  a  small  flange,  which  should  be 
formed  to  the  shape  shown  by  fig.  2. 
This  allows  the  edges  to  butt  together, 
as  shown  by  fig.  5. 

Cut  out  a  small  circle  as  fig.  G,  and  fit 
this  over  the  ends  of  the  gores  after  the 
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ball  is  put  together,  as  this  renders  it 
more  solid.  If  the  ball  is  to  stand  any 
strain  then  put  a  disc  through  the 
centre. 

To  develop  a  ball  by  zones,  first  draw 
the  circle  fig.  1.  Divide  half  of  it  off 
into  the  desired  number  of  sections  as 
shown.  Project  a  vertical  line  through 
the  centre  of  the  ball  as  0-P. 

Now  draw  a  line  from  1  to  2,  fig.  1, 
and  project  it  until  it  meets  the  centre 
O-P,  as  at  the  point  S. 

Then  draw  a  line  from  2  to  3,  and 
project  it  until  it  meets  the  centre  line, 
as  at  H. 


These  lines  represent  the  radii  for  de- 
veloping the  zones  A  and  B. 

These  zones  are  merely  frustrums  of  a 
cone,  or  are  like  the  sides  of  pails,  each 
one  getting  gradually  smaller,  the  more 
zones,  the  more  accurate  the  ball  will 
be. 

What  we  want  to  do  now  is  to  get  the 
circumference  around  the  bottom  of  each 
one  of  these  zones  or  frustrums  of  cones, 
so  we  can  develop  the  pattern  for  each 
(  ne  the  same  as  we  would  develop  the 
pattern  for  different  size  pails. 

We,  therefore,  carry  the  vertical  line, 
O-P,  on  down  through  fig.  1,  and  at  any 
convenient  point  on  this  line  as  R,  and 
with  a  radius  equal  to  the  radius  of  the 


circle  as  0-1,  and  with  R,  as  centre,  we 
draw  the  outside  circle  of  fig.  2.  Then 
with  the  radius  B-2,  of  fig.  1,  and  R,  of 
fig.  2  as  centre,  we  draw  the  next  circle, 
which  represents  the  base  of  the  section 
or  zone  B,  as  the  outside  circle  repre- 
sents the  base  of  the  zone  A.  Then  with 
the  radius  C-3,  of  fig.  1,  and  with  R  as 
centre,  we  draw  the  inside  circle. 

We  now  divide  the  outside  circle  of 
fig.  2  off  into  equal  parts  (for  conveni- 
ence sake,  we  only  need  to  divide  one- 
quarter  of  it,  and  when  we  want  to  lay 
out  the  stretchout  we  can  lay  out  four 
times   this  space). 

(To  be  continued.) 


Price  Problems— 4.  Plates  and  Sheets 


Although  Tin  is  Double  To-day  What  it  Was  20  Years  Ago  and  Lead  Has  Ad- 
vanced Rapidly,  Terne  Plates  are  Selling  at  a  Lower  Figure  Now — The  Same 
is  True  of  Other  Lines — Improved  Efficiency  in  Production  is  the  Reason. 


A  comparison  of  metal  and  sheet 
metal  prices  for  the  past  twenty  years 
reveals  a  condition  which  is  paradoxi- 
cal, to  say  the  least. 

Tin  in  56  and  28-lb.  ingots  is  to-day 
quoted  around  50  cents.  Twenty  years 
ago  it  was  quoted  at  23  cents. 

Lead  to-day  is  selling  at  5y2  cents  and 
twenty  years  ago  the  quotation  was  4 
cents. 

After  noting  the  remarkable  advance 
in  the  cost  of  the  raw  material,  one  is 
rather  astonished  to  find  what  has  hap- 
pened in  respect  to  finished  materials. 

Bright  cokes,  Bessemer  steel,  we  quot- 
ed to-day  at  $4.25.  The  price  twenty 
years  ago  was  $4.00  to  $4.25. 

Terne  charcoal  plates  are  selling  to- 
day at  $7.50  to  $8..  Twenty  years  ago 
the  price  was  $8  to  $8.25. 

These  are  not  isolated  cases.  The 
same  condition  can  be  found  in  gal- 
vanized sheets,  charcoal  tin  boilerplate 
and  other  lines. 

Increased  Efficiency. 

The  fact  that  the  finished  article  is 
manufactured  and  sold  to-day  at  a 
lower  figure  than  when  the  cost  of  raw 
material  was  less  than  half  the  present 
charge,  is  a  tribute  to  modern  efficiency. 
The  chief  reason  why  some  plates  and 
sheets  have  become  cheaper  is  the  great 
improvements  which  have  been  effected 
in  the  methods  of  production.  The  mills 
to-day  turn  plates  and  sheets  out  with 
remarkable  rapidity  and  the  cost  of  pro- 
duction accordingly  has  been  lessened. 

Another  reason  is  that  steel  has  be- 
come the  staple  material  for  the  manu- 
facture of  sheets.  Twenty  years  ago, 
iron  was  used.  To-day  steel  has  almost 
entirely   displaced   iron,   although    some 


firms  are  manufacturing  "puddled" 
iron  sheets  which  are  reputed  to  have 
great  staying  qualities.  The  change 
from  iron  to  steel  has  also  contributed 
appreciably  to  the  reduction  of  the  cost 
of  production. 

Tremendous   Consumption. 

The  increase  in  consumption  in  these 
lines  has  been  tremendous  in  the  last 
twenty  years.  The  tendency  to  put  up 
groceries  and  other  staples  in  tins  and 
the  great  vogue  of  metal  shingles,  sid- 
ings and  ceilings  have  been  contributory 
factors.  , 

"I  cannot  estimate  the  increase 
in  the  consumption  of  plates  and 
sheets  since  the  closing  years  of  the 
last  century,"  said  a  prominent  metal 
man  recently.  "The  demand  has  been 
doubled  many  times  over.  And  in  some 
respects,  the  industry  is  still  in  its  in- 
fancy." 

The  use  of  galvanized  sheets  for  ex- 
terior work  is  a  development  practically 
of  the  last  fifteen  years.  Previous  to 
that,  black  iron  sheets  were  used  and  a 
coal  of  paint  was  applied  to  keep  off 
the  rust.  The  metal  ceiling  industry  is 
also  a  comparatively  recent  develop- 
ment. Ceilings  were  installed  twenty 
years  ago,  it  is  true,  but  they  were 
Crude  compared  to  the  artistic  and  use- 
ful ceiling  of  to-day.  Patterns  have 
been  improved  and  the  methods  of  con- 
struction have  been  changed  very  much 
for  the  better  since  that  time.  It  is,  per- 
baps,  within  the  last  ten  years  that  the 
present  popularity  of  the  metal  ceiling 
began  to  manifest  itself. 

Certain  it  is  that  the  present  scope  of 
the  business  in  metal   sidings  and   ceil- 
ings does  not  apply  to  the  future  pros- 
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pects  of  the  industry.    There  are  almost 
limitless  prospects  for  future  expansion 
and  every  day  brings  evidence  of  this. 
Improved   Service,   Less   Cost. 

It  becomes  apparent,  therefore,  that 
there  have  been  great  strides  forward  in 
the  manufacture  of  plates  and  sheets. 
The  output  has  been  enormously  in- 
creased. Despite  the  doubled  cost  of 
raw  material  and  the  improvement  in 
output,  the  price  on  these  commodities 
has  been  slightly  reduced. 

The  figures  quoted  above  would  ap- 
pear to  bear  out  those  who  assert  that 
the  increase  in  hardware  prices  has  not 
been  at  all  in  keeping  with  the  advanced 
cost  of  raw  material  and  manufacture; 
and  far  behind  the  advances  made  in 
other  lines,  foodstuffs,  for  instance. 

The  articles  which  have  already  ap- 
peared in  this  series  have  dealt  with  the 
prices,  past  and  present,  of  copper, 
stoves  and  paint.  It  was  shown  that 
stoves  and  paint  have  lagged  behind  in 
the  mad  race  which  all  goods  seem  to 
be  participating  in,  the  goal  of  which  is 
higher  prices.  While  stoves  and  paint 
are  higher  certainly  than  twenty  years 
ago,  the  advance  does  not  begin  to  cover 
the  increase  in  the  raw  material  and  the 
cost  of  production.  The  present  article 
demonstrates  that  in  some  lines  of 
plates  and  sheets,  the  price  has  actually 
receded  in  the  face  of  unprecedented  ad- 
vances in  raw  material.  Is  the  same 
true  of  all  hardware  lines?  After 
perusal  of  such  statistics,  the  question 
intrudes  itself,  is  hardware  being  sold 
too  cheaply 

The  next  article  in  this  series  will  deal 
with  certain  lines  of  builders'  hard- 
ware. 


The  Present  is  a  Good  Time  to  Hold  a  Sale  of  Warm  Weather  Goods — An  Ori- 
ginal Window  Display  of  Train — Northern  Firm  Take  up  New  Line — Featuring 
Sprayers. 


HAVE  HOT  WEATHER  SALE. 

"It's  an  ill  wind  which  blows."  When 
there  is  no  wind  blowing  at  all,  as  dur- 
ing the  past  week,  it  is  still  an  evil  state 
of  affairs  if  someone  does  not  benefit 
directly  or  indirectly. 

The  present  warm  spell  is,  in  the 
opinion  of  the  writer,  a  splendid  oppor- 
tunity for  the  hardwareman  to  clear  up 
his  stock  of  screen  doors,  window 
screens  and  other  "warm  weather 
goods."  If  people  neglect  to  purchase 
now,  they  are  likely  to  go  on  neglecting 
for  the  rest  of  the  summer.  This  is  not 
absolutely  the  last  chance,  but  it  is  a 
good  time,  just  the  same,  to  make  a  big 
effort  in  these  lines. 

There  are  other  reasons  urging  to 
dealer  to  sell  the  stock  he  has  on  hand. 
He  will  soon  be  getting  in  his  fall  stock 
and  space  in  the  store  will  be  at  a 
premium.  Why  not  hold  a  warm  wea- 
ther sale? 

Some  dealers  are  doing  this.  The 
following  is  a  quotation  from  the  ad- 
vertisement of  a  Northern  Ontario 
dealer : 

Here's  a  chance  for  you  to  buy  screen 
doors,  screen  windows  and  refrigerators 
at  a  figure  almost  as  low  as  what  we 
paid  the  manufacturer.  We  recognize 
that  this  is  the  time  to  buy  and  as  we 
need  far  more  room  for  new  stock  on 
the  road,  we're  going  to  clear  out  the 
following  lines  at  the  prices  quoted : 
SCREEN  DOORS. 

Regular  $2.25  now $1.95 

"       $1.50     "      $1.30 

"       $1.00      "       95 

These  prices  are  for  doors  complete 
and  ready  to   hang. 

SCREEN  WINDOWS. 

Regular  25c.   now    19c. 

"       30c.    "     24c. 

"       35c.    " 29c. 

"       40c.    "    34c. 

"       45c.    "     39c. 

"       50c.    "     43c. 

REFRIGERATORS. 

Regular  $  9.00  now $  7.90 

"       $10.00     "      $  8.90 

"       $13.50     "      $12.40 

"       $18.00     "     $16.90 

"       $20.00    "     $18.50 

"       $21.00     "      $19.25 

"       $23.00     "      $20.50 

FLY  SCREENING. 
18  inches  wide,  per  yard 10c. 

"         "         "       "      ..    ..    ...12c. 
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These  prices  are  for  doors  complete 
and  ready  to  hang. 

FEATURING  SPRAYERS. 

Moncton,  N.B. — The  Sumner  Co., 
hardware  dealers,  are  now  featuring 
automatic  sprayers,  and  are  advertising 
the  fact  that  the  particular  sprayer  they 
are  carrying  is  "the  climax  of  all  spray- 
ers; combines  every  conceivable  point  of 
excellence,  including  economy ;  •  dura- 
bility, low  price  and  ease  in  carrying  and 
operating. 

They  are  also  advertising  a  fresh  stock 
of  pure  paris  green. 

Editor's  Note. — This  is  undoubtedly 
the  time  to  feature  such  goods.  The 
warm  weather  has  brought  along  the 
"pest  crop"  and,  if  trees,  bushes  and 
plants  are  to  be  kept  healthy,  they  must 
be  sprayed.  It  would  pay  every  hard- 
ware dealer  to  conduct  a  vigorous  cam 
paign  along  these  lines. 

REUNION    WINDOW    DISPLAY. 

Chatham,  Ont. — On  the  occasion  of 
the  Old  Boys'  Reunion,  held  in  Chatham 
the  first  week  in  July,  the  Willard  Hard- 
ware Co.  had  a  very  appropriate  window 
display,  the  central  feature  of  which  was 
a  locomotive  and  tender  constructed  en- 
tirely of  articles  comprised  in  the  hard- 
ware stock.  The  display  attracted  a 
great  deal  of  attention. 

The  boiler  portion  of  the  locomotive 
was  a  galvanized  iron  tank,  surmounted 
by  smokestack  (small  stove  pipe),  head- 
light (dark  lantern)  and  bell.  A  large 
tin  ice  box  placed  upon  an  express  wagon 
and  surmounted  by  a  topping  of  char- 
coal represented  the  tender.  The  engine 
cab  was  also  shown  by  a  large  tin  box, 
while  the  wheels  were  represented  by 
rubber  hose,  with  register  grates  in  the 
centre,  and  staves  represented  the  pis- 
ton-rods. A  square,  connected  with  the 
front  of  the  engine  by  means  of  pocket 
rules,  formed  the  cow-catcher.  Other 
minor  details  were  furnished  from  arti- 
cles in  stock,  which  to  add  a  final  rea- 
listic effect,  three  lines  of  twine,  strong 
from  the  prongs  of  a  couple  of  reversed 
pitchforks,  stretched  from  one  end  of 
the  window  to  the  other,  representing 
the  accompanying  telegraph  wires.  The 
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locomotive  was  labeled  "  Willard 's  Spe- 
cial— Chatham  or  bust." 

The  foreground  was  given  to  a  dis- 
play of  various  tools,  each  with  a  catchy 
sign  card  attached.  Thus,  with  a  level, 
"We  do  business  on  the  level" — and 
so  forth. 

Editor's  Note. — That  this  display 
brought  results  cannot  be  accepted  as  an 
assured  fact.  Ingenuity  and  originality 
are  prime  factors  in  successful  window 
dressing. 

TWO    TOOL   DISPLAYS. 

Montreal,  Que. — The  E.  Cavanagh  Co., 
of  Notre  Dame  Street  West,  are  featur- 
ing tools  at  present.  Two  fine  window 
trims  have  been  arranged — Trims  which 
should  draw  business. 


CELEBRATION  DISPLAYS. 

St.  John,  N.B.— The  Loyalist  city  of 
St.  John  is  in  holiday  attire  this  week 
and  there  are  hundreds  of  visitors 
brought  back  to  the  homes  of  their 
earlier  life  by  the  call  of  "Old  Home 
Week.'  All  the  leading  dealers  in  the 
city  lent  their  efforts  to  aid  the  move- 
ment for  the  affair,  and  the  result  was 
that  all  roads  seemed  to  lead  to  St.  John, 
and  every  incoming  train  and  boat  was 
thronged  with  people  coming  to  spend  a 
week  here.  Business  has  been  particu- 
larly bright. 

The  windows  of  local  hardware  deal- 
ers have  taken  on  a  different  appear- 
ance from  that  which  they  have  borne 
for  some  time  past.  Displays  are  in  the 
nature  of  a  "welcome  home,"  or  "wel- 
come to  our  city,"  etc.,  and  intermingled 
with  bunting,  pictures  of  St.  John  and 
other  decorations,  are  an  appealing  as- 
sortment of  goods  which  should  induce 
custom  from  the  visitors.  Every  dealer 
has  temptingly  shown  an  attractive  line 
of  souvenirs  of  various  kinds,  as  well  as 
a  range  of  novelties,  mostly  of  local  in- 
terest. Silverware  and  cut  glass  are  dis- 
played, in  addition  to  the  souvenirs,  and 
the  demand  on  mostly  every  line  cal- 
culated to  create  the  same,  has  been  well 
up  to  expectations.  Few  visitors  will 
return  to  their  homes  without  bringing 
with  them  a  remembrance  of  some  kind, 
and  the  variety  of  ornaments,  etc., 
shown  last  month  for  bridal  presents  is 
again  in  evidence  in  the  stores,  and  the 
displays  are  creating  much  interest. 


Death  of  James  Baxter. 

Toronto,  Ont. — The  death  of  James  B. 
Baxter,  who  has  been  connected  with 
Stauntons,  Limited,  wall  paper  manufac- 
turers for  38  years,  occurred  at  the 
General  Hospital  ,  after  a  long  illness. 
He  was  65  years  of  age. 

Death  of  G.  Smith. 

Wingham,  Ont. — G.  Smith,  who  after 
being  in  the  hardware  business  here  for 
only  a  few  months,  was  burned  out, 
died  last  week.  He  was  stricken 'with  an 
attack  of  typhoid,  and  never  rallied. 
Got  Lightning  Shock. 

Toronto,  Ont. — H.  J.  McSherry,  a 
hardware  merchant  in  Gerrard  Street, 
received  a  severe  shock,  paralyzing  one 
of  his  arms,  when  the  recent  storm  was 
at  its  height.  He  was  handling  an 
iron  pipe  in  his  store  at  the  time,  when 
the  shock  passed  through  into  his  arm. 
Store  Was  Damaged. 

Regina,  Sask. — Armstrong,  Smith  & 
Dowswell,  hardware  dealers,  had  their 
plate  glass  windows  broken  by  the  tor- 
nado which  visited  this  city  with  such 
fatal  results.  Their  upper  front  win- 
dows were  blown  out,  and  the  back  part 
of  the  building  was  considerably  dam- 
aged. Fortunately,  however,  the  stock 
was  not   damaged. 

Fred  McBrien  to   Wed. 

Toronto,  Ont.— Aid.  Fred  G.  McBrien, 
"the  boy  wonder  of  Ward  6,"  who  was 
a  member  of  the  City  Council  almost  as 
soon  as  he  was  old  enough  to  vote,  is  to 
be  married.  The  bride-to-be  is  Miss 
Irene  Jarrott.  Cupid's  campaign  was 
conducted  very  quietly,  and  suspicion 
was  first  aroused  when  Miss  Jarrott  re- 
cently resigned  from  the  Public  school 
teaching  staff.  Aid.  McBrien  is  only  25 
years  old,  but  has  already  been  sur- 
prisingly successful  in  business,  and  has 
built  many  dwelling  houses  in  Toronto, 
besides  netting  a  neat  little  fortune  out 
of  his  prosperous  hardware  business. 
The  bride-to-be  is  conceded  to  be  one  of 
the  beauties  of  the  Toronto  teaching 
staff. 

To  Vote  on  By-laws. 

Owen  Sound,  Ont. — At  a  special  meet- 
ing of  the  Owen  Sound  Council  it  was 
decided  to  submit  to  the  people  on  July 
14  next  two  industrial  by-laws  involv- 
ing loans  to  the  amount  of  forty  thou- 
sand dollars  for  twenty  years.  The  in- 
dustries are  a  steel  wire  and  nail  fac- 
tory, promoted  by  Mr.  John  H.  Cole,  of 
Cleveland,  head  of  the  nut  and  bolt 
works  which  is  at  present  under  con- 
struction; (and  the  Superior  Match 
Company    of    Toronto,    which    company 


was  represented  by  four  men  who  looked 
carefully  over  Owen  Sound  with  its 
physical  conditions,  and  practically  de- 
cided to  locate. 

Store  Burglarized 

Woodstock,  Ont. — Some  time  between 
Saturday  night  and  Monday  morning, 
the  hardware  store  of  McKiggan  &  Son, 
on  Dundas  Street,  was  broken  into  and 
about  a  dozen  razors,  a  few  spoons  and 
a  couple  of  dozen  pocket  knives  were 
stolen,  along  with  eight  cents  in  cash. 

The  thieves  got  into  the  workshop  at 
the  back  of  the  store,  through  a  window 
facing  on  the  R.  E.  Butler  Lumber  Co. 's 
yard.  They  then  unscrewed  the  nails  to 
the  door  hinges  and  got  into  the  store. 
It  was  a  peculiar  fact  that  solid  silver 
articles  and  the  finest  cutlery  were  left 
untouched,  and  the  safe,  containing 
about  $130  was  not  tampered  with.  Lots 
of  packages  were  opened  and  the  con- 
tents left  on  the  counter,  but  the  loss  is 
slight  to  what  it  might  have  been. 

Ross    Bros.    Sell    Out. 

Edmonton,  Alta. — The  business  and 
stock  of  Ross  Bros.,  have  been  sold  to  the 
Marshall- Wells  Hardware  Co.,  which 
will  be  incorporated  in  Alberta,  with  a 
capital  stock  of  $1,000,000.  The  amount 
involved  in  the  purchase  is  said  to  be  in 
the  neighborhood  of  $400,000. 

The  firm  of  Ross  Bros,  was  one  of  the 
oldest  in  the  Canadian  West.  James 
Ross  started  the  business  in  1879.  His 
brother  Fred.  Ross  joined  in  with  him  in 
1883,  and  the  firm  name  became  Ross 
Bros,  at  that  time.  The  following  year, 
they  built  their  first  store  on  Second 
Street.  Three  years  later  they  moved 
into  a  bigger  store  and  became  general 
merchants.  For  ten  years  they  con- 
tinued to  deal  in  general  merchandize, 
but  then  decided  to  return  to  hardware. 
The  present  building  was  erected  in  1910. 
It  has  been  leased  to  the  Marshall-Wells 
Co. 

The  members  of  the  firm  were  Fred 
Ross,  Sr.,  James  Ross.,  J.  C.  Dowsett 
and  James  Hooper.  K.  B.  McKenkie 
bought  out  Mr.  Hooper's  interest  several 
years  ago. 

Business  Changes. 

Transcona,  Man. — Campbell  and  Lozo, 
dealers  in  hardware,  have  dissolved 
partnership.  F.  J.  Lozo  is  continuing 
the  business. 

Winnipeg,  Man. — J.  A.  Tilt  has  taken 
over  the  business  of  Gilmore  and  Co., 
hardware  dealers  and  decorators. 

Pangman,  Sask.  —  McSherry  and 
Chase,  dealers  in  hardware,  are  reported 
to  be  dissolving  partnership. 
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Brownlee,  Sask. — C.  W.  Gimby,  hard- 
ware dealer,  has  been  succeeded  by 
Douglas  and  McDonald. 

Carmangay,  Alta. — James  McNaugh- 
ton  has  sold  out  his  hardware  business. 

Vancouver,  B.C. — The  Gunning  Hard- 
ware Co.,  Central  Park,  are  discontin- 
uing business. 

Hanley,  Sask. — Diley  and  Moore, 
hardware  dealers,  have  been  succeeded 
by  the  Western  Farmers'  Supply  Co. 

Brantford,  Ont. — D.  Grady  has  pur- 
chased the  balance  of  the  manufactured 
stock  of  the  Brantford  Steel  Range  Co. 
He  has  also  purchased  the  business  of 
W.  J.  Bragg,  East  Colborne  Street. 

Craik,  Sask. — F.  Parsons  has  resigned 
his  position  in  the  hardware  store  of  E. 
H.  Tusull. 

L.  W.  Koser,  of  the  Gait  Art  Metal 
Co.,  Gait,  has  joined  the  staff  of  the 
Metallic  Roofing  Co.,  Toronto. 

T.  L.  Thacker,  formerly  with  Thos. 
Birkett  Son  &  Co.,  has  joined  the  sales 
staff  of  Lewis  Bros.,  Montreal. 

New  Retail  Firms. 
Medicine  Hat,  Alta. — W.  Emerson  has 
started  a  hardware  store  here. 

Montreal,  Ont. — Levac  and  Lalonde 
have  started  in  the  hardware  business 
here. 

Personal  Notes. 

H.  L.  J.  Keroack,  of  Upton,  called 
upon  a  number  of  Montreal  manu- 
facturers this  week. 

A.  J.  Teakle,  of  Herman  Young  Co., 
Quebec,  spent  several  days  in  Montreal 
this  week. 

W.  W.  Ingersoll,  Manager  of  the 
Dougall  Varnish  Company,  has  left 
Montreal  for  a  month's  business  trip 
through    the   West. 

E.  Bouchard,  of  the  claims  depart- 
ment, Lewis  Bros.,  has  returned  from  a 
vacation  spent  at  St.  Donat  de  Mont- 
calm. Gordon  Bambridge,  of  the  sales 
department,  is  now  touring  in  the  White 
Mountains. 

@ 

WINDOW  TRIMMING  COSTS. 

Is  next  week's  issue,  the  series  of 
signed  window  dresing  articles  will  be 
continued.  A  well-known  young  hard- 
wareman  has  prepared  a  very  interest- 
ing article  for,  in  which  he  deals  among 
other  topics  with  the  question  of  ex- 
pesses.  He  has  reduced  the  cost  of  dis- 
plays to  the  lowest  possible  point.  Do 
you  want  to  find  out  how  he  does  it 
Then  read  next  week's  issue  of  Hard- 
ware and  Metal. 


Weekly  Market  Report  —  Metals 


METAL   NOTES. 

Lead  is  still  very  scarce.  A 
small  advance  has  been  recorded. 

Tin  and  copper  have  shown 
weakness.  It  is  confidently  be- 
lieved, however,  that  this  condi- 
tion is  purely  temporary. 

Business  on  the  whole  is  char- 
acterized by  unusual  activity. 


MONTREAL. 

Montreal,  July  11. — As  usual  of  late 
there  are  several  price  changes  to  re- 
port, all  in  an  upward  direction.  Lead 
has  been  the  metal  to  change  most,  but 
soil  pipe,  too,  has  risen,  and  there  have 
been  some  fluctuations  on  the  primary 
market,  which  makes  future  local  ad- 
vances seem  likely. 

Tin  and  copper  have  been  attracting 
attention  this  week  by  declining,  a 
somewhat  unusual  move.  Tin  has  drop- 
ped quite  materially  on  the  English 
market,  but  it  is  not  thought  that  this 
is  an  indication  of  a  lower  market.  It 
is  rather  taken  as  an  indication  of  jock- 
eying on  the  part  of  a  new  interest  to 
get  a  good  figure  for  the  eoming  Banca 
sale. 

Copper,  while  it  has  declined,  has  re- 
gained most  of  the  lost  ground.  A  con- 
tinued period  of  lower  prices  is  not 
looked  for. 

Lending  and  Borrowing. 

Generally  it  is  stated  that  business  is 
exceedingly  good.  The  only  difficulty 
encountered  is  the  scarcity  of  some 
metals,  notably  lead.  There  is  a  great 
call  for  this,  and  practically  no  sup- 
plies to  meet  the  demand.  Shipments 
which  are  expected  are  bought  up 
already. 

The  starved  condition  is  being  met  by 
much  lending  and  borrowing.  Those 
who  have  a  little  metal  are  supplying 
those  who  have  not,  expecting  to  get  a 
return  favor  later  on. 

Tin. — The  decline  on  the  primary 
market,  according  to  many,  must  not  be 
taken  as  a  sign  of  a  falling  market. 
Bather  it  seems  to  point  toward  a  fluc- 
tuating market  for  July,  to  be  followed 
by  raising  prices  in  August  and  Sep- 
tember. Everything  seems  to  indicate 
that  the  new  interests  are  trying  to 
force  down  the  price,  so  that  they  will 
not  have  to  pay  too  much  when  they 
load  up  at  the  Banca  sale,  which  comes 
off  at  the  last  of  this  month. 

The  consumption  of  tin  is  large,  and 
the  supplies  rather  insufficient.  No  real 
reason  is  apparent  for  a  weak  market. 

Lead. — There  has  been  a  general  ad- 
vance locally  of  y±c  a  pound.    Trail  and 


imported  pig  are  now  quoted  at  $5.50, 
while  bar  pig  is  at  $5.75.  Sheets,  too, 
have  been  advanced,  these  now  being 
quoted  at  $5.75  and  $6. 

Copper. — The  falling  in  the  market 
here  seems  to  have  resulted  from  the 
report  of  hidden  supplies,  which  is  the 
skeleton  in  the  closet  of  the  Copper 
market  just  at  present.  All  indications 
are  that  the  talk  of  hidden  supplies  is 
nothing  more  than  talk.  Careful  inves- 
tigation has  failed  to  show  any  unknown 
reserve.  The  fact  that  the  copper  mar- 
ket rallied  well  on  Wednesday  shows 
that  it  is  remarkably  strong,  and  not 
weak.  Lower  prices  do  not  seem  to  be 
at  hand. 

Spelter. — Supplies  are  fairly  good. 
Handlers  have  found  it  necessary  to  pay 
a  good  price  for  the  metal,  but  they  are 
now  able  to  get  this  in  sufficient  quan- 
tities. 

How  About  Antimony? 

Antimony. — Prices  remain  at  the  old 
figures,  but  there  seems  to  be  a  feeling 
that  these  are  too  low.  Locally  supplies 
are  fair. 

Iron. — The  metal  continues  strong.  It 
has  been  found  necessary  to  advance 
the  price  of  soil  pipe,  the  discount  on 
the  list  prices  having  been  reduced  from 
70  to  65  per  cent. 


TORONTO. 

Toronto,  July  11. — The  outstanding] 
feature  of  the  local  market  is  the  scarc- 
ity in  pig  lead.  Last  week  it  was  re- 
ported that  the  market  was  practically 
bare  of  lead,  and  there  has  been  no  im- 
provement since.  Conditions  are,  if  any- 
thing, a  little  worse,  for  the  demand  has 
continued   very  active. 

Business  in  all  other  metals  continues 
brisk.  The  market,  in  fact,  is  satisfac- 
tory in  practically  every  respect.  Weak- 
nesses in  tin  and  copper  have  developed 
but  no  one  believes  that  this  will  prove 
other  than  temporary.  Lead  has  advanc- 
ed in  price  and  an  advance  is  also  noted 
in  soil  pipe. 

The  consumption  is  very  heavy  here. 
All  metals  are  in  firm  demand.  Iron  and 
steel  are  needed  for  the  vast  develop- 
ment in  structural  and  railway  work, 
and  there  is  a  correspondingly  heavy 
demand  for  copper  and  tin.  That  this 
state  of  activity  will  be  maintained  right 
through    seems    assured. 

Temporary  Weakness. 

Tin. — The  tin  market  at  London  show- 
ed singular  weakness  this  week.  It  is 
believed,  however,  that  the  drop  has 
been  brought  about  by  skilful  manipu- 
lation. 

The  demand  locally  has  been  very 
strong. 
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Copper. — News  from  the  primary  mar- 
kets is  disturbing  and  this  caused  weak- 
ness here.  A  New  York  despatch  reads: 
"After  the  recent  declines  in  copper 
market  abroad,  which  have  been  accom- 
plished in  spite  of  the  American  pro- 
ducers holding  their  price  unchanged 
at  the  highest  price  touched,  the  trade 
was  decidedly  disturbed  to  have  the  mar- 
ket open  this  morning  with  a  decline  of 
£3  2s  6d  in  Standard,  and  £1  10s  in  Best 
Selected,  and  this  was  accompanied 
with  reports  that  some  very  large  finan- 
cial interests  were  the  principal  sellers. 
These  sales  are  credited  to  the  taking  of 
profits,  and  in  some  cases  the  putting 
out  of  bear  account,  but  they  come  from 
too  important  interests  to  be  ignored. 
It  is  evident,  however,  that  the  American 
producers  intend  if  possible  to  ignore 
the  decline  in  the  foreign  price.'  The 
price  has  not  been  changed  locally  and 
complete  confidence  is  still  expressed 
that  the  market  will  soon  see  a  resump- 
tion of  the  upward  trend. 

Lead  is  Higher. 

Lead.— An  advance  of  14  cent  has 
been  declared  in  lead.  As  noted  above, 
it  is  still  extremely  scarce. 

Spelter.  —  The  market  is  quiet  but 
very  firm.  There  is  apparently  still  a 
scarcity  of  the  metal,  but  what  has  hap- 
pened in  copper  in  the  past  few  days 
has  not  helped  to  create  confidence  in 
spelter.    Demand  is  reported  to  be  good. 

Plates  and  Sheets. — There  is  an  active 
demand  with  prices  firm. 

Pig  Iron. — A  very  active  business  is 
beina'   done.     Prices   are    firm. 


WINNIPEG. 

Winnipeg,  July  8. — A  general  strong 
tone  to  the  copper  market  and  stiffen- 
ing of  copper  prices  is  pointing  to  higher 
prices  for  copper  plate  and  all  copper 
goods.  It  is  becoming  evident  that  the 
production  of  raw  copper  is  barely 
keeping  pace  with  the  demand  and  higher 
prices  for  copper  have  been  anticipated 
for  some  time. 

No  further  advances  are  reported  in 
lead  and  pig  iron  and  plates  are  steady. 

There  is  a  strong  movement  now  in 
heavy  goods  and  machinery,  and  the  de- 
mand for  structural  steel  is  as  brisk  as 
ever. 

Labor  troubles  have  somewhat  dis- 
organized work  on  big  buildings,  but  a 
speedy  settlement  of  difficulties  is  an- 
ticipated. 


Weekly  Market   Report  —  Hardware 
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MONTREAL. 

Montreal,  July  11. — The  volume  of 
trade  which  is  noted,  at  time  when  peo- 
ple generally  are  suffering  from  the  in- 
tense heat,  is  simply  amazing.  Retail- 
ers are  meeting  a  ready  demand  for 
many  lines  of  goods,  and  wholesalers — 
who  a  few  weeks  ago  believed  they 
would  be  left  with  certain  styles  of  goods 
upon  their  hands — have  instead  had  to 
order  more  of  these. 

Few  price  changes  need  to  be  noted. 
There  has  been  one  movement  in  build- 
ers hardware — -in  an  upward  direction  as 
was  to  be  expected — and  screws  have 
been  advanced.  Aside  from  this  prices 
are   unchanged. 

Heavy  T  ate  Trade  in  Sprinklers. 

Seasonable  goods: — Of  late  men  have 
been  taking  to  soft  collars  and  soft 
drinks.  They  have  waited  anxiously  for 
rain,  but  no  rain  has  come.  As  a  result 
there  has  been  a  great  trade  in  hose  and 
sprinklers.  Late  thought  it  is  in  the 
season  the  week  has  seen  a  heavy  demand 
for  these.  "We  thought,"  said  the  Sales 
Manager,  of  one  wholesale  house,  "that 
we  were  going  to  be  left  with  a  lot  of 
these  goods  on  our  hands.  That  was 
during  the  cold  weather,  of  course. 
Since  the  change  has  come  the  demand 
has  grown  tremendously.  Far  from 
being  left  with  a  stock  on  hand,  we  have 
ordered  a  fresh  supply  and  this  has 
been  practically  depleted  this  week. 

Lawn  mowers  too  are  moving  well,  and 
hammocks  and  verandah  and  lawn  fur- 
niture generally  are  selling  rapidly. 
Preserving  Goods  Moving. 

Household  Goods: — The  coming  of 
preserving  season  has  caused  an  awak- 
ening- in  this  line.  Retailers  are  con- 
ducting sales,  and  the  results  are  evi- 
dently being  secured  or  so  many  supple- 
mentary orders  would  not  come  to  the 
wholesalers. 

Harvesters  Tools:— The  retail  de- 
mand for  this  class  of  goods  is  now  be- 
coming great.  The  farmers  are  some- 
what worried  by  the  continued  dry  wea- 
ther— and  the  scorching  heat.  Still 
they  know  tl  ey  will  need  the  implements 


which  facilitate  the  taking  in  of  the 
harvest,  and  the  hardware  men  are 
right  in  preparing  for  a  heavy  demand. 

Builders  Hardware :— No  general  ad- 
vance, such  as  has  been  looked  for  ow- 
ing to  the  high  cost  of  copper,  has 
come;  but  this  week  a  change  was  made 
in  the  price  of  Bronze  trimmed  front 
door  sets.  The  new  figure  asked  for 
these  is  five  per  cent  in  excess  of  the  old. 
Screws  go  Higher. 

Screws  are  another  line  which  has 
been  increased  in  price,  the  discount  list 
having  been  generally  changed  so  that 
the  fourth  discount  reads  2%  per  cent, 
instead  of  ten  per  cent.  That  is,  Wood 
R.  F.  Bright  and  steel  now  sell  at  the 
list  price  with  a  discount  of  85-10-15- 
2%  instead  of  85-10-15-10. 

The  scarcity  is  held  partially  ac- 
countable for  the  advance  of  screws. 
The  demand  for  these  has  grown  with 
the  building  contracts,  and  the  in- 
creased supply  does  not  seem  to  have 
kept  pace  with  the  increased   call. 

The  one  advance  in  builders  hard- 
ware, is,  it  is  generally  agreed,  the  result 
of  higher  raw  material.  Whether  it  will 
be  the  last  advance  is  somewhat  hard  to 
say.  Certainly  the  makers  seem  bound 
to  keep  down  the  price  wherever  pos- 
sible. 

Good  Weather  for  Sporting  Goods. 

Sporting  Goods: — The  tennis  season 
is  at  its  height,  and  perhaps  tennis  goods 
are  moving  as  well  as  any  others.  Base- 
ball supplies  too  are  in  demand.  But 
fishing  tackle,  croquet  sets — all  kinds  of 
articles  wanted  by  sportsmen  are  mov- 
ing in  an  entirely  satisfactory  manner. 

TORONTO. 

Toronto,  July  11. — The  warm  weather 
has  checked  trade  in  some  lines,  but  has 
r'  n]  ted  demand  most  noticeably  in 
others.  Local  jobbing  houses  have  been 
quite  busy  during  the  week.  The  lines 
which  have  come  to  the  fore  are  sprink- 
lers, hose  and  similar  lines,  which  were 
not  in  active  demand  as  long  as  the 
weather  remained  rainy.  The  dry,  hot 
spell  has  created  a  big  retail  market  for 
these  goods,  however,  and  there  has  been 
a   steady  call  on  the  wholesaler. 

"We  generally  anticipate  something 
in  the  nature  of  a  slump  at  this  time 
of  year,"  said  one  jobber,  "but  we  are 
certainly  not  having  any  yet.  The  orders 
continue  to  come  in,  and  our  mail  busi- 
ness is  so  brisk  that  it  bespeaks  activity 
in  the  trade." 

Seasonable  Goods. — There  has  been,  as 

stated   above,  a  good   demand   for   hose. 

nozzles,  sprinklers  and  so  forth.     There 

is  also  a  steady  call  for  typical   warm 
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weather  goods — screen  doors,  wire  net- 
ting, refrigerators  and  so  forth.  Most 
of  the  orders  for  goods  of  the  latter 
class  are  of  the  sorting  order,  but  of 
sufficient  size  to  bring  the  volume  of 
trade  up  to  unusual  proportions.  The 
refrigerator  trade  is  also  brisk.  Jobbers 
report  that  they  are  loaded  up  with 
rnough  orders  to  look  after  their  vis- 
i  le  stocks  for  some  time. 

Tools  Selling  Briskly. 

Harvest  Tools. — The  big  demand  of 
the  moment  centres  in  harvest  tools.  The 
agricultural  sections  are  now  busily  en- 
gaged, and  the  sales  of  hay  forks,  scythes 
and  so  on  has  become  heavy.  "The  bulk 
of  our  shipments  nowadays  are  harvest 
tools,"  was  the  report  received  from 
one  jobber. 

There  is  also  a  good  demand  for  twine 
and  rope.  Prices  have  been  put  up,  and 
the  new  scale  is  as  follows:  Sisal  rope, 
8%c;  Russia  deep  sea  line,  y±  inch  di- 
ameter and  over,  17c;  under  14  inch, 
18c;  jute  rope,  %  inch  and  upwards,  10c; 
under  %  inch,  10%c;  yarn  double,  8%c. 

Household  Goods. — There  is  a  fair  de- 
mand all  around.  Two  price  changes 
have  been  made,  and  they  are  in  the 
nature  of  an  advance.  The  discount  on 
copper  tea  and  coffee  pots  has  been  put 
at  40  and  5,  instead  of  42y2  per  cent, 
as  formerly.  Copper  pits  are  now  quot- 
ed at  30  and  5,  instead  of  37%,  also  an 
advance.  These  advances  are  due,  of 
course,  to  the  rapid  increase  in  the  cost 
of  copper. 

Builders'  Hardware.  —  The  demand 
from  the  city  has  been  very  brisk,  and 
there  has  also  been  a  fairly  good  call 
from  outside  points.  The  activity  of  the 
builders  is  being  checked  somewhat  by 
the  scarcity  of  brick,  but  not  sufficiently 
to  interfere  with  the  demand  for  hard- 
ware. 

Heavy  Hardware.- — An  advance  has 
been  made  in  the  price  of  screws,  which 
will  be  noted  elsewhere.  Otherwise, 
prices  have  not  been  changed.  There  is 
a  <?ood  all  around  demand. 

Sporting  Goods. — In  this  department 
business  is  very  brisk.  The  warm 
weather  has  increased  the  popularity  of 
aquatic  sports,  and  there  has  been  a 
call  for  paddles,  canoes,  and  motor  boat 
supplies.      Fishing    tackle    is    also    very 

icli  iii  demand. 


WINNIPEG. 

Winnipeg,   July   8. — This     and     next 

week   will  be  busy  times  for  Winnipeg 

wholesalers.      Exhibition    time    is    when 

a  vast  number  of  country  merchants  pay 

(Continued  on  page  49.) 


Pushing  the  Sale  of  Water  Heaters 

Methods  Adopted  by  John  Watson  of  Montreal — Puts  a  Num- 
ber of  Models  in  His  Store  Window  —  It  is  Impossible  to 
Quote  on  Installed  Price  Without  Investigation. 


It  is  the  combination  work  which  has 
won  many  a  lacrosse  game.  Combina- 
tion, or  co-operation— the  more  dignified 
term — has  also  helped  many  a  business; 
and  now  it  seems  that  combination  of 
telephone  and  show  window  has  been 
doing  a  great  deal  to  help  the  sale  of 
water  heaters.  Such,  as  least,  has  been 
the  experience  of  John  Watson,  of  Mon- 
treal. 

Mr.  Watson  has  been  pushing  the  sale 
of  water  heaters,  lately,  and  to  bring 
these  prominently  before  those  passing 
his  store  has  placed  several  models  in 
one  of  his  windows.  A  good  number 
have  been  attracted  by  these  heaters, 
and  have  come  inside  to  ask  about  them. 
They  must  make  inquiry  to  get  all  the 
information,  for  Mr.  Watson  has  found 
that  conditions  differ  so  much,  in  differ- 
ent houses  that  it  is  impossible  to  quote 
an  installed  price. 

Where  Telephone  Helps. 

Many  there  are,  however,  who  either 
because  they  are  in  a  hurry,  or  because 
of  bashfulness,  will  not  enter  the  store. 
Here  is  where  the  telephone  works  well. 
Now  a  person  may  be  afraid  to  ask 
something  to  a  man's  face,  but  they  will 
willingly  ask  it  over  the  telephone.  This 
has  proved  the  case  with  the  water  heat- 
ers, for  a  number  of  phone  inquiries 
have  been  received,  and  as  a  result  of 
these  several  sales  have  already  been 
made. 

"I  try  not  to  frighten  these  people 
who  call  me  up,"  remarked  Mr.  Wat- 
son. "Usually  it  is  a  woman.  Either  it 
was  she  who  saw  the  heaters,  or  the 
husband  commissions  her  to  do  the 
telephoning.  Any  way  there  is  a  danger 
that  the  woman  may  ring  off  without 
giving  us  any  information  which  helps 
us  to  make  a  sale. 

Don't  Hurry  After  Name. 

"I  have  found  it  a  good  policy  not  to 
ask,  'Who's  speaking'  too  soon.  There 
is  plenty  of  time  for  that. 

"The  inquirer  almost  invariably  says 
that  she  noticed  a  certain  heater  in  my 
window,  but  that  there  was  nothing  to 
explain  how  much  this  would  cost  in- 
stalled. Then  I  explain  why  this  is.  I 
state  what  the  price  of  the  article  itself 
is,  such  and  such,  and  point  out  that  it 
costs    more    to    install       them    in    some 


houses  than  others.  Then  I  sometimes 
ask  how  the  water  pipes  and  gas  pipes 
are  fixed  in  her  house.  The  woman  can 
never  tell,  and  I  suggest  that  I  send 
some  one  up  to  look  at  these.  If  I  have 
a  man  going  in  that  direction  I  say  so, 
and  do  not  let  the  woman  feel  that  she 
will  be  putting  us  out  much  by  having 
us  inspect  her  house  and  give  an  esti- 
mate on  the  cost  of  installing  the  heat- 
ers. 

Sales  Satisfactory. 

"In  this  way  we  have  gone  to  a  num- 
ber of  houses.  We  have  not  sold  a 
heater  in  every  case,  but  the  sales  have 
more  than  paid  us  for  the  trouble  taken. 

It  is  evident  that  people  are  anxious  to 
get  these  heaters,  from  what  Mr.  Wat- 
son says.  He  states  that  only  the  other 
day  he  went  to  examine  the  piping  in  a 
certain  house;  having  been  asked  to  do 
this,  only  after  such  a  telephone  conver- 
sation as  outlined  above. 

The  estimate  pleased  the  woman  who 


had  inquired  about  the  heater.  She  said 
she  must  consult  her  husband,  but  asked 
if  the  heater  could  be  in  working  order 
by  Tuesday  if  they  decided  to  buy  it. 

"Yes,"  said  Mr.  Watson. 

Later  the  order  for  the  heater  was 
given,  and  immediately  after  that  there 
was  a  query  to  know  if  it  would  not  be 
possible  to  have  this  in  working  order 
by  Monday.  Tuesday  seemed  too  far  off. 

Drawing  Inquiries. 

There  are  some  pointers  here  which 
are  worth  careful  consideration.  This 
method  of  working  the  window  and 
the  telephone  together  is  deserving  of 
some  study.  Windows  might  be  prepar- 
ed for  the  purpose  of  drawing  questions. 
It  might  be  suggsted  by  a  placard  that 
if  there  is  any  thing  which  the  window 
does  not  make  clear,  there  are  clerks 
inside  anxious  to  give  the  information 
either  in  person  or  over  the  telephone. 
Then  the  telephone  number  might  be 
quoted. 

Mr.  Watson's  method  of  not  asking 
for  the  name  too  hurriedly  is  also  worth 
consideration.  There  is  a  world  of  com- 
mon sense  in  a  little  deliberateness  at 
such  times.  Many  a  sale  has  been  lost 
through  too  great  eagerness. 


Plumbing  Goods  About  to  Rise 

Early  Ordering  Should  be  Profitable 


Let  all  those  who  are  handling  plumb- 
ing lines  for  retail  sales  take  warning. 
Prices  are  going  to  rise. 

The  statement  can  be  made  with  little 
fear  of  any  retraction  being  necessary 
at  a  later  period.  Those  who  are  closely 
in  touch  with  the  manufacturing  end 
have  stated  that  an  advance  is  to  be  ex- 
pected. 

Here  is  what  a  man  high  up  in  one 
large  concern  has  to  say: — 

"If  there  are  any  hardwaremen  or 
plumbers  who  are  counting  upon  tender- 
ing on  any  plumbing  work  they  should 
bear  in  mind  that  an  advance  in  many 
of  these  lines  is  coming.  They  should 
prepare  their  figures  with  this  in  view 
and  should,  if  successful  in  their  tender, 
order  what  will  be  needed  at  once.  It  is 
a  little  difficult  to  say  just  how  soon  this 
advance— or  this  series  of  advances — 
will  come.  It  will  not  be  long  in  arriving, 
I  believe,  but  I  could  not  fix  the  exact 
date." 

That  is  one  man's  opinion,  and  there 
are  others  who  agree  with  him.  More- 
over, every  thing  points  to  a  rise  in  pric- 
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es.  Lead,  iron  and  copper  are  all  sell- 
ing at  a  higher  figure  now  than  they 
have  for  a  long  time.  Solder  has  been 
advanced.  Brass  and  copper  products, 
used  in  many  plumbing  fittings,  have 
been  considerably  raised.  In  view  of 
these  things  nothing  but  an  advance  is 
to  be  expected.  When  the  raw  material 
leaps  upward  the  finished  product  must 
advance  at  least  a  little. 

It  is  probable  that  soil  pipe  and  lead 
pipe  will  be  among  the  first  products  to 
go  up.  Iron  pipe  will  not  be  far  behind. 
Boilers  and  enamelware  are  expected  to 
follow  too.  No  raw  material  is  cheaper 
— many  things  are  dearer — a  higher  lev- 
el is  bound  to  come. 

But  to  be  forewarned  is  to  be  fore- 
armed. Those  who  retail  these  things 
will  be  able  to  secure  for  themselves  a 
better  margin  of  profit  by  ordering 
early.  Those  who  intend  to  make  tend- 
ers will  save  themselves  from  possible 
loss  by  remembering  the  rising  market 
as  they  figure.  They  should  certainly 
waste  do  time  ordering  if  successful,  for 
a  day's  delay  might  mean  the  loss  of  an 
advantageous  price. 


j  Ll'dU 
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Weekly  Market  Reports— Stoves 


SOME  LINES  ACTIVE. 

The  extreme  warmth  has  creat- 
ed a  big  demand  for  oil  stoves, 
and  has  further  stimulated  trade 
in  gas  ranges.  The  general  vo- 
lume of  business  has  been  excep- 
tionally good  for  this  time  of 
year. 

An  advance  has  been  made  in 
the  price  of  certain  lines  of  cop- 
per goods,  due  to  the  increase  in 
the  cost  of  the  raw  material. 


MONTREAL. 

Montreal,  July  11. — The  heat  is  caus- 
ing a  considerable  demand  for  coal  oil 
and  gasoline  stoves.  Those  who  have 
put  off  having  gas  stoves  installed  are 
also  ordering  these,  but  generally  the 
great  interest  in  stoves  is  from  the 
standpoint  of  preparedness.  For  ranges 
and  furnaces  there  is  no  great  retail  de- 
mand, yet  these  are  being  ordered  by 
retailers  already,  for  they  want  to  make 
sure  of  a  good  supply  when  the  fall  rush 
starts. 

The  greatest  interest  at  present,  how- 
ever, is  in  kitchenware — a  class  of  goods 
which  is  moving  in  exceedingly  satis- 
factory style.  The  coming  of  the  pre- 
serving season  is  helping  things  a  good 
deal — for  the  necessary  supplies  must  be 
purchased  within  the  next  few  days. 
Refrigerators  Necessary. 

Refrigerators,  of  course,  are  continu- 
ing to  sell.  Those  who  put  off  buying 
are  finding  that  they  can  put  off  no  more 
and  still  keep  their  food  sweet  and  fit 
to  eat.  So  the  sales  are  coming  to  those 
retailers  who  are  making  the  most  of  tho 
weather  to  boom  these — and  the  supple- 
mentary orders  are  coming  to  the 
wholesaler. 

Stove  boards,  coal  hods,  and  elbow3, 
which  will  be  wanted  when  fall  comes, 
are  already  moving  well  from  the  manu- 
facturies.  Especially  large  are  the  or- 
ders from  the  West. 

Kitchen  Goods : — Aside  from  the  large 
business  being  done  in  this  line  the  only 
interest  is  an  advance  in  the  price  of 
certain  copper  goods,  which  has  just 
been  made.  The  price  of  copper  tea  and 
coffee  pots  has  been  slightly  advanced, 
the  discount  now  being  40  and  5  instead 
of  42V2  per  cent.  There  has  also  been 
a  small  advance  on  copper  pits,  the  dis- 
count being  changed  from  37V2  to  30 
and  5. 

Oil  Stoves  Moving. 

Stoves: — Coal  oil  stoves  and  gasoline 
stoves  are  being  ordered  quite  largely — 
this  state  of  affairs  being  what  might  be 
expected  in  view  of  the  present  exces- 


sively warm  weather,  and  the  pdbr 
ordering  which  came  early  in  the  year, 
on  account  of  the  excessively  cold  wea- 
ther. The  extra  business  done  now  will 
hardly  make  up  for  that  lost  early  in 
the  year,  but  it  will  help. 

Ranges  and  Furnaces : — Manufactur- 
ers are  receiving  many  orders  now.  Es- 
pecially are  furnaces  in  demand.  There 
is  quite  a  chance  that  the  price  of  these 
will  have  to  be  advanced,"  in  common 
with  many  other  lines,  on  account  of  the 
high  price  of  metal.  There  is  also  a 
chance  —  indeed,  it  might  almost  be 
called  a  likelihood — that  radiators  will 
cost  more  this  year  than  they  did  last. 
Perhaps  the  knowledge  that  such  changes 
are  quite  likely  is  responsible  for  the 
early  orders  which  some  manufactures 
are  receiving. 

TORONTO. 

Toronto,  July  11. — The  activity  noted 
in  the  stove  market  is  unusual  for  this 
time  of  year.'  All  lines  are  selling  brisk- 
ly. "Our  trade,"  commented  a  manu- 
facturer to-day,  "is  just  about  as  heavy 
as  '  we  usually  get  it  in  the  early  fall ; 
much  larger  than  we  expect  at  this  time 
of  year."  Reports  indicate  that  a  pret- 
ty satisfactory  increase  has  been  made 
over  last  year. 

The  transportation  situation  has  im- 
proved, but  considerable  difficulty  is  still 
being  experienced.  The  railways  are 
unable  to  make  shipments  rapidly  and 
some  complaints  are  being  received  from 
customers  on  that  score. 

The  trade  at  present  is  heavy  in  such 
lines  as  tinware,  enamelware  and  kit- 
chen supplies  generally.  Large  ship- 
ments are  being  made  in  these  lines. 

Oil  Stoves. — The  warm  weather  has 
created  a  good  demand  for  oil  stoves. 
The  retailers  report  that  they  are  ex- 
periencing such  a  good  sale  that  they 
are  rapidly  depleting  their  stocks.  Sort- 
ing orders  are,  as  a  result,  very  much 
the  order  of  the  day. 

Gas  Stoves. — The  sale  of  gas  ranges, 
which  threatened  to  fall  off  a  fortnight 
ago,  has  picked  up  considerably  since 
Old  Sol  began  to  manifest  himself. 
Every  family  which  lacks  a  gas  stove 
has  found  that  the  need  is  an  impera- 
tive one.  Those  who  cannot  buy  stoves 
for  financial  reasons  are  buying  plates. 
There  has  been  a  heavy  sale  of  all  sizes 
and  varieties. 

A  Steady  Trade. 

Ranges. — Although  taking  a  second 
place  in  sales  just  at  present,  coal  ranges 
are  still  pretty  active.  The  demand, 
though  not  unduly  heavy,  is  steady  and 
is  showing  signs  of  rapid  improvement. 
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Several  good  sized  orders  were    placed 
this  week. 

•■■••  Heaters. — There  has  been  practically 
no  business  done  in  heaters,  except  that 
some  fall  booking  has  been  done. 
Furnaces  in  Demand. 
Furnaces. — The  warm  weather  has 
created  active  resumption  of  building 
operations,  and  there  is,  as  a  result,  a 
better  tone  to  the  furnace  industry.  Fur- 
nacemen  are  now  pretty  busy,  and  the 
manufacturers  are  finding  the  demand 
brisk. 


WINNIPEG    MARKETS. 

Winnipeg,  July  8. — A  busy  week  or 
two  in  stove  sales  is  usual  during  the 
course  of  the  Winnipeg  Industrial  Ex- 
hibition, and  great  efforts  to  display 
goods  are  usually  made  at  this  time 
when  the  influx  of  visitors  is  large  and 
likely  to  be  larger  than  usual  on  ac- 
count of  the  visit  of  H.R.H.  the  Gov- 
ernor-General. 

Business  generally  in  cook  stoves  of 
all  kinds  is  improving,  owing  to  the 
first  batches  of  contracts  for  cottages 
and  smaller  residences  being  completed 
and  families  now  furnishing  and  moving 
into  them. 

Gas  stoves  for  cooking  are  increas- 
ing in  popularity,  and  for  city  use  the 
coal  stove  generally  is  coming  more 
into  use  than  wood  burners. 

Trade  in  heaters  is  dull. 


HARDWARE  MARKETS. 

(Concluded  from  page  47.) 

their  annual  trip  to  the  city  and  they 
usually  combine  a  good  deal  of  business 
with  their  pleasure  jaunt. 

Since  last  review  of  western  trade 
conditions  the  business  outlook  lias  much 
improved,  abundant  rain  has  insured  a 
crop  which  from  reliable  information 
obtained  at  first  hand  is  both  much  in 
advance  of  last  year's  in  point  of  ma- 
turity, and  likely  to  be  quite  up  to  the 
average  in  point  of  yield.  Labor  trou- 
bles seem  likely  to  peter  out  without 
any  very  serious  dislocation  of  tiie  in- 
dustrial machinery. 

The  copper  market  is  very  strong,  and 
advances  in  copper  rivets  are  to  be  noted. 
Prices  on  all  copper  goods  are  liable  to 
advance  at  any  time. 

The  only  other  change  in  the  local 
wholesale  hardware  market  is  a  change 
in  the  discounts  on  round  head  and  flat 
head  iron  screws  which  means  higher 
values. 

There  is  a  good  general  demand  for 
hardware.  Heavy  goods  and  machinery 
are  moving  freely. 

Collections  are  reported  as  fair. 


HARDWARE    AND    METAL 


DESCRIPTION  OF   STORE. 

Many  men  wish  from  time  to  time  that 
they  could  start  in  business  afresh,  as 
this  would  give  them  an  opportunity  to 
benefit  more  from  their  experience.  Hec- 
tor A.  Bernier,  of  Montreal,  is  now  hav- 
ign  some  such  opportunity,  for,  after 
years  of  experience,  he  has  started  in 
business  for  himself.  He  has  aimed  to 
make  his  store  a  model,  introducing  into 
it  what  has  struck  him  as  best  in  the 
display  methods  used  by  others.  Mr. 
Bernier  will  give  a  description  of  his 
new  store  in  the  next  week's  issue  of 
Hardware  and  Metal.  There  will  be 
something  for  all  to  consider  in  this 
article. 


NEW  STORE   OPENS. 

Montreal: — A  new  hardware  store  has 
been  opened  at  135  Rachel  Street  East, 
under  the  name  of  the  City  Hardware 
Store.  H.  Zukerman,  formerly  one  of 
the  partners  in  the  People's  Hardware 
Company,  is  the  manager.  A  full  line 
of  tools,  paints,  oils,  granite  and  tin- 
ware, stoves  wall  paper  and  shelf  hard- 
ware are  carried. 

® 

SATISFACTORY  PROGRESS. 

Cleveland,  0.,  July  11.  —  The  Iron 
Trade   Review    to-day  will   say: — 

In  many  of  the  leading  lines  of  finish- 
ed material,  the  iron  and  steel  market 
continues  to  show  satisfactory  progress, 
both  as  to  volume  and  general 
average  in  better  prices,  and  while 
there  is  an  evident  lethargy  in 
new  buying  for  the  time  being,  the 
strong  buoyancy  of  the  market  appears 


sufficient  to  induce  manufacturers  to  ig- 
nore the  normal  quiet  season,  and  in  sev- 
eral instances  to  advance  prices  on  fin- 
ished products,  confident  that  the  higher 
rates  can  be  maintained.  Notably  is  this 
true  in  track  material,  steel  hoops,  sheet 
piling  and  similar  specialties,  together 
with  pipe  and  other  products.  Furnace 
operators  are  showing  a  halting  tend- 
ency, due  to  uncertain  coke  supply  or 
to  the  high  prices  now  prevailing  for 
coke.  The  pig  iron  market  is  quiet, 
but  very  firm. 

© 

THE  ELIMINATION  OF  THE  WOOD- 
EN   COUNTER. 
(Concluded  from  page  34.) 

his  particular  line.  I  do  not  mean  that 
he  drives  his  man  to  it.  But  the  cus- 
tomer feels  "Well,  everything  is  free 
and  open.  These  fellows  apparently 
aren  't  ashamed  of  the  goods  they  handle 
or  they  wouldn't  let  me  get  so  close  to 
it."  And  so  he  buys.  Removing  the 
barrier,   therefore,   promotes   confidence. 

Looking  back  over  the  progress  made 
in  store  display,  the  first  steps  taken  to- 
wards promoting  confidence  were  the 
cash  register,  and  the  silent  salesman. 
The  cash  register  by  displaying  the  pur- 
chase price  deposited  confirms  the  mer- 
chant's quotation.  The  merchant  pur- 
chasing a  cash  register  purchases  a 
friend  for  his  customer.  Next  the 
silent  salesman  reversed  the  counter 
idea,  and  in  place  of  harboring  a  "Ken- 
tucky cave,"  in  which  most  anything 
and  everything  was  likely  to  be  found, 
promoted  a  display  which  invited  inti- 
maev     confidence,    and    selling    force. 

This  idea  can  be  pushed  to  almost  any 
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limit  in  the  hardware  store,  because  of 
the  fact  that  very  few  articles  therein 
suffer  from  handling.  When  the  coun- 
ter, or  anything  else  for  that  matter,  is 
a  prevention  to  the  promotion  of  in- 
terest in  your  goods,  throw  it  out  on 
the  junk  heap;  it  will  pay  for  itself 
better  there  than  in  the  store.  Let  the 
customer  be  intimate  with  you  and  your 
stock,  let  him  discuss  his  purchase  with 
you  "cheek  by  jowl,"  not  by  glaring 
at  each  other.  Provide  a  chair  for  him, 
if  necessary  (don't  get  a  stiff  backed 
one),  make  him  feel  that  he  is  your 
guest  and  that  as  host  you  are  obliged  to 
put  him  on  good  familiar  terms  with 
everything  you  have  in  your  store. 

He  will  feel  then  that  if  you  can  ex- 
tend such  liberty,  and  permit  this  inti- 
macy, that  you  have  little  fear  of  the 
goods  you  sell. 

No  doubt  but  that  the  sales- 
man, who  has  developed  that  in- 
dividuality whereby  he  can  make  his 
customer  feel  that  he  is  extending  real 
service  in  his  selling  methods,  rather 
than  trying  "to  do"  him,  is  the  man 
who  promotes  permanent  lasting  busi- 
ness. He  promotes  a  feeling,  he  don't 
talk  it  up,  he  don't  make  motions  to 
bring  it  about,  but  an  underlying  cur- 
rent in  his  selling  methods  brings  it 
about  just  as  effectively  and  surely. 

Promoting  this  feeling  in  the  custom- 
er brings  forth  his  permanent  confident 
trade,  and  can  be  done  by  just  such 
simple  methods  as  these. 

Yes,  it  is  a  good  idea,  especially  in  a 
paint  department  where  the  actual  goods 
are  separated  from  sight  and  feeling  by 
the  can.  Would  that  we  could  get  some 
method  of  letting  a  customer  feel  and 
see  the  actual  goods  before  he  buys. 

® 

HORSE  SHOE  FACTORY. 

Montreal,  July  11. — A  horse  shoe  fac- 
tory, which  it  is  stated  will  employ 
about  350  men,  is  to  be  erected  for  Gil- 
mour  Bros,  on  Pie  IX  avenue.  The 
building,  which  is  to  be  90x102,  is  to 
cost  $40,000. 

© 

PUT   IN   TANK. 

Watrous,  Sask.  —  Watrous  Hardware 
Store  has  installed  a  very  up-to-date  con- 
venience for  the  automobile  men  in  the 
shape  of  a  gasoline  tank  outside  their 
store. 

Editor's  Note.  —  The  trade  of  the 
motorist  is  well  worth  trying  for.  His 
needs  are  many  and  his  purse  is  long. 

@ 

A    HARDWARE    BALL    TEAM. 

St.  Mary's,  Ont. — The  baseball  team 
of  St.  Mary's  Hardware  Go.  have  been 
cutting  quite  a  figure  in  local  sporting 
circles.  They  recently  played  the  town 
team  to  a  tie  4 — 4,  and  have  been  getting 
the  better  of  all  other  commercial  teams. 


Methods  of  Retailing  Paints  and  Varnishes 


The  Value  of  a  Big  Paint  Display 

Magnitude  Counts  Here  as  in  Everything  Else  —  People  are 
Impressed — Stock  Should  be  Kept  Systematically  as  Well  — 
Some  Interesting  Pointers. 

Written  for  Hardware  and  Metal  by  W.  J.  Keyes,  manager  of 
the   Soo   H  ardware  Co. 


There  is  something  in  a  big  display. 
Politicians  realize  this,  hence  the  bands 
and  buntings  which  are  used  to  attract 
a  crowd  to  the  political  meetings. 
Crowds  generate  enthusiasm,  and  so  do 
large  displays  of  paint — or  of  any  other 
article   sold   in   the   hardware   store. 

It  is  acting  upon  this  principle  that 
we  have  given  such  prominence  to  our 
paint  department.  Practically  our  whole 
stock  is  arranged  near  the  main  door  of 
the  store.  We  thought  this  would  be 
none  too  much  prominence  for  the  paint 
department,  and  events  have  proved 
that  this  idea  was  correct. 

There,  as  a  person  enters,  are  row 
upon  row  of  paint  cans.  The  goods 
cannot  be  overlooked.  Everyone  who 
enters  sees  that  we  have  a  wide  assort- 
ment of  paint,  and  if  they  are  not  led 


to  buy  then,  they  will  remember  our 
display.  When  the  thought  of  painting 
does  come  across  their  mind,  a  vision  of 
that  paint  display  at  the  front  of  our 
store  will  come  almost  contemporane- 
ously. I  am  certain  that  this  large  and 
therefore  impressive  display  of  ours  has 
brought  us  many  sales. 

Moreover  it  will  be  seen  that  the 
space  given  to  paint  is  not,  after  all,  very 
great.  It  is  wall  room  only  which  is  de- 
voted to  it.  No  floor  space  is  taken.  All 
the  necessary  room  is  left  for  showing- 
other  lines,  but  those  shelves  reaching 
almost  to  the  ceiling  display  can  upon 
can  of  paint.  We  do  not  let  the  stock 
get  low.  That  does  not  pay.  To  date 
we  have  sold  a  great  deal  of  paint — more 
than  I  expected  we  would,  when  I  took 
charge  here.     This  result  I  think  is  at- 


tributable to  the  prominence  we  have 
given  the  line,  not  forgetting,  of  course, 
the  quality  of  the  goods  carried. 

We  have  tried  to  have  a  systematized 
stock  as  well  as  a  large  one.  In  the  il- 
lustration which  will  accompany  this 
description  is  shown  a  part  of  our  paint 
display.  In  this  may  be  seen  the  long 
shelves,  with  their  burden  of  paint  cans. 
These  cans  are  not  put  on  the  shelves  in 
any  hit  or  miss  fashion.  There  is 
method  to  their  arrangement.  The  num- 
bers run  from  left  to  right.  We  know 
within  a  foot  or  two  where  any  given 
number  will  be.  This  helps  us  to  give  a 
prompt  service,  for  when  a  customer 
comes  asking  for  a  certain  shade  of 
paint  any  one  in  the  store  can  put  his 
band  right  on  it.  There  is  no  need  to 
scan  one  shelf  and  then  another. 


The  quick  service,  which  this  system- 
atic arrangement  makes  easy,  has  had  a 
good  effect  upon  the  business  as  a  whole, 
it  seems  to  me.  Seeing  how  quickly  we 
can  give  them  any  variety  of  paint 
which  they  require  the  people  are  favor- 
ably impressed.  The  quick  service 
seems  to  inspire  confidence  in  them — not 


An  interior  display  in  the  Soo  Hardwar  e  Co.,  which  possesses  the  virtues  of  magnitude.    The  paint  is  arranged  by  num- 
bers so  that  quicki'Service  can  be  given. 
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only  giving  them,  faith  in  our  paint  de- 
partment,  but  in  all  departments  of  the 
store. 

While  the  greater  part  of  our  interior  - 
paint  display  is  arranged  near  the  door,- 
we  have  had  to  put  Japans,  Varnishes 
and  Stains  a  little  further  back.  We 
have,  however,  followed  out  the  same 
system  of  arranging  these — so  that  we 
can  find  any  particular  finish  wanted, 
with  as  great  ease  as  we  can  find  any 
shade  of  mixed  paint.  The  cans  are  ar- 
ranged by  numbers,  and  in  every  row 
these  numbers  start  from  the  left. 

There  is  one  advantage  we  have  found 
from  having  these  specialties  placed  fur- 
ther back  in  the  store.  The  shelves  up- 
on which  they  are  aranged  do  not  stand 
behind  the  counters.  Indeed  there  are 
no  counters  in  the  store,  for  we  believe 
these  take  too  much  room  for  the  good 
which  they  do.  The  shelves  do  not  stand 
against  the  walls,  however.  They  are 
placed  rather  in  the  centre  of  the  store, 
forming  a  natural  partition  between  that 
part  of  our  store  which  we  have  given 


over  to  stoves,  and  that  part  in  which  is 
displayecTtbols,  shelf  Hardware  and*  spe- 
cialties. 

The  result  is  that  these  goods  are-in 
constant  view.  People  as  they .*■  pass  . 
along  see  them.  Waiting  for  a  parcel  to 
be  wrapped  up  they  will  pick  up  a  can 
and  make  some  inquiry  about  it.  When 
they  are  paying  out  their  money  across 
the  silent  salesman  we  can  tell  them 
something  of  the  work  which  that  stain 
or  varnish  makes  possible.  There  is 
nothing  forced  in  such  an  explanation. 
It  is  like  a  quiet  conversation  rather 
than  a  canvas  for  a  sale,  but  it  brings 
results.  Because  these  lines  are  so  con- 
veniently shown  we  have  had  scores  of 
inquiries  about  them.  We  have  had 
scores  of  sales  too,  which  is  the  most 
satisfactory  part. 

Yes,  I  believe  that  a  good  interior 
display  of  paint,  and  similar  lines  is 
good  business.  I  have  tried  it  and  have 
seen  the  results.  I'm  like  the  Scotch- 
man who  said,  "Honesty  is  the  best 
policy.     I've  tried  baith." 


High   Prices  for  Glass  are  Predicted 

Advices  are  to  the  Effect  That  a  Political  Upheaval  is  Brewing 
in  Belgium — This  Would  Mean  the  Cessation  of  all  Work — 
Low  Stocks  in  Canada  and  England  Will  Force  Prices  to 
Advance. 


The  following  information  has  been 
secured  from  a  Canadian  importer  and 
manufacturer.  It  has  a  bearing  on  fu- 
ture conditions  in  the  glass  trade  in  this 
country. 

Private  advices  from  Belgium  are  of  a 
disquieting  nature.  It  is  predicted  that 
a  political  upheaval  is  brewing  there 
which  may  be  expected  to  come  to  a  head 
not  later  than  October  or  November. 
Manufacturers  there  are  much  disturbed 
at  the  outlook.  They  are  refraining 
from  soliciting  business  and  are  concern- 
ing themselves  only  with  the  business  of 
the  moment  thrust  upon  them. 

If  the  upheaval  occurs,  it  will  be  re- 
flected in  Canada  by  higher  prices  on  the 
commodities  which  Belgium  supplies. 
We  rely  chiefly  on  Belgium  for  certain 
lines  of  iron  and  steel  and  very  largely 
for  our  supply  of  glass,  particularly  the 
plate  sheet  and  plate  window  glass.  Bel- 
gium produces  seventy-five  per  cent,  of 
the  world's  consumption  of  sheet  win- 
dow glass.  England  alone  buys  over  one 
fourth  of  her  sheet  window  output, 
while  Canada  takes  about  half  that 
amount.  The  proportion  of  buying  from 
Belgium  in  plate  window  glass  by  Eng- 
land and  Canada  is  similar. 

All  Belgium  manufacturing  is  carried 
on  in  the  Walloon  districts,  or  the  south- 
eastern portion  of  that  kingdom,  bor- 
dering  on   the   north   of  France.     This 


ADVANCE  PENDING. 
In  the  accompanying  article,  rea- 
sons are  given  for  anticipating  ad- 
vances in  the  price  of  glass.  Belgium, 
the  largest  base  of  supply,  is  seething 
with  disaffection  which  may  develop 
into  open  revolt,  leading  to  a  com- 
plete cessation  of  industrial  activity. 
Private  advices  are  to  the  effect  that 
an  upheaval  is  coming  as  sure  as  fate. 

district  is  densely  populated,  almost  en- 
tirely by  the  factory  employees.  The 
Flemish  or  rural  provinces  are  more 
sparsely  populated,  and  are  devoted  al- 
most entirely  to  rural  pursuits.  Clerical 
domination  is  felt  in  the  Flemish  pro- 
vinces, and  by  the  present  system  in  Bel- 
gium of  plural  voting,  this  element  is 
supreme  in  the  country.  The  catholic 
party  has  been  in  power  since  1884.  The 
Walloon  element  is  almost  entirely  non- 
Catholic,  partaking  largely  of  the  char- 
acteristics of  the  people  of  northern 
France — cosmopolitic,  liberal,  even  so- 
cialistic. With  them,  feudal  ideas  have 
long  since  passed  into  history.  It  fol- 
lows that  there  is  a  marked  distinction 
between  the  Walloon  and  the  Flemish 
and  the  strife  has  of  late  years  become 
very  bitter.  The  former  had  hoped  by  a 
strenuous  educative  propaganda  and  by 
hard  work  to  obtain  control  of  the  gov- 
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ernment  at  the  elections  held  on  June 
7.  The  Flemish  rural  provinces,  how- 
ever, voted  as  one  man,  and,  although 
they  are  numerically  in  the  minority, 
Jhe.  plural  system  of  voting  gave  them 
greater  strength  and  the  government  was 
jjible  to  .hang,  onto  power.  The  Wal- 
loons were  enraged  at  this  state  of  af- 
fairs as  they  cannot  hope  to  secure  uni- 
versal suffrage,  and  it  'is  hinted  that 
anything  may  happen.  A  revolution 
may  even  break  out.  The  workers  are 
well  organized  in  guilds  and  of  late  have 
copied  some  of  the  better  methods  of 
labor  organization.  They  are  deter- 
mined to  strike  for  the  suffrage  so  long 
withheld.  It  is  purposed,  according  to 
advices,  to  call  out  every  worker  in  the 
Walloon  districts  and  so  paralze  the 
commerce  of  the  country. 

This  would  mean  the  putting  out  of  all 
the  blast,  iron  and  glass  furnaces.  The 
consequence  would  be  a  cessation  of 
glass  production  for  six  months,  even  if 
the  strike  should  be  of  short  duration; 
and  from  advices  and  the  trend  of  news 
the  upheaval  is  sure  to  be  prolonged  and 
very  bitter. 

Whether  the  strike  matures  or  not, 
high  prices  for  glass  in  England  and 
Canada  will  develop,  owing  to  the  un- 
rest and  hesitancy  on  the  part  of  the 
makers  to  accept  business.  Already 
English  buyers  are  offering  a  premium  on 
current  agreed  prices  for  sheet  window 
glass  for  autumn  delivery. 

There  has  not  been  any  glass  shipped 
to  Canada  during  the  last  six  weeks 
owing  to  the  dockers  strike,  and 
only  one  sailing  is  expected  during  the 
month  of  July.  With  political  troubles 
looming  up  on  the  horizon,  Canada  and 
England  will  be  short  of  glass  this  fall. 
It  is  not  to  be  anticipated,  therefore, 
that  manufacturers  in  the  latter  country 
will  have  any  surplus  to  help  maku  up 
the  deficiency  in  this  country,  particu- 
larly as  high  prices  will  be  obtainable  in 
Great  Britain. 


INDUSTRY  FOR  KINGSVILLE. 

Kingsville,  Ont. — It  is  announced  that 
on  or  about  September  1,  R.  F.  Green  & 
Co.,  of  Toronto,  will  remove  their  gas 
and  gasoline  stove  business  to  this  town. 
The  Owen  Harris  foundry  has  been  leas- 
ed by  the  new  industry,  and  will  be 
overhauled  and  extended  to  meet  the 
needs  of  the  Green  concern. 

ft 

DO  DEMONSTRATIONS  PAY?     . 

Do  demonstrations  pay?  Can  direct 
results  be  traced  to  them?  These  ques- 
tions are  often  asked  by  hardwaremen. 
An  article  dealing  with  this  question 
will  appear  in  next  week's  issue  of 
Hardware  and  Metal. 
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Stock  ELASTILITE.    It  "Makes  Good" 
For  You  With  Your  Customers. 

WHEN    you  sell  varnish,  remember   that   if    it  isn't  "right" 
when  applied,  you  pay  for  the  dissatisfaction  of  the  user 
by  loss  of  good  will  and  sales.     For  prosperity,  handle  a 
varnish  like    our  famous  ELASTILITE.     Properly  applied  on  a 
proper  surface,  it  is  proof  against  weather  and  sun.     Its  beauti- 
ful   finish    and    wearing    quality  helps  your  intersts  as  a  dealer. 

This  is  a  good,  resistent  easily -applied 
varnish  of  beautiful  luster  and  finish  for 
indoor  or  outdoor  use,  but  not  for  floors. 
Used  for  20  years.  Used  almost  exclusively 
for  the  desks  in  Toronto  public  schools — 
a  pointer  on  the  kind  of  service  it  stands. 
ELASTILITE  is  a  great  varnish  to  sell  at 
retail,  because  it  gives  good  results  under 
most  trying  conditions.  The  dealer  gets  the 
benefit  of  the  quality  service  ELASTILITE. 

Stock  this  kind  of  varnish — Elastilite.  None  better  to  sell  local  painters  and 
decorators.  Write  us  for  sample  and  if  you  have  painters  in  your  locality,  who  you 
think  would  like  one,  too,  send  their  name. 

Mart};  other  good  memberi  in  the  ML  Line.     Remember  ML  Paints  and  Floglaze.      Prices,  Caids  and  Samples  Free, 

Imperial  Varnish  and  Color  Company,  Limited,  Toronto 
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Charcoal  and  Sulphur 

are  not  very  stirring  properties,  but  just  add  a  little  saltpetre  and  we 
have  gunpowder. 

Sometimes  the  addition  of  a  live  line — a  line  that  brings  business  and 
keeps  business  will  turn  a  sleepy  store  into  a  veritable  beehive  of  in- 
dustry. 

"HIGH  STANDARD"  PAINT  IS  HOUSE  PAINT  NOT  SHELF 
PAINT.     IT  ACCUMULATES  PROFITS  NOT  COBWEBS. 

Lowe  Brothers  Paint  and  Promotion  not  only  work  up  a  good  paint 
trade,  but  they  waken  up  your  whole  business  to  new  life  and  activity. 

OUR  TRAVELLER  CARRIES  THE  PROOF.  LET  HIM  SHOW  YOU. 
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Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 
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Weekly  Market  Report  —  Paints 


WHITE  LEAD  UP. 

Another  advance  has  bees  de- 
clared in  white  lead,  this  time  of 
25  cents. 

There  is  a  singular  scarcity  of 
white  lead  in  some  sections  and 
the  demand  is  so  brisk  that  im- 
mediate relief  cannot  be  hoped 
for. 

Business  in  all  paint  lines  is  re- 
markably good. 


MONTREAL. 

Montreal,  July  11. — In  the  market  re- 
port of  last  week  it  was  stated  that  a 
meeting  of  the  white  lead  men  was  to  be 
held  shortly  and  that  an  advance  was 
certain  to  be  made.  It  was  also  remark- 
ed that  the  advance — when  it  came  — 
would  likely  be  one  of  some  considerable 
importance.  Both  of  which  predictions, 
coupled  with  the  subsequent  events, 
show  that  the  hardware  dealers  of  the 
country  were  given  one  more  opportun- 
ity to  get  in  on  the  ground  floor  with 
their  buying.  A  meeting  of  the  lead 
men  was  held  on  Friday,  and  then  an 
advance  was  determined  upon — this  be- 
ing fixed  at  25c. 

The  prediction  made  by  many  students 
of  the  market,  that  8c.  lead  is  coming 
Is  thus  one  step  nearer  fulfillment.  With 
a  rising  pig  market,  such  as  has  been 
noted  recently,  it  would  not  be  very  sur- 
prising if  the  corroders  found  it  neces- 
sary to  raise  the  product  35c    more. 

Anxiety  re  Gloss. 

Strangely  enough  the  hot  weather  does 
not  seem  to  be  doing  the  paint  business 
any  harm.  Evidently  people  are  defying 
the  hot  sun,  and  are  painting  exteriors, 
interiors,  and  machinery.  The  retailers 
are  coming  back  upon  the  manufacturers 
for  fresh  supplies. 

This  has  been  a  wonderful  paint  year, 
and  so  far  there  has  been  no  falling  off 
to  speak  of.  In  some  lines,  indeed,  the 
heavy  rush  has  just  started.  Glass,  for 
instance  is  only  commencing  to  move  rap- 
idly. There  is  room  for  some  anxiety 
as  regards  this  commodity,  for  the  sup-, 
plies  are  none  too  good,  and  all  that  will 
be  wanted  does  not  seem  to  be  coming. 

Linseed  Oil. — Still  the  quotations  re- 
main unchanged  locally.  Manufacturers, 
however,  are  still  loth  to  sell.  Indeed 
there  have  been  a  number  of  refusals. 
The  supply  of  flax  does  not  seem  sure 
enough  to  make  the  paint  houses  willing 
to  jeopardize"  their  future  output  by  sell- 
ing their  oil.      ,        .       .        .       . 

Turpentine.—  Little  change  is  noted 
here.     There  seems  to  be  a  good  supply 


at  Savannah,  and  this  is  being  brought 
forward  satisfactorily.  Prices  remain 
steady. 

Cause  of  Advance. 

White  Lead. — It  is  the  advance  in  the 
pig — an  advance  which  it  is  hard  to  ex- 
plain— which  is  making  advances  in 
white  lead  necessary.  The  cost  of  mak- 
ing this  product  has  greatly  increased, 
and  there  was  nothing  for  it  but  to  make 
an  advance  in  the  selling  price. 

That  there  will  be  any  further  change 
in  the  next  fortnight,  or  three  weeks,  is 
unlikely.  There  seems  no  reason  to  ex- 
pect a  downward  revision  of  prices  after 
this  date.  Indeed,  if  the  pig  continues 
its  present  course,  as  seems  quite  likely 
another  advance  will  almost  certainly  be 
made. 

Paints  Maintain  Strength. 

Paint. —  The  demand  for  the  various 
lines  is  continuing  remarkably.  Despite 
their  heavy  early  orders,  and  despite  the 
delay  in  the  opening  of  the  paintseason 
■ — caused  by  the  late  wet  spring — orders 
continue  to  crowd  in.  The  retail  de- 
mand for  paint  is  splendid,  partially  due 
to  the  great  amount  of  building  which 
is  being  carried  on,  and  partially  due  to 
the  desire  which  people  have  to  im- 
prove the  appearance  of  their  own 
homes. 

Glass. — Here,  as  has  been  indicated, 
the  situation  is  fairly  serious.  Stocks 
are  none  too  large,  and  there  is  some 
doubt  about  future  shipments.  The 
handlers  have  not  considered  a  price 
change  recently,  but  though  a  drop  often 
comes  at  this  time  of  year  it  appears 
that  such  a  change  is  rather  unlikely  at 
present.  If  there  is  a  price  change  it 
will  more  likely  be  in  an  upward  direc- 
tion. 


TORONTO. 

Toronto,  July  11.  —  The  severe  heat 
has  had  some  effect  on  trade.  Orders 
have  not  come  in  as  briskly  as  would 
have  been  the  case  if  the  heat  had  been 
less  trying,  as  the  travelers  have  not 
been  able  to  cover  as  much  ground.  The 
weather  conditions  affected  retail  trade 
as  well. 

However,  trade  has  been  brisker  even 
with  this  handicap  than  is  usual  at  this 
time  of  year.  Manufacturers  report 
that  they  are  working  at  as  high  pres- 
sure as  before,  so  it  is  presumed  that 
they  have  not  yet  caught  up  fully  with 
orders.  Business  is  undoubtedly  good 
in   all  lines. 

Scarcity  Continues. 

White  Lead. —  The  scarcity  in  white 
lead  st^iil  qbtains  here.  The  jobbers  re- 
port that' the  situation  ha*  not' improved 
any  as  far  as  they  are  concerned.  Stocks 

r>4 


are  still  at  rocky  bottom  and  there  does 
not  seem  much  prospect  of  immediate 
relief.  Filling  orders  is  found  to  be  dif- 
ficult. 

An  advance  of  25  cents  in  the  price 
was  declared  at  the  end  of  last  week. 
Word  was  received  at  the  office  of  Hard- 
ware and  Metal  just  as  the  paper  was 
off  the  press;  too  late,  therefore,  for  in- 
sertion. This  makes  the  prevailing  price 
here  $7.80.  Will  it  reach  the  $8  mark? 
The  genera  1  opinion  is  that  the  com- 
modity will  be  selling  for  $8  before  very 
long.  The  continued  scarcity  and  the 
unmistakeable  evidences  of  a  healthy  de- 
mand seem  to  point  that  way. 

Linseed  Oil. — The  price  of  linseed  oil 
has  not  been  changed.  It  still  sells  at 
$1.08  for  raw  and  $1.11  for  boiled.  It 
is  said  that  demand  has  not  been  overly 
active  for  the  past  week.  This  may 
have  been  due  to  the  extreme  weather 
conditions. 

Turpentine.  —  There  have  been  no 
changes  in  the  situation  as  regards  tur- 
pentine. The  price  is  still  quoted  here 
at  68  cents. 

Glass. — The  glass  situation  is  causing 
some  anxiety  again.  There  can  be  no 
doubt  that  a  deep  unrest  prevails  in  Bel- 
gium and  importers  are  inclined  to  fear 
that  trouble  may  ensue. 

Predictions  of  higher  prices  are  heard 
but  whether  anything  of  that  nature  will 
develop  is  still  conjectural.  It  depends, 
of  course,  on  the  march  of  events  in  Bel- 
gium. If  trouble  ensues  there,  the  na- 
tural consequence  will  be  an  advance  in 
prices  here. 

Putty. — There  are  no  changes  in  the 
price  schedule.  Demand  is  reported  to 
be  fairly  good,  with  prices  standing  as 
follows: — Staudard  bulk  in  casks,  $2.40; 
in  100-lb.  drums,  $2.55;  in  25-lb.  drums, 
$2.65;  bladder  in  barrels,  $2.80.  Pure 
putty  prices  are  as  follows :  Bulk  in 
casks,  $3 ;  in  100-lb.  drums,  $3.40 ;  in  25- 
lb.  drums,  $3.50;  bladder  in  barrels, 
$3.40. 


WINNIPEG. 

Winnipeg,  July  8. — A  good  sortiiu? 
business  is  being  carried  on  by  travel- 
lers for  wholesale  houses,  and  rural  re- 
tail business  has  been  very  satisfactory. 

Paris  green  is  now  in  demand,  but 
supplies  are  reported  as  low  and  the 
price  is  liable  to  stiffen. 

With  the  approach  of  haying,  the  de- 
mand for  lubricating  oils  at  l  country 
points  is  increasing  and  will  he  quite 
brisk  from  now  on  until  the  end  of  the 
threshing  season. 

In  the  city  there  is  no  likelihood  of 
any  diminution  in  the  volume  of  faints, 
oils  and  glass  business  until  snow  flies.  . 
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fzMSMMzk  Covers  Canada  From  Coast  To  Coasl 


Brandram-Henderson,  Limited,  "English"  Paint 
is  70%  Pure  White  Lead— 30%  Pure  White  Zinc 
■^-mixed  ready  for  use,  with  Pure  Linseed  Oil, 
Pure   Turpentine   and    Dryer,    and  nothing   else. 

There  is  a  B.-H.  "English"  Paint  for  every  color 
you    wish    to    paint.       Ask  for  a   sample  card. 
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Here  are  some  of  the  new  series  of  newspaper  ads — five  inch 
double  column — running  in  Canadian  papers  in  the  interest 
of  Agents  for  B-H  "ENGLISH"  Paint. 

Back  of  every  can  of  B-H  "ENGLISH"  Paint  which  goes 
on  the  shelves  in  your  store  is  an  active  force  of  reasonable, 
practical,  effective  selling-helps. 

B-H  "ENGLISH"  Paint  is  70%  Pure  White  Lead— 30%  Pure 
White  Zinc— 100%  Pure. 

If  there  is  no  B-H  "ENGLISH"  Paint  agent  in  your  town 
write  for  agency  proposition. 
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CURRENT    MARKET    QUOTATIONS 


These  prices  are  for  such  qualities  and 
Quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS    AND    METAL    PRODUCTS. 

ANTIMONY. 

Cookson's  or  Hallett's,   per  lb.. 8  SO    8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  50c ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c;  Harris  heavy  pressure,  25c;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c ;  Alluminoid,  9c ;  Mogul, 
6c;  No.  3,  6%c;   No.  4,  6c   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  50c;  Superior, 
45c;  A  Special,  35c;  Hoo  Hoo,  25c; 
"A,"  20c;  "B,"  18c;  "C,"  15c;  "D," 
12c;  No.   1.   10c;  No.  2,  8c;  No.  3,  6c 

Magnolir  Metal  Co.— Magnolia,  25c; 
Defender,  20c ;  Mystic,  17c ;  Kosmic, 
16c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    %   to   %    inch,    per 

100    lbs 2  20       2  20 

Heads,    per  100   lb 2  45       2  45 

Tank   plates,   3-16   inch 2  30       2  40 

Tubes  per  100  feet,   1%  in.    9  50       9  00 

2  ".8  26       850 
214    ".  10  50     10  00 

3  ".  12  00     12  10 
314    ".  15  00      15  30 

4  ".  19  26     19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  26 
Rods,  base  14  to  1  inch,  round..  0  22 
Tubing,  seamless  base,  per  lb..  0  25 
Tubing,    iron    pipe    size    ,    1    inch 

base    0  25 

Copper   tubing,    4   cents    extra. 

BRASS    GOODS,    VALVES,    ETC. 
Ground   work,    66  p.c 
Standard   Compression   work,   65  p.c 
High  grade  compression  work,   60  p.c 
Cushion    work,    55   per   cent. 
Fuller  work,  70  p.c;  No.  0,  75  p.c,  and 
1   and  2  basin  cocks,   70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

65   p.c. ;   roundway,    60   p.c 
J.M.T.   Globe,   Angle  and  Check  Valves, 

55  p.c ;  Standard,  65  p.c. 
J.M.T.    Radiator    Valves,    60;    Standard, 

65;  patent  quick-opening  valves,  70  and 

16  p.c 
Jenkins'    Valves— Quotations   on   applica- 
tion   to    Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100   lb. 

Casting   ingot    $19  00 

Cut  lengths,  round  bars,  14  to  2 

in 26  00 

Plain       sheets,       14      oz.,       14x48 

inches,    14x60   inches    28  00 

Copper      sheet,      tinned,       14x60, 

14    oz 29  00 

Copper    sheet,    planished,     14x60, 

base    36  00 

Brazier',    insheets,    6x4    28  00 

COPPER    AND    BRASS    WIRE 
Brass,   60   p.c ;   copper,   6214   p.c 
IRON   AND  STEEL 
In   car  lots.  Montreal.  Toronto 

Canadian   foundry.   No.    1 19  50 

Canadian   foundry,    No.   2 19  00 

Middlesboro,  No.  3  pig  iron  18  00  19  00 
Summerlee,    No.   2  pig  iron  20  00      22  60 

Carron,    special    20  00     

Carron,    soft    19  76      

Cleveland,    No.    1 18  75     20  60 

Clarence,    No.    3    18  00     20  75 

Jarrow     17  75     20  50 

Glengamock   22  50 

Radnor,   charcoal   iron 32  00     32  60 

Ayresome.    No.    3 18  75     

Ferro  Nickel  pig  iron  (Soo)  26  00 

Steel    billets,    Bessemer    or 

open  hearth,  f.o.b.   Pitts- 
burg          27  60 

Angles  J base  2  50       2  60 

Common  bar,  per  100  lb.  1  90  2  05 
Forged  iron,  per  100  lb.  2  05  2  20 
Refined  iron,  per  100  lb...  2  15  2  30 
Horseshoe   iron,  per  100  lb...    2  15       2  30 

Mild   steel    1  95       2  16 

Sleigh    shoe    steel    1  90       2  15 

Iron  finish  machinery  steel 

(domestic)     1  95       2  15 

Iron  finish  steel   (foreign)..    2  25       2  25 

Reeled  machinery  steel  2  85       3  00 

Tire   steel    2  00       2  35 

Sheet  cast  steel   0  15       0  15 

Toe    calk    steel    2  85       2  90 

Mining    cast   steel    0  07%    0  08 

High   speed    0  65       0  65 

Capital    tool    steel    0  50       

Ommell   Laird   0  15 

Black  Diamond  tool  steel..    0  08       0  08 

■Corona   tool  steel   0  06V4    

Silver  tool   steel    0  1214    

Cold     Rolled     Shafting. 

jB-16   to   11-16   Inch    0  06 

%  to  1  7-16  inch  0  0514 

il   7-16    to   3   inch    0  65 

Montreal,    26   and   2.     Toronto,   30. 
BLACK    SHEETS 

Montreal.  Toronto 
flO    gauge    2  30  2  50 


12    gauge    2  30  2  56 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20  2  45 

20    gauge    2  20  2  45 

22    gauge    2  26  2  65 

24    gauge    2  26  2  55 

26    gauge    2  35  2  66 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    52   sheets    2  90  2  90 

All   bright,   62  sheets   ....    3  70  4  00 

Galvanized—   Apollo    D.  Crown   Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24    gauge,    per   square    5  00 

26    gauge,    per   square    3  85 

28   gauge,    per   square    3  65 

Less    10    p.c. 

GALVANIZED  SHEETS 
B.W.      Queen's  Fleur-   Gordon   Gorbal's 
gauge       Head     de-Lis      Crown  Best  Best 
16-20....       3  60         3  35         3  60         3  60 
22-24....       3  65         3  40         3  65         3  65 

26 4  05  3  80         4  05         4  06 

28 425         400         425         425 

Colbome  Crown— 3.65,   3.70,  3.75,   4.00. 
Less   than   case    lots   10   cents   per  hd. 
extra. 
"Comet"    sheets— 

22 

24 


28. 


3  65 
3  70 

3  75 

4  00 


Apollo  brand—  Montreal  Toronto 

24    gauge,    American 3  60  345 

26   gauge,    American 3  85  3  50 

28   gauge,    (26    English)       4  10  3  95 

10%    oz.,    equal    to    28 

English    4  35  4  25 

IRON   PIPE 

List  Black        Galv. 

li-inch    and 

%-inch    $    5  50       66    p.c       51    p.c 

14-inch    8  50      71    p.c.       60    p.c 

%-inch    11  50      75    p.c       65    p.c. 

1-inch    16  50       75    p.c.       65    p.c 

1%-inch    22  50      75    p.c.       65    p.c 

114-inch    27  00       75    p.c.       65    p.c 

2-inch    36  00      7614p.c       6614p.c 

214-inch    57  50      7614p.c       6614p.c 

3-inch    75  60      7614p.c       6614p.c. 

314-inch    95  00      76    p.c.       65    p.c 

4-inch    108  00      75    p.c.       65    p.c 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  65; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,    65, 

SOIL    PIPE    AND    FITTINGS 
Medium    and   extra   heavy   pipe   up   to  6 
inch,  65  p.c,  7  and  8  in.  pipe,  50  p.c. 
Light   pipe,    60,    fittings,    70    p.c. 

RANGE  BOILERS 
30-gallon,    Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast    iron,    16x24,    $1;   18x30.    $1.15;   18x36, 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 
18x30.    $2.35;    18x36,    $3.50. 

HEATING   APPARATUS 

fot    Water    Boilers— 47    and    15    p.c. 
dt    Water    Radiators— 45    and    15   p.c. 
Steam    Radiatoi-s— 46    and    15    per   cent. 
Wall    Radiators — 10    and    15    per    cent. 
Specials— 25    p.c 

OLD   MATERIAL 
Dealers'    buying   prices: 

Montreal    Toronto 
Heavy    ocpper   and 

wire,  lb 0  11  0  1114 

Light    copper    bottoms..       0  09  0  09% 

Heavy    red    brass    0  10  0  1014 

Heavy  yellow   brass   0  08  0  0814 

Light    brass    006  0  0614 

Tea   lead    0  0214       0  0214 

Heavy  lead  0  02%       0  02% 

Scrap   zinc    0  03  0  04 

No.    1    wrought    iron    ..        0  02         10  00 
Machinery     cast     scrap, 

No.    1    16  00         14  60 

Stove    plate    12  50        13  00 

Malleable     9  00  9  00 

Miscellaneous    steel    5  00  6  00 

Old    rubbers    0  09  0  0814 

LEAD. 

Montreal 

Domestic    (Trail)    pig,    110   lbs 5  50 

Imported  pig,   per  100  lb 5  50 

Bar   pig.    per   100  lbs 5  75 

Sheets,  2VZ  lb.   sq.   ft,  by  roll 5  75 

Sheets,   3  to  6  lb.,   ft 6  00 

Cut  sheets  14c.   per  lb.  extra. 

Cut  sheets  to  size,  %c  per  lb.  extra. 

LEAD  PIPE. 
Lead   Pipe  and  Waste,  15  per  cent. 
Caulking  lead,   4%c.    per  pound. 
Traps    and    bends,    40    per   cent. 
SOLDER. 

Per  lb. 
Montreal.     Toronto 
Bar,   half-and-half,   guarant'd  0  2714  0  2714 

Wiping     02414  0  25 

SHEET    ZINC. 

5-cwt.  casks  8  25       8  00 

Part  casks   8  50       8  50 

SPELTER. 
Foreign,    per    100    lb 7  50       T  25 


TIN    AND    TINPLATES. 
Lamb  and   Flag  and   Straits— 

56   &   28-lb.    ingots,    100   lb... $52  00  $50  00 
Redipped     Charcoal     Plates— Tinned 
MLS,  Famous  (equal  Bradley) 

Per  box 

I    C,    14x20   base $7  00 

I    X,   14x20   base    8  25 

I   X   X,   14x20  base   9  50 

Raven    and    Murex    Grades— 

I    C,    14x20   base    6  00 

I    X,    14x20   base 6  00 

I    X    X,    11x20    base 7  00 

I   X  X    X,  14x20  base 8  00 

"Dominion    Crown    Best"— Double. 
Coated,    Tissued. 

I    C,    14x20   base 7  00       7  00 

I  X,  14x20  base 8  25       8  26 

I    X    X,    14x20    base 9  50       9  50 

"Allaway's     Best"— Standard     Quality. 

I  C,   14x20  base   4  50 

I.   X.,   14x20  base   5  50 

I.    X.    X..    14x20   base 6  50 

Bright    Cokes 
Bessemer   Steel — 

I    C.    14x20   base    4  25 

20x28,    double    box    8  50 

Charcoal    Plates— Teme 
Dean   or  J,    G.   Grade— 

I    C,   20x28,   112   sheets 7  60 

I     X,     Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley    Grade— 
XX,  14x56,  50  sheet  bxs.) 
XX,   14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,   50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  35 

72x30  up  to  26  gauge,   case 

lots    7  85 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10.  $3.80;  No.  11,  $3.90;  No.  12  and 
13.  $4;  No.  1314,  $4.10;  No.  14.  $4.25;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent.;  other 
lengths  20c  per  100  lbs.  extra ;  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line.  No.  17,  $4.90; 
No.  18.  $3:  No.  19.  $2.70;  fi  wire  solid 
line,  No.  17,  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1.000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London. 

Coiled  Spring  Wire. 
High  Carbon.  No.  9.  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17,  $5:  No.  18, 
$5.50:  No.  19.  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23,  $7.65;  No.  24, 
$8;  No.  25.  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire.  Nos.  17-25.  $2;  Nos.  26-31.  $4; 
Nos.  30-34.  $6.  Coppered,  75c:  oiling, 
10c. ;  in  25-lh.  bundles,  15c. :  in  5  and 
10-lb.  bundles,  25c. :  in  1-lb.  hanks.  25c ; 
in  14-lb.  hanks,  38c :  in  %-lb.  banks, 
50c. ;  packed  in  casks  or  cases,  15c ; 
bagging    or    papering,    10c 

Hay   Wire   in    Coils. 
$2.35    base    f.o.b..     Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5.  $2.80;  6.  7,  8,  $2.75;  9, 
$2.30;  10,  $2.80;  11,  $2.85:  12.  $2.45;  13, 
$2.55:14,  $3.15.  In  car  lots  straight  or 
mixed. 

Poultry    Netting. 
2-in.    mesh.   19  w.g.,    60  and   2%   p.c    off. 
Other   sizes.    60   and   5   p.c.    off. 
Poultry  netting   staples,    55   per   cent. 
Smooth   Steel    Wire. 
No.      0-9     gauge.      $2.25    base:    No.     10 
gauge.    6c.   extra;  No.    11   gauge.   12c.   ex- 
tra:   No.    12    gauge.    20c    extra:    No.     13 
gauge.    30c   extra :    No.    14   gauge.    40e  ex- 
tra:    No.     15    cauee.     55c    extra:    No.    16 
gauge.    70c    extra.      Add    60c    for    copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  10c. 
spring  wire  $1.25,  bright  soft  drawn  15c. 
charcoal  (extra  quality)  $1.25.  packed 
in  casks  or  cases  15c,  bagging  and 
paperings  10c,  50  and  100-lb.  bundles 
10c,  in  25-lb.  bundles  15c,  in  5  and  10- 
lb.  bundles  25c.  in  1-lh.  hanks.  60c.  In 
14-lb.  hanks,  75c.  in  M-lb.  hank9.  $1. 
Wire  Cloth. 
Painted  Screen,  in  100-ft.  rolls.  $1.65 
per  100  sq.  ft.;  in  50-ft.  rolls,  $1.70  per 
100  sq.   ft. 

Wire    Fencing. 

Galvanized     barb     2  45 

Galvanized,    plain    twist     2  75 

Car   lots    and    less. 
Dominion    special    field    fencing.    33    1-3 
p.c.    small    lots:    extra    5    p.c 
F.O.B.     Montreal. 

Wire   Rope. 
Galvanized.    1st    gTade.    6    strands,    24 
wires,    %.    $5:    1    inch.    $16.80. 

Black.  1st  grade.  6  strands.  19  wires. 
««.  $5.  1  inch,  $15.10.  Per  100  feet  f.o.b. 
Toronto. 

Wrought    Staples. 

Galvanized     2  80 

Plain     2  60 

PAINTS,    OILS    AND    GLASS. 
Bam    Paint. 

Tn  barrels,   1-gal.   tins   n  Wl     n  MS 

Tn    barrels,    5-gal.    tins    0  80     0  85 


Beeswax. 
Per    lb 0*0 

Chemicals. 

In  casks  per  lb. 
Sulphate    of    copper    (bluestone)..    0  07 

Litharge,    ground    0  06 

"       flaked    0  0514 

Green    copperas    (green    vitrol)....    0  01 

Sugar    of    Lead    0  0$ 

Colors   in    Oil. 

Venetian   red,   1-lb,    tins  pure 0  09 

Chrome    yellow,    pure    6  18 

Golden    ochre,    pure    0  11 

French   ochre,    pure    0  09 

Chrome    green,    pure    0  11 

French    permanent    green,    pure..    0  15 

Signwriters'    black,    pure    0  17 

Marine  black,  25  lb.   irons   0  06 

Enamels. 
Per  gallon  in  quart  tins. 
M.   L.   Floorglaze   (Imperial  V.  ft  C. 

Co 180 

Cee    Pee    Co.    enamel    4  60 

Sterling    Enamels     3  20 

Anchor   Floorlustre    1 80 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    0 10 

German    prima    0  15 

White    pigsfoot     0  16     0  20 

Brantford    medal    0  10 

golden    medal    0  11 

brown     sheet     0  10 

"  solder  sheet    0  13 

gelatine     0  22 

white     gelatine 0  20 

white    glue    0  12 

100    flake    0  10     0  11 

Perfection  amber  ground,  No.  1230    9  13 
Ground    glues    at    same    prices. 
Brantford     all-round    glue,     14-lb.     pack- 
ages,   10c,    14-lb.,    15c;    l-lb„    25c.     Dis- 
count. 

XXL     0  13 

XL 0  U14 

CL 0  12 

C 0U 

Paris    Green. 

Montreal  Toronto 

Drums,    50    and    100    lbs 0  1814  0  1814 

Packets,    1-lb.,    100   in   case..  0  2014  0  20% 
14-lb.  "  ..  0  2214  0  22% 

Tins,    1-lb.,    100    in    case 0  2114  0  21% 

Paris  White. 

In    bbls 6  90 

Pigments. 

Orange    Mineral,    casks    0  09 

100-lb.     kegs 0  0914 

Prepared   Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base. . .  2  00 
Canada  Paint  Co.'s  pure  ..  1  75  2  00 
Globe  house  paint  (Windsor)..  1  (0 
"New  Era"  house  paint  (Wind- 
sor         185 

Benj.     Moore     Co.'s     "Egyptian" 

Brand     160 

Moore's    pure    linseed    oil,    H.C..    1  66 
Brandram-Henderson's    "English"    2  00 

Ramsay's  paints,  pure   170 

Ramsay's    paints.    Thistle    140 

Martin-Senonr,   100   p.c.   pure   ....    2  00 

Senour's    floor    paints    1  69 

Sterling    Pure    160 

Maple    Leaf    Paint    (Imp.    V.    ft 

C.    Co.)    

Jamieson's    Crown    and    Anchor 

brand     160 

Plaster  of  Paris. 

Per   barrel    0  30 

Pine  Tar. 

Half -pint  tins,   per  dozen   0  60 

Putty. 

Standard 

Bulk    in    casks    2  20 

"    100-lb.     drums     2  56 

Bladders,    in    bbls 2  75 

Red    Dry    Lead. 
Genuine,  560  lb.   casks,  per  cwt  4  75    5  75 
Genuine,    100   lb.    kegs        "  5  25    6  50 

No.   1  casks,   per  100  lbs 4  25    4  25 

No.    1    kegs,    per    100    lbs 4  75    4  75 

Shingle   Stains. 

In    5-gallon    buckets    0  75 

Turpentine    and    Oil. 

Montreal  Toronto 
Can.    Prime  white  petroleum, 

gal 0  14     0  12 

U.S.     Water    white         "         0  1514  0  1314 
U.S.    Pratfs    astral  "       0 19     0  1514 

Castor  oil.   per  lb.,   in   bbls.  0  08     0  09 

Motor  Gasoline  single   bbls 0  1714 

Benzine,  per  gal.  single  bbls 0  1514 

Pure   Turpentine,   single   bbls  0  70     0  69 

Wood    Turpentine    0  60 

Turpentine,    second    ran    0  60 

Linseed    Oil  "       Raw...  1  00     108 

"       boiled.  1  03     1  11 
Rosin,    "G"    grade,   bbl.   lots, 

100    lbs 3  8 

Varnishes. 

Per  gal.   cans. 

Carriage,    No.    1    1  50 

Pale   durable   body    3  60 

hard  rubbing   3  00 

Finest    elastic    gearing    SOO 

Elastic    Oak    160 

Furniture,    polishing    2  00 

Furniture,    extra    1 20 

No.    1    0  96 

Union    0  90 

Light    oil    finish    136 

Gold   size   Japan    2  00 

Turps,    brown    japan    1 60 

No.    1    brown    japan    1  10 

Baking    black    japan    1 36 

No.    1   black   Japan    0  16 

Benzine   black    japan    0  78 
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announce  that  Western  dealers  can  now  secure 
their  requirements  of  Minerva  Paints  and  Paint 
Specialties  with  the  least  loss  of  time  in  transit 
and  the  lowest  possible  freight  charges  by 
ordering  from  the  following  points:— 

WINNIPEG— Pinchin,   Johnson    &    Co,    (Canada)        CALGARY— The  Western   Supply   &   Equipment 

Co.,  Ltd.,  Distributors  for  Southern  Alberta. 

EDMONTON— The  Western  Supply  &  Equipment 
Co.,  Ltd.,  Distributors  for  Northern  Alberta. 


Steel  Tanks  and  Self-Measuring  Pumps 
for  Paint  Oils 

They  avoid  all  the  loss  and  inconvenience  sus- 
tained under  the  old  method.  The  steel  tanks  are 
air-tight  and  will  not  permit  the  oil  to  gum  or 
stick.  The  pumps  measure  the  oil  according  to  the 
Imperial  Standard,  directly  into  the  customer's  can. 
They  count  the  gallons  pumped  and  compute  the 
charge  for  fractional  gallons. 

THE  BOWSER   PAINT  OIL  SYSTEM 

will  put  every  cent  of  profit  into  your  pocket,  where 
it  belongs.  With  a  Bowser  your  paint  oil  deparrfr- 
ment  will  be  as  clean  and  inviting  as  yo»r  skelf 
hardware  department.     It  draws  trade. 

Why  not  investigate  now  and  increase  your 
paint  oil  profits.  Your  fellow  merchants  are  using 
them.     They'll  help  you.     Ask  for  book  No.  15. 

S.  F.  BOWSER  &  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 
For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Tanks,  Gasoline  and 
Oil  Storage  Systems.lDry  Cleaning  Systems,  etc. 


Do  you  know  any  of 
these  Bowser  users? 


Samuel  Hobbs, 

1434  Queen  St.  W. 
Toronto 

Geo.  Ecclestone, 

Bracebridge,  Ont. 

Manville  Hardware 
Company, 

Prince  Albert,  Sask. 

J.  H.  Ashdown, 

Calgary,  Alta. 

Arthur  Latham, 

Moose  Jaw,  Sask. 


Cochrane  Hardware 
Company 


Peart  Bros. 


Toronto 


Regina,  Sask. 
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Crystal     Hamar     2  50 

No.    1  "        2  26 

1'ure    asphaltum    1  40 

Oilcloth      150 

Lightning    dryer     0  85 

Elastilite    varnish    2  25 

Copaline     varnish     2  25 

(Jiaintme    lloor    finish     2  25 

Jamieson's     floor    enamel     1  75 

Sherwin-Williams    kopal     varnish.    2  60 
Canada    Paint    Co.'s   sun   varnish.    2  25 

"Kyanize"     interior    Finish     2  40 

"Flint-Lac."     coach     180 

B.U.     Ltd.     "Gold     Medal,"     In 

cases     2  25 

Dependon    Lt.    H.    Oil    Finish....    1  65 

Kverlastic    Floor    2  65 

Flattine    floor    finish    3  00 

Elastics   exterior  finish    4  25 

Stovepipe    varnish,    %    pints,    per 

gross     8  00 

Pure     white    shellac    varnish,     in 

barrels     176 

Pure    orange    shellac    varnish,    in 

barrels     1  60 

No.    1   orange   shellac   varnish,    in 

barrels     ISO 

Window   Glass. 
Size    United  Double 

Inches.  Star  Diamond 

Under     26     $4  26       $  i  26 

26    to    40    4  66  6  76 

«    to    SO    6  10  7  60 

51    to    60    6  85  8  60 

61    to    70    6  75  9  75 

71    to    80    6  26         1100 

81    to    85    7  00         12  50 

86    to    90    15  90 

>1    to   »    17  50 

96    to    100    20  60 

Toronto,     25     p.c 

Montreal    prices,    no    discount. 
Size    United    Inches  Star 

Under    26     t  3  05 

26    to    40     J25 

41    to    60     jgg 

61    to    60    SM 

n  to  70  ;  4  5 

White  Lead  Ground  in  Oil. 

Montreal  Toronto 

...      t  Per    1°0    lb. 

'Anchor,      pure    7  65         7  80 

Brandram's  B.B.  Genuine..  8  65  8  80 
C.P.C.  decorators,  pure  ...  7  65  7  65 
Crown    and    Anchor,    pure..    7  65         7  80 

Elephant  Genuine    7  90         8  05 

Essex    Genuine    (Windsor) 7  40 

Island        City        Decorators' 

pure    7  65        7  80 

Lily  Pure   7  65         7  80 

Moore's    Pure    White    Lead 7  80 

Monarch    (Windsor)    7  90 

Munro's  Select  Flake  White    7  90         8  05 

Purity,    CO.    Co.'s   Ltd 7  50 

Ramsay's    Pure   Lead    7  65        7  80 

Ramsay's    Exterior    7  40         7  55 

Sterling    Pure     7  80 

Tiger    Pure     7  65         7  80 

Western  Schedule. 

Terms— 2  p.c  30  days  or  net  S  months 
from  date  of  shipment.  Packages  25 
lbs.  and  over.  600-lb.  kefs,  15c  per  100 
lbs.  lower.  Delivery— F.O.B.  Toronto 
or  Hamilton;  London,  6c  per  100  lbs. 
extra.  Contracts  as  required  until  16th 
May,     1911. 

White    Zinc    (Dry) 

Extra    Red    Seal,    V.M 0  07% 

White  Zinc  in   Oil 

Pure,   in  25-lb.   irons   0  10 

No.    1  '■  "       0  07 

No.    2  "  ••        0  05% 

Whiting. 

Plain,    in    bbls    0  70 

Gilders    bolted    in    barrels    1  00 

HARDWARE. 
Adzes. 

Carpenters',    per   doz 12  50    14  00 

Plain    ship  "  18  00    22  00 

Axles   and    Hatchets. 

Single   bit,    per   doz 6  00     9  00 

Double    bit         "  10  00    12  00 

Bench    Axes    575    10  00 

Broad     Axes     22  75    25  00 

Hunters'     Axes     6  00     6  00 

"Boys"     Axes     575     6  60 

Lathing    hatchets     4  70    10  00 

Shingle  hatchets    145     6  75 

Claw    hatchets    170     6  00 

Barrell    hatchets     550     6  86 

Anvils, 

Buckworth,    per   lb 0  10% 

Ammunition. 

"Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps,  50,  10  &  2%  p.c;  B.B.  caps, 
60,  10  and  2%  p.c;  Centre  Fire  Pistol 
Cartridges,  25  and  2%  p.c;  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c. ;  Primers,  10  and  2%  p.c : 
Brass  Shot  Shells,  45  and  12%  p.c; 
Shot  Cartridges,  discount  same  as  ball 
cartridges,  f.o.b.  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

"Crown"  Black  Powder,  30  and  10 
p.c.;  "Sovereign"  Bulk  Smokeless 
Powder,  30  and  10  p.c;  "Regal"  Dense 
Smokeless  Powder,  30  and  10  p.c.- 
"Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c  Empty 
Shells,    30    and   10   p.c.     90   days  net. 

Ordinary  drop  shot,  AAA  to  dust, 
$7.50  per  100  lbs.  Discount  5  per 
cent.;  cash  discount,  2  per  cent.  30 
days;  net  extras  as  follows,  subject  to 
cash  discount  only;  Chilled,  40c;  buck 
and  seal,  80c;  no.  28  ball,  $1.20  per  100 
lbs.;  bags  less  than  25  lbs.,  %c  per  lb.  ■ 
F.O.B.  Montreal,  Toronto,  Hamilton,' 
London,  St.  John  and  Halifax,  freight 
equalized. 

Augers   and    Bits. 
Fords    auger   bits    30     and  10 


Irwin's     auger     47% 

Uilmour's    auger     60 

Kockfonl     auger     50     and  10 

Uilmour's    car    47% 

Clark's    expansive    40 

Jennings'    Gen.    auger,    net    list. 
Tobin   High   Speed    Bits,   50  and  10. 
Tobin   Never   Choke,    60   and    10. 
Barn    Door    Hangers. 

doz.    pairs. 

Stearns   wood    track    4  50     6  09 

Zenith      9  00 

Atlas,    steel    covered    6  00     6  00 

Perfect      8  00    1100 

New    Milo,    flexible    6  00 

Double    strap    hangers,    dozen 

sets     6  50 

Standard       jointed       hangers, 

dozen    sets    6  46 

Steel  King  hangers,  doz.  sets    ....      6  40 
Storm  King  and  safety  hang- 
ers            6  25 

Storm     King    rail     4  26 

Crown      4  85 

Crescent     6  50 

Sovereign     7  25 

Chicago    Friction,    Oscillating    and    Big 

Twin    Hangers,    5    per   cent. 
Steel,   track,    1  x  3-16  in.    (100  ft,).    3  25 
Barn    Door    Latches. 

Challenge,    dozen    2  26 

Defiance,    dozen    2  75 

Gem,    dozen     7  60 

Bells. 
Door   bells,    push    and    turn,    45   and    10 

p.c. 
Cow    bells,    65    p.c. 
Sleigh    bells,    shaft    and    hames,    pair, 

22c    up. 
Sleigh    bells,     body    straps,     each,     51.15 

up. 
Farm    bells,    No.    1.    $1.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,    60,    10,    10   and   10   per  cent 
No.    1,    not    wider    than   6    in.,    60,    10. 

10   and    10. 
Agricultural,    not   wider   than   4   in.,   76 

per  cent. 
Lace   leather,   per   side,    80c;   cut   laces, 

85c 

Bird   Cages. 
Brass   and   Japanned,   40  p.c 

Bolts  and   Nuts.        Per  cent. 
Carriage  Bolts,   common,  new, 

$1    list. 
Carriage  Bolts.  %  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    %    and    leu. .  60. 10  ft  10 
Machine   Bolts,   7-16   and   up..  60 

Plough     Bolts     66,  E  ft  10 

Blank   Bolts   (0 

Bolt    Ends    60 

Sleigh     Shoe     Bolts,     %     and 

less     60    and  10 

Sleigh     Shoe     Bolts.     7-16    and 

larger     55    and  06 

Coach    Screw,    new    list    7 

Nuts,  square,   all   sizes,  4%c  per  lb.  off. 
Nuts,  hexagon,  all  sizes.  4%c  per  lb.  off. 
Stove  rods,   per  lb..  6%  to  6c 
Stove    Bolts.    80, 

Building    Paper,    etc 

Tarred    Slater's    paper,    per   roll 0  70 

O.    K.   paper.   No.   1.   per  roll    0  75 

O.    K.   paper,   No.  2,  per  roll    0  70 

Plain  Fibre.  No.  1.  per  400  ft.  roll    0  45 

Plain    Fibre.    No.   2,  "  0  27 

Tarred    Fibre,    No.    1.    per    400    ft 

roll     0  55 

Tarred    Fibre,    No.    2  "  . .    0  35 

Tarred    Fibre    Cyclone.    25    lb.,    per 

roll     0  65 

Dry   Cyclone.   15  lbs 0  45 

Plain    Surprise,    per    roll    0  40 

Resin    sized    Fibre,    per   roll    0  40 

Asbestos    building    paper,     per    100 

lbs 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton      S7E0 

Carpet    Felt,    per    100    lbs 2  50 

Tarred  wool   roofing  felt,   per  100  lb    1  80 
Pitch,    Boston    or    Sydney,    per    100 

lbs 0  70 

Pitch,    Scotch,    per   100  lbs 0  65 

Heavy   Fibre.   32'   *   60',   per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per    sq 0  ffl 

3  Ply   Ready   Roofing,    per  sq 0  95 

2  Ply   complete,    per    roll    1  15 

3  Ply  complete,   per  roll    1  35 

Liquid    Roofing   Cement,    brls.,    per 

Ral 0  15 

Liquid    tins    Cement    0  20 

Crude    Coal    Tar.    per    barrel    3  60 

Refined    Cnal    Tar.    tins,    per   doz...    1  25 

Refined    Coal    Tar.    per   barrel    4  50 

Shintrle    varnish,    per    barrel    4  50 

Caps,    per    lb 0  OS 

Nails,     per    lb 0  05 

Mop   cotton,   per  lb 0  15 

Butts. 
Plated,   bower  barff   &   Nickel,    No.   241. 

45   per   cent. 
Wrought  brass,   45  p.c.   off  revised  list. 
Cast    iron    loose    pin,    60   p.c. 
Wrought  steel   fast  joint  and  loose  pin, 

70   p.c. 
Crescent   brands,    70   per    cent. 

Cement   and    Firebrick. 
Canadian    Portland,    bags,    per 

bbl 155    170 

White  Bros.   English   2  00    2  05 

"Lafarge"    cement,    in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English     17  00  2100 

American,     low...  23  00  25  00 
high....  27  60  35  00 

Fire   clay    (Scotch),    net    ton 5  60 

Chalk    and    Pencils. 
Carpenters    Colored,    per   gross    0  66    0  80 
"  lead   pencils,   p.   gr    2  40    6  76 
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Chisels. 

Cold   chisels,   5   x   6   in.,   doz 2  20 

Bevel   edge,    1   inch,  doz.    2  60 

Chain. 
Proof  coil,  per  100  lb.,  %  in.,  $6.00; 
5-16  in.,  $4.85;  %  in.,  $4.25;  7-16  in., 
$4.00;  %  in.,  $3.75;  9-16  in.,  $3.70;  %  in., 
$3.65;  %  in.,  $3.60;  %  in.,  $3.45;  1  in., 
$3.40. 

Stall  fixtures,  35;  trace  chain,  45;  jack- 
chain,  iron,  50;  jackchain,  brass,  50;  cow 
ties,  40;  halter  chains,  50  and  5;  tie  outs, 
75;  coil  chain,  50  and  5;  hammock  chains, 
galvanized,    35    and    5. 
Churns. 
No.   0,   $9;   No.   1,   $9;  No.   2,   $10;  No. 
3,  $11;  No.  4,  $13;  No.  5.  $16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St  Marys, 
40    per    cent;    f.o.b.    Ottawa,    Kingston 
and    Montreal,    37%    and    10   per   cent 
Clamps. 

Malleable  swivel  head,  4  in 2  50 

"        adjustable,    4    in 7  60 

Carpenters,    3    feet    3  60 

Conductor    Pipe. 

2  inch,    in   10   foot   lengths    3  SO 

3  "  "  "         4  00 

4  "  "  "         6  28 

5  "  "  "         7  26 

6  "  "  **         8  80 

Cotter  Pins, 

Cotter  pins,   90  p.c    Montreal, 

Copper  and  Nickel  Ware. 
Copper  boilers,    kettles,   40   and   5   p.c. 
Copper  tea  and  coffee  pots.  40  &  5  p.c. 
Copper  pitta,  30  and  5  p.c. 
Foundry  goods,  hollow  ware,  45  p.c 

Door  Knobs. 
Canadian    knobs,    45   and    10   per   cent 
Porcelain,    mineral   and    jet   knobs,    net 
list 

Door    Seta. 
Canadian,   45   and  10  per  cent 
Door  pulls,  60  per  cent 

Door    Hangers    (Parlor) 
Single  sets,  each  (Easy  brand)   ....    ISO 

Double    sets,    each    3  25 

Unbreakable    rail,    100   feet    1 00 

Door  Springs. 
Chicago    (coil),    25    per    cent 
Reliance    (coil),    20    per    cent 
Draw    Knives. 

Carpenters  6   inch,   doz I tt 

Folding   handles,   8   inch,   doz 1  00 

Drills. 

Bit  stock  drills.  2-32  in.,  doz OCT 

Escutcheon  Pins. 
Steel,  discount  60  per  cent 
Brass,    55   per   cent. 

Eavetroughs. 

8  inch    in    100    foot    lengths    1 00 

10      "  "  "         S  15 

12      "  "  "         3(8 

15     "  "  "         6  25 

Add  extra  10c  per  100  ft  O.G.  Round 
Bead  Trough. 

Factory   Milk   Cans. 
Milk  cans  and   pails,   35  p.c 
Hand  delivery  and  creamery  cans,  40  p.c 
Kailways    cans.    46    p.c. 
Cream    cans,    40    p.c 
Creamery    trimmings.    75    and    12%    p.c 

Faucets. 
Common,    cork-lined,   35  per  cent 

Farrier  Knives. 
Buckworth,   50   p.c. 

Files  and  Rasps.        Per  cent 

Disston's     70  and  10 

Great    Western,    American    ....  70  and  10 

Kearney    ft    Foot,    Arcade    70  and  10 

J.    Barton    Smith,     Eagle    ....  70  and  10 

McClellan.     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Filea     60 

Nicholson     62  2-3 

Jowett's    (English    list)     27% 

Spear  ft  Jackson   (English  list)  35 
Forges. 

Blacksmiths   portable,    135   lbs 0  86 

Galvanized  Ware. 
Dufferin  pattern  pails,   46  per  cent 
Flaring    pattern.     45    per    cent. 
Galvanized    washtubs,    45    per    cent 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs 110 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  35 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  oz,,  doz.    1  25 

"       hickory   handle,   1   lb.,   doz.    6  25 

straight    claw,    1    lb.,    doz.    7  00 

Farriers    hammers,    10    oz.,    doz....    5  60 

Tinners    setting,    %    lb.,    doz 4  60 

Machinists,    %    lb.,    doz 3  20 

Sledge,   Canadian,   5  lbs.   and   over.    0  06 
Sledge,    Masons,    5    lbs.    and    over.    0  08 

Sledge,    Napping,    up    to    2    lbs 0  00 

Harvest   Tools. 
50    and    5    per    cent. 
Sidewalk    and   stable   scrapers,   net  $2.25. 
Wood   hay   rakes.    40   and    10  per   cent. 
Lawn    rakes,    net. 

Halters     (Snap    and     Ring). 

Jute    Rope,    %-inch,    per    gross 8  00 

"  "       %-inch,    per    gross    ....10  60 

"  "       %-inch.   per  gross   13  60 

Leather,    1-inch,    per    doz 4  00 

Leather,    1%-inch,    per  doz 6  20 

Web     2  45 

Sisal   Halters    (Snap   and    Ring). 
%-in.,      $9.00;     7-lR-in..      $10.20:      %-ln., 
$11.40;   9-16-in.,    $13.20;   %-in.,    $15.00. 

Hinges. 
Blind,   discount   50   per   cent. 
Heavy    T   and   strap.    4-in.,    100   lb. 

net     726 

Heavy    T   and    strap.    5-in.,    100   lb. 

net     !. TOO 

Heavy   T    and    strap,    6-in.,    100   lb. 
net     8  75 


Heavy    T    and    strap,    8-in„    100   lb. 

net     6  60 

Heavy     T     and     strap,     10-in.    and 

larger     6  26 

Light  T  and  strap,  discount  65  p.c 
Screw    hook    and    hinge- 
under   12    in.,    per    100    lb 4  00 

over   12   in.,    per   100    lb 3  60 

Crate   hinges    and    back    flaps,    65   and   6 

p.c. 
Chest   hinges   and   hinge  hasps,   65  p.c 

Hinges    (Spring) 
Spring,   per  gross— No.   5,   $16.10;   No.    10, 

$16.10;    No.     20,    $9.50;    No.    60,    $17.58; 

No.    51,    $7.76;    No.    120,    $16.10. 
Screen    door    sets— No.    2250,    $14.95;    No. 

2260,   $19.55;   No.    2275,   $21.85;    No.   U92, 

$19.55. 
Chicago    hold    back    screen    door,    iron, 

gro.,    $12. 
Chicago   spring  hinges,    15  p.c. 
Triplex   spring    hinges,   40    p.c 
Chicago    surface    floor    (6,000),    45   p.c 
Garden   City  Are  house  hinges,   12%  p.c 
"Chief"   floor  hinge,   50  p.c. 

Hooks. 
Wrought   iron   hooks   and  staples— 

%    x    5,    per    gross    2  26 

5-16   x  6,   per  gross   3  40 

Bright   wire   screw   eyes,    60   p.c 
Bright   steel    gate   hooks   and    staples. 
Iron   screw   hooks,   60   and  20   p.c. 
Iron  gate  hooks  and  eyes,  60  ft  20  p.c 
Crescent    hat   and    coat   wire,    60    p.c 
Stove    pipe    eyes,    kitchen     and     square 

hooks,   60   p.c 

Horse  Nails. 

M.R.M.    cold   forged   process   list,    10th 

January,    1912.  Price  per 

Size  Length  25-lb.  box, 

Nos.    3  1%-inch  $4  10 

4  1%-inch  3  76 

6  1    15-16  3  60 

6  2%  3  10 

7  2    5-16  2  00 

8  2%  2  75 

9  2    11-16  2(0 

10  2%  2  SO 

11  3    1-16  2  45 

12  3%  2  46 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy. 
No.  2  and  larger,  $3.00;  No.  1  and 
smaller,  $4.15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L."   steel   shoes,   new  light  pattern, 

1  to  6,  No.  2  and  larger,  $4.35;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes.  No.  0 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  0-4,  $6.26;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  $6.76.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  ft  Co., 
"Blunt"    No.    1   and   smaller,   $1.60;   No. 

2  and  larger,  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.76;  No.  2  and  larger,  $1.60 
per  box.     Put  up   in   25-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    4%c 

Ice    Cream    Freezers. 
White    Mountain,    6c    per    lb. 

Knives. 
Hay    knives,    net    list 
Olauss,    60    and    26    per    cent 

Kitchen    Enameled    Ware. 
White    ware,    75    per    cent 
London    and    Princess,    50    per    eeat 
Canada,    Diamond,    Premier,    60    and    U 

per   cent. 
Pearl,    Imperial,    and     granite     steel,    ft 

and    10    per    cent. 
Premier    steel   ware,    49    per   cent 
Star   decorated    steel    and   white,    25   per 

cent. 
Hollow   ware,    tinned   steel,   45  per  ea»t. 

off. 
Enamelled   street   signs,    40   per   sent 

Kitchen     Sundries, 
Asbestos    mats,    60    p.c 

Can    openers,    per    doz 0  40    0  TS 

Mincing    knives,    per    dsz.     ...    0  50    IN 

Potato  mashers,  wire,  per  das.    0  61    I  71 

wood,    per    dsz.    0  50    0  80 

Tegetable    slicers,    per   doz J  25 

Universal  meat  chopper,   No.  1    ....    1  16 

Enterprise    chopper,    each    130 

Spiders   and   fry   pans,    61   and 

6    per   cent. 
Star   Al   chopper,    6   to   3!    ...    136    4  10 
100    to    103....    1  35    2  00 

Kitchen    hooks,    bright     (00 

Toasters,    60    per    cent. 
Fire    shovels,    50. 

Oil    stoves    and    ovens,    61    and    10. 
Ladders. 

3  to  «  feet.  12c  per  foot;  T  to  1  ft.  It*. 
Extension  ladders,    15c   per  foot  s>. 

Lanterns. 
Japanned    ware,    46    per    east 
No.    t  or  4   Plain   Cold   Blast,    per 

doz 075 

Lift     Tubular     and     Hinge     Plain. 

per    doz 5  N 

Japanning.  50e  per  dozen  extra. 
Prism    globes,    per    dozen.    fl.K. 
Lamp    wick.    50    per    cent 
Lawn    Hose. 
Competition   grade  lawn  hose,  71  sad  5. 
Lawn    Mowers. 

D.  Maxwell  ft  Sons.— 8-inck  open 
wheel,  3  knives.  It  in.,  $5.10;  do.,  4 
knives,  $6.25;  9-inch  wheel,  3  knives, 
12  in.  sizes,  $6.76;  do.,  4  knives,  $7.25; 
10%-inch  wheel,  4  knives,  12  in.  sizes. 
$3.50;  ball  bearing  do.,  $10;  do.,  5  knives. 
$10.60;    60    per   cent    f.o.b.    factory. 

Locks    and    Keys. 
Canadian,    45    and    10    per   eemt 


HARDWARE     AND     METAL 


EVERY  DEALER 

SHOULD  SELL 


Black  Diamond  Roofing 


ALEX-/MRTHIIR&GE 


A^oMtf^eal., 


It  is  the  "  Repeat  Order  Kind  " 

The  quality  is  absolutely  uniform,  and  we  guarantee 
it  so. 

Black  Diamond  Roofing  has  stood  the  test  of  years  and 
still  retains  its  reputation  as  a  leader. 

Investigate  this  roofing — write  for  full  particulars  and 
prices. 

Let  us  also  quote  prices  on  our  high  grade  Wrapping 
Papers. 

F.  J.  COX,  Winnipeg— Sole  Agent  for  West 
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BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


TH£  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,      BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


Increase  Your  Sales 

by  selling  goods  that  create  enthusiasm  among 
users.  These  kind  of  goods  can  be  easily 
obtained  in 


HEINISCH      SHEARS 


The  dealer  will  find  it  a  pleasure  to  handle  them,  as  they  bring  good  profits,  and  guarantee  him  against 
come-backs.  High  quality  and  perfect  temper  does  it.  We  also  manufacture  Tailors'  Shears,  Trimmers, 
Tinners'  Snips,  etc.    Ask  your  jobber  for  them. 


R.  HEINISCHS  SONS  COMPANY 


NewarK,  N.J.,  U.S.A. 


"WORLD" 
BABBITT  METAL 


FOR    GENERAL    MACHINE    SHOP,    MILL    OR    FOUNDRY    USE 


or  any  place  where  a  good  metal  is  required. 


25c.net  perlb. 


Freight  paid  on  100.  lb  lots  to 
your  nearest  railway  station. 


We  know  "World"  Brand  to  be  a  good  Babbitt 
and  will  give  you  satisfaction,  even  if  you  are  pay- 
ing  a  higher   price. 


T.    McAVITY    C81    SONS,    Limited 

ST.     JOHN,     N.  B.     and     WINNIPEG 
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Lumbermen's    Supplies. 

Cant   hoolu.    «.ezen,    from    12  M 

Axes,    dozen,    fetm    S  60 

Axe    handles,    dozea,    from    1  15 

Gross  cut  savrs,    per  foot   0  28      0  43 

Axe    wedges,     dozen     0  25 

Ball    and    heel    calks    4  00     4  25 

Mallets. 
Tinsmiths',    2%x5%    In.,     per    doz..    1  25 
Carpenters',    round    hickory,    6    in., 

per    doz 195 

Lignum    Vitae,    round,    5    inch,    per 

doz 140 

Caulking,    No.    8,    oak,    per   doz...  15  00 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz 9  00 

Metal    Polish. 

Tandem  metal  polish  paste    6  00 

Axoline   brass   cleaner,    100   in   pkge    t  50 

Miners    Supplies. 
Mattocks,   6  lb.,   18  inch,   $6  dozen. 
Picks,    6    to    7    lb.,    $4.65   dozen. 
Pick    handles,    $1.85    dozen. 
Prospectors'    hammers,    16%c    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars,    3%    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 1  28      1  60 

Folding    ironing    boards    16  25    18  00 

Nails.  Wire 

1-1%     inch     3  35 

1%    inch    3  00 

1%—  1%     inch     2  75 

2—2%    inch    t  65 

2%— 2%    inch    2  60 

J— 3%     inch     2  45 

3%— 4    inch    2  40 

4%.   5,   5%,   6  ftMfa   (base)    2  35 

Cut      nails— Montreal,      $2.49;      Toronto, 

92.60. 
Miscellaneous    wire    nails,    T5    per    cent. 
Coopers'    nails,    33    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  109 

lbs 2  99 

Oakum. 

Plumbers.... per    100    lb 4  69 

Oilers. 
Kemp's     Tornado     and     MeClanr'i 
Model    galvanized    oil    can,    with 

pump,    5    gallon,    per    dozen 19  99 

Davidson    oilers,    40  per  cent. 
Mine  and   tin,   50  per  cent. 
Coppered   oilers,   50   per  cent.   off. 
Brass    oilers,    50    per    cent. 
Malleable,    25    per    cent. 

Plated    Goods. 
Holloware,   40  per  cent,   discount. 
Flatware,    staples,    40   and    10;   fancy,    10 

and    50. 
Hutton'a    "Cross    Arrow"    flatware,    42% 
per    cent.      "Singalee"    and    "Alask," 
Nevada   silver    flatware,   42   per  cent. 
Pieced   Ware. 
Discount,    39   per   cent. 
10-qt.    flaring    sap    buckets,    35   p.c 
6,   10  and   14-qt.   flaring  pails,  35    p.e. 
Copper    bottom    tea    kettles   and    boilers, 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitta,    35    p.c 

Planes. 
Wood    bench,    Canadian,    40,    American, 

26   per  cent. 
Wood,    fane/,    30   to   35   per  cent. 
Stanley    planes,    91.55    to    $3.60,    net   lilt 
price*. 

Pliers  and  Nippers. 

Button's  genuine.   37%  to  40  per  cast. 

Plough    Lines. 

Bussiam    snap    per  (toss    30  00 

Indian    snap     "  29  00 

Pumps. 
Berg's    wing    pump,    75    per    cent. 

Razors.  per  doi. 

Boker-s     7  60    U  00 

Boker's    King   Cutter    16  00 

Henekel's     7  60   20  00 

Gillette    Safety,    each    3  75 

Star    Safety    Razor,    33    1-3    p.c 
Rope   and   Twine. 

Sisal  rope  0  18% 

Pure   Manila   Rope 0  11% 

"British"    Manila    0  09% 

Cotton,    3-16    inch    and   larger 0  94 

Russia  Deep  Sea  line,  %  in.  diam. 
and    over,    17;    under    %    in.,    18. 
Jute,    %    and    upwards,    10c;    under    %, 
10%c. 

Lath   yarn,    single    0  08 

Lath   yarn,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  95 
Cotton   clothes   line,   18   per  cent.    off. 

Bag,    Russian   twine,   per  lb 0  27 

Wrapping,    cotton,    3-ply    twine...    0  26 
4-ply    twine...    0  30 

Mattress   twine,    per   lb 0  45 

Staging         "  "       0  35 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galvanized,    45    per    cent. 

Rivets    and     Burrs. 
Iron    Rivets,    black    and    tinned,    60,    10 

and  10. 
Iron    Burrs,    60   and   10   and   10  p.c. 
Copper    Rivets,    usual    proportion    burrs, 

35   and   7%   per   cent. 
Copper    Burrs    only,    22%    per   cent. 
Extras  on  Coppered  Rivets,  %-lb.   pack- 
ages   lc  per   lb.;    %-lb.    pkgs.,    2c   lb. 
Tinned    Rivets,    net   extra,    3c   per  lb. 
Coppered  Rivets,  net  extra,  2%c  per  lb. 

Rivet   Sets. 
Canadian,    35    to    37%    per    cent. 
Rules. 

Boxwood,    No.    68,    2    foot,    doz 1  15 

Ivory,    No.    1282.    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    55,    polished,    per 

set  0  80 

Mrs.    Potts!  "No"  SO,' '  nickel-plated', 
per     set     0  85 


Mrs.    l'ott-s,   handles,   japanned,   per 

gross     8  40 

Common,     plain     4  25 

plated    5  60 

Asbestos,    per    set    1  50 

Sand    and    Emery    Paper. 
Sand    and   emery   paper,    40   per   cent. 

Sash    Weights. 
Sectional,   1  lb.   each,   per  100  lb. ..    2  25 
Sectional,   %  lb.,   each,   per  100  lbs    2  40 

Solid,    3    to   30    lbs 165 

Sash  Cord. 

No.    8,    per   lb 0  33 

Saws. 
Atkins  Hand  and   Crosscut,   25  p.e. 
Disston's    Hand,    15    per    cent. 
Simonds    Hand,    15   per  cent. 
Shurley   &   Dietrich,   40  and  35  p.c 
Spear   &    Jackson,    40    per   cent. 

Saw    Sets. 
Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 
Common  doors,   2  or  3  panel,   wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in,  style   8  10 

Beaver  window  screens,  14x18,  open 

28%     inches     1  60 

Perfection     window    screens,    14x15, 

open    22%    inches    180 

Model   window  screens,    14x22,    open 

36%     inches     2  25 

Scales. 
Guroey    Standard,    35;    Champion,    60 
per    cent. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 

Fairbanks  Standard,  30;  Dominion, 
60;    Richelieu,    60. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe   Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood  F.H.,  bright  and  steel.85  10  15  2% 

R.H.,    bright    80  10  15  2% 

F.H.,    brass    75  10  15  2% 

R.H.,    brass    70  10  15  2% 

F.H.,    bronze    70  10  16  2% 

R.H.,   bronze    65  10  15  2% 

Drive    screws    85  10  15  2% 

Set,    case    hardened     60 

Square     cap     50  and  05 

Hexagon    cap    45 

Bench,    wood,    per    doz $6  00 

"     iron,     per    doz 4  25 

Screws    (Machine). 

Flat  head,   iron  and  brass,   35  per  cent. 

Fillister  head,   iron,   30;   brass,   25  p.c 

Screw    Drivers. 

Sargent's,     per    dozen     0  69     1  00 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors   and    Shears. 
Clauss,    nickel    scissors    and    shears,    90; 
Japan,    95;    tailors,    40;    pruning,    70. 
Seymour's,    50   and   10   per   cent. 
Acme      Shear     Co.,      nickel -pi  at  ad     and 
Japanned,   40  per  cent. 

Shelf    Brackets. 
No.    140,    65   and   10   per  cent. 

Skates   and   Hockey   Sticks. 
Starr    skates,    37%    per    cent. 
Boker,    hockey,    30e    upwards;    spring 
Empire    hockey    sticks,    $3.00,    $3.60. 
Micmac    and    Rex    sticks,    $4.00,    $9.00. 
Pucks,    net.    $1.50. 

Shovels  and  Spades. 
Canadian  No.  1  grade,  CO  and  2%  p.c 
off;  No.  2  grade,  55  and  2%  p.c  off; 
No.  4  grade,  45  and  5  p.c  off. 
Canadian,  No,  1  and  2  grade,  60  and 
2%  p.c;  No.  3  and  4  grade,  SO  and 
2%    per   cent. 

Scoops. 
Grade   1,   2,    3,   50   and   6   per  cant.    off. 
Grade    4,    60    per    cent.    off. 
Squares. 
Disston's,    60   and    10   per  cent, 
8tanley  Try  Squares,   size  7%,  doz. 

net     |2  85 

Snaps. 
Harness,    26   per   cent. 

Soldering    Irons. 
Base,   per  lb.,  28  cents. 

Stamped  Ware. 
Plain,    75    and   12%    per   cent. 
Retinned,    75    and    5    per    cent. 
Tinners'    trimmings,    75    and    6    p.c 

Sap   Spouts. 
Bronzed  iron  with  hooks,   per  1.000    T  50 
Eureka     tinned     steel,     hooks,    per 

1,000     8  00 

Staples. 

Poultry    netting,    100    lb 5  70 

Bed,    100    lbs.,    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear  point,   75   per  cent. 

Stable   Fittings. 
Dennis    Wire   &    Iron   Co.,    S3   1-3   p.c 

Stove    Boards. 
Lithographed,    60   and    10. 
Stovepipes. 

5   and    6   inch,    per   100   lengths 7  62 

7   inch,    per   100  lengths    8  18 

Nestable,    40   per  cent. 

Stovepipe    Elbows. 
i>    and    6-inch,    common,    per    doz...    1  22 

7-inch,    per    doz, 135 

Polished,    15c    per    dozen    extra. 
Thimbles,    70    per    cent. 

Stocks    and    Dies. 

No.   20   Beaver  Die  Stock    18  75 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25     0  37 

Hindostan     "        0  06     0  10 

slip     "         0  18     0  20 

Axe     "         0  10 

Deer    Creek     "         0  10 

Deerlick     "         ....     0  "* 

"         Axe     "         ....      0  15 

Lily     white     "         ....     0  42 

Arkansas     "         ....      150 


Water-of-Ayr     "         ....      0  10 

Scythe      per  gross  3  50     SOU 

Tacks,  Israels,  Etc 
Carpet  tacks,  blued,  80  and  10  p.c. ; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  8U  and  10;  to 
weights,  60;  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5,  in  dozens,  75 
and  1U;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%;  zinc  tacks,  35;  leather 
carpet  tacks,  35;  copper  tacks,  45;  cop- 
per nails,  50;  trunk  nails,  black,  65 
and  10;  trunk  nails,  tinned  and  blued, 
65  and  10;  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine  finishing, 
40  and  10;  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle  nails,  in 
papers,  10;  saddle  nails,  in  bulk,  15; 
tufting  buttons,  22  line  in  dozens  only, 
60 ;  zinc  glaziers'  points,  6 ;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  55;  clinch  point 
shoe  rivets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  20;  strawberry 
box   tacks,   80  and   10. 

Tape   Lines. 
Universal,  ass  skin.  Ne.  714,  99  ft., 

doz 3  69 

Lufkins,   linen.   No.   404,   66  ft.,   ea.    0  94 
steel,   No.   264,   96  ft.,    each    3  59 
Chesterman's  linen,  No.  1829,  99  ft. 

each     1  18 

Chesterman's    Metallic,     No.     1821..    1 95 

Steel,    No.    1940,    it    ft 

Trowels. 
Disston's,   10   per  cent. 

Thermometers. 
Tin  ease  and  dairy,  75  to  79  sad  19  p.*. 

Tinners'    Snips. 
Discount   35   per   cent. 

Tinners'    Trimminfs. 
Discount,   45  per  cent. 
Plain    and    retinned,    79    and    1*4. 

Traps    (Steel    Gams). 
Newhouse,    30   per   eent. 
Hawley  &  Norton.  40,  19  and  9  ».*. 
Victor,    60    and   5   per   csnt. 
Oneida  Jump    (Star),    69,   19  and  5  p.e. 
Traps    (Rat   and    Mease)  Dos. 

Out  O'   Sight  Mouse  Traps  9  99 

Rat  Traps   1 99 

Easy    Set    Mouse    0  46 

"       "      Rat     0  96 

Blizzard    Mouse   Traps   9  45 

Rat    Traps    9  95 

Hold-Fast    (formerly    Devil)    Mouse 

Traps    9  29 

Hold-Fast     (formerly     Devil)      Rat 

Traps     0  80 

5-Hole    Tin    Chokers    9  90 

Tlses. 

Per    pound    9  11    0  12% 

Hinged    pipe   vise,   25   lbs 3  65 

8aw    vise    4  99   i  99 

Blacksmiths',    60;   parallel,    49   per   cent. 
Washing  Machines. 

New    Ontario    41  29 

Round,    re-acting,    per    doi 81  26 

Square,    re-acting,   per  doi.    77  60 

Dowswell     52  50 

New   Century,    Style   A   101  25 

Ideal    Power    180  00 

Daisy    TS  25 

Stephenson     74  00 

Puritan    Motor    165  00 

Connor,    improved    62  60 

Ottawa     65  00 

Connor    Ball    Bearing    112  60 

Connor   Gearless    Motor   Washer...  180  00 
20  per  cent. 

Wringers. 

Royal    Canadian,    11   in.,   doi 41  75 

Eze,    10  in.,   per  doz 46  75 

Bicycle,    11    inch    60  60 

Trojan,    12    inch    100  00 

Challenge,   3  year,   11  Inch   63  25 

Ottawa,    3    year,    11    Inch    68  25 

Favorite,   5  year,   11   inch    9175 

20   per   cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    21  29 

Garden,    steel    wheel,    dozen    32  40 

Whiffletrees. 

Tubular   steel    whiffletreea,    29   In...    0  70 

34    in...    1  00 

3$    in...    1  26 

neckyokes,     36    in....    1  06 

"       doubletrees.    49    In..    0  95 

"  "       lumbermen!.    44    In..    1  15 

Wood   Handlea. 

Second  growth  ash  fork,   hoe,   rake  and 

shovel  handles,  40  per  eent. 
Extra    ash    fork,    hoe,    rake   and    shovel 

handles,   45    per   cent. 
Nos.   1   and   2   ash   fork,   hoe,   rake   and 

shovel  handles,   50  per  cent. 
Carriage  neckyokes  and  whiffletreei,   ash 

35,    hickory,    40   per    eent. 
Team  neckyokes,  oval  and  round  whiffle- 
trees,   hickory  and   ash,   35   per  cent. 
All  other  ash  goods,  40  per  eent. 
All    hickory,    maple    and    oak    goods,    39 
per   cent. 

Wrenches. 
Agricultural,    67%    per    cent. 

Wrought    Iron    Wasken. 
Canadian,    50  per  cent- 

WINNIPEG    HARDWARE 
QUOTATIONS. 

Ax  Handles— Oval  and  octagon,  s.g. 
hickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.    oak,    $2.90. 

Augur  Bits— "Irwin"  bits,  47%;  other 
lines,    70    and    10    per   cent. 

Barb  Wire— Lyman  4  pt.,  $1.85  f.o.b. 
Fort  William;  $2.26  per  spool  of  80  rods 
f.o.b.  Winnipeg;  Guidden  2  pt.,  $1.75 
f.o.b.  Fort  William;  $2.12  per  spool  of 
80    rods    f.o.b.    Winnipeg;    Baker   2    pt.. 


$1.73  f.o.b.  Winnipeg;  Waukegan  2  pt., 
$1.74  f.o.b.  Fort  William;  $2.12  per  spool 
f.o.b.  Winnipeg;  Alberta  2  pt.,  $1.73 
f.o.b.  Fort  William,  $2.05  per  spool 
f.o.b.  Winnipeg;  American  special,  2 
pt.,  $1.45  f.o.b.  Fort  William;  $1.73 
per  spool  f.o.b.  Winnipeg;  plain  twist, 
$2.80  f.o.b.  Fort  William,  $3.20  per  100 
lb.,  f.o.b.  Winnipeg;  coil  spring  wire. 
No.  9,  $2.07  per  100  lbs.,  Fort  William; 
$2.50  at  Winnipeg. 

Bolts— Carriage,  %  and  smaller,  65; 
7-16  and  larger,  55;  machine,  %  and 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  3; 
small   lots,    2%;   stove   bolts,   77%. 

Bar  Iron— Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring  steel,  $4.40;  machinery  steel, 
$3.50;  tool  steel,  Black  Diamond,  100 
lbs.,    $8.50;    Jessop,    $15. 

Blocks— Steel,  50  per  cent.;  wood,  60 
per   cent. 

Cut  Nails— $3.15  per  keg  base.  Wire 
nails,  base,  $2.80  Winnipeg;  $2.35  Fort 
William. 

Copper— Sheet  and  planished  copper, 
30c  per  lb.  Tinned,  24c.  Copper  wire, 
3-inch    gage.    24c    to    20-inch    gage,    29c. 

Crowbars— 4%c   per   lb. 

Corrugated  Iron  and  Roofing,  etc— 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,    28,    painted,    $2.84;   26,    $3.24. 

Canada  Plates— Half-polish,  6  and  7- 
inch,  $3.40;  8-inch,  $3.60:  full  polish,  6 
and    7-inch,    $4.25;    8-inch,    $4.50. 

devices— 7%c    per    lb. 

Enamelware— Canada,  60 ;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per 
cent. 

Files— American,  75;  Black  Diamond, 
60;    Nicholson's,    65    per   cent. 

Galvanized  iron  —  Apollo,  16  gauge, 
$3.80;  18.  $3.85;  20,  $3.90;  22  and  24, 
$4;  26,  $4.20;  28,  $4.60;  30  gauge  or 
10%  oz.,  $4.80;  Queen's  Head,  20,  $4; 
24,    $4.20;   26,    $4.60;   28,   $4.80. 

Galvanized    Ware— 37%    per    cent. 

Grindstones— Per    100    lb.,    $1.65. 

Horseshoes— "M.R.M."  and  "Bell" 
iron,  No.  0  to  1,  $4.90;  No.  2  and  larg- 
er, $4.65;  snowshoes.  No.  0  to  No.  1. 
$5.15;  No.  2  and  larger,  $4.90;  steel  No. 
0  to  1,  $5.35;  No.  2  and  larger,  $5.10; 
featherweight,    $6.50. 

Horse  Naila— "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7,  $3.05;  8,  $2.85;  9,  $2.75;  10,  11 
and   12,    $2.65,    In   25-lb.    boxes. 

Harvest   Tools— 60,    6   and   5   per   cent. 

Hinges— Light  T  and  strap,  65  per 
cent. 

Hooks— Brush,  heavy,  per  dozen,  $8.75; 
grass,    $1.70. 

Iron  Washers— Full  box,  40  per  cent.; 
smaller    lots,    35    per    cent. 

Iron    Pipe,    Black— %,    $2.25;    %,    $2.30; 
%,    $3.10;    %,    $3.65;    1,    $5.31);    l-i,    >,.. 
1%,  $8.60;  2,  $10.90;  2%,  $17.40;  3,  $22.86; 
3%,    $30;   4,    $34.35;  4%,    $38.80';   5,    $43.30; 
6,    $56.10. 

Galvanized  -%.  $3.10;  %,  $3.20;  %. 
$4.10;  %,  $4.90;  1,  $7.05;  1%,  $9.60;  1%, 
$11.50:   2,   $14.80. 

Logging  Chain— %  in.,  $7.50;  5-16  in., 
$6;   %   in.,  $5.50. 

Lanterns— Cold  blast,  per  dozen,  $7; 
coppered,    $9;    dash,    $9. 

Poultry    Netting— 57%    per    cent. 

Pig  Lead— $6.     Lead   Pipe— $6.05. 

Lead    Waste— $7.00. 

Rivets  and  Burrs— Iron  rivets,  55  per 
cent.;  copper,  No.  8.  32c;  10,  34c;  12, 
36c;  copper  burrs,  No.  8,  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs,  No.  8, 
44c;  9,  32c;  10,  47c;  coppered.  No.  8, 
17c;   9,   17%c;  10,    18c. 

Rope— Sisal,  8%;  Pure  Manila,  10%c; 
British    Manila,    9c;  lath   yarn,    9%c 

Staples— Bright  wire,  $2.50  f.o.b.  Fort 
William ;    $2.90,    Winnipeg. 

Steel    Squares— 40    off    new    list. 

Shovels— Discounts  on  No.  1,  No.  2, 
60  and  2%  per  cent.;  No.  3,  No.  4,  50 
and  2%  per  cent. ;  No.  1  scoops,  50  and 
6  per  cent. ;  all  other  grades,  45  and 
6  per  cent. ;  fifty  cents  per  dozen  net 
Is   added    to  equalize   eastern   freights. 

Solder— Half    and    half,    $32    per    cwt. 

Screws— Bright  iron  round  head,  82% 
and  10  p.c;  flat  head,  87%  and  10 
per  cent. ;  round  head,  brass,  72%  and 
10  per  cent.;  flat  head,  brass.  77%  and 
10  per  cent. ;  coach,   65  per  cent. 

Staples— Bright  wire  per  cwt.,  $2.50 
at    Fort    William;    $2.90,    Winnipeg. 

Linseed  Oil— Raw,  per  gal.,  $1.05; 
boiled,    per  gal.,    $1.08. 

Turpentine— Per  gal.,    barrel   lots,   80c 

Dry  Colors— White  lead  in  ton  lots, 
decorators'  pure  $7.50;  decorators'  spe- 
cial, $7;  in  small  lots  advance  price  25 
cents  per  cwt.;  red  lead,  kegs,  $6.50; 
yellow  ochre,  in  barrel  lots,  2%c;  less 
than  barrel  lots,  3c;  golden  ochre,  bar- 
rels, 3%c;  less  than  barrels,  4c;  Vene- 
tian red,  barrel,  $2.50;  less  than  bar- 
rels, $3.00;  American  vermilion,  15c; 
English  vermilion,  $1.00  per  lb. ;  Cana- 
dian metallic  oxides,  barrel  lots,  3a. 
3%c;  English  purple  oxides,  in  casks, 
3%c;   less  quantities,    4c   per  lb. 

Putty— Casks,  $2:90  per  cwt.;  blad- 
ders, in  barrels,  $3.15;  bladders,  100-lb. 
cases,    $3.40. 

Paris  Green— 22  cents  per  112-lb. 
drums. 


HARDWARE    AND     METAL 


Have  a  reputation  of 
over  fifty  years'  stand- 
ing which  is  envied  by 
many. 

To  hold  this  reputa- 
tion their  quality  has 
been  maintained  in  the 
face  of  all  competition. 
The  wisdom  of  this 
policy  being  shown  by 
the  fact  that  their  sales 
have  grown  up  with 
Canada. 

To-day  these  var- 
nishes are  made  in  our 
three  plants  by  the  most 
modern  methods,  under 
the  most  expert  super- 
vision, filtered  and  thor- 
oughly aged  in  our  ex- 
tensive system  of  tanks. 

The  dealer  who 
handles  these  varnishes 
has  a  reputation  of 
over  half  a  century 
back  of  him. 

Think  what  this 
means  to  you. 


R.  C.  Jamieson  &  Co., 

Limited 

ESTABLISHED   1858 
Owning  and  Operating 

P.  D.  Dods  &  Co.,  Limited 

Montreal  and   Vancouver 


MURESCO 

30,000,000  POUNDS  SOLD  IN  1911 

WHY? 


BECAUSE 


It  covers  more  surface  and  covers  it  better  with 
one  coat  than  any  other  similar  material  on  the 
market. 

Of  the  nature  of  its  ingredients  it  is  highly  sanitary. 

It  does  not  rub  off,  crack,  peel,  blister  or  show  laps 
when  properly  applied. 

It  is  so  easily  applied. 

Every  lot  manufactured  is  carefully  tested  before 
shipping. 


Send  for  Color  Cards  and   Literature. 

Benjamin  Moore  &  Co-,  Limited 


TORONTO 


NEW  YORK 


CLEVELAND 


CHICAGO 


Be  Our  Paint  Agent 

And  Reap  a  Fair  Profit 

When  you  sell  STEPHENS  PAINTS  you  give 
your  customers  full  Imperial  measure  for 
their  money,  and  you  benefit  by  their  en- 
thusiasm over  the  results. 

Many  dealers  in  the  West  have  taken  up 
our  proposition  and  are  highly  pleased  with 
the  results.^Why  not  investigate  it? 


A    long-retained   reputa- 
tion for  durability  and  last- 
ing qualities,  and  our  written  * 
guarantee  back  every  can  of 
paint  that  we  ship. 

Remember,     good     profits"]] 
and    complete     satisfaction 
await   you.       Write    us    at 
once. 

COLOR  CARDS  AND  PRICES 
ON  REQUEST. 


G.  F.  STEPHENS   &  CO. 


LIMITED 


WINNIPEG, 


CANADA 


Branch  at  Calgary,  Alta. 
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HARDWARE    AND    METAL 


Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL. 


It    is    the    central    market    place    of 
throughout    Canada. 


the     hardware     trade 


There    is    always    someone    somewhere     looking     for     just 
such    proposition   as   you   have   to   offer. 

RATES  (payable  in  advance  : — 

2c.  per  word  first  insertion. 

lc.  per  word  subsequent  insertion. 

5c.  additional  each  insertion  when  Box  Number  is  required 


BUSINESS  CHANCES 


HARDWARE  —  EASTERN  ONTARIO  — 
clean,  up-to-date,  exceptional  opportunity; 
owner  wishes  to  retire.  Address  Box  689, 
Hardware  &   Metal,   Toronto.  (33) 


FIRST-CLASS  HARDWARE  BUSINESS  FOR 
8ale — on  C.P.R.  main  line,  Eastern  Alberta. 
Stock  $8,000.00.  Yearly  profits  $6,000.00  to 
$7,000.00.     Apply   Box   1661,   Saskatoon,   Sask. 

(35) 


FIRST-CLASS  CASH  BUSINESS  AND 
stand  for  sale,  at  once,  as  owner  is  retiring 
from  business  on  account  of  ill-health.  Would 
reduce  stock,  and  terms  to  suit  buyer.  A 
snap.  Apply  at  once.  Location,  Oxford 
County.  Jas.  Mower,  Merchant,  Thamesford, 
Ont.  (30) 


THRIVING  HARDWARE  BUSINESS  FOR 
Bale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 


FOR  SALE  —  UP-TO-DATE  HARDWARE 
business  in  eastern  Ontario  town  of  5,000 
population.  Stock,  $4,000.00;  fixtures  $1,000.00, 
including  new  $250  National  Cash  Register; 
property,  $4,000.00.  Wide  plate  glass  front, 
hot  water  heating  upstairs  and  down,  upstairs 
used  at  present  as  living  rooms.  Building  150 
x  20  ft.,  with  large  yard  in  connection.  Busi- 
ness established  8  years;  practically  no  oppo- 
sition. Located  in  best  part  of  main  street, 
between  G.T.R.  and  C.N.R. ;  3  railways  at 
present  running  into  town,  with  proposed 
Georgian  Bay  Canal  passing  within  300  ft.  of 
premises.  With  one  exception,  this  is  the 
best  spot  on  whole  route  of  canal;  10c  flat 
freight  rate  from  Montreal  by  boat.  Will  sell 
ihalf  cash,  balance  note.  This  is  one  of  the 
,best  propositions  ever  put  on  the  market.  Get 
into  communication  at  once.  Reason  for  sell- 
ing, going  into  the  manufacturing  business. 
Apply  Box  680,  Hardware  and  Metal,  Toronto. 

(28) 


FOR  SALE— HARDWARE  AND  FURNI- 
ture  business  in  the  Town  of  Harris,  on  the 
Goose  Lake  line  of  the  C.N.R.,  about  50  miles 
from  Saskatoon,  Sask.  Stock  about  $5,000; 
also  store  building  and  a  10-roomed  dwelling; 
very  anxious  to  sell  on  account  of  ill-health. 
Don't  miss  this  snap.  T.  K.  Hopper,  Harris, 
Sask. 


SITUATIONS   VACANT 


WANTED  FOR  WINNIPEG— GOOD  BUILD- 
ers'  hardware  man,  capable  of  figuring  plans 
and  handling  contract  work.  Apply,  stating 
age  and  experience,  Box  688,  Hardware  and 
Metal,    Toronto.  (27) 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany, 143-149  University  Ave.,  Toronto,  Ont. 

(tf) 


WANTED— A  PARTNER,  OR  WILL  SELL 
outright,  hardware  and  milling  business.  A 
first-class  business  can  be  developed.  Ex- 
penses very  low.  Correspond.  A  personal  call 
solicited.  Address  Box  684,  Hardware  &  Metal, 
Toronto.  (29) 


SITUATIONS  WANTED 

HARDWARE  CLERK  (CANADIAN)  DE- 
sires  position  August  1st.  Well  experienced 
in  retail  business,  window  trimmer  and  card 
writer.  Can  furnish  references.  Box  68G, 
Hardware   &   Metal,   Toronto.  (29) 


TRAVELLER  HAVING  PROVED  HIS  ABIL- 

ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  668.  Hardware 
and    Metal.    Toronto.  18— 21t 


PRINTING 

CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets,  Catalogues,  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,  London,  England. 

(15tf) 


PRICE  TICKETS 


PRICB  TICKETS  FOR  WINDOW  SHOW 
po«d».  Black  lettering  on  white  card  marked 
25c,  5«r.  75c,  $1,  $1.25.  $1.56,  $1.75,  $2,  $2.59.  $3, 
$1.00,  $5.  Domh  in  set,  per  set  25  cents  peat- 
paid.  Technical  Book  Dept.,  143  Univeralty 
Avenue.    Torento.  (tf) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
cost  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  Co.,  Technical  Book 
Dept..   143-149  University  Ave..   Toronto. 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRTTE.  ADD  OR 
subtract  In  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and    Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otis-Fensom  Elevator  Co.,  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies  everywhere  in   Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  it.  Make  us.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada. 

(tf) 
YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  type- 
writers of  various  makes,  which  we  have  re- 
built and  which  we  will  sell  at  $10.00,  $15.00 
and  $20.00  each.  We  have  also  a  large  stock 
of  better  rebuilts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto, 
Canada.  (tf) 
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Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal   Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer, the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buy. 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion   (or   box   number 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


Keep  in  mind  the  domin- 
ant fact  that  mankind  from 
its  first  appearance  on  the 
earth  has  been  schooled  by 
nature  to  look  for  signs ; 
for  invitations  to  taste;  for 
suggestions  as  to  what  to 
wear.  Tell  your  story 
briefly,  forcibly,  truthful- 
ly, and  address  it  through 
the  proper  media  and  you 
can  successfully  apply  ad- 
vertising as  a  means  to 
increased  distribution. 


When  writing  advertisers  kindly 
mention  having  seen  the  adver- 
tisement in  Hardware  and  Metal. 


HARDWARE     AND     METAL 


Malleable  Iron  Castings 

for  Carriages  and  Special 
Castings    of   all    Kinds 

Manufactured  by 

R.  KYL  E 

MERRICKVILLE.  ONT. 


Separate 
Catalogue 
for  Each 
Line 


Iron  Stairs 
Fire  Escapes 
Railings 
Iron  Fences 

New  Designs 

Low  Prices 

DENNIS  WIRE  AND  IRON  WORKS  CO ,  LTD. 

LONDON  ONTARIO 


O.K.  THIMBLES 


Every  new  house  In  your  town  mraon  ■ 
prospect  for  several  O.K.  Stove  Pipe  Thimbles. 
Vou  should  carry  •  good  supply  In  stock  and 
be   ready   to  supply  them   when   waited. 

O.K.  Thimbles  are  made  for  both  floors  and 
partition*.  They  can  always  be  put  in  place 
Instantly.  Your  cuHtomers  Will  prefer  them  to 
any  other   Stove   Pipe  Thimbles   they  can  buy. 


METAL  SHIMGLE&SIDINC  C°  LTD 

-    PRESTON  f.  MONTREAL 


FOR    8AI.E    BY    JOBBERS    OR    BY    THI 

MAM'KACTIKERS. 


High  Quality  Screen  Goods 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


WINNIPEG 


EDMONTON 


WHY  be  satisfied 
with  your  pres- 
ent paint  profits  ? 
We  have  a  more 
profitable  line  for 
you  to  handle. 


Seize  the  Opportunity 

and  buy  New  Era  Paint. 

It  will  outlast,  cover  more  surface,  hold  its  color  better, 
stand  more  changes  of  the  weather  and  give  a  more  brilliant 
finish  than  any  other  you  can  buy,  no  matter  at  what  price. 

New  Era  Paints  will  increase  your  business,  as  they 
never  fail  to  give  perfect  satisfaction.  There's  money  in  it 
for  YOU.     Write  us  at  once  for  proposition. 

Standard  Paint  and  Varnish   Co. 


Wind*o~.   Ontario. 


MITED 


Queen  City  Water  White 


GVES     PEBrECT    LIGHT 

FOR   SALE   BY  DEALERS   EVERYWHERE 
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Creosote  Shingle  Stains 

Until  recently  it  has  been  necessary  to  import  these  stains  with  the 
accompaning  disadvantages  of  long  deliveries  etc.  You  can  now  obtain 
domestic  stains  which  excel  these  foreign  importations.     In  other  words, 

Ramsay's  Creosote   Stains 

will    serve    your    customers    better    and    bring  you  more  profit  than  the 
foreign  made  article.     Why  not  be  ready  with  Ramsay's. 


GET  COLOR  CARD  AND  PRICES 

A.  Ramsay  &  Son  Co.,  Montreal 

Paint  Makers  Since  '42 

Western  Distiibutors  : — 

A.  McBride  &  Co.,  Ltd.,  Calgary  Revillon  Bros.  Ltd.,  Edmonton 

Bogardus,  Wickens,  Begg,  Limited,  Vancouver 

wjjjjiiiiiimmmm 


Our 
Leaded 
Art  Glass 
is  of  the  highest 
grade  manufact 
ured.  Being  the  larg- 
est manufacturers  of 
this  line  in  Canada  we  can 
also  give  you  the  low- 
est price  consist- 
ent with  high 
quality 


GLASS 


of  Every  Description 

for 

Buildings 


HOBBS 

MANUFACTURING  CO. 


If  you 
have  not  al- 
ready received 
a  copy  of  our  132 
page     catalogue,     we 
would    be    pleased 
to    send    one. 


LIMITED 


OFFICES    AND    FACTORIES 

London    Toronto    Winnipeg     Montreal 
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Here  is  a  good  general  purpose 
Varnish,  one  that  can  be  used 
inside  and  outside.  Such  a  Varnish 
offers  the  dealer  the  biggest 
opportunity  for  profitable  sales  to 
the  painter  and  to  the  householder. 
Put  up  in  half  pints,  pints,  quarts, 
half  gallons  and  gallons.  Sold  in 
sealed  cans  only,  never  in  bulk. 

SUN 
VARNISH 

For  Outside  and  Inside  Use 

Made  of  Copal  Gum.  A  clear 
bright  hard  varnish.  Outside, 
it  can  be  used  on  waggons, 
vans,  store  fronts,  doors,  porch 
ceilings,  boats,  and  all  such 
exposed  surfaces.  Inside, 
it  is  suitable  for  all  woodwork, 
furniture,    bathrooms,    etc.,  etc. 

The  Canada  Paint  Company 

LIMITED 

Paint,  Varnish   and   Dry   Color   Makers,    Linseed   Oil   Crushers 

Factories  and  Offices — Montreal,  Toronto,  Winnipeg.     Oxide  Mines — Red  Mill,  P.Q. 
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Oct  After  the  Farm  Trade 

And  Procure  A  Profit  Worth  While 


STEEL  JACKET  FEED  COOXER    HEAVY    CAST 
IRON  CALDRONS 

M\DE  IN   7    «fZE' 
Nos.    20,30.40,60,    75,  90    and    120 


Heavy  Galvanized  Steel  Hog 
Feeding  Troughs 

Clean,  Sanitary 

Easily  Handled 

Strong,  Durable 
Ledge  each  side  to  prevent  pushing 
or  pulling  of  food  to  the  floor.    Cast 
Iron   ends   seeured  by   our   patented 
device. 

Stock  Lengths — 4,  5,  6,  7,  8,  9,  10, 
12  ft.     Odd  lengths  made  to  order. 


These  Cookers  arc  indi*pensable  lo  Farmers,  Butch- 
ers or  Stock  Men.  Grains  that  are  uteless  for  other 
purposes,  by  the  use  f  these  cookeis  are  niade  ab 
valuable  as  the  best  marketable  products. 


Heay  Galvanized  Steel  Stock 
Watering  Troughs 

Standard  size  holds  about  10 
imperial  gallons  to  foot.  Other 
sizes  made  to  order. 

Regular  Stock  Lengths, 
6,  7,  8,  10  and  12  ft. 

Made  without  rivets.  Heavy  Cast 
Iron  end  fastened  by  our  patented 
device. 


These  are  articles  that  appeal  to  every  farmer,  as   they  assure  real  value  for  money  invested.     Let 

us  have  your  inquiry  at  once.     Our  proposition  moans  money  to  you. 

We  guarantee  absolute  satisfaction.    Hot,  dry  weather  does  not  injure  them;   no  leak,   no  rusting. 

Erie  Iron  Works,  Limited,       makers      St.  Thomas,  Ont. 


NEW  LINE 

UNIVERSAL  CLOTHES  WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs        Enclosed  Cog  Wheels 


No.  310E— 
No.  SHE- 


PLAIN   BEARINGS 

Rolls,   lOxlf  inches 
Rolls,   llxlf  inches 


STEEL   BALL   BEARINGS 
No.  317E—       -  Rolls,    lOxlf   inches 

No.  318E—       -  Rolls,   llxlf  inches 

SAME  STYLE  MADE  IN  FOLDING  BENCH 


Packed  3  in  a  case 


SEND   FOR  CATALOGUE  "F" 

THE  AMERICAN  WRINGER  COMPANY 

99   CHAMBERS  STREET,   NEW  YORK 
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ietint  Store  Ma.n 


oftije 


"If  you  would  succeed  you 
"Quality"  and  "Profit"  trip 
They  get  profit  too  high, 
der  what  was  wrong 


MARTIN 
SENOUR 


is  a  real  business  insur 
a   reasonable   profit   will 
The  dealers  who  know  say  so. 
and  our  proposition  to  insure  your 


must  mind  your  Ps  and  Qs." 

up   too   many    business    men. 

quality  too  low,  and  won- 

when  the  crash  comes. 


PAINT 
00%PURE 


ance.     Its  quality  and 
make  your  business  boom. 
Write   today   for    the    proof 
business  the  same  way. 


THE  MARTIN-SENOUR  CO.,  Limited 


MONTREAL 


Fioneers  of  Pure  Paints 
CHICAGO  WINNIPEG 


LINCOLN 


FACTS   WORTH    REMEMBERING 


When  you  are  selling  varnish  to  your  customers  it  is  well  to  remember  that  you 
wish  them  to  return  to  your  store  later  on  for  further  purchases  with  increased  con- 
fidence, 

DOUGALL    VARNISH 

on  account  of  its  good  quality  will  make  friends  for  you.  There  is  no  varnish  made 
which  is  so  hard  to  wear  out — It  is  not  a  cheap  varnish  with  the  value  in  the  label, 
but  a  good  varnish  with  the  quality  inside  the  can. 

Dealers  take  pride  in  handling  DOUGALL  VARNISH  because  they  get  to  know  of 
its  sterling  quality.  It  will  please  your  customers  and  bring  increased  business  to 
your  store. 


THE  VARNISH  THAT  LASTS  LONGEST 

The  Dougall  Varnish  Company,  Limited 

305  Manufacturers  Street,  Montreal,  Canada 

J.  S.  N.  DOUGALL,  President  A.sociated  with  MURPHY  VARNISH  CO.,  U.S.A. 
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NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling   Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BARNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


FROM  STOCK 


Only  20  lbs.  Pressure  Required 

The 
Supreme  Test 

The  supreme  test  of  a  Washer's  worth 
is  the  way  the  Washer  washes.  Try  it 
out  with  the  Dirty  Shirt  test.  Take  an  un- 
usually dirty  but  originally  white  shirt, 
run  it  through  the  Portland  Water  Power 
Washer,  and  you'll  find  that  the  shirt  itself 
is  not  only  perfectly  clean  (provided,  of 
course,  that  the  dirtiness  of  the  shirt  isn't 
due  to  paints,  etc.),  but  that  the  neck  and 
wrist  bands  too  are  spotless. 

The  Portland  is  a  trouble-less  washer — 
it  relieves  all  washer  worries. 

Made  complete  in  our  own  factories — 
washer,  motor,  and  furniture  finished  tub. 

If  you're  looking  for  a  quality  washer 
that's  really  worth  while  get  after  your 
hardware  jobber,  or  write  direct  to  us. 

HENDERSON  &  RICHARDSON 

Formerly  J.  A.  HENDERSON 
Board  of  Trade  Building,  MONTREAL 

SOLE  CANADIAN  AGENTS  FOR 

PORTLAND  MFG.  CO.,  Portland,  Mich. 

The  Largest  Manufacturers  of  Washing  Machines 
in   the   World 


OS 
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TRADE  \\\  MARK 


"BANNER 


U     COLD 
BLAST 


Compare 
Our 
Latest 
Model 

LANTERN 


with  that  of  previous  years. 

Remember    there   is    no    increase    in 

price — and 

ORDER  AT  ONCE. 


"IDEAL  BANNER"  JUNIOR 

COLD  BLAST  LANTERN 

The   "special   occasion"   lantern. 

Used  at  socials,  etc., 
as  it  will  not  soil 
delicate  clothing. 

Leakproof, 

Windproof 

Nickel  Plated  or 
Solid  Brass 


Ontario  Lantern 
&  Lamp  Co. 

LIMITED 

Hamilton  -  -  Ontario 

Branches: 

MONTREAL,  P.O.. 
30  St.  Dlzier  Street 

WINNIPEG.  MAN.. 
56  Albert  Street 


The  Line  of 
Good  Repute 

Wide-awake  retailers  in  all  parts  of 
the  Dominion  find  satisfaction  and 
profit  in  handling 

INTERNATIONAL 

VARNISHES  AND  VARNISH  SPECIALTIES 

It  is  the  brand  that  for  over  forty 
years  has  set  the  standard  the  world 
over — they  have  the  approval  of  the 
most  discriminating  and  high  class 
dealers,  architects,  painters  and 
decorators. 

Every  can  is  guaranteed  to  contain 
Full  Imperial  Measure. 


TORONTO 


WINNIPEG 


Canadian  Factory  of  Standard  Varnish  Works 

NEW  YORK  CHICAGO  LONDON 

BERLIN         BRUSSELS         MELBOURNE 

Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 

M51 
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Attractive,  Convenient,  Durable,  Reasonable  in  Price. 

our  Patented  Metal  Sbelf  Boxes  will  improve  the  appearance  of 
your  store,  and  will  enable  you  to  give  your  customers  quicker 
una   more  efficient  service. 

Advise  us  space  yon   have  available  for  shelf  boxes  and   shelving 


and    we   will   sketch   out   plan   and   give   you   our   best    pries   for 

same. 

Send  for  illustrated  catalogue,  it  will  Interest  yon. 

Cameron  and  Campbell,     -    Toronto 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  ST EAM SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents :    ALEXANDER  GIBB,  13  St.  John  St.,  MONTREAL 


( 
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D.  PERES'  Barrel  Brand  RAZORS 


BIG  STOCK  ON  HAND 


BARBERS  KING 

Are  favored  by  Barbers  and  Gentlemen  who 
look  for  quality.  Best  line  for  dealers  to  handle 
with  a  big  profit. 

ORDER  NOW 


Canadian  Agents:  GREEFF-BREDT  &  CO.JORONTO  %?^™?f^^k^ls)&A2%^X^:n 


THE 


MORRIS  &  BAILEY  STEEL  CO 

PITTSBURG,     PA. 


Manufacturers  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Banding.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 
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MAPLE  CITY 
OILERS 


-B~a- 


No.  600  A  A 
Wide   Mouth 


We  manufacture  the 
most  complete  line  of 
oilers  made  in  America, 
including  Pump,  Engin- 
eers', Machinists',  Mow- 
ing Machine  and  Rail- 
road Oilers,  Tallow  Pots, 
Engineer  Sets,  Torches, 
Lamps,  etc. 


MAPLE  CITY  MFG.  CO. 

MONMOUTH,  ILLINOIS,  U.S.A. 


Why  Buy  the    "Near   Brand"   when 
the  Best  is  Procurable  ? 

THE  L.  MARTIN  CO.'S 

Old  Standard,  Eagle,  Pyramid  and  Globe 

GERMANTOWN 

LAMPBLACK 

IS  THE  BEST 

AND  HAS  BEEN  FOR  OVER  SIXTY  YEARS 

Sold  by  all  dealers  who  realize  that  a  satisfied  customer  is 
worth  more  than  a  little  extra  profit  on  a  less  reliable  article. 

The  L.  MARTIN  CO. 

'x\j  Manufacturers  of  the 

l      Highest  Standard  Lampblacks 

for  all  purposes 
^'  ASK  YOUR  DEALER 

Quality  is  remembered  long  after  price  is  forgotten 

NEW  YORK     PHILADELPHIA    CINCINNATI     LONDON,  ENG. 


WROUGHT  IRON  DOOR 


LATCHES 


LIFTER  AND  HANDLE 

OF  MALLEABLE  IRON 


SEND  FOR  OUR  CATALOGUE. 

QUALITY  GOODS  AT  RIGHT  PRICES. 

The   Montreal   Hardware 
Manufacturing  Co.,  Ltd. 

MANUFACTURERS  OF 

BUTTS,    HINGES,   LIGHT  T    AND  STRAP   HINGES,  LATCHES, 
DOOR  BOLTS,    HITCHING  RINGS,  ETC. 


MONTREAL 


QUE. 
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JAMES  CARTLAND  &  SON 

BIRMINGHAM,  England       LtMITED 

Also  LONDON,  GLASGOW,  CAPE  TOWN  and  SYDNEY,  N.S.W. 
Contractors  to  the  Admiralty  and  War  Office 

the"CONVERTIBLE  "patent  FANLIGHT  OPENER 


Simple 

Effective 
Compact 


1796  IRON 

H  screw 4/. 

K       "       6/6 

1795  BRASS 

3 i  screw 5/8 

K       "       8/6 

1797  GUN  METAL 

3A  screw 6/6 

X       "       10/6 

each. 


Manufacturers  of  every  description  of 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Original  Patentees  and  Manufacturers   of 

Cart  land  Patent  Helical,   Climax,  Adjustable, 
and  Reliable  Door  Springs 

FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 


Architects'  Own  Designs  and  Special  Requirements  Carefully  Executed 

Our  new   Catalogue,  1911  edition,  fully    illustrated,  mailed    free  on 
application  to  wholesale  Hardware  Merchants. 


A    RESTAURANT    NEEDS 

An  Attractive  Urn 


OUR   RESTAURANT    URNS 

are  very  attractive,    convenient 
and  up-to-date. 

We  are  constantly  receiv- 
ing orders  direct  from  high- 
class  Hotels,  Cafes,  and 
Restaurants.  Scores  of  the 
repeat  orders  which  we. 
have  on  hand  prove  the  re- 
liability and  efficiency  of 
our  High  Grade  Urns. 

Be  wide  awake  and  keep 
them  in  stock.  They  are 
not  expensive  —  you  will 
have  a  reasonable  profit 
and  a  quick  seller.  Satis- 
fied customers  will  increase 
your  business. 

Write  at  once  for  full 
information. 

THE  BUFFALO 
MFG.  CO.,  Buffalo,  N.Y. 

Canadian  Representatives 

H.  F.  Mcintosh  &  Co. 
28  Toronto  St.,  Toronto 


En t h  usi  asm 


To  sell  goods  and  make  profit 
you  must  develop  this  quality. 
Home  made  goods  always  did 
make  you  feel  that  way.  That 
is  why  so  many  hardwaremen 
throughout  Western  Canada  are 
selling  our 

METAL    CEILINGS,     SHINGLES, 
SIDINGS  AND  CORRUGATED  IRON 

and  making  nice  profits. 

They  have  seen  them  made.  They 

know  they  are  right.     They  can 

get  them  in  a  hurry. 

All  these  things  will  be  at  your 

service  when  you  hook  up  with  us. 

WRITE      TO-DAY . 

Winnipeg  Ceiling  and  Roofing  Co. 


P.O.  Box  2186  H. 


Winnipeg,  Man. 


More-Profit  Pumps 
—Real  Profit 

No  use  to  sell  a  pump  that  makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered.  The  cost 
of  repairs  is  dead  loss 
of  time  and   temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.   Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDOUGALL  GO.,  Limited 

CALT,  C«NADA 
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ON  DON   BAR   IRON 

is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means 
perfect  satisfaction  both  to 
you  and  to  your  customers. 
And  the  price  is  as  low  as 
we  can  make  it  without 
sacrificing  anything  of  its 
quality. 


London  Rolling  Mill  Co.,  Ltd. 

LONDON  CANADA 

SALES  AGENTS 
Ontario — Baines  &  Peckover,  Toronto 
Manitoba  —  Bissett    &    Loucks,  Limited,    Winnipeg 


Each   FORD   Feature 

Means  Money  To  ¥011 
_ — 

Ford's  Bit  Extension  is  the 
newest,  the  best  and  the  most 
practical  ever  made. 

It  combines  the  best  points  of 
Other  makes  with  several  exclu- 
sive Ford  features,  the  combina- 
tion being  an  extension  that  has 
absolutely  no  equal  on  t lie  mar- 
ket   to-day. 

Each  feature  is  a  time,  labor 
and  money  saver  to  the  purchas- 
er,   lor   the    I'ord   does   more   won  . 

better   work  and   accomplishes  it 
ler    and    in    less    time    than    all 
former     clumsy     working     exten- 
-  Ions. 

Each    feature   is   a    talking    point 
;i    strung    Belling   argument   and 

EACH  ONE  CLINCHES  A  SALE 

because    of    its    superiority    over 

the    ordinary    extensions. 

Electricians    arc    very    enthusi- 
I  oril.   mil    without 

exception    pr unce    it    the   first 

and    only    really    practical   exten- 
sion ever  produced 

It    sells    for   the   same   price  as 

extensions,    but   the   sat- 

ICtlon       it,      gives      is      ten   fold 

ter. 

Tne  demand    is   steadily   increasing,    aa 

it    becomes   known   it  will  be  still   great- 

An     yon    prepared    for    your    shares 

of  the   trade   that's  sure  to  come?     If  you  have 

OCked     op    With     this    new    extension,     we 

thai]    ■  i   yon   advertising  drcu- 

M'l   name   of   nearest    jobber. 


Ford  Auger  Bit  Company 


HOLYOKE,  MASS. 


J 


NICKEL 

The  Canadian  Capper  Cn. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  dpper  Co 


WRITE  US  FOR 
PARTICULARS  AND   PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


Wringer 


WHITE   MOP 
WRINGER  CO. 

FULTONVILLE, 
N.Y. 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning  Cutlery, 
6d.  and  is.  Canisters. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufacturer*  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths  and  Papers,  etc. 

Wellington  Mills,  London,  England 
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JUMBO    FORKS 


"JUMBO"  Forks  have  a  standard 
silver  plate  that  is  guaranteed  to  give 
long  and  satisfactory  service  under 
ordinary  wear. 

EVERY   SET  CONTAINS 


"JUMBO"  Forks,  put  up  with  our  12 
dwt.   knives  in  a  lined   case,  make  a 
highly   acceptable   gift.      Send   a   trial 
order  to  your  nearest  wholesaler. 
OUR  GUARANTEE.JI 


The  McGLASHAN,  CLAhKE  CO.,  Limited 

NIAGAR4   FALLS,  ONTARIO 


AGENTS  :      J.   Mackay   Rose.  88  McGill  St.,   Montreal.    Que.        N.   F,   Gundy.   61   Albert  St..    Toronto.    Ont. 
David  Philip.  291  Portage  Ave.,  Winnipeg.  Man.        Benj.  Rogers.  Charlotteiown.    P.E.I. 


Dealers! 


HERE'S  YOUR  CHANCE 
TO  MAKE  A  SPLASH. 


This  Mantel  or  any  of  our  "70"  different  designs,  fitted  with  our  Electric  Grate 
requires  no  chimney,  therefore  anyone  building  a  house  can  have  a  Mantel 
complete  for  less  than  the  actual  cost  of  a  chimney. 

Write  for  the  "dope" — Your  contractors  will  fall  for  it. 
Don't  forget — We  have  the  best  line  of  Gas  and  Coal  Grates  in  the  country. 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 

Our   Motto -"QUALITY" 


it 


f> 


TIICKMO 

The  Washer 

That   makes   the    Washday    Bright 


Easy  to  Sell 


Itsimprovedmotion 
absolutely    elimin- 
ates washday  drud- 
gery     caused     by 
hard  working  ma- 
chinery.      It     is     the 
easiest  washer  to  op- 
erate     and     washes 
clothes  thoroughly    in 
shortest  time. 

The  Thermo  Washer  is 
built  to  last  and  is 
solid  and  substantial, 
Working  parts  are 
simple  and  cannot  get 
out  of  order. 

Thermo  Washers  are 
attractively  designed 
and  well  finished  and 
find  ready  buyers 
everywhere. 

Before  restocking  your 

washer       department 

get     full      descriptive 

matter  and  prices. 

Drop  us  a  card  NOW. 


THE  LONDON   FOUNDRY   CO.,  LTD., 

F.  J.   Schuch  (Western  Ontario  Agent),   19  Jarvis   Street.  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 


LONDON. 
CANADA 


Chances  for  Business 

In  these  days  of  prosperity  large  public  build- 
ings are  constantly  being  planned  in  all  parts  of 
the  country. 

These  are  your  chances  for  getting  business. 

Good  air  is  a  necessity  in  all  buildings,  but 
more  especially  in  those  built  for  public  use. 

The  best  way  to  get  good  air  is  by   the  use 

of  our 

J.   W.  HARRIS 
Ventilators 

They  have  been  tried  all  over 
Canada,  and  have  never  failed  to 
give  complete  satisfaction. 

St.  John,  N.B.,  Feb.  8th,  1909. 
J.   W.  Harris   Mfg.   Co.,   Ltd., 

Montreal. 
Gentlemen  : 

We  have  had  no  complaints  from 
any  of  our  customers  regarding 
your  "J.  W.  HARRIS  ROTARY 
VENTILATORS"  we  purchased 
from    your    Company. 

Yours   truly, 
J.  E.  Wilson,   Limited. 

Write   us   for   terms. 

The  J.   W.  Harris  Mfg.  Co.,  Ltd. 

General  Contractors  ana  Manufacturers 

Montreal 
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Splendid    Sellers   The   Year    'Round 

We  manufacture  a  high  grade  line  of  Potato  Mashers,  Electric  Egg 
Beaters,  Flue  Stops,  Sink  Strainers,  Carpet  Beaters,  Fly  Killers,  Vegetable 
Lifters,  Trouser  Hangers,  etc.,  on  which  we  quote 
prices  that  will  appeal  to  every  dealer  because  of 
their  good  profit  yielding  qualities. 

WRITE  FOR  OUR  CATALOG  AND  FULL  PARTICULARS 

Andrews    Wire    Works    of    Canada,    Ltd.,  SS 


We  have  the  finest  machinery  and  every  facility  for  producing  best 

WIRE  NAILS  AND  STAPLES 

These  nails  have  perfect  heads  and  points  and  we  have  taken  special 
care  in  the  drawing  to  obtain  a  regular  gauge.  Every  keg  is 
guaranteed  to  be  full  weight. 

We  also  recommend  our  WIRE  BALE  TIES,  and  O  and  A  WIRE 
as  the  best  on  the  market. 


Write  at  once  Jor  prices  and  Jull  particulars 

THE  LAIDLAW  BALE-TIE  CO.,  LIMITED,       - 


HAMILTON 


GEO.  W.  LAIDLAW,  Vancouver,  B.C. 


HARRY  F.  MOULDEN,  Winnipeg,  Man. 


Tools  of  Quality 

TRADE 


W&B 


MARK 


Bear  These  Marks 


"Hercules"  Drills 

Last  Longer 
Between  Grinds 


Tools  of  Quality 

TRADE 


MARK 
Bear  These   Marks 


THE  drill  that  drills  the  longest  periods,  between  trips  to  the  grind  stone,  is  the 
most  economical  drill  to  use.  Of  course,  quality  of  output  should  hold  place 
above  quantity  when  making  comparisons. 

If  you  haven't  used  the  "Hercules"  you  are  still  looking  for  a  speed  and 
quality  drill. 

"Hercules"  High  Speed  Twist  Drills  retain  the  original  toughness  of  High  Per- 
centage Vanadium  High  Speed  Steel  from  which  they  are  made  by  the  twisting-whilc- 
hot-process.  This  method  results  in  longer  edge-holding  and  greater  resistance  to  the 
strains  of  metals  having  different  degrees  of  hardness. 

No  more  tang  troubles  with  the  "Hercules"  because  the  taper  shanks,  usually 
one  size  larger  than  regular,  give  the  greater  driving  power,  owing  to  the  firm  hold  of 
the  chuck  which  grips  the  drill  in  the  centre. 

If  yon  are  in  for  economy  in  your  drilling  department  send  to  your  nearest  jobber 
for  the  drills  with  the  "W.  &  B."  Diamond  Trade   Mark   stamped   on   the   shank. 

THE  WHITMAN  &  BARNES  MFG.  CO. 

Established  1854  ST.  CATHARINES,  ONT. 

STOCKS  CARRIED  AT  WINNIPEG  AND  MONTREAL 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,   PA 

Owned  and  operated  by  Nicholson  File  Co. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


N°5I 


N°52 


N°53 


N°54 


N°58 


N°59 


"BAILEY"  IRON    SPOKE  SHAVES, 

a  few  numbers  of  which  are  herewith  illustrated,  are 
superior  in  style  and  finish  to  any  others  on  the  market. 

The  cutters  are  made  from  a  high  grade  of  steel,  well 
tempered  and  sharpened,  ready  for  use.  The  handles  arc 
japanned,  and  through  each  a  hole  is  made  to  hang  the 
tool  up  out  of  the  way  when  not  in  use. 

These  Spoke  Shaves  are  now  being  made  in  our  Cana- 
dian factory. 


"New  Britain.Conn.U.SA 


MAXWELL'S  "FAVOURITE"  CHURN 


has  been  known  and  used  for  nearly  twenty  years,  and  has  given  such 
thorough  satisfaction  that  more  "Favourites"  are  sold  annually  in  Canada, 
than  ail  other  makes  combined. 

Barrel  is  of  best  imported  oak,  finished  in  natural  wood,  with  silver 
aluminum  hoops,  exceptionally  large  roller  bearings,  easy  running  and 
durable.  The  illustration  shows  the  convenience  of  the  combined  hand 
and  foot  drive,  and  the  lightness  and  strength  of  the  angle  iron  frame, 
made  in  either  single  or  Bow  lever. 

You  are  at  a  disadvantage  if  you  do  not  sell  Maxwell's  Favourite 


DAVID  MAXWELL  &  SONS, 


ST.  MARY'S,  ONT. 


I  T> 


Open  Ring  Cow  Ties 

WELD 


25%  more  strength 

/u  *"v*^  [wear 


ELECTRIC 

SWELL 

WELD 

CHAIN 


MADE  IN   CANADA  ) 

AND  \ 

SOLD  BY  JOBBERS  J 

Made  by 


Closed  Ring  Cow  Ties 


25%  more 


[  ORDERS 

SALES 
(  PROFITS 


Office : 
BUFFALO,  N.Y. 


McKinnon  Chain  Company  st.  Catharines,  ont. 
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NOTICE  THE  TEETH 

OF  NICHOLSON-MADE  FILES 

They  are  all  uniform  in  height.  This 
is  one  of  the  features  that  makes  them 
such  rapid  cutters.  All  teeth  take  hold 
of  the  work  at  once,  and  then,  the  steel 
used  in  every  Mcholson-Made  File  is 
made  up  to  our  own  strict  specifications 
and  differs  in  grade  according  to  the 
purpose  for  which  different  files  are  to 
be  used.  And  our  machinery  is  designed 
especially  to  make  the 
tooth  in  different  Mchol- 
son-Made Files  the  best 
shape  for  each  different 
purpose. 


These  are  the 
Nicholson-Made 
Canada 


favorite 
lines    in 


"American" 

"Arcade" 

"Great  Western" 

"Globe" 

"Eagle" 

"McClellan" 

Kearney  &  Foot 

"J.  B.  Smith" 


These  are  the  lines  that 
you  can  stake  your  repu- 
tation up.  Ask  your  job- 
ber about  it. 


Nicholson  File  Co. 

Port  Hope       Ontario 


PERFECT  MITRES 

are  always  made  with 

THE 
LANGDON 
ACME 
MITRE 
BOX 

When  supplied 
with    back    saws 
fitted  by  ourselves,  they   are   warranted   to   do 
perfect  work. 

QUICKLY  Some  of  the  advantages  over  older  models  are  : — In 

ADJUSTED  longer  guides,  which  hold  the  saw  steadier.  These 
FOR  ANY  guides  are  provided  with  elevators  to  hold  the 
ANGLE.  saw  stationary,  when  desired,  above  the  work.  In 
a  graduated  arc  showing  the  various  angles  com- 
monly used.  In  supporting  guides,  to  hold  the  work  in  place. 
In  an  appliance  for  quicker  adjustment  of  extension  lever. 
In  a  length  gauge  for  duplicate  lengths. 

These  boxes  are  made  in  three  sizes,  and  put  up   with   varying  sizes   of 
saws,  ranging  from  22  x  14  in.  to  30  x  5  in. 


Send  for  the  FREE  book 
"Too'  Practice" 


Millers  Falls  Go. 

28  Warren   Street 

New  York 


Now  is  the  Time  to  Push 

"STRATFORD" 

PAINTERS'   TRESTLES 


Our    Painters'    Trestles    are 
made   from  clear  Arkansas 
Yellow    Pine    with  Rock 
Elm  Rounds  in  the  fol- 
lowing lengths :  6,  8,  10, 
12,  14,  16,  18  and  20 
feet. 


You  will  find  them 
real    live    business 
getters,  as  they  give 
a  service   that  is 
appreciated    by 
every    painter. 

Write  for  catalogue 
and 
prices  to-day 


The  Stratford  Mfg.  Co.,  Limited 

STRATFORD,         CANADA 
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SlMONDS 

■fkoHOUXCED  Jl-MOKDS" ^^fc 


HACK 
SAW 


IFOR. 

HAND  OR. 

POWER. 

MACHINE 

USE 


«£".»  ELY'S  DA"DY 

KF*No.  8  for  men 


No.  21  for  women^l 

Others  are  not  just  as  good 


Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 
ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel  ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 


"Try  Us  for  Service 
and  Quality" 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 


OUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction   to    your    customer 

in  every  instance. 

Write  for  Prices  and  Discounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


currniss   wklltw 


AYLMER, 


ONTARIO 
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GET  THE  GENUINE 


DOES  THE   REPUTATION   of   GARLOCK 
PACKING  mean  anything  to  you? 

Does  the  fact-kmean  anything  ^to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitatorslare  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  [about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY.^ 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -         ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Copper  Sheets 


M.  &.  L.  Samuel,  Benjamin  &  Co. 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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The  World's  Largest 


RURE  LAMPBLACK 


Manufacturers 


We  manufacture  all  the  stand- 
ard grades  of  Pure  Lamp  Black 
and  stand  back  of  it  with  a 
WRITTEN  GUARANTEE. 

Write  for  samples 
and  prices  today  , 

WILCKES  MARTIN  WILCKES  CO. 

'New  York.  N.  Y.     U.S.A. 
Wm.    H.    Evans,   232   James   St.,    Mont- 
real;   E.    Fielding,    34    Yonge    St.,    To- 
ronto;  H.    W.    Glassco,    Winnipeg. 


\^Y^tX       TMnb   chapin-^steUcns  eco!         'v  mo 


T7TTTT)=rT7=l=rlTri  I  I  I  I  I  Hi  I  iIxJ-lL-LlL-LlI  i  M  ,  I 


Rules 


THE  PHAPIN-OTEPHEK  f»0., 

**    UNION    ^FACTORY   " 
PINE  MEADOW,   CONN.,  U.S.A. 


Get  Acquainted  With 

PARKER'S 

Combination  Pipe   Vise 

It  Gives  the  Most  Economical  Service 


This  is  a  vise  that  has  gained  favor  in  many 
machine  shops  on  account  of  its  great  con- 
venience and  service-giving  qualities. 

Fitted  with  Solid  Steel  Bar,  and  has  Removable 
Jaw  Faces,  which  are  made  of  the  Best  Tool 
Steel. 

All  parts  are  interchangeable. 

Write  at  once  for  circulars  and  prices. 

The  Charles  Parker  Co. 

MERIDEN,  CONN.,  U.S.A. 


STEP  LADDERS 

4  T0  12  FEET 

The  Best  Ladder  at  the  price. 
Clear  Norway  pine  sides. 
Hardwood    Steps  —  malleable 

iron  clamp. 
We  also  make 

Curtain  Stretchers,  3  styles. 
Tub  Stands,  Clothes  Bars, 
Ironing  Boards,  Etc. 

Send  tor  catalogue 

OTTERVILLE    MANUFACTURING 
COMPANY,  LIMITED 

OTTERVILLE  -  OHT. 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Cold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  8HEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


ARE 
YOU 
ALIVE 


To  the  possibilities  which  a  Want 

Ad.    in   Hardware   and  Metal 

holds  for  you  ?  Do  you  know  that 
for  a  few  cents  you  can  gain  the 
attention  of  every  hardware  re- 
tailer, wholesaler,  manufacturer  and 
clerk  in  Canada  ? 

RATES  :  payable  in  advance. 
2C.  per  word  first  insertion, 
ic.  per  word  subsequent  insertions. 
5C  extra  if  box  number  is  desired. 

Hardware  and  Metal 

TORONTO  -  MONTREAL- WINNIPEG 
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MR.  DEALER: 

Buy   Pliers   that   sell,       UTICA"  are 
the  highest  grade  Pliers  made,  and  are 
in  great  demand  throughout  the  Country. 
They   do  not  lie   on  your   shelves,   but 
bring  you  business.     Try  them. 

Every  tool  stamped  "Utica"  is  guar- 
anteed   to    give   entire    satisfaction    or 
money   back. 

UTICA  DROP  FORGE  &  TOOL  CO. 

UTICA,  N.Y. 
SOLE    CANADIAN    AGENTS 

SMITH  HARDWARE  CO.,  Ltd.,  240  Unto  St.,  Montreal 

f  ■           H**—  -*^P    -^H* -**^BS-— - I^R-^^K^^^^B          ^    P0Pular  seller 

Montreal. 

Jonathan  Crookes  &  Son 

Corporate  Mark 

Sheffield  ^^  '^-nffft^  England 

Granted  1780. 

SUPREME  CUTLERY 


For  Sato  by  Loading  Wholval*  Hoummm 


POTATO  BUGS 


will  be  at  work  shortly.  We  claim  to 
have  the  most  convenient  HAND 
SPRAYER  for  applying  Paris  Green  that 
is  on  the  market — at  the  price.  It  is 
Automatic  (Compressed-Air)  light,  easily 
handled,  does  the  work  quickly  and  well, 
saves  material  and  is  cheap. 

■   Every    Farmer     and    Potato    Grower 
needs  one.      You  should  have  it  in  stock. 

CAVERS      BROS.,     Manufacturers 

GALT,     ONTARIO 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  umted 

t 

Avoid  imitations    of    our  e^£R^    ^^^E  Jit 

CUTLERY  ^JL  ffi** 

By  seeing  that  this  exact  J  ^^ 

mark   is   on  each    blade.  ^ANTFH     \€>^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  6&  Company 

MONTREAL 


SCREW  AND  STRAP  HINGES 

for  Barn  Door*.  Qates,  ate, 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coaeh-Sorew  Thread. 
Got  our  prloes. 

NUTS 

We  can  ship  immediately  from  stock,  Square  and  Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


LONDON,  CANADA 


No  Horse  Can  Break  the 


makes  no  difference  how 
he  lunges,  jumps  or  jerks. 
No  difference  who  hitches 
up,  the  hames  will  be 
tight  and  exert  the  same 
pressure  every  day.  So 
good  that  we  guarantee  it 
and  authorize  you  to  re- 
fund the  price  to  any  dis- 
satisfied user.  Sells  for 
25c.  but  leaves  you  a  pro- 
fit of  50  per  cent.,  or  $1  on 
every  dozen.  Costs  you 
$2  a  dozen.  See  "Kling"  on 
the  lever.  Descriptive  cir- 
cular on  request. 


The  National  Safety  Snap  Co..  Inc.  Oept.  33.  Wilmington.  0.,  U.S.A. 

Sole  manufacturers  of  the  Klingsa  ap  and  Kling  Hame  Fastener. 

D.  C.  Ross  &  Co.,  56  Colborne  Street,  Toronto,  Ont, 

Canadian  Distributing  Agents 


Do  Not  Be  Misled    by  Inferior    Imitations. 


There  is  but  one 


PRENTISS 

VISE 


Made    by 


Prentiss  Vise  Company 

Hardware  Boildinf,  106110  Lafayette  St.,  Cor.  Walker  St.,  NEW  YORK 

Salt  Aunts  for  Cauda  :    k.  Maefarlaaa  &  Co.,  Coriitlaa  Bldg..  Moult, al. 

Sola  agaati  far  Staaf  Britain  :    Chaa.  laat  &  0o„  112  Ouaai  Victoria  St.,  London,  E.  C. 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


EMERY  WHEELS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL    CO.,  LTD. 
Fraser  Avenue,  Toronto. 


BABBITT  METAL. 


SPOOLERS  No  Hot BoxeS 

MACHINERY  BEARING  METAL 


PIPER  I 


CANADIAN  MADE. 
AND   STUMP5THE  \N 
HARDWARES    ALL 


Canadian 

Hart   Wheels 

443  Barton  St.  East,  Hamilton 

Corundum  »nd  Binary  Whetls 

Grinding  Msahlnts,  Bsarer 

Oil  Stones. 


FLOOR  SPRINGS. 


The    Best    Door    Closer    Is 

Newman's   invincible   Floor   Spring 

Will  close  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Qivea  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


ALEXANDER    GIBB 

Manu'o  cturers'  A*""*  «nd  Metal  Broker. 

St.  Nicholas  Bldg.,  Montreal 


Representing  Canadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented. 


RIVETS   AND   STEEL  PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd;l 
GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Copper  Burrs,  ^ 
Bifurcated  and  Tubular  Rivets.  Wire  Nails,-' 
Copper  and  Steel  Boat  and  Canoe  Nails. i 
Escutcheon  Pins,  Leather  Shoe  and  Overshoe 
Buckles,  Felloe  Plates, 


BUILDERS'  SUPPLIES. 


HOUSE  NUMBERS. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  <3&  Banks 

Steel  Beams,  Columns,  Plates    Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manlius.N.V, 


CLIPPERS. 


mrs 

SUFFICIENT, 

SEND  FOR  CATALOGUE  TO 

American  Shearer  Mfg.  Co.,  Nashua, NH.US 
Wlebnsch  &  Hilger,  Ltd.,  special  New  York 
Representatives,   106-110   Lafayette   Street. 


E  TO  •*■» 


HORSE  POKES. 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth,  Ont..  by 

Jamas   A  Reid 
ASK  YOUR  JOBBER 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS,  LTD., 
HAMILTON.  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,   well  sewn  with  heavy  twine  and 

riveted. 

Waterproof  Horse   and  Wagon    Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


PIG   IRON 

STEEL  PLATES,  BARS   and  AN6LES 
BAR     IRON 

David  C.  Mitchell  &  Co. 
118  Queen  St.    -   Glasgow,  Scotland 


MANUFACTURERS'  AGENT. 


Western    Distributor*,  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchaata    and 
Manufacturers'  Agents,  Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR     POSITION     IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON,   WESTERN    CANADA 


Keep  in  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on  the 
earth  has  been  schooled  by  nature  to 
look  for  signs ;  for  invitations  to  taste ; 
for  suggestions  as  to  what  to  wear.  Tell 
your  story  briefly,  forcibly,  truthfully, 
and  address  it  through  the  proper  media 
and  you  can  successfully  apply  advertis- 
ing as  a  means  to  increased  distribution. 


HINGES. 


ATLAS  STRAP 
HINGE 

Guaranteed  stronger  than  any  other  strap  hinge 
made  from  basic  wire  of  the  best  quality. 
Japan  finish.     Large  profit  for  you. 

Write  for  Samples  and  Prices. 

Atlas  Mfg.  Co..  121  Water  St.,  New  Haven,  Cone. 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts    of    Canada. 


When  writing  advertisers 
kindly  mention  having  seen 
the  advertisement  in  this  paper 
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Send  For  Our  New  Catalog 


Most  complete  line  of 


\5Epp       SCREW   DRIVERS    AND 
SMALL   TOOLS 

PIONEER  TOOLS 

The   Southington   Mfg.   Co.,       -       Southington,   Conn. 


TOOL  HOLDERS 


AHMSTB0H9  CUTTIK6-0FF  TOOLS 

I^t;^  are  correotlj  designed  and  the  blades 

_^7lB  Bre  bevel  rolled     from  ipeeial    Self- 

.""■J^W  .  ^^S  Hardening  Steel.  Straight  and  Offset 

k  strode.  ^Hbhapes.  7  Bir.es  each .  Writef  or  Cat  alogus 


Armstrong  Brat. Tool  Ct. 

lU«N.  FranoiscoAve 
CHICAGO.  U.S.A. 


CARRIAGE 
SPRINGS  &  AXLES 


ANCHOR 


TNE  CUEIPH  SPRINC  A  AXLE  CO. 

UWTia 

CUELPH,  OHT. 


Reproduction  of 

NEW  SEYMOUR  SHOW  CARD 

12-in.  by  15-in. ,  in  Handsome  dolors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.      A  show   card   will  be   sent  to  every  dealer 

sending  his  business  card  with  request  to 

Henry  T   Seymour  Shear  Co. 

Sell isi  Aieoti.  WIEBUSCH  &  HILGEI,  Ltd..  New  York 


HARDWARE     AND     METAL 

=J.  A.  HENCKELS 


* 


TWINWORKS 


ft 


Pocket    Knives,    Scis- 

c£BfcK£  Agents  F.W.  Lamplough  &  Co., 


sors 
and 


9  DeBresoles  St. 
MONTREAL 


The  INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON    &   SON,    Canadian    Agents,    MONTREAL 

Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  ^r^-j^a Woot,mn p,ckt>tson 

fENCE  HOOK 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  OnL 


«t    A  m*"^  MM  IT1  "       are  the  strongest  and  sharpest    low-priced    Shears  and  Scissors 
I\\j  ifl  Ei  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5  years  ago;  and  why  are  30,000  pairs  of  Acne 
Shears  sold  daily  to-day  ? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and  a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Special  lepreseDlstiTes.  Wiebasch  &  Hllser.  Ltd.,  New  York  City. 
MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple- 
ment your  high-priced  shears  with    "Acme"   shears  and  scissors  and    watch  the 
gratifying  results. 
Jobbers  should  write 
for    our  W-2  Cata. 
log  ue  ,  illustrating 
themostcompleteline 

ofshearsandscissors  The  No.  701  Oval  Steel  Screw  Straight  Trimmer 

manufactured.  is  one  of  our  newest  patterns. 

THE  ACME  SHEAR  CO.,  U2S-19B  Iaowlto.  St.,)  BRIDGEfORT,  CONN.,  U.S.A. 
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Peterboro  Hardware 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  .customers 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 


SHEET  COPPER 

Prompt  Shipment 
Stock  or  import 

B.  &  S,  H.  Thompson  &  Co. 


LIMITED 


MONTREAL,  QUE. 


B 


S 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 


THEY  are  Quality  Saws.     They  appeal  to  the  best 
mechanics  and  are  backed  up  by  an  aggressive 
advertising  campaign   that  pays.     Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.    Address 

E.  C.  ATKINS  &  CO., 


Vancouver  Branch,  109  Powell  St. 


IE 


MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolis,  Ind. 
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1= 

F.  E.  MYERS  &  BRO. 

ASHLAND.  OHIO 

PUMPS    OF    ALL    KINDS 
HAY    UNLOADING    TOOLS 

BARN    DOOR    HANGERS 
guaranteed  by  our  reputation  for  fair 
dealing. 

The  name  meant  "QUALI  rY  " 
LOOK  FOR   THE   NAME   MYERS 

■= 

J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  House- 

■ 

Jardine  Universal  Ratchet 
Clamp  Drill 

Died  In  factories  of  all  Vinda  tor 
harried  machine  rep  tin 

All  machine  shop*  and  rail w* t 
■hope  ihoald  have  it. 

Bridge  builders,  track  layers, 
and  structural  metal  workrn 
hftTf  corntf.nl  nar  for  it. 

Sand  for  Description. 


A.  B.  JARDINE  &  CO 

HESPELER  ONTARIO 


MAKE  YOUR  PARCELS 
ADVERTISE  YOU 


You  can  make  each  parcel  that  goes 
out  of  your  store  advertise  you.  The 
advertisement  will  go  into  many  houses 
where  you  could  not  otherwise  get 
it  and  will  identify  your  name  with 
quality  and  satisfaction  that  the  pur- 
chaser gets  from  your  goods. 

The  Automatic  Printing  Device 
prints  the  advertisement  on  the  wrapp- 
er by  the  action  of  unrolling  the  paper 
No  extra  work.  No  trouble. 


Write  for  our  Leaflet  which  describes 
the  details  and  advantages  of  this 
valuable  device  and  gives  you  prices. 


UTILITIES    LIMITED 

73  Bank  of  Ottawa  Bldg.,       -       MONTREAL 


IT  LOOKS  SMALL 

but  there  are  a  hundred  little  seivicea  a  "want  ad."  in  Hardware  and 
Metal  can  perform  for  you  cheaper,  quicker,  more  thoroughly  and  more 
satisfactory  than  can  be  done  in  any  other  way. 

It  can  get  a  customer  for  you  for  any  show  cases,  counters,  or  any 
other  fixtures  you  are  anxious  to  dispose  of  ;  it  can  secure  for  you  a  set 
of  tinsmith's  tools,  a  typewriter,  a  silent  salesman  or  any  other  article 
which  you  are  anxious  to  buy  cheaply. 

The  wider  your  market  the  better  the  bargain  you  will  be  able  to 
make. 

Our  "want  ad."  page  will  put  you  in  touch  with  practically  every  Hard- 
ware Merchant  in  Canada,  and  out  of  our  thousands  of  readers  it  seems 
reasonable  to  suppose  that  there  will  be  some  man  who  is  looking  for  just 
such  an  opportunity  as  you  have  to  offer. 

Rate*  (payable  in  advance) 

2c  par  word  for  1st  insertion,  lc.  per  word  for  subsequent  Insertion. 
Sc  additional  each  insertion  when  box  number  is  required. 
Write  or  phone  our  nearest  office. 

HARDWARE  AND  METAL 

MONTRFAL  TORONTO  WINNIPEG 


IT  WILL  PAY  YOU 


positions  there. 


to  watch  our  Condensed 
Ad     columns.      There 
are  many  money-making 
You  may  find  just  what  you  want. 
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in    the     shade 

?  t  f 


When  your  custom- 
ers stagger  in  with 
their  tales  of  hot  kit- 
chens and  no  appe- 
tites, etc. 

Explain  to  them  the 
merits  of  the 

ERMALINE  system 

of  COOKING  with 

paper  BAGS 

Write  us  for  samples 
for  distribution. 


EDWARD  LLOYD  L 


mited 


508  EASTERN  TOWNSHIPS  BANK  BLDG. 

MONTREAL 
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Give  the  "Na- 
tional ' '  Lock  a 
trial  and  watch 
your  lock  trade 
increase. 

Write  at  once 
for    particulars 

NATIONAL 
HARDWARE 
CO.,   Limited 

ORILLIA.  ONT. 
CANADA 


National  Steel 
Rim  Locks 

ASSURE  GREATEST 
SECURITY   and    DURABILITY 

The  locking  mechanism  is  very 
simple  and  cannot  get  out  of 
order. 

They  are  very  popular  with 
builders  who  demand  the  best 
locks. 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metal 
General  Wire  and  IronWork 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through]  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells.  Steel  Work,  Etc..  for  Prisons. 
Jails  and  City  Lockups. 


Does  Your  Mind  Ever  Feel  Sluggish? 

There  are  hundreds  of  patent  medicines  which  claim  to  cure  the  sluggish  mind. 

It  h^s  been  di-covered  by  hundreds  who  are  susceptive  to  this  trouble,  that 
the  most  successful  and  permanent  cure  is  to  join  the  sales  force  of 
MACLEAN'S  MAGAZINE,  and  take  subscriptions  for  this  great  monthly. 

It  gives  relaxation  from  your  regular  routine  of  work.  It  is  healthful, 
pleasant  and  educative.      It  develops  you  physically  and  mentally. 

Hundreds  of  men  and  women  are  to-day  earning  $10.00,  $12.00  and  $15.00 
per  week  during  their  spare  hours,  by  taking  subscriptions  for  MACLEAN'S 
MAGAZINE,   who  a  year  ago,  some  only  six  months  ago,  were  wasting 
their  valuable  spare  hours  doing  nothing. 
Work  never  killed  any  man. 

Taking  subscriptions  tor  MACLEAN'S  MAGAZINE  is  pleasant,  health- 
ful work  and  pays  you  better  than  you  think. 

Join  our  organization  now.      Do  not  put  off  writing  for  full  information  to 

The  MACLEAN  PUBLISHING  COMPANY,  Limited 


143-149  UNIVERSITY  AVENUE 


TORONTO,  ONT. 
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OVENS  for  Oil  or  Gasoline  Stoves 

The  line    of  Ovens  we  handle   is  well   known  anil  needs  no 
introduction. 

Any  of  the  following  can  be  supplied  at  a  moment's  notice: 
"Boss,"  Xo.  750,  with  glass  door — Tele,  code  word  "Gun." 
"Boss,"  No.  700,  with  glass  door — Tele,  code  word  "Goat." 
'•  ^oss.  "   Xo.  55.  drop  door — Tele,  code  word  "Kock.  " 
"Boss,"  No.  055,  drop  door — Tele,  code  word  "River." 
"Daisy,"  No.  1,  swing  door — Tele,  code  "Unit." 
"Daisy,"  No.  2,  drop  door — Tele,  code  word  "Uncle." 
"Princess."  Xo.  4,  swing  door — Tele,  code  word  "Parlor." 


Oil  Stoves— Gasoline  Stoves 

The  warm  weather  has  brought  on  a  rush  for  these  goods. 
We    have    a    large    stock    of   the    "DANGLER"    make- 
unequalled  in  popularity,  perfection  and  price. 
Xo.  68-2  Burner  "Dangler"  Oil— Tele,  code  word  "July." 
Xo.  69-3  Burner  "Dangler"  Oil— Tele,  code  word  "Jump." 
Xo.   :S42L-2    Burner    "Dangler,"   high    pattern — Tele,    code 

word  ' '  Keep. ' ' 
Xo.    343L-3    Burner    "Dangler,"    high   pattern.      Tele,    code 

word  "Key." 
Xo.    72-2    Burner    "Dangler,"    Gasoline — Tele,    code    word 

"Day." 
Xo.     73-3     Burner   "Dangler,"     Gasoline— Tele,     code    word 

"Davis." 
WRITE  FOR  BOOKLET  ILLUSTRATING  AND  QUOTING 

If  your  stock  is  low — don't  delay — WRITE  US 
TELEGRAPH  US     TELEPHONE  US. 

YOU  CAN  DEPEND   ON  US  shipping    your  mail,  telegraph 
or  telephone  order  QUICKLY— WE  HAVE  THE  GOODS. 

E.  T.  WRIGHT  &  CO.,  -  Hamilton,  Can. 

H.  G.  WRIGHT 

mananwrrMr,  i, '  r  p.'JMJ>i»i>mmiMH.«j;,.iJim.iBE^M^« 


Friedr.  Baurmann  &  Sons,  Solingen,  Germany 

Manufacturers  of  High  Grade  Razors  and  Safety  Razors 


"DWARF"  brand  RAZORS 


11    bring    you    satisfied   customers.       Made  of    the   best 

English    Crucible   Steel — guaranteed  hand  forged  and  hand 
ground-very    carefully    tempered     by    special   secret 
process  ensuring  highest  results. 
Write  for  our  catalogue. 

Canadian  Agents  : 

Hupfeld  Ludecking  &  Co. 


Montreal, 


Box  107£ 


TWO  CENTS  PER  WORD 

You  can  talk  across  the   continent  for  two  cents 
oer  word  with    a   Want  Ad.  in    this    paper. 


Nature  has  solved  the 
problem  of  distribution. 
It  uses  a  multitude  of 
agents  to  effect  the  distri- 
bution of  its  products. 

Nature  does  not  expect 
every  seed  to  fall  upon  fal- 
low ground  and  to  take 
root.  But,  it  achieves  a 
profitable  percentage  upon 
its  distribution.  This  is  all 
that  an  advertiser  has  to 
do  to  reap  a  profitable 
harvest  on  his  outlay. 


NOVA  SCOTIA  STEEL 
<&  COAL  CO.,  Limited, 

NEW  GLASGOW,  N  a. 

Manufacturers  of 

FERRONA 
PIG   IRON 

and   SIKMEN8-MAkTi»v 

OPRN    HEARTH    «T.*!W1 
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Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 


"Comet  Brand 


» 


Also  Dark  Blue,  P.C.R.  and  C  A. 

Sheets,  also  Galvanized  Canada 

Plates. 


Make 


W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sale*  Ajmt 

ALEXANDER  GIBB 

St.  Nicholas  Bldg.  -  Montreal 
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Store  Management-Compleb 


16    lMill-Piilie 
Illustrations 


272  Pages 
Bound  in  Cloth 


ABSOLUTELY  NEW 


ANOTHER  NEW  BOOK 

BY 

FRANK 
FARRINGTON 

A  Companion  Book  to 

Retail  Advertising 
Complete 

$1.00  POSTPAID 

"Store  Management — 
Complete"  tells  all 
about  the  management 
of  a  store  so  that  not 
only  the  greatest  sales 
but  the  largest  profit 
may  be  realized. 

THIRTEEN  CHAPTERS 
Here  is  a  sample: 

CHAPTER  V— THE 
STORE  POUCY— What  it 

should  be  to  hold  trade. 
The  money-back  plan. 
Taking  back  goods. 
Meeting  cut  rates. 
Selling  remnants.  De- 
livering goods.  Sub- 
stitution. Handling 
telephone  calls. 
Courtesy.  Rebating 
railroad  fare.  Courtesy 
to  customers. 

JUST  PUBLISHED 


Send  us  $1.00.     Keep  the  book  ten  days  and  if  it  isn't  worth  the 
price  return  it  and  get  your  money  back. 

TECHNICAL    BOOK    DEPARTMENT 
143-149  University  Ave.,  •  Toronto.     Canada 


Not  an  Enterprise 
for  the  "Quitter" 

"If  there  is  one  enterprise  on  earth,"  says  John 
Wanamaker,  "that  a  'quitter'  should  leave 
severely  alone,  it  is  advertising.  To  make 
a  success  of  advertising  one  musl  be  prepared 
to    slick    like    a  barnacle  on   a   boat's   bottom 

"  He  must  know  before  he  begins  it  that 
he  must   spend    money — lots  of   it. 

"  Somebody  must  tell  him  that  he  cannot 
hope  to  reap  results  commensurate  with  his 
expenditure  early  in  the  game. 

"  Advertising  does  not  jerk ;  it  pulls.  It 
begins  very  gently  at  first,  but  the  pull  is  steady. 
It  increases  day  by  day  and  year  by  year, 
until   it  exerts    an  irresistible  power." 


You  May  Become  a  Practical 
Window  Dresser  for  $2.50 

This  is  the  first  book  ever  written 
devoted  exclusively  to  Hardware  Win- 
dow Display,  and  is  a  really  new  and 
good  book.  It  is  a  practical,  up-to- 
date  collection  of  ideas  of  the  most 
expert  window  dressers  in  the 
world.  There  are  hundreds  of  dis- 
plays in  the  book  that  can  be  put  in 
at  practically  no  expense— any  one  of 
them  will  bring  enough  extra  trade 
to  the  store  to  pay  for  the  book 
many  times. 

256  Pages  8x11  Inches  300  Illustrations 

Price    $2.50.    (Payable  in  Advance) 
Send  for  Descriptive  Circular 

Technical    Books,    143.14g  University   Ave.,   Toronto 
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INDEX     TO     ADVERTISERS 

Occasionally   advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's  name   in   this   index  is  not  part  of  the  advertising  order.      The  index   is   inserted 
solely  for  the    convenience    of    the   readers   of  the  paper. 


Acme    Shear   Co 83 

Allan    Hills    Edge    Tool    Co 1(1 

Ashdown    Hdwe.    Co..    The   J.    H.... 

Outside  front   cover 

Armstrong    Bros.     Tool    Co 84 

Andrews    Wire    Works    75 

Atkins    &    Co.,    E.    C 84 

Atlas    Mfg.    Co 82 

Aylmer   Pump   &    Scale    Co 78 

American   \V linger   Co 66 

Barker,  D.  J.,  &  Son   16 

LSarnet    Mfg.    Co 68 

Barnett,    G.    &    H.   Co 76 

Barton    Netting    Co It 

Bosse  &   Banks    82 

Bowser,    S.    F.,    &.   Co.,    Ltd 57 

I'.iandram-Henderson,    Ltd 55 

Buck    Store   Co.,    Wm 15 

Buffalo    Mfg.    Co 72 

Burrow    Stewart    &    Milne    18 

Cameron   &    Campbell    70 

Canada    foundry   Co 80 

Canada    Metal    Co 82 

(  anada    Paint    Co.,    The    65 

Canada    Steel   Goods   Co 8 

Canada    Wire    &     Iron    Goods    Mfg. 

Co 86 

Canadian   Copper   Co 73 

( 'an.     Fairbanks-Morse    Co.,    Ltd 2 

Canadian    Ferrosteel    Co 18 

Canadian   Hart   Wheels   82 

Canadian    Tube    &    Iron    Co 17 

•an.    Heating   &    Ventilating   Co 15 

Caverhill,    Learruont    &    Co 29 

C  rtlanl,    Jas.,    &   Son    72 

Carers    Bros 81 

Carborundum    Co.,    The     1 

Chapin   Stevens  &   Co 80 

Cheney    &    Sons.    S 82 

Chicago   Spring   But!    Co 

Inside    back    cover 

Collins    Mfg.    Co 82 

Connor,    J.    H..    &    Son    30 

Crookes.   Jonathan,   &   Son    81 

Cummer-Dowswell,    Ltd 21 

Dalton    Bros 31 

Havidson.    Thos.,    .Mfg.    Co s 

Dennis    Wire    &    Iron    Co £3 

Directory    of    Manufacturers     82  ?.", 

liisston.    Henry.    A:    Sons    27 

Dominion  Cartridge  Co ?> 

Dougall   Varnish  Co 67 

Ply    Mfg.    Co..    Then   J 78 

Enterprise    Enamel    Co 89 


Erie    Iron    Works,    Ltd 66 

Evered    &    Co 9 

Findlay    Bros 16 

Ford   Auger  Bit  Co 73 

Garlock   Packing   Co 19 

Gibb,   Alexander   82 

Gait  Art   Metal   Co 25 

Greef    Bredt   &    Co 70 

Gilbertson    &    Co.,    W 87 

Glockler  Co.;  Bernard    20 

Goodell-Pratt    Co 28 

Greening.   B.,  Wire  Co 26 

Guelph    Spring   &   Axle    Co 83 

Gutta   Percha    &    Rubber    Mfg.    Co.. 

Inside    back    cover 

Hall  Zryd   Fdry.   Co 14 

Hamilton   Brass   Mfg.   Co 17 

Hamilton    &    Son,    C.    J 23 

Hamilton    Stamp  &   Stencil   Wks 82 

Harris,   J.   W.,   Co 74 

Heinisch,    R.,    Sons    Co 59 

Henderson    &    Richardson    68 

Hobbs    Mfg.    Co 64 

Howland,   H.   S..    Sons  &   Co 7 

Hnpfield    Lndecking    87 

Hutton,  Jas.,  &  Co 81 


Imperial    Varnish    &   Color   Co. 
International    Varnish    Co 


James   &    Reid    82 

Jamieson   &   Co.,   Ltd.,   R.   C 61 

Jardine,    A.    B..    &    Co 65 


Kyle,     P. 


63 


Laidlaw   Bale   Tie   Co 75 

Lamplough,    F.   W 81 

Leslie,    A.    C,   &  Co 31 

Lewis    Bros.,    Ltd 3 

Lloyd.    Ed W 

London    Bolt   &    Hinge    Works    81 

London  Emery  Works  S9 

London    Foundry    Co 74 

London   Rolling    Mill   Co 73 

Lowe     Bros.,     Ltd 53 

T.nflcin    Rule   rn Inside   back   cover 

Luther  Grinder   Mfg.    Co 13 

McArthur.    Alex..    «.-    Co 59 

MeAvitv   d    Sons.    T 59 

McClarv    Mfg.    Co 25  22 


SIcDougall,    R..    Co 72 

McGlashan-Clarke    Co.,    Ltd 71 

McKinnon    Cham    Co 76 

Marshalltown    Trowel    Co 11 

Magnolia    Metal    Co 23 

Maple  City  Mfg.   Co 71 

Martin-Senour   Co 67 

Martin,    The    L.,    Co 71 

Maxwell,    D.,    &    Sons    7G 

Metal    Shingle   &   Siding   Co 63  21 

Metallic    Roofing   Co 19 

Millers    Falls    Co 77 

Mitchell    &    Co.,    David    S2 

.  71 

.  61 

.  70 

.  24 

.  35 


Montreal   Hdw.    Mfg.    Co. 

Moore   &   Co.,    Benjamin    

Morris  &  Bailey  Steel  Co.  .. 
Morrison  Brass  Mfg.  Co.,  Jas 
Myers   &    Bro.,    F.    E 


National    Safety    Snap    Co 81 

National    Acme   Mfg.    Co 26 

National    Hardware    Co 36 

Newman,    W..   &   Sons   82 

Nicholson   File   Co 77 

Northern    Aluminum    Co 

Outside  back  cover 

North    Bros.    Mfg.    Co 1 

Nova    Scotia    Steel   &   Coal    Co 87 


Oakey,    John,    &    Son    73 

Ohio   Foundry  Co 18 

Ontario    Lantern    &    Lamp    Co.,    Ltd  69 

Otterville    Mfg.    Co 80 


The 


Parker  The  Chas.,   Co. 
I'armenter    Bullock    Co., 

Paterson    Mfg.    Co 70 

Pease    Fdry    Co 83 

Peterborough    Lock    Co 84 

Pittsburg  Lamp,    Brass  &  Glass  Co., 

The    5 

Pinchin- Johnson  &  Co.,  Ltd 57 


Pink,    Thos. 
Prentiss    Vise   Co. 


Plymouth    Cordage   Co 12 


Queen    City    Oil    Co. 


Ramsay,    A.,   &   Son   Co 64 

Raymond    Bros 6° 

Richards  Wilcox   Mfg.   Co 28 


Robertson    Mfg.    Co.,    Ltd.,    P.    L..  92 

Rogers,   Alfred,    Ltd 30 

Ross    Rifle    Co 92 

Samuel,    M.    &   L..    Benjamin    &   Co.  70 

Seymour,    Henry    T.,    Shear    Co 83 

Sharratt    &    Newth    83 

Shaw,    A.,    &    Son    s3 

Sheet    Metal    Products    Co 2 

Shurly-Dietrich    Co.,     Ltd 17 

Simonds    Canada    Saw    Co 73 

Smith    Hardware    Co 31 

Smith,   J.   W.  &  T.   A.,   Ltd 66 

Soren    Bros 27 

Sorby,    Robt.,    &    Sons,    Ltd 28 

Southington    Mfg.    Co 83 

Spooner.   Alonzo   W.,    Ltd 82 

Standard   Chain   Co 70 

Standard   Mfg.   Co 1G 

Standard    Paint   &    Varnish    Co 63 

Stan  hnl    Stamping   Co 28 

Stanley    Rule    &    Level    Co 7G 

Steel    Co.    of   Canada,    Ltd 6 

Stephens,    G.    F..    &    Co 61 

Stevens   Co.,    Ltd.,    The  Jno 78 

Stewart,    Jas.,    Mfg.    Co 27 

Still.   J.   H.    Inside  back  cover 

Stratford    Mfg.    Co 77 


Tallman    Brass    &    Metal    Co 80 

Thompson,    B.    &    S.    II 84 

Toledo    Cooker   Co 14 

Toronto    Plate    Glass    Impoiting    Co.  09 


Townsend   &   Co.,    S.    P 23 


Utica    Drop    Forge    Co. 
Utilities,    Limited     


Want    Ads 62 

\Vr4cin     Distributors,     Ltd s2 

Western    Clock    Co.,    The    

In  si  le   front  cover 

Western    Wire   &    Nail    Co 83 

Wheeler   &    Bain    ?3 

White    Mop    Wringer   Co 73 

Whitman    &     Barnes    Mfg,     Co 75 

Wilckes-Martin-Wilckes     Co 80 

Winnipeg    Ceiling    &     Roofing    Co...  72 

Winnipeg    Paint   &    Glass   Co..    Ltd..  63 

Wright,    E.    T..    &    Co 87 


Yale   &    Towne 


"ATLAS"  BRAND 


BLUE  BACK  EMERY  CLOTH 
SAND  OR  FLINT  PAPER 

GARNET    PAPER    in   Reams  or   Rolls 
fc-IVllliY  I      in  ten   pound   packages 

"FLORA"  KNIFE  POLISH  £«&"•. 


The  leaders  in  this  line. 

Already   introduced    and    known    to   the   trade. 

Good  Goods  and  Good  Profits. 

Samples  for  the  asking. 

The  London  Emery  Works  Co. 

LONDON,  ENG. 

Canadian  Representative:- 

W.  FRANK   MURPHY 

55  St.  Francois  Xavier  St.     -     Montreal,  Can. 


The  Corona  Roaster 

YIELDS  A  GOOD  PROFIT 


Housewives 
appreciate  this 
roaster  be- 
cause it  is  as 
easily  kept 
clean  as  a  din- 
ner plate.  The 
hard,  glossy 
enamel  cannot 
crack  or  chip 
off. 


Can  be  used  for  roasting  any  kind  of  meats,  and  is 
fully  adapted  to  meet  the  requirements  of  a  perfect 
roaster.  The  double  air  jacket  is  all  made  of  the 
one  piece  of  steel. 

WE  HELP  YOU  MAKE  SALES 

by  supplying  advertising  matter. 
Don't  miss  a  chance  to    procure    this    ideal    trade 
winner.     Let  us  send  you  a  trial  order.    Full  direc- 
tions accompany  each  roaster. 

We  manufacture  a  big  line  of  well-known  Enamel- 
ed steel  ware  in  "Corona"  and  "White  Star"  and 
other  Brands. 

The  Enterprise  Enamel  Co. 

BELLA1RE,  OHIO 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive     Wheels 

London  Emery  Works,  London.  Eng. 
Carborundum  Co.,   Niagara  Falls.  N.Y. 
Canadian     Hart     Wheels.     Hamilton. 
Aluminum     Ware 
Hero    Mfg.    Co.,    Philadelphia. 
Northern     Aluminum     Co.,     Toronto. 
Stover    Mfg.    Co..     Freeport,    111. 
Ware    Mfg.    Co.,    Toronto. 
Wondershine   Limited,    Toronto. 

Ammunition 

Dominion  Cartridge  Co.,   Montreal. 
Remington  Arms   Union  Metallic  Can- 
ridge  Co.,   New  York. 

Animal   Traps 

Oneida  Community  Ltd.,  Oneida,  N.T. 
Anchors 

Henderson    &    Richardson,    Montreal. 

Star    Expansion   Bolt  Co.,   New   York. 
Auger   Bits 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Spear    A    Jackson,    Sheffield.    Eng. 

Tobin  Arms  Mfg.  Co.,   Woodstock. 
Babbitt  Metal 

Canada   Metal    Co.,    Toronto. 

Magnolia   Metal   Co.,    Montreal. 

Alonzo  W.   Spooner,   Ltd.,  Port  Hope, 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Bar   Iron 

Henderson    A    Richardson,    Montreal. 
Steel   Co.   of  Canada.   Hamilton. 
London    Rolling    Mills    Co.,    London. 

Bale-Ties 

Laidlaw   Bale-Tie  Co.,   Hamilton,  Ont. 
Bar    Urns 

Buffalo   Mfg.    Co.,    Buffalo,   N.   T. 
Bath    Boom    Fittings 

Buffalo    Mfg.    Co.,    Buffalo,    N.T. 

S.   Stemau  &  Co.,   Brooklyn,  N.I. 

Beltins 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  &  Haworth,  Montreal. 
Belting.   Hose,  etc. 
Gutta    Percha    and    Rubber    Mfg.    Co., 
Toronto. 

Bird    Cages 
E.  T.   Wright   &  Co.,   Hamilton. 

Binder    Twine 
Plymouth   Cordaga   Co.,   N.    Plymouth, 

Mum. 

Bolts    and    Nuts 

London  Bolt  and  Hinge  Works,  Lon- 
don,   Ontario. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton- „        ...      • 

National   Acme    Mfg.    Co..    Montreal. 

Boilers   and    Badiators 

Pease    Foundry    Co.,    Toronto. 

Gurney   Foundry  Co.,   Toronto. 
Bolts — Expansion 

Star    Expansion    Bolt   Co.,    New   York. 
Brackets    Shelf 

Atlas    Mfg.    Co.,    New   Haven,    Conn. 

P.   &   F.   Corbin,   New    Britain,   Conn. 

Stanley   Works,    New   Britain,    Conn. 

Brass    Goods. 
J  as.    Cartland   &    Son,    Ltd.,    Birming- 
ham,   Eng. 
Evered    &    Co.,    Smethwick,    Eng. 
Henderson    &    Richardson,     Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 
Stover    Mfg.    Co.,    Freeport,    111. 

Brass,    Sheets,   Tubes   and    Bods. 

Henderson     &     Richardsou,     Montreal. 
Tallman  Brass  &  Metal  Co.,  Hamilton 

Brushes. 

Meakins    &    Sons.    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Rings — Galvanized,    Brass 
and   Plain. 

Star   Expansion   Bolt   Co.,    New   York. 
Builders'    Tools   and    Supplies. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,   Learmont  &  Co.,   Montreal. 
Howland,  H.  S.  Sons  &  Co.,  Toronto. 
Lewis    Bros.    &    Co.,    Montreal, 
l.nfkin    Rule    Co.,    Saginaw.    Mich. 
North    Bros.    Mfg.    Co..    Philadelphia, 

Pa. 
Stanley  Rule  &  Level  Co.,  N.  Britain 

Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian    Yale    &    Towne,    St.    Cath- 
arines. 

P.    A    F.    Corbin,    New    Britain,    C. 

May    &    Padmore.    Birmingham.    Eng. 

National    Hardware    Co..    Orillia. 

Peterborough     Lock     Mfg.    Co.,    Peter- 
borough. 
Butts. 

Canada     Steel     Goods    Co..     Hamilton. 

P.    &    F.    Corbin,    New    Britain.    C. 
Cans 

Thos.     Davidson     Mfg.     Co..     Montreal. 

MeClary    Mfg.    Co.,    Toronto. 


The  Sheet  Metal  Products  Co.  of  Can- 
ada. Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 
Hamilton    Brass    Mfg.    Co.,    Hamilton. 

Carpet    Sweepers 
Bissell      Carpet      Sweeper      Company, 
Grand    Rapids,    Mich. 

Carriage    Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 

Carriage    Springs    and    Axles 
Guelph  Spring  and  Axle  Co.,  Guelph. 

Cartridges 

Dominion   Cartridge   Co.,    Montreal. 

Cash    Begisters 

National   Cash    Register   Co.,    Toronto. 
Cattle   and    Trace    Chains 

Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon    Chain    Co.,    St.    Catharines 
Oneida    Community    Limited,    Niagara 
Falls,    Ont, 
Cement 
Canada  Cement  Co.,  Montreal,  P.Q. 
Alf.    Rogers,    Ltd.,    Toronto. 
B.  A  S.  H.  Thompson  &  Co.,  Montreal 

Churns 
Connor,  J.   H.,  &  Sons,   Ottawa,  Ont. 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  A  Sons,  St.Mary's,  Ont 

Chafing  Dishes 

Buffalo   Mfg.    Co.,   Buffalo. 

8.    Stemau   &   Co.,    Brooklyn,   N.Y. 
Chaplets 

S.   Cheney  &  Son,   Manlius,  N.Y. 

Chemical    Colors 

J.   W.  &  T.   A.   Smith,   Ltd.,  London, 
Eng. 
Chicken    Coops. 

Triangle    Mfg.    Co.,    Freeport,    HI. 
Clippers — All  Kinds 

American  Shearer  Mfg.  Co.,  Nashua.NH 

Chicago    Flexible    Shaft   Co.,    Chicago. 

Coates    Clipper    Mfg.    Co.,    Worcester, 
Mass. 
Clocks 

The  Western  Clock  Mfg.  Co.,  La  Sails, 
111. 
Clothes    Keels   and   Lines 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

Hamilton    Cotton    Co.,    Hamilton. 
Clothes    Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

American  Wringer  Co.,  New  York  City 

Lorell    Mfg.    Co.,    Erie,    Pa. 
Cold    Rolled    Strip    Steel 

The  Morris  A  Bailey  Steel  Co.,  Pitts- 
burg,   Pa. 

Cordage 
Hamilton    Cotton   Co.,    Hamilton. 
Plymouth   Cordaga   Co.,    N.    Plymouth, 
Mass. 

Cow   Ties 
Greening,  B.,    Wire  Co.,  Hamilton. 
McKinnon    Dash   and    Metal    Co.,    St, 

Catharines. 
Oneida   Community,  Ltd.,  Niagara  Falls 

Cuspidors 

Buffalo    Mfg.    Co.,    Buffalo,    N.Y. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,     London,     Ont. 
The    Sheet    Metal     Products    Co..     of 

Canada,     Ltd.,     Montreal,     Toronto, 

Winnipeg. 

E.  T.    Wright    &    Co.,    Hamilton. 

Cutlery — Razors,    Scissors,    etc. 
Caverhill,    Learmont   &   Co.,    Montreal 
Crookes,    Jonathan    &    Son. 
Dorken    Bros.    &    Co.,    Montreal. 
Oreeff,    Bredt    Co.,    Toronto. 
Henderson    &     Richardson.     Montreal. 
Heinisch's,  R.,  Sons  Co.,   Newark, N. J. 
Howland,  H.  8..  Sons  &  Co..  Toronto 
Hutton,    Jas.,    A    Co.,    Montreal. 

F.  W.    Lamplough    &    Co.,    Montreal. 
McfJlashan,  Clarke  Co.,   Ltd.,  Niagara 

Falls. 

Door  Bolts. 

Montreal    Hdwe.    Mfg.    Co.,    Montreal, 
Door   Checks. 

Wm.     Keating.    Toronto. 

Canadian    Yale    &    Towne,     St.    Cath- 
arines. 

P.    &    F.    Corbin,    New    Britain,    C. 
Door    Mangers. 

F.    E.    Myers  &   Bro.,    Ashland,    O. 

Richard  Wilcox   Mfg.  Co.,   Aurora,   111. 
Door    Springs. 

Stover    MTg.    Co.,    Freeport,     111. 
Drnwer     Pulls. 

P.     *     F.     Corbin.     New     Britain.     C. 

Stover    Mfg.    Co.,     Freeport,    111. 
Drills.    Brick    and    Stone. 

Star    Expansion    Bolt    Co..    New    York. 

Whitman  A  Barnes  Mfg.  Co.,  St. 
I  'atharines. 

Drills— High    Speed 

Alexander     liibb.     Montreal. 


Drinking  Caps 

Hero    Mtg.    Co.,    Philadelphia. 
Dry   Batteries 

Canadian    Carbon   Co.,    Winnipeg. 
Kavetroughs 

Thos.    Davidson   Mfg.    Co.,    Montreal. 

McClary's.    London,    Ont. 

The  Sheet  Metal  Products  Co.  of  Can- 
ada. Ltd.,  Montreal,  Toronto,  Win- 
nipeg. 

E.   T.    Wright  A  Co..    Hamilton. 

Metal    Shingle   A   Siding   Co.,    Preston. 

Wheeler    &    Bain,    Toronto. 

Emery   or   Corundum   Wheels 

The  Carborundum  Co.,  Niagara  Falls, 
N.Y. 

Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 

London  Emery  Works,  London,  Eng. 

Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 
Ont. 

Jas.  Morrison  Brass  Mfg.  Co..  Tor- 
onto. 

Emery    Cloth 

London  Emery  Works,  London.  Eng. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Emery  Wheels. 

London    Emerv    Works,    London.    Eng. 
Jno.    Oakey    &    Sons,     Ltd.,    London, 
Eng. 

Enameled    Ware 

Thos.    Davidson    Mfg.    Co..    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd..    Montreal.   Toronto,   Winnipeg 
McClary's,    London,    Ont. 

Escutcheon    Fins 

The  Parmenter  A   Bulloch  Co.,   Gana- 

oqne.    Ont. 
Steel  Co.  of  Canada.   Ltd.,  Hamilton. 
Fencing — Woven   Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,     Banwell     A    Co.,     Walker- 
ville. 
Files    and    Rasps 

Bamett  Co..   O.  A  H..  Philadelphia.  Pa 

Delta   File   Works.    Philadelphia.    Pa. 

Disston,  Henry,  A  Sons,  Philadelphia. 
Pa. 

Nicholson   File  Co.,    Port  Hope. 

Simonds  Canada  Saw  Co.,  Ltd., 
Montreal. 

Spear    A    Jackson,    Sheffield.    Eng. 
Firearms     and     Ammunition 

Harrington  A  Richardson  Sons  Co., 
Worcester.    Mass. 

C.  ,T.  Hamilton  A  Son.  Plymouth, 
Mich. 

Tobin    Anns   Mfg.    Co.,    Woodstock. 
Fire   Escapes 

Canada  Foundry  Co..   Ltd.,   Tornntft. 

Dennis   Wire  A   Iron   Co.,    London. 
Fire   Grates. 

Ohio    Foundry    &    Mfg.    Co.,    Steuben 
ville.    O. 
F'"<>    Irons 

Stover   Mfg.   Co..    Freeport.    111. 
Fire   Place   Furnishings 

The  Barton-Netting  Co..  Ltd.,  Wind- 
sor. Ont, 

Flint    Paper 

London  Emery  Works.  London    En*. 
Jno.     Oakey    &    Sons,     Ltd.,    Lomlon, 
Eng. 

Food   Choppers 

Enterprise    Mfg.    Co..    Philadelphia. 

D.  Maxwell    A    Sons,    St,    Mary's. 
Foot  Warmers 

Chicago    Flexible    Shaft    Co.,    Chicago. 

Forgings 

Steel  Co.  of  Canada.  Limited,  Hamil- 
ton. 

Furnaces,    see    Stoves 

Galvanizing 

Canada     Metal     Co..    Toronto. 
Thos.    Davidson    Mfg.   Co.,    Montreal. 
The   Steel  Co.  of  Canada,   Ltd,   Ham- 
ilton. 

Galvanized    Iron 
W.    Gilbertson    A    Co..      Ltd.,      Alex. 

Gihh,    Montreal.    Agent, 
Henderson    A    Richardson.    Montreal. 
John    Lysaght.     Ltd.,    Bristol,    Newport 
and   Montreal. 
B.   A   S.   H.   Thompson   A   Co..   Mont- 
real. 

Gas    Fixtures 

The    Barton-Netting    Co.,    Ltd.,    Wind- 
sor.   Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 
Glass 
Hohh«  Mfg.  Co..  London. 
Toronto  Piste  Glass  Imp.  Co..  Toronto 
Winnipeg  Paint  A  Glass  Co.,  Winnipeg 
Consolidated  Plate  Glass  Co.,  Tor- 
onto. 

A.  Itamaav    A-    Son.    Montreal. 

B.  *  S.  H.  Thompson  A  Co..  Mont 
real. 


Glass,  Ornamental 

Consolidated   Plats  (Jlaas  Co..   Toruui* 

Hobbs    Mfg.    Co.,    London. 

Toronto     Plate     Glass     Importing     Co.. 

Toronto. 
Winnipeg   Paint   A    Glass   Co.,    Wlnui- 

l>eg. 

Glass    Paper 

London    Emery    Works,    London,    Eng. 

Jno.    Oakey    &    Sons,     Ltd.,    London, 
Eng. 

Glass,    Wired 
Hobbs    Mfg.    Co.,    London, 
Toronto    Plats    Glass    Imp.    Co.,    Tor- 
onto. 
Winnipeg   Paint  A   Glass  Co.,    Winni- 
peg. 
Consolidated  Plats  Glass  Co.,   Toronto 
Glaziers'   Diamonds 
Pelton,   Godfrey  8. 
Sharratt   A   Newth,    London,    Eng. 
Winnipeg  Paint  A   Glass  Co.,    Winni- 
peg. 
Glue 

The    Canada    Glus    Co.,    Ltd.,    Brant- 
ford. 

Henderson    A    Richardson.    Montreal. 
Grinding    Machinery. 

London  Emery  Works,  London,  Eng, 
Grindstones 

Richards-Wilcox     Mfg.     Co.,     Aurora. 

American      Grinder      Mfg.    Co..      Mil 
waukee. 
Guns 

Harrington    A    Richardson    Arms    Co 

Worchester,    Mass. 
Tobin  Arms  Mfg.  Co.,  Woodstock.  Out, 
U   A:     Hamilton     A     Boo,     Plymouth 

Mich. 

Hammers 
Stover   Mfg.    Co.,    Freeport,    111. 
Whitman     A    Barns*    Mfg.    Co.,    Ht_ 
Catharines. 

Handles 

Still     J     H.     Mfg.    Co.,    St.    Thorn... 

W.    C.    Crawford    Co.,    Tilbury. 
Hardware,    Metal     Window. 

Canadian     Xale    &    Towne.    St.    Cat.'i 
arines. 

P.  &  F.  Corbin,  New  Britain,  Conn. 
Hay    Unloading  Tools 

F.  E.  Myers  A  Bro.,  Ashland,  Ohio. 
Hinges 

Canada    Steel    Goods    Co.,    Hamiltou 

Cowan    A    Britton,    Oananooue. 

Montreal    Hardware    Co..    Montreal. 

The      Stanley      Works,      New      Britain 
Conn. 

Hinges,     Spring 
Chicago    Spring    Butt    Co..    Chicago, 
Standard    Mfg.    Co.,    Shelby,    Ohio. 

Hockey    Stickr 

IF-./-   H-  ,*"*•   Co.,   St.   Thorn... 
St.    Marys    Wood    Specialty    Co.,    St. 
Marys. 

Hooks 

P.    A    F.    Corbin,    New    Britain.    Couti 
Henderson    A    Richardson.    Montreal. 
Steel    Co.    of    Canada,    Limited.    Ham 

uton. 
Stover   Mfg.    Co.,    Freeport,    IB. 
Hoop    Iron 

The  Steel  Co.  of  Canada.   Ltd..   Ham 
iltou. 

Hoops — Steel     and     Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horseshoes  and    Nails 

Steel  Co.  of  Canada,  Ltd.,  Hamilton 
Ice    Cream    Freezers 

S2rth„  Btos.-   ut*  Co-    Philadelphia. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,  Montreal,  Toronto,  Winnipeg 
Ice   Cutting   Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 
Iron    and    Steel    Bars 

Q.He.n2?raon.  *    Richardson.    Montreal. 

Steel  Co.  of  Canada,    Limited,   Hamilton 

London    Rolling   Mill    Co.,    London. 

Iron    Pipe 

Steel   Co.  of  Canada.    Ltd..    Hamilton. 
Canada    Tube    A    Iron    Co..    Montreal. 

Iron    Pumps 

«,lmfr^PumR    *    8e*'»    °°«    Aylmsr. 
R.    McDougall    Co..    Halt. 
Red  Jacket  Mfg.  Co..   Davenport,    low. 
F.    E.    Myers   A    Bro..    Ashland,    Ohio. 

Knife    Polish 

London    Emery    Works,    London      "Ins 

Jno.     Oakey    &    Sons,     Ltd.,     London 
Eng. 

Ladders 

Stratford  Mfg.   Co.,   Btratford.   Ont, 
Ladders — Shelf 

Hamilton    Brass    Mfg.    Co..     Hamilton 

F.    E.    Myers   A    Bro..    A.hland     Ohio. 

Richards-WUoox      Mfg.     Co.,     Aurora 


DO 


HARDWARE     AND     METAL 


Maple    City    II ft.    Co..    Monmouth,    III. 
I.umphlack 
The    L.    Martin    Co..    New   York. 
Wilckee  Martin  Wilckea  Co..  New  Tork 

Lanterns 
Thos.    Davidson   Mfg.   Co.,   Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,    Winnipeg 

E.  T.    Wright    *    Co.,    Hamilton. 

Lawn     Fencing 

Canada  Win  *  Iron  Qooda  Mfg.  Co.. 
Hamilton.  ' 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

McGregor  Banwell   *  Co.,   Walkerville 

Ban  well  Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn    Mowers 

D.   Maxwell  *  Bona,   St.   Mary's,  Ont. 

Supple*    Hardware    Co.,     Philadelphia 

Clipper  Lawn   Mower  Co..    Dixon,    IU. 

S.   P.   Townsend  A   Co.,   Orange,    N.J. 

Whitman     *     Barnes     Mfg.     Co.,     St. 
Catharinei. 
Lawn    Swings 

F.  E.  Myers  A  Bro.,  Ashland,  Ohio. 
Stratford  Mfg.   Co.,   Stratford,   Ont. 

Lightning    Reds 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont. 
Locks,    Knobs,    Escutcheons,    etc. 

Belleville  Hdw.  and  Lock  Mfg.  Com- 
pany,   Belleville. 

Canadian  Tale  *  Towne,  St.  Cath- 
arines. 

P.    A   F.    Corbin,   New    Britain,    Conn. 

May  A  Padmere,    Birmingham,    Eng, 

National    Hardware    Co.,    Orillia. 

Peterborough    Lock    Mfg.    Co.,    Peter- 
borough,   Ont. 
Lumbering    Tools 

Pink,  Thoa.,  A  Co.,  Pembroke,  Ont 
Manufacturers'   Agents 

Gihb,    Alexander,    Montreal. 

Mcintosh,    H.    v..   A   Co.,    Toronto. 

Western    Distributors   Ltd.,    Saskatoon. 

Mantels   and    Grates 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 
Match    Boxes 

Stover    Mfg.    Co.,    Freeport,    HI. 
Metals 

Canada    Metal   Co.,    Toronto. 

Caverhill.    Leanaont  A   Co.,   Montreal. 

Gibb,   Alexander,   Montreal. 

Henderson    A    Richardson,    Montreal. 

Leslie,  A.  C,  *  Co.,  Montreal. 

Lysaght,   John,    Bristol,    Eur. 

Magnolia    Metal    Co.,     Montreal. 

McKechnie  Bros.,  Birmingham.    Enc. 

Nora  Scotia  8teel  and  Coal  Co.,  New 
Glasgow,    N.8. 

Samuel,    Benjamin   A   Co.,    Toronto. 

Alonzo  W.  Spooner,  Ltd.,  Port  Hope, 
Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,    Toronto.    Winnipeg 

Tallman   Brass  A   Metal  Co..  Hamilton 

Thompson,   B.   A   8.  H.  A  Co., Montreal 

Metal   Lockers 

Canada  Wire  A  Iron  Goods  Mfg.  On.. 
Hamilton. 

Dennis  Wire  A  Iron  Co..  London.  Out. 
Metal  Shingles,   Sidings,  Etc. 

Gait   Art   Metal   Co.,   Gait. 

Metallic    Hoofing   Co.,    Toronto. 

Metal  Shingle  and  Siding  Co..  Preston. 

Metal    Polish,    Emery    Cloth,    El.-. 
Oakey,  John,  A  Sons,  London,  Eng. 
John    C.    Wilson,    Ottawa. 

Metnl    Stove    Fronts 
Canada   Foundry  Co.,    Ltd.,  Toronto. 

Mop    Holder 

Theo.   J.    Ely   Mfg.   Co..    Erie.    Pa. 
Mop    Wringers 

Theo  J.    Ely   Mfg.   Co..   Girsrd.    Pa. 

White  Mop  Wringer  Co..  FultonvUle. 
N.Y. 

Nail    Pullers 

The    Bridgeport    Hdw.    Corp.,    Bridge- 
port.   Conn. 
Smith   Hardware  Co.,   Montreal. 

Nails.    Wire 

Laidlaw    Hale- Tie   Co.,    Hamilton.    Ont. 

Parmenter  A    Bulloch  Co.,  Oananoqnr. 

I*.   L.   Robertson  Mfg.  C.   Milton,  Ont. 

Steel    Co.    of    Canada.    Limited.    Ham 
ilt  on. 
Oilers 

Thos.    Davidson    Mfg.    Co..    Montreal. 

Mem    Mfg.     Co..     Philadelphia. 

Ma;,le   City    Mfg.    Co..    Monmouth.    III. 

The  Sheet  Metal  Product"  Co.of  Canada 
Ltd..    Montreal.    To-onto.    Wlnm:** 

IV right.    K.   T.   A    Co..    Hamilton.   Ont. 

Oil    atones 
Canadian  Hart  Wheels.  Hamilton    Ont 
Cart«mindiim  Co.,   Niagara    Kills.   N.Y. 

OH    Stoves 

MrClsry    Mfg.    Co..    London. 
(Jortn    City    Oil    Co..    Toronto. 


Oil    Tanks 

Bowser.    S.    F..    A    Co.,    Toronto. 
Ornamental   Iron   and   Wire 

Canada   Wire  A  Iron  Goods  Mfg.  Co.. 
Hamilton* 

Dennis  Wire  A  Iron  Co..  London,  Ont 

Packing 

Garlock    Packing  Co.,   Hamilton,    Ont. 
Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walksrvile,  Ont. 

Brandram    Henderson,     Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies.    Ltd.,    Tor- 
onto, 

Dougall    Varnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial   Varnish   and  Color  Co.,   Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R.  C.  Jamieaon  A  Co.,  Ltd.,  Montreal 

Lowe   Bros,,    Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin   A   Co.,   Toronto. 

Pinchin,    Johnson    Co.,    Toronto. 

Pratt    &     Lambert     Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  A  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard      Paint      and      Varnish     Co., 
Windsor,    Ont. 

G.     F.     Stephens    A     Co.,     Winnipeg, 
Man. 

Winnipeg   Paint  &   Glass  Co.,   Winni- 
peg. 
Paint    and    Tarnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall    Varnish   Co.,  Montreal. 

Imperial    Varnish    &    Color    Co.,    Tor- 
onto. 

Perforated    Sheet    Metals 

Canada    Wire    fid     Iron    Goods    Mfg. 

Co.,    Hamilton. 
Greening,    B„   Wire  Co..   Hamilton. 
Pig    Iron 
Henderson    A    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Samuel  Benjamin  A  Co.,   Toronto. 
A.   C.   Leslie  A  Co.,   Montreal. 
Pipe,    Wrought    Lead    and 
Galvanized 
Steel    Co.    of   Canada,    Limited.    Ham- 
ilton. 
Canadian  Tube  A   Iron  Co.,   Montreal. 

Pliers 

Henderson    A    Richardson,    Montreal. 
Smith    Hardware    Co.,    Montreal. 
Poultry    Netting 
Greening,     B„     Wire    Co.,     Hamilton. 

Ont. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 
Pruning    Knives 

International    Tool    Co.,    Detroit. 
Pumps 
Canada    Foundry    Co.,    Ltd.,    Toronto. 
R.    McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  A  Bro.,  Ashland,  Ohio. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 
Pumps,    Power 
Canadian    Fairbanks- Morse    Co..     Ltd.. 
Montreal. 
Putty 
Rrandram-Henderson    Co.,    Montreal. 
Canada    Paint    Co..    Montreal. 
Sherwin-Williams  Co..  Montreal. 
Pinchin-Jobnson    A   Co.,    Toronto. 
Steel   Co.   of  Canada,    Ltd.,    Hamilton. 
Rnt  Traps 
Canada   Wire  A  Iron  Goods  Mfg.  Co., 

Hamilton. 
Lovell    Mfg.    Co.,    Erie,    Pa. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 
Razors 
Gillette  Safety  Razor  Co..  Montreal. 
c.reeff-Bredt   A   Co.,    Toronto. 
Jonathan    Crookes    A    Son,     Sheffield, 

Eng. 
Dorkcn    Bros.    A    Co..    Montreal. 
.Ids.    Hutton    A    Co..    Montreal. 
Kampfe    Bros.,    New    York. 
Razor    Rliides. 
Sihramherger.    Dhrfedernfahrik, 
Srhramherg,    Germany. 
Razor    Hones 
Canadian     Hart     Wheels.     Ltd..     Ham- 
ilton. 
Carborundum  Co.,  Niagara   Falls,  N.Y. 
Puznr    Strops 

J.    It.   Torrey  A  Co.,    Worcester,    Mass. 
Registers 
Jas.     Stewart     Mfg.     Co..     Woodstock, 

Ont. 
Canadian     Kerrosteel    Co..    Bridgeburg. 
Rlv.-O. 
Steel    Co.    of    Canada,    Hamilton. 
I'nrmcnter  A   Bulloch  Co.,  Oananoque. 
P.    L.    Robertson    Mfg.    Co..    Ltd..    Mil- 
ton   West.    <>nt- 
Roofing    Supplies 
Barrier    Asphalt    Co..    Philadelphia. 
Rrantford     Roofing    Co.,     Rrantford. 
Canadian    Supply    Co.,    Toronto. 
Dominion      Roofing     Co.     of     Canada. 

Ltd..    Toronto. 
Gait    Art    Metal    Co.,    Gait,    Ont, 
MrArthur.     Alex.,    A    Co..    Montreal. 
Me'-'    Shingle   A    Riding   Co..    Preston. 

Oat. 
Miiailn     Roofing  Co..   Toronto. 


United    Roofing    A    Mfg.    Co.,    Phila- 
delphia,   Pa. 
Winnipeg   Paint   A   Glass  Co.,    Winni- 
peg. 
Rope 

Independent    Cordage    Co.,    Toronto. 
Rules   and    Gauges 
Jas.    Chesterman    A    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin   Rule  Co.,   Windsor. 
Saws 
Atkins.    E.    C,    A    Co.,    Indianapolis, 

Ind. 
Disston,  Henry,  A  Sons,  Philadelphia. 
Drabble   A    Sanderson,    Sheffield,    Eng. 
Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont, 
Simonds  Canada  Saw  Co.,   Montreal. 
Spear    A    Jackson,    Sheffield,    Eng. 
Scales 

Aylmer    Pump    A    Scale    Co.,    Aylmer. 

Ont, 
Burrow,    Stewart   A    Milne   Co.,    Ham- 
ilton. 
Renfrew   Scale  Co.,    Renfrew,   Ont, 
Screen    Door    Sets 
P.    A   F.    Corbin,   New   Britain,   Conn. 
Stanley   Works,    New    Britain,    Conn. 
Screws,    Nuts,   Bolts 
National    Acme    Mfg.    Co.,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Screws,   Wood 
P.    L.     Robertson    Mfg.    Co.,     Milton, 

Ont. 
Steel  Co.   of  Canada,   Hamilton. 
Scythe    Stones 
The   Carborundum   Co.,    Niagara   Falls, 
New    York. 
Shears,   Scissors 
Acme  Shear  Co.,  Bridgeport,  Conn. 
R.    Heinisch'a  Sona  Co.,   Newark,    N..1. 
Henry    T.     Seymour    Shear    Co.,     New 

York. 
J.  Wiss  A  Bona  Co.,  Newark,  N.J. 
Shelf    Boxes 
Cameron    A    Campbell,    Toronto. 
Shellacs 

Berry   Bros.,   Walkerville. 
Shovels    and    Spades 

Spear    A    Jackson,    Sheffield,    Eng. 
Sieves    and    Screens 

Canada  Wire  A  Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 

McGlashan,  Clarke  Co.,   Niagara  Falls. 

Oneida      Community,      Ltd.,      Niagara 
Falls. 
Sporting    Specialties. 

Marble    Arms   &   Mfg.    Co.,    Gladstone. 
Mich. 
Sprayers 

Cavers    Bros..    Gait,    Ont, 

T.    Collins    Mfg.    Co.,    Toronto. 

Thos.     Davidson     Mfg.    Co.,     Montreal. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,    Toronto,    Winnipeg 

E.    T.    Wright    A    Co.,    Hamilton. 

Spramotor  Co.,  London. 
Springs 

B.     Greening  Wire  Co.,  Ltd..  Hamilton 

Hpnderson    A    Richardson,    Montreal. 
Spring    Hinges,    E(c. 

Chicago  Spring  Butt  Co..  Cbl.ago.    III. 

Standard    Mfg.    Co.,    8helby.    Ohio. 
Stains,    Shingle 

Berry    Bros..    Walkerville. 
Stains,   Wood 

Berry   Bros.,    Walkerville. 
Staples 

B.    Greening    Wire  Co.,  Ltd..  Hamilton 

Steel    Co.    of  Canada.    Ltd.,    Hamilton. 
Steel — High    Speed 

Alexander   Oihh.    Montreal. 

Henderson    A    Richardson.    Montreal. 
Steel— Cold    Rolled    Strip 

Morris   A    Bailey   Steel   Co..    Pittsburg. 
Steel  Wire  Hoop* 

Steel    Co.    of  Canada,    Ltd.,    Hamilton. 
8tenells 

Hamilton  Stamp  A  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,    Ont. 

The  8heet  Metal  Products  Co.of  Canada 
Ltd..    Montreal.    Toronto,    Winnipeg 

E.  T.    Wright   A   Co.,    Hamilton.    Ont. 
Herod      Machine     A      Stamping     Co.. 

Brantford. 
Store    Ladders 

Hamilton  Brass  Mfg.  Co.,  Hamilton. 
Ont. 

F.  E.   Myers  A  Bro.,  Ashland.   Ohio. 
Stoves,   Fnrnaees 

Thos.     Davidson    Mfg.    Co.,    Montreal. 
McClary's,    London.    OnL 
Pease    Foundry   Co.,    Toronto. 
D.    J.    Barker    A    Co..    Pieton. 
Stoves.   G»s. 
Burrow,    8tewart   A    Milne    Co..    Mum- 

ilton. 
McClary    Mfg.    Co..    Ix>ndon.    Ont. 
Tacks 

The     Steel  Co.      of    Canada.  Ltd.. Ham- 
ilton. 
Tapes 

Jas.  Chesterman  A  Co..  HhefTleld.   Eng. 
Lufkin    Rule    Co..    Windsor.    Ont, 
Tiling— VT.ll    Bnrt    Floor 

The  Martnn-Netttng  Co..  Ltd..  Wind- 
sor,   Ont, 
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Tin    Plate 

Henderson    A    Richardson,    Montreal. 

A.  C.   Leslie  A  Co.,   Montreal. 

B.  A   S.   H.   Thompson   A   Co.,    Moat- 
real. 

M.    A    L.    Samuel,    Benjamin    A    Co.. 
Toronto. 
Tools 

The   Chapin   Stevens  Co.,    Pine    Mead- 
ow,  Conn. 
The      Goodell-Pratt      Co.,      Greenfield. 

Mass. 
Spear    A    Jackson,    Sheffield,    Eng. 
Allan    Hills    Edge   Tool    Co.,    Gait, 
Armstrong    Bros.    Tool    Co,,    Chicago. 
Robt.    Sorby    A    Sona,    Sheffield. 
Stanley      Rule      A      Level      Co.,    New 

Britain. 
International    Tool    Co..    Detroit. 
Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 
Tool  Grinders 

American     Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther   Grinder   Mfg.    Co.,    Milwaukee, 
Richards-Wilcox     Mfg.     Co.,     Aurora. 

Trucks 

Aylmer    Pump    A    Scale    Co.,    Aylmer 
Ont. 

Renfrew    Scale    Co.,    Renfrew,    Co. 
Varnishes:     See  Paints 

Berry  Bros.,  Limited,  Walkerville.  Ont 

Dougall    Varniah    Co.,    Montreal. 

Glidden  Vamiah  Co.,  Toronto. 

International    Varnish    Co.,    Toronto. 

Pratt    A   Lambert,    Bridgeburg. 
Ventilators 

Harris,   J.   W„    Co.,    Montreal. 
Vises 

Henderson    &    Richardson,    Montreal. 

Hollands   Mfg.    Co.,    Erie,    Pa. 

Chai.    Parker  Co.,   Meriden,   Conn. 

Prentias   Visa   Co.,   New   York. 
Washing    Machines,    Etc. 

J.  H.  Connor  A  Son.,  Ottawa.   Oat. 

Cummer-Dowawell  Ltd.,  Hamilton,  i  >n« 

Henderson    &     Richardson.     Montreal. 

D.   Maxwell  A   Son,    8t.   Marys,    Ont. 

One    Minute    Washer   Co..    Toronto. 

London   Foundry  Co.,   London. 
Wall    Plaster 

Manitoba    Gypsum    Co.,    Winnipeg. 
Waffle    Irons 

Stover  Mfg  Co.,  Freeport,  111. 
Wagons — Children's 

Wodstoek    Wagon    Co..    Woodstock. 
Washers 

P.     L.     Robertson     Mfg.     Co..     Miltoa 

Ont. 
Steel  Co.   of  Canada,  Limited.  Hamilton 
White  Lead 

Brandram-Henderson     Co.,     Montreal. 
Steel  Co.    of  Canada,  Limited,  Hamilton 

Wholesale    Hardware 
Caverhill,    Learmont    A    Co..    Montreal 
Howland,   H.   S..   Sona  A  Co.,   Toronto 
Lewia  Bros.  A  Co.,  Montreal. 

Window    Guards 

Canada   Wire  A  Iron   Goods   Mfg.   Co.. 
Hamilton. 

B.  Greening  Wire  Co..  Ltd.,  Hamiltoa 
Wire    Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 
Wire    l)o»r  Guards 

B.  Greening  Wire  Co.,  Ltd..  Hamiltoa 
Wire — Iron,    Steel.    Brass    and 
Copper 

B.  Greening  Wire  Co..  Ltd.,  Hamilton 

Henderson    A    Richardson,    Montreal. 

Laidlaw   Bale-Tie  Co.,    Hamilton.    Ont. 

P.    L.    Robertson  Mfg.  Co.,  Milton.  Ont, 

Steel  Co.    of  Canada,  Limited,  Hamilton 
Wire   Mats 

Andrews   Wire   Works  of  Canada.  Ltd.. 

W'atfonl.    Ont. 
Canada  Wire  A    Iron  Goods  Mfg.   Co.. 

Hamilton. 
B.  Greening  Wire  Co..  Ltd.,  Hamilton 
Wire    Goods.    Bright 

Steel  Co.    of  Canada.  Limited.  Ilsrmitoo 
Wire    Good* 

Canada    Wire   A    Iron  Goods   Mfg.    i'o., 
Hamilton. 
Wire    Machinery 

Ed   Brand,  472  Moss  Lane.,   Manchester 

Eng. 
Wire    Products 

Andrews    Wire    Worka.    Watford.    Out. 
Wire    Rope. 

The   B.  Greening  Wire   Rope  Co..   Ltd, 
Hamilton. 
Wire    Springs 

B.  Greening  Wire  Co..  Ltd..  Hamilton 

Henderson    A    Richardson.    Montri-aL 

Jas.    Steele    Limited.    Guelph.   Odl 
Wood     Finishes 

Berry    Bros.,    Walkerville. 
Wrenches 

Cochran    Pipe     Wrench    Co. 

Whitman     A      Bame*     Ufr.     Co.       at. 
Catharinea. 

Bemli    A    Call     Hdwe.     A     Tool     Ceo, 
Springfield,     Mass. 
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THE  ROSS  .280 

HAS  CAUSED  A  SENSATION 


*%*$*" 


280  Galibre 
High  Velocity 


This  rifle,  which  is  a 
modification  of  the 
"  Ross  Match  Rifle  " 
which  has  created  a 
furore  in  Great  Britain, 
is  shown  by  tests  to  be 
the  hardest  hitting  rifle 
made. 

In  finish,  only  the  highest  priced  English  Rifles  can  be  compared  with  it. 

DEALERS  HAVE  AN  OPPORTUNITY 

to  sell  this  high-class  rifle  which  gives  them  a  fair  profit,  and  always  makes  a 
satisfied  customer.    If  you  have  not  any  in  stock  write  at  once  for  discounts,  etc. 

YOUR  customer  may  buy  one  from  a  RIVAL'S  store. 


ROSS  RIFLE  CO. 


QUEBEC 


r°berts°n  WOOD  SCREWS 


SOCKET  HEAD 


O 


The  hardwareman  who  is  wide  awake  can  make  excellent 
profits  by  boosting  this  new  wood  screw. 

The  square  hole,  into  which  a  specially  made  screwdriver  fits, 
has  become  extremely  popular  with  every  user.  With  this  the 
woodworker  can  do  the  work  in  less  time  and  without  danger  of 
destroying  the  wood,  as  the  screwdriver  cannot  slip. 


-w% 


PAT.   Ff  t.  2.   1909 


We  are  also  manufacturers  of  Hand  Drivers,  Yankee  Bitt, 
Brace  Bits,  Rivets,  Burrs,  Washers,  Nails,  Wire,  etc. 

Write  for  catalogue  and  prices. 

The  P.   L.  Robertson    Manufacturing  Co.,  Limited,    Milton,  O  t. 

TORONTO  WAREHOUSE,  19  Jarvis  Street,        -         F.  J.  Schuch,  Agent 
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AXE  HANDLES 


Every  dealer  should  get  acquainted  with 
STILL'S  Axe  Handles. 

Progressive  dealers  all  over  the  country 
are  increasing  their  trade  and  profits  by 
handling  our  QUICK  SELLING  SPEC- 
IALTY. 

STILL'S  AXE  HANDLES  REPRE- 
SENT ALL  THAT  IS  BEST  IN  QUALITY 
OF  MATERIALS,  SKILLED  WORKMAN- 
SHIP AND  COMPLETE  MANUFACTUR- 
ING FACILITIES. 

Meet  the  coming  demand  with  a  fair 
trial  order.      We  assure  satisfaction. 

J.H.STILLMFG.CO.,Ltd. 


ST.  THOMAS, 


ONT. 


CHICMCfl 


TRADE     BUILDING 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesmen 
can  offer  and  which  would  make  the  prospective 
purchaser  buy  them  and  no 
other? 

CHICAGO  "RELAX" 
SPRING  HINGES 
are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the   door   to  be   placed   at  any 

desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

Cljicago  Spring  *Butt  <Eoropmj&e 


CHICAGO 


NEW    YORK 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear,  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  /Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary         Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design  ;   particularly    adapted 
to  the  work  they  have  to  do;  durable  and  reliable. 


Those  that  bear 
this  Trade-Mark 


fUFKIN 


are    the  leaders  of  the  field   because  they  have  always  given  satisfaction.     THEY 
ARE  DOMINION  MADE. 


FOR  SALE  BY 
AIL  JOBBERS. 


the fuFK/N Rule j?o.  ofQanadaUtd. 

Windsor.  ont. 


CATALOGUE 
ON  REQUEST 
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WEAR-EVER 
ALUMINUM 


TRADE  MARK 


"Wear-Ever"  Aluminum  Ware 


> 


"No  !     They   are  not   all   the   same." 

"Wear-Ever" 

Aluminum    Utensils 

are  different. 


Of  course,  aluminum  is  aluminum; 
but  utensils  may  differ  in  thickness,  in 
handles,  in  finish. 

Thickness.  They  are  made  thick 
enough  to  prevent  denting  readily  ; 
thick  enough  to  guarantee  a  lifetime 
of  satisfactory  service. 
Handles.  The  handles  of  "Wear-Ever" 
utensils  are  made  of  the  best  tinned 
steel.  Aluminum  handles  would  be- 
come too  hot — wooden  handles  would 
burn  off  or  break.  The  handles  of 
"Wear-Ever"  utensils  are  gripped  to 
the  utensils  by  aluminum  rivets  with 
large  heads.  The  heads  are  not  sunk 
into  the  side  of  the  utensil — the  side 
remains  of  uniform  thickness,  strong 
enough  to  hold  the  handle  on  firmly 
for  years. 

Finish.  The  outside  is  polished.  The 
inside  is  hardened  by  an  electrical 
process  which  makes  the  metal  harder, 
smoother,  less  liable  to  be  discolored 
by  food  or  water  containing  alkali  or 
iron,  and  more  easily  cleaned  than 
would  be  possible  if  the  utensils  were 
not  so  finished. 

Replace  utensils  that  wear  out 
with  utensils that"Wear-Ever" 


WRITE    FOR    CATALOGUE    AND  PRICES  TO 

The  Northern  Aluminum  Company,  Ltd. 


TORONTO, 


ONTARIO 


IN  THIS  ISSUE—"  Planning  the  New  Store,"  by  H.  A.  Bernier,  Montreal. 

HARDWARE-METAL 

Published  Weekly  by 

THE   MACLEAN   PUBLISHING  COMPANY,  LIMITED 


Vol.  XXIV. 


Publication  Office :   Toronto,  Canada 
July  20,  1912 


No,  29 


A  National  Cash  Register  protects 
merchant,  clerk  and  customer 

It  fixes  responsibility.  It  eliminates  losses  and  mistakes, 
prevents  forgotten  charges,  and  insures  a  record  of  money 
received  on  account  and  paid  out. 


It  makes  careless  employes  careful — it  enables 
good  employes  to  prove  their  efficiency. 
Customers    are    protected   against  mistakes    in 
their    accounts.     The    receipt    in     the    parcel, 
printed  by  the  register,  proves  the  amount  paid. 


When  a  National  Cash  Register  enters  a  store, 
it  becomes  a  better  store — better  for  the  pro- 
prietor, better  for  his  employes  and  better  for 
his  customers. 


The   National   Cash   Register   Company 

Headquarters  for  Canada  :  285  Yonge  St.,  Toronto 
J.  C.  LAIRD,  [Manager   in    Canada  Canadian    Factory  :    TORONTO 


HARDWARE     AND     METAL 


m  GILLETTE  iifol 

Sells  Outright— And  "Stays  Sold" 

We  do  not  authorize,  nor  do  our  dealers  find  it  necessary  to  make,  a  30  days'  free  trial 
offer  of  the  GILLETTE  SAFETY  RAZOR.  People  want  the  GILLETTE  badly  enough  to 
buy  it  from  you  outright — and  to  pay  the  full  price  for  it. 

Nor  do  we  feature  an  offer  to  exchange  GILLETTES  or  to  refund  the  purchase  price. 
Every  razor  that  leaves  our  factory  has  been  so  skillfully  made  and  so  carefully  inspected 
that  you  are  seldom,  if  ever,  called  upon  to   apologize  for,  and  exchange  a  defective  GIL- 


Close  Shave 


LETTE.  Every  GILLETTE  razor  you  sell 
gives  such  complete  satisfaction  that  the 
purchaser  does  not  want  his  money  back.' 
After  he  has  enjoyed  a  few  GILLETTE 
shaves,  so  quick,  so  cool,  so  comfortable,  he 
wouldn't  be  without  the  razor  for  much  more 
than  the  purchase  price. 

The  GILLETTE  has  long  since  passed 
the  experimental  stage,  both  in  manufacture 
and  in  selling.  It  has  become  a  staple  as 
well  as  a  specialty.  Trial  offers  and  "money- 
back"  conditions  are  not  necessary  to  stimu- 
late demand,  or  to  provide  against  half- 
expected  dissatisfaction.  When  you  sell  a 
GILLETTE  you  sell  it,  at  the  full  price  and 
with  a  substantial  profit — and  it  stays  sold. 

Which,  think  you,  will  create  the  most 
good  will  among  your  customers  and  give 
you  the  greatest  satisfaction — razors  which 
experience  has  proved  must  needs  be  placed 
on  trial,  or  sold  subject  to  a  frequently-used 
return  privilege— or  the  GILLETTE  Safety 
Razor,  which  not  only  stays  sold,  but  helps 
to  sell  others? 


The  GILLETTE  is  the  ONLY  Adjustable   Razor.      That   is 
one    reason    why   it  sells  best — and   "stays  sold." 


Gillette  Safety  Razor  Co.  of  Canada,  Limited 


Office  and  Factory : 
The  New  Gillette  Building,  Montreal 


•0iHette 


KNOWN  THE 


WORLD  OVER 
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A  few  of  our  beautiful  line  of 

Cut  Glass  Knobs 


HIGH-CLASS       BUILDERS' 

HARDWARE  of  all  kinds  for 

high-class  buildings,  banks,  offices, 

residences,  etc. 

The  Belleville  Hardware  and  Lock  Manufacturing  Co. 

LIMITED 


Head  Office  and 
Factory 


BELLEVILLE 
Canada 


HICMC 

Mffi  HP! 


A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser   buy    them    and    no 

other? 

Chicago  "Triplex' 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect 
this  profitable  business. 

S   nd  for  Catalogue  M  26.   It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

Chicago  Spring  ^Buit  (Tompm^, 


CHJCAGO 


NEW  YORK 


Made  by 

North  Bros. 
Mfg.  Co. 

PHILADELPHIA,  PA 


A  New  Line 

"Yankee "  Plain  Screw  Drivers 

Strong,    durable,    well  balanced    tools,    of   the   same   high 

quality  of  material  and  workmanship  as  other  "Yankee" 

Tools,  which  to-day  are  without  equal. 

The  blade  and  ferrule  are  highly  polished,  the 

handle  of  hardwood,  finished  in  dull  black, 

making  a  handsome  appearance. 

Each  tool  is  thoroughly  tested  and  the 

blades  positively  guaranteed    not 

to  turn  in  the  handle. 

Your  Jobber  Will  Supply  You 

No.  90,  Standard  Style,  Four- 
teen Sizes,  2  to  30  in. 

No.  95,  Cabinet  Style, 

(Slim  Blade) 
Eleven   Sizes,   2} 
to  1 5-V  in. 
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ti  A    "Ul^I  rDCE  "    pi  T1U!D17I>    includes  pump  jack  and 
llie         EjI^LjIIOCj         I    UlVll   ILilY    gasoline  engine  complete 


EVERY  UP-TO-DATE  FARMER  WILL  BUY  ONE 

There  is  no  longer  any  excuse  for  not  having  a  good  supply  of  water  anywhere  at  any  time. 
The  Eclipse  Pumper  has  been  designed  especially  for  this  service,  to  pump  water  when  you  want 
it  to,  and  at  small  expense.  It  is  independent  of  wind  or  weather,  and  will  pump  from  even 
the  deepest  wells — in  fact,  it  will  pump  as  much  water  as  a  10  or  12-foot  windmill  running  in 
a  20  mile  wind.  It  uses  about  one  pint  of  gasoline  per  hour.  Think  of  it,  over  1,000  gallons  of 
water  pumped  against  a  head  of  over  80  feet  on  one  pint  of  gasoline. 

This  pump  should  be  sold  by  every  dealer — th  profits  are  consistent  and  reliable,  and  the 
demand  is  certain  to  increase. 


Write  for  full  particulars. 


Keep  one  in  stock. 


The  Canadian  Fairbanks- Morse  Co., 

LIMITED 


MONTREAL 
ST.  JOHN 

OTTAWA 


TORONTO 

WINNIPEG 

CALGARY 


SASKATOON 

VANCOUVER 

VICTORIA 


S.M.P.  GALVANIZED  WARE 


Galvanized  Buckets 


No.  160,  with  Roll  Rim  Bottoms. 
Heavy  Malleable  Ears,  riveted  and 
reinforced.  The  Bucket  for  the  Con- 
tractor, the  Railroad  and  for  where 
it  gets  hard  usage. 


Galvanized  Baskets 


A  strong,  durable  basket,  unex- 
celled for  handling  grain,  fruits, 
roots,   etc. 

SMALL 

Inches,  14x9;   capacity,  %  bush. 

LARGE 
Inches,  18x1124;  capacity,  1  bush. 

PRICES    ON    APPLICATION 


Corrugated  Bottoms 

Small   size  supplied   with  either 
bails  or  side  handles 


HE  SHEET   METAL  PRODUCTS   COMPANY 


OF  CANADA 
Montreal  ! 


Successors  to  KEMP  MANUFACTURING  COMPANY 
TORONTO 


LIMITED 

Winnipeg 
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Do  You 


Know  Him? 


He  is  just  one  of  the  many  wise  merchants  who  took  our  advice 
last  spring  about  carrying  and  advertising  the  line  of  celebrated 

MILLER  OIL  HEATERS 

Smokeless  and  Odorless 

It  will  be  the  same  way  during  the  late  Summer  and  early  Fall — 
during  August  and  September.  People  in  summer  cottages,  shacks  and 
tents  will  soon  need  the  warmth  of  these  Heaters  in  the  early  mornings 
and  in  the  evenings  after  sundown. 

Summer  hotels  and  boarding  houses  will  soon  be  called  upon  to 
supply  them  to  their  guests. 

Who's  Going  to  Sell  Them  Their  Oil  Heaters? 

Why,  the  merchant  who  has  them  on  hand;  has  them  displayed;  has  them 
advertised.  It  will  be  he  of  the  happy  smile  who  gets  this  business.  Is 
that  YOU? 

The  Short  Cut  to 

Comfort  and  Economy 

Heats  Quickly  and  at  Small  Cost 

Produce  Intense  Heat  Without  Smoke  or  Smell 

Provided  with  Oil  Indicator  and  Automatic  Extinguisher ; 

Brass  Fount. 

No.  451 — 4  Ot.;  Japanned  Trim;  Height  24$  ins.;  Burns  10  Hours. 
No.  452—4  Ot.;  Nickeled  Trim;  Height,  24}  ins.;  Burns  10  Hours. 
No.  460 — 4}  Pts.;  Nickeled  Trim;    Height,  19  ins.;  Burns  5  Hours. 

ORDER  THEM  NOW 
Display  Them — Advertise  Them 

and 

You  will  Sell  Them 


No.  452 
Write  urn  at  once 
for  particulars. 


No.  460 
See  our  Salesmen 
tor  uarticu  ars. 


LEWIS  BROS.  Limited,  Montreal 


OTTAWA 


Agents  for  Dominion  of  Canada 

TORONTO 


VANCOUVER 
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Books  for  the  Metal  Workers 

Any  of  the  following  books  sent  prepaid  on  receipt  of  price 

WRITE    FOR    CATALOGUE 


THE  NEW  METAL  WORKER  PATTERN  BOOK. 

A  treatise  on  pattern  cutting  as  applied  to  all 
branches  of  sheet  metal  work.  By  George  W.  Kit- 
tredge.  430  page* ;  744  illustrations ;  size  10  z  13 
inches.     Cloth  bound.    Price  $5.00. 

ART  OF  COPPERSMITHINO. 

A  practical  treatise  on  working  sheet  copper  into 
all  forms.  By  John  Fuller,  Sr.  327  pages;  474 
engravings;  size  10  x  6J  in.  Cloth  bound.  Prico 
|3.00. 

SHEET  METAL  WORK. 

A  manual  of  practical  self-instruction  in  the  art  of 
pattern  drafting  and  construction  work  in  light  and 
heavy-gauge  metal,  including  sky-lights  and  roofing, 
cornice  work,  etc.  By  Wm.  Neubecker.  267  pagea ; 
358  illustrations;  6  J  z  9|  inches.  Half -Morocco 
binding.    Price  $  3.00. 

A  PRACTICAL  WORKSHOP  COMPANION. 

For  tin,  sheet  iron  and  copper  plate  workers.  By 
LeRoy  J.  Blinn.  296  pages;  170  figures.  Size  5  z 
7*  inches.     Price  $2.50. 

SHEET  METAL  WORKERS'  INSTRUCTION. 

3y   Joseph    H.   Rose.     300   pages.     Profusely   illus- 
rated.     Price  $2.00. 

THE  ROOFING,  CORNICE  &  SKYLIGHT  MANUAL. 

175  pages;  170  illustrations  and  13  plates;  size.  6 
x  9i  inches.     Cloth  bound.    Price  $1.50. 

BAUGHMAN'S  BUYER  &  SELLER  COST  TABLES. 

A  cost  book  for  everybody  having  cost  to  figure  bv 
the  piece,  pound,  foot  or  ton,  from  2}c'per  hundred 
to  $  0  a  hundred.     Leather  bound.     Price  $1.50. 

TINSMITHS'  HELPER  &  PATTERN  BOOK. 

With  useful  rules,  diagrams  and  tables.  By  H.  K. 
Vosburgh.  A  new  revised  edition;  120  pages;  53 
figures;  size  4}  z  6}  inches.     Cloth  bound.     Pries 

41.00. 


TWENTIETH   CENTURY   SHEET  METAL  WORKER. 

By  H.  E.  Osborne.  Gives  short,  concise  explan- 
ations which  should  be  easily  understood  by  tie  young 
apprentice,  and  are  sufficiently  scientific  for  the  prac- 
tical use  of  the  journeyman.  86  pages ;  size  54  z 
73;  illustrated.  Cloth  bound;  Price  $1.00.  Paper 
Cover;  Price  60c. 

PRACTICAL  METAL  PLATE  WORK. 

By  Paul  N.  Hasluck.  247  illustrations;  160  pages. 
Price  75c. 

TREATISE  ON  THE  GEOMETRICAL  DEVELOPMENT 
OF  ROUND  AND  OVAL  CONES. 

With  easy  ezamples  of  their  application.  For  the 
use  of  beginners  and  practical  sheet-iron  and  tin- 
plate  workers.  By  John  Fuller,  Sr.  52  pages;  37 
figures;  size  4 J  x  6]  inches.  Cloth  bound.  Price 
75c. 

MENSURATION  FOR  SHEET  METAL  WORKERS. 

As  applied  in  working  ordinary  problems  in  jrfiop 
practice.  By  W.  Neubecker.  51  pages;  70  figure*; 
5J  x  7|  inches.     Cloth  bound.    Price  50c. 

TABLES  GIVING  THE  LENGTH  OF  BARS  FOR  SKY- 
LIGHTS, AND  RAFTERS  FOR  ROOFS. 

84  pages;  bond  paper;  handy  pocket  size.  Cloth 
bound.    Price  50c. 

THE  METAL  WORKER  SHOP  CARDS. 

Made  of  Manila  Board;  11  x  14  inches;  eyeletted 
for  hanging  up  in  the  shop.  No.  1. — Table  of  the 
quantity  of  tin  required  for  roofs.  No.  2. — Table 
of  the  diameters,  areas  and  circumferences  of  circles. 
Price  25  cents  each. 

EASY  LESSONS  IN  ROOF  MEASUREMENTS. 

By  W.  Neubecker.  Twelve  lessons  on  figuring  the 
amount  of  material  required  to  cover  a  given  sur- 
face in  flat,  hipped  or  irregular  shaped  roofs.  31 
pages,  5}  i  8  inches;  12  illustrations.  Paper  eorer. 
Price  25c. 

HOUSE  CHIMNEYS. 

A  series  of  articles  on  chimney  tiuubles  and  their 
remedies.  62  pages;  5J  x  8inches;  40  illustrations. 
Paper  cover.     Price  25c. 


MACLEAN  PUBLISHING  COMPANY 

TECHNICAL  BOOK  DEPARTMENT 
143-149  University  Avenue  -  TORONTO,  ONT. 


HARDWARE     AND     METAL 


BUR-NOR,  ALL  STEEL  HATCHETS 
WILL  CUT  THEIR  WAY 

INTO  THE  FAVOR  OF  YOUR  TRADE 


ISo  Loose 

Heads,  l\o 

Shrunken  or 

Broken 

Handles. 

Oil  Tempered 

Blades. 


fSlf  ^llllllllllllllllllllltlllllBllllllllil 

SHOWS    RELATIVE    STRENGTH    OF    HANDLE- ENOUGH    SAID 

The  quality  of  Bur-Nor  Hatchets  never  varies.  Reinforced  Handles  always  the 
same  (will  pull  over  3oo  pounds).  Oil  Tempered  blades.  All  parts  firmly  riveted 
under  tremendous  pressure.     These  features  mean  satisfaction  to  your  customers. 

.1     card    will    bring    our    catalogue     to    every    deal- 
er   and    jobber   who    sends    for  it.     Get    yours    now. 

AMERICAN  SCREEN  DOOR  CATCHES 

The  Catch  Thnt  Latches.  The  Latch  That  Catches. 

The  Lock  That  Holds. 

The  Most  Popular  Catch  made.  Prevents  swing- 
ing, sagging  or  warping.  Fits  any  door  that 
swings.  Made  plain  and  with  lock.  Finished  in 
black  enamel.     Each  packed  in  separate  envelope. 


■■■{■: 


I  .,  i.iijjilU, 

NO  .3 -WITH  LOCK 
(Showinr  thj  Doar  Closed  and    Locked) 


Yon  com  sell  one  with  every  door  or  piece  of  wire  cloth  that  goes 
out  of  your  store.  Good  profits  for  you.  We  supply  a  mounted 
model  with  every  order  for  five  dozen- or  more.  Send  for  our 
descriptive  circular  and  sample. 

BURGESS-NORTON  MFG.  CO. 

GENEVA,  ILLINOIS,    U.S.A. 


HARDWARE     AND     METAL 


THE 

STEEL  COMPANY  OF  CANADA 

LIMITED 


WIRE  NAILS 


HAY  BALING  WIRE 


BALE   TIES 


Book   Your   Order   Now 

for 

Fall   Shipment 


DISTRICT    SALES    OFFICES: 

HAMILTON,       TORONTO,        MONTREAL,        WINNIPEG 

W.  A.  MacLennan,  Vancouver,  B.C.  H.  G.  Rogers,  St.  John,  N.B. 

J.  B.  H.  Rickaby,  Victoria,  B.C.  Geo.  D.  Hatfield,  Halifax,  N.S. 


HARDWARE     AND     METAL 


LETTER  ORDERS 

Our  Letter  Order  Department  is  kept  busy  filling  orders  that  come  by 
mail  for  seasonable  goods  that  give  absolute  satisfaction,  and  we  want 
all  the  trade  to  understand  that  this  department  of  our  organization  is 
thoroughly  efficient  to  look  after  all  rush  orders.  You  can  depend  on 
such  lines  as  Samson  Harvest  Tools,  Samson  Ready  Roofing,  etc  ,  to  please 
your  customers.     If  you   have   not   yet   tried  our  Letter  Order  Service 

SEND   US   YOUR  ORDERS   NOW. 

H.  S.  Howland,  Sons  &  Co.,  Limited 

Wholesale  Hardware 


WE  SHIP  PROMPTLY 


TORONTO 


GRAHAM  NAILS  ARE  THE  BEST 


OUR  PRICES  ARE  RIGHT 


HARDWARE    AND     METAL 


Crescent 


Brand 


Crescent  Brand  HARDWARE 


Butt  Hinges 


Strap  Hinges 


Tee  Hinges 


Barn  Door  Hangers  Parlor  Door  Hangers 
Trolley  Hangers  Hinged  Hasps  Shelf  Brackets 

Wrought  Staples  Rollston  Pulleys 

Gate  Hooks  Wagon  Hardware  Etc.  Etc.  Etc. 

Steel  Sheets  Bands  Bars 

Rods  Wire 

CANADA  STEEL  GOODS  CO.,  Limited 

HAMILTON  -  -  -  CANADA 


Davidson's  "Queen"  Oil  Tanks 

For  Storing  Coal  Oil,  Linseed  Oil,  etc. 


Made  of  Heavy  Galvanized  Iron. 
Handsomely  Japanned  and  Ornamented. 
The  bottom  is  protected  from  damage  by 
an  inset  stand  of  wood,  one  inch  thick. 
Fitted  with  interchangeable  pump.  Also 
Measure  tray  with  hinged  cover  and 
padlock  hasp. 


3  SIZES 

Vi  Bbl.        1  Bbl. 


Approx.  1 

Capacity  \       25  50 

Gallons   J 


2  Bbls. 
100 


Write  for  prices 


THE  THOS.  DAVIDSON  MFG.  CO.  Limited 

MONTREAL  WINNIPEG  TORONTO 


HARDWARE     AND     METAL 


THE  TRINIDAD-LAKE-ASPHALT 


protects  the  dealer  who  sells  it — protects  his  reputation,  his 
good-will,  and  his  profits — because  it  gives  satisfaction  to  his 
customers. 

Genasco  is  made  of  Trinidad  Lake  asphalt,  whose  na- 
tural oils  give  Genasco  enduring  life.  It  protects  indefinitely 
against  rain,  wind,  sun,  heat,  cold,  and  fire  as  no  roofing 
can  do  that  is  made  of  artificial  asphalts,  secret  compounds, 
and  other  man-made  substitutes. 

It  pays  to  sell  Genasco  Roofing  every  time.     Order  from  your  jobber. 
The  Kant-leak  Kleet  is  the  satisfactory  fastener  to  use  for  smooth  surface  roofing. 

THE   BARBER   ASPHALT    PAVING   COMPANY 

Largest  producers  of  asphalt,  and  largest  manufacturers  of  readr  roofing  in  the  world 

PHILADELPHIA 
NEW  YORK  SAN  FRANCISCO  CHICAGo 

Caverhill,  Learmont  &  Company,  Montreal,  Quebec;  D.  H   Howden  &  Co.,  Ltd.,  2)0  York  St.,  London,  Ont.  Canadian  Distributors. 

TRINIDAD  ASPHALT  LAKE 


r&RAms(b 


CJ  Right  in  every  hardware  store  is  the  most  logical  place  for  a  line    of    reliable,    accurate,    and 
moderate-priced  single  guns. 

For  ridding  premises  of  pests — snakes,  rats,   chucks  and  the  many  kinds  of  crop  and  poultry  de- 
stroyers, the  Harrington  &  Richardson  single  guns  are  specially  suited. 

<J  There  is  a  large  and  growing  demand  for  an  economical  and    efficient   weapon    for    just    that 
purpose,  as  well  as  for  occasional  hunting. 

Here's  the  gun : 


Specifications,   12  to  28  gauge — 26  to  32  inch    barrel — ejecting  or  non-ejecting -Trie  black  walnut  stock — hard 
rubber  butt    plate— weight   Sfi  to  6%  lbs.,  according  to  gauge  and  barrel.     For  black  or  smokeless  powder. 

IJ  These  guns  are  quick  sellers.  They  are  made  and  sold  under  the  broad  H.  &  R.  guarantee  of 
quality,  reliability  and  satisfaction.  With  a  few  of  these  H.  &  R.  guns  in  stock,  the  hardware 
dealer  is  equipped  for  a  profitable  and  increasing  trade. 

Our  40-page  catalogue  is  yours  for  the  asking.    It  contains  valuable  selling  points  for  every  hard- 
ware dealer,  and  shows  the  complete  H.  &  R.  line.      Ask  for  it  now  while  you  think  of  it. 

Harrington  &  Richardson  Arms  Co.,  ZtZ:i.T^i 


HARDWARE    AND    METAL 


The  special  fitness  and  value  of  Magnolia  Metal  for  bearings  which  are  subject  to  grit  and  dust  has 
always  been  most  noticeable  and  is  frequently  commented  upon  by  Engineers  as  shown  in  the  follow- 
ing  letters. 

THE  CLEVELAND  TRINIDAD  PAVING  CO. 
Gentlemen  : —  Cleveland,   O.,  Branch  Johnson   City,   Tenn.,   Dec.   15th,   1911. 

We  have  used   "Magnolia"  exclusively  the  past  three  years  on   the   asphalt   plants   of  this   Company   that   have   been   in    my 
charge   in   Oklahoma   City,   Muskogee,    MacAlester,   Emporia,   Kansas  and  Johnson   City,  Tenn. 

Have  used   it  on   Westinghouse,   High   Speed   and   other  Engines,   also   on    bearings   that   were   subjected   to   much   sand   and 
grit,   and    find    it   the   nearest    to    "perfect"    of   any   anti-friction  Metal. 

Very   truly, 

CHAS.    R.   COOPER,    Plant    Supt., 

The    Cleveland    Trinidad    Paving    Co. 


Dear   Sirs : — 

I  have  used  MAGNOLIA  METAL  for  the  past  15  years,  an 
ing,   crank   and   cross-head   bearing  of  the  Steamer  Bolivar;   for 
I  left  every  bearing  was  O.K.,  and  used  it  on  several  other  stea 
faction.     The  last  time  I  used  Magnolia  Metal  was  on  the  Hydra 
next  to  the  pump,  where  sand  and  grit  from  the  pump  gets  in, 
grrit   out   or   away   from  said   bearing,   and   after  8  months'   work 
another  job  last  March,  and  it  was  still  running  when   I  left  to 
Dept.,  Key  West,  West  Barracks,  Fla. 


SPECIAL    OFFER 

PRACTICAL  ENGINEER  POCKET  BOOK,  680  pages, 
over  2000  subjects.  Price  40c.  po«t  paid.  We  do  not 
aim  to  make  a  profit  on  these  books.  We  buy  them  in 
large  quantities  as  an  advertising  medium  and  give 
Engineers  benefit  of  low  price.  They  are  highly 
spoken  of  by  Engineers.     Address  Montreal  office. 


HOWARD   TRUMBO,   Contractor. 

Key  West,  Fla.,  Nov.  23rd,  1910. 
d  found  it  satisfactory  in  every  respect.  Used  it  in  thrust  bear- 
the  Union  Bridge  Co.,  and  was  on  steamer  for  18  months;  whea 
mers  and  tugs,  also  stationary  work,  and  it  gave  perfect  satis- 
ulic  dredge  Minikee,  on  the  pump  bearing,  especially  the  bearing 
a  stream  of  water  is  pumped  next  to  bearing  to  keep  sand  and 
this  bearing  was  found  in  first-class  condition,  and  started  on 
take    my    present    position    with    the    Government,    Quart.    Master 

Yours  truly, 

ALBERT  DI   NEGRO, 

Chief  Engineer,   Ocean   Steamer. 

Sold  by  leading  dealers  everywhere  or  by 

MAGNOLIA  METAL  CO. 

OFFICE  AND  FACTORY 

225  St.  Ambroise  St.,  MONTREAL 


A  Necessity  to  EVERY  DEALER  Who  Handles  Sheet  Metal ! 

Our  Combined  Lever  Punch  and  Slitting  Shears 

SAVE  MUCH  TIME  AND  LABOR 

THIS  is   a   machine   that  is  constructed  of  the  best 
material  and  madefto  stand  years  of  hard  service. 

If  you  handle  sheet  metal  and  are  not  now  using  one  of 
these  machines  you  should  install  one  at  once.  You 
will  find  it  indispensable  after  a  trial. 

They  slit  any  length  or  width  of  sheet  required  up  to 
their  capacity.  Made  in  two  sizes,  viz. — Nos.  10  and  11. 
No.  10  will  slit  No.  12  gauge  sheet  iron,  soft  steel  or  bar 
iron  1/4"  x  2"  or  3/8"  round,  and  will  punch  a  5/16"  hole 
in  1/4"  iron  or  its  equivalent  in  lighter  metal. 

No.  11  is  the  same  as  No.  10,  only  heavier  and  will  cut 
No.  10  gauge  sheet  iron  or  punch  a  3/8"  hole  in  1/4"  iron. 

Write  for  Full  Particulars  and  Discounts. 


II 


The   Brown-Boggs   Co.,    Limited 

HAMILTON,    ONTARIO,    CAN. 


...mil mini minraiiffliNii 
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HARDWARE     AND     METAL 


Sell  GLUE  in  packages-it  means  less  handling-more  profit 

BRANTFORD 

ALL  AROUND 

GLUE 

weighed  and  wrapped  ready  to 
hand  over  the  counter. 

NO  MUSS— NO  FUSS- 
NO  LOSS  OF  TIME 
Vi  pounds,   Yz  pounds,  pounds. 
Everybody's  Glue  Size,  in  pounds 
only. 

The  quality  is  there  and  will  be 
maintained. 

ASK   YOUR  JOBBER  FOR  PRICES 
AND  DISCOUNTS 

PROTECT  your  show-case*  by 
using  the 

BRANTFORD   COIN 
MAT 

same  as  cut  at  left  in  Blue 

and  Orange. 

WRITE    US    FOR    ONE. 

CANADA  GLUE  CO. 

LIMITED 
BRANTFORD,  ONT. 

Manufacturers  of  Glue  and 
Gelatine  of  all  kinds  and  for 
all  purposes. 


It  is  great  to  be  a  flea  and  live  upon  a  lion.    The 
flea  can  say  I  have  the  blood  of  lions  in  my  veins. 


DON'T    BE   A    FLEA.      The  lion  is  the  king  of  beasts  whilst  the  flea  is  a  parasite,  and  only 
a  parasite  could  feel  satisfied  by  such  a  connection  with  the  lion. 

THE    LION  in   business   is   the   firm  manufacturing   goods  of   the   highest   quality,  and  for  a 
quarter  of  a  century  our  rule  has  been  that  nothing  must  leave  our  factory  unless  it  is  of 

THE  HIGHEST  POSSIBLE  QUALITY. 

As  evidence  of  the  result  of    our  endeavors   to  give    complete    satisfaction  our    business  has 
grown  to  such  an  extent  that  we  have  factories  in 

TORONTO,  MONTREAL  and  WINNIPEG 

We  manufacture  Babbitt  Metals,  Solder,   Lead  Pipe,  Block  Lead,  Traps  and  Bends,  etc.,  and  carry  in  stock  all  Ingot  Metals. 

Mr.  Hardwareman  your  stock  is  not  complete  without  our  lines. 


Write  for  prices. 


You  will  find  them  Interesting. 


The   Canada  Metal  Co.,  Limited 

Head  Office  and  Factory:  Fraser  Avenue,  TORONTO 


Branch 
Factories  : 


Brennan  St., 
MONTREAL 


Chambers  St., 
WINNIPEG 
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LUNDY 


SHOVELS 


Have    All    The    Qualities    THat    A.re    Essential    to    Rapid    Sellers 

Our  shovels  are  not  experiments,   but  products  that  have  been  proven  superior  to  otherlbrands. 

They  are  made  from  Open  Hearth  Crucible  Steel.     The  strap  is  extra  strong,   being  double  ply  and  carefully  welded.     The 
point  of  the  blade  is  never  heated  during  the  process,  adding  extra  strength  there  also. 

LUNDY  SHOVELS  IN  VARIOUS  STAGES  OF  CONSTRUCTION  _  -,.  ,  ...  .         ...  ,. 

Our  ahovels  yield  a  splendid  profit 

and  are  the  best    insurance  against    dissatisfied    cus- 
tomers— theylare  the  kind  that  bring  larger  business. 

LUNDY  SHOVELS    are   excellently  finished   and 
are  very  attractive. 

We  make  three  grades  so  as  to  completely  meet 
the  requirements  of  the  trade. 

If    your    jobber    does  not    handle    them,    write    us 
direct. 

We    guarantee    quick    shipments    and    complete 
satisfaction. 

GIVE   THEM    A   TRIAL. 

The  LUNDY  SHOVEL 
AND  TOOL  CO.,  Ltd. 

General  Office  and  Works  : 

PETERBORO,    ONTARIO 

SELLING  AGENTS  : 

Delorme  Bros.,  Montreal  ;  Tees  &  Persse,  Ltd..  Winnipeg; 

Tees  &  Persse  of  Alberta,  Ltd.,  Calgary  ;    E.  E.  Crandall, 

Vancouver,  B.C.  ;    N.  B.   Misener,  Toronto. 


It  Will  Pay  You 
To  Investigate 


Mr.  Dealer,  cement  is  no  longer  confined  to  large  build- 
ing purposes — it  is  becoming  more  and  more  useful 
every  day  in  the  construction  of  smaller  buildings,  such 
as  residences,  etc. 

The  builder  is  going  to  buy  his  cement  at  a  place  where 
he  can  get  quick  service. 

Be  prepared  to  supply  him — let  him  know  that  you  sell 
it  and  he  will  invariably  come  your  way. 
Rogers'  Portland  Cement  has  been  endorsed  by  leading 
builders  throughout  the  country  as  being  the  most  reliable. 
It  has  great  strength,  uniform  set,  and  is  very  durable. 

Get  our  prices  now.    Quick  shipments  guaranteed. 

ALFRED   ROGERS  LIMITED 

28  West  King  Street,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 
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CYALE) 

No  Locks  are  Yale  Locks  unless  made  by  Yale  &  Towne 

You  will  find  that  it  pays 
you  to  carry  a  good  assort- 
ment of  Yale  night-latches, 
because  they  give  your  cus- 
tomers security,  while  the 
name  Yale  always  helps  the 
standing  of  the  store  that 
carries  Yale  goods. 


Yale  Cylinder 
Night-latch  No.  44 

A  combination  night-latch  and  dead- 
lock, offering  in  the  most  convenient 
form    the   highest  security  known. 

Back  up  our  Canadian  magazine  campaign 
with  good  store  and  newspaper  advertising. 
We  furnish  free  to  dealers: 


Window 
Displays 

ready  to  install, 
that  will  actu- 
ally sell  goods. 


Newspaper 
Advertisements 

ready  to  use  for 
your  own  local 
paper. 


Printed 
Matter 

for  you  to  send 
to  your  prospec- 
tive customers. 


Dealers'  Helps  are  shown  and  described  in  our  booklet 

"Suggestions  for  Selling  Yale  Night-latches." 

Send  for  this  and  for  our  booklet,  "Yale  in  Canada." 

Canadian  Yale  &  Towne  Limited 

Makers  of  YALE  Products  in  Canada:  Locks,  Padlocks, 
Builders'  Hardware,  Door  Checks  and   Chain  Hoists 

General  Offices  and  Works,  St.  Catharines,  Ont. 

C54-2 


The  "KELSEY" 

WARM  AIR  GENERATOR 

IS  AN  IMPROVED  FURNACE 

It  is  built  to  meet  the  demand  of  those  who 
want  a  fuel  saver  and  better  heat  producer. 
The  "Kelsey"  is  not  an  experiment.  There 
are  over  40,000  in  use,  giving  a  satisfaction 
that  cannot  be  obtained  by  any  other  furnace. 
We  have  many  letters  from  enthusiastic  users 
— these  letters  go  to  prove  that  our  many 
claims  for  this  Warm  Air  Generator  are  not 
without  a  firm  foundation.  Let  us  send  you 
some  of  them — they  will  convince  you  of  its 
service-giving  qualities. 

The  profits  are  especially  attractive — you  can- 
not afford  to  overlook  them. 


Drop  us  a  card 
for  descriptive 
catalogue. 


We     guarantee 
perfect      satis- 
§Js.  faction. 


The  Jas.  Smart  Mfg.  Co. 

Limited 
WINNIPEG,  MAN.         BROCKVILLE,  ONT. 


IP, 


HARDWARE     AND     METAL 


Your     Furnace      Profits 

Will  rapidly  increase  if  you  make  a  specialty 

The  Pilot 
Success  Furnace 

It  has  an  extra  long  fire  travel  which  com- 
pletely absorbs  all  heat — none  goes  to  waste 
up  the  chimney,  as  is  a  common  occurrence 
with  most  furnaces. 

Constructed  of  only  the  highest  grade  mater- 
ials and  is  nicely  finished. 
It  is  certain  to   attract  prospective   buyers. 

Let  us  send  you  full  particulars  at  once. 

The  Hall  Zryd 
Foundry  Co.,  Ltd. 

HESPELER,  ONTARIO 


Just  Show   This   and  The   Sale   is    Made 


MXIar/s 

WATER      COOLERS 

White  Enamelled  -  or 

Galvanized  Lined 

Sizes  2-3-4-6-8-10     Gallon 


You  can   suit  any    requirement    with    a   beautifully    finished 
absolutely  perfect  water  Cooler— THAT'S  WHY 

De  ay  will  mean  lost  business—  Order  at  once 

M7M.      V^-ICIlJr  -O  London,  Ont. 

Toronto     Montreal     London      Vancouver     St.  John,  N.  B.      Hamilton     Winnipeg      Calgary    Saskatoon 
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For  Quick  and  Satisfactory  Sales  Try 

"EMPIRE" 

HOT  AIR    REGISTERS 

These  are  two  popular  and  very  neat  designs  that  are  sure 
to  attract  those  who  are  interested. 

The  "Empire  Special"  Register  meets  the  demand  for  a 
register  with  a  large  opening.  Has  all  the  qualities  that  are 
required  to  assure  the  complete  satisfaction  of  the  user. 


EMPIRE  SPECIAL 

New    design,    made  in  full  sizes  from  7x10 

to   12  x  15 

Made    in    Japanned,    nickel-plated    and    oxidized 

Write  us   to-day   for  full   particulars,  catalogue 
and  discounts. 

Others  dealers  are  making  good  profits  by  handling 
this  line — you  can  do  the  same.  We  guarantee  to 
please  you.  Do  not  Delay. 

THE 

Canadian  Heating  &  Ventilating 
Company,  Limited 


OWEN  SOUND 


ONTARIO 


MOORISH   DESIGN    CAST    REGISTER 
Made  in  full  sizes  from  7x10  to  12x15 


Or  The  Canadian  Heating  and  Ventilating  Co.  Branch  : 
521  Henry  Avenue,  Winnipeg,  Man. 


Here  is  YOUR  Chance 

to    make    your    range     department    more 
profitable  and  more  satisfactory. 

Happy  Thought"  Ranges 


are  known  from  one  side  of  the 
continent  to  the  other  and  re- 
commended by  every  house- 
wife who  ever   used  them. 

The  "HAPPY  THOUGHT" 

works  equally  well  with  coal 
or  wood  and  gives  a  longer 
and  more  reliable  service 
than  any  other. 

This  is  not  a  claim,  but  a 
fact,  and  we  can  prove  it. 

Get  a  "HAPPY  THOUGHT" 

Catalog  at  once.  Each  sale 
brings  a  good  profit. 


The  William  Buck 
Stove  Co.,  Limited 


Saskatoon      Vancouver       Brantford      Montreal      Winnipeg 


HARDWARE     AND     METAL 


\m«f 


Standard 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from   being-  knocked 

down. 
It     prevents    injury     to    hands     if    caught 

when  door  is  closing. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   ot  door    absolutely 

noiseless. 
It  will  outwear  three  or  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING  FLOOR  HINGES 


SEEING  «JUSTMU7| 


„  DtTMHABLt  riJUM  UAH 


REGULAR  KIND 


Patented— Canada,  February  20,  1912. 

—United  States,  October  31,  1911. 


THE  STANDARD  MFD.  CO.,  Shelby,  Ohio,  D.S.A. 


Sell  This  WINDOW-CHUTE 


It  Brings  Excellent  Results 

Not  only  a   cbute,   but  useful  every  day  for  light. 
Saves   the   cost   of  a   frame   and   sash. 
No  hinges  on  the  outside,  looks  like  and  is  a  window. 
Easiest  chute  on   the  market  for  the   mason   or  car- 
penter  to   set.     No   slanting   top   or   bottom. 
Will  not  rust  out,  and  is  strong  enough  to  support 
the   wall   above   it  without   buckling 
Locks   automatically   from    the    outside    by    merely 
cli  sing  it. 

Can    lie    opened    only    from    the    inside. 
No  climbing  over  a  dirty  coal  pile  to  lock  or  unlock. 
No   bolts,    hooks   or   clips   to   get   out   of  order. 
The    only    real    window    combination    hopper    coal- 
chute. 


Write  for  prices  and  full  particulars. 


D.  J.  BARKER  &  COMPANY 


PICTON,  ONT. 


"FAVORITE" 
GASOLINE  RANGES 

ARE  TRADE  WINNERS  FOR 
THE    SUMMER   MONTHS 

RELIABLY  CONSTRUCTED  SIMPLE  TO  OPERATE 

SAVING  ON  FUEL 

"We  also  stock  a  full  assortment  of 

JUNIOR  GASOLINE  STOVES, 

WICK  OIL  STOVES, 
WICKLESS  OIL  STOVES  AND 

PORTABLE  OVENS 

A  PROFITABLE  LINE  TO  HANDLE 

WRITE    US    FOR    ILLUSTRATED    CATALOGUE 

FINDLAY  BROS.  CO.,  Ltd. 

260  Princess  Street,  Winnipeg 


HARDWARE     AND     METAL 


CANADIAN  TUBE  &  IRON  CO.,  SE5  w 

OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS, 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


ffi 


TRADE  MARK 

BRAND 


OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes  l/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


Also  NIPPLES 

Black  and  Galvanized 
All  Sizes. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works : 
Lachine  Canal 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Businessjof  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass   Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .*.  .'.  Ontario 


MAPLE    LEAF 

" Improved  Racer"  Cross  Cut  Saw 

This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.    All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 


and 


VANCOUVER,     B.C. 


17 


HARDWARE     AND     METAL 


—THE   DEFIANCE 

THE    MOST    POWERFUL 
REGISTER  IN  THE  WORLD 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG. ONTARIO 


r^'-.'UjaiWtlwNBgMtwyr-    " 


No.  1186  Coal  Grate 


MANUFACTURED  BY 


The  Ohio  Foundry  & 
Manufacturing  Co. 

STEUBENVILLE,  OHIO,  U.S.A. 

Manufacturers  of  all  styles  of  coal 
or  gas  burning  fire-place  goods, 
as  well  as  andirons  and  wrought 
fire-place  trimmings. 


IMPERIAL  —  STANDARD    -  SCALES 

400  Varieties                          Accurate,  Durable,  Well  Finished 
Send  for  the  large  128  page  catalog  and  prices,  No.  66 


Butchers'  Scales 

Bathroom  Scales 

Confectioners'  Scales 

Dairy   Scales 

Druggists'   Scales 

Foundry  Scales 

Grain  Warehouse   Scales 

Grain  Elevator  Scales 

Grocers'  Scales 

Tea  Scales 


Platform 
Scales 

All  Capacities 

300  Lbs.  to 
3000  Lbs. 


Letter  and  Postal   Scales 

Railway  Depot  Scales 

Railway  Track  Scales 

Rolling  Mill  Scales 

Salt,  Meat  and  Fish  Scales 

Stock  Scales 

Steelyards 

Weigh  Beams 

Union    Scales 

Etc. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

HEAD  OFFICE  AND  WORKS  :  HAMILTON 
Offices  and  Warehouses  at  Toronto,  Montreal  and  Winnipeg 
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%N  .m  g 


METALLIC   CEILINGS   FOR   STORES 

There  is  money  for  you  in  selling  them,  in  erecting  them 
and  in  selling  the  paint  to  finish  them.  Write  for  our 
Catalogue  and  go  in  for  this  line  at  once. 

The  Metallic  Roofing  Co.  of  Canada,  Limited 


TORONTO,  ONT. 


Manufacturers 


WINNIPEG,  MAN. 

C91 


Pink's 

Lumbering 

Tools 


MADE  IN  CANADA 


The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


Manufacturers 
of 


The  Thos.  Pink  Company,  Ltd., 

PEMBROKE,  ONT. 


Lumber  Tools 


19 


HARDWARE     AND     METAL 


WIRE  ROPE 


for 


I 


Hauling  Threshing  Machines 

and  moving  Buildings 

Hay  Fork  Ropes,  etc. 

We  manufacture  all  kinds  of 
Wire  Rope  for  all  purposes. 

Wire  Rope  Fittings 

Wire  Rope  Grease 

THE  B.  GREENING  WIRE  CO.,  Ltd. 

Hamilton,  Ont.  Montreal,  Que. 


Spear  &  Jackson 

LIMITED 

Manufacturers  of  SAWS  of  all  kinds,  steel  edge  tools,  files, 
spades,  shovels,  etc. 

AETNA  WORKS,  SHEFFIELD,  ENG. 


171-A  Secret  Process  VANADIUM  Steel 

"THE  NAME'S  THE  GUARANTEE" 


BACKED  BY 


130  Years'  Experience 

FRANK  H.  SCOTT,  Agent  for  Canada 


133 
CORISTINE  BLDG. 
MONTREAL 
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Free  If  You  Are  Not  Satisfied 

The  New  Preston  O.  G.  Square  Bead  Eavestroughing 

We  have  always  claimed  that  our  eavestroughing  was  the  best  on  the  market,  but  we 
have  gone  ahead  and  gotten  out  something  that  is  far  superior  to  our  old  make.  Now  we  can 
claim  that  we  can't  be  beat  when  it  comes  to  our  eavestrough. 

Some  time  ago'jwe  advised  all  the  trade  that  we  were  manufacturing  O.  G.  Square  Bead 
eavestroughing  by  machinery  which  assured  absolute  uniformity  in  shape,  but  it  developed  that 
our  machinery  was  not  heavy  enough  to  produce  as  sharp  a  bead  as  we  desired.  We  have 
now  perfected  and  patented  automatic  steel  dies  to  fit  our  large  power  press  and  we  now  guar- 
antee a  trough  superior  in  shape,  appearance  and  fit  to  any  other  on  the  market. 

You  can  save  time  and  solder  in  the  erection  of  this  eavetrough  FOR  EVERY  PIECE  IS 
EXACTLY  THE  SAME  and  fits  snug  and  tight.  There  are  more  profits  for  you  and  more  satis- 
faction if  you  use  our  make.     See  our  special  offer  below  and  take  advantage  of  it  at  once. 

Cut  out  this  ad.  and  mail  it  to  us  to-day  with  your  order  for  250  feet  of  our  new 
O.  G.  S.  B.  Eavestrough  and  if  it  is  not  exactly  as  we  represent  it  we  will  make  you  a  pre- 
sent of  it.     This  offer  is  good  for  thirty  days. 


MENTION  HARDWARE  AND  METAL 


Metal  Shindle&SidinoC 

PRESTON    ONT.  MONTREAL    QUE 


1 


f 

Mi 


% 


You  Can  Sell  These  Machines  NOW! 

They're  hot  weather  washers  because  they  wash  clothes  thoroughly  without  any  labor 


They  Run  Themselves 


possible 

pur- 
chaser. 

MADE  BY 


Agents: 

W.  L.  Haldimand  &  Son, 

MONTREAL 

H.  F.  Moulden  &  Son, 

•WINNIPEG 


Cummer-Dowswell,  Limited 

HAMILTON,  ONTARIO 
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MXIaryS  "kootenay"  m  >»* 


A   Household   Favorite 
from  Atlantic  to  Pacific 

A  GREAT  SELLER 

Add  it  to  your  lines  and 
increase    your    business 


1912 
DESIGN 

Has  many  improve- 
ments and 
advantages  of  value. 


The  Features  that  Count 

The  GRATES  and  LININGS  are  SEMI-STEEL  and  Everlasting.  The  Burnished 
Top  only  requires  a  rub  with  a  cloth  or  piece  of  paper  occasionally — no  Blacklead 
or  Brushes.  The  SASK-ALTA  direct  draft  damper  is  the  best  known  and  has  been 
added  to  the  Kootenay  Range.      The   Nickelled  Oven   is   a   recognized  advantage. 

McCIarvS 


'McClary"  on  Goods 
is  a  Quality  Name. 


Order  from  our  near- 
est branch  to-day. 


Toronto,      Montreal,       London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 


22 


HARDWARE    AND     METAL 


The  Quality  is  the  Highest 

Our  products  are  made  from  the  choicest  metals,  by  improved 
machinery  and  by  long  experienced  workmen.  Absolutely 
guaranteed  to  give  satisfaction. 

Write  for  samples  and  prices. 

COWAN  &  BRITTON 

GANANOQUE,  ONT. 


If  You  Want  Big  Profits 
Sell  Our  Lines  of 

Hinges,  Butts,  Hasps,  Etc. 


WASHING  MACHINE  HINGE. 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 


All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 

Write  for  Catalog' 

S.  P.  Townsend  ®L  Co. 

ORANGE,  N.  J. 


«3*> 


HAMILTON  (ciL)  RIFLES 


Handle  OUR  line  and  increase  YOUR 
business.  A  trial  will  convince  you  that 
there  isn't  a  better  value  on  the  market. 
The  Hamilton  Rifle  is  safe,  strong,  and 
accurate,  and  is  exceedingly  simple.  It  has  a  quality  and 
appearance  that  equals  many  higher  priced  rifles.  Get  cir- 
culars and  prices  at  once. 

For  Sale  By  All  Jobbers 


Sell  Well  and  Bring  Good  Profits 

We  began  manufacturing  these  rifles  with  the  aim  to  build 

our  business  on  their  reputa- 
tion, and  we  have  more  than 
succeeded.  The  old  as  well  as 
the  young  have  always  been 
highly  pleased  with  the 
"HAMILTON"  Rifle  Ser- 
vice. 


Cm  J.   Hamilton  &  SOtlf     Michigan 


CORRUGATED    IRON 

Ours  is  Absolutely  Straight  and  Uniform. 

EAVETROUGH,    CONDUCTOR    PIPE,  SKYLIGHTS,  ELBOWS,  RIDGE  ROLL, 

VALLEYS  AND  VENTILATORS 


When  in  a  Hurry  Order  From  Us. 


WHEELER  &  BAIN 


THE  QUICK 
SHIPPERS 


TORONTO 
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THE  LOOP-LOCK 
ROPE  BUCKLE  TIE 

Cannot  Give,  Cannot  Slip,  Cannot  Loosen 
IT'S  A  REAL  TRADEWINNER 

Makes  an  adjustable  and  SURE-LOCK  Tie  Rope.  Can  be  fas- 
tened at  any  point  along 
the  rope,  making  a  loop 
that  will  not  slip,  give  or 
loosen  under  any  condition. 

The  Loop-Lock  Buckle  is 
Simple,  having  no  springs 
or  snaps  about  it. 

Very  strong,  being  made 
of  Malleable  Iron. 

The  rope  used  is  the 
choicest  graaes  of  Manilla, 
British  Manilla  and  Sisal. 
You  cannot  sell  a  better  or 
more  reliable  value  than 
that  which  prevails  in  this 
halter. 

Be  oonvinced  as  to  the 
selling  qualities  of  this  pro- 
duct.   Stock  a  trial  order, 

Write  for  circulars  and  prices. 

CANADIAN 
ROPE  BUCKLE  CO. 

HAMILTON,  ONT. 

BUY  THE  BUCKLE  SEPARATELY 


Best  Quality  Milled  Parts 

Made  right  here  in  Canada  at 
our  Montreal  factory.  Automatic 
Screw  Machines  of  the  latest  type, 
(which  facilitate  prompt  delivery 
and  reasonable  prices),  produce  all 
ISTamco  special  and  standard  parts. 

Regular  products  carried  in 
stock  consist  of  cap  and  set  screws 
with  "V"  and  "TJ.S.S."  threads, 
and  nuts  (plain  or  castellated)  in 
all  popular  sizes.  Let  us  submit  a 
contract  to  you. 

Special  duplicate  parts,  that  are 
consistently  accurate  throughout 
the  order,  made  to  samples  and  spe- 
cifications. Send  for  the  "Parts 
for  the  Trade"  book,  shows  over 
200  examples  of  special  work  made 
for  our  customers. 


The  National-Acme  Mfg.  Company 

Montreal,  St.  Decourcelles  &  G.T.R.,  St.  Henri 
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It* 


H   fwiNCHESTER  IW- 
F  AUTOMATIC    l/l    - 


Shot-Guns  For  All 
Classes  of  Trade 


Single  Barrel,  12,  16,  20,  24  Gauge 
Double  Barrel,  10,  12,  16,  20,  24  Gauge 
Hammer  or  Hammerless  Patterns. 

PUMP  GUNS,  6  Shot  Capacity,  the 
Remington  Hammerless,  like  cut,  is  a 
most  accurate,  well  balanced  weapon,  it 
is  convenient  to  carry  as  it  can  be  taken 
down  into  two  pieces.  We  have  the 
"Union"  20  gauge  also,  much  lighter  in 
weight. 


THE  NEW  SAVAGE  .22  Calibre  high  power  rifle, 
will  kill  black  bear  and  deer.  It  is  a  take-down 
pattern  featherweight  repeater,  with  wonderful 
penetration  power,  when  loaded  with  .22  calibre 
high  power  cartridges.     Weighs  only  6%  lbs. 

CROWN  and  SOVEREIGN  Loaded  Shells.  Made 
in  a  factory  where  every  process  in  the  course  of 
manufacture  is  carefully  watched,  where  the  tools 
and  dies  are  gauged  and  re-gauged  to  avoid  any 
possibility  of  error,  resulting  in  the  most  perfect  ammu 
nition  to  be  had,  yet  prices  are  reasonable. 

Canvas  and  Leather  Gun  Cases, 
Shell     Bags,     Cartridge    Belts. 


DOMINION 


Ask  for  New  Sporting  Goods  Catalogue,  it  is  worth  looking  over. 

CA VERHILL,  LE ARMONT  &  CO. 

MONTREAL 


.30-30  Hemmoton 

AUTOLOADING 
METAL  CASED 
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It's  on 


every  Blade 


For  your  Very  Best  Hack  Saw  Blade  Trade    sell  them  Blades    stamped    with    a 
thereby  offering  them  the  very  best  Hack  Saw  Blade  made. 

Your  customers  will  find  them  far  superior  to  the  so-called  cheap  blades  now  flooding 
the  markets.  They  will  appreciate  their  sterling  qualities  and  show  their  appreciatiou 
by  ordering  Go'odell-Pratt  's  blades  next  time. 

There  are  large  quantities  of  Hack  Saw  Blades  used.  Get  your  share  by  stocking 
Goodell-Pratt's. 

GOODELL-PRATT  COMPANY  <&w&mM<L 

Greenfield,  Mass.,  U.S.A.  ^^ ^ 


BOKER'S 


TREE 


BRAND 


IT  MEANS  QUALITY  SUPREME 

"Edelweiss" 


The  "Edelweiss"  Razor  is  known  as  Highest  Grade,  and  noted  for  its  superior  shaving 
quality.  Every  blade  hand-made  from  the  very  best  quality  bar  razor  steel,  tempered 
by  our  own  process.  Perfectly  ground,  honed  and  set  ready  for  use.  Every  Razor 
guaranteed. 

FOR  SALE  BY  LEADING  WHOLESALE  HARDWARE  HOUSES. 
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FOR  SALE. — Hardware  and  FurnitureiBusinessiinJthe  Town  of  Harris,  on 
the  Goose  Lake  line  of  the  C.N.R.,  about  50  miles  from  Saskatoon,  Sask. 
Stock  of  about  $5,000,  also  Store  Building  and  a  10-Roomed  Dwelling.  Very 
anxious  to  sell  on  account  of  ill-health.     Don't  miss  this  snap. 

T.  K.  HOPPER,  Harris,  Sask 


SCHRAMBERGER     UHRFEDERNFABRIK     G.m.b.H. 

Manufacturers    of    Safety     Razor    Blades 

Made  from  the  finest  grade  of  Sheffield  Crucible  Cast  Steel. 
Highest    Quality  as  regards  Cutting  Power    and    Durability. 

Agents    Wanted  SCHRAMBERG      (Wurttemberg)      Germany 


NOVA  SCOTIA  STEEL 

6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG  IRON 

and  SIEMENS-MARTIN 

OPEN   HEARTH    8TEEL 


Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 

"Comet  Brand" 

Also  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Maker* 

W.  Gilbertson  &  Co.,  Limited 

Sol*  Canadian  Sales  Agont 

ALEXANDER  GIBB 

St.  Nicholas  Bldg.         -         Montreal 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent   for  two  cents  per  word 
jgfc  with  a  WANT  AD.  in  this  paper  &fr 


THE 

"DELTA" 

MILL  FILE 


SATISFIES  THE  MOST 

CRITICAL  OF  BUYERS 

AND  USERS. 


YIELDS  A 
SPLENDID 

PROFIT 

If  you  are  not  sell- 
ing the  Delta  Mill 
File  you  are  not 
.selling'  the  best 
trade- winner. 

Delta  Files  have 
been  endorsed  and 
recommended  by  all 
mechanics  who 
know  them. 

You  run  no  risk 
when  selling  these 
high  grade  files  — 
every  genuine  Delta 
is  trade  marked  and 
backed  by  our  iron 
clad  guarantee. 

GIVE  THEM  A  TRIAL. 

If  not  satisfied  with 
the  results  we  will 
make  it  right  with 
you. 

Write  for  Full 
Particulars  and  Prices 


DELTA  FILE  WORKS 

PHILADELPHIA,  PA. 

CANADIAN  AGENTS: 
H.    S.    Howland,    Sons    &    Co..   Toronto; 
Stark.  Seybold,   Montreal  ;     Wm.  Stairs. 
Son  &  Morrow,  Halifax. 
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DOMINION 

LESS  PRICE—MORE  FORCE 

AMMUNITION 

What  you  want,  PRICE  and  QUALITY 
We  Have  Both  {  HUhe.'  auafity 

You  Save  Money  by  Using  Dominion  Cartridges. 
You  Save  Cartridges,  Shooting  Your  Game  with  the  Dominion  Make. 

DOMINION  CARTRIDGE  CO.,  Limited 

MONTREAL,  QUE. 


REMINGTON 

UMC 


ARROW 

and 


CLUB 


Steel  Lined 

Shot  Shells 

Each  and  Every  One 
a  Speed  Shell 

They  have  the  speed  that  breaks 

targets  nearer  the  trap.     That's 

why  ^emingtOPrUMC  Steel  Lined 

Shells  have  won  13  out  of  the  15 

Handicaps  held  in  the  last  three 

years. 

The   speed  that  gets  that  mile-a-minute  "duck"    with    a  shorter 

lead — that's  why  it  takes   over  50,000  dealers  to  supply  the  demand 

for  ^em/ngtOii-UAjC  Steel  Lined  Shells. 

The  shooting  fraternity  are  speed  wise.  They  know  loose  smoke- 
less powder  won't  drive  shot.  They  know  that  the  drive  depends  on  the  compression 
The  powder  charge  in  Remingto/f.-UMC  shells  is  gripped  in  steel.  This  lining  is  designed 
to  give  the  exact  compression  necessary  to  send  the  load  to  the  mark  quickest.  It  insures 
speed — the  same  speed  in  every  shell.  The  steel  lining  is  moisture  proof — no  dampness 
can  get  through.    Jar  proof —  no  powder  can  get  out.     Waste  proof — no  energy  is  lost. 

Urge  Your  Customers  to  Shoot  Remington-V MC  Steel  Lined  Shells  and 
Get  All  the  Drive  of  the  Powder  Behind  Every  Shot 


The  Remington  Cubs  cut  into  a  good  one 


Remington  Arms-UnionfMetallic  CartridgelCo. 


299  Broadway,  New  York  City 
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Planning  and  Arranging  the  New  Store 

In  Opening  a  New  Establishment,  the  Dealer  Endeavors  to  Avoid  the  Mis- 
takes He  Has  Seen  in  Other  Stores  and  Emulate  the  Good  Points — The  Arrange- 
ments Made  in  a  New  Montreal  Store — Windows  are  in  U  Shape  —  Original 
Methods  of  Interior  Display — Mezzanine   Floor  Gives  Additional   Space. 

Written  for  Hardware  and  Metal  by  Hector  A.  Bernier,  manager  of  the 
Bernier  Hardware  Co.,  Montreal. 


Opening  a  new  store,  I  think,  is  about 
the  hardest  work  a  hardware  man  can 
undertake.  Stock-taking  is  not  a  sum- 
mer vacation,  and  there  are  other  tasks 
in  the  year's  work  which  demand  close 
attention ;  but  opening  a  new  store  seems 
to  me  the  hardest  undertaking  of  all.  A 
man  expects  so  much  of  himself  at  such 
a  time.  He  hopes  that  in  this  new  es- 
tablishment he  will  be  able  to  overcome 
all  the  bad  features  he  has  noticed  in  the 
stores  with  which  he  has  formerly  been 
connected.  He  hopes  that  he  will  be 
able  to  embody  the  good  features  which 
lie  has  noticed  in  other  places  of  busi- 
nsss.  Indeed  he  hopes  to  make  his  store 
a  model,  and  it  disappoints  him  gTeatly 
when  he  finds  obstacles  in  the  way.  How- 
ever, there  is  little  to  be  gained  by  la- 
menting over  aims  which  have  been 
found  unattainable.  It  Avill  be  better  to 
tell  what  has  been  done,  by  way  of  mak- 
ing a  store  which  will  be  a  good  one  in 
which  to  carry  on  business. 

Aims  Kept  in  View. 

I  have  had  several  aims  in  preparing 
this  place  for  occupation.     I  wanted  to 


make  it  different  from  other  stores,  so 
that  it  would  demand  some  attention 
from  all  passing  by.  I  wanted  to  have 
plenty  of  room  for  display,  so  that  the 
goods  carried  might  be  shown  in  a  man- 
ner which  would  draw  comment  and 
bring  sales.  I  wanted  to  have  the  whole 
store  interior  so  arranged  that  it  would 
enable  the  clerks  to  give  quick  service — 
which,  I  have  noticed,  has  as  much  to  do 
as  anything  else  in  making  a  store  popu- 
lar. To  accomplish  all  those  aims  at 
once  is  not  easy,  but  we  have  done  a 
good  deal  in  this  direction,  and  hope  to 
do  more  as  the  months  go  by. 

Benefit  of  Wide  Entrance. 
When  it  became  neccessary  to  remo- 
del the  store  before  opening  for  business, 
we  determined  to  start  at  the  very  out- 
side, for  only  by  such  action  could  we 
secure  the  desired  distinctiveness.  We 
made  the  front  entirely  of  glass.  Then 
we  so  shaped  the  windows,  in  the  form 
of  a  "U,"  that  a  wide  doorway  was 
given  without  detracting  at  all  from  the 
size  of  the  windows.  People  stand  in 
that   wide   entrance  to  escape  the   sun. 


They  run  to  it  to  escape  the  rain.  And 
always  they  look  at  the  window  displays 
— which  of  course  is  what  window  dis- 
plays are  for.  We  can  show  a  wide 
range  of  goods  in  these  windows,  and 
this  I  find  of  great  advantage. 
Something  for  All. 

A  public  speaker,  you  know,  in  pre- 
paring an  address,  thinks  not  only  of 
what  he  has  to  say,  but  of  the  class  of 
people  to  whom  he  is  to  say  it.  He 
frames  his  remarks  to  suit  his  audience. 
Now  the  show  window  is  the  speaker  of 
the  hardware  store,  and  it  has  to  utter 
not  only  a  good  message,  but  a  message 
appropriate  to  its  audience.  Situated  as 
we  are,  we  get  a  cosmopolitan  custom. 
People  of  at  least  three  races,  and  of 
many  stations,  pass.  I  have  found  it 
wise,  therefore,  to  have  something  ia  the 
trims  to  appeal  to  all  of  these,  and  for 
that  reason  the  large  windows  are  of 
great  value.  They  have,  indeed,  proved 
their  worth  in  the  short  time  our  store 
has  been  open. 

Inside  the  store  we  have  attempted  to 
do  much  the  same  as  we  have  done  out 


The  right  hand  side  of  the  Bernier  Hardware  Co.  store,  showing  an  arrangement  of  tools  which  could  hard- 
ly be  improved  upon. 
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One  side  0/  £/ie  Bernier  Hardware  Company  store,  showing  some  of  the  silent  salesmen,  the  sampling  of  the 
shelf  hardware  lines,  and  a  part  of  the  Mezzinine  story  in  the  distance. 


side — provide  for  the  display  of  a  wide 
range  of  goods.  To  me  the  method  of 
showing  tools  and  cutlery  in  glass  wall 
cabinets  has  always  seemed  the  best. 
When  we  planned  opening  this  store, 
therefore,  I  planned  to  have  a  number 
of  such  glass  wall  cabinets.  These  meet 
practically  every  requirement.  They 
show  a  maximum  number  of  samples 
with  a  minimum  amount  of  room.  They 
keep  the  samples  free  from  dirt  and 
rust.  They  brighten  the  whole  appear- 
ance of  the  store,  and  give  it  that  look 
of  neatness  which  is  attractive  to  every- 
one, and  which  makes  people  feel  that 
they  are  dealing  in  a  place  where  they 
will  get  the  best  service. 

Along  one  side  of  the  store  we  have 
eight  of  these  glass  fronted  cabinets.  In 
the  first  one  we  are  now  showing  fire 
arms,  in  the  second  bathroom  equipment 
— a  line  which  has  proved  exceedingly 
profitable  this  summer.  Then  there  are 
behind  the  glass,  saws,  planes,  hammers, 
bits,  butchers'  cutlery  and  table  cutlery. 
The  samples  show  splendidly,  and  though 
we  are  required  to  slide  open  the  glass 
doors  almost  hourly,  in  order  to  show  a 
customer  some  article,  the  cases  do  not 
get  out  of  order,  for  the  articles  moved 
have  each  a  place,  and  are  immediately 
put  back. 

A  Wise  Arrangement. 

The  stocks,  of  which  these  goods  are 
the  samples,  are  as  a  general  rule  kept 


on  shelves  reached  by  the  gallery.  An 
exception,  however,  is  made  in  the  case 
of  the  butchers'  cutlery.  Only  a  few 
inches  depth  is  needed  to  enable  samples 
of  these  being  shown  behind  the  glass. 
The  other  cabinets  are  perhaps  a  foot 
deep.  To  preserve  the  uniformity  this 
had  to  be  made  the  same  s^e,  but  we 
conserved  space  by  arranging  the  display 
of  knives  on  two  green  baize  doors, 
which,  when  the  glass  sliding  doors  are 
open,  themselves  swing  out,  showing  the 
tfock  behind. 

We  had  several  ideas  in  arranging  the 
shallow  galleries  on  each  side  of  the 
store.  To  begin  with,  this  enables  a 
greater  stock  to  be  kept.  Our  ceilings 
are  high,  and  if  we  had  not  these  gal- 
leries it  would  be  necessary  to  have  long 
ladders  with  which  to  reach  our  reserve 
stock. 

A  clerk  can  quickly  go  up  to  them  to 
secure  any  article  which  may  be  desir- 
ed— though  we  have  enough  reserve 
stock  down  stairs  to  satisfy  any  ordin- 
ary demand.  Moreover,  these  galleries 
give  another  opportunity  for  display.  We 
are  going  to  use  them  quite  extensivley 
for  placards  telling  about  our  goods — 
placards  such  as  many  manufacturers 
are  now  sending  out.  Such  signs,  I 
know,  help  to  brighten  the  store,  and 
they  also  help  to  give  the  patrons  con- 
fidence in  the  goods  carried. 

30 


These  narrow  galleries  run  off  at  the 
back  of  the  store  into  a  mezzanine  story 
of  considerable  size.  The  front  of  this 
we  are  using  as  our  office.  It  is  an  ideal 
situation  for  this,  being  quiet,  and  en- 
abling me  to  see  what  is  going  on  below. 
If  I  see  the  clerks  have  more  to  do  than 
they  can  accomplish,  I  go  down  to  help 
them.  I  can  'See  well  nigh  everything 
that  is  going  on. 

The  great  part  of  this  mezzanine  story 
we  are  using  to  show  kitchenware  and 
hotel  kitchen  equipment.  This  last  line 
requires  a  good  deal  of  space,  but  we 
have  the  room  to  give,  and  as  the  line 
pays  well  we  have  adopted  it.  There  is 
little  competition,  and  a  sale  once  made 
is  likely  to  bring  others. 

I  notice  that  a  number  of  dealers  are 
doing  away  with  the  counter  in  their 
stores.  I  can  see  what  they  hope  to  ac- 
complish by  this,  but  in  our  store  I  think 
counters  are  of  value.  We  are  reducing 
these  to  a  minimum,  however,  substituti 
for  them  silent  salesmen  which  enable 
the  attractive  display  of  attractive  lines. 

Uses  of  the  Counter. 
But  there  we  sell  a  large  number  of 
tools,  among  others  some  heavy  ones. 
We  have  a  good  trade  with  carpenters 
and  contractors,  and  we  have  found 
these  men  like  to  lay  the  tools  down  up- 
on the  counter.  The  glass  top  of  a  silent 
(Concluded  on  page  35.) 


Making  Room  for  the  Fall  Stock 

The  Advisability  of  Conducting  Midsummer  Sales  to  Clear  Out  Surplus  Sum- 
mer Stocks  discussed — The  success  Achieved  by  Thornton  Bros.,  Bradford — A 
Large  Stock  Disposed  of  in  Two  Week's  Time. 


A  rapid  turnover  is  what  every  hard- 
wareman  desires.  The  coming  and  going 
of  customers,  the  musical  clank  of  the 
cash  register,  the  rapid  transfer  of  goods 
from  shelf  to  purchaser;  these  are  the 
things  that  most  please  the  merchant. 
The  faster  the  turn-over,  the  larger  the 
profit  is  at  the  end  of  the  year,  and  the 
bigger  opportunity  the  dealer  has  to  im- 
prove his  methods  and  widen  the  scope 
of  his  business. 

There  are  a  good  many  things  which 
help  to  improve  the  turnover;  attractive 
store  premises,  courteous  service,  the 
handling  of  best  quality  goods.  One  of 
the  most  important,  however,  is  success 
in  keeping  the  stock  new  and  thor- 
oughly seasonable.  Nothing  is  more 
detrimental  to  business  than  the  pres- 
ence in  the  store  of  old  and  palpably 
shopworn  stock.  Let  the  flotsam  and 
jetsam  of  the  trade  of  past  seasons 
collect  on  the  shelves  and  on  counter 
corners  and  the  result  will  be  a  gradu- 
ally slackening  up  all  around.  The  busi- 
ness has  to  carry  all  this  unsalable  junk 
and  its  course  is  impeded  as  the  natural 
result. 

The  worst  feature  is  that  the  ac- 
cumulation of  old  stock  is  just  as  sure 
and  as  rapid  as  compound  interest.  If 
the  store  contains  a  certain  amount  of 
unsalable  material,  more  will  collect ; 
probably  for  the  same  reason  that  on-> 
fly  attracts  more  flies. 

It  pays  the  hardwareman,  therefore, 
to  keep  down  these  seemingly  unavoid- 
able accumulations  of  old  stock  by  rigid 
measures.  Many  dealers,  who  are  on 
general  principles  sincere  believers  in 
the  one-price  policy,  are  so  convinced  of 
the  danger  of  keeping  old  stock  on  their 
hands  that  they  hold  clearing  sales 
whenever  they  find  that  the  necessity 
has  arisen.  They  believe  it  is  better  to 
sell  the  goods  at  a  smaller  profit  than  to 
keep  them  so  long  that  nothing  is  rea- 
lized in  the  end,  that  it  is  better,  even, 
to  suffer  an  actual  loss  than  to  preju- 
dice the  disposal  of  the  rest  of  the 
stock.  In  the  opinion  of  the  writer,  they 
are  fully  justified  in  this  opinion. 

The  course  of  each  year  is  marked  by 
the  coming  and  going  of  certain  well-de- 
fined selling  seasons.  Each  season  is 
succeeded  by  periods,  more  or  less  brief, 
of  comparative  depression.  It  is  during 
these  "off  seasons"  that  clearing  sales 
should  be  held. 

At  the  present  time,  the  hardware- 
man  should  make  sure  that  he  is  not 
going  to  find   himself     loaded  up  with 


summer  goods  when  the  demand  for  the 
same  ceases.  People  who  are  going  to 
buy  screen  doors  this  summer  have,  ex- 
cept in  rare  cases,  already  done  so.  The 
bulk  of  the  business  has  been  done  in 
similar  lines.  On  the  other  hand,  the 
demand  is  growing  in  harvest  tools,  pre- 
serving kettles,  binder  twine.  Demand 
is  veering  with  the  advance  of  the  sea- 
son. It  is  time,  therefore,  for  the  dealer 
to  see  that  he  is  not  going  to  be  com- 
pelled to  carry  over  a  stock  of  summer 
goods. 

Hold  Midsummer  Sale. 

There  is  an  additional  reason  why  a 
midsummer  sale  should  be  held.  The 
fall  is  a  busy  season  in  the  hardware 
store,  particularly  in  the  stove  depart- 
ment. A  rearrangement  of  the  stock 
is  necessary.  If  the  dealer  has  to  give 
room  to  a  lot  of  left-over  summer  goods, 
he  cannot  display  his  fall  stock  to  the 
fullest  advantage. 

Clear  the  decks  for  action  by  dispos- 
ing of  what  is  left  of  the  summer  stock 
before  it  is  necessary  to  bring  the  fall 
goods  forward. 

Cleared  Out  Stock. 

As  an  example  of  the  good  results 
which  can  be  obtained  with  midsummer 
sales,  the  experience  of  Thornton  Bros., 
Bradford,  Ontario,  is  significant. 

Late  in  June  Thorton  Bros,  decided  to 
hold  a  big  sale  and  fixed  the  opening 
date  for  Friday,  June  28.  Their  reas- 
ons for  holding  the  sale  were  as  stated, 
on  general  lines,  above.  In  their  adver- 
tising matter  they  declared  that  they 
were  "going  to  add  several  new  lines  of 
merchandise  and  must  clear  out  all  the 
summer  stock  to  make  room  for  the 
new  goods." 

The  sale  was  advertised  in  full  page 
space  in  the  local  papers,  and  prepara- 
tions for  the  big  event  were  made  on  a 
wholesale  scale.  The  goods  to  be  sold 
were  moved  to  the  front.  Price  tags 
were  used,  each  article  on  sale  being 
priced  in  large  figures. 

Small  Articles  Featured. 

Thornton  Bros,  have  made  a  feature  of 
counters  for  the  sale  of  articles  vari- 
ously priced  from  5  cents  to  25.  To 
quote  W.  H.  Thornton,  this  has  been 
"the  best  feature  of  the  store."  These 
counters  were  heaped  up  with  small 
articles  for  the  sale  and  the  greatest  in- 
terest centered  around  them. 
A  Cash  Sale. 

Reductions  were  offered  on  all  lines, 
but  spot  cash  was  demanded.     The  firm 
are  gradually  working  over  to  the  cash 
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system.  They  are  convinced  that  it  is 
the  best  method  of  conducting  business, 
but  believe  that  it  is  wiser  to  effect  the 
change  by  degrees  than  to  do  so  at  one 
stroke.  However,  in  a  sale  of  this  kind, 
they  impose  a  rigid  cash  provision  and 
have  no  difficulty  in  securing  the  money. 

Among  the  goods  placed  on  sale  were 
screen  doors,  screen  door  hinges,  screen 
windows,  spray  pumps,  oil  stoves,  gaso- 
line stoves,  hay  fork  outfits,  lawn  mow- 
ers, paint  oil,  par'is  green,  egg  baskets, 
hay  forks,  galvanized  pails,  chicken 
fence  rolls,  hay  forks,  and  countless  arti- 
cles of  a  small  nature.  A  stock  of  ap- 
proximately $15,000  was  placed  on  sale. 
Speedily  Cleared  Out. 

And  now  for  the  results.  It  had  been 
intended  to  continue  the  sale  for  three 
weeks,  but  it  "caught  on"  to  such  an 
extent  that  the  stock  was  practically 
cleared  out  in  two  week's  time!  There 
was  a  steady  demand  during  that  period. 
The  store  was  kept  open  every  evening 
during  the  fortnight,  except  on  Thurs- 
days, a  half-holiday  being  observed  on 
that  day  in  Bradford.  At  the  end  of  the 
two  weeks  the  sale  was  declared  over 
and  the  special  prices  offered  were  with- 
drawn. It  had  been  a  huge  and  unpre- 
cedented  success. 

Other  firms  are  meeting  with  equal 
success,  not  only  in  midsummer  sales, 
but  in  the  holding  of  clearing  sales  at 
other  seasons  of  the  year.  When  pro- 
perly and  conservatively  conducted,  they 
are  found  to  be  not  only  expedient,  but 
profitable.  There  is  no  reason  why  a 
reasonable  profit  cannot  be  made  on  all 
goods  disposed  of. 


BIG    HARDWARE    STOCK. 

Sacramento,  July  8. — An  official  re- 
port of  an  operation  performed  upon 
Miss  Letitia  Miller  of  San  Rafael,  for 
the  removal  of  1,097  articles,  mostly 
metal,  from  her  stomach,  says  she  is 
on  the  road  to  recovery.  The  report 
was  filed  with  the  State  Board  of  Con- 
trol.    These  articles  were  removed: 

One  hundred  and  eight  wire  hair- 
pins, 55  open  safety  pins,  21  broken 
pins,  5  prune  seeds,  23  buttons,  three 
collar  buttons,  13  nails,  three  screw 
eyes,  40  tacks,  one  staple  an  inch  long, 
five  parts  of  teaspoons,  425  broken  pieces 
of  hairpins,  one  piece  of  string,  one 
piece  of  thread,  104  unidentified  odds 
and  ends,  mostly  metal,  nine  parts  of 
combs  and  280  small  pins. 
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SECURE  EARLY  SHIPMENTS. 

Stove  manufacturers  report  that  the  majority  of  retail 
dealers  are  placing  their  orders  for  fall  stocks  early  this 
year,  but  that  they  still  exhibit  the  same  reluctance  to 
receiving  early  shipments.  In  view  of  the  circumstances, 
this  course  is  not  wise.  There  are  good  reasons,  undoubt- 
edly, for  the  desire  of  the  dealers  to  postpone  shipments 
until  such  time  as  the  stock  will  be  actually  needed,  lack  of 
store  room  being  the  foremost;  but  there  are  still  greater 
reasons  for  stipulating  early,   if  not  immediate,  shipment. 

The  transportation  problem  is  a  serious  one  at  the 
present  time.  The  railway  companies  have  not  the  facili- 
ties to  handle  promptly  the  traffic  which  comes  to  them. 
Shipments  are  very  much  delayed  as  a  result.  From 
present  indications,  the  fall  trade  in  stoves  is  going  to 
break  all  established  records  and  this  will  mean  conges- 
tion. Dealers,  who  do  not  get  their  stocks  in  early,  will 
have  to  wait  later,  possibly  at  a  time  when  delay  means 
loss  of  business.  Certainly  this  is  one  occasion  when  it 
will  pay  the  hardwareman  to  "order  early  shipments  and 
avoid  the  rush."  With  the  goods  shipped  now  and  dated 
September  1,  the  only  problem  facing  the  dealer  would 
be  the  housing  of  his  stock  until  such  time  as  harvest  tools 
and  other  summer  lines  are  disposed  of. 


THE  TROUBLE  WITH  PARIS  GREEN. 

According  to  the  song,  men  want  what  they  want  when 
they  want  it.  Also,  it  might  be  added,  they  want  what 
they  want  the  way  they  want  it.  Which,  as  is  shown  by 
the  present  condition  of  the  paris  green  market,  means 
that  they  must  order  well  in  advance. 

Paris  green  is  scarce  at  present,  but  it  can  be  sup- 
plied. The  trouble  is  that  it  cannot  be  supplied  in  the 
way  which  many  desire.  The  makers  have  little  to  go 
upon  in  preparing  their  stock.  They  can  figure  that  the 
dealers  will  call  for  their  supply  in  much  the  same  form 
as  they  did  the  previous  year.  But  the  best  made  plans 
of  mice  and  men — you  know — gang  aft  agley.  It  was  so 
with  this  plan  this  year.  Last  season  dealers  ordered  a 
great  part  of  their  paris  green  in  50  pound  drums.  This 
year  they  are  seeking  delivery  in  one  pound  tins. 

The  orders  for  paris  green,  are,  of  course,  largely 
placed  in  the  fall.  But  at  that  season,  those  ordering 
merely  mention  the  quantity  wanted,  saying  they  will 
specify  how  they  want  it  later  on.  This  was  the  pro- 
cedure this  year.  The  manufacturers  could  not  get  early 
advice,  so,  when  the  heavy  ordering  for  tins  came  in — 
an  unprecedented  ordering — the  stock  was  not  on  hand  to 


fill  it.  Moreover,  the  intense  heat  made  it  impossible  to 
fill  tins,  as  this  menaced  the  health  of  the  workmen.  As 
a  result,  dealers  will  have  to  take  a  good  part  of  their 
paris  green  in  a  form  which  is  not  exactly  what  they  want. 
Those  who  mentioned  early  not  only  what  quantity  they 
wanted,  but  also  how  they  wanted  it,  of  course  got  their 
supply. 


STIMULATING  SUMMER  BUSINESS. 

A  lazy  man  can  always  find  excuses  to  explain  away 
his  lack  of  energy.  Sometimes  he  finds  an  excuse  ready 
made,  an  excuse  which  has  been  generally  accepted  as 
a  fact,  even  by  men  of  more  energetic  mold.  Such  an 
excuse  is  the  Summer  Slump  Myth,  the  barrier  behind 
which  men,  who  do  not  care  to  work  in  warm  weather,  find 
a  convenient  hiding  place. 

The  salesman  who  does  not  care  to  hustle  for  orders 
when  the  heat  is  such  that  work  spells  discomfort,  explains 
his  failure  to  secure  orders  on  the  ground  that,  "You 
can 't  sell  goods  in  the  middle  of  summer. ' '  The  merchant 
who  feels  inclined  to  comfortably  let  things  slide,  applies 
the  same  excuse  as  a  sop  to  his  conscience. 

Undoubtedly  the  warm  weather  does  create  among 
the  people,  the  ultimate  consumers,  an  inclination  to  Ipf. 
things  slide,  and  to  postpone  shopping,  among  other 
things.  This  should  be  accepted  as  a  signal  for  the 
merchant  to  go  after  business  a  little  harder  to  offset  the 
increased  indifference  of  the  consumer  rather  than  an 
excuse  for  extended  loafing.  He  should  figure  that  it  is 
better  to  combat  the  lazy  germ  in  customers  rather  than 
to  encourage  its  spread  by  letting  it  grow  on  himself. 

Speaking  in  all  due  seriousness,  there  is  no  reason 
why  business  cannot  be  made  quite  as  good  in  summer  as 
it  is  at  other  seasons,  if  the  merchant  features  the  right 
class  of  goods.  A  discerning  campaign  will  bring  results 
in  the  dog  days  just  as  surely  as  at  times  when  weather 
conditions  are  more  favorable. 

® ■ 


SCARCITY  IN  METALS. 

The  scarcity  in  metals  is  becoming  more  pronounced 
all  the  time.  Shortages  are  developing  all  along  the  line, 
and  although  no  crisis  has  yet  been  reached,  it  is  appar- 
ent that  the  situation  is  not  reassuring. 

Getting  down  to  the  root  of  the  matter,  it  is  apparent 
that  the  consumption,  in  this  country,  and  in  all  others 
as  well,  has  largely  increased.  Although  varying  con- 
ditions and  manipulation  are  accepted  as  reasons  for  some 
shortages,  the  growth  of  consumption  is  the  cause  under- 
lying all. 

In  many  lines,  consumption  is  no  longer  traveling  in 
double  harness  with  production.  It  is  forging  ahead. 
Under  the  circumstances,  predictions  are  freely  and  con- 
fidently made  that  prices  will  go  higher.  This,  of  course, 
would  have  the  inevitable  effect  on  the  prices  of  goods 
into  the  manufacture  of  which  metals  enter. 


POINTED  EDITORIALS. 

The  days  of  the  turpentine  dopester  are  numbered. 

*  •    * 

Remember  that  a  really  good  clerk  is  working  for  him- 
self as  well  as  for  you. 

*  *     * 

Watch  for  next  week's  issue.     It  will  contain  many 
articles  of  particular  interest. 
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Swatting  the  fly  may  be  cruel  from  the  fly's  stand- 
point, but  it  is  humanitarian  from  man's. 

The  iconoclast  is  never  a  good  salesman.     Criticism 

of  the  opposition  does  not  make  sales. 

*  *     * 

The  model  store  is  hard  to  find,  but  that  of  the  Bernier 
Hardware  Co.,  illustrated  in  this  issue,  comes  close  to 
the  mark. 

John  D.'s  indebtedness,  by  the  way,  is  for  buns. 
Many  men  have  got  deeper  involved  than  this  over  a 
single  "bun." 

The  paint  campaign  should  begin  with  the  exterior  of 
the  store.  From  the  standpoint  of  the  hardware  dealer, 
paint  parsimony  is  poor  policy. 

Clear  the  decks  for  action.  It  will  not  do  to  devote 
all  the  space  in  the  store  to  summer  goods  when  fall 
business  is  looming  up  "in  the  offing." 

*  *     * 

This  kind  of  weather  makes  the  most  aggressive  men 
feel  they  would  rather  whip  a  trout  fly  through  the  alders 
than  close  a  sale.    The  holiday  germ  is  in  the  blood. 

*  *     * 

John  D.  Rockefeller  is  named  debtor  to  the  extent  of 
56  cents  by  a  confectionery  firm  which  has  just  failed. 
It  is  not  likely  this  reverse  to  John  D.  will  cause  a  gen- 
eral advance  in  oil. 

*  *     * 

Toronto  hardwareman  reports  the  sale  of  two  dozen 
pairs  of  roller  skates  in  two  weeks.  Some  of  the  dealers 
who  read  this  note  have  probably  never  even  considered 

handling  roller  skates. 

*  *     * 

With  Parcels  Post  dangerously  close,  the  United  States 
hardwareman  finds  the  problem  of  distribution  in  the 
trade  a  most  serious  one.  Undoubtedly,  a  crisis  is  near 
at  hand  on  the  other  side  of  the  line. 

*  *     * 

Men  will  sometimes  flout  facts  and  hug  delusions. 
Which  accounts  for  the  faith  most  men  pin  to  that  mis- 
chievous old  delusion,  the  Summer  Slump  Myth.  Just 
about  time  it  was  banished  for  good  and  all. 

*  *     * 

Do  you  distribute  your  cost  of  doing  business  over 
all  goods  equally  or  according  to  the  nature  of  each  line 
and  the  position  allotted  in  the  store?  This  question  is 
dealt  with  in  next  week 's  issue  of  Hardware  and  Metal. 

*  *     * 

American  hardwaremen  complain  that  as  many  as 
fourteen  jobbers'  salesmen  call  on  them  every  week.  It 
is  hard  on  the  retailer,  but  also  hard  on  the  traveler.  Who 
would  care  to  occupy  the  shoes  of  the  fourteenth  man 
around  ? 

*  *     * 

When  a  team  does  not  trot  evenly,  there  is  usually 
trouble  for  the  occupants  of  the  vehicle.  Metal  produc- 
tion and  metal  consumption  are  not  making  even  progress 
any  more.  Consumption  is  getting  too  skittish  for  pro- 
duction.   What  will  be  the  result? 

Conditions  in  Canada  differ  radically  in  many  respects 
from  what  is  found  in  the  United  States.  It  is  not  advis- 
able, therefore,  to  reach  the  conclusion  that  what  goes 
on  there  is  going  on  here  also.  This  is  particularly  true 
of  the  hardware  trade,  where  American  and  Canadian 
conditions   are   widely   divergent. 


One  Hundred  Years  Ago 


^HE  human  mind  has  a  distinct  turn  toward  reminis- 
A  cence  and  nothing  interests  us  more  than  records  and 
anecdotes  of  the  misty  past.  We  are  all  antiquarians 
more  or  less.  Hardwaremen  will,  therefore,  evince  a 
healthy  interest  in  records  dealing  with  retail  ironmongery 
of  so  remote  a  date  as  1812. 

One  hundred  years  ago  hardware  shops  in  Canada 
were  undoubtedly  few  and  far  between.  As  far  as  we 
know  there  are  not  any  firms  in  the  Dominion  to-day 
which  date  that  far  back.  In  the  Old  Country,  however, 
there  are  many  hardware  concerns  which  have  been  doing 
business  at  the  same  stand  for  longer  periods  than  a 
century.  In  dealing  with  the  centenary  of  one  of  these, 
Lowdell,  Cooper  &  Co.,  Lewes,  Sussex,  the  Ironmonger 
gives  some  information  relative  to  trade  conditions  in  the 
early  years  of  the  nineteenth  century. 

The  typical  store  of  that  date  was  different  from  the 
store  of  to-day.  Our  forbears  had  not  learned  to  appreci- 
ate the  value  of  displaying  goods.  Their  windows  were 
small  with  heavily  leaded  panes.  There  was  seldom  any- 
thing on  the  outside  to  indicate  the  nature  of  the  stock 
carried  within,  unless  it  were  a  sign  of  a  distinctly  gen- 
eral description— a  midshipman  for  a  ship  chandler's  shop, 
say,  or  a  large  pair  of  spectacles  to  denote  the  optician. 
The  store  of  Lowdell,  Cooper  &  Co.  in  1812  was  a  heavy, 
stone-front  building,  looking  more  like  a  grammar  school 
than  a  "hive  of  commerce."  Over  the  door  was  the 
single  word,  "Lowdell." 

The  old  books  of  the  original  proprietors  are  full  of 
quaint  entries  and  records  which  throw  light  on  the  nature 
of  the  business  transacted  by  the  ironmonger  of  1812 
and  the  kind  of  stock  he  carried.  There  is,  for  instance, 
an  entry  against  a  Mr.  Soper  of  Enfield  for  one  dozen 
jockey  combs.  Perhaps  some  reader  can  tell  us  what  a 
"jockey  comb"  was.  Can  it  be  that  race  track  etiquette 
in  those  days,  when  horse  racing  was  at  its  prime,  was  so 
severe  that  the  jockey  had  to  be  currycombed  as  well  as 
his  mount  ?  A  farmer  is  charged  with  a  dozen  iron  spoons. 
Aesthetic  tastes,  apparently,  had  not  been  so  highly  cul- 
tivated in  those  early  years.  One  curious  entry  refers  to 
"three  double  keys  neat"  and  this  is  interpreted  in 
modern  terms  as  "blanks."  Some  men  still  drink  their 
whiskey  neat — though  not,  if  records  can  be  trusted,  with 
the  staying  power  that  distinguished  the  late-Georgian 
bibster — but  "keys  neat,"  as  a  term,  has  lost  all  signifi- 
cance. An  entry  against  one  Mr.  Markwick,  of  Chailey, 
includes  such  goods  as  cut  brass,  glue,  glasspaper,  bed 
sacking  and  bed  cord.  Can  any  bright  clerk  explain  off- 
hand each  one  of  these  items?  Referring  to  still  another 
entry,  The  Ironmonger  says :  ' '  Those  were  the  days  when 
papier-mache  trays  were  in  vogue.  For  July  13,  1812, 
there  is  a  record  of  two  sales  to  a  Mr.  Tourle,  of  Swan- 
borough  (though  the  name  was  spelt  'Swanburgh'  in  those 
days),  of  a  32-inch  tray  and  a  22-inch  waiter  with  a  hare 
and  greyhound  centre.  Evidently  a  big  size  and  a  sport- 
ing picture  appealed  to  the  purchaser."  The  times  have 
not  changed  in  that  respect. 

However,  one  must  not  run  away  with  the  idea  that 
the  Georgian  tradesman  was  slow.  He  was  already  feel- 
ing his  way  toward  business  "short  cuts"  and  spelling 
reform.  Business  entries  spell  tacks  "t-a-x. "  One  clerk, 
apparently  of  a  facetious  turn  of  mind,  went  so  far  as 
to  enter  up  a  pudding  mould  as  one  "blamonge. " 

Business  was  not  transacted  with  the  rush  that  char- 
acterizes everything  to-day.  The  traveler  or  "bagman" 
made   his   rounds  by  stage  coach   or  in   his  own   chaise. 


Start  the  Fall  Stove  Campaign  Early 

A  Record  Trade  is  in  Sight  and  Dealers  Should  Make  Every  Effort  to  Prepare 
for  it  Well  in  Advance — The  Advantages  of  Constructive  Salesmanship — Using 
the   Tinshop   as    an   Adjunct — Get   Out  After   the   Furnace   Trade. 

Written  for  Hardware  and  Metal  by  an  Ontario  Stove  Dealer. 


The  stove  trade  and  everything  re- 
lating thereto  should  be  given  more  ser- 
ious consideration  by  the  hardwareman 
this  fall  than  ever  before.  The  demand 
is  going  to  be  greater  than  ever.  Present 
indications  all  point  to  a  record  trade. 

This  assertion  is  based  on  facts.  There 
has  been  an  unprecedented  activity  in 
building  operations  in  all  parts  of  the 
country  and  naturally  enough  the  activ- 
ity has  spread  to  every  industry  and  is 
felt  in  all  directions.  The  stove  trade  up 
to  the  present  time  has  reflected  this 
activity  to  a  marked  degree.  There  have 
been  heavy  sales  and,  what  is  more  to 
the  point,  a  steady  undercurrent  of  en- 
quiry, pointing  to  a  certain  demand  in 
the  fall.  The  possibilities  of  fall  trade 
are  big  indeed. 

The  past  season  has  been  a  record  one 
for  gas  stoves.  People  who  have  never 
been  able  to  boast  a  gas  stove  before, 
have  been  investing.  Once  a  luxury,  to 
be  found  only  in  the  homes  of  the  well- 
to-do  the  gas  stove  has  become  a  neces- 
sity. The  kitchen  in  the  average  home 
to-day  boasts  both  coal  and  gas  range. 
This  is  an  economical  measure  in  reality. 
Gas  is  cheaper  to-day  and  can  be  used 
for  cooking  at  a  comparatively  small 
expenditure. 

The  largely  increased  demand  for  gas 
stoves  has  not  hurt  the  coal  range  trade. 
The  gas  stove  serves  as  an  "auxiliary 
plant."  In  fact  the  range  trade  will  be 
bigger  than  ever  this  fall.  People  are 
showing  more  of  a  tendency  to  buy  the 
best  grades.  They  are  realizing  that  a 
cheap  purchase  is  poor  economy  and 
are  more  ready  to  lay  out  a  larger  sum 
at  the  start  with  the  certainty  of  getting 
it  back  one  hundredfold  in  increased 
comfort  and  length  of  service. 

Start  in  Early. 

With  such  rosy  prospects  for  the  fall 
trade,  dealers  should  see  to  it  that  they 
are  well  prepared.  The  demand  is  going  to 
be  of  such  substantial  proportions  that 
the  dealer  cannot  hope  to  cope  with  it  to 
his  own  and  his  customers'  satisfaction 
unless  he  prepares  himself  ahead  of 
time.  It  will  not  be  possible  to  leave 
everything  until  the  last  moment  this 
year. 

When  you  come  to  think  of  it,  an  early 
start  is  the  main  consideration  in  most 
things.  The  athlete  who  lingers  on  the 
starting  line  is  never  in  front  at  the 
tape.     The  man  who  gets  down  early  to 


IN  A  NUTSHELL. 

Present  indications  point  to  a  rec- 
ord fall  stove  trade. 

Once  a  luxury,  the  gas  stove  has 
become  a  necessity. 

The  local  dealer  cannot  sit  back  if 
he  ivants  to  keep  trade  out  of  the 
claws  of  the  catalogue  house. 

People  can  be  convinced  by  a 
constructive  line  of  argument  but  the 
destructive  kind  of  talk  often  has  the 
opposite  effect. 

Warm-air  heating  is  here  to  stav. 
Tt  is  gaining  in  popularity  all  the 
time. 


his  office  or  store  is  the  one  who  works 
up  the  biggest  business. 

The  stove  dealer  must  start  early  be- 
cause he  has  a  great  deal  of  opposition 
to  contend  with.  The  mail-order  houses 
are  always  "on  the  job."  The  local 
dealer  cannot  sit  back  and  take  it  easy 
if  he  wants  to  keep  the  trade  in  his  sec- 
tion out  of  the  claws  of  the  catalogue 
house. 

A  more  important  reason  still,  how- 
ever, is  that  business  in  stoves  must  be 
worked  up  carefully  and  patiently. 
People  do  not  rush  off  to  buv  stoves  on 
the  spur  of  the  moment.  If  a  woman 
needs  a  new  kettle,  she  goes  right  down 
to  the  hardware  store  and  buys  it.  If 
a  man  wants  a  hammer,  he  buys  it  at 
once.  But  if  a  certain  family  decide 
that  they  need  a  new  heater  or  range, 
they  think  the  matter  over  carefully, 
consult  their  bank  book,  read  advertise- 
ments, study  stove  literature  and,  gener- 
allv  speaking,  go  into  the  matter  very 
cirefully.  Their  interest  begins  prob- 
ably a  month  or  more  before  the  time 
when  thev  actually  make  the  purchase. 
It  follows,  then,  that  the  families  who 
will  buv  stoves  in  the  fall  are  at  the 
present  time  beginning  to  take  an  interest 
in  the  subject.  The  dealer  who  can  en- 
s-age their  attention  now  by  his  aggres- 
siveness is  most  likely  to  secure  them 
as  customers  when  they  finally  decide  to 
act. 

Constructive  Salesmanship. 

Selling  a  stove  is  a  hard  proposition. 
The  purchaser  knows  that  he  must  pay 
a  big  sum  of  money  and  he  has  to  be 
convinced  on  every  point.  You  have  to 
show  him  that  a  cheap  stove  is  a  poor 
investment,  you  have — in  many  cases,  at 
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least — to  get  him  away  from  the  mail 
order  idea,  you  have  to  demonstrate  the 
good  points  of  your  stove.  Stove  sales- 
manship is  a  study. 

There  are,  roughly  speaking,  two 
classes  of  stove  salesmen — the  construc- 
tive and  the  destructive.  The  latter  is 
the  blustery,  bombastic  sort  of  fellow 
who  directs  all  his  arguments  to  show- 
ing the  bad  points  of  other  make*  of 
stoves.  He  deals  in  comparisons.  In- 
stead of  showing  that  his  stove  is  the 
very  one  for  the  customer,  he  tries  to 
prove  that  it  is  better  than  the  stoves 
of  the  dealer  over  the  way.  This  class 
of  salesman  is  generally  a  master  of 
what  might  be  termed  "glittering  gen- 
eralities." He  makes  sweeping  asser- 
tions and  claims  a  degree  of  perfection, 
amounting  to  infallibility,  for  his  stove 
but  does  not  back  up  his  claims  with  the 
necessary  facts. 

The  constructive  salesman  is  by  long 
odds  the  better  man  of  the  two.  He 
avoids  comparisons  and  devotes  hit  time 
to  explaining  fully  the  good  points  of  the 
stove  he  is  demonstrating.  He  makes 
his  explanations  practical  and  convinc- 
ing. If  pressed,  he  will  refer  to  the  op- 
position but  never  in  a  disparaging  way. 
He  will  even  acknowledge  that  the  other 
dealer  carries  a  good  make  of  stoves ;  not 
as  good  as  his  own,  of  course.  This 
style  of  salesmanship  is  just  what  our 
term  implies — it  is  constructive.  It  has 
the  ring  of  sincerity  which  the  other 
lacks.  People  can  be  convinced  by  a 
constructive  line  of  argument  but  the 
destructive  kind  of  talk  often  hat  the 
opposite  effect. 

Yes,  the  main  thing  about  selling  a 
stove  is  to  know  the  stove,  to  understand 
it  from  top  to  bottom,  through  and 
through.  The  man  who  wants  to  beeome 
proficient  should  devote  his  time  to 
studying  the  questions  of  stove  construc- 
tion and  operation  to  collecting  informa- 
tion on  all  points. 

Tinning  Work  and  Stoves. 

Hardware  dealers  have  shown  a  ten- 
dency of  late  to  discuss  the  value  of  the 
tinshop.  Wonder  if  they  ever  stopped 
to  consider  the  worth  of  the  tinniag  de- 
partment as  an  adjunct  to  their  stove 
trade  ?  It  certainly  helps  to  bring  along 
business. 

In  the  first  place,  the  dealer  wha  has 
a  tinning  department  can  give  better  ser- 
vice. He  has  practical  men  to  instal  the 
stoves  sold   and  to  see  that  they  work 
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properly.    In  cases  of  complaint,  he  can 
give  prompt   attention. 

Then  look  at  the  husiness  which  can  be 
brought  in.  The  tinsmith  has  a  splendid 
opportunity  to  pick  up  information  and 
tips  which  are  invaluable  to  the  stove 
salesman.  He  goes  from  house  to  house 
repairing  eavetroughing,  putting  up 
stove  pipes,  and  so  on  and  he  is  thus  in 
a  position  to  find  out  where  stoves  are 
needed.  The  tinsmith  who  keeps  his 
eyes  open  can  keep  his  employer  sup- 
plied with  a  list  of  live  stove  prospects. 

Bxperience  has  taught  that  business  in 
stoves  and  tinning  work  runs  parallel.  If 
business  is  brisk  in  one,  it  is  brisk  in 
the  other. 

Feature  the  Furnace. 

Does  the  average  hardwareman  appre- 
ciate to  the  fullest  extent,  the  import- 
ance of  the  furnace?  Some  will  tell 
you  that  the  hot-water  and  steam-heat- 
plants  are  replacing  the  furnace  en- 
tirely. How  is  it.  tben,  that  more  furn- 
aces are  being  made  and  sold  than  ever 
before  ? 

The  man  who  builds  a  house  worth 
$4,800  or  upwards  probably  has  a  steam 
or  hot  water  plant  installed.  But  what 
percentage  of  the  houses  built  to-day 
coat  that  much?  The  percentage  is  very 
small  indeed.  The  majority  of  houses 
rua  about  $1,700  to  $2,500  and  the  furn- 
ace is  the  ideal  method  of  heating  for 
homes  of  that  size. 

Warm-air  heating  is  here  to  stay.     It 
is  gaining     in  popularity     all  the  time. 
Make  no  mistake  on  that  score. 
Some  of  the  Advantages. 

The  furnace  has  many  advantages  all 
ita  own.  It  heats  the  house  well  at  a 
minimum  cost.  It  is  easily  operated. 
It  provides  humidity.  It  does  not  use 
up  floor  space  in  all  the  rooms  as  in 
the  case  of  other  heating  installations. 

All    these    are    prime    talking    points. 
Make  good  use  of  them,  Mr.  Dealer. 
Now  is  the  Time. 

The  furnace  trade  is  important  enough 
to  justify  a  display  of  energy,  even  to 
the  extent  of  going  out  after  business. 

Houses  are  in  course  of  construction. 
They  have  not  yet,  in  a  majority  of 
cases,  reached  the  point  where  the  heat- 
in*  apparatus  has  been  installed.  It 
would  pay  the  hardware  dealer  to  get 
out  now  and  call  on  the  architects,  build- 
era  and  owners.  Furnaces  will  be  in- 
stalled in  a  ureat  many  of  these  homes 
but  they  should  be  put  into  a  lot  more 
wbieh  will  otherwise  be  provided  for  in 
another  way.  Get  your  talking  points 
well  fixed  in  mind  and  proceed  to  bom- 
bard the  owners  and  architects.  The 
furnace  is  a  <rood  "talking  proposition" 
for  the  dealer  who  makes  use  of  the 
faets  at   his  disposal. 

The  First  of  the  Campaign. 

To  hark  back  to  the  beginning,  the 
fail  campaign  should  start  at  once.     In 


the  opinion  of  the  writer,  the  dealer 
should  start  such  work,  as  may  be  term- 
ed educational,  now.  He  should  have 
his  stove  stock  where  it  can  be  seen  and 
he  should  make  sure  that  it  is  seen  to 
advantage.  In  other  words,  the  stoves 
should  be  looking  their  best.  A  window 
display  or  two  and  some  newspaper  ad- 
vertising will  be  found  resultful.  Imme- 
diate results  mav  not  be  obtained  but  the 


good    will   manifest   itself  later   la     tike 
season. 

The  dealer  should  begin  also,  to  get 
his  lines  out  for  "probables."  Careful 
sounding  will  provide  him  with  a  list  of 
people  who  are  likely  to  purchase  staves 
this  fall.  He  can  then  proceed  to  "con- 
centrate" on  them,  sending  out  litera- 
ture and  perhaps  even  making  personal 
calls. 


Standard  of  Purity  for  Turpentine  Set 

It  Has  Been  Brought  Under  Act  Respecting  the  Adulteration 
of  Food — Must  be  Free  From  Mineral  Oil — Act  Will  Allow  of 
Prosecution  for  Adulteration. 


Canada  now  has  a  standard  of  purity 
for  turpentine  which  will  allow  of  pro- 
secution for  adulteration.  Hitherto 
there  has  been  no  standard  set  by  law, 
and  it  is  alleged  that  a  great  deal  of 
turpentine  has  been  sold  by  unscrupu- 
lous firms  which  did  not  measure  up  to 
the  mark  recognized  by  most  reliable 
dealers  or  that  now  established  by  law. 

In  fact,  the  last  circular  on  turpen- 
tine issued  by  Inland  Revenue  Depart-, 
ment,  in  July,  1910,  showed  a  great 
many  samples  to  contain  petroleum, 
which  would  mean  adulteration  under 
the  new  act,  which  says  that  it  must  be 
entirely  free  from  mineral  oil. 

Since  the  inspection  of  samples  in 
1910,  it  has  been  felt  that  a  standard 
was  necessary  to  protect  purchasers,  re- 
sulting in  the  addition  of  turpentine  to 
the  act  respecting  adulteration  of  food 
and  other  articles,  and  defining  it  as  fol- 
lows : 

I.  When  turpentine  is  sold  as  a  drug, 
for  medicinal  purposes  or  to  the  order 
of  a  physician,  it  shall  meet  pharmaco- 
poeia! requirements  as  provided  by  sec- 
tion 7  of  the  said  act. 

II.  Wh^  turpentine  is  sold  under 
any  other  conditions  than  for  purposes 
of  medicine,  as  above,  it  shall  meet  the 
following  requirements : — 

1.  It  shall  be  entirely  free  from  min- 
eral oil. 

2.  Unless  sold  as  wood  turpentine,  it 
shall  absorb  not  less  than  340  times  its 
weight  of  iodine  (Hubl  solution  and  me- 
thod). If  sold  as  wood  turpentine  it 
shall  absorb  not  less  than  240  times  its 
weight  of  iodine  by  same  method. 

3.  The  undissolved  (unpolymerized) 
residue  on  treatment  of  lOcc  with  40cc 
of  a  sulphuric  acid  containig  20  per  cent, 
of  the  fuming  acid,  shall  not  exceed  10 
per  cent,  by  volume  of  the  sample. 

4.  The  refractive  index  of  this  resi- 
due shall  be  not  less  than  1.495C  at  20C. 

5. — The  refractive  index  of  the  sample 
at  20  deg.  C.  shall  lie  between  1.4680  and 
1.4730. 

6.  The  specific  gravity  of  the  sample 
at  20  deg.  C.  shall  not  be  less  than 
0.860. 


7.  The  initial  boiling  point  shall  nat 
be  lower  than  150  deg.  C.  under  ordinary 
atmospheric    pressure. 

8.  At  least  75  per  cent,  by  valnnte 
shall  distill  below  160  deg.  C. 

9.  The  residue  on  evaporation  over  a 
steam  bath  shall  not  exceed  two  (2)  per 
cent. 


PLANNING   AND   ARRANGING   THE 
NEW  STORE. 

(Concluded  from  page  30.) 

salesman  would  hardly  be  suitable  far 
this.  A  wooden  counter  seems  t#  ba 
needed. 

In  our  silent  salesmen  we  are  arrang- 
ing displays  of  particular  lines,  trying 
to  keep  these  well  classified.  For  in- 
stance one  case  we  have  given  over  al- 
most entirely  to  bathroom  equipment, 
such  as  sprays,  mirrors,  and  brushe*. 
Another  case  shows  shaving  material — 
not  only  razor,  but  strops,  shaving 
brushes,  soap  and  talcum  powder.  Soma 
dealers  do  not  seem  to  think  soap  and 
talcum  powder  are  hardware  lines.  Per- 
haps they  are  not,  but  in  a  large  number 
of  cases  where  we  sell  a  razor  er  a 
strop  we  sell  also  either  soap  or  tal- 
cum powder.  It  seems  to  me  that  we 
might  as  well  pet  the  profit  which  cornea 
from  this  sale  as  the  druggist.  More- 
over by  supplying  these  lines  we  are  ac- 
comodating many — and  of  course  tnat 
pays. 

Other  silent  salesmen  we  have  devated 
to  tools,  and  to  fancy  tea  and  coffee 
pots.  These  displays  are  drawing  at- 
tention daily.  No  wonder  there  in  a 
tendency  to  use  these  show  cases  initaad 
of  the  old  counters. 

Our  paint  department  we  have  had  ta 
put  fairly  near  the  back  of  the  stare. 
But  it  is  prominent  nevertheless.  ©nr 
whole  aim,  indeed,  has  been  to  arranga 
a  store  which  enables  us  to  show  nttma- 
tively  what  we  have  for  sale,  and  enable* 
the  customer  to  see  not  only  what  ha 
came  to  see,  but  other  things  of  inter- 
est. 


Some  Impressions  of  U.S.  Convention 

Fred  C.  Lariviere,  One  of  the  Canadian  Representatives,  Tells  of  the  Big  Rally 
at  Detroit — Parcels  Post  Was  Condemned  Absolutely — A  Big  Social  Gathering 
First — New  Method  of  Appointing  Committees  Favored. 

Written  for   Hardware   and  Metal   by  Fred  C.  Lariviere. 


The  National  Retail  Hardware  Asso- 
ciation, which  held  its  annual  sessions 
in  Detroit,  June  18-21,  is  a  different 
body  from  anything  we  have  in  Canada. 
Although  different  from  our  gatherings, 
I  am  very  glad  that  I  was  able  to  attend 
the  sessions,  for  I  met  some  splendid 
men,  and  observed  some  methods  which 
I  believe  might  well  be  introduced  by 
our  associations. 

The  National  Hardware  Association  is, 
in  my  opinion,  more  of  a  legislative  body 
than  anything  else.  In  the  States  the 
Hardware  men  are  wonderfully  well  or- 
ganized. Every  State  has  its  associa- 
tion. These  hold  annual  meetings,  and 
it  is  at  these  that  the  problems  of  mer- 
chandizing are  discussed.  The  represen- 
tatives at  the  National  Association  come 
from  these  State  Associations.  Their 
business  is  to  discuss  all  questions  — all 
laws  which  have  been  passed,  or  are 
about  to  be  passed — which  have  a  bear- 
ing on  the  hardware  trade. 

The  representatives  sent  to  this  Na- 
tional Association  are  exceedingly  well 
equipped  to  consider  such  questions.  I 
met  these  several  Senators,  several  Con- 
gressmen, and  a  number  of  members  of 
various  State  Legislatures.  They  know 
the  inside  workings  of  the  various  legis- 
lative bodies,  and  they  know  the  best 
methods  to  adopt  in  order  to  assist  or 
prevent  the  passing  of  any  law. 

Debate  on  Parcels  Post. 

A  question  of  law  which  is  of  interest 
to  us  in  Canada,  as  well  as  to  our  fellow 
hardwaremen  across  the  line,  came  up  at 
one  session.  It  was  the  question  of  par- 
cel post.  The  debate  upon  this  was  to 
me  one  of  the  most  interesting  of  the 
convention.  There  were  a  variety  of 
suggestions  made.  Some  thought  that 
the  proposal  to  give  a  limited  parcel  post 
should  be  allowed  to  pass  unopposed. 
This  measure,  which  would  enable  par- 
cels to  be  sent  within  a  small  radius  for 
a  remarkably  low  postage,  would,  it  was 
thought,  work  its  own  defeat.  The  cost 
upon  the  Government  would  be  too  great. 

President  Sharon  E.  Jones  said:  "I 
think  the  time  is  near  at  hand  when  we 
must  submit  to  parcel  post  in  some  form 
or  other,"  but  it  became  evident  that 
the  general  feeling  of  the  meeting  was 
against  any  such  "laissez  faire"  atti- 
tude. The  members  feared  that  the  local 
parcel  post,  instead  of  working  its  own 
destruction,  might  rather  prove  the  thin 
end   of   the   wedse   which   would    make 


easy  the  coming  of  a  wider  reaching,  and 
more  harmful,  parcel  post  law.  The  de- 
cision was  to  fight  the  coming  of  parcel 
post  in  every  possible  way. 

Addresses  were  made  by  John  A. 
Green,  secretary  of  the  National  Asso- 
ciation of  Retail  Grocers,  and  Arthur  L. 
Holmes,  on  the  Federation  of  Retail 
Merchants — an  association  which  we 
have  in  Canada,  but  which  is  not  yet  or- 
ganized in  the  United  States.  Canada  is 
not  always  the  last.  I  also  enjoyed  the 
addresses  made  by  Messrs.  S.  Norvell,  of 
The  Hardware  Reporter;  Samuel  Stern, 
of  the  American  Artisan,  James  H.  Ken- 
nedy, The  Hardware  Dealer's  Magazine, 
and  Roy  F.  Soule,  of  the  Iron  Age  Hard- 
ware. 

Open  With  Social. 

The  convention  opened  with  a  social 
gathering,  and  I  think  that  is  a  scheme 
which  might  well  be  adopted  by  our  as- 
sociations. It  gives  all  a  chance  to  be- 
come better  acquainted,  and  while  no 
actual  business  is  done  a  good  many 
problems  are  considered  in  a  free  and 
easy  way,  and  the  ground  is  prepared 
for  some  fine  discussions  when  the  chair- 
man's gavel  has  called  the  meetings  to 
order.  Holding  our  conventions  in  Feb- 
ruary and  March  makes  it  harder  to  ar- 
range a  successful  social  gathering.  I 
sometimes  think  we  might  profit  by 
changing  the  date  of  our  meetings.  But 
however  that  may  be,  I  think  we  might 
well  plan  to  have  a   social  gathering  at 


the  start.  It  would  bring  the  members 
together  as  I  have  said,  and  would  pre- 
vent so  many  late  arrivals. 

At  the  National  Association  there  was 
a  committee  called  the  Suggestion  Com- 
mittee, which  merely  proposed  schemes 
of  carrying  out  business  more  expedi- 
tiously and  more  effectively.  The  work 
of  this  committee  struck  me  as  good.  It 
suggested,  among  other  things,  that  the 
various  committees  should  be  appointed 
for  the  next  year  before  the  present 
gathering  disbanded.  Thus,  it  was  ar- 
gued, time  would  be  saved. 

I  believe  we  might  adopt  some  such 
scheme  as  that  in  our  conventions.  We 
are  inclined  to  leave  too  much  to  our  ex- 
ecutives, and  I  believe  the  results  would 
be  better  if  more  appointing  of  commit- 
tees was  done  by  the  general  associa- 
tions. 

Really  the  best  time  I  had  at  the  asso- 
ciation was  right  here  in  Montreal.  That 
sounds  like  an  Irish  bull,  but  will  be  un- 
derstood when  I  say  that  the  New  Eng- 
land delegation,  forty-five  strong,  stayed 
here  over  Sunday  night  and  Monday  on 
their  way  home.  We  went  around  the 
city  together  ,  and  I  was  fortunate 
enough  to  be  able  to  arrange  a  sacred 
concert  for  them  in  St.  Louis  de  France 
church— similar  to  that  which  the  On- 
tario Hardware  and  Sto\-e  Dealers  Asso- 
ciation members  atten  led  when  their  ex- 
cursion came  to  M.^treal  in  1909 — with 
a  reception  at  our  store  afterwards. 
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Price  Problems--5.  Builders'  Hardware 

Higher  Prices  are  Generally  Paid  Now  Than  Were  Paid  Twenty  Years  Ago — 
But  the  Style  and  Finish  of  the  Goods  is  Much  Better.  The  Same  Class  of  Ar- 
ticle Cheaper  To-day  Than  it  Was,  and  This  Despite  the  Advance  in  Metal — In- 
stances of  the  Improvement  in  French  Door  Catches  and  in  Locks. 


"A  dollar  would  go  further  then  than 
it  will  now." 

The  phrase  has  been  much  used  in 
making  reference  to  "the  good  old 
days."  Also  it  has  been  much  abused, 
for  there  are  many  respects  in  which  a 
dollar  will  go  further  now  than  then. 
It  will  buy  in  some  cases  more  goods, 
and  in  many  cases  better  goods.  Un- 
doubtedly the  cost  of  living  has  gone  up, 
but  the  more  this  problem  is  studied  the 
more  it  seems  that  the  rise  is  largely 
due  to  a  rise  in  the  people's  demands. 
They  want  better  things  now  than  they 
did,  and  they  are  willing  to  pay  for 
them. 

Builders'  Hardware,  it  has  frequently 
been  said,  has  advanced  tremendously  in 
price.  Whether  or  not  this  opinion  is 
taken  as  correct,  depends  largely  upon 
the  point  of  view.  People  are  certainly 
paying  more  for  their  builders'  hard- 
ware now  than  they  did — but  because  of 
this  it  is  hardly  fair  to  say  that  this 
line  has  advanced.  A  genuine  rise  can 
only  be  declared  upon  an  article  which 
has  remained  constant.  Builders'  Hard- 
ware has  not  done  this.  The  articles  for 
which  people  are  paying  a  large  price 
now,  resemble  the  old  articles  bought  in 
only  one  respect.  They  serve  somewhat 
the  same  purpose.  The  new  articles, 
however,  are  improved  in  a  multitude 
of  ways. 

Higher  Standard,  Not  Higher  Price. 

Really  it  can  not  be  said  that  Build- 
ers' Hardware  has  advanced  in  price — 
since  articles  similar  to  those  sold  20 
years  ago  can  be  bought  for  less  now 
than  then.  The  higher  prices  paid  are 
accounted  for  purely  and  simply  by  the 
higher  standard  demanded. 

A  few  illustrations  will  serve  to  show 
that  many  simple  lines  can  be  bought 
not  only  as  cheaply,  but  more  cheaply 
than  they  could  two  decades  ago. 
Locks,  for  instance,  could  not  then  be 
purchased  for  much  less  than  75  cents. 
To-day  some  styles  are  to  be  secured  for 
45  cents,  or  even  less.  Some  will  say 
that  this  old  lock  was  better  than  the 
models  now  being  sold.  That  may  be 
so,  yet  none  can  deny  that  tremendous 
advances  have  been  made  in  locks  re- 
cently. However,  this  will  be  shown  a 
little  later,  when  builders  hardware  for 
hotels  is  considered. 

Sets  too  are  cheaper  now  than  in  the 
early  90  's.  Then  it  was  practically  im- 
possible to  get  a  better  quotation  than 


$5.00.     Now  plenty  of  sets  are  selling  at 
$3,75. 

Iron    sash    locks    too   are    cheaper   at 
present  than  they  were.     These  used  to 
bring  $1.50  to  $1.75  a  dozen.     Now  $1.00 
is  considered  a  very  fair  price. 
The  Facts  re  Butts. 

Cast  iron  butts,  which  are  being  large- 
ly used  at  present,  are  certainly  as  cheap 
as  the  steel  butts  so  much  in  demand 
twenty  years  ago.  They  are  not  as 
cheap  as  the  old  cast  iron  butts,  but  an 
examination  of  the  present  product  and 
that  sold  in  those  days  which  now  seem 
so  far  distant,  shows  the  reason.  The 
cast  iron  butts  of  to-day  are  brass  fin- 
ished. They  will  not  rust.  They  pre- 
sent a  very  fine  appearance  and  can  be 
used  in  place  of  regular  brass  goods. 

Window  pulleys  too  are  as  cheap  now 
as  formerly.  Some  models,  which  run 
on  ball  bearings  cost  more,  but  here  the 
purchaser  is  paying  more  for  a  superior 
article,  not  for  an  article  which  could  be 
secured  those  twenty  years  ago. 

No,  the  true  advance  in  builders' 
hardware  has  not  been  in  price  but  in 
quality.  The  field  has  widened  with  the 
years.  The'  making  of  these  lines  has 
become  a  fine  art.  Householders  have 
become  critics.  They  want  the  best,  and 
they  want  the  best  often  in  unique  de- 
signs. It  is  these  things  which  have 
made  a  high  price  necessary.  The  only 
sense  in  which  it  can  really  be  said  that 
the  manufacturers  have  raised  prices  is 
that  they  have  raised  the  standard  of  the 
goods. 

Some  of  thir  Improvements. 

And  how  this  standard  has  risen. 
Twenty  years  ago  steel  butts  were  gen- 
erally used.  Now  bronze  butts  are  com- 
mon. On  French  windows  there  used 
to  be  bolts  placed  at  the  top  and  bottom 
to  act  as  fasteners.  Now  the  bolt  runs 
the  full  length  of  the  window,  fastening 
at  both  ends,  when  a  handle  in  the  cen- 
tre is  turned.  In  the  Chateau  Laurier, 
recently  opened  in  Ottawa,  over  2,000 
bronze  metal  butts,  with  fibre  washers, 
were  used.  Those  cost  more  than  2,000 
butts  would  have  cost  in  1892,  but  con- 
sider the  finish,  the  durability. 

Then  to-day  everyone  seems  to  be  af- 
ter some  special  design,  and  of  course 
special  designs  cost  money.  Take  the 
case  of  the  Chateau  Laurier  again.  The 
firm  which  finally  got  the  contract  for 
the  builders'  hardware,  first  submitted 
a  plaster  cast  of  the  design,  then  a  eel- 
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luloid  cast,  and  finally  a  casting.     That 
meant  a  considerable  outlay  before    the 
hardware  itself  was  commenced. 
Cut   Glass  Door  Knobs. 

People  to-day  are  eager  to  get  antique 
designs.  They  order  these  for  their 
houses,  and  they  are  not  daunted  by  the 
high  price  which  they  are  told  these  will 
render  necessary.  Porcelain  door  knobs 
were  wont  to  be  used  in  bedrooms  a 
score  of  years  ago.  Are  porcelain  knobs 
to  be  seen  there  now?  Cut  glass  is  the 
thing,  and  cut  glass  can  not  be  had  for 
a  gramophone  song.  The  only  class  of 
porcelain  knobs  being  used  now  is  a 
grade  that  is  new  because  it  is  so  old. 
But  it  is  better  made  than  the  old  knobs. 
It  is  antique  and  therefore  is  sold  at 
a  high  figure. 

The  builders'  hardware  being  used  at 
present  in  public  buildings  is  of  an  ex- 
ceedingly high  order— an  order  which 
simply  was  not  known  ten  or  fifteen 
years  ago.  The  Montreal  General  Hos- 
pital has  been  equipped  with  solid  brass 
butts  with  fibre  washers.  They  are 
more  expensive  than  the  old  butts,  but 
do  you  wonder?  In  the  Regina  Hospi- 
tal there  are  white  enamel  escutcheon 
knobs.  Those  are  expensive  too,  but 
again  the  reason  is  patent. 

Paying  For  Extra  Service. 

Then  there  is  the  question  of  locks, 
and  swing  door  hinges.  Locks  are  made 
more  solidly  now,  and  are  much  more 
burglar  proof.  It  is  for  the  security 
they  give  which  people  are  paying,  noV 
for  the  extra  price  of  the  metal  used. 
The  swing  doors  have  been  so  improved, 
that  they  do  not  fan  too  and  fro  after 
a  person  has  passed  through.  They 
close,  remaining  quiet.  Some  of  these 
spring  door  hinges  have  a  latch  which 
enables  them  to  stay  open — just  as  far 
open  as  may  be  desired.  The  door 
closed  again,  becomes  once  more  a  swing 
door.  Such  equipment  costs  more  than 
the  old  spring  doors.  People  are  paying 
more  for  this  extra  service  given. 

Then  take  the  case  of  hotel  locks. 
Many  do  not  realize  that  when  they  get 
a  key  to  the  door  of  their  room  in  an 
up-to-date  hotel  they  are  getting  but 
one  of  many  keys.  The  guest  goes  out, 
locking  the  door.  The  maid  comes  along 
with  a  master  key  and  can  open  it.  So 
can  the  housekeeper  with  the  grand 
master  key.  But  the  guest  is  inside  his 
room,  and  turns  the  thumb  lock  on  the 
inside    of    the    door.     This    insures    him 
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against  intrusion  on  the  part  of  the 
maid  or  housekeeper.  But  there  is  a 
key  which  will  open  that  inside  lock.  It 
is  the  manager's  emergency  key.  Sup- 
posing something  should  go  wrong  with- 
in the  room.  It  would  be  necessary  to 
make  a  quick  entrance.  The  manager's 
emergency  key  will  give  access. 

There  is  one  other  style  of  key  used 
on  some  of  these  up-to-date  locks.  It  is 
the  display  key.  Say  a  guest  has  some 
valuable  diamonds.  He  wishes  to  leave 
his  room  and  to  guard  against  the  ent- 
rance of  any  servants.  He  locks  the 
door  with  the  display  key.  The  master 
key  and  the  grand  master  key  are  use- 
less. Only  the  one  key  held  by  the  man- 
ager, and  the  guest's  own  key.  are  able 
to  open  that  door. 

It  is  for  such  improvements  as  these 
that  hotel  owners  are  paying  large  sums. 
But  office  and  house  locks  have  improv- 
ed almost  as  much.  So  have  other  lines. 
Indeed  it  is  doubtful  if  there  is  a  hard- 
ware branch  where  the  advance  has  been 
more  remarkable  than  in  this  line  of 
builders  hardware.  Higher  prices! 
Why,  higher  service  should  be  the  cry! 


Catalogues 

and 

Booklets 


Guns  and  Rifles. 

Frederick  Williams,  Birmingham, 
England,  has  issued  his  illustrated  price 
list  No.  14.  It  contains  a  complete  list 
of  the  guns,  rifles,  revolvers  and  saloon 
guns  manufactured  by  this  firm,  as  well 
as  such  sportsman's  accessories  as 
powder  flasks,  shot  pouches,  cases,  load- 
ing and  closing  machines,  bags,  belts, 
covers  and  traps. 

Small  Ice   Machines. 

An  interesting  booklet  has  been  issued 
by  Pulsometer  Engineering  Co.,  Read- 
ing, England,  illustrating  and  describing 
their  small  ice  machines.  It  gives  some- 
thing on  the  principle  by  which  the  ma- 
chines operate  and  outlines  the  methods 
of  operation.  The  machines  shown  are 
hand  machines  and  can  be  used  with 
small  expense  and  little  exertion. 

Stock  List. 
The  July,  1912,  issue  of  the  monthly 
stock  list  of  Drummond,  McCall  &  Co., 
Montreal,  has  come  to  hand. 

Shelton  Vibrators. 
The  Canadian  General  Electric  Co. 
have  issued  folders  describing  and  il- 
lustrating the  uses  of  Shelton  Vibrators. 
These  vibrators  are  used  for  facial  mas- 
sage, medical  treatment  of  chronic  ap- 
pendicitis, treating  obesity,  etc. 


A  folder  has  also  been  sent  out  deal- 
ing with  the  Hart  &  Hegerman  electric 
switches  and  buttons. 


CEMENTS  IMPORTS  INCREASED. 

Ottawa,  July  16. — The  custom  figures 
for  June  show  an  increase  of  115,749 
barrels,  or  over  200  per  cent.,  on  the  im- 
portations of  cement  as  compared  with 
June  of  last  year.  It  is  claimed  that  this 
is  due  primarily  to  traffic  conditions ;  the 
difficult  of  getting  cars  for  cement  ship- 
ments in  eastern  Canada  has,  given  the 
American  manufacturers  a  chance  to  uti- 
lize the  advantages  of  their  nearness  to 
the  western  Canadian  market,  and  the 
principal  increases  in  importation  have 
been  at  westen  ports  of  entry.  British 
Columbia  accounts  for  nearly  30,000 
barrels  of  the  total  increase  in  importa- 
tions last  month.  Spokane  furnishing  a 
convenient  supply  depot.  The  prairie 
Provinces  absorbed  the  greater  part  of 
the  balance  of  the  increased  importa- 
tions. The  Department  of  Customs  is 
keeping  close  tab  on  importations  and 
prices  paid,  with  a  view  to  getting  data 
for  consideration  by  the  Government 
next  fall  when  the  question  of  continu- 
ing the  reduction  or  restoring  the  old 
rate  will  be  considered. 


RESISTANCE   TO   CORROSIVE 
ACTION. 

Recent  experiments  made  at  the  lab- 
oratory of  the  Board  of  Water  Supply, 
New  York  city,  indicate  that  Monel 
Metal  possesses  about  the  same  resist- 
ance to  corrosive  action  as  the  better 
known  bronzes,  while  it  has  the  addi- 
tional advantage  that  it  presents  the 
least  change  in  appearance  as  result  of 
the  corrosive  action.  Specimens  of 
several  bronzes,  Monel  Metal  and  steel 
were  weighed  and  embedded  ir.  rich 
earth  which  was  kept  wet  for  six  months 
by  periodical  additions  of  very  dilute 
solutions  of  corrosive  salts.  At  the  end 
of  the  test  period  all  of  the  specimens 
were  taken  out,  scrubbed,  dried  and 
weighed  to  ascertain  the  comparative 
loss  from  corrosion.  The  results  were 
as  follows: 

P.C.  Loss. 

Phosphor    bronze     0.09 

Tobin  bronze    0.11 

Monel    Metal    0.12 

Parsons  manganese  bronze 0.12 

Muntz   metal    0.33 

Steel   1.04 

© 

ONTARIO    REPRESENTATIVES. 

The  representatives  of  the  Ontario  As- 
sociation at  the  Detroit  convention  were 
F.  C.  Lariviere,  C.  W.  Conn  and  D.  A. 
McNab. 
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Hardware  Letter 
Box 


Wire  Baskets. 
J.  B.  Crawford,  Dutton,  Ont.  —"What 
firms  manufacture  wire  baskets  for  dis- 
playing goods  on  bargain  tables?" 

Andrews  Wire  Works,  Ltd.,  Watford, 
Ont. ;  Canada  Wire  &  Iron  Goods  Co., 
Ltd.,  Hamilton;  Dennis  Wire  &  Iron 
Co.,  London,  Ont. — Editor. 

Electric  Floor  Scrapers. 

Simmons  Bros.,  Kingston,  Ont. — "Can 
you  give  me  name  of  manufacturer  of 
Electric  Floor  Scrapers?" 

Fox  Supply  Co.,  Brooklyn,  Wis.,  U.S. 
A.— Editor. 

Sterling  Meat  Choppers. 

E.  Boucher,  St.  Hyacinthe,  Que.  — 
"Can  you  advise  me  as  to  name  of 
manufacturer  of  Sterling  Meat  Chop- 
pers?" 

The  N.  R.  Streeter  Co.,  Rochester,  N. 
Y.— Editor. 

Gas  Fixtures. 

C.P.R.  Men's  Store,  Redcliff.— "Kind- 
ly give  me  names  of  manufacturers  of 
gas  fixtures,  chandeliers,  wall  brackets, 
mantles,  etc." 

Jas.  Morrison  Brass  Mfg.  Co.,  Toron- 
to; Pittsburg  Lamp  Brass  &  Glass  Co., 
Can.  rep.,  R.E.  Davis,  119  Wortley  Rd., 
London,  Ont.;  Rochester  Lamp  Co., 
Church  street,  Toronto. — Editor. 

Willband's  Adjustable  Door  Hangers. 

Sumner  &  Co.,  Moneton,  N.B. — "Can 
you  tell  us  who  makes  Willband's  Ad- 
justable Door  Hangers?" 

Probably  the  customer  who  enquired 
for  this  article  made  a  mistake  in  the 
name.  There  is  a  Wilbern  adjustable 
door  hanger  made  by  the  Showell  Manu- 
facturing &  Foundry  Co.,  South  Mil- 
waukee, Wis. — Editor. 


NEXT   WEEK'S   ISSUE. 

A  couple  of  articles  intended  for  this 
issue  have  been  held  over  until  next 
week.  These,  added  to  the  features  pre- 
viously arranged  for  the  next  week's 
issue,  will  make  it  one  of  the  best  put 
out  in  some  time.  One  article  will  deal 
with  window  dressing  and  as  the  writer 
is  a  practical  and  successful  window 
trimmer  it  will  be  well  worth  close  at- 
tention. Another  article  will  deal  with 
the  problem  of  cost  distribution.  This 
also  will  be  of  unusual  interest. 


MERGER  PENDING? 

It  is  reported  in  the  daily  press  that 
a  merger  is  pending  in  the  wire  trade, 
which  will  include  a  number  of  inde- 
pendent wire  mills.  At  time  of  going 
to  press  neither  confirmation  nor  denial 
has  been  secured. 


Complete  Course  of  Sheet  Metal  Work 


By  L.  W.  KOSER 


(This  problem  was  started  in  the  last 
issue.) 

Now  draw  lines  from  each  of  the  num- 
bers into  the  centre  R.  By  this  means 
we  divide  the  inside  circles  into  the  same 
number  of  equal  parts. 

Let  us  now  develop  the  pattern  for  the 
zone  A.  Place  the  point  of  the  compass 
at  S,  and  the  lead  at  1,  fig.  1,  and  with 
any  convenient  point  as  centre  as  K,  fig. 
3,  describe  the  arc  N-M,  lay  out  the 
stretchout  of  the  base  of  A,  or  the  out- 
side  circle   of  fig.   2.     Then  draw  lines 


from  the  points  7-7  into  the  centre  K. 
Measure  up  on  these  lines  the  distance 
from  1  to  2,  fig.  1,  as  shown  by  U  and 
V.  Then  with  K  as  centre,  and  K-U  as 
radius  describe  the  arc  U-V.  This  com- 
pletes the  pattern  for  the  zone  A.  Allow 
for  flanges. 

To  get  the  pattern  for  the  zone  B,  set 
the  point  of  the  compass  at  H,  and  the 
lead  at  2,  fig.  1,  and  with  any  convenient 
point  as  centre,  as  J,  fig.  4,  describe  the 
arc  E-F,  on  which  layout  the  stretchout 
of  the  base  of  the  zone  B  or  the  second 
circle  of  fig.  2,  and  draw  lines  into  J, 


measure  up  the  line  E-J,  the  distance 
from  2  to  3  of  fig.  1,  and  draw  the  arc 
W-X. 

If  there  were  more  zones  you  would 
proceed  in  the  same  manner  to  get  each 
one  of  them.  To  get  the  top  part,  put 
a  circle  a  little  larger  than  required, 
and  raise  it  on  the  hammering  block,  or 
in  other  words,  hollow  it  out  to  the 
shape  of  the  ball. 

The  same  remark  in  regard  to  flanges 
as  set  forth  for  prob.  29  apply  to  the 
zone  method. 
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Lesson  18  —  Complete  Course  in  Cardwriting 

Showing  the  Lower  Case  of  the  Capitals  Demonstrated  in  the  Previous  Lesson 
— The  Three  Cards  Illustrated  Introduce  the  Trade  Mark  Idea  in  Cardwriting. 
By  J.  C.  Edwards.  Copyright  Canada,  1911. 


How  many  stores  or  commercial  in- 
stitutions work  the  trade  mark  idea 
to  the  extent  that  is  possible?  There 
are  some  that  do,  but  there  are  hund- 
reds that  don't,  and  these  are  the  busi- 
nesses that  remain  small  and  immature, 
and  the  heads  of  these  places  wonder 
why  those  others  grow  and  become  in- 
dustrial concerns. 

The  reason  lies,  to  a  great  extent, 
in  the  advertising;  either  the  adver- 
tising is  too  weak,  or  too  little. 

We  suggest  the  selection  of  a  good 
trade  mark  and  advertising  it  every- 
where, keeping  it  constantly  before  the 
public  eye — in  every  advertisement,  on 
every  sign,  on  your  electric  signs,  on 
every  window  card.  Make  it  so  common 
that  every  time  it  is  seen  it  is  at  once 
associated   with   the   firm's   name. 

The  Trade  Mark  on  Cards. 

To  demonstrate  the  trade  mark  idea 
on  the  show  card,  we  are  illustrating 
three  sample  cards  showing  the  manner 
in  which  it  is  used. 

The  "hand  bag"  card  has  the  double 
diamond  trade  mark,  with  the  firm 
name  or  the  firm's  catch  phrase  inside. 
The  space  between  the  two  diamonds 
is  in  a  color  which  makes  it  stand  out 
strongly  in  relief.  In  the  "layette" 
card,  the  trade  mark  is  more  in  keeping 
with  the  nature  of  the  goods  being  ad- 
vertised, the  outline  of  the  shield  being 
in  a  light  shade  with  the  centre  white, 
and  the  lettering  in  a  light  shade.  The 
strength  of  the  trade  mark  should  be 
regulated  by  the  style  of  card  it  goes 
on.  The  "suiting"  card  shows  still 
another  style  which  is  in  keeping  with 
the  general  effect  of  the  card,  viz.,  the 
lined   style. 


Working  Up  a  Design. 

Get  an  idea  into  your  head  and  im- 
prove on  it  wherever  you  can.  Sketch 
the  design  in  pencil  first,  just  roughly, 
tli  en,   if  it   suits   you,   ink   it   in. 

The  design  in  the  "hand  bag"  card 
makes  a  very  good  effect.  The  circles 
were  made  with  an  ink  compass  in  al- 
ternate black  and  white  lines,  and  then 
cross  hatched  with  black  ink.  This  de- 
sign may  be  carried  out  to  splendid  ef- 
fect in  colors  or  tints.  The  floral  effect 
is  very  simple,  in  fact  only  a  suggestion 
is  needed  to  illuminate  the  design. 

First,  the  outline  is  made  with  the 
brush,  then  a  light  tint  is  added  or 
filled  in,  with  a  few  touches  of  the 
brush  in  the  centre  to  complete  it. 

The  Stork  a  Suitable  Decoration. 

If  illustrations  are  used  or  drawings 
made  on  a  card,  they  should  harmonize 
with  the  inscription.  The  stork  decor- 
ation used  on  the  Layette  card  is  quite 
in  keeping  with  the  "Dainty,  Snowy 
Layette,"  as  it  is  symbolic  of  infantile 
reception.  This  design  is  made  by  first 
drawing  the  bird  in  outline  on  the  light 
champagne  card,  then  coating  the  whole 
design  with  white  and  touching  it  up 
with  a  light  grey  and  dark  grey  for  the 
tips  of  the  wings,  the  beak  and  the  feet. 
The  apple  blossom  designs  used  in  the 
panel  also  lends  a  dainty  touch  to  the 
card. 

An  Unusually  Simple  Treatment. 

Note  the  very  simple  decoration  used 
in  the  suiting  card.  It  certainly  is  "dis- 
tinctly different"  and  yet  refined. 

The  word  "suitings"  is  outlined  first, 
with  a  brush  No.  4,  red  sable,  square 
point,  drawn  down  small.  Then  the 
white  line  decoration  is  made,  using  the 


T  square  and  small  pen,  say  a  number 
5  or  6  soennecken,  as  shown  in  the  upper 
corner  of  the  plate.  These  lines  may 
be  made  first,  if  desired,  and  the  letter 
outlined  over  the  top  of  them. 

The  letters  then  are  filled  in,  leaving 
the  space,  as  shown,  open,  allowing  the 
white  lines  to  show  through. 

The  words  "distinctly  different"  are 
made  with  a  small  soennecken  pen  and 
left  in  outline. 

Ruling   With   the   Square. 

In  ruling  with  the  T  square,  be  care- 
ful not  to  allow  it  to  rest  on  the  card, 
but  to  raise  it  high  enough  to  allow  the 
wide  part  or  shoulder  of  the  pen  to 
rest  against  the  edge.  Hold  the  hand 
and  T  square  steady  and  give  a  firm, 
quick  stroke. 

Another  device  for  ruling  is  known 
as  the  ruling  pen.  It  is  a  double  affair, 
which  may  be  regulated  by  turning  a 
set  screw.  The  ink  is  dropped  in  as 
needed. 

Dainty  Outline  Lettering. 

Nothing  but  dainty  lettering  should 
be  used  on  such  cards  as  the  illustrated 
"layette"  card.  The  pen  outline  let- 
ter gives  a  daintier  effect  than  if  filled 
in.  The  word  "layette"  is  joutlined 
with  a  grey  shade  and  filled  in  with 
black,  which  brings  this  word  out  more 
prominently,  as  it  is  the  main  word  of 
the  inscription. 

The  Hand  Bag  Card. 

The  object  in  making  the  word  "lin- 
en" the  most  prominent  on  the  card  is 
to  bring  out  the  importance  of  the  nov- 
elty, otherwise  the  words  "hand  bag" 
would  be  given  the  foremost  place. 

For  further  particulars  re  brushes, 
pens,  etc.,  write  to  the  editor  of  this 
paper.   143  University   Ave.,  Toronto. 
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Seasonable  cards,  introducing  trade  mark  idea.    See  article. 
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Plate  N*I8  "BrushorfcnOatline  Roman 


'pCD.O.p"^ 
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/  This  plate  illustrates  a  letter  that  is  particularly  useful  for  fancy  show  card  headings. 
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Progressive  Hardware  Retailing 


Maritime  Firm  are  Doing  Nails  up  in  Packages  —  Making  Use  of  the  Labor 
Saving  Argument — Something  With  Reference  to  the  Problem  of  Department- 
alizing the  Hardware  Store — Profitable  Methods  of  Getting  After  the  Farm 
Trade. 


NAILS  SOLD  IN  PACKAGES. 

St.  John,  N.B. — A  time  and  money 
saving  idea  used  by  T.  McAvity  &  Sons, 
Ltd.,  St.  John,  N.B.,  might  be  found 
worth  adopting  by  other  hardware  mer- 
chants. It  is  only  a  detail  but  it  is  one 
of  those  things  which  make  the  differ- 
ence between  profits  and  losses.  The 
usual  style  of  retailing  nails  was  found 
unsatisfactory.  The  old  style  nail  bins 
were  not  an  ornament  to  the  store;  the 
work  of  weighing  out  the  nails  took  too 
much  of  the  clerks'  time  and  it  was 
found  that  since  nails  were  cheap  the 
clerks  were  not  careful  about  the  weight 
and  in  some  cases  the  customer  would 
get  nearer  seven  pounds  than  the  five 
pounds  he  paid  for.  To  obviate  all  this 
the  firm  started  putting  up  the  nails  in 
cardboard  packages  of  one,  three  and 
five  pound  sizes,  each  box  plainly  mark- 
ed with  the  size  of  nail,  nett  weight  and 
carrying  the  dealer's  advertisement. 
The  nails  are  put  up  by  boys  employed 
around  the  store  in  their  spare  time  and 
carried  up  to  the  retail  counters.  With 
practically  no  extra  expense  the  firm 
saves  the  time  of  their  customers  and 
their  clerks,  delivers  the  goods  in  neater 
form  and  does  away  with  a  serious  leak- 
age from  the  nail  bins. 

Editor's  Note. —  This  is  an  idea  of 
considerable  value.  The  same  troubles 
in  handling  nails  are  experienced  in  all 
hardware  stores  more  or  less  and  the 
solution  presented  in  this  case  is  the  best 
Ave  have  vet  encountered. 


COST    OR    INVOICE    PRICE. 

A  number  of  very  interesting  points 
relating  to  the  management  of  the  tin- 
shop  were  made  in  the  article  by  C.  F. 
Fawcett,  which  appeared  in  last  week's 
issue.  The  question  of  inter-depart- 
ment buying  is  well  worth  considerin 
When  the  various  departments  in  the 
store  are  being  operated  on  an  inde- 
pendent footing,  it  will  often  be  found 
necessary  to  take  articles  or  material 
from  one  department  for  use  in  another 
and  a  proper  charge  should  be  made.  In 
his  article,  Mr.  Fawcett  dealt  with  this 
matter  as  follows: 

"I  am  not  certain  that  we  adopted 
the  perfect  method  of  doing  this,  but 
it  seemed  best  to  us.  What  the  tin- 
shop  got  from  the  hardware  store  l\ 
was  paid  for,  but  was  paid  only  the 
cost  price.     On  the  other  hand,  what 


the  hardware  store  got  from  the  tin- 
shop  it  paid  for  only  at  cost  price." 
A  reader  who  states  that  he  was  deeply 
interested  in  the  article,  submits  the  fol- 
lowing query:  "What  is  meant  by  'cost 
price.'  Does  this  refer  to  the  invoice 
price  of  the  goods,  or  the  invoice  price 
plus  the  usual  percentage  for  cost  of 
doing  business?'' 

We  are  not  in  a  position  to  say,  but 
presume  that  Mr.  Fawcett  meant  the 
"selling  cost"  price— that  is,  the  in- 
voice price  plus  cost  of  doing  business. 
To  merely  charge  the  invoice  price 
would  be  to  leave  the  door  open  for  de- 
plorable errors  in  figuring  to  creep  in. 
If  in  figuring  the  price  of  a  job  in  the 
tinshop,  this  charge  were  accepted  on 
the  real  cost  price  of  the  goods,  the  re- 
sult would  be  the  striking  of  a  low  esti- 
mate. 


AFTER  THE  FARM  TRADE. 

Summerside,  P.E.I. — Brace,  McKay  & 
Co.,  hardware  dealers,  have  devoted  the 
whole  of  their  advertising  space  to  the 
goods  now  needed  on  the  farm.  The  re- 
sult of  this  concentration  has  been  that 
they  have  aroused  a  great  deal  of  inter- 
est   in   the   agricultural   sections. 

Their  ads.,  which  are  well  illustrated, 
feature  the  following  lines :  Portland 
cement,  paris  green,  haying  tools,  bay 
rope,  harpoon  forks,  lock  lever  forks, 
hay  carriers,  pulley  and  blocks,  rafter 
brackets,  floor  hooks,  sling  chains,  rope 
hitches,  pulley  changers,  rafter  grabs, 
hangers,  hay  rakes,  forks,  scythes, 
swathes,  whetstones,  rivets,  machine  oil 
and  oil  cans. 

Editor's  Note. — This  is  undoubtedly 
the  time  to  feature  farm  supplies.  Con- 
centration in  advertising,  especially 
when  the  lines  selected  are  so  distinctly 
seasonable,  is  bound  to  bring  the  best 
of  results. 

LABOR    SAVING    ARGUMENT. 

The  following  extract  from  the  adver- 
tisement of  a  Canadian  hardware  firm 
is  well  worth  reproducing: 

Beating  carpets  is  hard  work,  and 
hard  work  is  something  you  should  avoid. 
The  electric  Vacuum  Cleaner  takes  the 
dirt  out  of  your  carpets  and  rugs  with- 
out removing  them  to  the  back  yard  and 
the  only  work  in  connection  with  tiie 
operation  is  the  turning  on  and  off  of 
the  juice.     This  is  a  modern  age.  Mod- 

42 


ern  because  of  its  labor  saving  devices. 
The  ancient  housewife  is  the  one  who 
still  sticks  to  the  old  methods.  The 
modern  woman  in  the  home  employs  the 
iatept  devices  on  the  market.  She  is 
not  oi.ly  modern  in  this  respect  but  also 
in  the  way  of  saving  money  and  looking 
fresh  and  beautiful.  Modern  devices 
may  cost  n  trifle  more  at  firs'-,  but  tb  >y 
pay  for  themselves  in  anywhere  from 
three  to  six  months,  and  all  the  re- 
mainder of  the  time  in  use  they  are 
continual  and  perpetual  dividend  pay- 
ers. And  then  again  when  the  wife 
does  not  work  so  hard  she  has  a  better 
chance  to  appear  as  the  beautiful  girl 
you  courted.  Isn't  that  so?  You  bet 
it  is.  And  that's  one  reason  why  the 
honeymoon  season  wilts  and  dies  in  a 
few  days.  Don't  let  your  wife  drudge. 
Let  your  ideals  of  the  courting  days 
predominate.  Buy  an  electric  Vacuum 
Cleaner. 

Editor's  Note. — This  is  an  age  of 
"short  cuts."  The  elimination  of  un- 
necessary labor  is  one  phase  of  efficiency 
and  consequently  labor  saving  devices 
are  sought  for  and  valued.  To  demon- 
strate that  a  certain  instrument  or  arti- 
cle saves  labor  is  to  insure  its  popu- 
larity and  acceptance.  Advertising 
writers  might  make  more  use  of  argu- 
ments similar  to  the  extract  reproduced. 

BENEFIT  FROM  HEAT. 

Rocanville,  Sask.  —  S.  Sehwanz,  who 
has  adopted  the  slogan,  "The  man  you 
know,"  has  been  taking  advantage  of 
the  warm  weather  to  feature  goods 
which  are  particularly  desirable  when 
the  weather  is  hot  and  trying.  In  a  re- 
cent advertisement,  he  says : 

PRETTY  HOT,  EH? 
Yes,    it    is,    but    there    are    many 

things  at  small  cost  that  Vill  help 

you   to   keep   cool. 

He  continues  by  dilating  on  the  merits 
of  his  two-burner  gasoline  stoves,  ovens, 
gasoline  smoothing  irons,  hammocks, 
lawn  seats  and  swings  and  ice  cream 
freezers. 

Editor's  Note.  —  Every  atmospheric 
condition  created  a  distinct  need  or 
needs.  The  dealer  who  seizes  every  op- 
portunity to  feature  the  goods  which  will 
fill  each  need  as  it  arises,  will  not  have 
to  worry  about  meeting  his  payments. 


By-law  Carried. 

Owen  Sound,  Ont. — The  by-law  to  ra- 
tify a  loan  of  $20,000  to  J.  H.  Cote  who 
is  to  start  a  factory  to  manufacture  wire 
and  wire  nails,  was  endorsed  by  the 
ratepayers. 

Stolen  Goods  Recovered. 

Woodstock,  Ont. — A  great  part  of  the 
hardware  stolen  from  the  store  of  iMc- 
Kiggin  and  Son  ten  days  ago  v>;,-  ic- 
covered  from  the  man  Mulhall  who  was 
captured  in  Toronto,  and  has  been  re- 
turned to  its  owners. 

Fire  in  Saw  Factory. 

Gait,  Ont. — A  blaze  broke  out  here  in 
the  hardening  room  at  the  Shurly- 
Dietrich  factory.  A  heated  pipe  set  fire 
to  the  ceiling.  The  damage  done  was 
small. 

Portraits  of  Founder. 

A  large  portrait  in  oil  of  John  Mc- 
Clary,  founder  and  head  of  the  McClary 
Manufacturing  Co.,  London,  has  been 
sent  to  each  of  the  branch  offices  of  the 
company.  The  pictures  are  striking 
likenesses  and  are  very  much  prized  by 
the  staff  officials  at  the  various  branches. 
Broom-Makers  Meet. 

Hamilton,  Ont.  —  The  International 
Union  of  Broom  and  Whiskmakers  held 
their  annual  convention  here.  Officers 
were  elected  as  follows : — President,  W. 
R.  Boyer,  Chicago:  First  Vice-Presi- 
dent, R.  Kienzie,  Philadelphia;  Second 
Vice-President,  W.  S.  McAdam,  Ham- 
ilton; Third  Vice-President,  F.  Cole, 
Minneapolis;  Fourth  Vice-President,  T. 
J.  Mulick,  St.  Louis;  Fifth  Vice-Presi- 
dent, J.  J.  Debarry,  Wichita  Falls, 
Texas;  Secretary-Treasurer,  C.  T.  Dolan, 
Chicago. 

To    Make    Fittings. 

Eespeler,  July  16, — It  is  announced  to- 
day that  the  immense  mill,  formerly  be- 
longing  to  the  Canada  Woolen  Mills  Co.. 
but  for  the  last  eight  years  idle  and  un- 
occupied, lias  been  acquired  by  a  limited 
liability  company  for  the  purpose  of 
manufacturing  stove  furniture  and  fit- 
tings.  The  company  is  composed  of  five 
men  whose  names  have  not  been  divulged 
at  the  present  stage,  who  have  subscrib- 
ed $50,000  to  the  paid-up  capital  of  the 
new  concern. 

Gasoline  in  Coal  Oil. 

Hamiota.  Man. — A  bad  fire  was  nar- 
rowly averted  at  the  Manitoba  Hard- 
ware store.  It  seems  thai  some  mistake 
was  made  in  the  gasoline  and  coal  oil 
barrels  and  a  barrel  of  gasoline  was 
dumped  into  the  coal  oil  tank.  The  mis- 
take was  noticed  a\  once  and  trie  clerks 


were  in  the  act  of  taking  the  gasoline 
out  again,. when  the  lantern  was  placed 
too  close  to  it  causing  an  explosion.  For- 
tunately the  flames  were  extinguished 
before  much  damage  was  done. 
Leaves   Hardware   Field. 

Montreal. — W.  J.  Rogers,  who  has 
been  with  Starke  Seybold  for  the  last 
fifteen  years,  recently  as  manager  of 
the  Country  Department,  has  severed  his 
connection  with  the  firm,  entering  the 
retail  dry  goods  business  in  Montreal. 
The  staff,  wishing  to  show  their  good 
feeling  for  Mr.  Rogers,  presented  him 
with  a  handsome  travelling  case.  Col. 
Robert  Starke  made  the  presentation, 
telling  Mr.  Rogers  that  while  the  firm 
was  sorry  to  lose  his  services  he  could 
be  assured  that  he  had  every  good  wish 
for  his  future  success.  Mr.  Rogers  re- 
sponded in  a  manner  which  showed  that 
he  will  always  look  back  upon  the  days 
spent  in.  hardware  with  pleasure. 
Business  Changes. 

Prince  Albert,  Sask. — Le  Croix  Bros., 
are  adding  a  stock  of  hardware. 

Briercrest,  Sask.  — A  store  has  been 
opened  here  by  the  Miller- Volway  Hard- 
ware Co. 

Ponaka,  Alta. — L.  B.  Coutright,  hard- 
ware dealer,  has  taken  F.  H.  Steele  into 
partnership.  The  firm  name  will  be 
Courtright  &  Steele. 

Chilliwack,  B.C.— H.  H.  Gervan,  hard- 
ware dealer,  has  sold  out  to  Menzies, 
Sons  &  Co. 

Sintaluta,  Sask. — Wilson  and  Vallean, 
hardware  dealers,  have  dissolved  part- 
nership. 

New  Retail  Firms. 

Leask,  Sask. — R.  &  A.  E.  Mansell  have 
opened  a  hardware  store  here. 

Fort  Frances,  Ont. — Holmes  and  Son 
have  their  new  hardware  store  com- 
pleted. R.  Simpson  has  been  appointed 
manager. 

Personal  Notes. 

Chas.  E.  Stewart,  president  of  the 
James  Stewart  Manufacturing  Co,, 
Woodstock,  is  in  Winnipeg,  attending 
the  Winnipeg  Exhibition. 

F.  W.  Gaston,  of  Joseph  Fenton  and 
Sons,  Sheffield,  has  returned  to  England 
after  a  trip  through  Canada. 

Elgin,  Ont. — Harold  Becker  has  ac- 
cepted an  important  position  in  the  of- 
fice of  the  Aylmer  Pump  and  Scale  Co. 

Mpssrs.  Peck  and  Stanley  of  the  Stan- 
ley  Rule   and   Level    Company   were   in 
Montreal  this  week,  and  were  entertain- 
ed by  a  number  of  local  bardwaremen. 
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S.  Coomber,  Canadian  manager  for 
Hy.  Rogers,  Son  &  Co.,  England,  is  at 
present  making  a  busines  trip  through 
the  west. 


CLOSING  OUT  SALE. 

Camrose,  Alta. — H.  W.  Storey,  hard- 
ware dealer,  is  closing  out  a  number  of 
lines,  including  certain  farm  and  house- 
hold implements.  He  is  holding  a  special 
sale.  "We  sell  for  cash  and  sell  for 
less"  is  the  slogan   of  the  sale. 


HE  SHOULD  ADVERTISE. 

The  following  story  has  been  going 
the  rounds,  and  has  appeared  in  a  num- 
ber of  publications : 

A  hardware  merchant  went  home  to 
supper  one  night  and  a  new  silver  per- 
colator was  on  the  table.  He  asked  his 
wife  where  she  got  it  and  she  said, 
"Why,  dear,  I  selected  it  out  of  Smith's 
catalogue  and  it  only  cost  me  $4.25  and 
the  express."  Of  course,  the  husband 
was  mad  in  a  moment,  and  said :  ' '  Why 
in  the  deuce  didn  't  you  tell  me  you  want- 
ed the  thing?  I  have  lots  of  them  in 
my  store  and  they  only  cost  me  $3." 
Then  his  wife  handed  him  one  like  this : 
' '  Well,  John,  if  you  would  advertise  once 
in  a  while  so  the  people  would  know  you 
were  still  in  business,  maybe  the  people 
wouldn't  send  away  for  so  much  stuff." 

Editor's  Note. — This  incident  is,  of 
course,  pretty  far  fetched,  but  it  has  a 
moral  just  the  same.  While  lack  of  ad- 
vertising may  not  drive  a  dealer's  own 
family  to  purchasing  elsewhere,  it  cer- 
tainly does  cause  customers  to  acquire 
the  mail  order  habit. 

© 

NEW  BUILDING  COMPLETED. 

Montreal. — The  Dominion  Cartridge 
Company  "s  new  building,  on  the  Canal 
bank  in  ('ape  St.  Paul,  is  now  nearly 
completed.  This  is  a  two  storey  struc- 
ture, 30  x  100  in  size,  and  is  being 
used  for  the  manufacture  of  piper 
sholls. 


NEW  WINDSOR  INDUSTRY. 

Windsor,  Ont. — The  Ideal  Mat  Co.  of 
this  place  has  been  incorporated  with 
capital  stock  of  $100,000,  for  the  pur- 
pose of  manufacturing  mats  and  hard- 
ware specialties.  The  promoters  are 
Franklin  Davis,  Windsor;  Chas,  Hendrie 
and  Harry  Dunham,  Detroit;  and  A.  F. 
and  Alive  Healy,  Sandwich. 


Weekly  Market  Report  —  Metals 


METAL  NOTES. 

Business  all  around  is  active 
but  supplies  are  very  short. 

Lead  is  bard  to  obtain.  Galvan- 
ized sheets  are  also  becoming 
scarce. 

Copper  and  tin  are  quiet  but 
there  is  still  a  steady  buying 
movement. 


MONTREAL. 

Montreal,  July  18. — While  there  have 
not  been  any  changes  in  price  during  the 
week,  the  likelihood — no  the  certainty — 
that  such  changes  will  come  shortly  is 
causing  considerable  interest.  The  mar- 
ket at  present,  indeed,  is  one  very  well 
worth  watching.  Not  only  are  higher 
prices  coming,  but  there  is  great  need 
that  dealers  should  take  care  in  order- 
ing, or  else  they  are  going  to  be  pinched 
by  the  shortage  which  has  already  made 
itself  felt. 

This  shortage  is  the  feature  which  is 
causing  the  most  anxiety.  Handlers  are 
not  caring  much  now  about  the  higher 
prices.  They  regard  these  as  inevitable, 
but  the  lack  of  supply  is  a  feature  which 
all  agree  is  serious. 

Lack  of  Soil  Pipe. 

It  is  in  soil  pipe  and  fittings  that  the 
shortage  is  greatest — though  galvanized 
sheets  too  are  far  from  plentiful.  Lead 
and  lead  products  also  are  hard  to  get. 

"Dealers  will  not  order  much  ahead  in 
spite  of  all  indications,"  said  the  man- 
ager of  one  concern,  when  speaking  of 
the  present  situation.  "Those  who  do 
not,  however,  are  going  to  be  pinched.  I 
don't  say  they  may  be  pinched.  It  is 
certain  they  will  be  pinched.  There  is 
not  a  sufficient  supply  on  hand  to  fill  all 
requirements." 

The  advances  in  price  are  expected  in 
those  lines  which  are  scarce.  It  is  not 
altogether  the  scarcity  which  is  bringing 
the  advance,  however;  the  high  prices  of 
the  raw  material  is  another  cause. 

Lead. —  Of  late  the  primary  market 
has  been  a  little  vacillating,  declining 
only  to  advance  once  more.  At  present 
the  price  is  high,  and  the  indications  are 
that  another  advance  may  come. 
Lead  Still  Scarce. 

But  to  this  no  atention  has  been  paid. 
The  thing  watched  and  commented  upon 
is  the  diminution  in  the  supplies.  Those 
needing  pig  for  manufacturing  purposes 
have  been  unable  to  get  all  they  need. 

Copper. — For  once  there  is  little  to  re- 
port here.  Prices  have  not  been  chang- 
ed locally,  th,e  small  declines  on  the 
primary  market  not  having  been  suf- 
ficient to  justify  this.  There  is  some 
conjecture  as  to  the  future  of  this  metal, 


but  generally  it  is  agreed  that  a  lower 
level  is  hardly  likely  to  come  at  once. 

Iron. — The  supply  is  fair  only.  It  is 
the  products,  however,  which  are  most 
interesting  at  present.  Soil  pipe  ,it  ap- 
pears, is  certain  to  advance.  Fittings 
too  will  reach  a  higher  figure  before 
many  days  pass.  This  is  a  good  time  to 
buy.  The  prices  now  are  better  than 
they  may  be  for  some  months  to  come, 
and  present  buyers  are  likely  to  get 
what  they  need — something  which  manu- 
facturers will  not  promise  to  give  those 
who  place  their  orders  at  the  last  mo- 
ment. 

Good  Time  to  Buy. 

Galvanized  sheets  (corrugated)  are 
also  scarce  at  present — partially  because 
of  the  shipping  trouble  in  England.  They 
too,  seem  likely  to  advance  in  price.  Those 
who  need  to  replenish  their  stock  might 
well  order  without  delay. 

Spelter. — In  Montreal  the  supply  is 
now  very  fair.  Prices,  however,  con- 
tinue high.  Present  indications  do  not 
seem  to  point  to  any  decline. 

TORONTO. 

Toronto,  July  18. — The  metal  situa- 
tion is  not  just  as  satisfactory  as  it 
might  be.  "We  are  selling  all  we  can 
get,"  stated  one  man.  "But  we  can't 
get  enough."  That  sums  up  the  situa- 
tion very  concisely.  Demand  is  heavy 
but  supplies  are,  in  some  lines  at  least, 
pretty  light.  Shortages,  in  fact  are  de- 
veloping in  some  lines. 

Prices  have  not  been  changed  but  rum- 
ors are  heard  of  impending  alterations. 
All  talk  is  of  upward  changes.  The  mar- 
ket seems  on  the  verge  of  an  advance  in 
some  lines. 

No  Developments  in  Tin. 

Tin. — The  tin  situation  reflects  an  un- 
usual condition  of  dullness.  Demand 
seems  as  good  as  ever  but  interest  has 
declined  for  the  time  being.  The  price 
is  a  little  weaker  on  the  London  market 
but  this  condition  usually  obtains  before 
the  Banca  sale. 

Copper. — The  situation  with  regard  to 
copper  is  very  similar  to  the  tin  posi- 
tion. There  is  still  plenty  of  buying  re- 
ported at  the  price  which  has  prevailed 
for  the  last  few  weeks  and  the  confi- 
dence of  buyers  does  not  seem  to  have 
suffered  any  setback  as  the  result  of  the 
temporary  weakness  reported  on  the 
primary  markets.  A  despatch  from  New 
York  outlines  the  situation  there  con- 
cisely : 

"The  foreign  copper  market  seemed 
to  have  an  improving  tendency  until  the 
English  and  French  statistics  came  out, 
showing  an  increase  in  the  foreign  visi- 
ble supplies,  spot  and  afloat.  Market 
was  firm  on  the  first  cable,  sellers  (sec- 
44 


ond  hands)  shy,  but  later  on  they  were 
more  disposed  to  sell  and  buyers  less  dis- 
posed to  do  anything.  There  is  no 
change  in  the  producers'  attitude  which 
seems  to  be  to  ignore  the  foreign  decline, 
and  to  hold  their  prices  unchanged  until 
the  second  hand  lots  which  they  believe 
to  be  limited,  have  been  absorbed,  when 
buyers  will  be  forced  to  come  to  them 
for  supplies." 

Lead  is  Scarce. 

Lead. — The  scarcity  continues  as  pro- 
nounced as  ever.  An  impression,  seems 
to  exist  here  that  a  deliberate  effort 
among  European  handlers  to  create  a 
shortage  is  the  cause  of  the  small  sup- 
plies coming  forward.  Whatever  the 
cause,  the  fact  remains  that  lead  is  very 
hard  to  obtain  here.  The  price  remains 
the  same. 

Plates  and  Sheets. — A  shortage  is  de- 
veloping in  sheets  and  fears  are  enter- 
tained that  this  is  only  the  beginning  of 
a  siege  of  scarcity.  Prices  have  not 
changed. 

Spelter. — Spelter  is  in  good  demand 
and  it  remains  firm.  This  is  to  be  ex- 
pected in  view  of  the  high  prices  which 
prevail  on  the  primary  markets.  At 
American  points  demand  continues  good. 
The  smelters  are  now  confronted  with  a 
strong  ore  market  at  record  high  prices 
and  in  their  efforts  to  avoid  being  ob- 
liged to  pay  prices  asked  by  ore  produc- 
ers are  trying  to  keep  out  of  the  market 
for  ore.  This  they  can  only  do  by 
watching  their  sales  of  the  metal.  Any 
further  advances  are  likely  to  send  ord- 
ers to  Europe  for  eastern  consumers. 
Market  is  quiet  but  very  strong. 

Pig  Iron. — There  is  a  good  demand. 
Prices  are  firm. 


WINNIPEG. 

Winnipeg,  July  16. — The  scarcity  of 
plate  is  a  most  unfortunate  circum- 
stance, very  hampering  to  the  trade  at 
the  present  time.  Local  metal  workers 
have  been  at  their  wits  end  to  secure 
supplies,  but  so  far  with  very  poor  suc- 
cess. The  shortage  is  being  severely 
felt  by  local  manufacturers  and  others 
in  the  trade. 

Lead  prices  are  stiff  and  going  up,  a 
notable  advance  since  last  issue  being 
a  raise  of  65  cents  per  cwt.  on  lead  pipe. 
Copper  is  also  very  firm. 

The  local  iron  works  and  foundries 
are  extremely  busy,  and  their  capacity  is 
taxed  to  supply  demands  notwithstand- 
ing heavy  importations. 

The  rapid  increase  in  the  building  per- 
mits during  the  last  two  weeks  indicates 
that  business  in  steel  and  cement  is  not 
likelv  to  fall  off  for  some  time  to  come. 


Weekly   Market   Report  —  Hardware 


ACTIVE  TONE  TO  TRADE. 

The  wholesale  hardware  trade 
has  been  very  busy.  No  signs 
have  yet  been  felt  of  the  trade 
"calm,"  which  usually  conies  in 
the  mid-summer  months. 

There  is  a  firm  tone  in  regard 
to  prices,  but  only  one  change  has 
been  made.  Shot  is  now  being 
sold  net. 


MONTREAL. 

Montreal,  July  18. — It  is  not  often 
that  a  net  price  list  is  noted  these  days, 
but  within  the  week  shot  has  been  put 
on  that  basis.  This  is  the  one  price 
change  of  any  moment  noted  since  the 
last  report;  but  the  advance  indicates 
that  lead  products  are  still  on  the  rise. 

Generally  business  is  reported  as  being 
in  an  exceedingly  healthy  state.  The 
retailers  are  finding  a  heavy  demand  for 
all  seasonable  goods.  Especially  is  the 
demand  good  for  such  goods  as  are  need- 
ed for  preserving.  So  large  has  the  de- 
mand been  that  sorting  orders  are  being 
sent  daily  to  the  jobbers. 

Widening  of  Seasonable  Lines. 

Seasonable  Goods : — Owing  to  the 
somewhat  peculiar  season,  the  class  of 
goods  which  may  be  regarded  as  season- 
able is  now  larger  than  usual.  Still  lawn 
mowers  and  lawn  hose  are  in  demand, 
while  clippers  and  sprinklers  are  being 
bought  daily.  Retailers  are  still  find- 
ing it  advisable  to  arrange  window  dis- 
plays of  this  class  of  goods,  and  certainly 
they  are  getting  results.  The  hot  wea- 
ther has  made  hose  necessary,  and  the 
long  grass  demands  trimming. 

Preserving  goods,  as  has  already  been 
said,  are  wanted  now.  Apple  parers  and 
fruit  presses,  cherry  stoners  and  similar 
lines  are  being  ordered  largely.  The  re- 
tail demand  for  these  is  only  well  start- 
ed, but  indications  are  that  the  business 
will  be  larger  than  last  year. 
Many  Ordering  Early. 

Retailers,  moreover,  are  now  prepar- 
ing to  meet  the  demand  of  the  growers 
and  packers.  Apple  nippers  are  being 
purchased,  also  barrel  hatchets  and  bar- 
rel headers.  These  are  being  shipped 
immediately  now,  and  those  who  are 
placing  their  orders  will  be  sure  of  Hie 
goods  when  they  need  them.  It  seems 
that  all  who  find  a  good  business  :n  such 
lines  would  do  well  to  estimate  at  once 
what  they  will  need,  and  get  their  orders 
off. 

Builders  Hardware: — The  orders  con- 
tinue large,  but  aside  from  this  there  is 
little  to  report.  No  more  price  changes 
have  been  made,  and  it  seems  more  and 


more  unlikely  that  any  such  changes  will 
occur. 

Harvesters  Tools: — Here  the  business 
is  growing  daily.  Many  orders  have  al- 
ready been  filled,  but  more  are  being  re- 
ceived— some  from  new  firms,  and  some 
from  firms  which  have  already  had  one 
shipment  of  goods  and  find  they  will  need 
more.  For  binder  twine  and  rope  there 
is  a  remarkably  good  demand — and  this 
in  spite  of  the  recent  advances.  It 
seems  that  there  are  things  more  un- 
likely than  a  still  further  advance  in 
some  of  these  lines.  Both  rope  and 
binder  twine  are  being  sold  at  an  ex- 
ceedingly low  margin  of  profit  just  now. 
Shot  Takes  Another  Rise. 

Sporting  Goods: — Aside  from  shot, 
which  has  been  raised  so  that  instead  ot 
a  5  per  cent,  discount  the  list  is  now 
net,  there  have  been  no  changes.  All 
lines  are  selling  finely.  For  bicycles 
there  has  been  a  good  demand.  These 
seem  slowly  to  be  regaining  the  ground 
they  have  lost.  Perhaps  they  will 
never  become  as  popular  as  during  the 
years  of  the  bicycle  boom,  but  it  seems 
men  are  taking  to  the  bicycle  once  more. 


TORONTO. 

Toronto,  July  18.  —  The  wholesale 
hardware  trade  has  been  extremely  good. 
A  general  activity  is  noted  and,  although 
business  is  usually  expected  to  fall  off 
about  this  time  of  year,  there  have  been 
no  signs  of  a  slump  so  far.  The  volume 
of  trade  to  date  has  been  in  excess  of 
last  year,  and,  from  present  indications, 
the  present  month  will  help  to  swell 
the  margin. 

While  only  one  price  change  is  report- 
ed this  week,  an  advance  in  shot,  there 
is  a  general  tendency  toward  firmness 
noted.  This  is  due  to  a  number  of 
causes,  but  is  probably  attributable  to 
the  advancing  cost  of  metals  more  than 
to  any  other  single  reason. 

Harvest  Tools. — The  big  feature  of 
.  business  at  the  present  time  is  the  sale 
of  harvest  tools.  Orders  are  pouring  in 
from  all  sections,  particularly  from  rural 
points.  The  weather  has  been  favorable 
to  the  crops  and  harvesting  work  is  now 
well  under  way.'  The  demand  extends 
to  ajl  tools  and  utensils  needed  by  the 
farmer    during   his   busiest    season. 

There  is  a  big  trade  being  done  in 
binder  twine.  Sales  this  year  will  be 
larger  than  ever  before. 

Preserving  Goods  Move. 

Household  Goods. — There  is  a  distinct- 
ly big  demand  now  for  preserving  ket- 
tles, cherry  pitters  and  similar  goods. 
General  household  lines  are  moving  in 
satisfactory  bulk. 

The  refrigerator  demand  lias  fallen 
off  to  some  extent,  but  the  complete  out- 


put  of  the  manufacturers  is  mortgaged 
nevertheless.  Some  manufacturers  re- 
fused to  accept  orders  for  this  year  sev- 
eral weeks  ago.  The  large  number  of 
apartment  houses  being  built  has  re- 
sulted in  prolonging  the  demand  for  re- 
frigerators well  into  the  fall.  Many  large 
orders  have  been  placed  for  shipment  be- 
tween September  1  and  November  1. 

Seasonable  Goods. — The  demand  for 
summer  goods  is  now  pretty  largely  of 
the  sorting  variety.  While  the  volume 
of  business  is  good,  it  is  made  up  of  a 
great  variety  of  small  orders. 

Builders'  Hardware.  —  Business  all 
around  is  good.  The  demand  for  brass 
and  bronze  finished  hardware  has  been 
exceptionally  large  this  year  as  a  re- 
sult probably  of  the  large  contracts 
which  have  been  let  in  this  city.  All 
through  the  province,  however,  there 
is  a  great  amount  of  building  going  for- 
ward, and  this  has  livened  up  demand 
for  hardware. 

Heavy  Hardware. — Business  is  report- 
ed to  be  good  in  all  lines. 

Sporting  Supplies. — As  a  result  of 
the  high  price  of  pig  lead,  an  advance 
has  been  made  in  shot.  It  is  now  being 
sold  net,  the  former  discount  of  5  per 
cent,  having  been  withdrawn.  Trade 
is  active  in  all  sporting  goods  at  the  pre- 
sent  time. 


WINNIPEG. 

Winnipeg.  July  1G. — This  week  in 
Winnipeg  was  a  little  out  of  the  ordin- 
ary on  account  of  the  start  of  the  Exhi- 
bition and  the  arrival  of  thousands  of 
visitors  among  whom  are  the  business 
men  of  other  western  cities  and  towns. 
While  no  doubt  the  seed  will  be  sown 
at  this  time  from  which  will  be  reaped 
much  future  business,  there  is  no  doubt 
some  breaking  up  of  the  ordinary  rou- 
tine owing  to  celebrations  and  the  gen- 
eral excitement  that  obtains  at  such  sea- 
sons. 

The  grain  crop  of  Western  Canada  has 
now  reached  a  stage  where  a  good  aver- 
age yield  is  practically  assured.  Confi- 
dence in  the  situation  has  completely 
taken  the  place  of  the  doubt  beginning 
to  be  felt  two  weeks  ago  and  the  prom- 
ise of  an  abundant  crop  selling  at  a 
remunerative  price  makes  the  business 
outlook  in  the  west  most  satisfactory 
to  all  western  people. 

The  demand  for  all  lines  of  seasonable 
hardware  continues  as  strong  as  ever. 
There  is  an  active  trade  being  done  in 
harvesting  tools.  The  heavier  hardware 
in  use  for  buildings  is  moving  freely 
and  houses  handling  machinery  and 
machinery  repairs  report  a  season  of 
exceptional  activity. 


Should  Original  Bills  of  Lading  be  Supplied? 

Western  Dealer  Contends  That  the  Practice  of  Sending  Copies  or  Memos  Means 
Delay  in  Cases  Where  Claims  for  Shortage  or  Damage  are  Preferred — Should 
Weights  be  Marked? 


Adanc,  Sask..  June  28. 
Editor,  Hardware  and  Metal: — 

Would  like  you  to  give  publication 
to  the  following  question.  The 
G.P.R.,  in  the  event  of  claim  for  dam- 
"</<  or  shortage  of  freight,  demand 
the  original  bill  of  lading  before  they 
award  the  claim.  Fifty  per  cent,  of 
the  firms  we  deal  with  send  us  memo 
of  bill  of  lading  instead  of  the  origin- 
al  and,  in  the  event  of  claims — which 
are  common  with  us — we  have  to 
Write  away  for  the  original.  This  de- 
lays settlement,  especially  as  the  rail- 
ways take  two  or  three  weeks  before 
they  ask  for  the  original  bill  of  lad- 
ing (sometimes.) 

Again,  we  have  asked  two  or  three 
firms  we  deal  with  to  state  weight  of 
goods  on  bills  of  lading  instead  of 
leaving  it  to  the  railroad,  to  guess  the 
weight.  .This  morning  we  paid  for 
210  pounds  when  the  goods  only 
weighed  140.  The  agent  grumbled 
when  he  had  to  alter  the  weights.  We 
asked  the  firm  on  a  former  occasion 
to  state  weight  on  bill  of  lading  and 
they  said  that  they  would  do  so  if  it 
were  at  all  practicable.  Now,  we  con- 
sider that  it  is  practicable  and  very 
xi  111  pie.  Most  hardwaremen  know  the 
weight  of  a  crated  washing  machine 
or  grindstone  and  it  would  take  no 
time  for  the  shipper  to  fill  in  the 
weight. 

We  would  like  you  to  sound  the 
general  opinion  of  the  hardware 
trade  on  this  question.  Perhaps  the 
Ontario  dealers  are  not  affected  by 
this  as  much  as  we  are.  We  have 
more  damage  of  freight  in  the  West, 
hence  more  claims  and  more  need  of 
proper  bill  of  lading;  viz. :  the  origin- 
al, with  weights  marked.  We  can 
name  some  good  houses  who  send  us 
memo  of  bill  of  lading  with  weights 
of  shipment  correct. 

MOORLEXD  &  SOX. 


In  accordance  with  the  request  of  our 
correspondent,  the  above  letter  is  placed 
before  the  readers  of  Hardware  and 
Metal.  It  deals  with  two  questions  of 
interest  and  any  opinions  relating  to 
cither  point,  or  to  kindred  matters,  Avill 
gladly  be  published. 

Since  receiving-  the  above  communica- 
tion. Hardware  and  Metal  has  made 
some  enquiries  into  the  practices  fol- 
lowed in  connection  with  the  handling 
of  bills   of  lading.     The   enquiries  have 


been  made  from  Eastern  firms,  but  it  is 
believed  that  Western  firms  have  adopt- 
ed the  same  idea. 

All  firms  approached  stated  that  they 
had  made  it  a  practice  to  retain  original 
bills   of  lading. 

"This  is  done,"  said  one  man,  "in 
order  to  protect  the  consignee.  It  is 
always  well  to  keep  original  documents 
and,  if  we  were  to  send  them  out,  in  a 
ftreat  many  cases,  they  would  be  lost. 
The  wholesaler  or  manufacturer  always 
follows  a  regular  system  of  filing,  while 
some  retailers  are  careless  and  do  not 
carefully  file  all  such  documents.  If 
the  originals  are  retained,  they  are  sure 
to  be  kept  and  can  be  produced  if  emer- 
gency arises.  If  sent  to  the  consignee, 
they  may  be  kept.  If  we  err  in  send- 
ing copies  only,  Ave  err  on  the  side  of 
safety. ' ' 

A  Toronto  wholesaler  states  that 
whereas  some  dealers  undoubtedly  are 
sure  to  keep  all  records,  others  are  not 
careful.  "If  a  dealer  really  wants  the 
original  we  would  send  them  to  him," 
he  declared.  "We  do  not  consider  it 
safe  in  all  cases,  however.  We  make  it 
a  practice  never  to  send  the  originals 
lo  the  railroads  in  case  of  claim,  until 
they   are  specifically  asked   for." 

In  the  West,  claims  are  more  common 
than  in  the  East,  on  account  of  the  long- 
er distances  that  goods  have  to  be  ship- 
ped in  so  many  cases. 

It  is  not  the  general  practice  to  mark 
weights    on    bills    of   lading. 

"It  would  mean  considerable  work 
for  us,"  said  one  jobber.  "However,  we 
would  be  prepared  to  shoulder  the  bur- 
den, if  we  thought  it  was  likely  to  bene- 
fit our  customers  any.  I  am  not  convinc- 
ed that  it  would.  The  railroad  man  ai>- 
I  roximates  the  weights  pretty  largely, 
and  in  a  majority  of  cases  he  is  inclined 
to  be  lenient.  I  am  honestly  convinced 
that,  taking  it  on  the  whole,  the  dealer 
gains  by  not  having  the  goods  actually 
weighed  every  time.  There  are,  of 
course,  cases  such  as  the  one  you  quote, 
but  generally  it  is  the  other  way 
around." 

A  number  of  dealers  were  seen  with  re- 
ference to  this  question.  "I  watch  ship- 
ments very  closely,"  said  one  man. 
"Sometimes  I  have  been  charged  too 
much,  but  have  been  able  to  get  this  ad- 
justed. Frequently  the  weight  is  esti- 
mated  low.' 
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The  following  items   are  taken  from 
the  issue  of  July  23,  1892 : 

"The    contract    for    the    heating 
apparatus    of   the    public      building 
at  Peterboro,  has  been  awarded  to 
McGuire   &  Bird,   of  Toronto." 
Editor's    Note. — This      firm      is    now 
known  as  W.  J.  McGuire  &  Co.     They 
are  among  the  largest  concerns   of  the 

kind  in  Toronto. 

*  *       * 

"Black  Bros.  &  Co.,  wholesale 
hardware  dealers,  Halifax,  register 
the  co-partnership  of  Geo.  J. 
Troop.   Wm.  H.   Troop  and  Gilbert 

Troop." 

*  »       * 

"A  very  disastrous  fire  broke 
out  in  Montreal  on  Monday  evening. 
It  spread  to  A.  Ramsay  and  Sons' 
paint  and  oil  establishment  after 
demolishing  two  nearby  buildings. 
The  total  loss  will  be  almost  about 

$200,000." 

*  »      * 

"All   the   foundries   in   Hamilton 
are    now    reported    to    be    working 
full  time  and  with  full  force.  Wages 
are  $1.50  to  $3.00  instead  of  a  gen- 
eral scale  of  $2.50  for  all  hands." 
Editor's  Note. — The  moulders  and  em- 
ployes of  stove  foundries  are  paid  con- 
siderably more  now.     In  fact,  the  cost 
of   everything   in   connection     with   the 
manufacture  of  stoves  has  increased  to 
a  marked   degree     in  the   last   two   de- 
cades. 

*  *       * 

' '  .V  deputation  of  wholesale 
merchants  waited  upon  the  Hon. 
J.  A.  Chapleau,  Minister  of  Cus- 
toms at  his  office  in  Montreal.  Their 
purpose  in  doing  so  was  to  ascer- 
tain if  greater  uniformity  could 
not  be  secured  in  the  interpreta- 
tion of  the  tariff.  J.  B.  Learmont, 
R.  Angers,  T.  H.  Newman  and  Gor- 
don Macpherson  spoke  for  the  hard- 
ware trade,  and  A.  Ramsay  for 
paints  and  oils.  Each  gave  instances 
where  appraisers  at  different  points 
classed  certain  articles  under  dif- 
ferent heads. 


Methods  of  Retailing  Paints  and  Varnishes 


Linking  Paint  and  Profit  Closely  Together 

Adequate  Interior  Display  is  One   of   the   Prime    Essentials — 
Points  Which  Should  be  Remembered    in  Arranging    Depart- 
ment— Stock  Should  be  Kept  Intact  and  Exclusive — A  Quebec 
Dealer's  Model  Department. 


Paint  and  profit  are  quite  a  distance 
apart  in  the  dictionary,  but  in  the  up-to- 
date  hardware  store  they  are  as  close 
together  as  peas  in  a  pod.  They  are 
almost  synonymous  terms.  Paint  and 
profit  go  together. 

In  order  to  find  the  close  connection 
between  the  two  words,  the  dealer  has 
to  see  that  he  is  handling  his  paint  stock 
in  a  profitable  way.  He  must  feature 
paints — not  merely  carry  them.  There 
is  a  wide  difference  between  "featur- 
ing" and  "carrying."  The  carrier  of 
paint  is  the  man  who  buys  a  certain 
amount  of  stock  at  long  intervals,  puts  it 
somewhere  or  anywhere,  in  the  store  and 
sells  it  to  people  who  come  in  and  ask 
for  paint.  The  featurer  of  paint  is  the 
man  who  buys  at  frequent  intervals, 
places  his  goods  prominently  in  tho 
store,  and  tries  to  work  up  the  maximum 
demand. 

Space  does  not  permit  of  a  complete 
dissertation  on  the  many  ways  of  fea- 
turing uoods  necessary  to  establish 
closest  relationship  between  paint  and 
profit.  One  of  the  most  important,  cer- 
tainly, is  that  of  giving  adequate  in- 
terior display.  Give  the  stocks  properly 
prominent  housing  in  the  store  and  sales 
will  follow. 


"Paint  should  be  given  one  side  of  the 
store  at  the  very  front,"  was  the  em- 
phatic opinion  expressed  by  a  progres- 
sive retailer  recently.  His  argument 
was  that,  although  in  reality  a  necessity, 
paint  was  not  yet  fully  recognized  as 
such.  Some  people  considered  it  more 
or  less  of  a  decorative  luxury.  To  edu- 
cate these  people  to  the  true  value  of 
paint,  it  was  necessary  to  keep  the  sub- 
ject before  them  and  this  he  accomp- 
lished partly  by  placing  his  stock  at  tho 
very  front  of  the  store.  "This  space," 
he  explains,  "was  formerly  occupied  by 
goods  which  were  necessities  in  the  real 
sense  of  the  word.  People  couldn't  get 
along  without  them.  What,  then,  was  the 
use  of  giving  them  part  of  the  best 
space  in  the  store,  when  I  had  other 
stock  which  needed  that  preferred  posi- 
tion badly?" 

It  is  not  always  possible  to  give  the 
front  of  the  store  over  to  the  paint 
stock,  of  course.  Lack  of  space  is  one 
of  the  problems  most  hardwaremen  have 
to  face,  and  it  frequently  happens  that 
the  paint  must  be  less  prominently 
housed.  However,  if  a  front  seat  in  the 
orchestra  is  not  available,  there  is  no 
reason  why  the  end  row  of  the  top  gal- 
cony  should  be  selected.  An  effort  should 


be  made  to  give  the  paint  stock  a  posi- 
tion as  close  to  the  front  as  possible. 

"I  have  always  contended,"  said  an 
Ontario  hardwareman,  "that  the  goods 
shown  at  the  front  of  the  store  must 
show  a  more  rapid  turn  over  and  a  big- 
ger profit  than  goods  placed  further 
back,  in  order  to  pay  for  the  valuable 
space  occupied. 

"Recently  I  moved  the  paint  from  a 
rear  position  to  a  prominent  place  in  the 
front  and  I  decided  that  I  would  assess 
that  department  an  extra  margin  of  the 
overhead  expense  on  that  account.  If 
the  department  did  not  pay  the  same 
profit  as  formerly  over  and  above  this 
'  additional  assessment,  I  was  prepared 
to  'shunt'  it  back  to  the  rear  again. 

"I  need  not  have  feared  on  that  ac- 
count. My  paint  profits  exceeded  the 
old  figure  by  a  good  sum  after  allowing 
for  the  heavier  expense." 

Position  is  not  the  whole  thing,  of 
course.  The  goods  must  be  attractively 
arranged.  It  is  quite  possible  to  find 
cases  where  men  who  keep  their  paint 
stock  at  the  rear  of  the  store  are  selling 
more  than  those  who  display  their  stock 
at  the  front.  Prominence  of  position 
will  not  completely  overcome  the  detri- 
mental effects  of  an  untidy  arrangement 
and  the  resultant  unkempt  appearance. 
On  the  other  hand,  a  poor  position  will 
not  completely  offset  the  salesmaking 
power  of  a  well  kept  stock.  Good  posi- 
tion plus  care  in  arrangement  results  in 
the  dealer's  securing  the  maximum  of 
business. 


A  MODEL  DEPARTMENT. 

This  is  a  view  of  the  paint  stock  in 
the  store  of  P.  Larochelle,  Farnham, 
Quebec.  The  arrangement  is  a  mod- 
el one  in  main/  respects.  The  stock 
is  well  sorted  and  complete.  It  occu- 
pies a  prominent  place  in  the  store 
and  as  n  result  has  sales-making 
power  to  a  marked  degree.  Then  is 
a  close  connection  between  paint  and 
pro  ft  when  the  stork  is  bundled  so 
effective!;/. 
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A  point  which  should  always  be  borne 
in  mind  is  that  when  a  certain  position 
is  alloted  to  the  paint  stock,  it  should  be 
given  over  absolutely.  Nothing  is  so 
destructive  of  selling,  force  as  to  mix  in 
other  lines  of  goods.  It  is  not  uncom- 
mon to  find  stores  where  the  paint  stock 
is  scattered  pretty  much  throughout  the 
store.  You  find  a  row  of  carriage  paint 
in  with  the  graniteware.  Floor  paints 
are  piled  up  on  a  counter  some  distance 
off.  Varnishes  are  back  in  the  stove  de- 
partment; and  so  on,  right  through  the 
whole  establishment.  In  other  stores, 
the  paint  stock  is  kept  centralized,  but 
other  goods  are  allowed  to  creep  in. 

These  methods  are  bad.  The  paint 
stock  should  be  kept  both  intact  and  ex- 
clusive. The  particular  corner  set  aside 
for  this  purpose  should  have  "the  paint 
stock,  the  whole  paint  stock  and  nothing 
but  the  paint  stock."  In  that  way  the 
best  effect  can  be  secured. 

Making  it  Attractive. 
To  make  the     paint     department  at- 
tractive, the  dealer     must  see  that  the 


stock  is  properly  sorted  up,  that  the 
tins  are  dusted  regularly  and  thoroughly 
and  that  no  old  supplies  are  allowed  to 
accumulate.  As  an  extra  step,  use 
should  be  made  of  the  selling  helps  sup- 
plied by  the  manufacturers.  Nothing 
helps  to  improve  the  appearance  of  the 
stock  more  than  the  display  of  litho- 
graphs and  color  boards. 

A  Model  Department. 

On  the  previous  page,  an  illustration 
is  given  of  the  paint  department  in  the 
store  of  P.  Larochelle,  Farnham,  Que- 
bec. This  is  a  model  department  in  a 
great  many  respects.  Nothing  is  seen 
but  paint,  and  the  usual  accessories,  the 
stock  is  well  arranged  and  good  use  is 
made  of  lithographs. 

Attractive     and     complete     arrange- 
ments such  as  this  are  indeed  rare. 
Paint  and  Profit. 

To  sum  up,  the  hardwareman  who  is 
anxious  to  realize  the  fullest  profit  on 
his  paint  stock,  must  among  other  things 
see  to  it  that  his  stock  is  kept  both 
prominent  and  attractive. 


Getting  the  Master  Painters'  Trade 

Complaints  Are  Heard  That  Some  Dealers  Are  Selling  to  the 
Painters  at  Practically  Cost  Price — The  Folly  of  This  Course 
is  Demonstrated — At  the  Same  Time,  the  Trade  of  the  Painter 
is  Worth  Trying  For. 


A  hardware  dealer  complains  that 
other  firms  in  his  locality  have  intro- 
duced unfair  methods  in  going  after  the 
trade  of  the  master  painters.  They  cut 
their  prices,  in  some  cases  almost  to 
the  wholesale  figure.  As  a  result  they 
have  been  getting  the  bulk  of  the  paint- 
ers' trade,  but  have  certainly  sacri- 
ficed their  profits  in  doing  so. 

This  complaint  is  not  a  new  one.  It 
has  been  heard  on  many  occasions  be- 
fore. The  practice  has  become  a  com- 
mon one  in  some  sections. 

The  dealer  who  deliberately  cuts  his 
price  to  the  master  painter  so  low  that 
no  profit  can  be  realized — and  there  are 
many  who  do  this — can  have  but  one  ob- 
ject in  view.  He  aims  to  corner  the 
trade  of  the  master  painters  and  so 
work  up  so  large  a  trade  that  he  will  be 
able  to  buy  in  big  bulk  and,  perhaps, 
get  a  closer  figure. 

The  practice  cannot  be  too  strongly 
condemned.  On  broad  general  principles 
it  is  harmful  to  sell  goods  regularly 
without  securing  the  necessary  margin 
of  profit.  The  existence  of  an  ulterior 
motive  does  not  justify  the  step.  The 
dealer  may  think  that  by  sacrificing  his 
profits  on  these  sales,  he  is  going  to 
build  bigger  profits  elsewhere.  A  bird 
in  the  hand  is  worth  two  in  the  bush  and 
a  profit  on  present  sales  is  worth  a  big- 
ger one  in  prospect.    Getting  a  fair  mar- 


gin of  profit  all  around  is  the  safe  and 
sane  method. 

It  is  very  doubtful,  of  course,  if  the 
expected  profit  on  such  methods  would 
materialize.  The  dealer  who  sells  at  cost 
price  to  the  master  painter  expects  to 
make  a  larger  profit  on  his  sales  to  con- 
sumers. It  is  doubtful  if  he  would  ever 
realize  a  margin  on  consumer  sales  large 
enough  to  offset  what  he  would  lose  on 
his  business  with  the  master  painters. 
But  is  the  Game  Worth  the  Candle? 

A  great  many  dealers  contend  that  they 
would  far  rather  increase  their  business 
with  property  owners  than  with  master 
painters.  "Whatever  losses  I  have  had 
on  paint  sales  through  non-payment," 
said  one  dealer,  "have  been  incurred 
with  master  painters.  I  always  feel 
surer  of  my  money  when  I  sell  to  the 
owner  of  the  house  than  when  I  sell  to 
the  painter." 

Another  dealer  states  that  at"  least  90 
per  cent,  of  his  bad  debts  have  been  with 
master  painters.  While  it  is  probably 
not  as  noticeable  in  all  cases,  the  gen- 
eral experience  of  dealers  is  that  their 
margin  of  loss  with  master  painters  is 
larger  than  with  property  owners.  This 
is  due  to  the  fact  that  the  bulk  of  the 
sales  to  property  owners  are  on  the 
cash  basis,  while  master  painters  invari- 
ably run  accounts.  If  they  fail,  or  get 
into   financial    difficulties,    the   dealer   is 


the  loser.  The  larger  the  business  with 
the  master  painter,  the  larger  the  margin 
of  losses  will  be.  How  are  these  going 
to  be  met,  if  all  profit  is  taken  off  the 
goods'?  Must  the  losses  be  made  up  out 
of  the  profit  on  other  sales? 

Go  After  Painters'  Trade. 

At  the  same  time,  the  writer  does  not 
agree  with  the  dealers  who  state  that 
they  would  rather  not  sell  to  master 
painters.  To  adopt  this  stand  would 
be  to  deliberately  throw  away  the  op- 
portunity of  working  up  a  very  profitable 
trade. 

The  painter  is  the  largest  individual 
consumer  of  paint.  If  he  is  a  good 
workman,  he  finds  no  difficulty  in  secur- 
ing steady  employment.  If  properly 
regulated,  trade  with  the  master  painter 
can  be  made  most  lucrative. 

The  average  painter  still  prefers  to 
buy  white  lead  and  linseed  oil  and  mix 
his  own  paint  rather  than  to  buy  pre- 
pared paint.  Gradually,  however,  he  is 
coming  around  to  respect  the  superior 
qualities  of  the  ready  mixed  article,  an 
opinion  which  is  doubtless  being 
strengthened  by  the  gradual  advance  in 
the  price  of  white  lead.  When  a  dealer 
can  convert  a  master  painter  to  the  use 
of  prepared  paints,  he  secures  a  steady 
customer.  By  careful  supervision  of 
credits,  he  can  guard  against  heavy  loss- 
es on  poor  pay  customers. 

But,  it  may  be  argued,  the  cutting  of 
the  price  is  a  good  way  to  educate  the 
master  painter  to  use  ready  prepared 
paint.  It  may  be,  but  the  trade  is  not 
worth  getting  at  that  price.  If  the 
master  painter  cannot  be  convinced  that 
he  should  use  prepared  paint  without 
offering  the  goods  at  a  price  which  in- 
cludes no  profit,  he  might  as  well  be 
allowed  to  remain  in  his  ignorant  ad- 
herence to  the  old  way.  for  all  the  good 
the  dealer  reaps  from  it. 


MANUFACTURERS  DELIGHTED. 

Montreal,  July  16.  — ■  The  party  of 
British  manufacturers  arrived  in  Mon- 
treal last  evening  after  a  forty-day 
coast-to-coast  tour  of  the  Dominion. 
Their  trip,  which  was  made  with  the  co- 
operation of  the  Dominion  Government 
for  the  purpose  of  investigating  the  pos- 
sibilities of  Canada,  covered  approxi- 
mately ten  thousand  miles,  and  all  the 
principal  cities  from  the  Atlantic  to  the 
Pacific  were  visited. 

While  the  tour  has  been  a  continuous 
round  of  sight-seeing  and  entertainment 
since  their  arrival  in  Quebec  on  June 
8,  the  visitors  stood  the  strain  well  and 
all  return  to  Montreal  in  excellent 
health  and  spirits.  "Somewhat  tired, 
but  delighted,"  was  the  expression  heard 
from  many  of  the  Britishers. 

The  party  will  sail  from  this  city  on 
the  Allan  liner  Victorian  Friday  morn- 
ing. 
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And  That  Varnish  Is 

"ELASTILITE" 


STOCK  THE     n« 
RIGHT  VARNISH 


MR.  DEALER,  it 

is  an   easy  thing  to 

stock   a   varnish   that 

'goes  wrong.'    A  great 

deal    depends    on    the 

weather,    the    painter 

and  the  kind  of  work  he 

is  doing.    Nevertheless, 

the    varnish    is    often 

blamed  for  these  things. 

You  have  to  stand  for 

it  in  the  end. 


Our   famous    ELA- 
STILITE   makes    a 
beautiful  indoor  or  out 
door   finish   (except  for 
floors).    It  demands  care 
in     application    like    all 
varnishes.     Yet    it  is    so 
adaptable  that  it  gives  a 
perfect  finish  with  reason- 
able   care     It    cuts    away 
down    all    possibility    of 
complaint.     In  carrying 
varnish  stock,  'tie  to'  a 
good    "sure -result 
varnish — 


A  beautiful  all-round 
varnish,  not  too  sen- 
sitive, and  easy  to 
apply.  Good  indoors 
or  out,  except  for 
floors.  Used  for  20 
years  by  all  sorts  of 
varnish  users. 

Stock  ELASTILITE 
and  you'll  get  the 
benefit  in  the  trade  it 
keeps  for  you — one 
of  the  best  high-gloss 
varnishes  a  retailer 
can  sell — it  makes 
good  in  so  many 
uses. 


Send  for  Free  Samples,  and  also  Samples  and 
Cards  of  our  Famous  ML  Paints  and  Floglaze. 

Imperial  Varnish    and 
Color  Company,  Limited 


\ 


Factor; : 
6-24  Horse  SI. 


TORONTO 

Winnipeg  Branch 
108  Princess  Si. 


Vancouver  Branch 
365  Water  Slree 


^        Don't  Rock  The  Boat        £ 


"Business  is  a  great  sea,  and  there  are  many  wrecks  upon  it,  because 
too  often  the  mariners  rock  the  boat." — Laxvson  Moore. 

You  may  think  it  quite  safe  to  play  with  one  or  two  inferior  brands 
upon  your  shelves — brands  that  show  a  very  handsome  profit — but 
very  often  an  inferior  line  of  cutlery  or  say  inferior  paint  is  the  little 
thing  that  rocks  the  boat  and  endangers  the  whole  stock. 

Lowe  Brothers'  "High  Standard"  Paints  may  prove  the  very  ballast 
that  will  steady  your  ship.     They  win  custom  and  keep  custom. 

Don't  rock  the  boat. 


y. 


Lyon-Monkhouse 

Limited 

171  James  Street 
Winnipeg,  Man. 


TORONTO 

Dayton     New  York 

Kansas  City 
Boston         Chicago 


Weekly  Market  Report  —  Paints 


PAINT  NOTES. 

Linseed  oil  has  gone  down  in 
price  3  cents  in  Montreal,  8  cents 
in  Toronto.  These  reductions 
have  come  as  the  result  of  chang- 
ed conditions  in  other  countries. 

White  lead  is  still  very  scarce 
in  all  sections. 

Alarm  is  felt  over  advices  from 
Belgium,  which  indicate  that 
trouble  may  be  experienced  in 
getting  fall  shipments  of  glass. 


MONTREAL. 

Montreal,  July  18. — While  there  has 
not  been  any  further  advance  in  the 
price  of  white  lead  this  commodity  oc- 
cupies the  limelight  on  the  paint  stage 
by  reason  of  its  scarcity.  ' '  There  is  not 
the  lead  to  be  had  at  any  price,"  stated 
the  manager  of  one  paint  house.  "We 
are  getting  some,  but  not  nearly  as 
much  as  we  need." 

The  market  at  present  is  a  little  pe- 
culiar. Linseed  oil,  for  instance,  has 
dropped  slightly  in  price.  Yet  there  is 
no  desire  on  the  part  of  the  handlers  to 
sell  this.  The  falling  market  across  the 
border  has  made  a  lower  price  seem 
necessary,  but  the  difficulty  experienced 
in  getting  supplies  here  makes  all  manu- 
facturers anxious  to  keep  the  supplies 
which  they  now  have. 

Only   Filling  Part   of   Orders. 

Generally  the  paint  business  is  good. 
The  mid-summer  quietness  has  not  ap- 
peared yet.  Makers  almost  wish  this 
would  come,  as  then  they  would  be  given 
an  opportunity  to  catch  up  with  their 
orders.  Many  are  not  filling  these  com- 
pletely at  present,  but  are  sending  the 
dealers  a  part  of  the  supplies  asked,  with 
the  statement  that  the  balance  of  the 
order  will  follow  later. 

Glass  still  is  being  carefully  watched. 
The  rumor  that  trouble  in  Belgium  may 
cause  a  higher  price  for  glass  has  caused 
a  good  deal  of  early  buying.  Locally 
supplies  are  none  too  good,  but  there  is 
yet  enough  in  the  warehouse  to  meet 
the  present  demand. 

Linseed  Oil. — While  prices  have  drop- 
ped three  cents,  being  now  generally 
quoted  at  .97  and  1.00,  there  is  yet  a 
scarcity  in  the  supply.  The  crushers 
seem  unable  to  meet  all  the  demands  put 
upon  them.  They  expect  to  catch  up 
shortly,  but  for  the  time  there  is  no 
surplus  supply.  A  good  deal  depends 
upon  the  Canadian  and  the  American 
crops. 

Turpentine. — No  disquieting  features 
are  noted  here.  The  supply,  both  local 
and  in  Savannah, .  seems  good.  Prices 
are  generally  quoted  at  .68. 


Lead  Exceedingly  Scarce. 

White  Lead. — Owing  to  the  scarcity  of 
the  pig,  manufacturers  are  finding  it  ex- 
ceedingly difficult  to  get  the  dry  white 
lead  which  they  require.  It  is  not  a 
question  of  price  now,  but  rather  of  get- 
ting the  material  at  any  price.  The 
scarcity  of  this  product,  combined  with 
the  continuance  of  the  demand  for  mixed 
paint,  is  causing  a  situation  which  the 
manufacturers  are  meeting  by  making 
only  part  shipments.  It  is  hoped,  how- 
ever, that  conditions  will  improve  rather 
than  become  worse. 

Paris  Green. — Great  difficulty  is  be- 
ing experienced  in  making  deliveries  of 
this,  not  that  the  supplies  are  low,  but 
these  are  not  made  up  in  the  form  which 
is  desired.  Last  year  the  demand  was 
largely  for  50  pound  drums.  This  sea- 
son it  is  the  one  pound  tins  which  are 
wanted,  and  as  the  hot  weather  made  it 
impossible  to  put  these  up  there  is  a 
scarcity.  Some  who  ordered  their  paris 
green  in  the  tins  will  have  to  accept  it 
in  other  forms,  it  is  said. 

Glass. — The  whole  market  hinges  on 
the  political  situation  in  Belgium,  and  is 
practically  marking  time  just  at  present. 
All  are  waiting  to  see  what  will  happen 
between  the  Flemish  and  the  Walloon 
element.  The  impression  here  is  that 
prices  will  advance.  Considerable  buy- 
ing is  being  done  on  this  supposition. 


TORONTO. 

Toronto,  July  18. — Business  has  been 
extremely  brisk  in  practically  all  lines. 
The  mid-summer  slump,  which  generally 
arrives  some  time  in  July,  has  not  given 
any  signs  of  its  impending  arrival. 
"Guess  we  are  going  to  have  no  slack 
season  this  year,"  said  one  manufactur- 
er. "We  haven't  quite  caught  up  with 
back  orders  yet." 

The  feature  of  the  market  was  the 
drop  in  linseed  oil.  The  first  decrease 
came  suddenly  and  rather  unexpectedly 
and  the  other  followed  with  a  rapidity 
which  gave  to  it  the  element  of  sur- 
prise also.  Turpentine  is  also  a  little 
easier  in  price.  Other  commodities  have 
not  changed  although  rumors  are  heard 
of  impending  advances.  Certainly  there 
is  no  sign  of  weakness  in  other  lines. 
A  Big  Decline. 

Linseed  Oil. — In  Wall  Street  parlance, 
the  bottom  has  fallen  out  of  the  linseed 
oil  market.  There  have  been  two  reduc- 
tions in  price  since  last  writing.  The 
first  came  on  Saturday  when  the  price 
was  made  $1.04  for  raw  and  $1.07  for 
boiled — a  reduction  of  4  cents.  To-day 
a  second  reduction  of  the  same  size  was 
announced  so  that  now  the  price  is  $1 
and  $1.03. 

50 


This  is  due  to  a  number  of  causes.  The 
supply  has  been  increasing  while,  ac- 
cording to  reports,  the  demand  has  fall- 
en off  some.  English  oil  has  been  easing 
off  in  price.  For  all  of  which  reasons, 
the  price  here  has  gone  down,  for  how 
long  it  is  impossible  at  present  to  fore- 
see. 

Turpentine. —  The  price  quoted  here 
now  is  67  cents.    There  is  a  fair  demand. 
White  Lead  Firm. 

White  Lead. — There  are  no  particular 
developments  to  report  in  the  white  lead 
situation.  The  price  remains  firm  and 
there  are  rumors  to  be  heard  that  an- 
other change  to  a  higher  price  level  is 
pending.  The  demand  is  strong  and,  in 
consequence,  the  supply  on  hand  is  still 
small.  The  shortage  promises  to  last 
some  little  time  yet. 

Alarm  is  Felt. 

Glass. — Advices  [from  Belguim  are 
far  from  encouraging.  The  glass  manu- 
facturers anticipate  that  there  will  be 
social  disturbances  in  the  fall  which  will 
partially,  if  not  wholly,  paralyze  indus- 
try in  that  country.  In  consequence  of 
these  advices,  the  importers  are  not  at 
all  sanguine  in  their  outlook.  Large 
shipments  will  be  needed  in  the  fall  and, 
if  anything  occurs  to  interfere  with 
these,  the  results  will  be  indeed  serious. 

Putty. —  Trade  remains  steady  with 
prices  the  same: — Standard  bulk  in 
casks,  $2.40;  in  100-lb.  drums,  $2.55;  in 
25-lb.  drums,  $2.65;  bladder  in  barrels, 
$2.80.  Pure  putty  prices  are  as  follows : 
Bulk  in  casks,  $3;  in  100-lb.  drums, 
$3.40 ;  in  25-lb.  drums,  $3.50 ;  bladder  in 
barrels,  $3.40. 

Prepared  Paint. — There  is  a  good  de- 
mand, sorting  orders  bulking  largely. 
Usually  the  sales  of  paint  during  July 
are  small  but  there  has  been  nothing 
diminutive  about  the  business  done  so 
far. 


WINNIPEG. 

Winnipeg.  July  16. — As  regards  prices 
there  is  nothing  new  to  announce  in  the 
paints  and  oils  departments.  Linseed 
oil  and  turpentine  have  been  steady  for 
some  weeks  and  there  is  nothing  to  in- 
dicate a  break. 

Unsettled  weather  has  to  some  extent 
affected  the  retail  trade  during  the  past 
two  weeks,  but  this  will  only  mean  in- 
creased activity  in  the  immediate  fu- 
ture. 

Wholesalers  report  a  very  active  sort- 
ing business  and  there  has  been  an  active 
demand  for  Paris  green  and  lubricating 
oils. 
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g££$3£B  Covers  Canada  From  Coast  To  Coast 


Brandram-Henderson,  Limited,  "English"  Paint 
is  70*  Pure  White  Lead— 30*  Pure  White  Zinc 
t— mixed  ready  for  use,  with  Pure  Linseed  Oil, 
Pure  Turpentine   and    Dryer,   and  nothing  else. 

There  is  a  B.-H.  "English"  Paint  for  every  color 
you    wish    to    paint.       Ask  for  a  sample  card. 
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The  paint  with  the  guarantee.     And  the  guarantee— 
Siglied  Ky^NPHaM-HENDERSON^ r|. 
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50  Shades,  including  black  and  white. 


Lu»,i„j 
dur«t>iliri 


^SS^ss 


Here  are  some  of  the  new  series  of  newspaper  ads — five  inch 
double  column — running  in  Canadian  papers  in  the  interest 
of  Agents  for  B-H  "ENGLISH"  Paint. 

Back  of  every  can  of  B-H  "ENGLISH"  Paint  which  goes 
on  the  shelves  in  your  store  is  an  active  force  of  reasonable, 
practical,  effective  selling-helps. 

B-H  "ENGLISH"  Paint  is  70%  Pure  White  Lead— 30%  Pure 
White  Zinc— 100%  Pure. 

If  there  is  no  B-H  "ENGLISH"  Paint  agent  in  your  town 
write  for  agency  proposition. 
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CURRENT    MARKET    QUOTATIONS 


These  prices  are  for  such  qualities  and 
quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  ot 
credit,  the  lowest  figures  being  for 
larger  quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS  AND  METAL  PRODUCTS. 

ANTIMONY. 

Oookson's  or  Hallett's,   per  lb.  .8  60    8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. :  Imperial  tough,  60c ; 
White  Brass,  48c. ;  Metallic,  45c ;  Special, 
33c;  Harris  heavy  pressure,  25c;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c. ;  Alluminoid,  9c ;  Mogul, 
6c;  No.   3,  5%c. ;   No.  4,  6c   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  60c;  Superior, 
45c;  A  Special,  35c;  Hoo  Hoo,  25c; 
"A,"  20c;  "B,"  18c;  "C,"  15c;  "D," 
12c;  No.   1.  10c;  No.  2,  8c;  No.  J,  6c 

Magnoli»  Metal  Co.— Magnolia.  25c; 
Defender,  20c;  Mystic,  17c;  Kosmic, 
15c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    %   to   %   inch,    per 

100    lbs 2  20       2  20 

Heads,    per  100   lb 2  45       2  45 

Tank    plates,    3-16   inch 2  30       2  40 

Tubes  per  100  feet,   IV.  in.    9  50       9  00 

2  ".    8  25       8  60 
2V«    ".  10  60     10  00 

3  ".  12  00     12  10 
3Vi    ".  15  00     16  30 

4  ".  19  25     19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  26 
Rods,  base  %  to  1  inch,  round..  0  22 
Tubing,  seamless  base,  per  lb..  0  25 
Tubing,    iron    pipe    size    ,    1    inch 

base    025 

Copper   tubing,    4   cents    extra. 

BRASS    GOODS,    VALVES.    ETC. 
Ground   work,    65   p.C 
Standard   Compression   work,   66   p.C 
High  grade  compression  work,  60  p.c 
Cushion    work,    55   per   cent. 
Fuller  work,  70  p.c;  No.  0,  75  p.c,  and 
1   and  2  basin  cocks,  70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

65   p.c. ;   roundway,    60   p.c. 
J.M.T.   Globe,   Angle  and  Check  Valves, 

55  p.c:   Standard,   65  p.c. 
J.M.T.    Radiator    Valves,    60;    Standard, 

65;  patent  quick-opening  valves,  70  and 

10  p.c. 
Jenkins'    Valves— Quotations    on    applica- 
tion   to    Jenkins'    Bros..    Montreal. 
COPPER 

Per  100   lb. 

Casting   ingot    $19  00 

Cut  lengths,   round  bars,   %  to  2 

in 26  00 

Plain      sheets,      14      oz.,      14x48 

inches,    14x60   inches    28  00 

Copper      sheet,       tinned,       14x60, 

14    oz 29  00 

Copper    sheet,     planished,    14x60, 

base     36  00 

Brazier',    insheets,    6x4    28  00 

COPPER    AND    BRASS    WIRE 
Brass,    60   p.c. ;   copper,   62V4   p.c 
IRON   AND  STEEL 
In   car  lots.  Montreal.  Toronto 

Canadian   foundry.   No.    1 19  50 

Canadian   foundry,    No.   2 19  00 

Middlesboro,  No.  3  pig  iron  18  00  19  00 
Summerlee,   No.  2  pig  iron  20  00     22  60 

Canon,    special    20  00     

Can-on,    soft    19  75      

Cleveland,    No.    1 18  75     20  50 

Clarence,    No.    3    18  00     20  76 

Jarrow     17  75     20  60 

Glengamock   22  50 

Radnor,   charcoal  iron 32  00     32  60 

a.yresome.    No.    3 18  75      

Ferro  Nickel  pig  iron  (Soo)  25  00 

Steel    billets.    Bessemer    or 

open   hearth,   f.o.b.    Pitts- 
burg          27  60 

Angles  $ base  2  50       2  60 

Common  bar,  per  100  lb.  1  90  2  05 
Forged  iron,  per  100  lb.  2  05  2  20 
Refined  iron,  per  100  lb...  2  15  2  30 
Horseshoe   iron,  per  100  lb...    2  15       2  30 

Mild   steel   195       2  16 

Sleigh    shoe    steel    190       2  15 

Iron  finish  machinery  steel 

(domestic)     195       2  15 

Iron  finish  steel  (foreign)..  2  25  2  25 
Reeled  machinery  steel  ....    2  85       3  00 

Tire   steel    2  00       2  36 

Sheet  east  steel   0  15       0  16 

Toe    calk    steel    2  85       2  90 

Mining   cast   steel    0  07%    0  08 

High   speed    0  65       0  65 

Capital    tool    steel    0  50       

Cammell   Laird   0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona   tool   steel    0  06%    

Silver   tool    steel    0 12%    

Cold     Rolled     Shafting. 

9-16   to    11-16    inch    0  06 

%  to  1  7-16  inch   0  05% 

1   7-16    to   3   inch    0  65 

Montreal,    26   and    2.     Toronto,    30. 
BLACK    SHEETS 

Montreal.  Toronto 
10    gauge    2  30  2  60 


12    gauge    2  30  2  65 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20  2  45 

20    gauge    2  20  2  45 

22    gauge    2  25  2  55 

24    gauge    2  25  2  65 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA   PLATES 

Ordinary,    62    Bheets    2  90  2  90 

All  bright,   52  sheets   ....    3  70  4  00 

Galvanized—   Apollo    D.  Crown    Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24    gauge,    per   square    5  00 

26   gauge,    per   square    3  85 

28   gauge,    per   square    3  65 

Less    10    p.c 

GALVANIZED  SHEETS 
B.W.      Queen's   Fleur-  Gordon  Gorbal'a 
gauge       Head     de-Lis      Crown  Best  Best 
16-20....       3  60         3  35         3  60         3  60 
22-24....       3  65         3  40         3  65         3  66 

26 4  05         3  80         4  05         4  05 

28 425         4  00         425         425 

Colborne  Crown— 3.65,  3.70,  3.75,  4.00. 
Less   than   case   lots   10   cents   per   hd. 
extra. 


"Comet"    sheets— 

22 

24 , 

26 


3  65 

3  70 

3  75 

4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American 3  60  345 

26  gauge,   American 3  85  3  50 

28   gauge,    (26    English)       4  10  3  95 

10%    oz.,    equal    to    28 

English    4  35  4  25 

IRON   PIPE 

List  Black        Galv. 

Vi-inch    and 

%-inch    $    5  50      66    p.c      61    p.c. 

Vi-inch    8  50      71    p.c       60    p.c 

%-inch    11  50      75    p.c.       65    p.c. 

1-inch    16  50      75    p.c.       65    p.c. 

IVi-inch    22  50       75    p.c       65    p.c. 

1%-inch    27  00      75    p.c.       65    p.c 

2-inch    36  00       76%p.c       66V4P.C. 

2%-inch    57  50      76%p.c       66%p.c 

3-inch    75  50      76V4p.c       66Vip.c. 

3%-inch    95  00      75    p.c.       65    p.c. 

4-inch    108  00       75    p.c.       65    p.c 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  66; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,    65, 

SOIL    PIPE    AND    FITTINGS 
Medium    and   extra   heavy   pipe   up   to  6 
inch,  65  p.c,  7  and  8  in.  pipe,  50  p.c. 
Light   pipe.    60,    fittings,    70    p.c. 

RANGE  BOILERS 
30-gaIlon,    Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast    iron,    16x24,    $1;   18x30,    $1.15;   18x36, 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 
18x30.    $2.35;    18x36,    $3.50. 

HEATING  APPARATUS 

Sot    Water    Boilers^7    and    15    p.c. 
ot    Water    Radiators — 45    and    15   p.c. 
Steam    Radiators— 46    and    15    per   cent. 
Wall    Radiators — 40    and    15    per    cent. 
Specials— 25    p.c 

OLD  MATERIAL 
Dealers'   buying   prices : 

Montreal    Toronto 
Heavy   ocpper   and 

wire,   lb Oil  0  llVi 

Light    copper   bottoms..       0  09  0  09% 

Heavy    red    brass    0  10  0  10% 

Heavy  yellow  brass  0  08  0  08Vi 

Light    brass    0  06  0  06Vi 

Tea   lead    0  02Vi       0  02V4 

Heavy  lead  0  02%       0  02% 

Scrap   zinc    0  03  0  04 

No.    1    wrought    iron    ..        0  02         10  00 
Machinery     cast     scrap, 

No.    1    16  00         14  60 

Stove    plate    12  50        13  00 

Malleable     9  00  9  00 

Miscellaneous    steel    ....       5  00  6  00 

Old    nibbers    0  09  0  08% 

LEAD. 

Montreal 

Domestic    (Trail)    pig.    110    lbs 5  50 

Imported   pig,   per  100  lb 5  50 

Bar  pis.    per   100  lbs 5  75 

Sheets,  2%  lb.   sq.   ft.,  by  roll 5  75 

Sheets,   3  to  6  lb.,   ft 6  00 

Cut  sheets  Vic.   per  lb.   extra. 

Cut  sheets  to  size,  %c  per  lb.  extra. 

LEAD  PIPE. 
Lead   Pipe  and  Waste,  15  per  cent. 
Caulking   lead,   4%c.    per   pound. 
Traps    and    bends,    40    per   cent. 
SOLDER. 

Per  lb. 
Montreal.     Toronto 
Bar,   half-and-half,   guarant'd  0  27%  0  27% 

Wiping    024%  025 

SHEET    ZINC. 

5-cwt,  casks  8  25       8  00 

Part  casks    8  50       8  50 

SPELTER. 
Foreign,    per    100    lb 7  60       7  26 


TIN    AND    TINPLATES. 
Lamb  and   Flag  and   Straits— 

56   &   28-lb.    ingots,    10U   lb... $52  00  $50  00 
Redipped     Charcoal     Plates— Tinned 
MLS,  Famous  (equal  Bradley) 

Per  box 

I   C,    14x20   base $7  00 

I    X,   14x20   base    8  25 

I   X   X,   14x20  base   9  60 

Raven    and    Murex    Grades— 

I    O,    14x20    base    6  00 

I    X,   14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I   X  X   X,   14x20  base 8  00 

"Dominion    Crown    Best"— Double. 
Coated,    Tissued, 

I    C,    14x20    base 7  00       7  00 

I  X,  14x20  base 8  25       8  25 

I    X    X,    14x20    base 9  50       9  60 

"Allaway's     Best"— Standard     Quality. 

I  C,   14x20  base   4  50 

I.   X.,  14x20  base   5  50 

I.    X.    X.,    14x20    base 6  50 

Bright   Cokes 
Bessemer   Steel— 

I    C,    14x20    base    4  25 

20x28,    double    box    8  60 

Charcoal    Plates— Terne 
Dean  or  J.    G.    Grade— 

I   C,   20x28,   112   sheets 7  60 

I    X,     Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley    Grade— 
XX,  14x56,  50  sheet  bxs.) 
XX,  14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,   50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  35 

72x30  up  to  26  gauge,   case 

lots    785 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No.  12  and 
13,  $4;  No.  13%,  $4.10;  No.  14,  $4.25;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ;  other 
lengths  20c  per  100  lbs.  extra;  If  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line.  No.  17,  $4.90; 
No.  18,  $3:  No.  19.  $2.70;  6  wire  solid 
line.  No.  17.  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London. 

Coiled  Spring  Wire. 
High  Carbon.  No.  9.  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots:  No.  17.  $5;  No.  18, 
$5.50:  No.  19.  $6;  No.  20,  $6.65;  No.  21, 
$7;  No.  22,  $7.30;  No.  23,  $7.65;  No.  24. 
$8;  No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30, 
$13;  No.  31,  $14;  No.  32,  $15;  No.  33, 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire,  Nos.  17-25,  $2;  Nos.  26-31,  $4; 
Nos.  30-34.  $6.  Coppered,  75c;  oiling, 
10c. ;  in  25-lb.  bundles,  15c ;  In  5  and 
10-lb.  bundles,  25c. :  in  1-lb.  hanks,  25c : 
in  %-lb.  hanks,  38c. :  in  %-lb.  hanks, 
50c. :  packed  in  casks  or  cases,  15c. ; 
bagging    or    papering,    10c. 

Hay   Wire   in    Coils. 
$2.35    base    f.o.b..     Montreal,    Toronto, 
Hamilton  and  London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5.  $2.80;  6.  7,  8,  $2.75;  9, 
$2.30;  10.  $2.80;  11.  $2.85;  12,  $2.45:  13, 
$2.55:14,  $3.15.  In  car  lots  straight  or 
mixed. 

Poultry    Netting. 
2-in.   mesh,   19  w.g.,   60  and  2%  p.c.   off. 
Other  sizes.   60   and    5   p.c.    off. 
Poultry  netting  staples,    55   per   cent. 
Smooth    Steel    Wire. 
No.      0-9     gauge.      $2.25    base;    No.    10 
gauge.    6c.   extra:   No.    11   gauge,   12c   ex- 
tra:   No.    12    gauge.    20c    extra;    No.    13 
gauge.   30c   extra;   No.    14   gauge,    40c   ex- 
tra:   No.    15    gauge,    55c    extra:    No.    16 
gauge.    70c    extra.      Add    60c    for    copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  10c. 
spring  wire  $1.25.  bright  3oft  drawn  15c. 
charcoal  (extra  quality)  $1.25.  packed 
in  casks  or  cases  15e,  bagging  and 
paperings  10c.  50  and  100-lb.  bundles 
10c,  in  25-lb.  bundles  15c,  in  5  and  10- 
lb.  bundles  25c.  in  1-lb.  hanks.  50c.  in 
%-lb.  hanks.  75c.  in  V,Ah.  hanks,  $1. 
Wire  Cloth. 
Painted  Screen,  in  100-ft.  rolls.  $1.65 
per  100  sq.  ft.;  in  50-ft.  rolls,  $1.70  per 
100   sq.    ft. 

Wire    Fencing. 

Galvanized     barb     2  45 

Galvanized,     plain    twist     2  75 

Car   lots    and    less. 
Dominion    special    field    fencing,    33    1-3 
p.c.    small    lots:    extra    5    p.c. 
F.O.B.     Montreal. 

Wire    Rope. 
Galvanized.     1st    gTade.    6    strands.    24 
wires,    %.    $5;    1    inch,    $16.80. 

Black.  1st  gTade.  6  strands.  19  wires. 
\.  $5.  1  inch.  $15.10.  Per  100  feet  f.o.b. 
Toronto. 

Wrought    Staples. 

Galvanized     2  80 

Plain     2  60 

PAINTS,    OILS    AND    GLASS. 
Bam    Paint. 

In  harrels,   1-gal.   tins   0  80     0  85 

In    barrels,    5-gal.    tins    0  80     0  86 
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Beeswax. 

Per    lb.    0  40 

Chemicals. 

In  casks  per  lb. 
Sulphate    of    copper    (bluestone) . .    0  07 

Litharge,    ground    0  05 

flaked    0  06% 

Green    copperas    (green    vitrol)....    0  01 

Sugar    of    Lead    0  09 

Colors   in    Oil. 

Venetian    red,   1-lb.    tins  pure 0  01 

Chrome    yellow,    pure    0 18 

Golden    ochre,    pure    0  11 

French   ochre,    pure    0  09 

Chrome    green,    pure    0  11 

French    permanent    green,    pure. .    0  15 

Signwriters'    black,    pure     0  17 

Marine  black,   25  lb,   irons   0  06 

Enamels. 
Per  gallon  in  quart  tins. 
M.   L.   Floorglaze   (Imperial  V.  &  C. 

Co 180 

Cee    Pee    Co.    enamel    4  60 

Sterling    Enamels    3  20 

Anchor   Floorlustre    180 

Glue.  Per  lb. 

French    medal    0  10 

German    common    sheet    0  10 

German    prima    0  15 

White    pigsfoot    0  15     0  20 

Brantford    medal    0  10 

golden    medal    0  11 

brown     sheet     0  10 

solder  sheet    0  13 

"  gelatine     0  22 

"  white     gelatine 0  20 

white    glue    0  12 

100    flake    0  10     0  11 

Perfection  amber  ground,  No.  1230    6  13 
Ground    glues    at    same    prices. 
Brantford     all-round    glue,     %-lb.     pack- 
ages.   10c,    %-lb.,    15c;   1-lb..    25c     Dis- 
count. 

XXL     013 

XL 0  11% 

CL 0  12 

C 011 

Paris    Green. 

Montreal  Toronto 

Drums,    50    and   100   lbs 0  18%  0  18% 

Packets,    1-lb.,    100  in   case..  0  20%  0  20% 
%-lb.  "  . .  0  22%  0  22% 

Tins,    l-lb„    100    in    case 0  21%  0  21% 

Paris  White. 

In    bbls 0  90 

Pigments. 

Orange    Mineral,    casks    0  09 

100-lb.     kegs 0  09% 

Prepared   Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base...  2  00 
Canada  Paint  Co.'s  pure  ..  1  75  2  00 
Globe  house  paint  (Windsor)..  1  (0 
"New  Era"  house  paint  (Wind- 
sor         185 

Benj.     Moore     Co.'s     "Egyptian" 

Brand     160 

Moore's    pure    linseed    oil,    H.C..    1  65 
Brandram-Henderson's    "English"    2  00 

Ramsay's  paints,   pure   170 

Ramsay's    paints.    Thistle    140 

Martin-Senour,    100   p.c    pure   ....    2  00 

Senour's    floor    paints    1  68 

Sterling    Pure    160 

Maple    Leaf    Paint    (Imp.    V.    & 

C.    Co.)    

Jamieson's    Crown    and    Anchor 

brand     160 

Plaster  of  Paris. 

Per   barrel    0  30 

Pine  Tar. 

Half -pint   tins,   per  dozen    0  60 

Putty. 

Standard 

Bulk    in    casks    2  20 

"    100-lb.     drams     2  55 

Bladders,    in    bbls 2  75 

Red    Dry    Lead. 
Genuine,  560  lb.   casks,  per  cwt  4  75    5  75 
Genuine.    100  lb.    kegs        "  5  25    6  50 

No.   1   casks,    per  100  lbs 4  25    4  25 

No.    1    kegs,    per    100    lbs 4  75    4  76 

Shingle   Stains. 

In    5-gallon    buckets    0  76 

Turpentine    and    Oil. 

Montreal  Toronto 
Can.    Prime  white  petroleum, 

gal 0  14     012 

U.S.     Water    white         "        0  15%  0  13% 
U.S.    Pratt's    astral  "       0  19     0  15% 

Castor  oil,   per  lb.,   in  bbls.  0  08     0  09 

Motor   Gasoline   single   bbls 0  17% 

Benzine,  per  gal.  single  bbls  ....      0  15% 
Pure    Turpentine,    single    bbls....    0  68 

Wood    Turpentine    0  60 

Turpentine,    second    ran    0  60 

Linseed    Oil  "        Raw...  0  97     100 

boiled.  1  00     1  03 
Rosin.    "G"    grade,   bbl.    lots, 

100    lbs 3  25 

Varnishes. 

Per   gal.    cans. 

Carriage,    No.    1    1  60 

Pale    durable   body    3  50 

"      hard   nibbing   3  00 

Finest    elastic   gearing    3  00 

Elastic    Oak    150 

Furniture,    polishing    2  00 

Furniture,    extra    1  20 

No.     1     0  98 

"  Union    0  90 

Light     oil     finish     1  35 

Gold    size    Japan    2  00 

Turps,    brown    iapan    1  60 

No.    1    brown    japan    1  10 

Baking    black    japan    1  35 

No.    1   black   japan    0  95 

Benzine    black    japan    0  75 


HARDWARE     AND     METAL, 


In  your  Paint  Department  a  clean-cut  quality  stock  is  a  prime  essential  for  successful  trading. 

When  such  goods  as  these  are  backed  by  strong  co-operation  on  the  part  of  the  manufacturer — as  in 


the  case  of 


Minerva  Paints  and  Paint  Specialties 

the  famous  British  Brand — success  is  assured. 

Feature  the  MINERVA  line,  which  has  held  pride  of  place  for  every  kind  of  painting  for  78  years. 

Ask    any    Minerva   Agent   about   the   quality   of  Minerva  products  and  direct  selling  helps.     Names 

furnished  on  request. 

Every  can  contains  Full  Imperial  Measure.  , 


(Canada),  |prxiD. 

377-387  Carlaw  Ave.,  TORONTO  128  Princess  St.,  WINNIPEG 

Established  in  England  in   1834. 


REGINA— Peart  Bros.  Hardware  Co.,  Ltd.,  Dis- 
tributors for  Southern  Saskatchewan. 

CALGARY — The  Western  Supply  &  Equipment 
Co.,  Ltd.,  Distributors  for  Southern  Alberta. 
VANCOUVER— Wm.    N. 


Distributors  for  British  Columbia. 


SASKATOON— The    Saskatoon    Hardware    Co., 

Ltd.,  Distributors  for  Northern  Saskatchewan. 

EDMONTON— The  Western  Supply  &  Equipment 

Co.,  Ltd.,  Distributors  for  Northern  Alberta. 

O'Neil    Co.,     Limited, 
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HOW  ABOUT 
YOUR  PAINT  OIL  DEPARTMENT? 

If  you  could  find  a  way  to  increase  the  profits  in  your  paint  oil  de- 
partment you  would  at  least  investigate  it,  wouldn't  you  ?  Then  why 
not  take  the  time  NOW  to  increase  your  paint  oil  profit  by  in- 
vestigating the 

BOWSER  PAINT  OIL  SYSTEM 

We  have  installed  systems  for  many  of  your  fellow  merchants — 
it  pays  them — it  will  pay  you. 

You  can  get  one  outfit  or  a  dozen,  just  as  your  requirements  de- 
mand. You  don't  have  to  invest  much  money  but  you  get  enormous 
returns. 

The  Bowser  not  only  prevents  all  waste  and  over-measure,  but  it 
gives  your  store  tone  and  attractiveness.  It  draws  trade  because  you 
can  give  better  service  and  cleaner  oil.  The  pumps  measure  the  oil 
directly  into  the  customer's  can — no  measures  nor  funnels.  It  com- 
putes the  charge  and  counts  the  gallons. 

Send  a  card  to-day  for  free  book  No.  15. 

S.  F.  BOWSER  a  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 

For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Gasoline  and  Oil  Storage  Systems, 

Dry  Cleaning  Systems,  etc. 


HARDWARE    AND    METAL 


Crystal     Damar     2  50 

No.    1  "        2  26 

Pure    aspbaltum    1  40 

Oilcloth     1  60 

Lightning    dryer    0  85 

Elastilite    varnish    2  25 

Copaline     ramisli     2  25 

Uranitine    Moor    finish     2  25 

Jamieson's     Moor    enamel     1  75 

Sherwin-Williams     kopal     vamLsh.    2  60 
Canada    Paint   Co.'s  sun   varnish.    2  26 

"Kyanize"     Interior    Finish    2  40 

"Flint-Lac,"     coach     180 

B.H.     Ltd.     "Gold     Medal,"     in 

cases     2  25 

Dependon    Lt.    H.    Oil    Finish 1  55 

Everlastic    Floor    2  05 

Flattiue    floor    finish    3  00 

Elastics    exterior    finish    t  25 

Stovepipe    varnish,    %    pints,    per 

gross     8  00 

Pure     white    shellac     varnish,     in 

barrels     1  76 

Pure    orange    shellac    varnish,    in 

barrels     1  60 

No,    1    orange   shellac   varnish,    in 

barrels     1  JO 

Window   Qlass. 
Size    United  Double 

Inches.  Star  Diamond 

Under     26     J  4  25       $  i  26 

26    to    40    4  65  6  75 

41    to    50    6  10  7  60 

il    to    60    6  35  8  60 

61    to    70    5  75  9  75 

71    to    80    6  25         1100 

SI    to    85    7  00         12  60 

86    to    90    15  00 

SI    to    95 17  60 

96    to    100    20  60 

Toronto,     25    p.c 

Montreal    prices,    no    discount. 
8ize    United    Inches  Star 

Under    26     $3  05 

26    to    40    j  26 

41     to    50     J  65 

61    to    60    j  90 

61     to    70     4  15 

White  Lead  Ground  In  Oil. 

Montreal  Toronto 
Per    100    lb. 

Anchor,       pure    7  65         7  80 

Brandram's  B.B.  Genuine..  8  65  8  80 
C.P.C.  decorators,  pure  ...  7  65  7  65 
Crown    and    Anchor,    pure..    7  65         7  80 

Elephant  Genuine   7  90        8  05 

Essex    Genuine    (Windsor) 7  40 

Island        City        Decorators' 

Pure    7  65        7  80 

Lily  Pure  7  65        7  80 

Moore's    Pure    White   Lead 7  80 

Monarch    (Windsor)    7  90 

Monro's  Select  Flake  White    7  90         8  05 

Purity,    CO.    Co.'s   Ltd 7  50 

Ramsay's    Pure    Lead    7  65        7  80 

Ramsay's    Exterior    7  40         7  55 

Sterling    Pure     7  80 

Tiger    Pure     7  65        7  80 

Western  Schedule. 
Terms— 2  p.c.  30  days  or  net  3  months 
from  date  of  shipment.  Packages  25 
bs.  and  over.  500-lb.  kegs,  15c  per  100 
lbs.  lower.  Delivery-F.O.B.  Toronto 
or  Hamilton;  London,  6c  per  100  lbs. 
extra.  Contracts  as  required  until  15th 
May,     1911. 

White    Zinc    (Dry) 

Extra    Red    Seal.    V.M o  07% 

White  Zinc  in   Oil 
Pure,   in   25-lb.   irons   0  10 

£°- 1    ::     ::   007 

No-    2  0  05% 

Whiting. 

Plain,    in    bbls    0  70 

Gilders    bolted    in    barrels    ..'.'.'.'.'.'.    l  00 
HARDWARE. 

Carpenters',    per   doz.   '. 12  60  14  00 

Plain    ship          "          18  00  22  00 

□  •     ,      ^. AxIe9   and    Hatchets. 

r\mgif    bL1.'    Per   do 6  00  9  00 

Double    bit         "         10  00  12  00 

Rrn,CH     A*e9     6  75    10  00 

Hunters      Axes     6  00     6  00 

Boys       Axes     575     6  50 

^itbing  h hffchets     4  70    10  00 

f'W*  h  ha'chets    1  45     6  76 

Claw    hatchets    1  70     s  no 

Barren    hatchets     "i.-    5  60     6  85 

_     ,  Anvils. 

Buckworth,    per   lb 0  10% 

„_,  Ammunition. 

Dominion"  Rim  Fire  Cartridges  and 
C.B.  caps  50.  10  &  2%  p.c;  B.B.  caps, 
50.    10   and   2%   p.c;   Centre    Fire    Pisto 

wSn*e8-  ^  "I?-,?.4  p'c-:  Centre  Fire 
Sporting  and  Military  Cartridges,  10 
and  10  p.c;  Primers,  10  and  2*4  o.c- 
Brass  Shot  SheUs,  45  and  12%  Sc: 
Shot  Cartridges,  discount  same  as  ball 
cartridges  f.o.b.  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

Crown"  Black  Powder,  30  and  10 
p.c;  Sovereign"  Bulk  Smokeless 
?•»"*"■  3n  "«J  10  P.c;  "Regal"  Denle 
Smokers     Powder.     30     and     10     p.c- 

Imperial"  Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  30  and  10  p.c  Empty 
Shells,    30   and   10  p.c.     90   days  net? 

Ordinary  drop  shot.  AAA  to  dust. 
•51.50  per  100  lbs.,  net  list. 
^asa  discount,  2  per  cent.  30  days- 
net  extra  as  follows,  subject  to 
•cash  discount  only;  Chilled.  40c;  buck 
and   seal,   80c:  no.   28  ball,   $1.20   per  100 

i?n:nag8JeSS  th.an^5  lbs"  *c  P"  lb- 
F™i 1  M.ontJeaI-  Toronto.  Hamilton. 
London,  St.  John  and  Halifax,  freight 
equalized. 

Augers    and    Bits. 
Fords    auger    bits    30     and  10 


Irwin's     auger     47Vi 

Gilmour's     auger     60 

Hock  ford     auger     50      and  10 

Gilmour's    car     47% 

Clark's    expansive     40 

Jennings'     Gen.     auger,     net     list. 
Tobin  High  Speed   Bits,  50  and  10. 
Tobin    Never   Choke,    60   and    10. 
Bam    Door   Hangers. 

doz.    pairs. 

Stearns   wood    track    4  50     6  00 

Zenith     9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect     8  00    1100 

New    Milo.    flexible    6  00 

Double    strap    hangers,    dozen 

sets     6  60 

Standard       jointed      hangers, 

dozen    sets    6  45 

Steel  King  hangers,  doz.  Bets    ....     6  40 
Storm  King  and  safety  hang- 
ers          6  26 

Storm    King    rail    4  26 

Crown     4  85 

Crescent     6  60 

Sovereign     7  26 

Chicago    Friction,     Oscillating    and    Big 

Twin    Hangers,    5    per   cent. 
Steel,   track,   1  x  3-16  in.    (100  ft,).    3  25 
Bam    Door    Latches. 

Challenge,    dozen    2  26 

Defiance,    dozen    2  76 

Gem,     dozen     7  50 

Bells. 
Door    bells,    push    and    turn,    46   and    10 

p.c. 
Cow    bells,    65    p.c 
Sleigh     bells,     shaft    and    hames,     pair, 

22c    up. 
Sleigh    bells,     body    straps,     each,     $1.15 

up. 
Farm    bells.    No.    1,    $1.65. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,    60,   10,    10   and   10   per  cent. 
No,    1,    not    wider    than    6    in.,    60,    10, 

10    and    10. 
Agricultural,    not    wider    than    4    in.,    75 

per  cent. 
Lace    leather,    per    side,    80c;    cut   laces, 

85c 

Bird   Cages, 
Brass   and   Japanned,   40  p.c 

Bolts  and   Nuts.        Per  cent. 
Carriage   Bolts,   common,   new, 

$1    list. 
Carriage  Bolts,  %  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    %    and    less. .  60,  10  &  10 
Machine   Bolts,   7-16    and   up..  60 

Plough     Bolts     55,  5  &  10 

Blank    Bolts    60 

Bolt   Ends    60 

Sleigh     Shoe     Bolts,     %     and 

less     60   and  10 

Sleigh     Shoe    Bolts,    7-16    and 

larger     65    and  05 

Coach    Screw,    new    Hat    7 

Nuts,  square,   all   sizes,  4%e  per  lb.   off. 
Nuts,  hexagon,  all  sizes,  4%c  per  lb.  off. 
Stove  rods,   per  lb.,  6%  to  6c 
Stove    Bolts,    80. 

Building   Paper,    etc 
Tarred    Slater's    paper,    per    roll....    0  70 

O.    K.    paper,   No.   1,   per  roll    0  75 

O.    K.  paper.   No.  2,  per  roll   0  70 

Plain   Fibre,  No.  1,  per  400  ft.  roll    0  45 

Plain    Fibre,    No.    2,  "  0  27 

Tarred    Fibre.    No.    1,    per    400    ft. 

roll     0  65 

Tarred    Fibre,    No.    2  "  ..    0  35 

Tarred    Fibre    Cyclone,    26    lb.,    per 

roll     0  55 

Dry  Cyclone,   15  lbs 0  45 

Plain    Surprise,    per    roll    0  40 

Resin    sized    Fibre,    per   roll    0  40 

Asbestos    building    paper,     per    100 

lb" 4  00 

Heavy  straw,  plain  and  tarred,  per 

ton      37  50 

Carpet    Felt,    per    100    lbs 2  60 

Tarred   wool   roofing  felt,  per  100  lb    1  80 
Pitch,    Boston    or    Sydney,    per   100 

lbs 0  70 

Pitch,    Scotch,    per  100  lbs.    0  65 

Heavy   Fibre.  32'   *  60',   per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per    sq 0  70 

3  Ply    Ready    Roofing,    per   sq 0  95 

2  Ply   complete,    per   roll    1  16 

3  Ply  complete,  per  roll   1  35 

Liquid    Roofing   Cement,    brls.,    per 

gal 0  15 

Liquid    tins    Cement    0  20 

Crude    Coal    Tar,    per    barrel    3  60 

Refined    Coal    Tar,    tins,    per  doz...    1  ?6 

Refined    Coal    Tar,    per   barrel    4  60 

Shingle    varnish,    per    barrel    4  60 

Caps,    per    lb 0  06 

Nails,     per    lb 0  06 

Mop   cotton,   per  lb 0  15 

Butts. 
Plated,   bower  barff   ft   Nickel,    No.    241, 

45    per   cent. 
Wrought  brass,  45  p.c.   off  revised  list. 
Cast    Iron    loose    pin.    60   p.c 
Wrought  steel   fast  joint  and  loose  pin, 

70   p.c 
Crescent    brands,    70    per   cent. 
Cement   and    Firebrick. 
Canadian    Portland,    bags,    per 

bhl 1  55    1  TO 

White   Bros.    English    2  00    2  05 

"Lafarge"     cement,     in    wood 3  40 

Fire    brick.    Scotch,    per    1.000  23  00  28  00 

English      17  00  21  00 

American,      low...  23  00  25  00 
high....  27  50  35  no 

Fire    clay    (Scotch),    net    ton 5  60 

Chalk    and    Pencils. 
Carpenters    Colored,    per    gross    (I  65    0  80 
"  lead   pencils,    p,   gr    2  40    6  76 

54 


Chisels. 

Cold  chisels,  5x6   in.,   doz 220 

Bevel   edge,    1   inch,   doz 2  60 

Chain. 
Proof  coU,  per  100  lb„  %  in.,  $6.00; 
5-16  in.,  $4.85;  %  in.,  $4.25;  7-16  in., 
$4.00;  %  in.,  $3.75;  9-16  in.,  $3.70;  %  in., 
$3.65;  %  in.,  $3.60;  %  in.,  $3.45;  1  in., 
$3.40. 

Stall  fixtures,  35:  trace  chain,  45;  jack- 
chain,  iron,  50;  jackchain,  brass,  60;  cow 
ties,  40;  halter  chains,  50  and  6;  tie  outs, 
75;  coil  chain,  50  and  5;  hammock  chains, 
galvanized,    35    and    5. 
Churns. 
No.   0,   $9;   No.   1,   $9;  No.   2,   $10;   No. 
3,  $11;  No.  4,  $13;  No.  6,  $16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St.  Marys, 
40    per    cent,;    f.o.b.    Ottawa,     Kingston 
and    Montreal,   37%    and   10   per   cent. 
Clamps. 

Malleable  swivel  head,  4  in 2  60 

adjustable,    4    in 7  60 

Carpenters,    3    feet    3  60 

Conductor    Pipe. 

2    inch,    in   10   foot   lengths    3  30 

i       "  "  "         4  00 

4       "  "  "         6  28 

6       "  "  "         7  26 

6       "  "  "         8  80 

Cotter  Pins. 
Cotter   pins,   90  p.c.    Montreal. 

Copper  and  Nickel  Ware. 
Copper   boilers,    kettles,   40  and   5  p.c. 
Copper  tea  and  coffee  pots,  40  &  5  p.c 
Copper  pitts,  30  and  5  p.c. 
Foundry  goods,  hollow  ware,  46  p.c 

Door   Knobs. 
Canadian    knobs,    45   and   10   per   cent. 
Porcelain,    mineral    and    jet    knobs,    net 
list. 

Door    Sets. 
Canadian,   45   and  10  per  cent. 
Door  pulls,  60  per  cent. 

Door    Hangers    (Parlor) 
Single  sets,  each   (Easy  brand)    ....    1  80 

Double    sets,    each    3  26 

Unbreakable    rail.    100   feet    6  0S 

Door   Springs. 
Chicago    (coil),    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters  6   inch,    doz IB 

Folding   handles,   8    inch,    doz 1  St 

Drills. 

Bit  stock  drills,  2-32  in.,  doz 0  IT 

Escutcheon  Pins. 
Steel,  discount  60  per  cent. 
Brass,    55    per   cent, 

Eavetroughs. 

8  inch   in   100   foot   lengths    2  80 

10     "  "  "         3  15 

12     "  "  "         3  68 

15      "  "  "         6  25 

Add  extra  10c  per  100  ft.  O.G.  Round 
Bead  Trough. 

Factory   Milk   Cans. 
Milk  cans  and   pails,   35  p.c 
Hand  delivery  and  creamery  cans,  40  p.c 
Kailways    cans,    45    p.c 
Cream    cans,    40    p.c. 
Creamery    trimmings,    75   and    12%    p.c. 

Faucets. 
Common,    cork-lined,   35   per  cent 

Farrier  Knives. 
Buckworth,   50  p.c. 

Files  and  Rasps.        Per  cent, 

Disston'a     70  and  10 

Great    Western,    American    ....  70  and  10 

Kearney    &    Foot,    Arcade    70  and  10 

J.    Barton    Smith,     Eagle    70  and  10 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     60 

Nicholson     62  2-3 

Jowett's    (English    list)     27% 

Spear  &  Jackson   (English  list)  35 
Forges. 

Blacksmiths    portable,    135    lbs 185 

Galvanized  Ware. 
Dufferin  pattern  pails,   45  per  cent. 
Flaring    pattern,     46    per    cent. 
Galvanized    washtubs,    45    per    cent. 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs 1  10 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  35 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  oz,,  doz.    1  25 

"       hickory   handle,    1   Ih„   doz.    6  25 

"       straight    claw,    1    lb„    doz.    7  00 

Farriers    hammers,    10    oz.,    doz....    5  60 

Tinners    setting,    %    lb.,    doz 4  50 

Machinists,    %    lb.,    doz 3  20 

Sledge,   Canadian,   6  lbs.   and   over.    0  06 
Sledge,    Masons,    6    lbs,    and    over.    0  08 

Sledge,    Napping,    up    to    2   lbs 0  09 

Harvest   Tools. 
50    and    6    per    cent. 
Sidewalk   and   stable  scrapers,   net   $2.25. 
Wood   hay   rakes,    40  and   10  per  cent. 
Lawn    rakes,    net. 

Halters    (Snap    and    Ring). 

Jute    Rope,    %-inch,    per    gross BOO 

"       %-inch,    per    gross    10  60 

"  "       %-inch.   per  gross   13  60 

Leather,    1-inch,    per    doz 4  00 

Leather,    1%-inch,    per  dot.    6  20 

Web     2  45 

Sisal    Halters    (Snap   and    Ring). 
%-in„     $9.00;     7-16-in..     $10.20:     %-ln., 
$11.40;   9-16-in.,    $13.20:   %-in.,    $15.00. 

Hinges. 
Blind,    discount   50   per  cent, 
neavy    T    and    strap,    4-in„    100   lb. 

net     T25 

Heavy    T    and    strap,    5-in.,    100   In. 

net     TOI 

FTeavy    T    and    strap.    6-ln.,    100   lb. 
net     ITS 


Heavy    T    and   strap,    8-in.,    100   lb. 

net     6  60 

Heavy     T     and     strap,     10-in.    and 

larger     6  26 

Light  T  and  strap,  discount  65  p.c 
Screw    hook    and    hinge- 
under   12   in.,   per   100  lb 4  00 

over  12  in.,    per  100   lb 3  60 

Crate   hinges   and   back   flaps,    66   and   6 

p.c. 
Chest  hinges  and  hinge  hasps,   66  p.c 

Hinges    (Spring) 
Spring,   per  gross— No,  5,   $16.10;   No.   10, 

$16.10;    No.    20,    $9.50;    No.    50,    $17.68; 

No.    51,    $7.76;    No.     120,    $16.10. 
Screen    door    sets— No.    2250,    $14.95;    No. 

2260,    $19.55;   No.    2275,   $2L85;    No.    U92, 

$19.55. 
Chicago    hold    back    screen    door,    iron, 

gro.,    $12. 
Chicago  spring  hinges,    15  p.c. 
Triplex   spring    hinges,    40   p.c, 
Chicago   surface    floor    (6,000),    46    p.c 
Garden  City  fire  house  hinges,   12%   p.c 
"Chief"   floor  hinge,   50  p.c. 

Hooks. 
Wrought  iron  hooks  and  staples— 

%    z    6,    per   gross    1 21 

5-16  x  5,   per  gross   3  10 

Bright   wire   screw   eyes,   60   p.c 
Bright   steel    gate   hooks   and    staples. 
Iron   screw   hooks,   60   and   20   p.c 
Iron  gate  hooks  and  eyes,  60   &  20  p.c 
Crescent   hat  and   coat   wire,   60   p.c 
Stove    pipe    eyes,    kitchen     and     square 

hooks,   60   p.c 

Horse  Nails. 

M.R.M.  cold  forged  process  list,  10th 
January,    1912.  Price  pet 

Size  Length  25-lb.  box. 

Nos.    3  1%-inch  $4  10 

4  1%-inch  3  75 

5  1    15-16  3  60 

6  2%  3  10 

7  2    6-16  2  90 

8  2%  2  76 

9  2    11-16  2  60 

10  2%  2  50 

11  3    1-16  2  45 

12  3%  2  45 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy, 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4,15;  snow  pattern,  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L."    steel   shoes,    new   light   pattern, 

1  to  6,  No.  2  and  larger,  $4.35;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes.  No.  I 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  04,  $6.25;  toe  weight  steel  shoes, 
all  sizes,  No.  1  to  4,  $6.75.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  ft  Co., 
"Blunt"    No.    1   and   smaller,    $1.60;   No. 

2  and  larger,  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.75;  No.  2  and  larger,  $1.60 
per  box.     Put  up   in   25-lb.    boxes. 

Horse    Weights. 
Taylor-Forbes,    4%c  1 

Ice    Cream    Freezers. 
White    Mountain,    5c    per   lb. 

Knives.  > 

Hay    knives,    net    list.  '  ' 

Clauss,    60    and    25    per    cent. 

Kitchen     Enameled    Ware.  1 

White    ware,    75    per    cent. 
London    and    Princess,    50    per    cent. 
Canada,    Diamond,    Premier,    69    and    II 

per   cent. 
Pearl,    Imperial,    and     granite     steea,    St 

and    10    per    cent. 
Premier    steel    ware,    49    per    oent. 
Star   decorated    steel    and   white,    2S    pec 

cent. 
Hollow  ware,    tinned   steel,   46  per   eent. 

off. 
Enamelled   street   signs,    4*   per  ce»t. 

Kitchen     Sundries. 
Asbestos    mats,    50    p.c 

Can    openers,     per    doz I  41    t    • 

Mincing    knives,    per    doz.    ...    ISO    •  99 

Potato  mashers,  wire,  per  des.    8  64    •  79 

"  wood,    per    doz.    I  61    0  89 

Tegetable    slicers,    per   doz 2  25 

Universal   meat  chopper,    No.  1    —    1  J» 

Enterprise    chopper,    each    1  w 

Spiders   and    fry    pans,    59   and 

5    per   cent. 
8tar   Al   chopper,    i   to   32    ...    1  56    4  Jt 
100    to    101....    1»    !«• 

Kitchen    hooks,    bright     •  *• 

Toasters,    50    per    cent. 

Fire    shovels,    60. 

Oil    stoves    and    ovens.    69    and    19. 

Ladders. 
It«(  feet.  12c  per  foot:  T  U  1  ft.,  lie. 
Bxtenslon  ladders.    15e   per   foot   »». 

Lanterns. 
Japanned    ware.    45    r>«    cent. 
No.    1  or   4   Plata   Cold    Blast,    per 

dos •••    »™ 

Lift     Tubular     and     Hinge     rial*. 

per    doz •  SI 

Japanning.  5««  per  dozen  extra. 
Prism    globes,    per    dozen.    S1.3B. 
Lamp    wick,    SO    per    eent. 
Lawn    Hose. 
Competition   grade  lawn  hose.  T9  and   I. 
Lawn    Mowers. 

D.  Maxwell  ft  80ns. -8-Inch  op»n 
wheel.  3  knives.  It  in..  $6.10;  do.,  t 
knives.  $6.25:  9-inch  wheel.  $  knives, 
12  in.  sizes.  $6.75:  do.,  4  knives.  17.25: 
10%-inch  wheel,  4  knives,  12  in.  sizes, 
W.50;  ball  bearing  do.,  $10:  do..  S  knives. 
$10.50;    60    per    cent,    f.o.b.    factory. 

Locks    and    Keys. 
Canadian.    45    and    10    per    cent. 


HARDWARE     AND    METAL 


"Ready"  Roofing  and 
"Black  Diamond"  Tarred  Felt 


"Cyclone"  and  "Joliette' 
Building  Papers 


Every  progressive  dealer  should  sell  these  products.  They  produce  a  good  profit,  and  are  guaranteed  to  give  pj 
feet  satisfaction. 

They  can  be  easily  laid  by  an  inexperienced  hand. 

Do  not  restock  this  kind  of  goods  till  you  communicate  with  us  and  get  full  particulars.     It  will  pay  you. 
We  also  manufacture  a  complete  line  of  high  grade  Wrapping  Paper,  which  sells  at  a  low  price. 

Write  To-day. 


ALEX.  McARTHUR  &  CO.,  Ltd., 

F.  J.  COX,  Winnipeg,    -    Western  Agent 


82  McGILL  STREET, 
MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THt  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL     GLASS 

DON     ROADWAY  TORONTO 


The  High  Quality  of  Our 

HEINISCH  TINNER  SNIPS 


The 

VULCAN' 


has  made  them  the  tinners'  favorites.     This  quality  is    ^mp 
due  to   the  great   care  taken  in  selecting  materials 
and  the  tempering  which  is  done  by  experts. 
The  "Vulcan"   Snip  is  designed  especially  for  cut- 
ting curves,   all  irregular  shapes,  cornice  work  and 
small  circles  down  to  3  inches  in  diameter. 

Recommend  them  to  your  customers — we  guarantee  the  highest   satisfaction      Get  them  from  your  jobber. 

r\.  HeiniscH's  Sons  Company       tailors'       trimmers* 

Newarh,    N  J.,   U.S.A.  SHEARS  SCISSORS 


"WORLD" 
BABBITT  METAL 


FOR    GENERAL    MACHINE    SHOP,    MILL    OR    FOUNDRY    USE 


or  any  place  where  a  good  metal  is  required. 


25c.net  perlb. 


Freight  paid  on  100.  lb  lots  to 
your  nearest  railway  station. 


We  know  "World"  Brand  to  be  a  good  Babbitt 
and  will  give  you  satisfaction,  even  if  you  are  pay- 
ing  a  higher   price. 


T.    McAVITY    CBk    SONS,    Limited 

ST.     JOHN,     N.  B.     and     WINNIPEG 


HARDWARE    AND    METAL 


Lumbermen'!    Supplies. 

Cant    hoo Its ,    tfezen.    from    U  90 

Axes,    dozen,     rt»m     6  60 

Axe    handles,    dozca.    from    1  IS 

Cross  cut  saws,   per  foot   ....    UtS     0  43 

Axe    wedges,    dozen    0  25 

Ball    and    Heel    calks    4  00     (9 

Mallet*. 
Tinsmiths',    2%x6%     in.,     per    dor..     1  25 
Carpenters',    round    hickory,    t    in., 

per    doz 1  95 

Lignum    Vitae,    round,    5    inch,    per 

doz 140 

Caulking,    No.    8,    oak,    per    doz 15  00 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz IN 

Metal    Polish. 

Tandem  metal   polish  paste    (  M 

Axoline   brass   cleaner,    100   in   pkge    6  50 

Miners    Supplies. 
Mattocks,   6  lb.,    18  inch,   {6  dozen. 
Picks,    6    to    7    lb.,    $1.65    dozen. 
Pick    handles,    $1.85   dozen. 
Prospectors'    hammers,    16%c    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars,    3%    cents    per    lb. 

Mops  and   Ironing  Boards. 

Mops,    per    doz 1  20      1  50 

Folding    ironing    boards    16  25    18  ui 

Nails.  Wire 

1—1%     inch     3  35 

1%    inch    3  00 

1*— 1%     inch     2  75 

2— 2%    inch    2  65 

*%— 2%    inch     2  50 

1—3%     inch     2  45 

»%— 4    inch     2  40 

4%,   5,  6%,   6  BMh    (base)    2  35 

Cut      nails— Montreal,      $2.40;      Toronto, 

$2.60. 
Miscellaneous    wire    nails,    75    per    cent. 
Coopers'    nails,    33    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  100 

lbs 2  86 

Oakum. 

Plumber*.... per    loo    lb 4  50 

Oilers. 
Kemp's     Tornado     and     McClary's 
Model    galvanized    oil    can,    with 

pump,    5    gallon,    per    dozen II  M 

Davidson    oilers,   40  per  cent. 
Wine  and   tin,   50   per  ceuu 
Coppered   oilers,   50   per  cent.    en*. 
Brass    oilers,    50    per    cent. 
Malleable,    25    per    cent. 

Plated    Qoods. 
Holloware,    40   per   cent,    discount. 
Flatware,    staples,    40    and    10;    fancy,    10 

and    50. 
Hutton'a    "Cross    Arrow"    flatware,    42% 
per    cent.      "Singalee"    and    "Alask," 
Nevada    silver   flatware,    42    per   cent. 
Pieced    Ware. 
Discount,    35    per    cent. 
10-Qt.    flaring    sap    buckets,    35    p.c 
6,    10   and   14-qt.    flaring  pails,   35   p.e. 
Copper    bottom    tea    kettles   and    boilers 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitta,    35    p.c. 

Planes. 
Wood    bench,    Canadian,    40,    American, 

25   per  cent. 
Wood,    fancj,    30   to   35    per   cent. 
Stanley    planes.    $1.55    to    $3.60,    net    list 
prices. 

Pliers   and    Nippers. 

Button's  genuine,   37 V*   to  40  per  cent. 

Plough    Lines. 

Russian    snap     per  gross    30  00 

Indian     snap     "  25  00 

Pumps. 
Berg's    wing    pump,     75    per    cent. 

Razors.  per  doz. 

B,<".er'*     A." 7  50    11  00 

Bofcer's    King    Cutter    15  00 

Henckel's      T  50    20  00 

Gillette    Safety,    each    j  75 

Star    Safety    Razor,    33    1-3    p.c. 
Rope    and    Twine. 

Sisal  rope  0  18% 

Pure  Manila   Rope   0  11% 

"British"    Manila    0  09% 

Cotton,    3-16    inch    and    larger 0  24 

Russia  Deep  Sea  line,   %  in.  diam. 

and    over,    17;    under    %    in.,    18. 
Jute,    %    and    upwards,    10c;    under    %. 

10%c. 

Lath    yarn,    single    0  08 

Lath   yarn,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Bisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  0  15 
Cotton   clothes   line,    18   per   cent.    off. 

Bag,    Russian    twine,    per   lb 0  27 

Wrapping,  cotton,  3-ply  twine...  0  26 
.,  „  "       4-ply    twine...    0  30 

Mattress    twine,    per   lb 0  »6 

Staging         "  "        n  36 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galvanized,    46    per    cent. 

Rivets    and    Burrs. 
Iron    Rivets,    black    and    tinned,    60     10 

and  10. 
Iron    Burrs,    60   and   10   and   10   p.c. 
Copper    Rivets,    usual    proportion    burrs, 

35   and    7%   per   cent. 
Copper    Burrs    only,    22%    per    cent. 
Extras  on  Coppered   Rivets,   %-lb.    pack- 
ages   lc   per   lb.;    %-lb.    pkgs.,    2c   lb. 
Tinned    Rivets,    net   extra,    3c   per   lb. 
Coppered  Rivets,   net  extra,  2%c  per  lb. 

Rivet   Sets. 
Canadian,    35    to   37%    per    cent. 
Rules. 

Boxwood,    No.    68,    2    foot,    doz 1  15 

Ivory,    No.    1282,    2    foot,    each    ....    3  60 

Sad    Irons. 
Mrs.    Potts,    No.    65,    polished,    per 

»et     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 

per     set     0  85 


Mrs.   Potts,   handles,   Japanned,   per 

gross     8  40 

Common,     pi  am     4  25 

plated    6  50 

Asbestos,    per    set    1  50 

Sand    and    Emery    Paper. 
Sand    and    emery   paper,    40   per   cent. 

Sash    Weights. 
Sectional,   1  lb.   each,   per  100  lb...    2  25 
Sectional,   %  lb.,   each,   per   100   lbs    2  40 

Solid.    3    to   30    lbs 155 

Sash  Cord. 

No.    8,    per   lb 0  J3 

Saws. 
Atkins  Hand  and   Crosscut,   25  p.c. 
Disston's    Hand,    15    per    cent, 
Simonds    Hand,    16   per  cent. 
Shurley  &   Dietrich,   40  and  35  p.c. 
Spear   &    Jackson,    40   per   cent. 

Saw   Sets. 
Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 
Common  doors,   2  or  3  panel,    wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in.   style   8  10 

Beaver  window  screens,  14x18,  open 

28%     inches     160 

Perfection     window    screens,    14x15, 

open    22%    inches    1  80 

Model    window   screens,   14x22,   open 

36%     inches     2  26 

Scales. 
Qurney     Standard,    35;    Champion,    60 
per    cent. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales.    45. 

Fairbanks  Standard,  30;  Dominion, 
60;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45.    Weigh    Beams,    30. 

Scythe    Snaths. 
Canadian,   40  per  cent. 

Screws  Per  cent 

Wood  F.H.,  bright  'and  steel. 85  10  15  2% 

R.H.,    bright    80  10  15  2% 

F.H.,    brass    75  10  15  2% 

R.H.,    brass    70  10  15  2% 

F.H.,    bronze    70  10  15  2% 

R.H.,    bronze    65  10  15  2% 

Drive    screws    85  10  15  2% 

Set,    case    hardened     £0 

Square     cap     50  and  05 

Hexagon    cap    45 

Bench,    wood,    per    doz $5  00 

"      Iron,     per    doz 4  25 

Screws    (Machine). 

Flat  head,   iron   and   brass,   35  per  cent. 

Fillister   head,   iron,   30;   brass,   25  p.c 

Screw    Drivers. 

8argent's,     per    dozen     0  65     100 

North    Bros..   No.  30,  per  doz 16  80 

Scissors    and    Shears. 
Cl auss,    nickel    scissors    and    shears,     60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    60   and    10   per    cent. 
Acme      Shear     Co.,      nickel-plated     and 
Japanned,   40   per  cent. 

Shelf    Brackets. 
No.    140.    65   and    10   per   cent. 

Skates    snd    Hockey    Sticks. 
Starr    skates.    37%    per    cent. 
Boker,    hockey,    30c    upwards:    spring 
Empire    hockey    sticks.    $3.00.    $3.50. 
Miemnc    and     Rex    sticks,    $4.00.    $6.00. 
Pucks,    net,    $1.50. 

Shovels  snd  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.c 
off;  No.  2  grade.  55  and  2%  p.c  off; 
No.  4  grade,  45  and  5  p.c.  off. 
Canadian,  No,  1  and  2  grade,  60  and 
2%  p.c;  No.  3  and  4  grade,  50  and 
2%    per    cent. 

Scoops. 
Grade    1,   2,    3,    50   and    5   per   cent.    off. 
Grade    4,    50    per    cent.    off. 
Squares. 
Disston's,    60   and    10   per   cent. 
Stanley  Try   Squares,   size  7%,   doz. 

net     $285 

Snaps. 
Harness,    25    per   cent. 

Soldering    Irons. 
Base,   per  lb..  28   cents. 

Stamped    Ware. 
Plain,    75   and    12%    per    cent. 
Retinned,    75    and    6    per    cent. 
Tinners'    trimmings.    75    and    6    p.c 

Sap   Spouts. 
Bronzed   iron   with  hooks,   per  1,000    7  50 
Eureka     tinned     steel,     hooks,    per 

1,000     8  00 

Staples. 

Poultry    netting,    100    lbs 6  70 

Bed.    100    lbs..    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright   spear  point,   75  per  cent. 

Stable   Fittings. 
Dennis   Wire    &   Iron    Co.,   S3   1-3   p.e. 

Stove    Boards. 
Lithographed,    60    and    10. 
Stovepipes. 

5   and    6   inch,    per   100   lengths 7  62 

7    inch,    per   100   lengths    8  18 

Nestable,   40   per  cent. 

Stovepipe   Elbows. 
5    and    6-inch,    common,    per   doz...    1  22 

7-inch,    per    doz 1  35 

Polished,    15c    per    dozen    extra. 
Thimbles,    70   per    cent. 

Stocks    and    Dies. 

No.   20   Beaver   Die  Stock    18  75 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25     0  37 

Hindostan     "        0  06     0  10 

slip     "        0  18     0  20 

Axe     "         ....     0  10 

Deer    Creek     "         ....      0  10 

Deerlick     "         ....      0  25 

Axe    "         ....      0  15 

I.ily     white     "         ....     0  42 

Arkansas     "         ....     1  50 


Water-of-Ayr     "         ....     0  10 

bcyuie      per  gross  3  60     6  00 

Tacks,  Brads,  tltc. 
Carpet  tacks,  blued,  80  and  10  p.c; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  80  and  10;  :■* 
weights,  60;  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5,  in  dozens,  75 
and  10;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70  and 
10;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%;  zinc  tacks,  35;  leather 
carpet  tacks,  35;  copper  tacks,  45;  cop- 
per nails,  50;  trunk  nails,  black,  65 
and  10;  trunk  nails,  tinned  and  blued, 
65  and  10;  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine  finishing. 
40  and  10;  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle  nails,  in 
papers,  10;  saddle  nails,  in  bulk,  15; 
tufting  buttons,  22  line  im  dozens  only, 
60;  zinc  glaziers'  points,  5;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  55;  clinch  point 
shoe  rivets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  20;  strawberry 
box   tacks,   80  and   10. 

Tape   Lines. 
Universal,  ass  skin,  N*.  714.  $$  ft.. 

doz 3  00 

Lufkins,  linen,    No.   404,   66  ft.,   ea.    0  94 
steel,    No.   264,   66   ft.,   each    3  60 
Chester-man's  linen,   No.   1822,  66  ft. 

each     1  10 

Chester-man's     Metallic,     No.     1821..    1  95 

Steel.    No.    1*40,    H    ft 

Trowels. 
Disston's,    10   per   cent. 

Thermometers, 
Tin  case  and  dairy,  75  U  76  aad  II  p.*. 

Tinners'    Snips. 
Discount   35   per   cent. 

Tinners'    Trimmings. 
Discount,   45  per   cent. 
Plain    and    retinned,    IS    aad    UK. 

Traps    (Steel    Qsmo). 
Newhouse,    30   per   cent. 
Hawley  &  Norton,  40,  16  amd  f  ».«. 
Victor,    60    and   5    per   cent. 
Oneida  Jump   (Star),   51,   II  aad  t  p.c 
Traps    (Rat   and    Uauaa)  Doz. 

Out  O'    Sight  Mouse   Traps   110 

Rat  Traps    1  20 

Easy    Set    Mouse    0  45 

••      Rat     0  95 

Blizzard    Mouse   Traps    0  45 

Rat    Traps    0  95 

Hold-Fast    (formerly    Devil)     Mouse 

Traps    0  25 

Hold-Fast     (formerly     Devil)      Rat 

Traps      0  80 

5-Hole    Tin    Chokers    0  80 

Vises. 

Per    pound     11$    0  12% 

Hinged    pipe   vise,    25   lbs 3  55 

Ssw    vise     4  60    6  00 

Blacksmiths',    60;    parallel,    45   per   cent. 
Washing  Machines. 

New    Ontario    4125 

Round,    re-acting,    per    doz 81  25 

Square,    re-acting,    per   do*.    77  50 

Dowswell     52  50 

New   Century,    Style    A    101  25 

Ideal    Power    180  00 

Daisy    73  25 

Stephenson     74  00 

Puritan     Motor    165  00 

Connor,    improved    52  60 

Ottawa     55  00 

Connor    Ball    Bearing    112  60 

Connor    Gesrless    Motor   Washer...  180  00 
20   per  cent. 

Wringers. 

Royal    Canadian,    11    in.,    doz 47  75 

Eze,   10  in.,   per  doz 46  75 

Bicycle,    11    inch    60  60 

Trojan.    12    inch    100  00 

Challenge.   3  year,   11   inch    53  25 

Ottawa.    3    year,    11    inch    58  25 

Favorite.   5   year,    11   inch    61  75 

20   per   cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    21  20 

Garden,    steel    wheel,    dozen    32  40 

Whiffletrees. 

Tubular    steel    whiffletrees,    28   In...    0  70 

34    in...    100 

36    in...    1  26 

'•  •       neckyokes,     36     in....    1  06 

"  "       doubletrees,    40    ia..    0  95 

"  "       lumbermens,    44    in,.    1  15 

Wood   Handles. 

Second   growth   ash  fork,   hoe,    rake  and 

shovel  handles,  40  per  cent. 
Extra    ash    fork,    hoe,    rake    and    shovel 

handles,   45    per   cent. 
Nos.    1   and   2   ash   fork,   hoe,   rake   and 

shovel  handles,   50  per  cent. 
Carriage  neckyokes  and   whiffletrees,   ash 

35,    hickory,    40    per    cent. 
Team  neckyokes,  oval  and  round  whiffle- 
trees,  hickory  and   ash,   35  per  cent. 
All  other  ash  goods,  40  per  cent. 
All    hickory,    maple    and    oak    goods,    3i 
per   cent. 

Wrenches. 
Agricultural.    67%    per    cent. 

Wrought    Iron    Washers. 
Canadian,    50   per  cent- 

WINNIPEG    HARDWARE 
QUOTATIONS. 

Ax  Handles— Oval  and  octagon,  a.g. 
hickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.    oak.    $2.90. 

Augur  Bits— "Irwin"  bits,  47%;  other 
lines,    70    and    in    per   cent. 

Barb  Wire— L-pman  4  pt.,  $1.86  f.o.b. 
Fort  William;  $2.26  per  spool  of  80  rods 
f.o.b.  Whimper-  Guidden  2  pt.,  $1.74 
f.o.b.  Fort  William;  $2.12  per  spool  of 
M    rods    f.o.b.    Winnipeg;    Baker   2    pt.. 


$1.73  f.o.b.  Winnipeg;  Waukegan  2  pt.. 
$1.74  f.o.b.  Fort  William ;  $2.12  per  spool 
f.o.b.  Winnipeg;  Alberta  2  pt,,  $1.73 
f.o.b.  Fort  William,  $2.05  per  spool 
f.o.b.  Winnipeg;  American  special,  2 
pt.,  $1.45  f.o.b.  Fort  William;  $1.73 
per  spool  f.o.b.  Winnipeg;  plain  twist, 
$2.80  f.o.b.  Fort  William,  $3.20  per  100 
lb.,  f.o.b.  Winnipeg;  coil  spring  wire, 
No.  9.  $2.07  per  100  lbs..  Fort  William: 
$2.50  at  Winnipeg. 

Bolts— Carriage,  %  and  Bmaller,  65: 
7-16  and  larger,  55;  machine,  %  ana 
under,  60  and  6;  7-16  and  over,  55;  ma- 
chine set  screws.  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  3 
small   lots,    2%;   stove   bolts,    77%. 

Bar  Iron— Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.65; 
spring  steel,  $3.40;  machinery  steel. 
$3.50;  tool  steel,  Black  Diamond,  100 
lbs.,    $8.50;    Jessop,    $15. 

Blocks— Steel,  50  per  cent.;  wood,  60 
per   cent. 

Cut  Nails— $3.15  per  keg  base.  Wire 
nails,  base,  $2.80  Winnipeg;  $2.35  tort 
William. 

Copper— Sheet  and  planished  copper. 
30c  per  lb.  Tinned,  24c  Copper  wire. 
3-inch  gage.  24c  to  20-inch  gage,  29c. 
Crowbars— 4%c  per  lb. 
Corrugated  Iron  and  Roofing,  etc— 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge.  $4.18;  pressed  standing  seamed 
roofing.    28,    painted,    $2.84;   26.    $3.24. 

Canada  Plates— Half -polish,  6  and  7- 
inch,  $3.40;  8-inch,  $3.60:  full  polish,  6 
and  7-inch,  $4.25;  8-inch.  $4.50. 
devices— 7%c  per  lb. 
Enamelware— Canada,  60 ;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per 
cent. 

Files— American,  75  p.c;  Black  Dia- 
mond,   60    p.c. ;    Nicholson's,    65    p.c. 

Galvanized    iron    —   Apollo,    16    gauge, 
$3.80;    18.    $3.85;    20,    $3.90;    22    and    24. 
$4-    26,     $4.20;    28,     $4.60;    30    gauge    or 
10%    oz.,    $4.80;    Queen's    Head,    20,    $4; 
24,    $4.20;   26,    $4.60;   28,   $4.80. 
Galvanized    Ware— 37%    per    cent. 
Grindstones-Per    100    lb.,    $1.65. 
Horseshoes— "M.R.M."      and      "Bell" 
iron,   No.  0  to  1,  $4.90;  No.  2  and  larg- 
er,   $4.65;    snowshoes,    No.    0    to    No.    1, 
$5.15;  No.  2  and  larger,   $4.90;  steel  No. 
0    to    1,    $5.35,    No.    2    and    larger,    $5.10; 
featherweight,    $6.50. 

Horse    Nailu— "M.R.M."    cold    process 

-No.     3,     $4.30;     4,     $3.80;     6,     $2.75;     6. 

$3.30;    7,    $3.05;   8,    $2.85;    9,    $2.75;    10,    11 

and    12,    $2.65,    in    25-lb.    boxes. 

Harvest   Tools— 50,    6   and   5    per   cent. 

Hinges— Light     T    aad     strap,    65    per 

cent.  .  „  _ 

Hooks— Brush,  heavy,  per  dozen,  $8.75; 

grass,    $1.70. 

Iron  Washers— Full  box,  40  per  cent.; 
smaller    lots,     35    per    cent. 

Iron  Pipe,  Black-%,  $2.25;  %,  $2.30; 
%,  $3.10;  %,  $3.65;  1,  $5.30;  1*,  *".-j; 
1%,  $8.60;  2,  $10.90;  2%,  $17.40;  3,  $22.45; 
3%,  $30;  4,  $34.35;  4%,  $38.80';  5.  $43.30; 
6,    $58.10. 

Galvanized -%.  $3.10;  %,  $3.20;  %. 
$4.10;  %,  $4.90;  1,  $7.05;  1%,  $9.60;  1%, 
$11.50:   2,    $14.80. 

Logging  Chain— %  in.,  $7.60;  5-16  in., 
$6;   %   in.,   $5.50. 

Lanterns— Cold    blast,    per    dozen,    $7; 
coppered,    $9;    dash,    $9. 
Poultry    Netting— 57%     per    cent. 
Pig    Lead— $6.      Lead    Pipe— Full    coil, 
$7.00  per  cwt. ;  cut  coil,   $8.00  per  cwt. 
Lead    Waste— $7.00. 

Rivets  and  Burrs— Iron  rivets,  65  per 
cent.;  copper,  No.  8,  32c;  10,  34c;  12, 
36c;  copper  burrs,  No.  8.  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs,  No.  8, 
44c;  9,  32c;  10,  47c;  coppered,  No.  8, 
17c;   9,    17%c;   10,   18c. 

Rope— Sisal,  8%c;  Pure  Manila,  ll%c; 
British   Manila.   9c;  lath  yam,  9c. 

Staples— Bright   wire,   $2.50   f.o.b.    Fort 
William ;    $2.90,    Winnipeg. 
Steel    Squares^iO    off    new    list. 
Shovels— Discounts    on    No.    1,    No.    2, 
60  and  2%   per  cent.;   No.   3,    No.   4,   60 
and  2%  per  cent.;  No.   1  scoops,  50  and 
6    per    cent.;    all    other    grades,    45    and 
5   per   cent.;    fifty    cents   per   dozen    net 
is   added    to   equalize   eastern   freights. 
Solder— Half    and    half,    $32    per    cwt. 
Screws— Bright    iron    round    head,    82% 
and    10    p.c;    flat    head,    87%    and    10 
per  cent.;   round   head,    brass,    72%    and 
10  per  cent.;   flat  head,   brass,   77%   and 
10  per  cent.;  coach,   65  per  cent. 

Staples— Bright  wire  per  cwt,,  $2.50 
at    Fort    William;    $2.90,    Winnipeg. 

Linseed  Oil— Raw,  per  gal.,  $1.06; 
boiled,  per  gal.,  $1.08. 
Turpentine— Per  gal.,  barrel  lots,  80c. 
Dry  Colors— White  lead  in  ton  lots, 
decorators'  pure  $7.50;  decorators'  spe- 
cial, $7;  in  small  lots  advance  price  25 
cents  per  cwt.;  red  lead,  kegs,  $6.50; 
yellow  ochre,  in  barrel  lots.  2%c;  less 
than  barrel  lots,  3c;  golden  ochre,  bar- 
rels, 3%c;  less  than  barrels,  4c;  Vene- 
tian red,  barrel,  $2.50;  less  than  bar- 
rels, $3.00;  American  vermilion,  15c: 
English  vermilion,  $1.00  per  lb.;  Cana- 
dian metallic  oxides,  barrel  lots,  3a. 
3%c;  English  purple  oxides,  in  casks. 
3%c;  less  quantities,   4c  per  lb. 

Putty— Casks,    $2.90     per     cwt.;    blad- 
ders,   in    barrels,    $3.15;    bladders,    100-lb. 
cases,    $3.40. 
Paris      Green— 22       cents     per     112-ln. 
Paris     Green— 21%     cents     per    112-lb. 


HARDWARE    AND    METAL 


Something 

Good  for  Your 

Customers 


The  modern  finish  for 
hardwood  floors  is  wax. 
But  waxing  a  floor  with 
the  old-fashioned  paste 
beeswax  preparation  is  a 
tiresome  job  at  best. 

Give  vour  customers 


JAMIESON'S 
LIQUID 

FLOOR   WAX 

Its  convenience  appeals  to 
everyone. 


Made  from  Hard  Vege- 
table Wax,  applied  with 
an  ordinary  brush,  and 
then  polished  when  dry,  it 
produces  a  finish  that  in 
appearance  and  durability 
can  not  be  approached  by 
any  beeswax  preparation. 

Your  customers  would  ap- 
preciate it. 


R.  C.  Jamieson  &  Co., 

Limited 

ESTABLISHED  1858 
Owning  and  Operating 

P.  D.  Dods  &  Co.,  Limited 

Montreal  and   Vancouver 


MURESCO 

30,000,000  POUNDS  SOLD  IN  1911 

WHY? 


BECAUSE 


It  covers  more  surface  and  covers  it  better  with 
one  coat  than  any  other  similar  material  on  the 
market. 

Of  the  nature  of  its  ingredients  it  is  highly  sanitary. 

It  does  not  rub  off,  crack,  peel,  blister  or  show  laps 
when  properly  applied. 

It  is  so  easily  applied. 

Every  lot  manufactured  is  carefully  tested  before 
shipping. 


Send   for  Color  Cards  and   Literature. 

Benjamin  Moore  &  Co.,  Limited 


TORONTO 


NEW  YORK 


CLEVELAND 


CHICAGO 


"WA-KO-VER" 
Stains 


Give  Good  Results 

both  to  the  dealer  and  the  user. 

They     have   a    remarkable 

toughness  and   elasticity  and 

can  be  washed  with  soap  and 
water  without  impairing  the 
brilliancy  of  their  finish. 

These  stains  do  not  cover  up  the  natural  beauty  of 
the  wood — they  emphasize  the  grain  and  impart  any 
desired  effect. 

Just  as  we  claim  or  money  back — that's  our  guarantee- 
Write  for  our  agency  proposition  and  color  cards. 

G.  F.  STEPHENS   &  CO. 


LIMITED 


WINNIPEG, 


CANADA 


Branch  at  Calgary,  Alta. 
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HARDWARE     AND     METAL 


Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL. 


It    is    the    central    market    place    of     the 
throughout    Canada. 


hardware     trade 


There    is    always    someone    somewhere     looking     for     just 
such    proposition   as   you   have   to   offer. 

RATES  (payable  in  advance  : — 

2c.  per  word  first  insertion. 

lc.  per  word  subsequent  insertion. 

5c.  additional  each  insertion  when  Box  Number  is  required 


BUSINESS  CHANCES 

FIRST-CLASS  HARDWARE  BUSINESS  FOR 
sale — on  C.P.R.  main  line,  Eastern  Alberta. 
Stock  $8,000.00.  Yearly  profits  $6,000.00  to 
$7,000.00.     Apply   Box    1661,   Saskatoon,   Sask. 

(35) 

FIRST-CLASS  CASH  BUSINESS  AND 
stand  for  sale,  at  once,  as  owner  is  retiring 
from  business  on  account  of  ill-health.  Would 
reduce  stock,  and  terms  to  suit  buyer.  A 
snap.  Apply  at  once.  Location,  Oxford 
County.  Jas.  Mower,  Merchant,  Thamesford, 
Ont.  (30) 

THRIVING  HARDWARE  BUSINESS  FOR 
sale,  consisting  of  shelf  and  heavy  hardware, 
Btoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads;  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal, 
Toronto.  (52tf) 

FOR  SALE— HARDWARE  AND  FURNI- 
ture  business  in  the  Town  of  Harris,  on  the 
Goose  Lake  line  of  the  C.N.R.,  about  50  miles 
from  Saskatoon,  Sask.  Stock  about  $5,000; 
also  store  building  and  a  10-roomed  dwelling; 
very  anxious  to  sell  on  account  of  ill-health. 
Don't  miss  this  snap.  T.  K.  Hopper,  Harris, 
Sask.  (28) 


BUSINESS  OPPORTUNITIES 


H.  H.  PIGOTT  &  CO.,  LTD.,  BUSINESS 
Brokers  and  Financial  Agents,  286  Bannatyne 
Ave.,  Winnipeg,  Man.  Businesses  bought,  sold 
and  traded.  Locating  advice  free.  Many 
years  in  wholesale  trade  give  us  practical 
knowledge  and  strongest  connections. 

HARDWARE  AND  COAL— SASKATCHEWAN 
town.  Stock  $5,000.  Turnover  $25,000.  Net 
yearly  profit  $4,500.  $1,700  cash  will  handle, 
and  owner  will  take  real  estate  up  to  $2,000 
on  balance.  Can  rent  store.  H.  H.  Pigott  & 
Co.,   Ltd. 

HARDWARE— IN  SOUTHERN  MANITOBA. 
Stock  runs  about  $11,000.  Fixtures  new.  Store 
can  be  rented.  Surrounding  country  very 
best.  It  will  take  $6,000  to  handle,  but  you 
step  right  into  a  splendid  going  concern. 
There  is  nothing  better  offered  in  Manitoba. 
H.  H.   Pigott  &  Co.,  Ltd. 

HARDWARE  —  IN  WINNIPEG  —  STOCK 
$8,000,  fixtures  $1,500.  Turnover  $25,000.  Store 
can  be  rented  on  reasonable  terms.  A  first- 
class  opening.     H.  H.  Pigott  &  Co.,  Ltd. 

HARDWARE— ON     MAIN     LINE     OF   C.P.R.. 

east  of  Winnipeg,  in  manufacturing  and  min- 
ing town.  Stock  and  fixtures  about  $7,000: 
$5,000  cash  will  handle.  Owner  will  rent,  but 
would  prefer  selling  on  reasonable  terms. 
Light  opposition.     H.  H.  Pigott  &  Co.,  Ltd. 

HARDWARE— THIS  IS  A  BRITISH  COLUM- 
bia  business,  with  stock  of  $18,000.  It  takes 
$10,000  cash  to  handle.  Turnover  about  $35,- 
000:  will  be  largely  increased  this  year;  new 
store.  Last  year's  net  profit  $7,000.  Write  us 
for   particulars.     H.   H.   Pigott  &   Co.,   Ltd. 

HARDWARE,  FURNITURE  AND  UNDER- 
taking— old  established  Manitoba  business. 
Stock  about  $7,000,  with  turnover  about  $30,- 
000,  mostly  all  cash.  Brick  store,  which  owner 
will  rent  with  business.  $4,000  will  handle 
stock,  and  balance  can  be  arranged  on  easy 
terms.  Write  us  for  particulars.  H.  H.  Pigott 
&  Co.,  Ltd. 

THE  ABOVE  ARE  BUT  ILLUSTRATIONS 
of  the  numerous  listings  on  our  books.  We 
have  the  very  best  businesses  for  sale  of  all 
sorts,  sizes  and  descriptions  and  in  all  locali- 
ties. Write  us  if  you  want  to  buy  or  sell. 
Our  booklet,  "Business  Opportunities  and 
Investments  in  Western  Canada,"  will  interest 
yon.     H.   H.  Pigott  &  Co.,   Ltd.  (29) 


SITUATIONS  WANTED 

HARDWARE  CLERK  (CANADIAN)  DE- 
sires  position  August  1st.  Well  experienced 
in  retail  business,  window  trimmer  and  card 
writer.  Can  furnish  references.  Box  68C, 
Hardware  &   Metal,   Toronto.  (29) 


TRAVELLER  HAVING  PROVED  HIS  ABIL- 
ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  668.  Hardware 
and    Metal,    Toronto.  18— 21t 


PRINTING 

CHEAPEST  PRINTING  ON  EARTH— BOOK- 
lets.  Catalogues.  Price  List,  Handbills,  and 
any  other  fine  Printing  for  the  Hardware 
trade  at  fiercely  competitive  prices.  Russell 
Smart,  40n,  Chancery  Lane,  London,  Englnnd. 

(15tf) 


PRICE  TICKETS 

PRICK  TICKETS  FOR  WINDOW  SHOW 
goods.  Black  lettering  on  white  card  marked 
25e,  6«c,  75c,  $1,  $1.25,  $1.59,  $1.75,  $2,  $2.56,  $8, 
$S.M,  $5.  Dosen  in  set,  per  set  25  cents  post- 
paid. Technical  Book  Dept.,  143  University 
Avenue,   Toronto.  (tf) 


TECHNICAL    BOOKS 


HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanging,  estimating 
cost  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MncLean  Publishing  Co.,  Technical  Book 
Dept..   143-149  University  Ave..   Toronto. 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE.  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,   Room  314,   Stair  Building,   Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and   Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B,"  Otis-Fensom  Elevator  Co.,  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies   everywhere   in    Canada. 

THE  NATIONAL  CASH  REGISTER  COM- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  bouse  on  earth. 
We  can  prove  It.  Make  us.  The  National 
Cash  Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied  by  the  trade  throughout  Canada. 

(tf) 

YOU  CAN 
from    us. 
writers  of 
built  and 
and  $20.00 
of  better 
Write  for 
Co.,    Ltd., 
Canada. 


SITUATIONS   VACANT 


WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany,  143-149  University   Ave.,   Toronto,   Ont. 

(tf) 


WANTED— A  PARTNER,  OR  WILL  SELL 
outright,  hardware  and  milling  business.  A 
first-class  business  can  be  developed.  Ex- 
penses very  low.  Correspond.  A  personal  call 
solicited.  Address  Box  684,  Hardware  &  Metal, 
Toronto.  (29) 


A  want  ad.  in  this  paper 


will  bring  replies  from 


all  parts  of  Canada. 


BUY  A  REBUILT  TYPEWRITER 
We  have  about  seventy-five  type- 
various  makes,  which  we  have  re- 
which  we  will  sell  at  $10.00,  $15.00 
each.  We  have  also  a  large  stock 
rebuilts  at  slightly  higher  figures. 
details.  The  Monarch  Typewriter 
46  Adelaide  St.  West,  Toronto, 
(tf) 

58 


Interested  ? 


In  Buying  a  Business 
In  Selling  a  Business 
In  Engaging  a  Clerk 
In  Securing  a  Position 
In  Buying  a  Typewriter 
In  Selling  a  Showcase 
In  Disposing  of  a  Desk 
In    Selling  Tinsmith's  Tools 
In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal  Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer, the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buy. 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc,  per  word  subsequent  insertion, 
5c.    extra    per    insertion   for   box   number 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


HARDWARE    AND    METAL 


Merchants 

and 

Salesmen ! 


Would  you  be  willing  to  pay 
$2.00  to  hear  some  of  the  lead- 
ing authorities  on  salesmanship 
express  their  opinions  on  this 
all-important  subject?     In 

BRAIN-POWER     BUSINESS 
MANUAL 

125    Presidents,    Vice-Presi- 
dents, General  Managers,  Sales 
Managers  and  Star  Result  Get- 
ters, have  contributed  of  their 
knowledge   and   experience   on 
such  phases  of  the  subject  as : — 
The  Selling  Profession. 
Education  and  Training. 
Before  the  Interview. 
Getting  Interviews. 
The  Approach. 
Selling  Talk. 
Answering  Objections. 
Selling  Tactics. 
Closing  Sales. 
Cash  with  Order. 
Samples. 

Getting  the  Price. 
Credits  and  Terms. 
Cancelled  Orders. 
Territory. 

Long  vs.  Short  Trips. 
Finding  New  Customers. 
Salesmen's  Relation  to  House. 
Salesmen  and  Advertising. 
Expense  Accounts. 
Promotions. 
Bribes. 

Conduct  Toward  Customer. 
Special  Tactics. 
Character  and  Conduct. 
183  pages,  5%   x  8%   inches. 

PRICE  $2.00 

TECHNICAL  BOOKS. 

143-149  University  Ave. 

TORONTO 


High  Quality  Screen  Goods 

Wabash  Screen  Doors  and  Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


llflllPEGPM-toSSGy? 


rv 


EVERYTHING  FOR  A  BUILDING 


fc 


WINNIPEG 


EDMONTON 


NEW 

ERA 

PAINT 
If  you  are  looking 

for  a  paint  that  will  give  satisfaction  under  all  conditions,  sell  NEW  ERA  PAINT. 
You  will  find  it  lasts  longer,  covers  more  surface,  and  holds  its  color  better 
than  any  other  prepared  paint. 
There's    a   steady    demand    for  NEW  ERA  everywhere    its  merits    are  known. 


WRITE  FOR  PRICES 


Standard    Paint  and  Varnish  Co. 

WINDSOR,  ONT. 


LIMITED 


When  writing  advertisers  kindly  men- 
tion this  paper. 
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How 
About 
Barn  Paints? 

Have  you  put  in  a  stock  of  this  cheaper 
grade  of  paint  ?  Don't  overlook  the  fact 
that  there's  plenty  of  profit  in  the  tons  and 
tons  of 

Ramsay's 
Outside  Paints 

Sold  every  year.       Why  not  indue*-  this  line  and  so  reap  the 
benefit  to  be  had  from  a  steady  demand  for  these  outside  paints? 

Color  card  ?     We'll  send  one. 

A.  Ramsay  &  Son  Co.,    Montreal 

Paint  Makers  S/nce  '42 

Western  Distributors— Revillon  Wholesale.  Limited.  Edmonton.  A.  McBride&  Co.. 
Limited.  Calgary,  F.  R.  Begg  &  Co..  Limited,  Vancouver. 


The"RENFREW"Handy  Two-Wheel  TRUCK  SCALE 


7 


44 


A  Convenience  and  Protection  for  Farmers" 


^ 


a  scale  that  is  becoming  more 


This  is  a  scale  that  pays  the  dealer  A  VERY  ATTRACTIVE  PROFIT- 

and  more  popular  every  day  with  farmers. 

It  is  absolutely  accurate  and  has  many  advantages  over  the  common  scale. 

With  this  scale  in  his  possession  the  farmer  knows  the  exact  weight  of  the  products  he  is  selling — he 

is  armed  against  short  weights. 

The  "RENFREW  "  TRUCK  SCALES  are  GOVERNMENT  TESTED  and  have  been  awarded  their 

GOVERNMENT  CERTIFICATE  without  question,  and  are  backed  by  our  WRITTEN  GUARANTEE 

to  be  just  as  represented,  and  to  give  a  long,  reliable  service.     Capable  of  weighing  anything  from  a 

single  pound  to  2000  pounds. 

The    "RENFREW"    TRUCK 

SCALES  are  rigidly  built  and  will  _  ;\1 

stand  all  kinds  of  rough  usage. 

LET  US  SEND  YOU  ONE.     Show 

it  to  every  farmer  who  comes  into 

the  store,  and  see  how  many  you 

can  sell. 

Write  for  Circulars  and  prices  NOW. 

Renfrew  Scale  Co. 

RENFREW,  ONT. 


1 .1  A  R  1)  AY  A  RE     AN  D     M  E  T  A  L 


The  man  with  the  stock 
on  his  shelves  £ets  the 


business 


Now  is  the  time  of  the  year  to  watch  your  paint 
stock  closely.  At  this  time  your  customers  want 
their  paint  or  varnish  or  colors,  or  whatever  they 
need,  at  once,  and  so  if  you  let  your  stock  run 
low,  they  will  buy  elsewhere. 

So  go  over  your  stock  carefully.  Send  us  your  orders 
for   "fill-ups"   and    we    will    make    prompt    shipment. 


Sherwin-Williams 

Paints  &Varnishes 

Address  all  inquiries  to  The  Sherwin-Williams  Co.  of  Canada,  Limited,  Montreal,  Toronto,  Winnipeg,  Vancouver. 
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EXPANSION 
BOLTS 


Somebody's  Going  To  Get  It 
—It  Might  As  Well  Be  You 

We  are  receiving  inquiries  every  day  from  people  who  have  occasion  to  buy  Expansion 
Bolts — these  inquiries  might  just  as  well  go  to  you— if  you  could  see  some  of  the  letters 
from  Dealers  thanking  us  for  sending  them  business,  you  would  not  hesitate  to  send 

for  our  90  day  Special  Dealers'  Proposition.  We  can  refer  in- 
quiries only  to  those  who  have  our  goods. 

It's  easier  to  sell  to  a  man  when  he's  in  your  store  than  it  is  to 
get  him  to  come.  We  are  paying  to  get  men  to  come  to  you. 
Can  you  supply  them  ? 

Star  Expansion  Bolt  Co. 

CATALOGUE  DEPT.  36 

147-149  Cedar  Street,  New  York  City 

Bacon    Bros.,    377    St.  Paul  St..  Montreal.  Can.;  Turner  &  Walker,  147  Bannatyne  Ave.,  Winnipeg.  Can. 
H.  F.  Mcintosh  &  Co..  28  Toronto  St..  Toronto,  Can. 


Oct  After  the  Farm  Trade 

And  Procure  \  Profit  Worth  While 

.   STEEL  JACKET  FEED  COOKER   HEAVY    CAST 
IRON  CALDRONS 

HUDE  IN  7   SIZE^ 
Nos.    20,30.40,60,    75.90     and    120 


Heavy  Galvanized  Steel  Hog 
Feeding  Troughs 

Clean,  Sanitary 
Easily  Handled 
Strong,  Durable 

Ledge  each  side  to  prevent  pushing 

or  pulling  of  food  to  the  floor.    Cast 

Iron   ends   secured    by   our    patented 

device. 

Stock  Lengths— 4,  5,  6,  7,   8,  9,   10, 

12  ft.     Odd  lengths  made  to  order. 


These  Oookera  are  indispensable  to  Farmers,  Butch- 
ers or  Stock  Men.  Grains  that  are  useless  for  other 
purposes,  by  the  use  i  f  these  cookeis  are  made  as 
valuable  as  the  best  marketable  products. 


Heavy  Galvanized  Steel  Stock 
Watering  Troughs 

Standard  size  holds  about  10 
imperial  gallons  to  foot.  Other 
sizes  made  to  order. 

Regular  Stock  Lengths, 
6,  7,  8,  10  and  12  ft. 

Made  without  rivets.  Heavy  Cabt 
Iron  end  fastened  by  our  patented 
device. 


These  are  articles  that  appeal  to  every  farmer,  as   they  assure   real   value  for  money  invested.     Let 

us  have  your  inquiry  at  once.     Our  proposition  means  money  to  you. 

We  guarantee  absolute  satisfaction.    Hot,  dry  weather  does  not  injure  them;   no  leak,    no  rusting. 

Erie  Iron  Works,  Limited,       makers      St.  Thomas,  Ont. 
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ZbcPh 


and  Q^tb 

Paint  Store  Man  — 


c 


"If  you  would  succeed  you 
"Quality"  and  "Profit"  trip 
They  get  profit  too  high, 
dcr  what  was  wrong 


MARTIN 
SENOUR 


is  a  real  business  insur 
a   reasonable   profit   will 
The  dealers  who  know  say  so. 
and  our  proposition  to  insure  your 


must  mind  your  Ps  and  Qs." 

up   too   many    business    men. 

quality  too  low,  and  won- 

when  the  crash  comes. 


PAINT 

00%PURE 


ance.     Its  quality  and 
make  your  business  boom. 
Write   today   for    the    proof 
business  the  same  way. 


THE  MARTIN-SENOUR  CO.,  Limited 


MONTREAL 


Pioneers  of  Pure  Paints 
CHICAGO  WINNIPEG 


LINCOLN 


SOME  DEALERS  DON'T  CARE 

whether  they  sell  quality  goods  or  not,  so  long  as  the  profit  is  big.  Very  few  of  this 
kind  are  ever  put  to  the  necessity  of  getting  larger  premises.  They  help  to  fill  fail- 
ure column  in  the  papers. 

Dougall  Varnish  Will  Please  Your  Customers 

It  will  bring  them  back  to  your  store  with  increased  confidence,  and  will  help  you 
build  up  your  business  on  a  solid  foundation. 

Dougall  Varnish  Is  Economical  To  Use 

It  covers  more  surface  than  any  other,  is  quick  drying  and  will  not  crack  or  peel. 
Tt  is  cheapest  in  the  long  run. 

THE  VARNISH  THAT  LASTS  LONGEST 

The  Dougall  Varnish  Company,  Limited 

305  Manufacturers  Street,  Montreal,  Canada 

J.  S.  N.   DOUGALL,  President  Associated  with  MURPHY  VARNISH  CO.,  U.S.A. 
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NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling  Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.    Study 
it.    Then  you  will  realize  "BAR NET"      . 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


FROM  STOCK 


Only  20  lbs.  Pressure  Required 

The 
Supreme  Test 

The  supreme  test  of  a  Washer's  worth 
is  the  way  the  Washer  washes.  Try  it 
out  with  the  Dirty  Shirt  test.  Take  an  un- 
usually dirty  but  originally  white  shirt, 
run  it  through  the  Portland  Water  Power 
Washer,  and  you'll  find  that  the  shirt  itself 
is  not  only  perfectly  clean  (provided,  of 
course,  that  the  dirtiness  of  the  shirt  isn't 
due  to  paints,  etc.),  but  that  the  neck  and 
wrist  bands  too  are  spotless. 

The  Portland  is  a  trouble-less  washer — 
it  relieves  all  washer  worries. 

Made  complete  in  our  own  factories — 
washer,  motor,  and  furniture  finished  tub. 

If  you're  looking  for  a  quality  washer 
that's  really  worth  while  get  after  your 
hardware  jobber,  or  write  direct  to  us. 

HENDERSON  &  RICHARDSON 

Formerly  J.  A.  HENDERSON 
Board  of  Trade  Building,  MONTREAL 

SOLE  CANADIAN  AGENTS  FOR 


PORTLAND  MFG.  CO., 


Portland,  Mich. 


The  Largest  Manufacturers  of  Washing  Machines 
in  the  World 
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TRADE  «\  MARK. 


Your 
Customers 


^3£f».-f 


Appreciate 


"BANNER" S  LANTERNS 

They  have  just  the  improvements 
that  your  customers  have  been 
looking  for. 

They  cost  no  more  than  inferior  lanterns. 


"IDEAL  BANNER"  JUNIOR 

COLD  BLAST  LANTERN 

The   sales  have  demonstrated  that  there  is  a 

real  demand  for  a 
neat,  highly  finished 
!' Special  Occasion" 
Lantern. 

Try  a  |  dozen  case. 

Solid  Brass 
and  Nickel  Plated 


Ontario  Lantern 
&  Lamp  Co. 

LIMITED 

Hamilton  -  -  Ontario 

Branches: 

30  St.  Dlzier  Street 
MONTREAL.  P.O. 

56  Albert  Street 
WINNIPEG.  MAN. 


A  LINE  OF   SOLID 
REPUTE 

You  are  taking  no  chances  when  you 
handle  and  feature  a  line  of  varnishes 
that  have  "made  good"  the  world  over. 

INTERNATIONAL 

Varnishes  and  Varnish  Specialties 

have  held  pride  of  place  in  quality  and 
effectiveness  for  years. 

Are  absolutely  reliable  in  every  respect. 

You  will  make  no  mistake  in  stocking 
the  following,  they  are  our  leaders : 


,2£-- — ^«sa, 
^ATTINE. 

FINISHES 


FLOOR  FINISH 


# 


WHITE  ENAMEL 


HOUSEHOLD  LACQUER 


SMS 

STAINS 


Every  International  Can  contains  full 
Imperial  Measure 


TORONTO         WINNIPEG 

Canadian  Factory  of  Standard  Varnish  Works 

NEW  YORK  CHICAGO  LONDON 

BERLIN         BRUSSELS         MELBOURNE 

Largest  in  the  world  and  first  to  establish  definite 
standards  of  quality 

L61 
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Strike 


Lift 


Drive 


Double  Claw  Hammer 

Nails  Higher  Without  Strain. 
Worth  ten  times  more  than 
the  Common  Hammer,  costs 
three  times  more  to  make. 
Spend  a  little  more  for  the  tool 
and  Save  Money. 

Get  it  of  your   Canadian  Jobber 


Start 


Out 


Pulls  the 

nail    out 

straight 

without 

a  block 


STAR 

Safety  Razor 

The    only    safety  with    a 
barber's  blade.      It  will  give 
satisfaction    for    years    without 
additional  cost. 

We  are  receiving  many  inquiries  from 
Canada  for  STAR  goods.       We  give 
these  to  our  dealers  whenever  possible.  Our 
national    advertising  is    making    the   demand 
greater  daily. 

Many  dealers  are  dressing  their   windows  with 
STAR  goods  and  display  matter.     It    draws  to 
their  stores  the  purchasers  of  STARS  created  by 
V^  our  advertising.    Are  you  one  of  these  dealers  ? 

^^    Write  us  for  display  matter  of  all  kinds  and  for  1912  Catalog  of 

^W  STAR  Safety  Razors 

-^ .  STAR    Shaving    Brushes 

STAR  Diagonal  Grooved  Strops 
STAR  Automatic  Stropping 

Machines 
STAR    Safety    Corn    Razors 


Your  jobber  will  supply  you 


Kampfe  Bros. 

12-14  Reade  Street 

NEW  YORK  CITY 


STANDARD    CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  ST EAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents:  ALEXANDER  GIBB,  St.  Nicholas  Building,  MONTREAL 


THE 


MORRIS  &  BAILEY  STEEL  CO. 

PITTSBURG,    PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge.  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 
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MAPLE  CITY 
OILERS 


-C3z:a- 


No.  600  A  A 
Wide    Mouth 


We  manufacture  the 
most  complete  line  of 
oilers  made  in  America, 
including  Pump,  Engin- 
eers', Machinists',  Mow- 
ing Machine  and  Rail- 
road Oilers,  Tallow  Pots, 
Engineer  Sets,  Torches, 
Lamps,  etc. 


MAPLE  CITY  MFG.  CO. 

MONMOUTH,  ILLINOIS,  U.S.A. 


ATliAS 


ONE  OF  OUR  MODERN  DESIGNS 

Particulars  on   Request. 

P.  &  F.  GORBIN 

Division 

The  American  Hardware  Corporation 
NEW  BRITAIN,  CONN. 
P.&F.Corbin     P.&F.Corbin    P. &  F.Corbin  Division 
of  Chicago        of  New  York  Philadelphia 


For    finishing    floors    in    the 
most  durable  manner  possible 
There  is  no  substitute. 

fTjyx^STciOrYl    for  the  finest   rubbed    (dull) 
r,~H!i*  or  polished  finish  on   interior 

woodwork      It  has    for  upwards  of  50    years 
been  the  standard. 

rj[^5T7c~mtniioiil    F°r  interior  woodwork  expos- 

FiSiS  C(j  t0  8CVcrc  wcar#     stands  the 

action  of  soap  and  water  to  an  unusual  decree. 

Hgsric^ouTSlK]  For  front  doors  and  all  other 

1  surfaces  exposedto  the  weaiher. 

Great  durability  under  most  trying  conditions. 

For  ship  spars,  decks,  yachts. 

launches,  canoes  and  all  other 
surfaces  exposed  to  wind,  wave  or  weather. 
Has  never  turned  white.  It  has  stood  years 
of  test  in  actual  service. 


THESE  are  but  five  out  of  the 
most  complete  and  extensive 
line    of  Vanishes,   Shellacs, 
Japans,   Lacquers,    Stains,    Fillers, 
and    Dryers   offered  by  any  man- 
ufacturer. 


The  name  at  the  top 
is  always  protected 
by  the  best  known 
trade  mark  in  the 
varnish  field. 

If,  for  any  reason,  you  have 
never  given  this  line  a  prom- 
inent place  on  your  varnish 
shelves,  write  us  to-day  for 
prices. 

Whether  it  is  on  one  of  the 
Big-Five  listed  at  the  left  or  an 
item  of  less  extensive  use — 

Whether  it  is  in  your  interest, 
from  a  sales  and  profit  point 
of  view — 

The  interest  of  the  painter 
who  does  the  work — 

Or  the  satisfaction  of  the 
"man  who  pays  the  bills"  — 

The  trade  mark  label  of 
Berry  Brothers,  Ltd.,  has  a 
deep  significance  that  grows 
out  of  its  continuous  use  for 
over  fifty  years,  plus  the  wide 
publicity  given  to  it  by  exten- 
sive advertising. 

That  trade  mark  must '  'make 
good" — everywhere,  every 
time. 


BERRY  BROTHERS,  Limited 

The   World's   Largest   Varnish    Makers 

WALKERVILLE,  ONT. 
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For  Quick  Sellers  Try 

AMERICAN  GRINDERS 

The  American  Grinder  is  of  the  enclosed  gear  type. 

Self-Oiling  Bearings  require  no  attention. 

Internal  Friction  loss  exceptionally  small. 

Gear  Case  sealed'and  will  never  leak. 

Bearings    will    not 
overflow  oil. 

No  complicated 
parts. 

Pleasing  in  appear- 
ance. 

Firmly  constructed. 
Simple  in  design. 
Gears  run  in  oil. 
Very  compact. 
Noiseless. 
This  is  a  perfect 
piece  of  mechanism 
that  sells  at  a  price 
that  everybody  can 
afford  to  pay. 

GET  OUR  PRICES  AND  PARTICULARS  AT  ONCE 

3-SIZES-3        4,  6,  7  IN.  WHEELS 

AMERICAN  GRINDER  MFG.  CO. 
Milwaukee,  Wisconsin 

MERCHANTS'  HARDWARE  SPECIALTIES  CO. 

LTD., 

Calgary,  Alta.,  Agents  for  Western  Canada 


Choice  Chafing  Dishes 

ALWAYS  MAKE  ACCEPTABLE  PRESENTS 


Made  in  Silver  and  Nickel  Plate,  capacity 
three  pints.  Patent  asbestos  forced  draught 
lamp  with  each  dish,  or  peerless  regulating 
lamp.    Handles  of  rubberoid  or  staghorn. 
Ask  for  Catalogue. 

The  Buffalo  Mfg.  Co.,  Buffalo,  N.Y. 

Canadian  Representatives 

H.  F.  Mcintosh  &  Co.,  28  Toronto  Street,  Toronto 


En t h  usi asm 


To  sell  goods  and  make  profit 
you  must  develop  this  quality. 
Home  made  goods  always  did 
make  you  feel  that  way.  That 
is  why  so  many  hardwaremen 
throughout  Western  Canada  are 
selling  our 

METAL    CEILINGS,    SHINGLES, 
SIDINGS  AND  CORRUGATED  IRON 

and  making  nice  profits. 

They  have  seen  them  made.  They 

know  they  are  right.     They  can 

get  them  in  a  hurry. 

All  these  things  will  be  at  your 

service  when  you  hook  up  with  us. 

WRITE      TO-  DA  Y. 

Winnipeg  Ceiling  and  Roofing  Co. 


P.O.  Box  2186  H. 


Winnipeg,  Man. 


Make    Money    From    Good 
Pumps— Profit 

Unless  a   metal   pump   is   made  just 
right  it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give 
dealers  who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift  -  every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.    Ask   for  it — 
for  dealer  prices — for    dealer   terms. 

The 

R.  McDougall  Co.,limited 

GALT,   CANADA 
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Trade 


Mark 


Show   your 
tomers    This 
to-Date 
tension 


bit 


The 


The  Ford  Bit  Exten- 
sion is  not  tu  be  class- 
ed with  the  ordinary 
Extension  —  Clumsy, 
hard  to  work  and  in 
general  unsatisfactory. 
Ford  is  a  model  of  simplic- 
ity— simple  in  construction, 
simple  to  adjust  and  simple 
to  use.  It  embodies  the 
best  points  of  other  makes, 
and  has  several  exclusive 
features  that  make  it  paramount 
No  other  Bit  Extension  contains 
so  many  practical  features.  No 
other  can  do  the  work  so  easily 
nor  as   well   as   the   Ford   and 

No  other  is^as  easy 
forf5you]to'sell 

For  the  Ford  has  more  selling 
points  than  any  other  Extension 
and  each  Ford  feature  affords  a 
convincing  selling  argument.  You 
can  band  a  man  a  Ford  and  tell 
him  positively  and  convincingly 
that  no  other  extension  equals 
the  Ford  in  simplicity  of  con- 
struction, number  of  practical 
advantages,  facility  of  operation, 
time  and  labor  saving  features, 
convenience,  wearing  qualities, 
and  in  the  ultimate  satisfaction 
desired  through  better  results. 
The  Ford  comes  to  you  highly 
recommended,  fully  guaranteed. 
and  with  a  steadily  increasing 
demand.  We  have  an  excellent 
proposition.  Will  you  write  for 
circulars,   prices,  etc? 

FORD  AUGER   BIT  CO. 


V. 


Holyoke,   Mass. 


NICKEL 

The  Canadian  tapper  Cn. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orferd  Copper  Co. 


WRITE  US  FOR 
PARTICULARS  AND   PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


441 


Wringer 


WHITE   MOP 
WRINGER  CO. 

FULTONVILLE, 
N.Y. 


OAKEY'S 

The  original  and  only 
Genuine  Preparation 
for  Cleaning  Cutlery, 
6d.  and  is.  Canisters. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufaetur»rm  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths   and  Papers,  etc. 

Wellington  Mills,  London,  England 
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PLEASE  YOUR 
CUSTOMERS 

by    selling    them    this 
artistic  spoon.     It  has  a  guaranteed 
quality,  and  every  dealer  is  authorized  to  make 
good  our  guarantee,  therefore  he  runs  no  risk. 

Kindly   specify   McGlashan,   Clarke  Co.   goods   when    ordering   from    the    wholesale 
house  with  whom  you  deal.    'WRITE  AT  ONCE. 

The    McGLASHAN,     CLARKE    CO.,     Limited, 
Niagara  Fails,  Ontario 


AGENTS  :    J.  Mackay  Rose.  88  McGill  St     Montreal.  Que. 
David  Philip,  291  Portage  Ave.,  Winnjpeg,  Man. 


N.  F,  GUNDY.  61  Alhert  St..  Toronto.  Ont. 
Benj.  Rogers,  Charlottetown,  P.E.I. 


Dealers! 


HERE'S  YOUR  CHANCE 
TO    MAKE  A   SPLASH. 


This  Mantel  or  any  of  our  "70"  different  designs,  fitted  with  our  Electric  Grate 
requires  no  chimney,  therefore  anyone  building  a  house  can  have  a  Mantel 
complete  for  less  than  the  actual  cost  of  a  chimney. 

Write  for  the  "dope" — Your  contractors  will  fall  for  it. 
Don't  forget — We  have  the  best  lyie  of  Gas  and  Coal  Grates  in  the  country. 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 

Our   Motto -"QUALITY" 


rrriERMO 


*> 


Easy  to  Sell 


The    Washer 

That  makes  the  Washday  Bright 

Its  improved  motion  absolutely  elim- 
inates washday  drudgery  caused  by 
hard     working      ma- 
chinery.      It     is     the 
easiest  washer  to  op- 
erate   and    washes 
clothes  thoroughly  in 
shortest  time. 
The    Thermo    Washer 
is  built  to  last  and  is 
solid  and  substantial. 
Working     parts     are 
simple     and      cannot 
get  out  of  order. 
Thermo   Washers  are 
attractively  designed 
and  well  finished  and 
find      ready      buyers 
everywhere. 
Before    restocking 
your   washer    depart- 
ment get  full  descrip- 
tive   matter    and 
prices. 

Drop  us  a  card  NOW. 


THE  LONDON   FOUNDRY  CO.,  LTD.,    S52SX* 

F.   J.   Schuch  (Western  Ontario  Agent).   19  Jarvis   Street.  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 


That  Stuffy  Room 


is  more  deadly  than  disease  itself.  Bad  air  is 
the  curse  of  crowded  livinp.  In  all  public  places 
such  as  asylums,  clubs,  big  offices,  schools 
and  theatres,  PURE  AIR  CAN  BE  OBTAINED 
ONLY  BY  OUR  SYSTEM  OF  VENTILATION. 


It  has  stood  the  tests  of  scien- 
tific experts. 

It  is  in  use  in  the  finest  build- 
ings in  Canada. 

Its  price  is  reasonable  and  its 
benefits  lasting. 


Montreal,  Jan.  21st,  1909 
J.  W.  Harris  Mfg.  Co.,  lid., 

Montreal. 
Gentlemen : 

Your  favor  of  11th  inst.  received,  and  am 
pleased  to  report  that  "Zephyr"  Ventil- 
ator which  you  installed  on  my  property 
two  years  ago  has  done  good  service  and  is 
working  well. 

Yours  truly, 

Edward  May, 

434  Him  Ave. 


Ask  for  booklet  re  J.  W.  Harris 
and  Zephyr  Ventlators,  also  book- 
let on  Filters,  etc. 

The  J.  W.  Harris  Mfg.  Co.,  Ltd. 

General  Contractor*  and  Manufacturers 

Montreal 
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PATENT 


LEAD 
HEAD 


¥ 


Roofing 

NAILS 


Wherever  Corrugated  Iron  is  used  these  are  wanted. 


Galvd.  Cone  Head  Roofing  Nails  and  Washers, 

Galvd.  Hoop  Iron  or  Steel,  Galvd.  Plates, 

Bars,  Angles. 

LEAD  COATED  SHEETS  AND  HOOP  IRON 


McHUTCHEON  &   CO., 

82-94   Lancefield  St.,  Glasgow 


If  you 
want  to 
handle 

WIRE 
NAILS 

of  superior 
quality, 
consult  us 
at  once. 


We  are  in  a  position  to  meet  everv  re- 
quirement, as  we  have  the  latest  machin- 
ery which  turns  out  perfect  nails — these 
nails  are  guaranteed  to  be  full  weight. 

For  baling  purposes,  we  recommend  our 
Baling  Wire  and  Bale-Ties  as  the  best 
that  can  be  secured  on  the  market. 

SEND  US  A  TRIAL  ORDER 

THE  LAIDLAW  BALE-TIE  COMPANY.  LIMITED, 
HAMILTON        -        ONTARIO 

HARRY  F.  MOULDEN,  Winnipeg.  Man. 
GEO.   W.   LAIDLAW.    Vancouver.    B.C. 


Call    For   The   Wrench   You   Need 

You'll  Find  it  in  the  W.  &  B.  Line 

Every  little  twist  and  turn  of  "W.  &  B. "  Wrenches  has  a  mean- 
ing, resulting  from  some  specific  requirement.  ' '  W.  &  B. "  Wrenches 
are  designed  to  the  minute  and  have  the  distinction  of  holding  first 
place  wherever  wrenches  are  used. 

Look  up  some  unusual  wrench  job,  then  notice  the  trade  mark  on 
the  wrench.    Ten  to  one  it's  a  "W.  B." 

The  demand  for  these  wrenches  is  growing  as  a  result  of  satisfac- 
tory service.  Tons  of  "W.  &  B."  Wrenches  are  shipped  to  every  part 
of  the  globe  to  meet  the  demands  of  exacting  wrench  service. 

Get  them  from  your  nearest  jobber  or  send  order  direct. 

Write  for  Catalogues  74-B  and  75-C. 


Trade 

waB 

Mark 


Tools  of 

Quality 

Bear  These 

Marks 


Trade 


Mark 


The   Whitman   &   Barnes   Mfg.   Company 

ESTABLISHED  1854 

St.  Catharines  -  Ontario 


Stocks  carried  at  Winnipeg  and  Montreal 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 

Expositions. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


I 


Chorus  of  Plumbers 

Then  let  thy  fragrant  incense  be 

Ah  inspiration  sweet  to  me 
And  I  will  sing  my  songs  to  thee; 
FLUXITE. 


Anyone    can    use    it.       Plumbers    and    other    mechanics    will    have 

FLUXITE 

the  paste  flux  that 

SIMPLIFIES  SOLDERING 

and  lead  jointing 
Easy  to  use.  Easy  to  sell. 

Of  the  Jobbers  and  Factors  in  small  and  large  tins.      Remember    it   in    your    indents. 

Made  by  the  AUTO-CONTROLLER  CO.,  211  Vienna  Rd.,  Bermondsey,  Eng, 

General  Representatives  :  SAYWELL'S  SALESMEN.  61  Albert  Street.  Winnipeg. 

!i*M^iMii^li^fli>i¥*iUi»plW«»i'iPi>*li  I^Kill  i  iHP»l«*M 


MAXWELL'S  WRINGERS 

The  Maxwell  line  of  Wringers  includes  over  fifty  distinct 
machines,  classified  according  to  quality  of  rolls  into  Five,  Three, 
Two  and  One  Year  Grades.  Styles  include  Covered  and  Open  Gears, 
Plain  and  Ball  Bearings,  Flat  and  Spiral  Springs,  Single  Lever 
Clamping  Attachments  and  Malleable  Iron  Clamps  which  fit  any  tub. 

In  each  of  these  Grades  and  Styles  you  can  give  your  customers 
the  very  best  value  they  can  possibly  get  for  their  money. 

Write    for    Catalogue    and    Prices. 


|D AVID  MAXWELL  &  SONS 


ST.  MARY'S, 


ONTARIO 


McKinnon 

Electric-Welded 

Coil  Chain 


25% 
More  Weld 


25% 
More    Strength 


25% 
More  Wear 

la. 


Perfect 
Stock 


Sales  Office : 
BUFFALO,  N.Y. 


+ 


Perfect 
Welding 


Perfect 
Product, 

MADE  BY 


McKINNON  CHAIN  COMPANY 


McKinnon 
Swell-Weld 
Coil  Chain 


MADE  IN 
CANADA 


See  The 
Swell? 


Factory  : 
ST.  CATHARINES,  ONT. 
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The  Mechanic 

Special  Service  Ladder 


This  ladder  is  all  that  its  name 
implies  and  is  highly  prized  for 
use  in  the  shop  or  wherever  a 
handy  ladder  suitable  to  sus- 
tain a  great  weight  is  requir- 
ed.    The  legs  are  connected 
i,      by   rounds   so   that  one  01 
more  may  make  use  of  the 
ladder  at  one  time,  and  the 
rounds     and     steps     are 
staggered  so  that  a  plank 
can   be   placed   through 
i        and  find  support  every 
ft       six   inches.     The   ears 
are  of  malleable  iron 
and  steps  are  trussed. 

If  you  want  to  in- 
crease your  profits, 
that  ladder  will 
help  you. 


Get  Catalog  and  Prices  NOW. 


The  Stratford  Mfg.  Co.,  Limited 

STRATFORD  -  -  CANADA 


Bright  Spots 

in  the 

Hard-ware 

Firma  merit 

Star 
HacK 
Saw 
Blades 


are  bright  spots  in  the  stock  of  progressive  stores. 
The  dealer  who  stocks  Star  Hack  Saw  Blades  will 
be  able  to  meet  all  demands,  and 

Large  Stock  Is  Not  Necessary 

Star  Blades  with  fourteen  teeth   to   the   inch  are 
suitable  for  every  class  of  work  except  tubing 
less  than  1-16  inch.       For  such   work   use 
Star  Blades  with   24  teeth  to  the  inch. 

Our  FREE  book  "Tool  Practice" 
is  worth  while  sending  for. 

MILLERS  FALLS  A 

COMPANY  A 


28  Warren  Street 
New  York  City 


TWO 
STYLES 
MEET  ALL 
DEMANDS 


Special  Steel-Special  Methods 

and  Long  Years  of  Experience 

are  the  reasons  why  the  tiles  produced  by  the  Nicholson  File  Co.  are  well 
known  everywhere  as  the  standard  of  file  quality.  These  are  the  well-known 
factory  brands  made  by  the  Nicholson  File  Company  in  Canada : 

"AMERICAN"  "ARCADE"  "GREAT  WESTERN"  "GLOBE" 

"EAGLE"        "McCLELLAN"       "KEARNEY  &  FOOT"       "J.C.SMITH" 

Sell  these  and  you  sell  the  best. 


Nicholson  File  Co., 


Port  Hope,  Ont. 
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"I  Tell  You 
It's  A 
Great  Saw" 


And  here  is  the  way  one  decorated  store  win- 
dow tells  passersby  about  Simonds  Hand  Saws. 
It  is  just  one  Eip  Saw  in  the  middle  of  a  cut. 
Beneath  it,  painted  in  bold  black  type  on  a 
12-inch  white  board,  is  "Simonds  Rip  Saws. 
Prove  the  best  by  test."  This  is  the  kind  of  a 
window  display  you  could  have  for  your  store 
if  you  were  selling  Simonds  Saws.  Let  us  send 
you  a  1912  Catalogue. 

SIMONDS  CANADA  SAW  CO. 

LIMITED 

Montreal,  P.Q.      St.  John,  N.B.      Vancouver,  B.C. 

In  the  U.S.— THE  SIMONDS  MFG.  CO. 


ELY'S 
JANITOR    MOP 

ISP^No.  8  for  men 
No.  21  for  women  ^E3 

Others  are  not  just  as  good 


ELY'S  DANDY 

Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 

ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THE  O.J.  ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 


"Try  Us  for  Service 
and  Quality" 


We  carry  a 
large  stock  of 

Wholesale  Plumbers'  Supplies, 

from  which  we  can 
make  immediate  ship- 
ments. 

Drop  us  a  card  and  get 
FREE  copies  oj  Blue 
Prints  for  septic  tanks. 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 


VOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction   to    your    customer 

in  every  instance. 

Write  for  Prices  and  Discounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


CUTTR\SS     HAUL  It 


AYLMER, 


ONTARIO 
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GET  THE  GENUINE 


DOES  THE    REPUTATION    of    GARLOCK 
PACKING  mean  anything  to  you? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "  GARLOCK "  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


/ 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,        -         ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Copper  Sheets 


M.  &  L.  Samuel,  Benjamin  &  Co. 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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WRITE   TO 
DAY     FOR 

SAMPLES      AND 
PRICES.       Then, 
satisfied,     stock 
order.  Remember 


THE    TREMENDOUS     GROWTH 

Nine  years  ago  this  firm,  as  a  firm,   did  not  exist, 

-Ithough     the     men     composing    it    have    been 

many   years    in    the    LAMP    BLACK    trade. 

Since   that   time   we   have   been   able    to 

secure     two-thirds     of     the     entire 

Lamp   Black   business   of   North 

America.      THERE     IS 

ONLY    ONE    REASON 

if  ^^£#2Hy3fi  —  THAT     IS 

^^^Mil  QUALITY 

we   GUAR- 


ANTEE   the    very    best    results. 
We     manufacture     all     the   standard 
grades       of     pure      Lamp      Black.      Sold 
by     all     reliable     wholesale     houses. 

Wilckes  Martin  Wilckes  Company 

NEW    YORK,    N.Y.,    U.S.A. 
Wm.  H.   Eyans,  232  James  St.,  Montreal;  E.Fielding, 
34    Yonge    St.,    Toronto;    H.  W.    Glassco,  Winnipeg. 


•.H**"®*** 


THIS 

IS  ONE 

of   the 

many    kinds 

of  Machines 

I  supply 

for  making 

WIRE 
ARTICLES 


MACHINERY 

DRAWING,      NETT- 
ING,   CRIMPING. 
CUTTING.  WEAV- 
ING   WIRE. 


FOR 


Making 
Bolts,  Coach  Screws, 
Cotter  Pins,  Cut  Nails 

and  Tacks, 
Electric-welded  Chain, 

Furniture   Springs, 

Hinges,  Hooks,  Locks, 

Nails,    Rivets,   Screws, 

Staples,  WireNails, 

and  Any  other  Article 

made  from  WIRE. 

SEND    FOR  LISTS 

ED.  BRAND 

Wire  Machinery 
Specialist 

472  Moss  Lane  East 
Manchester,  Eng. 

Cable  Address :     "Filieres, 


Code: 


Manchester." 
used  A.  B.C.,  5th  ed. 


A  Strong  Selling  Point 


;  comb 

'  strong  selling  point— Double  Efficiency. 
Its  handiness  and  strength  at  once  appeal  to  the  good  mechanic  to 
save  him  time  and  trouble.  You  can  sell  a  lot  of  these  Wrenches — 
make  a  start  by  writing  to-day  for  our  catalog. 


BEMIS  &  GALL  HARDWARE  &  TOOL  CO. 

Springfield,  Mass.,  U.S.A. 


HARDWARE 
BUILDERS' 


SPECIALISTS 


Buyers  and  Exporters  for  Hardware, 

Metal,   Heating,   Paint    and    Oil 

Trades. 

STRACHAN,  OSWELL   &   CO. 

22    St.     Mary    Axe,    LONDON,   E.C. 


Correspondence     Invited. 


TAN  ft  LUGS 


For  Round  Rods,  also  Flat  Bands  on  Silos,  Tanks,  Pen- 
stocks,   etc.      Malleable    Iron,    best    quality,    all    sizes. 

OTTERVILLE  MANUFACTURING  CO.,  LIMITED 

OTTERVILLE.  ONTARIO 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Cold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


MmtMmm 


ARE 
YOU 
ALIVE 


To  the  possibilities  which  a  Want 
Ad.    in   Hardware   and  Metal 

holds  for  you  ?  Do  you  know  that 
for  a  few  cents  you  can  gain  the 
attention  of  every  hardware  re- 
tailer, wholesaler,  manufacturer  and 
clerk  in  Canada  ? 

RATES  :  payable  in  advance. 
2C.  per  word  first  insertion, 
ic.  per  word  subsequent  insertions. 
5C  extra  if  box  number  is  desired. 

Hardware  and  Metal 

TORONTO  -  MONTREAL -WINNIPEG 


HARDWARE     AND     METAL 


H 


SMITH  HARDWARE  CO. 


LIMITED 


240  LEMOINE  STREET  MONTREAL 


SEND   FOR  OUR    NEW    GREEN  BOOK  OF 

HARDWARE  SPECIALTIES 


BLACK  JACft 


QUICK 

CLEAN 

HANDY 

Ji-lb.  tins- 
3  doz.  in  case 


«»   STOVES. PIPES A«» r 

-   '$?£*  EVENLY  WITH  A  J 

".„  D*MP  WOOLEN  CLOTH  .^Xl 


LPLATE  STOVE  POLISH' 
_  Windsor  ontabi0 


TRY  IT 


SOLD     BY 

ALL 
JOBBERS 


POTATO  BUGS 


will  be  at  work  shortly.  We  claim  to 
have  the  most  convenient  HAND 
SPRAYER  for  applying  Paris  Green  that 
is  on  the  market — at  the  price.  It  is 
Automatic  (Compressed-Air)  light,  easily 
handled,  does  the  work  quickly  and  well, 
saves  material  and  is  cheap. 

Every    Farmer     and    Potato    Grower 
needs  one.      You  should  have  it  in  stock. 

CAVERS      BROS.,     Manufacturers 

GALT,     ONTARIO 


JOSEPH  RODGERS  &  SONS 


SHEFFIELD,  ENG. 

Avoid  imitations    of    our 


LIMITED 


,tf*D  TMop 

CUTLERY  *\JL,  fL** 

By  seeing  that  this  exact  |  ^A± 

mark   is   on  each    blade.  ^Ra  MTrn     \fe^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  6&  Company 

MONTREAL 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors,  Gates,  etc, 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from   stock,  Square  and   Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


£^ 


LONDON,    CANADA 


O.K.  TMIIVI 


These  Thimbles  are  easily  adjusted  and  cannot  get  out  of  order  because 
they  have  no  springs.  They  are  the  only  real  good  Stove  Pipe  Thimbles 
inthe  market.  For  sale  by  leading  iobbers,  and  manufactured  exclu- 
sively by 


METAL  SHINGLE  &SIDINC  E?  LTD. 

PRES  TOM  £.  MONTRtA  L 


NEW  IMPERIAL  "  CYCLES  AND  MOTORS 


World's  beBt  value.  Orer  2,000 
"New  Imperial"  cycles  being 
now  ridden  in  Canada.  Write 
for  full  particulars. 


Special 

Models  for 

Canada. 


Sole 

Makers  : 


Wholesale  Agents  :  Humphries  Bicycle  and  Motor  Co.,  Toronto. 
Henderson  &  Richardson,  Board  of  Trade  Bldg.,  Montreal. 

New  Imperial  Cycles,  Ltd.,  Birmingham,  Eng. 

Established  25  Years. 
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l 

DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


Battery  Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO.,  LTD. 
Fraser  Avenue,  Toronto. 


BABBITT  METAL. 


SPOOLERS  No  Hot  BoxeS 

_    MACHINERY  BEARING  METAL. 


EMERY  WHEELS. 


Canadian 

Hart  Wheels 

443  Barton  St.  East,  Hamilton 

Corundum  and  Binary  Wheal* 

Grinding  Maohl nea,  Beaver 

OH  Stonee. 


FLOOR  SPRINGS. 


The    Beat    Door    Oloser    la 
Newman's   Invincible   Floor   Spring 

Will  close  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


ALEXANDER    GIBB 

Manufa  cturers'  Agent  and  Metal  Broker, 

St.  Nicholas  Bldg.,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented. 


RIVETS    AND    STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets.  Iron  and  Copper  Burrs, 
Bifurcated  and  Tubular  Rivets,  'Wire  Nails, 
Copper  and  Steel  Boat  and  Canoe  Nails, 
Escutcheon  Pins.  Leather  Shoe  and  Overshoe 
Buckles,  Felloe  Plates, 


BUILDERS'  SUPPLIES. 


HOUSE  NUMBERS. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  ®9  Banks 

Steel  Beams,  Columns,  Plates.  Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manlius.N.Y. 


CLIPPERS. 


fKieST'5  O.IP?  CK3i     | 

THAT'S 
SUFFICIENT 

SEND  FOR  CATALOGUE  TO 

American  Shearer  Mfg.  Co.,  Nashua.NH.US 
Wlebnsch  &  Hilger,  Ltd.,  special  New  York 
Representatives,   106-110   Lafayette   Street. 


IENT.V 

,OQUE  TO  ^B 


HORSE  POKES 
Surprise  Horse 
and  Cattle  Pokes 

The  only  poke  that 
will  stop  horses  from 
jumping.  Made  at 
Perth,  Ont.,  by 

James  &  Reid 

ASK  YOUR  JOBBER 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON  STAMP   &  STENCIL  WORKS,  LTD. 
HAMILTON,  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,    well  sewn  with  heavy  twine  and 

riveted. 

Waterproof  Horse   and  Wagon    Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


IRON. 


IRON  and  STEEL 

OF   ALL    DESCRIPTIONS 
Brass,  Copper,  Zinc,  etc. 

David  C.  Mitchell  &  Company, 

118    Queen    Street,  Glasgow,    Scotland. 


MANUFACTURERS'  AGENT. 


Westorn    Distributors,  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchants    and 
Manufacturers'   Agents,   Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR      POSITION      IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON,   WESTERN    CANADA 


Keep  in  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on  the 
earth  has  been  schooled  by  nature  to 
look  for  signs;  for  invitations  to^aste; 
for  suggestions  as  to  what  to  wear.  Tell 
your  story  briefly,  forcibly,  truthfully, 
and  address  it  through  the  proper  media 
and  you  can  successfully  apply  advertis- 
ing as  a  means  to  increased  distribution. 


HOOKS. 


HOOKS  Lvdr,iVey.,e 

We  make  hooks  as 
our  principal  output. 
Before  buying  send  for 
our  prices.  Every  hook 
has  the  patented  metal 
clasp  which  makes  it  in- 
destructible. Samples 
on  request. 
ATLAS  MANUFACTURING  COMPANY 
121  Water  St., New  Haven  Conn. 


-• 


A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts    of    Canada. 


When  writing  advertisers 
kindly  mention  having  seen 
the  advertisement  in  this  paper 


® 
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Send  For  Our  New  Catalog 

Most  complete  line  ol 

SCREW    DRIVERS    AND 
SMALL   TOOLS 


PIONEER  TOOLS 

Tne   SouthingtoQ   Mfg.   Co.,      -       South  in  gton,   Conn. 


TOOL  HOLDERS 

ARMSTRONC       PLANER        TOOLS 
Are      ALWAYS   Ready    for     use. 

7  8izes.  Write  for  Catalog. 

ARMSTRONC  BR08.  TOOL  CO. 

106  N.  Francisco  Are.  Chicago,  U.S.A. 


ONE 

with    an    assortment 

of  Cutters 
EQUAL    A    DOZEN 
FORCED  TOOLS. 


ARMSTRONG 


HARDWARE  SHELF  BOXES 


|  Goods  WeD  Displayed  are  Half  Sold  ! 

.  The  most  attract,  ve.most  dun- 
able  and  most  serviceable  UiWf 
box  on  the  market  is  the 

BENNETT  STEEL 

HARDWARE  SHELF  BOX 

Ofer  Httodtw  bowca 

wrrte  far  Catalog*  «xi  Ph« list 
C/tMERON  »V  CAMfSELL 


When  writing  advertisers,  kindly 
mention  this  paper. 


Reproduction  of 

NEW  SEYMOUR   SHOW   CARD 

12-in.  by  15-in.,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high  relief,  being  cut 

out.      A  show   card   will  be   sent  to  every   dealer 

sending  his  business  card  with  request  to 

Henry  T    Seymour  Shear  Co. 

Selling  A,enls.  WIEBISCB  &  H1LGEB,  Ltd.,  New  York 


BUY  THE  BEST 

Star  Brand  Cotton  Rope 
Star  Brand  Cotton  Clothes  Lines 
Star  Brand  Cotton  Twine 

SASH    CORD       ■_)      For  Sale  by  All  Wholesale  Dealers 


HERCULES 


z3   m 


The  INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON    &   SON,    Canadian    Agents,    MONTREAL 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK  ttTESS?  Woo"*n p,ckets on 

fENCE  HOOK 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


H    A  JH  MM  T^   99        are  the  strongest  and   sharpest    low-priced    Shears  and   Scissors 
r\. "  J  lvl  Ij  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5  years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  sold  daily  to-day  ? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and   a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Special  Bepreseslstiies,  Wiebnsch  &  Hilser,  Ltd.,  New  York  City. 
MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple- 
'    ment  your  high-priced  shears  with    "Acme"   shears  and  scissors  and   watch  the 

f  ratifying  results, 
obbers  should  write 
for    our  W-2  Cata- 
logue,  illustrating 
the  most  completeline 

ofshearsandscissors  The  No.  701  Oval  Steel  Screw  Straight  Trimmer 

manufactured.  is  one  of  our  newest  patterns. 

THE  ACME  SHEAR  CO.,  (125-195  K-owltoo  St..)  BRIDGEPORT,  CONN.,  U.S.A 


HEATING  SYSTEMS 


WRITE  FOR   CATALOGUE  &  PRICES 

PEASE  WALDON  CO,  UmitedJ>E,\SE  FOUNDRY  COMPAWfPEASE  PACIFIC  FOUNDRY. Limited 
WINNIPEG  mum  VANCOUVER 

TORONTO 


HARDWARE     AND     METAL 

Peterboro  Hardware 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  .customers 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 


SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 

B,  &  S.  H.  Thompson  &  Co. 

LIMITED 

MONTREAL,  QUE. 


m 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They   appeal   to  the  best 
mechanics   and  are   backed  up  by  an  aggressive 
advertising  campaign   that  pays!     Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.     Address 

E.  C.  ATKINS  &  CO., 

MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 


Vancouver  Branch,  109  Powell  St. 


U.S.  Factory,  Indianapolis,  Ind. 


It 
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-PUMPS- 

All  Kinds 

Hay  Unloading  Tools. 
Barn    Door    Hangers. 

The   word    "MYERS"    assures 
QUALITY.     Better  write  to  us. 

F.  E.  MYERS  &  BRO. 

ASHLAND,   OHIO 

J.  H.  ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houses 


Jardine  Universal  Ratchet 

Clamp  Drill 

Used  In  factories  of  all  klndi  (or 
harried  machine  repairs. 

All  machine  thopi  and  railway 
ahopi  ahonld  hare  It. 

Bridge    bullderi,    track    layer*-, 
and  atrnctural  metal  workers 
hare  constant  nae  for  It. 

Send  for  Description. 

A.  B.  JARDINE  &  CO. 

HESPEI.FR                                    .           ONTARIO 

MAKE  YOUR  PARCELS 
ADVERTISE  YOU 


You  can  make  each  parcel  that  goes 
out  of  your  store  advertise  you.  The 
advertisement  will  go  into  many  houses 
where  you  could  not  otherwise  get 
it  and  will  identify  your  name  with 
quality  and  satisfaction  that  the  pur- 
chaser gets  from  your  goods. 

The  Automatic  Printing  Device 
prints  the  advertisement  on  the  wrapp- 
er by  the  action  of  unrolling  the  paper 
No  extra  work.  No  trouble. 


Write  for  our  Leaflet  which  describes 
the  details  and  advantages  of  this 
valuable  device   and  gives  you  prices. 


UTILITIES    LIMITED 


73  Bank  of  Ottawa  Bid*., 


MONTREAL 


Attention! 


Here's    the    line  of    splendid  tellers 


Are  you  handling  the 

Buster  Brown 

Children's  Express   Wagons  ? 

They  are  beautifully  made,  painted, 
strong'  and  easy-running.  Handy 
around  farm,  home  or  store. 

In  4  sizes.         Send  for  prices. 

WOODSTOCK  WAGON  &  MFG.  CO.,  LTD. 

WOODSTOCK,   ONT 
Western  Representatives 

JAV  STEWART  MFG.  CO.,  LTD..  Winnipeg,  Man. 


Nature  has   solved    the 

f problem  of  distribution, 
t  uses  a  multitude  of 
agents  to  effect  the  distri- 
bution of  its  products. 

Nature  does  not  expect 
every  seed  to  fall  upon  fal- 
low ground  and  to  take 
root.  But,  it  achieves  a 
profitable  percentage  upon 
its  distribution.  This  is  all 
that  an  advertiser  has  to 
do  to  reap  a  profitable 
harvest  on  his  outlay. 
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When  your  custom- 
ers stagger  in  with 
their  tales  of  hot  kit- 
chens and  no  appe- 
tites, etc. 

Explain  to  them  the 
merits  of  the 

ERMALINE  system 

of  COOKING  with 

paper  DMUO 

Write  us  for  samples 
for  distribution. 


EDWARD  LLOYD  L 


imited 


508  EASTERN  TOWNSHIPS  BANK  BLDG. 

MONTREAL 
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NATIONAL 
%!  LOCK 

The  National  lock  is  superior 
to  all  others  in  simplicity  of 
construction,  strength,  dura- 
bility and  quality  of  finish. 

It  will  attract  the  best  hard- 
ware buyers  to  your  store.  It 
will  give  perfect  satisfaction. 


The  world 
needs  a  trouble 
saver — we  have 
it.  Let  us  con- 
vince you  be- 
fore you  buy. 
Write  for  sam- 
ples and  prices. 

National 
Hardware 
Co.,  Ltd. 

ORIILIA,   ONTARIO.    CANJtll 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 
General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 

Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells.  Steel  Work.  Etc..  for  Prisons. 
Jails  and  City  Lockups. 


No  Dirt 
Can  Lodge 

in  the 
"All-Metal" 


It  Stands  to 
Reason 


that  an  all-metal  washboard  made 
in  one  piece  will  outwear  the  old- 
fashioned  wooden  kind  many  times. 
Then  if  this  is  a  fact,  the  all-metal 
washboard  is  the  most  economical. 
This  feature  alone  is  one  that 
prompts  the  housewife  to  buy 
MEAKINS'  SANITARY  WASH- 
BOARDS when  the  dealer  shows 
her  this  modern  production  in 
the  art  of  wash-board  making. 
Meakins'  Sanitary  Washboards 
give  no  chance  for  dirt  to  lodge  or 
metal  to  loosen  to  scratch  the 
hands.  The  "All-metal"  has  won 
favor  for  its  practicability,  and 
sanitary  construction.  It  will  not 
rust  or  corrode.  Send  for  particu- 
lars and  prices. 


Meakins  &  Sons 

Hamilton    -    Ontario 
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No.  1.— Large,  size.  2SlA  x  16^  x  16#. 
Double  Cover. 


Three  Months 
More 

before  the  iceman  hunts  another 
job.  The  warm  weather  hung  off  for 
a  long  time,  but  it's  here  now,  and 
means  to  stay  right  up  to  the  end. 


People  who  have  delayed  pur- 
chasing large  Refrigerators  are  now 
looking  for  inexpensive  substi- 
tutes. 

Our  Galvanized  Ice  Boxes  and 
Refrigerators  are  just  the  thing  for 
small  households,  picnics,  tenting 
parties,  summer  excursions,  etc. 


No.  3.  — Size  23  x  17  x  16,     Double  walls  and  cover. 
Nickel-plB  ted  faucet. 
Both  made  of  heavy  galvanized  iron,  japanned  and  oak  grained. 
Each  Ice  Box  packed  in  a  wooden  crate. 


E.  T.  WRIGHT  &  CO. 

H.  G.  WRIGHT 


HAMILTON,  CANADA 


Does  Your  Mind  Ever  Feel  Sluggish? 

There  are  hundreds  of  patent  medicines  which  claim  to  cure  the  sluggish  mind. 

It  has  been  discovered  by  hundreds  who  are  susceptive  to  this  trouble,  that 
the  most  successful  and  permanent  cure  is  to  join  the  sales  force  of 
MACLEAN'S  MAGAZINE,  and  take  subscriptions  for  this  great  monthly. 

It  gives  relaxation  from  your  regular  routine  of  work.  It  is  healthful, 
pleasant  and  educative.      It  develops  you  physically  and  mentally. 

Hundreds  of  men  and  women  are  to-day  earning  $10.00,  $12. 00  and  $15.00 
per  week  during  their  spare  hours,  by  taking  subscriptions  for  MACLEAN'S 
MAGAZINE,   who  a  year  ago,  some  only  six  months  ago,  were  wasting 
their  valuable  spare  hours  doing  nothing. 
Work  never  killed  any  man. 

Taking  subscriptions  tor  MACLEAN'S  MAGAZINE  is  pleasant,  health- 
ful work  and  pays  you  better  than  you  think. 

Join  our  organization  now.      Do  not  put  off  writing  for  full   information  to 

The  MACLEAN  PUBLISHING  COMPANY,  Limited 


143-149  UNIVERSITY  AVENUE 


TORONTO,  ONT. 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents 
oer  word  w«th    a   Want  Ad.  in    this    paper. 
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Through  a  little  effort  at  advertising  and  a  big 
effort  at  producing  the  best  article  that  skilled 
mechanics  and  A-l  materials  could  produce,  our 

Klondike  and 
Jubilee  Brooms 

have  become  known  as  the  most  reliable  in  the 
market.  Just  now  we  are  devoting  special  at- 
tention to  perfecting  the  handles  of  these  lines 
by  a  new  system  of  polishing — making  them 
"smooth  as  glass "  Try  a  sample  lot,  you'll 
be  delighted. 

Manufactured    by 

Stevens-Hepner  Co.,  Limited 

PORT  ELGIN  -  ONTARIO 


EJECTOR 


Not  an  Enterprise 
for  the  "Quitter" 

"If  there  is  one  enterprise  on  earth,"  says  John 
Wanamaker,  "that  a  'quitter'  should  leave 
severely  alone,  it  is  advertising.  To  make 
a  success  of  advertising  one  musl  be  prepared 
to    slick    like    a  barnacle  on   a   boat's   bottom 

"  He  musl  know  before  he  begins  it  that 
he  must    spend    money — lots  of    it. 

"  Somebody  must  tell  him  that  he  cannot 
hope  to  reap  results  commensurate  with  his 
expenditure  early  in  the  game. 

"  Advertising  does  not  jerk ;  it  pulls.  It 
begins  very  gently  at  first,  but  the  pull  is  steady. 
It  increases  day  by  day  and  year  by  year, 
until   it  exerts    an  irresistible   power." 


ROUNDWAY 
STEAM  COCK 


J.M.T.  CHECK 
VALVE 


SELL  OUR  GUARANTEED 

ENGINEERS'  SUPPLIES 


We  believe  we  have  the  largest  line  of  Engineers' 
Supplies  in  Canada.  You  run  no  risk  when  selling 
our  products,  they  are  guaranteed  to  completely 
satisfy  YOU  and  the  engineer. 

Our  line  is  strictly  up-to-date,  finely  finished  and 
very  durable. 

If  you  want  to  procure  the  Engineers'  patronage 
recommend  OUR  GOODS  only. 

.  Give  Them  a   Trial — Write  for  Catalog. 


J.M.T.  VALVE 


INJECTOR 


THREE  WAY 

STEAM  COCK 


The  James  Morrison  Brass  Mfg.  Co.,  Ltd, 

93-97  Adelaide  Street  West  TORONTO 
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INDEX     TO    ADVERTISERS 

Occasionally   advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 


Acme   Shear  Co 

American    Grinder    Mfg.    Co. 
Armstrong   Bros.    Tool   Co.    . 

Atkins  &   Co..   E.   C 

Atlas    Mfg.    Co 

Aylmer   Pump  &   Scale   Co. 
Auto   Controller   Co.,   The    .. 


Barber  Asphalt   Paving   Co 9 


Son 


16 
64 

72 

ro 
l 

76 

67 

Bosse  &  Banks  78 


Barker,    D.    J.,    & 

Bamet    Mfg.    Co 

Barnett,   G.   &  H.   Co 

Barton    Netting    Co 

Belleville   Hdw.    &   Lock   Co 

Bemis   &   Call   Hdw.    &   Tool   Co. 
Berry   Bros.,   Ltd. 


Bowser,  S.  F.,  &  Co.,  Ltd. 


53 


Brandram-Henderson,    Ltd 51 


Brand,    Ed. 

Brown,    Boggs    Co.,    The 

Buck  Stove  Co.,   Wm.   ... 

Buffalo  Mfg.  Co 

Burrow   Stewart   &   Milne 


Burgess  Norton   Co.,   The   5 


Cameron   &   Campbell    79 

Canada    Foundry    Co 76 

Canada   Glue   Co 11 

Canada   Steel   Goods   Co 8 

Canada   Metal   Co 11 

Canada    Wire    &    Iron    Goods    Mfg. 

Co 82 

Canadian    Copper    Co. 69 

Can.    Fairbanks-Morse   Co.,    Ltd 2 

Canadian  Ferrosteel  Co 18 

Canadian    Hart    Wheels    78 

Canadian  Tube  &  Iron  Co 17 

Canadian   Rope   Buckle   Co 24 

Can.  Heating  Jt  Ventilating  Co 15 

Caverhill,   Learmont  &  Co 25 

Cavers    Bros 77 

Cheney  &  Sons,  S 78 

Chicago   Spring  Butt   Co 1 

Corbin,   P.   &  F 67 

Cowan  &  Britton   23 

Cummer-Dowswell,    Ltd 21 


Davidson,   Thos.,   Mfg.   Co 8 

Delta    File    Works    27 

Directory    of    Manufacturers    78  79 

Dominion    Cartridge    Co 28 

Dorkin    Bros 26 


Dougall  Varnish  Co 

Double   Claw   Hammer  Go. 


Ely  Mfg.  Co.,  Theo.  J. 
Enterprise  Enamel  Co. 
Erie   Iron   Works,    Ltd. 


Findlay  Bros 

Ford  Auger  Bit  Co. 


75 


Garlock  Packing  Co 

Gibb,   Alexander   Y8 

Gilbertson  &   Co.,   W 27 

Gillette    Safety    Razor   Co 

Inside   front   cover 

Goodell-Pratt   Co 26 

Greening,    B.,    Wire   Co 20 

Gutta   Percha   &    Rubber   Mfg.    Co., 

Inside    back    cover 

Hall  Zryd  Fdry.  Co U 

Hamilton    Brass   Mfg.    Co 17 

Hamilton    Cotton    Co 79 

Hamilton  &  Son,   C.  J 23 

Hamilton   Stamp   &   Stencil   Wks....  78 

Harrington   &   Richardson   Arms  Co.  9 

Harris,    J.    W.,    Co 70 

Heinisch,    R.,    Sons   Co 55 

Henderson    &   Richardson   64 

Hopper,    T.    K 27 

Howland,  H.  8.,  Sons  &  Co 7 

Hutton,  Jas„  &  Co ~* 


Imperial  Varnish  &  Color  Co. 
international   Varnish   Co 


James    &    Reid    

Jamieson  &  Co.,  Ltd.,  R.  C. 
Jardine,    A.    B.,   &   Co 


Kampfe  Bros. 


Laidlaw    Bale    Tie    Co 71 

Lewis     Bros.,     Ltd 3 

Lloyd,   Ed 81 

London  Bolt  &   Hinge  Works    77 

London    Foundry    Co 70 

London    Rolling   Mill   Co 69 

Lowe    Bros.,    Ltd 49 

Lufkin    Rule    Co Inside    back    cover 

Land;    Shovel   &   'Tool   Co 12 


McArthur,    Alex.,    &    Co.    ... 

McAvity    &    Sons,    T 

McClary    Mfg.    Co 

McDougall,    R.,    Co 

McGlashan-Clarke    Co.,    Ltd. 

McHutcheon    Bros 

McIJinnon   Chain   Co 


..  55 

..  55 

14  22 

..  68 

..  70 

..  71 

...  72 

Magnolia    Metal    Co 10 

Maple   City   Mfg.    Co 67 

Martin-Senour    Co 63 

Maxwell,    D.,    &    Sous    72 

Meakins    &    Sons    82 

Metal   Shingle   &    Siding   Co 77  21 

Metallic   Roofing   Co 19 

Millers    Falls    Co 73 


Mitchell   &  Co.,   David 

Moore   &   Co.,    Benjamin    

Morris  &   Bailey   Steel  Co 

Morrison  Brass  Mfg.   Co.,  Jas. 
Myers   &   Bro.,    F.    E 


National   Cash    Register   Co 

Outside    front   cover 


National    Acme    Mfg.    Co. 

National   Hardware   Co 

Newman,   W.,   &   Sons   

New   Imperial   Cycles,   Ltd.    ... 
Nickel   Plate   Stove  Polish  Co. 

Nicholson    File    Co 

Nova  Scotia  Steel  &  Coal  Co. 
North    Bros.    Mfg.    Co 


Oakey,  John,   &  Son   

Ohio   Foundry   Co 

Ontario  Lantern   &   Lamp   Co., 
Otterville    Mfg.    Co 


Parmenter  Bullock   Co..   The   78 

Pease    Fdry.    Co . .,  79 

Peterborough    Lock    Co 80 

Pittsburg  Lamp,   Brass  &  Glass  Co., 

The     85 

Pinchin-Johnson  &  Co.,  Ltd. 53 

Pink.   Thos 19 


Ramsay,   A.,   &   Son   Co 66 

Raymond    Bros 78 

Rem.    Arms   Union   Met.    Cart.    Co..  28 

Renfrew    Scale   Co 60 

Robertson   Mfg.    Co.,    Ltd.,   P.    L....  88 


Rogers,    Alfred, 
Ross   Rifle   Co. 


Samuel,   M.   &   L.,    Benjamin   &  Co.  75 

Schramberger   TJhrfedernfabrik   27 

Seymour,    Henry    T.,    Shear   Co Y9 

Sharratt  &  Newth 79 

Shaw,   A.,   &  Son   79 

Sheet   Metal    Products   Co 2 

Shurly-Dietrich   Co.,    Ltd 17 

Simonds    Canada   Saw   Co 74 

Smart  Mfg.   Co.,   The  James   13 


Sherwin    Williams    Co..    The 


bl 


Smith   Hardware   Co 77 

Southington    Mfg.    Co 79 

Spooner,  Alonzo  W.  .Ltd 78 

Spear  &  Jackson   20 

Standard   Chain   Co 66 

Standard   Mfg.   Co 1G 

Standard    Paint   &    Vamish    Co 59 

Stanley   Rule   &   Level   Co 

Outside    back   cover 

Star   Expansion   Bolt   Co 62 

Steel    Co.    of   Canada,    Ltd 6 

Stephens,   G.   F.,   &  Co 57 

Stevens    Co.,    Ltd.,    The   Jno 74 

Stevens   Hepner   &   Co 84 

Still,    J.    H ....Inside   back    cover 

Stratford    Mfg.    Co 73 

Strachan   Oswell   &   Co 76 


Tallman   Brass   &  Metal   Co 

Thompson,    B.    &    S.    H 

Toronto    Plate    Glass    Importing    Co. 
Townsend  &  Co.,   S.   P 


Utica  Drop  Forge  Co. 
Utilities,    Limited    


Want    Ads 

Western    Distributors,    Ltd 

Western  Wire   &   Nail   Co.     . 

Wheeler   &   Bain 

White    Mop    Wringer   Co 

Whitman    &    Barnes    Mfg.    Co 

Wilckes-Martin-Wilckes    Co 

Winnipeg   Ceiling   &    Roofing   Co.... 
Winnipeg    Paint    &    Glass    Co..    Ltd. 

Woodstock    Wagon    &    Mfg.    Co 

Wright,   E.   T.,   &  Co 


Yale    &    Towne    13 


Pilabrasgo  Portables 


Great  Big  Sellers 

fl  You  can  ginger  up  your  sales  a  lot  by  featuring 
these  splendid  goods.  And  the  quicker  you  get  them 
in  the  better  start  you'll  have. 

fj  This  season's  line  is  by  far  the  best  you've  ever 
seen.  Simply  telling  about  it  doesn't  begin  to  do 
it  justice.  There's  absolutely  nothing  like  it  on  the 
market.  Wait  till  you  see  it — you'll  say  that  yourself. 
•J  Come  on  then.  Let's  get  it  going  for  a  whirlwind 
season  Canada's  due  for  a  big  Portable  business. 
Let's  get  it  this  year. 

tj  Let's  start  it  now  while  everything's  brand  new. 
We've  got  the  photographs  all  ready  for  you.  Want 
to  see  them  ? 

THE  PITTSBURGH  LAMP,  BRASS 
AND  GLASS  CO. 

Canadian  Representative 

R.  E.  Davis,  119  Wortley  Road,  London,  Ont. 

General  Offices  and  Factories,  Pittsburgh,  Pa.,  U.S.A. 


There  Will  Be  A  Large  Demand 

For  the 

CORONA  ROASTER 

After  Once  Introduced 


This  is  a  roaster  that  has  become  indispensable  in 
thousands  of  homes. 

It  is  very  attractive,  and  is  sure  to  find  ready  buy- 
ers in  your  vicinity. 

A  double  air  jacket,  yet  all  of  one  piece  of  steel. 
The  hard,  glossy  enamel  is  as  easily  kept  clean  as  a 
dinner  plate.  Has  no  seams  to  cause  trouble,  or 
creases  to  make  it  hard  to  clean. 
Absolutely  guaranteed  and  backed  by  our  long  re- 
tained reputation  for  high  quality. 
Write  us  for  catalogue  and  full  particulars. 

The    Enterprise   Enamel  Go. 

BELLAIRE,         OHIO 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS 

..    ...         ., (ilium.  Ornamental 


Al.rni.il.-       Wheel. 

London   Emery    »\ora*.   London     Eng. 
Carborundum  Co.,  .Niagara   rails,   N.T. 
Canadian     Hart     Wheals,     Uaindtou. 
Aluminum     Ware 
Hero    Mfg.    Co.,    Philadelphia. 
Northern     Aluminum     Co.,      roromo. 
Stover    Mff.    Co..  .  Freeport,    lu. 
Ware   Mfg.    Co.,   Toronto. 
Wondershine   Limited,    Toronto. 

Ammunition 

Dominion  Cartridge  Co..   Montreal. 
Remington  Anna  Union  Metallic  Cart- 
ridge Co.,    New   York. 

Animal    Traps 
Oneida  Community  Ltd.,  Oneida.  N.T. 

Anchors 
Henderaon    *    Richardaon,    MontreaL 
SUr Bxplneion    Bolt   Co..    New    Tork. 

Auger  Bits 
Ford  Auger  Bit  Co..  Holyoks.  Maaa. 

Spear    ft    Jackaon.    Bnafl^    «ng. 
Tobin  Arms  Mfg.   Co..  Woodatock. 

Babbitt  Metal 
Canada  Metal   Co.,   Toronto. 
Mumolia   Metal   Co.,    Montreal. 
AloEc ,  W.  Spooner,   Ltd..  Fort  Hope. 

Tallman  Braaa  ft  Metal  Co..  Hamilton. 
Bar   Iron 
Henderaon   ft    Richardaon,    Montreal. 
Steel  Co.   of  Canada,  Hamilton. 
London    Rolling    Milla    Co..    London. 

Bale-Ties 

Laidlaw  Bale-Tie  Co..  Hamilton.  OnL 
Bar    Urns 

Buffalo  Mfg.   Co.,   Buffalo,  N.   X. 
Bath    Boom    Fitting:* 

Buffalo    Mfg.    Co..    Buffalo.    N.T. 

8.  Stemau  ft  Co.,  Brooklyn,  N.I. 

Belting; 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  ft  Haworth,  MontreaL 
Belting,  Hose,  etc. 
Gutta   Percha   and   Rubber   Mfg.    Co., 
Toronto. 

Bird   Cages 
E.  T.  Wright  ft  Co.,  Hamilton. 

Binder   Twine 
Plymouth   Cordage  Co.,   N.   Plymouth. 
Maaa, 

Bolts   and    Nuts 

London   Bolt  and  Hinge  Works,   Lon- 
don.  Ontario. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 

NationM   Acme   Mfg.   Co..   MontreaL 
Boilers   and   Radiators 

Pease    Foundry    Co.,    Toronto. 

Ourney   Foundry  Co.,   Toronto. 
Bolts — Expansion 

SUr   Expansion   Bolt  Co.,    New   lork. 

Brackets    Shelf  _ 

Atlas   Mfg.   Co.,    New  Haven,   Conn. 
P.   ft   F.   Corbin,   New   Britain,   Conn. 
Stanley    Works,    New   Britain,    Conn. 

Jas^Oartland' ft   Son,   Ltd.,   Birming- 
ham,   Eug.  _. 
Evered    ft    Co.,    Smethwick,    Eng. 
Henderson    ft    Richardson,    Montreal. 
Tallman  Brass  ft  Metal  Co.,  Hamilton 
Stover    Mfg.    Co.,    Freeport,    111. 
Brass,   Sheets,  Tubes  and  Bods. 
Henderaon     &     Richardson.     Montreal. 
Tallman  Brass  ft  Metal  Co.,  Hamilton 

Brushes. 
Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle    Kings— Galvanized,    Brass 
and   Plain.  ' 

Star   Expansion   Bolt   Co.,   New    York. 
Builders'   Tools   and    Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton.  .... 

Caverhill.    Learmont  &  Co.,   Montreal. 

Howland.  H.  S.  Sons  ft  Co..  Toronto. 

Lewis    Bros,    ft    Co.,    Montreal. 

Lufkin    Rule    Co.,    Saginaw,    Mich. 

North  Bros.  Mfg.  Co.,  Philadelphia, 
Pa. 

Stanley  Rule  ft  Level  Co.,  N.  Britain 

Builders'    Hardware 
Belleville  Hardware  &  Lock  Mfg.  Co., 

Belleville.  . 

Canadian    Yale    &    Towne,    St.    Cath- 

P.    &    F.    Corbin.    New    Britain,    C. 
May    ft    Padmore,    Birmingham,    Eng. 
National    Hardware    Co.,    Orillia. 
Peterborough     Lock     Mfg.    Co.,    Peter- 
borough. 

Canada     Steel     Goods    Co.,    Hamilton. 
P.    ft    F.    Corbin,    New    Britain,    C. 
Cans 
Thos.     Davidson     Mfg.    Co.,     Montreal. 
Mrt'lary    Mfg.    Co..    Toronto. 


The  Sheet  Melai  Product*  Co.  of  Can- 
ada.      Ltd.,       Montreal,      Toronto, 
Winnipeg. 
Carriers,  tush  and   Parcel 
Hamilton    Brass    Mfg.    Co.,    Hamilton. 

Carpet    Sweepers 
Bissell      Carpet      Sweeper      Company, 
Grand    Rapids,    Mien. 

Carriage    Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Carriage    Springs    and    Axles 

Guelph  Spring  and  Axle  Co.,  Guelph. 

Cartridges 

Dominion   Cartridge  Co.,    Montreal. 

Cash    Registers 
National    Cash    Register    Co.,    Toronto. 

Cattle   and   Trace   Chains 
Greening,   B..   Wire  Co.,   Hamilton. 
McKinnon   Chain    Co..    St.    Catharines 
Oneida    Community    Limited,    Niagara 
Falls,    Out, 

Cement 

Canada  Cement  Co.,  Montreal,  P.Q. 

All.    Rogers,    Ltd.,    Toronto. 

B.  4  S.  H.  Thompson  ft  Co.,  Montreal 

Churns 
Connor,  J.  H.,  ft  Sons,  Ottawa,  OnL 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  ft  Sons,  SLMary  a,  Ont 

Chafing  Dishes 
Buffalo  Mfg.   Co.,   Buffalo. 
8.   Stemau  ft  Co.,   Brooklyn,  N.I. 

Chaplets 
8.  Cheney  ft  Son,   Manlius,  N.T. 

Chicken    Coops. 

Triangle    Mfg.    Co.,    Freeport,    I1L 

Clippers — All  Kinds 
American  Shearer  Mfg.  Co.,  Naahua.NH 
Chicago    Flexible    Shaft   Co..    Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 
Man. 

Clocks 

The  Western  Clock  Mfg.  Co.,  La  Balls, 
IU. 
Clothes    Reels   and    Lines  ( 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

Hamilton    Cotton    Co.,    Hamilton. 
Clothes   Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

American  Wringer  Co.,  New  York  City 

Lovell    Mfg.    Co.,    Erie,    Pa. 
Cold    Rolled    Strip   Steel 

The  Morris  ft  Bailey   Steel  Co.,  Pitts- 
burg,  Pa. 
Cordage 

Hamilton   Cotton   Co.,   Hamilton. 

Plymouth   Cordage  Co.,   N.   Plymouth, 
Mass. 
Cow  Ties 

Greening,  B„   Wlrs  Co.,  Hamilton. 

McKinnon    Dash   and    Mstal    Co.,    St. 
Catharines.  _  ,, 

Oneida   Community,  Ltd.,  Niagara  Falls 


Cuspidors 

Buffalo    Mfg.    Co.,    Buffalo,    N.T. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's,     London,     Ont, 
The    Sheet     Metal    Products    Co.,    of 

Canada,     Ltd.,     Montreal,     Toronto, 

Winnipeg.  _ 

E.  T.    Wright   &    Co.,    Hamilton. 
Cutlery — Razors,    Scissors,   etc. 

Caverhill,    Learmont   &   Co.,    Montreal 
Crookes.    Jonathan    ft    Son. 
Dorken   Bros,    ft    Co.,    Montreal. 
Greeff,    Bredt    Co.,    Toronto. 
Henderson    ft     Richardson,     Montreal. 
Heinisch's,  R.,  Sons  Co.,   Newark.N.J. 
Howland,  H.  S.,  Sons  ft  Co.,  Toronto 
Hutton,    Jas.,    &    Co..    Montreal. 

F.  W.    Lamplough    &    Co.,    Montreal. 
McQlashan,  Clarke  Co.,  Ltd.,  Niagara 

Falls. 
Door  Bolts. 
Montreal   Hdwe.    Mfg.    Co.,    Montreal. 

Door  Checks. 

Wm.     Keating,    Toronto. 
Canadian    Tale    ft    Towne,    St.    Cath- 
arines. _       , 
P.    &    F.    Corbin,    New    Britain,    C. 

Door   Hangers. 

F.   E.    Myers  ft   Bro.,   Ashland,   O. 

Richard  Wilcox  Mfg.  Co.,  Aurora.   111. 
Door    Springs. 

Stover    Mfg.    Co.,    Freeport,    111. 
Drawer    Pulls. 

P.    &    F.    Corbin,    New    Britain,    C. 

Stover    Mfg.    Co.,    Freeport,    111. 
Drills,    Brick    and    Stone. 

Star    Expansion    Bolt    Co.,    New    Tors. 

\\  hitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 
Drills — 1  ■  ige  !•    Speed 

Alexamlri     liihb.     Montreal, 


Drinking  Cups 

Hero    Mfg.    Co.,    Philadelphia. 
Dry    Butteries 

Canadian    Carbon    Co.,    Winnipeg. 
Eavetrouglis 
Thos.    Davidson   Mfg.   Co.,   MontreaL 
McClary's,    London,    OnL 
The  Sheet  Metal  Product*  Co.  of  Can- 
ada,   Ltd..    Montreal,    Toronto,    Win- 
nipeg. 
E.   T.   Wright  ft  Co.,   Hamilton. 
Metal   Shingle  ft  Siding  Co.,   Preston. 
Wheeler    ft    Bain,    Toronto. 
Emery   or   Corundum    Wheels 
The  Carborundum  Co.,   Niagara  Fall*, 

N.Y.  _ 

Canadian  Hart  Wheel*  Limited.  Ham- 
ilton,   Out. 
London  Emery  Work*,   London,  Eng. 

Electric    Fixtures 

The  Barton-Netting  Co.,  Ltd,  Windsor 

Ont. 
Jas.    Morrison    Bra**    Mfg.    Co.,    Tor- 
onto. 
Emery    Cloth 

London  Emery  Works,  London,  Eng. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Emery   Wheels. 

London    Emery    Works,    London,    Eng. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Enameled    Ware 
The*.    Davidson    Mfg.    Co..    MontreaL 
The  Sheet  Metal  Product*  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 
McClary's,    London,    OnL 
Escutcheon    Fins 
The   Parmenter  ft   Bulloch  Co.,   Gana- 

oque,    OnL 
Steel   Co.  of  Canada,   Ltd.,  Hamilton. 
Fencing — Woven  Wire 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Banwell-Hoxie  Wire  Fence  Co..   Ham- 
ilton. 
McGregor,     Banwell    ft    Co.,     Walker- 
ville. 
Files   and    Rasps 
Bamett  Co.,  G.  ft  H„  Philadelphia,  Pa 
Delta   File  Works,   Philadelphia,   Pa. 
Diaston,  Henry,  ft  Sons,  Philadelphia, 

Pa. 
Nicholson   File  Co.,   Port  Hope. 
Simonds      Canada      Saw      Co.,      Ltd., 

Montreal. 
Spear    ft    Jackson,    Sheffield,    Eng. 
Firearms    and    Ammunition 
Harrington    ft    Richardson    Son*    Co., 

Worcester,    Mas*. 
0.    J.    Hamilton    ft    Son,    Plymouth, 

Mich. 
Tobin   Arms  Mfg.   Co.,   Woodstock. 

Fire  Escapes 

Canada  Foundry  Co.,   Ltd.,  Toronto. 
Dennis   Wire  ft   Iron   Co.,   London. 

Fire   Grates. 

Ohio    Foundry    &    Mfg.    Co.,    Steuben 
ville,    O. 
Fine    Irons 

Stover  Mlg.   Co.,   Freeport,   IU. 

Fire  Place   Furnishings 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor, OnL 
Flint    Paper 
London  Emery  Works.  London.  Eng. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Food  Choppers 
Enterprise    Mfg.    Co.,    Philadelphia. 
D.    Maxwell   ft    Son*.    SL    Mary'*. 
Foot  Warmers 

Chicago   Flexible   Shaft   Co..   Chicago. 
Forcings 
Steel  Co.  of  Canada,  Limited,  Hamil- 
ton. 
Furnaces,    see    Stoves 
Galvanizing 
Canada    Metal    Co.,    Toronto. 
Thos.    Davidson    Mfg.   Co.,    Montreal. 
The  Steel   Co.  of  Canada,   Ltd,   Ham- 
ilton. 
Galvanized    Iron 
W.    Gilbertson    ft    Co.,      Ltd.,     Alex. 

Gibb,    Montreal,    Agent. 
Henderson    ft    Richardson,    Montreal. 
John    Lysaght,     Ltd.,    Bristol,    Newport 
and  Montreal. 
B.   ft   S.   H.   Thompson   ft  Co.,   Mont- 
real. 
Gas    Fixtures 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Bras*  Mfg.  Co.,  Toronto 

Glass 
Hobbs   Mfg.  Co.,   London. 
Toronto  Plate  Glass  Imp.  Co.,  Toronto 
Winnipeg    Paint  &  Glass  Co.,  Winnipeg 
Consolidated     Plate     Glass     Co.,     Tor- 


Glass,  Ornamental 
Consolidated  Plate  Glas*  Co.,  Toronto 
Hobbs    Mfg.    Co.,    London. 
Toronto    Plat*    Glass    Importing    Co., 

Toronto.                              .        „, 
Winnipeg   Paint  ft   Glaa*   Co..    Winni- 
peg. 
Glass   Paper 
London   Emery    Work*,    London,    Eng. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Glass,   Wired 
Hobbs    Mfg.    Co..    London. 
Toronto    Plate    Glas*    Imp.    Co..    Tor- 
onto.   

Winnipeg   Paint  ft   Glass  Co.,    Winni- 
peg. 
Consolidated  Plat*  Glass  Co.,  Toronto 

Glaziers'   Diamonds 
Pelton,   Godfrey  8. 
Sharratt   ft    Newth,    London,    Eng. 
Winnipeg  Paint  ft   Glas*  Co.,    Winni- 
peg. 
Glue 
The    Canada    Glu*   Co.,    Ltd.,    Brant- 
ford. 
Henderson   ft    Richardaon,    MontreaL 

Grinding    Machinery. 

London    Emery    Works,    London,    Eng. 
Grindstones 

Richards-Wilcox     Mfg.     Co.,     Aurora, 
111. 

American      Grinder      Mfg.    Co.,      Mil- 
waukee. 
Guns 

Harrington    ft    Richardson    Arm*    Co. 
Worch  ester,    Maaa. 

Tobin  Arm*  Mfg.  Co.,  Woaditoek,  OnL 

C.    J.    Hamilton    ft    Ben,     Plymoath, 
Mich. 


ont.,. 

A.    Ramsay    *    Son.    Montreal. 
It.    *    s     II.    Thompson   ft    Co..    Mont 

real. 


Hammers 
Stover   Mfg.   Co.,    Freeport,    111. 
Whitman     ft    Bam**    Mfg.    Co.,    SL 

Catharines. 

Handles 
Still.    J.    H.,    Mfg.    C*.,    SL    T 
W.   C.    Crawford   Co.,  Tilbury. 

Hardware,   Metal    Window. 

Canadian    Yale    ft    Towne,    SL    Cath- 
arines. 

1*.  ft   F.  Corbin,   New   Britain,   Cena. 
Hay   Unloading  Tools 

F.   E.   Myer*  ft   Bra.,   Aanlaad.   Okie. 
Hinges 

Canada    Steel    Good*    Co.,    Hamilton. 

Cowan    ft    Brittoa,    Gananoaue. 

Montreal    Hardware    Co.,    Montreal. 

The     Stanley     Works.     New      Britain. 
Conn. 
Hinges,     Spring 

Chicago    Spring    Butt    Co.,    Chicago. 

Standard    Mfg.    Co..    Shelby.    Ohio. 
Hockey    Stick* 

Still,   J.   H.   Mfg.   Co..   8L   Thomas. 

SL    Marys    Wood    Specialty    Co.,    BL 
Mary*. 

Hooks 

P.   &   F.   Corbin,    New    Britain.    Conn. 
Henderson    ft    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham 

ilton. 
Stover    Mfg.    Co..    Freeport,    I1L 

Hoop   Iron 

The  Steel  Co.  sf  Canada,   Ltd.,    Ham 
ilton. 
Hoops — Steel     and     Wire 

Laidlaw  Bale-Tie  Co.,    Hamilton.   OnL 
Horseshoes  and    Nails 

Steel    Co.    of   Canada.    Ltd.,    Hamilton 
Ice    Cream    Freezers 

North   Bros.   Mfg.   Co.,   Philadelphia. 

The  Sheet  Metal  Product*  Co.of  Canada 
Ltd.,    Montreal,    Toronto,    Winnipeg 
Ire   Cutting  Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  P* 
Iron    anil    Steel    Bars 

Henderson    ft    Richardson,    Montreal. 
Steel  Co.  of  Canada,   Limited,  Hamilton 

London    Rolling    Mill    Co.,    London. 

Iron    Pipe 

Steel   Co.  of  Canada,    Ltd.,    Hamilton. 
Canada    Tube    ft    Iron    Co.,    MontreaL 

Iron    Pumps 
Aylmer    Pump    ft    Scale    Co.,    Aylmer. 
R.    McDougall    Co.,    GalL 
Red  Jacket  Mfg.  Co.,   Davenport,   lows 
F.    E.    Myers  ft    Itro..    Aahland.    Ohio. 

Knife    Polish 

London    Emery    Work*.    London.     En*. 

Jno.    Oakey    &    Sons,     Ltd.,    London, 
Eng. 
Ladders,    Step. 

Otterville    Mfg.    Co.,    Otterville,    Ont. 

Stratford   Mfg.   Co.,   Stratford.   OnL 
Ladders— Shelf 

Hamilton    Bras*    Mfg.    Co..    Hamilton. 

K.    K.    Mvert   ft    Brt»„    Ashland.    Obi*. 

Hi.  hards  \\  Hens      Mfg.      •'<•..      Anrora. 
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Umpi,    Acetvlene 
Maple    City   Mff.    Co.,    Monmouth.    ILL 

Lampblack 
The    L.    Martin    Co.,    New    Tort 
Wilekss  Msrtin   Wilckea  Co.,  New  York 

Lanterns 
Too*.    Davidson    Ufg.    Co.,    Montreal. 
The  8heet  Matsl  Products  Co.of  Canada 
Ltd..    Montreal,   Toronto,    Winnipeg 
E.    T.    Wrifht   *    Co.,    Hamilton. 

Lawn     Tracing 
Canada  Win  ft  Iroa  Ooodi  Uff.  Co.. 

Hamilton. 
B.    Greening    Win    Co..    Ltd..    Hamil- 
ton. 
McGregor    Banwell    *  Co..   Welkervills 
Banwell   Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 
Lawn   How»rp 
D.    Maxwell   *   8oni,    St.    Mary's,   Ont. 
Supple*     Herdware    Co..     Philadelphia 
Clipper   Lawn    Mower  Co.,    Dixon,    I1L 
S.   P.   Townatnd   *   Co.,    Orange,    N.J. 
Whitman     A     Barnee     Mff.     Co.,     St, 
Catharines. 
Lawn    Swlmi 
P.    I.    Myers  *   Bro..   Ashland',   Ohio. 
Stratford  Uff.   Co.,    Stratford.  Ont. 

Lightning    Rods 
Hamilton   Bram    Mff.    Co.,   Hamilton. 
Ont. 
Lock*,     Knobs,    Eecutcheona,    etc. 
BelleTill*    Hdw.    and    Lock   Mff.    Com- 
pany,  Belleville. 
Canadian    Tala    *    Towne,    St.    Cath- 
arines. .     .       „ 
P.    *    F.   Corbin,   New    Britain,   Conn. 
May   A    Padmere,    Birmingham,   Enf. 
National    Hardware    Co.,    Orillia. 
Peterbomiifh    Leek    Mff.    Co.,    Peter- 
borough.   Oat. 
Lumbering    Tool* 

Pink,  Thoa.,  A  Co..  Pembroke,  Ont 
Manufacturers'    Agents 
Oibb,    Alexander,    Montreal. 
Melntoah,    H.    F.,    ft   Co..    Toronto. 
Western    Distributors   Ltd.,    Saskatoon. 

Mantels    and    Grates 

The    Barton-Nettlaf   Co..    Ltd.,    Wind- 
tor,  Ont. 
Match    Boxes 

St«Ter    Mff.    Oa.,    Freeport,    111. 
Metals 

Canada    Metal    Co.,    Toronto. 

CaTerhUl,    Learmont   A    Co.,    Montreal. 

Qlbb,   Alexander,   Montreal, 

Henderson    A    Kiehardson,    Montreal. 

Leslie,  A.  C.  *  Co..  Montreal. 

Lysaght,    John.    Briitol,    Eng. 

Magnolia    Metal    Co.,    Montreal. 

McKrchnle  Bros.,   Birmingham,   Enf. 

Nora  Scotia  Steel  and  Coal  Co.,  New 
Olaafow.    N.8. 

Samuel,    Benjamin   ft   Co.,   Toronto. 

Alunzo  W.   dpooner,   Ltd.,   Port  Hope, 
Ont. 

The  8heet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,    Winnipeg 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Thompson,  B.   A   8,  H.  A  Co., Montreal 

Mrtal   Lockers 

Canada  Wire  A  Iron  Goods  Mff.  Co., 
Hamilton.  _  , 

Dennis  Wire  *  Iron  Co.,  London.  Ont. 
Metal    Shingles.   Sidings,  Etc. 

Oalt   Art   Metal   Co..   Gait. 

Metallic   Roofing   Co.,   Toronto. 

Metal  Shingle  and  Biding  Co.,  Preston. 
Metal    Polish,    Emery    Cloth,    Etc. 

Dakar.  John.  A  Sons,  London,  Enf. 

John    C.    Wilson.    Ottawa. 

Meliil     Stove     Fronts 
Canada   Foundry  Co.,   Ltd.,  Toronto. 

Mop    Holder 
Theo.   J.    Ely   Mff.   Co..    Erie,    Pa. 

Mop    Wringers 

Theo  J.   Ely  Mfg.  Co.,  Girard.   Pa. 
White    Mop    Wringer   Co.,    FultonTille. 
N.Y. 

Nail    Pullera 
The    Bridgeport    Hdw.    Corp.,    Bridge- 

port ,    Conn. 
Smith   Hardware  Co.,   Montreal. 

Nail*.     Wire 

Laidlaw    Bale-Tie  Co..    Hamilton.  Ont. 

Pannenter  A    Bulloch  Co.,   Oananoque. 

P.   L.   Kobertaon   Mfg.  C.   Milton,  (hit. 

Bteel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Oilers 

Tbos.    Darldaon    Mff.   Co.,    Montreal. 

Hero    Mff.    Co.,    Philadelphia. 

Maple  City   Mff.   Co..   Monmouth,    IU, 

The  Sheet  Metal  ProducU  Co.of  Canada 
Ltd..    Montreal.   Toronto,   Winnipeg 

Wright.  E.  T.  ft  Co.,  Hamilton.  Ont. 
Oil    stones 

Canadian  Hart  Wheels.  Hamlltaa.  Oat 

Carborundum  Co..  Niagara  Falls.  N.Y. 
Oil    Store. 

MeClary    Mfg.    Co.,    London. 

Queen    City    Oil    Co..    Toronto. 


OH    Tanka 

Bowser,    8.    F..    A    Co.,    Toronto. 
Ornamental   Iron   and   Wire 
Canada   Wire  A   Iron  Goods  Mff.  Co.. 

Hamilton. 
Dennis  Wire  A  Iron  Co.,  London,  Ont 

Packing 

Garlock    Packing   Co..    Hamilton,   Ont, 
Paint*.  Oils,   Varnishes 

Berry  Bros.,  Limited,  Walkerrile.  Ont. 

Brandram    Henderson,     Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Dougall    Varnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial   Varnish  and  Color  Co.,   Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R.  C.  Jamieaon  A  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin  A  Co.,   Toronto. 

Pinchin,    Johnson    Co.,    Toronto. 

Pratt    A     Lambert     Inc.,     Brldgeburg. 
Can. 

A.  Ramsay  ft  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard     Paint     and     Vamish     Co., 
Windsor,    Ont. 

G.     F.     Stephens    ft    Co..     Winnipeg, 
Man. 

Winnipeg   Paint  ft   Glass   Co..    Winni- 
peg. 
Paint    and    Varnish    Remover 

Chad  el  old  Chemical  Co.,  New  York. 

Dougall   Vamish  Co..   Montreal. 

Imperial    Vamish    ft    Color    Co.,    Tor- 
onto. 
Perforated    Sheet    Metala 

Canada    Wire    »nd    Iron    Goods    Mff. 
Co.,    Hamilton. 

Greening,    B..   Wire  Co.,   Hamilton. 

Pit;   Iron 

Henderson    ft    Richardson,    Montreal. 

Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 

Samuel   Benjamin  A  Co.,   Toronto. 

A.   C.   Leslie  ft  Co.,   Montreal. 
Pipe,    Wrought    Lead    and 
Galvanized 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 

Canadian  Tube  ft  Iron  Co.,  Montreal. 

Pile™ 

Henderson    ft    Richardson,    Montreal. 
Smith    Hardware    Co.,    Montreal. 

Poultry    Netting; 
Greening,     B.,     Wire    Co.,     Hamilton, 

Ont.     . 
John   Lysafht,    Ltd.,   Bristol,   Newport 
and    Montreal. 
Pruning     Knives 

Intemntional    Tool    Co..    Detroit. 
PumpH 
Canada    Foundry    Co.,    Ltd.,    Toronto. 
It.    McDougall   Co.,   Gait,   Ont. 
F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Red  Jacket  Mff.  Co.,  Davenport,  Iowa. 
PumpH,    Power 
Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 
Putty 
Brandram-Henderson   Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams  Co..  Montreal. 
Pinchin-Johoson    ft   Co.,   Toronto. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Rat  Trapsi 
Canada  Wire  ft  Iron  Goods  Mff.  Co.. 

Hamilton. 
Lovell    Mfg.    Co.,    Erie,    Pa. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 
Razors  , 

Gillette  Safety  Razor  Co..  Montreal. 
Greeff-Bredt    A   Co.,    Toronto. 
Jonathan    Crookes    ft    Son,    Sheffield, 

Eng. 
Dorkrn    Bros,    ft    Co.,    Montreal. 
Jas.    Hntton   ft  Co.,   Montreal, 
Kampfe    Bros.,    New   York. 
Razor  Blades. 
Schramberger,    Uhrfedemfabrlk, 
Schramberg,    Germany. 
Razor    Hones 
Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Razor    Strops 

J.    R.  Torrey  A  Co.,   Worcester,   Mass. 
Registers 
Jas.     Stewart     Mff.     Co.,     Woodstock. 

Ont. 
Canadian    Ferrosteel    Co.,    Brldgeburf. 
Rivets 
Steel   Co.   of  Canada,   Hamilton. 
Pannenter  ft  Bulloch  Co.,  Gananoqne. 
P.    L.    Robertson   Mff.   Co.,    Ltd.,   Mil- 
ton   West,   Ont. 
Roofing    Supplies 
Barber   Asphslt   Co..    Philadelphia. 
Brentford    Roofinf    Co..    Brentford. 
Canadian    Supply    Co.,    Toronto. 
Dominion     Rooflnf     Co.     of     Canada. 

Ltd.,   Toronto. 
Oalt    Art    Metal    Co.,   Gait,   Ont, 
McArthnr.    Alex..    A    Co.,    Montreal. 
Metal    Shingle   A    Siding   Co.,    Preston. 

» »nl. 
Metallic   Roofing  Co..   Toronto. 


Cnited     Rooting    ft     Mfg.     Co..     Phils 

delphia.    Pa. 
Winnipeg    Paint  ft    Glass   Co.,    Winni- 
peg. 
Kope 

Independent    Cordage    Co.,    Toronto. 
Rule*   and    Gauges 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin    Rule  Co.,   Windsor. 
Saws 

Atkins.    E.    C,    ft    Co.,    Indianapolis, 

Ind. 
Disston.  Henry,  ft  Sons,   Philadelphia. 
Drabble   ft   Sanderson,    Sheffield,    Enf. 
Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 
Simonds  Canada  Saw  Co.,   Montreal. 
Spear    ft    Jackson,    Sheffield,    Enf. 
Scales 
Aylmer   Pump   ft   Scale   Co.,    Aylmer, 

Ont, 
Burrow,   Stewart  ft   Milne   Co.,   Ham- 
ilton. 
Renfrew  Scale  Co.,   Renfrew,  Ont, 
Screen   Door    Sets 
P.   ft   F.   Corbin,   New   Britain,   Conn. 
Stanley   Works.   New   Britain,   Conn. 
Screws,   Nuts,   Bolts 
National    Acme   Mfg.   Co.,    Montreal. 
Steel    Co.   of  Canada,    Limited,    Ham- 
ilton. 
Screws,  Wood 
P.    L.    Robertson    Mff.    Co..    Milton, 

Ont. 
Steel  Co.  of  Canada,  Hamilton. 
Scythe    Stones 
The  Carborundum  Co.,   Niagara   Falls, 
New    York. 
Shears,  Scissors 
Acme  Shear  Co.,   Bridgeport,  Conn. 
R.    Heiniach's  Sons  Co.,   Newark,    N.J. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
J.   Wiaa  A   Sons  Co..  Newark,   N.J. 
Shelf    Boxes 
Cameron    ft    Campbell,    Toronto. 
Shellacs 

Berry    Bros.,    Walkerville. 
Shovels    and    Spades 

Spear    ft    Jackson,    Sheffield,    Enf. 
Sieves   and    Screens 
Canada  Wire  ft   Iron  Goods  Mff.  Co., 

Hamilton. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 
McGlashan,  Clarke  Co.,  Niagara  Falls. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 
Sporting;    Specialties. 
Marble   Arms  &   Mfg.   Co.,   Gladstone, 
Mich. 
Sprayers 
Cavers    Bros.,    Gait,    Ont. 
T.    Collins    Mfg.    Co.,    Toronto. 
Thoa.    Davidson    Mff.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 
E.    T.    Wright    ft    Co.,    Hamilton. 
Spramotor  Co.,  London. 
Springs 
B.      Greening  Wire  Co..  Ltd..  Hsmllton 
Henderson    A     Richardson,    Montreal. 
Spring    Hinges,    Etc. 
Chicago  Spring  Butt  Co..  Chicago,   111, 
Standard    Mfg.    Co..    Shelby.   Ohio. 
Stains,    Shingle 

Berry   Bros..   Walkerville. 
Stains,   Wood 

Berry    Bros.,   Walkerville. 
Staples 
B.    Greening    Wire  Co.,  Ltd..  Hamilton 
Steel  Co.  of  Canada.   Ltd.,  Hamilton. 
Steel— High   Speed 
Alexander   Gibb,    Montreal. 
Henderaon    ft    Richardson.    Montreal. 
Steel— Cold    Rolled    Strip 

Morris  ft    Bslley   Steel   Co..    Pittsburg. 
Steel  W're  Hoop> 

Steel   Co.   of  Canada,    Ltd.,   Hamilton. 
Stencils 
Hamilton  Stamp  ft  Stencil  Co.,   Ham- 
ilton,   Ont. 
McClary's,    London,    Out. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,    Toronto,    Winnipeg 

E.  T.   Wright   ft  Co..    Hamilton.   Ont. 
Herod      Machine     ft      Stamping     Co., 

Brentford. 
Store    Ladders 
Hamilton    Brass    Mff.    Co.,    Hamilton, 
Ont. 

F.  E.   Myers  A  Bro..  Ashland.  Ohio. 
Stoves,    Furnaces 

Thoa.     Davidson    Mff.    Co.,    Montreal. 

McClary's.    London,    Ont. 

Pease   Foundry  Co.,   Toronto. 

D.    J.    Barker    ft   Co.,    Plctou. 
Stove*.   ftas. 

Burrow,    Stewart    ft    Milne   Co..    Ham- 
ilton. 

McCIary    Mfg.    Co..    London.    Ont. 
Tacks 

The    Steel  Co.      of    Canada.  Ltd.. Ham- 
ilton. 
Tapes 

.las.  Chesterman  ft  Co..  Sheffield.   Eng. 

Lufkin    Rule   Co.,    Windsor.    Ont. 
Tiling— Wall   and   FUrar 

The    Barton -Nettlnf    Co..    Ltd..    Wind- 
sor.   Ont. 


Tin     l'h.  I  r 

Henderson    A    Richardson.    Montreal. 

A.  C.   Leslie  ft   Co.,   Montreal. 

B.  A    8.    H.    Thompson    A    Co..    Mont- 
real. 

M.    A     L.    Samuel,    Benjamin    A     Co., 

Toronto. 
Tools 
The   Chapin   Stevens  Co..    Pine    Mead- 
ow,  Conn. 
The      Goodell- Pratt      Co.,      Greenfield. 

Mass. 
Spear    ft    Jackson,    Sheffield,     Enf. 
Allan    Hills    Edge    Tool    Co..    Gait 
Armstrong    Bros.    Tool    Co,,    Chicago. 
Robt.    Sorby    ft    Sons,    Sheffield. 
Stanley      Rule      ft      Level      Co.,    New 

Britain. 
International    Tool    Co..    Detroit. 
Tools — Metal    Workers' 

Brown-Bofgs   Co.,    Hamilton. 
Tool  Grinders 
American    Grinder  Mff.  Co.,  Milwaukee 

Wis. 
Lather   Grinder   Mfg.    Co..    Milwaukee. 
Richarde-Wilcox     Mfg.     Co.,     Auroia, 

IU. 
Trucks 
Aylmer    Pump    ft    Seals    Co.,    Aylmer. 

Ont. 
Renfrew    Scale    Co.,    Renfrew,    Co. 

Varnishes:     See  Paints 

Berry  Bros.,  Limited.  Walkerville,  Ont 

Dougall    Vamish    Co.,    Montreal. 

Glidden  Varnish  Co.,  Toronto. 

International    Vamish    Co..    Toronto. 

Pratt  A  Lambert,  Brldgeburg. 
Ventilators 

Harris,  J.  W..  Co..  Montreal. 
Vises 

Henderson    A    Richardson,    Montreal, 

Hollands    Mfg.    Co..    Erie.    Pa. 

('has.    Parker  Co.,   Merlden,   Ooaa. 

Prentiss  Vise  Co.,  New  York. 
Washing    Machines,    Etc. 

J.    H.  Connor  ft  Son.,  Ottawa,  Oat. 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

Henderson    A     Richardson,     Montreal. 

D.    Maxwell   A    Son,    St.    Mary's,    Out. 

One    Minute    Washer   Co.,    Toronto. 

London    Foundry   Co.,    London. 

Wall     Plaster 

Manitoba    Gypsum    Co..    Winnipeg. 
Waffle    Irons 

Stover  Mff  Co..  Freeport.  111. 
Wagons— Children's 

Wodstoek    Wagon    Co.,    Woodstock. 
Washers 

P.    L.    Robertson    Mff.    Co..    MUtoa. 
Ont. 

Steel  Co.   of  Canada,  Limited.  Hamilton 
White  Lead 

Brandram-Henderson     Co.,     Montreal. 

Steel  Co.   of  Canada,  Limited,  Hamiltoa 
Wholesale    Hardware 

Caverhill,    Learmont    ft    Co.,    Montreal 

Howland.   H.   8..   Sons  ft  Co..  Toronw 

Lewis  Bros.  A  Co.,  Montreal. 
Window    Guards 

Canada  Wire  A    Iron  Goods  Mff.  Oa.. 

Hamilton. 
B.  Greening  Wire  Co..  Ltd.,  Hamiltoa 

Wire   Guards 

B.  Greening  Wire  Co..  Ltd.,  Hamiltoa 
Wire   Dn»r   Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 
Wire— Iron.    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamilton 

Henderson    A    Richardson,    Montreal. 

Laidlaw    Bale-Tie  Co..   Hamilton,   Ont. 

P.    L.    Robertson  Mff.  Co.,  Milton.  Ont. 

Steel  Co.   of  Canada,  Limited.  Hamilton 

Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd.. 

Watford.    Ont. 
Canada   Wire  ft   Iron  Goods  Mff.  Us,. 

Hamilton. 
B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 

Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited.  Ha  mil  teat 
Wire    Oomla 

Canada   Wire  ft  Iron  Goods  Mff.  Co.. 
Hamilton, 
Wire    Machinery 

Ed   Brand.  472  Moss  Lane..   Manchester 

Enf. 
Wire    Products 

Andrews    Wire    Works,    Watford.    Oat. 
Wire    Kope. 

The   B.  Greening  Wire  Rope  Co.,   Ltd. 
Hamilton. 
Wire    Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 

Henderson    A    Richardson,    Montreal. 

Jas.    Steele   Limited.   Gael  ph.   OaC 
Wood     Finishes 

Berry   Bros,,   Walkerville, 
IVrrni'lii-n 

Cochran     Pipe     Wrench    Oa. 

Whitman     ft     Barnes     Mff.     Oa..     (ft, 
Catharines. 

Bessls    ft    Call    Hdw..    ft    Teai    Oa,. 
Springfield.     Mass. 
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•  280  Galibre 
HighVeloeity 


There  Are 
Lots  of 

Men  With 
$70.00 


Quite  a  few  go  to  your  store  and  could  be  tempted  by  a  "Ross"  High 
Velocity  Rifle. 

In  fact,  every  sportsman,  who  has  the  price,,  will  look  longingly  at 
this  arm  and  require  very  little  coaxing  to  buy  it. 

And  this  one  sale  is  not  a  bad  day's  work ! 


If  you  have  not  any  in  stock,  write  at 
once  for  discounts  and  full  particulars. 


ROSS  RIFLE  CO. 


QUEBEC 


T 

o 


PAT.  FtB.  2.  1909 


ROBERTSON  sSg£T 

WOOD  SCREWS 

Have  a  decided  advantage  over  other  styles  of  wood  screws. 
By  having  a  square  hole,  into  the  centre  of  which  a  specially 
designed  screwdriver  fits  snugly,  it  does  away  with  all  possi- 
bility of  slip  >ing,  which  often  proves  disastrous  to  the  screw, 
and,  wastes  a    considerable    amount    of    the    workman's    time. 

They  will  sell  on  sight — (jet  our  prices  at  once. 

We  also  manufacture  high-grade    Hand    Drivers,   Yankee  Bits, 
Brace   Bits,   Rivets,  Burrs,  Washers,  Nails  and  Wire. 

SEND  FOR  CATALOG. 

The  P.    L.  Robertson    Manufacturing  Co.,  Limited,    Milton,  Ont. 

TORONTO  WAREHOUSE,  19  Jarvis  Street,        -         F.  J.  Schuch,  Agent 
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CANADA'S  ONLY  WEEKLY  HARDWARE  PAPER 

HARDWARE-METAL 


Vol.  XXIV. 


Published  Weekly  by 

THE   MACLEAN    PUBLISHING   COMPANY,   LIMITED 

Publication  Office :   Toronto,  Canada 
July  27,  1912 


No,  30 


The  "  Ross  "  Rifle  has  won  the  long  range 
championship  of  the  world.  It  has  gained 
such  a  good  reputation  that  it  requires  but 
little  effort  on  the  dealer's  part  to  effect  a 
sale.  "  Ross "  Rifles  have  proved  that 
they  are  the  most  accurate  and  most 
powerful  rifles.     Why  hesitate  ^^^ 

about  selling  them  ?     The  ^^^^  ^ 

^^^  The      Ross  "  280  high  velocity — 

profit     is     especially  ^^0^  known   also  as  the   Teerstalker— 

attractive.  ^a^^^^  has  the  same  Darrel  ar>d  same  breech 

^&Em£T  action  as  the  "Ross"  Match   Rifle   whicVi 

^^jjf^^  n£s    ™on   sucn     fame    at    Bisley    and    else 

mftojEf  where,  but   is   mounted  on  handsome   sporting 

/JpSPj  stock  with  special  sporting  sights.      Twenty-seven 

s^Jf^        consecutive    bulls  at   1100   yards   is  a  sample  record 

yS  jM  with    this    arm,   which    is  acknowledged   in   India    and 

yS       W/  other  big  game  countries  to  be  the  best  to  anchor  any  game. 

V      #^V  Get  °ne  °f  theSC  3t  °nCe  and  disPlay  jt  in  y°ur  window.    It  will 

yijM^~/      altract  the   eye  of  every  sportsman  and   draw  new  customers    to 
ym?       your  store.     This  model  retails  at  $75,  others  from  $25  and  upwards. 
Discounts  and  full  particulars  on  application. 

M.''A       ■■!•'■>''  '"     '  ' " '  ' '  r      "   '  '  '  '      '    '  ''  "'    '  "  "*  "  '    "   ' ■    ■!  I        i       i  i  i  I  •  if  -I  •      n         i    i  i    I     "  i 

The  Ross  Rifle  Co.,  Quebec,  Que. 


II  ARDWAHE     AND     ME  T  A  L 


Big  Ben  Store  Helps 


In  order  to  enable  Canadian  dealers  to 
get  the  maximum  benefit  from  the  Big  Ben 
campaign  now  running  in  Canadian  mag- 
azines, we  are  packing  Big  Ben  specially 
for  Canadian  trade,  six  in  a  carton  with  a 
full  set  of  store   selling   helps    (two   posters, 

two  show  cards,  two  metal  signs. ) 

• 

On  an  order  for  12  we  add  a  solid  ma- 
hogany display  stand.     On  an   order  for  24 


or  more,  we  print  your  name  on  dials,  give 
the  posters,  display  stand,  and  a  beautiful 
metal  sign  lithographed  in  five  colors. 

Big  Ben  and  his  selling  helps  are  being 
carried  in  stock  by  54  wholesale  Canadian 
distributors.  We  will  be  glad  to  let  you 
have  their  names  upon  request.  Any  will 
tell  you  Big  Ben  is  the  best  made  and  the 
best  selling  alarm  that's  ever  been  put  out. 


In  broken  and  dozen  lots,  $2.15  less  2%.       In  lots  of  24,  $2.05  less  2%. 
The  Western  Clock  Co.,  La  Salle,  III. 
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Here  is  a  Carborundum  Product  that  will  Make  the  Sales  Jump 

The  Carborundum 
Razor  Strop 

THE  best  strop  for  home  or  shop — 
made  from  the  best  of  selected 
leather — soft,  smooth,  pliable.  One 
of  the  big  features  of  the  Carborundum 
Strop  is  the  Corrugated  Sharpening  Side 
— the  corrugations  and  the  texture  of  the 
leather  are  filled  with  the  finest  of  Carbor- 
undum powder — this  gives  a  sharpening 
side  that  is  lightning  fast.  The  finishing 
side  is  soft,  smooth,  velvet-like.  The 
hardware  and  fitting  of  the  strops  are 
novel  and  practical — especially  the  split 
ring  holder.  Every  strop  is  backed  by  the 
Carborundum  guarantee. 

Send  for  the  Razor  Strop  Catalog  and  our  Strop  Display  Case  Offer 


Are  You  a  T^emher  of  the  Fraternity  of 

Eeh  -  J\.is  -  Kim  ? 


The  Carborundum 
Company, 


Niagara  Falls, 

N.  Y. 


BE 
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THE  LIGHTNING  AND  BLIZZARD 

FREEZERS 


stand  ready  to  serve  you 
in  the  same  satisfac- 
tory manner  in  which 
they  have  served  both 
trade  and  consumer 
for  over  a  quarter  of 
a  century.  The  con- 
struction is  of  the  same 
high  class.  They  run 
easy,  freeze  quickly 
and  take  the  smallest 
amount  of  ice  and  salt 
of  any  freezer  made. 
The  extensive  adver- 
tising from  season  to 
season  has  created  a 
permanent  demand. 
They  bring  trade  and 
help  you  keep  it. 


Better  let  your  Jobber  quote  at  once. 

NORTH  BROS.  MFG.  CO. 

Philadelphia,      Pa. 
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More  Reliable  Than  the  Windmill 

Every  Farmer  is  a  Prospective  Buyer 

At  one  time  the  farmer  endorsed  the  windmill  as  a  convenience  and  necessity.  Since 
then  times  have  changed.  New  things  are  constantly  taking  the  place  of  the  old. 
Such  is  the  case  with 

The  "ECLIPSE"  Pumper 

With  it  the  farmer  does  not  have  to  depend  on  the  wind  or  the  weather 
— he  has  pumping  power  when  he  needs-  it. 

The  "Eclipse"  will  pump  as  much  water  as  a  10  or  12  ft.  windmill  run- 
ning in  a  20  mile  wind.  It  uses  about  one  pint  of  gasoline  per  hour,  and 
pumps  over  1,000  gallons  of  water. 

This  small  operating  cost  will  appeal  to  every  farmer. 

Put  an  "Eclipse"  in  stock  and  get  after  the  farmers.  You  will  get  surprising  results. 

Write  for  full  particulars. 

The  Canadian  Fairbanks-Morse  Co., 

LIMITED 


MONTREAL 

TORONTO 

SASKATOON 

ST.  JOHN 

WINNIPEG 

VANCOUVER 

OTTAWA 

CALGARY 

VICTORIA 

S.  M.  P.  Royal  Nickel  Plated  Tea  Kettles 

Made  of  Finest  Sheet  Copper,  Heavily  Nickeled 


Bodies  and 
Bottoms 
stamped  in 
one  piece. 


Prices 
on 


Application     y ; ;«"»  * 


Spouts 
Double 
Seamed  to 
body  with 
handle  stops 
on  ears. 


Pit    Bottoms 


Flat  Bottoms 


Nos.       7,  8,  9.  Nos.    50,        60,        70,        80,      90 

Each  Kettle  is  packed  separately  in  a  cardboard  box. 

THE  SHEET  METAL  PRODUCTS  COMPANY  OF  CANADA,  LIMITED 

Successors  to 


MONTREAL 


KEMP  MANUFACTURING  COMPANY 
TORONTO 


WINNIPEG 
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HIGH-CLASS  TOOLS 

The  measure  of  your  success  is  governed  by  the  class  of 
goods  you  have  to  sell,  for  there   is   something  in    the    ap- 
pearance of  a  well-made  tool  which  carries  to  the  mind  a 
conviction  of  its  efficiency.     That  is  "Selling  Force  "  while 
the  actual  working  qualities  keep  it  sold. 

Particularly  true  is  this  of  the  Disston  Saws  and 
Tools,  and  in  calling  special  attention  to  the 


The  simplicity 
of  the  adjustment      v^| 
feature  is  one  which 
will  appeal  to  all  users. 
Operated  by  double 
jamb-screws,    easily    ac- 
cessible,  the  adjusting  re- 
quires but  a  moment's  time, 
is  firm  and  secure,  there  being 
no  spring  tension  to  get  out  of 
order,  nor  can    the  screws  rust 
in  position. 

The  stocks  are  made  of  selected 
lumber,  long  and  well-seasoned.     All 
brass  ends  are  of  solid  drop-forged  metal, 
not  hollow  castings. 


PLUMBS  a.d  LEVELS 


you    will    find    they  stand    in*  a    class 
|  \     apart    from    others    in    regard    to 
/j^V\     Quality  of  Material,  "Workmanship, 
Efficiency  and  Beauty  of  Finish. 


"DISSTON" 

is  a  guarantee  of 

QUALITY 


SOLD   FOR   NEARLY  50  YEARS 


Look  them  up. 
It  will  pay  you. 

We  are  headquarters  for  Disston  goods 


LEWIS  BROS.,  Limited 

MONTREAL 


OTTAWA 
TORONTO 


VANCOUVER 
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You'll  want  the  new  goods  early 

Send  for  the 
Pilabrasgo  Man 

Tf  Every  part  of  every  piece  in  the  im- 
mense Pilabrasgo  line  of  oil,  gas  and 
electric  goods  is  a  product  of  the  Pila- 
brasgo shops. 

If  Pilabrasgo  goods  can't  be  duplicated  till 
they're  old.  They're  not  only  assembled 
— they're  originated  and  made  right  in 
our  own  plant. 

The  Pilabrasgo  line  assures  your 
■  stock's  everlasting  newness.    It's 
the  only  one  that  does. 

If  And  this  year's  showing  is  better  than 
ever.    Send  for  our  man  NOW. 

The  Pittsburgh  Lamp,  Brass 
and  Glass  Co. 

General    Offices    and    Factories  ;      PITTSBURGH.    Pa.,    U.S.A. 


t 


Canadian 
Branch 


0\  119  Wortley  Road, 
London,  Ont. 


R.  E.  DAVIS,  Special  Representative. 


CANADIAN 
NATIONAL 
EXHIBITION 


TORONTO 


Aug.  24th 


Sept.  9th 


OFFICIAL  OPENING: 
H.R.H.  THE  DUKE  OF  CONNAUGHT 

MONDAY,  AUGUST  26th. 

Imperial  Cadet  Review  and  Competitions 

Representation  Corps  from  Australia, 
New  Zealand,  South  Africa,  England, 
Scotland,  and  the  Provinces  of  the 
Dominion. 

Two  Great  Musical  Attractions 

SCOTS    GUARD    BAND 

BESSES  O'  TH'  BARN  BAND 

Both  from  England. 

WONDERFUL  HISTORICAL  SKETCH 
SIEGE  OF  DELHI 

60  N.mb.M  NiHhlly     IMPERIAL  F1REWORKS~-60  Numbers  Nirfhfl, 


J: 


Print  No.  9 

The  above  cut  shows  only  a  sectional  view  of  a 
large  case.  Watch  this  ad.  It  will  contain  a  different 
section  every  week.  Clip  out  the  cuts,  with  the  nun? 
ber,  and  save  them  for  reference  in  designing  a  case 
to  meet  your  particular  requirements,  then  write  us  for 
specifications  and  prices. 

Brighten    up    your  store    for    the    fall    trade — the 
results  will  surprise  you. 

Circularsj  giving  full  information,  special  lines,  show 
cases,  etc.,  oh  request. 

The   Walker   Bin  &  Store  Fixture  Co. 

Limited 
Manufacturers  and  Designers  of 

Modern  Store  Fixtures  Berlin,  Ontario 


TRADE    COMES    FAST  TO    THE 
ATTRACTIVE  STORE 

An  attractive  store  is  the  secret  of  many  a  dealer's 
success.     It  really  invites  buyers. 

BERLIN  HARDWARE 
DISPLAY  CABINETS 

Give   the   store   an   up-to-date,   systematic   appearance 
which  appeals  to  the  public. 

They  are  designed  to  meet  the  requirements  of 
every  dealer,  are  made  of  oak  and  excellently  finished. 
They  are  so  constructed  that  goods  are  displayed 
behind  glass  doors  or  display  front  compartments. 
This  is  a  decided  advantage  over  the  ordinary  case,  as 
guns,  tools,  etc.,  are  always  free  from  dust  or  dirt. 

Print  No.  12 


Rear  elevation  of  our  solid  panel  counter  showing  drawers 
and  nail  bins  in  rear. 
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They  Are  50%  Stronger 
Than  Second  Growth  Hickory 


That's  ONE  Reason  why  you 
should  Stock  Bur-Nor  All-Steel 
Hatchets. 


The  reinforcement  in  the  neck  of  the  handle 
enables  you  to  pull  over  300  pounds..  All 
Hatchets  finished  in  Black  Enamel.  Nine 
styles  from  which  to  select. 


American  Screen  Door  Catches 

Will  catch  every  customer.  They  prevent  slamming,  sagging,  or  warp- 
ing, and  fit  any  door  that  swings.  The  season  is  on.  By  ordering  now 
you  can  still  get  your  season's  supply  in  time.  Get  our  new  catalogue. 
It's  free.     Send  for  it  to-day. 

BURGESS-NORTON  MFG.  CO. 

Geneva,  Illinois,  U.S.A. 


No.  3— With  Lock 

(Showing  the  Door  Open) 


W™ 


/Zuzr/ifZ  Hammerless  Repeater 

Model  28,  12  Gauge,  6  Shots,  Matted  Barrel 


SELL  THE  GUN  EVERY  SHOOTER  WANTS! 
-THE  BEST  PUMP  GUN  IN  THE  WORLD 

'T^HIS  new  Model  28  Marlin  is  in 
■*■  every  way  the  best  repeating 
shotgun  made.  Has  no  objection- 
able humps  or  bumps,  no  holes  on. 
top  for  gas  to  blow  out  through  or 
water  to  get  in;  its  Solid  Breech  is 
not  a  thin  shell  of  wood  but  is  solid 
steel  inside  and  outside;  it  has  a 
neater  action  and  a  more  finely 
modeled  buttstock,  better  lines  and 
more  style  than  any  other  similar 
construction.  It  is  the  safest  breech 
loading;  shotgun  ever  built.  Note 
these  features : 

Hammerless ;  Solid  Steel  Breech,  in- 
side as  well  as  out ;  Solid  Top ;  Side 
Ejection;  Matted  Barrel;  Press-But- 
ton  Cartridge  Release ;  Automatic 
Recoil  Hang-Fire  Safety  Device; 
Double  Extractors ;  Take-Down ;  Trig- 
ger and  Hammer  Safety. 


Cartridge  Release  Button 
and  Matted  Barrel  on  all 

2ffiar&n  Hammerless  Shotguns 


The  barrel  is  handsomely  matted  on  top  for  its  entire  length,  exactly  the 
same  as  our  highest  grade  hammer  guns.  The  matted  barrel  prevents  radiation 
of  heat  from  top  of  barrel  or  reflection  of  the  sunlight  from  interfering  with 
shooter's  aim.  This  high-grade  and  exclusive  feature  has  never  before  been 
furnished   on   standard   grade   repeating  guns. 

Shooters  would  willingly  pay  more  for  this  gun — it's  worth  more  than  any 
other — but  it  is  priced  at  $22.60,  so  you  can  sell  it  and  make  a  good  profit. 
Place  your  stock  order  now — you  will  need  a  good  supply. 

Ask  us  for  circulars  for  your  trade — or  price  lists  or  electrotypes — free  on 
request. 

7%e  TTlarZ/n  firearms  Co. 

91  WILLOW  ST.,  NEW  HAVEN,  CONN. 

Makers  of   Marlin   Repeaters,   Ideal   Reloading   Tools,   etc. 
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THE 

STEEL  COMPANY  OF  CANADA 

LIMITED 


WIRE  NAILS 


HAY  BALING  WIRE 


BALE   TIES 


Book   Your   Order   Now 

for 

Fall   Shipment 


DISTRICT    SALES    OFFICES: 

HAMILTON,       TORONTO,        MONTREAL,       WINNIPEG 

W.  A.  MacLennan,  Vancouver,  B.C.  H.  G.  Rogers,  St.  John,  N.B. 

J.  B.  H.  Rickaby,  Victoria,  B.C.  Geo.  D.  Hatfield,  Halifax,  N.S. 
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Samson 

Galvanized 

Ware 

is  not  dipped. 

It  is  made  from  the 

very  finest  quality 

galvanized  iron. 


SAMSON 

GALVANIZED  METAL  WARE 

Strictly  a  Durability  Product — Water  Tested — 
Sanitary.  This  is  a  line  we  can  confidently  recom- 
mend as  being  Extra  Value.  Well  made,  reinforced 
where  needed,  practically  indestructible,  the  latest 
improvements  are  incorporated  in  this  line,  making 
it  a  very  attractive  and  profitable  seller. 

SEND   US   YOUR  ORDER 

H.  S.  Howland,  Sons  &  Co.,  Limited 

Wholesale  Hardware 


WE  SHIP  PROMPTLY 


TORONTO 


OUR  PRICES  ARE  RIGHT 


GRAHAM  NAILS  ARE  THE  BEST 
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Crescent  Brand  HARDWARE 


Crescent 


Brand 


Butt  Hinges 


Strap  Hinges 


Tee  Hinges 


Barn  Door  Hangers        Parlor  Door  Hangers 
Trolley  Hangers         Hinged  Hasps         Shelf  Brackets 


Wrought  Staples 


Rollston  Pulleys 


Gate  Hooks  Wagon  Hardware 


Steel  Sheets 


Bands 


Etc.  Etc.  Etc. 


Bars 


Rods 


Wire 


CANADA  STEEL  GOODS  CO.,  Limited 

HAMILTON  -  -  -  CANADA 


Davidson's  "Queen"  Oil  Tanks 

For  Storing  Goal  Oil,  Linseed  Oil.  etc. 


Made  of  Heavy  Galvanized  Iron. 
Handsomely  Japanned  and  Ornamented. 
The  bottom  is  protected  from  damage  by 
an  inset  stand  of  wood,  one  inch  thick. 
Fitted  with  interchangeable  pump.  Also 
Measure  tray  with  hinged  cover  and 
padlock  hasp. 

3  SIZES 

V2  Bbl.        1  Bbl.        2  Bbls. 
Approx.  I 

Capacity  \      25  50  100 

Gallons   j 

Write  for  prices 

THE  THOS.  DAVIDSON  MFG.  CO.  Limited 

MONTREAL  WINNIPEG  TORONTO 
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plSST0vV 

The  mechanic  using 

DISSTON 

SAWS,  TOOLS  and  FILES 

obtains  those  full  and  satisfying  results  which    make    him    an 
earnest  advocate  of  the  DISSTON  BRAND. 

HENRY    DISSTON    &    SONS 

INCORPORATED 

Keystone  Saw,  Tool,  Steel  &  File  Works 
Established  1840  PHILADELPHIA,     PA. 


Wholesale  Agents  Wanted  in  Toronto  and  Winnipeg 

FOR 

"F.M."  PRESSED  STEEL  MILK  CANS 

The  Standard  Cans  of  the  World 

APPLY  :— 

Burmeister  &  Wain's  Export  Company,  Limited 

COPENHAGEN  F.  DENMARK. 
Cable  Address:    Burwain,  Copenhagen 

The  most  hygienic  and  practical  cans  made.  Pressed  from  a 
single  sheet  of  steel,  they  are  stronger  than  ordinary  cans.  After 
years  of  wear  they  may  be  re-tinned  equal  to  new.  Fitted  with 
a  new  rust  preventing  device  which  prolongs  the  life  of  the  can 
and  prevents  contamination  of  the  milk. 

HIGHEST    AWARDS    RECEIVED    AT    ALL    EXHIBITIONS    WE    HAVE    TAKEN    PART    IN 
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Plymouth  Rope 

In  Your  Window 

Suggested  Displays  for  Dealers 


We  Show  You  How 

Set  the  Plymouth  free  advertis- 
ing service  at  work  in  your  store 
— it  builds  trade. 

No  great  demand  on  your  time. 

You  can  install  a  Plymouth  win- 
dow the  day  you  re- 
ceive the  display  ma- 
terial —  our  booklet 
shows  you  how. 


Our  letters  will  help 
you  to  work  out  ques- 
tions peculiar  to  your 
store  and  communitv. 
Our  bulletins  will 
give  you  plans  used 
by  other  stores. 

Plymouth  dealers  can  secure  this 
service  now  by  request — others  as 
soon  as  they  stock  the  rope.  Write 
for  full  information. 

INDEPENDENT     CORDAGE    CO., 
LIMITED 

Canadian  Sales  Agents. 
55  Colborne  St.,  Toronto,  Ontario. 

Stocks  at 

Toronto,  Montreal,  Halifax, 

St.  John,  Winnipeg,  Vancouver. 


Plymouth  Cordage  Co. 

North  Plymouth,  Mass. 
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Sternauware  Summer  Specialties 


The  Cocktail  Mixer 


A  NEW  IDEA  in  Sternauware,  so  simple  that  you  wonder  why  nobody  thought  of  it  before.   The 
ingredients  of  one  or  several  cocktails  having  been   carefully  poured  into  the  shaker,  it  is  closed  and 

the  separate  elements  of  the  appetizing  drink  are  shaken    into    delightful 
unity.     Then  the  knob  is  turned  back  and  the  cocktails    are    poured  out. 

They,  on  Sternauware  Trays,  may  be  served- 

to  an  appreciative  party  on  the  veranda  or 

the  lawn. 


This  Mixer  and  the 
Milk  Shakers  illus- 
trated herewith  are 
made  in  nickel-plate, 
handsomely  finished 
and  well  built. 


Milk-Shaker 
With  Egg-Beater 


Milk-Shaker 
With   Strainer 


The  Blue  Book  illustrates  many  other  summer 
Specialties  appealing  to  the  housefurnishing 
trade.    By  all  means  send  for  a  copy. 


The   Cocktail-Mixer 


Milk-Shaker 
with  Cover 


Milk-Shaker 


THE  STERNAU  SELF-CLEANING  REVERSIBLE  FILTER  WILL  APPEAL 
TO  YOUR  TRADE,  FOR  IT  GUARDS  THE  HEALTH 


THE 

STERNAU    SELF-CLEANING 

REVERSIBLE  FILTER 

is  superior  to  ordinary  filters  in  that  it 
is  self-cleaning — a  patented  feature  ful- 
filling a  long-felt  want. 

By  reversing  the  filter  every  day 
without  taking  it  apart  or  off  the  fau- 
cet and  then  letting  the  water  run 
through  the  filter  until  the  water 
comes  out  clear,  all  accumulation  is 
removed.     Thus  the  filter  is  kept  clean. 


All  drinking  water  should  be  filter- 
ed, for  even  though  the  water  may 
appear  clear  it  is  not  necessarily  pure. 

Some  say  to  boil  the  water,  but  this 
makes  the  water  both  flat  and  impalat- 
able. 

Much  disease  is  caused  by  not  filter- 
ing the   drinking  water. 

Therefore  it  behooves  everyone  to 
drink  only  filtered  water,  which  can  be 
had   by  using  the 

STERNAU  SELF-CLEANING 
REVERSIBLE   FILTER 

Let  us  send  you  further  particulars. 


NEW    YORK    SHOWROOMS 

305  Broadway 
N.W.  Cor.  Duane  Street 


S.  STERNAU  &  COMPANY 

MAKERS  OF 

COMPRISING 

Fanoy  Teakettles,  Chafing-dishes 

and  their  Accessories,  Coffee 

machines.  Trays,  etc. 


OFFICE  and  FACTORY 

John  and   Gold  Streets 
BROOKLYN,  N.Y. 
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Just  Show   This   and  The   Sale   is    Made 


WClsry's 


WATER      COOLERS 

White  Enamelled  -  or 

Galvanized  Lined 

Sizes  2-3-4-6-8-10    Gallon 


1 


You  can   suit  any    requirement    with   a   beautifully    finished 
absolutely  perfect  water  Cooler.— THAT'S  WHY 

Delay  will  mean  lost  business— Order  at  once 

Mrm      V^JIQlJr  W  London,  Ont. 

Toronto     Montreal     London      Vancouver     St.  John,  N.  B.      Hamilton     Winnipeg      Calgary    Saskatoon 


G  G  &     G  lL      G  G  G  G  G         G  G 
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Dealers  Can  Reap  Good  Profits 

BY  SELLING 

Rogers   Portland   Cement 

This  is  a  cement  upon  which  every  architect  can  absolutely 

rely  as  it  has  proved  its  superior  weather-resisting  qualities 

by  its  past  service. 

ROGERS'   PORTLAND   CEMENT    has  great  strength, 

sets  evenly  and  is  absolutely  uniform  in  action. 

All  orders  receive  prompt   attention.  Our  service  is  quick 

and  efficient. 

ALFRED    ROGERS  LIMITED 

28  WEST  KING  STREET,  TORONTO 
N.  J.  DINNEN  &  CO.,  Western  Sales  Mgrs.,  WINNIPEG 


Git     G        G         G         G        G         G         G        G         G 
-JP      -IP      -+P      -fP      -+P     ^fP      -W      ^P     ^+P      ^+P 
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CYALE) 

No  Locks  are  Yale  Locks  unless  made  by  Yale  &  Towne 

You  will  find  that  it  pays 
you  to  carry  a  good  assort- 
ment of  Yale  night-latches, 
because  they  give  your  cus- 
tomers security,  while  the 
name  Yale  always  helps  the 
standing  of  the  store  that 
carries  Yale  goods. 


Yale  Cylinder 
Night-latch  No.  44 

A  combination  night-latch  and  dead- 
lock, offering  in  the  most  convenient 
form   the  highest  security  known. 

Back  up  our  Canadian  magazine  campaign 
with  good  store  and  newspaper  advertising. 
We  furnish  free  to  dealers: 


Window 
Displays 

ready  to  install, 
that  will  actu- 
ally sell  goods. 


Newspaper 
Advertisements 

ready  to  use  for 
your  own  local 
paper. 


Printed 
Matter 

for  you  to  send 
to  your  prospec- 
tive customers. 


Dealers'  Helps  are  shown  and  described  in  our  booklet 

"Suggestions  for  Selling  Yale  Night-latches." 

Send  for  this  and  for  our  booklet,  "Yale  in  Canada." 

Canadian  Yale  &  Towne  Limited 

Makers  of  YALE  Products  in  Canada:  Locks,  Padlocks, 
Builders'  Hardware,  Door  Checks  and    Chain   Hoists 

Gene-al  Offices  and  Works,  St.  Catharines,  Ont. 


C54-2 


Hoe,  Rake,  Shovel, 

Axe,  Adze,  Pick,  Sledge, 

Hay  Fork,  Manure  Fork, 

Peevie,  Spike  Maul, 

Cant  Hook, 

Hammer 

HANDLES 
Of  Quality 

WHIFFLETREES 

DOUBLETREES 

NECKYOKES 


Our  factory  is  located  in  the  centre  of 
the  Hickory,  Oak  and  White  Ash  belt  of 
the  Province  of  Ontario,  therefore,  we 
are  in  a  position  to  secure  raw  materials 
of  the  very  finest  quality  and  at  the 
lowest  possible  cost. 


The  many  repeat  orders  which  we  are 
constantly  receiving  are  proof  positive 
that  our  goods  and  their  profit-yielding 
qualities  appeal  to  the  trade. 


WRITE  FOR  CATALOGUE 
AND  PRICES  NOW. 

W.  C.  CRAWFORD  CO. 

LIMITED 
Tilbury,         ....         Ontario 
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The  Extra  Long   Fire   Travel   of 

The  Pilot 
Success  Furnace 


Is  one  of  the  many  quick  selling  features  of  this  high  grade  furnace.  It 
prevents  heat  from  going  to  waste  up  the  chimney — keeps  the  home 
comfortable  at  a  saving  in  fuel. 

The  Pilot   Success   gives  a   trade   winning  satisfaction.      Every 
user  is  an  enthusiastic  advertiser. 

Write  at  once  for  full  description. 

The  Hall  Zryd  Foundry  Co.,  Ltd, 

HESPELER,  ONTARIO 
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For  Quick  and  Satisfactory  Sales  Try 


U 


EMPIRE" 


HOT  AIR    REGISTERS 

These  are  two  popular  and  very  neat  designs  that  are  sure 
to  attract  those  who  are  interested. 

The  "Empire  Special"  Register  meets  the  demand  for  a 
register  with  a  large  opening.  Has  all  the  qualities  that  are 
required  to  assure  the  complete  satisfaction  of  the  user. 


EMPIRE  SPECIAL 

New    design,    made   in  full   sizes  from   7  x  10 

to   12  x  15 

Made    in    Japanned,    nickel-plated    and    oxidized 

Write   us   to-day    for  full   particulars,  catalogue 
and  discounts. 

Others  dealers  are  making  good  profits  by  handling 
this  line — you  can  do  the  same.  "We  guarantee  to 
please  you.  Do  not  Delay. 

THE 

Canadian  Heating  &  Ventilating 
Company,  Limited 


OWEN  SOUND 


ONTARIO 


MOORISH   DESIGN    CAST    REGISTER 
Made  in  full  sizes  from  7  x  10  to  12  x  15 


Or  The  Canadian  Heating  and  Ventilating  Co.  Branch  : 
521  Henry  Avenue,  Winnipeg,  Man. 


|jr~-- 


Chute   Open 


A   Real   Window 


Here's  A  Window  Chute 

That  Canadian  Hardware  Dealers  will  Find 
a  Profitable  and  Ready  Seller 

This  WINDOW  CHUTE  is  a  hard   service   chute   that    stands    hard 
knocks. 

Not  only  a  CHUTE  but  useful  EVERY  DAY  for  LIGHT. 

Saves  cost  of  a  FRAME  AND  SASH. 

No  HINGES  on  outside — looks  like  and  is  a  window. 

Easiest  chute  on  market  for  mason  or  carpenter  to  set.     No  slanting 
TOP  or  BOTTOM. 

CHUTE  will  not  RUST  OUT.    Is  strong  enough  to  support  wall  above 
it  without  buckling. 

Has  numerous  other  features.    Many  dealers  are  now  buying  in  car- 
load lots.    Let  us  submit  full  particulars. 

HOLLAND  FURNACE  CO. 

Sole  Manufacturers  and  Patentees 
HOLLAND  MICHIGAN 
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Tatei'tcd— Canada.  F.  bru   rv  'JO.  1SU2. 

— UniieJ  .Male-,  October  31,  1911. 


Standard 


It  is  a  door  check  and  hinge  combined. 

It  automatically  closes  the  door  without  a 

slam. 
It    prevents    children    from   being:   knocked 

down. 
It     prevents     injury     to    hands     if    caught 

when  door  is  closing. 
It  stops  door  exactly  at  center. 
It    holds    door    open    automatically    when 

desired. 
It   renders    the    action   of  door    absolutely 

noiseless. 
It  will  outwear  three  ot  the  spring  hinges 

now  in  common  use. 


DOUBLE  ACTING 
SPRING  FLOOR  HINGES 


REGULAR  KIND 


THE  STANDARD  MFG.  CO.,  Shelby,  Ohio,  U.S.A. 


Sell  This  WINDOW-CHUTE 


It  Brings  Excellent  Results 

Not  only  a  chute,  but  useful  every  day  for  light. 
Saves   the  cost   of  a  frame  and   sash. 
No  hinges  on  the  outside,  looks  like  and  is  a  window. 
Easiest  chute  on   the  market  for  the   mason   or  car- 
penter  to   set.     No   slanting   top   or   bottom. 
Will  not  rust  out,  and  is  strong  enough  to  support 
the   wall   above   it  without   buckling 
Locks   automatically   from    the    outside    by    merely 
closing  it. 

Can    be    opened    only    from    the   inside. 
No  climbing  over  a  dirty  coal  pile  to  lock  or  unlock. 
No   bolts,   hooks   or  clips  to   get  out  of  order. 
The    only    reiil    window    combination    hopper    coal- 
chute. 


Write  for  prices  and  full  particulars. 


D.  J.  BARKER  &  COMPANY 


PICTON,  ONT. 


Here  is  YOUR  Chance 

to    make    your    range     department    more 
profitable  and  more  satisfactory. 

Happy  Thought"  Ranges 

are  known  from  one  side  of  the 
continent  to  the  other  and  re- 
commended by  every  house- 
wife who  ever   used  them. 

The  "HAPPY  THOUGHT" 

works  equally  well  with  coal 
or  wood  and  gives  a  longer 
and  more  reliable  service 
than  any  other. 

This  is  not  a  claim,  but  a 
fact,  and  we  can  prove  it. 

Get  a  "HAPPY  THOUGHT" 

Catalog  at  once.  Each  sale 
brings  a  good  profit. 

The  William  Buck 
Stove  Co.,  Limited 

Saskatoon      Vancouver      Brantford      Montreal      Winnipeg 
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CANADIAN  TUBE  &  IRON  CO.,  ESS  a~d. 

OUR  NEW  BOLT  AND  NUT  DEPARTMENT  is  now   in  operation, 
and  we  are  fully  equipped  for  the  manufacture  of: 


CARRIAGE  BOLTS,  COACH  AND  LAG  SCREWS. 

TIRE  BOLTS,  MACHINE  BOLTS, 

SLEIGH  SHOE  BOLTS,  PLOW  BOLTS, 

TRACK  BOLTS,  SQUARE  NUTS,  HEXAGON  NUTS, 

BOILER  RIVETS,  TINNERS'  RIVETS, 

ETC. 


ASK  YOUR 
JOBBER  FOR 


ffi 


TRADE  MARK 

BRAND 


OUR  WROUGHT  PIPE 

Black  and  Galvanized,  Sizes  1/8  in.  to  4 
in.,  is  thoroughly  inspected  and  tested  to 
600  lbs.  pressure,  and  every  length  is 
branded  with  our  trade  mark. 


Also  NIPPLES 

Black  and  Galvanized 
All  Sizes. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED,  MONTREAL, 


Works  : 
Lachine  Canal 


WANTED— Live  Dealers 

TO  HANDLE  OUR  COPPER  COVERED  STEEL  CENTRE 
LIGHTNING  ROD 

The  Oldest  Established  Business  of  this  kind  in  Canada. 

Get  in  line  for  this  money-making  agency. 
Handle  a  good  rod  made  by  a  good  Canadian 
company  with  a  reputation. 

Our  Guarantee,  which  is  sent  with  each  rod, 
helps  to  sell  it. 

WRITE  TO-DAY  FOR  SAMPLES  AND  FULL  PARTICULARS 

Hamilton   Brass  Manufacturing   Co. 

(Successors)  Limited 

Hamilton,  .'.  .".  Ontario 


MAPLE    LEAF 

"Improved  Racer"  Cross  Cut  Saw 


This  saw  has  proved  itself  to  be  the  fastest  cutting  saw  in  use  to-day. 
The  cut  illustrates  the  wide  blade,  but  we  also  make  this  saw  in 
a  narrow  pattern,  thin  back,  which  is  especially  well  suited  for  small 
timber  or  pulpwood.   All  "MAPLE  LEAF"  saws  are  fully  guaranteed. 

WHEN    ORDERING    SPECIFY    "MAPLE   LEAF" 

Shurly-Dietrich  Co.,  Limited 


GALT,      ONTARIO 


and 


VANCOUVER,     B    C 
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—THE   DEFIANCE 

THE     MOST     POWERFUL 
REGISTER  IN  THE  WORLD 


I 


Fits  a  stack  head  EIGHT  INCHES  deep,  and  accom- 
modates either  a  12  in.  or  a  14.  in.  supply  pipe. 
Write  for  prices. 

Canadian   Ferrosteel   Co.,   Limited 

BRIDGEBURG,  ONTARIO 


wmiwW' 


rr  — 


* 


No.  1186  Coal  Grate 


MANUFACTURED  BY 


The  Ohio  Foundry  & 
Manufacturing  Co. 

STEUBENVILLE.  OHIO,  U.S.A. 

Manufacturers  of  all  styles  of  coal 
or  gas  burning  fire-place  goods, 
as  well  as  andirons  and  wrought 
fire-place  trimmings. 


IMPERIAL  —  STANDARD  —  SCALES 

400  Varieties                         Accurate,  Durable,  Well  Finished 
Send  for  the  large  128  page  catalog  and  prices,  No.  66 


Butchers'  Scales 

Bathroom  Scales 

Confectioners'  Scales 

Dairy   Scales 

Druggists'   Scales 

Foundry  Scales 

Grain  Warehouse   Scales 

Grain  Elevator  Scales 

Grocers'  Scales 

Tea  Scales 


Platform 
Scales 

All  Capacities 

300  Lbs.  to 
3000  Lbs. 


Letter  and  Postal  Scales 

Railway  Depot  Scales 

Railway  Track  Scales 

Rolling  Mill  Scales 

Salt,  Meat  and  Fish  Scales 

Stock  Scales 

Steelyards 

Weigh  Beams 

Union    Scales 

Etc. 


The  Burrow,  Stewart  &  Milne  Co.,  Limited 

HEAD  OFFICE  AND  WORKS  :  HAMILTON 

Offices  and  Warehouses  at  Toronto,  Montreal  and  Winnipeg 
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The    Hardwareman 

who  is  not 
handling  our 


"Metallic" 

Ceilings  and  Walls 

is  not  making  as  much 
money  as  he  might. 

How  about  you  ? 

WRITE    US    FOR    CATALOGUE    AND    PRICE-LIST. 


There  is  nothing  to  touch  "  Metallic  " 
for  Kitchen  Ceilings  and  Walls. 


THE  METALLIC  ROOFING  GO.  OF  CANADA,  Limited 


TORONTO,  ONT. 


MANUFACTURERS 


J 

WINNIPEG,   MAN. 


C91 


Pink's 

Lumbering 

Tools 


MADE  IN  CANADA 


The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand,  Australia,  Etc! 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 

Send  for  Catalogue  and  Price  List.  Long  Distance  Phone  No.  87. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware  Merchants. 


Manufacturers 
of 


The  Thos.  Pink  Company,  Ltd., 

PEMBROKE,  ONT. 


Lumber  Tools 
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WIRE  ROPE 


for 


Hauling  Threshing  Machines 

and  moving  Buildings 

Hay  Fork  Ropes,  etc. 

We  manufacture  all  kinds  of 
Wire  Rope  for  all  purposes. 

Wire  Rope  Fittings 

Wire  Rope  Grease 


THE  B.  GREENING  WIRE  CO.,  Ltd. 


Hamilton,  Ont. 


Montreal,  Que. 


ALL  YOUR  CUSTOMERS  WILL  WANT  THIS 

Here  Is  What  Has  Been  Needed  to  Make  Perfect 
the  Equipment  of  Fireless  Cookers 

"IDEAL"    TRIPLICATE   PAILS 
OF  PURE  ALUMINUM 

For  cooking  several  things  at  one  time 
in  one  compartment  of  a  Fireless  Cooker. 

Freight  Prepaid  on  First  Order  for  one  Dozen  or  More|Sets 

BIG  DEMAND  FOR  THIS  ARTICLE 

TRIPLICATE  PAILS  OF  ALUMINUM  is  what  has  been  lacking  to  make  the  equipment 
of  Fireless  Cookers  perfect.  As  always  we  lead  with  the  latest  and  best  cooking  devices — 
things  the  peorle  want.  These  pails  are  made  from  heavy  seeets  of  PURE  ALUMINUM, 
seamless  and   have  self-locking   covers.     Each  pail  has  capacity  for  two  quarts.     Three 

together  9i  inches  in  dia- 
meter. Same  diameter  as 
8-qt.  kettle. 

Not  only  the  IDEAL 
equipment  for  a  Fireless 
Cooker  (any  make)  but 
also  splendid  for  cooking 
several  things  at  one  time 
over  one  burner  of  a  GAS 
or  OIL  STOVE. 

Prices :  Retail  $3.00  per  set 

Dealers  $24.00  per  Dozen 
Sets. 

■  !  Made  Exclusively  by' 

THE  TOLEDO  COOKER  CO.,  1319  W.  Bancroft  St.,  TOLEDO,  OHIO 

LARGEST  MANUFACTURERS  OF  COOKERS  IN  THE  WORLD 


SPECIAL    OFFER    COUPON 
FOR  TRIPLICATE  PAILS 

TOLEDO   COOKER   CO.,   Toledo,   Ohio: 

I  understand  as  a  Special  Introductory  Offer 
to  dealers  on  your  Triplicate  Pails  of  Pure 
Aluminum,  you  will  PREPAY  freight  on  first 
order  for  one  dozen  or  more  sets. 

Send   me   doz.    Sets 

doz.     "Lifters" 

Name    

Address     

TERMS  :  30  days,  net  ;  2%  cash,  1  0  days. 


"  IDEAL  "  Fireless  Cook  Stove 

The  Cooker  with  the  "Water  Seal"  top. 
Pure  aluminum  lining  ;  vulcanized  solid 
oak  outer  casting. 

Finest   built.  Best  Cooking.  Handsomest 
Cooker  on  the  Market. 
Send  for  our  catalogues  and  prices  on  Steam 
and  Fireless  Cookers.     Write  to-day. 
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Preston  Metal  Garages 


have  met  with  such  favor  among  automobile  owners  that 
they  are  becoming  known  all  over  the  country.  In  order  to 
handle  inquiries  coming  in  we  want  agents  all  over  the 
country.     . 

Every  auto  owner  is  a  prospect.  Write  to-day  for  full  infor- 
mation in  regard  to  the  agency  for  your  territory. 


MENTION  HARDWARE  AND  METAL 


Metal  Shingle&  Siding  C 

PRESTON    ONT.  MONTREAL    QUE 


m 


Mil 


Si 


d 
ml 


You  Can  Sell  These  Machines  NOW! 

They're  hot  weather  washers  because  they  wash  clothes  thoroughly  without  any  labor 


They  Run  Themselves 


Agents: 

W.  L.  Haldimand  &  Son, 

MONTREAL 

H.  F.  Moulden  &  Son, 

WINNIPEG 


mer-Dowswell3  Limited 

HAMILTON,  ONTARIO 
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McCIary£  "Kootenay"  %d  Range 


A   Household   Favorite 
from  Atlantic  to  Pacific 

A  GREAT  SELLER 

Add  it  to  your  lines  and 
increase    your    business 


1912 
DESIGN 

Has  many  improve- 
ments and 
advantages  of  value. 


I-  >*,;  .  ' 


The  Features  that  Count 

The  GRATES  and  LININGS  are  SEMI-STEEL  and  Everlasting.  The  Burnished 
Top  only  requires  a  rub  with  a  cloth  or  piece  of  paper  occasionally — no  Blacklead 
or  Brushes.  The  SASK-ALTA  direct  draft  damper  is  the  best  known  and  has  been 
added  to  the  Kootenay  Range.      The   Nickelled  Oven   is   a   recognized  advantage. 

MXIaryfc 


'McClary"  on  Goods 
is  a  Quality  Name. 


Order  from  our  near- 
est branch  to-day. 


Toronto,      Montreal,      London,      Vancouver,      St.  John,  N.B. 
Hamilton,      Winnipeg,      Calgary,      Saskatoon 
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STANLEY  NO.  50  PLOW,  BEADING  and 
MATCHING  PLANE 

This  is  a  very  handy  tool  for  light  work,  and  will  sell  readily 
if  properly  displayed. 

With  each  Plane  are  furnished  7  plow  and  dado  hits,  7  beading 
tools  and  a  tonguing  tool. 

The  Plane  is  handsomely  nickel-plated  and  weighs  only  3%  lhs. 

ftulTanCJvel  Co. 

"New  Britain.Conn.U.SA 


TOWNSEND  MOWERS 

HAND  MOWERS  and  HORSE  MOWERS 

All  Our  Hand  Mowers 
Are  Ball  Bearing 

SENT  ON  THEIR  MERITS 


Write  for  Catalog 

S.  P.  Townsend  ®L  Co. 

ORANGE,  N.  J. 


Do  not  delay.     Write  us 

at     once     for     illustrated 

circulars  and  prices. 


Right  Now 

is  the  time  you  should 
stock  and  boost  the 

HAMILTON  RIFLE 

as  it  brings  good  results  with  every  sale.    It  is  SAFE,  STRONG  and  ACCURATE, 
with  few  working  parts,  which  can  easily  be  kept  in  order. 

This  22  calibre  rifle  sells  at  a  price  that  appeals  to  both  old  and  young,  and  its  service 
arouses  the  enthusiasm  of  every  user.     For  Sale  by  all  Jobbers. 

C.  J.  Hamilton  &  Son 


Plymouth,  Mich, 


CORRUGATED    IRON 

Ours  is  Absolutely  Straight  and  Uniform. 

EAVETROUGH,    CONDUCTOR    PIPE,  SKYLIGHTS,  ELBOWS,  RIDGE  ROLL, 

VALLEYS  AND  VENTILATORS 


When  in  a  Hurry  Order  From  Us. 


WHEELER  &  BAIN 


THE  QUICK 
SHIPPERS 


TORONTO 
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The    Fountain 
LAWN  SPRINKLER 


w 


"A    SPRINKLER    That    Every 
Household  Can  Afford  To  Buy" 

Try  it  on  your  own  lawn — Your 
customers  will  ask  "where  can 
I  get  one  like  it?" 
It  Really  Imitates  Nature 
Made  of  brass,  hand- 
somely polished, 
thoroughly 
good  and 
"looks 
it" 


With  Every   Order   of 

SIX  SPRAYERS  You  Get  a 

Very  Attractive  DISPLAY  BOX 


which  makes  selling  easy — Your  jobber  has 
it,  ask  him  and  be  sure  to  specify  the  "Marysville 
Fountain" — The  original    and  only    sprinkler   with 
The  "Mist-Like  Spray" 


The    Standard    Stamping    Co. 

No.  501  MAIN  ST.,  MARYSVILLE,  OHIO. 


Advantage  of  using  NAMCO 

MILLED  PRODUCTS 


'T^HE  extensive  knowledge  we  have  acquired 
along  the  line  of  special  operations,  makes  it 
possible  for  us  to  turn  out  milled  products  econom- 
ically without  the  loss  of  time,  or  waste  of  money 
common  to  ordinary  methods. 

T  TP  to  the  minute  methods  assure  customers  of  prompt  delivery,  and  accurate 

parts.     Regular  Nuts,  and  Cap  and  Set  Screws  in  all  popular  sizes  carried 

in  our   complete  stock   at   our  factory   and   warehouse.      Let   us   send    you   a 

booklet   on   either     Special    or    Standard    products    of    iron,    steel    or   brass. 


The   National-Acme  Manufacturing  Company 

MONTREAL,  ST.  HENRI  AT  G.T.R. 
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KNOW  YE 


All  Users  of  Sheet  Metals 


that  the 


Chicago  Steel  Bending  Brakes 


America's  Greatest  Brakes 


Are  Now  Made  in  Canada 


FOR 


Bending   Sheets  of   all  Thicknesses   and    Lengths 

Write  for  New  Catalogue  and  Prices,  which  are  low. 

EDWARD  DREIS, 

Manager 
CHATHAM,  -  -  ONTARIO 
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fivdell-ZJxatfx 


Hack    Saw    Frames 
38 


_  _.  * 


Stvles  {  ManY  °f  which  it  will  pay  you  to  stock  and  push  because  there  is  a  steady 

^   ,  demand  for  tools  of  this  character. 

and  j  There  is  a  frame  to  meet  every  job  from  a  bicycle  spoke  to  a  large  girder. 

Sizes  (  The  saws  used  are  of  our  well  known  brand  the    (f^\ 

GOODELL-PRATT  COMPANY, 


GREENFIELD, 


CovdeU-ffiatfA 


MASS.,  U.S.A. 


SELL  THE  HIGHEST  QUALITY 

Boker's  "Tree"  Brand  Cutlery 

The  Cutlery  With  A  Reputation 


Pocket  knives  and  cutlery  bearing  the  "Tree"  are  as  near  perfection  as 
science,  skilled  labor  and  over  half  century  of  practical  experience  can  pro- 
duce. They  are  hand  forged,  hardened  and  tempered.  Made  from  extra 
refined  cutlery  steel.  Each  knife  is  carefully  hand  honed.  Unconditionally 
guaranteed.    Ask  your  jobber  to  show  you  the  "Tree"  Brand  line. 

FOR      SALE      BY      ALL      LEADING     WHOLESALE     HARDWARE     HOUSES. 
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We   Are   Pushing  The  Goods 

All  you  have  to  do  is  to  pocket  the  profits  !  Twentieth  Century  Barn  Door  Hangers 
are  making-  big  business  for  dealers.  Write  us.  Get  our  proposition.  Also  you  ought 
to  be  handling  the 

CANNON    BALL 
BARN  DOOR  HANGER 


— the  biggest  seller  on  the  market.  Frictionless,  noise- 
less, tandem,  flexible,  roller  bearings,  light  and  easy 
running.  Wheels  completely  enclosed  in  track — 
absolutely  water  and  bird  proof. 

These  two  leaders — 20th  Century  and  Cannon  Ball — 
turn  your  money  over  quickly.  They  give  satisfaction 
— bring  your  customers  back  for  more. 

Easy  to  carry  in  stock — 2  and  3  foot  sections  crated 
so  you  can  put  96  or  100  feet  under  your  counter.  Con- 
venient for  the  farmer  to  take  home — easy  to  erect. 
Line  up  absolutely  as  straight  and  smooth  as  10-foot 
sections. 


Get   Our   Dealer 
Proposition 

All  this  means  bigger  business 
for  you  !  Drop  us  a  line.  Let  us 
tell  you  about  our  splendid  dealer 
proposition.  You'll  be  interested. 
Just  give  us  your  name  and  address. 

Do  it  now  ! 


Hunt-Helm-Ferris  &  Co. 


STAR^LINt 


178  Hunt  Street, 


HARVARD,  ILLINOIS 


(37) 


Complete  stock  carried  by  Our  Western  Representatives : 

MACKENZIE  BROS.,  Winnipeg,  Manitoba. 

MERCHANTS  HARDWARE  SPECIALTIES,  Ltd.,  Calgary,  Alta. 
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OAKVILLE    PURE    ALUMINIUM 
COOKING    UTENSILS 

WILL  OUTWEAR  ANY  WARE 

Each  article  made  from  a  single  piece  of  Aluminium.     No  cracks  or  seams,  will  not 
scorch  or  burn.     Heat  passes  through  aluminium  two  or  three  times  as  fast  as  through 
tin  or  iron,  cooking  food  more  quickly.     Very  attractive  satin  finish,  making  excellent 
displays  on  shelves  or  windows.    Their  fine  appearance,  backed  by  their  finer  quality,  make  them  quick  sellers. 

Our  Guarantee — If  the  goods  are  not  satisfactory,  return  them  at  our  expense  and  we  will  return  your  money,  or  credit  your  account. 

WRITE   FOR    TERMS   AND    FULL    PARTICULARS.      PROMPT  SHIPMENT. 

THE  WARE  MFG.  CO.,  LIMITED,        Offices:  220  King  St.  W.,  Toronto        Factory  at  Oakville,  Ont. 


Wrought  Steel 


Reversible 
Loose   Pin 


Butts 


ANOTHER  OF  OUR 
"QUALITY"  LINES 


A  LITTLE  BETTER 
THAN  THE  ORDIN- 
AR Y  BUT  NO 
HIGHER   IN   PRICE. 

Now  is  the  time  to  stock  up — 
Send  for  our  catalog  of  Butts, 
Hinges,  Light  T  and  Strap 
Hinges,  Heavy  T  and  Strap 
Hinges,  Latches,  Door  Bolts, 
Hitching  Rings,  Etc. 


THE  MONTREAL  HARDWARE  MFG.  CO.,  Limited 


MONTREAL 


QUEBEC 


WE 
WANT 


MAN 


of  good  character,  in  each  city,  town  and  village  in  Canada,  where  we  are  not 
already  represented,  to  act  as  our  , 

SPECIAL  CIRCULATION  REPRESENTATIVE. 
Work  is  dignified  and  educative.    Previous  experience  unnecessary.    Dutiea  at 
first    need  not  interfere  with  your  present  employment. 

WE  WILL  ASSIST  THE  RIGHT  MAN  TO  BECOME  INDEPENDENT 
FOR  LIFE. 

If  you  are  making  less  than  $100.00  a  month,  and  are  trustworthy  and  am- 
bitious to  learn  and  become  competent  to  handle  our  business  in  your  vicinity, 
write  us  at  once  for  full  particulars. 

MACLEAN  PUBLISHING  COMPANY, 

143-149  University  Ave.,  Toronto,  Ont. 
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New  Browning  Automatic 

High  Power  Rifle 


Qaverhill 
Learmont 


Uses  the  .35  calibre  rimless 
smokeless  cartridges  which  have  a  penetra- 
tion in  pine  at  25  yards  of  1\  inch.  Recoil 
operated  so  that  shots  will  follow  each  other  in  rapid  succession 
byjsimply  pressing  finger  on  trigger.  Fitted  with  swivels  for 
sling  strap.  High  grade  walnut  stock,  22^  inch  Krupp  ordnance 
steel  barrel. 

Bayard  Automatic  Pistol 

Blued  finish,  5  shot  capacity,  using  .32 
calibre  rimless  smokeless  cartridges, 
having  a  penetration  of  four%  inch  pine 
boards  at  ten  yards.  Neatest  auto- 
matic pistol  made  to  take  this  high 
power  cartridge.     Now  used  by  many  leading  banks. 

Iver  Johnson  Safe  Revolvers 

WITH  COIL  SPRINGS 

Recent  improvements  in  Iver  Johnson  revolvers 
make    them   stronger    and  safer 
than  ever.      Hammer  or   Ham- 
merless    styles    in    stock,    either 
blued  or  nickel  finishes. 

NEW  SPORTING  GOODS  CATALOGUE  IS  READY 

CA VERHILL,  LEARMONT  &  CO. 

HARDWARE,  CUTLERY  and  METAL  MERCHANTS 

MONTREAL 
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Making  a  Flat  World 
Round 


When  Columbus  set  out  to  reach  India  by  sailing  west- 
ward, he  met  with  opposition  and  ridicule.  He  believed  the  earth  to 
be  round. 

Wise  men  held  that  it  was  flat — that  Columbus  was  mad — and  that 
he'd  fall  off  somewhere  if  he  departed  from  established  beliefs. 

But  Columbus'  belief  found  him  a  continent  and  made  him  blessed 
of  memory. 

The  Business  World  is  flat  to  some  men.  Their  profit- 
bearing  shores  of  Opportunity  stretch  only  so  far  as  their  grandfathers 
trod.  Custom,  superstition  and  apathy  have  set  them  confines  which 
they  may  not  pass. 

For  instance,  they  believe  the  business  year  is  a  flat  one — not  an  all- 
year  round  of  trade,  with  East  joining  West,  with  Spring  merging 
into  Autumn — but  just  two  distinct  seasons,  with  sawed-off  edges  gaping 
into  space. 

They  confine  their  activities  to  a  Spring  trade  and  to  a  Fall  trade.  To 
them  there  is  no  intervening  continent  with  stores  of  waiting  wealth. 
Their  world  is  flat.  They  have  not  explored  the  mid-year  months  of 
Summer  trade.    June,  July  and  August  are  never-never  land. 

Surely  this  conception  of  Summer  as  a  "dull"  season  is  as  fallacious  as 
the  delusion  that  the  earth  was  flat.  People  have  just  as  much  money 
in  the  hot  weather  and  spend  quite  as  freely  as  in  Spring  and  Fall 
Granted  that  they  are  not  buying  skates  and  snow  shovels  in  August, 
yet  they  are  buying  staple  articles.  Furthermore,  they  have  an  eye 
on  luxuries  and  comforts  they  are  counting  upon  purchasing  in  the  Fall. 

The  modern  Columbus  has  discovered  this  Summer  Trade 

— this  golden  West  lying  between  the  known  continents  of  old  beliefs. 
Departing  from  established  habit,  many  have  made  their  energies  and 
their  Advertising  an  all-year-round  proposition. 

Keeping  up  Advertising  during  the  Summer  months  not  only  links 
your  Spring  and  Fall,  but  produces  rich  harvests  from  the  Summer 
months  themselves. 

Advice  regarding  your  advertising  problems  is  available  through  any  recognized  Canadian 
advertising  agency,  or  the  Secretary  of  the  Canadian  Press  Association,  Eoom  503,  Lumsden 
Building,  Toronto.     Enquiry  involves  no  obligation  on  your  part — so  write,  if  interested. 
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CMiAD* 


"QUEEN'S  HEAD" 

Galvanized  Iron 

Its  popularity  never  diminishes. 


John  Lysaght,  Limited         A.  C.  Leslie  &  Co.,  Limited 
Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


INGOT  METALS 


Aluminum         Antimony 


Copper 
Lead 


Spelter 
Tin 


For  Lowest  Prices  and   Prompt  Deliveries 

Enquire  from  "  The  House  for  Metals." 

A.  C.  LESLIE  &  CO.,  Limited 

MONTREAL 


CONNOR 


BALL 
BEARING 


WASHER 


Get  a  Copy  of  Our 
New  Catalog. 

We  have  just  issued  a  new  catalogue, 
illustrating  and  describing  the  Connor  Line 
of  Washing  Machines  and  Wringers.  Among 
other  things,  it  gives  complete  particulars 
about  the  recent  improved  features  that 
make  the  Connor  Ball  Bearing  Washer  an 
exceptionally  good  washing  machine  for  the 
hardware  dealer  to  handle.  These  improved 
features  appeal  to  women  and  make  the 
washer  easy  to  sell.  Just  get  a  copy  of  our 
new  catalogue  and  learn  what  they  are. 

J.  H.  Connor  &  Son 

Limited 
Ottawa  Ontario 
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NOT  A  BIG  "AD." 


On,  Gc/.for  Ontattm 
F\nti -Dust 

DISIIWECTANT   SWEEPING  POWDER 

id  7mjncmcl£ec[fy(m$idVriiwlm 
nNTi-DU5T  ftouatted  the  j&ePtaotdincm/  (iuaM& 

cfHting  a  ^femg  dkin^ctcmt,  Mifoy  rtwtfk  cmd 
cU^eaMgrnmc  and  pel  Aa4a  c&m  M&wmdmeS 
o(iune,  Pied.  M  effect  on  cazfietd  id  Mmw/wflfc.  1/ovo 

ArLcti&L Afiwti  mjumeofm  Mewd-makimM&rMtfe 
th  (fm^MiaS  #Jieea&  Mo,  dCimitecL  fc?'  detai£d 

Shpho   Mm  Co,  Limited  Montreal  P  Q. . 
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Secrets  of  Success  in  Window  Dressing 

Love  of  the  Work  and  Co-operation  are  Assets  Which  Lead  to  Besultful  Dis- 
plays— How  Display  Can  be  Arranged  at  a  Small  Cost — The  Author  of  This 
Article  does  Not  Spend  Over  Five  Dollars  a  Year,  But  Manages  Nevertheless  to 
Produce  Elaborate  Window  Trims — Other  Pointers. 

Written  for  Hardware  and  Metal  by  R.  H.  Thornhill,  of  P.  Hymmen  Co.,  Berlin. 


There  is  no  doubt  whatever  that  win- 
dow dressing  is  not  only  now  receiving 
the  close  attention  it  deserves,  but  it  is 
more  and  more  becoming  recognized  that 
it  must  be  in  harmony  with  the  daily 
or  weekly  newspaper  advertising.  On.> 
strengthens  the  other.  In  fact,  show  me 
good  newspaper  advertising  and  ten 
chances  to  one  it  goes  with  good  snappy, 
up-to-date  window  displays. 

This  is  due  to  the  closer  attention 
given  by  stores  to  changing  displays 
much  more  often  and  to  a  great  extent 
due  to  the  energetic  steps  taken  by  man- 
ufacturers to  supply  proper  window  dis- 
plays and  accessories,  including  show- 
cards  and  cutouts. 

Window  dressing  is  an  art.  It  rises 
or  falls  just  as  one  throws  ones  whole 
heart  into  the  matter.  Some  of  ns  do  it 
because  it  is  part  of  the  daily  business, 
some  of  us  do  it  because  we  love  the 
work.  Number  me  among  those  who 
glory  in  a  fine  display.    I  take  the  stand 


The  writer  of  this  article  has  won 
first  prize  in  Hardware  and  Metals 
Christmas  window  contests,  for  plac- 
es over  5,000,  for  two  consecutive 
years.  In  the  accompanying  article 
he  sets  forth  some  of  the  plans  which 
he  follows.  They  are  practical  and 
well  worth  consideration.  Mr. 
ThornhiU's  statement  that  his  ex- 
penses for  a  year  do  not  exceed  five 
dollars  is  one  of  distinct  interest. 


that  as,  to  a  great  extent  we  are  judged 
by  the  company  we  keep,  so  is  the  mod- 
ern retail  store  judged  by  the  window 
displays.  For,  as  the  eye  is  the  index 
Lo  the  mind,  so  is  the  window  the  index 
to  the  store,  the  stock,  and  the  policy. 
Some  displays  stick  out  like  a  sore 
thumb;  some  simply  are  there  and  at- 
tract no  attention.  The  ones  that  stick 
out  are  an  investment,  those  that  simply 


exist  to  fill  up  the  window  are  an  ex- 
pense pure  and  simple. 

Now  as  the  old  French  saying  is  "to 
get  back  to  our  muttons" — in  my  judg- 
ment the  best  results  are  to  be  obtained 
when  the  windows  are  cased  in  at  the 
back;  I  use  steps  and  pedestals  with 
various  floor  coverings  to  change  the 
color  and  arrangements. 

The  Material  Needed. 

An  original  investment  in  the  spring 
of  twenty-five  yards  of  cheese  cloth  or 
colored  cotton,  or  even  cheap,  black  or 
colored  velveteen  lasts  the  year  with 
overlays  in  strips  of  a  good  color. 

Many  of  my  windows,  owing  to  this, 
do  not  cost  a  cent  above  the  initial  cost 
of  materials. 

Keep  Tab  on  Sales. 

Strange   as   the   figures   may   seem,   I 
figure  my  window     display     cost  to  be 
about  five  dollars  a  year.     It  is  not  the 
expense  that  stands  between  good  and- 
bad   windows,  it   is  the   "Know  How" 


.4  tool  window  recently  dressed  by  R.  H.  Thornhill — It  presents  a  complete  assortment  of    tools,    arranged 

in  most  skillful  manner, 
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the  chief  ingredient  in  this  being  a  love 
for  the  work,  plus  good  stock. 

We  know  what  our  windows  do,  be- 
cause we  are  in  direct  touch  with  every 
sale  through  the  cash  registers  and  a 
good  system  of  departmental  dissection 
of  daily  sales. 

I  am  a  strong  believer  in  the  "One 
Line"  window  display.  It  tells  the  tale 
and  tells  it  in  clarion  notes  that  are 
heard. 

I  am  fortunate  in  being  able  to  get  in- 
dividual window  display  cards  from  one 
who  loves  that  work  just  as  much  as  I 
love  window  dressing,  and  good  show- 
cards  mean  a  lot,  even  with  the  best 
windows.  They  focus  the  attention  on 
a  word  of  sentence  that  tells  the  story 
briefly,  but  convincingly. 

The  simpler  they  are  the  better;  in 
our  trade  TONE  counts,  catering  as  we 
do  to  the  medium  and  better  class  of 
trade  of  a  large  community. 


R.  H.  Thornhill. 


We  price  everything  in  plain  figuras 
in  the  window  and  in  the  store.  We  have 
but  one  price,  the  lowest  possible  for 
cash.  In  our  windows,  however,  we  use 
a  uniform  card  printed  in  two  colors 
embodying  our  trade  name  in  the  same 
design  as  figures  in  all  our  newspaper 
advertising,  in  fact  we  have  cards  read- 
ing, "As  advertised  to-day  in  the  News 
Record. ' ' 

I  cannot  refrain  from  here  expressing 
my  idea  that  what  success  has  come  to 
me  in  window  dressing  is  due  to  my  love 
for  the  work  plus  the  hearty  and  con- 
tinuous support  of  the  members  of  the 
hardware  firm  I  have  the  honor  to  serve. 
That  means  a  lot  as  any  window  dresser 
will  tell  you.  I  wish  "Hardware  and 
Metal"  every  success  in  its  laudable  de- 
sire to  help  the  entire  trade  to  better 
realization  of  the  importance  of  good 
window  displays  and  anything  I  can  do 
to  help  on  the  good  work  please  call 
upon  me. 


Stimulating  Trade  in  Midsummer 

Dealers  Should  Take  Measures  to  Ward  Off  the  Slackness — Work  Hard  and 
Feature  the  Right  Kind  of  Goods — No  Reason  Why  Business  Should  Not  be 
Kept  up  to  the  Notch — Methods  of  Maritime  Finns. 


Down  in  the  Sunny  South,  the  darkies 
put  knots  into  their  kinky  hair  to  scare 
away  witches.  The  same  manner  of 
hair  dressing  is  resorted  to  if  the  idea 
gets  into  Sambo's  head  that  someone  is 
"digging  roots"  for  him.  It  is  a  talis- 
man or  a  charm  to  ward  off  evil.  The 
average  baseball  player  is  equally  care- 
ful to  break  up  hoodoos  and  jolt  jinxes. 
If  a  team  discovered  there  were  thirteen 
men  seated  on  one  bench,  they  would 
expect  to  lose  thirteen  games  in  a  row. 
Ever  see  a  player  stride  up  to  the  plate 
with  his  fingers  crossed?  The  writer 
has;  and  he  was  a  big  leaguer  at  that. 

Delusions,  of  course,  and  of  the  worst 
kind.  But  darkies  and  ball  players  are 
not  the  only  ones  who  bring  delusions. 
Plenty  of  retail  merchants — and  many 
of  them  hard-headed  hardwaremen  too 
— believe  that  business  is  going  to  fall 
off  when  the  summer  season  arrives. 
They  take  it  for  granted  that  when  Old 
Sol  turns  on  full  power,  the  retailer  will 
see  only  such  customers  in  his  store  as 
are  driven  there  by  dire  necessity.  Un- 
like the  darky  and  the  ball  players,  how- 
ever, they  do  nothing  to  ward  off  this 
"mid-summer  hoodoo."  They  sit  down 
resignedly  and  wait  for  the  fall  with  its 
usual  rush  of  business. 

And  yet  there  is  a  charm  to  ward  off 
summer  slackness.  Work  a  little  harder 
instead  of  a  little  easier  and  feature  the 
right  kind  of  goods.  There  is  this  much 
truth  in  the  idea  that  mid-summer  brings 


a  slackening  trade;  people  do  as  little 
as  possible  and  are  inclined  to  let  shop- 
ping slide.  On  the  other  hand,  the  warm 
weather  creates  certain  conditions  which 
open  possibilities  for  trade  in  certain 
lines.  By  taking  advantage  of  these  con- 
ditions, the  hardwareman  can  make 
enough  sales  to  cover  what  he  loses  in 
other  ways. 

People  leave  town  on  vacations,  it  is 
true.  Statistics  show,  however,  that 
there  are  never  more  than  10  per  cent, 
of  the  population  away  from  any  one 
place  at  one  time.  When  people  go  to 
summer  cottages,  they  generally  find  it 
necessary  to  buy  more  articles  in  ad- 
vance than  they  would  have  required  had 
they  stayed  at  home. 

It  is  interesting  to  note  the  methods 
adopted  by  progressive  dealers  to  fight 
off  the  depression.  With  the  prospect  of 
slackness,  they  find  it  necessary  to  cope 
against  it  by  making  extra  efforts  to  in- 
duce trade.  A  representative  of  Hard- 
ware and  Metal  made  a  tour  of  a  num- 
ber of  important  places  in  New  Bruns- 
wick within  the  last  week  and  found 
that  a  number  of  firms  were  conducting 
effective  mid-summer  campaigns..  The 
following  despatch  tells  of  the  methods 
followed  by  these  firms: — 

St.  John,  N.B.,  July  22.— The  win- 
dows of  the  local  hardware  stores  tell 
their  own  story,  and  the  advertising  mat- 
ter sent  out  or  used  in  the  daily  press 
adds   another  chapter  while  the   climax 
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is  found  in  the  jingle  of  the  cash  reg- 
ister and  the  recording  of  increased 
sales.  The  plan  of  campaign  is  an  ex- 
tensive one  and  is  carefully  attended 
to,  for  with  warm  weather  and  holiday 
thoughts,  it  is  difficult  to  cause  the  trend 
of  mind  of  the  public  to  turn  to  making 
purchases  of  hardware  goods.  But  deal- 
ers realize  the  advantage  they  have  over 
others,  and  hence  their  action  in  featur- 
ing such  lines  as  are  needed  for  outings, 
about  summer  homes,  camping  trips,  or 
on  the  farm.  By  continually  "boost- 
ing" the  same,  they  find  that  their  ef- 
forts have  proven  satisfactory. 

For  instance  the  firm  of  Emerson  & 
Fisher  put  in  a  hammock  window  in 
their  store  on  Germain  street  which  at- 
tracted considerable  attention.  Those 
who  knew  the  delights  of  summer  life 
aided  by  having  a  hammock  or  two 
about  the  premises  were  envious  of  the 
cosiness,  ease,  and  picturesqueness  of 
the  scene.  Special  values  were  advertis- 
ed and  good  sales  resulted.  Tennis  sup- 
plies, rackets,  nets,  tapes,  covers,  etc., 
were  featured  and  a  fairly  brisk  de- 
mand developed  in  these  lines. 

To  take  advantage  of  the  fine  summer 
nights,  "sleeping  out  on  your  back 
lawn  in  one  of  our  tents,"  "getting 
next  to  nature,"  and  "living  the  simple 
life,"  etc.,  was  an  idea  boosted  by  T. 
McAvity  &  Sons,  St.  John,  and  Jas.  S. 
Neil  &  Sons,  Limited,  Fredericton,  both 
(Continued  on  page  46) 


Have  Prices  on  Hardware  Increased  ? 

Cutlery  is  Taken  up  in  This,  The  Sixth  Article  of  the  Series  on  Price  Problems 
— Cutlery  is  Cheaper  Than  it  Was  Twenty  Years  Ago,  But  the  Cost  of  Manu- 
facture is  Less — The  Quality  Has  Been  Greatly  Improved — An  Important  Point 
For  the  Dealer. 


In  starting  to  compare  prices  of  to- 
day in  any  manufactured  line  of  goods 
with  prices  of  yesterday,  one  is  immedi- 
ately confronted  with  serious  difficulties. 
There  have  been  such  improvements  and 
changes  effected  in  all  manufactured 
goods  that  their  very  nature  has 
been  changed  The  article  sold 
to-day  is  vastly  different  from  that  o> 
twenty  years  ago.  Conditions  have 
changed  just  as  radically.  Comparisons, 
it  is  said,  are  odious;  sometimes,  they 
are  well  nigh  impossible. 

The  student  of  comparative  prices  is 
in  his  element  when  dealing  with  certain 
lines,  foodstuffs,  for  instance.  The 
beefsteak,  the  loaf  of  bread  and  the 
prune  of  to-day  are  the  same  as  they 
were  twenty  years  ago.  The  statistician 
gets  along  swimmingly  when  dealing  with 
such  unchangeable  commodities  but  when 
he  comes  to  certain  lines  of  hardware, 
as  Mark  Twain  would  say,  "his  tail 
droops. ' ' 

Consider  cutlery.  The  output  of  the 
cutlery  manufacturers  is  radically  dif- 
ferent from  the  goods  placed  on  the 
market  two  decades  ago.  Conditions  are 
altogether  different.  Under  the  circum- 
stances, how  can  it  be  determined 
whether  prices  are  higher  or  lower? 

As  a  plain  matter  of  fact,  cutlery  costs 
less  to-day  than  it  did  in  the  early  nine- 
ties; and  this  despite  the  fact  that  mod- 
ern cutlery  conforms  to  more  exacting 
standards  and  has  most  certainly  been 
placed  on  a  higher  scale.  An  American 
contemporary  recently  made  the  state- 
ment that  "silver  plated  solid  steel 
knives,  12  d.  quality,  twenty  years  ago 
were  selling  at  $3.50  to  $4.00  a  dozen; 
now  the  average  price  is  $2.25.  Common 
goods  twenty  years  ago  brought  $10.00 
per  gro.,  now  the  price  is  $6.50."  These 
figures  show  a  rather  marked  decline. 
They  represent  the  trend  of  prices  here, 
in  some  lines  at  least,  fairly  accurately. 
Lighter  and  Neater. 

The  cutlery  of  to-day  is  lighter  and 
neater  than  the  old-time  patterns.  The 
designs  and  styles  are  more  artistic.  At 
the  same  time,  the  goods  now  being  pro- 
duced are  more  suitable  for  every-day 
use,  more  convenient.  The  modern  ar- 
ticle could  not  have  been  put  out  twenty 
years  ago  for  anything  like  the  price 
then  charged. 

Production  Costs  Less. 

It  must  be  borne  in  mind,  however, 
that  the  cutlers  have  made  vast  strides 


toward  increased  efficiency.  Methods 
have  been  improved.  Machinery  has 
lessened  the  labor  and  increased  the  out- 
put. Hand  work  has  been  largely  dis- 
counted. 

The  cutlery  industry  has  indeed  made 
rapid  strides.  A  piece  of  steel  is  put 
into  one  end  of  a  machine  and  comes  out 
at  the  other  a  pocket-knife.  No  wonder 
then  that  knives  can  be  put  out  at  such 
low  prices.  The  cutler  of  to-day  has  so 
increased  his  efficiency  that  he  can  pro- 
duce goods  at  a  much  less  cost  than  he 
did  twenty  years  ago. 

Labor  is  Higher. 

Labor  costs  more,  it  is  true.  Wages 
have  advanced  probably  25  to  50  per 
cent.  But  when  a  workman  turns  out 
one  thousand  knives  in  the  time  that  he 
formerly  turned  out  two  hundred,  the  re- 
sult is  a  gain  for  the  manufacturer  after 
allowing  a  higher  wage.  Improved  fa- 
cilities and  increased  efficiency  have  done 
this. 

Material  on  the  whole  is  not  quite  as 
expensive.  Silver  is  lower.  The  meth- 
ods of  manufacturing  steel  have  been 
so  wonderfully  improved  that  the  cutler 
makes  a  big  saving  there. 

On  the  other  hand,  the  cost  of  mat- 
-erial  for  specialty  lines  has  been  soar- 
ing. Mother-o  '-pearl  for  handles  has 
advanced  from  30  to  40  per  cent.  Those 
who  are  in  close  touch  with  the  situa- 
tion state  that  further  advances  are 
pending  in  mother-o '-pearl,  owing  to 
the  big  demand  and  the  scarcity.  The 
price  of  ivory  has  been  doubled.  Buf- 
falo horn  is  very  much  higher;  stag  is 
10  to  15  per  cent,  higher;  cocobola  has 
doubled  in  price ;  ebony  has  advanced 
over  60  per  cent. ;  bone  is  over  30  per 
cent,  higher.  It  is  practically  certain 
that  the  upward  trend  in  these  lines  is 
permanent  for  the  material  is  becoming 
harder  all  the  time  to  obtain.  The  ele- 
phant is  becoming  scarce  and  his  tusks 
are  hard  to  obtain.  All  of  the  larger 
orders  of  animal  life  with  tusks  and 
horns  are  being  thinned  out  and  total 
extinction  is  far  from  an  impossibility. 
Prices  are  likely,  therefore,  to  become 
higher  rather  than  lower. 

Quality  is  Higher. 

There  are  exceptions  to  every  rule  and 
there  are  always  individuals  to  stand  out 
against  the  general  consensus  of  opinion. 
As  a  result  there  will  always  be  a  few 
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individuals  to  contend  that  the  goods 
made  and  sold  in  the  "good  old  days" 
are  superior  in  every  way  to  modern  pro- 
ducts. Some  will  tell  you  that  the  cut- 
lery made  twenty  years  ago  was  better 
than  the  kind  sold  to-day.  Such  opin- 
ions to  the  contrary,  the  improvement 
in  quality  of  modern  products  is  very 
marked.  People  have  demanded  a  bet- 
ter class  of  goods;  and  they  have  got 
what  they  demanded. 

It  is  interesting  to  note  that  the  de- 
mand has  veered  to  the  better  grades; 
and  here  we  lay  our  finger  on  the  basic 
reason  for  the  advance  in  prices  in  other 
kinds  of  goods.  It  is  not  so  many  years 
ago  that  the  majority  of  families  used 
pewter  knives  and  forks  for  ordinary 
use,  keeping  the  silver  wrapped  up  in 
chamois  and  put  away  for  use  when 
there  was  "company."  How  many 
families  use  pewter  nowadays?  The 
number  is,  comparatively  speaking,  very 
small  indeed.  Beside  your  plate  you 
find  a  variety  of  knives,  forks  and 
spoons,  of  all  shapes  and  sizes.  Each 
has  it's  separate  and  distinct  use  and 
woe  betide  the  luckless  wight  who  uses 
any  piece  at  the  wrong  time !  It  is  not 
only  in  the  families  of  the  plutocrats 
that  this  plenitude  of  cutlery  is  found 
People  who  used  pewter  twenty  years 
ago  have  cutlery  now  for  every  course. 

To  sum  it  all  up,  cutlery  is  undoubt- 
edly cheaper  now  than  it  has  been  in 
the  past.  Conditions  have  changed,  of 
course,  making  the  reduction  a  natural 
sequence  of  the  improved  methods  of 
manufacture.  Putting  reasons  and  ex- 
planations in  the  background,  however, 
one  fact  stands  out.  Cutlery  sells  for 
less.  In  this  day  of  continuous  in- 
crease, the  fact  is  somewhat  unique,  and 
the  hardwareman  should  make  good  use 
of  it.  To  sell  a  better  article  at  a  lower 
price  should  be  a  comparatively  easy 
feat. 

Play  the  price  argument  strong  with 
prospective  customers,  Mr.  Dealer. 


FIRE  PLACES— MANTLES. 

B.  F.  Ahrens,  Hanover,  Ont. — "Kind- 
ly inform  me  what  firms  manufacture 
fire  places  and  mantles.  Gait  Stove  & 
Furnace  Co.,  Gait,  Ont. ;  Barton  Netting 
Co.,  Windsor,  Ont.;  Ohio  Foundry  Co., 
Steubenville,  Ont. 
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WANT  PREFERENTIAL  DUTY. 

It  is  reported  that  a  deputation  of  Welsh  tinplate 
manufacturers  waited  upon  Hon.  Geo.  E.  Foster  in  London 
the  other  day  and  urged  upon  him  the  advisability  of 
Canada  putting  a  five  per  cent,  duty  on  American  plates. 
There  has  ben  more  or  less  agitation  in  that  quarter  for 
some  time.  Recently  a  deputation  presented  facts  to 
Lord  Strathcona  bearing  on  the  rapidity  with  which  the 
American  tinplate  manufacturers  have  been  gaining  the 
upper  hand  on  the  Canadian  market.  It  was  shown 
that  United  States  exports  of  tinplate  to  Canada  had 
enormously  increased  within  the  last  few  years.  At  one 
time  Canada  looked  almost  entirely  to  Wales  for  her 
supply  of  tinplate,  but  the  trade  has  been  veering  most 
rapidly  toward  our  American  neighbors. 

The  chief  reason  for  this  change  is  that  the  American 
home  market  has  been  dull  of  recent  years,  forcing  the 
manufacturers  there  to  look  for  export  trade.  Naturally 
they  hirned  toward  Canada,  and,  finding  the  Welsh  firmly 
entrenched,  they  resorted  to  the  argument  of  lower  prices, 
always  a  convincing  and  potent  one. 

The  tinplate  consumption  in  Canada  has  developed 
enormously  and  is  showing  every  sign  of  continuing  to 
grow.  The  question  opened  up  is,  therefore,  of  deep 
interest. 


not  draw  careful  conclusions.  Seeing  a  column  and  a  half 
of  solid  matter,  filled  with  complaints  and  the  recital  of 
instances  where  the  writer  has  been  "bamboozled,"  many 
readers  will  get  the  impression  that  pernicious  trade  con- 
ditions pertain  in  Canada,  that  it  is  a  land  swarming  with 
sharpers  and  manufacturers  of  cheap  goods.  It  is  hardly 
necessary  to  state  that  such  is  not  the  case.  Trade  in 
reality  is  in  a  particularly  healthy  condition  in  Canada. 
It  is  developing  rapidly,  and  good  profits  are  being  made. 
Idleness  is  the  school  from  which  crooks  graduate  and,  as 
everyone  is  busy  in  this  country,  we  have  comparatively 
few  of  the  smooth  members  of  society  who  live  by  preying 
on  their  fellowmen.  We  desire  also  to  emphatically  pro- 
test against  the  supposition  that  the  class  of  goods  sold 
here  is  cheap.  The  output  of  Canadian  factories  is  second 
to  none. 

The  article  in  question  is  one  of  a  series.  We  trust 
that  the  writer  in  future  instalments  will  proceed  to  tell 
of  the  many  bright  sides  to  the  hardware  business  in  Can- 
ada. He  should  not  find  it  hard  to  secure  the  material; 
and  by  doing  so,  he  may  correct  false  impressions  created 
by  this  dismal  diatribe. 


GIVING  FALSE  IMPRESSION  OF  TRADE 
CONDITIONS. 

Under  the  heading  "A  hardwareman's  experiences  in 
Canada — some  queer  deals,"  an  article  appears  in  the 
June  28  issue  of  the  Hardware  Trade  Journal,  of  London, 
England.  It  is  a  recital  of  the  numerous  occasions  on 
which  the  writer,  ostensibly  an  Englishman  embarked  in 
the  hardware  business  in  Canada,  has  lost  money  either 
through  the  sharp  practices  of  customers  or  the  purchase 
of  poor  quality  goods.  After  careful  perusal  of  the  ar- 
ticle, one  sees  that  the  writer,  no  matter  what  his  inten- 
tions may  have  been,  has  not  conveyed  the  impression 
that  his  misfortunes  were  due  to  trade  conditions  in  this 
country,  but  instead  has  fixed  upon  himself  the  odium  of 
poor  judgment.  Cheap  quality  goods  are  offered  for  sale 
in  all  countries,  and  it  takes  a  discriminating  buyer  to 
escape  being  loaded  up  occasionally  with  "stickers." 
Also  the  "dead  beat"  and  the  bogus  cheque  artist  are 
found  in  all  climes,  persistently  endeavoring  to  ease  the 
bank  rolls  of  trusting  merchants.  Credulity  inevitably 
leads  to  losses. 

However,  all  who  read  or  skim  through  this  sketch  may 

36 


OVERCOMING  OBJECTIONS  TO  PRICE. 

Preeminently,  perhaps,  the  series  of  articles  on  Price 
Problems  is  proving  this — that  while  there  has  been  an 
advance  in  the  price  of  many  lines,  this  advance  has  been 
made  necessary  by  the  higher  quality  of  the  goods — their 
enhanced  beauty  and  serviceability.  This  is  a  thing  which 
many  dealers  might  well  bear  in  mind. 

When  a  customer  complains  of  the  price  which  he  has 
to  pay  for  a  certain  article,  it  would  be  well  not  to  say, 
"Yes,  the  price  is  higher  than  you  had  to  pay  a  few 
years  ago,  but  then  everything  has  gone  up."  Forget 
for  a  time  that  everything  has  gone  up.  The  customer 
knows  that  to  his  sorrow.  Meet  the  argument  differently. 
Say,  "yes,  you  have  to  give  more  for  the  article  now 
than  you  did,  but  the  article  gives  you  more  now  than 
it  did." 

Back  up  that  statement.  Just  show  what  the  old  time 
article  was  like.  Show  how  it  would  last,  what  protec- 
tion it  gave,  and  how  it  looked.  Then  show  the  article 
of  to-day.  Show  where  changes  have  been  made — where 
it  has  been  improved  along  the  lines  of  art  and  service. 
The  customer  will  understand  such  an  explanation. 
Exactly  what  would  have  to  be  said,  would,  of  course, 
differ  with  the  different  articles — but  roughly  there  are 
the  two  points  which  might  be  brought  out.  The  increase 
in  beauty  and  the  increased  efficiency.  Both  appeal  to 
people  of  this  year  of  grace.  Perhaps  something  might 
also  be  said  of  the  high  cost  of  raw  material — which,  of 
course  is  helping  to  keep  prices  up,  but  the  others  are 
the  points  which  will  interest  the  customer  most. 


POINTED  EDITORIALS. 

In  summer  days  prepare  for  fall. 

*  *     * 

The  man  who  succeeds  does  things  just  a  little  better 

than  seems  necessary. 

*  *     * 

He  who  swats  and  lands  'em  neat, 
Will  live  to  see  flies  obsolete. 

*  *     * 

Business   is  moving  along  at  the   steady   ryait   which 
breaks  records. 
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Demonstrations  are  based  on  an  infallible  law  of  human 
nature.     So  of  course  they  pay. 

*  •     • 

Even  if  a  man  cannot  help  being  a  pessimist,  be  should 
not  try  to  communicate  his  pessimism. 

*  *     * 

If  Probs.  sticks  to  his  present  gait,  there  will  soon 
be  a  big  demand  for  stoves  and  furnaces. 

A  swat  in  time  saves  nine  or  ten  million  flies  from 
joining  next  year's  army  of  microbe  messengers. 

*  *     * 

The  purchasing  power  of  money  is  shrinking.  The 
almighty  dollar  is  beginning  to  look  like  thirty  cents. 

*  •     • 

The  clerk  who  endeavors  to  advance  the  dealer's  in- 
terests is  advancing  the  day  when  he  will  be  a  dealer 

himself. 

*  *     * 

Window  displays  arranged  for  a  whole  year  on  an 
outlay  of  five  dollars,  become  inexpensive  advertising; 
but   thoroughly   effective,   nevertheless. 

*  *     * 

A  holiday  spent  in  one  grand  whirl  of  excitement  is 
not  a  holiday  at  all.  It  is  wrongful  indulgence,  resulting 
in  completely  tiring  out  instead  of  resting  the  bolidayer. 

*  *     * 

Trade  conditions  in  Canada  are  pleasant  and  pros- 
perous. We  protest  emphatically  against  the  spreading 
of  statements  calculated  to  give  the  opposite  impression. 

*  *     * 

Wonder  would  a  regulation  prohibiting  hardwaremen 
from  selling  revolvers  have  kept  those  New  York  police 
tools  from  getting  their  murderous  weapons?     We  trow 

not. 

*  *     * 

Living  "close  to  nature"  is  not  such  unalloyed  bliss 
when  the  nights  are  as  cold  as  they  have  been  recently. 
r|1he  campers  in  your  vicinity,  Mr.  Dealer,  will  be  needing 
oil   stoves. 

Again  there  has  been  a  slight  advance  in  some  lines  of 
builders'  hardware.  The  wise  dealer  does  not  deny  the 
higher  prices,  but  shows  the  higher  service  which  render 

them  necessary. 

*  *     * 

The  money  it  takes  to  stock  a  big  hardware  store  to- 
day would  have  sufficed  in  1492  to  fit  Columbus  out  and 
send  him  across  the  Atlantic  ten  times.  Such  is  the  dif- 
ference in  the  value  of  money. 

*  •     • 

The  average  dealer  takes  as  kindly  to  an  intricate  form 
of  bookkeeping  as  he  does  to  the  nightmare.  He  makes 
little  effort,  therefore,  to  provide  for  a  distribution  of 
costs,  according  to  the  actual  expense  of  handling  goods. 

*  #     * 

Probably  no  Biblical  parable  has  more  significance 
for  the  hardwareman  than  that  of  the  foolish  virgins. 
They  were  the  retailers  who  thought  they  could  order  their 
oil  when  the  demand  for  oil  came.  But  others  had  pre- 
pared in  advance,  and  the  supply  was  exhausted. 

*  *     * 

This  latest  effusion  of  the  fly  campaign  poet  is  enough 
to  make  Tennyson  turn  in  his  grave. 
Swat,  swat,  swat, 

Near  the  garbage  pail,  I  sit. 
I  would  that  my  arm  could  swat  'em  all, 
The  flies  that  arise  in  it. 


The  Value  of  a  Dollar 


y*PHE  high  cost  of  living  has  become  the  predominant 
question   of  the  present   day.     It  affects  everyone, 
great  and  small,  rich  and  poor;  and  it  affects  us  in  a  more 
vital  way  than  any  other  problem. 

In  most  lines  prices  have  advanced  very  materially  of 
late  years,  in  fact  the  general  increase  in  the  cost  of  liv- 
ing has  been,  so  statisticians  agree,  about  33  per  cent,  in 
the  last  two  or  three  years.  This  is  indeed  an  alarming 
state  of  affairs,  and  it  is  no  wonder  that  the  common  ex- 
pression of  the  face  of  Pater  familias  nowadays  is  one  of 
deep  anxiety. 

It  is  not  so  much  that  prices  have  gone  up  rapidly  as 
that  money  has  depreciated  in  purchasing  power.  There 
has  been  a  glut  of  gold  (if  such  be  possible)  on  the  market 
of  late  years,  and  the  result  of  this  abundance  has  been  to 
make  the  metal  cheap.  This  is  the  course  most  commonly 
ascribed  to  the  rapid  rise  in  the  price  of  living  necessities. 
The  theory  has  been  assailed,  but  there  is  nevertheless 
some  ground  for  the  supposition.  The  production  of  gold 
in  the  sixteenth  century  is  said  to  have  been  $500,000,000; 
in  the  seventeenth  century,  $600,000,000,  and  in  the  eight- 
eenth century,  $1,270,000,000.  In  the  nineteenth  century 
the  output  was  $7,700,000,000;  the  first  half  $790,000,000, 
the  second  half  $6,910,000,000.  So  far  the  record  of  the 
twentieth  century  is:  1901-1905  inclusive,  $1,611,000,000; 
1906-1910,  $2,100,000,000.  In  other  words  there  has  been 
produced  more  gold  since  1900  than  there  was  from  the 
period  of  the  discovery  of  America  to  the  Californian 
gold  rush,  three  and  a  half  centuries. 

Perhaps  the  most  striking  evidence  of  the  loss  of  value 
that  the  almighty  dollar  has  sustained  is  found  in  the  facts 
recently  unearthed  by  an  economist  of  a  retrospective 
turn.  Finding  ,out  the  number  of  pesetas  raised  to  finance 
the  expedition  of  Columbus,  he  discovered  that  it  was  the 
equivalent  of  $7,000 !  In  1492  the  sum  of  $7,000  was  suffi- 
cient to  buy  and  equip  three  vessels,  provision  them  for  a 
year  and  pay  the  crews  for  the  same  period.  In  1912  the 
sum  of  $7,000  is  sufficient  to  buy  a  modern  eight-room 
house  or  start  a  snug  little  hardware  business.  It  would 
meet  the  cost  of  plating  a  very  small  area  on  one  side  of 
a  modern  ocean  greyhound.  It  must  also  be  borne  in  mind 
that  Queen  Isabella  had  to  pawn  the  royal  jewels  to  raise 
that  sum  of  money.  Money  was  pretty  scarce  in  those 
days.  We  know  quite  a  few  men  in  the  hardware  business 
to-day  who  could  drop  over  to  the  bank  and  negotiate  a 
loan  of  $7,000  without  any  difficulty  whatever. 

During  the  last  two  months,  Hardware  and  Metal  has 
devoted  considerable  space  to  this  problem  of  the  high 
cost  of  goods.  A  number  of  staple  hardware  lines  have 
been  taken  up  in  turn  and  the  result  to  date  has  been  to 
show  that  prices  have  not  advanced  in  the  hardware 
trade.  The  present  selling  price  in  some  lines  is  actually 
smaller  than  it  was  twenty  years  ago.  In  others,  it  has 
been  demonstrated  that,  while  the  price  is  higher,  the 
value  of  the  article  has  increased  in  proportion.  In  other 
words,  the  dollar  will  go  as  far  in  buying  hardware  to-day 
as  it  would  twenty  years  ago. 

At  first  thought,  one  may  not  be  inclined  to  accept  this 
statement,  but  the  proofs  are  not  lacking.  A  stove  to-day 
costs  about  20  per  cent,  more  than  it  did  twenty  years 
ago,  but  the  stove  of  to-day  is  at  least  twenty  per  cent, 
more  valuable  than  the  old  models.  In  some  lines — plates 
and  sheets  for  instance — the  modern  article  is  sold  at  ? 
lower  figure  than  in  the  early  nineties,  despite  the  Pact 
that    the    raw    material    has    nearly    doubled    in     price. 
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Do  Demonstrations  Pay  ?     Yes. 

Hamilton  Hardwareman  Recites  His  Experience — Held  Demonstration  of  Var- 
nish Stain  and  Business  Has  Been  Increasing  Steadily  Ever  Since — A  Demon- 
stration is  Coining  Curiosity  Into  Cash — Effectiveness  of  a  Practical  Display. 

Written  for  Hardware  and  Metal  by  Jas.  H.  Callaghan,  Hamilton. 


Do  demonstrations  pay?  This  ques- 
tion has  often  been  asked  by  members 
of  the  hardware  trade.  Our  experience 
lias  been  that  ,if  properly  conducted,  a 
demonstration  is  about  the  most  valuable 
means  of  publicity  that  a  dealer  can  re- 
sort to.  It  brings  direct  results  and,  in 
addition  to  that,  it  builds  up  business 
for  the  future. 

Speaking  along  general  lines,  the  de- 
monstration is  a  measure  calculated  to 
insure  success.  The  average  person  has 
a  big  store  of  curiosity  and  anything 
that  appeals  to  their  inquisitive  sense  is 
bound  to  interest  ithem.  Any  street 
fakir  or  peddler  who  starts  to  demon- 
strate on  a  street  corner  draws  a  crowd 
in  a  moment.  People  group  around  him 
and  he  can  keep  them  interested  as  long 
as  he  continues  to  show  them  the  articles 
he  is  selling.  A  good  many  of  them  will 
buy.  Put  a  demonstrator  in  your  store 
window  and  a  policeman  will  soon  be 
needed  to  move  the  crowds  along.  Yes, 
the  average  person  is  intensely  curious. 
It  behoves  the  dealer  to  coin  that  curio- 
sity into  cash. 

The  way  to  accomplish  this  is  to  an- 
nounce a  demonstration  in  the  store. 
People  will  flock  to  it,  if  you  give  the 
event  plenty  of  advance  publicity. 
Many  who  come  will  not  be  prospective 
buyers  in  any  sense  of  the  word.  There 
will  be  a  large  number,  however,  who 
will  be  genuinely  interested.  Some  will 
make  purchases     at  once,     while  others 


will  come  back  later.  In  order  to  at- 
tract the  real  buyers,  the  dealer  can  af- 
ford to  give  a  certain  amount  of  his 
time  and  attention  to  those  who  do  not 
give  any  returns. 

An  Outgrowth  of  Progress. 

The  demonstration  is  a  natural  out- 
growth of  the  great  progress  this  world 
is  making.  Man's  inventiveness  is 
bringing  new  articles  to  the  fore  all  the 
time  and  is  perfecting  improvements  in 
old  articles  and  in  methods.  The  things 
we  used  a  few  years  ago  are  antiquated 
now.  A  man  has  to  travel  fast  to  keep 
up  with  the  times.  People  realize  this 
and  they  expect  to  hear  of  new  things 
all  the  time.  What  is  more,  they  are 
anxious  to  keep  up  with  the  times  and 
on  that  account  will  attend  demonstra- 
tions. They  say  to  themselves:  "This 
man  is  showing  something  worth  while. 
Perhaps  we  had  better  drop  in  and  see 
about  it." 

Other  Lines  Benefit. 

It  must  not  be  thought  that  the  bene- 
fit is  confined  to  the  one  particular  line 
demonstrated.  When  people  enter  a 
store  they  look  around.  They  may  have 
come  for  the  sole  object  of  attending 
the  demonstration,  but  it  is  quite  certain 
that  they  will  give,  the  rest  of  the  stock 
a  more  or  less  thorough  inspection.  They 
will  see  goods  that  they  need,  articles 
that  they  particularly  want.  Some  will 
buy  there  and  then;  others  again  will 
defer   purchasing      but   they   will    come 


back  in  the  end.  A  demonstration  is, 
therefore,  a  measure  of  general  publicity 
which  advertises  the  whole  store  and  the 
stock  in  its  entirety. 

Planning  the  demonstration. 

It  pays  to  arrange  the  event  well 
ahead  of  time  and  make  sure  that  it  is 
well  advertised. 

We  decided  early  in  May  to  hold  a 
demonstration  of  varnish  stain  and  se- 
lected Saturday,  June  8  as  the  date.  We 
then  started  to  advertise  it,  using"  the 
store  window  as  the  chief  medium. 

As  will  be  seen  from  the  accompany- 
ing illustration,  we  arranged  a  display 
that  was  in  itself  a  demonstration.  A 
chair  that  sadly  needed  re-varnishing 
was  secured  and  half  of  it  was  finished, 
the  other  half  being  left  just  as  it  was. 
This  chair  was  then  made  the  centre  of 
the  display  and  it  served  as  a  most  ef- 
fective object  lesson  of  the  good  results 
which  can  be  obtained  by  the  use  of  var- 
nish stain.  The  contrast  between  the  fin- 
ished and  the  unfinished  halves  was  in- 
deed most  striking. 

A  card  in  the  window  advertised  the 
fact  that  we  would  present  a  souvenir 
to  every  woman  who  called.  An  expert 
was  secured  to  look  after  the  demon- 
strating. 

A  Big  Attendance. 

The  attendance  was  exceptionally 
large.  People  came  to  the  store  from 
all  parts  of  the  city.  We  gave  roses  and 
carnations  as  souvenirs  and  the  size  of 


DEMONSTRATION 
ING. 


ADVERTIS- 


This  ivindow  display  is  a  demon- 
stration in  itself.  The  chair,  half  of 
which  has  been  reva.rnished,  demon- 
strates in  the  most  practical  way  the 
advantages  of  varnish  stain.  In  this 
case,  it  was  found  distinctly  effective 
and  heavy  sales  were  traced  directly 
to  this  display. 

The  demonstration  in  the  store 
was  also  eminently  satisfactory,  a  re- 
mit partly  attributable  to  the  win- 
dow display. 
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the  crowd  can  be  judged  by  the  number 
of  flowers  disposed  of.  We  gave  away 
twenty-five  dozen  altogether. 

The  results  were  convincing  and  quite 
satisfactory.  Many  sales  were  made  and 
we  have  since  been  able  to  trace  business 


directly  to  the  demonstration.  Sales 
were  very  active  for  a  long  time  after- 
ward. For  two  or  three  weeks  we  had 
people  coming  in  and  asking  for  some  of 
the  varnish  stain  we  had  on  that  chair 
in  the  window.    The  most  striking  proof 


is  that  OUR  SALES  HAVE  BEEN 
STEADILY  INCREASING  EVER 
SINCE. 

Do  demonstrations  pay?  Judging 
from  our  experience  in  the  matter,  we 
would  say  most  emphatically,  yes. 


The  Distribution  of  Store  Costs 

Is  it  Possible  to  Find  a  Practical  System  of  Assessing  the  Exact  Cost  of  Hand- 
ling on  Each  Article  in  the  Store? — The  Opinions  of  an  Eastern  Hardwareman 
on  This  Important  Phase  of  Retail  Merchandising. 

Written   for   Hardware    and   Metal    by   James  B.  Dever. 


One  of  the  discouraging  things  about 
figuring  out  an  ideal  cost  distribution 
system  is  that  the  ideal  and  the  prac- 
tical do  not  always  agree.  The  theory 
that  each  article  that  passes  through  the 
store  should  bear  its  exact  proportion 
of  the  store's  costs  is  perfectly  reason- 
able and  might  be  practical  in  an  Utopi- 
an community  where  trade  could  be 
governed  by  cast  iron  rules.  Under  pre- 
sent business  conditions,  however,  there 
are  many  things  to  interfere  with  the 
adoption  of  this  system.  One  of  these 
is  the  matter  of  competition,  which 
would  make  some  large  holes  in  such  an 
arrangement.  Another  is  the  neces- 
sity of  selling  advertised  goods  at  ad- 
vertised prices  fixed  by  the  manufac- 
turers, which  under  varying  conditions 
leave  profits  of  different  sizes  to  different 
merchants. 

The  lines  which  do  not  carry  their 
fair  proportion  of  the  cost  cannot  be 
summarily  dropped.  They  must  be  car- 
ried at  competitive  prices  in  order  to 
keep  the  stock  complete  and  retain  the 
trade  in  more  profitable  lines. 

Another  serious  objection  to  the  at- 
tempt to  distribute  costs  more  scientific- 
ally is  the  fact  that  in  many,  probably 
most,  stores  the  cost  of  the  bookkeeping 
required  would  be  a  serious  drain  on 
the  business. 

These  arguments  do  not  necessarily 
damn  the  system,  but  they  are  the  weak- 
nesses which  are  found  by  intelligent 
merchants  who  have  given  the  subject 
some  thought  and  who  have  tried  to  ap- 
ply it  to  their  own  business.  There  can 
be  no  disputing  the  soundness  of  the 
basic  idea,  and  if  it  does  nothing  else 
a  careful  study  of  the  idea  and  an  at- 
tempt to  apply  it  to  a  business  is  liable 
to  show  up  some  of  the  weak  spots  in 
the  business,  even  if  it  also  shows  that 
the  system  cannot  be  used  permanently 
to  advantage. 

Charles  (  oster,  secretary  and  chief  ac- 
countant of  T.  McAvity  &  Sons,  Ltd., 
one  of  the  leading  wholesale  and  retail 
hardware    concerns    in    St.    John,    read 


the  recent  article  in  Hardware  and 
Metal  on  the  problem  of  cost  distribu- 
tion with  especial  interest  as  he  had 
given  considerable  time  to  the  work- 
ing out  of  the  problem  in  their  own 
business.  In  a  discussion  of  the  prob- 
lem with  a  representative  of  Hardware 
and  Metal  he  said:  "Our  system  of  cost 
distribution  is  roughly  according  to  the 
average  cost  as  found  by  an  analysis  of 
the  year's  business.  Even  this  cannot 
be  maintained  rigidly,  however.  On 
some  lines  we  cannot  add  sufficient  to 
cover  the  real  cost  of  handling  and  a 
reasonable  profit.  On  staple  lines  the 
price  is  low,  and  is  fixed  by  competi- 
tion. We  must  sell  these  lines  at  the 
same  price  as  others  or  lose  more  profit- 
able business  in  other  lines.  A  more 
careful  study  of  cost  distribution  by  the 
trade  generally  might  lead  to  a  reform 
in  this,  as  it  might  lead  to  a  more  equit- 
able adjustment  of  selling'  prices  in  the 
lines  where  this  fault  lies.  Until  these 
conditions  change,  we  will  have  to  be 
content  with  smaller  percentages  of 
profit  on  some  lines  and  depend  on  larger 
profits  on  other  lines  to  enable  us  to 
come  out  square. 

"As  a  matter  of  fact,  however,  the 
business  conditions  which  produce  dif- 
ferent ratios  of  profit  on  different  goods 
follow,  in  a  general  way,  the  theory  of 
cost  distribution.  For  instance,  on 
staple  goods,  which  do  not  carry  the 
average  percentage  of  cost  and  profit. 
we  save  on  display  and  floor  space,  while 
the  extra  margin  on  fancy  goods  is  part- 
ly absorbed  by  the  added  cost  of  show 
cases,   window  display,  advertising,  etc. 

"We  are  firm  believers  in  the  policy  of 
securing  exact  and  definite  information 
about  every  feature  of  (lie  business,  and 
in  the  past  we  have  experimented  with 
systems  for  the  purpose  of  keeping  track 
of  the  cost  of  handling  each  class  of 
goods.  To  do  so,  it  is,  of  course,  neces- 
sary to  carefully  classify  the  records  of 
sales  as  well  as  the  records  of  costs. 
If  our  stock  did  not  contain  so  many 
lines  or  if  the  volume  of  business  in  each 
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department  was  big  enough  to  justify 
their  being  separate,  this  might  have 
worked  out  satisfactorily,  but  we  found 
that  the  cost  of  the  extra  labor  involved 
directly,  to  say  nothing  of  the  added 
trouble  and  inconvenience,  did  not  com- 
pensate for  the  results  secured  sufficient- 
ly to  warrant  us  in  continuing  the  sys- 
tem. The  experiment  was  of  value  to 
us,  however,  as  it  helped  to  demonstrate 
that  the  system  on  which  we  were  work- 
ing was  very  close  to  what  it  should  be. 

"A  scientific  cost  system  is  much 
more  easily  adaptable  to  a  manufactur- 
ing business  than  to  retail  merchandis- 
ing. In  our  brass  foundry  the  records 
of  cost  on  the  output  are  almost  definite- 
ly exact,  and  in  our  iron  foundry  abso- 
lutely so. 

"As  it  is,  the  best  we  can  do  in  the 
retail  stores  is  to  watch  each  item  of 
cost  as  carefully  as  possible,  and  to 
study  each  problem  as  it  comes  up  in  the 
light  of  our  general  experience.  Our 
cost  and  expense  account  is  carefully 
analyzed  and  compared  with  the  volume 
of  business.  If  any  item  appears  too 
large,  it  is  studied  with  a  view  to  finding 
a  remedy  and  in  this  way  we  manage  to 
keep  our  cost  of  operating  at  as  low  a 
figure  as  possible  commensurate  with 
good   service. ' ' 


C.  Edgar,  has  been  making  collec- 
tions in  Western  provinces  tor 
some  of  our  trade  and  technical 
papers  and  magazines,  but  Las  not 
made  any  remittance  to  us. 

Subscribers  are  requested  not 
to  make  any  payment  to  him,  and 
if  he  makes  any  attempt  to  make 
collections,  we  would  appreciate  it 
if  subscribers  would  promptly 
telegraph  us  at  our  expense  so 
that  we  can  get  in  t.->ucii  with 
him  at  once. 

MacLean  Publishing  Co.,  Ltd. 


Complete  Course  of  Sheet  Metal  Work 


Plate  22  shows  different  methods  of 
getting  an  ellipse.  How  to  develop  the 
pattern  for  elliptical  shaped  articles, 
also  oblong  articles  with  regular  flaring 
sides  and  rounded  corners. 

In  examples  No.  1,  the  ellipse  is  form- 
ed by  drawing  two  circles  and  connect- 
ing their  outer  edges  by  arcs,  the  radius 
of  which  is  equal  to  the  distance  from 
intersection  of  the  circles  to  the  oppo- 
site edge  of  the  circle. 

To  explain,  suppose  we  want  to  draw 
an  ellipse  as  shown  by  example  1. 

We  first  draw  a  straight  line  as  A-B,  the 
length  of  the  desired  ellipse.  We  then 
divide  it  off  into  three  equal  spaces  and 


By  L.  W.  KOSER 

mark  the  two  centre  spaces  C  and  D. 
Then  with  C  as  a  centre  and  A-C  as 
radius,  we  describe  the  first  circle,  then 
with  D  as  centre  and  the  same  radius  we 
describe  the  second  circle. 

Where  the  circles  intersect  as  at  1  and 
2,  we  draw  light  lines  through  the  points 
C  and  D,  and  on  through  to  the  outside 
edges  as  shown  by  3  and  4. 

Then  with  1  as  centre  and  1-3  as 
radius  we  describe  the  arc  3-4.  In  like 
manner  with  2  as  centre  and  the  same 
radius  we  describe  the  arc  5-6,  thus  com- 
pleting the  ellipse.  The  finished  ellipse 
with  the  construction  lines  rubbed  out  is 
shown  at  Fig.  2. 


Example  No.  2  shows  another  method 
of  getting  an  ellipse  by  equal  size  cir- 
cles. First  draw  the  line  A-B  the  de- 
sired length.  Then  divide  it  off  into  four 
equal  spaces,  and  mark  the  centres  as 
C-D-E.  Then  with  C  as  centre  and  C-A 
radius  we  draw  the  first  circle.  Then 
with  D  as  centre  and  the  same  radius 
we  draw  the  end  circle.  We  then  draw 
lines  from  C  and  E  where  the  circles 
join,  through  the  points  1-2-3  and  4 
These  lines  are  extended  on  one  side 
until  they  meet  the  outside  edge  of  the 
circles  and  on  the  other  side  until  they 
meet  at  the  points  0  and  P.  Then  P  and 
- — are  the  centres  for  drawing  the  large 
arcs  to  complete  the  ellipse. 
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Current  News  of  Hardware  Trade 


Fence  Co.  Growing. 

Sarnia,  Ont. — A  big  addition  is  being 
built  to  the  plant  of  the  Sarnia  Fence 
Co. 

New  Powder   Company. 

Ottawa,  Ont. — Letters  patent  have 
been  issued  incorporating  the  Olympic 
Powder  Co.,  of  Toronto,  with  a  capital 
of  $100,000.  The  Company  will  make 
Olympic  powder,  dynamite  and  other  ex- 
plosives. 

Record  Output  of  Nails. 

Sydney,  July  14. — The  Dominion  Iron 
and  Steel  Company's  new  nail  mill  made 
a  record  output  on  Friday  last  when  over 
500  kegs  of  nails  were  turned  out  in 
twenty-four  hours.  This  is  the  largest 
output  yet  reached  since  the  mill  went 
into  operation. 

Tin  Tub  Factory. 

Halbrite,  Sask. — This  place  will  re- 
ceive one  material  blessing  this  year  in 
the  shape  of  a  tin  tub  factory.  The 
Council  authorized  the  issue  of  deben- 
tures of  $3,000  and  expect  to  have  a 
start  made  in  the  near  future  to  make 
Halbrite  a  manufacturing  metropolis. 
Death  of  C.  Macpherson. 

Prescott,  Ont. — The  death  occurred 
last  week  of  C.  Macpherson,  father  of 
W.  F.  Macpherson,  second  vice-president 
of  the  Ontario  Retail  Hardware  and 
Store  Dealers  Association.  The  deceased 
was  well  known  to  the  hardware  trade, 
having  been  for  some  years  in  the  store 
with  his  son.  His  death  has  created 
widespread  regret. 

Death  of  Miss  McClung. 

Trenton,  Ont. — The  death  took  place 
here  of  Miss  Margaret  McClung  on  July 
9.  Miss  McClung  was  the  eldest  daugh- 
ter of  S.  B.  McClung,  and  had  been  ill 
for  several  3Tears  a  bookkeeper  in  the 
hardware  store  of  S.  B.  McClung  &  Co. 
She  was  well  known  in  the  trade  and 
sincere  regret  has  been  felt  at  her  sad 
demise. 

New  Stores  Opened. 

New  Westminster,  B.C. — Lawson  and 
Co.  have  opened  a  store  here.  They  will 
carry  cutlery,  knives,  razors,  silverware, 
paint,  varnish,  tools,  etc.  It  is  under- 
stood that  they  will  carry  on  a  whole- 
sale business  as  well  as  retail.  They 
will  deal  exclusively  in  British-made 
goods. 

Appointed      Representative. 

Prescott  W.  Robinson,  288  St.  Paul 
St.,  Montreal,  has  been  appointed  Can- 
adian representative  of  the  Bridgeport 
Hardware  Manufacturing  Company, 
Bridgeport,  Conn.  He  will  call  on  the 
jobbing  trade  throughout  the  Dominion. 
Mr.  Robinson  also  represents  a  number 


of  other  companies  in  this  country,  and 
is  a  familiar  figure  in  the  trade. 
Burgess — McFadden. 

The  marriage  was  solemnized  at  Cayu- 
ga of  Sergt.-Major  Hunter  E.  Burgess 
of  Dauphin.  Man.,  to  Miss  S.  Hortense 
McFadden.  The  groom  is  a  member  of 
the  traveling  staff  of  the  McClary  Manu- 
facturing Co.,  in  the  territory  west  of 
Winnipeg. 

Burglars  Caught  Red-handed. 

Brampton,  Ont.,  July  18. — Two  would- 
be  burglars  were  captured  in  J.  A.  Hend- 
erson's hardware  store  early  this  morn- 
ing. The  suspicious  actions  of  one  of  them 
were  noted  by  a  lady  who  lives  op- 
posite the  lane  at  the  rear  of  Mr.  Hend- 
erson's store,  and  she  notified  the  night- 
watchman.  He  secured  the  assistance 
of  several  men,  and  the  building  was 
surrounded.  When  called  on  to  surren- 
der themselves  the  two  men  crawled  out 
of  the  window  and  submitted  to  arrest. 
To  Locate  in  West. 

Foreseeing  the  opening  up  of  a  mar- 
ket in  Canada,  the  Hart  Accumulator 
Company  of  London,  England,  will  es- 
tablish a  factory  in  the  west,  as  soon  as 
the  authorization  of  the  board  of  direc- 
tors can.be  obtained.  E.  J.  Clark,  man- 
aging-director of  the  company,  who  is 
one  of  the  party  of  British  manufactur- 
ers touring  the  Dominion,  stated  that  he 
would  recommend  to  his  directors  on  his 
return  that  a  plant  of  large  capacity  be 
built  either  in  Winipeg  or  at  Fort  Wil- 
liam. Mr.  Clark  explained  that  the 
principle  material  used  in  the  manufac- 
ture of  storage  batteries  was  lead  and 
lead  oxide,  the  supply  being  obtained 
from  the  British  Isles. 

Business  Changes. 

New  Westminster,  B.C.— H.  T.  Kirk, 
hardware  dealer,  has  opened  a  brancu 
store  at  Edmonds  with  a  complete  line 
of  hardware. 

Chilliwack,  B.C. — The  Menzies  Hard- 
ware Co.  have  taken  over  the  old  estab- 
lished hardware  business  here  of  H.  H. 
Gervan.  Business  in  this  section  is  re- 
ported to  be  good. 

Vancouver,  B.C. — Geo.  H.   Watts  has 
bought  out  the  Bailey  Hardware  Co. 
New  Retail  Firms. 

Gasby,  Alta. — Geo.  H.  Mclntyre  has 
started  an  implement  store  here. 

Calgary.     Alta.— Middleditch     &     Co., 
are  starting  a  hardware  store  here. 
Personal  Notes. 

F.  W.  Lamplough,  Canadian  Agent 
for  R.  Heinisch's  Sons  Company,  has 
left  Montreal  on  a  business  trip  to 
Europe. 
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D.  G.  Smith,  of  the  Smith  Hardware 
Company,  Montreal,  is  spending  a  short 
holiday  in  Mount  Tremblant. 

A.  Becker,  hardware  dealer,  Langer- 
burg,  Sask.,  has  returned  from  a  trip  to 
Winnipeg. 

E.  Fielding,  commission  merchant, 
Yonge  street,  Toronto,  is  on  a  trip  to 
Europe. 

H.  A.  Sharpe  has  resigned  his  position 
as  manager  of  the  Bell  and  Rochester 
Hardware  Co.,  Haileybury.  He  has  gone 
to  Ottawa. 


PROGRESS  OF   CREDIT   MEN. 

Toronto.  July  25. — Henry  Detchon  of 
Winnipeg,  general  manager  of  the  Can- 
adian Credit  Men's  Association  at  a 
meeting  of  the  Ontario  branch  on  Tues- 
day evening  outlined  progress  of  the  or- 
ganization since  its  inception  three  years 
ago. 

The  association  now  has  offices  in  Win- 
nipeg, Toronto,  Calgary  and  Regina,  and 
branches  are  about  to  be  opened  in 
Montreal  and  St.  John,  N.B.  Montreal 
starts  off  with  a  record  membership  of 
104.  including  several  hardware  and 
paint  firms. 


WAREHOUSE  OF  REVILLION, 
LIMITED. 

Revillion  Wholesale,  Limited,  of  Ed- 
monton, Alta.,  have  had  plans  prepared 
for  a  warehouse,  costing  $250,000,  at 
Fourth  street  and  Athabasca  Avenue, 
where  the  corporation  have  a  site  of  150 
by  135  feet.  The  structure  of  steel, 
concrete,  pressed  brick  and  cut  stone, 
will  be  six  storeys  in  height,  plus  a  full 
basement,  with  walls  of  sufficient  width 
to  carry  two  additional  floors.  Work  will 
begin  as  soon  as  the  men  and  materials 
can  be  assembled.  Two  shifts  of  men 
will  be  engaged  to  rush  the  work  day 
and  night,  the  aim  being  to  complete  the 
building  early  next  January. 

J.  E.  Brown,  local  manager  of  the 
company,  says  the  hardware  sample 
rooms  will  be  most  modern,  being  fin- 
ished in  quartered  oak  with  glass  show 
cases  and  other  high-class  fixtures.  The 
floors  are  to  be  of  hardwood.  There 
will  be  three  freight  elevators,  one  of 
the  spiral  gravity  type  for  sending  heavy 
ware  from  the  upper  floors  to  the  ship- 
ping tioor  and  basement. 

The  firm  were  recently  re-incorporat- 
ed under  the  laws  of  Alberta  with  a  capi- 
talization of  $1,000,000. 


Weekly  Market  Report  —  Metals 


METAL   NOTES. 

Although  no  price  changes 
have  been  made,  a  number  of 
early  advances  are  predicted. 

Soil  pipe  and  fittings  are  very 
scarce  and  advances  are  believed 
to  be  certain.  Lead  is  very  scarce 
also. 

Copper  has  gained  strength  this 
week. 


MONTREAL. 

Montreal,  July  25. — Though  there  have 
been  no  price  changes  locally,  the  situa- 
tion is  such  that  these  are  practically 
certain  to  come  in  several  lines.  In- 
deed, all  things  considered,  this  seems 
to  be  a  good  time  for  dealers  to  cover 
their  future  requirements.  It  is  not 
only  that  prices  will  advance,  but  pres- 
ent shortages  make  it  very  evident  that 
the  metal  houses  will  later  be  unable  to 
fill  all  their  orders. 

Soil  pipe  and  fittings  prehaps  are  the 
most  certain  to  advance.  This  was  pre- 
dicted last  week.  The  lapse  of  time  has 
only  made  the  advance  more  certain.  It 
may  come  in  a  day  or  two.  On  the  oth- 
er hand  the  higher  figure  may  not  be 
struck  for  a  month,  but  that  it  will  be 
struck  there  seems  not  the  slightest 
doubt.  Exactly  what  the  advance  will 
be  cannot  be  stated  with  absolute  cer- 
tainty, but  it  seems  likely  that  the  dis- 
count on  pipe  will  be  changed  from  65 
to  60  per  cent,  and  on  fittings  from  70 
to  65  per  cent. 

Buy  Soil  Pipe  Now. 

This,  however,  is  not  the  most  serious 
side  of  the  soil  pipe  situation.  The 
gravest  feature  is  that  early  though 
it  is,  the  stocks  are  depleted.  In 
view  of  the  fact  that  dealers  experienc- 
ed great  difficulty  in  getting  their  sup- 
ply last  year,  it  would  appear  that  those 
who  do  not  order  in  good  time  will  have 
little  chance  to  get  what  they  need  this 
fall. 

Galvanized  pipe  too  is  scarce  already, 
and  seems  likely  to  become  scarcer.  Es- 
pecially is  this  true  of  the  smaller  sizes. 
It  is  not  certain  yet  that  the  prices  will 
be  advanced,  but  this  seems  likely. 
Certainly  dealers  would  do  well  to  cover. 

Galvanized  sheets  too  are  scarce.  Es- 
pecially is  this  so  of  corrugated.  The 
demand  has  been  large,  and  what  sup- 
ply is  on  hand  has  been  pretty  well  de- 
pleted. New  stocks  will  likely  be  re- 
ceived, but  as  the  demand  continues  it 
is  very  doubtful  if  the  situation  will  be- 
come easy.  With  sheets  too,  this  would 
seem   a   time   to   buy — not   so   much   for 


speculation,  although  that  might  bring 
profits,  but  to  make  sure  of  having  the 
material  when  it  is  wanted. 

Lead  Continues  Scarce. 

Lead : — Here  there  have  been  some 
fluctuations  in  prices,  but  these  have  not 
been  large  enough  one  way  or  another 
to  cause  a  change  locally.  Stocks  are 
still  low,  and  herein  lies  the  seriousness 
of  the  present  situation.  Manufactur- 
ers are  being  hard  put  to  it  to  get  en- 
ough lead  to  meet  their  requirements. 

Copper: — The  price,  which  fell  during 
the  latter  part  of  last  week,  has  risen 
again,  and  the  metal  is  still  at  an  ex- 
ceedingly high  figure.  There  is  little 
likelihood  of  a  change  locally — either 
one  way  or  the  other — for  some  time. 

Iron: — Stocks  are  low.  This  is  one  of 
the  causes — perhaps  the  principal  cause 
— of  the  present  scarcity  of  soil  pipe. 
The  great  demand,  however,  must  be  re- 
membered when  the  situation  of  this  pro- 
duct is  considered.  Manufacturers  have 
turned  out  much  more  this  year  than 
last,  yet  their  reserve  supply  is  practi- 
cally nil. 

Banca  Sale  Near. 

Tin : — The  Banca  sale  is  close  at  hand 
now,  yet  if  any  effort  is  being  made  to 
force  the  price  down  it  is  not  succeeding 
entirely.  The  present  price  is  higher 
than  it  has  been  for  a  week  or  so.  Still 
the  prediction  is  that  a  higher  level  will 
be  seen  after  the  sale  has  taken  place. 

Spelter: — Little  to  say  here.  Locally 
stocks  are  sufficient.  The  prices  have 
not  changed. 


TORONTO. 

Toronto,  July  25. — To  quote  one  man 
"things  are  booming"  in  metals  at  pres- 
ent time.  Demand  is  heavy  but  there  is 
one  detrimental  feature,  however — the 
scarcity  of  supplies  existing  in  several 
lines.  This  is  quite  pronounced  in  case 
of  lead  and  also  in  tin  plates  and  sheets 
of  all  grades. 

There  have  been  no  price  changes  but 
under  these' conditions  market  maintains 
a  firm  tone,  with  talk  of  an  upward 
movement  in  some   lines. 

Copper. — Purchasing  of  copper  con- 
tinues on  same  liberal  scale  despite 
bearish  conditions  which  have  been  re- 
ported from  foreign  markets.  Violent 
attempts  were  made  to  weaken  general 
markets  but  they  have  come  through  the 
attack  in  a  pretty  steady  condition. 

Tin.- — There  was  a  weaker  feeling  in 
tin  on  London  market,  hinted  at  as  result 
of  skilful  manipulation,  but  situation 
has  since  rather  steadied.  There  is  a 
good  general  demand  in  evidence. 

Lead. — Lead  situation  has  shown  no 
improvement,    supplies    continuing      as 
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scarce  as  ever,  and  amount  coming  for- 
ward insufficient  to  meet  present  brisk  de- 
mand. Market  appears  to  be  in  control 
of  European  handlers  and  they  are  just 
feeding  out  enough  to  keep  market  firm. 
At  least  this  is  impression  of  one  local 
dealer.  Dealers  do  not  expect  an  abate- 
ment in  demand  for  some  little  time. 

Plates  and  Sheets. — There  have  been 
no  changes  in  prices.  Important  feature 
is  scarcity  developing  in  sheets  of  all 
grades  and  which  is  in  fact  becoming 
quite  marked  and  with  shipping  troubles 
in  England  outlook  in  this  direction  is 
not  particularly  bright. 

Spelter. — -With  high  prices  ruling  on 
primary  markets,  there  are  no  indica- 
tions at  least  at  present  of  price  of  spelt- 
er showing  any  wavering.  Market  re- 
mains firm  with  appreciable  demand. 

Pig  Iron. — Prices  are  steady  to  firm 
with  an  active  business  being  done. 

WINNIPEG. 

Winnipeg,  July  22. — No  amelioration 
in  the  condition  as  regards  plate  are  10 
be  reported,  supplies  are  almost  impos- 
sible to  obtain. 

Lead  is  very  firm,  and  even  further  ad- 
vances are  not  improbable. 

Customs  figures  show  that  the  imports 
of  cement  into  the  Western  provinces 
for  the  month  of  June  have  increased 
210  per  cent.  The  figures  show  that 
171,000  barrels  have  been  imported  dur- 
ing the  month  as  against  56,000  for  the 
corresponding  month  last  year  at  23 
cents  a  barrel,  the  duty  still  remaining. 
In  Manitoba  the  increase  has  been  17,803 
bbs.  against  251  in  1911,  an  increase  of 
7,000  per  cent. 
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MANY  WANT   CORRUGATED  IRON. 

Montreal,  July  24. — A  heavy  demand 
for  corrugated  iron  is  reported  here  this 
week,  indeed  business  in  this  line  had 
grown  tremendously  of  late.  The  use  of 
this  metal  for  roofs  has  come  into  great 
favor.  It  is  said  to  be  cheaper,  more 
durable  and  in  every  way  more  satisfac- 
tory than  shingles.  Moreover  the  qual- 
ity of  shingle  is  deteriorating  while  the 
quality  of  corrugated  iron  has  greatly 
improved.  At  present  the  difficulty  is  to 
fill  the  orders  which  are  being  received. 


ASK  PREFERENTIAL  DUTY. 

London,  July  23. — Hon.  George  E. 
Foster  yesterday  saw  a  deputation  of 
Welsh  tinplate  manufacturers  regard- 
ing the  duties.  The  manufacturers  are 
desiring  that  Canada  put  five  per  cent, 
on  American  plates. 


Weekly  Market   Report  —  Hardware 


ACTIVITY  PREVAILS. 

The  general  trend  of  business  is 
toward  greater  activity,  despite 
the  fact  that  this  is  generally  con- 
sidered to  be  the  dull  season  of 
the  year.  Orders  are  pouring  in 
and  some  fall  booking  has  been 
started. 

Advances  are  noted  in  some 
lines  of  builders'  hardware,  and 
an  increase  is  predicted  in  screws. 

Optimistic  reports  are  heard 
from  the  West. 


MONTREAL. 

Montreal,  July  25. — It  does  seem  that 
the  value  of  early  ordering  is  being  ap- 
preciated by  a  large  class  of  the  dealers. 
This,  the  season  of  the  supposed  sum- 
mer dullness,  is  proving  not  a  poor  sea- 
son at  all,  but  a  good  one;  and  this  is 
true  because  the  travelers  are  being  able 
to  book  orders  for  goods  which  will  not 
be  needed  until  fall  or  winter.  Retailers 
are  still  selling  summer  goods,  but  they 
are  now  preparing  for  the  coming  de- 
mand in  other  lines.  They  are  not  wait- 
ing for  the  demand  to  come  before  pre- 
paring to  meet  it.  The  parable  of  the 
foolish  virgins  is  apparently  being  appre- 
ciated in  a  business  sense. 

Only  a  few  price  changes  have  been 
noted  recently.  There  has  been  a  rise  La 
one  or  two  lines  of  builders  hardware, 
due  of  course  to  the  advance  in  metals. 
An  advance  in  the  price  of  screws  is 
predicted  too.  These  have  been  selling 
at  a  low  figure,  and  it  seems  that  a  high- 
er price  will  be  fixed  shortly. 

Skates  Ordered  Already. 

Seasonable  Goods : — These  lines — the 
cherry  stoners,  meat  choppers,  the  pots 
and  pans  necessary  for  preserving,  con- 
tinue to  move  well.  But  a  large  part  of 
the  ordering  is  for  goods  which  will  be 
wanted  in  a  few  months.  A  demand  for 
lanterns  is  noted ;  also  for  cow  ties,  and 
even  skates  and  hockey  sticks.  Last 
season  was  not  an  exceedingly  propitious 
one  for  skates,  and  it  seemed  that  a  num- 
ber of  dealers  must  have  had  stock  left  on 
their  hands.  Present  appearances,  how- 
ever, would  indicate  that  the  business  in 
this  line  will  demand  new  ordering. 

Horse  blankets  are  another  line  for 
which  an  early  demand  is  being  shown. 
Dealers  are  taking  no  chances  of  being 
unable  to  get  these  when  the  proper  sea- 
son comes. 

Builders  Hardware: — For  all  styles  of 
builders  hardware  there  is  a  heavy  call. 
Building  is  progressing  rapidly  now.  The 
season    when    the    builders    hardware    is 


needed  is  at  hand,  and  dealers  are  pre- 
paring to  meet  this  demand. 

Some  Price  Changes. 

The  price  changes  have  been  of  some 
importance.  Bronzed  front  door  sets 
for  example,  have  been  generally  ad- 
vanced 5  per  cent.  Almost  all  inside  sets 
have  gone  up,  some  of  the  cheaper  lines 
more  than  5  per  cent.  These  advances 
were  expected  some  time  ago,  then  it  ap- 
peared that  competition  might  keep  the 
old  figures  in  force. 

It  is  indicated  that  wood  screws, 
bright  brass  and  bronze,  will  be  put  upon 
a  higher  level  before  long.  At  present 
the  discount  is  85-10-15-2V2,  but  the 
opinion  seems  to  be  that  the  quotation 
will  shortly  be  85  and  10  off  the  list 
price.  It  was  a  slaughter  market, 
caused  by  exceptionally  low  prices 
quoted  by  a  United  States  firm,  which 
brought  the  present  low  figures.  It  is 
said  this  source  of  supply  has  now  been 
removed,  and  there  will  likely,  there- 
fore, be  a  revision  to  the  old  figures. 
Killing  and  Revolvers. 

Sporting  Goods : — The  demand  here  is 
keeping  up  in  gratifying  manner.  Still 
fishing  goods  are  being  sold,  and  the  ap- 
proach of  the  hunting  season  is  causing 
some  to  order  rifles,  shot  guns,  and  am- 
munition. Recent  killings  which  have 
taken  place  in  the  city  are  thought  likely 
to  hasten  the  action  of  those  who  are 
anxious  to  pass  laws  regulating  the  sale 
of  revolvers.  This  may  affect  ordering 
in  this  line. 

TORONTO. 

Toronto,  July  25. — Hardware  jobbers 
report  that  business  has  been  extremely 
healthy.  "Not  only  is  business  up  to 
standard,"  said  one  man  this  week,  "but 
is  exceeding  it."  He  considered  that 
improvement  was  due  to  general  rosy 
business  conditions  while  late  opening 
of  season  might  explain  in  part  the  con- 
tinued briskness. 

"We  generally  look  for  a  falling  off 
about  the  middle  of  July,"  stated  one 
man,  "but  so  far  the  usual  lull  has  not 
made  its  appearance.  However,  we  can 
shortly  expect  the  dog  days  in  business 
to  set  in." 

There  are  no  price  changes  reported 
this  week  in  general  lines  but  there  is  a 
general  tendency  toward  steadiness  evi- 
dent. 

Harvest  Tools. — With  harvesting  now 
well  under  way,  the  big  demand  at  the 
present  time  centres  around  harvesting 
tools  whicli  are  moving  freely  from  both 
wholesaler  and  retailer,  more  especially 
the  latter  as  retailers  have  by  this  time 
pretty  well  anticipated  their  wants,  al- 
though there  is  always  a  sorting  business 
to  be  cared  for.     There  is  a  good  busi- 
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ness  to  be  cared  for.  There  is  a  good 
business  in  binder  twine  and  such  lines 
as  forks,  scythes,  rakes,  grain  cradles, 
etc.  These  are  the  lines  the  retailer 
should  now  push  strongly. 

Household  Goods. — Earlier  in  the  sea- 
son it  was  refrigerators  and  similar 
lines  which  held  the  centre  of  the  stage 
but  the  position  has  now  been  usurped 
by  preserving  necessities,  such  as  kettles, 
jars,  cherry  pitters  and  similar  goods. 

Seasonable  Goods.- — The  retailer  is 
still  finding  an  appreciable  demand  for 
those  lines  naturally  called  for  during 
warm  weather.  Those  articles  to  bar 
the  fly  from  the  house  or  destroy  it  after 
it  enters,  are  selling  well. 

Builders'  Hardware.- — Builders'  hard- 
ware is  finding  a  fair  demand  from  both 
city  and  country  points.  There  is  con- 
siderable building  in  progress  at  present 
time,  indicating  a  demand  later  on  for 
finishing  goods. 

Heavy  Hardware. — There  are  no  spe- 
cial features.  Business  is  acknowledged 
as  good  in  all  lines. 

Sporting-  Goods. — There  continues  a 
good  demand  for  sporting  goods.  Base- 
ball and  lacrosse  supplies  are  naturally 
less  brisk  than  a  while  ago  but  fishing 
tackle  is  selling  well  while  there  is  a  de- 
mand for  motor  boat  supplies,  canoes 
and  associated  lines. 

WINNIPEG. 

Winnipeg,  July  22. — The  wholesale 
situation  has  varied  little  since  last  re- 
view. A  large  number  of  retail  merch- 
ants from  country  points  are  visiting 
the  market  on  the  occasion  of  the  exhi- 
bition. It  is  understood  that  a  large 
amount  of  business  was  transacted  not 
only  for  goods  for  immediate  delivery, 
but  for  next  season. 

There  is  perfect  confidence  now  in  the 
crops  and  the  business  situation.  Harvest 
will  be  general  on  August  15,  and  West- 
ern Canada  stands  to  gather  in  from 
225,000,000  to  250,000,000  million  bush- 
els of  wheat  of  above  average  quality. 
The  only  cause  for  uneasiness  is  the 
labor  market,  which  is  ill-supplied  to 
meet  the  great  demands  that  will  be  put 
upon  it. 

Harvesting  machinery  and  repairs  are 
moving  freely  now.  There  is  no  falling 
off  in  demand  for  builders  hardware, 
and  there  is  a  good  enquiry  for  fall 
sporting  goods.  A  heavy  trade  in  am- 
munition may  be  expected,  as  reports  of 
game  are  satisfactory. 

There  is  a  good  demand  already  for 
binder  twine,  but  the  volume  of  con- 
sumption will  be  less  than  last  year  as 
straw  is  comparatively  short  and  light 
as  compared  with  last  season 's  rank 
growth. 


Stoves,  Furnaces  and  Accessories 


Make  Store  Window  Displays  Practical 

Lack  of  Space  Prevents  the  Trimmer  Attempting  Anything 
Elaborate  in  the  Average  Store — Efforts  Should,  Therefore,  be 
Bent  Toward  Making  the  Displays  Demonstrate  Certain  Points 
— Ideas  and  Suggestions. 


Many  hardware  dealers  pay  little  at- 
tention to  their  store  department.  This 
is  doubly  surprising  because  no  branch 
of  the  business  is  more  difficult  to  handle 
well. 

It  calls  for  a  rare  degree  of  skill  and 
a  good  stock  of  practical  knowledge  to 
sell  stoves.  No  man  becomes  a  good 
store  salesman  until  he  has  used  his 
"grey  matter"  pretty  steadily,  studying 
the  subject.  He  has  to  know  human 
nature  as  well  as  his  store.  It  is  corres- 
pondingly difficult  to  arrange  catchy 
store  window  displays.  Altogether  there 
is  every  reason  to  give  much  time  and 
study  to  the  subject  and  it  is  hard  to 
understand  why  some  dealers  give  so 
little  of  either. 

However,  the  object  of  this  article  is 
not  to  stir  up  recalcitrant  dealers,  but 
to  discuss  the  question  of  arranging 
store  windows.  Despite  the  fact  that 
there  is  a  long  stretch  of  summer  still 
ahead,  the  subject  is  a  timely  and  per- 
tinent one.  Stove  displays  will  soon  be 
in  order,  and  in  the  meantime  every 
window  dresser  will  be  interested  in 
matters  relating  thereto. 

At  first  glance  it  does  not  appear  that 
the  window  trimmer  has  much  scope 
when  it  comes  to  arranging  stove  dis- 
plays. Stoves  are  bulky,  and  by  the 
time  one  has  been  lugged  into  the  win- 
dow there  isn't  much  room  left  for  any- 
thing else.  Where  the  window  is  of  ex- 
ceptional size,  it  is  a  different  matter, 
of  course.  But  in  the  average  hardware 
store,  the  window  space  is  limited,  and 
the  trimmer  has  a  somewhat  knotty 
problem  when  it  comes  around  to  stove 
time. 

He  is  practically  compelled  in  the  first 
place  to  abandon  the  idea  of  making  an 
elaborate  display.  Space  does  not  per- 
mit this.  The  very  best  thing  he  can  do, 
in  the  opinion  of  the  writer,  is  to  plan 
a  practical  display,  something  which 
will  be  demonstrative.  Endeavor  to  make 
the  display  demonstrate  some  of  the 
good  features  of  the  stove,  or  better 
still,  concentrate  on  one  special  fea- 
ture. This  will  be  found  more  effective 
than   attempting  a   fancy   display. 

To  illustrate.  A  certain  stove  dealer 
made  a  unique  display  by  exhibiting 
a  base  burner  with  two  hods  filled  with 
coal,  one  on  either  side.     One  hod  was 


very  much  larger  than  the  other,  and  a 
card  announced  that 

"This  much  coal  will  be  burned 

in  the  ordinary  base  burner." 

Against  the  small  hod  was  a  card 
which  read  as  follows : 

"This  much  coal  will  be  all  that 

is  necessary  if  you  use  our  'name' 

base  burner." 

To  further  attract  attention,  he  scat- 
tered a  quantity  of  dollar  bills  on  the 
floor  of  the  window.  A  large  sign  read: 
"You  can  pick  up  money  no  easier  than 
by  buying  'one  of  our  (name)  base 
burners.  They  will  save  you  money  by 
the  big  saving  in  your  coal  bills. ' ' 

The  last  feature  was  hardly  necessary. 
In  the  opinion  of  the  writer,  it  partook 
a  little  of  quackery.  It  smacked  of  the 
methods  of  the  mystery  fakir  who  bold- 
ly announces  that  he  will  give  on^ 
thousand  dollars  (or  some  other  impos- 
sible sum)  to  any  person  who  can  prove 
that  he  is  resorting  to  deception. 

The    main    idea    of    the    display    was 

amply  sufficient.     There  you  had  it 

a  contrast  which  drove  home  the  lesson. 
A  display  along  such  lines  emphasizes 
the  value  of  buying  a  stove  which  will 
be  a  light  consumer.  It  is  a  one-idea 
display,  and  as  a  result  the  one  idea 
stands  out  prominently  and  unmistake- 
ably. 

Showing  Each  Part. 

The  store  is  a  practical  proposition. 
It  is  intended  to  perform  a  number  of 
very  practical  functions.  People  ap- 
proach the  question  of  buying  a  stove 
in  an  eminently  practical  frame  of  mind. 
Ergo,  if  the  window  trimmer  wants  to 
attract  them,  he  must  make  his  display 
practical. 

One  of  the  surest  methods  is  to  put 
a  stove  in  the  window  and  expose  each 
part  to  view.  Have  the  oven  door  open 
and  the  lids  lifted.  Spectators  are  thus 
enabled  to  set  a  clear  view  of  the  in- 
terior of  the  stove.  This  method  may 
perhaps  detract  from  the  appearance  of 
the  window  (judging  from  an  artistic 
standpoint),  but  it  makes  a  good  prac- 
tical display.  If  cards  are  shown,  ex- 
plaining briefly  some  important  features 
of  the  stove,  you  have  a  display  which 
will  win  the  serious  attention  of  every 
man  and  woman  contemplating  the  pur- 
chase of  a  stove. 
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A  somewhat  hackeneyed  method  is  to 
suspend  a  number  of  signs  around  the 
stove,  invisible  wires  attaching  them  to 
the  ceiling.  Strings  are  then  strung 
from  the  signs  to  the  parts  which  they 
refer  to.  The  effect  is  a  good  one,  al- 
though the  idea  has  been  worked  by  a 
great  many  hardwaremen,  it  is  still  well 
worth  trying. 

Have  a  Background. 

A  feature  which  is  commonly  neglected 
is  the  background.  Many  window  trim- 
mers apparently  think  that  as  the  stove 
occupies  so  much  space,  it  is  not  neces- 
sary to  bother  with  the  background.  This 
is  a  mistake.  Any  article  will  show  up 
better  when  a  proper  background  is 
provided  and,  in  the  case  of  stoves,  it 
pays  the  trimmer  to  provide  one.  Best 
results  are  obtained  when  a  plain  back- 
ground of  one  color  is  arranged.  The 
stove  stands  out,  and  the  outline  is 
plainly  describable  from  the  other  side 
of  the  street. 

Moving   Devices. 

A  motion  device  is  just  as  certain  to 
attract  attention  as  a  side  show 
"spieler."  People  will  gather  in  front 
of  the  window  to  inspect  the  device.  The 
majority  of  them  will  probably  not  be 
interested  in  stoves,  but  some  will.  In 
cases  where  the  trimmer  is  showing  an 
article  which  he  wants  people  to  study 
— as  in  the  case  of  stoves — the  motion 
device,  is  both  an  advantage  and  a  di-f- 
advantage.  There  will  be  a  crowd 
around  the  window  continuousuly,  and 
every  person  who  passes  will  be  at- 
tracted by  the  crowd  and  stop.  Thus  no 
stove  prospect  will  pass  the  store  with- 
out seeing  the  display.  On  the  other 
hand,  the  presence  of  the  crowd  will 
make  it  difficult  for  anyone  to  study  the 
display  as  closely  as  they  should.  On 
the  whole,  perhaps,  the  advantage  out- 
weighs the  disadvantage. 


JAMES  STEWART  PICNIC. 

Woodstock,  Ont. — On  Saturday,  July 
20,  the  fifth  annual  picnic  of  the  em- 
ployees of  the  James  Stewart  Manu- 
facturing Company  was  held  at  Fair- 
mount  Park.  There  was  a  very  large  at- 
tendance, and  it  was  universally  voted 
to  have  been  the  most  successful  picnic 
yet  held. 

The  day  was  cloudy  and  cool,  but  this 
added  to  the  enjoyment,  and  the  pro- 
gramme was  carried  out  expeditiously. 
It  included  a  number  of  unique  events. 
A  vote  was  taken  to  determine  the  most 
popular  lady  on  the  grounds,  and  the 
honor  fell  to  Miss  V.  Kelley.    A  second 
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vote  was  taken  to  get  a  consensus  of 
opinion  as  to  the  most  handsome  gentle- 
man, and  Geo.  Childs,  Sr.,  was  the  proud 
recipient   of  the  most   votes.       A   baby 


show  was  next  in  order,  little  Miss  Helen 
Dickson  being  judged  the  winner. 

The  big  event,  however,  was  the  base- 
ball game  between  the  married  and  sin- 


gle men.  After  a  hard  struggle,  the 
bachelors  won  out  by  a  score  of  5  to  4. 
A.  number  of  races  were  run  off,  includ- 
ing a  number  for  the  juveniles. 


Weekly  Market  Reports— Stoves 


A  RECORD  YEAR. 

Indications  all  point  that  way. 
It  is  becoming  more  apparent  all 
the  time  that  the  fall  demand  is 
going  to  be  exceptionally  heavy. 

Fall  shipments  have  begun.  The 
manufacturers  are  anxious  to  ship 
out  as  much  now,  and  thus  avoid 
congestion  in  the  fall. 


MONTREAL. 

Montreal,  July  18. — -While  there  has 
not  been  a  price  change  noted  here  dur- 
ing the  week,  the  market  is  far  from  un- 
interesting. During  the  last  few  days 
there  has  been  a  great  revival  in  this 
line  of  business.  Orders  are  coming  in 
largely,  and  the  manufacturers  are  now 
busv  figuring  if  they  will  have  a  suffici- 
ent supply  of  stoves  to  meet  the  demand. 
They  are  also  figuring  out  the  shipping 
problem  which  caused  such  a  lot  of 
trouble  last  fall. 

This  shipping  problem  is  a  serious 
one — and  one  which  the  retailer  might 
well  consider  as  well  as  the  manufac- 
turer. The  difficulty  which  has  been 
experienced  in  the  past  has  meant  slow 
shipments.  If  there  is  a  shortage  of 
drays  and  cars  again,  as  seems  quite 
likely,  it  will  mean  slow  shipping  once 
more.  Those  wrho  send  their  orders  at 
the  last  moment,  therefore,  will  be  in 
great  danger  of  having  to  wait.  A  wait 
may  lose  a  sale,  and  is  therefore  some- 
thing- to  be  avoided,  and  the  way  to 
avoid  it  is  undoubtedly  to  order  early. 

Prepare  For  the  Rush. 

Mails  being  received  daily  indicate 
that  many  of  the  dealers  are  awake  to 
the  need  of  early  ordering.  They  are 
sending  word  of  their  early  require- 
ments. Some  are  having  these  shipped 
at  once.  Others  are  merely  getting  their 
orders  on  file,  having  these  call  for 
shipment  at  a  Inter  date.  They  are  thus 
safeguarding  themselves,  for,  in  a  rush 
time,  orders  are  of  course  sent  out  as 
they  have  been  received. 

.U  present  the  demand  is  for  kitchen 
ware  especially.  '  ••'  -loves  and  refrigerr 
ators  are  also  moving. 


Kitchen  Ware: — The  preserving  sea- 
son is  keeping  up  the  demand  for  this 
line.  Kettles  and  sauce  pans  are  mov- 
ing regularly.  These  are  now  moving  at 
the  old  price,  but  copper  goods  seem  to 
face  another  rise  and  it  is  impossible  to 
say  when  this  will  come. 

Many  Stocking  Stoves. 

Stoves : — As  has  been  indicated  the 
ordering  is  largely  for  the  future.  Man}* 
dealers,  however,  are  getting  in  a  good 
supply  already.  If  they  have  room  these 
would  seem  to  be  the  wise  ones,  for 
people  seeing  a  good  display  of  ranges 
will  be  likely  to  bear  the  dealer  who  has 
these  in  mind,  and  will  go  to  him  when 
there  is  a  purchase  to  be  made. 

Refrigerators  have  moved  better  this 
month  than  was  expected.  The  late 
arrival  of  the  hot  weather  stopped  some 
early  sales,  and  the  excessive  heat,  when 
real  summer  really  came,  made  people 
banish  all  thoughts  of  doing  without  a 
refrigerator.  Even  yet  the  demand  does 
not  seem  quite  over. 

Furnaces : — A  demand  for  these  has 
snruna'  un  early — largely  because  a  num- 
ber of  buildings  are  already  nearing 
completion,  and  are  being  installed  with 
heating  equipment.  Radiators  too  are 
commencing  to  move,  for  much  the  same 
reason  as  the  furnaces. 


TORONTO. 

Toronto,  July  25. — The  outlook  is  im- 
proving all  the  time.  Manufacturers  are 
pretty  well  agreed  that  the  fall  trade 
will  be  far  ahead  of  last  year.  When  it 
is  recollected  that  1911  was  the  best 
stove  year  in  the  history  of  the  country, 
it  will  be  seen  that  expectations  at  the 
present  time  are  of  a  very  high  order. 
Fall  shipments  have  begun.  Although  as 
a  general  rule  the  dealer  does  not  want 
shipments  before  the  middle  of  August, 
enough  have  specified  early  delivery  to 
make  the  outgoing  movement  pronounc- 
ed. The  manufacturers  are  sending  out 
just  as  many  orders  as  they  can  conveni- 
ently fill.  In  few  cases  are  the  orders 
filled    completely. 

The  shipping  is  being  done  on  the 
whole  a  little  earlier  than  usual.  This  is 
indeed  satisfactory  as  the  manufactur- 
ers  are    anxious    to   avoid    congestion    as 
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far  as  possible.  Only  by  getting  out  a 
lot  of  orders  now  can  congestion  be 
avoided. 

Gas  Stoves. — The  cooler  weather  has 
brought  about  a  partial  resumption  of 
activity  in  the  gas  stove  trade.  The  best 
of  the  trade  has  been  done,  however,  and 
only  sorting  orders  are  being  filled  now. 
In  fact,  most  of  the  stoves  shipped  out 
were  to  supply  dealers  who  had  already 
sold  them.  It  has  been  a  splendid  gas 
stove  year. 

Oil  Stoves. — Demand  has  been  revived 
considerably.  This  is  probably  due  to 
the  fact  that  campers  and  summer  cot- 
tagers have  been  feeling  the  need  of 
something  to  heat  up  their  quarters  in 
the  evenings.  There  has  been  a  pretty 
general  call  for  oil  stoves  from  all  sec- 
tions. 

Coal  Ranges.  —  Fall  shipments  in 
ranges  are  fairly  heavy.  Booking  is  pro- 
ceeding rapidly  and  it  is  becoming  ap- 
parent that  the  fall  trade  is  going  to  be 
extremely  heavy.  The  western  demand 
has  been  particularly  heavy  for  ranges 
and  big  shipments  are  being  sent  be- 
yond the  Great  Lakes.  Northern  On- 
tario is  also  showing  a  steady  demand. 

Furnaces. — The  rapid  advance  of  the 
building  season  is  bringing  about  a  cor- 
responding advance  in  the  call  for  furn- 
aces. A  Toronto  furnaceman  stated  to- 
day that  he  saw  more  contracts  ahead 
than  in  any  previous  season.  "I'll  soon 
be  rushing  you  for  shipments."  he  told  a 
manufacturer.  "You  won't  be  able  to 
keep  me  going  this  fall."  It  certainly 
begins  to  look  as  though  the  demand 
would  keep  the  manufacturers  "hust- 
ling." 

Accessories. — There  is  a  big  demand 
for  stove  pipe,  plates  and  other  stove  ac- 
cessories. 

WINNIPEG. 

,  Winnipeg,  July  22. — There  is  nothing 
new  to  report  in  the  heating  and  cooking 
apparatus  lines.  There  is  a  fair  business 
doing  and  no  more  need  be  expected  till 
the  advent  of  cold  weather  stirs  up  the 
community  to  the  lad  that  heating  ap- 
paratus is  a  prime  necessity. 

Installation  of  heating  plants  for 
larger  buildings  i^  much  in  evidence,  and 
there  is  much  to  do  in  this  tine. 


HARDWARE    AND    METAL 


FIFTY  YEARS  IN  BUSINESS. 

Kingston,  July  24. — Congratulations 
are  being  extended  to  the  two  veteran 
hadwaremen  of  Kingston,  Messrs.  John 
M.  MeKelvey  and  Samuel  Birch,  of  the 
firm  of  MeKelvey  &  Birch.  They  have 
just  celebrated  their  50th  year  in  busi- 
ness. In  referring  to  the  veteran  hard- 
ware men,  the  British  Whig  had  this 
reference:  "Messrs.  MeKelvey  &  Birch 


John  MeKelvey. 

are  numbered  amongst  Kingston's  sub- 
stantial citizens.  Their  business  career 
has  been  a  striking  example  of  what  may 


Samuel  Birch. 

be  attained  by  progressive  enterprising 
men  whose  energy  equals  their  ambi- 
tion." 

MeKelvey  &  Birch  have  purchased  the 
George  property  on  Gore  Street,  and  will 
use  it  as  a  store  house.  They  have  been 
forced  to  give  up  the  old  quarters  on 
Johnson  Street  to  allow  the  convent 
school  to  be  built  on  that  property. 

Editor's  Note. — Sketches  of  the  car- 
eers of  both  members  of  the  firm  have 
appeared  in  recent  issues  of  Hardware 
and  Metal.  They  are  undoubtedly 
among  the  most  widely  known  men  in 
the  hardware  trade  in  Canada. 


Picnic  of  the  B.C.  Hardware  Dealers 

A  Splendid  Time  Spent  on  the  Ranch  of  Fred  Cunningham — 
Baseball  and  Boxing  Prove  Features  of  the  Day's  Sport — 
About  Thirty  Were  in  Attendance. 


Vancouver,  July  18. — Members  of  the 
B.C.  Hardware  Dealers'  Association  held 
their  annual  picnic,  and  from  all  reports 
they  had  the  time  of  their  lives.  Many 
impromptu  and  novel  features  were  in- 
troduced, with  the  result  that  everyone 
enjoyed  themselves. 

There  were  about  thirty  in  the  party 
that  went  to  Fred  Cunningham's  ranch 
on  the  north  arm  of  the  inlet,  the  mode 
of  transportation  being  by  three  launch- 
es, owned  by  G.  Parsons,  Jack  Paine  and 
Fred  Cunningham.  After  the  first  get- 
away, the  crowd  went  to  Belcarra  and 
played  a  baseball  game.  This  was  only 
a  preliminary,  and  after  the  return  to 
the  ranch  (according  to  Mr.  Cunningham 
this  is  pronounced  rawnch)  the  party  re- 
tired to  the  basement.  Retire  is  used 
advisedly,  for  the  boxing  gloves  were  put 
on,  and  with  thirty  present,  everyone 
taking  part,  there  were  fifteen  goes  of 
three  rounds  each.     As  said  before,  the 


party  retired  to  the  basement,  and  later 
some  were  retired  in  the  basement.  Any- 
way, those  who  survived  the  bloody  noses 
and  bruised  cheeks,  declared  it  the  most 
laughable  time  they  ever  had. 

To  quote  an  apt  phrase  this  was  the 
piece  de  resistance  of  the  afternoon, 
though  many  of  the  agressive  hardware- 
men  did  anything  but  put  up  an  effective 
resistance. 

Supper  was  served  on  the  verandah 
of  the  summer  cottage,  and  the  tables 
were  very  tastefully  arranged.  The 
situation  was  magnificent.  The  water 
was  close  by  with  its  wooded  islands, 
while  all  around  on  either  side  of  the  in- 
let towered  the  mountains  vast,  where 
the  play  of  color  in  the  evening  sun  was 
something  beyond  description. 

The  beauty  of  the  scenery,  however, 
was  forgotten  in  the  beauty  of  phrase- 
ology of  the  effusive  hardwaremen. 
Everyone    was    required      to    say    some- 
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thing,  and  all  were  kept  occupied  either 
in  talking  or  trying  to  get  some  of  the 
bashful  ones  to  utter  some  joyous 
phrase. 

The  home  run  down  the  inlet,  be- 
tween the  banks  of  electric  lights,  in 
Vancouver  on  one  side  and  North  Van- 
couver on  the  other,  was  made  about 
midnight. 


STIMULATING  TRADE  IN  MID- 
SUMMER   SEASON. 

(  Concluded  from  page  34) 

of  whom  featured  the  joys  of  camping 
in  clearing  their  stock  of  tents.  They 
also  advertised  campers'  cots,  flies, 
poles,  etc.,  along  with  the  tents.  As  tent- 
ing along  the  rivers  and  lakes  of  New 
Brunswick  is  decidedly  popular,  the  re- 
turns from  the  scheme  were  encourag- 
ing. T.  McAvity  &  Sons  also  featured 
lawn  mowers  for  a  few  days  now  and 
again,  emphasizing  the  fact  that  ' '  a  well 
kept  lawn  is  a  thing  of  beauty,  and  it 
cannot  be  made  perfect  with  a  poor 
mower — ours  is  strong,  durable,  and 
light  running,  designed  to  lead  anything 
on  the  market." 

Colwell  &  Jennings  of  Fredericton,  are 
boosting  a  clearance  of  their  lines  of  kit- 
chen hardware,  granite,  enamel,  pots  and 
pans,  and  other  bargains  calculated  to 
excite  interest  on  the  part  of  the  house- 
wife, and  cause  her  to  think  of  replen- 
ishing her  pantry  and  kitchen  supplies 
and  fixtures. 

Benefited  From  Fly  Campaign. 

W.  H.  Thome  &  Co.,  St.  John,  and  R. 
Chestnut  &  Sons,  Fredericton,  struck 
similar  ideas,  and,  taking  advantage  of 
the  active  campaign  being  waged  by  the 
press  and  health  protective  bodies,  in- 
creased their  receipts  from  the  sale  of 
various  lines  of  insect  powders,  bug 
death,  fly  killers,  etc.  The  former  con- 
cern not  only  spoke  of  the  need  of  pro- 
tection in  the  home  from  the  house-fly, 
but  also  of  the  need  of  caring  for  live 
stock,  horses,  and  catties  and  preventing 
their  being  pestered  with  lice  and  flies 
during  the  hot  season,  emphasizing  the 
fact  that  "in  fly  time  it  is  positively 
necessary  to  use  some  preparation  for 
the  protection  of  animals  for  flies  and 
this  fly-killer  is  most  satisfactory." 

From  what  has  been  written  it  will 
readily  be  seen  that  there  is  a  wide 
range  of  ideas  regarding  the  featuring 
of  seasonable  goods  during  the  summer 
months  but,  that  extra  efforts  must  be 
made  to  keep  trade  in  the  right  chan- 
nels, is  easily  recognized.  As  one  dealer 
in  speaking  of  the  matter  said  this  week, 
"when  the  trade  is  not  coming  our  way, 
we've  got  to  turn  the  tide  as  it  were 
and  make  it  come,  and  our  endeavors  to 
do  this  thus  far  have  been  quite  prom- 
ising. ' ' 


Methods  of  Retailing  Paints  and  Varnishes 


A  Traveler  in  the  Retailer's  Place 

One  Explains  What  He  Would  Do  to  Secure  a  Good  Paint 
Business  if  He  Had  a  Store  of  His  Own,  in  a  Place  Where 
There  Was  a  Good  Farm  Trade  —  He  Would  go  in  for  Outside 
Salesmanship,  He  Declares. 


' '  What  would  you  do  if  you  were  sell- 
ing paint  as  a  retailer  sells  it?"  was 
asked  of  an  experienced  traveler  for  a 
well-known  paint   house. 

"Well,  now,"  replied  the  traveler, 
"you  have  asked  me  a  hard  one.  I'm 
so  accustomed  to  sell  to  the  dealer  and 
not  for  him,  that  I  am  in  a  little  the  po- 
sition of  a  novice.  However,  I  have 
watched  the  methods  of  others.  I  have 
seen  some  real  retail  paint  salesman,  and 
I  have  seen  some  of  the  other  kind  — 
those  who  believe  that  salesmanship  con- 
sists in  handing  out  a  can  when  it  is 
asked  for.  I've  been  interested  in  this 
retail  way  of  selling,  for  I  have  held 
that  it  is  part  of  a  traveler's  work  to 
help  the  retailer  sell  his  goods.  I  wish 
I  had  a  chance  to  sell  retail." 
After  the  Farmers. 

"Well,"  was  asked  again,  "if  you  had 
the  chance  what  would  you  do?" 

The  traveler  scratched  his  head  for 
a  moment,  and  then  gave  his  ideas  about 
as  follows: 

"You  know  it  is  impossible  to  say  all 
I  would  do  right  at  once,  but  one  or  two 
things  are  certain.  One  is  that  I  would 
make  a  dead  set  for  the  farmers,  and 
another  is  that  I  would  start  making 
that  dead  set  in  time.  I  would  make  him 
know  there  is  such  a  thing  as  rural  mail 
delivery.  I  would  send  him  some  of  the 
picture  work  that  the  manufacturing 
houses  send  out.  That  would  be  looked 
at  carefully,  and  the  letter  accompany- 
ing it  would  be  read  too.  I  know  the 
farmers,  and  they  don't  throw  any  let- 
ters away  unread.  A  farmer  is  just 
naturally  curious  to  see  what  is  inside 
every  envelope,  and  what  is  said  in  the 
next   paragraph. 

"I  think  I  would  go  after  the  farmer 
to  paint  his  barn,  and  I  would  prepare 
for  the  campaign  now.  The  actual  work 
I  would  not  begin  much  before  Sep- 
tember but  the  plans  would  have  to  be 
under  way  well  before  that  time. 
Would  Limit  Campaign. 

"What  would  my  plans  be?  That's 
what  I'm  trying  to  tell  you,  though  I'll 
admit  I  haven't  them  well  denned. 

"We'll  take  it  for  granted  though 
that  I  know  a  good  many  farmers 
through  the  country.  You  can  bet  I 
would  if  I  had  been  carrving  on  a  hard- 


ware business  there  for  even  six  months 
or  a  year.  Well  I  would  know  a  good 
many  intimate  facts  about  some  of  these 
farmers.  For  instance  I  would  know  in 
a  general  way  the  amount  of  money 
these  men  were  worth.  I  would  pick  out 
the  ones  with  money  to  be  the  recipients 
of  my  attention.  There  is  no  use  trying 
to  get  a  man  without  money  to  buy.  It 
is  like  trying  to  get  a  one-legged  man 
to  jump. 

"I  wouldn 't  go  after  all  the  men  with 
money  either — at  least  only  in  a  general 
way.  I  believe  better  results  could  be 
secured  from  specializing.  Some  men 
who  have  money  in  luscious  rolls  are 
harder  to  convince  that  they  should 
spend  some,  than  are  others  with  only 
a  moderate  amount.  The  very  "close" 
I  would  leave  for  a  time.  They  could 
come  later.  For  the  time  I  would  pick 
the  well  to  do,  and  the  fairly  ready 
spenders,  whom  I  knew  should  use  some 


paint.  If  I  didn't  know  which  of  these 
had  barns  in  need  of  painting  I  would 
make  inquiries  and  take  drives  to  see. 

What  to  Say  in  a  Letter. 

"Then  I  think  I  would  draw  up  some 
letters.  As  I  figure  it  there  is  no  use 
telling  a  man  he  should  buy  some  paint ; 
that  this  would  preserve  his  wood  and 
would  cost  him  little.  That 's  too  general 
for  any  man,  and  especially  for  the 
farmer.  The  farmer  wants  to  be  shown. 
All  farmers  seem  to  have  come  from 
Missouri.  That  old  idea  of  the  boys  do- 
ing up  Reuben  when  he  came  to  town  is 
all  wrong  now.  It  is  the  other  way 
around. 

"I  would,  both  by  letter  and  by  per- 
sonal canvass,  tell  the  farmer  that  he 
might  well  paint  his  barn.  That  this 
would  preserve  the  structure  and  would 
cost  little.  But  I  would  say  mure.  I 
would  point  out  just  what  the  cost  of 
painting  the  barn  would  be.  I  would 
find  the  size  of  his  barn  and  explaining 
that  one  gallon  would  cover  so  many 
square  feet,  I  would  show  how  m:iny 
gallons  would  be  needed,  and  therefore 
what  the  expense  of  material  would  be. 
I  would  also  point  out  that  the  work 
upon   the   barn   could   be   done   by     the 


.  1  display  of  paint  arranged  by  Ray  Best  of  Campbell  &  Best,  Peterboro. 
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fanner  himself,  which  would  not  mean 
any  real  loss  of  time,  since  the  quiet 
season  on   the  farm  had  conie. 

A  Near  Home  Example. 

"If  I  did  not  know  the  exact  size  of 
the  barn — this  in  the  case  of  a  letter, 
where  the  information  could  not  be  ask- 
ed— I  would  approximate;  explaining 
the  square  feet  a  gallon  would  cover; 
quoting  the  price  of  this ;  and  estimating 
from  this  what  the  cost  of  the  whole 
work    would   be. 

"Then  I  would  say  something  about 
protection.  I  would  send  out  some  of 
the  information  the  manufacturers  pub- 
lish ;  and  better  still  I  would — if  pos- 
sible— cite  one  specific  instance.  If  I 
could  tell  Bill  Jones,  that  Silas  Smith 
had  painted  his  barn  six  years  ago,  and 
that  it  was  as  good  as  ever  still,  this 
would  bring  homo  to  Bill  Jones  the  value 
of  painting  his  barn  in  which  cracks 
were  beginning  to  appear.  Of  course  the 
information  would  have  to  be  absolutely 
correct,  for  the  barn  used  as  an  example 
would  be  known  to  the  receiver  of  your 
letter. 

This  is  where  it  is  of  real  benefit  to 
keep  a  list   of  those  to   whom  you   sell 


paint.  I  know  a  farmer  near  Sher- 
hrooke,  Quebec,  who  painted  his  barn 
with  our  paint  three  years  ago.  He 
watches  that  like  a  cat,  to  see  if  it  does 
give  the  protection  that  we  said  it  would. 
Now  he  has  begun  to  agree  that  it  does, 
and  he  is  quite  ready  to  express  his  op- 
inion. The  faith  which  has  grown  in 
him  has  meant  many  sales  for  the  local 
dealer  in  handling  our  line. 

Probably  there  is  nothing  so  forceful 
to  a  farmer  as  to  mention  that  a  neigh- 
bor has  benefited  by  painting,  as  you 
are  urging  him  to  paint.  In  a  city  that 
might  not  work  so  well,  for  in  many 
cases  people  don't  know  their  immediate 
neighbors  well.  But  it  is  of  great  value 
among  farmers.  It  leads  to  their  talking 
over  this  question  of  painting,  and  that 
leads  to  more  people  being  interested  in 
your  campaign.  Why  a  few  letters  of 
the  right  sort  would  stir  up  real  interest. 

"Of  course  I  would  dress  a  window 
with  paint  too,  and  I  would  keep  paint 
well  displayed  inside  the  store.  But,  es- 
pecially I  would  go  out  after  the  busi- 
ness. It  is  an  age  of  outside  salesman- 
ship, and  the  retailer  might  as  well  adopt 
those  methods  too.  I  know  a  number  of 
the  most  successful  who  are  doin°-  this." 


Master  Painters  in  Annual  Convention 

Big  Gathering  at  Gananoque  Featured  by  Addresses  of  a  Prac- 
tical Nature  on  Paints  and  Specialties — Social  Events  Were 
Unusually  Pleasurable — Paint  Displays  in  Local  Hardware 
Store. 


Gananoque,  Ontario. — The  ninth  an- 
nual convention  of  the  Master  House 
Painters  and  Decorators  Association  of 
Canada  was  held  here  from  July  16  to 
19.  The  sessions,  which  were  held  at  the 
Gananoque  Canoe  and  .  Motor  Boat 
club  house,  were  very  well  attended.  It 
was  found  that  no  better  place  could  be 
selected  for  the  holding  of  conventions 
than  here  in  the  very  heart  of  the 
Thousand  Islands.  The  pleasant  sur- 
roundings added  to  the  interest  of  the 
event.  In  addition,  there  was  every  fa- 
cility for  pleasure  jaunts,  and  the  social 
side  of  the  convention  was  carried  out 
as  never  before. 

Firms  Represented. 

A  feature  of  the  convention  was  the 
large  number  of  manufacturing  and  job- 
bing companies  represented.  Included 
in  the  list  were  the  following :  Brandram- 
Henderson,  Ltd. ;  International  Varnish 
Co.;  Consolidated  Plate  Glass  Co.;  San- 
derson Pearcy  Co. ;  Canada  Paint  Co. ; 
Stauntons  Ltd.;  Stewart  &  Wood  Co.; 
A.  Ramsay  &  Son  Co.;  Imperial  Varnish 
Co. ;  Boeckle  Bros.  Co. ;  Berry  Bros.  Co. ; 
The  Toronto  Plate  Glass  Importing  Co. ; 
James  Langmuir  Co.;  Benjamin  Moore 
&  Co.;  A.  Muirhead  Co.;  Sherwin-Wil- 
liams Co.,  of  Canada;  Pinchin-JoLnson 
Co.;  Glidden  Varnish  Co. 


The   Opening   Session. 

The  first  session  was  held  on  Tuesday 
at  10  a.m.  with  president  Wm.  Barrett, 
of  Hamilton,  in  the  chair.  Mayor  Don- 
evan,  of  Gananoque,  gave  an  address  of 
welcome,  after  which  the  business  of  the 
convention  was  taken  up.  The  reading 
of  the  president's  address  was  first  in 
order,  followed  by  the  appointment  of 
committees  on  credentials,  resolutions, 
auditing  and  the  president's  address. 
The  reports  of  the  other  officers  and  the 
standing  committees  followed. 
Addresses   Given. 

An  address  by  James  Kitchener,  of 
Toronto,  was  given  on  "the  best  finish 
for  exterior  hardwood  and  hardwood 
floors."  Some  practical  pointers  were 
given. 

Mr.  Clucas,  of  the  Canada  Paint  Co., 
followed  with  a  valuable  paper  on 
"paste  dryers  vs.  liquid  dryers,"  ia 
which. he  discussed  the  relative  merits 
fully   and   comprehensively. 

Mr.  Faircloth,  of  Toronto,  gave  a 
paper  on  "the  best  method  of  covering 
plastered  surfaces  with  lining  papers  or 
cotton  and  their  subsequent  treatment." 

An  illustrated  lecture  on  paint  analy- 
sis was  given  by  Professor  Gardner  of 
tbe  Institute  of  Industrial  Research. 
Professor   Gardmr     has   attended   otter 
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conventions,  and  his  lectures  have  be- 
come a  feature  to  which  all  look  for- 
ward. 

"Lithophone  and  its  use  in  the  paint 
and  kalsomine  trade"  was  the  subject 
of  an  address  by  Fred.  Moore,  of  Benja- 
min Moore  &  Co.,  Toronto.  Lithophone 
is  a  comparatively  new  preparation,  and 
is  used  to  replace  white  lead.  Mr. 
Moore's  address  was  followed  closely, 
and  a  discussion  ensued  on  the  qualities 
and  possibilities  of  the  substance. 

W.  A.  Poole,  of  Brandram-Henderson 
Limited,  gave  an  interesting  demonstra- 
tion of  lead  corroding  by  the  old  Dutch 
process,  showing  by  means  of  miniature 
apparatus  exactly  how  the  corroding  is 
carried  out.  The  demonstration  was  fol- 
lowed with  close  attention. 

Addresses  were  also  given  by  Wm. 
Wall,  of  Somerville,  Mass.,  and  John 
Dewar,  of  Pittsburg. 

A  new  feature  of  the  convention  was 
a  question  box  session  when  a  number  of 
live  topics  were  introduced  and  dis- 
cussed. 

The  entertainment  features  were  many 
and  varied.  On  Tuesday  a  baseball 
game  was  played  between  the  master 
painters  and  the  associate  members 
(i.e.,  the  travelers),  and  a  reception  and 
musical  was  given  at  the  Canoe  Club 
pavilion.  On  Wednesday  a  trip  was 
taken  on  the  "Thousand  Islands,"  leav- 
ing at  3.15.  Dinner  was  served  at  the 
Thousand  Island  Hotel,  Alexander  Bay, 
at  5.30  p.m.  The  return  was  made  about 
9  o'clock.  This  trip  was  provided  by 
the  associate  members. 

On  Thursday,  a  programme  of  sports 
was  run  off,  in  which  the  indefatigable 
travelers  took  a  prominent  and  useful 
part.  A  baseball  game  was  played  and 
many  races  were  run  off. 

In  the  evening  a  moonlight  excursion 
through  the  Thousand  Islands  was  the 
order.  Special  steamers  had  been  se- 
cured. 

On   Friday,   fishing     trips   were   held, 
many  of  the  members  displaying  great 
prowess  with  rod  and  tackle. 
Window  Displays. 

An  interesting  feature  was  the  dis- 
plays made  in  the  store  windows  of  Ben- 
nett &  Son,  local  hardware  dealers.  Two 
front  windows  were  used,  one  for  a  dis- 
play of  paints  and  the  other  for  a  brush 
display.  Both  trims  were  eminently 
creditable,  and  the  delegates  displayed 
considerable  interest  in  them. 


AN  ORIGINAL  DISPLAY. 

On  the  previous  page,  a  display  is 
shown  which  appeared  in  the  window  of 
Campbell  and  Best,  Peterboro.  Ray  Best 
who  arranged  the  window  has  a  well  de- 
served reputation  as  a  window  trimmer, 
and  his  success  in  this  instance  is  note- 
worthy. 
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Fall  in  Step  With  Our  Maple  Leaf 
Fall  Painting  Campaign!! 

We  want  dealers  to  help  us,  and  in  turn  help  our  M-L  Dealers,  to  do  Fall  Painting  Business.  It  helps  trade.  It  helps  the 
paint.  Whatever  helps  the  paint,  helps  the  dealer's  own  business.  Satisfactory  paint  results  in  bigger  sales  for  the  paint 
departments  of  local  retailers.     Fall  painting  is  best. 
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How  This  Campaign  Will  Help  Our  Dealers — 

By  our  newspaper  advertising  campaign  to  consumers,  all  inquiries  are 
directed  to  local  dealers  who  carry  Maple  Leaf  Paints,  M-L  Floglaze 
•  nd  M-L  Elastilite  Varnish  or  M-L  Flat  Wall  Color.  The  retailer  does 
every  cent  of  retail  business.  We  help  him  sell.  See  that  your  stocks 
are  full  this  Fall  with  our  Maple  Leaf  Line. 

OUR    f   INE    Consists   of  ML   Ready-Mixed   Paints,   ready   for   the 
*  local  painter  to  use.    In  addition,  M-L  Floglaze  can  be 

used  outdoors  and  in,  not  merely  on  floors  and  wainscotings,  but  on  gar- 
den furniture,  tools,  implements,  buggies,  autos,  wagons,  etc.  Besides 
these.  M-L  Flat  Wall  Colors  decorate  interior  plaster  most  beautifully — 
a  field  almost  impossible  for  the  dealer  heretofore?  Lastly,  M-L 
Elastilite  is  a  perfect  easy-to-use  varnish  for  indoors  or  out,  except  floors. 
Carry  these  profit-bearing  lines,  advertised  by  us,  and  ready  to  sell 
direct  to  the  local  user. 

Send  for  Prices,  Color  Cards  and  Samples. 

Imperial  Varnish  &  Color  Company,  Ltd. 

TORONTO  " 


TORONTO: 
6-24  Morse  Street 
VANCOUVER 


WINNIPEG  : 
108  Princess  Street 
365  Water  Street. 
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True   paint    economy   isn't   how   little    you    spend — 
it 's  how  much  value  you  get  for  what  you  spend. 
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The  Acid  Test  of  Paint  is  Service 

"What's  in  a  paint?"  is  of  subordinate  importance  to  "What  will  it  do?" 

The  essential  thing  to  know  about  paint  is   what  results  will  it  give? — not  so  much  how 
quality  is  arrived  at — but  is  it  there? — 

— uniform  covering  power,  spreading  capac  ity,  beauty,  wearing  quality. 

Those  are  the  vital  points  for  the  hardware  man  to  consider    when    choosing    paint — 
because  they  add  to  value  in  satisfaction  and   economy  to  the  consumer. 

Therefore,  as  paint  is  made  to  use,  that  paint   which  renders  the  most  efficient  service  is 
the  best  paint. 

Any  way  you  figure  it,  Lowe  Brothers'  "High  Standard"  Liquid  Paint  is  always  better 
— all  ways  best. 

There  is  no  argument,  we  admit  it.  t 
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Lyon-Monkhouse 
Limited 

171  James  Street 
Winnipeg,  Man. 
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Weekly  Market  Report  —  Paints 


BUSINESS    CONTINUES   BIG 

It  is  reported  from  all  sections 
that  manufacturers  of  paint  are 
extremely  busy,  despite  the  fact 
that  the  mid-summer  season  is 
generally  accounted  dull. 

Gasoline  and  benzine  have  gone 
up  in  price. 

White  lead  is  very  scarce,  par- 
ticularly in  Toronto,  where  a 
famine  has  developed. 


MONTREAL. 

Montreal,  July  25.— This  is  the  time  of 
year  when  the  manufacturers  usually  are 
easing  off — when  orders  have  been  filled, 
and  when  only  supplementary  orders  are 
demanding  immediate  atention.  It  is  a 
different  state  of  affairs  which  the  paint 
men  face  now.  On  all  hands  it  is  re- 
ported that  they  are  away  behind.  "It 
has  been  simply  impossible  to  give 
prompt  delivery,"  stated  one  Manager. 
"We  can  not  turn  out  the  paint  fast 
enough,  and  our  reserve  was  eaten  up 
long  ago.  We  are  sending  along  enough 
to  each  customer  to  keep  him  going,  but 
that  is  the  best  we  have  been  able  to  do. 
I  hope  that  by  the  end  of  next  month  we 
will  be  straightened  away,  but  if  orders 
continue  to  come' in  as  they  have  been 
Voiv-  lately  even  this  will  be  imposs- 
ible." 

No  Going  Up  in  Price. 

Aside  from  the  heavy  demand  there 
are  no  features  of  great  interest  this 
week — no  price  changes,  and  no  promise 
of  immediate  price  changes.  Linseed, 
while  scarce,  still  continues  reasonably 
low.  All  the  other  materials  are  steady. 
Even  glass,  though  it  promised  to  cause 
some  excitement  later  on,  is  quiet  for  the 
time. 

Linseed  Oil: — Some  news  is  coming 
through  with  reference  to  the  Canadian 
crop.  A  larger  acreage  is  being  used 
this  year  for  flax  than  last  year,  and 
from  present  appearances  the  crop  will 
be  fully  as  good — probably  somewhat 
better.  Last  season  was  ideal  up  to  a 
certain  point,  then  the  cold  wet  weather 
spoiled  the  crops  somewhat.  If  no  such 
untoward  setback  is  experienced  this 
year  a  fine  Canadian  crop  may  be  expec- 
ted— though  of  course  even  the  size  of 
the  crop  does  not  altogether  indicate  its 
oil  giving  properties. 

Shipment  to  States. 

It  is  worth  noting  that  a  60,000  bushel 
cargo  of  Canadian  flax  has  just  been 
shipped  to  Duluth.  This  is  but  one  of 
several  such  cargoes  which  have  been 
sent  over  there. 


Prices  here  remain  at  .97  and  $1.00, 
with  paint  manufacturers  very  loath  to 
sell. 

White  Lead : — The  pig  is  still  scarce, 
and  the  manufacturers  are  having  rath- 
er a  hard  time  to  get  all  the  raw  ma- 
terial they  require.  No  further  talk  of 
price  changes  have  taken  place.  This 
does  not  mean,  however,  that  another 
advance  will  not  come.  If  the  pig  does 
not  become  more  plentiful  a  further  ad- 
vance is  quite  likely.  However,  this  is 
the  holiday  season,  and  nothing  is  being 
done  for  the  time.  It  is  hardly  likely 
any  change  in  price  will  occur  within  a 
month. 

Paris  Green: — The  demand  for  this 
continues  large  though  hardly  as  large 
as  it  was  a  week  or  two  ago.  Still  there 
is  difficulty  in  shipping  the  product  in 
the  shape  that  many  are  ordering  it. 
The  bulk  Paris  green  is  fairly  plentiful. 
however,  and  dealers  have  been  supplied 
with  this. 

Mixed  Paints : — Barn  paints  are  com- 
ing to  the  fore  now.  That  is  the  deal- 
ers are  ordering  these  as  well  as  sending 
sorting  orders  for  interior  and  exterior 
house  paints.  The  harvest  once  in 
the  farmers  will  have  time  for  painting. 
The  dealers  are  preparing-f or  this  call 
well  in  advance. 

Glass : — Nothing  definite  can  be  said 
about  the  future  of  this  material.  ■  It 
depends  largely  upon  the  situation  in 
Belgium,  and  while  little  is  appearing 
about  this  in  the  daily  papers,  it  is 
learned  that  the  country  is  not  at  rest. 
If  trouble  comes,  up  goes  the  price  of 
glass. 

TORONTO. 

Toronto,  July  25. — While  at  this  time 
of  year  a  let-up  in  business  is  the  general 
rule,  dealers  still  continue  to  give  out 
rosy  reports  regarding  trade.  "Much 
busier  than  usual  at  this  time,"  is  a 
sample  of  the  reports  this  week. 

A  further  upward  movement  in  price 
of  gasoline  is  among  the  market  changes 
this  week.  Another  outstanding  feature 
is  marked  scarcity  of  white  lead,  tem- 
porarily amounting  almost  to  a  faminine 
Recent  reports  regarding  glass  are  by  no 
means  encouraging. 

White  Lead  Famine. 

White  Lead. — A  temporary  famine  or 
next  thing  to  it  exists  in  white  lead  on 
this  market.  Demand  is  particularly 
strong  and  dealers  are  far  from  able  to 
fill  orders.  One  house  reported  they  are 
at  moment  120  tons  behind  in  orders 
while  another  dealer  says:  "We  could 
use  125  tons  easily  right  away  but  have 
only  a  couple  of  tons  on  hand."     There 
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is  hope  of  some  relief  to  acute  situation 
in  week  or  so,  that  is  as  far  as  supplies 
are  concerned,  but  it  will  be  none  too 
soon. 

Linseed  Oil. — There  has  been  no  furth- 
er change  since  last  week's  big  reduc- 
tion, prices  ruling  at  $1  and  $1.03.  Ab- 
sence of  consumptive  demand  and  liberal 
shipments  from  India  combined  to  de- 
press English  market  considerably. 
When  weakness  set  in,  holders  got  scar- 
ed and  began  to  unload.  Certain  of  local 
trade  are  inclined  to  believe  that  prices 
have  been  lowered  more  than  market 
warrants. 

Turpentine. — Fair  demand  is  reported 
in  turpentine  with  price  unchanged  at 
67  cents. 

Glass. — The  probability  of  social  dis- 
turbances in  Belgium  is  looming  up 
large  in  glass  situation  as  that  country 
is  chief  source  of  our  supply.  Predic- 
tions of  strength  in  this  market  are  not 
lacking.  If  an  upheaval  in  Belgium 
should  occurr  it  is  certain  to  have  no 
little  effect  on  the  Canadian  glass  mar- 
ket. 

Prepared  Paints. — July  is  not  general- 
ly regarded  as  a  busy  month  in  paints 
but  demand  is  very  satisfactory  for 
season. 

Gasoline   Higher. 

Gasoline. — Another  addition  has  been 
made  to  the  price  of  gasoline  making  a 
total  advance  of  5%  cents  per  gallon 
since  last  winter.  Gradually  little  by 
little,  prices  have  been  climbing  upward 
until  motor  gasoline  in  barrels  has  now 
reached  22  cents  per  gallon.  Tremen- 
dous demand  for  this  article  is  offered  as 
one  reason  for  advance  while  it  is  also 
put  forward  that  price  has  been  too  low 
for  some  time  as  price  of  crude  petro- 
leum has  been  steadily  advancing  while 
gasoline  has  not  been  keeping  pace. 

Benzine  has  also  been  moving  upward 
in  past  six  months,  on  one  occasion  a 
jump  of  2  cents  being  registered.  It  is 
quoted  at  201/2  cents  in  barrels. 

WINNIPEG. 

Winnipeg,  July  22. — There  is  a  good 
sorting  demand  for  paints  and  oils  and 
everything  points  to  a  continuation  of 
the  present  business  activity. 

As  regards  prices  in  accord  with  the 
strength  of  the  lead  market,  both  white 
lead  and  red  lead  have  advanced  in 
price.  Orders  for  window  glass  are  com- 
ing in  in  good  volume,  and  business  in 
these  lines  will  doubtless  greatly  increase 
during  the  next  month  or  three  weeks. 

Linseed  oil  and  turpentine  continue 
steady.  Flax  is  reported  as  a  good  aver- 
age crop,  and  with. a  steadily  declining 
price  a  reduction  in  the  manufactured 
article  is  not  improbable. 


HARDWARE     AND     METAL 


Exterior  view  of  Shea's  Theatre,  Toronto 
Decorated  by  Rambusch  &  Co.,  New  York. 


Interioi  view  of  Shea's  Theatre,  Toronto 
Decorated  by  Rambusch  &  Co.,  New  York. 


CANADA'S  THEATRES 


THEATRE 

CITY 

Auditorium 

Quebec 

Princess 

Montreal 

Orpheum 

Montreal 

Shea's 

Toronto 

Star 

Toronto 

Walker's 

Winnipeg 

Dominion 

Winnipeg 

Gayety 

Toronto 

DECORATORS 

B.  Leonard,  Quebec 
Wm.  Eckardt,  Chicago 
Wm.  Eckardt,  Chicago 
Rambusch  &  Co.,  New  York 
Wm.  Eckardt,  Chicago 
Mitchell  &  Halbach,  Chicago 
Mitchell  &  Halbach,  Chicago 
Lee  Lash  Studios,  New  York. 


Decorated  with  materials  made  by  the  only  corroders  and  grinders  of 

White  Lead  in  Canada. 
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HARDWARE     AND     METAL 


CURRENT    MARKET    QUOTATIONS 


These  prices  are  for  such  qualities  and  12 
Quantities  as  are  usually  ordered  by  re- 
tail dealers  on  the  usual  terms  of 
credit,  the  lowest  figures  being  for 
larger  Quantities  and  prompt  pay. 
Large  cash  buyers  can  frequently  make 
purchases  at  better  prices.  The 
Editor  is  anxious  to  be  informed  at  once 
of  any  apparent  errors  in  this  list,  as 
the  desire  is  to  make  it  perfectly  ac- 
curate. Retailers  desiring  to  get  in 
touch  with  firms  selling  any  articles  on 
which  quotations  are  made  can  do  so  by 
writing    the    editor. 

METALS    AND    METAL    PRODUCTS. 

ANTIMONV. 

Cookson's  or  Hallett's,   per  lb.  .8  60    8  25 

BABBIT  METAL 

Canada  Metal  Company— Imperial, 
genuine,  50c. ;  Imperial  tough,  50c ; 
White  Brass,  48c. ;  Metallic,  45c. ;  Special, 
33c. ;  Harris  heavy  pressure,  25c ;  Her- 
cules, 20c;  White  bronze,  15c;  Star 
frictionless,  10c ;  Alluminoid,  9c ;  Mogul, 
6c;  No.   3,  5%c;   No.  4,  6c   per  lb. 

Tallman  Brass  &  Metal  Co.— Arctic 
Metal.— XXX  Genuine,  50c ;  Superior, 
45c;  A  Special,  35c;  lioo  Hoo,  25c; 
••A,"  20c;  '■B,"  18c;  "C,"  15c;  "D," 
12c;  No.   1.   10c;   No.  2,  8c;  No.  3,  6c 

Magnolif  Metal  Co.— Magnolia,  25c; 
Defender,  20c ;  Mystic,  17c ;  Kosmic, 
15c 

BOILER    PLATES    AND    TUBES 

Montreal.  Toronto 
Plates,    Vi    to    %    Inch,    per 

100    lbs 2  20       2  20 

Heads,    per  100   lb 2  45       2  45 

Tank    plates,    3-16   inch 2  30       2  40 

Tubes  per  100  feet,   1%   in.    9  50       9  00 

2  ".    8  25       8  50 
2%    ".  10  50     10  00 

3  ".  12  00     12  10 
3%    •'.  15  00      16  30 

4  ".  19  25      19  45 
BRASS. 

Spring  sheets,  up  to  20  gauge...  0  26 
Rods,  base  %  to  1  inch,  round..  0  22 
Tubing,  seamless  base,  per  lb..  0  25 
Tubing,    iron    pipe    size    ,    1    inch 

base    0  25 

Copper   tubing,    4   cents   extra. 

BRASS    GOODS,    VALVES.    ETC. 
Ground   work,   66  p.c. 
Standard   Compression   work,   66  p.c 
High  grade  compression  work,  60  p.c 
Cushion    work,    65   per   cent. 
Fuller  work,  70  p.c;  No.  0,  76  p.c,  and 
1  and  2  basin  cocks,  70  p.c. 
Flatway  stop  and  stop  and  waste  cocks, 

66    p.c;    roundway,   60   p.c 
J.M.T.  Qlobe,   Angle  and  Check  Valves, 

55  p.c ;  Standard,  65  p.c 
J.M.T.    Radiator    Valves,    60;    Standard, 

65;  patent  quick-opening  valves,  70  and 

10  p.c. 
Jenkins'    Valves — Quotations    on    applica- 
tion   to   Jenkins'    Bros.,    Montreal. 
COPPER 

Per  100  lb. 

Casting   ingot    $19  00 

Cut  lengths,   round  bars,   %  to  2 

in 26  00 

Plain       sheets,       14      oz.,       14x48 

inches,    14x60   inches    28  00 

Copper      sheet,      tinned,       14x60, 

14   oz 29  00 

Copper    sheet,    planished,    14x60, 

base     36  00 

Crazier',    insheets,    6x4    28  00 

COPPER    AND    BRASS    WIRE 
Brass,   60   p.c;  copper,   62%   P.C 
IRON   AND  STEEL 
In   car  lots.  Montreal.  Toronto 

Canadian  foundry.  No.   1 19  50 

Canadian   foundry.    No.   2 19  00 

Middlesboro,  No.  3  pig  iron  18  00  19  00 
Summerlee,   No.  2  pig  iron  20  00     22  60 

Carron,    special    20  00      

Carron,    soft    19  75      

Cleveland,    No.    1 18  76     20  60 

Clarence,    No.    3    18  00     20  76 

Jarrow    17  76     20  60 

Glengamock   22  60 

Radnor,   charcoal   iron 32  00     32  50 

A yresome ,    No.    3 18  76      

Ferro  Nickel  pig  iron  (Soo)  26  00 

Steel    billets,    Bessemer    or 

open  hearth,  f.o.b.   Pitts- 
burg          27  60 

Angles! base  2  60       2  60 

Common  bar,  per  100  lb.  1  90  2  06 
Forged  Iron,  per  100  lb.  2  05  2  20 
Refined  iron,  per  100  lb...  2  15  2  30 
Horseshoe   iron,  per  100  lb...    2  16       2  30 

Mild    steel    195       2  16 

Sleigh    shoe    steel    1  90       2  15 

Iron   finish  machinery  steel 

(domestic)     195       2  15 

Iron  finish  steel  (foreign)..    2  25       2  25 

Reeled  machinery  steel  2  85       3  00 

Tire   steel    2  00       2  35 

-  Sheet  cast  steel   0  15       0  15 

Toe    calk    steel    2  85       2  90 

Mining   cast   steel    0  07%    0  08 

High   speed    0  66       0  65 

Capital    tool    steel    0  60       

Cammell   Laird   0  15 

Black  Diamond  tool  steel..    0  08       0  08 

Corona   tool  steel   0  06%    

Silver   tool   steel    0  12%    

Cold    Rolled    Shafting. 

9-16   to    11-16   Inch    0  06 

%  to  1  7-16  inch  0  05% 

1    7-16    to  3    inch    0  65 

Montreal,    26   and   2.     Toronto,    30. 
BLACK    SHEETS 

Montreal.  Toronto 
10    gauge    2  30  2  60 


gauge    2  30  2  66 

14    gauge    2  20  2  35 

17  gauge    2  20  2  45 

18  gauge    2  20  2  45 

20    gauge    2  20  2  45 

22    gauge    2  25  2  65 

24    gauge    2  25  2  55 

26    gauge    2  35  2  65 

28    gauge    2  40  2  80 

CANADA    PLATES 

Ordinary,    62    sheets    2  90  2  90 

All   bright,   62  sheets    ....    3  70  4  00 

Galvanized—    Apollo    D.  Crown    Ordinary 

18x24x52 4  45  4  45  4  35 

60 4  70  4  70  4  60 

20x28x80 8  90  8  90  8  70 

20x28x80 9  40  9  40  9  20 

GALVANIZED    SHEETS    (CORRU- 
GATED) 

22   gauge,    per   square    6  10 

24    gauge,    per   square    6  00 

26    gauge,    per   square    3  85 

28   gauge,    per   square    3  65 

Less    10    p.c. 

GALVANIZED  SHEETS 
B.W.      Queen's   Fleur-   Gordon   Gorbal'i 
gauge       Head     de-Lis      Crown  Best  Best 
16-20....      3  60         3  35         3  60         3  60 
22-24....       3  65         3  40         3  65         3  65 

26 4  05         3  80         4  05         4  06 

28 425         400         425         426 

Colbome  Crown— 3.65,  3.70,  3.75,  4.00. 
Less   than    case   lots    10   cents    per    hd. 
extra. 


"Comet"    sheets— 

22 

24 

26 

28 , 


, 3  65 

, 3  70 

3  75 

4  00 

Apollo  brand—  Montreal  Toronto 

24    gauge,    American 3  60  345 

26  gauge,   American....       3  85  3  50 

28   gauge.    (26    English)       4  10  3  95 

10%    oz.,    equal    to    28 

English    4  36  4  25 

IRON  PIPE 

List  Black         Galv. 

%-inch    and 

%-inch    $    5  50       66    p.c       61    p.c. 

%-inch    8  60      71    p.c       60    p.c 

%-inch    U  50      75    p.c.      65    p.c. 

1-inch    16  50      75    p.c.      65    p.c 

1%-inch    22  60       75    p.c       65    p.c. 

1%-inch    27  00      75    p.c.       66    p.c. 

2-inch    36  00      76%p.c       66%p.c 

2% -inch    57  50       76% p.c.       66%p.c. 

3-inch    75  50      76%p.c       66%p.c. 

3%-inch    95  00       75    p.c       66    p.c 

4-inch    108  00      75    p.c.      65    p.c 

IRON  PIPE  FITTINGS 
Canadian  malleable,  40;  cast  iron,  65; 
standard  bushings,  70;  headers,  60; 
flanged  unions,  65;  malleable  bushings, 
65;  nipples,  75  and  10;  malleable,  lipped 
unions,    65. 

SOIL    PIPE    AND    FITTINGS 
Medium    and   extra   heavy   pipe   up   to  6 
inch,  65  p.c,  7  and  8  in.  pipe,  50  p.c 
Light   pipe.    60,    fittings,   70   p.c 

RANGE  BOILERS 
30-gallon,    Standard,    $4.75;    extra    heavy, 
$7.00. 

KITCHEN  SINKS 
Cast    iron,    16x24,   $1;    18x30,    $1.15;    18x36, 

$1.95. 
Flat     rim     enameled     sinks,     15x24,     $2; 
18x30.    $2.35;    18x36,    $3.50. 

HEATING  APPARATUS 

Sot    Water    Boilers— 47    and    15    p.c 
ot    Water    Radiators — 45   and    15    p.c 
Steam    Radiators — 46    and    15    per   cent. 
Wall     Radiators — 40    and    15    per    cent. 
Specials—  25    p.c 

OLD  MATERIAL 
Dealers'   buying  prices: 

Montreal    Toronto 
Heavy    ocpper   and 

wire,   lb 0  11  0  1114 

Light    copper    bottoms..       0  09  0  09% 

Heavy    red    brass    0  10  0  10% 

Heavy  yellow  brass  0  08  0  08% 

Light     brass    0  06  0  06% 

Tea    lead    0  02%       0  02% 

Heavy  lead   0  02%       0  02% 

Scrap   zinc    0  03  0  04 

No.    1    wrought    iron    ..        0  02         10  00 
M  a  chine  ry     cast     scrap, 

No.    1    16  00         14  60 

Stove    plate    12  60        13  00 

Malleable     9  00  9  00 

Miscellaneous   steel    5  00  6  00 

Old    rubbers    0  09  0  08% 

LEAD. 

Montreal 

Domestic    (Trail)    pig.    110   lbs 5  50 

Imported  pig,  per  100  lb 5  50 

Bar  pig.   per  100  lbs 5  75 

Sheets,  2%  lb.   sq.  ft.,  by  roll 5  75 

Sheets,  3  to  6  lb.,   ft 6  00 

Cut  sheets  %c   per  lb.  extra. 

Cut  sheets  to  size,  %c  per  lb.  extra. 

LEAD  PIPE. 
Lead  Pipe  and  Waste.   15  per  cent. 
Caulking   lead,   4%c    per  pound. 
Traps    and    bends,    40    per   cent. 
SOLDER. 

Per  lb. 
Montreal.     Toronto 
Bar,   half-and-half,   guarant'd  0  27%  0  27% 

Wiping    0  24%  0  25 

SHEET    ZINC. 

5-cwt.  casks  8  26       8  00 

Part   casks   8  50       8  60 

SPELTER. 
Foreign,    per    100    lb.     ....    T  60       T  25 


TIN    AND    TINPLATES. 
Lamb  and    Flag  and   Straits— 

56   &   28-lb.    ingots,    100   lb... $52  00  $50  00 
Redipped     Charcoal     Plates— Tinned 
MLS,   Famous  (equal  Bradley) 

Per  box 

I    C,    14x20   base $7  00 

I    X,    14x20   base    8  25 

I   X   X,   14x20  base   9  50 

Raven    and    Murex    Grades— 

I    C,    14x20    base    5  00 

I    X,    14x20  base 6  00 

I    X    X,    14x20    base 7  00 

I    X   X   X,   14x20  base 8  00 

"Dominion    Crown    Best"— Double. 
Coated,    Tissued. 

I    C,    14x20   base 7  00       7  00 

I   X,  14x20  base 8  25       8  25 

I    X    X,    14x20    base 9  50       9  50 

"Allaway's     Best"— Standard     Quality. 

I  C,   14x20  base   4  60 

I.   X.,  14x20  base   5  50 

I.    X.    X.,    14x20   base 6  50 

Bright   Cokes 
Bessemer   Steel— 

I    C,    14x20   base    4  25 

20x28,    double    box    8  60 

Charcoal    Plates— Terne 
Dean  or  J.    G.    Grade — 

I   C,   20x28,   112   sheets 7  50 

I    X,    Terne    Tin 9  00 

Charcoal  Tin  Boiler  Plates. 
Cookley   Grade— 
XX,  14x56,  50  sheet  bxs.) 
XX.   14x60,   50  sheet  bxs.)      ....       7  00 
XX,   14x65,   50  sheet  bxs.) 
Tinned    Sheets. 
72x30  up  to  24     gauge,     case 

lots    8  00       7  35 

72x30  up   to  26  gauge,   case 

lots    7  85 

WIRE. 
Annealed  Cut  Hay  Bailing  Wire. 
No.  10,  $3.80;  No.  11,  $3.90;  No.  12  and 
13.  $4:  No.  13%,  $4.10;  No.  14,  $4.26;  No. 
15,  $4.50;  in  lengths  6  inches  to  11 
inches,  discount  30  per  cent. ;  other 
lengths  20c  per  100  lbs.  extra;  if  eye  or 
loop  on  end  adds  25c  per  100  lbs.  to  the 
above. 

Clothes  Line  Wire. 
No.  7  wire  solid  line,  No.  17,  $4.90; 
No.  18.  $3:  No.  19,  $2.70;  6  wire  solid 
line.  No.  17,  $4.45;  No.  18,  $3.10;  No.  19, 
$2.80.  All  prices  per  1,000  ft.  measure; 
6  strand.  No.  18,  $2.60;  No.  19,  $2.90. 
F.  o.  b.  Hamilton,  Toronto,  Montreal, 
London. 

Coiled  Spring  Wire. 
High  Carbon,  No.  9.  $2.00  in  cars. 
Fine  Steel  Wire. 
Discount  25  per  cent.  List  of  extras. 
In  100-lb.  lots;  No.  17.  $5;  No.  18, 
$5.50:  No.  19.  $6;  No.  20,  $6.65;  No.  21. 
$7;  No.  22,  $7.30:  No.  23,  $7.65;  No.  24. 
$8;  No.  25.  $9;  No.  26.  $9.50;  No.  27, 
$10;  No.  28,  $11;  No.  29,  $12;  No.  30. 
$13;  No.  31.  $14;  No.  32,  $15;  No.  33. 
$16;  No.  34,  $17.  Extras  net.  Tinned 
wire.  Nos.  17-25.  $2:  Nos.  26-31,  $4; 
Nos.  30-34.  $6.  Coppered.  75c;  oiling, 
10c:  in  25-lb.  bundles,  15c;  In  6  and 
10-lb.  bundles.  25c:  in  1-Ib.  hanks,  25c; 
in  %-lb.  hanks,  38c;  in  %-Ib.  hanks, 
50c. :  packed  in  casks  or  cases.  15c ; 
bagging   or   papering.    10c 

Hay  Wire  in   Coils. 
$2.35    base    f.o.b.,     Montreal,    Toronto, 
Hamilton  and   London. 

Galvanized  Wire. 
From  stock,  f.o.b.  Montreal— 100  lbs. 
Nos.  4  and  5.  $2.80:  6,  7,  8,  $2.75;  9. 
$2.30;  10.  $2.80;  11,  $2.85:  12,  $2.45;  13, 
$2.55:14,  $3.15.  In  car  lots  straight  or 
mixed. 

Poultry    Netting. 
2-in.   mesh.   19  w.g.,   60  and  2%  p.c   off. 
Other  sizes,   60   and    5   p.c.    off. 
Poultry  netting  staples,    55   per  cent. 
Smooth   Steel    Wire. 
No.     0-9     gauge,     $2.25    base;    No.    10 
gauge.    6c.   extra:   No.    11   gauge,   12c  ex- 
tra;   No.    12    gauge.    20c    extra;    No.    13 
gauge.   30c  extra;   No.    14   gauge,    40c  ex- 
tra;   No.    15    gauge,    55c    extra:    No.     16 
gauge.    70c    extra.      Add    60c    for   copper- 
ing   and    $2    for    tinning. 

Extra  net  per  100  lb.— Oiled  wire  inc. 
spring  wire  $1.25,  bright  soft  drawn  15c. 
charcoal  (extra  quality)  $1.25.  packed 
in  casks  or  cases  15c,  bagging  and 
paperings  10c,  50  and  100-lb.  bundles 
10c,  in  25-lb.  bundles  15c,  in  5  and  10- 
lb.  bundles  25c,  in  1-lb.  hanks,  50c.  in 
%-lb.  hanks,  75c,  in  %-lb.  hanks.  $1. 
Wire  Cloth. 
Painted  Screen,  in  100-ft.  rolls.  $1.65 
per  100  sq.  ft.;  in  50-ft.  rolls,  $1.70  per 
100  sq.   ft. 

Wire    Fencing. 

Galvanized    barb     2  45 

Galvanized,    plain    twist    2  75 

Car   lots   and    less. 
Dominion    special    field    fencing,    S3    1-3 
p.c,    small    lots;    extra    5    p.c 
F.O.B.     Montreal. 

Wire   Rope. 
Galvanized,    1st    grade,    6    strands,    24 
wires,    %.    $5;    1    Inch,    $16.80. 

Black,  1st  grade.  6  strands.  19  wires. 
%,  $5,  1  inch,  $15.10.  Per  100  feet  f.o.b. 
Toronto. 

Wrought    Staples. 

Galvanized     2  80 

Plain     2  50 

PAINTS,    OILS    AND    GLASS. 
Barn    Paint. 

Tn   barrels,   1-gal.    tins    0  80     0  85 

In    hRrrels.    5-gal.    tins    0  80     0  8S 
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Beeswax, 

Per    lb 0  40 

Chemicals. 

In  casks  per  lb. 

Sulphate    of    copper    (bluestone) . .  0  07 

Litharge,    ground    0  05 

flaked    0  06% 

Green    copperas    (green    vitrol)....  0  01 

Sugar    of    Lead    0  09 

Colors   in    Oil. 

Venetian   reel,   1-lb,    tins  pure 0  09 

Chrome    yellow,    pure    0  18 

Golden    ochre,    pure    0  11 

French   ochre,    pure    0  09 

Chrome    green,    pure    0  11 

French    permanent    green,    pure. .  0 15 

Signwriters'     black,    pure    0  17 

Marine   black,   25  lb.   irons   0  05 

Enamels. 
Per  gallon  in  quart  tins. 

M.   L.   Floorglaze   (Imperial   V.   &  C. 

Co 180 

Cee    Pee   Co.    enamel    4  60 

Sterling    Enamels    3  20 

Anchor   Floorlustre    1  80 

Glue.  Per  lb. 

French    medal     0  10 

German    common    sheet    0  10 

German    prima    0  15 

White    pigsfoot    0  15  0  20 

Brantford    medal    0  10 

golden    medal    0  11 

brown     sheet     0  10 

solder   sheet    0  13 

"  gelatine     0  22 

white     gelatine 0  20 

"  white    glue    0  12 

100    flake    0  10  0  U 

Perfection  amber  ground.  No.  1230  0  13 
Ground    glues    at    same    prices. 

Brantford  all-round  glue,  %-lb.  pack- 
ages, 10c,  %-lb.,  15c;  1-lb.,  25c  Dis- 
count. 

XXL    0  13 

XL 0U% 

CL 0  12 

C 0  11 

Paris    Green. 

Montreal  Toronto 

Drums.    50    and    100    lbs 0  18%  0  18% 

Packets,    1-lb.,    100   in    case..  0  20%  0  20% 
%-lb.  "  ..0  22%  0  22% 

Tins,    Mb.,    100    in    case 0  21%  0  21% 

Paris  White. 

In    bbls 0  90 

Pigments. 

Orange    Mineral,    casks    0  09 

100-lb.     kegs 0  09% 

Prepared   Paints. 

Per  gallon 
in  qt.  tins 
Sherwin-Williams  paints,  base...  2  00 
Canada  Paint  Co.'s  pure  ..  175  2  00 
Globe  house  paint  (Windsor)..  1  6C 
"New  Era"  house  paint  (Wind- 
sor       185 

Benj.     Moore     Co.'s     "Egyptian" 

Brand     150 

Moore's    pure    linseed    oil,    H.C..  1  66 

Brandram-Henderson's    "English"  2  00 

Ramsay's  paints,  pure   170 

Ramsay's    paints,    Thistle    1  40 

Martin-Senour,    100   p.c    pure   ....  2  00 

Senour's    floor    paints    1  $9 

Sterling    Pure    1  60 

Maple    Leaf    Paint    (Imp.    V.    & 

C.    Co.)    

Jamieson's    Crown    and    Anchor 

brand     1  60 

Plaster  of  Paris. 

Per   barrel    0  30 

Pine  Tar. 

Half -pint  tins,   per  dozen   0  SO 

Putty. 

Standard 

Bulk    in    casks    2  20 

"    100-lb.    drums     2  H 

Bladders,    in    bbl 2  76 

Red    Dry    Lead. 
Genuine,  560  lb.  casks,  per  cwt  4  75    5  75 
Genuine,   100  lb.    kegs        "  5  25    6  60 

No.   1  casks,   per  100  lbs 4  25    4  25 

No.    1    kegs,    per    100    lbs 4  75    4  75 

Shingle  Stains. 

In    5-gallon    buckets    0  75 

Turpentine    and    Oil. 

Montreal  Toronto 
Can.    Prime  white  petroleum. 

gal 014  013 

U.S.    Water    white  "         0  15%  0  14% 

U.S.    Pratt's    astral         "         0  19  0  16% 

Castor  oil.   per   lb.,    in    bbls.  0  08  0  09 

Motor    Gasoline    single    bbls 0  22 

Benzine,  per  gal.   single  bbls  0  20% 

Pure  Turpentine,   single  bbls 0  67 

Wood    Turpentine    0  60 

Turpentine,    second    ran    0  60 

Linseed    Oil  "        Raw...  0  97  100 

"       boiled.  1  00  1  03 
Rosin,    "G"   grade,   bbl.    lots, 

100    lbs 3  25 

Varnishes. 

Per  gal.  cans. 

Carriage,    No.    1    1  60 

Pale    durable   body    3  50 

••       hard  rubbing   3  00 

Finest    elastic    gearing    3  00 

Elastic    Oak    1  60 

Furniture,    polishing    2  09 

Furniture,    extra    1  20 

No.    1    0  95 

"  Union    0  90 

Light    oil     finish     1  35 

Gold    size    Japan    2  00 

Turps,    brown    japan    1  60 

No.    1    brown    Japan    1  10 

Baking    black    Japan    1  35 

No.    1    black    Japan    0  95 

Benzine    black    Japan    0  75 


HARDWARE    AND     METAL 


The  fullest  measure  of  profit  in  your  paint  department  can  only  accrue  from  a  clean-cut 
quality  stock, (backed  by  forceful,  attractive  selling  help  on  the  part  of  the  manufacturers. 

Minerva  Paints  and  Paint  Specialties 

The  Famous  British  Brand 

are  goods  of  known  quality  and  established  reputation. 

They  will  surely  lead  the  way  to  bigger  business  and  better  profit  for  every  aggressive 
retailer. 

Ask   any    MINERVA   Agent.     He   will    gladly    tell  you  what  the  MINERVA  line  has 
meant  to  him. 

Put  up  in  cans  containing  Full  Imperial  Measure. 


(Om&M),  IfOTlD. 


377-387  Carlaw  Ave.,  TORONTO 


128  Princess'sSt.,! WINNIPEG 


Peart     Bros.    Hardware    Co.,    Ltd.,    Regina 

Southern    Saskatchewan. 
The    Saskatoon    Hardware    Co.,    Ltd.,    Saskatoon 
for   Northern    Saskatchewan. 

Urn.      N.      O'Neil     Co.,      Ltd. 
British   Columbia. 


Established  in  England  in   1834 

Distributors     for 
Distributors 


The     Western     Supply     &    Equipment    Co.,    Limited,    Calgary. 
Distributors  for  Southern  Alberta. 


The    Western    Supply    &    Equipment    Co.,    Limited,    Edmonton. 
Distributors  for  Northern  Alberta. 
Vancouver.       Distributors     for 

(M-92) 


Steel  Tanks  and  Self-Measuring  Pumps 
for  Paint  Oils 

They  avoid  all  the  loss  and  inconvenience  sus- 
tained under  the  old  method.  The  steel  tanks  are 
air-tight  and  will  not  permit  the  oil  to  gum  or 
stick.  The  pumps  measure  the  oil  according  to  the 
Imperial  Standard,  directly  into  the  customer's  can. 
They  count  the  gallons  pumped  and  compute  the 
charge  for  fractional  gallons. 

THE  BOWSER   PAINT  OIL  SYSTEM 

will  put  every  cent  of  profit  into  your  pocket,  where 
it  belongs.  With  a  Bowser  your  paint  oil  depart- 
ment will  be  as  clean  and  inviting  as  your  shelf 
hardware  department.     It  draws  trade. 

Why  not  investigate  now  and  increase  your 
paint  oil  profits.  Your  fellow  merchants  are  using 
them.     They'll  help  you.     Ask  for  book  No.  15. 

S.  F.  BOWSER  &  COMPANY,  INC.,  TORONTO 

66-68  FRASER  AVENUE 
For  Twenty-seven  Years  Manufacturers  of  Self-measuring  Pumps,  Tanks,  Gasoline  and 
.    Oil  Storage  Systems, iDry  Cleaning  Systems,  etc. 


Do  you  know  any  of 
these  Bowser  users? 


Samuel  Hobbs, 

1434  Queen  St.  W. 
Toronto 

Geo.  Ecclestone, 

Bracebridge,  Ont. 

Manville  Hardware 
Company, 

Prince  Albert,  Sask. 

J.  H.  Ashdown, 

Calgary,  Alta. 

Arthur  Latham, 

Moose  Jaw,  Sask. 


Cochrane  Hardware 
Company 


Peart  Bros. 


Toronto 


Regina,  Sask. 


HARDWARE    AND    METAL 


Crystal     Dainar     2  60 

No.    1          "        226 

Pure    asphaltum    1  40 

Oilcloth     160 

Lightning    dryer    0  86 

Elastilite    varnish    2  25 

Copaline     varnish     2  26 

Qranitine    floor    finish    2  25 

Jamieson's    floor    enamel     1  75 

Sherwin-Williams    kopal     varnish.  2  60 

Canada    Paint   Co.'s   sun    varnish.  2  26 

"Kyanize"    Interior    Finish    2  40 

"Flint-Lac,"     coach     1 80 

B.H.     Ltd.     "Gold     Medal,"     in 

cases     2  26 

Dependon    Lt.    H.    Oil    Finish 1  55 

Everlastic    Floor    2  65 

Flattine    floor    finish    3  00 

Elastica   exterior   finish    4  26 

8tovepipe    varnish,    H    pints,    per 

gross     8  00 

Pure     white    shellac    varnish,     in 

barrels     1  76 

Pure    orange    shellac    varnish,    in 

barrels     1  60 

No.    1   orange  shellac  varnish,   in 

barrels     1  Jo 

Window   Glass. 
Size    United  Double 

Inches.  Star  Diamond 

Under    26     $4  26  $  t  26 

26    to    40    4  65  6  76 

«    to    60    6  18  7  60 

M    to    M    6  36  8  60 

61    to    70    6  75  9  76 

J}    to    80    6  25  1100 

81    to    85    7  00  12  50 

86    to    90    15  00 

91    to    96    1TB0 

96    to    100    20  60 

Toronto,     25     p.c. 

Montreal    prices,    no    discount. 

Size    United    Inches  star 

Under    26     ,  $  3  05 

26    to    40     3  26 

41     to    60     ]    J  is 

61    to    60     3  on 

6i  to  70  :;;;;;;  JH 

Whit*  Lead  Ground  in  Oil. 

Montreal  Toronto 
...      v      ,.  Per    >60    lb. 

Anchor,      pure    7  65         7  80 

Brandram's  B.B.  Genuine..  8  65  8  80 
C.P.C.  decorators,  pure  ...  7  65  7  65 
Crown    and    Anchor,    pure..    7  65         7  80 

Elephant   Genuine    7  90         8  05 

Essex    Genuine    (Windsor) 7  40 

Island        City        Decorators' 

Pure    765         780 

Lily  Pure   7  65         7  80 

Moore's   Pure    White   Lead.    ...  7  80 

Monarch    (Windsor)    790 

Munro's  Select  Flake  White   7  90        8  05 

Purity,    CO.    Co.'s  Ltd 750 

Ramsay's    Pure    Lead    7  65        7  80 

Ramsay's    Exterior    7  40        7  55 

Sterling    Pure     7  80 

Tiger    Pure     7  65        7  80 

Western  Schedule. 

Terms- 2  p.c  30  days  or  net  3  months 
from  date  of  shipment.  Packages  26 
lbs.  and  over.  600-lb.  kegs,  16c  per  100 
lbs.  lower.  Delivery-F.O.B.  Toronto 
or  Hamilton;  London,  6c  per  100  lbs. 
extra.  Contracts  as  required  until  15th 
May,  1911. 
_  White   Zinc    (Dry) 

Extra    Red    Seal,    V.M o  07*4 

White  Zinc  la  Oil     ' 
Pure,   In  25-lb.   irons   0  10 

s°-  \     ;;     :;    007 

No-    2  "       0  05* 

Whiting. 

Plain,    in    bbls    77? 0  70 

Gilders   bolted    in    barrels    "    l  00 

HARDWARE. 
Adzes. 

Carpenters',    per   doz 12  60    14  00 

Plain    ship  18  00    22  00 

. ,  Axlea   and   Hatchets. 

Double    bit  10  00    12  00 

Broad    Axes     22  76    26  00 

Hunters      Axes     5  oo     6  00 

Boys       Axes     6  76     6  60 

SfHSJ* J"? *&**  * ia  woo 

Shingle  hatchets    145     «  76 

Claw    hatchets    {70     6  00 

Barrell    hatchets     ..."    5  60     6  86 

„     .  Anvils. 

ouckworth,    per   lb 0  1014 

__  Ammunition. 

r  R  m™ °™'  S1™  Sre  Cartridges  and 
C.B.  caps,  60,   10  &  2V4  p.c:   B.B.   cans 

??'i0t„ind  &  P'0-:  Centre  FirePMol 
Sporting  and  Military  Cartridges.  10 
and  10  p.c.;  Primers,  10  and  2*  p.c; 
Brass  8hot  Shells,  46  and  12H  pc: 
shot  Cartridges,  di»<»iint  same  as  bali 
cartridges  f.o.b.  any  jobbing  point  east 
of    Manitoba.      Net    90    days. 

"Crown"  Black  Powder,  30  and  10 
&C-U  S?Ter^ign"  Bulk  Smokeless 
Smokeless  Powder,  30  and  10  DC- 
Imperial"  8hells,  both  Bulk  and  Dense1 
8mokeless  Powder.  30  and  10  p.c  Empty 
She""..    30   and   10   p.c     90   days   net 

Ordinary  drop  shot.  AAA  to  dust, 
$7.50  per  100  lbs.,  net  list, 
cash  discount,  2  per  cent.  30  days- 
"1  extra  as  follows,  subject  to 
<*&  discount  only;  Chilled,  40c;  buck 
H?  "e*l.  *0c:  no.  28  ball.  $1.20  per  100 
In'X'T11?".21  ,bs"  *c  P«  lb.; 
f^;  M.ontr'e*.1'  To.ront°-  Hamilton. 
eousTUzed  Halifax,   freight 

Augers   and    Bits. 
Fords    auger    bits    »     ,n,no 


Irwin's    auger    47V4 

Gilmour's    auger     60 

Rockford    auger    60     and  10 

Gilmour's    car     47% 

Clark's    expansive    40 

Jennings'    Gen.    auger,    net    list. 
Tobin   High   Speed   Bits,  60  and  10. 
Tobiu    Never   Choke,    60  and   10. 
Bam    Door   Hangers. 

doz.    pairs. 

Steams   wood    track    4  50     6  09 

Zenith     9  00 

Atlas,    steel    covered    5  00     6  00 

Perfect     8  00    1100 

New    Milo.    flexible    6  00 

Double    strap    hangers,    dozen 

sets     6  50 

Standard       jointed      hangers, 

dozen    sets    6  46 

Steel   King  hangers,  doz.  sets    ....     6  40 
Storm  King  and  safety  hang- 
ers            6  25 

Storm    King    rail    4  25 

Crown     4  86 

Crescent     6  60 

Sovereign     7  26 

Chicago    Friction,     Oscillating    and    Big 

Twin    Hangers,    5    per    cent. 
Steel,   track,   1  x  3-16  in.    (100  ft.).    3  26 
Bam   Door   Latches. 

Challenge,    dozen    2  26 

Defiance,    dozen    2  75 

Gem,     dozen    7  50 

Bells. 
Door   bells,    push   and   turn,   45   and   10 

p.c 
Cow    bells,    65    p.c. 
Sleigh     bells,     shaft    and    names,     pair, 

22c    up. 
Sleigh    bells,    body    straps,    each,    51.15 

up. 
Farm    bells.    No.    1,    $1.66. 

Belting. 
Extra,    60,    10    and    10    per    cent. 
Standard,   60,   10,   10  and  10  per  cent. 
No,    1,    not    wider   than   S    in.,    60.    10. 

10    and    10. 
Agricultural,    not   wider   than   4   in.,    T5 

per  cent. 
Lace   leather,    per   side,    80c;   cut   laces, 

85c. 

Bird  Cages. 
Brass   and   Japanned,   40  p.c 

Bolts  and   Nuts.        Per  cent. 
Carriage   Bolts,   common,  new, 

$1    list. 
Carriage  Bolts,  %  and  smaller  70 
Carriage    Bolts,    7-16    and    up 
Carriage    Bolts,    Norway    Iron 

($3   list)    60 

Machine    Bolts,    %    and    less. .  60,  10  ft  10 
Machine    Bolts,   7-16   and   up..  60 

Plough     Bolts     55,  5  ft  10 

Blank    Bolts   60 

Bolt    Ends    60 

Sleigh     Shoe     Bolts,     %     and 

less     60    and  10 

Sleigh    Shoe    Bolts,    7-16    and 

larger     66    and  06 

Coach    Screw,    new    list    7 

Nuts,  square,   all   sizes,  4ttc  per  lb.  off. 
Nuts,  hexagon,  all  sizes,  414c  per  lb.  off. 
Stove  rods,   per  lb.,  Shi   to  6c 
Stove    Bolts.    80. 

Building   Paper,   etc 
Tarred    Slater's    paper,    per   roll....    0  70 

O.    K.   paper.   No.   1,  per  roll    0  75 

O.   K.  paper,  No.  2,  per  roll   0  70 

Plain  Fibre,  No.  1,  per  400  ft.   roll    0  45 
Plain    Fibre,    No.   2,  "  ....    0  47 

Taired    Fibre.    No.    1,    per    400    ft. 

roll     0  E5 

Tarred    Fibre,    No.    2  "  ..    0  36 

Tarred    Fibre    Cyclone,    25   lb.,    per 

roll     0  55 

Dry  Cyclone.   15  lbs 0  46 

Plain    Surprise,    per    roll    0  40 

Resin    sized    Fibre,    per   roll    0  40 

Asbestos    building    paper,     per    100 

lbs 400 

Heavy  straw,  plain  and  tarred,  per 

„ton     37  60 

Carpet    Felt,    per   100   lbs 2  60 

Tarred  wool  roofing  felt,  per  100  lb    1  80 
Pitch,    Boston   or   Sydney,    per   100 

lbs 0  70 

Pitch.    Scotch,   per  100  lbs 0  66 

Heavy   Fibre,  32'  ft  60',   per  100  lb.    3  00 

2  Ply    Ready    Roofing,    per    sq 0  f 0 

3  Ply   Ready   Roofing,    per  sq 0  95 

2  Ply   complete,    per   roll    1  15 

3  Ply  complete,  per  roll   1  35 

Liquid    Roofing   Cement,    brls.,    per 

l?al 0  15 

Liquid    tins    Cement    0  20 

Crude    Coal    Tar,    per   barrel    3  60 

Refined    Coal   Tar,    tins,    per  doz...    1  25 
Refined    Coal    Tar,    per   barrel    ....    4  50 

Shingle    varnish,    per   barrel    4  60 

Caps,    per   lb 0  08 

Nails,    per    lb 0  06 

Mop  cotton,   per  lb 0  15 

Butts. 
Plated,   bower  barff  ft   Nickel,   No.   241. 

45   per  cent. 
Wrought  brass,  45  p.c   off  revised  list. 
Cast  iron  loose   pin.   60  p.c 
Wrought  steel  fast  joint  and  loose  pin, 

70   p.c. 
Crescent   brands,    70    per   cent. 

Cement   and   Firebrick. 
Canadian    Portland,    bags,    per 

bbl 1  55    1  70 

White   Bros.   English   2  00    2  05 

"Lafarge"    cement,    in    wood 3  40 

Fire    brick,    Scotch,    per    1,000  23  00  28  00 

English     17  00  2100 

American,     low...  23  00  25  00 
high....  27  50  35  00 

Fire   clay    (Scotch),   net   ton 5  50 

Chalk    and    Pencils. 
Carpenters    Colored,    per   gross    0  65    0-80 
"  lead   pencils,   p.   gr    4  40    6  75 
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Chisels. 

Cold  chisels,  5   x  6   in.,   doz 2  20 

Bevel   edge,    1   inch,   doz.    2  60 

Chain, 
Proof  coil,  per  100  lb.,  K  in.,  $6.00; 
5-16  in.,  $4.85;  %  in.,  $4.26;  7-16  in., 
$4.00;  Va  in.,  $3.75;  9-16  in..  $3.70;  %  in.. 
$3.65;  %  in.,  $3.60;  %  in.,  $3.45;  1  in., 
$3.40. 

Stall  fixtures,  35;  trace  chain,  45;  jack- 
chain,  iron,  50;  jackchain,  brass,  60;  cow 
ties,  40;  halter  chains,  50  and  5;  tie  outs, 
75;  coil  chain,  60  and  6;  hammock  chains, 
galvanized,   35   and   5. 
Chums. 
No.   0,  $9;  No.   1,   $9;  No.   2,   $10;  No. 
3,  $11;  No.  4,  $13;  No.  5,  $16;  f.o.b.  To- 
ronto, Hamilton,  London  and  St.  Marys, 
40    per    cent.;    f.o.b.    Ottawa,    Kingston 
and    Montreal,   37V&   and   10   per  cent. 
Clamps. 

Malleable  swivel  head,  4  in 2  60 

adjustable,    4    in.    7  60 

Carpenters,    3   feet    3  60 

Conductor    Pipe. 

2    inch,    in   10   foot   lengths    3  30 

i       "  "  "         4  00 

4       "  "  "         6  28 

6       "  "  "         7  28 

6       ••  "  "         8  80 

Cotter  Pins. 
Cotter   pins,   90  p.c.    Montreal. 

Copper  and  Nickel  Ware, 
Copper   boilers,    kettles,   40   and  5  p.c. 
Copper  tea  and  coffee  pots,  40  &  5  p.c 
Copper  pitts,  30  and  5  p.c 
Foundry  goods,  hollow  ware,  45  p.c 

Door   Knobs. 
Canadian   knobs,   45   and   10  per  cent. 
Porcelain,    mineral    and    jet    knobs,    net 
list. 

Door    Sets. 
Canadian,   45   and  10  per  cent. 
Door  pulls,  60  per  cent. 

Door    Hangers    (Parlor) 
Single  sets,  each  (Easy  brand)    ....    1  80 

Double    sets,    each    3  25 

Unbreakable    rail,    100   feet    6  00 

Door   Springs. 
Chicago    (coil),    25    per    cent. 
Reliance    (coil),    20    per    cent. 
Draw    Knives. 

Carpenters   6   inch,   doz 6  25 

Folding   handles,   8    inch,   doz 1  80 

Drills. 

Bit  stock  drills,  2-32  in.,  doz 0  67 

Escutcheon  Pins. 
Steel,  discount  60  per  cent. 
Brass,    56    per   cent. 

Eavetroughs. 

8  inch    in    100    foot   lengths    2  90 

10     "  "  "         3  15 

12      "  "  "         3  68 

15      "  "  "         5  25 

Add  extra  10c  per  100  ft.  O.G.   Round 
Bead   Trough. 

Factory  Milk  Cans. 
Milk   cans   and   pails,   35  p.c 
Hand  delivery  and  creamery  cans,  40  p.c 
Railways    cans,    45    p.c 
Cream    cans,    40    p.c. 
Creamery    trimmings,    75    and    12H    p.c 

Faucets. 
Common,   cork-lined,   35  per  cent 

Farrier   Knives. 
Buckworth,   50  p.c 

Files  and  Rasps.        Per  cent. 

Disston's     70  and  10 

Great    Western,    American    . ...  70  and  10 

Kearney   ft    Foot,    Arcade    70  and  10 

J.    Barton    Smith,     Eagle    70  and  10 

McClellan,     Globe     70  and  10 

Black    Diamond    60  and  10 

Delta     Files     60 

Nicholson     62  2-3 

Jowett's    (English    list)     274 

Spear  ft  Jackson   (English  list)  35 
Forges. 

Blacksmiths   portable,    135    lbs 9  85 

Galvanized   Ware. 
Dufferin  pattern  pails,   45  per  cent. 
Flaring    pattern,     45    per    cent. 
Galvanized    washtubs,    45   per    cent. 

Grindstones. 
Over  40  lbs.  and  2  in.  thick,  per  100 

lbs HO 

Smaller    sizes    extra. 
Hammers. 

Tack,    iron,    doz 0  35 

Ladies    claw,    handled,    doz 0  60 

Adze  eye  nail  hammer,  10  at.,  doz.    1  25 

"       hickory   handle,   1   lb.,   doz.    6  25 

"       straight    claw.    1    lb.,    doz.    7  00 

Farriers    hammers.    10    oz.,    doz....    5  60 

Tinners    setting,    %    lb.,    doz 4  50 

Machinists,    hi    lb.,    doz 3  20 

Sledge,   Canadian,   5  lbs.   and  over.    0  06 
Sledge,    Masons,    5    lbs.    and    over.    0  08 

Sledge,    Napping,    up    to    2   lbs 0  09 

Harvest   Tools. 
50    and    5    per    cent. 
8idewalk   and   stable   scrapers,    net   $2.25. 
Wood  hay  rakes,   40  and   10  per  cent. 
Lawn    rakes,    net. 

Halters    (Snap    and     Ring). 

Jute    Rope,    H-inch,    per    gross 8  00 

"       H-inch,    per   gross    ....  10  60 

"  "       H-inch,    per  gross   13  60 

Leather,    1-lnch,    per   doz 4  00 

Leather,    1%-inch,    per   doz 5  20 

Web     2  46 

Sisal   Halters   (Snap   and    Ring). 
%-in.,     $9.00;     7-16-in..     $10.2»;     H-ln., 
$11.40;   9-16-in.,    $13.20;   H-in.,    $15.00. 

Hinges. 
Blind,    discount  60   per  cent. 
Heavy   T   and   strap,   4-in.,   100   lb. 

net     T  25 

Heavy   T   and    strap,    5-in.,    100   lb. 

net 7  00 

Heavy   T    and    strap.    6-in.,    100   lb. 
net     6  75 


Heavy    T    and    strap,    8-in.,    100   lb. 
net     (50 

Heavy     T     and     strap,     10-in.    and 

larger     6  26 

Light  T  and  strap,  discount  66  p.c 
Screw    hook    and    hinge — 

under   12   in.,   per   100  lb 4  M 

over  12   in.,    per   100   lb 3  60 

Crate   hinges   and   back   flaps,   66  and   I 

p.c. 
Chest  hinges  and  hinge  hasps,   66  p.c 

Hinges    (Spring) 
Spring,  per  gross— No,  5,   $16.10;  No.  10, 

$16.10;    No.    20,    $9.50;    No.    50,    $17.58; 

No.    61,    $7.76;    No.    120,    $16.10. 
Screen    door    sets— No.    2250,    $14.95;    No. 

2260,   $19.55;  No.   2275,   $21.85;   No.   U92, 

$19.55. 
Chicago    hold    back    screen    door.    Iron, 

gro.,    $12. 
Chicago  spring  hinges,    15  p.c 
Triplex   spring    hinges,    40   p.c 
Chicago    surface    floor    (6,000),    46    p.c 
Garden  City  Are  house  hinges,  12H  p.c 
"Chief"   floor  hinge,   60  p.c 

Hooks. 
Wrought  iron  hooks   and   staples— 

V4    x    6,    per   gross    IB 

5-16  x  5,   per  gross   3  40 

Bright   wire   screw   eyes,    60   p.c. 
Bright   steel    gate   hooka   and    staples. 
Iron   screw   hooks,   60   and   20   p.c 
Iron  gate  hooks  and  eyes,   60   &  20   p.c 
Crescent   hat   and    coat    wire,    60    p.c 
Stove    pipe    eyes,    kitchen     and     square 

hooks,   60  p.c 

Horse  Nails. 

M.R.M.  cold  forged  process  list,  10th 
January,   1912.  Price  per 

Size  Length  25-lb.  box. 

Nos.    3  lH-inch  $4  10 

4  1%-inch  3  76 

5  1    15-16  3  50 

6  2M  3  10 

7  2    5-16  2  90 

8  2V4  276 

9  2    11-16  2  69 

10  2%  2  50 

11  3    1-16  2  46 

12  3%  2  45 
Horseshoes. 

Iron  shoes,  light,  medium  and  heavy, 
No.  2  and  larger,  $3.90;  No.  1  and 
smaller,  $4.16;  snow  pattern.  No.  2  and 
larger,  $4.15;  No.  1  and  smaller,  $4.40; 
"X.L."   steel   shoes,   new   light  pattern, 

1  to  6,  No.  2  and  larger,  $4.35;  No.  1 
and  smaller,  $4.60;  "X.L."  steel  shoes, 
feather  weight,  pattern  all  sizes.  No.  I 
to  4,  $5.75;  special  countersunk  steel,  all 
sizes,  0-4,  $6.25;  toe  weight  steel  shoes, 
all  sizes.  No.  1  to  4,  $6.76.  F.O.B. 
Montreal. 

Toecalks  Standard,  J.P.  ft  Co., 
"Blunt"    No.    1   and   smaller,    $1.50;   No. 

2  and  larger.  $1.25;  "Sharp"  No.  1  and 
smaller,  $1.76;  No.  2  and  larger,  $1.60 
per  box.     Put  up  in  25-lb.   boxes. 

Horse    Weights. 
Taylor-Forbes,    4%c 

Ice    Cream    Freezers. 
White    Mountain,    6c    per    lb. 

Knives. 
Hay    knives,    net    list. 
Clauss,    50    and    25    per    oast. 

Kitchen    Enameled    War*. 
White    ware,    75    per    cent. 
London    and    Princess,    60   per   eeat. 
Canada,    Diamond,    Premier,    59    and    19 

per  cent. 
Pearl,    Imperial,    and    granite     steel,    M 

and    10    per    cent. 
Premier    steel   ware,    49   per   eeat. 
Star   decorated    steel    and   white,    Si   per 

cent. 
Hollow  ware,    tinned   steel.    46  per  eeat. 

off. 
Enamelled   street   signs,   49   per  eeat. 

Kitchen     Sundries. 
Asbestos    mats,    60    p.c 

Can    openers,    per    doz 9  49    9  75 

Mincing    knives,    per    dss.    ...    9  59    9  N 

Potato  mashers,  wire,  per  das.    8  69    9  79 

"  wood,    per    doi.    9  59    9  89 

Tegetable    slicers,    per   dsz 2  9 

Universal  meat  chopper.   No.  1    ....    1  15 

Enterprise    chopper,    each    1  M 

Spiders   and   fry   pans,    59   and 

5    per   cent. 
Star    Al    chopper,    5    to   32    ...    136    4  19 
100    to    103....    1  35    1  09 

Kitchen    hooks,     bright     9  (9 

Toasters,    50    per    cent. 

Fire   shovels,    60. 

Oil    stoves    and    ovens.    59    and    19. 

Ladders. 
Mil  feet,  lze  per  foot;  1  ti  1  ft,,  Ik 
Extension   ladders,    15c   per  foot   up. 

Lanterns. 
Japanned    ware,    45    per    eeat. 
No.   1  or  4   Plain   Cold    Blast,    par 

dos 6  75 

Lift     Tubular     and     Hinge     Plain. 

per    doz 6  99 

Japanning.  50e  per  dozen  extra. 
Prism    globes,    per    dozen.    $1.89. 
Lamp    wick.    50    per    cent. 
Lawn    Hose. 
Competition   grade  lawn   hose.  79  aad  5. 
Lawn    Mowers. 

D.  Maxwell  ft  Sons.— 8-lnch  open 
wheel,  3  knives,  12  in.,  $5,10;  do.,  I 
knives,  $6.25;  9-inch  wheel,  3  knives, 
12  in.  sizes,  $6.76;  do.,  4  knives,  $7.25; 
lOtt-inch  wheel,  4  knives,  12  In.  sizes. 
$8.50;  ball  bearing  do.,  $10;  do.,  6  knives. 
$10.60;    60    per    cent,    f.o.b.    factory. 

Locks    and    Keys. 
Canadian.    45    and    10    per    eeat. 


HARDWARE    AND     METAL 


ALEX-MMTHUR&KT: 


A^oMtf^eal., 


WRITE  US  AT  ONCE 


Black  ^§^  Diamond 

TARRED  FELT 

is  a  necessary  for  every  up-to-date  house,  because  it 
keeps  the  house  warm  in  winter  and  cool  in  summer. 
It  is  made  of  the  highest-grade  material  and  guaran- 
teed to  last  as  long  as  the  house  on  which  it  is  used. 
We  also  make  a  full  line  of  wrapping  papers. 

F.  J.  COX,  Winnipeg— Western  Agent 
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THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,    WINDOW,     FIGURED,     STAINED,     WIRED,     BENT,  MIRROR 

and    ORNAMENTAL    GLASS 

DON     ROADWAY  TORONTO 


The  Name   "  HEINISCH "  Assures  Quality 

when    it  is  applied  to  Tailor  Shears,   Tinners'    Snips,  Shears    or    Scissors    that 
are  manufactured  by  us. 

85    years  of  practical  experience   in   their   manufacture   ac- 
counts for  their  superiority  over  other  makes. 


If    you    want    to 
stock  a  trade  builder  for 
1912  here's  your  chance.     Every 
article  is  absolutely  guaranteed.     Ask 
your  jobber  for  them  and  see  you  get  them. 


R.  HeiniscK's  Sons  Company 

Newarh,    N.J.,    U.S.A. 


"WORLD" 
BABBITT  METAL 


FOR    GENERAL    MACHINE    SHOP,    MILL    OR    FOUNDRY    USE 


or  any  place  where  a  good  metal  is  required. 


25c.net  perlb. 


Freight  paid  on  100.  lb  lots  to 
your  nearest  railway  station. 


We  know  "World"  Brand  to  be  a  good!  Babbitt 
and  will  give  you  satisfaction,  even  if  you'_  are  pay- 
ing   a  higher   price. 


T.    McAVITY    <&    SONS,    Limited 

ST.     JOHN,     N.  B.     and     WINNIPEG 


HARDWARE    AND    METAL 


Lumbermen'*    Supplie*. 

Cant    hooka,    iazen,    from    12  M 

Am,    dozen,    fMm    6  60 

Axe    bandies,    dozea,    from    1  15 

Cross  cut  saws,   per  foot   ....    0  25     0  43 

Axe    wedges,    dozen    0  25 

Bail    and    heel    calks I  00     4  25 

Mallets. 
Tinsmiths',    2%x5%    in.,    per    doz..    1  25 
Carpenters',    round    hickory,    S    in., 

per    doz 1  85 

Lignum    Vitae,    round,    5   inch,    per 

doz 148 

Caul  kins.    No.    8,    oak,    per   doz —  15  00 

Mats. 
Wire    door    mats,    standard,    16x24, 

doz J  00 

Metal    Polish. 

Tandem  metal  polish  paste    IN 

Axoline   brass   cleaner,    100   in  page    C  50 

Miners    Supplies. 
Mattocks,   6  lb.,   18  inch,   86  dozea. 
1'icks,    6    to    7    lb.,    $4.65    dozen. 
1'ick    handles,    $1.85   dozen. 
Prospectors'    hammers,    16%c    per    lb. 
Drilling    hammers,    6    cents    per    lb. 
Crowbars,    3%    cents    per    lb. 

Mops  and  Ironing  Boards. 

Mops,    per    doz 1  20     1  68 

Folding    ironing    boards    16  25    18  00 

Nails.  Wire 

1-1%    inch    .,   3  35 

114    inch    3  00 

1%-1%     inch     2  75 

1—2%    inch    2  65 

2%— 2%    inch     2  50 

3-3%     inch     2  45 

J%— 4    inch    2  48 

4%,   5,   5%,   6  aMh   (base)    2  35 

Cut      nails— Montreal,      $2.40;      Toronto, 

$2.60. 
Miscellaneous    wire    nails,    75    per    cent. 
Coopers'    nails,    33    1-3    per    cent. 
Pressed  spikes,  %  diameter,  per  108 

lbs 2  85 

Oakum. 

Plumbers.... per    100    lb 4  58 

Oilers. 
Kemp's     Tornado     and     MeClary's 
Model    galranized    oil    can,    with 

pump,    5    gallon,    per    dozen 18  88 

Davidson  oilers,    40  per  cent. 
%inc  and   tin,   50  per  cent. 
Coppered   oilers,   50   per  cent.   »ff. 
Brass    oilers,    50    per    cent. 
Malleable,    25    per    cent. 

Plated    Goods. 
Holloware,   40   per  cent,    discount. 
Flatware,    staples,    40   and    10;   fancy,    10 

and    50. 
Hutton's    "Cross    Arrow"    flatware,    42% 
per    cent.      "Singalee"    and    "Alask," 
Nevada    silTer   flatware,    42   per   cent. 
Pieced    Ware. 
Discount,    35   per   cent. 
10-qt.    flaring    sap    buckets,    35    p.c. 
6,    10   and   14-qt.   flaring   pails,   35   p.c. 
Copper    bottom    tea    kettles   and    boilers, 

35    per    cent. 
Coal  hods,  40  per  cent. 
Boiler    and    tea    kettle    pitta,    35    p.c 

Planes. 
Wood    bench,    Canadian,    40,    American, 

25  per  cent. 
Wood,    fancy,    30   to   35   per  cent. 
Stanley    planes,    $1,55    to    $3.60,    net    list 
prices. 

Pliers  and   Nippers. 

Button's  genuine,   37%  to  40  per  cent. 

Plough    Lines. 

Russian    snap    per  gross    30  00 

Indian    snap     "  25  00 

Pumps. 
Berg's    wing    pump,    75    per    cent. 

Razor*,  per  doz. 

Boker's     7  60    11  00 

Boker's    King   Cutter    15  00 

llenekel's     .; 7  60    20  00 

Gillette    Safety,    each    i  75 

Star    Safety    Kazor,    33    1-3    p.c 
Rope    and    Twine. 

Sisal  rope  0  18% 

Pure  Manila  Rope 0  11% 

"British"    Manila    0  09% 

Cotton,    3-16    inch    and    larger 0  24 

Russia  Deep  Sea  line,   %  in.  diam. 
and    over,    17;    under    %    in.,    18. 
Jute,    %    and    upwards,    10c;    under    %, 
10%c. 

Lath    yarn,    single    0  08 

Lath   yam,    double    0  08% 

Sisel  bed  cord,  48  feet,  per  doz..  0  65 
Sisel  bed  cord,  60  feet,  per  doz.  0  80 
Sisel  bed  cord,  72  feet,  per  doz.  8  85 
Cotton   clothes   line,    18   per   cent.    off. 

Bag,    Russian   twine,   per  lb 0  27 

Wrapping,    cotton,    3-ply    twine...    0  26 
4-ply    twine...    0  30 

Mattress   twine,    per   lb 0  45 

Staging         "  ••        o  36 

Refrigerators. 
Sanderson-Harold,    40    per    cent. 
Galvanized,    45    per    cent. 

Rivets    and     Burrs. 
Iron    Rivets,    black    and    tinned,    60,    10 

and  10. 
Iron   Burrs,    60  and   10   and   10  p.c. 
Copper    Rivets,    usual    proportion    burrs, 

35  and   7%   per   cent. 
Copper    Burrs    only,    22%    per   cent. 
Extras  on  Coppered  Rivets,  %-lb.   pack- 
ages  lc   per   lb.;    %-lb.    pkgs.,    2c  lb. 
Tinned    Rivets,    net   extra,   3c   per   lb. 
Coppered   Rivets,   net  extra,  2%c  per  lb. 

Rivet    Sets. 
Canadian,    35    to   37%    per    cent. 
Rules. 

Boxwood,    No.    68,    2    foot,    doz 1  15 

Ivory,    No.    1282,    2    foot,    each    ....    3  50 

Sad    Irons. 
Mrs.    Potts,    No.    55,    polished,    per 

set     0  80 

Mrs.    Potts,    No.    50,    nickel-plated, 
per     set     0  85 


Mrs.    Potts,   handles,   Japanned,   per 

gross      8  40 

Common,     plain     4  25 

plated    5  50 

Asbestos,    per    set    1  5U 

Sand    and    Emery    l'aper. 
Sand    and    emery    paper,    40   per   cent. 

Sash    W  eights. 
Sectional,   1  lb.   each,   per  100  lb...    2  25 
Sectional,   %  lb.,    each,    per   100  lbs    2  40 

Solid,    3   to    30    lbs 155 

Sash  Cord. 

No.    8,    per   lb 0  33 

Saws. 
Atkins   Hand   and   Crosscut,  25  p.c. 
Disston's    Hand,    15    per    cent, 
Simonds    Hand,    15   per  cent. 
Shurley  &   Dietrich,   40  and  35  p.c 
Spear   &    Jackson.    40    per    cent. 

Saw   Sets. 
Canadian    discount,    40    per    cent. 

Screen    Doors    and    Windows     Doz. 
Common   doors,   2  or  3   panel,   wal- 
nut   stained,    4-in.    style    7  80 

Common  doors,  2  or  3  panel,  grain- 
ed only,  4-in.  style   8  10 

Beaver  window  screens,  14x18,  open 

28%     inches     160 

Perfection     window    screens,    14x15, 

open    22%    inches    180 

Model   window   screens,   14x22,   open 

36%     inch 2  25 

Scales. 
Gumey     Standard,    35;    Champion,    50 
per   cent. 

Burrow,  Stewart  &  Milne  —  Imperial 
Standard,  35;  Weigh  Beams,  35;  Cham- 
pion   Scales,    45. 

Fairbanks  Standard,  30;  Dominion, 
50;    Richelieu,    50. 

Warren  new  Standard,  35;  Champion, 
45,    Weigh    Beams,    30. 

Scythe   Snaths. 
Canadian,   40  per  cent. 

Screws.  Per  cent. 

Wood  F.H.,  bright  and  steel. 85  10  15  2% 

R.H.,    bright    80  10  15  2% 

F.H.,    brass     75  10  15  2% 

R.H.,    brass    70  10  15  2% 

F.H.,    bronze    70  10  15  2% 

K.H.,    bronze    65  10  15  2% 

Drive    screws    85  10  15  2% 

Set,    case    hardened     60 

Square     cap     50  and  05 

Hexagon    cap    45 

Bench,    wood,    per    doz $5  00 

"      iron,     per    doz 4  25 

Screws    (Machine). 

Flat  head,  iron  and  brass,   35  per  cent. 

Fillister  head,   iron,   30;   brass,   25  p.c 

Screw    Drivers. 

Sargent's,     per    dozen     0  65     1  00 

North  Bros.,  No.  30,  per  doz 16  80 

Scissors    and    Shears. 
Clauss,    nickel    scissors    and    shears.    60; 
Japan,    65;    tailors,    40;    pruning,    70. 
Seymour's,    50   and    10   per    cent. 
Acme      Shear     Co.,      nickel-plated     and 
Japanned,  40  per  cent; 

Shelf    Brackets. 
No.    140.    65   and    10   per  cent. 

Skates    and    Hockey    Sticks. 
Starr    skates,    37%    per    cent. 
Boker,    hockey,    30e    upwards;    spring 
Empire    hockey    sticks,    $3.00,    $3.50. 
Micmac    and    Rex    sticks,    $4.00,    $6.00. 
Pucks,    net.    $1.50. 

Shovels  and  Spades. 
Canadian  No.  1  grade,  60  and  2%  p.c 
off;  No.  2  grade,  55  and  2%  p.c  off; 
No.  4  grade,  45  and  5  p.c.  off. 
Canadian,  No.  1  and  2  grade,  60  and 
2%  p.c;  No.  3  and  4  grade,  GO  and 
2%    per    cent. 

Scoops. 
Grade    1,   2,    3,   50   and   5   per   cent.   off. 
Grade    4,    50    per    cent.    off. 
Squares. 
Disston's,    60   and    10   per   cent. 
Stanley  Try  Squares,   size  7%,  doz. 

net     $2  85 

Snaps. 
Harness,    25    per   cent. 

Soldering    Irons. 
Base,  per  lb.,  28  cents. 

Stamped   Ware. 
Plain,    75   and    12%    per   cent. 
Retinned,    75    and    5    per   cent. 
Tinners'    trimmings,    75    and    5    p.c 

Sap   8pouts. 
Bronzed  iron  with  hooks,   per  1.000    7  50 
Eureka     tinned     steel,     hooks,    per 

1,000     8  00 

Staples. 

Poultry    netting,    100    lbs 5  70 

Bed,    100    lbs..    No.    14    6  75 

Blind,    per    lb 0  12 

Coopers'    staples,    45    per    cent. 
Bright  spear  point,   75  per   cent. 

Stable   Fittings. 
Dennis   Wire    &    Iron    Co.,    33   1-3   p.e. 

Stove    Boards. 
Lithographed,    60    and    10. 
Stovepipes. 

5   and    6   inch,    per   100   lengths .    7  62 

7    inch,    per   100  lengths    8  18 

Nestable,    40   per   cent. 

Stovepipe    Elbows, 
b    and    6-inch,    common,    per   doz...    1  22 

7-inch,    per    doz 1  35 

Polished,    15c    per    dozen    extra. 
Thimbles,    70   per    cent. 

Stocks    and    Dies. 

No.   20   Beaver   Die   Stock    18  75 

Stones— Oil   and    Scythe. 

Washita     per  lb.    0  25     0  37 

Hindostan     "         0  06     0 10 

slip     "         0  18     0  20 

Axe     "         ....      0  10 

Deer    Creek     "         ....      0  10 

Deerlick "         ....      0  25 

Axe    ., "         ....     0  15 

Lily     white     "         ....      0  42 

Arkansas    "         1  50 


Water-of-Ayr     "         ....     0  10 

Scythe      per  gross  3  50     5  DO 

Tacks,  Brads,  Etc. 
Carpet  tacks,  blued,  80  and  10  p.c; 
tinned,  85;  (in  kegs),  40;  cut  tacks, 
blued,  in  dozens  only,  80  aud  lu;  ■,. 
weights,  GO;  Swedes  cut  tacks,  blued  and 
tinned,  bulk,  85  and  5,  in  dozens,  75 
and  1U;  Swedes,  upholsterers',  bulk,  90; 
brush,  blued  and  tinned,  bulk,  70  and 
lu;  Swedes,  gimp,  blued,  tinned  and 
japanned,  82%;  zinc  tacks,  35;  leather 
carpet  tacks,  35;  copper  tacks,  45;  cop- 
per nails,  50;  trunk  nails,  black,  S5 
and  10;  trunk  nails,  tinned  and  blued, 
65  and  10;  clout  nails,  blued  and  tinned, 
65  and  10;  chair  nails,  35  and  10; 
patent  brads,  40  and  10;  fine  finishing, 
4U  and  10;  lining  tacks,  in  papers,  net; 
lining  tacks,  in  bulk,  15;  lining  tacks, 
solid  heads,  in  bulk,  75;  saddle  nails,  in 
papers,  10;  saddle  nails,  in  bulk,  15; 
tutting  buttons,  22  line  in  dozens  only, 
60 ;  zinc  glaziers'  points,  5 ;  double  point- 
ed tacks,  papers,  90  and  10;  double 
pointed  tacks,  bulk,  55;  clinch  point 
shoe  rivets,  45  and  10;  cheese  box  tacks, 
87%;  trunk  tacks,  80  and  29;  strawberry 
box   tacks,    80   and   10. 

Tape   Lines. 
Universal,  ass  skin,  N».  714.  86  ft,, 

doz ••.......■••..•    3  86 

Lufkins,  linen,   No.   404,   66   ft.,   ea.    0  84 
steel,    No.   264,   68   ft.,   each    3  60 
Chesterman's  linen,  No.  1822,  66  ft. 

each     1  16 

Chesterman's    Metallic.     No.    1821..    1 86 

Steel,    No.    1I4J,    56    ft 

Trowels. 
Disston's,   10   per   cent. 

Thermometers. 
Tin  ease  and  dairy,  N>  t»  76  tad  16  p.*. 

Tinners'    Snips. 
Discount   35   per   cent. 

Tinners'    Trimmings. 
Discount,   45  per   cent. 
Plain    and    retinned,    76    aad    1114. 

Traps    (Steel    Game*. 
Newhouse,    30   per   eent. 
Hawley  &  Norton,  46,  18  and  6  ».«. 
Victor,    69    and    5   per   cent. 
Oneida  Jump   (Star),  66,   16  and   6  p.c 
Traps    (Rat   and    Mctua)  Doz. 

Out  O'   Sight  Mouse  Trap*  6  68 

Rat  Traps    1  18 

Easy    Set    Mouse    0  45 

"      Rat     0  85 

Blizzard    Mouse   Traps    6  45 

Rat    Traps    8  85 

Hold-Fast    (formerly    Devil)    Mouse 

Traps 6  26 

Hold-Fast      (formerly     Devil)      Rat 

Traps     0  80 

5-Hole    Tin    Chokers 8  80 

Vises. 

Per    pound     6  12    0  12% 

Hinged    pipe   vise.    25   lbs 3  55 

Saw    vise     4  58    5  00 

Blacksmiths',    60;    parallel,    46   per   cent. 
Washing  Machine*. 

New    Ontario    ,....    4125 

Round,    re-acting,    per    doz.    81  25 

Square,    re-acting,   per  do*.    77  60 

Dowswell 52  50 

New   Century,    Style   A   101  25 

Ideal    Power :  180  00 

Daisy    73  26 

Stephenson     74  00 

Puritan    Motor 165  00 

Connor,    improved 62  50 

Ottawa     55  00 

Connor    Ball    Bearing    112  60 

Connor    Gearless    Motor   Washer...  180  00 
20  per  cent. 

Wringer*. 

Royal    Canadian,    11   in.,    doz 47  75 

Eze,    10  in.,   per  doz. 46  75 

Bicycle,    11    inch 60  60 

Trojan.    12    inch    100  00 

Challenge,   3  year,   11  inch    63  25 

Ottawa,    3    year,    11    inch    58  25 

Favorite,    5   year,   11  inch    61  75 

20  per   cent. 

Wheelbarrows. 

Navvy,    steel    wheel,    dozen    21  28 

Garden,    steel    wheel,    dozea    32  40 

Whiffletrees. 

Tubular    steel    whiffletrees,    28   in...    0  70 

34    in...    1  00 

36    in...    125 

"  '       neckyokes,     36     in....    1  05 

"  "       doubletrees,    48    in..    0  95 

"  "       lumbermen*.    44    in..    1  15 

Wood   Handles. 

Second  growth   ash   fork,   hoe,    rake  and 

shovel  handles,  40  per  cent. 
Extra    ash    fork,    hoe,    rake    and    shovel 

handles,    45   per   cent. 
Nos,    1    and   2    ash    fork,    hoe,    rake    and 

shovel   handles,   50  per  eent. 
Carriage  neckyokes  and  whiffletrees,   ash 

35,    hickory,    40    per    cent. 
Team  neckyokes,  oval  and  round  whiffle- 
trees,   hickory  and   ash,   35   per  cent. 
All  other  ash  goods,  40  per  eent. 
All    hickory,    maple    and    oak    goods,    35 
per   cent. 

Wrenches. 
Agricultural,    67%    per    cent. 

Wrought    Iron    Washers. 
Canadian,    50   per  cent- 

WINNIPEG     HARDWARE 
QUOTATIONS. 

Ax  Handles— Oval  and  octagon,  s.g. 
hickory,  $3.50;  No.  1,  $2.40;  2,  $1.95; 
p.g.    oak,    $2.90. 

Augur  Bits— "Irwin"  bits,  47%;  other 
lines,    70    and    10    per   cent. 

Barb  Wire— Lvman  4  pt,  $1.86  f.o.b. 
Fort  William;  $2.26  per  spool  of  80  rods 
f.o.b.  Winnipeg;  Guidden  2  pt.,  $1.74 
f.o.b.  Fort  William;  $2.12  per  spool  of 
80    rods    f.o.b.    Winnipeg;    Baker   2    pt.. 


$1.73  f.o.b.  Winnipeg;  Waukegan  2  pW 
$1.74  f.o.b.  Fort  William;  $2.12  per  spool 
f.o.b.  Winnipeg;  Alberta  2  pt.,  $1.73 
f.o.b.  Fort  William,  $2.05  per  spool 
f.o.b.  Winnipeg;  American  special,  2 
pt,  $1.45  f.o.b.  Fort  William;  $1.73 
per  spool  f.o.b.  Winnipeg;  plain  twist, 
$2.80  f.o.b.  Fort  William,  $3.20  per  100 
lb.,  f.o.b.  Winnipeg;  coil  spring  wire. 
No.  9,  $2.07  per  100  lbs..  Fort  William; 
$2.50  at  Winnipeg. 

Bolts— Carriage,  %  and  smaller,  65: 
7-16  and  larger,  55;  machine,  %  and 
under,  60  and  5;  7-16  and  over,  55;  ma- 
chine set  screws,  65;  plough  bolts,  50; 
square  and  hexagon  nuts,  cases,  S 
small   lots,    2%;   stove   bolts,   77%. 

Bar  Iron— Bar  iron,  $2.50;  Swedish 
iron,  $4.25;  sleigh  shoe  steel,  $2.15; 
spring  steel,  $.5.40;  machinery  steel, 
$3.50;  tool  steel.  Black  Diamond,  100 
lbs.,    $8.50;    Jessop,    $15. 

Blocks— Steel,  50  per  cent.;  wood,  60 
per   cent. 

Cut  Nails-J3.1S  per  keg  base.  Wire 
nails,  base,  $2.80  Winnipeg;  $2.35  Fort 
William. 

Copper— Sheet  and  planished  copper. 
30c  per  lb.  Tinned,  24c.  Copper  wire, 
3-inch  gage,  24c  to  20-inch  gage,  29e. 
Crowbars— 4%c  per  lb. 
Corrugated  Iron  and  Roofing,  etc— 
Corrugated  iron,  28  gauge,  $3.87;  26 
gauge,  $4.18;  pressed  standing  seamed 
roofing,    28,    painted,    $2.84;   26,    $3.24. 

Canada  Plates— Half-polish,  6  and  7- 
inch,  $3.40;  8-inch,  $3.60:  full  polish,  6 
and  7-inch,  $4.25;  8-inch,  $4.50. 
devices— 7%c  per  lb. 
Enamel  ware— Canada,  50 ;  Imperial, 
60;  Premier,  50;  Colonial,  60;  white,  70 
and  5;  diamond,  50;  granite,  60  per 
cent. 

Files— American,  75  p.c. ;  Black  Dia- 
mond,   60    p.c. ;    Nicholson's,    65   p.c. 

Galvanized    iron    —   Apollo,    16   gauge, 
$3.80;    18.     $3.85;    20,    $3.90;    22    and    24, 
$4;    26,     $4.20;    28,     $4.60;    30    gauge    or 
10%    oz.,    $4.80;    Queen's    Head,    20,    $4; 
24,    $4.20;   26,    $4.60;   28.   $4.80. 
Galvanized    Ware— 37%    per    cent. 
Grindstones— Per    100    lb.,    $1.65. 
Horseshoes— "M.R.M."      and      "Bell" 
iron,   No.  0  to  1,  $4.90;  No.  2  and  larg- 
er,   $4.65;    snowshoes.    No.    0    to    No.    1. 
$5.15;  No.  2  and  larger,  $4.90;  steel  No. 
0    to   1,    $5.35;    No.    2   and   larger,    $5.10; 
featherweight,    $6.50. 

Horse  Naila— "M.R.M."  cold  process 
—No.  3,  $4.30;  4,  $3.80;  5,  $2.75;  6, 
$3.30;  7,  $3.05;  8,  $2.85;  9,  $2.75;  10,  11 
and  12,  $2.65,  in  25-lb.  boxes. 
Harvest  Tools— 50,  5  and  5  per  cent. 
Hinges— Light  T  and  strap,  65  per 
cent. 

Hooks— Brush,  heavy,  per  dozen,  $8.75; 
grass,    $*.70. 

Iron  Washers— Full  box,  40  per  cent.; 
smaller    lots,    35    per    cent. 

Iron    Pipe,    Black— %,    $2.25;    %,    $2.30; 
%,    $3.10;    %,    $3.66;    1,    $5.30;    1    , 
1%,  $3.60;  2,  $10.90;  2%,  $17.40;  3,  $22.85; 
3%,    $30;   4,    $34.35;    4%,    $38.80';    5,    $43.30; 
6,    $56.10. 

Galvanized  -%,  $3.10;  %,  $3.20;  %, 
$4.10;  %,  $4.90;  1,  $7.05;  1%,  $9.60;  1%. 
$11.50:   2,   $14.80. 

Logging  Chain— %  in.,  $7.50;  5-16  in., 
$6;  %  in.,  $5.50. 

Lanterns— Cold    blast,    per    dozen,    $7; 
coppered,    $9;    dash,    $9. 
Poultry    Netting— 57%    per    cent. 
Pig    Lead— $6.      Lead    Pipe— Full    coil, 
$7.00  per  cwt. ;  cut  coil,  $8.00  per  cwt. 
Lead    Waste— $7.00. 

Rivets  and  Burrs— Iron  rivets,  65  per 
cent.;  copper.  No.  8,  32c;  10,  34c;  12, 
36c;  copper  burrs.  No.  8,  44c;  10,  47c; 
12,  51c;  copper  rivets  and  burrs,  No.  8, 
44c;  9,  32c;  10,  47c;  coppered.  No.  8, 
17c;   9,    17%c;   10,    18c. 

Rope— Sisal,  8%c;  Pure  Manila,  ll%cr 
British  Manila,  9c;  lath  yarn,  9c. 

Staples— Bright   wire,   $2.50   f.o.b.    Fort 
William;    $2.90,    Winnipeg. 
Steel    Squares— 40    off    new    list. 
Shovels— Discounts    on    No.    1,    No.    2, 
60  and  2%   per  cent.;   No.   3,    No.   4,   50 
and  2%  per  cent. ;  No.   1  scoops,  50  and 
6    per    cent. ;    all    other    grades,    45    and 
5   per    cent. ;    fifty   cents   per   dozen    net 
is   added    to   equalize   eastern   freights. 
Solder— Half    and    half,    $32    per    cwt. 
Screws— Bright    iron    round    head,    82% 
and    10    p.c;    flat    head,    87%    and    10 
per  cent. ;   round   head,    brass,    72%    and 
10  per  cent. ;   flat  head,   brass,   77%   and 
10  per  cent. ;  coach,   65   per  cent. 

Staples— Bright  wire  per  cwt.,  $2.50 
at    Fort    William;    $2.90,    Winnipeg. 

Linseed  Oil— Raw,  per  gal.,  $1.05; 
boiled,  per  gal.,  $1.08. 
Turpentine— Per  gal.,  barrel  lots,  80c 
Dry  Colors— White  lead  in  ton  lots, 
decorators'  pure  $7.75;  decorators'  spe- 
cial, $7.25;  in  small  lots  advance  price  25 
cents  per  cwt.;  red  lead,  kegs,  $6.50; 
yellow  ochre,  in  barrel  lots,  2%c;  less 
than  barrel  lots,  3c;  golden  ochre,  bar- 
rels, 3%c;  less  than  barrels,  4c;  Vene- 
tian red,  barrel,  $2.50;  less  than  bar- 
rels, $3.00;  American  vermilion,  15c; 
English  vermilion,  $1.00  per  lb. ;  Cana- 
dian metallic  oxides,  barrel  lots,  3a, 
3%c;  English  purple  oxides,  in  casks, 
3%c;  less  quantities,  4c  per  lb. 
l  Putty— Casks,  $2.90  per  cwt.;  blad- 
ders, in  barrels,  $3.15;  bladders,  100-lb. 
cases,  $3.40. 
Paris  Green— 22  cents  per  112-lb. 
,       Paris,    Green-r21%i    cents     per    112-lb. 
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HARDWARE    AND    METAL 


Something 

Good  for  Your 

Customers 


The  modern  finish  for 
hardwood  floors  is  wax. 
But  waxing  a  floor  with 
the  old-fashioned  paste 
beeswax  preparation  is  a 
tiresome  job  at  best. 

Give  your  customers 

JAMIESON'S 
LIQUID 

FLOOR    WAX 

Its  convenience. appeals  to 
everyone. 

Made  from  Hard  Vege- 
table Wax,  applied  with 
an  ordinary  brush,  and 
then  polished  when  dry,  it 
produces  a  finish  that  in 
appearance  and  durability 
can  not  be  approached  by 
any  beeswax  preparation. 

Your  customers  would  ap- 
preciate it. 


R.  C.  Jamieson  &  Co., 

Limited 

ESTABLISHED  1858 
Owning  and  Operating 

P.  D.  Dods  &  Co.,  Limited 

Montreal  and   Vancouver 


MURESCO 

30,000,000  POUNDS  SOLD  IN  1911 

WHY? 


BECAUSE 


It  covers  more  surface  and  covers  it  better  with 
one  coat  than  any  other  similar  material  on  the 
market. 

;  Of  the  nature  of  its  ingredients  it  is  highly  sanitary  ^ 

It  does  not  rub  off,  crack,  peel,  blister  or  show  laps 
when  properly  applied. 

It  is  so  easily  applied. 

Every  lot  manufactured  is  carefully  tested  before 
shipping. 


Send  for  Color  Cards  and  Literature. 

Benjamin  Moore  &  Co-,  Limited 


TORONTO 


NEW  YORK 


CLEVELAND 


CHICAGO 


YOU  CAN  INCREASE 
YOUR  Paint  Trade 

By  Selling 


SHINGLE 
-STAINS 


Their   BEAUTY   and  UNFADING  QUALITIES 

assure  complete  satisfaction  wherever 
sold.  The  Western  Climate  changes  cannot 
affect  them.  They  have  become  ex- 
tremely popular. 

Stephens'  agents  make  big  money. 
Why  not  be  one  ? 

Write  for  our  proposition.  It  will 
interest  you. 


G.  F.  STEPHENS   &  CO. 

WINNIPEG,  -  CANADA 


LIMITED 

Branch  at  Calgary,  Alta. 


57 


HARDWARE     AND     METAL 


Condensed  or  "Want"  Advertisements 


Those  who  wish  to  sell  or  buy  businesses  or  stocks,  obtain 
competent  help,  connect  with  satisfactory  positions  or  secure 
aid  in  starting  new  enterprises,  should  not  fail  to  use  the 
Want  Ad.  Advertisement  Page  of  HARDWARE  AND  METAL. 

It  is  the  central  market  place  of  the  hardware  trade 
throughout    Canada. 


There    is    always    someone    somewhere     looking     for     just 
such    proposition   as   you   have   to   offer. 

RATES  (payable  in  advance  : — 

2c.  per  word  first  insertion. 

lc.  per  word  subsequent  insertion. 

5c.  additional  each  insertion  when  Box  Number  is  required 


BUSINESS  CHANCES 

FIRST-CLASS  HARDWARE  BUSINESS  FOR 
8ale — on    C.P.R.    main    line.    Eastern    Alberta. 
Stock     $8,000.00.      Yearly     profits    $6,000.00     to 
$7,000.00.     Apply   Box   1661,   Saskatoon,   Sask. 
(351 

FIRST-CLASS  CASH  BUSINESS  AND 
stand  for  sale,  at  once,  as  owner  is  retiring 
from  business  qn  account  of  ill-health.  Would 
reduce  stock,  and  terms  to  suit  buyer.  A 
snap.  Apply  at  once.  Location,  Oxford 
County.  Jas.  Mower,  Merchant,  Thamesford, 
Ont. (30) 

THRIVING  HARDWARE  BUSINESS  FOR 
gale,  consisting  of  shelf  and  heavy  hardware, 
stoves,  etc.  Located  in  central  part  of  On- 
tario; three  railroads:  turnover  $50,000;  stock 
$10,000,  which  is  being  reduced.  Excellent 
chance  to  buy  at  rate  on  dollar.  Retiring 
from  business.  Box  618,  Hardware  and  Metal. 
Toronto.  (52tf) 

FOR  SALE— HARDWARE  AND  ELECTRIC 
business  in  western  Ontario  city.  Stock  and. 
fixtures  about  .$4,000.00;  no  large  stock  neces- 
sary. Store  rent  $20.00  per  month,  dwelling 
above.  Doing  almost  a  cash  business  and 
quick  turnover.  Good  reasons  for  selling. 
Splendid  opportunity  to  secure  a  good  paying 
business.  Apply  Box  691,  Hardware  and 
Metal. (52tf) 

SITUATIONS  WANTED 

AMBITIOUS  YOUNG  MAN  WISHES  Posi- 
tion as  travelling  salesman;  has  both  lan- 
guages and  can  give  best  references.  Write 
Box  24.  Crysler,  Ont. 

TRAVELLER  HAVING  PROVED  HIS  ABIL- 
ity  by  greatly  increasing  his  firm's  business 
in  the  territory  covered  and  being  an  aggres- 
sive salesman  wishes  to  secure  a  position  with 
manufacturing  concern.  Box  6G8.  Hardware 
and    Metal,    Toronto.  18— 21t 


SITUATIONS   VACANT 

WANTED— A  RELIABLE,  AMBITIOUS  MAN 
in  every  town  to  look  after  the  entire  circu- 
lation of  our  thirteen  publications.  Work 
very  remunerative.  MacLean  Publishing  Com- 
pany, 143-149  University  Ave.,  Toronto,  Ont. 
(tf) 

WANTED  —  FIRST  -  CLASS  HARDWARE 
clerk  for  retail  hardware  store;  must  be  good 
salesman,  good  stock  keeper,  one  well  up  on 
builders'  hardware.  State  experience,  wages 
expected,  married  or  single.  Steady  job  to 
the  right  man.  Address  in  own  handwriting. 
J.   B.   Kernaghan,    Prince   Albert,   Sask.       (32) 

HARDWARE  CLERK  WANTED  —  MUST 
be  good  wudow  dresser  and  able  to  speak 
both  English  and  French.  Applicants  please 
state  salary  required,  and  experience,  with 
references.  The  George  Taylor  Hardware  Co., 
Limited,    Cochrane,    Ontario.  (31) 

WANTED— HARDWARE  CLERK  —  3  OR  4 
years'  experience,  for  New  Ontario  town.  Must 
be  acquainted  with  stove  trade.  Good,  clean 
store.  Good  chance  for  advancement.  Apply, 
stating  salary  expected  and  when  could  come, 
to  Box  090,  Hardware  &  Metal,  Toronto.       (30) 


TECHNICAL    BOOKS 

HINTS  FOR  PAINTERS,  DECORATORS, 
and  paperhangers — Practical  and  useful  book 
treating  on  the  preparation  of  surfaces,  ma- 
terials used,  mixed  paints,  operations,  taste 
in  color,  graining,  paperhanglng,  estimating 
cost  of  work,  useful  recipes,  etc.  Price  15 
cents  postpaid,  or  two  sets  for  25c  while  they 
last.  MacLean  Publishing  <""<>..  Technical  Book 
Dept.,  143-149  University  Ave..  Toronto. 


PRICE  TICKETS 


PRICB  TICKETS  FOR  WINDOW  SHOW 
goods.  Black  lettering  on  white  card  marked 
25e,  r.t)c,  75c,  $1,  $1.25,  $1.50,  $1.75,  $2,  $2.59,  $3, 
$3.50.  $5.  Iiosen  In  set,  per  set  25  cents  post- 
paid. Technical  Book  Dept.,  143  University 
Arenac.   Toronto.  (tf) 


MISCELLANEOUS 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Stair  Building,  Toronto. 

COPELAND  -  CHATTERSON  SYSTEMS  — 
Short,  simple.  Adapted  to  all  classes  of  busi- 
ness. Copeland-Chatterson  Co.,  Ltd.,  Toronto 
and   Ottawa.  (tf) 

DOUBLE  YOUR  FLOOR  SPACE— BY  IN- 
stalling  an  Otis-Fensom  hand-power  elevator 
you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fensom  Elevator  Co.,  Traders 
Bank    Building,    Toronto. 

FIRE  INSURANCE  —  INSURE  IN  THE 
Hartford.     Agencies  everywhere  in   Canada. 

THE  NATIONAL  CASH  REGISTER  CO.M- 
pany  guarantee  to  sell  a  better  register  for 
less  money  than  any  other  house  on  earth. 
We  can  prove  It.  Make  us.  The  National 
Cash   Register  Co.,  285  Yonge  Street,  Toronto. 

WAREHOUSE  AND  FACTORY  HEATING 
systems.  Taylor-Forbes  Company,  Limited. 
Supplied   by   the  trade  throughout  Canada 

(tf) 

YOU  CAN  BUY  A  REBUILT  TYPEWRITER 
from  us.  We  have  about  seventy-five  type- 
writers of  various  makes,  which  we  have  re- 
built and  which  we  will  sell  at  $10.00,  $15.00 
and  $20.00  each.  We  have  also  a  large  stock 
of  better  rebullts  at  slightly  higher  figures. 
Write  for  details.  The  Monarch  Typewriter 
Co.,  Ltd.,  46  Adelaide  St.  West,  Toronto, 
Canada.  (tf) 


Keep  in  mind  the  domin- 
ant fact  that  mankind  from 
its  first  appearance  on  the 
earth  has  been  schooled  by 
nature  to  look  for  signs ; 
for  invitations  to  taste;  for 
suggestions  as  to  what  to 
wear.  Tell  your  story 
briefly,  forcibly,  truthful- 
ly, and  address  it  through 
the  proper  media  and  you 
can  successfully  apply  ad- 
vertising as  a  means  to 
increased  distribution. 


When  writing  advertisers  kindly 
mention  having  seen  the  adver- 
tisement in  Hardware  and   Metal. 


Interested  ? 


In  Buying  a  Business 

In  Selling  a  Business 

In  Engaging  a  Clerk 

In  Securing  a  Position 

In  Buying  a  Typewriter 

In  Selling  a  Showcase 

In  Disposing  of  a  Desk 

In    Selling   Tinsmith's  Tools 

In  Securing  Shelf  Boxes 

Then  Use 

A  Hardware  and  Metal  Want  Ad. 

It  should  find  for  you  among 
the  thousands  of  Canadian 
hardwaremen  AT  LEAST 
ONE  individual  who  is  vitally 
interested  in  your  proposition. 

HARDWARE  AND  METAL  reaches  the 
retailer,  the  wholesaler,  the  manufac- 
turer, the  clerk  and  the  traveller,  the 
men  to  whom  you  wish  to  sell  or  from 
whom  you  would  buy. 

No  Other  Paper  Reaches 
All  These  Men 

RATES : 
(PAYABLE  IN  ADVANCE) 
2c.  per  word,  first  insertion, 
lc.  per  word  subsequent  insertion, 
5c.    extra    per    insertion   for   box   number 
if   desired. 

Hardware  and  Metal 

MONTREAL        TORONTO       WINNIPEG 


f\NE  of  the  most  successful 
retailers  of  late  years 
says :  "When  a  firm  advertises 
in  trade  papers  it  is  getting 
into  good  company.  As  I  pick 
up  one  of  a  dozen  of  these 
periodicals  here  in  my  office, 
and  glance  through  it,  I  find 
that  the  best  people,  the  suc- 
cessful firms,  are  represented 
in  such  a  way  as  to  reflect 
their  importance  in  the  trade." 
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Malleable  Iron  Castings 

for  Carriages  and  Special 
Castings    of    all    Kinds 

Manufactured  by 

P.  KVL-  E 

MERRICKVILLE.  ONT. 


METAL  GRILLS 
WICKETS 

and 

RAILINGS 

in  Iron,  Brass  and  Bronze 

Suitable  for  all  requirements. 

Send   for   Catalogue. 

Dennis  Wire  and  Iron  Works  Co., 

Linilsd 
London,  Ontario 


O.K.  THIMBLES 


BTery  new  hoait  In  yonr  town  means  ■ 
prospect  for  sereral  O.K.  Store  Pipe  Thimbles. 
{on  sbonld  carry  a  food  supply  In  stock  and 
be   ready   to   supply   tbem   when   wanted. 

O.K.  Thimbles  are  made  for  both  floors  and 
partitions.  They  can  always  be  pnt  In  place 
Instantly.  Tonr  customers  will  prefer  tbem  to 
any  other   Stove  Pipe  Thimbles  they  can   bny. 


METAL  5MINQLE&SWINC  L°  LTD 

-   PRESTON /.MONTREAL 


FOB    SALE    BY    JOBBERS    OR    BY    THE 
MANUFACTURERS. 


High  Quality  Screen  Goods 

Wabash  Screen  Doors  and  "Windows  are  acknowledged 
to  be  the  Highest  Quality  Screen  Goods  made. 

Their  construction  is  of  the  strongest. 

Only  well  seasoned  and  kiln-dried  lum- 
ber is  used. 

The  durable  black  wire  cloth  is 
stretched  by  machinery: — Drumhead 
Fight. 

We  carry  a  large  stock  and  can  ship  promptly.     Write 
for  illustrated  circular  and  price  list. 


3r  % 


Winnipeg  Wmk 


EVERYTHING  FOR  A  BUILDING 


WINNIPEG 


EDMONTON 


There's  no  Experiment 
Selling  New  Era  House  Paint 

It  is  so  well  advertised,  known  and  used  that  dealers  who 
do  not  handle  it  soon  realize  they  are  neglecting  their  own 
interest  as  well  as  that  of  their  customers. 

NEW  ERA  PAINT  will  hold  its  color  better,  last  much 
longer,  give  a  better  finish,  cover  more  surface  and  with- 
stand the  weather  better  than  many  higher-priced  brands. 
New  Era  is  perfectly  pure  and  is  sold  at  a  moderate  price. 

Write  for  New  Catalogue  and  Trade  Discounts. 

Standard  Paint  &  Varnish  Go. 


WINDSOR,  ONT. 


LIMITED 


Queen  City  Water  White 


CVXS     PERFECT    LIGHT 

FOR  SALE  BY  DEALERS  EVERYWHERE 
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X  Quality  Shingle  Stains 

The  selling  of  shingle  stains  has  been  overlooked  (and 
thus  neglected)  by  many  paint  dealers  with  the  result 
that  when  their  regular  customers  want  a  shingle  stain 
they  cannot  supply  them,  which  sends  them  to  another 
store.     Investigate 

Ramsay's  Creosote  Stains 

which  are  domestic  made  and  better  than  most  importa- 
tions and  equal  to  the  best.  They  will  hold  your  trade  by 
their  quality,  which  is  their  best  argument,— and  yours. 

Color   cards   and   prices   wait   for   your   inquiry. 
Why  not  join  our  ranks  of  enthusiastic  agents? 

A.  Ramsay  &  Son  Co.,  Montreal 

Paint  Makers  Since  '42 

Western  Distributors— Revillon  Wholesale,  Limited,  Edmonton.    A.  McBride  &  Co..  Limited. 
Calgary,  F.  R.  Begg  &  Co.,  Limited,  Vancouver. 


Our 
Leaded 
Art  Glass 
isofthehighest 
grade  manufact- 
ured- Being  the  larg-     ^ 
est  manufacturers  of 
this  line  in  Canada  we  can 
also  give  you  the  low 
est  price  consist 
ent  with  high 
quality 


GLASS 


of  Every  Description 
for 
uildings 


HOBBS 

MANUFACTURING  CO 


If  you 
have  not  al- 
ready received 
a  copy  of  our  132 
page     catalogues     we 
would    be    pleased 
to    send    one. 


LIMITED 


OFFICES    AND    FACTORIES 

London    Toronto    Winnipeg     Montreal 
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COLORS 


For  many  years  the  Canada  Paint  Company  has  given 
particular  attention  to  the  manufacture  of  colors.  This 
includes  dry  colors,  colors  in  oil  for  master  painters,  colors 
in  japan,  or  varnish  for  the  carriage  or  auto  painter. 

Because  of  the  attention  that  we  have  given  to  our 
processes  of  manufacture,  from  the  selection  of  the  raw 
materials,  to  the  manufacturing  of  the  dry  color,  and  the 
grinding  in  special  oils  and  japans,  we  have  built  up  a  splen- 
did reputation  for  quality  and  satisfaction. 

We  have  always  aimed  to  make  goods  that  do  their  work 
well  and  yet  can  be  sold  at  a  moderate  price.  Every  dealer 
can  handle  The  Canada  Paint  Company's  Colors  to  advant- 
age. They  will  please  his  customers,  will  sell  readily  and 
net  him  a  handsome  profit. 


The  Canada  Paint  Co. 

LIMITED 

Paint,  Varnish  and  Dry  Color  Makers,  Linseed  Oil  Crushers 

FACTORIES  AND  OFFICES— MONTREAL        TORONTO        WINNIPEG 
OXIDE  MINES  -RED  MILL,  P.Q. 
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Add  This  MEAT  CHOPPER  To  Your  Stock 


You    Will    Get    Splendid    RESULTS 


Our  Eclipse  Double  Gear  Attach- 
ment has  proved  a  great  improve- 
ment on  food  choppers.  It  requires 
about  one-third  as  much  power  as 
an  ordinary  hand  chopper,  and  be- 
ing more  compact  and  durable 
should  last  an  age,  with  proper  at- 
tention. Can  be  placed  in  a  con- 
venient position  for  operating,  is 
easy  to  adjust  and  separate  for 
cleaning1.  Constructed  of  the  very 
best  material  by  expert  mechanics. 
Display  this  chopper  in  your  win- 
dow and  you  will  soon  procure  ex- 
cellent results. 

Write  to-day  for  catalogue  and 
prices. 

We  also  manufacture  Refriger- 
ator Door  Fasteners,  Refrigerator 
Hinges,  and  various  other  articles 
that  are  a  necessity  to  the  butcher. 


Bernard  Gloekler   Co 

PITTSBURGH,  PA.,  U.  S.  A. 


Oct  After  the  Farm  Trade 

And  Procure  X  Profit  Worth  While 


STEEL  JACKET  FEED  COOKER   HEAVY   CAST 
IRON  CALDRONS 

MADE  IN  7   SIZES 
Nos.    20.30.40,60.    75,90    and   120 


Heavy  Galvanized  Steel  Hog 
Feeding  Troughs 

Clean,  Sanitary 

Easily  Handled 

Strong,  Durable 
Ledge  each  side  to  prevent  pushing 
or  pulling  of  food  to  the  floor.    Cast 
Iron   ends   secured   by   our   patented 
device. 

Stock  Lengths— 4,  5,  6,  7,  8,  9,  10, 
12  ft.     Odd  lengths  made  to  order. 


These  Cookers  arts  indispensable  to  Farmers,  Butch- 
ers or  Stock  Men.  Grains  that  are  useless  for  other 
purposes,  by  the  use  i  f  these  cookers  are  made  as 
valuable  as  the  best  marketable  products. 


Heavy  Galvanized  Steel  Stock 
Watering  Troughs 

Standard  size  holds  about  10 
imperial  gallons  to  foot.  Other 
sizes  made  to  order. 

Regular  Stock  Lengths, 
6,  7,  8,  10  and  12  ft. 

Made  without  rivets.  Heavy  Cast 
Iron  end  fastened  by  our  patented 
device. 


These  are  articles  that  appeal  to  every  farmer,  as   they  assure   real   value  for  money  invested.     Let 

us  have  your  inquiry  at  once.     Our  proposition  means  money  to  you. 

We  guarantee  absolute  satisfaction.    Hot,  dry  weather  does  not  injure  them;   no  leak,    no  rusting. 

Erie  Iron  Works,  Limited,       makers      St.  Thomas,  Ont. 
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XbePh 


andQl 

Pacini  Store  Maun 


oruje 


"If  you  would  succeed  you 
"Quality"  and  "Profit"  trip 
They  get  profit  too  high, 
der  what  was  wrong 


MARTIN 
SENOUR 


is  a  real  business  insur 
a   reasonable   profit   will 
The  dealers  who  know  say  so. 
and  our  proposition  to  insure  your 


must  mind  your  Ps  and  Qs." 

up   too   many    business    men. 

quality  too  low,  and  won- 

when  the  crash  comes. 


PAINT 

00%PURE 


ance.     Its  quality  and 
make  your  business  boom. 
Write   today   for    the    proof 
business  the  same  way. 


THE  MARTIN-SENOUR  CO.,  Limited 


MONTREAL 


Pioneers  of  Pure  Paints 
CHICAGO  WINNIPEG 


LINCOLN 


Don't  Wait   Till  Your   Customers  are   Dissatisfied 

If  you  are  not  selling  DOUGALL  VARNISH  you  are  not  giving  them  the  best.  Some  varnishes 
are  good;  some  are  passable,  and  some  are  bad.  If  you  value  the  good-will  of  your  customers 
you  will  sell  them  the  varnish  which  is  a  little   better  than  the  best  of  the  rest. 

DOUGALL  VARNISH 

is  pure,  it  is  first  quality  right  down  to  the  last  drop,  and  is  fully  guaranteed.  It  will  not  crack 
or  peel,  and  will  stand  any  extremes  of  heat  or  cold.  Furthermore  it  is  cheaper  to  use  than  any 
other,  for  it  goes  further.  A  gallon  of  DOUGALL  VARNISH  will  cover  more  surface  than  a  gal- 
lon and  a  half  of  cheap  quality  varnish. 

Our  proposition  to  the  dealer  is  a  good  one,  and  we  want  every  dealer  to  handle  Dougall  Varnish, 
because  it  has  the  merit. 

THE  VARNISH  THAT  LASTS  LONGEST 

The  Dougall  Varnish  Company,  Limited 


305  Manufacturers  Street,  Montreal,  Canada 


J.  S.  N.  DOUGALL,  President 


Associated  with  MURPHY  VARNISH  CO.,  U.S.A. 
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NOW  Is  The  Time 

that  every  progressive  dealer  should 
stock  refrigerators.  But  when  doing 
so  he  has  to  select  a  trade-winner  that 
produces  a  reliable  profit. 

You  cannot  get  better  results  than 
those  produced  by  the 

"BARNET" 

Refrigerator 


Contains  Many  Good 
Selling   Points 

This  is  a  refrigerator  that  has  strictly 
up-to-date  features  —  a  refrigerator 
that  has  been  endorsed  by  experts. 
It  has  been  subjected  to  every  practi- 
cal test,  and  we  know  that  it  is  the 
choice  of  those  who  want  the  best. 

Other  dealers  are  reaping  splendid 
profits — why  don't  you?  Investi- 
gate at  once. 

Write  us  to-day  for  catalogue.  Study 
it.  Then  you  will  realize  "BARNET" 
superiority. 

The  Barnet 

Manufacturing  Co. 

LIMITED 

Renfrew,  Ont. 


FROM  STOCK 


Only  20  lbs.  Pressure  Required 

The 

Supreme  Test 

The  supreme  test  of  a  Washer's  worth 
is  the  way  the  Washer  washes.  Try  it 
out'with  the  Dirty  Shirt  test.  Take  an  un- 
usually dirty  but  originally  white  shirt, 
run  it  through  the  Portland  Water  Power 
Washer,  and  you'll  find  that  the  shirt  itself 
is  not  only  perfectly  clean  (provided,  of 
course,  that  the  dirtiness  of  the  shirt  isn't 
due  to  paints,  etc.),  but  that  the  neck  and 
wrist  bands  too  are  spotless. 

The  Portland  is  a  trouble-less  washer — 
it  relieves  all  washer  worries. 

Made  complete  in  our  own  factories — 
washer,  motor,  and  furniture  finished  tub. 

If  you're  looking  for  a  quality  washer 
that's  really  worth  while  get  after  your 
hardware  jobber,  or  write  direct  to  us. 

HENDERSON  &  RICHARDSON 

Formerly  J.  A.  HENDERSON 
Board  of  Trade  Building,  MONTREAL 

SOLE  CANADIAN  AGENTS  FOR 

PORTLAND  MFG.  CO.,       -      Portland,  Mich. 

The  Largest  Manufacturers  of  Washing  Machine* 
in  the  World 
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For  Your 
Requirements 


" BANNER". X  LANTERNS 


FOR  THE  COMING  SEASON? 

Your  jobber  is  prepared  to  fill  your  order  at 
once. 

Their  superiority  is  acknowledged — and  they 
cost  no  more  than  inferior  lanterns. 


fif 


BANNER  BUGGY"  LANTERN 


The  only  satisfactory  driving  lantern  made. 
Finished  in  hard  baked  black  enamel. 


Ruby  warning  lense 
in  reflector  —  Clear 
bulls  -  eye  lense  in 
front  of  flame.  Half 
dozen  to  case. 


Ontario  Lantern 
&  Lamp  Co. 

LIMITED 

Hamilton  -  -  Ontario 

Branches: 

30  St.  Dlzier  Street 
MONTREAL.  P.O. 

56  Albert  Street 
WINNIPEG.  MAN. 
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NEW  LINE 

UNIVERSAL  CLOTHES  WRINGERS 

Plain  Bearings  and  Steel  Ball  Bearings 
Spiral  Pressure  Springs        Enclosed  Cog  Wheels 


PLAIN   BEARINGS 

No.  310E—       -  Rolls,   lOxlf  inches 

No.  311E—       ...        -        Rolls,   llxlf  inches 

STEEL   BALL   BEARINGS 

No.  317E—       -  Rolls,   lOxlf   inches 

No.  318E—       -  Rolls,   11  x  If  inches 

SAME  STYLE  MADE  IN  FOLDING  BENCH 


Packed  3  in  a  case 


SEND   FOR  CATALOGUE  "F" 

THE  AMERICAN  WRINGER  COMPANY 

99   CHAMBERS  STREET,   NEW  YORK 


STANDARD   CHAIN    COMPANY 


COIL,  RAILROAD,  LOGGING,  DREDGE,  STEAM  SHOVEL,  WAGGON  and 

BRIGHT  CHAIN  of  all  kinds. 
EVERYTHING  IN  WELDED  CHAIN. 
Write  for  prices  Prompt  shipment. 

ELECTRIC  WELDED  TRACES    A  SPECIALTY 

Selling  Agents:  ALEXANDER  GIBB,  St.  Nicholas  Building,  MONTREAL 


THE 


MORRIS  &  BAILEY  STEEL  CO 

PITTSBURG,     PA. 


Manufacturer*  of 


COLD    ROLLED    STRIP    STEEL 

For  Deep  Drawing,  Blanking,  Forming,  all  kinds  of  Bending.  Has  Bright  Finish 
for  Nickel  Plating,  Rolled  accurate  to  Gauge,  Made  in  all  tempers  and  in  any 
thickness  from  .002"  to  .250. 
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MAPLE  CITY 
OILERS 


-B—0. 


No.  600  A  A 
Wide   Mouth 


We  manufacture  the 
most  complete  line  of 
oilers  made  in  America, 
including  Pump,  Engin- 
eers', Machinists',  Mow- 
ing Machine  and  Rail- 
road Oilers,  Tallow  Pots, 
Engineer  Sets,  Torches, 
Lamps,  etc. 


MAPLE  CITY  MFG.  CO. 

MONMOUTH,  ILLINOIS,  U.S.A. 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England         LIMITED 

Also  LONDON.    CLA8G0W,  CAPE  TOWN  and  8YDNEY,  NSW. 


Contractors  to  the  Admiralty  and  War  Office 

Original  Patentees  and  Manufacturers  of 

CARTLAND'S   PATENT  HELICAL,  CLIMAX, 
AND    RELIABLE    DOOR    SPRINGS 


DOUBLE 
ACTION 


5753  IRON 

3  in 4/3 

4  " 6/. 

5  " 8/6 

5754  BRA88 

3  m 6/9 

4" 10/- 

S" M/- 

per  pair. 


6356  IRON 

4  in 23/6 

5  " 32/- 

6  " 40/. 

5356  BRA88 
4in 40/- 

5  " 63/. 

6  "    66/- 

per  dozen. 


Manufacturers  of  every  description  of 

BUILDERS'    CABINET,     FANCY     AND 
NAVAL     BRASS     FOUNDRY 


FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 


Architects'  Own  Designs  and  Special  Requirements  Carefully  Executed 


Our  new  Catalogue,  1911  edition,  fully  illustrated,  mailed  free  on 
application  to  Wholesale  Hardware  Merchants. 


HEADQUARTERS 


Sixty-two  Years 
In  Business 

Sixty-two  years'  experience, 
enabling  us  by  dint  of  superior 
quality  in  building  up  the 
largest  business  of  bulk  and 
package  Blacks,  not  only  in 
England  and  America,  but  in 
the  world. 

In  order  to  be  sure  of  the 
best  and  most  economical,  look 
for  the  Red  Seal  on  every  pack- 
age. 

Manufacturers  of  Old  Stand- 
ard, Eagle,  Globe  and  Pyramid 
Germantown  Brands. 

WHYBUYTHENEARBRAND 
WHEN  THE  BEST  IS  PRO- 
CURABLE ? 


L.MARTIN  CO 

51  FULTON  STREET 

NEW    YORK    U.5.A 


INCREASED 
OUTPUT 

is  the  best  sign  of  progress. 
That  has  been  our  record 
month  after  month  since  we 
started  making  batteries.  Now, 
we  couldn't  increase  output 
unless  sales  showed  a  cor- 
responding increase,  and  an 
increase  in  sale  -  means  satis- 
faction to  consumers. 

X  CELL 

Dry    Batteries 

(Made  in  Winnipeg) 

have  captured  the  whole  field  in  the  West.  Dealer 
and  consumer  alike  have  learned  to  expect  and  rely 
upon  getting  fre^h,  live  cells  of  high  initial  amperage 
and  strong  recuperative  powers,  when  buying 
X  CELLS. 

Write    us  and  we'll  put  you  in  touch  with  the  nearest  jobber 

Canadian     Carbon     Company 

OF  WINNIPEG,  LIMITED 

Bury  and  Irish  Ave.,  -  -  Winnipeg 

E.  W.    HANNA,  President  and  Managing  Director 
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Ikangavoo 

SBvand 


>* 


yes,  mp  bop,  glad  to  see 
pou! 

5  have  used  and  sold  Sovbp's 
faangavoo  brand  tools  fov  35 
pears, 

Cfjis  is  tfje  gtple  of  toelcome  gitoen  to  our 
repretfentatibe  from  §&t.  HFofjn  to  "^Ttctorta. 


'Robert  Sovbp  &  Sons, 

Sheffield  ztdt 

Canabian  -Repretftntatibe : 

<feeo.  %}.  g>aptoell,  61=3  Albert  S>tM  WiinniptQ 

Hocal  9gtnts  at 
Toronto,  Cnlgarp,  Vancouver  anb  feasbatoon. 


Up-to-date  Urns 


Class 


introduce  "Real  Econ- 
omy" to  the  user.  High 
Hotels,  Restaurants 
and  Cafes  buy  them 
on  sight  and  are  al- 
ways satisfied  with 
the  results. 

Our  Urns  are  attract- 
ively designed  and 
made  from  the  finest 
material.  They  are 
easy  to  clean,  abso- 
lutely sanitary  and 
rustproof. 

We  solicit  your  in- 
quiry for  fuller  in- 
formation— write  at 
once. 

THE  BUFFALO 
MFG.  CO.,  Buffalo,  N.Y. 

Canadian  Representatives 

H.  F.  Mcintosh  &  Co.. 
28  Toronto  St..  Toronto 


En t h  usi  asm 


To  sell  goods  and  make  profit 
you  must  develop  this  quality. 
Home  made  goods  always  did 
make  you  feel  that  way.  That 
is  why  so  many  hardwaremen 
throughout  Western  Canada  are 
selling  our 

METAL    CEILINGS,    SHINGLES, 
SIDINGS  AND  CORRUGATED  IRON 

and  making  nice  profits. 

They  have  seen  them  made.  They 

know  they  are  right.     They  can 

get  them  in  a  hurry. 

All  these  things  will  be  at  your 

service  when  you  hook  up  with  us. 

WRITE      TO-  DA  Y . 

Winnipeg  Ceiling  and  Roofing  Go. 


P.O.  Box  2186  H. 


Winnipeg,  Man. 


Pumps  that  Carry 
Good  Will 

Dealers  that  sell  McDougall's  "Aremacdee" 
Hand  or  Motor  Metal  Force  or  Lift  Pumps  give 
their  customers  lasting  satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal — 
hand  fitted  valve — air- 
tight — strong — lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for 
the  asking. 


Write 


The 


R.  McDougall  CO.,  Limited 

GALT,     CANADA 
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Show 


Cus- 


your 
Bit    Ex-  sc* 


J    LJ 

tomers  This    Up-  : 

to-Date 

tension 


The 


The  Ford  Bit  Exten- 
sion is  not  to  be  class- 
ed with  the  ordinary 
Extension  —  Clumsy, 
hard  to  work  and  in 
general  unsatisfactory. 
Ford  is  a  model  of  simplic- 
ity— simple  in  construction, 
simple  to  adjust  and  simple 
to  use.  It  embodies  the 
best  points  of  other  makes, 
and  has  several  exclusive 
features  that  make  it  paramount. 
No  other  Bit  Extension  contains 
so  many  practical  features.  No 
other  can  do  the  work  so  easily 
nor  as   well  as   the  Ford   and 

No  other  is  as  easy 
for ''you  to  sell 

For  the  Ford  has  more  selling 
points  than  any  other  Extension 
and  each  Ford  feature  affords  a 
convincing  selling  argument.  You 
can  hand  a  man  a  Ford  and  tell 
him  positively  and  convincingly 
that  no  other  extension  equals 
the  Ford  in  simplicity  of  con- 
struction, number  of  practical 
advantages,  facility  of  operation, 
time  and  labor  saving  features, 
convenience,  wearing  qualities, 
and  in  the  ultimate  satisfaction 
desired  through  better  results. 
The  Ford  comes  to  you  highly 
recommended,  fully  guaranteed, 
and  with  a  steadily  increasing 
demand.  We  have  an  excellent 
proposition.  Will  you  write  for 
circulars,  prices,  etc? 

FORD  AUGER   BIT  GO. 

Holyoke,   Mass. 


NICKEL 

The  Canadian  Copper  Go. 

NICKEL  FOR 
NICKEL  STEEL 

The  Orford  Copper  Co. 


WRITE  US  FOR 
PARTICULARS  AND   PRICES 


General  Offices 

43  EXCHANGE  PLACE 

NEW  YORK  CITY 


This 


Trade 


Mark 


Then 


Buy 

The     J^U 
"White"  V 
Mop 
Wringer 


WHITE  MOP 
WRINGER  CO. 

FULTONVILLE, 
N.Y. 


OAKEY'S 


The  original  and  only 
Genuine  Preparation 
for  Cleaning1  Cutlery, 
6d.  and  is.  Canisters. 

'WELLINGTON' 

KNIFE  POLISH 

JOHN  OAKEY  &  SONS,  Limited 

Manufaoturmrm  of 

Emery,  Black  Lead,  Emery,  Glass 
and  Flint   Cloths  and  Papers,  etc. 

Wellington  Mills.  London.  England 


HARDWARE     AND     META'^ 


STEEL 
BLADE 


TABLE    CUTLERY 


THAT    SELLS 
QUICKLY 


The  blade  of  our  No.  949  knife  is  made  from  a  special  High  Carbon  Sheffield  Steel.  The  handle  from  the 
best  English  Grained  Celluloid.  This  knife  is  the  "King"  of  table  cutlery,  as  it  is  unsurpassed  in  every 
respect.     Give  it  a  trial  and  increase  your  profits— we  guarantee  satisfaction. 

The  McGlashan,  Clarke  Co.,  Ltd.,  Niagara  Falls,  Ont. 


AGENTS:— J.  Mackay  Rose.  88  McGill  St..  Montreal,  Qu«. 
David  Philip.  291  Portage  Ave.,  Winnipeg,  Man 


N.  F.  GUNDY.  61  Albert  St..  Toronto.  Ont. 
Ben  j.  Rogers,  Charlottetown,  P.B.I. 


Dealers! 


HERE'S  YOUR  CHANCE 
TO    MAKE  A   SPLASH. 


This  Mantel  or  any  of  our  "70"  different  designs,  fitted  with  our  Electric  Grate 
requires  no  chimney,  therefore  anyone  building  a  house  can  have  a  Mantel 
complete  for  less  than  the  actual  cost  of  a  chimney. 

Write  for  the  "dope" — Your  contractors  will  fall  for  it. 
Don't  forget — We  have  the  best  line  of  Gas  and  Coal  Grates  in  the  country. 

The  Barton  Netting  Company,  Limited 

38  Ouelette  Avenue,  Windsor,  Ont. 

Our  Motto -"QUALITY" 
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THERMO 

The    Washer 


Easy  to  Sell 


That  makes  the  Washday  Bright 

Its  improved  motion  absolutely  elim- 
inates washday  drudgery  caused  by 
hard     working      ma- 
chinery.     It    is    the 
easiest  washer  to  op- 
erate   and    washes 
clothes  thoroughly  in 
shortest  time. 
The   Thermo   Washer 
is  built  to  last  and  is 
solid  and  substantial. 
Working     parts     are 
simple     and      cannot 
get  out  of  order. 
Thermo   Washers  are 
attractively  designed 
and  well  finished  and 
find      ready      buyers 
everywhere. 
Before    restocking 
your  washer    depart- 
ment get  full  descrip- 
tive   matter    and 
prices. 

Drop  us  a  card  NOW. 


THE  LONDON   FOUNDRY   CO.,  LTD.,    £nada' 

F.  J.   Schuch  (Western  Ontario  Agent),   19  Jarvis   Street,  Toronto: 
MacPherson  &  Teetzel,  Vancouver,  B.C.  (British  Columbia  Agents.) 


FIX  UP  YOUR  CHIMNEYS 


Even  the  best  stove  or  furnace  will  be  unsatisfactory  if  the 
chimney  does  not  draw  well.     But  the 

"Zephyr  Ventilator" 

will  give  a  good  draft  to  any  chimney.     It  will  even  allow  the 
burning  of  soft  coal  in  the  stove,  with  good  results. 

We  want  you  to  sell  the  "Zephyr 
Ventilator"  in  your  town.  There  is 
money  in  it,  and  the  satisfaction  that 
it  gives  will  bring  you  new  custom- 
ers. The  "Zephyr"  cannot  be 
excelled  for  ventilating  the  rooms 
of  Clubs,  Steam  Laundries,  etc. 
The  "Zephyr"  makes  high  chim- 
neys unnecessary. 

Montreal,  Dec.  4th,  1905. 
J.  W.  Harris  Mfg.  Co.,  Ltd., 

Montreal,   Que. 
Gentlemen  : — 

It  pleases  me  to  be  In  a  position 
to  state  that  the  "Zephyr"  Ventil- 
ator placed  on  my  chiinney  is  giv- 
ing me  the  greatest  satisfaction. 

The     smoke     which     we     used    to 
have    in    the    house   has   completely 
disappeared,     owing     to     the     good 
work   of  your   "Zephyr"   Ventilator. 
I    remain,    gentlemen, 
Yours   truly, 

T.   A.   GAUTHIER, 

128  St.   Elizabeth   St. 

Made  by 

The  J.   W.  Harris  Mfg.  Co.,  Ltd. 

Contraciort 

Montreal 
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D.  PERES'  Barrel  Brand  RAZORS 


BIG  STOCK  ON  HAND 


BARBERS  KING 

Are  favored  by  Barbers  and  Gentlemen  who 
look  for  quality.  Best  line  for  dealers  to  handle 
with  a  big  profit. 

ORDER  NOW 


Canadian  Agents:  GREEFF-BREDT  &  CO.JORONTO  w^  °f^e^.G^ 


WIRE  BALE   TIES; 


SINGLE     LOOP 


Our  wire,  for  baling  hay,  is  made  from  the  finest  quality  Bessemer 
Rods,  and  is  10  per  cent,  stronger  than  any  other  baling  wire. 
This  is  the  line  that  brings  the  dealer  clean,  satisfactory  profits  with 
every  sale,  as  it  is  not  the  come-back  kind. 

Get  our  prices  and  send  us  a  trial  order — we  guarantee  to  satisfy. 

We  also  recommend  our  WIRE  NAILS  and  STAPLES  as  inferior 
to  none. 


The  Laidlaw  Bale-Tie  Co.,  Hamilton,  ont. 


Geo.  W.  Laidlaw,  Vancouver,  B.C. 


Harry  F.  Moulden,  Winnipeg,  Man. 


tt 


Diamond"  High  Speed  Drills 


WILL  produce  quality  results  aud  at  the  same  time  materially 
reduce  your  drilling  costs. 

After  experimenting  with  various  high  speed  steels  for  years, 
results  prove  conclusively  that  the  steel  we  use  is  superior  to  all 
others. 

Hardened  and  tempered  by  men  of  experience,  " Diamond" 
High  Speed  Drills  retain  the  exquisite  amount  of  toughness  which 
reduces  breakage  to  a  minimum. 

As  every  operation  receives  the  careful  attention  of  skilled 
mechanics,  not  alone  quality  but  absolute  accuracy  is  guaranteed. 


Send  for  our  Catalogue  74A  and  learn  more  about  them. 
Jobbers  in  all  large  cities  will  supply  or  write  us. 

The  Whitman  &  Barnes  Mfg.Co 


■£■■■1 


Trade 

A.      Established  1854 


N^ 


St.  Catharines,  Ont. 


Stocks  Carried  at  Winnipeg  and  Montreal 


Trade 


W&B 


Mark 


Mark 
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BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 

Twelve  Medals  of 
Award  at 

INTERNATIONAL 
Expositions. 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY,  -  PHILADELPHIA,  PA. 

Owned  and  operated  by  Nicholson  File  Co. 


INCORPORATED  1895 
Special  Grand 
Prize 

GOLD   MEDAL 

Atlanta,  1895 


Attractive,  Convenient,  Durable,  Reasonable  in  Price. 


Our   Patented   Metal  Shelf  Boxes  will  improve  the  appearance  of 
your  store,  and  will  enable  you   to   give  your  customers  quicker 
and  more  efficient  service. 
Advise  us  space  you  have  available  for  shelf  boxes  and  shelving, 


and  we  will  sketch  out  plan  and  give  you  our    best    price    for 

same. 

Send  for  illustrated  catalogue,  it  will  interest  you. 


Cameron  and   Campbell, 


Toronto 


The  Easiest-Running  High  Speed  Washer 

IS 

MAXWELL'S     "  CHAMPION  " 

Operated  by  the  hand  lever  or  by  crank  on  the  balance  wheel  shaft.  Tub  is 
of  Red  Cypress,  that  will  last  a  lifetime.  Wringer  board  stands  clear,  allow- 
ing almost  the  whole  top  to  open.  Basket  Rack  supplied  extra  if  desired. 
The  "Champion"  has  proven  a  great  seller.  Write  for  prices  and  particulars. 

DAVID    MAXWELL    &    SONS  ST.  MARY'S,    ONT. 


McKinnon 

Electric-Welded 

Coil  Chain 

25%  =  25% 

More  Weld  More    Strength 


25% 
More  Wear 


^ 

Perfect 
Stock 


Sales  Office : 
BUFFALO,  N.Y. 


+ 


Perfect 
Welding 


Perfect 
Product 

MADE  BY 


McKinnon 
Swell -Weld 
Coil  Chain 


McKINNON  CHAIN  COMPANY 


MADE  IN 
CANADA 


See  The 
Swell? 


Factory  : 
ST.  CATHARINES,  ONT. 
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For  Increased  Business 
Sell   the 

SHELF  LOCK  STEP  LADDER 


This  is  the  lowest 
priced  step  ladder  we 
make.  Galvanized 
steel  ears  fasten  the  legs 
and  risers  to  the  top. 

The    lock   that 
holds     the   ladder 
from     opening     and 
closing  when  in  use 
is    made     by     using 
strips   of   steel   to 
form  a  hinge  with 
the  arms  that  sup- 
port the  shelf. 

The  shelf  is  always 
up  when  the  ladder  is 
closed  and  horizontal 
when  in  use.  This  is  a 
very  convenient 
and  practical  house 
ladder  where  short 
lengths  are  used  and 
it  is  certain  to  appeal 
to  the  puplic. 

Made  regularly  4  to 
10ft. 


Write  for  Catalog 

and  full 

Particulars. 


The  Stratford  Mfg.  Co.,  Limited 


Stratford 


Ontario 


Canada 


Guaranteed  as  to 
jjjjWorkJand  Efficiency 

MILLERS   FALLS 
BORING  MACHINE 


The  boring-  crank  is  turned  in  one  direction  only, 

whether  boring-  or  drawing  auger  out  of  hole.  Fully 

perfected.      Bores  at  any  desired  angle  aod  is  truly 

The  Workman's  Favorite 


Adjustable  Stop  for  Depth 
of  Hole  and  Quick  Reverse. 

Adjustable    Cranks    Regu- 
late Speed  and  Power. 

Boring  frame  hangs  itself 
up  and  is  dropped  to  work  by 
releasing  thumb  latch.  Reg- 
ularly supplied  to  bore  ll'A 
inches  deep.deeperif  desired. 

Fully  described  in  catalog, 
as  are  many  other  Millers 
Falls  Efficiency  Tools.  Send 
for  FREE  copy  of  catalog 
and  our  book  "Tool  Practice." 


MILLERS   FALLS 
COMPANY 


28  Warren    ■ 
Street, 

New  York 


""\\"\"'"n (ilMiiriiiinmimi '"•""'"nilniti.nnniini.Mii.MmmnmMiiMnnt 


Best  Files  Eor  Every  Purpose 

are  Nicholson-made  Files.  We  have  the  machinery,  the  methods  and  the  steel 
that  a  specialized  file-making  experience  of  nearly  fifty  years  proves  to  be  the 
best.  Nicholson-made  Files  have  come  to  be  the  standard  of  file  quality  all  the 
world  over.  These  are  the  well-known  factory  brands  made  by  the  Nicholson 
File  Co.  in  Canada: 

"AMERICAN"  "ARCADE"  "GREAT  WESTERN"  GLOBE" 

"EAGLE"       "McCLELLAN"       "KEARNEY  &  FOOT"       "J.C.SMITH" 

Live  Hardwaremen  throughout  Canada  find  it  very  profitable  to  push  some  or  all 
of  these  lines  as  their  specialties  in  files.    Try  it.    Your  jobber  can  supply  you. 


Nicholson  File  Co., 


Port  Hope,  Ont. 
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"I  Tell 

You  It's 

A  Great 

Saw" 


SIMONDS  SAWS 

A  good  line  of  Simonds  Saws  will  be  appreciated  by 
your  Carpenter  customers.  The  goods  give  satisfaction  and 
make  for  you  a  clear  profit.     Order  a  few  from  our  catalog. 

Simonds  Canada  Saw  Co.,  Limited 

Montreal,  P.Q.  St.  John,   N.B.  Vancouver,  B.C. 

In  the  U.S.— The  Simonds  Mfg.  Co. 


ELY'S 
JANITOR    MOP 

KF*No.  8  for  men 
No.  21  for  womenllSl 

Others  are  not  just  as  good 


ELY'S  DANDY 

Mop  Wringer  and  Bucket 

COMBINED 

Others  are  not  just  as  good. 

Be  sure  that  each  bears  the  name 
ELY'S  DANDY 

Made  in  three  sizes,  10  qt.,  14  qt. 
and  22  qt. ;  guides,  posts  and  step 
of  malleable  iron;  lever  of  wrought 
iron,  finished  in  black  enamel ; 
cedar  buckets,  three  hardwood  rolls. 
The  most  popular  mop  wringer  on 
the  market. 


THEO.J.ELY 
MFG.  CO. 

ERIE,  PA. 

Get  our  catalogue  of 
Mop  Sticks,  Mop  Wring- 
ers, Brush  Holders,  Car- 
pet Beaters,  Broom  Hold- 
ers, Etc. 


"Try  Us  for  Service 
and  Quality" 


We  carry  a 
large  stock  of 

Wholesale  Plumbers'  Supplies, 

from  which  we  can 
make  immediate  ship- 
ments. 

Drop  us  a  card  and  get 
FREE  copies  oj  Blue 
Prints  for  septic  tanks. 


The  John  Stevens  Co.,  Ltd. 

WINNIPEG. 


VOUR  sales 
will  be  ma- 
terially increased 
by  handling  the 
Aylmer  Metallic 
Ring  Sprayer, 
the  best  hand 
pump  made  in 
Canada.  No  soft 
packing  to  give 
you  trouble,  a 
pump  that  gives 

perfect  satisfaction  to   your    customer 

in  every  instance. 

Write  for  Prices  and  Discounts. 

The  Aylmer  Pump  &  Scale  Co,,  Limited 


CUTTPISS    nmu. 


AYLMER, 


ONTARIO 
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GET  THE  GENUINE 


DOES  THE   REPUTATION   of   GARLOCK 
PACKING  mean  anything  to  you  ? 

Does  the  fact  mean  anything  to  you  that 
GARLOCK  PACKINGS  are  giving  eminent 
satisfaction  the  country  over  and  everywhere 
Engineers  who  know  insist  on  the  installation 
of  Genuine  GARLOCK? 

This  big  and  insistent  demand  for  GARLOCK 
PACKING  is  the  demand  for  quality. 

Imitators  are  making  Packings  that  look  like 
GARLOCK  and  are  trying  to  sell  them  because 
they  look  like  GARLOCK. 

Sometimes  these  imitations  are  sold  as  being 
"just  as  good  as  GARLOCK."     If  they  were  as 


good,  they  would  be  sold  on  their  own  merits 
and  not  on  the  established  reputation  of 
GARLOCK. 

Sometimes  these  imitations  are  substituted 
when  "GARLOCK"  is  asked  for.  To  prevent 
you  getting  an  imitation  and  assist  you  in 
identifying  the  genuine,  we  have  marked  every 
piece  of  Spiral  Packing  with  this  mark  of  quality 


TRADE 


MARK 


The  GARLOCK  Catalogue  tells  all  about  Genuine 
GARLOCK  Products.    WRITE  FOR  IT  TO-DAY. 


THE  GARLOCK  PACKING  COMPANY 

HAMILTON,         -         ONTARIO 

PIONEERS  IN  THE  PACKING  BUSINESS 


Copper  Sheets 


M.  &  L.  Samuel,  Benjamin  &  Co. 

CORNER  KING  STREET  AND  SPADINA  AVENUE 

TORONTO 
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This  Mark  is  the  Ensu ranee  Of 
LAMPBLACK  QUALITY 


Consistent  High  Quality  has  solincreased 
the  demand  for  our  Lampblacks  that 
we  have  been  forced  repeatedly  to 
increase  the  size  of  our  plant 
We  are  now  the  World's 
Largest 


m 


Manufacturers 
of  Pure  Lampblacks, 
and  aim  to  retain  the  same 
good  quality  as  before. 
iff  II  pliiiiijcur  nr.vl  cider,  »rit»  for  flUR 
tbltu  aid  piiio.  Afifr  litis  neat*  coo- 
uii  il  >cor  trade.    I  Ell  tit  V  l  lit  NOW. 

Wilckes  Martin  Wilckes  Co.,  jj££sJ: 

Win.  H.  Kvacs,  232  James  St.,  MoDtieal  ;   E.  Fielding, 
34  Yonge  St..  Toronto;  H.  W.  GJaseco,  Winnipeg. 


**«»■ 


All  kinds  of 

WOOD 


THE  PHAPIN-OTEPHENS  PO., 

**  UNION  0   FACTORY   U 

lrl3.nCS  PINE  MEADOW,  CONN.,  U.S  A. 


Do  Not  Be  Misled    by  Inferior    Imitations. 


There  is  but  one 


PRENTISS 

VISE 


Made  by 


Prentiss  Vise  Company 

Hardware  Building,  106110  Lafayette  St.,  Cor.  Walker  St.,  NEW  YORK 

Sole  Agenlt  for  Canada :   A.  Macfarlane  &  Co.,  Corlstlni  Bldg..  Montrtal. 

Soil  Agents  for  Great  Britain  :    Chas.  Neat  4.  Co.,  112  Quoin  Victoria  St.,  London,  E.  C. 


TANIi  LUGS 


For  Round  Rods,  also  Flat  Bands  on  Silos,  Tanks,  Pen- 
stocks,   etc.      Malleable    Iron,    best    quality,    all    sizes. 

OTTERVILLE  MANUFACTURING  CO.,  LIMITED 

OTTERVILLE,  ONTARIO 


Cap  Screws,  Set  Screws,  Studs 

Special  Milled  Work 

Cold  Pressed  Nuts 

Uniform  Product,  Accurately  Machined 

Canada  Foundry  Company 


MONTREAL 

HALIFAX 

OTTAWA 


LIMITED 

HEAD  OFFICES 
TORONTO 
CANADA 


WINNIPEG 

VANCOUVER 

ROSSLAND 


BRASS  TUBING,  BRASS  ROBS, 

SHEET  BRASS,  SHEET  COPPER, 

METAL  SPINNINGS 

150,000  Pounds 
We  carry  the  Stock.       You  draw  from  it. 


&$km< 


"GOOD   CHEER"    Sidewall   Registers 

A  line  in  four  Mies,  of  uniform  design  throughout.  Neat  and  tasteful  pattern,  and 
supplied  in  black  Japan,  ordinary  oxidised  or  fnll  oxidized  finish,  with  enamelled  green 
fan.  Oar  ordinary  oxidised  will  about  equal  th*  more  expensive  fnll  oxidised  finish 
of   other   makes. 

Positive  acting-  fan — stays  exactly  where  set,  and  when  closed  locks  tight.  No 
springs,    etc.,    to    weaken    or    loosen. 

The  price?     It  will  pay  yon  to  Inquire. 

A  fnll  line  of  the  above  carried  by  The  Jas.  Stewart   Mfg.    Co.,  Limited,  Winnipeg,   Man. 

The  Jas.  Stewart  Manufacturing  Co.,  Ltd. 

Woodstock,    Ontario 
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SMITH  HARDWARE  CO. 


LIMITED 


240  LEMOINE  STREET  MONTREAL 


SEND   FOR  OUR    NEW    GREEN  BOOK  OF 

HARDWARE  SPECIALTIES 


For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 


Granted  1780. 


Jonathan  Crookes   &    Son 

Sheffield,  England 

SUPREME  CUTLERY 


SCREW  AND  STRAP  HINGES 

for  Barn  Doors,  Gates,  etc. 

Ours  have  GIMLET-POINTED  Hooks,  with  CUT  Coach-Screw  Thread. 
Get  our  prices. 

NUTS 

We  can  ship  immediately  from  stock,  Square  and  Hexagon 
Sizes  for  bolts  up  to  1  1-2  inches  thick. 

Send  us  your  orders 


LONDON,   CANAOA 


LET  CUSTOMERS  TRY  IT  30  DAYS 

They  are  bound  to  keep 
this  fastener  because  it  is 
better  than  words  can  tell; 
but  if,  by  chance,  one 
should  not  give  satisfac- 
tion, take  it  back.  We'll 
see  that  you  don't  lose. 
The  Kline  works  easily 
and  instantly.  Always  ex- 
erts the  same  pressure. 
Lasts  longer  than  the  har- 
ness. Retails  for  25c.  Gives 
you  SO  per  cent,  profit.  Or- 
der a  dozen  from  your  job- 
ber- $2.00.  Name  "Kling" 
on  the  handle.  Descrip- 
tive circular  on  request. 

The  National  Safety  Snap  Co..  Incorporated,  Dept.  33,   Wilmington.  0.,  U.S.*. 
D.  C.  Ross  &  Co.,  56  Colborne  St.,  Toronto.  Ont. 

Canadian  Distributing  Agents 


CLOSED 


MAGNOLIA 


UNIVERSALLY  SPOKEN  OF  AS  THE  "OLD  RELIABLE" 

SOLD  BY  LEADING  DEALERS  EVERYWHERE  OR  BY 

MAGNOLIA  METAL  CO. 

^^f^MK^         Office  and  Factory  225  St.  Ambroise  Street  Montreal 
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DIRECTORY    OF    MANUFACTURERS 

Hardware  and  Metal  receives,  almost  daily,  enquiries  for  the  names  of  manufacturers  of  various  lines. 
These  enquiries  come  from  wholesalers,  manufacturers  and  retail  dealers,  who  usually  intimate  they 
have  looked  through  Hardware  and  Metal  but  cannot  find  any  firm  advertising  the  line  in  question. 
In  many  cases  these  firms  are  anxious  to  secure  the  information  at  once.  This  page  enables  manu- 
facturers to  keep  constantly  before  the  trade  lines  which  it  would  not  pay  to  advertise  in  larger  space. 


BATTERY  ZINCS. 


EMERY  WHEELS. 


Battery   Zincs,    Fuse 
Wire,  Wire  Solder 

The  CANADA  METAL   CO.,  LTD.. 
Fraser  Avenue,  Toronto. 


BABBITT  METAL. 


SPOOLERS  No  Hot  BoxeS 

.      MACHINERY  BEARING  METAL 


Copper IN 


Canadian 

Hart   Wheels 

443  Barton  St.  East,  Hamilton 

Corundum  aod  Binary  Whittle 
Grinding  MaohlaM,  Beaver 

Oil   StOOM. 


FLOOR  SPRINGS. 


The    Beet    Door    Oloser    Is 

Newman's   Invincible   Floor  Spring 

Will  close  a  door  silently  against  any  pressure  of  wind. 
Has  many  working  advantages  over  the  ordinary  spring 
and  has  twice  the  wear.  In  use  throughout  Great  Britain 
and  the  Colonies.  Gives  perfect  satisfaction.  Made  only  by 

W.    NEWMAN  &  SONS 
Hospital  Street  Birmingham 


ALEXANDER    GIBB 

Manufa  cturers'  Agent  and  Metal  Broker, 
St.  Nicholas  Bldg.,  Montreal 


RepresentingCanadian,  British  and  Ameri- 
can Manufacturers.  Correspondence  in- 
vited from  firms  wishing  to  be  represented. 


RIVETS    AND   STEEL   PRODUCTS. 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets.  Iron  and  Copper  Burrs, 
Bifurcated  and  Tubular  Rivets.  Wire  Nail*. 
Copper  and  Steel  Boat  and  Canoe  Nails, 
Escutcheon  Pins,  Leather  Shoe  and  Overshoe 
Buckles,  Felloe  Plates, 


BUILDERS'  SUPPLIES. 


HOUSE  NUMBERS. 


Bell  Phone  3033 


P.O.  Box  367 


Bosse  <3&  Banks 

Steel  Beams,  Columns,  Plates    Gas 

and     Water     Pipes,     Contractors', 

Municipal   and    Builders'    Supplies 

Machinery  and  Specialties. 

Board  of  Trade  Building 

36  ST.  PAUL  STREET,  -  QUEBEC 


CHAPLETS. 


ERIE  GREY  IRON 
CHAPLETS 

All  Foundry  Supply 
Jobbers. 

S.  Cheney  &  Son,  Manlius.N.Y. 


STEEL 


STAMPS 

LETTERS 

FIGURES 


HAMILTON   STAMP    &  STENCIL  WORKS.  LTD.. 
HAMILTON,  ONT. 


COAL  BAGS. 


Coal  Bags  made  of  No.  2  or  No.  6  heavy 

duck,    well   sewn  with  heavy  twine   and 

riveted. 

Waterproof  Horse    and  Wagon    Covers. 

WRITE  FOR  SAMPLES  AND  PRICES 

Raymond  Bros.,     London,  Ont. 


Keep  in  mind  the  dominant  fact  that 
mankind  from  its  first  appearance  on  the 
earth  has  been  schooled  by  nature  to 
look  for  signs ;  for  invitations  to  taste ; 
for  suggestions  as  to  what  to  wear.  Tell 
your  story  briefly,  forcibly,  truthfully, 
and  address  it  through  the  proper  media 
and  you  can  successfully  apply  advertis- 
ing as  a  means  to  increased  distribution 


BRACKETS. 


The  Atlas  Bracket 

This  bracket  brings   you   a 
larger  profit   and   is   better 

than  any   on   the   market.     Our  5x7 

has  withstood  a  test  of  500  lbs. 

"Write  us  for  samples  and  prices  to-day. 

Atlas  Manufacturing  Company 

121  Water  St.,  New  Haven,  Conn. 


CLIPPERS. 


f  Rifisr*  currc 
«a*^f   THAT'S 


SUFFIGei 


SEND  FOR  CATALOGUE  TO 

American  Shearer  Mfg.  Co.,  Nashua.NH.US 
Wlehusch  &  HUger,  Ltd.,  special  New  York 
Representatives,   106-110    Lafayette    Str»pt 


COAT  HOOKS. 


Ask  your  Jobber  for 

GOLD  COIN  WIRE  HAT  and  COAT  HOOKS 


Made  by 


JAMES  &  REID 
Perth,  Ont. 


IRON. 


PIG 

IPON 

STEEL  PLATES, 

BARS   and  AN6LES 

BAR 

IRON 

David  C.  Mitchell  &  Co. 

118  Queen  St.    - 

Glasgow,  Scotland 

MANUFACTURERS*   AGENT. 


Western    Distributors,  Limited 

CUSTOMS  BROKERS 
Wholesale    Commission    Merchants    and 
Manufacturers'  A  cents,   Cars  Distributed, 
Warehoused  and  Forwarded.    Warehouse 
on  Transfer  Track.    Business  solicited. 
OUR      POSITION      IS     YOUR    OPPOR- 
TUNITY. 

SASKATOON.    WESTERN    CANADA 
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A  want  ad.  in  this  paper  will 

bring  replies  from  all 

parts    of    Canada. 


When  writing  advertisers 
kindly  mention  having  seen 
the  advertisement  in  this  paper 
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Send  For  Our  New  Catalog 

Most  complete  line  ol 

SCREW  DRIVERS  AND 
SMALL  TOOLS 


PIONEER  TOOLS 

The    Southiogton    Mfg.    Co.,       •        Southington,    Conn. 


TOOL  HOLDERS 

AN  ARM8TR0HQ  BORINC  TOOL 
is  always  ready  for  use.  Should  be 
on  every  lathe.  8avea  all  forging 
70  \  Grinding;  00  %  tool  ateol. 
Write  for  Catalog. 


ARMSTRONG 

1R0S.      TOOL     CO. 

106  N.  Francisco 
Are. 

CHICAGO,    U.  C.  A. 


Nature  has  solved  the 
problem  of  distribution. 
It  uses  a  multitude  of 
agents  to  effect  the  distri- 
bution of  its  products. 

Nature  does  not  expect 
every  seed  to  fall  upon  fal- 
low ground  and  to  take 
root.  But,  it  achieves  a 
profitable  percentage  upon 
its  distribution.  This  is  all 
that  an  advertiser  has  to 
do  to  reap  a  profitable 
harvest  on  his  outlay. 


* 


= J.  A.  HENCKELS= 

twinworks  CUTLERY 


# 


Pocket  Knives,  Scis- 
sors, Razors,  Butchers' 
and  Cooks'  Knives,  etc. 


agents  F.W.  Lamplough  &  Co.,    iSk 


The  INFALLIBLE  GLAZIER'S   DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


Made  by 

A.  SHAW  &  SON,  London,  Eng. 

GODFREY   S.  PELTON   &  SON,    Canadian   Agents,    MONTREAL 


Sharratt  &    Newth's  Glaziers'   Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and 
Painters'  Supplies. 


GALVANIZED   FENCE   HOOK   SKTSSSS* Woot,en p,ckets on 

fENCE  HOOK^ 


WIRE  NAILS,  OILED  SPRING 
BARB  and  PLAIN  FENCE  WIRE. 
OILED  and  ANNEALED  CLOTHES 
LINE  WIRE,  STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited, 


London,  Ont. 


Reproduction  of 

NEW  SEYMOUR   SHOW   CARD 

12-in.  by  li-in. ,  in  Handsome  Colors. 

Shear  and  Hand  stand  out  in  high   relief,  being  cut 

out.      A  show   card   will   be   sent  to   every   dealer 

sending  his  business  card  with  request  to 

Henry  T   Seymour  Shear  Co. 

Sellioi  Kit  Ms,  WIEBUSCB  &  HILGER.  Ltd..  New  York 


at    Al^lWl^   "        are  the  strongest  and   sharpest    low-priced    Shear*  and  Scissors 
l\  *  J  lxl  Ej  on  the  market. 

Why  were  15,000  pairs  of  Acme  Shears  sold  daily  5  years  ago;  and  why  are  30,000  pairs  of  Acme 
Shears  solddaiiy  to-day? 

Because  "Acme"  on  a  shear  or  scissor  spells  satisfaction  to  the  customer  at  a  low  price  and   a 
handsome  profit  to  the  dealer  with  greatly  increased  sales. 
Special  Representatives,  Wiebusch  &  Hilter.  Ltd.,  New  York  Cily. 
MR.    DEALER:  Write  your  jobber  to-day  for  prices  on  the  "Acme"  line,  supple- 
ment your  high-priced  shears  with    "Acme"   shears  and  scissors  and    watch  the 
gratifying  results. 
Jobbers  should  write 
for    our  W-2  Cata- 
logue, illustrating 
themost  completeline 

ofshearsandscissors  The  No.  701  Oval  Steel  Screw  Straight  Trimmer 

manufactured.  is  one  of  our  newest  patterns. 

THE  ACHE  SHEAR  CO.,  (125-19S  Bxowltoo  St..)  BRIDGEPORT,  CONN.,  U.S.A. 


PEASE  WALDON  CO.,  limited  .  PEASE  FOUNDRY  COMPANY  f  PEASE  PACIFIC  FOUNDRY/  ima\ 
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Peterboro  Hardware 


Door  Knockers  add  greatly  to  the  appearance 
of  a  door.  They  are  rapidly  coming  into 
vogue.  Peterborough  Door  Knockers  sup- 
plied to  match  any  of  our  designs.  A  sample 
on  your  show  cases  will  interest  .customers 

Peterborough  Lock  Mfg.  Co.,  Ltd. 

PETERBOROUGH,  ONT. 


SHEET  COPPER 

Prompt  Shipment 
Stock  or  Import 

B.  &  S.  H.  Thompson  &  Co. 

LIMITED 

MONTREAL,  QUE. 


®: 


SI 


Why  not  make  1912  the  most  profitable  saw  year  in 

your  history? 


ATKINS  STERLING  SAWS 

MADE  IN  CANADA 

THEY  are  Quality  Saws.     They  appeal   to  the  best 
mechanics  and  are   backed  up  by  an  aggressive 
advertising  campaign   that  pays.     Write  us  for 
full  information.     It  will  cost  nothing  to  at  least  investi- 
gate the  merits  of  this  important  line.     Address 

E.  C.  ATKINS  &  CO., 


Vancouver  Branch.  109  Powell  St. 


m 


MAKERS  OF  STERLING  SAWS 

HAMILTON,  ONTARIO 

U.S.  Factory,  Indianapolis,  Ind. 
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MYERS 


UM 


We  manufacture  all  kinds  of 
PUMPS, HAY  UNLOADING 
TOOLS  and  BARNDOOR 
HANGERS  that  are  service- 
able, durable  and  reliable. 
You  never  fail  to  get 
QUALITY  when  buying 
"THE  MYERS." 

F.  E.  MYERS  &  BRO. 

ASHLAND,  OHIO 

J.H.ASHDOWN  HARDWARE  CO. 
Winnipeg,  Calgary  and  Branch  Houses 


Jardine  Universal  Ratchet 

Clamp  Drill 

Died  in  factor-let  of  all  kind*  (or 
harried  machine  repairs. 

All  machine  ahopa  and  railway 
■hopi  ahould  have  It. 

Bridge   buildera,    track    layers, 
and  itrnctural  metal   workert 
have  conatant  nae  for  it. 

Sand  for  Description, 

A.  B.  JARDINE  &  CO. 

HESPELER                       •          -          ONTARIO 

FOR  SALE. — Hardware  and  Furniture  Business  in  the  Town  of  Harris,  on 
the  Goose  Lake  line  of  the  C.N.R.,  about  50  miles  from  Saskatoon,  Sask. 
Stock  of  about  $5,000,  also  Store  Building  and  a  10-Roomed  Dwelling.  Very 
anxious  to  sell  on  account  of  ill-health.     Don't  miss  this  snap. 

T.  K.  HOPPER,  Harris,  Sask. 


The  Michaelmas-Fair 

AT      LEIPZIG      (GERMANY)     FOR    THE    WHOLESALE     AND      RETAIL      TRADE 

WILL   COMMENCE  ON 


Sunday,  August  25,  1912 

AND   CLOSES   SUNDAY,   SEPTEMBER   15th. 

THE  SAMPLE  FAIR 

(For    CERAMIC,    METAL-WARE,    LUXURY     &     SPORTING     ARTICLES,    ETC.)    to 
occupy  the  FIRST   WEEK  ONLY. 

THE  LEATHER  FAIR 

will   open 

Wednesday,  September  11th 

and  the  FAIR  EXCHANGE  for  the  LEATHER  INDUSTRY  will  be  held  ON  THE 
SAMK  DAY  from  2  to  4  o'clock  P.  M.  in  the  large  hall  of  the  New  Exchange  on  the 
Bluecherplatz.  LODGINGS  may  be  secured  through  the  "Yerkehrsverein,  Handelshof, 
Naschmarkt." 

Leipzig,   June  3,   1912. 

THE  COUNCIL  OF  THE  CITY  OF  LEIPZIG   (GERMANY). 


When  writing  advertisers  kindly  men- 
tion this  paper. 


Not 

To-morrow 

But 

To-day 


is  the  time  to  lay  in  your  stock 
of  "ERMALINE"  cooking 
bags. 

Since  their  introduction  some 
months  ago  the  Ermaline  sys- 
tem of  cooking  with  paper  bags 
has  made  many  friends,  because 
it  means 

NO  WASTE 
NO  SMELL 
NO  HEAT 

NO  DIRT. 

Its  other  advantages  are 

MORE  FOOD 

BETTER  FLAVOR 
LESS  WORK 
NO  WORRY 

If  you  have  not  got  a  stock  of 
"ERMALINE"  Bags,  someone 
else  in  your  district  is  getting 
the  business  which  by  right 
should  be  yours. 

Drop  us  a  card  to-day  and  we 
will  send  you  without  charge, 
samples  for  your  own  use  and 
for  distribution, 

EDWARD  LLOYD  Limit* 

508  EASTERN  TOWNSHIPS  BANK  BLDG. 

MONTREAL 
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Write  us 

for  particulars 

and  prices. 

NATIONAL 
HARDWARE 
CO.,  Limited 

ORILLIA.   ONT.. 
CANADA 


National   Steel 
Rim  Locks 

STRONGEST   AND  SAFEST 

Made  of  the  highest  qual- 
ity steel,  the  "National" 
is  the  most  durable  rim 
lock  made,  and  is  the  lock 
which  perfectly  satisfies 
modern  requirements. 

_ffim 

if       ' 


GOODS  THAT  LAST 

WHEN  YOU  ARE  IN  THE  MARKET  FOR 

Wire  Cloth 

Perforated  Sheet  Metals 
General  Wire  and  Iron  Work 

Consult  us.  We  have  goods  that 
have  a  clean  record,  ensuring  the 
buyer  his  money's  worth  and  the 
dealer  a  good  profit. 


Do  not  hesitate  about 
sending  us  your  order  or 
specify  our  goods  when 
ordering  through  your 
Jobber. 

Have  you  a  copy  of  our 
new  catalogue  ? 


■  ■:■■.■■■■ 

■■■■■■■■ 


Canada  Wire  and  Iron  Goods  Company 

HAMILTON,  ONT. 

We  Specialize  in  all  kinds  of  Steel  Cells,  Steel  'Work,  Etc.,  for  Prisons, 
Jails  and  City  Lockups, 


THE  4  CARDINAL 
VIRTUES  OF  THE 
FOX  FLOOR  SCRA- 
PING     MACHINE 

1.  Simple  of  Construction. 

2.  Easy  to  Operate. 

3.  Leaves  a  Perfect  Finish. 

4.  Inexpensive. 

Every  Fox  Scraper  is  guaranteed 
to  do  perfect  work. 


Manufactured  by 

FOX    SUPPLY 

112     King     Street 
BROOKLYN,  WIS. 


THE  FOX  FLOOR    SCRAPER    IS   SOLD  BY  :— 

The  James  Walker  Hardware 
Co.,  Ltd. 
Montreal 


The  E.   Cavanagh  Co., 

Ltd. 

Montreal 

Durand  Hardware  Co. 
Montreal 


Frothingham  &  Workman,  Ltd. 
Montreal 


Prompt  deliveries  will  be  made. 
Write  for  Catalogue  and  Prices. 
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"ATLAS"  BRAND 

BLUE  BACK  EMERY  CLOTH 
SAND  OR  FLINT  PAPER 

GARNET    PAPER    in  Reams  or  Rolls 
LMtirv  I       in   ten  pound  packages 

"FLORA"  KNIFE  POLISH  £££.. 

The  leaders  in  this  line. 

Already  introduced   and   known   to   the   trade. 

Good  Goods  and  Good  Profits. 

Samples  for  the  asking. 

The  London  Emery  Works  Co. 

LONDON,  ENG. 

Canadian  Representative:- 

W.  FRANK  MURPHY 

55  St.  Francois  Xavier  St.     -     Montreal,  Can. 
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Three  Months 
More 

before  the  iceman  hunts  another 
job.  The  warm  weather  hung|off  for 
a  long  time,  but  it's  here  now,  and 
means  to  stay  right  up  to  the  end. 


People  who  have  delayed  pur- 
chasing large  Refrigerators  are  now 
looking  for  inexpensive  substi- 
tutes. 

Our  Galvanized  Ice  Boxes  and 
Refrigerators  are  just  the  thing  for 
small  households,  picnics,  tenting 
parties,  summer  excursions,  etc. 


No.  3.— Size  23  x  17  x  16,     Double  walls  and  cover. 
Nickel-plated  faucet. 
Both  made  of  heavy  galvanized  iron,  japanned  and  oak  grained. 
Each  Ice  Box  packed  in  a  wooden  crate. 


No.  1.— Large,  size.  28}i  x  16K  x  16ji. 
Double  Cover. 


E.  T.  WRIGHT  &  CO. 

H.  G.  WRIGHT 


HAMILTON,  CANADA 


Steel  Rules,  Gauges, 

Etc. 


TRADE 


CHESTER  MANS 

MEASURING  TAPES  ^r 


Engineers'  Small 
Tools 


J     C 


MARKS 


t^S      TREMBLE 


JllU]lHl]llinM|lMlliq^ 


For  Prices,  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,    133  Coristine  Bldg.,  Montreal 


Steel  Pocket  Rule 


CARRIAGE 
SPRINGS  &  AXLES 


ANCHOR 


1 


THE  CUELPH  8PRINC  A  AXLE  CO. 

LIMITM 
CUILPH,  OUT. 


NOVA  SCOTIA  STEEL 
6  COAL  CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturer!  of 

FERRONA 
PIG  IRON 

•Ad  SIHMEN8-MARTIN 

OPEN   HEARTH    STEEL 


Steel  Sheets  for  Deep  Stamp- 
ing and  Enamelling  Purposes 

"Comet  Brand" 

Also  Dark  Blue,  P.C.R.  and  C.A. 

Sheets,  also  Galvanized  Canada 

Plates. 

Makari 

W.  Gilbertson  &  Co.,  Limited 

Sole  Canadian  Sale*  Acaal 

ALEXANDER  GIBB 

St.  Nicholas  Bldg.         -         Montreal 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper. 
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Glass 


and 


Emery 
Paper 


and 


Cloth 


For  nearly  100  years 
the  products  of 

Peter  Orr&  Sons 

280  Cathedral  St. 
GLASGOW 

have  been  used  in  all 
parts  of  the  world. 
They  are  famed  for 
their  excellence  and 
hard  wearing  qualities. 

You  will  find  Orr's 
Glass  and  Emery  Cloths 
and  Papers  a  good  line 
to  stock. 

Samples  and  prices 
from 

Agents — 

George  Peatt  &  Co. 
Box  1651,  Winnipeg,  Man. 

PRICES  QUOTED  IN 
DOLLARS  &  CENTS. 


The  Automobile  and  the  Ox-Cart 

Both  get  there — but  what  a  difference  in  satisfaction. 

Likewise,  there  is  a  vast  difference  in  Door  Hanger 
satisfaction. 

The  space  here  is  too  small  to  tell  the  many  advantages 
of  the  R-W  line — so  write  to-day  for  our  catalogue,  tell- 
ing the  whole  story. 


Our  No.  20  R-W  Gem  Roller 
Bearing  Trolley  Door  Hanger. 


A  Hanger  for  Every  Door  That  Slides 

fochards  Wilcox" 

pS    Manufacturing  Co.   taipj 
M  AURORA,lLL.US.A.LlJ] 


Plumbing   Goods 

ENGINEERS' 
SUPPLIES 

^Absolutely  Guaranteed" 


J.M.T.  VALVE 


Our  lines   are   dependable   and  re- 
liable.     Are    made   from   the    best 
material  that  is  procurable,  by  expert  workmen,  and  are  well  finished. 
If   you 7are"not  handling  our  goods  you  do  not  realize  the  amount  of  satisfaction 
that   they  give.     They  are  'the  best  insurance  against  dissatisfied  customers,  and 
always  pay  a  splendid  profit. 

A  trial  order  will  be  most  convincing 

Do   not   delay — send   us   one   at   once.     If  not  completely  satisfied  we  will  make 
it  right  with  you. 

WRITE  FOR  CATALOG  AND  PRICES. 

The  James  Morrison  Brass  Mfg.  Co.,  Ltd. 


INJECTOR 


93-97  Adelaide  Street  West 
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INDEX     TO     ADVERTISERS 

Occasionally   advertisements   are   inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the  Adver- 
tiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is   inserted 
solely  for  the    convenience    of    the  readers  of  the  paper. 


Acme   Shear   Co 79 

American    Shearer    Co 78 

American   Wringer   Co 66 

Armstrong   Bros.    Tool   Co 79 

Andrews    Wire    Works   Co 85 

Atkins  &  Co.,   E.   C 80 

Atlas    Mfg.    Co 78 

Aylmer   Pump  &   Scale   Co 74 

Auto   Controller   Co.,   The   72 

Barker,    D.    J.,    &    Son    16 

Bamet    Mfg.    Co 64 

Barnett,   G.   &  H.   Co 72 

Barton   Netting   Co 70 

Bosse  &  Banks   78 

Bowser,  S.  F.,  &  Co.,  Ltd 53 

Brandram-Henderson,    Ltd 51 

Buck    Stove   Co.,    Wm 16 

Buffalo  Mfg.   Co 68 

Burrow  Stewart  &   Milne   18 

Burgess  Norton  Co.,   The   5 

Burmeister    &    Wain's    Export    Co. 

Ltd 9 

Cameron   &   Campbell    72 

Canada    Foundry    Co 76 

Canada   Paint   Co 61 

Canada   Metal  Co 78 

Canada   Steel   Goods   Co 8 

Canada    Wire    &    Iron    Goods    Mfg. 

Co 82 

Canadian   Carbon   Co 67 

Canadian    Copper    Co 69 

Canadian   National   Exhibition    4 

Can.   Fairbanks-Morse  Co.,   Ltd 2 

Canadian  Ferrosteel  Co 18 

Canadian   Hart   Wheels    78 

Canadian  Tube  &  Iron  Co 17 

Can.  Heating  &  Ventilating  Co 15 

Carborundum  Co. .  The  1 

Caverhill,   Learmont  &  Co 29 

Carers   Bros 77 

City   of   Leipzig    81 

Chapin    Stevens    Co 16 

Cheney  &  Sons,  S 78 

Chesterman   &   Son,   Jas 83 

Chicago    Spring    Butt    Co 

Inside    back    cover 

Connor  &   Sons,   J.    H 31 

Cartland   &    Son.    Jas 67 

Crawford   Co.,    W.   C 13 

Crookes,    Jonathan,    &    Son    77 

Davidson,   Thos.,   Mfg.   Co 8 

Dennis   Wire   &   Iron   Co.,   Ltd 59 

Directory   of   Manufacturers    78   79 


Disston,    Henry,    &    Sons    9 

Dominion    Cartridge    Co 32 

Dorkin    Bros 26 

Dreis,    Edward    25 

Dougall  Vamish  Co 63 

Ely  Mfg.   Co.,  Theo.   J 74 

Enterprise    Enamel   Co 85 

Enterprise  Mfg.  Co Back  cover 

Erie   Iron   Works,    Ltd 62 

Findlay  Bros 16 

Ford  Auger  Bit  Co 69 

Fox  Supply  Co 82 

Garlock  Packing  Co 75 

Gibb,   Alexander   78 

Gilbertson   &   Co.,    W 83 

Goodell-Pratt   Co 26 

Greef    Bredt    &    Co 71 

Gloeckler   Co.,    Bernard    62 

Guelph    Spring   &    Axle    Co 83 

Greening,    B.,   Wire   Co 20 

Gutta    Percha   &    Rubber   Mfg.    Co., 

Inside    back    cover 

Hall  Zryd  Fdry.  Co 14 

Hamilton   Brass   Mfg.    Co 17 

Hamilton  &  Son,   C.  J 23 

Hamilton   Stamp   &   Stencil   Wks....  78 

Harris,    J.    W.,    Co 70 

Heinisch,   B.,   Sons  Co 55 

Henderson   &   Richardson   64 

Hobbs  Mfg.  Co 60 

Holland  Furnace  Co 15 

Hopper,   T.    K 81 

Howland,  H.  S..  Sons  &  Co 7 

Hunt   Helm   Ferris   Co 27 

Hutton,  Jas.,  &  Co 77 

Independent    Cordage    Co.,    Ltd 10 

Imperial  Vamish  &  Color  Co 49 

International   Varnish   Co 65 

James   &    Reid    78' 

Jamieson  &  Co.,  Ltd.,  R.  C 57 

Jardine,   A.    B.,   &   Co 81 

Kyle,    P 59 

Laidlaw    Bale    Tie    Co 71 

Lamplough,    F.    W 79 

Leslie,  A.  C,  &  Co 31 

Lewis     Bros.,     Ltd 3 

Lloyd,   Ed 81 

London  Bolt  &  Hinge  Works   77 


London   Emery   Works    82 

London    Foundry    Co 70 

London   Rolling  Mill  Co 69 

Lowe   Bros.,   Ltd 49 

Lufkin    Rule   Co Inside   back   cover 

Lundy   Shovel   &   Tool   Go 12 

McArthur,    Alex.,    &    Co 55 

McAvity    &    Sons,    T 55 

McClary   Mfg.    Co 12  22 

McDougall,    R.,    Co 68 

McGlashan-Clarke   Co.,    Ltd 70 

McKinnon   Chain   Co 72 

Magnolia   Metal   Co 77 

Maple   City   Mfg.    Co 67 

Martin  Firearms  Co 5 

Martin,  L„  Co 67 

Martin-Senour   Co 63 

Maxwell,   D.,   &   Sons   72 

Metal   Shingle   &   Siding  Co 59  21 

Metallic   Roofing   Co 19 

Millers   Falls   Co 73 

Mitchell  &  Co.,   David   78 

Montreal    Hardware    Co 28 

Moore  &  Co.,   Benjamin   57 

Morris  &   Bailey   Steel   Co 66 

Morrison  Brass  Mfg.  Co.,  Jas 84 

Myers  &   Bro.,   F.   E 81 

National    Acme    Mfg.    Co 24 

National   Hardware   Co 82 

National  Safety  Snap  Co 77 

Newman,   W.,   &   Sons   78 

Nicholson    File    Co 73 

Nova  Scotia  Steel  &  Coal   Co 83 

North   Bros.    Mfg.    Co 1 

Oakey,  John,  &  Son   69 

Ohio   Foundry   Co 18 

Ontario  Lantern  &   Lamp   Co.,   Ltd.  65 

Otterville    Mfg.    Co 76 

Orr   &    Sons,    Peter    84 

Parmenter  Bullock  Co.,   The   78 

Pease   Fdry.    Co 79 

Peterborough    Lock   Co 80 

Pittsburg  Lamp,   Brass  &  Glass  Co., 

The    4 

Pinchin- Johnson  &  Co.,  Ltd 53 

Pink,    Thos 19 

Prentiss  Vise  Co 76 

Queen   City   Oil   Co 59 

Ramsay,    A..   &   Son   Co 66 

Raymond    Bros 78 


Ricuards-Wilcox    Mfg.    Co 84 

Robertson   Mfg.   Co.,   Ltd.,   P.   L....    88 

Rogers,    Alfred,    Ltd 12 

Ross  Rifle  Co 88  and  front  cover 

Samuel,   M.   &   L.,   Benjamin   &  Co.    75 

Sapho  Mfg.  Co 32 

Seymour,    Henry   T.,    Shear   Co 79 

Sharratt   &  JSIewth    79 

Shaw,   A.,   &   Son    79 

Sheet  Metal   Products  Co 2 

Shurly-Dietrich  Co.,   Ltd 17 

Simonds   Canada   Saw   Co 74 

Smart  Mfg.   Co.,   The  James   13 

Smith   Hardware   Co 77 

Sorby,    Robt.,    &    Sons    68 

Southington    Mfg.    Co 79 

Spooner,  Alonzo  W.  .Ltd 78 

Standard   Chain   Co 66 

Standard  Mfg.   Co 16 

Standard    Paint   &    Varnish   Co 59 

Standard   Rule  &   Level   Co 23 

Standard    Stamping   Co 24 

Steel  Co.   of  Canada,   Ltd 6 

Stephens,   G.   F.,   &  Co 57 

Sterman  &  Co.,  S 11 

Stevens   Co.,   Ltd.,   The  Jno 74 

Stewart   Mfg.   Co.,   Jas 76 

Still,    J.    H Inside   back   cover 

Stratford   Mfg.    Co 73 

Tallman   Brass   &  Metal  Co 76 

Thompson,   B.   &   S.   H 80 

Toledo    Cooker    Co 20 

Toronto    Plate    Glass    Importing   Co.  55 

Townsend  &  Co.,  S.  P 23 

Utica  Drop  Forge  Co 77 

Utilities,    Limited    81 

Want    Ads , 58 

Walker   Bin   &   Store   Fixture   Co...  4 

Ware    Mfg.    Co 28 

Western   Clock   Mfg.    Co 

Inside   front   cover 

Western    Distributors,    Ltd 78 

Western  Wire  &   Nail   Co 79 

Wheeler   &   Bain   23 

White   Mop   Wringer   Co 69 

Whitman   &   Barnes   Mfg.   Co 71 

Wilckes-Martin-Wilckes    Co 76 

Winnipeg   Ceiling   &    Roofing   Co 68 

Winnipeg   Paint   &    Glass   Co.,    Ltd.  69 

Wright,   E.  T.,   &   Co 83 


Yale    &   Towne 
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There's  a  Good  Profit  in 
Selling  Our 
WIRE  GOODS 


Your  N  otion 
Counter  is  in- 
complete without 
our  line  of  wire 
goods.  In  the  manufacturing  process 
we  use  only  the  best  material  and  em- 
ploy men  who  are  experts  in  wire  work. 

The  price  is  so  low  that  every  person 
can  afford  to  pay  it. 


Write  for  our  com- 
plete catalogue  and 
price  list. 


Andrews  Wire  Works  of  Canada,  Ltd. 


Watford,  Ont. 


Rockford, 


The  Corona  Roaster 

Is  a  splendid 

Year-Round   Seller 


Just   What    Every    Housewife    Needs 

The  hard,  glossy  enamel  is  as  easily  kept  clean  as 
a  dinner  plate — no  seams  or  creases. 
The  double  jacket  is  made  all  of  the  single  piece  of 
steel.  Stock  a  few  of  these  roasters — display  them 
in  your  window  and  see  how  quickly  you  will  sell 
them. 

Our   card   guaranteeing   it   to   the    purchaser    goes 
with  every  roaster. 

We  help  sell  them  by  supplying  you  with  advertis- 
ing matter. 

Stock  a  trial  order  at  once. 

The    Enterprise   Enamel  Co. 

BELLAIRE,         OHIO 
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CLASSIFIED    LIST    OF    ADVERTISEMENTS 


Abrasive    Wheels 

London  Emery  Works,  London,  Eng. 

Carborundam  Co.,  Niagara  Falls,  N.T. 

Canadian     Hart     Wbeeli.     Hamilton. 
Alnminuiu     Ware 

Hero    Mfg.    Co.,    Philadelphia. 

Northern     Aluminum    Co.,     Toronto. 

Stover    Mfg.    Co.,     Freeport,    111. 

Ware    Mfg.    Co.,    Toronto. 

Wondershine   Limited,    Toronto. 
Ammunition 

Dominion  Cartridge  Co.,  Montreal. 

Remington  Anna  Union  Metallic  Cart- 
ridge Co.,    New  York. 

Animal  Traps 

Oneida  Community  Ltd.,  Oneida,  N.I. 
Anchors 

Henderson    A    Richardson,    Montreal. 

Star  Expansion  Bolt  Co.,  New  York. 
Auger   Bits 

Ford  Auger  Bit  Co.,  Holyoke,  Mass. 

Spear    &    Jackson,    Sheffield,    Eng. 

Tobin  Arms  Mfg.  Co.,  Woodstock. 

Babbitt  Metal 
Canada   Metal    Co.,    Toronto. 
Magnolia   Metal  Co.,   Montreal. 
Alonzo  W.  Spooner,  Ltd.,   Port  Hope, 

TaUman  Brass  A  Metal  Co.,  Hamilton. 
Bar   Iron 
Henderson    &    Richardson,    Montreal. 
Steel  Co.   of  Canada,   Hamilton. 
London    Rolling    Mills    Co.,    London. 

Bale-Ties 

Laldlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Bar    Urn6 

Buffalo  Mfg.   Co.,   Buffalo,   N.   X. 

Bath    Room   Fittings 
Buffalo    Mfg.    Co..    Buffalo,    N.Y. 
8.  Stemau  A  Co.,  Brooklyn,  N.I. 

Belting 

Dominion  Belting  Co.,  Ltd.,  Hamilton 
Sadler  A  Haworth,  Montreal. 

Belting:,  Hole,  etc. 
Gutta    Percha   and    Rubber    Mfg.    Co., 
Toronto. 

Bird   Cages 

E.   T.   Wright   &  Co..  Hamilton. 

Binder   Twine 

Plymouth  Cordage  Co.,  N.  Plymouth. 
Mass. 

Bolts   and   Nuts 

London  Bolt  and  Hinge  Works,  Lon- 
don,  Ontario. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. .        .... 

National   Acme   Mfg.    Co..    Montreal. 

Boilers   and   Radiators 
Pease    Foundry    Co.,    Toronto. 
Gurney   Foundry  Co.,  Toronto. 

Bolts — Expansion 

Star   Expansion   Bolt  Co.,    New    York. 

Brackets    Shelf 

Atlas   Mfg.   Co.,   New  Haven,  Conn. 
P.   &  F.   Corbin,   New   Britain,   Conn. 
Stanley   Works,    New   Britain,    Conn. 

Brass    Goods. 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,   Eng. 

Evered    &    Co.,    Smethwick,    Eng. 

Henderson    &    Richardson,    Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Stover    Mfg.    Co.,    Freeport,    111. 
Brass,   Sheets,  Tubes  and   Bods. 

Henderson    &     Richardson,     Montreal. 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Brushes. 

Meakins    &    Sons,    Hamilton. 
Stevens-Hepner    Co.,    Port    Elgin. 

Bridle  Rings— Galvanized,  Brass 
and   Plain. 

Star   Expansion   Bolt   Co.,   New   York. 
Builders'   Tools   and   Supplies. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton.  ... 

Caverhill,   Learmont  &  Co.,   Montreal. 

Howland,  H.  S.  Sons  &  Co.,  Toronto. 

Lewis    Bros.    &    Co.,    Montreal. 

Lufkin    Rule    Co.,    Saginaw,    Mich. 

North  Bros.  Mfg.  Co.,  Philadelphia, 
Pa. 

Stanley  Rule  A  Level  Co.,  N.  Britain 

Builders'    Hardware. 

Belleville  Hardware  &  Lock  Mfg.  Co., 
Belleville. 

Canadian  Tale  A  Towne,  St.  Cath- 
arines. _ 

P.    A    F.    Corbin,    New    Britain,    C. 

May    A    Padmore,    Birmingham,    Eng. 

National   Hardware    Co.,    Orillia. 

Peterborough  Lock  Mfg.  Co.,  Peter- 
borough. • 

Butts. 

Canada    Steel    Goods    Co.,    Hamilton. 
P.    A   F.    Corbin,    New    Britain,    C. 
Cans 
Thoi.     Davidson    Mff.    Co.,    Montreal. 
MeClary   Mfg.   Co..   Toronto. 


The  Sheet  Metal  Product*  Co.  of  Can- 
ada, Ltd.,  Montreal,  Toronto, 
Winnipeg. 

Carriers,  Cash  and  Parcel 

Hamilton   Brass   Mfg.   Co.,   Hamilton. 

Carpet    Sweepers 

Bissell  Carpet  Sweeper  Company, 
Grand    Rapids,    Mich. 

Carriage    Heaters 

Chicago  Flexible  Shaft  Co.,  Chicago. 
Carriage    Springs    and    Axles 

Guelph  Spring  and  Axle  Co.,  Guelph. 

Cartridges 
Dominion  Cartridge  Co.,   Montreal. 

Cash   Registers 
National    Cash    Register    Co.,    Toronto. 

Cattle   and    Trace   Chains 

Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon    Chain    Co.,    St.    Catharines 
Oneida    Community    Limited,    Niagara 
Falls,    Ont, 

Cement 
Canada  Cement  Co.,  Montreal,  P.Q. 
All.    Rogers,    Ltd.,    Toronto. 
B.  A  S.  H.  Thompson  A  Co.,  Montreal 

Churns 
Connor,  J.  H„  A  Sons,  Ottawa,  Ont. 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Maxwell,  David,  A  Sons,  SLMary's,  Ont 

Chafing  Dishes 
Buffalo  Mfg.   Co.,   Buffalo. 
8.   Stemau  A  Co.,    Brooklyn,   N.Y. 

Chaplets 
S.   Cheney  A  Son,   Manlius,  N.T. 

Chicken    Coops. 

Triangle    Mfg.    Co.,    Freeport,    111. 

Clippers — All   Kinds 

American  Shearer  Mfg.  Co.,  Nashua.NH 
Chicago  Flexible  Shaft  Co.,  Chicago. 
Coates    Clipper    Mfg.    Co.,    Worcester, 

Mass. 

Clocks 

The  Western  Clock  Mfg.  Co.,  La  Salle, 
111. 
Clothes    Reels    and    Lines 
Cummer-Dowswell  Ltd.,  Hamilton,  Ont 
Hamilton    Cotton    Co.,    Hamilton. 

Clothes   Wringers 

Cummer-Dowswell  Ltd.,  Hamilton,  Ont 

American  Wringer  Co.,  New  Tork  City 

Lovell    Mfg.    Co.,    Erie,    Pa. 
Cold    Rolled    Strip    Steel 

The  Morris  A  Bailey  Steel  Co.,  Pitts- 
burg,  Pa, 
Cordage 

Hamilton    Cotton    Co.,    Hamilton. 

Plymouth   Cordage   Co.,    N.   Plymouth. 
Mass. 

Cow   Ties 
Greening,   B..    Wire  Co.,  Hamilton. 
McKinnon    Dash    and    Metal    Co.,    St, 

Catharines. 
Oneida   Community,  Ltd.,  Niagara  Falls 
Cuspidors 
Buffalo    Mfg.    Co..    Buffalo,    N.T. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
McClary's.     London,     Ont. 
The    Sheet     Metal    Products    Co.,    of 
Canada,     Ltd.,     Montreal,     Toronto, 
Winnipeg. 

E.  T.    Wright    &    Co.,    Hamilton. 
Cutlery — Razors,    Scissors,    etc. 

Caverhill,    Learmont   &   Co.,    Montreal 
Crookes,    Jonathan    &    Son. 
Dorken    Bros.    &    Co.,    Montreal. 
Greeff.    Bredt    Co.,    Toronto. 
Henderson    &     Richardson,     Montreal. 
Heinisch's,   R.,  Sons  Co.,  Newark, N.J. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto 
Hutton.    Jas,,    &    Co.,    Montreal. 

F.  W.    Lamplough    &    Co.,    Montreal. 
McGlashan,   Clarke  Co.,   Ltd.,  Niagara 

FaUs. 
Door  Bolts. 

Montreal    Hdwe.    Mfg.    Co.,    Montreal, 
Door   Checks. 
Wm.     Keating,    Toronto. 
Canadian    Tale    &    Towne,    St.    Cath- 
arines. 
P.    &    F.    Corbin,    New    Britain,    C. 

Door    Hangers. 

F.   E.    Myers  &   Bro..   Ashland,   O. 
Richard  Wilcox  Mfg.  Co.,  Aurora,  111. 

Door    Springs. 

Stover    Mfg.    Co.,    Freeport,    111. 
Drawer    Pulls. 

V.    &    F.    Corbin,    New    Britain,    C. 

Stover    Mfg.    Co.,    Freeport.    111. 
Drills,    Brick    and    Stone. 

Star   Expansion    Bolt   Co.,    New   York. 

Whitman     A     Barnes     Mfg.     Co.,     St. 
Catharines, 
Drills — High    Speed 

Alexander    Gibb,    Montreal. 


Drinking  Cups 

Hero   Mfg.    Co.,    Philadelphia. 
Dry  Batteries 

Canadian   Carbon   Co.,   Winnipeg. 
Eavetroughs 
Thos.    Davidson   Mfg.   Co.,    Montreal. 
McClary's,    London,    Ont. 
The  Sheet  Metal  Products  Co.  of  Can- 
ada,   Ltd.,    Montreal,    Toronto,    Win- 
nipeg. 
E.   T.   Wright  A  Co.,   Hamilton. 
Metal   Shingle  A   Siding  Co.,   Preston. 
Wheeler    A    Bain,    Toronto. 
Emery   or   Corundum   Wheels 
The  Carborundum  Co.,  Niagara  Falls, 

N.Y. 
Canadian  Hart  Wheels  Limited,  Ham- 
ilton,   Ont. 
London  Emery  Works,  London,  Eng. 
Electric   Fixtures 
The  Barton-Netting  Co.,  Ltd,   Windsor 

Ont. 
Jas.    Morrison    Brass    Mfg.    Co.,    Tor- 
onto, 
Emery    Cloth 
London  Emery  Works,   London,  Eng. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Emery   Wheels. 

London    Emery    Works,    London,    Eng. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,   Winnipeg 
McClary's,    London,    Ont. 

Escutcheon    Pins 

The  Parmenter  A   Bulloch  Co.,   Gana- 

oque,    Ont. 
Steel  Co.  of  Canada,   Ltd.,  Hamilton. 
Fencing — Woven    Wire 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Banwell-Hoxie   Wire  Fence  Co.,  Ham- 
ilton. 

McGregor,     Banwell     A    Co.,     Walker- 
ville. 
Files    and    Rasps 

Bamett  Co.,  G.  &  H.,  Philadelphia,  Pa 
Delta   File  Works,   Philadelphia,   Pa. 
Disston,  Henry,  A  Sons,  Philadelphia, 

Pa. 
Nicholson   File  Co.,    Port  Hope. 
Simonrls      Canada      Saw      Co.,      Ltd., 

Montreal. 
Spear    A    Jackson,    Sheffield,    Eng. 
Firearms    and    Ammunition 
Harrington    A    Richardson    Sons    Co., 

Worcester,    Mass. 
C.    J.     Hamilton    A    Son,     Plymouth, 

Mich. 
Tobin   Arms   Mfg.    Co.,    Woodstock. 
Fire  Escapes 
Canada   Foundry  Co.,  Ltd.,   Toronto. 
Dennis   Wire  A   Iron   Co.,    London. 
Fire   Grates. 
Ohio    Foundry    A    Mfg.    Co.,    Steuben 
ville,    O. 

Fine   Irons 

Stover  Mfg.   Co.,   Freeport,   IU. 
Fire  Place  Furnishings 
The    Barton'-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 

Flint    Paper 

London  Emery  Works,  London,  Eng. 
Jno.    Oakey    &    Sons,     Ltd.,    London, 
Eng. 

Food  Choppers 

Enterprise    Mfg.    Co.,    Philadelphia. 

D.    Maxwell    A    Sons,    St.    Mary's. 
Foot  Warmers 

Chicago   Flexible   Shaft   Co.,   Chicago. 

Forgings 

Steel  Co.  of  Canada,  Limited,  Hamil- 
ton, 

Furnaces,    see    Stoves 

Galvanizing 

Canada    Metal    Co.,    Toronto. 
Thos.    Davidson    Mfg.   Co.,    Montreal. 
The   Steel   Co.  of  Canada,   Ltd,   Ham- 
ilton. 

Galvanized    Iron 
W.    Gilbertson    A    Co.,     Ltd.,      Alex. 

Gibb,    Montreal,    Agent. 
Henderson    A    Richardson,    Montreal. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and  Montreal. 
B.   A  S.  H.  Thompson  A  Co.,   Mont- 
real, 

Gas    Fixtures 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 
Glass 
Hobbs  Mfg.  Co.,  London. 
Toronto  Plate  Glass  Imp.  Co.,Toronto 
Winnipeg  Paint  A  Glass  Co..  Winnipeg 
Consolidated  Plate  Glass  Co.,  Tor- 
onto. 

A.  Ramsay   A   Son,    Montreal, 

B.  A  S.  H.  Thompson  A  Co..    Mont- 
real. 


Glass,  Ornamental 

Consolidated  Plata  Glass  Co.,  Toronto 

Hobbs    Mfg.    Co.,    London. 

Toronto    Plate    Glass    Importing    Co., 

Toronto. 
Winnipeg  Paint  A  Glass  Co.,   Winni- 
peg. 
Glass   Paper 
London    Emery    Works,    London,    Eng. 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 

Glass,   Wired 

Hobbs    Mfg.    Co.,    London. 

Toronto  Plato  Glass  Imp.  Co.,  Tor- 
onto. 

Winnipeg  Paint  A  Glass  Co.,  Winni- 
peg. 

Consolidated  Plate  Glass  Co.,   Toronto 

Glaziers'  Diamonds 

Pelton,   Godfrey   S. 
Sharratt   A    Newth,    London,    Eng. 
Winnipeg  Paint  A   Glass  Co.,    Winni- 
peg. 
Glue 
The    Canada    Glue    Co.,    Ltd.,    Brant- 
ford. 
Henderson   A    Richardson,    Montreal. 
Grinding   Machinery. 

London   Emery    Works,    London,    Eng. 
Grindstones 
Richards-Wilcox     Mfg.     Co.,     Aurora, 

IU. 
American      Grinder      Mfg.    O*.,      Mil- 
waukee. 


Guns 
Harrington    A    Richardson    Arms    0*. 

Worchester,    Mass. 
Tobin  Arms  Mfg.  Co.,  Woodstock,  Ont. 
C.    J.     Hamilton    A    Son,     Plymouth, 
Mich, 

Hammers 
Stover  Mfg.   Co.,    Freeport,    111. 
Whitman     A    Barnes    Mfg.    Co.,    St. 

Catharines. 

Handles 
Still,    J.    H„    Mfg.    Co..    St.    Thomas. 
W.    C.    Crawford   Co.,   Tilbury. 

Hardware,    Metal    Window. 

Canadian  Yale  A  Towne,  St.  Cath- 
arines. 

P.  &  F.  Corbin,  New  Britain,  Cona. 
Hay   Unloading   Tools 

F.  E.  Myers  A  Bro.,  Ashland,  Ohio. 
Hinges 

Canada    Steel    Goods    Co.,    HamllCem. 

Cowan    A    Britton,    Gananoque. 

Montreal    Hardware    Co.,    Montreal. 

The  Stanley  Works,  New  Britain, 
Conn. 

Hinges,     Spring 
Chicago    Spring    Butt    Co.,    Chicago. 
Standard    Mfg.    Co.,    Shelby,    Ohio. 

Hockey   Sticks- 
Still,  J.  H.   Mfg.   Co.,   St.   Thomas. 
St.     Marys    Wood    Specialty    Co.,    ML 
Marys. 

Hooks 

P.   A   F.   Corbin,    New   Britain,   Conn. 
Henderson    A    Richardson,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton, 
Stover    Mfg.    Co.,    Freeport,    IU. 
Hoop   Iron 

The  Steel  Co.  at  Canada,  Ltd.,  Ham- 
ilton. 

Hoops — Steel    and     Wire 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horseshoes  and  Nails 

Steel  Co.  of  Canada,  Ltd.,  Hamilton 
Ice    Cream    Freezers 

North   Bros.   Mfg.   Co.,    Philadelphia. 

The  Sheet  Metal  Products  Ccof  Canada 
Ltd.,   Montreal,   Toronto.   Winnipeg 
Ice  Cutting  Tools 

North  Bros.  Mfg  Co.,  Philadelphia,  Pa 
Iron   and    Steel   Bars 

Henderson    A    Richardson,    MontreaL 
Steel  Co.  of  Canada,  Limited,  HamUtoa 

London   Rolling   Mill    Co.,    London. 

Iron    Pipe 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Canada  Tube  A  Iron  Co.,  Montreal. 
Iron  Pumps, 
Aylmer  Pump  A  Baal*  Co.,  Aylmer. 
R.  McDougall  Co.,  Gait. 
Red  Jacket  Mfg.  Co.,  Davenport.  Iowa 
F.    E.   Myers  A   Bro.,   Ashland,   Onto. 

Knife   Polish 
London    Emery    VTerks,    London,    stag. 

Jno.    Oakey    &    Sons,     Ltd.,    London, 
Eng. 

Ladders,    Step. 

Otterville   Mfg.   Co.,    Otterville,   Ont. 
Stratford   Mfg.   O*,,   Stratford,   Ont. 

Ladders — Shelf 
Hamilton    Brass    Mfg.    Co.,    Hamilton. 
F.    E.    Myers  A   Bro.,    Ashland.   Onto. 
Richarda-WUaox     Mfg.     Co.,     Ai 
IU. 
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Lamps.  Acetylene 

Maple    City   Mfg.   Co..    Monmouth.    IJ1. 
Lampblack 

The    L.    Martin    Co..    New    York. 

Wilekes  Martin  Wilekes  Co.,  New  York 

Lanterns 

Thoa.    Davidson    Mff.   Co.,    Montreal. 
The  Sheet  Matal  Products  Co.of  Canada 
Ltd..   Montreal,   Toronto,   Winnipeg 

E.  T.    Wright    *    Co.,    Hamilton. 

Lawn     Fencing; 

Canada  Wire  It  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamil- 
ton. 

McGregor   Banwell   *  Co.,   Walkerrilla 

Banwell  Hozie  Wire  Fence  Co.,  Ham- 
ilton. 

Lawn  Mowers 
O.  Maxwell  ft  Bona,  St.  Marr'a,  Out. 
Bupplee  Hardware  Co.,  Philadelphia 
Clipper  Lawn  Mower  Co.,  Dixon,  EL 
S.  P.  Townsend  ft  Co.,  Orange,  N.J. 
Whitman  A  Bamea  Mfg.  Co.,  St. 
Catharines. 

Lawn    Swings 

F.  E.   Mjera   ft   Bro.,    Ashland,   Ohio. 
Stratford  Mfg.   Co.,    Stratford,   Ont, 

Lightning:    Rods 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont, 
Locks,    Knobs,    Escutcheons,    etc. 

Belleville  Hdw.  and  Lock  Mfg.  Com- 
pany,  Belleville. 

Canadian  Yale  ft  Towne,  St.  Cath- 
arines. 

P.   ft   F.   Corbin.    New   Britain,   Conn. 

May  ft  Padmore,    Birmingham,   Eng. 

National   Hardware    Co.,    Orillia. 

Peterborough    Lock    Mfg.    Co.,    Peter- 
borough,   Ont. 
Lumbering    Tools 

Pink,  Thos.,  *  Cs.,  Pembroke,  Ont 
Manufacturers'   Agents 

Gibb,    Alexander,    Montreal. 

Mcintosh,    H.    F.,    *   Co.,    Toronto. 

Western    Distributors   Ltd.,    Saskatoon, 

Uantels    and    Grates 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,  Ont, 
Hatch    Boxes 

Stover    Mfg.    Co.,    Freeport,    IB, 
Metals 

Canada    Metal    Co.,    Toronto. 

CaTerhill,    Learmont  k  Co.,   Montreal. 

Gibb,   Alexander,   Montreal, 

Henderson    k    Richardson,    Montreal. 

Leslie,  A.  C.  k  Co.,  Montreal. 

Lysaght,   John,    Bristol,    Eng. 

Magnolia    Metal    Co.,    Montreal. 

McKechnie  Bros.,   Birmingham,   Eng. 

Nora  Scotia  Steel  and  Coal  Co.,  New 
Glasgow.    N.S. 

Samuel,    Benjamin   k   Co.,   Toronto. 

Alonzo  W.  Spooner,  Ltd..  Port  Hope, 
Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,   Montreal,   Toronto,   Winnipeg 

Tallman  Brass  &  Metal  Co.,  Hamilton 

Thompson,   B.   *   B.  H.  ft  Co., Montreal 

Metal  Lockers 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

Dennis  Wire  ft  Iron  Co.,  London,  Ont. 
Metal  Shingles,  Sidings,  Etc. 

Gait  Art  Metal  Co.,   Gait, 

Metallic  Roofing   Co.,   Toronto. 

Metal  Shingle  and  Siding  Co.,  Preston. 

Metal    Polish,   Emery    Cloth,   Etc. 

Oakey,  John,  ft  Sons,  London,  Eng. 
John    C.    Wilson,    Ottawa. 

Metal    Stove    Fronts 

Canada  Foundry  Co.,   Ltd.,  Toronto. 
Mop    Holder 

Theo.   J.    Ely   Mfg.   Co.,   Erie,   Pa. 
Mop    Wringers 

Theo  J.   Ely  Mfg.  Co.,   Girard,   Pa. 

White    Mop    Wringer   Co.,    FultonTille. 
N.Y. 
Nail    Fullers 

The  Bridgeport  Hdw.  Corp.,  Bridge- 
port,   Conn. 

Smith  Hardware  Co.,   Montreal, 

Nails,    Wire 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Parmenter  ft  Bulloch  Co..  Gananoqu*. 

P.  L.  Robertson  Mfg.  C,  Milton,  Ont. 

Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Oilers 

Thos.    Daridson    Mfg.   Co.,    Montreal. 

Hero    Mfg.    Co..    Philadelphia. 

Maple   City   Mfg.   Co.,   Monmouth,    111. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto.    Winnipeg 

Wright,   E.  T.  ft  Co.,   Hamilton,  Ont. 
OH   Stones 

Canadian  Hart  Wheels,  Hamilton.  Ont 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
OH    Stoves 

MeClary    Mfg.    Co.,    London. 

Queen    city    Oil   Co.,   Toronto. 
OU    Tanks 

Bowser,    8.    F.,    ft   Co.,   Toronto. 


Ornamental   Iron  and   Wire 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton, 

Dennis  Wire  ft  Iron  Co.,  London,  Ont 
Packing: 

Garlock    Packing   Co.,    Hamilton,    Ont. 
Paints,  Oils,  Varnishes 

Berry  Bros.,  Limited,  Walkervile.  Ont. 

Brandram    Henderson,    Montreal. 

Canada    Paint    Co.,    Montreal. 

Canadian    Oil    Companies,    Ltd.,    Tor- 
onto. 

Dougall    Varnish    Co.,    Montreal. 

Glidden    Varnish    Co.,    Toronto. 

Imperial   Varnish   and   Color  Co.,   Tor- 
onto 

International     Varnish     Co.,     Toronto. 

R.  C.  Jamieson  ft  Co.,  Ltd.,  Montreal 

Lowe   Bros.,    Ltd.,   Toronto. 

Martin-Senour    Co.,    Montreal. 

Moore,    Benjamin   ft  Co.,   Toronto. 

Pinchin,    Johnson    Co.,    Toronto. 

Pratt    ft     Lambert    Inc.,     Bridgeburg, 
Can. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams    Co.,    Montreal. 

Standard     Paint     and     Varnish     Co., 
Windsor,    Ont. 

G.     F.     Stephens    ft    Co.,     Winnipeg, 
Man. 

Winnipeg   Paint  ft   Glass  Co.,    Winni- 
peg. 
Paint    and    Varnish    Remover 

Chadeloid  Chemical  Co.,  New  York. 

Dougall   Varnish  Co.,  Montreal. 

Imperial    Varnish    ft    Color    Co.,    Tor- 
onto, 

Perforated    Sheet  Metals 

Canada    Wire    and  Iron    Goods    Mfg. 

Co..    Hamilton. 

Greening,   B.,    Wire  Co.,   Hamilton. 

Pig:    Iron 
Henderson    &    Richardson,    Montreal, 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Samuel   Benjamin  &  Co.,   Toronto. 
A.   C.   Leslie  ft  Co.,   Montreal. 
Pipe,    Wrought    Lead    and 
Galvanized 
Steel    Co.    of    Canada,    Limited,    Ham- 
ilton. 
Canadian  Tube  ft  Iron  Co.,  Montreal. 
Pliers 
Henderson    ft    Richardson,    Montreal. 
Smith    Hardware    Co.,    Montreal. 
Poultry   Netting 
Greening.     B.,     Wire    Co.,     Hamilton, 

Ont. 
John   Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 
Pruning    Knives 

International    Tool    Co.,    Detroit, 
Pumps 
Canada    Foundry    Co.,    Ltd.,    Toronto. 
R.    McDougall   Co.,   Gait,   Ont. 
F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Red  Jacket  Mfg.  Co.,  Davenport,  Iowa. 
Pumps,    Power 
Canadian    Fairbanks-Morse    Co.,    Ltd., 
Montreal. 
Putty 
Brandram-Henderson   Co.,    Montreal. 
Canada    Paint    Co.,    Montreal. 
Sherwin-Williams  Co.,  Montreal. 
Pinchin- Johnson    &   Co.,    Toronto. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Rat  Traps 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton, 
Lovell    Mfg.    Co.,    Erie,    Pa. 
Oneida      Community,      Ltd.,      Niagara 
Falls. 
Razors 
Gillette  Safety  Razor  Co..  Montreal. 
Greeff-Bredt   ft   Co.,   Toronto. 
Jonathan    Crookes    ft    Son,     Sheffield, 

Eng. 
Dorken    Bros,    ft    Co.,    Montreal. 
Jas.    Hutton   ft   Co.,    Montreal. 
Rampfe    Bros.,    New   York. 
Razor   Blades. 
Schramberger,    Uhrfedemfabrik, 
Schramberg,    Germany. 
Razor    Hones 
Canadian    Hart    Wheels,    Ltd.,    Ham- 
ilton. 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Razor    Strops 

J.   R.  Torrey  ft  Co..   Worcester,  Mass. 
Registers 
Jas.     Stewart     Mfg.     Co.,     Woodstock, 

Ont. 
Canadian    Ferrosteel    Co.,    Bridgeburg. 
Rivets 
Steel    Co.   of   Canada.    Hamilton. 
Parmenter  ft  Bulloch  Co.,  Gananoque. 
P.   L.   Robertson   Mfg.   Co..   Ltd.,   Mil- 
ton   West.    Ont, 
Roofing    Supplies 
Barber   Asphalt   Co..    Philadelphia. 
Brantford    Roofing    Co.,    Brantford. 
Canadian    Supply    Co.,    Toronto. 
Dominion     Roofing     Co.     of     Canada. 

Ltd.,   Toronto. 
Gait   Art   Metal   Co..   Gait,   Ont, 
McArthur,    Alex.,    ft    Co.,    Montreal. 
Metal    Shingle  ft   Biding  Co.,   Preston, 

tmt. 
Metallic    Roofing  Co..    Toronto. 
United    Roofing    ft    Mfg.    Co..     Phila- 
delphia.  Pa. 
Winnipeg   Paint  ft   Glass   Co..    Winni- 
peg. 


Rope 

Independent    Cordage    Co.,    Toronto. 
Rules   and   Gauges 
Jas.    Che8terman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin   Rule  Co.,   Windsor. 
Saws 
Atkins,    E.    C,    ft    Co.,    Indianapolis, 

Ind. 
Disston,  Henry,  ft  Sons,   Philadelphia. 
Drabble   ft    Sanderson,    Sheffield,    Eng. 
Shurley  Dietrich  Co.,  Ltd.,  Gait,  Ont. 
Simonds  Canada  Saw  Co.,   Montreal. 
Spear    ft    Jackson,    Sheffield,    Eng. 
Scales 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 

Ont, 
Burrow,    Stewart   ft    Milne    Co.,    Ham- 
ilton. 
Renfrew   Scale  Co.,   Renfrew,   Ont. 
Screen    Door    Sets  » 
P.   ft   F.    Corbin,    New   Britain,   Conn. 
Stanley   Works,    New    Britain,    Conn. 
Screws,   Nuts,   Bolts 
National    Acme   Mfg.    Co.,    Montreal. 
Steel    Co.    of   Canada,    Limited,    Ham- 
ilton. 
Screws,   Wood 
P.    L.     Robertson    Mfg.    Co.,     Milton, 

Ont. 
Steel  Co.   of  Canada,  Hamilton. 
Scythe    Stones 
The  Carborundum  Co.,   Niagara  Falls, 
New    York. 
Shears,   Scissors 
Acme  Shear  Co.,   Bridgeport,  Conn. 
R.   Heinisch's  Sons  Co.,   Newark,   N.J. 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
J.  Wiss  ft  Sons  Co.,  Newark,  N.J. 
Shelf   Boxes 
Cameron    &    Campbell,    Toronto. 
Shellacs 

Berry   Bros.,    Walkerville. 
Shovels    and    Spades 

Spear    &    Jackson,    Sheffield,    Eng, 
Sieves   and    Screens 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
Silverware 
McGlashan,  Clarke  Co.,  Niagara  Falls. 
Oneida      Community.      Ltd.,      Niagara 
Falls. 
Sporting    Specialties. 
Marble   Arms   &   Mfg.    Co.,    Gladstone, 
Mich. 
Sprayers 
Cavers    Bros.,    Gait,    Ont. 
T.    Collins    Mfg.    Co.,    Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
The  Sheet  Metal  Products  Co.of  Canada 
Ltd.,    Montreal,   Toronto,    Winnipeg 
E.    T.    Wright    ft    Co.,    Hamilton. 
Spramotor  Co.,  London. 
Springs 
B.     Greening  Wire  Co.,  Ltd.,  Hamilton 
Henderson    &    Richardson,    Montreal. 
Spring    Hinges,    Etc. 

Chicago  Spring  Butt  Co.,  Chicago,  Dl. 

Standard    Mfg.    Co..    Shelby,    Ohio. 
Stains,    Shingle 

Berry    Bros.,    Walkerville. 
Stains,  Wood 

Berry   Bros.,    Walkerville. 
Staples 

B.    Greening    Wire  Co.,  Ltd..  Hamilton 

Steel   Co.   of  Canada.   Ltd.,   Hamilton. 
Steel — High   Speed 

Alexander  Gibb,    Montreal. 

Henderson    &    Richardson,    Montreal. 
Steel— Cold    Rolled    Strip 

Morris   ft   Bailey  Steel   Co.,    Pittsburg. 
Steel  Wire  Hoop* 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Stencils 

Hamilton  Stamp  ft  Stencil  Co.,  Ham- 
ilton,   Ont. 

McClary's,    London,    Ont. 

The  Sheet  Metal  Products  Co.of  Canada 
Ltd..    Montreal,   Toronto,   Winnipeg 

E.  T.    Wright  ft  Co.,   Hamilton,   Ont, 
Herod      Machine     ft      Stamping     Co., 

Brantford. 
Store    Ladders 
Hamilton    Brass    Mfg.    Co.,    Hamilton, 
Ont, 

F.  E.   Myers  ft  Bro.,  Ashland,  Ohio. 
Stoves,    Furnaces 

Burrow,    Stewart   &    Milne   Co.,    Ham- 
ilton. 

Finrllav    Bros.,    Carleton    Place. 

Clare    Bros.    &    Co.,    Preston. 

Holland   Furnace  Co.,  Holland,  Mich. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

McClary's,    London,    Ont, 

Pease   Foundry  Co.,   Toronto. 

D.    J.    Barker   ft    Co.,    Picton, 
Stoves,   Gas. 

Burrow,    Stewart   ft   Milne   Co.,    Ham- 
ilton. 

MeClary    Mfg.    Co..    London,    Ont. 
Tacks 

The    Steel  Co.      of    Canada,  Ltd., Ham- 
ilton. 
Tapes 

Jas.  Chesterman  ft  Co..  Bhefflfid,   Bug. 

Lnfkin    Rule    Co..    Windsor,    Ont, 
Tiling — Wall    and    Floor 

The    Barton-Netting   Co.,    Ltd..    Wind- 
sor.  Ont. 


Tin  Plate 

Henderson    ft    Richardson.    Montreal, 

A.  C.   Leslie  ft  Co.,   Montreal. 

B.  ft   S.  H.   Thompson   ft  Co.,   Mont- 
real, 

M,    ft    L.    Samuel,    Benjamin    ft    Co., 
Toronto. 
Tools 

The   Chapin  Stevens  Co.,   Pine   Mead- 
ow,  Conn. 
The      GoodeU- Pratt      Co.,      Greenfield, 

Mass. 
Spear    ft    Jackson,     Sheffield,    Eng. 
Allan    Hills    Edge   Tool    Co.,    Gait. 
Armstrong    Bros.    Tool    Co,,    Chicago. 
Robt.    Sorby    ft    8ons,    Sheffield. 
Stanley      Rule      ft      Level      Co.,     New 

Britain. 
International   Tool   Co.,    Detroit. 
Tools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 
Tool   Grinders 

American    Grinder  Mfg.  Co.,  Milwaukee 

Wis. 
Luther   Grinder   Mfg.    Co.     Milwaukee. 
Richards-Wilcox     Mfg.     Co.,     Aurora, 

111. 

Trucks 

Aylmer    Pump    &    Scale    Co.,    Aylmer, 
Ont. 

Burrow,    Stewart   &   Milne   Co.,    Ham- 
ilton. 

Renfrew    Scale    Co.,    Renfrew,    Co. 
Varnishes:     See  Paints 

Berry  Bros.,  Limited,  Walkerville,  Oat 

Dougall    Vamiah    Co.,    Montreal. 

Glidden  Varnish  Co.,  Toronto. 

International    Varnish    Co.,    Toronto. 

Pratt   ft   Lambert,    Bridgeburg. 
Ventilators 

Harris,   J.   W.,    Co.,    Montreal. 
Vises 

Henderson    &    Richardson,    Montreal. 
Hollands   Mfg.    Co.,    Erie,    Pa, 
Chas.    Parker  Co.,   Meriden,   Conn. 
Prentiss   Vise   Co.,    New   York. 

Washing    Machines,    Ete. 
J.   H.  Connor  ft  Bon.,  Ottawa,  Oat, 
Cummer-Dowswell  Ltd..  Hamilton,  Oat 
Henderson    &    Richardson.    Montreal. 
D.   Maxwell  ft   Son,   St.   Mary's,   Oat 
One    Minute    Washer   Co.,    Toronto. 
London   Foundry  Co.,    London. 

Wail   Plaster 
Manitoba    Gypsum    Co.,    Winnipeg. 

Waffle   Irons 
Stovsr  Mfg  Co.,  Freeport,  IIL 

Wagons — Children's 

*  Wodstoek    Wagon    Co.,    Woodstock. 

Washers 

P.    L.     Robertson    Mfg.     Co.,    Milton. 

Ont. 
Steel  Co.   of  Canada,  Limited,  Hamiltoa 
White  Lead 

Brandram-Henderson     Co.,     Montreal. 
Steel  Co.    of  Canada,  Limited,  Hamilton 
Wholesale    Hardware 
Caverhill,    Learmont    ft    Co.,    Montreal 
Howland,  H.  S.,  Sons  ft  Co.,  Toronto 
Lewis  Bros,  ft  Co.,  Montreal. 

Window    Guards 

Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 
Wire    Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 
Wire  Doer  Guards 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 
Wire — Iron,    Steel,    Brass    and 
Copper 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 

Henderson    ft    Richardson,    Montreal. 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 

P.   L.    Robertson  Mfg.  Co.,  Milton,  Ont. 

Steel  Co.   of  Canada,  Limited,  Hamilton 
Wire  Mats 

Andrews  Wire  Works  of  Canada,  Ltd., 

Watford,   Ont, 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.  Greening  Wire  Co..  Ltd.,  Hamiltoa 
Wire    Goods,    Bright 

Steel  Co.   of  Canada,  Limited,  Hamiltoa 
Wire    Goods 
Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton. 
Wire    Machinery 

Ed  Brand,  172  Moss  Lane.,  Manchester 

Eng. 
Wire    Products 

Andrewa    Wire    Works,    Watford,    Oat. 
Wire   Rope. 

The  B.  Greening  Wire  Rope  Co.,  Ltd. 
Hamilton. 
Wire    Springs 

B.  Greening  Wire  Co.,  Ltd.,  Hamiltoa 
Henderson    ft    Richardson,    Montreal. 
Jas,    Steele   Limited,   Gualph,   Ont. 
Wood    Finishes 

Berry   Bros.,   Walkerville. 
Wrenches 
Cochran    Pips    Wrench    Co. 
Whitman    ft    Barnes    Mfg.    Oe..    M. 

Catharines. 
Benls    ft    Call    Haws,    ft    Ted    Oe.. 

Springfield,    Mass. 
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Ross  Rifles  Please  Both  Purchaser  and  Seller 


280  Calibre 


High  Velocity 


The  Rifles  are  good 
and  cheap  at  the 
price,  and  dealers 
make  a  reasonable 
profit  on  them. 


UP  TO  DATE  DEALERS  WON'T  REST 

until  every  customer  of  theirs  who  seeks  a  rifle,  and  can  afford  it,  has  pur- 
chased a  Ross  High  Velocity. 

THE  RETAIL  PRICE  IS  $70.00. 

Dealers  make  their  profit  on  a  $70.00  sale  instead  of  on  $25.00  or  $35.00,  and 
the  customer  gets  a  rifle  of  which  he  may  well  be  proud.  For  accuracy  and 
power,  it  has  absolutely  no  superior.  Have  these  points  ever  occurred  to  you? 

DISCOUNTS,  ETC.,  ON  APPLICATION. 


ROSS  RIFLE  CO. 


QUEBEC 


ROBERTSON SOCKET 


HEAD 


WOOD  SCREWS 


GET 

i  \  A  AAA- 

jfk              SEE 

OUR      -*Ms 

1 1  i  j  i  i  \ 

=■111 -«    THAT 

\*\«\A*\«\mviM«un«M 

■1          SQUARE 

PRICES. 

PAT.  FEB.  2.  1909 

"^l             HOLE 

HAND  DRIVERS,  YANKEE  BITS,   BRACE   BITS, 
RIVETS,     BURRS,     WASHERS,     NAILS,     WIRE. 

SEND  FOR  CATALOG. 

The  P.    L.  Robertson    Manufacturing  Co.,  Limited,    Milton,  Ont. 

TORONTO  WAREHOUSE,  19  Jarvis  Street,        -         F.  J.  Schuch,  Agent 
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STILL'S 


AXE  HANDLES^ 


Every  dealer  should  get  acquainted  with 
STILL'S  Axe  Handles. 

Progressive  dealers  all  over  the  country 
are  increasing  their  trade  and  profits  by 
handling  our  QUICK  SELLING  SPEC- 
IALTY. 

STILL'S  AXE  HANDLES  REPRE- 
SENT ALL  THAT  IS  BEST  IN  QUALITY 
OF  MATERIALS,  SKILLED  WORKMAN- 
SHIP AND  COMPLETE  MANUFACTUR- 
ING FACILITIES. 

Meet  the  coming  demand  with  a  fair 
trial  order.      We  assure  satisfaction. 

J.  H.  STILL  MFG.  CO.,  Ltd. 


ST.  THOMAS, 


ONT. 


HICAC 

gram  ura 


TRADE     BUILDING 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesmen 
can  offer  and  which  would  make  the  prospective 
purchaser  buy  them  and  no 
other? 

CHICAGO "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  at  any 
desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalogue  M  26.  It  fully  illustrates  and  describes 
the  most  complete  line  of  Spring  Hinges  manufactured. 

Chicago  Spring *Butt  (Eompau^0 


CHICAGO 


NEW   YORK 


THE  "HANDY  ANDY"  FORCE  CUP 

FOR  HOUSEHOLD  USE 

Enables  anyone  to  keep  the  waste  pipes  of  sinks,  basins, 
baths,  tubs,  etc.,  free  and  clear,  and  in  a  safe  and 
sanitary  condition. 

THERE'S  A  GOOD  SALE  FOR  THEM 

MANUFACTURED     SOLELY     BY 

The  Gutta  Percha  &  Rubber  Mfg.  Co.  of  Toronto,  Limited 

Toronto        Montreal        Halifax        Winnipeg        Calgary        Vancouver 


MEASURING  TAPES 

MUST     BE     ACCURATE 

To  sell  well  they  must  also  be  of  the  most   improved   design  ;  particularly   adapted 
to  the  work  they  have  to  do  ;  durable  and  reliable. 


Those  that  bear 
this  Trade-Mark 


fUFKIN 


are    the  leaders  of  the   field   became  they  have  always  given  satisfaction.     THEY 
ARE  DOMINION  MADE. 

ml  »«..  WINDSOR.ONT. 


CATALOGUE 
ON  REQUEST 


Every  Woman 
Who  Puts  Up 
Fruit— Makes 
Wine  or 
Cordials— Needs 
This  Machine 


Fruit,  Wine  and  Jelly  Press 


AND  that  practically  includes  every 
woman  customer  who  patronizes  your 
store,  so  you  scarcely  need  reminding  what 
a  profitable  field  this  opens  up  for  you. 

The  Enterprise  Fruit,  Wine  and  Jelly  Press 
is  simple  in  construction,  substantially 
built,  easily  operated  and  cleaned — feat- 
ures that  every  housewife  appreciates. 

For  making  wine,  jellies  and  fruit-butters, 
from  berries  of  all  kinds,  grapes,  tomatoes, 
etc.  The  dryness  of  the  pulp  is  easily 
regulated  by  a  handy  thumb-screw.  In 
selling  the 

ENTERPRISE 

Fruit,  Wine  and  Jelly  Press 

you  don't  have  to  talk  quality — the  name 
Enterprise  is  indelibly  linked  with  quality 
by  a  large  majority  of  American  women. 

There  is  bound  to  be  an  increased  demand 
this  season  for  the  Enterprise  Fruit,  Wine 
and  Jelly  Press  because  housewives  are 
going  in  for  preserving  more  and  more 
every  year.  Other  specialties  you  should 
and  can  handle  profitably  are  Enterprise 
Meat  and  Food  Choppers,  Sad  Irons, 
Sausage  Stuffers,  Coffee  Mills,  etc. 

Write  to-day  for  illustrated  catalogue 
showing  complete  Enterprise  line 

THE  ENTERPRISE  MFG.  CO.  OF  PA. 


21    Murray   Street 
New   York   City,   N.Y. 


Patented  Hardware  Specialties 

PHILADELPHIA,   PA. 

530  Golden   Gate   Avenue 
San   Francisco,   Calif. 


176  North  Dearborn  St. 
Chicago,   111. 


